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RADIO  moves  with 

a  going  America 

New  buildings  going  up  all  over  America !  New 

homes  for  companies  with  products  to  sell. 

New  customers  to  create,  old  customers  to 

keep.  Radio  talks  to  them  every  day— and  Spot 

Radio  gives  you  the  market  by  market  flexi- 

bility you  need  to  sell  them.  These  great  sta- 
tions will  sell  your  product. 

B  
S    Atlanta 
iR    .   Buffalo 

iN  Chicago 
tOK   Cleveland 

AA  Da!!as-Ft.  Worth 
AL  Duluth-Superior 
RC   Houston 

  Kansas  City 
RK   Little  Rock 

 Los  Angeies 
'JZ    Miami 
rp.     .  Minneapotis-St.  Paul 

Albuquerque      WTAR      Norfolk-Newport  News 
KFAB   Omaha 
KPOJ   Portland 
WRNL  Richmond 
WROC  .  Rochester 
KCRA   Sacramento 
WOAI  San  Antonio 
KFMB  San  Diego 
KMA    Shenandoah 

KREM  Spokane 
WGTO  Tampa-Lakeland-Orlando 
KVOO  Tulsa 
KIRL  Wichita 

Intermountain  Network 

Edward  Retry  &  Co.,  Inc. 
The  Original  Station 

Representative 

NEW  YORK     •     CHICAGO     •     ATLANTA     •     BOSTON     •     DALLAS     ♦     DETROIT     •     LOS  ANGELES     •     SAN  FRANCISCO     •     ST.  LOUIS 



,THE  KATZ  AGENCY.  1>C 

IN  BIG  AGGIE  LAN 

THE  MARKET  BUY  P 

More  than  60  banks  from  all  over  the  vast  six  state 

expanse  of  Big  Aggie  Land  use  WNAX-570  on  a  con- 
tinuing basis  to  build  confidence  in  home  town  bank- 

ing. These  hankers  know  that  only  on  WNAX  can 
they  get  the  penetrating  local  coverage  they  need.  They 
know,  too  .  .  .  from  years  of  experience  .  .  .  that  the 

only  way  to  reach  the  2^/4  million  residents  of  Big 
Aggie  Land  is  with  WNAX-.570. 

THOSE  WHO  KNOW 

WERFUL  WNAX-570 

If  you  have  a  product  to  sell,  there's  2^  million potential  customers  in  broad  and  prosperous  Big  Aggie 
Land.  The  way  to  sell  them  is  on  WNAX-570.  In 
Big  Aggie  Land,  more  than  80%  of  the  total  popula- 

tion listens  to  WNAX-570  three  to  seven  times  each 

week.  It's  this  huge  audience  that  makes  WNAX-570 
first  in  Big  Aggie  Land.  The  21/4  million  residents 

make  Big  Aggie  Land  America's  40th  radio  market. See  vour  Katz  man  for  complete  details. 

WNAX-570  CBS  RADIO PROGRAMMING  FOR  ADULTS  OF  ALL  AGES 
PEOPLES  BROADCASTING  CORPORATION 
Sioux  City,  Iowa,  Sioux  Falls  and  Yankton,  South  Dakota 
Represented  by  Katz 

PEOPLES  BROADCASTING 
CORPORATION 

WNAX,  Yankton,  S.  Dak. 
KVTV,  Sioux  City,  Iowa 
WCAR,  Cleveland,  Ohio 

WRFD,  Columbus- Worthington,  Ohio WTTM,  Trenton,  NJ. 
WMMN,  Fairmont,  W.Va 



AN 

AFFAIR 

TO 

REMEMBER 

These  two  men  represent  the  greatest  threat 
to  freedom  in  the  history  of  man.  Now  the 
red  star  hangs  over  one  island  in  the  West- 

ern hemisphere  ...  is  it  going  farther? 

In  supplying  the  answer,  WCKT's  New  Force 
journalism  searches  out  the  meaningful 
facts  around  the  world  ...  in  Moscow  and 
five  Russian  provinces ...  in  Central  America 
.  .  .  and  in  Miami. 

On  the  eve  of  Communist  Cuba's  26th  of 
July  celebration,  WCKT  telecasts  the  fifth 
hour-long  program  of  a  series  investigating 

THE 

RED 

STAR 
PART  V 

the  Communists  at  work — with  a  startling, 
first-time  film  and  video  tape  closeup  of  the 
leaders,  the  representatives,  the  people  of 
12  islands  and  territories  that  lie  within 

Havana's  geographical  sphere  of  influence. 
Can  Castro  export  Communism  to  the  rest  of 
the  Caribbean  and  Latin  America?  Is  he 
doing  so  now?  If  so,  who  is  doing  the  carry- 

ing— and  how?  These  are  the  questions 
South  Floridians  are  asking  about  the  men- 

ace that  lies  only  90  miles  from  Key  West. 
WCKT  is  doing  something  about  their  need 
to  know  the  answers. 

BISCAYNE  TELEVISION  CORPORATION 

WCKT- CHANNEL  7  •  MIAMI  •  WCKR  -  RADIO  61 
BROADCASTING,  July  2,  1962 



I/I  serving 

and  selling 

Since  its  founding  in  1949, 
WGAL-TV  has  firmly  adhered  to 
its  philosophy  of  public  service 
— a  constant  seeking  for  new 
and  better  ways  to  serve  the 
many  thousands  of  viewers  in  its 

wide  coverage  area.  This  Chan- 
nel 8  station  is  in  first  place  in 

the  large  number  of  communities 
and  cities  it  serves.  For  adver- 

tisers, this  assures  outstanding 
response  and  sales  results. 

Channel  8 'Lancaster,  Pa.* NBC  and  CBS 
Representative:  The  MEEKER  Company,  Inc.       New  York  •  Chicago  •  Los  Angeles  •  San  Francisco 

STEINMAN  STATION 

Clair  McCollough,  Pres. 
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CLOSED  CIRCUir 
Cox  for  Cross? 

FBI  security  check  made  during 

past  10  days  on  FCC  Broadcast  Bu- 
reau Ciiief  Kenneth  A.  Cox  has  led 

to  speculation  that  he  will  be  named 
FCC  commissioner  to  succeed  John 
S.  Cross,  Arkansas  Democrat,  whose 
term  was  to  expire  last  Saturday 
(June  30).  At  deadline  Friday  there 
was  no  word  from  White  House.  Sen- 

ators, FCC  and  others  in  public  life 
had  been  interviewed  on  what  was  de- 

scribed as  "expedited"  check  of  Mr. 
Cox  but  since  FBI  operates  confidenti- 

ally, reason  was  not  given. 

Dejected,  Mr.  Cross  left  Washing- 
ton for  his  Arkansas  home  Friday 

without  knowing  whether  he  was  in 

or  out.  If  his  successor  isn't  appoint- 
ed, he  can  continue  in  office  until  ap- 

pointment is  made  but  it's  doubted 
whether  he  would  elect  that  option. 
If  Mr.  Cox,  45,  tough,  tenacious  and 
personable  lawyer  from  Washington 
state  (Democrat)  is  appointed,  it  would 
be  real  coup  for  FCC  Chairman  New- 

ton N.  Minow,  who  vigorously  op- 
posed Cross  reappointment.  Messrs. 

Minow  and  Cox  think  alike,  which 
would  mean  support  in  crusade  on 

i   program  and  business  controls. 

Juntilla  new  Broadcast  chief? 

Believed  already  hand-picked  as 
new  Broadcast  Bureau  chief  to  suc- 

ceed Mr.  Cox  is  James  O.  Juntilla. 
Mr.  Juntilla,  38,  became  assistant 
chief  last  April,  after  rejoining  FCC 
in  March  1961  as  assistant  to  bureau 
chief.  He  served  as  FCC  attorney  in 
Broadcast  Bureau  from  1949-1952, 
resigning  to  join  Arnold,  Fortas  and 
Porter,  Washington  law  firm.  If  Mr. 

Cox  doesn't  get  FCC  appointment 
now,  he  is  regarded  as  shoo-in  for 
vacancy  to  be  created  when  term  of 
Democratic  Commissioner  T.  A.  M. 

Craven  expires  year  from  now.  Com- 
mander Craven,  who  will  reach  retire- 

ment age  of  70  in  January,  isn't  can- 
didate for  reappointment. 

Curtis  and  Culligan 

Curtis  Publishing  Co.  may  be  look- 
>i  ing  for  more  than  new  president  and 

chief  executive  officer  in  negotiations 

it's  been  having  with  Matthew  J.  Cul- 
ligan for  those  posts.  There's  good 

chance  Curtis  hopes  to  shore  up  its 
flagging  finances  by  getting  into  tv 
station  ownership  and  is  looking  for 
top  man  who  has  broadcast  as  well  as 
magazine  experience.  Mr.  Culligan, 
currently  corporate  executive  of  In- 

terpublic Inc.,  has  both  but  is  heavi- 
est in  broadcast.  He  formerly  headed 

NBC  Radio  network,  before  that  was 

rising  NBC-TV  executive.  But  before 
either,  he  was  advertising  director  of 

group  of  Ziff-Davis  publications  (Ra- 
dio-Tv  News,  Photography,  Flying, 
et  al)  and  before  that  was  with  Good 
Housekeeping.  Decision  expected  mo- 

mentarily on  whether  he  and  Curtis 
will  get  together. 

Currency  slump  hits  sales 

Distributors  of  U.  S.  programs  in 

foreign  markets  are  reported  to  be  dis- 
turbed by  increasing  devaluation  of 

currency  in  various  countries  of  world. 
Particular  sore  spots  are  said  to  be 
Canada,  Argentina.  Venezuela  and 
Philippines.  U.  S.  distributors  are 
faced  with  problem  of  accepting  fewer 
dollars  or  raising  prices,  and  fear  lat- 

ter alternative  may  price  them  out  of 
markets. 

More  blue-nosing 

If  proposed  congressional  investiga- 
tion of  movies  and  related  advertising 

(which  could  involve  television)  gets 
underway,  it  will  be  conducted  by 
special  subcommittee  of  House  Com- 

merce Committee  under  chairman- 
ship of  Rep.  Walter  Rogers  ( D-Tex. ) , 

who  proposed  inquiry.  Rep.  Rogers' original  resolution  suggested  study  be 

made  by  specially  created  House  com- 
mittee. But  when  jurisdictional  ques- 

tion was  raised,  he  introduced  sec- 
ond resolution,  proposing  job  be  done 

by  special  subcommittee  of  Commerce 
Committee,  of  which  he  is  member. 
Commerce  Committee  Chairman  Or- 
en  Harris  (D-Ark.)  favors  this  ap- 

proach. 
Situation,  however,  is  still  iffy.  Rules 

Committee,  which  is  considering  pro- 
posal, is  said  to  agree  with  Rep.  Rog- 

ers that  movies  are  relying  too  heavily 
on  sex  to  sell  product.  But  committee 

hasn't  yet  cleared  resolution  for  House 
vote,  and  there  is  no  indication  when 
it  will. 

No  director  for  TIG  yet 

Selection  of  new  director  of  Tele- 
vision Information  Office  may  be 

made  in  fortnight  by  selection  com- 
mittee. Retiring  director,  Louis  Haus- 

man,  made  final  report  on  tv  image- 

promoting  agency  to  NAB's  Tv  Board last  week.  Several  names  are  under 
consideration. 

There's  no  evidence  that  radio  wants 
or  needs  similar  image  operation,  judg- 

ing by  survey  of  NAB's  Radio  Public Relations    Committee,   consisting  of 

board  members.  Survey  showed  unani- 
mous opposition  to  suggestion  that 

"Radio  Information  Office"  be  formed. 
Committee  is  headed  by  Hugh  O. 
Potter,  WOMl  Owensboro,  Ky. 

Riverton  again 

That  "economic  injury"  Riverton, 
Wyo.,  am  case  was  back  before  FCC 
last  week  (Broadcasting,  May  28) 
and  new  instructions  were  issued  to 
stafl:.  Orders  were  to  prepare  issues 
for  hearing  on  applications  for  two 
new  Riverton  ams — but  on  financial 
qualifications  rather  than  whether  city 
can  support  more  than  one  station  (it 
now  has  KVOW  which  protested  new 

applications).  FCC  first  ordered  hear- 
ing on  economic  grounds  but  day  later 

reconsidered  and  ordered  that  public 
disclosure  of  hearing  be  withheld 
(Broadcasting,  May  14).  Despite 

this  action,  "economic  issue"  hearing 
order  was  printed  by  mistake  in  Fed- 

eral Register  (Broadcasting,  May 
21).  At  same  meeting  last  week,  FCC 
set  for  hearing  on  economic  issue  ap- 

plication for  new  am  in  Blythe,  Calif, 
(see  page  36). 

New  Crowell-Collier  chief 

Appointment  of  top  broadcaster  to 
head  Crowell-Collier  broadcast  opera- 

tions as  successor  to  Robert  M.  Pur- 
cell,  transferred  to  new  audio-visual 
field,  expected  soon.  W.  D.  Cole, 
board  chairman,  and  Raymond  C. 
Hagel,  president  of  parent  company, 
have  interviewed  more  than  dozen 
station  executives  in  past  few  weeks 

for  presidency  of  Crowell-Collier 
Broadcasting  Corp.,  wholly  owned 
subsidiary  of  publishing  company, 
which  now  operates  radio  stations 
KFWB  Los  Angeles;  KEWB  San 
Francisco;  KDWB  Minneapolis.  Plans 

for  expansion,  including  television  ac- 
quisitions, also  are  under  considera- 

tion. 

Another  wallop 

Latest  in  rash  of  paperbacks  and 
other  instant  prints  walloping  televi- 

sion is  one  entitled  TV  in  America: 
The  Morality  of  Hard  Cash.  Authored 

by  Meyer  Weinberg,  book  will  be  re- 
leased July  16.  Tip-off  comes  in  pitch 

of  Ballantine  Books  Inc.,  publishers, 

saying  book  "takes  a  hard  look  at  the 
men  who  run  television,  the  commer- 

cial greed  that  dictates  deliberately 
mediocre  programming  and  the  pa- 

thetically unequal  contest  between 
tv's  powerful  lobby  in  Congress  and 
the  harassed  officials  of  the  FCC." 

Published  every  Monday,  53rd  issue   (Yearbook  Number)    published  in  November,  by  Broadcasting  Publications  Inc.. 
1735  DeSales  St.,  N.  W.,  Washington  6,  D.  C.  Second-class  postage  paid  at  Washington,  D.  C.  and  additional  offices. 



"ED'S  MICKSMASTER" 
There's  always  something  new  at  WMAR-TV. 
Maryland  voters  who  watched  Channel  Two 

the  evening  of  the  recent  Primary  Election  were 

treated  to  the  first  on-the-air  glimpse  of  a  new 
electrically  operated  and  illuminated  scoreboard 
that  could  change  its  vote  totals  in  two  seconds. 

It  works  like  a  race  track  tote-board,  and  in 

fact,  was  developed  on  designs  by  WMAR-TV's 
Production  Manager,  Edwin  B.  Mick,  by  the 
American  Totalisator  Company. 

At  our  first  dress  rehearsal,  the  studio  crew 

quickly  dubbed  the  new  machine  "Ed's  Micks- 
master" —and  the  name  stuck. 

All  evening  long  the  "Micksmaster"  reported, 
swiftly  and  vividly,  the  vote  totals  in  172  different 
election  contests,  from  information  gathered  by  a 
regiment  of  fifty  reporters  and  tabulators  who  as- 

sembled the  information  for  Sunpapers  Television  s 
veteran  reporting  team  of  David  V.  Stickle,  Ernest 
V.  Baugh,  Jr.,  and  the  noted  political  cartoonist 
Richard  Q.  Yardley. 

But  there's  more  to  the  "Micksmaster"  than  just 
a  biennial  use  as  an  election  device.  Now  it's  in 
nightly  use  reporting  the  baseball  scores  for 
WMAR-TV's  Oriole-rooters  .  .  .  and  when  Channel 
Two  carries  both  NCAA  and  NFL  football  begin- 

ning in  September  the  "Micksmaster"  will  be  on 
hand  with  gridiron  results  of  all  the  colleges  and 
all  the  leagues. 

''ED'S  MICKSMASTER"-designed  especially 
for  the  WMAR-TV  election  coverage— scored  an- 

other FIRST  for  the  station  that  was  FIRST  on 
the  air  in  Baltimore  and  remains  FIRST  in  the 

viewing  habits  of  Baltimoreans— and  Marylanders! 

No  Wonder  —  In  Maryland  Most  People  Watch 

WMAR-TV® 

Channel  2  — Sunpapers  Television  — Baltimore  3,  Md. 

Represented  Nationally  by  THE  KATZ  AGENCY,  INC. 



WEEK  IN  BRIEF 

The  excitement's  simmering  down  in  the  much-dis- 
cussed matter  of  tv  product  protection.  Westinghouse  and 

Ted  Bates  signed  a  peace  pact  last  week,  agreeing  on 
a  formula  others  may  want  to  use.  See  lead  story  .  .  . 

PRODUCT  PROTECTION  PACT  ...  23 

The  public  gets  further  recognition  in  a  CBS-financed 
study  dealing  with  evaluation  of  television.  It  will  add 
a  scientific  and  interpretive  dimension  to  the  more  basic 

process  of  "sheer  nose  counting."  See  .  .  . 

WHAT  PUBLIC  THINKS  OF  TV  ...  48 

It's  time  for  advertising  to  match  its  techniques  with 
the  growing  intellectual  level  of  the  nation,  Advertising 
Federation  of  America  and  Advertising  Assn.  of  the  West 
were  told  at  annual  convention.  See  .  .  . 

ADMEN  MUST  SPRINT  ...  28 

A  record  libel  award  of  $3.5  million  was  directed  by  a 

New  York  jury  for  John  Henry  Faulk.  ex-CBS  personality, 
in  his  suit  against  Aware  Inc.,  research  firm,  and  others. 

Pro-Communist  charge  was  behind  suit.  See  .  .  . 

FAULK  GIVEN  $3.5  MILLION  ...  46 

There's  a  good  chance  of  early  House  action  on  a 
resolution  that  would  permit  more  than  50  kw  on  clear- 
channel  radio  stations,  contrary  to  FCC  policy.  Mora- 

torium on  duplication  of  clears  is  included.  See  .  .  . 

MORE  POWER  FOR  CLEARS  ...  32 

Another  development  in  the  St.  Petersburg  tv  case — 

FCC  stays  grant  of  Rahalls'  WTSP-TV.  The  commission 
has  decided  to  reopen  case  for  new  testimony  on  Rahalls' 
programming  at  radio  station  WLCY.  See  .  .  . 

WTSP-TV  GRANT  STAYED  ...  36 

Dominant  topic  at  the  NAB  Radio  Board's  summer 
meeting  was  the  question  of  overpopulation.  Board 
members  indicated  any  birth-control  steps  must  protect 
the  free  enterprise  rights  of  broadcasting.  See  .  .  . 

CAUTION  IN  AM  STUDY  ...  42 

Radio  lived  up  to  its  exclusive  title — only  emergency 
medium — last  week  when  a  midwestern  power  failure  up- 

set a  large  area.  In  Omaha  the  stations  filled  the  air 

with  panic-preventing  messages.  See  .  .  . 

NOWHERE  TO  TURN  BUT  RADIO  ...  50 

A  week  after  community  antenna  operators  had  their 
convention  the  NAB  Television  Board  decided  to  press 
for  a  law  to  regulate  catv  on  a  limited  basis.  Other  pro- 

ceedings of  summer  board  session.  See  .  .  . 

CATV  REGULATION  URGED  ...  43 

It's  rare  that  FCC  swings  its  ax  to  sever  licensees  from 
their  facilities.  Last  week  two  stations — one  in  Florida 
and  one  in  Texas — lost  their  licenses.  Both  had  failed 

to  respond  to  "show-cause"  orders.  See  .  .  . 

FCC  SWINGS  AX  TWICE  ...  38 
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KNOW 

THEN,  •. 

YOU'LL 

BUY 

TERRE  HAUTE  • 

•••••• 

TERRE  HAUTE  LEADS... 

•  WTHI-TV  is  the  Nation's  Number  One  Single  Station  Market  in  Homes 

Delivered  Per  Average  Quarter-Hour  (6:00  PM  to  Midnight— 45,000)* 

TERRE  HAUTE  LEADS... 

•  WTHI-TV  reaches  MORE  Homes  Per  Average  Quarter-Hour  than  any 

Indiana  station** (6:30-1 0:00  PM,  Net  Option  Time,  Monday  through  Sunday) 

WTHI-TV 
TERRE  HAUTE 

53,600 

SOUTH  BEND 

Station  A— 26,300 

Station  B— 32,300 

Station  C— 28,200 

EVANSVILLE 

Station  A— 46,800 

Station  B— 25,200 

Station  C— 28,400 

FORT  WAYNE 

Station  A— 29,500 

Station  B— 33,800 

Station  C— 31,200 

TERRE  HAUTE  LEADS.. 

•  WTHI-TV  is  Your  Second  "Must  Buy"  in  Indiana 

*Basis  March  1962  ARB 'Except  Indianapolis 

Represented  by 

WTHI-TV
 

CHANNEL  10 • CBS -ABC 

TERRE  HAUTE,  INDIANA 
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Late  news  breaks  on  this  page  and  on  page  10  AT 
Complete  coverage  of  week  begins  on  page  23    r\  I 

NAB  launches  research,  appoints  Goldberg 

WBC-BACKED  NEWS  STUDY  AT  MEDILL  INITIATES  PROJECT 
Sing-along  for  Fourth 

Intensive  promotion  of  "Star 
Spangled  Banner"  is  planned  by 
WCKT  (TV)  Miami  on  Inde- 

pendence Day.  Station  will  tele- 
cast sing-along  version  of  anthem 

twice  in  evening  and  five  times 

during  day.  Lyrics  will  be  super- 
imposed on  screen  with  back- 

grounds showing  people  singing 
and  saluting  flag.  Audience  will 
be  urged  to  sing  anthem.  WCKT 

terms  it  "a  people's  observance  of 

Independence  Day." 

First  major  step  toward  new  NAB 
broadcast  research  and  professional 
training  program  was  taken  by  associ- 

ations joint  board  at  Friday  meeting  in 
Washington  with  appointment  of  Mel- 
vin  Goldberg,  head  of  Westinghouse 
Broadcasting  Co.  research,  as  director 
of  NAB  research. 

Mr.  Goldberg  is  one  of  industry's 
most  experienced  research  executives. 
He  is  member  of  NAB  Radio  Develop- 

ment Committee  which  is  studying  pro- 

posals for  birth-control  in  FCC's  radio 
station  grants.  (See  NAB  Radio  and  Tv 
Board  stories  pages  42  and  43). 

With  submission  of  Mr.  Goldberg's 
name  to  NAB  board,  special  research 
committee  headed  by  Donald  H.  Mc- 
Gannon  completed  its  work.  New  com- 

mittee to  guide  research-training  proj- 
ect is  to  be  named  soon  by  President 

LeRoy  Collins,  who  proposed  it  shortly 
after  assuming  office  in  January  1961. 

Research  project  will  get  off  to  flying 
start  as  result  of  special  news  research 
survey  financed  by  WBC.  Project  is 
under  direction  of  Medill  School  of 
Journalism,  Northwestern  U.,  Evans- 
ton,  111. 

Details  of  Mr.  Goldberg's  assignment 
haven't  been  worked  out  but  it's  be- 

lieved he  will  spend  much  or  even  all 
of  his  time  in  New  York.  He  will  re- 

port directly  to  President  Collins  and 
Vincent  T.  Wasilewski,  executive  vice 
president.  This  is  equivalent  to  vice 
presidential  level  in  NAB  structure. 

News  Research  ■  WBC-Medill  re- 
search is  intended  to  analyze  treatment 

of  news  in  all  media;  study  overlap  of 
various  media;  analyze  methods  of 

news  editors;  get  public's  choice  for 
length  of  newscasts;  find  what  times  of 
day  are  preferred,  and  learn  public  ac- 

ceptance and  believability  of  newscasts. 
Total  of  more  than  1,100  telephone 

interviews  were  conducted  among  ran- 
dom sample  of  population  between  May 

28  and  June  2  by  professional  survey 
firms  with  Medill  overseeing  work. 
Public  interview  section  is  complete. 
Media  content  is  now  being  analyzed. 
Next  will  come  personal  interviews 
with  news  editors.  Entire  Westinghouse 
project,  directed  by  Prof.  Eugene  Webb, 
is  to  be  completed  by  Sept.  1 . 

Gov.  Collins  is  understood  to  have 

told  NAB  board  that  WBC's  donation 
of  news  survey  will  enable  research- 
training  unit  to  get  ofl"  to  much  earlier 
start  than  anticipated.  Local  as  well  as 
national  news  are  covered  in  survey, 
conducted  in  four  markets — San  Diego, 
Chicago,  Pittsburgh  and  Boston. 

Mr.  Goldberg,  39,  joins  NAB  about 
Aug.  1  on  a  two-year  contract.  Back 
of  NAB  research  program  is  desire  to 
help  industry  provide  continually  bet- 

ter service  to  its  audience.  Mr.  McGan- 
non  said  he  was  best  suited  among 
candidates  for  job.  Mr.  Goldberg  joined 
WBC  in  1956. 

Clair  R.  McCollough,  Steinman  Sta- 
tions, presided  at  joint  board  meeting. 

He  was  re-elected  to  post  Friday. 
Fall  Conference  Dates  ■  Joint  board 

ratified  Fall  Conference  format  and  set 
these  dates  for  future  board  meetings: 
Jan.  14-18,  1963,  Camelback  Inn, 
Phoenix,  Ariz.;  June  24-28,  1963,  Stat- 
ler-Hilton,  Washington;  Jan.  27-31, 
1964,  Far  Horizons  Hotel,  Sarasota, 
Fla.  Next  meeting  of  State  Broadcast 
Assn.  Presidents  will  be  held  Feb.  27-28 
at  Shoreham  Hotel,  Washington. 

Board  voted  that  at  future  meetings 
three  radio  directors  shall  sit  with  tv 
board  and  vice  versa.  Group  of  six 
would  act  as  conference  group  and 
make  recommendations  to  joint  board. 

Resolution  was  adopted  voicing  ap- 
preciation to  P.  A.  (Buddy)  Sugg, 

former  member  of  Radio  Board. 
Board  members  paid  tribute  to  Mrs. 

Ella  Nelson,  administrative  assistant  to 
Everett  E.  Revercomb,  secretary-treas- 

urer, on  30th  anniversary  at  NAB. 

NBC-TV  places  Griffin 
in  afternoon  lineup 

NBC-TV  is  revising  its  afternoon  pro- 
gram lineup  to  insert  new  program  feat- 
uring Merv  Griffin  described  as  sort  of 

"daytime  Tonight  show"  at  2-2; 55  p.m. 
Monday  through  Friday,  beginning  in 
October.  Program  casualties  will  be 
Jan  Murray  Show  (2-2:25  p.m.)  and 

Our  Five  Dauf>hters  (3:30-4  p.m.). 
Five-minute  newscast  now  carried 

2:25-2:30  p.m.  will  be  moved  to  2:55- 
3;  Loretta  Young  films  will  move  from 
2:30-3  to  3-3:30,  and  Young  Dr.  Ma- 
lone  will  shift  from  3-3:30  to  3:30-4, 
now  occupied  by  Our  Five  Daughters. 
Mr.  Griffin  will  leave  current  assign- 

ment on  morning  Play  Your  Hunch. 

CBC  documentary 

criticizes  U.S.  tv 

Private  screenings  of  Canadian 

Broadcasting  Corp.  documentary,  "Re- 
port From  the  Wasteland,"  which  in- 

corporates film  clips  from  FCC  net- 
work hearings,  are  being  held  in  New 

York  and  Washington.  One-hour  pro- 
gram was  seen  in  prime  time  on  CBC 

May  21.  Among  those  who  have  seen 
show,  which  critically  assesses  U.  S. 
commercial  tv  are  FCC  members  (in- 

cluding Chairman  Newton  N.  Minow), 
and  CBS  executives. 

Telecast  is  part  of  Background 
series  which  corresponds  to  CBS  Re- 

ports treatment  of  current  events.  Ali- 
stair  Cooke  is  host  and  narrator  of 

filmed  show,  which  includes  such  prom- 
inent (and  vocal)  persons  in  interviews 

as:  David  Susskind,  producer;  Gore  Vi- 
dal,  Paddy  Chayesfsky,  writers;  Rich- 

ard A.  R.  Pinkham,  Ted  Bates  (senior 

vice  president,  radio-tv);  Peter  G. 
Peterson,  president,  Bell  &  Howell; 
Hugh  Carlton  Greene  of  BBC;  Alan 
Miller,  Revue  Productions  (in  charge 
of  production). 

MJ&A  agency  realigns 
N.Y.  media  setup 

MacManus,  John  &  Adams  Inc.  has 
realigned  its  New  York  media  depart- 

ment. Russel  G.  Brown  was  transferred 

from  MJ&A's  Bloomfield  Hills,  Mich., 
headquarters  to  be  director  of  market- 

Presidentia!  sunnming  up 

Former  Presidents  Dwight  D. 
Eisenhower  and  Herbert  Hoover 
will  evaluate  two  of  their  White 

House  predecessors  —  Abraham 
Lincoln  and  Woodrow  Wilson  re- 

spectively— in  separate  half-hour 
programs  to  be  telecast  on  NBC- 
TV  next  season.  Union  Central 
Life  Insurance  Co.,  Cincinnati, 
through  Meldrum  &  Fewsmith, 
Cleveland,  will  sponsor  programs. 
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WEEK'S  HEADLINERS 

Mr.  Schroeder  Mr.  Strouse  Mr.  Brandt 

Otto  P.  Brandt,  vp  of  broadcast  divi- 
sion of  King  Broadcasting  Co.,  Seattle, 

elected  to  NAB  tv  board  last  week, 
filling  spot  recently  vacated  by  W.  D. 
(Dub)  Rogers,  president  of  Texas  Tele- 

casting, Lubbock,  Tex.  (Broadcasting, 

June  25).  Mr.  Rogers'  term  expires  in 
1963.  Willard  Schroeder,  president  and 

general  manager  of  WOOD-AM-FM- 
TV  Grand  Rapids,  Mich.,  elected  chair- 

man of  NAB  radio  board.  Mr.  Schroed- 
er, director-at-large  for  medium  sta- 

tions, succeeds  George  C.  Hatch,  KALL 
Salt  Lake  City,  whose  term  expired  at 
NAB  convention  in  April.  Ben  Strouse, 

president  and  general  manager  of 
WWDC-AM-FM  Washington,  elected 
vice  chairman  of  radio  board,  succeed- 

ing Joseph  M.  Higgins,  WIBC  Indianap- 
olis, whose  term  also  expired  in  April. 

Mr.  Strouse  is  fm  director-at-large. 

Clair  R.  McCollough,  president  and 
general  manager  of  Steinman  Stations, 
Lancaster,  Pa.,  re-elected  chairman  of 
NAB  joint  boards  of  directors  at  Friday 
(June  29)  meeting  in  Washington. 
Election,  which  was  by  acclamation,  is 
for  term  of  one  year.  Mr.  McCollough 
has  occupied  top  posts  at  NAB. 

George  S.  Smith, 

partner  of  Wash- 
ington communica- 

tions law  firm  of 
Smith,  Hennessey 
&  McDonald,  re- 

signs to  become 
legal  assistant  to 
FCC  Commission- 

er Robert  E.  Lee. 
He  was  sworn  in 
last  Friday  (June 
29)  to  succeed 

Arthur  L.  Gladstone.  Mr.  Gladstone 
will  remain  detailed  to  Commissioner 

Lee's  office  until  Sept.  1  in  connection 
with  FCC's  uhf  experiment  in  New 
York,  after  which  he  will  become  hear- 

ing examiner.  Mr.  Smith  has  practiced 
law  in  Washington  for  past  30  years 
and  was  president  of  Federal  Commun- 

ications Bar  Assn.  in  1957.  Prior  to 
entering  private  practice  in   1932,  he 

Mr.  Smith 

was  chief  of  licensing  branch  of  old 
Federal  Radio  Commission  and  also 
served  with  Post  Office  Dept.,  Internal 
Revenue  Dept.  and  Census  Bureau. 
Mr.  Smith's  old  law  firm  will  continue 
as  Hennessey  (Philip  J.)  and  McDonald 
(Joseph). 

D.  James  De- 
Wolfe,  vp  and  su- 

pervisor on  Scott 
Paper  Co.  account 
at  J  .  Walter 
Thompson,  New 

York,  joins  Len- nen  &  Newell,  that 
city,  as  senior  vp 
and  management 
account  supervisor 

on  Colgate-Palm- 
olive account.  Be- 
fore joining  JWT  in  1956,  Mr.  De- 

Wolfe  had  been  with  Chicago  office  of 
Leo  Burnett  Co. 

Mr.  DeWolfe 

week  see  FATES  &  FORTUNES 
t«iiiiiifii<miiaMa*aBB<Ma»iBfihiaitiifeMa 

ing  services  for  New  York  branch.  He 
is  responsible  for  all  media,  research 
and  marketing  activities. 

Roger  C.  Bumstead,  media  director. 
New  York,  has  instituted  consumer 
media  group,  for  consumer  accounts, 
under  supervision  of  John  L.  Marting; 

to 

and  commercial  media  group,  consist- 
ing of  accounts  advertising  primarily  to 

other  businesses,  headed  by  Jerome  R. 
Latzky.   Both  report  to  Mr.  Bumstead. 

Aside  from  Mr.  Marting,  who  was 
formerly  with  BBDO,  new  additions  to 
MJ&A's  New  York  media  department 

include  Martha  G.  Panella,  formerly  of 
N.  W.  Ayer,  who  is  all-media  buyer  in 
new  consumer  group,  and  Mark  A.  Ro- 

senblatt, media  specialist  in  personnel 
recruitment  advertising,  who  joins  agen- 

cy's commercial  media  group.  He  was 
formerly  with  Deutsch  &  Shea. 

House  action  clears 

uhf-vhf  bill  for  JFK 

All-channel-receiver  bill  (HR  8031) 
was  cleared  for  President  Friday  after 
House,  on  voice  vote,  accepted  one- 
word  Senate  amendment  to  measure. 
Amendment  specifies  sets  shipped  in 
interstate  commerce  or  imported  into 

country  be  capable  of  "adequately"  re- ceiving both  uhf  and  vhf  signals. 
In  floor  debate.  Rep.  Peter  F.  Domi- 

nick  (R-Colo.)  expressed  fear  new  lan- 
guage would  permit  FCC  to  determine 

"what  kind  of  instrument"  manufactur- 
ers could  produce. 

But  he  withdrew  objection  after  Rep. 
Oren  Harris  (D-Ark.),  floor  manager 
for  bill,  said  Electronic  Industries  Assn. 
has  endorsed  amendment. 

Conference  approves 

guidelines  for  ethics 
Administrative  Conference  of  U.  S., 

meeting  in  Washington  Friday  (June 

29),  approved  recommended  guidelines 
for  code  of  ethics  which  it  said  govern- 

ment agencies  should  adopt  for  protec- 

tion from  "improper  influences." 
Conference  rejected  language  in- 

tended to  curtail  off-record  contacts  by 
members  of  Congress.  Body  also  ex- 

pressed sentiment  that  codes  should  be 
adopted  on  agency-by-agency  basis 
rather  than  through  legislation. 

Next  meeting  of  conference,  com- 
posed of  leading  government  officials, 

attorneys  and  professors,  will  be  held 
Oct.  16-17.  Final  report  to  President 
is  due  at  end  of  year. 

Ruwitch-Sherman  group 

files  to  buy  WROD 

Sale  of  WROD  Daytona  Beach,  Fla., 
by  Mining  Journal  Co.  to  Lee  Ruwitch, 
Gordon  Sherman  (47V2%  each)  and 
others  for  $115,000  and  $10,000  for 
agreement  not  to  compete  in  area,  was 
announced  Friday,  subject  to  FCC  ap- 

proval. Mr.  Ruwitch  is  executive  vice  presi- 
dent and  general  manager  of  WTVJ 

(TV)  Miami  and  president  of  Florida 
Assn.  of  Broadcasters.  Mr.  Sherman 
has  interests  in  WHIY  Orlando,  Fla.; 
WMAY-TV  Springfield,  111.,  and 
WMTV  (TV)  Madison,  Wis. 

Mining  Journal  Co.  has  interests  in 
WDMJ  Marquette,  WEST  Escanaba, 
WMIQ  Iron  Mountain,  all  Michigan, 
and  WMAM  Marinette,  Wis.  WROD 
operates  with  1  kw  day,  250  watts  night 
on  1 340  kc. 
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The  Debbie  Drake 

it 

ain 

130  NEW episodes  for 
immediate  release 

130 
1st  series  already  sold 

in  102  markets 

NOW 260; 
5  minute  shows  in 

syndication 

527  MADISON  AVENUE 
NEW  YORK  22,  N.  Y. 
PLaza  5-4811 

BANNER/  FILMS,  INC 
Charles  McGregor 

President 
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Sales  Management 
Survey  of  Buying  Power— 1961 

Wm-KADIO 50,000  Watts  AM,  1140  KC 
200,000  Watts  FM,  94.5  MC 

Richmond,  Virginia 

National  Representative; 
PETERS,  GRIFFIN,  WOODWARD,  INC. 

A  calendar  of  important  meetings  and 
events  in  thie  field  of  communications 

•Indicates  first  or  revised  listing. 

JULY 
July  8-11  —  International  convention  of 
Lutheran  Laymen's  League,  which  sponsors 
"Lutheran  Hour"  on  stations  in  120  coun- 

tries. Memorial  Coliseum,  Portland,  Ore. 
July  10 — Hearing  on  equal-time  provisions 
of  Communications  Act  (Sec.  315).  Senate 
communications  subcommittee.  Washington, D.  C. 

*July  11 — Storer  Broadcasting  Co.  celebrat- 
ing its  .35th  anniversary  with  a  lawn  party 

at  its  Los  Angeles  radio  station,  KGBS, 5-8:30  p.m. 

July  15-27  —  Advertising  Federation  of 
America,  Harvard  Management  seminar  for 
advertising  and  marketing  executives.  Har- 

vard U.,  Cambridge,  Mass. 

July  16 — Deadline  for  comments  on  FCC's proposed  revision  of  its  rules  to  permit  the 
use  of  remote  stations  in  time  of  emergency 
or  war  for  origination  of  official  broadcasts. 
*July  16-20 — Conference  on  Educational 
Television,  sponsored  by  the  Communica- 

tions Arts  Dept.  of  Fordham  U.  Speakers 
include  FCC  Comr.  Robert  E.  Lee,  Kenneth 
A.  Cox  and  Hyman  H.  Goldin  of  FCC; 
John  F.  White,  president,  National  Educa- tional Television  &  Radio  Center;  C.  Wrede 
Petersmeyer,  Corinthian  Broadcasting 
Corp.,  and  Charles  A.  Siepmann,  New  York 
U.  Campus  Center  Bldg.,  Bronx  Campus, 
Fordham  U.,  New  York  City. 
July  20 — Deadline  for  comments  on  FCC 
proposal  to  permit  automatic  maintenance 
of  operating  logs  by  broadcast  stations. 
July  19-21 — Idaho  Broadcasters  Assn.,  an- 

nual meeting.  Bannock  Hotel  and  Motor 
Inn,  Pocatello. 
July  23 — Deadline  for  reply  comments 
on  FCC  proposals  to  foster  uhf,  delete 
single  vhf  stations  from  eight  markets 
(deintermixture)  and  drop  in  vhf  channels 
in  eight  other  markets  (deadline  postponed 
from  June  22). 

July  25-29 — First  International  Sound  Fair, 
Cobo  Hall,  Detroit.  Trade  exposition  and 
simultaneous  business  congress  for  dealers, 
distributors  of  records,  phonographs  and 
components,  and  radio  programmers. 
July  31  —  Radio  &  Television  Executives 
Society's  fourth  annual  Fun  Day.  Wykagil 
Country  Club,  New  Rochelle,  N.  Y. 
July  30-Aug.  4 — Cornell  U.'s  fourth  annual 
Public  Relations  Institute.  Speakers  will  in- 

clude Dr.  Karl  A.  Menninger,  chairman  of 
the  Board  of  Trustees  and  chief  of  staff  of 
the  Menninger  Foundation,  Topeka,  Kan.; 
Clarence  Randall,  retired  president  and 
board  chairman  of  Inland  Steel  Co.  and  for- 

mer special  assistant  to  President  Eisen- 
hower, and  Edward  Bursk,  editor  of  Harvard 

Business  Review.  Ithaca,  N.  Y.  . 
*July  31-Aug.  4 — Fifth  annual  Summer 
Workshop    on    Creativity    in  Advertising, 
sponsored   by    "Advertising   Age."  Palmer 

DATEBOOK 

RAB  management  conferences 
*Sept.     10-11— Hyatt     House,  Bur- 
lingams,  Calif. 

Sept.  13-14 — O'Hare  Inn,  Des  Plaines, 111. 
Sept.  17-18— The  Lodge,  Williamsburg, 

Va. 
Sept.  20-21— Cheri-y  Hill  Inn,  Haddon- field,  N.  J. 
Sept.  24-25— Hilton  Inn,  Atlanta,  Ga. 
Sept.  27-28 — Dearborn  Inn,  Dearborn, 

Mich. 
Oct.  1-2 — Glenwood  Manor,  Overland 

Park,  Kan. 
Oct.  4-5— Western  Hills  Hotel,  Fort 

Worth,  Tex. 

NAB  Fall  Conferences 

Oct.  15-16 — Dinkler-Plaza,  Atlanta 
Oct.  18-19 — Biltmore,  New  York 
Oct.  22-23 — Edgewater  Beach,  Chicago 
Oct.  25-26 — Statler-Hilton,  Washington 
Nov.  8-9— Sheraton  Dallas,  Dallas 
Nov.  12-13 — Muehlebach,  Kansas  City 
Nov.  15-16— Brown  Palace,  Denver 
Nov.    19-20— Sheraton-Portland,  Ore. 

House,  Chicago. 

AUGUST 
Aug.  1 — Reply  comments  due  on  FCC  pro- 

posal to  permit  automatic  maintenance  of 
operating  logs  by  broadcast  stations. 
*Aug.  1 — Deadline  for  comments  on  FCC 
rulemaking  proposal  to  allow  etv  stations 
to  use  the  same  forms  as  educational  fm 
stations  when  applying  for  licenses  or  re- 

newals; also  a  new  educational  ownership 
form  different  from  that  used  by  com- 

mercial stations. 
*Aug.  5-7 — Joint  meeting  of  Georgia  Assn. 
of  Broadcasters  and  South  CaroUna  Broad- 

casters Assn.  Speakers  include  Oren  Harris 
(D-Ark.),  House  Commerce  Committee 
chairman;  NAB  President  LeRoy  Collins 
and  James  H.  Hulbert.  NAB  economics- 
broadcast  personnel  director;  Howard  Mc- 
Intyre,  executive  vice  president,  Henderson 
Advertising,  Greenville,  S.  C;  Ted  Leitzell, 
Zenith  Radio  Corp.;  Arthur  Gilbert,  FCC's Miami  office.  Annual  GAB  prestige  awards 
to  be  presented.  Holiday  Inn.  Jekyll  Is- land, Ga. 
Aug.  17-18 — Oklahoma  Broadcasters  Assn., 
summer  meeting.  Skirvin  Hotel,  Oklahoma City. 

Aug.  20-21 — Television  Affiliates  Corp.  Pro- 
gram directors  meeting  on  public  affairs 

shows.  Lake  Tower  Motel,  Chicago. 
Aug.  21-24 — Western  Electronics  Show  and 
Convention,  Los  Angeles  Memorial  Sports Arena. 

Aug.  24-25 — Arkansas  Broadcasters  Assn., 
meeting.  Sam  Peck  Hotel,  Little  Rock. 

Aug.  31-Sept.  9—1962  World's  Fair  of  Music &  Sound.  An  international  exposition  de- 
voted to  every  area  of  the  music  and  sound 

industries.  McCormick  Place,  Chicago. 

SEPTEMBER 
*Sept.  4-7 — National  Advanced-Technology 
Management  Conference,  sponsored  by  U. 
of  Washington,  seven  professional  engi- 

neering groups  and  a  number  of  tech- nologically oriented  business  firms.  Keynote 
speaker  will  be  Sen.  Warren  G.  Magnuson 
(D-Wash.).  Opera  House,  World's  Fair, Seattle,  Wash. 
*Sept.  6-9— New  York  State  Broadcasters 
Assn.,  management  conference.  Gideon 
Putnam  Hotel,  Saratoga  Springs,  N.  Y. 
Sept.  11-13  —  Electronic  Industries  Assn., 
committee,  section  division  and  board  meet- 

ing. Biltmore  Hotel,  New  York. 
Sept.  12-13 — CBS  Radio  Affiliates  Assn.  an- 

nual convention.  Waldorf-Astoria  Hotel, 
New  York. 
Sept.  12-14 — Michigan  Assn.  af  Broadcasters, 
fall  convention  and  business  meeting.  Hid- 

den Valley,  Gaylord.  Mich. 

*Sept.  13-14 — Fifth  annual  conference  •  of 
the  European  Market  Assn.  of  Advertising 
Agencies.  5  Chesterfield  Gardens,  London, 
England.  (EMA  board  member  for  North 
America:  Edwin  Van  Brunt,  Van  Brunt 
&  Co.,  New  York.) 
*Sept.  13-14 — Sixth  national  Symposium  on 
Engineering  Writing  &  Speech,  sponsored 
by  Professional  Group  on  Engineering 
Writing  &  Speech,  IRE.  Banquet  speaker  to 
be  Henry  Loomis,  director.  Voice  of 
America.  Mayflower  Hotel,  Washington, D.  C. 

12 BROADCASTING,  July  2,  1962 



You  buck  the  same  odds  in  TV 

His  open-end  straight  flush  looks  pretty  tempting. 
Yet  the  odds  are  22^/2  to  1  against  making  a  straight 
flush,  and  2  to  1  against  making  a  straight  or  better. 

The  TV  sponsor  faces  the  same  2  to  1  odds.  Research 
indicates  that  one  third  of  all  commercials  accomplish 
little  or  nothing.  The  middle  third  are  so-so.  Only  the 
top  third  really  sell  the  goods. 

Years  of  experience  and  skill  have  given  N.  W.  Ayer 
high  cards  in  the  creation  of  effective  commercials. 

BROADCASTING,  July  2,  1962 

Constantly,  Ayer  seeks  to  better  this  hand— with  interest- 
ing new  ways  to  win  viewers  and  widen  sales  and  profits. 

Experience  and  skill  like  this  show  up  where  they 

count  most— on  the  client's  balance  sheet. 

The  COMMERCIAL  is  the  payoff 

N.W.  AYER  &  SON,  INC. 
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In  Chicago 



.  .  .  the  Chicago  Zoological  Park,  popularly  known 

as  Brookfield  Zoo,  contains  one  of  the  world's  best 
collections  of  mammals,  birds,  reptiles  and  amphibians. 
Its  most  recent  innovation,  the  Seven  Seas  Panorama, 

is  the  onJy  inland,  indoor  porpoise  exhibit  in  the  world! 

In  Chicago 

WGN 

RADIO 

reaches  more  homes*  and  cars**  than 

any  other  Chicago  radio  station! 

*NSI— Feb.  &  Mar.,  1962 

'*Chicago  Auto  Radio  Audience  Survey — 1961 

the  most  respected  call  letters  in  broadcasting 

WGN  IS  CHICAGO 



OPEN  MIKE  * 

A  man  with 

both  feet 

on  the  ground 

a  solid,  wide-awake,  "get-ahead- 
in-business"  kind  of  man,  keeps  his 
eyes  open  for  information  he  can 
use  on  the  job . . .  for  facts  that  will 
help  him  ( or  his  company )  perform 
better,  faster,  more  efficiently,  more 
profitably.  He  knows,  from  constant 
observation,  that  the  ad  pages  of 
his  business-paper  are  a  prime 
source  of  this  information. 

Issue  after  issue,  there's  nothing  else 
in  print  so  packed  with  news,  ideas, 
information — facts  calculated  to 
keep  you  and  your  business  growing. 

Of  course,  by  helping  you,  advertisers 
help  themselves.  The  fact  is: 

advertising  in  businesspapevs 

means  business  for  you— and 
for  the  advertiser. 

BROADCASTING 
THE  BUSINESSWEEKLY  OF  TELEVISION  AND  RADIO 
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Dropped  'e'  from  'etv' 
editor:  In  your  story  about  the  Florida 
Association  of  Broadcasters  [The 

Media,  June  18]  you  state  that  "four 
out  of  five  tv  stations  in  the  state  belong 
to  FAB."  This  should  read  "educa- 

tional stations."  Each  and  every  one 
of  the  17  commercial  stations  in  Flor- 

ida is  a  fully  paid  member  of  FAB. 
— Lee  Ruwitch,  FAB  president  1960-62 
(WTVJ  Miami). 

Regional  vs.  local  radio 

editor:  "Reprehensible  Journalism" 
would  be  the  title  of  my  editorial  if  I 
had  a  magazine  with  which  to  editorial- 

ize on  your  editorial,  "Fiddling  and 
tinkering"  [Editorials,  June  18]. 

Fiddling  and  tinkering,  indeed! 

That's  exactly  what  you're  doing  with 
the  NAB  when  you  suggest  that  it  take 
sides  in  an  intramural  conflict;  namely, 

the  daytimers  vs.  the  fulltimers.  I  can- 
not conceive  of  a  faster  way  to  split  the 

NAB  wide  open.  .  .  . — Thomas  S.  Land, 
co-owner  and  general  manager,  WFIW 
Fairfield,  111. 

editor:  .  .  .  Where  have  you  been  for 
the  past  20  years?  Too  busy  with  the 
birth  of  television  to  watch  what  has 

happened  to  radio.  .  .  .? 

■  A  top  power  outlet  in  Cincinnati 
boasts  in  ads  (in  Broadcasting,  yet) 
that  their  top-rated  feature  is  daily  heli- 

copter traffic  reports  of  the  Cincinnati 
area.  Regional  service.  .  .  .? 

■  A  long-established  farm  station  in 
Chicago  threw  out  all  of  its  farm  pro- 

gramming for  top  40  format,  gimmicks, 
and  the  national  advertising  dollar, 
leaving  the  farm  information  to  the 
local  stations.  .  .  . 

■  A  high-power,  long  established  sta- 
tion in  Atlanta  precludes  a  daytimer  in 

Nebraska  from  signing  on  early.  Inter- 

ference, they  say!  Interference  isn't  in- 
terference if  nobody's  listening.  .  .  . 

The  1961  Nielsen  ...  of  the  Georgia 

outlet's  coverage  [shows]  the  nearest 
county  with  [as  much  as  10%]  cover- 

age ...  is  690  miles  from  the  Nebraska 
daytimer,  and  that  county  happens  to 
be  in  the  northwest  corner  of  Georgia. 
.  .  .  — Robert  H.  Pricer,  assistant  gen- 

eral manager,  WCLT-AM-FM  Newark, 
Ohio. 

editor:  The  spirit  of  your  editorial  .  .  . 
overlooks  a  basic  change  in  the  radio 
coverage  picture  during  the  past  15 
years.  .  .  .  Were  daytimers  deprived  of 
presunrise  operations  .  .  .  the  local  resi- 

dents would  miss  far  more  important 
service  than  would  be  gained  through 
adherence  to  antiquated  standards.  .  .  . 
— John  F.  Hurlbiit,  president  and  gen- 

eral manager,  WVMC  Mt.  Carmel,  III. 
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Compatible.., 

and  it  meets 

{  This  compact,  compatible  TV  tape  recorder 
assures  the  excellence  of  performance  users 
expect  from  RCA  quadruplex  equipment. 

j  Although  it  occupies  only  8.2  square  feet  of 
I  floor  area— saving  space  and  costs— it  makes 
I  no  sacrifice  in  quality.  Its  reduced  size  makes 
I  it  ideal  for  mobile  applications. 

j  EASY  TO  OPERATE.  Simplified  set-up  and control  procedures  make  operation  easy.  All 
monitoring  and  other  features  are  conven- 

iently grouped.  Tape  deck  is  located  for  easy 
.  threading  and  loading. 
LOWEST  OPERATING  COSTS.  Power  re- 

quirement is  only  2750  watts.  This  means  less 
heat,  less  air  conditioning.  And  headwheel  ex- 

change cost  is  the  lowest  in  the  industry. 

easy  to  operate. ..simple  to  install... 

all  Professional  TV  tape  standards 

SINGLE-UNIT  CONSTRUCTION.  TR-11  is  a 
self-contained  unit,  pre-wired  and  pre-tested 
at  factory,  with  no  external  racks  to  inter- 

connect. Simple  to  install— there's  only  one  30 
amp  twist-lock  power  connection.  Just  plug 
in  and  operate. 

OPTIONAL  TWO-SPEED  OPERATION.  Per- 
mits tape  speed  to  be  switchable  from  con- 

ventional 15  inches  per  second  to  half  speed 
of  IVi  ips.  Effects  50  percent  saving  in  tape 
costs  and  storage  space. 

See  your  Broadcast  Representative  for  all  the 
facts.  Or  write  RCA,  Broadcast  and  Televi- 

sion Equipment,  Dept.  K-22,  Building  15-5, 
Camden,  N.  J. 

ENGINEER'S  CHECK  LIST* 
•  Air-lubricated  tape  guides. 

•  Simultaneous  playback  of  audio  and  con- trol track. 
•  Built-in  deviation  measurement  for  accu- 

rate adjustment  of  recording  signals. 
•  Quadrature  delay  lines  adjust  for  both 

record  and  playback. 
•  Transistorized  signal  processor  provides 

finger-tip  control  of  video  pedestal  and  sync. 
•  Variable  de-emphasis  control  for  optimum 

playback  of  tapes  recorded  to  non-standard 
pre-emphasis  characteristics. 

*Also  a  Complete  Line  of  Accessories  including 
SwitchLock,  PixLock.  Automatic  Timing  Correc- 

tor, Master  Erase,  Picture  and  Waveform  Moni- tors and  Remote  Control. 

The  Most  Trusted  Name  in  Television 



The  Steve  Allen  Show  is  seen  at  11:15  P.M.  Monday-Friday  on  the  WBC  stations  in:  Boston,  WBZ-TV  4;  Baltimore,  WJZ-TV  13;  Pittsburgh,  KDKA-TV  2;  Cleveland,  KYW-TV  3,  and  San  Fran 
Cisco,  KPIX  5.  And  in:  New  York,  WPIX  11  (11:00  P.M.);  Portland,  Maine,  WGAN-TV  13  (11:15  P.M.);  Springfield,  Mass.,  WHYN-TV  40  (11:15  P.M.);  Washington,  D.  C,  WTOP-TV  9  (11:25  P.M.) 
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90-minute  man 

He  is  a  multi-phased  entertainer: 
a  star  comedian,  actor,  satirist;  an 

author  of  short  stories,  a  novel, 

an  autobiography,  a  volume  of 

poems;  and  a  lyricist-composer 

(over  2,000  songs,  30  record  al- 

bums) and  pianist;  and  a  discov- 
erer and  developer  of  new  talents. 

He  is  also  a  concerned  citizen 

and  public  speaker,  vitally  inter- 
ested in  the  issues  of  our  time. 

His  name:  Steve  Allen. 

It's  precisely  because  Steve 
Allen  — as  an  entertainer  and  a 

man  — combines  all  these  talents 

that  he  was  picked  by  WBC  to  be 

starred  and  enjoyed  every  week- 

day evening,  for  90  minutes,  by 

the  millions  of  late-evening  view- 
ers of  the  WBC  TV  stations;  and 

of  other  individual  TV  stations 

who  seek  new  levels  of  late-eve- 

ning programming. 

Yet,  the  full  measure  and  mean- 

ing of  WBC's  Steve  Allen  Show 
can  only  be  seen,  in  depth,  behind 

what  is  visible  on  the  TV  tube. 

It's  to  be  found  in  more  than  the 

fact  that  WBC's  Steve  Allen  Show- 

is  the  largest  programming  project 

ever  undertaken  by  a  group  of  in- 
dividual TV  stations. 

The  full  meaning  of  this  series 

must  be  measured  also  by  the  way 

it  fits  into  the  basic  concept  of 

WBC's  programming  philosophy 
for  its  own  and  other  TV  stations. 

WBC  has  already  produced 

such  wide-ranging  series  as  Inter- 
tel. .  .Man  and  His  Problems. . . 

Face  of  the  World . . .  Adventures 

in  Numbers  and  Space... Reading 

Out  Loud . . .  American  Civil  War 

. . .  English  for  Americans . . .  Col- 

lege Presidents  Speak,  and  others. 

Each  of  these  series  has  been 

created  to  permit  the  WBC  sta- 

tions to  supplement  the  compre- 
hensive schedules  of  their  affiliated 

networks;  to  fill  and  enlarge  their 

local  program  services. 

Now,  the  Steve  Allen  Show  adds 

a  versatile  new  dimension  to  WBC 

programming— one  of  exceptional 

talent,  entertainment  and  stimula- 

tion, for  the  many  American  fami- 
lies who  like  to  end  their  day, 

happily,  with  television. 

WESTINGHOUSE  BROADCASTING  COMPANY,  INC. 

WBZ-rWBZA,  WBZ-TV,  Boston;  KDKA.  KDKA-TV,  Pittsburgh;  WJZ-TV,  Baltimore;  KYW,  KYW-TV,  Cleveland; 
WOWO,  Fort  Wayne;  WIND,  Chicago;  KPIX,  San  Francisco  and  WINS,  New  York  (subject  to  FCC  approval). 

.1  Indianapolis.  WLW-I  2  (11:30  P.M.);  St.  Louis,  KTVI  2  (10;30  P.M.):  Minneapolis,  WCCO-TV  4  (10:30  P.M.);  Des  Moines,  KRNT-TV  8  (10:30  P.M.); 
Phoenix,  KOOL-TV  10  (10:15  P.M.);  Tucson,  KOLD-TV  13  (10:15  P.M.):  Portland,  Oregon,  KATU  2  (10:30  P.M.):  and  Los  Angeles,  KTLA  5  (10:30  P.M.). 
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from  BOB  GEDDY,  radio-tv  director,  Broyles,  Allebaugh  &  Davis,  Denver 

Sprinkle  your  account  well  with  local  radio  and  watch  it  grow 

With  so  much  attention  being  given 
today  to  big  national  campaigns  and 
fancy  budgets,  we  sometimes  forget  just 
how  well  radio  works  for  the  local 
sponsor,  too. 

Consider  for  example  the  opening  of 
a  new  automobile  dealership  in  a  large 
metropolitan  area  already  served  by 
many  successful  and  long-established 
dealers.  It  takes  a  lot  of  courage. 

It  also  takes  a  lot  of  courage  to  try 
to  crack  this  kind  of  market  with  an 

advertising  campaign  that  is  a  com- 
plete departure  from  the  ones  that  are 

being  used  by  most  of  your  competitors. 
But  Doenges-Long  Ford  Inc.,  Denver, 

did  it  with  the  help  of  local  radio;  and 
the  company  is  still  growing. 

The  Big  Step  ■  Don  Doenges  and 
Phil  Long  had  operated  a  highly  suc- 

cessful Ford  dealership  in  Colorado 
Springs  for  13  years  when  they  decided 
to  open  a  second  dealership  in  Denver, 
the  big  market  to  the  north.  The  big 
step  took  place  in  December  1958.  It 
included  a  new-car  showroom,  a  used 
car  lot  and  a  service  department. 

At  the  start  they  recognized  the  need 
for  an  eiTective  advertising  program  to 

help  launch  the  venture.  They  con- 
tacted the  Galen  E.  Broyles  Co.  (now 

Broyles,  Allebaugh  &  Davis),  which  is 
the  second  largest  agency  in  the  Denver 
region  and  is  the  National  Advertising 
Agency  Network  member  for  Colorado. 

Broyles  handles  many  of  the  area's 
leading  industrial  and  consumer  ac- 

counts but  it  is  not  a  local  retail-service 
type  agency. 

The  Doenges-Long  business  philos- 
ophy, however,  sounded  so  refreshing 

and  intriguing  that  the  agency's  man- 
agement group  accepted  the  auto  deal- 

er's invitation  to  take  on  its  campaign. Here  was  an  automobile  outfit  which 

stayed  completely  away  from  flamboy- 
ance, extravagant  claims,  high-pressure 

selling,  discounts,  quick  sales,  "big- 
deal"  trades  and  all  of  the  other  frantic 
hard-sell  tactics  which  so  many  dealers 
about  the  country  then  were  using. 

Radio  All  The  Way  ■  The  Doenges- 
Long  organization  believes  in  and  prac- 

tices the  philosophy  that  an  automobile 
is  a  big  and  important  purchase — that 
the  buyer  is  entitled  to  receive  not  only 
a  fair  deal  but  also  a  lot  of  considera- 

tion and  respect.  But  the  big  question 
was:  Which  advertising  medium  will 
best  project  this  philosophy  to  the  buy- 

ing public? 
The  answer — after  we  tabulated  the 

results  of  a  nationwide  survey  that  we 
conducted  through  member  agencies  of 
the  NAAN  and  studied  the  local  mar- 

ket  area  carefully — was   radio.  The 
20 

finding  was  that  no  other  medium  could 
quite  convey  the  warm,  personal  kind 
of  service  that  is  the  Doenges-Long 
hallmark. 

Once  radio  had  been  selected  as  the 
sole  medium,  the  next  question  was  how 
to  use  it  best.  What  kind  of  a  com- 

mercial, for  instance,  would  work  best? 
Because  its  operation  was  so  different 

from  that  of  many  dealers,  Doenges- 
Long  would  have  to  sound  different. 
So  it  was  obvious  that  the  commercials 
would  have  to  be  low-key,  soft-sell, 
quiet  and  matter-of-fact. 

Personal  Touch  ■  What  finally 
evolved  was  a  60-second  commercial 
format  that  included  a  brief  musical 
theme  introduction;  a  succinct  and 
straightforward  message  delivered  by 

Don  Doenges'  son,  Conrad,  and  five 
seconds  of  the  closing  theme.  Simple, 
but  successful. 

Why  did  we  choose  a  member  of  the 
family  to  voice  the  commercials?  One 
reason  was  because  his  delivery  is  sin- 

cere, smooth,  quiet  and  of  high  profes- 
sional quality  but  without  that  profes- 
sional "slickness"  we  wished  to  avoid. 

Equally  as  important,  we  gained  a 
personal  touch  which  would  have  been 
impossible  to  achieve  with  any  other 

announcer.  The  words,  "This  is  Con- 
rad Doenges,  speaking  for  Doenges- 

Long  .  .  ."  immediately  added  strong 
believability  to  the  message. 

We  launched  the  campaign  in  Jan- 
uary 1959,  using  a  modest  budget  and 

a  semi-saturation  spot  schedule  on  two 
Denver  stations  plus  a  quarter-hour 
newscast  on  a  third.  The  selection  of 
stations  was  dictated  solely  by  pro- 

gramming formats  such  as  "good  mu- 
sic" and  "public  service."  We  felt  these 

were  the  type  of  stations  which  attracted 
the  kind  of  listeners  who  would  be  most 
responsive  to  the  commercial  message. 

At  the  present  time  the  Denver  area 
stations  being  used  in  the  campaign  in- 

clude KLZ,  KBTR,  KDEN  and  KOSI 
(Aurora).  We  are  using  spots  on  KLZ 
and  spots  and  newscasts  on  the  others. 
The  budget  today  is  about  double  that 
at  first. 

Good  Results  ■  Starting  in  December 
1958  as  one  of  the  smallest  (in  terms 
of  sales)  Ford  dealerships  in  the  five- 
state  Denver  district,  Doenges-Long 
climbed  to  24th  place  during  its  first 
year  of  radio,  17th  in  the  second.  To- 

day it  ranks  15th  among  the  160  deal- 
ers in  the  Denver  district. 

In  the  three  years  since  the  first 
Doenges-Long  commercial  was  broad- 

cast, the  concept  and  format,  including 
the  theme  music,  have  remained  entire- 

ly the  same.  During  this  period  the  firm 
also  moved  its  Denver  operation  to  a 
new  27-acre  site  about  a  mile  south  of 
its  original  location  there. 
How  does  Doenges-Long  look  at  the 

future?  Very  realistically.  The  spon- 

sor says,  "Although  our  current  sched- 
ule has  been  established  after  a  con- 

tinuing and  careful  analysis  of  our  mar- 
ket and  of  the  various  radio  stations 

serving  the  area,  we  do  not  intend  to 
remain  static.  Because  radio  has  served 
our  business  so  well,  we  intend  to  ex- 

pand our  use  of  the  medium  in  direct 
proportion  to  our  sales  and  the  growth 
of  our  market  area. 

"This  means  that  we  and  our  agency 
will  continue  to  devote  a  great  deal  of 
time  to  the  evaluation  of  our  prospect 
market  and  of  the  stations  themselves 
to  make  this  proposed  expansion  on  the 
most  intelligent  and  practical  basis  pos- 

sible." 

Hardly  a  day  goes  by  without  favor- 
able comment  from  the  public  about 

the  radio  campaign.  Some  are  in  per- 
son, others  by  phone  and  by  letters. 

Typical:  "We  came  out  here  to  buy 
our  car  because  your  radio  advertising 

sounds  so  sincere." What  sponsor  could  wish  for  more? 

Bob  Geddy  joined  the  copywriting  and 
account  service  staff  of  Broyles,  Allebaugh 
&  Davis  in  1959  and  was  promoted  to  his 

present  position  early  this  year.  Previous- 
ly, for  11  years,  he  was  with  Alexander 

Film  Co.,  Colorado  Springs,  as  publicity 

and  script  writer,  director  of  pulDlic  rela- 
tions and  sales  promotion  manager.  Dur- 

ing World  War  II  he  served  as  a  fighter 
pilot  with  the  Sixth  Air  Force.  He  attend- 

ed Colorado  State  U.  He  is  married  and 
the  father  of  three  girls.  Hobby;  fishing. 
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The  Exception  To  The  Rule 

WKRG*TV 

Mobile — Channel  5 — Pensacola 

WKRG-TV  Mobile-Pens  acola  has  enjoyed 

50%  or  More  Share  of  Audience  in  every  March  ARB 

Measurement  Since  1959  . . .  From  9:00  AM  to  Midnjght 

For  Details  Call 

A  VER  Y-KNODEL  —Representatives 

or:  C.  P.  PERSONS,  JR.,  General  Manager 
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PRODUCT  PROTECTION  PEACE  PACT 

■  Bates-Westinghouse  formula  offers  solution  to  industry 

■  Advertiser  wins  alternatives  to  under-15-minute  separation 

BOnly  handful  of  stations  have  failed  to  satisfy  agency 

The  product-protection  controversy 
that  has  gripped  the  television  advertis- 

ing business  since  mid-May  appeared 
to  be  all  but  over  last  week. 

Westinghouse  Broadcasting  Co.  and 
Ted  Bates  Co.,  the  principal  protagon- 

ists, made  peace  on  terms  that  seemed 
to  offer  a  formula  for  reconciling  simi- 

lar differences  between  other  stations 

and  agencies.  No  more  than  '"a  hand- 
ful" of  such  differences  was  said  to  re- main. 

The  Bates-Westinghouse  agreement 
tacitly  recognizes  the  argument  of  West- 

inghouse— and  many  other  broadcast- 
ers— that  it  is  no  longer  possible  to  as- 

sure advertisers  that  their  commercials 

will  be  separated  from  their  competi- 
tors' by  at  least  15  minutes  in  even," 

case.  But  it  also  recognizes  the  right  of 
advenisers  to  ask  for  15-minute  protec- 

tion and  to  exercise  alternative  iuda- 

ments  when  that  much  isn't  available. 
Given  Choice   ■  The  nub  of  the 

agreement  is  that  advertisers  who  spe- 
cify 15-minute  protection  will  be  noti- 

fied— and  given  their  choice  of  several 
options — when  the  station  has  adequate 
notice  that  full  15-minute  separation 
cannot  be  provided  (see  text,  page  25). 

The  options  available  to  the  adver- 
tiser in  these  cases  will  be  to  retain  the 

spot  and  accept  the  conflict:  retain  the 
spot  but  substitute  copy  for  another 
product:  move  his  commercial  to  a  spot 
where  15-minute  protection  is  possible 
— or  -exercise  his  rights  of  cancellation. 

The  cancellation  option  is  not  spe- 

cified in  the  official  description  of  "pro- 
cedure" issued  last  week  by  Westing- 

house.  But  it  was  clear  that  this  alter- 
native would  be  available  if  none  of 

the  three  explicitly  stated  options  was 
satisfactory  to  the  advertiser.  Normal 

notice  on  cancellations  is  two  weeks. 

WBC  made  clear  that  giving  no- 
tice of  actual  or  impending  conflicts 

would  depend  in  each  case  on  its  hav- 
ing adequate  notice  itself.  This  was  an 

apparent  safeguard  against  conflicts 
caused  by  unannounced  or  inadequately 
announced  changes  in  the  scheduling  of 
commercials  within  network  participa- 

tion ("spot  carrier")  programs.  If  ad- 
vance notification  to  the  agency  is  "be- 
yond station  control,"  the  WBC  state- 
ment said,  "station  will  not  be  held  re- 

sponsible." 

All  is  Forgiven  ■  Edward  A.  Grey, 
senior  vice  president  in  charge  of  media 

operations  at  Bates,  welcomed  the  West- 
inghouse announcement  and  said  he  had 

immediately  instructed  Bates  buyers  to 
resume  doing  business  with  Westing- 
house  stations. 

Bates.  No.  1  agency  in  spot  televi- 

Catv,  overpopulation  topics  at  NAB  board  meet 

Two-score  broadcast  legislators  rep- 

resenting NAB's  2,000-prus  member- 
ship met  last  week  in  Washington  for 

the  summer  board  of  directors  meeting. 
The  separate  tv  and  radio  boards  met 
Wednesday  and  Thursday,  respectively. 
The  joint  boards  met  Fridav  (see  pages 
5,  42  and  43). 
New  members  of  the  boards  were 

indoctrinated  Tuesday  at  NAB"s  head- 

quarters (see  photo).  The  tv  board 
took  a  firm  stand  against  community 
antenna  systems  that  could  injure  ex- 

isting stations  or  make  it  impossible  for 
new  tv  stations  to  go  on  the  air.  The 
radio  board  focused  on  overpopulation 
of  the  medium. 
New  directors  were  addressed  by 

President  LeRov  Collins.  L  to  r: 

John  R.  Henzel.'\MIDL  Olean.  N.  Y.: 

Julian  F.  Haas,  KAGH  Crossett,  Ark.: 

Peter  Kennev.  NBC  \\'ashington:  Lovd 

C.  Sigmon.  'KMPC  HoUvwood:  Gov. 
Coffins;  Gordon  Gray  \VTCT\'  (T\') Utica.  N.  Y.:  Lester  G.  Spencer, 
WTCBV  Richmond,  Ind.;  Rex.  G. 
Howell.  KREX  Grand  Junction,  Colo.; 
and  Fred  Rabeff,  KITT  (FM)  San 
Diego.  John  F.  Box,  WLL  St.  Louis, 
was  absent  when  photo  was  taken. 
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PRODUCT  PROTECTION  PEACEPACT  continued 

sion,  had  begun  cancelling  business  on 
WBC  stations  when  the  Bates-Westing- 
house  impasse  developed  almost  six 
weeks  ago.  The  business  thus  with- 

drawn, Mr.  Grey  said,  was  placed  on 
competing  stations — after  getting  their 
assurances  that  the  customary  15-min- 
ute  protection  standard  would  be  ob- 

served. Last  week  he  said  the  billings 
would  be  reinstated  on  Westinghouse 
stations  provided  the  values  equal  or  ex- 

ceed those  on  the  stations  which  were 
substituted. 

WBC's  procedural  statement  reported- ly was  worked  out  after  discussions  not 
only  with  Bates  officials  but  with  sev- 

eral other  leading  agencies.  In  addi- 
tion, a  number  of  other  agency  author- 
ities also  indicated,  unofficially,  that 

they  regard  it  as  a  satisfactory  solution 
to  a  difficult  problem. 

Want  Protection  ■  Agencies  almost 
uniformly  want  15-mintue  protection, 
but  most  are  less  insistent  than  Bates 

and  none  has  followed  Bates'  lead  in 
threatening  to  cancel  schedules  on  sta- 

tions not  granting  it.  Many  have  indi- 
cated they  consider  the  problem  a  mat- 

ter for  case-to-case  handling. 

Westinghouse's  new  procedural  prac- 
tices will  apply  in  its  dealings  with  all 

The  following  new  products  were  re- 
ported last  week  to  have  entered  spot 

tv  on  at  least  a  test  basis.  Their  activ- 
ity was  detected  by  Broadcast  Advertis- 
ers Reports,  national  monitoring  serv- 
ice, in  its  off-the-air  taping  of  local  tele- 

vision advertising  and  is  described  here 
as  part  of  a  continuing  series  of  new- 
product  reports  compiled  for  Broad- 

casting each  week. 

The  arrival  of  new  products  in  tele- 
vision identifies  them — often  for  the 

first  time — as  potential  sources  of  fu- 
ture business  for  stations  generally,  and 

as  potential  competitors  for  other  ad- 
vertisers and  agencies.  Broadcasting's 

reports  will  list,  each  week,  all  prod- 
ucts which  during  the  latest  monitoring 

period  appeared  for  the  first  time  in 
BAR  records,  whether  they  are  entire- 

ly new  products  or  are  existing  products 
not  recorded  in  spot  television  before. 
BAR  monitors  six  to  eight  markets  each 
week,  an  average  of  28  per  month  and 
a  total  of  77  different  markets  per 
quarter. 

Monitored  during  the  week  of  June  8-15: 
Product:  Montclair  IVIodern  Cigarette. 
Company:  American  Tobacco  Co. 
Agency:  Sullivan,  Stauffer,  Colwell  &  Bayles, 

New  York. 
Schedules  and  markets:  Nighttime  60,  20  and 

agencies  and  advertisers. 
It  emerged  during  a  week  in  which, 

independently,  the  broadcast  media 
committee  of  the  American  Assn.  of 
Advertising  Agencies  reportedly  reached 
generally  similar  conclusions  about  the 
handling  of  conflicts. 

Committee  authorities  declined  to 
comment  on  the  outcome  of  their  meet- 

ing held  last  Tuesday,  except  to  say  that 
a  statement  on  product  protection  may 
be  issued  within  the  next  few  weeks.  It 

was  understood,  however,  that  the  com- 
mittee took  the  customary  agency  posi- 

tion that  a  breakdown  in  the  15-minute 
protection  standard  would  weaken  tele- 

vision values.  But  it  also  was  believed 
to  have  concluded  that,  as  many  sta- 

tions contend,  15  minutes'  separation  is 
not  always  feasible  and  that  in  such 
situations  the  advertiser  should  at  least 
be  advised  of  the  conflict. 

Whether  the  committee  considered 

specific  procedures  could  not  be  deter- mined. 

Draft  Ready  ■  A  draft  outlining  the 

committee's  position  in  detail  has  been 
prepared,  but  its  issuance  was  said  to 
await  clearance  by  other  AAAA  author- 

ities. Spokesmen  said  it  was  possible 
the  statement  would  not  be  issued,  but 
indicated  that  it  probably  would  be.  The 

10-second  announcements  in  north  central  area. 
Product:  Skis  IVIenthol  cigarettes. 
Company:  U.  S.  Tobacco  Co. 
Agency:  Donahue  &  Coe,  New  York. 
Schedules  and  markets:  Nighttime  20  and 

10-second  announcements  in  north  central  and 
southwest  areas. 

Product:  Tegrin  skin  preparation  for  psoriasis. 
Company:  Block  Drug. 
Agency:  Sullivan,  Stauffer,  Colwell  &  Bayles, 

New  York. 
Schedules  and  markets:  Nighttime  minutes  in 

north  central  markets. 
Product:  Groom  &  Clean  hair  tonic. 

Company:  Chesebrough-Pond's. Agency:  William  Esty  Co.,  New  York. 
Schedules  and  markets:  Nighttime  minutes  in 

north  central  area. 

Product:  Vaseline  Green  Hair  Tonic  (anti-dand- 
ruff preparation). 

Company:  Chesebrough-Pond's. Agency:  Norman,  Craig  &  Kummel,  New  York. 
Schedules  and  markets:  Nighttime  minutes  in 

north  central  area. 

Product:  Betty  Crocker  salad  and  cooking  oil. 
Company:  General  Mills. 
Agency:  Knox-Reeves,  Minneapolis. 
Schedules  and  markets:  Nighttime  minutes  in 

north  central  area. 

Product:  Cling  Vinyl  Adhesive  for  household use. 
Company:  Philan  Inc.,  New  York. 
Agency:  Kenneth  Rader  Co.,  New  York. 
Schedules  and  markets:  Day  and  night  min- utes in  north  central  area. 

committee  is  headed  by  Ruth  Jones  of 
J.  Walter  Thompson  Co.  It  plans  no 
further  meeting  on  the  product-protec- 

tion question. 
The  belief  that  the  furore  of  the  past 

few  weeks  had  just  about  run  its  course 

was  buttressed  by  Mr.  Grey's  estimate that  the  number  of  stations  that  have 

filed  unacceptable  product-protection 
assurances  with  the  Bates  agency  has 

been  reduced  to  "a  handful." These,  he  said,  include  NBC  and  its 
five  owned  television  stations,  which  cut 
their  guaranteed-protection  base  from 
15  minutes  to  10  last  year,  and  WTVJ 

(TV)  Miami. He  said  he  anticipated  little  difficulty 
in  reaching  a  negotiated  agreement  with 
NBC.  Despite  the  failure  of  either  the 
NBC  network  or  its  owned  stations  to 
guarantee  more  than  10  minutes,  he 
said  that  he  had  never  experienced  any 
problems  in  getting  at  least  15.  But 
since  he  had  insisted  on  15-minute  as- 

surances in  writing  from  other  stations, 

he  felt  that  "in  fairness  to  the  others" 
he  should  insist  on  written  assurances 
from  NBC,  too. 

Eight  Others  ■  Aside  from  the  five 
NBC  stations  and  WTVJ,  Mr.  Grey 

said  he  had  "unacceptable"  replies  from 
— but  was  still  in  negotiation  with — a 
total  of  eight  other  stations. 

The  station  policies  on  protection 
were  submitted  after  Mr.  Grey  can- 

vassed all  stations  last  month — imme- 
diately following  the  impasse  with 

Westinghouse  —  seeking  "reconfirma- 
tion" of  the  15-minute  protection  stand- 

ard. 
He  said  that  as  of  last  Thursday  he 

had  received  replies  from  460  out  of 
493  canvassed.  Those  who  had  not  re- 

plied, he  indicated,  are  in  relatively 
small  markets.  He  said  new  letters 
would  go  out  to  them  shortly.  These 
will  be  the  third  queries  for  these  sta- 

tions; a  second  went  out  two  weeks  ago 
when  the  number  of  non-respondents 
stood  at  about  100. 

"I'm  truly  delighted,"  Mr.  Grey  said 
last  week  after  the  Westinghouse  dead- 

lock had  been  broken  and  the  number 

of  "unacceptable"  replies  had  dwindled, 
"that  the  stations  in  such  overwhelming 
numbers  have  recognized  their  obliga- 

tion to  the  advertiser  in  doing  every- 
thing reasonably  possible  to  help  him 

sell  his  products  effectively. 

"That,  after  all,  was  our  basic  objec- 

tive to  begin  with." Bates  Memo  ■  He  was  even  more 
exuberant  in  a  memo  sent  Wednesday 
to  other  members  of  the  Bates  manage- 

ment and  staff: 

"We  are  happy  to  advise  all  con- 
cerned that  the  Westinghouse  Broad- 

casting Co.  has  just  reversed  its  previous 
position  on  product  protection.  West- 

inghouse will  shortly  release  a  statement 
in  which  they  will  reconfirm  the  mini- 

mum 15-minute  product  protection  for 

New  products  testing  television 
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Arrangement  that  settled  Westinghouse-Bates  differences 

Here's  the  procedural  arrangement 
that  ended  the  product-protection 
differences  between  Westinghouse 
Broadcasting  Co.  and  Ted  Bates  & 
Co.  last  week — -and  seemed  to  point 
the  way  to  resolution  of  most  sim- 

ilar differences  that  remain  between 
other  stations  and  Bates  or  other 
agencies.  Issued  by  Westinghouse 
and  welcomed  as  satisfactory  by 
Bates  (and,  unofficially,  by  other 
leading  agencies),  it  leaves  un- 

changed WBC's  policy  against  guar- 
anteeing more  than  10  minutes'  sep- aration between  commercials  for 

competing  products,  yet  gives  ad- 
vertisers insistent  on  15-minute  pro- 

tection a  choice  of  several  options 

when  full  15-minute  separation  isn't 
possible: 

Compromise  Plan  ■  "The  proce- 
dure for  implementation  of  the  WBC 

May  1,  1962  Product  Protection Policy. 

"Whenever  a  local  or  national  spot 
advertiser  indicates  that  he  wishes  to 

buy  only  in  those  locations  where 
his  commercial  is  separated  from  a 
competitive  commercial  by  15  min- 

utes and  station  has  sufficient  ad- 
vance notice  (given  to  it  by  the  net- 
work where  it  is  involved),  or  sub- 

sequent to  his  buying  the  schedule 
station  is  informed  that  his  commer- 

cial will  be  within  15  minutes  of  a 
competitive  product  it  will  be  station 

practice  to  do  the  following: 
"1)  Advise  the  advertiser  of  the 

fact.* 

"2)  Afford  him  the  following  al- 
ternatives: 

"A.  Remain  in  the  present  loca- 
tion. 

"B.  Permit  the  advertiser  to  sub- 
stitute a  different  product  of  his  for 

the  commercial  involved. 
"C.  Move  the  announcement  to 

another  available  location,  at  the 

applicable  rate. "*In  those  instances  where  any 
competitive  conflict  occurs  because 
advance  notification  to  the  agency 
was  beyond  its  control,  station  will 

not  be  held  responsible." 

I  all  spot  advertising. 

I      "We  are  indeed  grateful  for  all  of  the 
j  support  we  have  received  from  our  cli- 
I  ents  in  this  long,  lonely  and  grueling 

period." Westinghouse  authorities  said  they 
were  very  happy  that  the  deadlock  had 
been  broken  but  denied  flatly  that  they 

had  "reversed"  their  position.  They 
pointed  out  that  the  policy  which  went 
into  effect  May  1  still  stands:  it  does 
not  offer  assurance  of  more  than  10 

minutes'  protection — and  in  the  case  of 
advertising  adjacent  to  network  spot- 
carriers,  sports  events  and  the  like, 
does  not  guarantee  anything. 
Found  Compromise  ■  Instead  of 

"reversing"  their  stand,  they  said,  they 
have  found  a  procedural  way  to  imple- 

ment their  policy  and  still  assure  ad- 
vertisers who  want  15-minute  protec- 

tion that  they'll  either  get  it  or  have  a 

chance  to  make  the  most  attractive  one 
of  several  alternative  moves. 

They  emphasized  again  that  their  re- 
fusal to  promise  full  15-minute  protec- 
tion as  a  matter  of  policy  does  not 

mean  that  most  advertisers  will  receive 

less  than  a  full  15-minute  separation 
from  rival  products.  But  the  growing 
number  of  products  using  television — 
and  particularly  the  rise  of  spot-carrier 
selling  by  the  networks — has  made  15- 
minute  protection  increasingly  difficult, 
and  hence,  they  said,  it  was  deemed 
advisable  to  put  the  standard  on  a  foot- 

ing which  they  knew  they  could  meet 
in  all  cases. 

The  number  of  "unacceptable"  pol- 
icies in  Mr.  Grey's  files  was  not  re- 

duced to  the  current  14  without  con- 
siderable negotiating  on  his  part.  A 

substantial  number  of  stations  revised 
their  first  statements  after  further  dis- 

cussion. Some  which  first  said  they 
could  promise  no  more  than  to  do  their 
best  subsequently  submitted  letters  de- 

fining their  best  as  15  minutes. 
Others  devised  variations  which 

proved  to  be  "acceptable." Corinthian  Broadcasting,  for  exam- 
ple, made  a  strong  and  successful  ar- 

gument that  local  news,  sports  and 
weather  programs  which  are  shorter 
than  15  minutes  in  length  have  certain 
built-in  differences — different  personal- 

ities, different  subject  matter,  different 
sets — which  distinguish  the  shows  from 
one  another  and  tend  to  set  them  apart 

in  viewer's  minds,  even  when  they're 
presented  in  tandem.  Thus,  Corinthian 

received  Mr.  Grey's  acceptance  of  a 

policy  which  specifies  only  10  minutes' protection  for  commericals  within  or 
between  local  programs  of  less  than  15 
minutes'  duration. 

That  ARB-TvB  dispute  is  now  official 

RESEARCH  FIRM,  BROADCASTER  GROUP  DIFFER  ON  AUDIENCE  AGE  DATA 

The  long-simmering  dispute  between 
American  Research  Bureau  and  a  spe- 

cial committee  of  TvB  over  ARB's 
plans  to  add  audience  age  data  to  its 
local  tv  market  reports  (Broadcasting, 
June  18)  was  brought  officially  into  the 
open  last  week. 
ARB  contended  its  move  is  intended 

to  meet  "a  growing  demand"  from  ad- 
vertisers and  agencies.  The  TvB  com- 

mittee said  it  finds  no  widespread  de- 
mand among  agencies — at  least  not  for 

this  specific  information  and  in  this 
form — but  concluded  that  broadcasters 
would  be  "saddled"  with  it  "for  the 
foreseeable  future,  until  agency  and  sta- 

tion demand  for  modification,  expressed 
in  the  only  practical  way  left,  is  clear 
to  ARB." 

To  other  charges  that  broadcasters 
would  bear  the  brunt  of  the  cost,  ARB 
officials  replied  that  price  increases 
scheduled  for  the  local  reports  would 

not  be  "steep"  and  would  result  almost 
entirely  from  generally  increased  costs 
of  doing  business,  not  from  the  expan- 

sion of  service.  They  estimated  that  the 
rate  to  broadcasters  would  go  up  about 
17%  to  20%,  and  said  the  price  for 
agencies  also  would  be  increased  when 
their  current  contracts  reach  expiration 
date. 

Two-way  Expansion  ■  Inclusion  of 
the  new  age  data  in  the  local  reports  is 
a  part  of  a  two-way  expansion  program 
slated  by  ARB  for  this  fall.  The  other 
part  is  introduction  of  semiannual  ssp- 
plements  containing  more  detailed  dem- 

ographic data  on  audiences,  to  be  issued 
as  part  of  the  regular  ARB  subscription. 

In  a  June  19  letter  to  clients.  Jack  L. 
Gross  of  ARB  said  addition  of  new 
demographic  material  to  the  regular 
local  report  service  was  decided  after 

"long  and  careful  study,"  consultation 
with  agencies  and  advertisers,  two  major 

test  reports  which  received  "very,  very 
favorable"  reaction,  and  additional  tests 
of  the  procedures  and  the  feasibility,  re- 

liability and  validity  of  the  material. 

"Our  major  opposition,"  Mr.  Gross 
wrote,  "arose  from  station  organiza- 

tions, the  most  articulate  of  our  critics 

being  TvB,  whose  committee  recom- 
mended a  withholding  period  of  one 

year.  In  the  face  of  such  criticism  there 
was  an  overwhelmingly  favorable  re- 
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sponse  from  our  clients." 
He  quoted  approving  comments  from 

several  unidentified  clients  and  said 
ARB  had  decided  to  go  ahead  with  its 
project  because  the  additional  informa- 

tion "is  needed  and  can  be  used  now," 
will  be  helpful  to  "all  members  of  the 
broadcast  industry"  and  will  mean  "in- 

creased efficiencies  in  media  planning." 
Moreover,  he  said,  "the  validity  and  re- 

liability of  such  data  is  proven  and  is 

Mr.  Kearney 

guaranteed  by  ARB." 
Interim  Report  ■  The  TvB  special 

committee,  created  last  spring  and  des- 
ignated the  TvB  Committee  on  Tele- 

vision Research  Standards  and  Prac- 
tices, officially  made  its  position  known 

in  an  interim  report  submitted  by  its 
chairman,  Don  L.  Kearney  of  Corin- 

thian Broadcasting  Co.,  and  released 
by  TvB  last  week. 

Mr.  Kearney's  report  said  "only 
three"  of  ten  leading  agencies  surveyed 
indicated  they  had  ordered  the  new 
ARB  service,  but  that  "it  is  clear  .  .  . 
that  this  whole  development  is  primarily 
the  result  of  pressure  from  a  small  num- 

ber of  very  large  and  very  important 
agencies  and  major  clients  who  are 
those  farthest  advanced  in  planning  for 

use  of  computers." He  said  the  TvB  committee  found 
agreement  among  agencies  on  the  need 
for  more  demographic  information  on 
the  local  level — but  no  agreement  on 
what  kinds  of  information  are  most 
needed. 

Because  the  committee  also  found 

that  "nearly  all"  of  the  surveyed  agen- 
cies expressed  "some  dissatisfaction" 

with  current  sample  sizes  and  "stabil- 
ity" of  both  ARB  and  A.  C.  Nielsen  Co. 

local  reports,  he  said,  it  felt  they  should 
concentrate  first  on  these  areas  and, 

"for  the  time  being,"  issue  any  addi- 
tional demograohic  data  in  "separate 

reports,  at  possibly  extra  cost,  to  adver- 

tisers, agencies  and  stations  for  their 

special  uses." Mr.  Kearney's  report  quoted  A.  C. 
Nielsen  Co.  as  saying  it  is  still  studying 
the  question  of  issuing  additional  demo- 

graphic data  but  had  found  disagree- 
ment among  agencies  and  advertisers 

"as  to  what  is  needed  or  required."  It said  Nielsen  indicated  that  if  it  does 
offer  such  additional  information,  it  will 
do  so  as  an  optional  or  supplementary 

Mr.  Gross 

service  with  separate  charges,  without 
increasing  the  costs  of  the  regular  Niel- 

sen Station  Index  (NSI)  service. 
Other  members  of  the  TvB  commit- 

tee are  Lewis  H.  Avery  of  Avery- 
Knodel;  Edward  Benedict,  Triangle  Sta- 

tions; Thomas  E.  Coffin,  NBC;  H.  Peter 
Lasker,  Crosley  Broadcasting;  Martin 
L.  Nierman,  Edward  Retry  &  Co.;  Theo- 

dore F.  Shaker,  ABC,  and  Norman  E. 
Walt,  WCBS-TV  New  York. 

Business  briefly... 

The   Savings   &   Loan  Foundation, 
Washington,  D.  C,  will  sponsor  eight 
NBC  News  special  pre-election  pro- 

grams covering  the  candidates  and 
issues  in  the  major  contests  for  gover- 

norships and  seats  in  the  Senate  and 
House,  starting  Aug.  26  and  ending 
Nov.  5.  The  programs  will  be  of  half- 
hour  duration.  Agency:  McCann-Erick- 
son.  New  York. 

Colgate-Palmolive  has  increased  the 
test  marketing  tv  activity  of  its  new 
Action  bleach,  expanding  its  advertis- 

ing and  distribution  from  the  mid-At- 
lantic area  to  cities  in  Michigan,  Ohio 

and  Indiana.  Agency:  Ted  Bates  &  Co., 
New  York. 

Plymouth-Valiant  Div.  of  Chrysler 
Corp.,  has  bought  sponsorship  in  three 
new  one-hour  programs  and  Saturday 
Night  at  the  Movies  (Sat.,  9-1 1  p.m.) 

on  NBC-TV  during  the  1962-63  sea- 
son. The  three  new  shows  are  It's  a 

Man's  World  (Mon..  7:30-8:30  p.m. 
EDT);  Saints  and  Sinners  (Mon.,  8:30- 
9:30  p.m.),  and  The  Eleventh  Hour 
(Wed.,  10-11  p.m.).  Agency:  N.  W. 

Ayer  &  Son. 
General  Mills  Inc.  has  bought  half- 
sponsorship  of  King  Leonardo  and  His 
Short  Subjects  (NBC-TV,  Sat.,  10:30- 
11  a.m.  EDT)  for  the  1962-63  season. 

Perkins  Products  and  Sawyer's  Inc. 
have  bought  weekly  participation  in  the 
show.  Agencies:  Dancer-Fitzgerald- 
Sample  (General  Mills);  Foote,  Cone 
&  Belding  (Perkins),  and  Richard  C. 

Montgomery  &  Assoc.  (Sawyer's). 
Louis  Milani  Foods  Inc.,  Los  Angeles, 
started  a  spot  tv  campaign  last  week  in 
15  markets,  and  will  add  St.  Louis  and 
Salt  Lake  City,  at  a  later  date.  Selected 
markets  and  stations  for  the  five-week 
drive  are  KOGO-TV  San  Diego;  KJEO 
(TV)  Fresno;  WWJ-TV  Detroit; 
KRCA  (TV)  and  KABC-TV,  both  Los 
Angeles;  KING-TV  Seattle;  WHDH- 
TV  Boston;  KGW-TV  Portland,  Ore.; 
WCAU-TV  Philadelphia;  WNBQ  (TV) 
Chicago;  WRC-TV  Washington,  D.  C; 
KGO-TV  San  Francisco;  WAGA-TV 
Atlanta,  and  WBAL-TV  Baltimore. 
Agency:  Riedl  &  Freede,  Los  Angeles. 

Gardner-Denver  Co.,  Quincy,  Dl., 
maker  of  air  tools,  hoists  and  compres- 

sors, has  begun  test  campaign  in  sev- 
eral major  markets  using  both  local  ra- 

dio and  newspapers  to  reach  executives 
of  small  manufacturing  plants  and  to 
build  prospect  and  customer  traffic  for 
G-D  branches.  Agency:  Buchen  Adv., Chicago. 

Bell  signs  to  sponsor 

NBC-TV  Telstar  programs 

The  Bell  telephone  system  has  been 

signed  as  advertiser  of  two  half-hour 
news  programs  to  be  telecast  by  NBC- 
TV  telling  the  story  of  Telstar,  the 
communications  satellite  which  will  re- 

lay the  first  trans-Atlantic  television 
broadcasts  (Broadcasting,  June  25). 
The  satellite  is  expected  to  be  launched 
early  this  month. 

The  shows  will  be  produced  by  Reu- 
ven  Frank  and  presented  at  a  time  and 

date  not  yet  announced.  "Project  Tel- 
star," the  first  program,  will  be  broad- 

cast after  the  launching  of  the  experi- 
mental satellite  from  Cape  Canaveral 

under  an  agreement  between  the  Bell 
system  and  the  National  Aeronautics 
&  Space  Administration. 
NBC-TV  said  the  second  show  will 

be  telecast  after  the  first  trans-Atlantic 
broadcasts  between  the  U.  S.  and  Eu- 

rope. The  satellite  broadcasts  are  be- 
ing produced  in  a  joint  effort  by  the 

three  American  networks  and  the  Eu- 
ropean Broadcasting  Union.  Agency: 

N.  W.  Ayer  &  Son,  Philadelphia. 
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It's  MAIN  Street  in  DALLAS  .  .  . 

It's  MAIN  STREET  in  Ohio's  Third  Market,  too 
Big  D  (for  Dallas)  is  not  unlike  Big  D  (for  Dayton)  in  one  respect.  They  have  their  Main  Street, 

and  we  have  ours.  There  the  similai'ity  ends.  Big  D  for  Dif!erence.  We've  made  it  our  business  to 
know  what  this  difference  is.  To  know  intimately  the  attitudes,  tastes  and  preferences  imiquely 

characteristic  of  the  people  along  Main  Street  in  Dayton  and  the  23  other  streets  called  "Main" 
in  our  primary  hstening  and  vie^^ing  area.  How  well  we  have  succeeded  is  amply  proved  by  the  high 

ratings  that  this  kind  of  programing  has  earned.  Programing  that  leaves  its  mark  on  people  when  they 

go  out  to  shop.  And  you'll  like  the  income  these  outgoing  people  have.  Big  D  for  Dollars.  Ask  Big  G 
(for  George  P.  Hollingber}-) . 

DAYTON,  OHIO  WHIO-AM-FM-TV 

Associated  with  WSB,  WSB-TV.  Atlanta,  Georgia 
and  WSOC,  WSOC-TV,  Charlotte,  North  Carolina 
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Admen  must  sprint  to  overtake  public 

so  CRICHTON  TELLS  AFA-AAW  IN  TALK  DOUSING  INDUSTRY  NARCISSISM 

Advertising  must  be  better  than  it  is 
today  to  perform  successfully  in  the 
years  ahead,  John  Crichton,  new  presi- 

dent of  the  American  Assn.  of  Adver- 
tising Agencies,  said  Tuesday  (June  26) 

at  the  joint  convention  of  the  Advertis- 
ing Federation  of  America  and  the  Ad- 

vertising Assn.  of  the  West  in  Denver. 
How  advertising  can  achieve  this  im- 

provement was  treated  by  other  speakers 
at  the  four-day  meeting,  the  first  joint 
AFA-AAW  get-together  in  30  years. 

To  achieve  a  united  front  for  action 

on  education,  legislation  and  public  re- 
lations, the  members  of  AFA  and  AAW 

overwhelmingly  adopted  resolutions  to 
establish  a  joint  commission  to  work 
out  procedures  toward  that  end. 

The  election  of  Mac  Martin  and 
Donald  W.  Davis  to  the  Advertising 
Hall  of  Fame  honoring  deceased  adver- 

tising pioneers  was  announced.  Mr. 
Martin,  who  owned  and  operated  an 
agency  in  Minneapolis,  crusaded  for 
truth  in  advertising  and  helped  found 
the  Better  Business  Bureau  of  Minnea- 

polis. Mr.  Davis  followed  17  years  as  a 
newspaper  advertising  salesman  with  37 
more  as  professor  of  advertising  at 
Pennsylvania  State  U.,  where  he  built 
enrollment  in  advertising  to  the  largest 
of  any  school  in  the  country. 
AFA  public  service  awards  were  pre- 

sented to  two  living  advertising  leaders: 
John  C.  Cornelius,  former  executive 

vice  president  in  charge  of  western  op- 
erations for  BBDO  in  Minneapolis,  and 

Don  Belding,  former  board  chairman 
of  Foote,  Cone  &  Belding,  Los  Angeles. 

More  Skepticism  ■  Noting  the  in- 
creasing levels  of  education  among  the 

public  Mr.  Crichton  said  the  available 
evidence  suggests  that  the  better  edu- 

cated a  person  is,  the  more  critical  and 
skeptical  he  is  about  advertising. 

Warning  his  hearers  not  to  "brush  off 
these  people  as  eggheads,  theorists  or 
double-domes,"  Mr.  Crichton  declared: 
"these  are  the  men  who  hold  the  key 
jobs  today  and  will  be  much  more  in- 

fluential tomorrow.  These  are  the  men 

we  must  be  prepared  to  meet  in  man- 
agement, science,  government,  educa- 

tion ...  we  have  to  realize  that  the  in- 
telligence explosion  and  the  deliberate 

cultivation  of  the  intellect  have  produced 
a  new  public.  We  must  prepare  our- 

selves and  our  products  to  meet  it." 
Advertising  should  make  better  use 

of  the  nation's  colleges  and  universities, 
both  as  "think  factories"  to  work  on 
the  problems  of  advertising  and  as  a 

way  to  speed  advertising's  progress  from 
a  trade  to  a  profession,  T.S.  Repplier, 
president  of  The  Advertising  Council, 

advised  the  Tuesday  session.  "The  young 

lawyer  can  be  illogical,  the  young  doctor 
can  have  no  humanity  and  few  will 
be  the  wiser.  But  if  the  young  copy- 

writer is  a  jerk  and  has  a  jerk  for  a 
client,  10  million  people  will  soon  know 
it  and  will  once  again  laugh  scornfully 
at  advertising.  Only  when  the  profession- 

al calibre  of  as  many  as  95%  of  those 
in  advertising  is  high  will  our  faces 

cease  turning  red." Government  Front  ■  A  proposal  that 
advertising  stop  fighting  government  and 
launch  a  campaign  to  get  government  to 
use  advertising  instead  of  attacking  it 
was  advanced  Tuesday  morning  by 
Thomas  B.  Adams,  president  of  the 
Campbell-Ewald  Co.,  Detroit. 

To  deal  with  the  problems  of  adver- 

Agencyman  Adams 
Let's  teach  the  government 

tising  on  an  international  scale  and  ad- 
vertising that  will  be  effective  with  the 

better  educated,  more  sophisticated  con- 
sumer at  home,  the  industry  is  going 

to  need  all  the  help  it  can  get,  Mr. 
Adams  commented. 

The  job  of  attracting  the  very  finest 
creative  brains  to  advertising  is  likely 
to  become  more  and  more  difficult, 
David  Bascom,  board  chairman  of 
Guild,  Bascom  &  Bonfigli,  told  the  Tues- 

day morning  assembly.  Advertising's 
major  appeal  to  the  creative  person,  he 

said,  is  that  "advertising  probably  calls 
for  more  versatility  than  the  other  major 
areas  of  creativity  .  .  . 

But  the  advantages  are  countered 
by  reasons  why  advertising  does  not  at- 

tract today's  outstanding  creative  minds. 
"It  offers  the  least  opportunity  for  per- 

sonal glorification.  The  creative  person 
who  becomes  an  author,  an  artist,  a 

composer  or  a  dramatist  has  his  name 
on  public  view  at  all  times.  Even  the 
assistant  costume  designer  for  the  third- 
rate  television  shows  is  listed  in  the  roll- 
up  credits  at  the  end,  even  though  no 
one  reads  them.  Advertising  is  the  one 
creative  area  where  the  creator  must 
forever  remain  anonymous.  .  .  . 
New  Yardsticks?  ■  Rising  costs,  in- 

creased competition  and  lowered 

profit  margins  are  forcing  a  re-evalua- tion of  some  traditional  advertising 
yardsticks.  Max  Banzhaff,  director  of 
advertising,  Armstrong  Cork  Co.,  told 
the  Monday  morning  meeting. 

"In  the  lush  days  of  the  early  post- 

war period,"  he  stated,  "reach  and  fre- 
quency were  all  important,  as  the  the- 

ories of  power  marketing  were  applied 
with  enthusiasm  and  vigor.  The  formula 
for  success  was  to  spend  enough  to  cap- 

ture the  market  and  sales  and  profits 
would  surely  follow.  .  .  .  Those  days 

appear  to  be  over.  Dollars  are  too  diffi- 
cult to  come  by  to  take  long  gambles  in 

the  market  place.  The  public  no  longer 

responds  ...  to  the  sheer  weight  of  ad- 
vertising alone. 

"The  much  publicized  rise  in  consum- 
er sophistication  should  adequately  ex- 

plain why  reach  and  frequency  must 

give  ground  to  impact  in  a  re-evalua- 
tion of  advertising  yardsticks.  I  do  not 

mean  that  reach  and  frequency  are  un- 
important. I  do  mean  that  they  must 

receive  less  consideration  as  impact  rises 

in  importance.  ...  by  impact  I  don"t 
mean  multi-pages,  gatefolds.  spectacu- 

lars or  other  gimmicks.  .  .  . 
".  .  .  It  is  far  better  to  appeal  strongly 

to  those  who  are  really  interested  in  a 
product  than  to  offer  a  watered  down 
appeal  that  tries  to  reach  everyone. 

That's  what  I  mean  by  impact.  .  .  ." 
Real  World-Ad  World  ■  The  contrast 

between  the  world  of  real  people  ex- 

periencing real  emotions  and  advertising's incredible  world  of  make-believe  was 
dramatically  emphasized  in  a  sound  film 
presented  Tuesday  by  Don  Tennant, 
vice  president  in  charge  of  the  tv  com- 

mercial department  of  Leo  Burnett  Co. 
"In  this  best  of  all  possible  worlds 

we  have  created,"  the  voice  declared, 
"every  man  is  heroic,  or  so  it  seems," 
as  the  screen  showed  handsome  male 
models  and  then  a  bevy  of  beautiful 
women  as  the  announcer  continued: 
"We  have  created  a  world  of  beauty  in 
abundance  and  if  you  have  nothing 
much  to  say,  at  least  have  a  pretty  girl 
say  it.  Even  the  children  are  well- 
mannered  and  seem  to  stay  awfully 

clean"  fand  they  were  seen  just  that 
way).  People  were  shown  using  prod- 

ucts happily.  .  .  .  But  in  the  world  we're 
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tn'ing  to  reach,  if  we  ask  Is  anybody 

listening  out  there?'  the  answer  we"re 
likely  to  get  is:  'Don't  bother  us;  we're 
busy,'  ,  ,  . 

".  .  .  They  have  an  uncanny  knack 
for  spotting  the  phony  and  ignoring  tht, 
strident,  for  passing  by  the  ordinarv 
and  sneering  at  advertising  that  patroii- 
izes  them.  And  you  wonder,  as  yoxi 
look  at  a  lot  of  our  advertising  today, 
just  who  is  being  naive,  the  public  or 

the  advertising  world?" 
Circuit  Rider  ■  The  AAAA  has  put 

its  new  president  on  the  road  with  a 
schedule  that  would  make  the  hardiest 
campaigner  shudder.  Four  major 
speeches  before  four  important  audi- 

ences in  less  than  a  week  is  the  schedule 
John  Crichton  faced  and  completed  in 
late  June.  On  June  22,  he  told  the 
Colorado  Broadcasters  Assn.  at  Boulder 

how  to  hasten  radio's  renaissance 
(Broaekiasting.  June  25).  Four  days 
later  (last  Tuesday)  he  made  his  AFA- 
AAW  convention  speech. 
The  next  day  (Wednesday)  Mr. 

Crichton  told  the  AAAA's  Northern 
California  Council  at  a  luncheon  meet- 

ing in  San  Francisco  to  stop  wearing 
'"button-down  hair  shirts"  and  to  trade 
unhealthy  introspection  for  a  realistic 
outlook  on  advertising  and  the  world  in 

/^idvertiser  Banzhaff 
It's  time  for  re-evaluation 

which  it  operates.  The  day  after  (Thurs- 
day) he  gave  his  Southern  California  con- 

stituents a  banquet  address  which  told 
them  what  the  AAAA  is  doina  to  create 

a  better  climate  for  advertising. 
'To  hear  us  talk  in  the  advertising 

business,"  Mr.  Crichton  told  his  San 
Francisco  audience,  "one  might  think 
the  public  thought  only  of  us — and  our 
problems.  Let  me  assure  you  that  the 
public  spends  no  time  worrying  about 
the  damage  advertising  may  be  doing  to 
its  collective  psyche.  Nor  does  it  lavish 
its  love  on  us  in  eternal  gratitude  for 
having  cleared  its  eight  sinus  cavities. 

"If  there  is  any  collective  quality  of 
the  public,  it  is  indifference.  Where  it 
finds  advertising  which  is  helpful,  in- 

formative or  amusing,  it  absorbs  it  and 
acts  on  it.  Where  the  advertising  is 
silly,  dull  and  irrelevant,  it  ignores  it. 
Where  the  advertising  is  annoying,  re- 

pulsive or  misleading,  the  public  is  in- 

dignant. .  .  ." 
In  Los  Angeles,  the  AAAA  president 

stated:  "we  are  now  moving  to  create 
the  best  climate  for  the  advertising  busi- 

ness we  know  how." 
Mr.  Crichton  cited  the  organization's 

new  creative  code,  "which  begins  with 
an  acknowledgement  of  the  responsibili- 

ties of  advertising  to  the  public  and  to 
the  advertiser,"  and  the  new  film  on  the 
attitudes  of  thought  leaders  toward  ad- vertising. 

(For  new  AFA  officers,  see  page  60). 

Top  network  tv  advertisers,  product  users  in  first  quarter 

LEADING  COMPANIES  IN  NETWORK  TELEVISION 
JANUARY-MARCH  1962 
Source:  TvB  LNA-BAR 

ESTIMATED  EXPENDITURES  BY  PRODUCT  CLASSIFICATIONS 

1. Procter  &  Gamble $11,490,046 
2. American  Home  Products 7,978,834 
3. Lever  Brothers 6,300.719 
4. General  Motors 6.05L511 
5. Colgate-Palmolive 6-036.555 
6. R.  J.  Reynolds  Tobacco 5,949,099 
7. Bristol-Myers 5  332  658 
8. Ford  Motor 5.27'^  080 
9. General  Foods 4.9^5  431 

10. Brown  &  Williamson 3.412,685 
11. P.  Lorillard  Co. 3.358,395 
12. Beech-Nut  Life  Savers 3,229,478 
13. Alberto-Culver 3,086,386 
14. Gillette 3,067,450 
15. J.  B.  Williams  Co. 3.029,161 
16. General  Mills 3,007.609 
17. Kellog  Co. 2,958,831 
18. American  Tobacco 2,770,112 
19. Liggett  &  Myers  Tobacco 2.731.158 
20. National  Biscuit 2  685  805 
21. National  Dairy  Products 2  5'^n  963 
22. Sterling  Drug 2,431,103 
23. Miles  Laboratories 2,419,982 
24. S.  C.  Johnson  &  Son 2,252,717 
25. Philip  Morris 2,248,141 

LEADING  BRANDS  IN  NETWORK  TELEVISION 
JANUARY-MARCH  1962 
Source:   TvB  LNA-BAR 

1.  Anacin  tablets  $2,719,191 
2.  Beech-Nut  gum  2,483,665 
3.  Camel  cigarettes  2,154,983 
4.  Chevrolet  passenger  cars  2,024,304 
5.  Winston  cigarettes  1,986,611 
6.  Bufferin  1,890,048 
7.  Colgate  dental  cream  1.757,118 
8.  Salem  cigarettes  1,740,086 
9.  Ford  passenger  cars  1.717.550 
10.  Kent  cigarettes  1,675,853 

1st  Quarter 1st  Quarter % 
1962 1961 

Change 

Agriculture  &  farming 
$  469.787 Apparel,  footwear  &  accessories 

$  1,604,491 
2.505,120 

-  36.0 

Automotive,  automotive  accessories  &  equipment 12,701,810 12,563,916 

+  1.1 

Beer,  wine 
1,754,602 1,518,354 

+  15.6 

Building  materials,  equipment  &  fixtures 1,011,805 415,847 

+  143.3 

Confectionery  &  soft  drinks 7,810,222 
5,866.903 

-f  33.1 
Consumer  services 2,838,435 1.633.334 

+  73.8 

Drugs  &  remedies 27,640.335 23.048.039 
4-  19.9 Entertainment  &  amusement 211,268 352,715 

-  40.1 

Food  &  food  products 34.933,184 32,365.903 

+  7.9 

Freight,  industrial  &  agricultural  development 47.145 237,120 

-  80.1 

Gasoline,  lubricants  Ei  other  fuel 4.660,699 3.919,791 

+  18.9 

Horticulture 103.693 11.956 

+757.3 

Household  equipment  &  supplies 6.442.426 6.602.289 

-  2.4 

Household  furnishings 1.064.873 990.096 

+  7.6 

Industrial  materials 5,419,084 5.790.131 

-  6.4 

Insurance 
3,610,525 2,939,894 

+  22.8 

Jewelry,  optical  goods  &  cameras 1,519,525 2.664,930 

-  43.0 

Office  equipment,  stationery  &  writing  supplies 586,062 728.814 

-  19.6 

Publishing  &  media 358,623 577,941 

-  37.9 

Radio,  tv  sets,  phonographs,  musical  instr..  accessories 1,343,377 565.094 

+137.7 

Retail  or  direct  by  mail 26,493 
Smoking  materials 21,879,702 19,465.427 

+  12.4 

Soaps,  cleansers  &  polishes 19,584,071 19,182,664 

+  2.1 

Sporting  goods  &  toys 1,877,480 
915,312 

+105.1 

Toiletries  &  toilet  goods 33.059.504 26,879,731 

+  23.0 

Travel,  hotels  &  resorts 340.274 
Miscellaneous 2,191.118 2,198.797 

-  0.3 

TOTAL $194,594,333 $174,436,398 

+  11.6 

Source:   TvB  LNA-BAR 

L&M  filter  tip  cigarettes  1,661,564  19. 
Mercury  &  Comet  pass,  cars*      1,591.929  20. 
Viceroy  cigarettes  1,547,027  21. 
Crest  tooth  paste  1.396.572  22. 
Campbell  soups  1.309,161  23. 
Dristan  tablets  1.307,586  24. 
Pall  Mall  cigarettes  1,294,197  25. 
Tide  1,286,911  *Double  brand 

Pillsbury  chilled  products 
Alka-Seltzer 
Chesterfield  cigarettes 
Marlboro  cigarettes 
One-A-Day  vitamin  tablets 
Oldsmobile  passenger  cars 
Savings  &  loan  foundation 

1.145.493 
1.105,257 
1.069,594 
994.376 
974.789 
965.965 
960,580 
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Agencies  should  take  own  advice— Kaufman 

D.C.  ADMEN  TALKS  ON  LEADERSHIP  AT  NAAN  MEETING 

Most  advertising  agencies  are  quick 
to  offer  leadership  counsel  to  their  cli- 

ents in  various  areas,  but  too  few 
really  practice  what  they  preach,  Henry 
J.  Kaufman,  managing  director  of  Hen- 

ry J.  Kaufman  &  Assoc.,  Washington, 
D.C,  said  last  week.  The  agency  busi- 

ness, he  said,  "won't  reward  you  until 
your  leadership  starts  showing." 

Mr.  Kaufman  was  the  keynote  speak- 
er Wednesday  in  San  Juan,  P.  R.,  at  the 

31st  annual  management  conference  of 
the  National  Advertising  Agency  Net- 

work. The  Kaufman  agency  is  the 

NAAN  affiliate  in  the  Nation's  Capi- tal. 

"You  who  head  advertising  agencies 
today  may  still  be  pretty  hot  writers, 
wonderful  visualizers,  terrific  campaign 
planners,  solid  researchers  and  superior 
merchandisers,  any  one  or  any  combi- 

nation of  these  essential  to  our  busi- 

ness," Mr.  Kaufman  explained,  "but 
unless  you  are  a  leader,  a  good  solid 

leader,  you'd  better  not  try  to  be  an 
advertising  agency  owner-manager."  He 
urged  agency  owners  to  do  as  well  in 
planning  and  performing  for  themselves 
and  their  agencies  as  they  do  for  their 
clients  if  they  wish  to  progress. 

Mr.  Kaufman  said,  "Your  leadership 
begins  to  show  when  you  first  recognize 
your  own  shortcomings,  when  you  dis- 

Howard  Caldwell  (center),  newly  elect- 
ed president  of  the  National  Advertis- 
ing Agency  Network,  takes  over  from 

retiring  president  Arlyn  Cole  (left). 
Other  new  members  of  the  NAAN 
board  of  directors:  George  Doyne 
(right),  president  of  Doyne  Advertising 
Agency,  Nashville,  and  Kenneth  Meek- 

er (not  in  picture),  president  of  Mulli- 
can  Inc.,  Louisville.  Mr.  Caldwell  is 
president  of  Caldwell,  Larkin  &  Side- 
ner-Van  Riper,  Indianapolis,  and  Mr. 
Cole  is  president  of  Cole  &  Weber, 
Seattle,  Portland  and  Tacoma.  NAAN 
held  its  management  conference  last 
week  in  San  Juan. 

cuss  them  and  seek  answers  to  them, 

openly  and  unashamed." Oakleigh  R.  French,  managing  direc- 
tor of  NAAN,  reported  that  billings  of 

member  agencies  increased  more  than  . 
9%  during  the  past  year  to  a  new  total 
of  more  than  $60.4  million.  There  were 
41  member  delegates  at  the  San  Juan meeting. 

Agency  appointments... 
■  Helene  Curtis  Industries,  Chicago,  in 
mid-September  will  shift  Suave  account 
from  Campbell-Mithun  to  J.  Walter 
Thompson  Co.,  that  city.  Curtis  spent 
$1  million  early  this  year,  mostly  in  tv, 
to  introduce  their  new  Suave  shampoo. 

■  Northgate,  Seattle  regional  shopping 
center,  appoints  West-Pacific  Agency, 
Seattle.  Radio-tv  is  planned  in  all- 
media  drive.  Peter  Lyman,  agency  vice 
president,  is  account  supervisor. 

■  Turtle  Wax  Inc.,  Chicago,  moves  its 
auto  wax  account  back  to  W.  B.  Doner 
&  Co.  this  week.  Firm  has  had  four 
other  agencies  in  four  years;  last  was 
R.  Jack  Scott  Adv. 

Rep  appointments... 
■  KFRM  Salina,  Kan.:  Weed  Radio 

Co.,  New  York,  as  national  representa- 
tive. 

■  WICU  Erie,  Pa.:  Weed  Radio  Co., 
New  York,  as  national  representative. 

■  WTSP-TV  Tampa-St.  Petersburg, 
Fla.:  H-R  Representatives  Inc.,  New 
York,  as  national  representative. 
WTSP-TV  will  sign  on  the  air  Aug.  1. 

■  KEZY  Anaheim,  Calif.:  Gill-Perna 
Inc.  as  representative  for  eastern  U.  S. 
Torbet,  Allen  &  Crane  continues  as  west 
coast  representative. 

■  WPTR  Albany  -  Schenectady  -  Troy, 
N.  Y.:  Robert  E.  Eastman  &  Co.,  New 
York,  as  national  representative. 

■  WJPB-TV  Fairmont,  W.  Va.:  Weed 
Television,  New  York,  as  national 
representative. 

Doctors  are  given 

anti-cigarette  plan 

Legislation  against  all  cigarette  ad- 
vertising and  an  intensive  educational 

campaign  against  smoking  were  sug- 
gested last  week  by  a  physician  report- 

ing on  new  evidence  linking  cigarettes 
and  lung  cancer. 

The  proposal  was  made  by  Dr.  E.  E. 
Rockey  of  New  York  City  during  a 
joint  session  in  Chicago  of  the  Ameri- 

can Medical  Assn.  section  on  diseases 
of  the  chest  and  the  American  College  J 

of  Chest  Physicians  at  the  AMA  con- 
vention. It  was  one  of  several  develop- 

ments in  little  more  than  a  week  on 
the  smoking  controversy.  All  could 
have  a  broad  social  and  economic  im- 

pact (Broadcasting,  June  4).  The others: 

■  Sen.  Maurine  B.  Neuberger  (D- 
Ore.)  on  Tuesday  announced  that  the 
AMA  board  of  trustees  had  responded 
to  her  request  that  the  AMA  take  an 
official  position  on  the  tobacco  issue. 
She  said  AMA's  board  has  ordered  a detailed  study. 

■  AMA  headquarters  in  Chicago  said 
its  board  has  directed  the  AMA  Coun- 

cil on  Drugs  to  study  the  relationship 
between  cigarette  smoking  and  disease. 
A  preliminary  report  is  expected  in 
about  a  year  and  a  final  report  some 
six  months  later.  The  AMA  house  of 

delegates  did  not  act  on  a  formal  reso- 
lution, "The  Health  Hazards  of  Cig- 

arette Smoking." ■  Cigarette  smoking  may  be  a  con- 
tributing factor  in  heart  failure  as  well 

as  lung  cancer,  according  to  a  four- 
physician  research  report  read  June  24 
before  a  Chicago  meeting  of  the  Amer- 

ican College  of  Chest  Physicians. 
-  The  ACS  on  June  22  voted  to  sur- 

vey college  presidents  and  to  query  the 
Federal  Trade  Commission  about  the 

propriety  of  cigarette  sponsorship  of 
college  athletic  events  (At  Deadline, 
June  25).  ACS  is  associating  cigarettes 
with  lung  cancer. 

Syracuse  interim  firm 
names  PGW  for  ch.  9  _ 

A  proposed  new  tv  station  on  ch.  9 
in  Syracuse,  N.  Y.  (an  interim  operation 
composed  of  8  of  10  applicants)  which 
goes  on  the  air  next  Sept.  9  has  ap- 

pointed Peters,  Griffin,  Woodward  as  its 
station  rep  (Closed  Circuit.  June  25). 
The  station  will  be  an  ABC-TV  affiliate. 

Construction  already  is  under  way  at 
the  studio  and  transmitter  site.  When  on 
the  air,  the  station  will  be  the  third  in 
what  has  been  a  two-station  market  for 
some  time. 

Washington  agencies  merge 

A  merger  of  Allan  Jack  Lewis  Adv. 
with  Larrabee  Assoc.  Inc.,  both  Wash- 

ington, D.  C,  to  form  Larrabee  &  Lewis 
Inc.  becomes  effective  today  (July  2). 

The  merging  agencies  said  the  com- 
bined bifiings  will  be  around  $4  million. 

Lawrence  Dobrow,  president  of  Lar- 
rabee, becomes  board  chairman  of  the 

new  firm  and  Mr.  Lewis  president. 
Arthur  J.  Lamb,  executive  vice  presi- 

dent of  Larrabee,  retains  that  position 
in  the  new  firm  and  adds  duties  as  pub- 

lic relations  director  and  sales  manager. 

The  new  agency's  headquarters  will 
be  at  the  Associations  Building,  1145 
19th  St.,  N.W.  Telephone:  Federal 8-8800. 
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OF 

THE 

THE  POBLI  SERVI  [ 

FOR 

THE 

NATION! 

KTVH  is  the  public  service  station  in  Kansas  . . .  winning  public  service 

awards  year  after  year,  and  adding  more  in  1962.  By  delivering  more 
than  50  news  programs  a  week,  KTVH  is  a  trusted  friend  ...  a  reliable 
source  for  Kansans  interested  in  local,  regional,  and  national  events. 

To  sell  the  $1,500,000  buying  power  of  Kansas,  buy  KTVH  delivering 
Wichita,  Hutchinson,  and  all  other  important  communities  of  Central 
Kansas.  KTVH  ...  CBS  for  Central  Kansas. 

KTVH 

THE  WICHITA- HUTCHINSON  STATION 

BLAIR   TELEVISION  ASSOCIATES 
Satioual  Represenlatives KANSAS 
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FAST  RELIEF  ADS  TOO  FAST? 

FTC  takes  on  the  aspirin  industry  in  special  inquiry 

New  headaches  he  ahead  for  aspirin 
manufacturers. 

The  Federal  Trade  Commission  an- 
nounced an  industry-wide  investigation 

last  week  of  analgesic  makers  to  de- 
termine whether  their  advertisements 

contain  false  claims  and  unfair  dis- 
paragement of  competitors. 

At  the  same  time  the  FTC  shelved 
four  pending  cases  involving  analgesic 
advertising  so  simultaneous  action  can 
be  taken  on  the  basis  of  the  investiga- 

tion and  "treatment  given  each  adver- 
tiser consistent  with  that  given  all  his 

competitors."  (At  Deadline,  March 20,  1961). 
The  four  companies  were  charged 

with  false  advertising  in  1961.  Each, 
for  example,  claimed  that  his  product 
relieves  pain  faster  than  any  competing 
product. 

The  companies,  their  products  and 
their  1961  gross  time  tv  billings:  Amer- 

ican Home  Products  Corp.  (Anacin — 
$2,243,330);  Bristol-Myers  Co.  (Buffer- 
in—  $3,009,870;  Excedrin— $556,750) ; 

Plough  Inc.  (St.  Joseph's  aspirin —  $1,- 
235,260)  and  Sterling  Drug  Inc.  (Bay- 

er aspirin — $813,530).  Analgesic  ad- 
vertisers as  a  group  spent  $37,354,592 

in  1961  at  gross  rates  in  television,  ac- 
cording to  Television  Bureau  of  Ad- 

vertising. Many  are  also  regular  users 
of  radio. 

FTC  questionnaires  will  go  to  anal- 
gesic makers. 

The  FTC  said  it  will  probably  seek 
"the  extent  to  which  each  [manufactur- 

er] may  have  made  comparative  tests 
with  competitive  products  and  the 

thoroughness  with  which  advertisers' 
testing  of  analgesics,  in  areas  unrelated 
to  relief  of  pain,  has  been  made  as 
supportive  of  claims  that  the  prepara- 

tions do  not  upset  the  stomach  and  do 

more  than  relieve  pain." The  FTC  plans  a  particularly  close 
look  at  claims  of  fast,  fast,  fast  relief; 
tension  relief,  and  anti-depressant  and 
medical  qualities  in  treatment  of  colds 
and  flu. 

The  FTC  emphasized  the  investiga- 

tion does  not  indicate  the  agency  be- 
lieves any  of  the  analgesic  claims  vio- 

late the  Federal  Trade  Act.  Any  action 
will  come  only  if  the  advertising  is,  in 
fact,  misleading,  the  agency  said. 

Although  an  FTC  staff  member  re- 
fused to  predict  what  the  commission 

might  do,  he  acknowledged  that  possi- 
bilities include  (1)  complaints  against 

manufacturers  other  than  the  four  com- 
panies cited  in  1961,  or  (2)  formula- tion of  industry  guides. 

Also  in  advertising... 

New  St.  Louis  office  ■  Harrington, 
Righter  &  Parsons,  New  York,  has 
opened  an  office  in  St.  Louis.  Richard 
M.  Gardner,  formerly  on  the  HR&P 
staff  in  Chicago,  will  be  in  charge  of 
the  new  office  which  is  located  in  the 
Syndicate  Trust  Bldg.,  915  Olive  St., 
St.  Louis  1.  Telephone:  Main  1-7475. 

International  partnership  ■  Norman, 
Craig  &  Kummel,  New  York,  has 
formed  a  new  international  partnership 

by  merging  with  Crane  Adv.  Ltd.,  Lon- 
don. The  British  agency  will  be  known 

as  Crane,  Norman,  Craig  &  Kummel, Ltd. 

 GOVERNIVIENT  

House  nears  vote  on  clear  channels 

OBJECT:  TO  END  50  KW  POWER  LIIVIIT  ON  CLEARS,  DELAY  DUPLICATION 

The  House  is  expected  to  vote  today 
(Monday)  on  a  resolution  aimed  at 

giving  the  nation's  25  clear-channel  sta- 
tions a  significant  role  in  providing  ra- 

dio service  to  the  country's  so-called white  areas. 

The  resolution  (HRes  714),  unanim- 
ously approved  by  the  House  Commerce 

Committee,  runs  directly  counter  to 
present  FCC  policy.  House  passage  is 
expected,  but  there  is  some  question  as 
to  how  effectively  the  measure  can  be 
implemented.  It  would  put  the  House 
on  record  as: 

1.  Encouraging  the  FCC  to  authorize 
clear-channel  stations  to  operate  on 
power  in  excess  of  the  50  kw  limit  rec- 

ommended by  the  Senate  in  a  resolution 
passed  in  1938  and  honored  by  the  FCC 
ever  since. 

2.  Urging  the  commission  to  declare 
a  one-year  moratorium  on  proposals  for 
duplicating  the  clears.  This  is  directed 
at  the  pending  commission  proposal  to 
permit  a  second  station  to  operate  at 
night  on  13  of  the  clear  channels. 

The  Commerce  Committee  has  acted 
swiftly  to  bring  the  measure  to  the  verge 
of  a  House  vote.  Chairman  Oren  Har- 

ris (D-Ark.),  introduced  it  on  Wednes- 
day, and  the  committee  unanimously 

approved  it  on  Thursday.  Rep.  Harris 
said  he  would  attempt  to  bring  it  up 
for  floor  action  today  (Monday)  under 
a  suspension  of  the  rules,  thus  bypas- 

sing the  Rules  Committee.  House  Speak- 
er John  McCormack  (D-Mass.),  was 

understood  to  be  agreeable. 
Passage     Expected    ■  Legislation 

Space  bill  sidetracked 

The  controversial  communica- 
tions sateflite  bill  (HR  11040) 

was  sidetracked  in  the  Senate  all 
last  week,  as  Senate  leaders  moved 
to  bring  up  a  host  of  measures 
having  June  30  deadlines.  But  de- 

bate on  the  proposal  to  create  a 
private  corporation  that  would 
own  the  space  communications 
system  is  expected  to  be  resumed 
late  this  week.  CBS  Radio's  The 
Leading  Question  will  present  a 
debate  on  the  issue  Tuesday  (July 
3)  between  Sens.  John  O.  Pastore 
(D-R.I. ),  floor  manager  for  the 
bill,  and  Estes  Kefauver  (D- 
Tenn.),  its  chief  opponent. 

brought  up  under  this  procedure  re- 
quires a  two-thirds  vote  for  passage 

instead  of  a  simple  majority.  But  back- 

ers of  the  proposal  are  confident  they'll get  the  necessary  votes. 

Although  a  House  resolution  doesn't have  the  force  of  law,  committee  mem- 
bers believe  the  commission  would 

honor  the  proposal  in  that  it  would  ex- 
press the  sense  of  the  House,  and  would 

grant  higher  power  on  a  station-by-sta- tion basis. 

A  commission  official,  however,  indi- 
cated it  may  not  be  that  simple.  He 

noted  that  the  Senate  resolution  oppos- 
ing higher  power  is  still  in  effect.  A 

contrary  House  resolution,  he  said, 

would  "leave  a  confusing  picture."  He 
said  he  couldn't  predict  how  the  com- mission would  react. 

He  indicated  the  commission  would 
prefer  a  concurrent  resolution  or  a  bill. 
In  either  case,  both  houses  of  Congress 
would  express  their  views  and,  thus, 
provide  a  more  clear-cut  policy  direc- 
tive. 

Originally  in  Bill  ■  The  House  Com- 
merce Committee's  proposal  was  ori- 
ginally contained  in  a  bill  (HR  8210) 

introduced  by  Rep.  John  Dingell  (D- 
Mich.),  a  committee  member  prominent 
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more  evidence  that 

Milwaukee  reacts  to  WTMJ-TV 

The  Red  Cross  was  elated!  The  1,671  viewers  made  up  the  largest  class 

ever  to  register  for  a  beginners'  course  in  first  aid.  This  total  is  especially 
amazing  when  you  consider  requirements  for  the  weekly  ten-lesson  course: 
registrants  had  to  send  in  75C  for  an  official  textbook  .  .  .  and  to  graduate, 
had  to  view  all  10  lessons,  do  homework,  take  a  3-hour  final  exam  in  a 
WTMJ-TV  studio. 

This  pioneer  television  project  was  presented  jointly  by  WTMJ-TV  and 
the  Milwaukee- Waukesha  Red  Cross  chapter.  Public  service  program- 

ming like  this  is  a  strong  reason  behind  WTMJ-TV's  ability  to  attract  and 
influence  Milwaukee  viewers.  It  typifies  WTMJ-TV's  constant  aim:  a 
balanced,  adult  schedule  of  entertainment,  information,  education. 

Find  out  all  the  reasons  why  WTMJ-TV  is  still  the  number  one  station 
in  Milwaukee  for  both  viewers  and  advertisers.  Ask  us  to  send  the 

WTMJ-TV  "TOTAL  IMAGE"  STORY. 

WTMU  TV 

THE  MILWAUKEE 

JOURNAL  STATION 

WTMJ-AM-FM 

NBC  IN  MILWAUKEE 

Represented  by:  HARRINGTON, 
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Ray  denies  being  out  of  line  in  S.F.  questioning 

The  reaction  of  CBS's  general 
counsel  to  an  FCC  investigation  of 
news  programming  in  San  Francisco 

constituted  largely  "an  unjustified 
attack"  on  the  commission's  investi- 

gator, William  Ray  claimed. 
Mr.  Ray,  a  former  station  man- 

ager and  network  newsman  now 
with  the  FCC,  wrote  CBS  General 
Counsel  Thomas  K.  Fisher  to  ex- 

plain that  he  had  conducted  the  ques- 
tioning in  an  entirely  proper  manner. 

Mr.  Fisher  challenged  the  pro- 
priety of  questions  asked  by  Mr.  Ray 

at  the  network's  KCBS  San  Fran- 
cisco during  an  on-the-spot  investi- 

gation of  radio  news  conducted  by 

the  FCC's  Complaints  &  Compliance 
Division  (Broadcasting,  May  7). 

Specifically  he  objected  to  Mr.  Ray's 
questioning  of  Don  Mozley,  KCBS 
news  director,  about  the  views  of 
the  manager,  Jules  Dundes,  and  the 
relative  merits  of  the  area  radio 
stations.  He  also  criticized  Mr  Ray 
for  asking  Mr.  Dundes  how  he  would 

compare  KCBS's  news  department 
with  those  of  other  CBS-owned  sta- 
tions. 

Mr.  Ray  (writing  as  an  individual 

in  the  campaign  to  preserve  the  clears. 
The  decision  to  replace  the  bill  with 
a  House  resolution  was,  according  to 

some  committee  sources,  "predicated 
on  the  assumption"  the  Senate  wouldn't act. 

Furthermore,  the  committee  is  said 
to  feel  that  if  the  FCC  can  observe  a 
Senate  resolution  for  24  years,  as  it  has 
in  observing  the  50  kw  limit  on  pow- 

er, it  can  honor  a  House  resolution  cal- 
ling for  a  removal  of  that  ceiling. 

The  House  Commerce  Committee's 
lightning-like  drive  to  wrap  up  its  pro- 

posal in  a  House-passed  resolution  in- 
dicates its  determination  in  the  matter 

of  providing  radio  service  to  the  esti- 
mated 26  million  people  living  in  the 

nation's  unserved  rural  areas. 
The  committee  is  convinced  that 

higher  power  for  the  clear-channel  sta- 
tions is  the  answer,  not  the  additional 

stations  on  some  of  those  channels,  as 
recommended  by  the  commission.  Rep. 
Dingell  said  that  if  18  clear-channel 
stations  were  authorized  to  operate  on 
750  kw,  every  part  of  the  country  would 

be  serviced  by  "at  least  eight  or  nine 
stations."  He  said  these  figures  were 
based  on  an  FCC  survey. 

Since  ordering  the  channels  dupli- 
cated last  year,  the  FCC  has  received 

12  applications  for  the  frequencies. 
Some,  however,  are  for  the  same  fre- 

quencies, and  no  action  has  been  taken 

rather  than  as  an  FCC  employe) 
told  Mr.  Fisher  that  he  contacted 

Mr.  Mozley  only  after  being  in- 
formed Mr.  Dundes  was  away.  Mr. 

Ray  said  that  in  visiting  each  of  the 
14  Bay  Area  stations  his  first  effort 
was  to  contact  the  station  owner  or 

manager.  "Nothing  was  said  by  me 
during  my  interview  with  [Mr.  Moz- 

ley] that  would,  by  the  widest  stretch 
of  the  imagination,  imply  to  a  news 
man  such  as  he,  any  desire  on  my 
part  to  engage  in  censorship  of 

news,"  Mr.  Ray  emphasized. 
The  purpose  of  the  San  Francisco 

probe  was  to  find  out  what  steps  li- 
censees have  taken  in  regard  to 

local  news  programming,  and  what 
general  criteria  is  applied  by  man- 

agement in  arriving  at  its  current 
local  news  operation,  Mr.  Ray  said. 
He  insisted  all  questions  to  Mr.  Moz- 

ley were  in  this  frame  of  reference 
and  were  entirely  proper. 

Mr.  Ray  explained  that  his  ques- 
tion about  other  station's  local  news 

operations  "was  a  most  innocuous 
one  ...  It  was  a  case  of  a  former 
radio  news  man  discussing  with  a 
present  radio  news  man  the  general 

on  any  of  them. 
Backers  of  the  resolution  believe  that 

if  it  is  passed  the  commission  will  grant 
higher  power  to  those  stations  that  ap- 

ply for  it  and  will  not  duplicate  the 
clears  for  at  least  a  year.  Once  the  year 
is  up,  they  add,  there  would  be  no  harm 
in  putting  other  stations  on  clear  chan- 

nels, provided  the  dominant  stations  are 
protected  out  to  their  secondary  cover- 

age area.  They  concede  some  interfer- 
ence might  result,  but  they  do  not  be- 
lieve it  would  be  harmful. 

Rep.  Dingell 

subject  of  local  news  coverage  in  the 
area  and  I  am  sure  Mr.  Mozley 
understood  that  any  comment  he 
cared  to  make  on  the  subject  would 

be  kept  in  confidence."  Mr.  Ray 
said  he  has  "sufficient  respect  for  the 

professional  integrity"  of  radio-tv newsmen  to  value  their  opinions  of 
other  stations  as  well  as  their  own. 

Mr.  Ray  was  formerly  a  station 
manager  and  director  of  news  for 
the  NBC  Central  Division  in  Chi- 
cago. 

Kenneth  A.  Cox,  chief  of  the 
Broadcast  Bureau,  also  wrote  Mr. 
Fisher  defending  the  right  of  the 
FCC  to  conduct  such  investigations 
as  the  San  Francisco  news  inquiry. 

Mr.  Fisher  replied  to  Mr.  Ray  that 

he  did  not  intend  to  attack  Mr.  Ray's 
reputation  as  a  newsman,  a  former 
licensee  or  a  present  employee  of  the 
FCC  but  had  wanted  to  question  the 

investigation's  authorization;  to  ex- 
plain why  he  had  advised  employes 

not  to  turn  over  certain  documents 

and  to  question  "a  distinction  drawn 
by  the  commission  between  amount 
and  source  of  local  news  broadcasts 

and  content  of  news." 

Bureau  opposes 

WIBC-Crosley  plan 

The  FCC's  Broadcast  Bureau  ex- 
pressed disapproval  last  week  of  a  pro- 
posed agreement  between  Crosley 

Broadcasting  Co.  and  WIBC  Indianapo- 
lis to  settle  the  fate  of  local  ch.  13,  un- 

der litigation  seven  years  (Broadcast- 
ing, June  18). 

"The  agreement  ...  is  in  plain  con- 
flict with  the  requirements  imposed  by 

law,"  the  bureau  told  the  commission. 
Crosley,  which  now  operates  WLWI 

(TV)  on  ch.  13,  plans  to  pay  WIBC 
$100,000  as  reimbursement  of  expenses 

and  to  sell  WIBC  Crosley's  WLWA 
(TV)  Atlanta,  for  $3.3  million.  WIBC 
was  favored  for  the  ch.  13  Indianapolis 
grant  in  the  most  recent  FCC  decision on  the  case. 

One  reason  WIBC  was  favored  was 

Crosley's  concentration  of  tv  stations, 
clustered  around  Ohio  and  reaching 
into  Indiana,  the  bureau  said.  By 
selling  WLWA  and  retaining  WLWI, 
Crosley  enhances  a  concentration  of 
tv  ownership,  the  bureau  claimed,  add- 

ing that  for  this  reason  alone  the  agree- 
ment should  be  disapproved. 

Another,  the  bureau  argued,  is  that 
Congress,  in  saying  reimbursement 
agreements  must  be  for  money  that  was 
prudently  and  legitimately  spent,  spe- 

cifically stated  that  no  applicant  shall 
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all-transistorized 

New  Sony  Sterecorder  777 

the  first/complete/portable/all-transistorized/high  fidelity  PROFESSIONAL  RECORDING  &  PLAYBACK  SYSTEM 

The  most  advanced  achievement  in  recorder  engineering  to  date,  the  superb  new 
remote-controlled  professional  Sterecorder  777  series  features  the  exclusive  and  patented 
Sony  Electro  Bi-Lateral  2  &  4  track  playback  Head,  a  revolutionary  innovation  that 
permits  the  playback  of  2  track  and  4  track  stereophonic  or  monophonic  tape  Nvithout 
track  width  compromise  —  through  the  same  head! 

Included  in  an  array  of  outstanding  features  are  individual  erase/record/playback 

heads,  professional  3"  meters,  automatic  shut-off,  automatic  tape  lifters,  an  all- 
solenoid,  feather-touch  operated  mechanism,  electrical  speed  change,  monitoring  of 
either  source  or  tape,  sound  on  sound  facilities,  and  an  all-transistorized  military  plug-in 

tj'pe  circuitry-  for  simple  maintenance.  The  three  motors  consist  of  one  hysteresis 
S)Tichronous  drive  motor  and  two  hi-torque  spooling  motors. 

Unquestionably  the  finest  professional  value  on  the  market  today,  the  777  is  avail- 
able in  two  models,  the  S-2  (records  2  track  stereo^  and  the  S-4  (records  4  track  stereo) . 

Both  models  can  reproduce  2  and  4  track  tapes.*  And,  the  Sterecorder  777  models  will 
integrate  into  any  existing  component  system.  S395  complete  portable  case  and 
remote  control  unit. 

*Through  the  exclusive  Sony  Electro  Bi-Lateral  2  and  4  track  playback  head. 

All  Sony  Sterecorders 
are  Multiplex  ready! SUPERSCOPE The  Tapeway  to  Stereo 

Sony  has  also  developed  a  complete  port- 
able  all-transistorized  20  watt  speaker/ 
amplifier  combination,  featuring  separate 
volume,  treble  and  bass  controls,  mounted  in 
a  carrying  case  that  matches  the  Sterecorder 
777.  $175  each. 

Also  available  is  the MX-777 ,a  six  channel 
dll-transistorized  stereo/monophonic  mixer 
that  contains  six  matching  transformers  for 
balanced  microphone  inputs  and  recorder 
outputs,  individual  level  controls  and  channel 
selector  sivitches.  Cannon  XL  type  receptacles, 
a  switch  to  permit  bridging  of  center  staging 
solo  mike.  $175  complete  with  matching  car- 

rying case. 
The  first/ complete/portable/ all-transistor- 

ized/high fidelity/ prof essional  recording  & 
playback  system:  $1120  complete. 

Sold  only  at  Superscape  franchised  dealers. 
The  better  stores  everywhere. 

For  additional  literature  and  name'~of nearest  franchised  dealer  write  Superscape, 

Inc.,  Dept.  5,     Sun  Valley,  California. 



GRANT  TO  WTSP-TV  STAYED 

FCC  reopens  record,  wants  to  study  programming 

of  Rahalls'  WLCY  since  tv  proceedings  ended 

be  paid  back  more  than  he  spent. 

The  sale  of  WLWA  is  part  and  par- 

cel of  WIBC's  agreement  to  withdraw, 
the  bureau  said.  "How  the  price  for the  Atlanta  station  was  arrived  at  and 
how  much  the  fact  that  WIBC  was  dis- 

missing its  application  in  this  case  en- 
tered into  the  final  price  are  intangibles 

which  the  commission  should  not  be 

required  to  resolve,"  the  bureau  said. 
In  any  case,  it  concluded,  sale  of 

WLWA  was  a  "consideration"  paid  to 
WIBC  by  Crosley  above  the  $100,000 
and  therefore  WIBC  is  being  paid  more 
than  it  spent.  The  bureau  said  the 
commission  had  no  choice  but  to  re- 

ject the  entire  WIBC-Crosley  package. 

WGAL-TV  wasting  time 
In  rules  move-WLYH-TV 

WLYH-TV  (ch.  15)  Lebanon-Lan- 
caster, Pa.,  a  Triangle  station,  told  the 

FCC  last  week  that  WGAL-TV  (ch. 
8)  Lancaster  is  misdirecting  its  energy 
in  asking  the  FCC  to  rescind  a  rule- 

making proposal  and  that  WGAL-TV 
should  be  content  to  file  comments. 

The  proposal,  requested  by  WLYH- 
TV  and  opposed  by  WGAL-TV,  sug- 

gests reassignment  of  ch.  15  from  Leb- 
anon to  Lebanon-Lancaster  (Broad- 

casting, June  25).  WLYH-TV  has 
FCC  permission  to  identify  with  both 
cities  but  the  channel  is  assigned  to 
Lebanon.  WGAL-TV  told  the  FCC 
that  the  proposal  would  serve  no  public 
interest  purpose;  that  it  is  a  move  by 
WLYH-TV  to  establish  grounds  for 
deletion  of  ch.  8  by  deintermixture. 

WGAL-TV  has  every  right  to  com- 
ment on  the  proposal,  which  the  FCC 

has  found  to  be  in  the  public  interest  in 
its  notice  of  rulemaking,  but  not  to  op- 

pose issuance  of  the  rulemaking, 
WLYH-TV  said.  As  to  WGAL-TV's 
objection  to  the  "time,  cost  and  expense 
of  rulemaking,"  WLYH-TV  claimed 
that  station's  "concern  would  be  more 
persuasive  had  it  not  filed  a  succession 
of  multifarious  pleadings  addressed  to 

the  commission's  [rulemaking]  notice." 

The  FCC  announced  plans  last  week 
to  place  the  radio  programming  of 
WLCY  St.  Petersburg  under  the  micro- 

scope to  determine  if  the  tentatively 
successful  applicant  for  ch.  10  Tampa- 
St.  Petersburg  has  the  character  quali- 

fications to  be  a  broadcast  licensee. 
On  its  own  motion,  the  commission 

stayed  its  January  grant  of  ch.  10  to 
WTSP-TV  Inc.  (Broadcasting,  Jan. 
22)  and  reopened  the  record  for  fur- 

ther testimony  on  the  operations  of 
WLCY  since  the  tv  hearing  record  was 
closed  in  May  1960.  Brothers  N.  Joe, 
Farris  E.  and  Sam  G.  Rahall  each  own 

25%  of  WTSP-TV  and  they  also  own 
WLCY.  The  tv  grant  to  the  Rahall 
combine  (which  includes  22  other  stock- 

holders) was  made  on  a  3-2  FCC  vote, 
with  two  commissioners  not  participat- 

ing. Five  other  applicants  had  sought 
the  facility. 

Four  of  the  five  losing  applicants 
asked  the  FCC  to  reconsider  the  grant 
and  two — City  of  St.  Petersburg  (ch. 
38  WSUN-TV)  and  Florida  Gulf  coast 
Broadcasters  Inc. — asked  that  the  rec- 

ord be  reopened  to  consider  the  WLCY 
operations.  They  charged  that  live,  pub- 

lic service  programming  was  placed  on 
WLCY  during  the  ch.  10  comparative 
hearing  and  was  dropped  after  the  tv 
record  was  closed  (Broadcasting,  Feb. 
26).  Other  ch.  10  applicants  include 
Bay  Area  Telecasting  Corp.  (which  did 
not  seek  reconsideration).  Suncoast 
Cities  Broadcasting  Corp.  and  Tampa 
Telecasters  Inc. 

While  it  reopened  the  record  on  its 
own  motion  on  the  same  issues  sought 
by  City  and  Florida  Gulfcoast,  the 
commission  denied  their  petitions  seek- 

ing the  same  thing.  The  FCC  further 
said  it  was  holding  in  abeyance  peti- 

tions for  reconsideration  by  the  four 

applicants  requesting  same. 
The  New  Issues  ■  The  new  ch.  10 

hearing  issues  will  include  (1)  the  na- 
ture and  programming  of  WLCY  since 

the  close  of  the  tv  hearing  record  May 
16,  1960  and  the  extent  to  which  the 
programming  differs  from  that  during 
the  hearing;  (2)  the  reasons  underlying 
the  choice  of  programming  of  WLCY 
during  the  tv  hearing  and  since  the 

hearing;  (3)  whether  WTSP-TV  Inc. 
has  the  requisite  character  qualifica- 

tions to  be  a  licensee,  and  (4)  whether 
and  in  what  respects  the  original  final 
decision  should  be  modified. 

Commissioner  John  S.  Cross  dis- 
sented to  the  new  hearing  and  Com- 

missioners Rosel  H.  Hyde  and  Freder- 
ick W.  Ford  did  not  participate. 

Examiner  recommends 

KPSR  (FM)  revocation 

Finding  that  the  principals  of  KPSR- 
(FM)  Palm  Springs,  Calif.,  showed  a 
"callous  disregard  for  the  truth,"  FCC 
Hearing  Examiner  Elizabeth  C.  Smith 
recommended  in  an  initial  decision  last 

week  that  the  station's  license  be  re- voked. 

As  grounds  for  the  proposed  revoca- 
tion. Miss  Smith  ruled  that  there  had 

been  three  unauthorized  controls  of  the 

station  during  1958-59;  that  deliberate 
misrepresentations  had  been  made  to 

the  FCC  and  that  no  first-class  opera- 
tor was  employed  by  the  station. 

She  said  that  Richard  T.  Sampson,  the 

original  applicant,  did  not  have  control 
of  the  station  at  any  time  after  it  went 
on  the  air  in  November  1958. 

The  examiner  said  the  first  unau- 
thorized transfer  occurred  in  October 

1958  from  Mr.  Sampson,  sole  licensee, 
to  a  partnership  composed  of  Mr. 
Sampson  and  Maxwell,  George  and 
Hyman  Shane.  The  second  transfer  was 
the  formation  of  a  corporate  entity 
composed  of  the  same  principals  Nov. 
7,  1959,  Miss  Smith  found,  and  the 
third  later  in  1959  through  an  em- 

ployment contract. 
Although  Mr.  Sampson,  as  a  con- 

sulting engineer  who  has  practiced  be- 
fore the  FCC  for  several  years,  is  well 

aware  of  FCC  rules,  the  examiner  said, 
"at  no  time  after  his  initial  application 
did  he  make  truthful  representation  to 
the  commission  .  .  ."  She  said  the 
conduct  of  George  and  Hyman  Shane 
and  Howard  Morris,  who  at  one  time 
was  president  and  30%  owner  of  the 
station,  "evinces  a  complete  lack  of 
candor  in  reporting  facts  to  the  com- 

mission." 

FCC  asks:  are  two  too  many  for  BIythe? 
Can  BIythe,  Calif.,  with  a  1960 

population  of  6,023,  support  two 
am  radio  stations? 

This  is  one  of  the  questions  the 
FCC  wants  answered  in  a  hearing, 
ordered  last  week  on  the  application 
of  Geoffrey  A.  Lapping  for  a  new 
station  on  1260  kc  with  500  watts 
in  BIythe.  KYOR  BIythe  had  asked 
the  FCC  to  deny  the  Lapping  appli- 

cation on  the  grounds  the  city  could 
not  economically  support  two  sta- 

tions and,  as  a  consequence,  the  pub- 
lic would  suffer  through  a  degrada- 

tion of  service. 

In  addition,  KYOR  challenged  the 
financial  qualifications  of  Mr.  Lap- 

ping and  charged  that  he  had  made 
misrepresentations  to  the  FCC  on 
the  proposed  transmitter  site  for  the 
new  station.  The  FCC  also  made 
both  of  these  questions  issues  in  the 
hearing  and  made  KYOR  a  party. 

Voting  for  the  economic  injury 
hearing  were  Chairman  Newton  N. 
Minow  and  Commissioners  T.  A.  M. 
Craven,  Robert  T.  Bartley  and  John 
S.  Cross.  Dissenting  were  Commis- 

sioners Rosel  Hyde,  Robert  E.  Lee 
and  Frederick  W.  Ford. 
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More  adults  select  WWDG  than  any 

other  Washington,  D.G.  station* 
0)16  in  a  series  on  the 

fine  art  of  broadcasting  by 
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RADIO  WASHINGTON 

"the  station  t/iat  keeps  people  in  mind" 

*Trendex,  Washington,  D.  C.  Study,  Xoy.  1961 
Represented  nationally  by  John  Blair  &  Co. 
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The  Voice  gets  a  program  assist  from  top  radio  outlets 

The  Voice  of  America,  which  for 
some  time  has  hoped  to  tap  U.  S. 
radio  as  a  program  source  for  its 
overseas  broadcasts,  appears  to  have 
succeeded. 
A  total  of  26  top  stations  have 

shown  interest  in  furnishing  docu- 
mentaries and  other  programs  al- 

ready broadcast  and  in  preparing 
new  ones  tailored  to  VOA  needs. 
Executives  of  the  stations  met  with 

VOA  officials  June  7-8  in  Washing- 
ton. 

Voice  executives  have  felt  life  in 

America's  cities  could  best  be  de- 
scribed for  foreigners  in  the  docu- 

mentaries and  other  special  programs 
produced  by  U.  S.  community  sta- 

tions; such  programs  were  said  to 
have  a  special  quality  outside  pro- 

ducers can't  capture.  Although  VOA 
has  been  pushing  for  domestic  sta- 

tion programming  since  1959,  only  a 
few  stations  have  offered  program- 

ming material  (Broadcasting,  May 
15,  1961). 

New  Campaign  ■  The  improve- 
ment comes  from  a  new  campaign 

pushed  by  Roger  W.  Clipp,  vice 
president  of  Triangle  Stations,  and 
Edward  R.  Murrow,  director  of  the 
U.  S.  Information  Agency. 

Mr.  Clipp,  a  member  of  the 
Broadcast  Advisory  Committee  of 
the  U.  S.  Advisory  Commission  on 
Information,  got  the  new  effort  un- 

derway early  this  year  at  VOA's request.  He  contacted  stations  he 
felt  could  help  the  agency.  Mr.  Mur- 

row invited  officials  of  the  stations 

to  a  two-day  meeting  in  Washing- ton. 

The  Washington  meeting  was  at- 
tended by  Campbell  Arnoux,  WTAR 

Norfolk;  Dan  Calibraro,  WGN  Chi- 

cago; George  Comte,  WTMJ  Mil- 
waukee; Charles  H.  Crutchfield, 

WBT  Charlotte;  Harry  Flannery, 
AFL-CIO  radio,  representing  KMOX 
St.  Louis;  Frank  Gaither,  WSB  At- 

lanta; Harold  Grams,  KSD  St. 
Louis;  Stanley  Hubbard,  KSPT  Min- 

neapolis; Worth  Kramer,  WJR  De- 
troit; Arch  L.  Madsen,  KSL  Salt 

Lake  City;  William  Small,  WHAS 
Louisville;  Irving  Waugh,  WSM 
Nashville;  and  A.  G.  Zink,  WGY Schenectady. 

Donald  McGannon,  represented 
the  Westinghouse  stations  (WBZ 
Boston,  KYW  Cleveland,  WBZA 
Springfield,  K  D  K  A  Pittsburgh, 
WOWO  Fort  Wayne,  KEX  Port- 

land, and  WIND  Chicago),  and  Mr. 

Clipp  represented  the  Triangle  Sta- 
tions (WEIL  Philadelphia,  WFBG 

Altoona,  WLYH  Lebanon,  WNBF 
Binghamton,  WNHC  New  Haven, 
and  KFRE  Fresno). 
Need  Stressed  ■  At  the  meeting,  Mr. 
Murrow,  Henry  Loomis,  VOA  di- 

rector, and  other  agency  officials 

stressed  the  Voice's  need  for  pro- 
gramming and  explained  how  com- 

mercial stations  could  help  meet  it. 
Since  then,  a  VOA  spokesman  said 
last  week,  most  of  the  26  stations 
have  promised  to  help. 

FCC  SWINGS  THE  AX  TWICE 

Revokes  two,  charges  non-response  to  show  cause  orders 
A  unanimous  FCC  last  week  issued 

a  death  sentence  to  stations  in  Florida 
and  Texas  after  both  licensees  had 
failed  to  respond  to  show  cause  orders 
instituting  revocation  proceedings. 

The  license  of  Palms  Broadcasting 
Corp.  for  WGRC  Green  Cove  Springs, 
Fla.,  was  revoked  and  the  call  letters 
deleted  by  the  commission.  In  addition, 
the  agency  ordered  former  owner  Frank 
Van  Hobbs  to  "cease  and  desist  from 
further  unauthorized  operation"  of WGRC. 

Mr.  Van  Hobbs  sold  WGRC  to  Rob- 
ert A.  Oliver  and  David  R.  Millan  in 

June  1960.  In  February  1961,  accord- 
ing to  the  FCC,  Messrs.  Oliver  and 

Millan  abandoned  the  station  "with  no 
intention  of  returning."  Mr.  Van 
Hobbs,  the  FCC  continued,  resumed 
operation  of  WGRC  at  that  time,  in 
violation  of  FCC  rules,  and  operated 
the  station  until  Dec.  18,  1961,  when  it 
went  off  the  air — also  without  commis- 

sion authorization. 

An  application  to  transfer  WGRC 
back  to  Mr.  Van  Hobbs,  filed  in  Feb- 

ruary 1961,  was  dismissed  by  the  FCC 
in  June  of  that  year  for  failure  to  prose- 

cute. The  commission  issued  a  show 
cause  order  directed  toward  revoking 
the  WGRC  license  last  February 
(Broadcasting,  Feb.  26)  and  neither 
the  station  nor  Mr.  Van  Hobbs  re- 

sponded to  that  order,  according  to  the 

commission. 

WGRC  had  been  licensed  to  operate 
1580  kc  with  500  watts  daytime  only. 

Also  revoked  last  week  was  the  li- 
cense of  Merchants  Broadcasting  Sys- 

tem of  Dallas  Inc.  to  operate  KCPA 
(EM)  Dallas.  The  fm  station,  too, 
failed  to  reply  to  a  February  revoca- 

tion order  from  the  FCC  (Broadcast- 
ing, Feb.  12).  Last  fall,  the  commis- 
sion had  ordered  the  station  to  sur- 

render its  license — which  KCPA  failed 
to  do — for  operating  with  unauthorized 
power,  going  off  the  air  without  au- 

thorization, failure  to  keep  operating 
logs  and  operation  without  a  qualified 
engineer  in  attendance  (Broadcasting, 
Nov.  20,  1961). 

The  revocation  order  followed  the 
earlier  mandate  to  KCPA  to  return  its 
license  and  when  the  licensee  failed  to 
reply,  the  revocation  was  made  final 
last  week.  KCPA  (94.1  mc  with  4.8 
kw)  is  owned  by  Charles  E.  Ames,  his 
wife  and  father. 

Area  groups  endorse 

D.C.  program  reins 
Witnesses  before  a  House  District 

subcommittee  last  week  asked  Congress 
for  help  in  protecting  the  morals  of 
Washington,  D.  C,  children  from  al- 

legedly improper  television  and  movies. 
Under  consideration  was  a  bill  (HR 

9686)  which  would  provide  criminal 
penalties  for  Washington  radio  or  tele- 

vision station  operators  who  permit  the 
broadcast  between  4  p.m.  and  8  p.m. 
of  programs  that  stress  sex  or  violence, 
or  include  obscene  language. 

The  bill,  introduced  by  Rep.  John 

Dowdy  (D-Tex.),  chairman  of  the  sub- 
committee, would  also  require  the  Dis- 

trict commissioners  to  set  a  minimum 

age  below  which  persons  wouldn't  be permitted  to  attend  movies  or  other 

public  exhibitions  that  contain  "inde- 
cent or  lascivious  language"  or  exploit 

sex,  crime  or  violence. 
Rep.  Carroll  Kearns  (R-Pa.),  a  mem- 

ber of  the  subcommittee  and  author  of 
a  similar  bill  (HR  9648),  said  the  legis- 

lation is  needed  because  of  a  "mounting 
tide  of  filth"  emanating  from  the  mass 
media. 

Similar  concern  was  voiced  by  the 
other  witnesses — Miss  Sally  Butler, 
legislative  aide  of  the  General  Federa- 

tion of  Women's  Clubs;  Rev.  Robert  S. 
MacMillan,  pastor  of  the  First  Baptist 
Church;  Mrs.  Marjorie  Holmes  Mitch- 

ell, Washington  Star  columnist;  and 
Mrs.  Mollie  Kirwan,  acting  chairman 
of  the  Citizens  for  Decent  Literature 
and  Motion  Pictures,  of  Montgomery 
County,  Md. 

Miss  Butler  said  "some  television  and 
radio  have  added  to  the  increase  of 

juvenile  delinquency.  .  .  .  The  utter  dis- 
regard for  the  moral  effects  on  youth 

by  some  of  the  mass  media  which 
comes  into  the  home  is  appalling." 

A  subcommittee  member.  Rep.  Jef- 
frey Cohelan  (D-Calif.),  however,  was 
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concerned  about  the  implications  of 
censorship  in  the  legislation.  He  noted 

that  Shakespeare's  plays  were  sometimes 
"pretty  bloody."'  He  wanted  to  know where  the  line  would  be  drawn. 

Times  have  changed, 

WTVW  tells  the  FCC 

The  record  in  the  Evansville,  Ind.. 
deintermixture  case  should  be  reopened. 

WTVW  (Tv'l  Evansville.  which  would 
lose  its  ch.  7  by  deintermixture.  said 
last  week  in  a  request  to  the  FCC. 

WTX^^V  (ch.  7),  which  would  be 
shifted  to  a  uhf  channel  (31)  to  give 
Evansville  three  uhf  stations  under  an 
examiners  initial  decision  issued  in 

Februan,-  1961,  said  the  examiner's 
reasoning  no  longer  applies.  The  ex- 

aminer had  anticipated  that  loss  of 
service  in  the  area  by  a  shift  of  ch.  7 
to  Louisville  would  be  offset  by  a  con- 

templated power-antenna  boost  for 

WEHT  (TV')  Evansville  (ch.  50):  but 
the  FCC  denied  the  boost,  the  vhf  sta- 

tion said.  WTA'W  also  noted  Louisville 
now  has  a  uhf  station  which  would  be 
threatened  by  addition  of  ch.  7  as  the 
third  vhf  station  in  that  city. 

KOMA  fined  $5,000 
for  rule  violations 

KOMA  Oklahoma  City  last  week 
was  fined  S5,000  for  violating  FCC 
rules.  According  to  the  commission. 
KOMA.  a  50-kw  station  on  1520  kc 
with  nighttime  directional  antenna,  op- 

erated after  midnight  with  daytime  fa- 
cilities and  with  field  strength  above 

that  authorized. 
Last  fall  the  FCC  charged  KOMA 

with  the  violations  and  proposed  a 
510,000  fine  (Broadcasting.  Nov.  7. 
1961).  The  station,  owned  by  Storz 
Broadcasting  Co.,  replied  that  its  viola- 

tions were  not  "willful  or  repeated"  and 
maintained  a  fine  should  not  be  im- 

posed (Bro-\dcasting,  Jan.  1). 
In  its  order  reducing  the  fine,  the 

FCC  said  it  '"cannot  agree  [with 
KONL\]  that  the  sanction  should  be 

nominal"'  but  decided  to  fine  the  station 
only  $5,000  after  taking  into  considera- 

tion the  factors  raised  by  the  licensee. 

FCC  reserves  etv's 
in  Elmira,  Albany 

Ch.  30  Elmira  and  ch.  23  Albany, 
both  New  York,  were  reserved  for  edu- 

cational t^.'  use  in  rulemaking  finalized 
last  week  by  the  FCC.  Both  channels 
have  been  available  for  commercial 
operation  but  neither  had  been  sought 
by  broadcasters. 
The  Elmira  reallocation  was  re- 

quested by  the  National  Educational 
Tv  &  Radio  Center.    New  York  U. 

LEADS  IN 

SERVICE 

LEADS  IN 

ACCEPTANCE 

LEADS  IN 

AUDIENCE 

Being  a  good  neighbor  is  a  full-time  aim  at  WIBC ! 
Our  news  and  weather,  sports,  farm  coverage,  busi- 

ness news,  editorials,  public  affairs  programs,  music 
...  all  are  designed  to  provide  Indianapolis  and  Indi- 

ana listeners  with  the  dependable  and  believable  radio 
service  they  \vant.  ̂ Ve  strive  always  to  live  up  to  our 

slogan  .  .  .""The  Friendlv  \"oice  of  Indiana."" 

The  plaque  above,  awarded  to  ̂ VIBC  Farm  Service 
Director  Harry  Andrews  by  the  Indiana  Farm-City 
Committee,  is  but  one  of  many  indications  that  ̂ VIBC 
is  succeeding  in  being  a  truly  good  neighbor.  Agencies 
concerned  with  community  service  have  recognized 
WIBC  countless  times  over  many  years  for  its  civic 
conscience. 

Being  a  good  neighbor  has  maintained  for  WIBC  the 
largest  audience  morning,  afternoon  and  evening  in 

Indianapolis  and  Indiana.*  That  tremendous  audi- 
ence is  available  to  you  .  .  .  the  national  advertiser. 

*Pul5e  Metropoliian  Area  Survey,  April,  1962 

*Pulse  46-County  Area  Survey,  April,  1961 

2835  N,  Illinois  Street 
Indianapolis  8,  Indiana 

50.000 
WATTS 

WIBC 

The  Friendly  Voice  of  Indiana 

JOHN   BLAIR  &  COMPANY 
National  Representative 

<£> 

WIBC  IS  A  MEMBER  OF 
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WESTERN  ELECTRIC  PRICE  LEVEL 

DOWN  10%  FROM  1950 

The  level  of  Western  Electiic's  prices  to  the  Bell  Telephone  companies  for  the  products  it  manu- 
factures is  now  more  than  10  per  cent  lower  than  at  the  beginning  of  1950.  Yet  in  the  same  time 

period  the  earnings  of  Western  Electric  people  have  increased  substantially  and  the  cost  of  materials 
we  use  in  manufacture  has  risen  27  per  cent. 

How  was  this  price  reduction  possible  in  an  era  of  increasing  business  costs?  Because  of  a  con- 
tinuing, vigorous  program  of  cost  reduction,  embracing  the  efforts  of  all  employees  in  e\  ery  aspect 

of  our  operations.  Cost  reduction  is  a  major  concern  of  Western  Electric  engineers  whose  efforts  add 
to  the  results  obtained  through  sound  management,  volume  production,  and  stringent  quality  control. 

To  reduce  our  price  levels  and  at  the  same  time  maintain  the  traditionally  high  level  of  Bell  System 
quality,  Western  Electric  people  are  constantly  investigating  new  and  more  efficient  means  of  doing 
business  .  .  .  devising  new  manufacturing  processes  and  machines  .  .  .  developing  new  materials  and 

new  methods  of  materials  handling  and  storage  .  .  .  reclaiming  metal  from  scrap  .  .  .  making  ever- 
more effective  use  of  special  skills  . . .  and  working  with  our  suppliers  to  determine  how  best  to  use 

the  products  and  services  they  supply. 
By  working  closely  with  Bell  Telephone  Laboratories  which  develops  equipment  we  make  and  the 

Bell  Telephone  companies  that  operate  it,  Western  Electric  is  able  to  produce  reliable  equipment 

economically.  Working  together,  these  units  of  the  Bell  System  fulfill  their  common  goal  of  providing 
Americans  with  the  finest  possible  communications  service  at  the  lowest  possible  cost. 
We  work  best  because  we  work  together. 



CONTINUING  GAINS  in  space  utilizaHon 
at  our  distribution  centers  and  factories  enable  us  to  store  twice 

as  much  material  per  square  foot  as  was  possible  17  years  ago. 
Comparing  one  of  our  new  distribution  centers  with  a  theoretical 

1945  building,  a  construction  cost  sa\  ing  of  82,000,000  was  made  possible 
through  space  consen  ation.  Methods  and  operating  expenses  have  also  been 

reduced  and  these  sa\Tngs  total  o\  er  8185,000  annually. 

REDUCED  COSTS  in  telephone  cable  production  result  from 
both  new  metliods  and  materials.  Dexeloped  by  ̂ ^■estem  Electric 
for  tlie  manufacture  of  exchange  cable,  tliis  machine  combines 
stranding  and  cabMng  operations  wliich  were  fonnerh-  separate. 
The  development  of  impro\-ed  tj-pes  of  exchange  cable  using 
aluminum  and  jjoK  ethylene  for  sheatliing  has  brought  about 
product  sa\in2s  of  SIO  million  a  year. 

AMPLAS  ''apparatus  mounted  in 
plastic)  is  a  revolutionar\-  new  wa>- 
of  mounting  commimications 
components.  Planning  Engineer  Bill 
Herzog  exi^lains  some  of  its  details 
to  Assembler  Sheila  DiVincenzo. 

De\  eloped  last  year  at  A^'.E.'s Merrimack  Valley  Works,  the 
AMPLAS  metliod  saves  valuable 
assembling  time  and  does  a  better  job 
b\"  using  a  thermosetting  plastic  as 
tlie  components'  base.  Present  sa\ings 
to  ̂ ^'estem  Electric  amount  to 
8500,000  annuall>-  and  \\ill  increase 
as  AMPL.-^S  is  applied  to  additional 
products. 

SAVINGS  OF  $200,000  last  year  re- 
sulted from  the  mechanization  of 

manufactming  operations  of  tungsten 
filament  s\^'itchboard  lamps.  Altliough 
onl\"  2c  \\-as  sa\  ed  on  each  lamp,  tlie 
annual  production  of  10,000,000 
lamps  made  this  new  manufacturing 
impro\"ement  a  worthwhile  money 
saver!  Below,  C.  S.  James,  Product 
Engineer  at  our  Kansas  Citj'  Works, 
checks  adjustments  on  the  automatic 
packaging  mechanism. 

EACH  YEAR  tlie  Nassau  Smelting  and  Refining  Co.,  a 

\\'.E.  subsidiary,  reclamis  approximately  200,000  tons 
of  Bell  System  scrap  and  obsolete  equipment  worth 
some  835,000,000.  Most  is  processed  by  Nassau  itself 
to  reclaim  many  tons  of  copper,  lead  and  otlier  non- 
ferrous  metals  at  a  savings  compared  \\  ith  tlie  cost  of 
metals  obtained  from  ore. 

MANUFACTURING  AND  SUPPLY UNIT  OF  THE  BEll  SYSTEM 



Comments  ask  relaxations  of  uhf  standards 

FILINGS  ASSUME  DEINTERMIXTURE  IS  NOW  MOOT  POINT 
CBS  to  Stratton:  no 

CBS  has  rejected  the  demand 
for  equal  time  made  by  Rep.  Sam- 

uel Stratton  (D-N.Y.)  in  connec- 
tion with  the  television  network's 

"The  Fifty  Faces  of  '62,"  which 
was  telecast  May  30. 

Rep.  Stratton,  a  candidate  for 
the  Democratic  gubernatorial 
nomination,  based  his  demand  on 

the  appearance  in  the  documen- 
tary of  New  York's  Republican Governor  Nelson  Rockefeller,  a 

candidate  for  re-election  (Broad- 
casting, June  25). 

In  a  letter  to  Rep.  Stratton, 
Richard  S.  Salant,  president  of 
CBS  News,  said  the  documentary 
was  "a  bona  fide  news  documen- 

tary" and,  as  such,  was  exempt 
from  the  equal-opportunities  re- 

quirement of  the  Communica- 
tions Act. 

asked  a  second  etv  reservation  in  the 
Albany-Schenectady-Troy  area.  The 
Mohawk-Hudson  Council  on  Educa- 

tional Tv  presently  operates  ch.  17 
WMHT  (TV)  Schenectady. 

Relaxation  of  some  of  the  technical 
requirements  for  uhf  stations  was 
favored  in  a  majority  of  the  reply  com- 

ments to  the  FCC's  proposals  to  foster 
development  of  uhf  (At  Deadline, 
June  25). 

The  comments  treated  deintermix- 
ture  as  a  moot  issue  in  light  of  the 

FCC's  promise  to  Congress  of  a  mora- torium. 

The  Assn.  of  Maximum  Service  Tele- 
casters  urged  the  FCC: 

■  To  allow  uhf  operation  without  a 
lower  sideband  filter  when  there  is  no 
interference. 

■  To  allow  use  of  uhf  directional 
antennas  with  a  ratio  of  maximum  to 
minimum  radiation  greater  than  10 
db  to  improve  coverage  but  not  to 
reduce  separation  requirements. 

■  To  permit  remote  control  of  uhf 
transmitters. 

■  To  allow  uhf  aural  power  as  low 
as  10%  of  visual  power. 

■  To  relax  operator  requirements  for 
uhf  transmitters  with  1  kw  or  less  out- 

put power. 

■  To  take  steps  to  provide  more  uhf 
channels  for  etv. 
Three  vhf  stations  which  were 

threatened  by  deintermixture  filed  re- 
plies. WISC-TV  Madison,  Wis.,  said 

the  FCC  should  reconsider  and  recast 

its  proposals  on  the  basic  changes  (all- 
channel  sets  and  the  moratorium)  that 
have  occurred  in  the  past  year.  WISC- 
TV  and  WREX-TV  Rockford,  111., 

agreed  essentially  with  AMST.  Tri- 
angle stations  (which  owns  WNBF-TV 

Binghamton,  originally  selected  for  de- 
intermixture)  asked  for  rulemaking  to 
foster  uhf  through  increased  band- 

width, revised  picture  aspect  ratio  and 
improved  color  standards. 
WHAS-TV  Louisville,  Ky.,  opposed 

relaxation  of  uhf  directional  antenna 

requirements  and  urged  that  reduction 
of  aural-to-visual  power  ratio  be  per- 

mitted for  vhf  as  well  as  uhf. 
WNEP-TV  Scranton-Wilkes-Barre, 

Pa.,  the  only  uhf  station  to  comment, 
said  it  has  experimented  with  reduced 
aural  power  under  FCC  permission  and 
saved  about  $900  monthly. 

 :  THE  MEDIA  

Radio  Board  wants  caution  in  am  study 

NAB  GROUP  STRESSES  SAFEGUARDS  FOR  SUMMER  OVERPOPULATION  TALKS 

Radio's  overpopulation  problem  is 
due  for  intensive  study  this  summer  by 
the  NAB  and  the  FCC,  separately  and 

jointly,  but  the  association's  Radio 
Board  wants  to  be  sure  the  industry's 
rights  are  safeguarded. 

Meeting  Thursday  in  Washington,  the 
radio  directors  discussed  at  length  the 
engineering  and  economic  aspects  of  the 
crowded  am  band.  In  an  all-day  session 
they  favored  a  change  in  the  way  radio 
directors  are  selected  in  the  at-large 
category  and  voted  a  new  procedure  for 
annual  election  of  a  chairman  and  vice 
chairman. 

A  note  of  caution  was  apparent  in 
the  directors'  consideration  of  birth- 
control  methods  intended  to  solve  the 
overpopulation  problem.  A  special 
group,  the  Radio  Development  Com- 

mittee, is  planning  NAB's  participation 
in  a  joint  NAB-FCC  project  now  under 
way.  NAB  is  operating  under  a  man- 

date from  the  annual  industry  conven- 
tion. Both  President  LeRoy  Collins  and 

FCC  Chairman  Newton  N.  Minow  agree 
the  subject  deserves  serious  review. 

Staff  studies  of  the  problem  are  being 
conducted  at  NAB  under  a  directive 
from  the  development  committee,  head- 

ed by  George  C.  Hatch,  KALL  Salt 
Lake  City,  who  recently  retired  as  NAB 
Radio  Board  chairman. 

A  report  of  the  overpopulation  situa- 
tion was  given  the  board  by  John  F. 

Meagher,  NAB  radio  vice  president. 
Cautious  ■  After  reviewing  the  prob- 

lem and  the  development  group's  first 
actions,  the  board  adopted  a  resolution 
expressing  confidence  that  the  commit- 

tee will  explore  all  avenues  of  analysis 
and  exercise  caution  to  avoid  suggesting 
any  solution  that  might  lead  to  over- 
regulation  or  loss  of  free  enterprise  in 
broadcasting. 

Radio  directors  agreed  with  the  de- 
velopment committee  that  emphasis 

should  be  placed  on  engineering  aspects 
of  radio  overpopulation. 

After  hearing  a  report  by  the  special 
board  composition  committee  headed  by 
Richard  W.  Chapin,  KFOR  Lincoln, 
Neb.,  the  board  approved  a  change  in 
the  method  of  selecting  directors-at- 
large.  At  present  two  directors  are  elect- 

ed, one  each  year,  to  represent  large, 
medium  and  small  station  categories. 
Under  the  plan  voted  Thursday,  the 
large,  medium  and  small  designations 
will  be  based  on  size  of  market  rather 

than  station  power.  No  change  is 
planned  in  the  two  fm  at-large  directors. 
The  revised  formula  will  require  a  mem- 

bership by-laws  referendum. 
Another  change,  to  become  effective 

at  the  1963  NAB  convention,  specifies 
that  election  of  a  Radio  Board  chair- 

man and  vice  chairman  shall  take  place 

at  the  close  of  the  industry's  convention. 
This  is  the  same  procedure  used  by  the 
Tv  Board,  whose  directorial  elections 
are  held  at  the  convention.  Radio  di- 

rectors, however,  are  elected  by  mail 

ballot  during  the  winter  on  an  alternate- 
year  system  of  two-year  terms. 

Plans  for  the  annual  NAB  Fall  Con- 
ference series  were  approved  by  the 

board.  Starting  with  the  opening  meet- 
ing Oct.  15-16  at  Atlanta,  Ga.,  the  eight 

conferences  will  wind  up  Nov.  19-20  in 
Portland,  Ore.  (see  schedule,  page  xx). 

Collins  address  ■  The  conferences 
will  return  to  a  11/2 -day  agenda  after 
an  experimental  one-day  formula  in 
1961.  The  first  day  will  open  with  a 
joint  radio-tv  meeting.  The  luncheon 
will  feature  an  address  by  NAB  Presi- 

dent LeRoy  Collins.  Separate  radio  and 
tv  meetijjgs  are  planned  that  afternoon, 
followed  by  an  evening  reception  (with- 
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EIA,  FCC  confer  on  uhf-vhf  set  standards 

With  passage  of  the  all-channel 
set  bill  imminent,  representatives  of 
Electronics  Industry  Assn.  met  with 
FCC  staff  members  to  discuss  ways 
to  make  uhf  broadcasting  practical. 

(The  House  Commerce  Commit- 
tee has  unanimously  approved  a 

Senate  amendment  specifying  that 

the  sets  be  capable  of  "adequately" 

receiving  both  uhf  and  vhf  signals. 
The  amended  bill  is  expected  to  get 
past  the  House.)  The  immediate 
problem  before  the  experts  is  what 
standards  must  be  met  for  uhf  re- 

ceivers to  be  "adequate,"  as  required 
in  the  pending  legislation. 

Nine  members  and  officers  of  the 

EIA  were  present  at  the  first  discus- 

sions held  Thursday  (June  28). 
Above  are  (1  to  r)  James  E.  Barr, 

assistant  chief  of  the  FCC's  Broad- 
cast Bureau;  Kenneth  A.  Cox,  chief 

of  that  bureau;  James  Secrest,  EIA 
executive  vice  president  (standing); 
Ralph  Renton,  FCC  associate  chief 
engineer;  F.  R.  Lack,  director  of  en- 

gineering, EIA;  and  L.  M.  Sandwick, 
staff  director  of  EIA's  consumer 
products  division. 

out  dinner).  Conference  roundtables 
will  be  held  the  second  morning,  with 
pre-luncheon  adjournment. 

An  extensive  program  of  public  re- 
lations projects,  recommended  by  the 

Radio  Public  Relations  Committee,  was 

approved  by  the  Radio  Board.  After 
hearing  a  report  of  the  projects  by  Hugh 
O.  Potter,  WOMI  Owensboro,  Ky.,  com- 

mittee chairman,  and  John  M.  Couric, 
NAB  public  relations  manager,  the 
board  approved  these  projects: 

■  A  workshop  for  public  service  or- 
ganizations using  broadcasting,  to  be 

held  in  Washington.  To  be  held  next 
winter,  the  plan  envisions  a  two-day 
clinic  for  civic  groups  and  others.  Em- 

phasis will  be  placed  on  the  service 
broadcasters  can  provide  in  a  climate  of 
freedom. 

■  A  speaker's  bureau  directory  hsting 
broadcasters  available  for  speaking  en- 
gagements. 

■  Preparation  of  a  public  relations 
manual  for  stations. 

■  A  1963  National  Radio  Month  ob- 
servance based  on  the  same  slogan  used 

in  1962,  the  most  successful  slogan  em- 
ployed by  NAB — "Radio  .  .  .  the  Sound 

Citizen." 
Promotions  ■  Mr.  Couric's  Radio 

Month  plans  will  again  include  10-  and 
20-second  spots  and  a  series  of  other 
promotional  devices  intended  to  draw 

nationwide  attention  to  radio's  place  in 
the  national  picture. 

Three  other  undertakings  not  requir- 

ing board  review  were  outlined  by  Mr. 
Couric — stress  on  more  feature  stories 
in  industry  house  organs  and  newspaper 
columns;  preparation  of  study  guides 
for  clubs;  and  issuance  of  editorial  fact 
sheets  to  member  stations  for  use  as  a 
basis  for  station  editorializing. 

Radio  Board  members  in  attendance 

were:  Carleton  D.  Brown,  WTVL  Wa- 
terville.  Me.;  John  R.  Henzel.  WHDL 
Olean,  N.  Y.;  John  S.  Booth,  WCHA 
Chambersburg,  Pa.;  Harold  Essex, 
WSJS  Winston-Salem,  N.  C;  James  L. 
Howe,  WIRA  Fort  Pierce,  Fla.;  Julian 
F.  Haas,  KAGH  Crossett,  Ark.;  Hugh 
O.  Potter,  WOMI  Owensboro,  Ky.;  Les- 

ter G.  Spencer,  WKBV  Richmond,  Ind. 
George  T.  Frechette,  WFHR  Wiscon- 

sin Rapids,  Wis.;  Richard  W.  Chapin, 

Any  move  by  community  antenna 
systems  to  cripple  or  prevent  television 
station  service  in  local  areas  will  meet 

head-on  with  NAB  opposition,  the  as- 
sociation's Tv  Board  of  Directors  de- 

cided last  week. 
Meeting  June  27  in  Washington,  the 

board  called  on  the  association's  staff 
"to  intensify  its  efforts  to  win  congres- 

sional approval  of  legislation  for  limited 

KFOR  Lincoln.  Neb.;  Odin  S.  Rams- 
land,  KDAL  Duluth,  Minn.;  Allan  Page, 
KGWA  Enid,  Okla.;  A.  Boyd  Kelley, 
KRRV  Sherman,  Tex.;  Rex  G.  Howell, 
KREX  Grand  Junction,  Colo.;  B.  Floyd 
Farr,  KEEN  San  Jose,  Calif.:  Loyd  C. 
Sigmon,  KMPC  Hollywood;  Ray  John- 

son, KMED  Medford,  Ore. 
John  S.  Hayes,  WTOP  Washington: 

John  F.  Patt,  WJR  Detroit;  Willard 
Schroeder,  WOOD  Grand  Rapids, 
Mich.;  John  F.  Box  Jr.,  WIL  St.  Louis; 
Ben  B.  Sanders,  KICD  Spencer,  la.; 
Robert  T.  Mason,  WMRN  Marion, 
Ohio;  Ben  Strouse,  WWDC-FM  Wash- 

ington; Fred  Rabell,  KITT  (FM)  San 
Diego,  Calif.;  Robert  R.  Pauley,  ABC; 
Arthur  Hull  Hayes,  CBS;  Robert  F. 
Hurleigh,  MBS;  Peter  Kenney,  NBC. 

regulation  of  catv  systems." 
Pending  in  Congress  are  two  bills 

(HR  6840  and  S  1044)  providing  for 
FCC  regulation  of  catv  systems.  They 
were  introduced  last  year  by  Rep.  Oren 
Harris  (D-Ark.)  and  Sen.  Warren  G. 
Magnuson  (D-Wash.),  chairmen,  re- 

spectively, of  the  House  and  Senate 
Commerce  Committees.  Both,  however, 

-  were  introduced  at  the  request  of  the 

CATV  REGULATION  URGED 

NAB  tv  board  says  small  stations  threatened  by 

uncontrolled  catv  systems,  wants  congress  to  act 
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FCC,  and  no  action  on  either  is  ex- 
pected in  this  session.  Rep.  Harris  two 

weeks  ago  told  the  National  Communi- 
ty Antenna  Assn.  that  the  commission 

should  stay  away  from  catv  regula- 
tion (Broadcasting,  June  25). 

Despite  the  pigeon-holing  of  these 
proposals.  NAB  took  a  firm  stand  on 
the  need  for  limited  regulation  by  the 
FCC,  contending  that  legislation  is 
necessary  to  protect  the  public  interest 
in  areas  where  catv  systems  could  make 
it  impossible  to  operate  tv  stations  and 
thus  depri\e  audiences  of  local  serv- 
ice. 

Catv's  Advantage  ■  Eugene  S.  Thom- 
as, KETV  (TV)  Omaha,  Neb.,  sub- 

mitted a  report  to  the  board  as  chair- 
man of  the  NAB  CATV  Committee. 

Dan  W.  Shields,  NAB's  special  assist- 
ant for  television,  outlined  NAB's  posi- tion on  catv  in  a  June  19  address  to 

the  Tv  Day  celebration  of  Georgia 
Assn.  of  Broadcasters  (Broadcasting, 
June  25).  He  pointed  to  the  fact  that 
tv,  a  regulated  industry,  faces  competi- 

tion from  an  unregulated  business  that 

uses  tv's  programs  as  its  major  program 
supply  and  pays  nothing  for  the  prod- 

uct. He  noted  NAB  doesn't  oppose 
catv  as  a  medium  but  will  protect  sta- 

tions seriously  hurt  by  catv,  especially 
in  small  markets. 

The  NAB  Tv  Board's  action  was 
described  as  "informal." 

A  report  on  the  Code  Authority's 
new  agreement  with  the  three  tv  net- 

works, setting  up  working  procedures 
for  more  effective  application  of  code 
standards  to  network  programs,  was 
made  by  Robert  D.  Swezey,  director  of 
the  code  office.  He  described  the  Tv 

Code  Board's  approval  of  a  new  and 
broader  program  for  subscriber  moni- 

toring, based  on  voluntary  submission 
of  program  logs  by  stations.  This  will 

supplement  the  office's  off-air  monitor- 
ing. 

William  B.  Quarton,  WMT-TV  Cedar 
Rapids,  la.,  presided  at  the  television 
directors'  meeting.  NAB  staff  members 
who  made  reports  included  President 
LeRoy  Collins;  Vincent  T.  Wasilewski, 
executive  vice  president;  Douglas  A. 

Anello,  general  counsel;  Hollis  M.  Sea- 
vey,  government  affairs  manager;  How- 

ard H.  Bell,  industry  affairs  vice  presi- 
dent; William  Carlisle,  station  services 

vice  president;  George  W.  Bartlett,  en- 
gineering manager,  and  Mr.  Shields. 

Appointments  Confirmed  "  The 
board  confirmed  Gov.  Collins'  appoint- 

ment of  the  following  as  members  of 
the  NAB  Television  Information  Com- 

mittee: Joseph  C.  Drilling,  WJW-TV 
Cleveland;  Robert  F.  Wright,  WTOK- 
TV  Meridian,  Miss.,  and  Clair  R.  Mc- 
Collough,  Steinman  Stations,  all  tv  di- 

rectors. Representing  networks  are 
Lester  Bernstein,  NBC;  John  P.  Cow- 

den,  CBS,  and  Michael  Foster,  ABC. 
Others  named  were  C.  Wrede  Peters- 
meyer,  Corinthian  Stations;  J.  S.  Sin- 

clair, WJAR-TV  Providence,  R.  I;  and 
Willard  E.  Walbridge,  KTRK-TV  Hous- ton. 

Others  attending  the  Tv  Board  meet- 
ing: James  D.  Russell,  KKTV  (TV) 

Colorado  Springs,  vice  chairman;  Dav- 
id C.  Adams,  NBC:  Henry  B.  Clay, 

KTHV  (TV)  Little  Rock,  Ark.;  Mr. 
Drilling;  Gordon  Gray,  WKTV  (TV) 
Utica,  N.  Y.;  Payson  Hall,  Meredith 
Stations;  William  B.  Lodge,  CBS  ;Mr. 
McCollough,  chairman  of  joint  boards; 
Mike  Shapiro,  WFAA-TV  Dallas;  Mr. 
Thomas;  Mr.  Wright;  and  Mortimer 
Weinbach,  ABC. 

Changing  hands 

ANNOUNCED  ■  The  following  sales  of 
station  interests  were  reported  last  week 
subject  to  FCC  approval: 
■  WAIT  Chicago:  Sold  by  Julius,  Ber- 

tha L.,  Oscar,  and  Gertrude  Miller  to 
Maurice  Rosenfield  and  his  wife,  Lois 

K.,  (31%  each),  Howard  A.  and  Rob- 
ert G.  Weiss  (16'/2%  each),  and  Chi- 

cago law  firm,  Devoe,  Shadu,  Mikva  & 
Plotkin  (5%),  for  $1  million  and  $75,- 
000  consulting  agreement.  Mr.  and 
Mrs.  Rosenfield  own  50%  of  WFMF 
(FM)  Chicago;  he  is  also  a  lawyer. 
H.  A.  Weiss  owns  a  concrete  products 
corporation;  R.  G.  Weiss  is  a  stock- 

broker. WAIT  is  a  5  kw  daytime  sta- 
tion on  820  kc. 

■  WRIT  AM-FM  Milwaukee:  Sold  by 
Balaban  Stations  (multiple  owner)  to 
Great  Trails  Broadcasting  Co.  (owned 
by  Air  Trails  Network)  for  $600,000. 
Charles  Sawyer,  former  Secretary  of 
Commerce,  is  Air  Trails  president  and 
J.  P.  Williams  is  executive  vice  presi- 

dent. The  buyer  also  has  interests  in 
WING  Dayton,  WCOL-AM-FM  Co- 

lumbus. WIZE  Springfield,  all  Ohio,  and 
WKLO,  WEZI  (TV)  Louisville,  Ky. 
WRIT  is  a  250-watt  fulltime  station  on 
1340  kc.  (with  construction  permit  for 
1  kw.  WRIT-FM  is  on  102.9  mc  with 
22  kw.  R.  C.  Crisler  &  Co.  was  the broker. 

■  KAKC  Tulsa,  Okla.:  Sold  by  Public 

Radio  Corp.  to  S.  Carl  Mark' for  ap- proximately $600,000.  Mr.  Mark  for- 
merly owned  WTTM  Trenton,  N.  J., 

and  is  president  of  Lit  Bros,  department 
store  in  Trenton.  Public  Radio,  Lester 
Kamin.  president,  owns  KXYZ-AM- 
FM  Houston  and  KBEA,  KBEY  (FM) 
Kansas  City.  KAKC  operates  with  1 
kw  daytime,  500  w  night  on  970  kc. 
Blackburn  &  Co.  was  the  broker. 

-  WALE  Fall  River,  Mass.:  Sold  by 
George  L.  Sisson  Jr.  and  J.  Roger  Sis- 
son  to  Milton  E.  Mitler  for  $245,000. 
Mr.  Mitler  formerly  owned  WADK 
Newport  and  WYNG  Warwick,  both 
Rhode  Island.  J.  Roger  Sisson  will  re- 
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protection  when 

yon  bny  or  sell 

\  ou'll  never  regret  your  decision  to  rely  on  our  intimate 
knowledge  of  markets  and  actual  sales.  However,  you  may 
very  well  regret  taking  the  risk  of  selling  on  your  own. 
We  see  the  total  picture  .  .  .  opportunities  as  well 

as  hazards.  Our  reputation  for  reliability  is  your  best 
protection  ...  as  hundreds  of  satisfied 
Blackburn  clients  know. 

BLACKBURN  &  Company,  Inc. 
RADIO  •  TV  •  NEWSPAPER  BROKERS 

NEGOTIATIONS  •  FINANCING  •  APPRAISALS 

WASH.,  D.  C. 
lames  W.  Blackburn 
lack  V.  Harvey 
joseph  M.  SItrick Gerard  F.  Hurley 
RCA  Building 
FEderal  3-9270 

H.  W.  Cassill 
William  B.  Ryan 
Hub  Jackson 
333  N.  Michigan  Ave. 
Chicago,  Illinois 
Financial  6-6460 

ATLANTA 
Clifford  B.  Marshall 
Stanley  Whitaker Robert  M.  Baird 
lohn  C.  Williams 
1102  Healey  BIdg. 
lAckson  5-1576 

BBVERLY  HILLS 
Colin  M.  Selph 
Bennett  Larson 
Calif.  Bank  BIdg. 
9441  Wilshire  Blvd. 
Beverly  Hills,  Calif. 
CRestview  4-2770 
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ON-AIR  TOLL-TV  TEST  IS  UNDERWAY 

Minow,  Dodd  in  filmed  appearance  on  Hartford  uhf Help  from  CBS-TV 

CBS-TV  has  donated  $25,000 
worth  of  television  equipment  to 
the  New  Jersey  Educational  Tele- 

vision Corp.,  Montclair,  N.  J., 
which  is  planning  to  establish  a 
statewide  non-commercial  educa- 

tional tv  network.  The  CBS-TV 
equipment,  if  purchased  new, 
would  cost  around  $100,000,  ac- 

cording to  NJ-ETV.  The  dona- 
tion includes  microphone  booms, 

power  supplies,  audio  and  sound 
effects  consoles,  video  and  audio 
amplifiers,  camera  dollies,  film 
projection  equipment,  monitors 
and  synchronizing  generators. 
NJ-ETV  expects  to  go  on  the 

air  this  year  with  its  first  station 
in  Glen  Ridge,  N.  J.  Other  sta- 

tions are  planned  at  Rutgers  U., 
Glassboro  State  College  and  At- 

lantic City,  N.  J.,  along  with  four 
relay  stations  in  the  northwestern 
part  of  the  state. 

main  with  WALE  in  an  executive  ca- 
pacity. WALE  operates  on  1400  kc 

with  500  w  daytime,  250  w  at  night. 
Blackburn  &  Co.  was  the  broker. 

The  first  over-the-air  test  of  pay  tele- 
vision was  scheduled  for  last  Friday 

(June  29)  in  Hartford  with  the  showing 

of  the  feature  film,  "Sunrise  At  Campo- 
bello"  to  approximately  300  subscribers. 

The  RKO  General  Phonevision  Co. 

is  using  RKO  General's  WHCT  (TV) 
for  the  project,  which  is  scheduled  to 

continue  for  three  years.  "Campobello" has  been  shown  in  theaters,  but  not  on 
television.  The  fee  for  this  first  offer- 

ing was  $1. 
Opening  night  schedule  included  a 

filmed  inaugural  program  with  Ralph 
Bellamy,  president  of  Actors  Equity,  as 
host.  It  also  featured  FCC  Chairman 
Newton  N.  Minow,  Connecticut  Gov. 

John  Dempsey,  Hartford  Mayor  Wil- 
liam Glynn  and  Sen.  Thomas  Dodd  (D- Conn.). 

The  pay  tv  channel  on  Saturday 
(June  30)  was  set  to  carry  three  15- 
minute  shorts  for  children,  obtained 

from  the  film  library  of  McGraw-Hill 
Publishing  Co.  TTie  charge  was  25  cents 
for  the  package.  On  Saturday  evening, 

a  Yul  Brynner  feature  film,  "Escape  from 
Zahrain,"  was  offered  for  $1.25. 

Other  features  to  be  offered  this  week: 

Paramount"s  "One-Eyed  Jacks,"  War- 

ner's "Splendor  in  the  Grass"  and  Para- 
mount's  "Pleasure  of  his  Company."  It 
was  reported  that  programming  will  be 
repeated  about  four  times  during  a  10- 

day  period. 
Thomas  F.  O'Neil,  president  of  RKO 

General,  said  that  future  programming 
will  include,  in  addition  to  top  motion 
pictures,  theatrical  productions,  Bolshoi 

Ballet,  adult  and  children's  educational 
programming,  and  a  varied  sports  bill 
highlighted  by  the  Patterson-Liston 
heavywight  title  fight  from  Chicago  next 

September. 
The  station  will  continue  to  function 

as  a  commercial  uhf  station  when  pay-tv 
programs  are  not  being  carried. 

St.  Louis  ABC-TV  sales 

The  opening  of  a  branch  office  in  St. 
Louis  by  ABC-TV  National  Sales  Inc. 
is  announced  by  James  E.  Conley,  exec- 

utive vice  president  of  the  company 

which  represents  the  five  ABC-TV 
owned  stations.  The  office,  headed  by 
Robert  Sullivan,  formerly  with  the  Katz 
Agency,  Chicago,  is  located  at  915  Olive 
St.,  St.  Louis  1.  Telephone  Chestnut 1-4647. 

Santa  Monica  to  get 

wired  pay  tv  system 

A  wired  pay  tv  system  is  being 
planned  for  Santa  Monica,  Calif.  Home 
Entertainment  Co.,  Beverly  Hills,  Calif., 
has  engaged  General  Telephone  Co.  of 
California  to  start  constructing  distribu- 

tion facilities  for  the  system  in  Septem- 
ber, H.  W.  Sargent  Jr.,  vice  president  in 

charge  of  technical  operations,  said  last 
week. 

The  system  is  expected  to  start  Sept. 
1,  1963.  Mr.  Sargent  said  the  HEC 

system  is  "50%  less  expensive  to  manu- facture and  maintain  and  50%  less 
expensive  to  install  than  other  systems 

tested  in  recent  years." 
The  system  would  use  unassigned 

channels  on  the  home  tv  set.  One  chan- 
nel would  provide  special  programming, 

including  first-run  movies;  a  second 
would  supply  selective  programs,  such 
as  operas.  Broadway  plays,  concerts, 
and  top  sports  events;  and  a  third  would 

be  a  "free"  channel  showing  program 
previews,  news  bulletins  and  regular  tv 
programming. 

The  heart  of  the  system  is  said  to  be 
the  master  control  center,  which  is 
about  the  size  of  a  hi-fi  tuner  and  which 
costs  about  $1,000  to  erect.  It  can  con- 

trol up  to  one  million  sets  on  a  coaxial 
cable  network,  according  to  Mr.  Sar- 
gent. 
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FAR  WEST — Fulltime  radio  station  with  ex- 

cellent power  and  good  frequency  in  large  gro^vth 

market.  Land  and  building  included  in  over 

$170,000.00  of  assets.  Last  year's  cash  gross  of 
approximately  $160,000.00  reflected  drop-off  of 
$45,000.00  from  previous  year  and  marked  first 

time  station  grossed  less  than  $185,000.00  in  past 

six  years.  Priced  at  $275,000.00  on  basis  of 

$75,000.00  down  and  balance  out  over  ten  years. 
ANOTHER  H&L  EXCLUSIVE. 

AND  ASSOCIATES,  INC. 

John  F.  Hardesty,  President 

NEGOTIATIONS  •  APPRAISALS  •  FINANCING  OF  CHOICE  PROPERTIES 
WASHINGTON,  D.  C.  CHICAGO 
Ray  V.  Hamtiton 1737  DeSales  St.,  N.W. 
Executive  3-3456 Warren  J.  Boorom 

New  York 

Richard  A.  Shaheen 
John  D.  Stebbins 
Tribune  Tower 
DEIaware  7-Z754 

DALLAS 
Dewitt  Landis 
1511  Bryan  St. 
Riverside  S-1175 Joe  A.  Oswald 

New  Orieans 

SAN  FRANCISCO 
John  F.  Hardesty 
Don  Searle 
111  Sutter  St. 
EXbrook  2-5671 
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FAULK  GIVEN  $3.5  MILLION 

Plan  appeal  of  huge  libel  verdict  against  Aware, 

Hartnett;  one  defendant  found  dead  before  award 

A  jury  in  the  New  York  State  Su- 
preme Court  late  Thursday  (June  28) 

awarded  former  WCBS  personahty  John 
Henry  Faulk  $3.5  million  in  his  libel 
suit  against  Aware  Inc.,  research  con- 

sultant Vincent  W.  Hartnett  and  the  late 
Laurence  A.  Johnson,  a  supermarket 
operator.  It  was  believed  to  be  the  larg- 

est award  in  a  libel  action. 

In  his  charge  to  the  jury,  Supreme 
Court  Justice  Abraham  Geller  told 
members  for  the  first  time  that  Mr. 
Johnson  had  been  found  dead  in  a 
Bronx,  N.  Y.,  motel  on  Wednesday 
(June  27).  Justice  Geller  did  not  tell 
the  jury  the  circumstances  surrounding 

Mr.  Johnson's  death  but  police  said  the 
73-year-old  operator  of  a  chain  of  su- 

permarkets in  upstate  New  York  ap- 
parently had  died  of  natural  causes. 

He  had  a  history  of  heart  disease.  Po- 
lice said  there  was  no  sign  of  violence. 

The  verdict,  given  at  11:40  p.m., 
specified  compensatory  damages  of  $1 
million  against  the  three  defendants 
jointly  and  punitive  damages  of  $1.25 
million  each  against  Aware  Inc.  and  Mr. 
Hartnett.  The  jury  had  been  instructed 
that  punitive  damages  could  not  be 
levelled  against  a  dead  man. 

Defense  attorneys  said  they  would  ap- 
peal the  case,  but  asked  Justice  Geller 

to  remove  Mr.  Johnson  from  the  case 
altogether,  contending  that  heirs  are  not 
liable  when  a  defendant  dies  before  a 
verdict  is  rendered.  Justice  Geller  ac- 

knowledged he  had  not  found  a  prece- 
dent while  searching  through  law  books. 

He  denied  the  motion  but  granted  a  stay 
of  execution  until  Oct.  1  of  any  award 
that  might  be  made  against  Mr.  John- 

son's estate  so  that  this  legal  point  might 
be  brought  before  the  appellate  division 
of  the  court. 

Mr.  Faulk  worked  more  than  five 

years  for  WCBS  New  York  until  Sep- 
tember 1957.  He  contended  that  a 

bulletin  issued  by  Aware  in  February 
1956,  prepared  by  Mr.  Hartnett,  and 
distributed  to  agencies  and  sponsors  by 
Mr.  Johnson,  had  linked  him  falsely 
with  pro-communist  causes  and  had  re- 

sulted in  blacklisting  him  from  radio- 
tv  employment. 

Nizer  Summation  ■  In  his  summa- 

tion, Louis  Nizer,  Mr.  Faulk's  counsel, 
asked  the  jury  to  award  Mr.  Faulk  a 
total  of  $4  million.  He  set  a  figure  of 
$1  million  from  the  defendants  to  com- 

pensate for  Mr.  Faulk's  loss  in  income 
since  1957,  and  an  additional  $1  miUion 
from  each  of  the  defendants  for  puni- 

tive damages. 
Mr.  Nizer  reminded  the  jury  that 

Justice  Geller  had  ruled  earlier  in  the 

trial  that  the  defense  had  not  proven  the 
truth  of  the  bulletin's  accusations  nor 
had  it  proved  that  the  bulletin  consti- 

tuted "fair  comment,"  which,  he  said, 
was  the  only  other  complete  defense 
from  libel. 

For  the  defense,  attorney  Thomas 

Bolan  contended  that  the  "real  issue" 
in  the  trial  was  this:  was  Mr.  Faulk 

damaged  at  WCBS  by  the  Aware  bulle- 
tin? He  insisted  Mr.  Faulk  had  not  been 

damaged.  He  said  that  there  had  been 

1,423  commercials  spots  on  Mr.  Faulk's 
radio  program  on  WCBS  during  the  52 
weeks  prior  to  the  publication  of  the 
bulletin  in  February  1956,  and  there 
were  2,458  spots  during  the  following 
52  weeks. 

Mr.  Bolan  charged  that  the  Faulk 
program  was  dropped  in  September 

1957  because  of  "a  steady  decline"  in 
the  show's  popularity.  He  claimed  that 
the  three  defendants  showed  no  malice 
toward  Mr.  Faulk  and  that  their  action 
had  been  motivated  solely  by  patriotism. 

N.Y.  Stock  Exchange 

now  lists  Metromedia 
Metromedia  Inc.  has  been  listed  for 

trading  on  the  New  York  Stock  Ex- 

change. The  company's  stock  previous- ly was  traded  over  the  counter. 
Listed  for  trading  by  the  exchange 

were  2,434,137  shares  of  common 
stock,  of  which  1,707,057  are  outstand- 

ing; and  6%  convertible  subordinated 
debentures,  due  April  1,  1975,  in  the 
principal  amount  of  $5,943,000. 

Operating  divisions  of  Metromedia 
are  Metropolitan  Broadcasting,  consist- 

ing of  WNEW-AM-TV  New  York, 

First  customer  for  Metromedia  stock 
was  John  W.  Kluge  (left),  president 
and  board  chairman  of  Metromedia, 
who  bought  100  shares.  At  right  is 
Exchange  President  G.  Keith  Funston. 

KMBC-AM-TV  Kansas  City,  WTTG 

(TV)  Washington,  KOVR  (TV)  Sacra- 
mento-Stockton, WTVH  (TV)  Peoria, 

WTVP  (TV)  Decatur,  111.,  WIP  Phila- 
delphia and  WHK  Cleveland;  Metro 

Broadcast  Sales,  a  station  representative 
for  the  company-owned  stations  and  a 
limited  number  of  other  outlets;  World- 

wide Broadcasting  which  operates  com- 
mercial short-wave  station  WRUL  New 

York,  and  Foster  &  Kleiser  Adv.  (out- 
door advertising  firm). 

KTTV(TV)  to  handle 

own  national  sales 

KTTV  (TV)  Los  Angeles  is  drop- 
ping Blair-Tv  as  its  representative  and 

expanding  its  own  national  sales  organi- 
zation to  take  over  as  of  Oct.  1,  Robert 

W.  Breckner,  station  president,  an- 
nounced last  Monday  (June  25). 

The  station's  sales  offices  in  New 
York  and  Chicago  will  be  enlarged  and 
a  new  office  established  in  San  Francis- 

co, and  all  national  and  regional  ac- 
counts will  be  serviced  from  these 

offices.  The  sales  staff  will  report  to 
Charles  D.  Young,  KTTV  national  sales 
manager,  at  Los  Angeles  headquarters. 

Jack  M.  Duffield,  eastern  marketing 
and  sales  manager,  will  direct  eastern 
sales  from  his  New  York  offices.  Frank 
A.  Browne,  midwestern  marketing  and 

sales  manager,  will  continue  to  be  re- 
sponsible for  that  area,  operating  from 

Chicago  headquarters.  Both  will  begin 
immediately  to  expand  their  staffs. 

Concerning  Blair-Tv,  which  has  rep- 
resented KTTV  for  12  years,  Mr. 

Breckner  said:  "KTTV  still  considers 
the  Blair  organization  the  best  in  its 
field.  This  move  is  predicated  on 
changing  philosophies  and  systems,  plus 
the  unique  marketing  patterns  and  prob- 

lems of  the  volatile  Los  Angeles  mar- 
ket, rather  than  any  dissatisfaction  with 

Blair-Tv." News  cooperative  formed 

by  West  Texas  stations 

Seven  West  Texas  radio  and  tv  sta- 
tions have  announced  the  formation  of 

a  cooperative  news  association  called 
the  West  Texas  News  Association 
which  is  scheduled  to  begin  operation 
July  2.  The  participating  stations  are: 
KCRS  Midland;  KBST  Big  Springs; 

KOSA-AM-TV  Odessa;  KVKM-AM- 
TV  Monahans;  KERB  Kermit. 

Wendell  Mayes  Jr.,  chairman  of  the 
association  and  general  manager  of 
KCRS,  credits  Harry  Van  Slayke  with 
the  idea  for  the  association,  believed 
to  be  the  first  regional  new  service  of 
its  kind.  The  way  has  been  left  open 
for  additional  stations  to  join  the  serv- 

ice from  the  West  Texas  and  Eastern 
New  Mexico  areas. 
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Demonstrations  are  goof-proof  on  video  tape, 

as  in  "Reynolds  Aluminum"  commercial.  Im- 
mediate playback  after  shooting,  spotlights 

even  minor  flaws,  speeds  improvement. 

Mitch  demands  fluff-free  high  C's  for  his  pop- 
ular "Sing-along"  show.  Video  tape  helps 

keep  the  fun  in,  the  fluffs  out,  for  maestro 
Miller  and  his  merry  choristers. 

No  goofs,  no  fluffs  with 

Scotch"  brand  Live-Action  Video  Tape! 
Whether  a  slip  of  the  hand,  tongue,  camera, 
lighting  or  direction,  it  can  be  found  and  fixed 
immediately  when  the  show  or  commercial  is 

produced  on  "Scotch"  brand  Video  Tape.  And 
video  tape  assures  the  picture  quality  that's  live 
as  life,  without  the  risk  of  an  on-the-air  fluff. 
Tape  plays  back  the  picture  moments  after  shoot- 

ing, helps  find  flaws  that  defy  detection  during 

the  actual  "take."  You  can  check  every  detail — 
sound,  lighting,  focus,  pacing,  delivery — while 
everyone  is  still  on  the  set,  ready  for  a  re-take  if 
needed. 

Video  tape  performs  instantly  for  special  effects, 
too!  No  waiting  for  days,  weeks,  while  lab  work 

and  processing  laboriously  create  an  "effect".  Not 

only  are  you  ahead  in  time  savings,  but  in  cost 
savings  as  well ! 

Immediate  playback  plus  today's  easier-than- 
ever  tape  editing  makes  short  work  of  last-minute 
changes,  permits  quick  insertion  of  new  material 

in  existing  footage.  And  "Scotch"  Video  Tape, 
for  both  black-and-white  or  color,  provides  out- 

standing "presence"  to  enhance  commercial  mes- 
sages, network  and  local  shows,  as  well  as  closed- 

circuit  presentations. 

A  free  brochure,  "Techniques  of  Editing  Video 
Tape,"  provides  samples  of  current  editing  prac- 

tices, plus  examples  of  special  effects  created  on 

tape.  For  your  copy,  write  Magnetic  Products  Di- 
vision, Dept.  MBX-72,  3M  Co.,  St.  Paul  19,  Minn. 

"SCOTCH"  IS  THE  REGISTERED  TRADEMARK  OF MINNESOTA  MINING  a  MANUFACTURING  CO..  ST. PAUL  19.  MINN,  EXPORT;99  PARKAVE  .  NEW  YORK. 
CANADA;  LONDON.  ONTARIO,  ©1952.  3H  CO. rnagnetic  Products  Division 
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WHAT  PUBLIC  THINKS  OF  TV 

CBS  to  publish  study  report  it  says  is  milestone 

emphasizing  tv  audience's  desires  and  attitudes 
CBS  announces  that  results  of  a  de- 

tailed study  about  the  public's  evalua- tion of  television  will  be  published  soon. 
Dr.  Frank  Stanton,  CBS  president, 

attached  unusual  importance  to  the 
CBS-financed  study,  characterizing  the 
report,  in  a  newsletter  to  employes  and 
an  announcement,  as  follows: 

"I  think  that  this  study  may  well  be 
a  breakthrough  in  social  research  and 
prove  to  be  a  landmark  in  the  study  of 
mass  communications.  Certainly  it 
will  give  broadcasters,  social  scientists, 
government  leaders  and  the  public  a 
major  new  source  of  information  on 
how  we  can  further  contribute  to  the 

development  of  television  in  a  demo- 
cratic society." 

The  survey  project,  conducted  by  the 
Bureau  of  Applied  Social  Research  of 
Columbia  U.  under  a  CBS  grant,  is 
based  on  field  work  by  Elmo  Roper  & 
Assoc.  and  the  National  Opinion  Re- 

search Center  of  the  U.  of  Chicago. 
The  project,  headed  by  Prof.  Bernard 
Berelson,  director  of  the  bureau  at  Co- 

lumbia U.,  and  Dr.  Gary  Steiner,  who 
is  associated  with  the  business  graduate 
school  at  Chicago  U.,  received  impetus 

in  a  "research  inquiry"  proposed  in 
1955  by  CBS.  The  network  saw  the 

inquiry,  said  Dr.  Stanton,  as  "an  im- partial nationwide  study  of  what  the 
public  wants  from  television  and  what 
television  means  to  the  people."  The 
findings  will  be  published  in  book  form 

"shortly,"  CBS  said. 
Klapper's  Post  ■  Coincidentally,  Dr. 

Stanton  announced  the  appointment  of 
Dr.  Joseph  T.  Klapper,  internationally 
known  sociologist,  who  has  been  con- 

ducting communications  research  in  the 
behavioral  research  service  of  General 
Electric  Co.,  to  a  new  post,  director  of 
social  research. 

Dr.  Klapper,  Dr.  Stanton  said,  will 
plan,  initiate  and  conduct  studies  of  the 
effect  of  mass  media  on  social  behavior. 

Although  he  will  concentrate  on  broad- 
casting, Mr.  Klapper's  area  also  will 

include  the  "social  role"  of  other  com- 
munications media.  Dr.  Stanton  stated. 

He  assumes  his  duties  this  month. 

Dr.  Klapper  participated  in  commu- 
nications studies  as  a  research  associate 

and  project  director  at  the  Bureau  of 
Applied  Social  Research  at  Columbia 
U.  He  has  been  associated  with  the 
faculties  of  the  U.  of  Washington,  of 
Stanford,  the  City  College  of  New  York 
and  Brooklyn  Polytechnic  Institute.  He 
is  president  of  the  American  Assn.  for 
Public  Opinion. 

The  CBS  announcement  of  the  com- 
pleted study,  referred  to  testimony  be- 

fore the  FCC  in  January  1960,  in 

which  Dr.  Stanton  outlined  the  study's basis.  At  that  time  he  said  CBS  was 
convinced  a  technique  is  needed  to 

continually  appraise  "audience  appreci- 
ation— an  index  to  provide  an  interpre- 

tive dimension  to  sheer  nose  counting." 
People's  Choice  ■  Dr.  Stanton  testi- 

fied the  tv  industry  needs  to  know 

"what  people  want  to  look  at  [and] 
what  people  think  we  ought  to  be  do- 

ing." 

The  study  emphasizes  audience  at- 
titudes and  desires.  As  released  by  CBS 

last  week,  these  are  the  "basic  ques- 
tions" the  study  explores: 

The  place  television  occupies  in  the 
lives  of  the  American  people  and  how 
it  relates  to  their  amusement,  informa- 

tion, relaxation  and  livelihood. 

How  people  feel  about  what  televi- 
sion is  doing,  and  the  areas  of  untapped 

potential  indicated. 
How  people  react  to  various  types  of 

programs  and  commercials  and  the  un- 
derlying elements  involved  in  their  re- action. 

How  the  general  "viewing  public" divides  into  distinct  viewing  publics, 
and  what  these  distinct  publics  are. 

How  the  public's  expressed  attitudes 
and  feelings  compare  with  their  actual 
use  of  television. 

Depth  interviews,  each  lasting  two 
hours,  were  conducted  in  the  evening 
and  on  weekends  with  adults  in  2,498 

homes,  selected  to  represent  a  cross- 
section  of  the  nation's  viewers. 

The  areas  covered  by  each  interview 
included  general  evaluation  of  televi- 

sion and  a  comparison  with  other  leis- 
ure activities  and  other  mass  media, 

reasons  for  watching,  satisfactions  and 
frustrations  in  viewing,  specific  program 

likes  and  dislikes,  advantages  and  dis- 
advantages of  television  for  children, 

attitude  toward  commercials,  and  classi- 
fication data  about  the  personal  and 

demographic  characteristics  of  the  per- 
son interviewed. 

Year-old  ATS  adds  3,  reports  billings  gain 

REP  FIRM  SAYS  CHARTER  CLIENTS  BILLINGS  UP  11% 

Addition  of  three  new  clients,  bring- 
ing its  total  station  list  to  50,  plus  a 

substantial  gain  in  business  at  its  original 
charter  stations,  was  announced  last 
week  by  Advertising  Time  Sales  Inc. 
It  came  as  the  station  representation 
firm  issued  a  report  on  its  first  year  of 

operation. 
ATS,  formed  July  1,  1961,  high- 

lighted the  report  with  these  statistics: 
■  A  total  station  list  of  50,  divided 

equally  25  tv  and  25  radio.  Of  this  num- 
ber nine  tv  and  five  radio  stations  were 

added  during  the  year  and  all  of  the 
charter  stations  remained  with  ATS. 

■  Billings  for  the  charter  stations, 
moreover,  are  up.  The  rise  is  nearly 
1 1  %  in  the  first  year  of  operations,  end- 

ing in  June  of  this  year  (the  television 
increase  is  set  at  11.25%  and  in  radio 
the  rise  is  9.55%  or  a  10.9%  aain  for 

both  media). 

When  the  continued  increases  fore- 
cast for  the  original  stations  are  com- 

bined with  new  business,  ATS'  overall 
business  is  expected  to  rise  by  some 
40%  in  the  second  year  of  operation. 

New  Three  ■  The  nine  stations  added 
to  the  client  list  in  the  past  year  include 
three  announced  last  week:  WCIV-TV 
Charleston,  S.  C.  (goes  on  the  air  in 
October),  WCCA-TV  Columbia.  S.  C. 
and  WCCB-TV  Montgomery,  Ala. 
WCIV-TV  (ch.  4)  will  be  the  third  sta- 

tion in  Charleston  and  will  be  affiliated 
with  NBC-TV  and  will  be  color  and 
video-tape  equipped. 

ATS  was  formed  with  the  station  list 
of  The  Branham  Co.  as  a  foundation. 
While  Branham  continued  in  its  primary 
business,  newspaper  representation,  ATS 
spun  off  under  new  ownership  and  man- 

Mr.  Campbell Mr.  Davidson Mr.  Thompson 
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agement  and  all  of  the  the  original 
Branham  stations  (in  the  broadcast  di- 

vision of  the  Branham  firm)  signed 
contracts  with  the  new  ATS  ownership. 
ATS  now  has  no  connection  with  Bran- 
ham. 

Thomas  B.  Campbell  president  (was 
executive  vice  president  in  the  Branham 
Broadcast  Division  and  the  key  principal 

in  ATS"  formation);  William  N.  David- 
son, vice  president  and  director  (former 

vice  president  of  NBC  and  general  man- 
I  ager  of  the  network-owned  WNBC-AM- 
FM-TV  New  York),  and  John  A. 
Thompson,  vice  president  and  director 
(former  vice  president-sales  of  Peters, 
Griffin.  Woodward)  comprise  the  three 
executives  of  ATS  who  operate  as  a 
management  committee  of  the  company. 

Since  the  ATS  formation,  nine  na- 
tional sales  offices  have  been  operating: 

New  York.  Chicago,  Dallas,  Detroit, 
Atlanta,  St.  Louis,  Los  Angeles,  San 
Francisco  and  Minneapolis. 

Also  in  the  first  year  of  operations, 
ATS  firmed  up  its  sales  operations  with 
the  appointments  of  James  A.  McManus 
as  vice  president-tv  sales,  and  W.  B. 
Taylor  Eldon  as  vice  president-radio 
sales.  Directors  include  Messrs.  Camp- 

bell, Thompson,  Davidson  and  George 
Harding,  vice  president-Dallas. 

Other  stations  added,  during  ATS' 
first  year:  WESH-TV  Orlando-Davtona, 
Fla. ;  KSYD-AM-TV  Wichita  Falls,  Tex. : 
WPSD  Paducah,  Ky.;  KPLC-AM-TV 
Lake  Charles,  La.;  KALB-TV  Alex- 

andria. La.;  WECT  (TV)  Wilmington, 
N.  C;  KBON  Omaha:  WIST  Charlotte 
and  WORD  Spartanburg,  S.  C. 

Brown,  Nixon  agree 

on  televised  debate 

The  major  party  candidates  for  gov- 
ernor of  California  will  meet  sometime 

in  October  in  debate  before  tv  cameras 
feeding  a  statewide  hookup,  if  the  de- 

tails can  be  worked  out. 
Gov.  Edmund  G.  Brown,  Democratic 

candidate,  has  invited  his  Republican 
opponent,  Richard  M.  Nixon,  to  partici- 

pate in  a  California  version  of  the  1960 
presidential  campaign  great  debates: 
and  Mr.  Nixon,  who  has  long  been 
urging  such  a  meeting,  immediately  ac- 
cepted. 

Right  after  last  month's  primary  elec- 
tion,KTTV'  (TV)  Los  Angeles  offered them  time  for  a  televised  debate  and 

a  special  statewide  network  to  carry 
it.  Last  week  KABC-TV  Los  Angeles 
also  offered  its  facilities  and  those  of 
ABC-TV  in  California.  Both  radio  and 
tv  were  offered  bv  KNX  and  KNXT 
(TV)  Los  Angeles  and  KCBS  San 
Francisco,  CBS-owned  stations.  An  in- 

vitation was  extended  to  Gov.  Brown 
more  than  a  year  ago  by  the  three  CBS- 
owned  stations,  but  it  differed  by 
making  the  deal  dependent  on  the  re- 

peal of  Sec.  315  of  the  Communications 
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WAVE-TV  gives  you 

28.8%  more  HOUSEWIVES 

—28.8%  more  viewers,  mimmum! 

Since  Nov.-Dec,  1957,  NSI  Reports  have  never 

given  WAVE-TV  less  than  28.8%  more  viewers 

than  Station  B  in  the  average  quarter-hour  of 

any  average  week! 

And  the  superiority  during  those  yeai's  has 

gone  as  high  as  63.6%  more  viewers! 

More  viewers  =  more  impressions  =  more  sales! 

Ask  Katz  for  the  complete  story. 

CHANNEL  3  •  MAXIMUIVI  POWER 

NBC  •  LOUISVILLE 

The  Katz  Agency,  National  Representatives 



Act,  requiring  equalopportunity  for  all 
candidates  for  an  office. 

Robert  D.  Wood,  vice  president  and 
general  manager  of  KNXT,  admitted 
Sec.  315  is  still  on  the  books,  opening 
the  way  for  Robert  Wycoff,  candidate 
of  the  Prohibition  Party  for  governor, 

to  demand  equal  treatment  from  sta- 
tions carrying  a  Nixon-Brown  debate. 

Mr.  Wood  also  noted  that  the  Cali- 
fornia law  permits  write-in  candi- 

dates and  that  perhaps  some  non-party 
contenders  for  the  post  of  governor 
would  also  be  entitled  to  the  same  fa- 

cilities. 

But,  he  said,  the  importance  of  a 
Nixon-Brown  debate  to  the  California 
electorate  outweighs  the  possible  draw- 

backs. Mr.  Nixon  has  named  Robert  H. 
Finch,  his  1960  campaign  manager,  to 
arrange  the  debate  for  him. 

Nowhere  to  turn  but  radio  in  a  crisis 

OMAHA,  OTHER  MIDWEST  CITIES  DEPEND  ON  RADIO  IN  POWER  BLACKOUT 

A  midwestern  power  blackout  June 
25  gave  broadcasting  an  unexpected 
and  dramatic  chance  to  show  its  ability 
to  keep  the  public  informed  and  to 
prevent  panic. 

Although  power  failed  in  parts  of 

five  states,  the  so-called  "No.  1  Enemy 
Target,"  Omaha's  Strategic  Air  Com- 

mand Base,  was  the  focal  point  for  a 
peacetime  emergency  that  demonstrated 
the  role  radio  and  tv  can  play  in  time 
of  crisis. 

For  more  than  two  hours,  starting 
at  1:37  p.m.,  Omaha  had  only  two 
sources  of  information — radio  stations 
that  could  return  to  the  air  with  auxili- 

ary equipment  and  the  thousands  of 
telephone  calls  handled  by  radio  and 
tv  stations  and  other  information 
sources. 

The  emergency  was  especially  seri- 
ous in  Omaha,  though  Lincoln  and 

other  cities  in  Nebraska  and  adjoining 
states  suffered  in  varying  degrees  from 
the  power  loss,  traced  to  an  equipment 
failure  at  the  Fort  Randall  (S.  D.) 
Dam.  An  area  of  300,000  square  miles 
was  affected. 

Radio's  audience  in  Omaha  was 
based  on  a  bonus  circulation — the 
crowds  that  gathered   around  radio- 

Teleglobe  sets  minimum 

The  Teleglobe  Pay-Tv  System 
will  begin  its  trial  operation  in 
Denver  when  2,000  subscribers 
have  contracted  for  the  service, 
Ira  Kamen,  technical  director, 
told  the  American  Institute  of 
Electrical  Engineers  at  its  summer 
general  meeting  in  Denver. 

Mr.  Kamen  said  KTVR  (TV) 
Denver  is  expected  to  transmit 
Teleglobe  subscription  programs 
at  least  14  hours  a  week  between 
6  p.m.  and  midnight  and  up  to  a 
maximum  of  40  hours  under  pos- 

sible additional  schedules.  The 
system  is  based  on  broadcast 
transmission  of  a  video  picture 
without  sound,  which  would  be 
carried  by  wire.  The  franchise 
holder  is  the  Macfadden  Tele- 

globe-Denver Corp.  The  service 
of  the  Mountain  States  Telephone 
&  Telegraph  Co.  is  contemplated. 

equipped  autos  caught  in  traffic  jams 
caused  by  the  failure  of  traffic  lights. 
Auto  radios  were  turned  up  high  and 
could  be  heard  on  sidewalks  where 
thousands  listened.  Portable  radios 
were  operated  in  offices  and  stores, 
homes;  pedestrians  shared  their  pocket 
transistor  receivers  with  eager  listen- 
ers. 

Radio's  Advantage  ■  Radio  naturally 
had  a  built-in  advantage  over  any  other 
information  source  with  its  ability  to 
reach  the  public  through  battery-pow- 

ered receivers.  With  power  down,  tele- 
vision sets  were  out  of  action  unless 

an  occasional  battery-operated  receiver 
happened  to  be  available.  But  such 
sets  were  useless  because  tv  stations 
were  unable  to  operate. 

Several  practical  lessons  were  learned 
in  the  two-hour  blackout: 

■  The  public  is  trained  to  turn  first 

to  radio  in  an  emergency.  There's  no- where else  to  turn. 

■  Auxiliary  power  equipment  needed 
by  radio  stations  if  they  are  to  stay  on 
the  air,  requires  regular  maintenance. 

■  Where  transmitters  are  separately 
located  they  should  have  emergency 
program  equipment  such  as  microphone 
and  turntables. 

■  Portable  tape  recorders  are  espe- 
cially effective,  permitting  broadcast  by 

public  officials  and  others  whose  words 
are  important  in  time  of  crisis. 

The  Monday  power  blackout  fortu- 
nately happened  in  daytime.  Most 

places  of  business  were  free  of  panic 
because  limited  daylight  or  candles 

were  available.  Omaha's  worst  prob- 
lems were  traffic  jams,  stalled  elevators, 

overloaded  telephone  lines  and  shut- 
downs of  all  types  of  electrical  equip- 

ment. 

Radio  quickly  spread  messages  about 
careful  driving  and  unnecessary  use  of 
telephones  and  water.  The  water  prob- 

lem was  serious  because  lowered  pres- 
sure would  have  affected  hospitals. 

George  Winkler,  Omaha  Civil  De- 
fense communications  chief,  was  quoted 

as  saying  the  Conelrad  emergency  ra- 
dio system  was  operative  since  all  Con- 

elrad stations  have  emergency  genera- 
tors. 

Teletypes  and  weather  reporting 
services  of  radio  and  tv  stations  were 
knocked  out.  Office  machinery  was  in- 

operative, air-conditioning  went  off  and 
studio  electronic  equipment  was  dead. 
Telephone  service  varied  at  stations. 

Legmen  ■  All  stations  placed  news 
crews  at  key  points  around  Omaha. 
Communication  by  telephone  was  spo- 
ratic  but  newsmen  kept  newsrooms  in- 

formed. Tv  newsmen  gathered  material 
for  use  when  their  stations  could  re- 

turn to  the  air. 

At  WOW-AM-TV.  William  J.  Ko- 
tera.  chief  engineer,  drove  to  the  radio 
transmitter  to  turn  on  the  gasoline 

emergency  power  unit  but  couldn't  get 
on  the  air  until  2:19  p.m.  when  a  pro- 

gram line  from  the  station  was  re- 
stored. Small  power  units  were  used- 

to  operate  studio  equipment. 
WOW-TV.  KETV  (TV)  and  KMTV 

(TV)  Omaha  were  back  on  the  air 
within  minutes  after  3:48  p.m.  when 
power  was  restored,  waiting  only  long 
enough  to  heat  up  equipment. 

"Many  people  who  phoned  us  won- 
dered if  it  was  an  end-of-world  situa- 
tion," said  Arden  E.  Swisher.  KMTV 

general  sales  manager. 
KETV  claimed  an  exclusive  beep  in- 

terview with  an  engineer  at  Pickstown, 
S.  D.,  site  of  the  power  plant,  giving 
a  detailed  account  of  the  problem. 

Lighting  Up  ■  Frank  P.  Fogarty,  gen- 
eral manager  of  WOW-AM-TV,  had 

just  presented  the  1962  B'Nai  Brith Americanism  award  to  Rev.  Carl  Rein- 
ert,  former  president  of  Creighton  U., 
when  the  power  failure  cut  off  lights 
and  the  WOW  radio  pickup.  Rev. 
Reinert  finished  his  speech  with  the 
aid  of  cigarette  lighters  and  later  in 
the  day  recorded  it  at  the  WOW  studio 
for  delayed  broadcast.  Mr.  Fogarty 
received  the  award  in  1961. 

Omaha  stations  were  able  to  recover 
most  of  their  lost  commercial  business 
by  rescheduling  local  and  national  spots. 
Stations  killed  commercials  during  the 
critical  period. 

Network  affiliates  fed  reports  via  any 
available  communications  facility. 

Most  radio  stations  reported  they 
were  back  on  the  air  within  45  minutes. 
KOOO  had  no  interruption  whatever, 
according  to  Dean  Barnett,  news  editor, 
shifting  immediately  to  auxiliary  equip- 

ment and  feeding  news  bulletins  to  a 
baffled  public. 
KBON  was  off  25  minutes,  accord- 
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New  NAB  Tv  Code  Review  Board  sits 

Members  of  the  new  NAB  Tv 
Code  Review  Board  took  part  in  a 
panel  held  June  15  by  the  U.  of 
Washington  School  of  Communica- 

tions in  connection  with  the  Seat- 
tle fair.  The  panel  dealt  with  self- 

regulation  by  mass  media. 

L  to  r:  Robert  W.  Ferguson, 
WTRF-TV  Wheeling,  W.  Va.,  Ernest 
Lee  Jahncke  Jr.,  NBC;  Joseph  H. 
Ream,  CBS;  Lawrence  H.  Rogers  II, 
Taft  Broadcasting  Co.;  William  B. 
Pabst,  KTVU  (TV)  Oakland,  Calif., 
code  board  chairman;   Robert  D. 

Swezey,  NAB  code  authority  direc- 
tor; Mrs.  A.  Scott  Bullitt,  KING-TV 

Seattle;  George  B.  Storer,  Storer 
Broadcasting  Co.;  Alfred  R.  Schnei- 

der, ABC.  Not  shown  is  Roger  W. 
Clipp,  Triangle  Stations,  who  was 
unable  to  attend. 

ing  to  M.  M.  Fleischl,  vice  president- 
general  manager.  Bulletins  were  re- 

layed to  the  transmitter,  four  miles 
away,  by  auto  messengers.  George  Ra- 
gan,  chief  engineer,  doubled  as  news- 

caster until  Frank  Scott,  news  director, 
arrived. 

KFAB  was  off  the  air  less  than  three 
minutes,  long  enough  to  put  standby 
power  equipment  into  operation,  ac- 

cording to  Lyell  Bremser,  vice  presi- 
dent-general manager.  KOIL  reported  a 

delay  in  getting  its  auxiliary  transmit- 
ter and  power  supply  started. 

KMEO  put  an  emergency  carrier  on 
the  air  quickly  but  was  unable  to  broad- 

cast for  two  hours  because  of  lack  of 
power  at  the  studio,  some  miles  from 
the  transmitter.  Jay  L.  Spurgeon,  gen- 

eral manager,  said  the  station  was  able 
to  feed  Mutual  network,  however.  It 
has  decided  to  install  a  standby  studio 
at  the  transmitter  as  a  result  of  the 
power  failure. 

Other  cities  suffered.  Des  Moines 

had  a  22-minute  problem  concerning 
a  reduction  in  power  instead  of  a  black- 

out. This  affected  stations  but  there 
was  partial  broadcast  service  available 
to  the  public  .  At  Lincoln,  Neb.,  KLIN 
reportedly  rented  a  portable  generator. 

Maine  etv  funds  approved 

Maine  voters  approved  a  $1.5  million 
bond  issue  for  an  educational  tv  net- 

work in  a  statewide  referendum  by  a 
3-2  majority.    The  bond  issue  would 

finance  transmitters  at  Presque  Isle, 
Orono  and  Calais  and  a  studio  at 
the  U.  of  Maine  at  Orono.  WCBB  (TV) 
Augusta  (ch.  10)  is  the  only  etv  station 
now  on  the  air  in  Maine;  it  would  be 
tied  into  the  statewide  system.  It  is 
owned  by  Colby-Bates-Bowdoin  Educa- 

tional Telecasting  Corp. 

IVledia  reports... 

Intern  plan  ■  WAV  A- AM-FM  Arling- 
ton, Va.,  has  started  a  news  internship 

program  for  young  people,  in  or  out  of 
school,  to  learn  radio  and  newsroom 
procedures.  Assignments  will  range 
from  news  correspondents  at  local  high 

schools  to  parttime  evening  and  w'eek- 
end  announcing  chores.  No  regular 
salan,'  will  be  paid  under  the  plan  which 
has  the  end  objective  of  acquiring  per- 

manent staff  members  from  within  the 
community. 

RAB  moves  ■  Radio  Advertising  Bu- 
reau last  week  moved  into  its  own  five- 

storv  building  at  116  E.  55th  St.,  New 
York. 

On  the  move  ■  Peters.  Griffin,  Wood- 
ward, New  York,  continuing  expansion 

in  its  branch  offices  took  on  Atlanta 

activity  last  week  with  the  announce- 
ment of  a  move  in  that  city  to  larger 

quarters.  The  new  PGW  Atlanta  office 
is  at  1371  Peachtree  St.,  Northeast. 
Phone:  875-7763,  area  code  404. 

Promoting  the  Cyclone  ■  WFDF  Flint, 
Mich.,  was  selected  to  conduct  remote 

broadcasts  f@r  the  plant  facilities  of 
Fisher  Body-Grand  Blanc  outside  of 
the  city.  Over  12,500  visitors  crowded 
the  area  to  view  the  Cadillac  Cyclone, 
new  experimental  car.  The  Fisher  plant 
credited  most  of  the  crowd  to  the  sta- 

tion's broadcasts. 

Merger  ■  The  merger  of  the  department 
of  journalism  and  the  department  of 
radio-television  at  the  U.  of  Houston 
into  a  department  of  communication 
arts-  effective  this  fall  has  been  an 
nounced  by  Dr.  Philip  G.  Hoffman, 
university  president.  Dr.  Patrick  E. 
Welch,  chairman  of  the  radio-tv  sec- 

tion, will  be  in  charge. 

Pr  appointment  ■  KXOL  Ft.  Worth 
has  appointed  Paul  Ridings  Public  Re- 

lations, that  city,  to  handle  its  public 
relations. 

Presentation  award  ■  CBS  Radio  has 
been  awarded  first  prize  in  the  annual 
competition  of  the  National  Visual 
Presentations  Assn.  Winning  presenta- 

tion, called  "Expansion  for  the  Sixties," 
traces  the  evolution  of  radio  as  an  ad- 

vertising medium.  It  has  been  seen  by 

2,000  advertising  and  business  execu- 
tives in  major  markets. 

New  office  ■  The  Collegiate  Broadcast- 
ing Network  has  opened  new  offiices 

in^Pittsburgh  at  700  Rebecca  St.,  Wilk- 
insburg  Borough.  Telephone:  731- 8740. 

Color  tv  studio  ■  NBC-TV  is  adapting 
studio  6-A  in  the  RCA  Building,  New 

BROADCASTING,  July  2,  1962 

51 



York,  for  color  television  broadcasting. 
The  network  will  have  seven  New  York 
studios  equipped  to  broadcast  color 
programs  when  the  studio  is  completed 
in  July  and  when  the  Peacock  Theatre 
(the  former  Studio  8-H),  also  in  the 
RCA  Building,  is  renovated  in  Septem- 
ber. 

Annual  award  established  ■  WIL-AM- 
FM  St.  Louis,  in  honor  of  the  late 
Ralph  (Bud)  Clark,  former  WIL  news- 

man and  graduate  of  Assumption  High 
School  in  East  St.  Louis,  has  established 

the  "Assumption  Man  of  the  Year" 
award  to  be  presented  annually  to  the 
Assumption  senior  student  who  best  ex- 

emplifies the  qualities  of  an  outstanding 
athlete  and  upholds  a  record  of  aca- 

demic scholarship.  The  first  award  was 
presented  to  Kenneth  Gonzales  by  Vir- 

An  agreement  that  there  shall  be  no 
further  foreign  scoring  of  soundtracks 
for  tv  films  is  the  major  feature  of  a 
two-year  contract  that  has  been  negoti- 

ated between  The  Alliance  of  Televi- 
sion Film  Producers  and  the  American 

Federation  of  Musicians. 
Beginning  July  1,  the  new  contract 

calls  for  an  immediate  increase  in  scale 
from  $55  to  $57.50  for  a  three-hour 
session,  with  an  additional  1%  increase 
on  Nov.  1.  Agreement,  containing  the 
same  terms  and  conditions  as  those  for 
the  Assn.  of  Motion  Picture  Producers, 
covers  tv  programs  produced  by  the 
following  ATFP  member  companies: 
Bellmar,  Bing  Crosby,  Calvada,  Desilu, 
Four  Star,  T-N-L  and  Mayberry. 

ginia  Clark,  widow  of  the  WIL  news- 
man who  died  last  October. 

3  N.D.  outlets  switch 

Three  North  Dakota  radio  stations 
switched  network  affiliations  yesterday 
(July  1). 
KSJB  Jamestown,  formerly  a  CBS 

Radio  affiliate  joined  MBS,  while  KEYJ 
Jamestown  and  KOVC  Valley  City, 
both  formerly  with  MBS,  joined  CBS 
Radio. 

KSJB,  owned  by  Great  Western  En- 
terprises, operates  fulltime  on  600  kc 

with  5  kw.  KEYJ  operates  on  1400 
kc  with  1  kw  and  is  owned  by  James 
River  Broadcasting  Co.  KOVC,  owned 
by  KOVC  Inc.,  operates  on  1490  kc 
with  250  w. 

 PROGRAMMING  

Other  ATFP  members  either  are  not 
in  production  (like  Flying  A),  already 
have  AFM  contract  (like  Revue  and 
Mark  VII)  or  are  not  included  in  the 

association-s  bargaining  unit. 

Catholic  group  honors 

radio-tv  broadcasters 

KMOX-TV  St.  Louis.  WJMJ  Phila- 
delphia. ABC-TV  and  NBC  Radio  re- 

ceived the  1962  Gold  Bell  awards  con- 
ferred annually  by  the  Catholic  Broad- 
casters Assn.  This  year's  winners  were 

announced  June  21  at  the  closing  ban- 
quet of  the  CBA  convention  in  St. 

Louis.  The  four  awards  are  given  for 

ACEJ  okays  radio-tv 
at  five  universities 

Radio-television  courses  at  five  uni- 
versities received  accreditation  from  the 

American  Council  on  Education  for 
Journalism  in  series  of  actions  an- 

nounced last  month.  Receiving  approv- 
al were  courses  at  the  universities  of 

Illinois,  Indiana,  Missouri,  Montana 
State  and  Northwestern.  Approval  was 
given  to  advertising  courses  at  Illinois, 
Missouri,  Montana  State,  Northwestern, 

Oregon,  Syracuse  and  Wisconsin. 
ACEJ  is  one  of  23  associations  rec- 

ognized by  National  Commission  on 
Accrediting.  Herbert  Brucker,  Hartford 
(Conn.)  Courant,  is  ACEJ  president. 
Robert  K.  Richards,  public  relations 
consultant  formerly  of  NAB.  is  a  vice 

president. 

programming  by  local  tv  and  radio  sta- 
tions as  well  as  by  tv  and  radio  net- works. 

In  addition,  the  CBA  presented  cita- 
tions to  KCBS.  San  Francisco;  KRON- 

TV,  San  Francisco;  WTEN  (TV)  Al- 
bany, N.  Y.;  WRGB  (TV)  Schenec- 

tady, N.  Y.;  WBBM,  Chicago;  WJBK- 
TV  Detroit;  KNXT  (TV)  Los  An- 

geles; WDSU-TV  New  Orleans:  WLBW 
(TV)  Miami;  WCKT  (TV)  Miami; 
KCRA-TV  Sacramento.  Calif.:  KSTP- 
TV  St.  Paul,  Minn.;  WTIC-TV  Hart- 

ford, Conn.;  KTHV  (TV)  Little  Rock, 
Ark.;  WFMJ-TV  Youngstown.  Ohio; 
WHEN-TV  Syracuse,  N.  Y.:  WEAN 
Providence;  WPRO-TV  Providence; 
WJAR-TV  Providence;  WFBM-AM-TV 
Indianapolis,  Ind.;  KSD-TV  St.  Louis, 
and  KMOX  St.  Louis. 

The  Archdiocese  of  St.  Louis  simul- 
taneously presented  special  local  awards 

to  KTVI  (TV)  St.  Louis  and  KMOX. 

New  firm  lands  rights 

to  Patterson-Liston 

A  new  firm,  Graff,  Reiner  &  Smith 
Enterprises,  Los  Angeles,  has  been 
awarded  the  television  and  radio  rights 
to  the  Floyd  Patterson-Sonny  Liston 
heavyweight  championship  fight  to  be 
held  Sept.  25  at  Comiskey  Park.  Chica- 

go. 

GR&S  got  the  rights  from  Champion- 
ship Sports,  promoter  of  the  title  bout, 

with  a  firm  guarantee  of  $2  million, 
against  85%  of  the  gross  revenue  the 
firm  receives  for  the  tv  and  radio  cov- 

erage. The  award  surprised  losing  in- 
siders who  had  expected  that  it  would 

go  to  TelePrompTer  Corp..  which  had 
handled  the  closed  circuit  television  and 
radio  broadcasts  of  previous  Patterson 

fights. Martin  W.  Smith,  general  manager 
of  GR&S,  said  last  week  the  revenue 

OLORCASt.  I  NGI 

Here  are  the  next  10  days  of  network  color 
shows  (all  times  are  EDT). 
NBC-TV: 

July  2-6,  9-11  (10:30-11  a.m.)  Play  Your 
Hunch,  part. 

July  2-6,  9-11  (11-11:30  a.m.)  The  Price 
Is  Right,  part. 

July  2-6,  9-11  (12-12:30  p.m.)  Your  First 
Impression,  part. 

July  2-6,  9-11  (2-2:25  p.m.)  Jan  Murray 
Show,  part. 

July  2-6,  9-11  (11:15  p.m.-l  a.m.)  Tonight, 
part. 

July  2,  8  (8:30-9  p.m.)  The  Price  Is 
Right,  P.  Lorrilard  through  Lennen  &  Newell; 
American  Home  Products  through  Ted  Bates. 

July  4,  11  (10:30-11  p.m.)  David  Brink- 
ley's  Journal,  Douglas  Fir  Plywood  Assn. through  Cunningham  &  Walsh;  Pittsburgh 
Glass  through  Maxon. 

July  4,  11  (10-10:30  p.m.)  Play  Your  Hunch, 
part. 

July  5  (10-11  p.m.)  Sing  Along  With 
Mitch,   Ballantine   through   William  Esty; 

Buick  through  Burnett;  R.  J.  Reynolds through  Esty. 

July  7  (9:30-10  a.m.)  Pip  the  Piper,  Gen- 
eral Mills  through  Dancer-Fitzgerald-Sample. 

July  7  (10-10:30  a.m.)  Shari  Lewis  Show, 
Nabisco  through  Kenyon  &  Eckhardt. 

July  7  (10-10:30  a.m.)  King  Leonardo  and 
His  Short  Subjects,  General  Mills  through 
Dancer-Fitzgerald-Sample. 

July  7  (7:30-8:30  p.m.)  Tales  of  Wells 
Fargo,  American  Tobacco  through  Sullivan, 
Stauffer,  Colwell  &  Bayles,  and  part. 

July  8  (7-7:30  p.m.)  Bullwinkle,  part. 
July  8  (7:30-8:30  p.m.)  Walt  Disney's Wonderful  World  of  Color,  Kodak  and  RCA 

through  J.  Walter  Thompson. 
July  8  (9-10  p.m.)  Bonanza,  Chevrolet 

through  Campbell-Ewald. 
July  8  (10-11  p.m.)  Du  Pont  Show  of  the 

Week,  Du  Pont  through  BBDO. 
July  10  (7:30-8:30  p.m.)  Laramie,  part. 
July  10  (TBA)  All-Star  Baseball  Game,  Gil- 

lette through  Maxon;  Chrysler  through  Leo Burnett. 

FOREIGN  SOUNDTRACKS  CURTAILED 

Tv  film  producers  group  signs  new  pact  with  AFM 
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Aubrey,  Levathes  to  Skouras  post? 

BOTH  NAMES  IN  SPECULATION,  BUT  AUBREY  DENIES 

from  closed  circuit  tv  and  radio  may 
run  as  high  as  S6  million. 

The  head  of  the  new  firm  is  Sheldon 
Graff,  Beverly  HUls,  Calif.,  financier, 

whose  business  management  firm's oflBces  at  9829  Sunset  Blvd.  are  tem- 

poran.-  headquaners  for  GR&S.  David 
J.  Reiner  is  an  engineer  with  wide  ex- 

perience in  television.  Mr.  Smith  is  an 
advertising  and  sales  promotion  execu- 

tive who  w"ent  to  Los  Angeles  several 
years  ago  from  Gardner  Adv.  in  St. 
Louis. 

Desilu  Film  to  handle 

theatrical  pictures 

Desilu  Film  Distributing  Co.  has 
been  formed  as  a  division  of  Desilu 
Sales,  tv  film  distributing  arm  of  Desilu 
Productions,  to  handle  the  distribution 
of  theatrical  motion  pictures  on  a 
world-wide  basis. 

Lewis  Ginsberg,  head  of  his  own  film 
distribution  firm  for  past  16  years  and 
before  that  with  United  Artists,  has 
been  appointed  general  manager  of 
DFDC.  with  headquarters  in  New 

York's  Delmonico  Hotel.  He  will  leave 
for  Europe  soon  to  set  up  overseas 
offices. 

Art  Greenfield,  eastern  sales  man- 
ager of  Desilu  Sales,  transfers  to 

Desilu's  Gower  Studios  in  Hollwood 
as  west  coast  manager  of  DFDC.  Tom 
Seehoff.  central  sales  manager  of  Desilu 
Sales,  moves  to  New  York  as  eastern 

manager  of  the  new  subsidiary'. 
The  first  theatrical  release  Desilu 

Film  Distributing  will  handle  is  The 
Scar-Faced  Mob.  a  two-hour  tv  show 
from  which  The  Untouchables  series 
derived. 

Negro  musical  drama 

series  pilot  announced 

Plans  for  the  production  of  a  pilot 

film  for  what  he  called  the  '"first  Negro 
musical  drama  tv  series"  were  an- 

nounced last  week  bv  Biddy  Wood, 

head  of  Bit  O"  Honey  Productions, 
New  York,  a  newly  formed  film  pro- 

duction company. 
Mr.  Wood  said  the  working  title  for 

the  half-hour  series  is  Damita's  Folks, 
which  will  star  Mr.  Wood's  wife, 
Damita  Jo.  a  night  club  and  record 
singer.  It  will  center  around  the  life 
of  an  aspiring  singer  of  a  middle-income 
Negro  family.  It  will  utilize  both  Negro 
and  white  performers  and,  according  to 

Mr.  Wood,  will  place  "the  accent  on 
entertainment  values  instead  of  racial 

issues." 
Ossie  Davis,  author  of  the  Broadway 

play.  Purlie  Victorious,  has  been  signed 
to  write  the  scripts.  The  series  will  be 
produced  in  association  with  Seneca 
Productions.  New  York,  and  will  be 
fifcned  in  that  city,  starting  in  late 
August.  It  will  be  offered  initially  for 
network  sale. 

Spyros  P.  Skouras  resigned  last  Wed- 
nesday as  president  of  20th  Century- 

Fox  Film  Corp.  following  a  long  dis- 
pute among  top  management,  resulting 

from  studio  operating  losses  amount- 
ing to  approximately  $35  million  over 

the  past  two  years. 

Among  those  reported  in  the  run- 
ning to  succeed  Mr.  Skouras  have  been 

James  T.  Aubrey  Jr.,  president  of 
CBS-TV,  and  Peter  G.  Levathes,  vice 

president  in  charge  of  production  for 
Fox  and  formerly  head  of  the  com- 

pany's television  operation.  A  CBS 
spokesman  last  week  quoted  Mr. 
Aubrey  as  denying  the  report. 

New  Allied  Artists  package 

A  package  of  48  ""Bower}'  Boy"  mo- tion pictures  has  been  released  for  tele- 
vision by  Allied  Artists  Television  Corp., 

New  York.    The  films,   starring  Leo 

This  man  will  help  spend  $18,000,000  in 

Mississippi  gas  stations  this  year ! 

He  is  one  of  the  quarter  million  people  who  live  in  the 

Hattiesburg-Laurel  television  market.  As  a  group, 

these  people  account  for  $188,000,000  in  annual  retail 

sales,  $18,000,000  of  which  is  spent  at  the  corner  gas 

station. 

According  to  the  1961  Nielsen  Coverage  Study, 

these  same  people  view  WDAM-TV  more  often  than 

any  other  television  station.  They  are  influenced  by 

WDAM-TV.  They  buy  WDAM-TV  advertised 

products. 

Who  is  ivatching  your  commercial 

in  Southern  Mississippi  tonight  ? 

WDAM-TV 

Channel  7 

NBC -ABC 

HATTIESBURG-LAUREL,  MISSISSIPPI 

Represented  nationally  by  Weed  Television  Corporation 
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TvQ's  top  ten  for  May  by  age 
(Percentage  of  viewers  familiar  with  a  show  who  consider  it  "one  of  my  favorites.") 

Total Age  Groups Audience 
6-11 

12-17 18-34 35-49 

50+ 

Rsnk  Progrsm 
TvQ 

TvQ TvQ 
TvQ TvQ TvQ 

1        Rnn  an  7a 
•JO 

■i7 

58 

50 48 55 
2     Ben  Casey 

52 
49 

58 
54 50 

52 
3     Andy  Griffith 49 

72 
49 42 

48 

45 
4     Doctor  Kildare 46 

51 
55 

40 

39 

52 
4  Hazel 46 66 44 38 38 

50 
4     Red  Skelton 

46 
68 55 36 43 42 

7     Disney  World  of  Color 43 
72 

47 34 

36 

36 

7     Saturday  Night  Movies 43 55 
60 

48 36 27 
9     My  Three  Sons 

41 
69 60 33 

30 

30 

10  Gunsmoke 40 
46 

39 

32 

38 

48 
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Gorcey  and  Huntz  Hall,  have  been  ed- 
ited to  one-hour  lengths  for  tv  use. 

Robert  B.  Morin,  vice  president  and 
general  sales  manager  of  Allied  Artists 
announced  that  the  package  already 
has  been  purchased  in  10  markets: 
WALA-TV  Mobile,  KTVK  (TV) 
Phoenix,  WPTV  (TV)  Palm  Beach, 
KHJ-TV  Los  Angeles,  KSD-TV  St. 
Louis,  KDUB-TV  Lubbock,  Tex,; 
KSYD-TV  Wichita  Falls,  Tex.;  WSLS- 
TV  Roanoke,  Va.;  KING-TV  Seattle, 
and  WJBF  (TV)  Augusta,  Ga. 

NBC-TV  top  winner 

of  Tv  Guide'  awards 
NBC-TV  programs  won  five  of  the 

eight  categories  in  the  third  annual  TV 
Guide  awards  announced  June  24,  in- 

cluding its  coverage  of  astronaut  John 

Glenn's  orbital  flight  (best  single  news 
or  information  program);  Huntley - 
Brinkley  Report  (best  news  or  informa- 

tion series);  Bonanza  (favorite  series); 

"The  Prince  and  the  Pauper"  on  the 
Walt  Disney  World  of  Color  series 
(best  single  dramatic  program),  and 
the  Bob  Hope  Christmas  Show  (best 
single  musical  or  variety  program). 
ABC-TV  was  second  with  two  win- 

ners: Ben  Casey  (favorite  new  series) 
and  Vincent  Edwards  (favorite  male 

performer).  CBS-TV's  Carol  Burnett 
of  the  Garry  Moore  Show  was  named 
favorite  female  performer. 

Harmon,  BLH  in  merger 

Larry  Harmon  Pictures  Corp.,  a  pro- 
ducer of  animated  cartoons,  and  BLH 

Productions,  a  producer  of  commercials 
and  industrial  films,  have  merged  as 
Larry  Harmon  Films  Co. 

Bud  Brody,  head  of  BLH,  resigned 
as  studio  manager  of  National  Screen 
Service  to  form  BLH  with  Sid  Hecht, 
who  has  been  assistant  manager,  and 
Harry  Lewis,  production  manager. 
Larry  Harmon  Films  anticipates  spend- 

ing more  than  $5  million  in  program 
production  in  the  next  year,  with  two 
new  cartoon  series.  Laurel  &  Hardy  and 
Wacko  Wolf. 

Program  notes... 

July  release  ■  SESAC  Inc.,  New  York, 
has  released  its  new  Folk  Drummers 

album,  which  contains  station  promo- 
tions, weather  and  time  cues,  patriotic 

and  public  service  spots,  and  commer- 
cial introductions,  all  with  a  folk-song 

sound.  The  album  also  contains  well 
known  folk  tunes  and  Dixieland  in- 
strumentals. 

Zoo  series  in  release  ■  Trans-Lux 
Television  Corp.,  New  York,  has  ac- 

quired distribution  rights  to  the  Zoo- 
rama  half-hour  series  which  is  produced 
on  tape  by  KFMB-TV  San  Diego  in 
cooperation  with  the  local  zoo.  Trans- 
Lux  will  distribute  39  new  half-hours 
and  39  segments  produced  during  1961- 
62.  The  series  already  has  been  sold 
to  WOR -TV  New  York  and  KABC- 
TV  Los  Angeles. 

Movie  tv  special  ■  "Hollywood:  The 
Great  Stars,"  a  tv  special  dealing  with 
inside  stories  of  the  "big  name"  screen 
personalities,  is  in  pre-production  at 
Wolper-Sterling  Productions.  Inspired 
by  the  success  of  "Hollywood:  The 
Golden  Years,"  shown  last  November 
on  NBC-TV,  the  new  one-hour  docu- 

mentary is  being  produced  concurrently 

with  "Hollywood:  The  Talkies,"  which 
will  trace  the  history  of  the  sound  mo- 

tion picture  to  the  present. 

Status  of  women  ■  Material  which  may 
be  used  for  program  planning  is  avail- 

able from  the  President's  Commission 
on  the  Status  of  Women.  The  com- 

mission was  established  by  the  Presi- 
dent "to  set  before  the  world  the  story 

of  women's  progress  in  a  free,  demo- 
cratic society."  Those  wishing  infor- 

mation may  write  the  information 
office  of  the  commission,  200  Mary- 

land Ave.,  N.W.,  Washington  25,  D.  C. 

'Popeye'  goes  legit  ■  King  Features 
Syndicate,  whose  television  division 
produces  and  distributes  the  Popeye 
cartoons  to  tv,  has  packaged  a  new  live 
Popeye  act.  The  half-hour  vaudeville- 

style  performance,  which  was  conceived 
by  Gene  Plotnick,  director  of  creative 
services  for  King  Features  Syndicate- 
Tv,  has  been  booked  into  Freedomland 
in  New  York  for  five  weekends.  Tele- 

vision and  merchandising  tie-ins  will  be 
arranged  in  each  market. 

'Ruff  and  Reddy'  returns  ■  The  Ruff 
and  Reddy  Show,  a  former  NBC-TV 
morning  children's  show,  is  returning 
to  the  network  as  a  color  series  Satur- 

day, Sept.  29.  It  replaces  Pip  the  Piper 
in  the  9:30-10  a.m.  time-spot.  Pre- 

viously shown  on  NBC  from  Decem- 
ber 1957-October  1960,  the  Ruff  and 

Reddy  Show  is  a  Hanna-Barbera  car- 
toon production,  distributed  by  Screen 

Gems.  It  will  be  sponsored  by  Marx 
Toys,  New  York,  through  Ted  Bates; 
Horsman  Dolls,  Columbia,  S.  C, 
through  Manchester  Organizations,  and 
Selchow  &  Richter  Games,  New  York, 

through  Doner-Harrison. 

Laos  documentary  ■  "Assignment: 
Laos,"  the  first  of  three  WJW-TV 
Cleveland  specials  concerning  the  ten- 

sions in  Southeast  Asia,  has  been  made 
available  to  the  four  other  Storer  Broad- 

casting Co.  tv  stations,  Joseph  C.  Drill- 
ing, WJW-TV  general  manager,  an- 

nounced. They  are  WJBK-TV  Detroit, 
WITI-TV  Milwaukee.  WAGA-TV  At- 

lanta and  WSPD-TV  Toledo. 

'Who  Killed  Julie?'  ■  Four  Star  Tele- 
vision has  acquired  full  rights  to  all 

characters  in  the  comedy-adventure- 
drama,  "Who  Killed  Julie  Greer?", 
opening  program  of  The  Dick  Powell 
Show  on  NBC-TV,  from  Frank  J.  Gil- 
roy,  who  wrote  the  script.  Plan  is  to 
use  the  millionaire  police  detective, 
played  by  Dick  Powell  in  the  original 
telecast,  as  central  character  in  a  new 
tv  series. 

Film  sales... 

Eugene  Ormandy's  Sound  of  America 
(CBS  Films):  Special  one-hour  pro- 

gram has  been  sold  to  KIRO-TV  Se- 
attle and  KPRC-TV  Houston.  Now 

sold  to  six  stations. 

Hennesey  (NBC  Films):  Sold  to 
California  Oil  Co.,  through  White  & 
Shuford,  Denver,  for  use  in  12  markets 
in  Colorado,  Montana,  Wyoming,  Okla- 

homa, Idaho  and  Utah.  Now  sold  in 
96  markets. 

Dr.  Albert  Burke's  A  Way  of  Think- 
ing (Banner  Films):  Sold  to  WXEX- 

TV  Richmond,  Va.  and  WAFB-TV 
Baton  Rouge,  La.  Now  in  56  markets. 

Freedom  University  of  the  Air  (Rob- 

ert Raisbeck):  Sold 'to  WITI-TV  Mil- waukee and  KOSA-TV  Odessa-Mid- 
land, Tex. 

54  (PROGRAMMING) BROADCASTING,  July  2,  1962 



 EQUIPMENT  &  ENGINEERING   

Set  makers  asked  to  back  uhf-vhf  set 

COOPERATION  WILL  AID  GROWTH  OF  ETV,  CONVENTIONEERS  TOLD 

The  set  makers'  immediate  and  full 
support  of  conversion  to  all-channel 
receivers  is  needed  to  hasten  the  growth 
of  educational  tv,  Ivan  A.  Nestingen. 
undersecretary  of  the  Dept.  of  Health. 
Education  &  Welfare,  said  last  week. 
His  appeal  to  the  manufacturers  was 
made  at  the  National  Assn.  of  Music 
Merchants  convention  in  New  York. 

Delegates  to  the  convention  also 
heard  Mort  Farr,  chairman  of  the  Na- 

tional Appliance  &  Radio-Tv  Dealers' 
Assn.,  rap  tv  networks  and  stations  for 
not  contributing  to  color  programming. 

Mr.  Nestingen.  addressing  the  open- 
ing session  of  an  Electronics  Industry 

Assn.  symposium  held  in  connection 

with  the  convention,  said  etv's  future 
j  depends  primarily  on  the  effective  use 
I  of  uhf.  "Either  we  develop  uhf  service on  a  nationwide  scale,  or  we  condemn 

educational  tv  to  failure,"  he  said. 
Improved  programming,  Mr.  Nestin- 

gen said,  is  the  second  problem  of  ed- 
ucational tv.  He  suggested  that  com- 

mercial networks  free  their  best  talent 
to  produce,  directly  for  educational  tv, 
programs  which  non-commercial  sta- 

tions could  offer  at  prime  hours  in  "di- 
rect competition  with  the  commercial 

networks  themselves." 
This  "self-generated  competition,"  he 

noted,  could  be  a  "golden  opportunity 
to  find  out  whether  the  public  really 

wants  higher  quality  cultural  programs." 

Sen.  Gale  W.  '  McGee  (D-Wyo.) 
echoed  Mr.  Nestingen's  sentiments  on 
uhf  and  appealed  to  set  makers  to  con- 

centrate on  where  they  are  going  in- 
stead of  dwelling  on  "old  sores." 

"The  commission  is  not  interested  in 
regulating  set  makers  or  getting  into 
the  manufacture  of  tv  sets,"  he  added. 
Sen.  McGee  is  a  member  of  the  Senate 
Commerce  Committee  and  its  Commu- 

nications Subcommittee. 
An  educational  tv  panel  answered 

prepared  questions  from  tv  dealers. 
Members  included  moderator  Morris 

Sobin,  chairman  of  the  EIA's  consumer 
products  division  and  president  of 
Olympic  Radio  &  Tv,  New  York; 
George  C.  Connor,  senior  vice  presi- 

dent, home  electronics  division,  Syl- 
vania  Electric  Products  Inc.,  Batavia, 
N.  Y.;  James  Robertson,  vice  president 
for  network  affairs.  National  Educa- 

tional Tv  &  Radio  Center,  New  York; 
Edward  R.  Taylor,  president,  Motorola, 
Chicago;  and  O.  H.  Yoksimer,  general 
manager,  tv-radio  division.  Westing- 
house  Electric  Corp.,  Metuchen,  N.  J. 

Industrv  "darling"  ■  FCC  Commis- 
sioner Robert  T.  Hartley  described  fm 
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stereo  as  "the  darling  of  the  industry." He  told  the  manufacturers  that  the 
world  is  beginning  to  beat  a  path  to  the 
door  of  fm  stereo  but  warned  them  not 
to  compromise  the  quality  of  receivers. 

Stereo  is  better  because  it  is  a  "truly 
quality  system,"  Commissioner  Bartley said,  and  it  adds  a  new  dimension  of 
realism  to  fm  broadcasting,  already 
capable  of  rendering  a  very  superior 
monaural  high  fidelity  service. 

Color  Tv  ■  In  a  session  on  color 
television,  a  member  of  the  panel, 

NARDA's  Mr.  Farr,  sharply  criticized 

Everybody's  in 
Fm  stereo  has  come  of  age  in 

1962  if  the  number  of  manu- 
facturers in  the  market  is  any 

indication. 
Almost  every  major  set  maker 

exhibiting  at  the  Music  Industry 
Trade  Show  last  week  displayed 
an  fm  stereo  radio  set. 

Price  ranges  of  table  model 
units  were  $55  to  $200:  console 
models  ran  somewhat  higher. 
Among  the  manufacturers  ex- 

hibiting fm  stereo  at  the  show 
were  General  Electric,  Motorola. 
Zenith,  Admiral  and  RCA. 

networks  and  stations  that  do  "noth- 
ing to  promote  the  great  technological 

revolution  that  is  taking  place  in  tv — 

namely  color." Mr.  Farr  said  that  if  the  combined 
resources  of  all  tv  networks  were  placed 
behind  color  tv,  sales  of  the  sets  would 

"grow  at  a  really  spectacular  rate."  He 
suggested  that  all  tv  retailers,  distribu- 

tors and  manufacturers  write  their  con- 

gressmen, asking  whether  networks  and 
stations  have  an  obligation  to  re-invest 
their  earnings  in  color  tv  or  whether  they 
are  "entitled  to  sit  on  the  sidelines  and 
do  nothing  toward  advancing  the  tech- 

nical perfection  of  tv,  thus  making  no 
contribution  to  accelerating  the  growth 

of  our  national  economy." In  a  keynote  speech,  W.  Walter 
Watts,  group  executive  vice  president, 
RCA,  New  York,  said  that  demand  for 
color  tv  receivers  is  expanding  at  a 
rate  high  enough  to  sell  one  million 
sets  next  year  "if  production  capacities 

are  great  enough." But  he  sees  no  significant  reduction 
in  color  tv  prices.  He  indicated  that 
reduced  prices  without  adequate  profit 
margins  for  dealers,  distributors  and 

makers  would  be  "disastrous." 
No  Technical  Breakthrough  ■  Mr. 

Watts  added  that  no  "great  technologi- 
cal breakthrough"  is  expected.  "Anyone 

waiting  for  such  a  breakthrough  before 
he  either  gets  into  color  or  buys  a  color 

set  is  making  a  serious  mistake." 
Don  Durgin,  vice  president  of  NBC- 

TV  network  sales,  said  68%  of  NBC- 

TV's  nighttime  schedule  will  be  in  color 
next  season  (not  counting  specials) 
compared  with  57%  this  year  and  41% 
last  year. 

Alfred  R.  Schneider,  vice  president 
and  assistant  to  the  executive  vice  pres- 

ident of  ABC,  said  27  ABC-TV  affili- 

ates have  elected  to  carry  the  network's 
programs  in  color  in  addition  to  the 
five  ABC  owned  stations. 

He  said  the  network  is  encouraging 
advertisers  to  use  color  commercials. 
The  color  tv  panel  also  included 

Theodore  Flynn,  sales  manager,  home 
products  division,  Packard  Bell  Elec- 

tronics Corp.,  Los  Angeles,  and  Rich- 
ard M.  Sanford,  general  merchandise 



Principals  in  the  EIA-NAIVIIVI  symposi- 
um on  consumer  electronics  in  New 

York  shown  here  include  (I  to  r)  key- 
note speaker  W.  Walter  Watts,  group 

executive  vice  president,  RCA;  Morris 
Sobin,  chairman,  ElA  consumer  prod- 

ucts division  and  president  of  Olym- 
pic Radio  &  Tv  Div.  of  Lear  Seigler 

manager.  Sherman  Clay  &  Co.,  San 
Francisco. 

A  panel  on  radio  included  Donald 
Broman.  division  merchandise  mana- 

ger, hi-fi.  tv  and  records,  Lyon  Healy, 

Inc.;  George  C.  Connor,  senior  vice 
president.  Home  Electronics  Div.  of 
Sylvania  Electric  Products  Inc.;  T.  A. 
Flynn,  vice  president  for  sales,  Pack- 

ard Bell  Electronics  Corp.,  and  Ivan 
A.  Nestingen,  undersecretary,  U.  S. 
Dept.  of  Health,  Education  &  Welfare, 

who  spoke  on  etv's  stake  in  uhf. 

Chicago;  Marshall  M.  Carpenter  Jr., 
president,  WDTM-FM  Detroit;  David 
H.  Polinger,  director,  broadcasting  di- 

vision. Friendly  Frost,  New  York;  Wil- 
liam B.  Clemmens,  marketing  manager. 

radio  receiver  department,  GE,  Utica, 

N.  Y.;  and  Howard  Hibshman,  mana- 
ger of  marketing,  Pilot  Radio,  New 

York. 
Panel  members  said  manufacturers 

are  stepping  up  production  of  fm  and 
am-fm  sets;  that  the  supply  of  fm 
stereo  sets  is  no  longer  limited  and  by 
September  there  will  be  a  great  variety 
of  sets  at  all  prices  on  the  market. 

Cheaper  color  prints 

claimed  by  Panacolor 
A  new  kind  of  color  motion  picture 

printing  which  uses  black-and-white 
positive  stock  instead  of  the  more  ex- 

pensive positive  film  usually  used  in 
color  printing  was  described  and  dem- 

onstrated Wednesday  by  Panacolor  Inc. 
in  Hollywood. 

Harry  E.  Eller,  Panacolor  president, 
said  the  saving  in  film  costs  is  more 
than  50%.  Additional  economies  are 
possible  when  printing  and  processing 
are  combined  into  one  continuous  op- 

eration that  gives  speeds  of  more  than 
200  feet  of  35mm  film  per  minute,  com- 

pared to  less  than  50  feet  by  the  inter- 
mittent "step"  printing  used  before,  he 

said.  One  machine,  producing  35mm 
color  prints,  is  now  in  operation  at 
Panacolor  headquarters,  6660  Santa 
Monica  Blvd.,  Hollywood,  and  a  second 
for  16mm  is  now  in  construction. 

 INTERNATIONAL  

Revamp  of  British  radio-tv  suggested 
PILKINGTON  REPORT  HARPOONS  PRESENT  COMMERCIAL  TV  SYSTEM 

Private  commercial  television  in  Brit- 
ain was  condemned  and  the  BBC  was 

praised  last  week  in  the  long-awaited 
Pilkington  Report  on  the  future  of 
British  radio  and  television  services. 
The  11 -member  committee,  under 

the  chairmanship  of  Sir  Harry  Pilking- 
ton, was  appointed  in  July  1960.  The 
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report,  in  effect,  confirms  and  strength- 
ens the  BBC  in  its  powers,  recommend- 
ing for  it  a  second  tv  channel.  It  pro- 

poses a  drastic  reorganization  of  the 
structure  of  the  Independent  Television 
Authority,  under  which  the  four  major 
and  1  1  minor  programming  companies 
would  be  reduced  to  producers.  Pres- 

ently these  companies  plan  and  pro- 
duce programs  and  also  sell  time  to 

sponsors. 
'White  Paper'  Coining  ■  Although 

the  Pilkington  Committee  was  appoint- 
ed by  the  British  government,  its  rec- 

ommendations, it  was  said,  do  not 
necessarily  represent  government  poli- 

cy. The  government  will  consider  the 
report  and  will  give  its  preliminary 
views  in  a  White  Paper  which  probably 
will  be  published  next  month.  It  was 
reported  that  the  government  will  await 
the  outcome  of  Parliamentary  debates 
on  the  report  and  other  public  reactions 
before  making  final  decisions  on  any 
future  broadcasting  policy. 

The  major  and  perhaps  the  most  con- 

troversial recommendation  of  the  re- 
port dealt  with  the  commercial  televi- 

sion set-up.  The  report  expressed  "dis- 
satisfaction" with  the  "triviality"  of 

much  of  the  programming,  and  rec- 
ommended that  the  ITA's  powers  be 

enlarged.  At  present.  ITA,  a  10-mem- 
ber  body,  owns  and  operates  the  com- 

mercial stations  and  leases  these  facili- 
ties to  privately-financed  programming 

companies  that  plan,  produce  and  sell 
the  shows  to  advertisers. 

The  report  proposes  that  the  ITA. 
in  the  future,  undertake  all  planning  of 
programs  and  selling  of  advertising 
time,  thus  reducing  the  programming 
companies  to  the  role  of  producers.  It 
was  noted  in  the  report  that  this  would 
lead  to  a  reduction  of  profits  of  the 

programming  companies.  The  author- 
ity would  be  required,  after  allowing 

for  reserves,  to  pay  any  surplus  profits 
into  the  British  Exchequer. 

Conimercial  Tv  Profits  ■  The  Pilking- 
ton Committee  estimated  that  the  pro- 

gramming companies  net  receipts  in 
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MORE  CANADIAN  TV  FILMS? 

BBG  policy  statement  on  Canadian  content  rule 

is  expected  to  boost  country's  film  production 

1961,  were  probably  the  equivalent  of 
SI 79.2  million  and  net  profit  after  taxes 
of  about  S39.2  million. 

The  report,  in  praising  the  BBC. 
suggested  that  another  BBC  television 
channel  be  established  and  a  local  BBC 
radio  service  be  introduced.  Among 
the  other  recommendations  in  the  re- 

port: pay  television  should  not  be  per- 
mitted: color  tv  should  be  introduced 

as  soon  as  possible  on  the  625-line  defi- 
nition system:  a  form  of  quota  to  limit 

the  amou"^  of  foreign  tv  programs should  not  be  imposed. 
Commercial  television  was  begun  in 

Britain  in  1954.  Reports  from  London 
were  that  the  programming  companies 
and  Consers'ative  members  of  the  gov- 

ernment were  disturbed  by  the  severe 
criticism  of  commercial  television  and 
the  sharp  language  of  the  report. 

New  German  tv  network 

won't  start  this  year 
The  start  of  the  controversial  new 

West  German  television  network.  Laen- 
der-Femsehen.  tentatively  scheduled  for 
July  1.  has  been  postponed  indefinitely. 

It's  reported  unlikely  the  new  network 
will  begin  before  the  middle  of  1963, 
if  then. 

A  lack  of  money  and  programming 
forced  the  postponement,  according  to 
Prof.  Karl  Holzamer.  head  of  Laender- 
Femsehen.  The  ARD  group  (the  re- 

gional German  tv  organization  w'hich 
was  to  turn  over  its  uhf  band  to  Laen- 
der-Femsehen)  offered  the  new  net- 

work programs  at  direct  costs  plus 
lOC^  for  general  operation  costs.  This 
was  too  much  of  a  financial  burden  for 

the  young  netvi'ork,  Prof.  Holzamer said. 

RFE  western  favorite 

among  east  Europeans 

Radio  Free  Europe  had  the  highest 
listenership  from  East  Europeans  of  all 
the  Western  broadcasters,  according  to 

the  Free  Europe  Committee's  1961  re- 
port. 
A  series  of  sun'eys  produced  by 

RFE's  audience  research  department 
last  year  showed  that  95%  of  the  Poles 
inten'iewed  listened  to  one  or  more 
Western  stations  and  98  of  100  of  these 
tuned  10  RFE. 

Listenership  to  Western  programs 
elsewhere  in  East  Europe:  Czechoslo- 

vakia, 85%  (of  whom  76%  listened  to 

RFE):  Hungary-,  87%  (of  whom  87% 
listened  to  RFE):  Bulgaria,  67%  (of 

%vhom  85%  listened  to^RFE);  and  Ro- mania. 90%  (of  whom  74%  listened  to 
RFE). 

More  than  12  million  radio  sets  re- 

ceive ^^'estern  stations  in  the  five  coun- 
tries to  which  RFE  broadcasts:  more 

than  half  the  families  in  this  area  have 
such  receivers. 

A  move  to  produce  more  television 
films  in  Canada  is  likely  to  follow  re- 

lease by  the  Board  of  Broadcast  Gov- 
ernors of  an  explanation  on  Canadian 

content  of  films  produced  by  non- 
Canadian  companies  in  Canada.  The 
Canadian  content  of  such  films  will 
not  only  aid  their  sale  in  Canada,  where 

tv  stations  must  carr}'  55%  Canadian 
content  on  a  week's  programming  this 
fall,  but  also  in  other  British  Common- 

wealth countries  which  have  a  quota 
on  films  produced  in  the  U.  S. 

The  BBG  in  a  letter  to  all  tv  stations, 
film  and  program  producers  and  dis- 

tributors said  it's  ready  "to  accord Canadian  content  classification  to  tele- 
vision programs  produced  jointly  by 

Canadian  and  non-Canadian  companies 
or  agencies,  particularly  when  such  an 
arrangement  is  desirable  to  secure  fi- 

nance or  to  improve  the  prospects  for 

international  distribution." 
The  letter  says  the  purpose  of  the 

Canadian  content  regulation  is  to  stimu- 
late Canadian  production.  The  BBG 

is  prepared  to  classify  any  programs 
which  may  contribute  to  this  objective. 
There  is  no  fLxed  degree  of  active 
Canadian  participation.  The  BBG  is 

"prepared  to  consider  proposals  likely 
to  sen'e  Canadian  interests  at  home  or 
abroad,  particularly  those  likely  to  re- 

sult in  the  development  or  improvement 
of  Canadian  talents  and  facilities  in  the 

production  field.'' BBG  expects  to  receive  pertinent  data 
from  producers  when  co-production 
agreements  are  made  between  Canadian 
and  non-Canadian  companies  for  mak- 

ing single  or  series  of  programs  to  come 
under  the  Canadian  content  regulations. 

It  is  not  necessar\'  that  senior  produc- 
tion staff  be  all-Canadian  to  come  under 

the  Canadian  content  allowances.  The 
BBG  wants  data  on  staff,  talent  and 
money  spent  on  such  programs  and  the 

proportion  of  Canadian  participation. 
For  episodes  of  a  series  BBG  is  pre- 

pared to  agree  to  a  more  limited 
Canadian  participation  in  the  earlier 
segments  if  the  producers  assure  the 
BBG  of  a  progressive  increase  in  Ca- 

nadian participation. 

As  an  appendix  to  its  circular  letter 
the  BBG  has  attached  section  6  of  its 

regulations  dealing  with  Canadian  con- 
tent (Bro.\dcasting,  Mav  14,  page 147). 

Abroad  in  brief... 

Panel  on  problems  ■  Screen  Gems 
(Canada)  Ltd..  Toronto,  Ont.,  in  con- 

junction with  CHAN-TV  Vancouver, 
B.  C,  has  produced  pilot  film  for  a 
weekday  half-hour  panel  show.  People 
In  Conflict,  dealing  with  case  histories 
from  welfare  agencies.  Lawyers,  social 
service  workers  and  ministers  will  dis- 

cuss welfare  problems,  with  William 
McCarthy,  former  Vancouver  news- 

paperman, as  moderator.  Producer  is 
Rai  Purdy,  radio  and  television  pro- 

ducer with  experience  in  Canada, 
United  States  and  Scotland. 

Early  Paar  ■  CTV  Television  Network 
Ltd.,  Toronto,  reports  that  this  fall  Ca- 

nadian viewers  in  the  eight  cities  of  its 
network  across  Canada  will  for  the  first 
time  see  the  new  Jack  Paar  Show  ahead 
of  its  showing  on  NBC  network  in  the 
United  States.  The  Canadian  release 

will  start  in  mid-September  on  Thurs- 

day evenings  at  9:30  o'clock.  Till  now only  Canadians  able  to  tune  in  United 
States  tv  stations  have  seen  the  Jack 
Paar  Shou\ 

Rep  named  ■  CHFI-AM-FM  Toronto, 

Ont.,  has  appointed  Air-Time  Sales 
Ltd.,  Toronto  and  Montreal,  as  na- 

tional representative. 

^^lore  titan  a  decade  oi  C^onstructive  Service 

to  J3roadcaiteri  and  ike  lJ3roadcaitin^  ̂ ndustrif 

HOWARD  E.  STARK 

Bro  hers — Co  ns  ultants 
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  FANFARE   

BIRTHDAY  FOR  'PUSHBUTTON  NETWORK' 

41  west  coast  radio  stations  honored  for  participation 

To  celebrate  three  years'  operation 
of  their  "pushbutton  network,"  direc- 

tors of  the  motor  car  dealers  associa- 
tions of  Los  Angeles  and  Southern  Cali- 

fornia gave  a  reception  June  21  to 
honor  the  41  radio  stations  participat- 

ing in  the  plan. 
Originated  in  1959  by  Eisaman, 

Johns  &  Laws,  Los  Angeles,  the  agency 
for  the  two  new-car  dealer  associations, 

the  "pushbutton  network"  provides 
year-round  broadcasting  of  20-second 
announcements    promoting    the  auto 

Helping  celebrate  three  years  of  the 

"pushbutton  network"  are  (I  to  r)  Loyd 
C.  Sigmon,  vice  president  and  general 
manager,  KMPC  Los  Angeles;  James 
Cross,  president,  Motor  Car  Dealers 
Assn.  of  Southern  California;  Bob 
Laws,  Eisaman,  Johns  &  Laws  Adver- 
tising. 

dealers  as  valuable  citizens  who  support 
driver  training  courses  and  other  worth- 

while community  projects.  In  return, 
the  dealers  set  the  pushbuttons  in  all 
new  radio-equipped  autos  on  the  par- 

ticipating radio  stations. 
More  than  400,000  new  radio- 

equipped  cars  take  to  the  highways  of 
the   10  Southern  California  counties 

covered  by  the  plan. 
After  the  success  of  the  plan  in  Cali- 

fornia, Eisaman,  Johns  &  Laws  has  de- 
veloped a  similar  plan  on  a  national 

scale  for  the  National  Automobile  Deal- 
ers Assn.,  whose  members  set  one  push- 

button on  all  new  cars  to  the  nearest 

NBC  station  in  exchange  for  announce- 
ments on  Monitor. 

Salute  to  Butter-Nut 

WIBW  Topeka,  Kan.,  integrated  a 
special  news  broadcast  into  a  local 
luncheon  it  held  for  Butter-Nut  Foods 
Co.,  sponsor  for  its  coffee  of  three  news- 

casts weekly  on  the  station  since  June 
1942.  Al  Knight,  WIBW  newsman, 
opened  the  20th  anniversary  luncheon 
June  12  with  a  special  15-minute  re- 

mote news  show  from  the  Turnpike 
Room  of  the  Kansan  Hotel.  Included 

was  a  salute  to  Butter-Nut,  whose  spon- 
sorship was  described  by  Thad  Sand- 

strom,  general  manager  of  WIBW-AM- 
FM-TV,  as  one  of  the  longest  continu- 

ous relationships  in  broadcasting.  Offi- 
cials of  Butter-Nut  and  its  agency,  Tat- 

ham-Laird,  were  among  the  luncheon 

guests. 
WTFIVI  contest  winners 

Free  fm  stereo  schedules  on  WTFM 
(FM)  Lake  Success,  N.  Y.,  have  been 

awarded  winners  of  the  station's  first 
annual  "Stereo  Spectacular  Awards" 
contest,  which  was  started  to  spur  in- 

terest in  the  medium  at  the  agency  level 
(Broadcasting,  April  2). 
The  first  prize  of  two  $500  stereo 

consoles  was  won  by  Mrs.  Edna  S. 
Cathcart,  timebuyer,  and  James  Adams, 
copywriter,  of  J.  M.  Mathes  Inc.  Their 
Canada  Dry  commercial  won  three 
weeks  of  15  spots  a  week.  Second  place 
winners  Paul  Fitzgerald,  timebuyer,  and 
Norman  Herwood,  copywriter,  won  fm 

stereo  radios  for  their  Sacramento  To- 
mato Juice  commercial,  which  will  get 

two  weeks  of  10  stereo  spots  a  week. 
In  third  place  were  Zee  Guerra  and 
George  Gilbert,  timebuyer  and  copy- 

writer for  Wexton  Co.,  who  won  fm 

multiplex  radios  for  a  Pinex  commer- 
cial which  will  get  five  spots  for  one week. 

WTFM  awarded  honorable  mentions 
to  three  of  the  more  than  100  entries: 
Mike  Cambridge  and  Paul  C.  Ross  of 
Sullivan,  Staufter,  Colwell  &  Bayles  for 
Pall  Mall;  Mannas  Sternscheim  and 
David  Rundell  of  Warwick  &  Legler 
for  Trans  Carribean  Airways,  and  Irv- 

ing Adelsberg  and  Richard  Lord  of 
Benton  &  Bowles  for  Benson  &  Hedges. 

WWDC  heips  iVlicliigan  class 

Hearing  that  the  senior  class  of  Glen 
Lake,  Mich.,  had  cancelled  its  trip  to 
Washington,  D.  C,  so  that  the  $700 
travel  fund  might  be  given  to  a  class- 

mate stricken  with  cancer,  WWDC  in 
the  Capital  started  a  project  that  went 
all  the  way  to  the  White  House.  The 
station's  action  in  replacing  the  $700 
prompted  Rep.  Ken  Hechler  (D-W. 
Va.),  Rep.  Robert  P.  Griffith  (D- 
Mich.),  Sen.  Philip  Hart  (D-Mich.) 
and  others  in  Washington  to  help  in 
procuring  additional  funds,  housing 
aid  and  red  carpet  treatment  in  Wash- 

ington. Personal  greetings  from  Presi- 
dent Kennedy  were  extended  when  the 

Glen  Lake  seniors,  including  stricken 
Duane  Richardson,  arrived  in  D.  C. 
June  20. 

KRKD's  album  promotion 

KRKD  Los  Angeles,  which  identifies 

itself  as  "The  Album  Station,"  has 
launched  a  $100,000  Young  Adult  Mu- 

sic Award  of  Excellence  promotion. 
Plan  works  like  this:  each  day  a  new 
album  will  be  played  12  times  on 
KRKD.  At  the  end  of  the  month,  lis- 

teners will  vote  on  the  album  they  like 
best  and  a  YAMA  jury  will  also  judge 
the  albums  and  winning  listeners,  who 

Orlando  stations  help  put  over  city  bond  issue 
Radio  and  television  stations  in 

Orlando,  Fla.,  joined  to  help  push 

through  the  city's  passage  of  a  $5.35 
million  bond  issue  for  civic  im- 

provement. The  bond  issue  had 
been  defeated  twice  since  1954. 

Using  the  slogan,  "Vote  Yes  for 
a  Better  Orlando,"  the  broadcasters 
urged  passage  of  the  proposal  for 
a  new  auditorium-type  theater,  im- 

provement of  the  present  audi- 

torium, improvement  of  the  city's 

library  facilities  and  the  reconstruc- 
tion of  Tinker  Field,  the  local  base- 
ball park,  used  as  spring  training 

grounds  by  the  Minnesota  Twins. 
Carl  Hallberg,  vice  president  of 

WDBO-AM-FM-TV,  and  Joseph 
Brechner,  president  and  general 
manager  of  WLOF-TV,  served  on 
the  Mayor's  Advisory  Committee  to 
organize  broadcasting  participation 
and  assist  in  the  overall  public  rela- tions. 

Each  television  station  carried 
various  programs  on  the  bond  issue. 
Radio  stations  carried  spot  an- 

nouncements and  the  night  before 
the  bond  election  all  carried  a  simul- 

cast of  a  forum  program.  All  ra- 
dio and  television  stations  used  edi- 

torials in  favor  of  the  issue. 

The  stations  taking  part:  WDBO- 
TV,  WLOF-TV,  WESH-TV,  WHIY, 
WDBO,  WLOF,  WHOO  and 
WABR,  all  Orlando. 
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WAME  TURNS  CLOCK  BACK  186  YEARS 

Miamians  will  relive  events  leading  to  American  Revolution 

will  receive  prizes.  The  KRKD  YAMA 
album  of  the  month  awards  will  be 
made  at  special  luncheons  and  at  the 
end  of  the  year  the  12  monthly  winners 
will  compete  for  a  golden  YAMA  sta- 

tue. The  listener  selecting  the  YAMA 
album  of  the  year  will  win  a  two-week 
trip  to  Hawaii. 

Get-acquainted  cruise 

When  KYW  Cleveland  brought 
Harry  Martin  to  town  to  team  with 
personality  Specs  Howard  in  an  early 
morning  show,  KYW  staged  a  moon- 
hght  cruise  to  introduce  the  new  team. 
More  than  1 100  people  paid  $2.75  each 
for  the  five-hour  trip  that  included  a 
^'singalong,"  puppet  show,  performances 
by  amateurs  and  a  contest  to  free  How- 

ard and  Martin.  In  last-named,  each 
passenger  was  given  a  key  to  try  to  un- 

lock handcuffs  that  held  the  person- 
alities. Holder  of  the  fitting  key  won 

a  transistor  radio.  Mr.  Martin  formerly 
was  at  KCBQ  San  Diego,  Calif. 

Drumbeats 

Young  Olympians  ■  WJW-TV  Cleve- 
land for  fifth  straight  year  will  sponsor 

and  telecast  the  Greater  Cleveland 
Junior  Olympics.  Described  as  the 
largest  amateur  sports  undertaking  in 
the  area,  the  games  are  for  youngsters, 
ages  9  through  15,  who  compete 
through  neighborhood  playgrounds. 

Unit  goes  visiting  ■  The  remote  unit 
of  WFGA-TV  Jacksonville,  Fla.,  is 
making  two-day  visits  to  1 8  towns  in 
the  station's  coverage  area.  Jesse  H. 
Cripe,  vice  president  and  general  man- 

ager, says  this  affords  neighboring  citi- 
zens to  get  their  first  look  at  television 

in  action.  The  video-taped  shows  are 
to  be  shown  one  week  later  as  tributes 

to  the  area's  cities. 

Chuckle  version  ■  A  humorous  cartoon 
brochure  tracing  the  40  years  of  WMT 
Cedar  Rapids,  Iowa,  is  being  distributed 
to  show  there  are  lighter  moments  in 
the  serious  business  of  radio  broadcast- 

ing. One  example:  WMT's  affiliation 
with  CBS  provided  the  opportunity  to 

"initiate  a  permanent  liaison  with  the 
narrow-suit  types  from  the  East." 

Tourney  backer  ■  A  field  of  300  golfers 
from  seven  states  participated  in  the 
third  annual  $12,000  Pro-Amateur  Golf 
Tournament  in  Wichita,  Kan.,  June  1- 
3.  The  event  is  sponsored  by  KTVH 
(TV)  that  city  which,  through  Vice 
President  and  General  Manager  M. 
Dale  Larsen,  has  already  announced 
the  start  of  planning  for  the  1963  com- 

petition. Rain  reduced  this  year's  com- petition from  54  to  18  holes.  Pro  Art 
Hall  of  Tulsa  and  amateur  Jim  Colbert 
of  Manhattan,  Kan.,  won  in  their  re- 

spective classes. 

The  first  Independence  Day  will  be 
recreated  next  Wednesday  (July  4) 
when  WAME  Miami,  Fla.,  turns  its 
clock  back  to  the  year  1776. 

The  station's  operation  will  be  in  line with  its  normal  format  of  music  and 
news,  but  the  difference  will  be  that  the 

music  will  be  music  of  the  1700's,  with 
special  featured  play  given  to  the  lyrics 
of  the  American  Revolution. 

The  big  switch,  however,  according 

to  WAME,  will  occur  in  the  station's 
news  broadcasting,  approximately  six 
hours  of  which  is  ordinarily  carried 
during  a  normal  days  operation.  To  re- 

main in  format,  it  required  the  writing 
of  six  full  hours  of  scripts  pertaining  to 
the  events  that  occurred  on  July  4, 

1776,  as  though  the  hour-by-hour  re- 
ports were  just  happening. 

Historical  accuracy  is  said  to  be 
maintained  by  the  cooperation  of  the 
Dade  County  Junior  College,  which 
provided  a  historian  and  a  number  of 
faculty  members  to  validate  the  script 

and  do  research.  Additional  coopera- 
tion from  the  college  was  necessary; 

the  music,  drama  and  English  depart- 
ments provided  some  of  the  hundred 

different  voices,  and  taped  some  of  the 
music  never  before  recorded,  according 
to  WAME. 

Although  the  station  was  prepared  to 
cancel  all  commercials  for  its  July 

4th  feature,  Washington  Federal  Sav- 
ings &  Loan  Institution  of  Miami  Beach 

underwrote  the  costs  of  the  production 
and  is  scheduling  announcements  of  a 
non-commercial  nature. 

Push  for  Busch 

Special  plastic  bags  filled  with  "clear 
mountain  air  from  Bavaria"  and  a  sam- 

ple can  of  Busch  Bavarian  Beer  were 
delivered  to  key  buyers  in  the  Tide- 

water area  of  Virginia  by  WAVY-AM- 
TV.  The  promotion  tied  in  with  the 
current  Busch  introductory  schedule  on 
the  stations  in  Norfolk-Portsmouth- 
Newport  News. 

Enter  automated  presentations 

The  age  of  automated  broadcast 
presentations  has  arrived,  and  RKO 
General  National  Sales  claims  a  first 

with  its  card-punched  presentation 
for  RKO  General's  Yankee  Network 
Div.  Normal  easel-type  presentations 

were  made  for  the  rep  firm's  sales- men to  show  at  all  agencies  except 
BBDO  in  New  York,  which  request- 

ed the  cards  to  use  on  its  IBM  auto- 

mation equipment  (partially  shown 
in  lower  right  of  picture).  Herb 
Maneloveg  (r),  vice  president-media 
director,  BBDO,  checks  the  cards 
handed  to  him  by  Donald  J.  Quinn, 
director  of  national  sales  for  the  rep 
company.  The  punched  message 
tells  the  coverage  offered  by  the 
Yankee  Network  (32  New  England 
aflfiliates  fed  by  WNAC  Boston). 
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FATES  &  FORTUNES 

Mr.  Ames 

BROADCAST  ADVERTISING 

J.  Lewis  Ames,  as- 
sistant director  of  bus- 

iness aflairs  of  CBS- 
TV,  New  York,  joins 
Kudner  Agency,  that 
city,  as  vp,  secretary- 
treasurer  and  member 
of  board  of  directors. 
Before  joining  CBS, 
Mr.  Ames  was  vp  and 
secretary  of  Erwin  Wasey,  Ruthrauff  & 
Ryan,  New  York. 

Robert  R.  French,  associate  director 
of  copy  department  of  J.  M.  Mathes 
Inc.,  New  York,  elected  vp. 

Roy  R.  Borden,  former  sales  man- 
ager and  creative  head  of  KKTV  (TV) 

Colorado  Springs-Pueblo,  Colo.,  joins 
Advertising  Counselors  of  Arizona  Inc. 
as  vp.  Mr.  Borden  will  serve  in  agen- 

cy's creative  and  business  development areas. 

Benjamin  J.  Green, 
vp  of  Arthur  Meyer- 
hofl:  Assoc.,  Chicago, 
joins  Geyer,  Morey, 
Ballard  as  vp  and  di- 

rector of  food  and 
grocery  division  of 

agency's  western  divi- 
sion, with  headquar- 

ters in  Chicago.  Be- 
fore joining  Meyerhoff,  Mr.  Green  was 

with  H.  W.  Kastor  &  Sons,  Chicago. 

Green 

Richard  C.  Lynch,  president  of  Rich- 
ard C.  Lynch  Adv.,  St.  Louis,  elected 

to  three-year  term  on  board  of  gover- 
nors of  Transamerica  Adv.  Agency 

Network  (TAAN)  at  meeting  last  week 
in  Seattle.  Mr.  Lynch  will  serve  as  net- 

work's central  region  director. 

Patrick  O'Rourke,  general  manager 
of  Los  Angeles  office  of  The  Philip 
Lesly  Co.,  joins  Fuller  &  Smith  &  Ross, 
that  city,  as  account  executive.  Mr. 
O'Rourke  will  be  concerned  primarily 
with  FSR's  recently  acquired  Renault automobile  account. 

William  L.  Shotwell  joins  Henderson 
Adv.  Agency,  Greenville,  S.  C,  and 
Henderson-Ayer  &  Gillett,  Charlotte, 
N.  C,  as  account  executive. 

William  J.  Ratcliff, 

in  charge  of  produc- 
ing tv  and  radio  com- mercials for  N.  W. 

Ayer  &  Son,  Phila- 
delphia, elected  vp. 

Mr.  Ratcliff  was  di- 
rector of  agency  rela- 
tions for  CBS-TV, 

Hollywood,  before 
joining  Ayer  six  years  ago.  George  M. 
Cornwall,  formerly  with  Young  &  Rubi- 

cam,  joins  Ayer's  Chicago  office  as  ac- count representative.  Lawrence  A. 
Price,  formerly  with  Smith,  Kline  & 
French  and  General  Motors  Corp.,  joins 

pr  department  of  Ayer's  New  York office. 

Mr.  Ratcliff 

Federation's  new  complement  of  officers 
George  W.  Head,  National  Cash 

Register  Co.,  Dayton,  Ohio,  elected 
chairman  of  board  of  Advertising 
Federation  of  America  at  organiza- 

tion's joint  convention  with  Adver- 
tising Assn.  of  the  West  last  week 

in  Denver  (see  story,  page  28). 
Edward  C.  VonTress,  Curtis  Pub- 

lishing Co.,  Philadelphia,  and  Emer- 
son Foote,  McCann-Erickson,  New 

York,  were  elected  first  and  second 
vice  chairmen,  respectively,  of  Fed- 

eration's board  of  directors. 
Other  AFA  officers  elected:  Wil- 

liam W.  Kight,  Kight  Adv.,  Colum- 
bus, Ohio,  vp  and  chairman  on  AFA 

council  of  advertising  clubs:  Paul 
Greenaway,  Florida  Power  &  Light 
Co.,  Miami,  and  Donald  Macdonald, 
Wall  Street  Journal,  New  York,  vps 
and  vice  chairmen,  council  of  adver- 

tising clubs;  Edna  M.  Johnson,  The 
Fensholt  Adv.  Agency,  Chicago,  vp 
of  AFA  council  on  women's  adver- 

tising clubs. 

Officers  re-elected  for  another 
term:  C.  James  Proud,  president  and 
general  manager,  AFA.  New  York: 
Theodore  E.  Callis,  Wall  Street 

Journal,  New  York,  secretary;  Ken- 
neth Laird,  Tatham-Laird,  Chicago, 

treasurer;  Robert  E.  Kenyon  Jr., 
Magazine  Publishers  Assn.,  New 
York,  vp  for  association  members; 
Donald  Wilkins,  vp  in  charge  of 
Washington  bureau. 

Elected  to  AFA  board  of  direc- 
tors: Arthur  Fatt,  Grey  Adv.,  New 

York;  Douglas  Smith,  WFBC-TV 
Greenville.  S.  C;  Charles  Adams, 
McManus,  John  &  Adams,  Bloom- 
field,  Mich.;  Josephine  Shea,  Price 
&  Price  Adv.,  Pittsburgh;  Thomas 
Dyer,  The  Logan  Co.,  Louisville, 
Ky.;  Sam  Thurm,  Lever  Bros.,  New 
York. 

Nelson  Bond,  McGraw-Hill  Pub- 
lishing Co.,  and  Walter  D.  Scott, 

NBC-TV,  both  New  York,  were  re- 
elected to  AFA  board  of  directors. 

Mr.  Moone 

Andrew  Doyle,  writer-producer-direc- 
tor at  Campbell-Ewald,  joins  creative 

services  division  of  Kenyon  &  Eckhardt, 
New  York,  as  tv  producer.  Martin 
Vogelfanger,  former  instructor  at  U.  of 
Massachusetts  and  City  College  of  New 

York,  to  K&E's  New  York  office  as 
research  project  supervisor. 

Don  Moone,  ac- 
count supervisor  at 

Sullivan,  Stauffer,  Col- 
well  &  Bayles,  New 
York,  elected  vp  and 
director  of  marketing. 

Doris  J.  Rossi,  sales 
service  manager  of 
WWLP  (TV)  Spring- 

field, Mass.,  joins  staff 
of  E.  J.  Hughes  Co.,  advertising  and 
marketing  agency,  that  city.  Mrs.  Rossi 
will  handle  tv  and  radio  writing  and 

production. 

Larry  Semon,  creative  director  at 
Compton  Adv.,  Chicago,  elected  vp. 
Mr.  Semon  joined  Compton  last  year 
as  tv  producer. 

Barry   B.  Combs, 
account  executive 
with  Universal  Adv. 

Agency,  Omaha,  elect- 
ed vp. 

Joseph  DeFranco, 

west  coast  sales,  ad- 
vertising and  pr  ex- ecutive, appointed  pr 

director  for  Stude- 
baker  Corp.,  South  Bend,  Ind.,  report- 

ing directly  to  Sherwood  H.  Egbert, 
company  president. 

John  W.  Cantwell  joins  research  and 

copy  department  of  Jack  T.  Holmes  & 
Assoc.,  advertising-marketing-pr  coun- 

sel. Fort  Worth,  Tex. 

Arthur  L.  Meltzer, 

art  director  in  Chi- 
cago office  of  Leo 

Burnett  Co.  and  for- 
mer manager  of  art 

department  of  Ed- ward H.  Weiss  &  Co., 

joins  Clinton  E.  Frank, 

Chicago,  as  vp  and  ex- ecutive art  director. 

Mr.  Combs 

Mr.  Meltzer 
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Edward  R.  Johnson,  formerly  with 
Milwaukee  Sentinel,  named  pr  counsel 
for  Klau-Van  Pietersom-Dunlap,  Mil- 

waukee advertising  agency. 

Clark  Everett  and  Ray  Sinz  have 
joined  account  service  group  of  Foote, 
Cone  &  Belding,  Los  Angeles.  Mr. 
Everett  comes  from  Doyle  Dane  Bern- 
bach,  Los  Angeles,  and  Mr.  Sinz  from 
FC&B's  Houston  office. 
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THE  MEDIA 

Harold  Wheelahan, 
commercial  manager 
of  WDSU-AM-FM 
New  Orleans,  appoint- 

ed station  manager, 
replacing  John  F. 
Screen,  who  has  been 
promoted  to  new  ex- 

ecutive post  with  Roy- 
al Street  Corp..  owner 

of  WDSU-AM-FM-TV 
named  commercial  manager,  succeed- 

ing Mr.  Wheelahan.  and  Morris  Trahan 

assumes  Mr.  Murray's  former  position 
as  senior  sales  representative.  Mr. 
Wheelahan.  veteran  of  15  years  in  radio 
broadcasting  field, 
1954. 

MA 
Mr.  Wheelahan 

Jack  Murray 

joined  WDSU  in 

Bill  Ellis  named  general  manager  of 
WFNL  North  Augusta.  S.  C.  succeed- 

ing Ted  R.  Woodard.  Harley  Drew  ap- 
pointed chief  engineer. 

Ken  Radant,  assistant  manager  of 
WBCH  Hastings,  Mich.,  named  general 
manager,  succeeding  Robert  Greenhoe, 
president  and  former  general  manager. 

Patrick  Crafton,  station  director  of 
KCPO  -  AM  -  FM  Cincinnati,  named 
manager  of  KGW  Portland.  Ore.,  suc- 

ceeding Jackson  Fleming,  who  re- 
signed. 

E.  Carlton  Myers  named  national 
sales  manager  of  United  Broadcasting 
Co."s  WOOK  and  WFAN  (FM).  both Washington,  and  WINX  Rockville.  Md. 
Neal  Mason,  UBC  account  executive, 
appointed  local  sales  manager,  succeed- 

ing Mr.  Myers. 

Sprague  Vonier,  for 
past  six  years  pro- 

gram manager  of 
WTMJ-TV  Milwau- 

kee, promoted  to  sales 
manager.  He  succeeds 
Bill  Snyder,  who  re- 
signed. 

Ken  Brown,  James 
Parker,  John  McGow- 

an  and  Bill  J.  Scharton  join  expanded 
Chicago  tv  sales  staff  of  Peters,  Griflfin, 
Woodward.  New  York-based  rep  firm. 
Mr.  Brown,  formerly  with  Harrington. 
Righter  &  Parsons:  Mr.  Parker,  of 
WBBM-TV  Chicago,  and  Mr.  McGow- 
an,  formerly  of  Weed  Tv  Corp.,  will 
serve  as  account  executives.  Mr.  Schar- 

ton, former  national  sales  manager  of 
WABC-TV  New  York,  will  handle  spe- 

cial sales  development  assignments. 

Sy  Thomas,  with  Radio  Tv  Repre- 
sentatives, New  York,  since  1954,  elect- 

ed vp  and  general  manager  of  rep  firm's 
Chicago  office.  

Warren  G.  Paul,  Irving  Trust  Co., 
New  York,  and  Steven  R.  Orr,  Marshall 
Field  Co.,  Chicago,  join  sales  service 
division  of  Blair  Tv  Assoc.   Mr.  Paul 

Mr.  Vonier 

AAW  elects  Hemmings 

Robert  Hemmings,  of  Smith 
&  Hemmings,  Los  Angeles  direct 
mail  advertising  agency,  elected 
president  of  Advertising  Assn.  of 
the  West  for  1962-63  at  AAW 
convention  held  jointly  with  Ad- 

vertising Federation  of  America, 
June  24-27  in  Denver  (see  story, 
page  28).  Mr.  Hemmings,  past 
president  of  Advertising  Club  of 
Los  Angeles,  succeeds  Lee  Fon- 
dren,  station  manager  of  KLZ 
Denver,  as  AAW  president.  Other 
AAW  officers  elected:  Walter  E. 
Terry,  Johnson  &  Lewis.  San 
Francisco,  senior  vp:  Robert 
Rohlfing,  Gillham  Adv.,  Salt 
Lake  City,  secretary,  and  Lex 
McAtee,  Frederick  &  Nelson. 
Seattle,  treasurer.  Ariel  Parker, 
Mountain  States  Banker  (trade 
publication),  Denver,  elected  vp 
at  large. 

will  be  assistant  manager  of  sales  serv- 
ice in  New  York  office  and  Mr.  Orr 

as  sales  service  manager  in  Chicago. 

Ward  L.  Quaal,  executive  vp  and  gen- 
eral manager  of  WGN  Inc.  (WGN- 

AM-TV  Chicago),  and  president  of 
KDAL  Inc.  (KDAL-AM-TV  Duluth. 
Minn.),  elected  president  of  Broad- 

cast Pioneers,  New  York.  He  succeeds 
Gordon  Gray,  president  and  general 

manager  of  WKTV  (TV)  Utica,"'N.  Y. Other  officers  elected:  Ernest  Lee 
Jahncke,  vp  of  NBC,  first  vp:  Arthur 
Hull  Hayes,  president  of  CBS  Radio, 
second  vp:  Raymond  F.  Guy,  retired  vp 
of  NBC,  secretary,  and  Robert  Higgins, 
Broadcast  Music  Inc.,  treasurer. 

John  Roberts,  The  Katz  Agency, 
elected  president  of  Chicago  chapter  of 
Station  Representatives  Assn..  succeed- 

ing Thomas  Harrison,  John  Blair  Co. 
Other  officers  elected:    Harry  Smart, 

Blair  Tv.  vp:  Robert  Kalthoff,  Avery- 
Knodel,   secretary,   and   Alan  Axtell, 
The  Katz  Agency,  treasurer. 

R.  Bruce  McEwen,  media  buyer  at 
Young  &  Rubicam,  joins  New  York  tv 
sales  staff  of  The  Katz  Agency. 

Dr.  Joseph  T.  Klapper,  internation- 
ally known  sociologist  who  has  been 

conducting  communications  research  in 
behavioral  research  service  of  General 

Electric  Co.,  joins  CBS,  New  York,  ef- 
fective this  month,  as  director  of  social 

research.  Dr.  Klapper  will  plan, 
initiate  and  conduct  studies  of  effect  of 
mass  media  on  social  behavior  (see 

story,  page  48). 

Mr.  Capstaff 

Albert  L.  Capstaff, 

vp  -  programs.  NBC 
Radio.  New  York,  re- 

signs to  devote  full 
time  to  expanding  ra- 

dio and  catv  interests 
in  U.  S.,  Puerto  Rico 
and  Virgin  Islands. 

Mr.  Capstaff  is  presi- 
dent of  Virgin  Islands 

Tv  Cable  Corp..  which  operates  catv 
system  at  St.  Thomas.  V.  I.,  and  of 
Eagle  Broadcasting  Co..  which  has 
bought  WSFR  Sanford.  Fla..  subject  to 
FCC  approval.  He  is  also  associated 
with  comedian  Bob  Hope  in  Mid-Ocean 
Broadcasting,  which  plans  radio  station 
in  San  Juan,  P.  R.  Mr.  Capstaff  joined 
NBC  in  1935  as  engineer,  subsequently 
served  as  program  director  for  major 
agencies  for  several  years,  and  owned 
and  operated  radio  stations  before  re- 

turning to  NBC  in  1955. 

Anthony  Pansuilo  and  Joseph  M. 
Tasker  Jr.  named  station  manager- 
general  sales  manager  and  program  di- 

rector, respectively,  of  WRYM  Newing- 
ton.  Conn. 

Paul  R.  Swimelar,  local  sales  man- 
ager of  KOMO-TV  Seattle,  elected 

president  of  Seattle  Executives  Assn. 
Edna  K.  Hanna,  sales  promotion  man- 

ager of  KOMO-AM-TV.  resigns. 
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'Scoop'  Russell,  retired  NBC  vp,  honored 

High  government  officials  includ- 
ing Vice  President  Lyndon  B.  John- 
son (r)  attended  a  testimonial  lunch- 
eon honoring  Frank  M.  (Scoop) 

Russell  (1),  veteran  NBC  representa- 
tive in  Washington. 

Mr.  Russell  retired  as  an  NBC  vp 
three  years  ago  but  still  serves  as  a 
consultant  to  the  network  and  its 
parent  company,  RCA.  He  is  also 
a  vp  of  Frontier  Airlines  and  is  as- 

sociated with  community  antenna  in- 
terests. 
Among  the  government  officials 

attending  the  luncheon,  held  June 

27  at  Washington's  Mayflower  Ho- 

tel, were  Reps.  Charles  Halleck  ( R- 
Ind.),  minority  leader,  and  Oren 
Harris  (D-Ark.),  chairman  of  the 
Commerce  Committee,  and  all  seven 
FCC  commissioners.  Robert  Sar- 
noff,  NBC  chairman,  and  Robert  E. 
Kintner,  NBC  president,  headed  an 
NBC  executive  contingent.  The 
testimonial  was  arranged  by  a  com- 

mittee headed  by  Earl  H.  Gammons, 
retired  CBS  vp  in  Washington. 

Toastmaster  was  Paul  Porter, 

Washington  lawyer  and  former  chair- 
man of  the  FCC.  Principal  speaker 

was  Harry  Bannister,  retired  NBC 
vp  in  charge  of  station  relations. 

Richard  L.  Branigan,  former  sales- 
man with  WCBS  New  York,  and  Mi- 

chael M.  Duffin,  KCBS  San  Francisco, 

join  radio  division  of  Edward  Petry  & 
Co.,  New  York,  as  account  executive 

and  assistant  research  manager,  respec- 
tively. 

Ken  Flower,  U.  S.  sales  manager  for 

Canada's  CTV  Network,  joins  ABC-TV 
National  Station  Sales,  New  York,  as 

account  executive.  Before  joining  CTV, 
Mr.  Flower  was  with  CBS  Film  Sales 

in  San  Francisco  and  New  York  for 
four  years. 

Walt  Brown,  sports  director  of  KJAX 

Santa  Rosa,  Calif.,  joins  news  staff  of 
KVI  Seattle.  Wash. 

Donald  J.  Meyer,  member  of  sales 

department  of  Michigan  Bell  Telephone 

Co.,  joins  sales  staff  of  WOOD-AM- 
FM  Grand  Rapids,  Mich. 

Don  Thompson  appointed  sales  de- 
velopment director  of  KOLO-TV  Reno, 

Nev. 

Thomas  Hartley  joins  news  staff  of 
WEBR-AM-FM  Buffalo,  N.  Y. 

Bill  Wolfe  and  Leo  Yoder  appointed 
assistant  chief  engineer  and  technical 
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supervisor,  respectively,  of  WOWO  Fort 
Wayne,  Ind.  Mr.  Wolfe  has  been  with 
station  since  1951  and  Mr.  Yoder  since 

1937.  Douglas  D.  Shull,  WOWO  pro- 
motion manager,  assumes  added  duties 

as  national  sales  coordinator. 

Mr.  Bradley 

John  T.  Bradley,  midwestern  tv  sales 
manager  of  H-R  Television,  named  east- 

ern tv  sales  manager  in  rep  firm's  New 
York  office.  Grant  Smith,  H-R  ac- 

count executive,  succeeds  Mr.  Bradley 
as  midwestern  tv  sales  manager  in 
Chicago. 

Robert  J.  Nissen,  chief  engineer  of 
KQED  (TV),  etv  ch.  9,  San  Francisco, 
joins  KETC  (TV),  etv  ch.  9,  St.  Louis, 
in  similar  capacity. 

Leigh  Kamman,  formerly  with  Vic- 
tor Borge's  "Comedy  in  Music"  night- 

Curran 

club  act  and  producer  of  corporate  sales 
dramatizations  in  midwest,  named  pro- 

gram director  of  KSTP  Minneapolis-St. Paul. 

Robert  Emmett 

Curran  Jr.,  southeast- 
ern regional  manager 

of  ABC-TV's  station relations  department, 

joins  New  York  sales 
staff  of  Young-Tv  as 
account  executive. 

Don  Cena,  Los  An- 
geles manager  of  Tex 

Tan  Welhausen  Co.  (leather  products), 
division  of  Tandy  Corp.,  Yoakum,  Tex., 
joins  sales  staff  of  KLAC-AM-FM  Los 
Angeles. 

Gerald  A.  Spinn,  for  past  three  years 
program  director  of  WHK-AM-FM 
Cleveland,  joins  KQV  Pittsburgh  as  op- 

erations director. 

Dave  Wilson,  formerly  with  WHYY- 
TV  Philadelphia,  etv  outlet  on  ch.  35, 
joins    public    affairs    department  of 
WCAU-TV,  that  city,  as  producer-di-  * 
rector.    Peter    Stevens,    member    of  I 

WCAU-TV  production  department,  pro-  ■ 
moted  to  traffic  manager. 

Kershaw  Burbank,  New  York  pr  ex- 
ecutive, joins  Educational  Broadcasting 

Corp.,  licensee  of  WNDT  (TV)  New 
York,  as  director  of  development. 

Matthew  Warren, 
news    director  of 

WTTG   (TV)  Wash- 
ington, joins  news  and 

public  affairs  depart- 
ment of  WMAL-AM- 

FM-TV,  that  city,  ef- 

fective July  30,  as  di- 
rector of   public  af- 

fairs.  He  will  be  as- 
sisted by  Thomas  Winkler  and  Jerry 

Johnson.    Mr.    Warren,   who  joined 
WTTG  in  1952  from  post  of  program 
manager  of  WEAM  Arlington,  Va.,  has 
served  for  past  nine  years  as  moderator 
of  national  radio-tv  program  George- 

town University  Forum. 

Bruce  MacDonald  and  Michael  Pre- 
lee  promoted  to  community  service  di- 

rector and  total  information  news  di- 
rector, respectively,  of  WJW-AM-FM 

Cleveland.  In  addition  to  their  new  as- 

signments, Messrs.  MacDonald  and  Pre- 
lee  will  continue  their  present  schedule 
of  newscasts. 

Douglas  B.  Rider,  assistant  news  edi- 
tor of  WRVA-AM-FM  Richmond,  Va., 

promoted  to  director  of  news  and  pro- 
grams, succeeding  Jack  B.  Clements, 

who  resigned  to  become  production 

manager  of  WCAU-AM-FM  Philadel- 

phia. 

John  Callaway,  reporter  and  editor 
for  WBBM-AM-FM  Chicago,  since 
1957,  named  assistant  news  director. 
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Tom  Francis,  air  personality  with 
WIMA-AM-FM  Lima,  Ohio,  promoted 
to  program  director. 

Robert  W.  Vivian,  formerly  with  pr 
department  of  American  Oil  Co.  in 
Chicago,  joins  staff  of  WXYJ  James- 

town, N.  Y.,  as  news  reporter  and  an- 
nouncer. 

William  J.  Brown,  who  joined  KMPC 
Los  Angeles  two  years  ago  as  news- 

room assistant  and  was  subsequently  as- 

signed to  "Sportswire,"  station's  phone- 
in  sports  information  service,  promoted 
to  newscaster. 

Alan  Jay,  announcer  with  WQAL-FM 
Philadelphia,  assumes  summer  relief 
duties  as  newsman  with  WPEN-AM- 
FM,  that  city. 

Robert  L.  Nelson, 
sales  research  mana- 

ger of  KNXT  (TV) 
Los  Angeles,  appoint- 

ed director  of  promo- 
tion for  KNXT  and 

CBS  Television  Pacif- 
ic Network.  He  suc- 

ceeds Austin  Hey- 
wood,  who  resigned. 

Mr.  Nelson 

Richard  Harrington,  Gerald  Ruben 
and  John  Hogan  join  news  department 
of  WGN  Chicago  as  writers  and  edi- 

tors. Robert  E.  Henley,  with  WGN 
since  1959,  named  production  super- 

visor. Dr.  Dan  Q.  Posin,  scientist  and 
educator  whose  programs  on  WTTW 
(TV)  Chicago  are  in  etv  syndication 
in  60  markets,  joins  WGN-TV  as 
weatherman  on  10  p.m.  news  program. 
Sgt.  Harrington,  10-year  veteran  of  Ma- 

rine Corps,  will  work  at  WGN  evenings 
and  weekends. 

Bill  Johns,  newscaster  at  KTVT 
(TV)  Fort  Worth,  Tex.,  appointed  di- 

rector of  news  of  KCOP  (TV)  Los 
Angeles.  Both  stations  are  owned  by 
Chris-Craft  Industries  (formerly  Nafi 
Corp.). 

Lee  Shepard  joins  news  staff  of 
KHOU-TV  Houston,  Tex.,  replacing 
Marge  Conner,  who  resigned. 

PROGRAMMING 

Noah  Jacobs,  former  New  York  City 
sales  manager  for  National  Telefilm 
Assoc.,  joins  Independent  Television 
Corp.,  that  city,  as  sales  executive  and 
eastern  representative. 

Robert  J.  Burton,  vp  of  Broadcast 
Music  Inc.,  New  York,  named  chair- 

man of  copyright  committee  of  Ameri- 
can Patent  Law  Assn.  for  coming  year. 

Joel  Chaseman,  general  manager  of 
WBC  Productions,  will  transfer  his  op- 

erations from  New  York  to  Los  Angeles 
this  week.  Mr.  Chaseman,  who  for  past 

Collins  returns  Fogarty 

Frank  P.  Fog- 
arty, Meredith 

Broadcasting 
Co.,  Omaha, 
was  reappointed 
last  week  by 
NAB  President 
LeRoy  Collins 
as  chairman  of 

association's 

Mr.  Fogarty 

1962-63  Freedom  of  Information 
Committee.  Others  named  to 
serve  on  committee  are:  Grover 
C.  Cobb,  KVGB  Great  Bend. 
Kan.:  John  W.  Guider,  WMTW- 
FM-TV  Poland  Spring,  Me.; 
James  C.  Hagerty,  ABC,  New 
York;  Jack  Harris,  KPRC-AM- 
TV  Houston,  Tex.;  William  R. 
McAndrew,  NBC,  New  York; 
Stephen  J.  McCormick,  MBS, 
Washington;  Weston  C.  Pullen 
Jr.,  Time  Inc.,  New  York;  Rich- 

ard S.  Salant,  CBS  News,  New 
York;  J.  W.  Woodruff  Jr.,  WRBL- 
AM-FM-TV  Columbus,  Ga.;  Ann 
M.  Corrick,  Westinghouse  Broad- 

casting Co.,  Washington;  Robert 
H.  Fleming,  ABC,  Washington. 
Howard  H.  Bell,  NAB  vp  for  in- 

dustry affairs,  serves  as  NAB  staff 
executive  for  committee. 

year  was  in  overall  charge  of  WBC's 
PM  series,  will  serve  as  executive  pro- 

ducer of  company's  The  Steve  Allen 
Show.  Milton  Hoffman,  associate  pro- 

ducer of  The  Steve  Allen  Show,  ap- 
pointed acting  producer,  replacing  Allan 

Sherman,  who  resigned. 

Norman  Wasser,  assistant  to  vp  in 
charge  of  sales  for  Pepsi-Cola  Co.,  joins 
National  General  Corp.  (formerly  Na- 

tional Theatres  &  Television)  as  market- 

ing research  executive  on  NGC's  di- versification program. 

Hal  Hudson,  former  program  mana- 
ger of  CBS-TV,  Hollywood,  creator- 

producer  of  The  Zane  Gray  Theatre 
and  recently  partner  of  Ralph  Edwards 
in  WardSon  Productions,  joins  Screen 
Gems  on  July  16  as  executive  producer 
under  long  term  contract. 

Jack  Haley  Jr.  and  Julian  Ludwig, 
producers  for  Wolper  Productions,  and 
Peter  C.  Johnson,  film  editor,  moved 
to  Hawaii  last  week  to  start  pre-pro- 

duction activity  on  hour-long  tv  docu- 
mentary special  dealing  with  problems 

and  successes  of  interracial  society  of 

50th  state.  They  will  also  research  ma- 
terial for  new  subjects  of  Wolper's  The 

Story  Of  biographical  docu- 
mentary series  for  Ziv-United  Artists. 

Andrew  White  named  co-producer  of 
Screen  Gems'  Empire  series. 

Mel  Venter,  veteran  radio  announcer 

now  hosting  Tello-Test  on  KGO-AM- 
FM  San  Francisco,  makes  his  tv  debut 
with  /  Want  To  Know  on  KTVU  (TV) 
Oakland-San  Francisco,  Mon.-Fri.,  1- 
1:30  p.m.,  starting  today  (July  2). 

Dennis  James,  veteran  tv  announcer- 
performer,  named  quizmaster  of  Beat 
the  Odds  on  KTLA  (TV)  Los  Angeles, 
Mon.-Fri.,  7:30-8:00  p.m. 

Charles  Barton  named  director  of  20 
episodes  of  Dennis  the  Menace  series 
for  1962-63  season.  Series  is  produced 
by  Screen  Gems  for  CBS-TV. 

GOVERNMENT 

John  M.  McElroy,  assistant  chief 
counsel  of  Senate  Commerce  Commit- 

tee, granted  four-month  leave  of  ab- 
sence beginning  July  15  to  work  in 

Ohio  Republican  campaign.  Mr.  Mc- 
Elroy has  been  minority  counsel  on 

Commerce  Committee  since  1958. 

EQUIPMENT  &  ENGINEERING 

Dr.  Wendell  B.  Sell,  vp  and  general 

manager  of  Pomona  Div.  of  Mar- 
quardt  Corp.,  joins  Packard  Bell  Elec- 

tronics, Los  Angeles,  as  group  vp  in 
charge  of  technical  products  division, 
computer  division  and  Physical  Sci- 

ences Corp.,  60%  company-owned  sub- 
sidiary. He  succeeds  Dr.  S.  Dean  Wan- 

iess,  who  resigned.  Dan  J.  Cuddy,  for- 
merly with  Consolidated  Freightways, 

joins  Packard  Bell  as  director  of  finan- 
cial planning. 

Justin  J.  McCarthy  and  William  T. 

Buschmann  appointed  eastern  and  Pa- 
cific regional  sales  managers,  respective- 

ly, for  electronic  tube  division  of  Syl- 
vania  Electric  Products,  New  York. 

Other  appointments  in  division:  Thom- as E.  Blackwell  as  Atlantic  district  sales 
manager  for  distributor  sales;  Robert  H. 
Wheeler  as  sales  representative  for 
southern  district,  southern  region,  and 

Lyie  W.  Evans  as  manager  of  electro- 
luminescence. Mr.  Evans  succeeds  Max 

Krawitz,  who  was  recently  named  man- 

ager of  Sylvania's  color  tube  manufac- 
turing. 

William  E.  Yeager,  mid-Atlantic  re- 
gional sales  manager  for  Altec  Lan- 

sing Corp.,  Anaheim,  Calif.,  promoted 
to  newly  created  position  of  engineer- 

ing information  manager. 

W.  D.  Mitchell  named  engineering 
manager  of  Continental  Electronics 

Mfg.  Co.,  subsidiary  of  Ling-Temco- 
Vought.  Dallas,  Tex. 

Howard  L.  Peters,  with  Collins  Radio 
Co.  since  1959,  named  director  of 

central  region  sales.  He  succeeds  Rob- 
ert M.  Winston,  now  director  of  com- 

mercial sales. 
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James  Sims,  for- 
mer engineering  direc- 

tor of  WAPA-TV  San 
Juan,    Puerto  Rico, 
joins    technical  sales 
staff  of  Visual  Elec- 

'<«<gK^        tronics    Corp.,  New 
^Mll     York.   He  will  super- 

■  .'  vise    Visual's  broad- Mr.  Sims  ^^^j  account  -  servic- 
ing in  Alabama,  Florida  and  Georgia, 

and  will  establish  regional  head- 
quarters in  Miami,  with  operative 

branch  in  Atlanta.  Before  joining 
WAPA,  Mr.  Sims  was  with  Allen  B. 
DuMont  Labs,  serving  as  field  engineer 

for  DuMont's  transmitter  division,  and 
earlier  in  technical  operations  at 
KDUB-TV  (now  KLBK-TV)  Lubbock, 
Tex. 

Kenneth  G.  Bucklin,  manager  of  new 
product  engineering,  RCA,  Harrison, 
N.  J.,  named  manager  of  tubes  and 
semiconductor  liaison  in  RCA's  elec- 

tron tube  division.  Other  appointments 
in  division:  W.  Hoyt  Warren,  manager 

ATA&S  in  Washington 

Jim  Silman,  director  of  pro- 
grams of  WTOP-TV  Washington, 

elected  president  of  Washington 
chapter  of  Academy  of  Television 
Arts  &  Sciences,  succeeding  Rob- 

ert IVI.  Adams.  Other  oflBcers 
elected:  Ellis  Shook,  WTTG 
(TV)  Washington,  first  vp;  Lewis 
W.  Shollenberger,  ABC  News, 
second  vp;  Rhoda  Raider,  Raider 
Adv.  Agency,  secretary,  William 
Callaway,  WRC-TV  Washington, 
treasurer. 

of  product  assurance  engineering,  ap- 
pointed manager  receiving  tube  depart- 

ment; Raymond  A.  Wissolik,  admin- 
istrator of  special  engineering  assign- 

ments, named  manager  of  commercial 
engineering;  Gilbert  Wolfe,  manager  of 
engineering  standards,  named  manager 
of  engineering  methods  and  standards. 

Charles  F,  Thomas,  manager  of  mar- 

keting and  planning  for  RCA's  major 
systems  division  at  Moorestown,  N.  J., 
named  to  newly  created  post  of  man- 

ager, staff  marketing,  international  de- 

fense programs  for  RCA's  defense  elec- tronics products. 
Thomas  E.  Davis, 

president  of  Datanetic 
Products  Co.,  exclu- 

sive distributor  of 
Ampex  magnetic  tape 
recorders  in  south- 

western U.  S.,  named 

manager  of  sales  and 
services  for  Ampex 
Corp.,  Redwood  City, 
Calif.  He  succeeds  John  Jipp,  former 
vp  and  manager  of  sales  and  service, 
who  resigned. 

C.  Vernon  Phillips  named  marketing 

manager  of  General  Electric  Co.'s  au- 
dio products  department  in  Decatur, 

111.,  replacing  Marshall  Bartlett,  re- 
cently appointed  to  similar  position 

with  GE's  tv  receiver  department  at 
Syracuse,  N.  Y. 

Mr.  Davis 

TELEVISION  NETWORK  SHOWSHEETS 

Networks  are  listed  alphabetically 
with  the  following  information:  time, 
program  title  in  italics,  followed  by 
sponsors  or  type  of  sponsorship.  Ab- 

breviations: sust.,  sustaining;  part.,  par- 
ticipating; alt.,  alternate  sponsor;  co- 

op, cooperative  local  sponsorships.  All 
times  EDT.  Published  first  issue  in  each 
quarter. 

SUNDAY  MORNING 

10-  11  a.m. 
ABC-TV  No  network  service. 
CBS-TV  10-10:30  Lamp  Unto  My  Feet,  sust.; 
10:30-11  Look  Up  and  Live,  sust. 
NBC-TV  No  network  service. 

11-  12  noon 
ABC-TV  No  network  service. 
CBS-TV  11-11:30  Camera  Three,  sust.;  11:30- 12  No  network  service. 
NBC-TV  No  network  service. 

SUNDAY  AFTERNOON 

Noon-1  p.m. 
ABC-TV  No  network  service. 
CBS-TV  12-12:30  No  network  service;  12:30- 
12:55  Washington  Conversation,  sust.;  12:55- 1  News,  sust. 
NBC-TV  No  network  service. 

1-  2  p.m. 
ABC-TV  No  network  service. 
CBS-TV    1-1:30    Accent,    sust.;  l:30-concl. 
Baseball  Game  of  the  Week,  various  spon- sors. 
NBC-TV  1:30-2  Frontiers  of  Faith,  sust. 

2-  3  p.m. 
ABC-TV  No  network  service. 
CBS-TV  Baseball,  cont. 
NBC-TV  NBC  Major  League  Baseball,  vari- ous regional. 

3-  4  p.m. 
ABC-TV  3:30-4  Editor's  Choice,  sust. CBS-TV  Baseball,  cont. 
NBC-TV  Baseball,  cont. 

4-  5  p.m. 
ABC-TV  4-4:30  Issues  &  Answers,  sust.; 
64 

4:30-5  No  network  service. 
CBS-TV  Baseball,  cont. 
NBC-TV  Baseball,  cont. 
5-  6  p.m. 

ABC-TV  Wide  World  Of  Sports,  part. 
CBS-TV     5-5:30    Amateur    Hour,    J.  B. 
Williams;  5:30-6  GE  College  Bowl,  GE. 
NBC-TV  5-5:30  Wisdom,  sust.;    5:30-6  Up- 

date, Helena  Rubinstein,  and  Glenbrook. 

6-  7  p.m. 

ABC-TV  6-6:30  Sports,  cont.;  6:30-7:30  No network  service. 
CBS-TV  6-6:30  Twentieth  Century,  Pruden- 

tial: 6:30-7  Mr.  Ed,  part. 
NBC-TV  6-6:30  Meet  The  Press,  Wheeling 
Steel  and  Co-op;  6:30-7  1,  2,  3— Go!  Beech- Nut. 

7-  8  p.m. 

ABC-TV  7:30-8:30  Follow  The  Sun,  part. 
CBS-TV  7-7:30  Lassie,  Campbell  Soup;  7:30- 
8  Dennis  The  Menace,  Best  Foods,  Kellogg. 
NBC-TV  7-7:30  Bullwinkle,  Gen  Mills, 
Beech-Nut;  7:30-8:30  Walt  Disney's  Wonder- ful World  Of  Color,  RCA,  Eastman  Kodak. 

8-  9  p.m. 
ABC-TV  8-8:30  Follow  The  Sun,  cont.;  8:30- 
10:30  Hollywood  Special,  part. 
CBS-TV  Ed  Sullivan  Show,  Colgate,  Revlon, 
P.  Lorillard. 
NBC-TV  8-8:30  Walt  Disney  Show,  cont.; 
8:30-9  Adventures  Of  Sir  Francis  Drake, P&G 

9-  10  p.m. 
ABC-TV  Hollywood  Special,  cont. 
CBS-TV    9-9:30    GE    Theatre,    Gen.  Elec; 
9:30-10  Who  In  The  World,  Lever. 
NBC-TV  Bonanza,  Chevrolet. 

10-  11  p.m. 
ABC-TV  10-10:30  Hollywood  Special,  cont.; 
10:30-11  Lawman,  part. 
CBS-TV  10-10:30  Candid  Camera,  Lever, 
Bristol-Myers;  10:30-11  What's  My  Line?, 
Kellogg,  Block  Drug. NBC-TV  Du  Pont  Show  of  the  Week,  du Pont. 

11-  11:15  p.m. 
ABC -TV  No  network  service. 
CBS-TV    CBS   News   with   Eric  Sevareid, 
Whitehall,  Carter. 
NBC-TV  No  network  service. 

MONDAY-FRIDAY  MORNING 
7-  8  a.m. 

ABC-TV  No  network  service. 
CBS-TV  No  network  service. NBC-TV  Today,  part. 
8-  9  a.m. 

ABC-TV  No  network  service. 
CBS-TV  Captain  Kangaroo,  part. 
NBC-TV  Today,  cont. 
9-  10  a.m. 

No  network  service  at  all 
10-  11  a.m. 

ABC-TV  No  network  service. 
CBS-TV  10-10:30  Calendar,  part.;  10:30-11 I  Love  Lucy,  part. 
NBC-TV  10:10:30  Say  When,  part.;  10:30-11 Play  Your  Hunch,  part. 

II  a.m.-noon 
ABC-TV  11-11:30  Tennessee  Ernie  Ford, 
part.;  11:30-12  Yours  For  A  Song,  part. 
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TV  SPECIALS  FOR  JULY, 
ABC-TV: 

July  21:  7:30-8:30  p.m. 
U.  S.-Russian  Track  Meet,  sust. 

July  22:   6:30-9  p.m. U.  S.-Russian  Track  Meet,  sust. 
Aug.  3;  10-conclusion All-Star  Football  Game,  Gillette,  Carl- 
ing  Brewers,  R.  J.  Reynolds. 
Aug.  11:  10-11  p.m. Invitation  to  Paris,  Pharmacraft  Labs. 
Aug.  12:  10-11  p.m. 
Bing  Crosby  Special,  Pharmacraft Labs. 

Aug.  14:  10-11  p.m. Shelley  Berman  Special,  Pharmacraft Labs. 

Aug.  25:  TEA Little  League  Baseball,  sponsor  TEA 
Sept.  27:  10-11  p.m. 

Bell  &  Howell  Close-Up\,  Bell  &  Howell. 

CBS-TV: 
July  14:  10-11:30  p.m. 

iWiss  Universe  Beauty  Pageant,  Procter 
&  Gamble. 
July  21:  5-6  p.m. PGA  Golf  Tournament,  Pabst  Brevring and  sust. 
July  22:  4:30-6  p.m. 



Mr.  Hartford 

INTERNATIONAL 

Don  Hartford, 
CFAC  Calgary,  Alta., 
re-elected  president  of 
Western     Assn.  of 

I     Broadcasters    at  an- 
I  nual  meeting  at  Jas- 

per, Alberta.  William 
Stovin,   CKOM  Sas- 

]  katoon,  Sask.,  elected 
L  director  along  with  R. 
MacLennan,  CJOB  Winnipeg,  Man., 
and  Ed  Rawlinson,  CKBI-AM-TV 
Prince  Albert,  Sask,  Ex-officio  directors 
elected  were  Stu  Craig,  CKX  Brandon, 
Man.,  and  Lloyd  Moffat,  CKY  Winni- 
peg. 

Peter  A.  York,  former  marketing  serv- 
'  ices  manager  of  Amalgamated  Electric 

Corp.,  Toronto,  elected  executive  vp  of 
Bureau  of  Broadcast  Measurement,  co- 

operative industry  audience  research  or- 
ganization, that  city. 

Paul  Audette  named  radio-tv  produc- 
tion supervisor  of  Cockfield,  Brown  &. 

Co.,  Montreal. 

Oliver  F.  Babirad,  unit  manager  of 

Canadian  Broadcasting  Corp.'s  public 
affairs  and  talks  programs,  joins  pro- 

gram department  of  CTV  Television 
Network,  Toronto,  as  production  man- 

ager. 
Shell  Turcott  joins  news  department 

of  CHUM  Toronto. 

Agnes  Anderson,  CHML  Hamilton, 

Ont.,  elected  vp  of  Women's  Adver- 
tising &  Sales  Club  of  Hamilton. 

ALLIED  FIELDS 

Malcolm  P.  Murphy,  director  of  re- 
search at  Gorham  Co.,  joins  Schwerin 

Research  Corp.,  New  York,  as  associ- 
ate director  of  newly  formed  evaluation- 

sales  analysis  division. 

Joseph  F.  Hennessey,  graduate  of 
Georgetown  U.  Law  School,  joins 
Washington  communications  law  firm 
of  Robert  M.  Booth  Jr. 

Edward  C.  Obrist,  part-time  instruc- 
tor in  communications  at  Boston  U.'s 

School  of  Public  Relations  and  Com- 
munications, named  director  of  broad- 

casting. Mr.  Obrist  will  continue  as 
part-time  instructor  in  communications. 

G.  Bennett  Larson, 

former  producer  -  di- 
rector with  NBC  Ra- 

dio Network  and  New 
York  advertising  agen- 

cies and  broadcast 

executive  with  proper- 
ties of  Philadephia 

Bulletin,  New  York 
Daily  News  and  Time 

Inc.,  joins  media  brokerage  firm  of 
Blackburn  &  Co.  as  associate,  with 

headquarters  at  company's  west  coast 
office  in  Beverly  Hills.  Mr.  Larson's most  recent  station  afhliation  was  from 

1953  to  1959  as  president,  general  man- 

ager and  20%  owner  of  Time  Inc.'s 
former  Salt  Lake  City  outlets,  KTV'T 
(TV)  and  KDYL-AM-FM,  which  were 
sold  in  1959. 

Mr.  Larson 

CBS-TV  11-11:30  Verdict  Is  Yours,  part; 
11:30-11:55  The  Brighter  Day,  part.;  11:55-12 I^BXVS  SUSt 
NBC-TV  11-11:30  The  Price  Is  Right,  part.; 
11:30-12  Concentration,  part. 

MONDAY-FRIDAY  AFTERNOON, 
EARLY  EVENING  AND  LATE  NIGHT 

Noon-1  p.m. 
ABC-TV  12-12:30  Jane  Wyman  Presents, 
part.;  12:30-12:55  Camouflage;  12:55-1  Mid- 

day Report,  part, 
CBS-TV  12-12:30  Love  Of  Life,  part.;  12:30- 
12:45  Search  For  Tomorrow,  P&G;  12:45-1 
Guiding  Light,  P&G. 
NBC -TV  12-12:30  Your  First  Impression, 
part.;  12:30-12:55  Truth  Or  Consequences, 
part.;  12:55-1  News,  Gen.  Mills. 

1-2  p.m. 
ABC-TV  No  network  service. 
CBS-TV  1-1:30  College  Of  The  Air,  sust.; 
1:30-2  As  The  World  Turns,  part. 
NBC-TV  No  network  service. 

AUGUST  &  SEPTEMBER 

PGA  Golf  Tournament,  Pabst  Brewing and  sust. 
July  31:  9-10  p.m. 

Carnegie    Hall    Salutes    Jack  Benny, Lever  Bros. 
Sept.  8:  9:30-midnlght 
Miss  America  Pageant,  sust. 

Sept.  19:  10-11  p.m. 
The  Judy  Garland  Show,  Chemstrand 

Corp.  and  Kitchens  of  Sara  Lee. 
Sept.  23:  9-11  p.m. 
Opening    Night    at    Lincoln  Center, 

Corning  Glass  Works. 
Sept.  24:  9-10  p.m. 

Girl  Scouts'  '62  Senior  Roundup,  Gen- eral Foods. 
NBC-TV: 

July  8:  5:30-7  p.m. 
Open   Golf   Tournament,  Buick. 

July  10:  1  p.m. -conclusion 
Baseball     All-Star     Came,  Gillette, 

Chrysler  Corp. 
July  30:   2  p.m. -conclusion 

Baseball     All-Star     Game,  Gillette, 
Chrysler  Corp. 
Sept.  18;  10-11  p.m. 
Holly iDood:  The  Golden  Years,  Procter 

&  Gamble. 

2-  3  p.m. 

ABC-TV  2-2:30  Day  In  Court,  part.;  2:30-3 Seven  Keys,  part. 
CBS-TV  2-2:30  Password,  part.;  2:30-3  Art 
Linkletter's  House  Party,  part. 
NBC-TV   2-2:25  Jan  Murray   Show,  part.; 
2:25-2:30    News,    Colgate;    2:30-3  Loretta Young  Theatre,  part. 
3-  4  p.m. 

ABC-TV  3-3:30  Queen  For  A  Day,  part.; 
3:30-4  Who  Do  You  Trust?,  part. 
CBS-TV  3-3:30  The  Millionaire,  part.;  3:30- 
3:55  To  Tell  The  Truth,  part.;  3:55-4  News, sust. 
NBC-TV  3-3:30  Young  Dr.  Malone,  part.; 
3:30-4  Our  Five  Daughters,  part. 

4-  5  p.m. 

ABC-TV  4-4:50  American  Bandstand,  part.; 
4:50-5  American  Newsstand,  part. 
CBS-TV   The   Secret   Storm,  part.;  4:30-5 
Edge  Of  Night,  part. 
NBC-TV  4-4:30  Make  Room  For  Daddy, 
part.;  4:30-4:55  Here's  Hollywood,  part. 
4:55-5  News,  Mogen  David,  Bristol  Myers. 

5-  6  p.m. 
ABC-TV  No  network  service. 
CBS-TV  5-5:10  News,  sust.;  5:10-6  No  net- work service. 
NBC-TV  5-5:05  Kukla  And  Ollie,  Miles; 
5:05-6  No  network  service. 

Reynolds. NBC-TV  No  network  service. 
8-9  p.m. 

ABC-TV  8-8:30  Cheyenne,  cont.;  8:30-9  Law 
Of  The  Plainsman,  P&G. 
CBS-TV  8-8:30  Pete  &  Gladys,  part.;  8:30-9 Father  Knows  Best,  part. 
NBC-TV  8-8:30  National  Velvet,  part.;  8:30- 
9  The  Price  Is  Right,  P.  Lorillard,  American Home  Products. 
9-10  p.m. 

ABC-TV  Surfside  Six,  part. 
CBS-TV    Lucy-Desi    Comedy  Hour, Foods. 
NBC-TV  8Tth  Precinct,  part. 

Gen. 

6-7:30  p.m. 

ABC-TV  6-6:15  News,  part.;  6:15-7:30  No network  service. 
CBS-TV  6-6:45  No  network  service;  6:45-7 
News,  part.;  7-7:15  No  network  service; 7:15-7:30  News,  part. 
NBC-TV  6-6:45  No  network  service;  6:45-7 
Huntley -Brinkley  Report,  R.  J.  Reynolds, 
Texaco;  7-7:30  No  network  service. 

11  p.m.-1  a.m. 
ABC-TV  11-11:15  ABC  News  Final,  Sun  Oil 
and  General  Insurance. 
CBS-TV  No  network  service. 
NBC-TV  11-11:15  No  network  service;  11:15 
p.m.-l  a.m.  Tonight,  part. 

MONDAY  EVENING 

7:30-8  p.m. 
ABC-TV  7:30-8:30  Cheyenne,  part. 
CBS-TV  To  Tell  The  Truth,  Whitehall,  R.  J. 

10-11  p.m. 

ABC-TV  Ben  Casey,  part. 
CBS-TV  10-10:30  Hennesey,  Gen.  Elec,  P. 
Lorillard;  10:30-11  I've  Got  A  Secret,  part. 
NBC-TV  Actuality  Specials,  various  spon- 
sors. 
TUESDAY  EVENING 

7:30-8  p.m. 
ABC-TV  Bugs  Bunny,  part. 
CBS-TV  Marshall  Dillion,  co-op. 
NBC-TV  7:30-8:30  Laramie,  part. 
8-  9  p.m. 

ABC-TV  8-8:30  Bachelor  Father,  Amer. 
Tobacco,  Armour;  8:30-9:00  The  New  Breed, 

part. 

CBS-TV  8-8:30  Password,  part.;  8:30-9  Dobie 
Gillis,  Colgate,  Philip  Morris. 
NBC-TV  8-8:30  Laramie,  cont.;  8:30-9  Alfred 
Hitchcock,   Mercury,   Toni,   American  To- bacco. 

9-  10  p.m. 

ABC-TV  9-9:30  The  New  Breed,  cont.;  9:30- 
10  Yours  For  A  Song,  part. 
CBS-TV    9-9:30    The    Comedy    Spot,  Best 
Foods.  S.  C.  Johnson;  9:30-10  Ichabod  & 
Me,  part. NBC-TV  The  Dicfc  Powell  Show,  part. 

10-  11  p.m. 

ABC-TV  Alcoa  Premiere,  Aluminum  Co.  of 
America  and  Lehn  &  Fink  alt.  with  Pre- 

miere, same  sponsors. CBS-TV  Talent  Scouts,  Oldsmobile,  S.  C. 
Johnson,  R.  J.  Reynolds. 
NBC-TV  Cain's  Hundred,  part. 
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WEDNESDAY  EVENING 

7:30-8  p.m. 
ABC-TV  Howard  K.  Smith — News  &  Com- 

ment. Nationwide  Insurance. 
CBS-TV  7:30-8  The  Alvin  Show,  Welch. 
NBC-TV  7:30-8  Wagon  Train,  R.  J.  Rey- 

nolds,   Ford,    National    Biscuit;  beginning 
9/19,  Virginian,  part. 

8-  9  p.m. 
ABC-TV  8-8:30  Focus  On  America,  TEA; 
8:30-9  Top  Cat,  Kellogg,  Bristol-Myers. 
CBS-TV   8-8:30   Window   On  Main  Street, 
part.;  8:30-9:30  Checkmate,  part. 
NBC-TV  8-8:30  Wagon  Train,  cent.;  8:30-9 
Rebel,  P&G,  American  Tobacco. 

9-  10  p.m. 
ABC-TV  Hawaiian  Eye,  part. 
CBS-TV   9-9:30   Checkmate,   cont.;  9:30-10 
Dick  Van  Dyke  Show,  P&G. 
NBC-TV  Kraft  Mystery  Theatre,  Kraft. 

10-  11  p.m. 
ABC-TV  Naked  City,  part. 
CBS-TV  Armstrong  Circle   Theatre,  Arm- 

strong, alt.  with  U.S.  Steel  Hour,  U.S.  Steel. 
NBC-TV  10-10:30  Play  Your  Hunch,  10:30-11 
David  Brinkley's  Journal,  part. 
THURSDAY  EVENING 

7:30-8  p.m. 
ABC-TV  Ozzie  &  Harriet,  part. 
CBS-TV  Accent,  sust. 
NBC-TV  7:30-8:30  Outlaws,  part. 

8-  9  p.m. 
ABC-TV  8-8:30  Donna  Reed  Show,  Johnson 
&  Johnson,  Campbell  Soup;  8:30-9  Real McCoys,  P&G. 
CBS-TV  Frontier  Circut,  part. 
NBC-TV    8-8:30    Outlaws,    cont.;  8:30-9:30 Dr.  Kildare,  part. 

9-  10  p.m. 
ABC-TV  9-9:30  My  Three  Sons,  Chevrolet; 
9:30-10  The  Law  and  Mr.  Jones,  P&G. 
CBS-TV  9-9:30  Brenner,  part.;  9:30-10  Zane 
Grey  Theatre,  Gen.  Foods. 
NBC-TV  9-9:30  Dr.  Kildare,  cont.;  9:30-10 Lively  Ones,  Ford. 

10-  11  p.m. 
ABC  The  Untouchables,  part. 
CBS-TV  CBS  Reports,  part. 
NBC-TV  Sing  Along  With  Mitch,  R.  J.  Rey- nolds, Ballantine,  Buick. 

FRIDAY  EVENING 

7:30-8  p.m. 
ABC-TV  Margie,  part. 
CBS-TV  7:30-8:30  Rawhide,  part. 
NBC-TV  7:30-8:30  International  Showtime, 

part. 8-  9  p.m. 

ABC-TV  8-8:30  The  Hathaways,  part.;  8:30- 
9  Flinstones,  Miles,  R.  J.  Reynolds. 
CBS-TV   8-8:30    Rawhide,    cont.;  8:30-9:30 
Route    66,    Philip    Morris,    Sterling  Drug, Chevrolet. 
NBC-TV  8-8:30  International  Showtime, 
cont.;  8:30-9:30  Robert  Taylor's  Detectives, 

part. 9-  10  p.m. 

ABC -TV  77  Sunset  Strip,  part. 
CBS-TV    9-9:30    Route    66,    cont.;  9:30-10 
Father  Of  The  Bride,  Gen.  Mills,  Campbell Soup. 
NBC-TV  9-9:30  Detectiues,  cont.;  9:30-10:30 
Purex  Specials,  Purex. 

10-  11  p.m. 
ABC-TV  Target:  The  Corruptors,  part. 
CBS-TV     10-10:30     Twilight    Zone,  part.; 
10:30-11  Eyewitness,  part. 
NBC-TV    10-10:30    Specials   cont.;  10:30-11 Chet  Huntley  Reporting,  part. 

SATURDAY  MORNING  &  AFTERNOON 
8-  9  a.m. 

ABC-TV  No  network  service. 
CBS-TV  Captain  Kangaroo,  part, 
NBC-TV  No  networic  service. 
9-  10  a.m. 

ABC-TV  No  network  service. 
CBS-TV  No  network  service. 
NBC-TV  9-9:30  No  network  service;  9:30-10 
Pip  The  Piper,  part. 
10-  11  a.m. 

ABC-TV  No  network  service. 
CBS-TV  10-10:30  Video  Village  Jr.  Edition, 
part.;    10:30-11    Mighty    Mouse  Playhouse, 

part. NBC-TV  10-10:30  Shari  Lewis  Show,  part.; 
10:30-11  King  Leonardo  &  His  Short  Sub- 

jects, part. 

11  a.m.-noon 
ABC-TV  No  network  service. 
CBS-TV  11-11:30  Magic  Land  Of  Allakazam, 
Kellogg;   11:30-12  Roy  Rogers  Show,  part. 

NBC-TV  11-11:30  Fury,  part.;  11:30-12  Make Room  For  Daddy,  part. 

Noon-1  p.m. 
ABC-TV  12-12:30  Bugs  Bunny,  Gen.  Foods; 
12:30-1  No  network  service. 
CBS-TV  12-12:30  Sky  King,  Nabisco;  12:30-1 
CBS  News  With  Robert  Trout,  sust. 
NBC-TV  12-12:30  Mr.  Wizard;  12:30-1  No network  service. 
1-  2  p.m. 

ABC-TV  No  network  service. 
CBS-TV    Baseball    Game    Of    The  Week, various  sponsors. 
NBC-TV  No  network  service. 
2-  5  p.m. 

ABC-TV  No  network  service. 
CBS-TV  Baseball  Game  Of  The  Week,  cont. 
NBC-TV  Baseball,  various  regional. 
5-7:30  p.m. 

ABC-TV  No  network  service,  7-7:30  Matty's Funnies  with  Beanie  &  Cecil,  Mattel. 
CBS-TV  No  network  service. 
NBC-TV   5-6    No   network   service;  6-6:15 
News,  Bristol-Myers;  6:15-7:30  No  network service. 

SATURDAY  EVENING 

7:30-8  p.m. 
ABC-TV  Calvin  &  The  Colonel,  part. 
CBS-TV  7:30-8:30  Perry  Mason,  part. 
NBC-TV  7:30-8:30  Tales  Of  Wells  Fargo, 

part. 

8-  9  p.m. 

ABC-TV  8-8:30  Room  For  One  More,  part.; 
8:30-9  Leave  It  To  Beaver,  part. 
CBS-TV  8-8:30  Perry  Mason,  cont.;  8:30- 9:30  Defenders,  part. 
NBC-TV  8-8:30  Wells  Fargo,  cont.;  8:30-9 Tall  Man,  part. 
9-  10  p.m. 

ABC-TV  Lawrence  Welk,  J.  B.  Williams, Whitehall. 
CBS-TV    9-9:30    Defenders,    cont.;  9:30-10 
Have  Gun,  Will  Travel,  Lever,  Whitehall. 
NBC-TV    9-11    Saturday    Night    At  The Movies,  part. 
10-  11  p.m. 

ABC-TV  10-10:45  Fight  Of  The  Week,  GU- 
lette,  Con.  Cigar;  10:45-11  Make  That  Spare. 

part. 

CBS-TV  Gunsmoke,  part. 
NBC-TV  Movies,  cont. 

 FOR  THE  RECORD 

STATION  AUTHORIZATIONS,  APPLICATIONS 

As  compiled  by  Broadcasting  June  21 
through  June  27,  and  based  on  fihngs, 
authorizations  and  other  actions  of  the 
FCC  in  that  period. 

This  department  includes  data  on 

new  stations,  changes  in  existing  sta- 
tions, ownership  changes,  hearing  cases, 

rules  &  standards  changes,  routine 
roundup  of  other  commission  activity. 
Abbrevations:  DA — directional  antenna,  cp 

— construction  permit.  ERP — effective  radi- 
ated power,  vhf — very  high  frequency,  uhf 

— ultra  high  frequency,  ant. — antenna,  aur. — 
aural,  vis — visual  kw — kilowatts,  w-watts. 
mc — megacycles  D — day.  N — night.  LS— 
local  sunset,  mod. — modification,  trans. — 
transmitter,  unl. — unlimited  hours,  kc — kilo- 

cycles. SCA — subsidiary  communications  au- 
thorization SSA — special  service  authoriza- 

tion. STA — special  temporary  authorization. 
SH — specified  hours.  CH — critical  hours.  *— 
educational.  Ann. — Announced. 

New  tv  stations 
APPLICATIONS 

Paterson,    N.    J. — Progress    Bcstg.  Corp. 
Uhf  ch.  37  (608-614  mc);  ERP  202  kw  vis., 
110  kw  aur.  Ant.  height  above  average  ter- 

rain 1277  ft.,  above  ground  1341  ft.  Es- 
timated construction  cost  $490,000;  first 

year  operating  cost  $400,000;  revenue  $400,- 000.  P.  O.  address  136  West  52nd  St..  New 
York  19.  Studio  location  Paterson;  trans, 
location  Empire  State  Bldg.  Geographic 
coordinates  40°  44'  55"  N.  Lat.,  73°  59'  09" W.  Long.  Trans.  RCA  TTU-12A;  ant.  RCA 
TFU-24DM.  Legal  counsel  Cohn  &  Marks, 
Washington,  D.  C;  consulting  engineer 
Lohnes  &  Culver.  Washington,  D.  C.  Prin- 

cipals: Fortune  and  Anthony  Pope  (each 
50%).  Applicant  is  licensee  of  WHOM-AM- FM  New  York,  and  through  Dot  Bcstg. 
Corp.  owns  WDOT  Burlington,  Vt.  Ann. June  18. 

Somerset,  Ky. — Tv  Reception  Corp.  Uhf 
ch.  29  (560-566  mc);  ERP  .382  kw  vis.,  .193 
kw  aur.  Ant.  height  above  average  terrain 
400  ft.,  above  ground  100  ft.  Estimated  con- 

struction cost  $48,050:  first  year  operating 

EDWIN  TORNBERG 

&  COMPANY,  INC. 

h         *■  ■  ) '■'        m  4 V             vy  f 

L  ^ 

Negotiators  For  The  Purchase  And  Sale  Of 
Radio  And  TV  Stations 

Appraisers  •  Financial  Advisors 

New  York— 60  East  42n(J  St.,  New  York  17,  N.  Y.  •  MU  74242' 
West  Coast— 1357  Jewell  Ave.,  Pacific  Grove,  Calif.  •  FR  5-3164 
Washington— 711  14th  St.,  N.W.,  Washington,  D.  C.  •  Dl  7-8531 
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PROFESSIONAL  CARDS 

JANSKY  &  BAILEY 
Offices  and  Laboratories 

1339  Wisconsin  Ave.,  N.W. 

Washington  7,  D.C.  FEderal  3-4800 
Member  AFCCE 

COMMERCIAL  RADIO 
EQUIPMENT  CO. 

Everett  L.  Dillard,  Cen.  Mgr. 
Edward  F.  Lorentz,  Chief  Engr. 

INTERNATIONAL  BLDC. 
Dl  7-1319 

WASHINGTON  4,  D.  C. 
Member  AFCCE 

RUSSELL    P.  MAY 
711  14th  St.,  N.W.  Sheraton  BIdg. 

Washington  5,  D.  C. 
REpublic  7-3984 
Member  AFCCE 

GUY  C.  HUTCHESON 

P.O.  Box  32       CRestview  4-8721 
nOO  W.  Abram 

ARLINGTON,  TEXAS 

HAMMETT  &  EDISON 
CONSULTING  RADIO  ENGINEERS 

Box  68,  International  Airport 
San  Francisco  28,  California 

Diamond  2-5208 

J.  G.  ROUNTREE 
CONSULTING  ENGINEER 

P.O.  Box  9044 
Austin  17,  Texas 
GLendale  2-3073 

PETE  JOHNSON 

Consulting  am-fm-tv  Engineers 
Applications — Field  Engineering 

Suite  601       Kanawha  Hotel  BIdg. 
Charleston,  W.Va.    Dickens  2-6281 

RAYMOND  E.  ROHRER 
&  Associates 

Consulting  Radio  Engineers 
436  Wyatt  BIdg. 

Washington  5,  D.  C. 
Phone:  347-906! 
Member  AFCCE 

JAMES  C.  McNARY 
Consulting  Engineer 
National  Press  BIdg. 

Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFCCE 

A.  D.  Ring  &  Associates 
41  Years'  Experience  in  Radio Engineering 

1710  H  St.,  N.W.  Republic  7-2347 
WASHINGTON  6,  D.  C. 

Member  AFCCE 

L.  H.  Carr  &  Associates 
Consulting 

Radio  &  Television 
Engi'neers 

Washington  6,  D.  C.      Fort  Evans 
1000  Conn.  Ave.       Leesburg,  Va. 

Member  AFCCE 

SILLIMAN,  MOFFET 
&  KOWALSKI 
1405  G  St.,  N.W. 
Republic  7-6646 

Washington  5,  D.  C. 
Member  AFGOE 

JOHN  B.  HEFFELFINGER 

9208  Wyoming  PI.    Hiland  4-7010 

KANSAS  CITY  14,  MISSOURI 

VIR  N.  JAMES 
CONSULTING  RADIO  ENGINEERS 
Applications  and  Field  Engineering 

232  S.  Jasmine  St. 
Phone:  (Area  Code  303)  333-5562 

Denver  22,  Colorado 
Member  AFCCE 

MERL  SAXON 

CONSULTING  RADIO  ENGINEER 
622  Hoskins  Street 

Lufkin,  Texas 

NEptune  4-4242    NEptune  4-9558 

E.  HAROLD  MUNN,  JR. 
BROADCAST  ENGINEERING 

CONSULTANT 
Box  220 

Coldwater,  Michigan 
Phone:  BRoadway  8-6733 

—Established  1926— 
PAUL  GODLEY  CO. 
Upper  Montclair,  N.  J. 

Pilgrim  6-3000 Laboratories,  Great  Notch,  N.  1. 
Member  AFCCE 

GAUTNEY  &  JONES 
CONSULTING  RADIO  ENGINEERS 

930  Warner  BIdg.  National  8-7757 
Washington  4,  D.  C. 
Member  AFCCE 

KEAR  &  KENNEDY 

1302  18th  St.,  N.W.   Hudson  3-9000 
WASHINGTON  6,  D.  C. 

Member  AFCCE 

GEO.  P.  ADAIR  ENG.  CO. 
CONSULTING  ENGINEERS 

Radio-Television 
Communications- Electronics 

1610  Eye  St.,  N.  W. 
Washington,  D.  C. 

Executive  3-1230  Executive  3-5851 Member  AFCCE 

JULES  COHEN 
Consulting  Electronic  Engineer 

617  Albee  BIdg.    Executive  3-4616 
1426  G  St.,  N.W. 

Washington  5,  D.  C. 
Member  AFCOE 

JOHN  H.  MULLANEY 
and  ASSOCIATES 

A  Division  of  Multronics,  Inc. 
2000  P  St.,  N.W. 

Washington  6,  D  C. 
Columbia  5-4666 
Membtr  AFOOE 

WILLIAM  B.  CARR 
Consulting  Engineer 
AM— FM— TV 
Microwave 

P.  0.  Box  13287 
Fort  Worth  18,  Texas 

BUtler  1-1551 

PAUL  DEAN  FORD 
Broadcast  Engineering  Consultant 

4341  South  8th  Street 
Terre  Haute,  Indiana 

Wabash  2643 

Service  Directory 

COMMERCIAL  RADIO 
MONITORING  CO. 
PRECISION  FREQUENCY 

MEASUREMENTS 
AM-FM-TV 

103  S.  Market  St., 
Lee's  Summit,  Mo. 

Phone  Kansas  City,  Laclede  4-3777 

CAMBRIDGE  CRYSTALS 
PRECISION  FREQUENCY 
MEASURING  SERVICE 
SPECIALISTS  FOR  AM-FM-TV 

445  Concord  Ave., 
Cambridge  38,  Mass. 

Phone  TRowbridge  6-2810 

COLLECTIONS 
For  the  Industry 

ALL  OVER  THE  WORLD 
TV — Radio — Film  and  Media 

Accounts  Receivable 
No  Collection — No  Commission STANDARD  ACTUARIAL 

WARRANTY  CO. 
220  West  42nd  St.,  N.  Y.  36,  N.  Y. 

 LP  5-5590 

GEORGE  C.  DAVIS 
CONSULTING  ENGINEERS 
RADIO  &  TELEVISION 

527  Munsey  BIdg. 

STerling  3-0111 Washington  4,  D.  C. 
Member  AFCCE 

Lohnes  &  Culver 

Munsey  Building      District  7-8215 
Washington  4,  D.  C. 
Member  AFCCE 

A,  EARL  CULLUM,  JR. 
CONSULTING  ENGINEERS 
INWOOD  POST  OFFICE 

DALLAS  9,  TEXAS 
MEIrose  1-8360 Member  AFCCE 

WALTER  F.  KEAN 
CONSULTING  RADIO  ENGINEERS 

Associate 
George  M.  Sklom 

19  E.  Quincy  St.      Hickory  7-2401 Riverside,  III.    (A  Chicago  suburb) Member  AFCCE 

CARL  E.  SMITH 
CONSULTING  RADIO  ENGINEERS 

8200  Snowville  Road 
Cleveland  41,  Ohio 

Phone:  216-526-4386 
Member  AFCCE 

A.  E.  Towne  Assocs.,  Inc. 
TELEVISION  and  RADIO 

ENGINEERING  CONSULTANTS 
420  Taylor  St. 

San  Francisco  2,  Calif. 
PR  5-3100 

ERNEST  E.  HARPER 
ENGINEERING  CONSULTANT 

AM    FM  TV 
2414  Chuckanut  Shore  Rd. 
Bellingham,  Washington 

Telephone:  Regent  3-4198 

BARKLEY&  DEXTER  LABS., INC. 

Donald  P.  Wise     James  M.  Moran 
Consulting,  Research  & 

Development  tor  Broadcasting, 
Industry  &  Government 

50  Frankfort  St.      Diamond  3-3716 Fitchburg,  Massachusetts 

JOHN  H.  BATTISON 
&  ASSOCIATES 

Consulting  Radio  Engineers 
Specializing  in  AM-FM-TV applications  and  measurements 934-5  Munsey  Building 

Washington  5,  D.  C. 
Dl  7-2330  Established  1954 

confacf 
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1735  DeSales  St.  N.W. 
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WJBS  DeLand,  Fla.— Seeks  assign- 
ment of  license  from  Wallace  Rifkin, 

court  appointed  receiver  of  station 
owned  by  WJBS  Inc.,  through  de- 

fault of  mortgage  held  by  Thomas  S. 
and  Dorothea  R.  Carr,  plaintiffs  in 
foreclosure,  to  Ralph  S.  Hatcher 
(60%),  Joseph  and  Gwendolyn  Baker 
(each  15%)  and  Doris  S.  Hatcher 
(10%),  d/b  as  Radio  DeLand  Inc. 
Consideration  $90,652.  Ann.  June  14. 
Broadcasting,  June  25,  incorrectly 
stated  that  Mr.  and  Mrs.  Carr  had 
defaulted  on  mortgage. 

cost  $55,000:  revenue  $45,000.  P.O.  address  113 
W.  Mt.  Vernon  St.,  Somerset.  Station  and 
trans,  location  Somerset.  Geographic  co- 

ordinates 37°  06'  11.5"  N.  Lat.,  84°  35'  43.5" 
W.  Long.  Trans.  Electron  TT-24A;  ant. 
Electron  HL-1.  Legal  counsel  Ross  K.  Pres- 
cott,  Dallas,  Tex.;  consulting  engineer  Auto- 

mated Electronics  Inc.,  Dallas.  Principals: 
Clyde  P.  and  Laura  S.  House,  each  50%.  Mr. 
and  Mrs.  House  have  interests  in  various 
local  businesses.  Ann.  June  26. 
*San  Mateo,  Calif. — San  Mateo  Junior 

College  District  Peninsula  and  Delaware. 
Uhf  ch.  14  (470-476  mc);  ERP  17.4  kw  vis., 
9.4  kw  aur.  Ant.  height  above  average  ter- 

rain 330  ft.:  above  ground  93  ft.  Estimated 
construction  cost  $243,957:  first  year  operat- 

ing cost  $54,900:  no  revenue.  P.  O.  address 
c/o  Dr.  Jacob  H.  Wiens,  San  Mateo.  Studio 
and  trans,  location  San  Mateo.  Geographic 
coordinates  37°  32'  12"  N.  Lat.,  122°  20'  2" 
W.  Long.  Trans.  RCA  TTU-IB:  ant.  RCA 
TFU-24DL.  Engineering  data  prepared  by 
Dr.  Wiens.  Board  of  directors:  V.  S.  Sim- 
onds  Jr.,  Robert  A.  Tarver,  Eleanore  D. 
Nettle,  Raymond  T.  Whitney,  Carl  E.  Ward, 
(no  financial  interest  by  board  members.) Ann.  June  27. 

Existing  am  stations 
APPLICATIONS 

KCCR  Pierre,  S.  D.— Cp  to  change  fre- 
quency for  1590  to  1240  kw,  change  hours 

of  operation  from  D  to  unl.  using  250  w 
N  and  1  kw  D  and  make  changes  in  trans- 

mitting equipment.  Ann.  June  22. 
WLAM  Lewiston,  Me. — Mod.  of  license 

to  change  station  location  from  Lewiston 
to  Lewiston-Auburn,  both  Maine.  (Request 
waiver  of  interim  criteria  for  acceptance.) 
Ann.  June  22. 
Boulder,  Colo. — Kenneth  G.  and  Misha 

S.  Prather.  Mod.  of  cp.  which  authorized 
new  am  station  on  1360  kc,  500  kw,  day- 

time hours  of  operation  and  DA,  to  change 
from  DA  to  non-DA,  change  type  trans, 
and  operate  trans,  by  remote  control.  (Re- 

quest waiver  of  Sec.  3.37  of  rules.)  Ann. 
June  25. 
WJMB  Brookhaven,  Miss. — Cp  to  increase 

daytime  power  from  250  w  to  1  kw  and 
install  new  trans.  Ann.  June  25. 
WQTE  Monroe,  Mich. — Cp  to  change hours  of  operation  from  Daytime  to  unl. 

using  power  of  500  w;  change  from  DA-D 
only  to  DA-N  &  D.  (Request  waiver  of  FCC 
report  &  order  of  May  10,  1962,  and  ac- 

ceptance.) Ann.  June  26. 
WBEE  Harvey,  111. — Cp  to  change  fre- 

quency from  1570  kc  to  1560  kc:  increase 
power  from  1  kw  to  10  kw:  install  new 
trans,  and  make  changes  in  DA  system. 
Request  waiver  of  rules  re  contigent  ap- 

plications and  acceptance  nunc  pro  tunc. Ann.  June  26. 
WANE  Fort  Wayne,  Ind. — Cp  to  increase 

daytime  power  from  500  w  to  1  kw.  Re- quest waiver  of  Sec.  3.188(d)  and  1.354(c) 
of  rules.  Ann.  June  27. 
KOWL  Bijou,  Calif. — Cp  to  increase  day- 

time power  from  250  w  to  1  kw  and  in- stall new  trans.  Ann.  June  27. 
KPIG  Cedar  Rapids,  Iowa — Cp  to  increase 

daytime  power  from  250  w  to  1  kw  and 
install  new  trans.  Ann.  June  27. 

New  fm  stations 
APPLICATIONS 

Portsmouth,  N.  H. — Knight  Bcstg.  of  New 
Hampshire  Inc.  100.3  mc,  20  kw.  Ant.  height 
above  average  terrain  211  ft.  P.  O.  address 
490  Commonwealth  Ave.,  Boston  15.  Esti- 

mated construction  cost  $23,000:  first  year 
operating  cost  and  revenue  to  be  figured 
jointly  with  am  operation.  Norman  Knight, 
sole  owner,  also  owns  WHEB  Portsmouth, 
N.  H.  Ann.  June  22. 
Albany,  Ga. — James  S.  Rivers  Inc.  92.5 

mc,  20  kw.  Ant.  height  above  average  ter- rain 175.5  ft.  P.  O.  address  Box  611,  Albany. 
Estimated  construction  cost  $11,750;  first 
year  operating  cost  $6,500;  revenue  $8,500. 
Principals:  James  S.  Rivers  (52%),  Herschel 
M.,  Telliver  R.,  and  Ronald  S.  Rivers  (each 
13%),  R.  Bruce  Smith  and  Doris  R.  Rivers 
(4%  each).  Mr.  J.  S.  Rivers  has  controlling 
interest  in  WMJM  Cordele  (99%),  WOOL 
Athens  (66%),  WTJH  East  Point  (52%,)  and 
WACL  Waycross  (51%>),  all  Georgia;  Mrs. 
D.  R.  Rivers,  his  wife,  WOOL  (33.3%)  and 
WACL  (38%);  Messrs.  Ronald  S.  and 
Herschel  M.  Rivers  (16%  each)  WTJH.  Ann. 
June  22. 
Champaign,  111. — Modern  Bcstr.  105.3  mc, 20  kw.  Ant.  height  above  average  terrain 

401  ft.  P.  O.  address  2400  Skyline  Drive, 
Champaign.  Estimated  construction  cost 
$26,000;    first    year    operating    cost  $7,500; 

revenue  $7,500.  Principals:  L.  Frank  Ste- wart and  Mervyn  W.  Ozier  (each  50%). 
Messrs.  Stewart  and  Ozier  are  local  busi- 

nessmen. Ann.  June  22. 
McKenzie,  Tenn. — Tri-County  Bcstg.  Inc. 

105.7  mc,  3.36  kw.  Ant.  height  above  aver- age terrain  231  ft.  P.  O.  address  WHDM, 
Hotel  McKenzie,  Box  370,  McKenzie.  Es- 

timated construction  cost  $13,250;  first  year 
operating  cost  $7,000;  revenue  $7,100.  E.  S. 
Nolting,  sole  owner,  also  owns  WHDM  Mc- Kenzie. Ann.  June  26. 

Ownership  changes 
ACTIONS  BY  FCC 
Actions  of  June  27 

WGML,  Liberty  Bcstg.  Inc.,  Hinesville,  Ga. 
— Granted  (1)  renewal  of  license  and  (2) 
relinquishment  of  control  by  James  H. 
Watson  through  transfer  of  33.33%  interest 
each  to  Charles  C.  Gillican  and  Hugh  K. 
ToUison;  newcomers  to  pay  $2,650  each  for 
third  interest.  Mr.  Tollison  has  interest  in 
WGIG  Brunswick,  Ga. 
KNUJ,  KNUJ  Inc.,  New  Ulm,  Minn.— Granted  (1)  renewal  of  license  and  (2) 

transfer  of  control  from  Walter  K.  Mickel- son  as  individual  to  same  as  trustee  under 
voting  trust  agreement. 
KSLT(FM),  Oil  Center  Bcstg.  Co.,  Tyler, 

Texas — Granted  transfer  of  control  from 
L.  S.  and  Margaret  H.  Torrans,  Bryan  L., 
and  Lois  Scott  to  W.  A.  Pounds,  Jr.  and 
Betty  Reynolds;  consideration  $28,683. 
KTMS,  News-Press  Publishing  Co.,  Santa 

Barbara,  Calif. — Granted  transfer  of  con- 
trol from  T.  M.  Storke  through  formation 

of  trust  estate  with  Mr.  Storke  and  wife  and 
Bert  D.  Lans  as  voting  trustees. 

APPLICATIONS 

WTYM  East  Longmeadow,  Mass. — Seeks 
transfer  of  all  stock  from  Stanley  Ulanoff 
and  others  d/b  as  Executive  Bcstg.  Corp.  to 
Ralph  C.  GuUd  (59.65%),  Peter  D.  Mathews 
(19.08%),  Donald  L.  WUks  (11.92%)  and 
Carleton  R.  Loucks  (9.45%),  tr/as  New 
England  Radio  Corp.  Consideration  $89,000. 
Mr.  Loucks  is  owner  of  radio  programming 
service  and  sales  manager  of  WELI  New 
Haven,  Conn.,  Messrs.  Guild  and  Wilks  are 
vp  and  account  executive,  respectively,  of 
station  representative  firm.  Ann.  June  22. 
KDES-AM-FM  Palm  Springs,  Calif.— 

Seeks  assignment  of  license  from  George 
E.  Cameron  Jr.  (sole  owner),  to  City  Na- 

tional Bank  of  Beverly  Hills,  court  ap- 
pointed temporary  conservator  of  estate  of 

Mr.  Cameron.  No  financial  consideration 
involved.  Ann.  June  25. 
KBLA  Burbank,  Calif.— Seeks  assignment 

of  license  from  George  E.  Cameron  Jr. 
(80%),  to  City  National  Bank  of  Beverly 
Hills,  court  appointed  temporary  conserva- tor of  estate  of  Mr.  Cameron.  No  financial 
consideration  involved.  Ann.  June  25. 
KLOE  Goodland,  Kan. — Seeks  transfer 

of  30%  from  Ross  Beach  Sr.,  deceased,  to 
Mattie  and  Ross  Beach,  Jr.  executors  of 
estate.  No  financial  consideration  involved. 
Mr.  Beach  Jr.  at  present  has  30%  interest 
of  KLOE  Inc.  Beach  family  has  60%  interest 
in  KAYS-AM-TV  Hays,  Kan.  Ann.  June  25. 
WGLC  Centreville,  Miss. — Seeks  assign- ment of  license  from  Benton  O.  Bickam 

(50%)  and  Leonard  J.  Giacone  (50%),  d/b 
as  Southern  Bcstg.  Inc.,  to  same  tr/as 
partners.  Consideration  $16,000.  Mr.  Bickam 
is  technical  director  for  WABL  Amite,  La. 
and  Mr.  Giacone  is  announcer,  WRBC 
Jackson,  Miss.  Ann.  June  25. 
KFBB-AM-TV  Great  Falls,  Mont.— Seeks 

assignment  of  license  from  Irving  B.  Harris 
and  Lawrence  S.  Berger  (each  30%)  and 
Burt  I.  Harris  and  Donald  P.  Nathanson 
(each  20%),  d/b  as  KFBB  Bcstg.  Corp.  to 
HarriScope  Bcstg.  Corp.  No  financial  con- 

sideration involved;  purpose  is  to  facilitate 
financial  affairs.  Ann.  June  25. 
WBAP-AM-FM-TV  Forth  Worth,  Tex.— 

Seeks  transfer  of  control  of  66.66%  of  stock, 
in  form  of  voting  trust,  of  Amon  G.  Carter 
Jr.,  Ruth  Carter  Johnson,  Nenetta  Burton 
Carter,  Amon  G.  Carter  Foundation,  and 
J.  Lee  Johnson  III,  all  holders  of  shares  in 
trust,  to  same  d/b  as  individuals.  No 
financial  consideration  involved:  transfer 
is  for  purpose  of  allowing  each  to  vote 
individually.  Ann.  June  25. 
KSID  Sidney,  Neb. — Seeks  assignment  of 

license  from  William  C.  Groves  (80%)  and 
Lewis  W.  Groves  (20%),  d/b  as  Wm.  C. 
Groves  Inc.,  to  Mary  E.  Young  (65%)  and 
Anna  M.  Young  (35%),  tr/as  KSID  Inc. 
Consideration  $93,000.  Mr.  Wm.  C.  Groves 
is  president  of  Rawlins  Bcstg.  Co.,  licensee 
of  KRAL  Rawlins,  and  executive  general 
manager  of  KFBC-AM-TV  Cheyenne,  both 

Wyoming,  and  KSTF(TV)  Scottsbluff,  Neb. Ann.  June  26. 
KAWA  Waco-Marlln,  Tex. — Seeks  trans- 

fer of  control  of  stock  from  Louis  Leurig 
(50%),  Peter  MUler  (40%)  and  Fredrick 
MiUer  (10%.),  to  La  Salle  County  Bcstg. 
Corp.  (79%),  Louis  Leurig  (10.5%),  Peter 
Miller  (8.4%)  and  Fredrick  Miller  (2.1%). 
No  financial  consideration  involved.  La 
Salle  County  Bcstg.  Corp.  is  licensee  of 
WLPO  La  Salle,  111.  Ann.  June  26. 
WRIO  Rio  Piedras,  P.  R. — Seeks  transfer 

of  control  from  Isidro  Quinones  and 
Zoilina  Sanchez  Vidal  (46  shares  common 
stock  par  value  $1,000)  to  William  M.  and 
Hope  W.  Carpenter,  all  tr/as  individuals. 
Consideration  $237,500.  Mr.  Carpenter  is 
former  vp  of  WAPA-TV  San  Juan.  Ann. June  27. 
WRIO  Rio  Piedras,  P.  R.— Seeks  assign- 

ment of  cp  from  William  M.  and  Hope  W. 
Carpenter  (jointly  66.66%)  and  William  and Ramon  Antonio  de  la  Cruz  (each  16.66%), 
d/b  as  The  Master  Bcstg.  Corp.,  to  same 
tr/as  San  Juan  Bcstg.  Corp.  No  financial 
consideration  involved.  Contingent  upon 
grant  of  transfer  of  control;  (above).  Ann. 
June  27. 
KHAK-FM  Cedar  Rapids,  Iowa — Seeks  as- 

signment of  cp  from  Don-Lo  Bcstg.  Lnc. to  Northland  Bcstg.  Corp.  Assignment  of 
license  was  granted  May  29  (For  The 
Record,  June  4)  and  no  further  financial 
consideration   is   involved.   Ann.   June  27. 
KAJI  Little  Rock,  Ark. — Seeks  assign- ment of  license  from  Michael  Helmer  (50%) 

and  Eugene  M.  and  Edith  F.  Kramer  (each 
25%),  d/b  as  Helmer  Inc.  to  Glen  A. 
Harmon  (100%).  Consideration  $105,000.  Ann. 
June  27. 
KSNN  Pocatello,  Idaho— Seeks  transfer  of 

control  from  Francis  J.  Riordan  (80%).  to 
Daniel  C.  Libeg  and  Tom  Thompson  (each 
40%).  Consideration  $45,000.  Mr.  Libeg  is 
general  manager  of  KSNN  Pocatello,  and 
Mr.  Thompson  is  production  manager.  Ann. June  27. 
WAGG  Franklin,  Tenn. — Seeks  acquisition 

of  negative  control  from  W.  R.  Jenkins 
(.37%),  by  William  R.  Ormes  (50%),  d/b  as 
individuals.  Consideration  $100.  Ann.  June 
27. 
KFIV  Modesto,  Calif. — Seeks  acquisition 

of  positive  control  from  Rebecca  Krisik 
(30%)  by  A.  J.  Krisik  (27%),  d/b  as  in- 

dividuals. No  financial  consideration  in- volved. Ann.  June  27. 
WBGN  Bowling  Green,  Ky. — Seeks  as- 

signment of  license  from  Donald  Gene 
Mason  (25%).  to  J.  Paul  Brown,  Clement 
Lee  Cockrel,  Elmer  Louis  Hargan,  and 
Eugene  Kenneth  Hornback  (each  25%), 
tr/as  Bowling  Green  Bcstg.  Co.  Considera- 

tion $1,000  and  liabilities  of  partnership 
of  Mr.  Mason.  Ann.  June  27. 

Hearing  cases 
INITIAL  DECISIONS 

■  Hearing  Examiner  Elizabeth  C.  Smith 
issued  initial  decision  looking  toward  re- 

voking license  of  KPSR  Inc.,  for  KPSR 
(FM)  Palm  Springs,  Calif.,  for  imauthorized 
transfers  of  control,  for  violating  rules  re- 

quiring licensed  first-class  operator  to  be 
employed  by  station  at  all  times,  and  for 
misrepresentations  to  commission.  Action June  27. 

■  Hearing  Examiner  Asher  H.  Ende  is- 
sued initial  decision  looking  toward  grant- 

ing application  of  William  H.  Martin  for 
new  daytime  am  station  to  operate  on  1350 
kc,  1  kw,  in  Fort  Myers,  Fla.,  and  dis- 

missing with  prejudice  defaulted  applica- tion of  Peace  River  Bcstg.  Corp.  for  new 
daytime  am  station  to  operate  on  same 
frequency  with  500  w,  in  Punta  Gorda, Fla.  Action  June  25. 

OTHER  ACTIONS 

■  By  memorandum  opinion  &  order,  com- mission   on    its    own    motion    (1)  stayed 

68   [FOR  THE  RECORD! BROADCASTING,  July  2,  1962 



effectiveness  of  its  Jan.  17  decision  which 
granted  apphcation  of  WTSP-TV  Inc..  for new  tv  station  to  operate  on  ch.  10  in 
Largo.  Fla.,  and  which  denied  competing 
applications  of  Florida  Gulf  coast  Bcstrs. 
Inc.,  City  of  St.  Petersburg,  Florida  (WSUN- TV),  Suncoast  Cities  Bcstg.  Corp.,  Tampa 
Telecasters  Inc.,  and  Bay  Area  Telecasting 
Corp.,  and  (2)  reopened  record  and  re- 

manded proceeding  to  hearing  examiner 
for  further  proceedings  upon  following  is- 

sues: "1.  To  determine  nature  of  program- ming service  rendered  by  WLCY  (am  sta- 
tion of  WTSP-TV  Inc.,  in  St.  Petersburg) 

since  close  of  record  herein  on  May  16, 
1960,  and  extent  to  which  such  service 
differs  from  that  relied  upon  by  WTSP-TV 
at  earlier  hearing  herein.  2.  To  determine 
reasons  underlying  (a)  choice  of  program- 

ming ser\-ice  of  Station  WLCY  relied  upon 
by  WTSP-TV  at  earlier  hearing  herein: 
and  (b)  choice  of  programming  service  of 
that  station  since  May  16,  1960.  3.  To  de- 

termine, in  light  of  facts  developed  under 
foregoing  issues,  (a)  whether  WTSP-TV, 
Inc.  possesses  requisite  character  qualifica- 

tions to  be  licensee  of  commission,  and 
(b)  whether,  and  in  what  respects,  modifica- 

tion of  commission's  decision  in  this  pro- 
ceeding is  required."  Memorandum  opinion denied  requests  to  reopen  record  filed  by 

City  of  St.  Petersburg  and  Florida  Gulf- 
coast,  and  otherwise  held  in  abeyance 
their  petitions  for  rehearing  or  reconsidera- 

tion, together  with  petitions  for  recon- 
sideration by  Tampa  Telecasters  and  Sxm- 

coast.  Comrs.  Hyde  and  Ford  not  par- 
ticipating; Comr.  Cross  dissented.  Action 

Jvme  27. 
■  By  memorandum  opinion  &  order  in 

am  consolidated  proceeding  in  docs.  14425 
ct  al.,  commission  (1)  denied  petition  hy 
Radio  Haddonfield  Inc..  Haddonfield,  N.  J., 
for  review  of  examiner's  denial  to  add 
"Evansville"  issue  as  to  applicant  Salem Coimty  Radio.  Salem,  N.  J.,  and  (2)  denied 
Salem's  motion  to  strike  that  petition. Comr.  Bartley  dissented.  Action  June  27. 

■  By  memorandum  opinion  &  order,  com- 
mission granted  petition  by  Covington 

Bcstg.  Co..  Covington,  Ky.,  to  reopen  record 
in  proceeding  on  applications  for  new  am 
stations  of  Massillon  Bcstg.  Inc.,  Norwood, 
Ohio,  and  Covington  Bcstg.  Co.  and  Kenton 
Coimty  Bcstrs.,  Covington,  Ky.;  remanded 
proceeding  to  hearing  examiner  for  further 
determination  and  issuance  of  supplemental 
initial  decision;  and,  on  own  motion,  en- 

larged issues  to  include  determination  of 
nature  of  terrain  at  proposed  site  of  Cov- 

ington Bcstg.  Co.  and  whether  it  can  con- 
struct and  operate  DA  system  as  proposed 

in  its  application.  Comr.  Bartley  abstained 
from  voting.  By  separate  memorandum 
opinion  &  order,  commission  denied  peti- 

tion by  Massillon  Bcstg.  Co.  to  add  con- 
tingent standard  comparative  issue.  Chmn. 

Minow  and  Comr.  Ford  dissented;  Comr. 
Bartley  abstained  from  voting.  (March  7 
initial  decision  would  deny  all  three  ap- plications.) Action  June  27. 

Routine  roundup 
ACTIONS    ON  MOTIONS 

By  Chairman  Newton  N.  Minow 
■  Granted  petition  by  general  counsel  for 

leave  to  file  brief  not  in  excess  of  56  pages 
m  support  of  exceptions  to  initial  decision 
m  Jacksonville,  Fla.,  tv  ch.  12  proceeding. Action  Jime  22. 

■  Granted  petition  by  Broadcast  Bureau 
and  extended  time  to  June  28  to  file  excep- 

tions to  initial  decision  in  proceeding  on 
Ml  applications  of  S  &  W  Enterprises  Inc., 
Woodbridge,  Va.,  et  al.  Action  June  20. 

■  Granted  petition  by  Broadcast  Bureau 
and  extended  time  to  June  25  to  respond  to 
petition  by  'WEZY  Inc.  CVVEZY),  Cocoa, Fla.,  for  enlargement  or  clarification  of 
issues  in  proceeding  on  its  am  application. Action  June  20. 

■  Granted  petition  by  Jacksonville  Bcstg. 
Corp.  for  leave  to  file  brief  not  in  excess  of 
75  pages  in  support  of  exceptions  to  initial decision  in  Jacksonville,  Fla.,  tv  ch.  12 proceeding.  Action  June  19. 

By  Chief  Hearing  Examiner 
James    D.  Cimningham 

■  Scheduled  prehearing  conferences  and 
neanngs  in  following  am  proceedings  on dates  shown:  July  25  and  Sept.  12-  Wide Water  Bcstg.  Co.,  Inc.,  East  Syracuse,  N.  Y et  al;  July  26  and  Sept.  11:  Haywood Coimty  Bcstg.  Co.,  Brownsville.  Tenn.;  July 25  and  Sept.  11:  Reliable  Bcstg.  Co.,  Cal- houn, Ga.,  et  al;  July  27  and  Sept.  17:  St. Martm    Bcstg.    Co.,    St.    MartinviUe,  La.; 

SUMMARY  OF  COMMERCIAL BROADCASTING 

Compiled  by  BROADCASTING,  June  20 
ON  AIR CPS TOTAL  APPLICATIONS 

Lie.  Cps. Not  on  air For  new  stations 
AM                   3,674  71 139 674 
FM                     934  66 200 172 
TV                     48P  78 85 

OPERATING  TELEVISION  STATIONS 

Compiled  by  BROADCASTING,  June  27 
TOTAL 

VHF UHF 
TV 

Commercial  471 91 
Non-Commercial  42 17 

COMMERCIAL  STATION BOXSCORE 

Compiled  by  FCC,  May  31 
AM tm 

ry 

Licensed  (all  on  air) 
3,737 997 

484' 

Cps  on  air  (new  stations) 63 

47 76 

Cps  not  an  air  (new  stations) 142 
196 

83 
Total  autiiorized  stations 

3,879 

1  193 

654= 

Applications  for  new  stations  (not  in  iiearing) 
437 

99 

37 

Applications  for  new  stations  (in  hearing) 164 21 60 
Total  applications  for  new  stations 

601 
120 97 

Applications  for  major  ciianges  (not  in  hearing) 462 

99 35 

Applications  for  major  changes  (Ih  hearing) 

53 

5 12 
Total  applications  for  major  changes 515 104 

47 

Licenses  deleted 0 0 0 

Cps  deleted 
0 7 0 

'There  are  in  addition.  10  tv  stations  which  are  no  longer  on  the air,  but 
retain their 

licenses.  -Includes  one  3T'\. 

July  26  and  Sept.  13:  Poplar  Bluff  Bcstg. 
Co.  (KWOC),  Poplar  Bluff,  Mo.;  and  The 
Denison  Bcstg.  Co.  (KDSN) ,  Denison,  Iowa, 
et  al;  July  30  and  Sept.  19:  Northfield 
Bcstg.  Co.,  Northfield,  Minn.,  et  al.  Action June  25. 

■  On  own  motion,  scheduled  oral  argu- ment for  June  28  on  joint  petition  for 
approval  of  merger  agreement  filed  by 
Edgar  G.  Shelton,  Jr.,  West  Chester,  and 
Bi-States  Bcstrs.,  Quakertown,  both  Penn- 

sylvania, in  proceeding  on  their  am  appli- cations, et  al.   Action  June  22. 
■  Denied  petition  by  Rhode  Island-Con- 

necticut Radio  Corp.  (WERI-FM),  Westerly, 
R.  I.,  for  enlargement  of  issues  in  proceed- 

ing on  its  application  and  The  Willie  Bcstg. 
Co.,  Willimantic,  Conn.,  to  permit  inquiry 
as  to  financial  qualifications  of  applicant 
Willie  Bcstg.   Action  Jiuie  20. 

By  Hearing  Examiner  Basil  P.  Cooper 
■  Granted  motion  by  Dover  Bcstg.  Co. 

and  set  aside  direction  for  exchange  of 
exhibits  by  Jime  18  pertaining  to  compara- tive issues  between  Dover  and  1540  Radio 
Inc.,  both  applicants  for  new  am  stations 
in  Richmond,  Va.,  and  continued  further 
evidentiary  hearing  on  their  applications, 
et  al.,  from  June  25  to  July  6.  Action  June 21. 

■  Granted  motion  by  Kennett  Bcstg. 
Corp.  (KBOA),  Kennett,  Mo.,  and  con- tinued July  10  evidentiary  hearing  to  July 
18  in  proceeding  on  application  of  Bootheel 
Bcstg.  Co.,  for  new  am  station  in  Kennett. Action  June  21. 

■  On  own  motion  and  consistent  ■with  a June  B  ruling  receiving  in  evidence  affidavit 
of  J.  Leo  Dowd  as  FCC  Exhibit  C,  made 
corrections  in  transcript  to  change  number- 

ing of  exhibits  in  proceeding  on  application 
of  Pioneer  States  Bcstrs.  Inc.,  for  new  am 
station  in  West  Hartford,  Conn.  Action 
June  20. 

By  Hearing  Examiner  Charles  J.  Frederick 
■  As  result  of  agreements  reached  at 

June  26  prehearing  conference  in  proceed- ing on  applications  of  The  Greenwich  Bcstg. 
Corp.,  Greenwick,  Conn.,  et  al,  scheduled 
certain  procedual  dates  and  hearing  for 
Oct.  1.    Action  June  20. 

■  As  result  of  agreement  reached  at  June 
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20  informal  conference  in  proceeding  on 
applications  of  Hershey  Bcstg.  Inc.,  and 
Reading  Radio  Inc.,  for  new  fm  stations  in 
Hershey  and  Reading,  Pa.,  scheduled  fur- 

ther hearing  for  July  11.  Action  June  20. 

By  Hearing  Examiner  Millard  F.  French 
■  Granted  petition  by  Fifth  Market  Bcstg. 

Inc.  (WGSM),  Himtington,  N.  Y.,  and  con- tinued from  Jime  13  to  June  29  date  for 
exchange  of  exhibits  and  Jime  27  hearing 
continued  to  July  18  in  proceeding  on  its 
am  application.   Action  June  22. 

■  Granted  petition  by  Dover  Bcstg.  Co., 
and  continued  July  10  prehearing  confer- 

ence to  Sept.  10  in  Washington,  D.  C,  and 
continued  hearing  scheduled  for  July  27  in 
Dover,  Del.,  to  date  to  be  set  at  prehearing 
conference  in  matter  of  revocation  of  its 
licenses  for  stations  WDOV-AM-FM  Dover. Action  June  22. 

~T  Granted  petition  by  Bi-States  Bcstrs., Annville-Cleona,  Pa.,  and  continued  certain 
procedural  dates  in  proceeding  on  its  am 
application  et  al  (group  1-B) ;  hearing scheduled  for  July  16.   Action  June  22. 

By  Hearing  Examiner  Walther  W.  Guenther 
■  Denied  petition  by  Broadcast  Bureau 

for  extension  of  time  from  June  25  to  July 
16  to  file  proposed  findings  and  from  July 
10  to  July  31  for  replies  in  proceeding  oh 
applications  of  The  Walmac  Co.  for  renewal of  licenses  of  KMAC  and  KISS  (FM),  San Antonio,  Texas.   Action  June  26. 
■  Granted  request  by  Triangle  Publica- tions Inc.  (WNHC-TV),  New  Haven,  Conn., and  continued  June  26  hearing  to  July  2 m  proceeding  on  its  application.  Action June  25. 
■  Pursuant  to  agreement  reached  at  June 22  prehearing  conference,  scheduled  certain procedural  dates  in  proceeding  on  fm  appli- cations of  Rhode  Island-Connecticut  Radio Corp.  (WERI-FM),  Westerly,  R.  I  and The  WilUe  Bcstg.  Co.,  WiUimantic,  Conn.; hearing  as  previously  scheduled — July  24 Action  June  22. 
■  Pursuant  to  agreement  reached  at  June 21  prehearmg  conference,  scheduled  certain procedural  dates  in  proceeding  on  am  appU- Continued  on  page  74 69 
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Help  Wanted — Management 
$20,000  and  more  earnings.  Sales  Director, 
local  and  national.  Large  Eastern  metropoli- 

tan station,  excellent  ratings.  Replies  con- fidential. Box  406M,  BROADCASTING. 

General  manager:  I  want  a  General  Man- 
ager for  a  progressive  single  station  Texas 

market.  Successful  sales  background  essen- 
tial. Base  salary  plus  incentive  available 

for  man  who  will  be  a  community  leader 
and  build  station  to  point  where  we  can 
use  profits  for  future  expansion.  TeU  all 
in  first  letter.  Box  565M,  BROADCASTING. 
Wanted  .  .  .  Northern  California,  manager 
-with  sales  ability,  proven  record,  assume interest  and  run  the  works.  Good  market 
•of  60,000,  an  excellent  deal  for  the  right 
man.  Box  610M,  BROADCASTING. 

Station  manager  with  first  phone  to  act  as 
general  manager  and  chief  engineer.  North- 

west 250  shortly  going  1  kw.  Available  by 
July  23.  Send  resume  and  salary  require- 

ments airmail  to  KAPA,  Box  626,  Raymond, 
Washington. 

Sales  oriented  General  Manager — Experi- 
enced for  regional  5  kw  New  England 

radio.  Send  resume  and  photo.  Box  617M, BROADCASTING. 

Manager-Salesman  who  can  buy  interest  in 
station  in  Arkansas  community  of  12,000. 
Write  Box  620M,  BROADCASTING. 

Sales 

Baltimore — Good  salary  plus  .  .  .  For  good 
fMlesman  (Management  abUlty)  with  grow- 

ing multiple  chain  .  .  .  complete  restune  to 
Box  805K,  BROADCASTING.  
Florida.  $100  week  plus  15%  and  gas  al- 

lowance. Great  opportunity  for  aggressive, 
energetic,  salesman  who  loves  to  sell  and 
mafce  money.  Box  146M,  BROADCASTING. 
I-F  you  have  Perspiration,  Inspiration,  En- 

thusiasm, opportimity  for  $6-8,000.  KFRO, Longview,  Texas. 
Experienced  aggressive  salesman  capable  of 
sales  management.  Modern  station,  fast 
pace,  finest  facilities,  big  Augusta-N.  Au- 

gusta market.  Good  salary.  Contact  Bill 
Ellis,  General  Manager,  WFNL,  200  Georgia 
Ave,  N.  Augusta,  South  Carolina.  TA  4-1441. 
Sales:  Need  salesmen  to  work  southern 
states  for  tape  machines,  cartridge  machines 
and  electronic  equipment.  Please  contact 
Gamaliel  Enterprises,  P.  O.  Box  20627,  At- 
lanta  Municipal  Airport,  Atlanta,  Georgia. 
Sales  or  sales  manager.  Wonderful  opportu- 

nity for  experienced  man  who  gets  results. 
Must  have  proven  sales  record.  Salary 
open,  plus  commission  and  overrides.  Nor- 

folk and  Newport  News,  Va.,  area.  Call 
Manager  impiediately.  Al  Lynn,  Madison 
5-0130  or  write  resume  to  WTID,  Norfolk, Va. 

One  of  the  midwest's  leading  stations, 
50,000-watt  KXEL,  adding  to  sales  staff. 
Good  starting  pay.  Excellent  future.  Apply 
Al  Laval,  Manager,  KXEL,  Waterloo,  Iowa. 
Southern  Kentucky's  pioneer  station  desires 
live-vsrtre  young  salesman,  excellent  future 
in  group  ownership.  Contact  Hugh  Tyler, 
Manager,  WLBJ,  Bowling  Green,  Kentucky. 
Salesman  single  station  small  market.  $510 
month  guaranteed  or  commission  which 
ever  higher.  Send  resume,  references  and 
photo  to  S.  A.  Hassan,  WROY  AM-FM,  Box 
31,  Carmi,  Illinois. 
Management  and  sales  openings  thruout 
U.  S.  accent  Midwest.  Write  for  informa- 

tion and  application.  Walker  Employment. 
83  So.  7th  St..  Minneapolis  2,  Minn. 

Announcers 

Top  Chain  continually  on  lookout  for  Top 
Airmen  with  format  experience.  Believable 
personality  and  Creativity  important  quali- fications. To  be  considered  send  tape  and 
resume  to  Box  834K,  BROADCASTING. 

Announcer,  First  Phone  required,  for  New 
England  Daytimer.  Salary  excellent,  com- mensurate with  your  ablUty  in  both  fields. 
Announcing  must  be  first  rate.  Please  send 
audition  tape  including  news  delivery,  com- 

mercials, informal  ad-lib  and  resume.  Real 
opportunity.  If  you  have  sales  ability  this 
would  also  be  a  valuable  asset.  Rush  reply 
including  all  details  to  Box  403M,  BROAD- CASTING. 

Up  to  $15,000  to  start.  Morning  man,  proven 
ratings,  mature  delivery.  Top  40,  major 
eastern  city.  Tape,  resume.  Box  405M, 
BROADCASTING. 

Immediate  opening  for  alert,  energetic 
newsman.  Local  news,  editorials,  com- 

mentaries. Journalism  background  experi- 
ence. Ability  to  work  with  people.  Position 

rewarding.  Resume  and  tape,  first  letter. 
Box  468M,  BROADCASTING. 

Very  excellent  opportunity  for  a  top  per- 
sonality. Midwest  market  of  300,000.  Pulse 

rated  No.  1  for  last  five  years.  This  is  a 
prestige  station.  Fully  paid  hospitalization 
and  life  insurance  programs  equivalent  to 
$100.00  per  month.  Highest  salary  paid 
commensurate  with  ability.  This  is  a  per- 

manent position — average  length  of  em- ployment over  five  years  in  our  program 
department.  Rush  particulars — will  contact 
by  telephone.  Box  598M,  BROADCASTING. 
Announcer-salesman.  Small  town  east  coast. 
$90.  Liberal  commission  on  sales.  Excellent 
opportunity  for  experienced  man.  Box  536M, BROADCASTING. 
All  around  radio  experience  with  first 
phone.  Good  pay  near  Chicago.  Send  tape 
and  history.  Box  551M,  BROADCASTING. 
Solid  Great  Lakes  daytimer  in  good  market 
needs  mature  all  round  creative  self  start- 

ing announcer.  No  floaters.  No  problems. 
Box  555M,  BROADCASTING. 

Negro  R  &  B  disc-jockey  for  swinging  the 
station.  Write  Box  566M,  BROADCASTING. 

Good  music  announcer;  bright,  mature  de- 
livery for  morning  time  with  one  of  most 

powerful  stations  in  top  ten  market.  Sev- 
eral years  experience  preferred;  needed 

immediately,  salary  open.  Rush  resume  and 
tape  to  Box  575M,  BROADCASTING. 
Experienced  announcer  wanted  by  Illinois 
kilowatt  good  music  station  for  dj  work 
plus  news  gathering  and  writing.  Ability 
in  production  work  helpful.  Excellent  start- 

ing salary,  many  extra  benefits  for  ma- 
ture man  with  proved  ability.  Personal  in- 

terview required.  List  age,  experience,  edu- 
cation, family  status,  detailed  experience. 

Box  598M,  BROADCASTING. 
Announcer  with  first  class  license  for  air 
work  on  midwestern  market  good  music 
station.  No  rock  and  rollers.  Emphasis  on 
announcing.  No  maintenance.  Rush  tape 
and  resume.  Box  599M,  BROADCASTING. 

Announcer  dj.  Family  man.  2  years  experi- 
ence. Will  relocate  permanently.  Authorita- 

tive sound.  Hard  worker,  good  board.  Box 
602M,  BROADCASTING. 

First-phone  announcer.  Opportunity  for  ad- 
vancement. Immediate  opening.  Midwest. 

Middle-of-the  road  station.  Box  612M, BROADCASTING. 

Announcers 

Licensed  nut  wanted!  Immediate  opening 
for  Top-40  D.J.  with  first  phone  in  fast 
growing  S.E.  Metropolitan  market.  The 
man  we  want  must  be  different  .  .  .  really 
different!  If  listeners  call  you  a  nut  .  .  . 
friends  say  you're  a  squirrel  .  .  .  C.  E. 
Hooper  says  you're  tops  .  .  .  then  we want  to  hear  from  you.  Send  tape  and 
resume  today!  Box  613M,  BROADCASTING. 
Michigan,  staff  announcer,  experienced, 
good  voice.  Contact  Leo  Jylha.  WBCM,  Bay 
City,  Michigan. 
1st  ticket.  No  maintenance.  Immediate 
opening.  Rush  tape  and  resume.  Manager, 
WBRD,  Bradenton,  Florida. 

1st  phone  announcer.  No  maintenance.  Im- 
mediate opening.  Prefer  starter  to  prima 

donna.  Salary  plus  talent.  Write  or  call 
BUI  Griffiths,  General  Manager,  WELM, 
Elmira,  New  York.  Phone  REgent  3-5626. 
Immediate  opening  for  experienced  1st 
phone  announcer.  No  maintenance.  Salary 
open.  Send  all  or  call  collect  Hugo  DiSalvo, 
Gladstone  7-1194,  WIOU,  Kokomo,  Indiana. 

Immediate  opening  due  to  illness.  Need  ex- 
perienced morning  announcer-salesman.  Op- 

portunity to  share  in  profits — managerial position  open.  Carmen  Gaines,  WLFH,  Little 
Falls,  N.  Y. 

Indiana  daytimer  and  FM  needs  experi- 
enced announcer  with  1st  phone.  Interest- 

ing, challenging  position.  Salary  open.  Con- tact Frank  Haas,  General  Manager,  WMRI 
AM-FM,  Marion,  Indiana. 

At  once!  Wide  awake  morning  man.  Ver- 
satile, dependable,  and  experienced!  Good 

hours — top  pay  for  man  who  can  do  the 
job!  WLAS,  Jacksonville,  North  Carolina. 

Wanted  all  around  man  for  around  the 
clock  top-rated  50,000  watt,  WPTR,  Albany- 
Schenectady-Troy.  Must  have  first  phone 
and  knowledge  of  what  makes  a  good  news- 

cast tick,  plus  have  a  way  with  music. 
Salary  open  for  the  well  rounded  man  we 
want  immediately.  Contact:  Don  Kelly, 
WPTR,  Albany.  UN  9-9271. 

Announcer — morning  man  with  personality 
for  good  music  station.  NBC  affiliate  must 
be  experienced.  Some  tv  work  possible.  Im- mediate opening.  Send  tape,  photo  and 
resume  to  Ed  Huot,  WTRC,  Elkhart,  Indiana. 

Close  to  100  jobs  to  f.ll  next  two  months 
thruout  country,  particularly  Midwest.  An- nouncers and  combo,  radio  and  TV,  write. 
Walker  Employment,  83  So.  7th  St.,  Minnea- 

polis, 2,  Minn.  Now! 

Technical 

Engineer,  first  ticket  for  1000  waiter  south- 
west. Salary  good  for  right  man.  Mainten- ance a  must.  Box  235M,  BROADCASTING. 

Wanted — 1st  class  engineer  with  directional 
experience  who  wants  to  be  chief.  Box  4S4M, 
BROADCASTING. 

"Eastern  Regional  AM-FM  needs  first  class 
Engineer.  Transmitter  and  maintenance. 
No  combo.  Permanent  position,  with  pos- 

sibility of  chief's  job.  Salary  open.  Full details— first  letter  to  Box  471M,  BROAD- CASTING. 

Daytimer  in  Georgia  needs  combination 
chief  engineer-announcer.  Heavy  on  main- tenance, $130.00  per  week  for  right  man. 
Write  Box  476M,  BROADCASTING. 
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Help  Wanted— (Confd) Situations  Wanted — (Cont'd) 
Situations  Wanted — (Confd) 

Technical 

5O0  W  daytimer  wants  reliable,  competent 
chief  for  part  sales  or  announce.  Good 
equinment.  5  year  old  station  in  medium 
market — beautiful  city  in  upper  midwest. 
Must  have  techn-knowhow.  G-ood  pay  and 
side  benefits.  Middle  road  music.  1st  phone. 
Enclose  resume  and  renlv  to  Box  i'TSl, 
BROADCASTIN'G. 
Medium  N".  Y.  market  well  established  pro- gressive station  needs  engineer  good  on 
maintenance.  Other  onportunities  deoend 
on  ability.  Box  554il.  BROADCASTING. 

Chief  engineer — must  have  experience  en- 
gineering, announcing,  selling.  Handsome 

pay  scale  S550  on  up.  Small  town  upper- midwest  daytimer.  Send  letter  onlv)  Box 
56811.  BROADCASTIXG. 

First  phone  engineer  for  fulltime  south- 
eastern Michigan  kilowatt.  Maintenance, 

minimum  board  shift.  New  eqtiipment  and 
excellent  working  conditions;  S450  per 
month  starting  salarj".  Contact  Chief  Engi- neer, WABJ,  Adrian,  Michigan. 
Daytimer  has  immediate  opening  for  chief 
engineer-announcer.  Please  submit  tape and  complete  resume  in  first  letter.  WBCH, 
Hastings — in  ilichigan's  water  wonderland. 
"WFMX.  Chicago's  fine  arts  station  seeks man  with  high  quality  stereo,  audio,  and 
FM  f preferably  RCA)  transmitter  experi- 

ence for  permanent  position  invol\"ing duties  from  equipment  installation  and 
trouble  shooting  to  remote  taping  and 
board  work.  Salarj-  commensurate  with qualifications.  Sheldon  Danielson,  Chief 
Engineer,  221  North  LaSalle  St.,  Chicago." 
Xew  medium  market  stereo  needs  engi- 

neers-announcers or  salesman.  Good  pay. Excellent  working  conditions.  Personal  in- 
terview required.  Complete  resume  in  first 

letter  to:  Stan  Anderson.  WFOL-FIM.  9583 
Seward  Road.  Ham^ilton-Fairneld.  Ohio. 
Chief  engineer  with  above  average  technical 
know-how  plus  administrative  abihtv  for 
above  average  5  kw  station.  WLSI.  'Pike- ville,  Kentucky. 
At  once!  Experienced,  dependable  engineer. 
Strong  on  maintenance.  "Good  hours.  Top pay!  Mtist  have  good  references!  Da^-time 
station.  WLAS,  Jacksom-ille,  North  Caro- lina. 

Engineers  and  combo-men  in  radio  and  TV, 
write  Walker  Emnloj-ment,  83  So.  7th  St. Minneapolis  2,  Minn.,  for  application  now. 
Many  opportunities,  free  registration. 

Production — Programming,  Others 
Top  rated  station  in  Illinois  desires  the 
services  of  first  class  newscaster,  ilust  have 
sincere  desire  to  search  out  news,  edit  and 
rewrite.  Excellent  voice  required.  Will  pay 
top  salary  with  Life  Insurance  and  Major 
Medical  Hospitalization  Programs  fiily 
paid  by  company.  Permanent  position.  List 
full  details.  Will  contact  %-ia  long  distance phone.  Box  509M,  BROADCASTING. 

RADIO 

Situations  W  anted — Management 
General  Salesmanager — Proven  ability — 10 
years  experience  able  administrator  em- 

ployed as  sales  manager — 37  vears — married 
—family.  Box  998K.  BROADCASTING. 
Snccessfnl  manager,  solid  sales,  13  years 
experience.  Employed.  Wants  complete  sta- 

tion responsibility,  medium  market,  310,000 
plus.  Top  references.  Box  399M,  BROAD- 
C  AS  TING.  
Proven  profit-producer.  E^ght  years  Station 
Manager.  Competent,  resoonsible  family 
man  seeks  managerial  or  sales  challenge  in 
Michigan.  Good  ideas,  self-starter,  strong 
on  sales-programming.  Will  consider  in- 
vestment.  Box  541M.  BROADCASTING. 

Manager — Admiini=trati%-e,  sales  and  engi- neering background.  Aledium  market. 
Twentj-  years  broadcasting.  Box  55SM, BROADCASTING. 
California  management  wanted.  AU  around 
radio  man,  emphasis  on  sales.  Experienced, 
stable,  go  getter.  Box  573M,  BROADCAST- ING. 

Management 

Now  GM  large  metro  station.  Big  league 
sales  exTJerience.  '•Excelsior."  Box  581M, BROADCASTING. 

Willing  and  able!  .  .  .  anj'  southeastern 
station  willingly  considered  by  able  man- 

ager with  10  "vears  radio  experience,  5 years  sales.  Box  585M,  BROADCASTING. 
Management  desired  in  Southwest.  Know  all 
phases  of  radio,  esoeciallv  sales,  married, 
stable.  Box  588M.  B'ROADCASTING. 
General  Manager  ready  to  push  your  sta- tion, build  sales.  Medium  to  large  market. 
10  vears  at  present  city.  Box  594M. 
BRO'ADCASTING. 

Commercial  ;Manager,  seek  to  manage  sta- 
tion, southern  market.  Prefer  competitive 

market,  no  single  station  town.  Must  have 
authority  to  make  changes.  Leaving  present 
emplover  for  advancement,  onlv.  Box  595M, 
BROAiDCASTING. 

Manager,  strong  on  revitalizing  losing  prop- 
erty, willing  to  relocate  in  metropolitan 

market.  Sober,  family,  excellent  references. 
For  personal  inter\'iew  'write  Box  597M. BROADCASTING. 

Experienced  in  all  phases  radio  and  t^". 
Ciirrently  in  one  of  nations  top  twentj" tv  outlets.  Wants  to  be  working  investor 
in  your  growing  chain  of  stations.  Top 
new'sman.  good  voice,  experienced  in 
sports  play-bj"-play,  excellent  references, 
college  "grad..  married.  Would  like  to  talk v.-ith  vou.  Box  558M.  BROADCASTING. 
Late  on  top  40  records?  Does  your  com- 

petition have  you  beat?  Then  be  first,  really 
first  in  your  market  with  all  labels,  all 
artists,  ilailrngs  3  times  weekly.  Ten  day 
trial — no  obligation.  Write:  T.  R.  Produc- tions, 830  ilarket,  San  Francisco,  California. 

Sales 

National  Sales  Director — major  market 
group.  Available  soon.  Nationally  known. 
One  of  the  best  management,  sales,  pro- 

gramming I  all  types)  records  in  the  indus- try. Outstanding  success  in  popular  music 
area.  Interested  onlv  in  major  markets. 
Box  143M.  BROADCASTING. 

Announcers 

Looking  for  a  capable  sports  man  with 
all  around  ability-?  Box  fflTM,  BROADCAST- ING. 

Seeking  expansion.  Experienced,  single,  5 
years  radio,  vrill  relocate  anj-where  in  the fancv  50.  Minimum  wage  to  start.  SIOO.OO 
week.  Box  381M,  BROADCASTING. 

Socially  sharp  swinger.  Looking  for  move 
up.  Productive  creative.  Available  August. 
Box  428M,  BROADCASTING. 

Play-by-play:  Preferably  coUege-plenty  ex- 
perience both  sports  and  sales — BA  degree 

Radio -Arts-young,  married — seek  permanent 
position  with  future  management  possibility. 
Box  433M,  BROADCASTING. 

"Ready  to  move  np.  Big  smile,  happy  sound- 
ing jock.  Lots  a  teen  appeal.  Currently  in. 

medium  S.  E.  market.  Four  years  format 
experience.  Draft  exempt.  Strong  on  pro- 

duction. Only  major  and  medium  markets 
need  reply."  Box  456M,  BROADCASTING. 
Astro  announcer — production  voices — sales- 

man (combination),  experienced,  executive 
quality,  seeking  "novel"  experience — college. Box  436M,  BROADCASTING. 

Young,  married  newsman-announcer,  4 
years  experience.  Gather,  write,  report 
local  new's.  Prefer  mid-Atlantic  or  north- east. Box  475M,  BROADCASTING. 
Announcer:  mature  sound;  tight  production; 
NTAS  grad:  want  permanent  job.  Box  485M, 
BROADCASTING. 

CoUege  graduate,  miarried,  two  years  expe- rience, dj.,  news  director,  sports  editor. 
Some  newspaper  experience,  seeking  larger 
market,  chance  to  learn  and  advance  in 
news  and  or  sports.  Box  490M.  BROAD- CASTING. 

Announcers 

College  grad,  experienced,  board,  news, 
sports,  dj.  Available  two  weeks.  Box  506M, 
BROADCASTING. 
Announcer  seeks  position  in  east  starting 
September.  Married.  One  child.  Box  526M, 
BROADCASTING. 
Personality  with  8  years  experience,  humor, 
voices,  wishes  to  meet  station  manager  in 
medium  or  major  market  ■with  opening. Box  550M,  BROADCASTING. 

Bright  cheerie  morning  man.  1st  phone — no maintenance.  Strong  news  delivery.  No 
drifter.  Available  two  weeks.  Box  567M, 
BROADCASTING. 

Announcer-disc  jockey.  Experienced,  mar- 
ried— not  a  floater.  Good  tight  production. 

Authoritative  news.  Box  605M,  BROAD- CASTING. 

Eight  years  experience.  S65.  Central  zone 
or  south.  Single.  38.  Box  572M,  BROAD- CASTING. 

"Experienced  all  around  announcer  major 
market,  looking  for  medium  sized  market 
to  relax  and  enjoy  work.  Ten  years  com- 

mercial experience  as  news  director,  per- 
sonality disc  jockey,  worked  all  shifts, 

pd,  also  play  by  play  aU  major  league  and 
college  sports  for  afrs.  Right  job  early 
m.orning  track  and  pd  or  disc  show  and 
sports  director  play  by  play.  Willing  to 
make  small  investment.  Married.  Salan^ minimiun  S600.  Box  577M,  BROADCASTING 

Experienced  first  phone  dj.  Prefer  New 
England-Florida  others  considered.  Box 
579M.  BROADCASTING. 

Xop-rated  morning  man  in  medium  mid- 
west. Tight  board,  happy.  Not  screamer, 

fuUy  experienced.  Box  5841M,  BROADCAST- ING. 

Personality  dj  for  top  40  sound — a  swinger 
on  the  air  with  knowhow  in  production, 
sales,  copy.  Seeking  permanency.  Box  587M, BROADCASTING. 

Experienced  format  dj  seeking  larger  salarj- 
and  market — draft  exempt — willing  to  re"- locate.  Box  592M.  BROADCASTING. 

Announcer  dj.  Modern  sound.  New;  staff; 
versatile.  Tight  production.  Box  593M, 
BROADCASTING. 

6  years  experience.  Personality  dee-jay, 
tight  production,  readj'  to  move  up  and settle  permanently  during  August.  Draft 
free,  family  man  .  .  .  want  $160  .  .  .  first 
phone.  Box  596M,  BROADCASTING. 

Now  PD  in  Indiana.  Formerly  announcer 
at  WICE.  Providence,  WONE,  Dayton— 
Hom.etown  Dayton — relocate  within  radius 
of  150  miles.  Exnerience  5  vears.  Box  532M, BROADCASTING. 

Young  conservative  announcer  woiUd  like 
to  hear  about  your  good  music  station. 
Married,  good  news  and  sports  delivery. 
Box  601M,  BROADCASTING. 

Polished  announcer.  Experienced  in  news, 
dj  show,  sports,  production.  Desires  N.  Y.. 
N.  J..  Connecticut,  L.  I.  area.  Box  603M, 
BROADCASTING. 

Announcer  dj.  Swinging  modem  stj-le.  Top 
ideas'  Tight  production!  Cheeriul!  Box 608M.  BROADCASTING. 

Modern  jock  for  modem  format.  Top  sound 
for  top  market.  Box  615M.  BROADCAST- ING. 

Swinging-Negro,  fast-paced,  tight  board  and 
first  phone.  Want  to  relocate  in  metropoli- 

tan or  semi-metropoUtan  area.  Now  holding 
top  position  in  small  market.  Versatile  p.d. 
ability.  Broadcasting  and  technical  school 
graduate,  college.  No  floater.  Box  618M. 
BROADCASTING. 

Beginner  with  potential  seeking  announc- 
ing or  engineer's  position.  1st  phone — 'will locate  anj-where.  Frank  Allen.  3252  Grove 

St..  Oakland,  California.  OL  5-6719. 
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Announcers 

Announcer — Experienced,  Young,  Industri- ous and  Versatile.  Can  do  dj  shows,  and 
authoritative  on  news.  Well  trained.  Now 
available.  Robin  Burns,  3090  N.  Haussen 
Court,  Chicago  18,  Illinois.  MU  5-0287. 

Available  now!  Young  announcer.  Good 
sound!  Prefer  Northeast.  William  Elliott, 
48  Imperial  Avenue,  Pittsfield,  Massachu- setts. 

New  York-New  Jersey.  Novice  Negro  news- 
caster. Broadcasting  school  graduate.  Good 

style,  delivery,  voice.  Young,  want  future. 
Leroy  Jones,  MA  4-6450. 

Format  dj.  Young,  energetic,  theatrical 
background,  tight  board,  will  travel.  Tom 
Jordan,  3108  N.  St.  Louis,  Chicago  18,  Il- 

linois. PA  5-5818. 

DJ,  21,  singer,  songwriter,  guitarist,  mc, 
and  clown,  natural  ability  to  make  audi- 

ence contact.  Swingin  hops,  tight  board, 
fast  concise  news.  Please  contact  Larry 
Lee,  104  Omega  Ct.,  N.  Highlands,  Cali- 

fornia or  331-1706  4-6  pm. 

Young  announcer,  1st  phone,  mature  voice, 
experienced  program-news  director,  pro- 

duction ideas.  Dave  Shane,  Hollywood  4- 
9594,  Hollywood,  California. 

Announcer  with  copy  experience,  also 
some  sales  and  news  gathering.  Tape  and 
resume  upon  request.  Address  Roger  Well- man;  Middleville,  Michigan. 

Personality  disc  jockey — 5  years  experience. 
Also  experience  in  sports  news  and  pro- 

duction. Want  southwest  metro  market- 
Sid  Young.  262-2262,  Nashville,  Tennessee. 

School  of  Broadcasting  and  Announcing 
graduates.  Trained  .  .  .  Experienced  .  .  . 
Eager.  1697  Broadway.  N.Y.C. 

Technical 

Technical  advisor,  chief  engineer,  all  forms 
radio  to  50  kw.  Prefer  west  or  southwest. 
Prefer  chain.  References.  Box  498M, 
BROADCASTING. 

First  phone — Capable  of  announcing.  Cur- 
rently working.  Seek  permanent  position — 

prefer  northeast.  Box  529M,  BROADCAST- ING. 

I  control  department,  work  hard,  take  pride, 
cover  major  dj  block.  Nine  years  working 
directional.  There  in  eight  days.  All  in- 

quiries answered.  Box  539M,  BROADCAST- ING. 

Eastern  States  first  class  engineer  looking 
for  a  transmitter  job.  Age  41,  married  and 
settled,  would  like  a  permanent  position. 
Salary  open.  Box  552M,  BROADCASTING. 

South  only — first  phone,  12  years  chief  and 
staff  engineer.  Maintenance  is  my  interest. 
No  announcing — please.  Box  561M,  BROAD- CASTING. 

Chief  engineer-announcer.  Experience  and 
maintenance  construction  and  FCC  com- 

pliance. Quality  announcing,  staff  or  per- 
sonality. Excellent  employment  record. 

Write  me,  I'll  call  you.  Box  564M,  BROAD- CASTING. 

Northwest  only:  Married,  competent,  over 
2V2  years  as  1st  class  engineer-announcer. 
Permanent  position  wanted,  not  a  drifter! 
Box  582M.  BROADCASTING. 

FM  Stations — Now  is  the  time  to  show  a 
profit.  I  can  help.  Have  first  phone  license, 
technical  knowledge,  ideas  for  FM:  produc- 

tion, sales,  promotion  and  program  guide. 
Write  Grady  Dixon,  503  Snow  HiU  St.,  Ay- 
den,  N.  C.  with  offer  or  for  details. 

Production — Programming,  Others 

Hockey  announcer  available.  Prefer  Na- 
tional or  American  League,  will  consider  all 

offers.  Top  ratings,  exciting  play-by-play. 
Knows  radio-television  operations  very 
well.  Excel  in  sales  and  public  relations. 
Employed.  United  States  only.  Box  466M, 
BROADCASTING. 

Production  -  Writer  -  Production  Director. 
Pulse  rated  #1  in  4  station  metro  market. 
Experience  all  phases,  formats,  AM,  FM, 
announce,  too.  Prefer  East  but  will  relocate 
anywhere  there  is  a  future.  Box  505M, 
BROADCASTING. 

Girl  Friday.  Traffic — Copy — Announcing  At- 
tractive. Excellent  references.  Available  im- 

mediately.  Box   563M,  BROADCASTING. 
Experienced  p.d.,  good  sales  record,  friendly 
mature  announcer,  former  newsman,  good 
copy.  Central,  S.W.  U.S.  Box  527M,  BROAD- CASTING. 

Holy  smoke-hurry!  Plan  to  accept  position 
top  30  market  within  a  month  if  you  don't contact  me.  Being  careful- want  best  long- 
range  deal.  Want  p.d.  of  responsible, 
healthy  medium  to  large  market  organiza- 

tion. Will  scientifically,  conceptually  pro- 
gram through  creativity,  top-production, 

clear  thinking  in  terms  of  essentials,  reli- 
ability, hard  work — for  results!  Young,  ag- 

gressive, talented,  sober,  serious — know 
business.  Top-rated  personality  on  top  sta- 

tion, top  experience  (broadcaster,  enter- 
tainer, musician),  education  (psychology), 

top  references  (including  present  em- 
ployer). Want  permanency  and  chance  for 

management.  Tell  me  your  needs.  Will 
provide  quite  sufficient  audio-visual  evi- 

dence in  personal  presentation.  It's  worth 
your  while.  Let's  talk  it  over!  Box  574M, BROADCASTING. 

Rebuilding  metropolitan  operation?  Power- 
ful programming  produced  by  bigtime, 

imaginative  professional.  Box  578M, BROADCASTING. 

Swinging  dj — pd  just  what  you  need  for 
constant,  alert — aggressive  programming  of 
your  pop  sound.  $100  will  give  a  vital  new 
personality,  patience  and  new  ideas  to  or- 

ganization. Production  experience  and 
knowhow  in  getting  the  best.  Let's  talk. Box  586M,  BROADCASTING. 

Want  opportunity  in  sports  field.  Have  12 
years  background  as  sportscaster,  play-by- 

play, coach,  official.  Willing  to  do  anything 
in  this  field.  Could  be  big  help  to  sports 
department.  Bondable  family  man,  40.  Box 
590M,  BROADCASTING. 

Looking  for  administrative  help,  p.d.,  music 
director,  s.d.,  supervisor?  Man  Thursday 
will  help  busy  executive  lessen  burdens.  12 
years  varied  experience  in  radio-tv.  Now 
in  electronics.  Good  references,  bondable, 
good  health,  family  man,  40.  Box  591M, BROADCASTING. 

Will  accept  smaller  wage  for  opportunity 
at  first  p.d.  or  manager  position,  any  mar- 

ket. Have  8  years  am  &  tv,  all  sized  mar- 
kets. Box  607M,  BROADCASTING. 

TELEVISION 

Help  Wanted — Announcers 

TV  Kiddie  personality  for  top  rated  show 
on  deep  south  VHF.  Must  double  as  booth 
announcer.  Top  dollar  for  top  man.  Send 
short  VTR  or  SOF.  Box  492M,  BROAD- 
CASTING. 

Experienced  television  announcer  for  major 
Ohio  market.  Send  all  particulars  and 
photo  first  letter.  VTR  if  possible.  Box  553M, BROADCASTING. 

Major  market  Rocky  Mountain  area  station 
has  staff  opening  for  bright,  versatile  com- 

mercial announcer.  Some  news,  special 
programs.  Writing  &  photography  experi- 

ence helpful.  Emphasis  on  on-camera  & 
voice  flexibility.  Send  either  VTR,  SOF, 
photo,  resume  and  references  to  Box  559m! BROADCASTING. 

Staff  announcer  for  top  market  tv  station, 
middle-atlantic.  Send  audio  tape,  resume, film  or  video  tape  if  available.  Immediate 
opening.  Box  616M,  BROADCASTING. 

Announcers 

Newsman  for  on-the-air  presentation  and 
full-time  local  news  gathering.  Must  have 
TV  experience  in  both.  Prefer  Texas  ap- 

plicant. Send  picture,  audio  tape  and  biog- 
raphy. Lynn  Pentony.  KRIS-TV,  Post  Office 

Box  840,  Corpus  Christi,  Texas. 

"Experienced  and  fully  qualified  staff  an- 
nouncer for  combination  AM-TV  opera- tion. Send  resume  to  Program  Manager, 

WJAR-TV,  Providence,  R.  I. 

Strong  on-the-air  commercial  announcer 
who  can  double  as  sports  director.  Out- 

standing opportunity  in  market's  top  sta- tion. Contact  John  Radeck,  Operations 
Manager,  WJBF-TV,  Augusta,  Georgia. 
Phone  Park  2-6664. 

Technical 

Videotape  maintenance  engineer.  Experi- 
enced Ampex  Intersync.  Leading  New  York 

producer.  Good  salary  and  advancement. 
State  full  background.  Box  372M,  BROAD- CASTING. 

Opening  available  with  leading  midwestem 
tv  station  for  experienced  engineer  with 
first  class  license.  Send  recent  picture  with 
full  resume  to  Box  959K,  BROADCASTING. 
Graduate  electronics  engineer  or  equivalent. 
Experienced  UHF  broadcasting.  Good  op- 

portunity. University  atmosphere.  Submit 
experience  and  salary  requirements.  Box 
516M,  BROADCASTING. 

Wanted:  TV  engineer — first  class  license. 
Experience  not  necessary  but  desirable. 
Write  W.  M.  Greely,  KHOL-TV,  Holdrege, Nebraska. 

Position  available  July  first  for  experienced 
maintenance  engineer  with  expanding  ETV 
station  in  Southwest.  First  phone  necessary. 
Transmitter  and  VTR  experience  desirable. 
Send  resume  and  recent  photo  to:  Wes 
Johnson,  Radio-TV  Bureau,  University  of 
Arizona,  Tucson,  Arizona. 

Production — Programming,  Others 

"Operations  Manager  for  major  market, 
east  coast  television  station,  to  coordinate 
live  studio  production  and  station  daily 
operation.  Indicate  experience  in  directing, 
producing,  traffic  and  on-air  promotion. Box  495M,  BROADCASTING. 
Newsman  for  combined  radio-tv  newsroom. 
Must  be  strong  on-camera,  experienced 
reporter.  This  man  will  do  our  11  pm  TV 
news  in  highly  competitive  market  and 
must  be  good.  Send  audition  sof  to  Bill 
Lindsay.  WFMJ-TV,  Youngstown,  Ohio. 

TELEVISION 

Situations  Wanted — Management 

Experienced  salesmanager — Desires  change to  smaller  UHF  or  VHF  market.  Box  571M, 
BROADCASTING. 
TV-Radio  manager — 12  years  experience. 
Mature,  proven  ability,  excellent  sales-man- agement record.  Desires  relocate  bigger 
market,  bigger  salary.  Money's  worth  guar- anteed. Box  544M,  BROADCASTING. 

Sales 

TV-Radio  promotion  and  sales,  film  and 
production  experience.  Available.  Box  562M, 
BROADCASTING. 

Television  salesman — 4  years  experience 
radio  sales.  12  years  broadcasting  including 
4  years  television  announcing.  34,  married, 
2  children.  Box  589M,  BROADCASTING. 
General  Sales  Mgr.  (TV)  .  .  .  Self  starting 
creative  sales  producer  with  outstanding 
track  record.  Excellent  client  and  agency 
contacts.  Presently  employed.  Wants  chal- 

lenging job.  14  years  experience  (5  local- regional — 9  NYC  reps.)  18M  base  plus  % 
sales.  Box  604M,  BROADCASTING. 

Announcers 

Top  rated,  seasoned,  versatile  announcer. 
College  graduate.  Veteran.  Married.  Stable. 
Box  576M,  BROADCASTING. 
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Situations  Wanted— (Cont'd) For  Sale — (Cont'd) 
WANTED  TO  BUY 

Technical 

Engineer  limited  tv  experience.  4  years  ex- 
perience allied  fields.  Has  1st  phone  ticket, 

willing  to  relocate.  Salary  open.  Box  609M, 
BROADCASTING. 

Production^ — Programming,  Others 

Director-Writer-Announcer,  looking  for  a 
position  with  potential.  Box  337M,  BROAD- CASTING. 

Nationally  recognized  newsman  seeks  chal- 
lenging position  with  medium  market 

operation.  Network  and  overseas  experience 
will  help  build  or  expand  local  image. 
Best  industry  references.  Salary  open  and 
all  replies  acknowledged.  Write  Box  540M, 
BROADCASTING,  or  Phone  Area  501, 
UNion  3-4336  today. 

Newsman.  11  years.  Directed  legislative  elec- 
tion, special  events.  Editorial  writing  back- 

ground. Family:  age  34.  Call  304-925-5488 collect.  Box  407M,  BROADCASTING. 

News  photographer  reporter  seeks  employ- ment with  aggressive  tv  station.  Five  years 
experience.  Have  car.  equipment,  vet.  Box 
557M,  BROADCASTING. 

Director,  5V2  years  experience  all  phases  of 
production,  veteran,  26,  university  grad., 
married  with  children.  Box  560M,  BROAD- CASTING. 

Cost-conscious  program-production  man- 
ager with  ingenuity  desires  relocation.  Does 

hiring,  scheduling,  programming  and  di- 
recting. Knows  film.  5  years  present  loca- tion. Journalism  degree.  References.  Family. 

Box  583M,  BROADCASTING. 

Sports  Director,  Sales  Mgt.  12  years  overall 
experience  in  radio  and  television  doing 
major  sports  events  and  programs.  V/rite, 
sell,  and  produce  shows.  Agency  experience 
also.  Network  experience  included.  Send 
for  complete  resume  and  references.  Box 
600M,  BROADCASTING. 

Capture  your  local  tv  kid  market  .  .  .  one- 
man  puppet  show,  great  for  local  talent, 
personal  appearances,  station  promotion, 
commercials.  Real  winner,  kids  and  parents! 
Do  some  staff  announcing,  guarantee  your 
moneys'  worth.  Best  offer.  Box  614M, BROADCASTING. 

Award-winning  professional  journalist  needs 
permanence  with  top-flite  news  or  sports 
department  of  progressive  radio  or  TV 
operation.  Prefer  TV  special  events,  public 
affairs.  Capable  of  directorship.  Eight  years 
of  diversified  experience  includes  local, 
regional,  major-metropolitan  markets; 
radio,  television,  newspaper;  news,  sports, 
personality,  sales,  programming;  gathering, 
editing,  writing,  delivering;  shooting,  proc- 

essing, editing,  on-camera.  College,  family, 
24.  Previously  with  WNAX-KVTV,  now 
with  Time-Life  Broadcast,  Inc.  Have  just 
been  laid-off  by  operational  cutdown;  cur- 

rent employers  will  be  among  outstanding 
references.  I'm  used  to  top  ratings,  heavy 
promotion,  substantial  salary.  I'd  Uke  to deliver  for  you.  Tom  Houghton  (Edwards), 
wtcn  Radio-TV,  Minneapolis  16,  Minnesota. Phone  612-825-9528. 

FOR  SALE 

Equipment 

WE  504B  3  kw  fm  transmitter.  Operating 
condition.  Best  offer  over  $2,000.  Box  606M, 
BROADCASTING. 

Lost  lease.  Have  for  sale  Translux  Travel- 
ling News  Sign  In  perfect  condition.  Cost 

$14,000  new,  will  sell  for  $3,000  if  you  come 
and  get  it.  42>,4  ft  long  48  in.  high.  Write WBLY,  Springfield,  Ohio. 

Tape  atbon  playback  units.  Model  375-7-RP 
using  7"  reels.  Has  preamp.  Continuous  play, double  track,  ideal  for  use  on  location  for 
background  music.  Cost  new  $404.50.  We 
are  changing  to  FM  feed.  Units  used  one 
year,  bargain  at  $150.00  each.  FOB,  In  Store 
Broadcasting,  2022  South  Division,  Grand 
Rapids,  Michigan. 

Equipment 
Bargain.  3kw  FM  transmitter  $3500.  4  bay 
Collins  antenna  $450.  280  ft.  i%"  new coaxial  line.  WDIA,  Memphis,  Tennessee. 

"For  Sale"  one  complete  GE  studio  camera chain  model  4  PC  4  with  Houston  Fearless 
tripod,  (3)  B  &  L  lens,  GE  monitor,  power 
supplies,  channel  amplifier.  Call  O.  L.  Turn- 

er, WSIL-TV,  Harrisburg,  Illinois. 
Western  Electric  10  kw-FM  (506  B-2)  and 
one  (1)  kw-AM  (443  A-1)  spare  tubes  and 
parts.  Make  offer.  WVKO,  Columbus  HU  6- 9595. 

UHF    Transmission    Line    and  Hardware! 
525'  of  eVs"  X  19'6"  MI-19387-1B  Coax; 
520'  of  31,8"  X  20'  MI-19089-1  Coax;  Elbows; 
Insulated,  grounded  and  fixed  hangers  for 
both  above.  One  3V8"  RCA  Dipole  antenna, Channel  22,  one  ditto  Channel  34.  All  good 
condition.  Available  mid  July.  Half  price! 
Write  for  stock  list.  Scott  Hagenau,  WSBT- TV,  South  Bend  1,  Indiana. 

Quality  tapes.  Lowest  prices  anywhere. 
Free  catalog.  Box  3095,  Philadelphia  50. 

Commercial  crystals  and  new  or  replace- 
ment crystals  for  RCA,  Gates,  W.  E.  Bliley 

and  J-K  holders,  regrinding,  repair,  etc., 
BC-604  crystals  and  Conelrad.  Also  A.  M. monitor  service.  Nationwide  unsolicited 
testimonials  praise  our  products  and  fast 
service.  Edison  Electronic  Company,  Box 
31,  Temple,  Texas. 
Thermometer,  remote  electrical;  enables 
announcer  to  read  the  correct  outside  tem- 

perature from  mike  position.  Range  0-120 
deg.  F.  Installed  in  less  than  an  hour.  Send 
for  brochure.  Electra-Temp.  Co.,  Box  6111, 
San  Diego  6,  Calif. 

16mm  Reversal  Film  Processor,  Aiglonne, 
Model  America,  automatic  daylight  film 
processor.  Automatic  threading,  solution 
recirculation,  replenishing  system,  and 
dryer,  with  two  magazines.  $2500.00  fob. 
16mm  Film  Processor — Fairchild,  mini- 
rapid,  16mm,  negative-positive  processor. Self  threading  with  400  foot  capacity  $450.00 
fob.  G.  L.  Anderson,  WJW-TV,  1630  Euclid 
Avenue,   Cleveland  15,  Ohio. 

Am,  fm,  tv  equipment  Including  trans- 
mitters, orthlcons,  iconoscopes,  audio,  moni- 

tors, cameras.  Electrofind,  440  Columbus 
Ave.,  N.Y.C. 

Used  AM  transmitters — several  Slew,  Ikw, 
250  watt— Priced  to  sell— Write  for  list. 
Bauer  Electronics  Corporation,  1663  Indus- 

trial Road,  San  Carlos,  California. 

Unused  transmission  equipment  1  5/8" 
Andrews,  51.5  OHM  Teflon  Line,  $40.00  for 
20'  length;  Ta"  ditto,  90tf  foot;  6  feet. Dishes  with  hardware,  $150.00  each.  Also 
Elbows,  Reducers,  Dehydraters,  Hangers 
and  Hardware  at  surplus  prices.  Write  for 
Stock  List.  S-W  Electric  Cable  Company. 
1401  Middle  Harbor  Road,  Oakland  20,  Calif. 

Will  buy  or  sell  broadcasting  equipment. 
Guarantee  Radio  &  Broadcasting  Supply 
Co.,  1314  Iturbide  St..  Laredo,  Texas. 

WANTED  TO  BUY 

Equipment 
Wanted  5  kw  FM  transmitter,  not  over 
eight  years  old.  Box  467M,  BROADCAST- ING. 

Wanted  to  buy:  By  individual  wanting  semi- retirement.  Small  AM  or  FM  station  N/E 
(preferably  100  mile  NYC)  Low  price/down 
payment.  Send  details  including  operating 
cost,  gross/net  income  past  six  months. 
Box  580M,  BROADCASTING. 

FUm  scratches  and  dirt  showing  on  your 
tube?  A  lot  of  stations  got  rid  of  them  by 
using  Piclear — You  can  too.  Piclear,  Inc., 
905  Palmer  Ave.,  Mamaroneck,  N.  Y.  OW 8-9258. 

Used  broadcast  audio  speech  input  console 
in  working  or  repairable  condition.  Box 
8117,  Asheville,  North  Carolina. 

Stations 

"Will  take  over  active  management  and 
buy  either  part  of  or  entire  radio  station. 
Long  on  experience,  short  on  down-pay- ment. Contact  Box  327M,  BROADCASTING. 

INSTRUCTIONS 

FCC  first  phone  license  preparation  by 
correspondence  or  in  resident  classes. 
Grantham  Schools  are  located  in  HoUjnwood, 
Seattle,  Kansas  City  and  Washington.  Write 
for  our  free  40-page  brochure.  Grantham School  of  Electronics.  8123  GUlham  Road, 
Kansas  City  9,  Missouri. 
Be  prepared.  First  class  F.C.C.  license  in 
six  weeks.  Top  quality  theory  and  labora- 

tory training.  Elkins  Radio  License  School 
of  Atlanta,  1139  Spring  St.,  N.W„  Atlanta. Georgia. 

Elkins  Radio  License  School  of  Chicago — 
Six  weeks  quality  instruction  in  laboratory 
methods  and  theory  leading  to  the  F.C.C. 
First  Class  License.  14  East  Jackson  St., 
Chicago  4,  Illinois. 
FCC  first  phone  license  in  six  weeks. 
Guaranteed  instruction  in  theory  and 
laboratory  methods  by  master  teachers. 
G.  I.  approved.  Request  free  brochure. 
Elkins  Radio  License  School,  2603  Inwood 
Road,  Dallas,  Texas. 

Be  a  disc  jockey.  FCC  1st  class  license  In 
6  weeks.  Next  class  starts  July  16 — enroll 
now.  Nation's  leading  d.j.'s  &  engineers teach  you.  Free  placement  service.  Write: 
Academy  of  Television  &  Radio  Inc.,  1700 
E.  Holcombe  Blvd.,  Houston,  Texas. 

Train  now  in  N.Y.C.  for  FCC  first  phone 
hcense.  Proven  methods,  proven  resiUts.  Day 
and  evening  classes.  Placement  assistance. 
Announcer  Training  Studios,  25  W.  43  N.Y. OX  5-9245. 

Since  1946.  The  original  course  for  FCC 
First  Class  Radiotelephone  Operator  License 
in  six  weeks.  Reservations  necessary.  En- rolling now  for  classes  starting  July  11, 
September  19.  For  information,  references 
and  reservations,  write  William  B.  Ogden 
Radio  Operational  Engineering  School,  1150 
West  Olive  Avenue,  Burbank,  California. 

Announcing  programming,  console  opera- 
tion. Twelve  weeks  intensive,  practical 

training.  Finest,  most  modem  equipment 
available.  G.  I.  approved.  Elkins  School  of 
Broadcasting,  2603  Inwood  Road,  Dallas  35, Texas. 

Free  brochure  with  information  covering 
our  6  week  FCC  License  course.  Write  to 
Robert  E.  Johnson,  Pathfinder  School,  5504 
Hollywood  Blvd.,  Hollywood,  Calif.  Summer 
classes  start  July  31,  and  Sept.  18. 

MISCELLANEOUS 

ATC  and  similar  cartridges  rewound  and 
reconditioned.  Low  rates.  Broadcast  As- 

sociates, Box  1392,  Atlanta  1,  Georgia. 

New  DJ  Comic-Tape  ready  now!  Over  100 
crazy  bits  to  brighten  up  your  show.  Only 
$5.00.  Hurry,  limited  number  available.  IRP, 
1930  Greenville  Ave.,  Dallas,  Texas. 

Lange-Liners  Skyrocketing  Ratings  Coast 
to  Coast!  Lange;  5880  Hollywood  Blvd., 
Hollywood,  California. 
28,000  Professional  Comedy  Lines!  Topical 
laugh  service  featuring  deejay  comment, 
Introductions.  Free  catalog.  Orben  Comedy 
Books,  Hewlett,  N.  Y. 
•'Days-Dates-Data.'"  New  Deejay  gag  serv- 

ice. Sample  copy  $3.00.  Show-Biz  Comedv 
Service — (Dept.  BM)  65  Parkway  Court, 
Brooklyn  35,  New  York. 

Business  Opportunity 

For  Sale  1st  Mortgage  on  Florida  fulltime 
radio  station.  20%  discount.  Secured  by 
assets  and  all  issued  stock.  Will  accept 
$31,000  for  $38,000  note.  Interest  is  6%. 
Write  Box  611M,  BROADCASTING. 

I  need  working  partners  to  buy  radio  sta- 
tion. Moderate  investment  required.  Am 

seeking  superb  salesman  and  versatile 
engineer.  Box  570M,  BROADCASTING. 
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RADIO 
Miscellaneous — (Cont'd) 

Help  Wanted — Sales 

OPENINGS 

Three  Account  Executives 
Radio,  Television  and/or 
Ad  Agency  Experience 

A  Necessity. 

High-caliber  men,  free  to  travel,  with 
accustomed  earnings  to  $25,000  yearly. 
Travel    and    entertainment  allowance,   
plus  commissions.  g 
Call  Main  Office,  HA  6-9266,  Boston,  i 
Mass.,  for  appointment.  Interviews  will  B 
be  held  in  accessible  area.  g 

COMMERCIAL  PRODUCERSJNC.  | 

405  Park  Square  Building  I 
Boston,  Massachusetts  I 

Technical 

OVERSEAS 
OPPORTUNITIES 

EUROPEAN  AREA 

RADIO  ENGINEERS 
Minimum  5  years  experience  in  itandard 
and  high  frequency  broadcasting,  emphasis 
on  high  power  transmitters.  Administrative 
experience  desirable. 
PROJECT  ENGINEER 
Electronics  experience  and  BSEE  required. 
Knowledge  civil,  hydraulics  or  other  engi- 

neering helpful. 
Travel  and  housing  allowances  given. 
Submit  experience  and  earnings  to 
Box  841 K,  BROADCASTING 

•  lOBS  IN  • 
RADIO  &  TV 

A  new  concept  in  obtaining  jobs  throughout 
East  Coast  &  Midwest.  Find  out  how  you 
can  list  and  have  your  resume  mailed  to 
over  1000  stations.  A  sure  fire  way  of  ob- 

taining jobs,  for  all  broadcast  personnel, 
experienced  or  professionally  trained.  Writ* 
immediately 

JOB  XCHANGE 
458  Peachtree  Arcade 

Atlanta,  Ga. 

INSTRUCTIONS 

FCC  First  Phone  License  in  6  weelcs.  Train 
on  5000  watt  commercial  station.  Air 
Conditioned  classrooms.  Apply  now  for  spe- 

cial summer  rates.  American  Academy  of 
Electronics,  303  St.  Francis  Street,  Mobile, 
Alabama. 

MISCELLANEOUS 

NEW  COMEDY  FOR  DJ'S Be  the  first  to  get  this  new  fresh  package, 
tailored    specifically    for    D.J.'s.    All  newl 
100%  airablel  Send  $500  for  "Take  One." 

D.J.  GAG  SERVICE 
P.  0.  Box  92 

Kansas  City  41,  Missouri 

EMPLOYMENT  SERVICE 

AUTOMATING? 
Top  air  personality  in  N.  Y.  City,  heard 
nationally  on  commercials  prepared  to  cus- 

tom-build three  hour  record  shows  and/or 
commercils  for  limited  number  of  stations. 
Network  quality  at  local  price. 

Write  Box  61 9M,  BROADCASTING 

Colorful 
RADIO  MARKET  SHEETS 

and        COVERAGE  MAPS 

Address  Radio  Dept.  on  your  letter- 
head for  FREE  information  and  samples. 
EVEREADY  ADVERTISING 

1817  Broadway  •  Nashville  4,  Tenn. 

FOR  SALE 

Equipment 

Why  tie  up  your  money  in  froien  as-  jC 
sets?  We  lease  new  or  used  broadcast-  J 
Ing  equipment,  office  machinery,  can 
and  trucks. — Select  your  own  equip- 

ment supplier — we  buy  for  cash  and 
lease  to  you  over  period  of  years. 
Conserve  your  cash  and  take  advan- 

tage of  possible  tax  benefits. 

GENE  O'FALLCm  &  SONS  LEASING 
639  Grant  Street  Denver  3,  Colo. 

AM  6-2397 

|iiiiiiiiiiiniiiiiiiiiiiit]iiiiiiiiiiiiE]iiiiiiiiiiii[]itiiiiiiiiii»iiiiiiiitiiiuiiiiu 

E  Foirchild  stereo  cutting  system  with  E 
E  head,  100  hours  use,  plus  unused  = 
=  spare    head.     List    price    $9,300.  M 
=  Price  for  immediate  sale   $6,500.  M 
E  Hamilton  Audio  Electronics  E 
E  45  West  45th  Street  i 
I       New  York  City,  Circle  5-3430  | 
i]iiiiiiiiiiiic]iiiiiiiiiiiiniiiiiiiiiiiii]iiiiitiiiiiiuiiiiiiiiiiii[]iiiiiiiiiiiitii5 

FOR  SALE  
~ 

Stations 

WANT  SECURITY 

Own  your  business — be  your  own  boss.  $5,- 000.00  cash  buys  franchise,  equipment  and 
furniture.  Must  know  radio.  Deal  of  a  life- 

time! Live  in  America's  fastest  growing and  most  beautiful  city. 
Box  569M,  BROADCASTING 

THE  PIONEER  FIRM  OF  TELE- 
VISION AND  RADIO  MANAGE- 

MENT CONSULTANTS 
ESTABLISHMENT  1946 

Negotiations  Management 
Appraisals  Financing 
HOWARD  S.  FRAZIER,  INC 

1736  Wisconsin  Ave.,  N.W. 
Washington  7,  D.  C. 

-CONFIDENTIAL  NEGOTIATIONS— 
For  Buying  and  Selling 

RADIO  and  TV  STATIONS 
in  the  eastern  states  and  Florida 
W.  B.  GRIMES  &  CO. 

2000  Florida  Avenue,  N.W. 
Washington  9.  D.  C. 

DEcatur  2-2311 

Continued  from  page  69 
cation  of  Bay  Shore  Bcstg.  Co.,  Hayward, 
Calif.,  and  continued  July  25  hearing  to 
Oct.  17.   Action  June  22. 

■  Granted  petition  by  Broadcast  Bureau 
and  extended  from  June  21  to  July  12  time 
to  file  reply  conclusions  in  Wilmington, 
Del.,  tv  ch.  12  proceeding.  Action  June  22. 
By  Hearing  Examiner  Isadora  A.  Honig 
■  On  own  motion,  reopened  record  in 

proceeding  on  am  applications  of  Don  L. 
Huber,  Madison,  and  Bartell  Bcstrs.  Inc. 
(WOKY),  Milwaukee,  Wis.,  postponed  in- 

definitely dates  scheduled  for  filing  of  pro- 
posed findings  and  replies  pending  comple- tion of  further  evidentiary  proceedings,  and 

scheduled  hearing  conference  for  July  11. Action  June  25. 
■  Formalized  by  order  actions  taken  at 

June  19  prehearing  conference  in  proceed- ing on  am  application  of  WEZY  Inc. 
(WEZY),  Cocoa,  Fla.,  scheduled  certain 
procedural  dates,  and  continued  July  11 
hearing  to  July  31.   Action  June  19. 
By  Hearing  Examiner  H.  Gltford  Irion 
■  Granted  request  by  New  Mexico  Bcstg. 

Inc.,  and  continued  June  26  hearing  to 
July  3  in  Santa  Fe,  N.  Mex.,  tv  ch.  2  pro- 

ceeding.  Action  June  22. 
By  Hearing  Examiner  David  I.  Krausliaar 

■  By  order  in  Syracuse,  N.  Y.,  tv  ch.  9 
proceeding,  granted  petitions  for  leave  to 
amend  applications  of  Ivy  Bcstg.  Inc.. 
to  include  letter  of  credit  from  The  Chase 
Manhattan  Bank  and  Syracuse  Civic  Tele- 

vision Inc.,  to  reflect  change  in  main 
studio  location  and  financial  changes  inci- 

dental thereto,  resulting  from  conditional 
grant  of  application  for  interim  tv  opera- tion on  ch.  9  in  Syracuse:  incorporated 
by  reference  reasons  for  action  in  regard  to 
Ivy  petition  as  set  forth  in  June  25  tran- 

script of  hearing;  effective  date  of  rulings 
to  be  date  of  release  of  order.  Action  June 
26. 

By  Hearing  Examiner  Jay  A.  Kyle 
■  Pursuant  to  June  22  prehearing  con- ference, continued  July  25  hearing  to  Sept. 

20  in  proceeding  on  am  applications  of 
Olney  Bcstg.  Co.,  Olney,  Texas,  and  James 
R.  Williams,  Anadarko,  Okla.  Action  June 
22. 

■  Ordered  that  replies  to  proposed  find- 
ings may  be  filed  on  or  before  July  6  in 

proceeding  on  applications  of  Simon  GeUer 
for  new  am  station  in  Gloucester,  Mass., 
et  al.  Action  June  21. 

For  Sale — (Confd) 

Stations 

I  GUNZENDORFER^H 
ARIZONA  single  station  mkt.  $10,000 
down.  Asking  870,000.  "A  CVMEN. 
DORFER  Exclusive." 
FM's  $50,OOO-$125,00O-$165,OOO.  "Ex- 

clusive." 

OTHER    AM    BITYS    $78,000,  $125,000. 
WILT  GUNZENDORFER 

AND  ASSOCIATES 
Licensed  Brokers  Phone  OL  2-8800 
S630  W.  Olympic,  Los  Angeles  35,  Calif. 

Ala  single  daytimer  $  85M  ttrmt 
Ky  single  daytimer  75M  $29M Fla  medium  tulltime  275M  $110M 
Ca  metro  fulltime  137M  29% 
Mats  metro  daytimer  225M  terms 
La  metro  daytimer  135M  29% 
and  others:  also  newspapers  &  trade  journals 
CHAPMAN  COMPANY 
1182  W.  Peachtree  St.,  Atlanta  9,  Ga. 

STATIONS  FOR  SALE 
ROCKY  MOUNTAIN.  Medium  market.  Gross 
exceeds    $100,000.      Absentee  ownership. 
Asking  $150,000.  29%  down. 
SOUTHWEST.  Top  market  in  the  state.  Full 
time.  Asking  $425,000.  29%  down. 
ROCKY    MOUNTAIN.    Cross   $42,000.  Full 
time.  Asking  $75,000.  29%  down. 
NORTHWEST.    Exclusive.    Full    time.  Cross 
exceeds  $70,000.  Exceptional  potential.  Ask- 

ing $125,000.  Terms. 
JACK  L.  STOLL  &  ASSOCS. 

Suite  600-601  6381  Hollyw'd  Blvd. 
Los  Angeles  28,  Calif.     HO  4-7279 
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By  Hearing  Examiner  Herbert  Sharfman 
■  By  memorandum  of  ruling  after  May  31 

argument  in  consolidated  am  proceeding  on 
applications  of  Rockland  Bcstg.  Co.,  Blau- velt,  N.  Y.,  et  al,  granted  motion  by  Dr. 
WUbur  C.  Malcolm  and  quashed  subpoena 
duces  tecum  issued  to  him  at  request  of 
Rockland  Bcstg.  Co.   Action  June  25. 

■  Granted  request  by  Central  Coast  Tv 
and  continued  June  25  further  hearing  to 
June  28  in  Santa  Maria,  Calif.,  tv  ch.  12 
proceeding.   Action  June  22. 

■  Granted  request  by  Greenville  Bcstg. 
Co.,  Greenville.  Ky.,  and  advanced  June  29 
conference  to  June  28  in  proceeding  on  its 
am  application  and  that  of  Hayward  F. 
Spinks,  Hartford,  Ky.   Action  June  22. 

■  Continued  from  June  25  to  July  5 
engineering  hearing  involving  am  applica- tions of  Rockland  Bcstg.  Co..  Blauvelt, 
Rockland  Radio  Corp.  and  Rockland  Bcstg. 
Inc.,  Spring  Valley,  all  New  York,  which 
are  consolidated  for  hearing  in  Dockets 
14510  et  al.  Action  June  21. 

■  Reopened  record  in  proceeding  on  ap- 
pUcations  of  Hayward  F.  Spinks  and  Green- ville Bcstg.  Co.  for  new  am  stations  in 
Hartford  and  Greenville,  Ky.,  and  sched- 

uled conference  for  June  29;  dates  for  filing 
proposed  findings  and  replies  remain  same, 
July  2  and  July  12.  Action  June  21. 

By  Hearing  Examiner  Elizabeth  C.  Smith 
■  Scheduled  hearing  for  June  26  in  pro- 

ceeding on  application  of  Melody  Music  Inc. 
for  renewal  of  license  of  WGMA  Holly- 

wood, Fla.   Action  June  20. 
■  Granted  motion  by  Tenth  District 

Bcstg.  Co.,  and  extended  time  from  June 
20  to  June  25  for  final  exchange  of  en- 

gineering exhibits,  June  26  to  June  29  for 
final  exchange  of  all  other  exhibits,  and 
July  3  to  July  5  for  notification  of  witnesses 
desired  for  cross-examination  in  proceeding 
on  its  application  and  Seven  Locks  Bcstg. 
Co.  for  new  am  stations  in  McLean,  Va., 
and  Potomac-Cabin  John,  Md.  Action  June 20. 

BROADCAST  ACTIONS 
by  Broadcast  Bureau 
Actions  of  June  26 

WNAD  Norman,  Okla. — Granted  license 
covering  new  ant.  system. 
WHOT  CampbeU, "  Ohio— Granted  license covering  use  of  old  main  trans,  as  auxiliary 

trans,  at  main  trans,  site,  while  using  DA. 
National  Bcstg.  Inc.  Chicago,  111. — Granted 

cp  to  add  transmitter  for  low  power  sta- tions; conditions. 
KING-TV  Seattle,  Wash.— Granted  cps  to 

change  type  trans,  and  make  minor  equip- 
ment changes  (main  trans,  and  ant.);  and 

to  maintain  driver  used  with  main  trans,  as 
auxiliary  trans,  at  main  trans,  site  (aux- 

iliary trans). 
KllET,  K13EL  Grand  Lake,  Colo.  — 

Granted  mod.  of  cps  to  change  type  trans, 
for  vhf  tv  translator  stations. 
WYNK  Baton  Rouge,  La.— Granted  exten- 

sion of  authority  to  remain  silent  for 
period  ending  Aug.  1. 

Actions  of  June  25 
WNFO-FM  Nashville,  Tenn.  —  Granted 

SCA  on  multiplex  basis. 
■  Granted  cps  for  following  new  vhf  tv 

translator  stations:  Kanab  Lions  Tv,  on  ch. 
4,  Kanab,  Utah,  to  translate  programs  of 
KLAS-TV  (ch.  7).  Las  Vegas.  Nev..  via intermediate  translators;  Box  Elder  Tv 
Club  on  ch.  9,  Box  Elder.  Mont.,  KFBB-TV 
(ch.  5),  Great  Falls.  Mont.;  Millard  Countv, 
on  ch.  9,  11  &  13,  Oak  City.  Leamington  arid 
Lynndyl,  Utah,  KUTV  (TV)  (ch.  2),  KCPX- 
TV  (ch.  4),  and  KSL-TV  (ch.  5),  all  Salt 
Lake  City,  Utah. 
KFMB-TV  San  Diego.  Calif.— Granted 

temporary  authority  to  Sept.  25  to  multi- 
plex subcarriers  on  tv  STL  station  KMQ- 

50  and  on  aural  trans,  of  KFMB-TV  to  con- 
duct experimental  remote  control  and  tele- 

metering tests;  conditions. 

Actions  of  June  22 
KUEQ,  Dynamic  Communications,  Inc., 

Plxoenlx,  Ariz. — Granted  assignment  of  li- 
cense to  Radio  Station  KUEQ  Inc.;  con- 

sideration $85,000. 
WTOA(FM),  Mercer  Bcstg.  Co.,  Trenton, 

N.  J. — Granted  assignment  of  license  and SCA  to  Trenton  Times  Corp. 
KHYD(FM),  Triumph  Bcstrs.  Fremont, 

Calif. — Granted  assignment  of  license  to 
Russell  J.  Hyde  and  Lawrence  B.  Loughran 
d  b  under  same  name. 
KWPR,  BRT  Bcstg.  Co.,  Claremore,  Okla. 

— Granted  assignment  of  license  to  Alvis 
Wayne  Rowley  and  Levi  E.  Taliaferro  dfb 

as  Rowley-Taliaferro  Bcstg.  Co. 
WKTG,  KF-4317,  Thomas  County  Bcstg. 

Co.,  ThomasvlUe,  Ga. — Granted  assignment of  cp  and  licenses  to  Thomas  County  Bcstg. Inc. 

WRSL,  Lincoln-Garrard  Bcstg.  Co.,  Stan- 
ford, Ky. — Granted  assignment  of  license  to 

Lincoln-Garrard  Bcstg.  Inc. 
KDRS,  Progressive  Bcstg.  Co.,  Paragould, 

Ark. — Granted  assignment  of  license  to KDRS  Inc. 
KFNB(FM)  Oklahoma  City,  Okla.  — Granted  license  for  fm  station. 
WGOK  Mobile,  Ala. — Granted  license 

covering  installation  of  new  trans. 
WDNC  Durham,  N.  C— Granted  license 

covering  installation  of  new  trans,  as  aux- 
iliary day  and  as  alternate-main  night. 

KUGN  Eugene,  Ore. — Granted  license 
covering  installation  of  auxiliary  trans. 
KUMA  Pendleton,  Ore. — Granted  license 

covering  installation  of  new  trans,  for  aux- iliary purposes  only. 
WJJM  Lewisburg,  Tenn. — Granted  license 

covering  use  of  old  main  trans,  as  auxiliary trans,  at  main  trans,  site. 
■  Granted  licenses  for  following  am  sta- tions: WZZZ  Boynton  Beach,  Fla.;  WKDE 

AltaVista,  Va.;  WGMM  Milhngton,  Tenn.; 
WNEA  Newnan,  Ga.,  specify  studio  location 
and  remote  control  point. 

■  Granted  licenses  covering  increase  in 
daytime  power  and  installation  of  new 
trans,  for  following  am  stations:  WSNT 
Sanderville.  Ga.;  WTCO  Campbellsville,  Ky.; 
WGVA  Geneva.  N.  Y.;  WESB  Bradford,  Pa.; 
WEST  Easton,  Pa.;  WISV  Voroqua,  Wis.; 
KENM  Portales,  N.  Mex.;  KCOW  Alliance, 
Nebr.;  KXRJ  RussellviUe,  Ark. 
W79AB  Palmerton,  Slatedale  &  Slating- 

ton.  Pa. — Granted  mod.  of  license  for  uhf 
tv  translator  station  to  cliange  primary  tv 
station  from  WOR-TV,  ch.  9,  New  York, 
N.  Y.  to  WCAU-TV,  ch.  10,  Philadelphia,  Pa. 

Actions  of  June  21 
Palmetto    Communications    Corp.  Holly 

Hill,   S.  C. — Granted  cp  for  new  daytime 
am  station  to  operate  on  1440  kc,  1  kw; 
conditions. 
WZOO  Spartanburg.  S.  C— Granted  in- creased daytime  power  on  1400  kc  from  250 

w  to  1  kw,  continued  nighttime  operation 
with  250  w,  and  install  new  trans.;  remote 
control  permitted;  conditions. 
K72AQ,  K77AJ,  K83AF  Delta,  Utah  — Granted  licenses  for  uhf  tv  translator  sta- tions. 
WDOE  Dunkirk,  N.  Y.— Granted  license 

covering  increase  in  daytime  power  for 
am  station. 
WHUB  CookevUle,  Tenn. — Granted  license 

covering  use  of  old  main  trans,  as  auxiliary 
trans,  at  main  trans,  location;  remote  con- trol permitted. 
KWIN  Ashland,  Ore. — Granted  license 

covering  change  in  frequency,  hours  of 
operation,  power,  ant. -trans,  and  studio 
locations;  installation  of  DA-2  and  new trans. 
WABG  Greenwood,  Miss. — Granted  change 

in  remote  control  authority,  while  using 
non-DA. 
*WMVS(TV)  Milwaukee,  Wis.— Granted 

cp  to  change  trans,  location  to  Shorewood, 
Wis.;  modify  trans.;  make  changes  in  ant. 
structure  and  change  ant.  height  to  750  ft.; condition. 

■  Granted  licenses  for  following  am  sta- 
tions: WZRH  Zephyrhills,  Fla.:  WOLD 

Marion.  Va.;  WYNS  Lehighton,  Pa. 
■  Granted  licenses  covering  increase  in 

daytime  power  and  installation  of  new 
trans,  for  following  am  stations:  WELL 
Battle  Creek,  Mich.;  KWBW  Hutchinson, 
Kans.;  WTCJ  Tell  City,  Ind.;  WANE  Fort 
Wayne,  Ind.;  KLIV  San  Jose,  Calif.;  KSAN 
San  Francisco,  Calif.;  WBHP  Huntsville, Ala. 

Actions  of  June  20 
KLBM,  KSRV,  Inland  Radio,  Inc.,  La- 

Grande  and  Ontario,  Ore. — Granted  trans- 
fer of  control  from  Olive  B.  Cornett  to 

Gordon  L.  Capps,  consideration  $26,100. 
WSUH,  Colonel  Rebel  Radio,  Oxford, 

Miss. — Granted  assignment  of  license  to 
Leroy  Kilpatrick,  consideration  $89,000,  and 
agreement  not  to  compete  with  the  buyer's operation  of  station  WSUH  within  50  miles 
of  Oxford,  Miss.,  for  a  period  of  10  years 
from  date  of  closing. 

KLPM,  Minot  Bcstg.  Co.,  Minot,  N.  Dak  - Granted  transfer  •f  control  from  Ethel  H. 
Cooley,  Carroll  W.  Baker  and  Merchants 
National  Bank  &  Trust  Co.,  co-executors  of 
the  estate  of  John  B.  Cooley,  to  Ethel  H. Cooley. 
WPDR  Portage,  Wis. — Granted  increased 

power  on  1350  kc,  D,  from  1  kw  to  5  kw. 

install  new  trans,  and  DA  (DA-D^ ;  condi- tion. 
WCRL  Oneonta,  Ala. — Granted  increased power  on  1570  kc,  D,  from  250  W  to  1  kw, 

and  install  new  trans.;  condition. 
KRTN  Raton,  N.  M. — Granted  increased 

daytime  power  on  1490  kc  from  250  w  to  1 
kw,  continued  nighttime  operation  with  250 
w,  and  install  new  trans.;  conditions. 
KRSN  Los  Alamos,  N.  M.— Granted  in- creased daytime  power  on  1490  kc  from  250 

w  to  1  kw,  continued  nighttime  operation 
with  250  w  and  install  new  trans.;  remote 
control  permitted;  conditions. 
KDB  Santa  Barbara,  Calif.  —  Granted 

cliange  in  remote  control  authority. 
WRSW  Warsaw,  Ind. — Granted  increased 

daytime  power  on  1480  kc,  DA-2,  from  500 w  to  1  liw,  continued  nighttime  operation 
with  500  w,  and  make  changes  in  DA  pat- tern: condition. 
WLPM  Suffolk,  Va.— Granted  increased 

daytime  power  on  1460  kc  from  1  kw  to  5 
kw",  continued  nighttime  operation  with  500 w,  install  new  trans,  and  change  from 
DA-N  to  DA-2;  conditions. 
WRDO  Augusta,  Me. — Granted  increased 

daytime  power  on  1400  kc  from  250  w  to  1 
kw,  continued  nighttime  operation  with  250 
w,  and  install  new  trans.;  remote  control 
permitted;  conditions. 
WWPA  Williamsport,  Pa.— Granted  in- 

creased daytime  power  on  1340  kc  from  250 
w  to  1  kw.  continued  nighttime  operation 
with  250  w,  and  install  new  trans.;  condi- tions. 
WAGN  Menominee,  Mich. — Granted  in- 

creased daytime  power  on  1340  kc  from 
250  w  to  1  kw,  continued  nighttime  opera- 

tion with  250  w,  and  install  new  trans.; conditions. 
KRDO  Colorado  Springs,  Colo. — Granted 

increased  daytime  power  on  1240  kc  from 
250  w  to  1  kw,  continued  nighttime  opera- tion with  250  w,  and  install  new  trans.; 
conditions. 
KGEK  Sterling.  Colo. — Granted  increased 

daytime  power  on  1230  kc  from  250  w  to 
1  kw.  continued  nighttime  operation  with 
250  w,  and  install  new  trans.;  conditions. 
KDZA  Pueblo,  Colo. — Granted  increased 

daytime  power  on  1230  kc  from  250  w  to  1 
kw,  continued  nighttime  operation  with  250 
w,  and  install  new  trans.;  conditions, 
WAVE  Louisville,  Kv.— Granted  cp  to 

change  from  DA-1  to  DA-2;  conditions. 
KOKX  Keokuk.  Iowa— Granted  cp  to 

change  to  non-D  ant.  daytime  (DA-2  to 
DA-N),  and  remote  control  permitted  on 
daytime  only;  condition. 
KQAQ  Austin,  Minn. — Granted  change  on 

970  kc  from  D  to  unl.  operation  with  500 
w-N,  continued  daytime  operation  with  5 
kw,  and  cliange  from  DA-D  to  DA-2;  condi- tions. 

KWKW  Pasadena,  Calif.— Granted  license 
covering  changes  in  DA-N  ant-  system  and clianges  in  ground  system. 
KLEE  Ottumwa,  Iowa — Granted  change in  remote  control  authority. 
KIMN  Denver,  Colo. — Granted  cp  to 

change  auxiliary  trans,  location  and  remote control  permitted. 
KRAZ  Albuquerque,  N.  M. — Granted  cp 

to  change  ant. -trans,  and  studio  locations, 
make  changes  in  ant.  and  ground  systems, 
and  remote  control  permitted, 
WMMM-FM  Westport,  Conn.  —  Granted 

mod.  of  cp  to  change  t>i3e  trans. 
WSBT-FM  South  Bend,  Ind.— Granted 

mod.  of  cp  to  change  type  ant.  and  trans, 

power. *KTOY(FM)  Tacrraa,  Wash.  —  Granted 
mod.  of  cp  to  install  new  trans. 
KPLI(FM)  Riverside,  Calif  .-Granted  au- 

thority to  remain  silent  for  period  ending 
Aug.  26. WDCR  Hanover,  N.  H.— Granted  authority 
to  remain  silent  for  period  beginning  June 
18  and  ending  Sept.  17. 
WZOK-FM  JacksonvUle,  Fla.— Granted  ex- 

tension of  authority  to  remain  silent  for 
period  beginning  June  6  and  ending  Aug.  6. 
WTHR  Panama  City  Beach,  Fla.— Granted 

extension  of  authority  to  remain  silent  for 
period  ending  Sept.  15. 
KTIX  Seattle,  Wash.— Granted  extension 

of  authority  to  remain  silent  for  period ending  Aug.  31. 
■  Granted  remote  control  authority  for 

following  stations:  KORL  Honolulu,  Hawaii; 
WTLK  Taylorsville,  N.  C. 

■  Following  stations  were  granted  exten- 
sions of  completion  dates  as  shown:  KTOO- 

FM  Hendei-son.  Nev..  to  Nov.  1;  WYCE (FM)  Warwick,  R.I..  to  Dec.  1;  KMAHtFM) 
Hutchinson,  Kans.,  to  Dec.  15;  WBAL  Balti- 

more, Md.,  to  Oct.  15;  WSHF  Sheffield,  Ala., 
to  Dec.  12,  and  condition. 
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No  passing  the  buck  on  this  one 

When  it  comes  to  deciding  whether  your  company      Plan.  And  in  helping  their  employees  save,  they've 
will  play  its  proper  role  in  keeping  America  strong 

—  and  prospering— it's  up  to  you.  The  success  of 
the  Payroll  Savings  Plan  for  U.S.  Savings  Bonds 

has  come  about  only  because  thousands  of  manage- 
ment executives  like  yourself  have  accepted  the 

responsibility  and  have  installed  and  promoted  the 

helped  countless  communities  build  the  reserve 
buying  power  the  nation  needs.  Make  the  decision 

that's  right  for  you  and  everyone  — call  your  State 
Savings  Bonds  Director,  or  write  Treasury  De- 

partment, U.S.  Savings  Bonds  Division,  Washing- 
ton 25,  D.C. 

U.S.  SAVINGS  BONDS Keep  Freedom  in  Your  Future . 

The  U  S.  Government  does  not  pay  for  this  advertisement.  The  Treasury  Department  thani<s,  for  their  patriotism,  The  Advertising  Council  and  this  magazine.    '^Iiq  ggi^ 

BROADCASTING 
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76 BROADCASTING,  My  2,  1962 



OUR  RESPECTS  to  Erwin  Harry  Ezzes,  executive  vp  of  UAA,  New  York 

An  evening  in  Paris  caused  changes  in  a  lifetime  career 

\\'hen  En\ln  H.  Ezzes  was  a  young- 
ster growing  up  on  the  sidewalks  of 

New  York,  he  dreamed  of  Uving  in  far- 
away places,  such  as  Hawaii,  the  Philip- 
pines or  Panama  as  a  career  oincer  in 

the  U.  S.  Army. 
Childhood  dreams  usually  coRide 

with  the  stem  realities  of  life.  But  Mr. 

Ezzes  trained  for  a  militar}"  career  and 
ser\'ed  in  the  Army  more  than  se\'en 
years  in  this  country."  and  in  England, 
France  and  Germany.  He  was  a 
lieutenant  colonel  by  the  time  he  was 
released  in  1945. 

"Strangely  enough."  Mr.  Ezzes  re- 
counts today,  "it  was  m}^  army  career 

that  brought  me  into  contact  with  in- 
di%-iduals  in  the  entenainment  field,  and 
I  guess  I  caught  the  bug." 

Mr.  Ezzes  repons  he  made  the  tran- 
sition from  mihtar}"  to  civUian  life 

"rather  easily."'  In  a  17-year  span,  he 
has  held  top-echelon  posts  at  such  com- 

panies as  Motion  Pictures  for  Televi- 
sion. Guild  Films  Co.,  C<5cC  Television 

Corp.  and  his  present  company,  Uirited 
.Artists  .Associated.  Today,  Mr.  Ezzes 
is  executive  ^ice  president  in  charge  of 
UA\.  a  subsidiary"  of  United  Artists 
Corp.  which  distributes  Warner  Bros.. 
RKO  and  United  Artists  feature  films 
and  cartoon  shows  to  television. 

"-•Vnd  I'm  happy  to  say  that  business 
is  better  than  ever."  ̂ I^.  Ezzes  says 
with  a  smile.  "1  think  I  have  at  least 
one  vahd  theon.'  to  advance  about  pro- 

gramming: good  feature  films  and  good 
cartoon  shows  will  always  find  a  place 
on  the  television  screen,  no  matter  ho'w 
many  times  they  have  been  run.  because 

there  are  people  who  haven"t  seen  them in  their  earher  runs.  A  new  audience 
is  always  growing  up.  and  rotation  of 
time  periods  exposes  the  programs  to 
different  viewers." 

Ezz.  as  his  friends  call  him,  is  a 
compactly  built,  medium  sized  man  of 
45.  Though  he  has  acquired  a  reputa- 

tion in  the  industp.'  as  an  ace  salesman, 
he's  not  the  razzle-dazzle,  lots-of-charm 
n"pe.  In  manner  and  conversation,  he 
is  down-to-earth,  direct  but  casual.  A 

colleague  commented.  "No  matter  how 
big  the  deal  is,  Ezz  never  gets  excited. 

But  this  doesn't  mean  he  doesn't  work 
hard  at  getting  orders  from  stations  or 
trying  to  help  them  with  their  program- 

ming problems." 
Knows  Stations  ■  His  special  abllit}'. 

associates  say.  is  that  he  has  intimate 
knowledge  of  strengths  and  weaknesses 

of  stations  throughout  the  cotmtr\". 
gained  from  17  years  in  the  syndication 
business.  He  is  skilled  at  suggesting 
w^ays  of  scheduling  U.A\-distributed 
feature  films  and  cartoons  to  cope  with 
the  programming  of  opposition  sta- 

tions.  And  he's  a  whiz  at  computing 

costs  for  a  package.  battalion  in  Denton.  Tex.  He  attended 

"It's  a  revelation  to  see  Ezz  on  the  the  adjutant  general's  staff  school  in 
phone  figuring  out  the  costs  of  a  sched-  1943,  and  thereafter  ser\'ed  as  a  staff 
ule  for  a  prospective  station  chent,''  one  officer,  including  the  post  of  secretar\- 
co-worker  said.  "He  has  two  adding  of  the  general  staff.  European  Theatre 
machines  on  his  desk.  With  a  telephone     of  Operations. 
in  one  hand,  he  works  each  of  these  from  1943  until  1945,  Mr.  Ezzes 
machines  alternately  and  comes  up  w-ith  was  stationed  in  various  parts  of  Eng- 
several  suggestions  for  a  station  man-  land,  France  and  Germany.  One  eve- 
ager  at  the  other  end  of  the  phone.''  ning  in  Paris,  he  made  the  acquaintance 

Of  this  work  technique.  Mr.  Ezzes  of  several  fellow  ofl&cers,  including 

comments,  "One  thing  I  got  out  of  my  Matthew  J.  Fo.x,  William  S.  Paley,  Josh 
college  major  in  accounting — -I  learned  Logan  and  Anatole  Lit\"ak.  This  chance 
10  work  an  adding  machine."  meeting  with  Mr.  Fox,  who  had  been 

Erwin  Ham-  Ezzes  was  bom  in  Nevi'  a  top  executive  with  Universal  Pictures 

York  Cit}- on  Sept.  21,  1916.  "^Tien  he  ̂   peacetime,  ripened  into  a  warm 
graduated  from  elementan"  school  in  friendship.  Mr.  Fox  was  hnpressed  with 

1930.  he  applied  for  and  won  a  scholar-  Mr-  Ezzes'  alertness  and  administrative ship  to  the  New  York  Mihtar\-  Acad-  ability,  and  they  frequentiy  discussed 
emy  at  CornwaU-on-Hudson,  n!  Y.  He  the  possibihty  of  joining  together  in 
graduated  from  mihtar}-  school  in  1934  business  after  the  war. 
and  matriculated  at  the  College  of  the  Rise  Begins  ■  Mr.  Ezzes  was  released 

Cin-  of  New  York.  Though  he  studied  from  service  in  the  faU  of  1945.  In 
business  administration  at  Cit\'  College  association  with  Mr.  Fox.  F-X7  ser\ed 
with  a  major  in  accounting,  young  Ezz  as  secretary"  of  the  World  Wide  De- 
still  had  his  sights  on  a  mihtary  career,  velopment  Corp.,  an  importing-export- 

He  received  a  bachelor's  degree  in  busi-  ing  and  industrial  development  organi- 
ness  administration  and  a  resene  com-  zation  for  a  year.  In  1946.  he  joined 

mission  in  the  U.  S.  Army  in  1938.  United  \^'orld'  Films  Inc.,  a  subsidiary 
One  Times  Seven  ■  At  that  time,  a  of  Universal  Pictures,  of  w-hich  Mr.  Fox 

limited  number  of  resen'e  officers  could  was  executive  vice  president.  Mr. 

apply  for  one-year  service  in  the  regu-  Ezzes  remained  with  U"WF  trntU  1951, lar  army.  Mr.  Ezzes  applied  and  was  rising  to  the  post  of  vice  president  and 

accepted.  But  he  couldn't  foresee  that  general  sales  manager, international  tensions  would  extend  his  In  1951  Mr.  Ezzes  joined  Motion 
mihtary  service  to  a  total  of  seven  Pictures  for  Television  Inc..  a  company 
years.  which  sold  features  and  tv  series  to 

For  five  vears.  he  served  at  various  stations  during  the  medium's  formative 
U.  S.  camps,  initially  as  an  infantry  offi-  years.  By  the  tune  he  left  in  1955,  he 
cer.  One  of  his  more  unusual  assign-  was  vice  president  and  general  sales 
ments  was  as  commander  of  a  W_A\C  manager.  For  a  year  he  was  vice  presi- 

dent and  sales  manager  of  Guild  Films, 
and  in  1956  he  joined  C&C  Television 
Corp..  which  was  fomied  to  market  the 
RKO  pre-1948  feature  film  Ubrary.  He 
left  C&C  in  1960  as  a  vice  president 
and  director  to  assume  his  current  post 
at  United  Artists  Associated. 

Mr.  Ezzes  married  the  former  Thel- 
ma  Dunlea\y  of  New  York,  a  class- 

mate at  City  College,  in  March  1943. 
They  have  two  children — Steven  Leo, 
15,  a  cadet  at  New  York  Military  Acad- 

emy, and  James  Casey.  12.  The  family 
home  is  in  Westpon.  Conn.  Mr.  Ezzes 
also  maintains  a  New  York  apartment, 
which  he  occupies  when  business  re- 

quires him  to  stay  in  town. 
He  is  a  member  of  the  International 

Radio  &  Television  Society,  the  Sales 
Executives  Club.  International  Variety 
and  the  Friars.  His  hobby,  collecting 
chess  sets  from  all  over  the  world,  com- 

bines his  interest  in  travel,  art  and 
chess.  His  present  collection  includes 

UAA's  Ezzes  pieces  from  Japan.  Hong  Kong.  India, 
His  specialty:  station  problems         Israel.  France.  Africa  and  Mexico. 
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EDITORIALS   

Center  ring  for  radio 

UNLESS  memory  fails — and  we  have  had  the  good  sense 
to  check  that  possibiHty — it  has  been  years  since  as 

important  a  non-broadcasting  figure  as  the  president  of  the 
American  Assn.  of  Advertising  Agencies  made  a  full-dress 
speech  devoted  exclusively  to  radio  as  a  national  adver- 

tising medium,  its  potentials  as  well  as  its  problems. 
Thus  the  speech  that  John  Crichton,  the  new  president  of 

the  4As,  made  to  the  Colorado  Broadcasters  Assn.  10  days 
ago  (Broadcasting,  June  25)  would  be  noteworthy  if  only 
because  it  restored  radio  to  a  place  on  the  dais.  But  it  is 
important,  too,  for  an  even  better  reason:  simply  because 
it  makes  a  vast  amount  of  sense. 

Mr.  Crichton  obviously  had  done  his  homework.  He 
had  sampled  his  member  agencies.  He  had  thought  about 

radio's  future  as  well  as  its  present  and  past.  He  knew 
radio's  problems  and  showed  an  understanding  of  how  they 
came  to  be.  He  also  knew  its  strengths  as  a  communica- 

tions and  advertising  medium.  He  talked  forthrightly  about 
the  good  and  the  bad  in  what  he  saw.  And  he  was  not  con- 

tent to  mention  problems  and  let  them  lie  there.  He  pro- 
posed solutions  that  he  felt  broadcasters  must  initiate,  and 

he  also  showed  AAAA's  willingness  to  work  with  radio's 
own  sales  arm,  the  Radio  Advertising  Bureau,  in  areas  of 
common  concern. 

It  is  hard  to  fault  Mr.  Crichton's  critical  assessments: 
coo  many  radio  stations,  too  many  negative  and  destructive 
sales  practices,  too  much  confusion  in  rates,  too  much 
emphasis  on  ratings  (by  both  buyers  and  sellers),  not 
enough  attention  to  qualitative  audience  research — and 
thanks  to  injudicious  selling  and  willy-nilly  rate  deals,  too 
many  commercials  to  make  the  medium  as  attractive  as  it 
ought  to  be.  Unlike  many  speakers  these  days,  he  coupled 
these  criticisms  with  equally  candid  acknowledgement  of 

radio's  inherent  values  in  reach,  inexpensive  cost,  flexibility 
and  power  to  move  goods. 

Broadcasters  can  hail  Mr.  Crichton's  understanding  ap- 
proach to  radio's  problems  and  potentials,  and  they  would 

be  smart  to  heed  it,  too.  We  would  hope  that  his  own  con- 
stituents would  also  heed  the  parts  that  apply  to  them,  for 

agencies,  too,  have  much  to  gain  from  a  healthier  radio 
medium.  By  showing  an  earnest  and  constructive  interest 

in  radio's  welfare  Mr.  Crichton  has  set  an  example  that 
both  agencies  and  broadcasters  can  follow  with  profit. 

Sec.  315  opportunity 

BROADCASTERS  have  been  given  a  chance  to  obtain 
repeal  of  the  equal-time  restrictions  of  Sec.  315,  the 

political  broadcasting  law.  It  will  be  largely  up  to  them 
whether  the  chance  is  realized. 

Sen.  John  O.  Pastore,  (D-R.  I.)  chairman  of  the  Senate 
Communications  Subcommittee,  has  called  hearings  to  be- 

gin July  10  on  several  pending  bills  to  liberalize  the  equal- 
time  law.  He  has  personally  endorsed  a  bill,  introduced  by 
Sen.  Vance  Hartke  (D-Ind),  that  would  repeal  all  of  the 
law  except  one  section  that  prevents  broadcasters  from 
charging  premium  rates  for  broadcasts  by  political  candi- 

dates and  another  that  requires  broadcasters  to  provide 
reasonable  opportunity  for  the  presentation  of  conflicting 
views  on  controversial  issues. 

In  the  Senate  there  seems  to  be  growing  sentiment  in 
favor  of  doing  something  about  Sec.  315  in  time  for  this 

year's  political  campaigns.  If  broadcasters  present  a  good 
case  in  the  Pastore  hearings  and  follow  it  with  vigorous 
work  among  the  Senate  members,  it  is  altogether  possible 
that  Senate  action  will  ensue. 

The  House  presents  a  more  difficult  problem.  So  far  its 
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members  have  shown  little  interest  in  doing  anything  about 
the  political  broadcasting  law  at  this  session.  Interest  in  the 
subject  will  be  aroused  only  if  broadcasters  do  the  arousing. 
The  subject  is  important  enough,  and  the  chance  for  action 
good  enough,  to  justify  a  crash  program  by  all  the  major 
elements  of  broadcasting. 

The  Hartke  bill  is  good  as  far  as  it  goes.  It  ought  to  go 

one  step  farther  and  include  the  "fairness  clause"  with 
the  others  that  it  would  repeal.  This  clause  was  inserted 
during  the  1959  repair  of  Sec.  315  in  which  news  programs 
were  eliminated  from  the  equal  time  requirements.  It  is  not 
a  clause  that  can  be  rationally  enforced,  and  it  has  been  in- 

discriminately used  by  the  FCC  to  question  program  de- 
cisions that  are  none  of  its  business. 

More  smoke  than  sense 

THIS  is  open  season  for  the  anti-smoking  crusaders. 
Medical  reports  against  cigarette  smoking  alleging  a 

cause  and  effect  relationship  between  cigarette  smoking  and 
lung  cancer,  as  well  as  other  serious  ailments,  have  caused 
genuine  concern  over  the  nation  and  abroad. 

It  was  inevitable,  as  the  crusade  developed,  that  adver- 
tising of  tobacco  would  be  condemned.  Legislation  has  been 

introduced  to  prohibit  such  advertising. 
It  was  just  as  inevitable  that  radio  and  television  would 

bear  the  brunt  of  the  advertising  complaint  because  they 
happen  to  be  the  most  impressive  and  spectacular  of  the 
media. 

In  such  circumstances  there  is  the  tendency  to  become 
reckless.  Take,  for  example,  the  comments  of  Dr.  F.  W. 
King,  of  the  American  Cancer  Society.  He  is  quoted  as 
having  said  that  the  mass  media  are  reluctant  to  communi- 

cate knowledge  to  the  public  regarding  tobacco  and  health 

because  of  their  '"purchased  dependence  on  the  advertising 
revenues  of  the  tobacco  industry." 

This  is  an  astonishing  statement.  The  anti-smoking  cru- 
sade has  been  given  great  impetus  by  the  very  mass  media 

Dr.  King  condemns.  Radio  and  television  along  with  the 
printed  media  have  and  are  covering  in  detail  the  medical 
reports  relating  to  tobacco  and  health.  These  reports  are  un- 

biased and  authoritative. 
Moreover,  it  ill  behooves  Dr.  King  to  charge  that  the 

mass  media  do  not  tell  the  truth  on  the  spurious  ground 

that  they  are  "kept."  The  American  Cancer  Society  has 
been  given  more  free  time  than  any  of  the  voluntary  health 
organizations.  We  venture  that  the  $30  million-plus  raised 
each  year  by  the  society  is  largely  the  result  of  the  voluntary 
contributions  of  time  and  space  by  the  mass  media. 

Drawn  for  BROADCASTING  by  Sid  Hix 

.  .  And  now,  at  first  hand,  we're  going  to  hear  about 
some  of  those  famous  White  House  leaks." 
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Providence  ..  .where  television  professionals  practice  the  skills  of  market 

reach  and  audience  penetration.  A  test  market  ...  a  "must  buy"  market  .  .  . 

most  crowded  television  market  in  the  country  where,  the  follow  through 

of  WJAR-TV  adds  noteworthy  distance  to  your  sales  message. 

^  ARB  TV  Homes 

NBC 

OUTLET  COMPANY   STATIONS   IN  PROVIDENCE  -  WJAR-TV,   FIRST  TELE 
VISION  STATION   IN  RHODE  ISLAND  -  WJAR  RADIO  IN   ITS  40th  YEAR 

ABC  - 
REPRESENTED   BY   EDWARD  RETRY  &  CO..  INC. 



HEDDA  HOPPER,  Chicago  Tribune — New 
York  News  Syndicate,  Inc.: 

"Dupont  is  to  be  congratulated  on  sponsor- 
ing Ken  Murray's  TV  special  'HOLLYWOOD MY  HOME  TOWN.'  It  should  be  shown 

every  year." 
CHICAGO  AMERICAN— Janet  Kern: 
"No  previous  program  has  come  close  to  KEN 
MURRAY'S  HOLLYWOOD  MY  HOME 
TOWN."  in  capturing  the  real  back  stage 
and  off  stage  Hollyvi^ood  atmosphere:  never 
before  has  the  history  of  the  movie  colony 
been  so  lucidly  capsulized  .  .  .  Murray  has 
the  touch  ...  it  should  be  cultivated  .  .  .  it's 

bound  to  be  imitated!" WASHINGTON  STAR — Bernie  Harrison:  . 
"Ken  Murray's  home  movies  of  Hollywood, 
we  are  willing  to  bet,  will  give  the. Dupont 
Show  of  the  Week  it's  highest  rating  in 

months  ...  A  GEM!" DETROIT  FREE  PRESS— 
•HOME  MOVIES  A  HIT  .  .  .  Murray  man-, 

aged  to  capture  the  stars  in  completely  un- 
posed  shots  as  they  are  seldom  photographed 

.  .  HOLLYWOOD  MY  HOME  TOWN' was  one  of  the  most  interesting  TV  programs 

of  the  season." LOS  ANGELES  TIMES— Cecil  Smith: 
"Some  of  the  most  stirring  moments  in 
Murray's  epic  are  pure  history — such  as  his 
flight  was  In  one  of  the  old  tri-motors  and 
Charles  Lindbergh  back  when  he  was  still 

called  "Lucky  Lindy.  It  is  'Home  Movies,' — and  it  is  a  show  for  sentimentalists.  But  who 

isn't  a  sentimentalist?" 
VARIETY— DaKu: 
"That  'amateur'  photog,  Ken  Murray,  turned 
professional  Sunday  night.  And  the  result 
was  an  hour  of  fascinating  film  of  Holly- 

wood's greats  taken  by  Murray  since  he  first 
came  to  Hollywood  in  1927.  Duponts'  show of  the  week  footage  consisted  not  of  old 
film  clips,  as  is  usually  the  case,  but  of 
'fresh'  film  never  before  exposed  to  the 

public.  Accompanying  was  Murray's  some- times straight,  sometimes  witty  narration, 

a  decided  asset  to  the  hour." 
HOLLYWOOD  REPORTER— Hank  Grant: 
"Completely  fascinating  and  grippingiy  nos- 

talgic ...  a  well-edited  glimpsing  of  over 

75  Hollywood  stars  right  out  of  Murray's 
own  personal  library." BOSTON  ADVERTISER— Anthony 

LaCamera : 
"Ken  Murray's  'Hollywood  My  Home  Town, 
on  The  Show  of  the  Week  last  night  was 
filled  with  charm,  nostalgia,  human  interest 
and  movie  stars — (at  least  75  of  them). 
This  unique  and  refreshing  approach  to  a 
movieland  documentary  resulted  in  one 
captivating  scene  after  another  ...  If  Mur- 

ray hasn't  already  exhausted  his  'amateur' collection,  a  sequel  would  seem  to  be  pretty 

much  in  order." 

^  "HOLLYWOOD 

WITHOUT  
MAMP" U,  S,  rep. /Earl  Collins  /  Foreign  IVI.C.A.  interna 

public  relations/ Hanson  &  Schwam 
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THREE  WINNERS... FROM  EVERY  POINT  OF  VIEW! 
SEE  FRONT  COVER 

Aiming  for  a  bigger  audience  share  in  your  city?  Look  no  further!  Here  ore  the  shows 

that  will  do  it . . .  starring  the  three  newest  cartoon  characters  from  the  Hanna-Barbera 

studios,  creators  of  the  fabulously  successful  "Huckleberry  Hound,"  "Yogi  Bear," 
"Quick  Draw  McGraw  "  and  "The  Flintstones." 

All  told,  there  are  156  five  minute  cartoons,  in  color ...  52  each  of  Wally  Gator,  Touche 

Turtle  and  Lippy  The  Lion.  Do  what  so  many  other  smart  stations  have  already  done  . . . 

buy  'em!  Here's  a  partial  list: 

WGN-TV  Chicago 
WPIX  New  York 
WXYZ-TV  Detroit 
WGAL-TV  Lancaster 
WTVW  Evansville 
WTTG  Wash.,  D.C. 
KPTV  Portland,  Ore. 
WTIC-TV  Hartford 
WNDU-TV  So.  Bend 

KOOP  Los  Angeles 
WDAU-TV  Scranton 
WGAN-TV  Portland,  Me. 
WSYR-TV  Syracuse 
WAPI-TV  Birmingham 
KCPX-TV  Salt  Lake  City 
KPIX  San  Francisco 
WBNS-TV  Columbus,  0. 
WBZ-TV  Boston 

WEWS  Cleveland 
WDAF-TV  Kansas  City,  Mo- 
KGMB-TV  Honolulu 
WJZ-TV  Baltimore 
WCCO-TV  Minneapolis 
WOC-TV  Davenport 
KOVR  Stockton 
KHSL-TV  Chico 
KFRE-TV  Fresno 

Lippy,  Touche  and  Wally... created  by  HANNA-BARBERA 

distributed  exclusively  by 

SCREENlfGEMS. INC. 

LIPPY  THE  LION 
TOUCHE  TURTLE WALLY  GATOR 
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According  to  the  ARB  Market  Report 

for  April,  1962,  KRLD-TV  delivered 

17,400  more  TV  Homes  than  Station 

B,  21,200  more  than  Station  C,  and 

53,500  more  than  Station  D.* 

Take  advantage  of  these  plus  fig- 

ures. See  your  Advertising  Time 

Sales  representative.  He'll  design  a 

schedule  tailored  to  your  exact  re- 

quirements. 
*9:00  a.m.  to  midnight, 
Monday  thru  Sunday 

represented  nationally  by  r  ■! 
Advertising  Time  Sales,  Inc.  I— ij^ 

THE    DALLAS  TIMES    HERALD  STATIONS 

MAXIMUM  POWER  TV-TWIN  to  KRLD  radio  1080,  CBS  outlet  with  50,000  watts 
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CLOSED  CIRCUIT- 
Hearst's  $10.5-million  buy 

Hearsr  will  become  lOO^c  owner  of 

WTAE  (  T\')  Pittsburgh  under  agree- 
ment signed  last  Thursda>"  for  pur- 
chase of  half-interest  held  by  Reed- 

Wolf  Group  trust,  for  SI 0.6  million. 
Transaction,  subject  to  FCC  approval, 
will  give  Hearst  Corporation  full  own- 

ership in  three  markets  (others  are 

\\"B.\L  -  AM  -  FM  -  T\'  Baltimore: 
WISN-AM-FM-TV  Milwaukee).  Of 

held  in  voting  trust,  which  com- 
prises Earl  F.  Reed  and  Irwin  D, 

Wolf  Jr..  45%  is  owned  by  Bruce 
McConnell  and  Frank  McKinney. 

former  o^i^-ners  of  \\1SH-AM-FM-T\' 
Indianapolis,  with  Mr.  McConnell 
holding  biggest  share.  X^TAE  is  .ABC- 

T\'  affiliate,  represented  by  Katz.  and 
has  highest  hour  rate  of  S2.000. 

Sale  of  Reed-Wolf  trust  interest 
evolved  after  several  multiple  owtjers 
had  proposed  to  biry  lOO^c  of  ch.  4 
station  for  roughly  S20  million.  Bui 
Richard  Berlin,  president  of  Hearst 

Corp.,  insisted  that  Hearst's  half  M-as 
not  for  sale.  '  We  like  Piusburgh  and 
we  want  to  continue  to  operate  there," 
he  told  Broadcasting  month  ago. 
Hearst  owns  lOO'^c  of  WRYT-AM- 
FM  Pittsburgh,  directed  by  Leonard 
Kapner.  president  of  WCAE.  Inc..  and 
executive  vice  president  of  WTAE- 
TV.  Vice  president  in  charge  qt 
broadcasting  of  Hearst  Corp.  is  D.  L. 
(Tony)  Provost.  Franklin  C.  Snyder 
is  vice  president-general  manager  of 
WTAE-TV. 

Piggyback  backers 

Some  advertisers  with  small  to  me- 
dium budgets  are  trying  to  stir  up 

congressional  investigation  of  televi- 
sion broadcasters'  refusal  to  accept 

■"piggyback"  commercials  containing mentions  of  tvro  or  more  products. 
NAB  Code  Authority  has  begun  issu- 

ing advisories  identif}'ing  advertisers 
who  are  offering  piggybacks  (BRO.yD- 
C.A.STING.  June  25  ) .  Small  to  medium 
advertisers  are  soliciting  congressional 

interest  on  grounds  they  can"t  afford 
to  buy  much  v\'  time,  need  to  make 
maximum  use  of  what  they  can  buy. 
They  claim  prohibition  against  piggy  - 

backs discriminates  in  favor  of  big 
advertisers. 

Case  of  the  averse  committee 

Senate  Commerce  Committee  was 
something  less  than  overjoyed  when 
House  passed  danimer  bill  (HR 
4749)  last  week  fstory  page  38). 
Committee  has  never  liked  bill,  and 
managed  to  avoid  considering  it  so 
long  as  House  was  working  on  it. 

Now  that  it's  through  that  chamber, 
however,  question  of  hearings  will 
ha\e  to  be  faced,  as  pressure  for  ac- 

tion by  committee's  communications subcommittee  is  bound  to  increase. 

As  result.  da\timers"  chances  for  get- 
ting Senate  forum  in  which  to  make 

their  plea  for  extended  hours  look 
brighter.  But  whether  their  cause  will 
prevail  in  Senate  as  it  did  in  House 
remains  doubtful. 

Clear  channel  test? 

NMth  passage  by  House  last  week  of 
resolution  ( H-Res.  714)  expressing 
sense  of  that  body  that  13  clear  chan- 

nels should  not  be  duplicated,  prelimi- 
nai}'  thought  is  being  given  by  FCC 
to  e.xperimental  authorization  to  one 
station  for  750  kw  output  to  check 
coverage  merits  and  demerits.  House 

action  offsets  "sense  of  Senate"  reso- 
lution adopted  24  years  ago  limiting 

power  to  50  kw.  Neither  has  force  of 

law  but  FCC  didn't  ignore  Senate  ac- 
tion and  isn't  likely  to  snub  House either. 

Only  other  so-called  superpower 
experitnent  conducted  in  United  States 
M-as  by  WLW  Cincinnati,  which  from 
March  1934  to  March  1939  operated 
experimentally  with  500  kw.  This 
was  terminated  as  residt  of  Senate 
resolution,  ramrodded  by  then  chair- 

man of  Senate  Commerce  Committee. 
Burton  K.  Wheeler  (D-Mont.)  who 
even  then  favored  breakdown  of 
clears. 

Cross  carries  on 

First  FCC  member  in  history  to 

sen.'e  beyond  expiration  of  his  normal 
term  will  be  Commissioner  John  S. 
Cross.  -Arkansas  Democrat.  His  term 

expired  June  30  but  under  amend- 
ment to  Communications  Act  last  ses- 
sion, he  can  sen'e  until  his  successor 

qualifies.  He  will  attend  this  week's 
(July  11)  meeting.  He  was  absent 
preceding  week  having  spent  holiday 
with  his  familv  in  Eureka  Springs. 
.Ark. 

There's  possibility  Mr.  Cross  may- 
yet  be  reappointed  for  neM-  seven-year term.  White  House  has  maintained 
silence,  although  FBI  security  check 
of  Broadcast  Bureau  Chief  Ken?ieth 
A.  Cox  has  been  completed  and  it 
had  been  assumed  that  he  would  be 
named  to  succeed  Mr.  Cross,  as  urged 
by  FCC  Chairman  \ewton  N.  Minow. 
Failure  of  President  to  reappoint  him 
would   make   such    noted  Arkansas 

Democrats  as  Sens.  Fidbright  and 
McClellan,  and  Reps.  Harris  and  Mills 
— all  chairmen  of  important  commit- 

tees— mighr\'  unhappy. 

Program  forms  delayed 

ControN'ersy  within  FCC  on  pro- 
posed new  program  forms  and  log- 
ging requirements  continues  unre- 

solved, with  item  passed  over  for  two 
weeks  ̂ ^ithout  discussion.  Final  ac- 

tion is  now  unlikely  before  August 
recess,  with  proposal  as  now  drafted 
lacking  even  majority  support. 

That  Philadelphia  story 

Among  other  deadline  matters  on 
FCC  agenda  before  August  hiatus  is 
PhUco-NBC  controversv  over  renewal 
of  WRCV-TV  (ch.  3)  Philadelphia. 
Pending  for  five  years,  issue  now  sur- 

rounds petition  of  NBC  to  dismiss 

Philco  protest  against  1957  WRC\'- T\'  renewal  on  ground  that  since  Ford 
purchased  Philco  last  year,  Philco  has 
no  standing  in  earlier  case  remanded 
by  coturts  (BRO.\DC.\STrsG,  April  23  ). 
Philco  has  filed  application  for  ch.  3 

against  ̂ MlCV's  1960  renewal  appli- 
cation and  both  seek  expedited  hear- 

ing. Contingent  upon  outcome  is  pro- 
posed even  trade  bv  General  Teleradio 

of  \\'NAC-AM-F'M-T\'  for  NBC's 
\\"RC\'-.\M-FM-T\'. 

QXR  Net's  F(ali)  IVI(oney) 

Fm  broadcasting  may  be  on  brink 
of  major  sales  breakthrough.  QXR 

Network  reponedly  has  several  adver- 
tisers— including  three  in  automotive 

field  and  four  travel  firms — about  to 
sign  for  fall.  Network  has  switched 
affiUates  in  several  markets,  to 

strengthen  Lineup.  QXR  Network, 
subsidiar}'  of  Novo  Industrial  Corp.. 
uses  programming  of  Xew  York 

Times  owned  ^^'QXR-AM-FM  New York  and  has  more  than  35  affiliates 
(  Broadcastixg.  June  41. 

White  wouldn't  go  west 
Latest  programming  department 

shift  at  CBS-TV  (see  '^'eek's  Head- 
liners)  might  have  turned  out  differ- 

ently. Lawrence  \Miite.  before  he  re- 
signed as  ̂ "p.  da\"time  programs,  was 

offered  counterpart  post  on  West 

Coast  by  CBS-T\'.  Mr.  White,  it's said,  declined  post  and  preferred  to 
remain  in  New  York,  thus  triggering 
resignation.  Herbert  Solow  is  director 

of  da>Time  programs  for  CBS-T\"  in Holl\"wood. 

Published  everv  ilondav.  53rd  issue    (Yearbook  Xumberl    oublished  in  Xovember,  by  Bboadcasttn-g  PuBuc-\no>-s  Ixc. 
1735  DeSales  'St.,  X.  W..  Washington  6.  D.  C.  Second-class  postage  paid  at  Washing-ton,  D.  C.  and  additional  offices. 
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WEEK  IN  BRIEF 

Pay  tv  is  getting  a  full-dress  tryout  in  Hartford  under 
the  auspices  of  RKO  General  Phonevision.  First  days  of 
test  indicate  medium  must  offer  better  programs  tlian 

existing  t\'  stations.  See  lead  story  .  .  . 

TOLL  TV  OPENS  IN  HARTFORD  ...  23 

A  leading  source  of  broadcast  revenue,  the  food  indus- 
try, continues  to  expand  its  use  of  television.  Both  spot 

and  network  billings  are  above  1961  level.  General  Foods 
tops  the  food  list  once  again.  See  .  .  . 

TV  FOOD  BILLINGS  RISE  ...  30 

The  first  half  of  1952  was  an  exciting  period  in  the 
agency  business.  An  estimated  S50  million  in  broadcast 

billings  changed  agencies  during  the  period,  showing 
more  stability  than  during  1951,   See  .  .  . 

$50  MILLION  IN  SHIFTS  ...  25 

More  light  on  television's  impact  on  children  will  be 
sought  in  a  long-range  federal  study  announced  by  Secre- 

tary Ribicoff.  NAB  President  Collins  has  endorsed  the 

project.  Steering  group  named.  See  .  .  . 

TV'S  EFFECT  ON  CHILDREN  ...  45 

Two  bills  with  broadcast  regulatory  functions  passed 

:he  House  last  week — pre-sunrise  time  for  daytimers  and 
cower  above  50  kw  for  clears.  The  daytime  bill  now  goes 
to  the  Senate  where  its  fate  is  uncertain.  See  .  .  . 

DAYTIME,  CLEAR  PLANS  PASS  ...  38 

The  prophesied  improvement  in  spot  radio  is  taking 
shape,  according  to  Station  Representatives  Assn.  First 
quarter  billings  were  above  those  last  year  and  the  first 

half-year  may  show  a  5°o  increase.  See  ,  .  . 

SPOT  RADIO  DOING  BETTER  ...  35 

Grants  of  $8,5  million  for  educational  tv  and  radio  were 

made  last  Vi-eek  by  Ford  Foundation.  Principal  beneficiary 
was  National  Educational  Television  &  Radio  Center, 
y.'hich  gets  $4.7  million.  See  .  .  . 

CENTER  GETS  $4.7  MILLION  ...  58 

Britain  is  going  to  have  another  non-commercial  tv  net- 
work as  a  result  of  government  approval  of  a  project 

advocated  in  the  Pilkington  Report,  which  had  attacked 
commercial  television  vigorously.   See  .  .  , 

ANOTHER  BBC-TV  NETWORK  ...  55 

The  equal-time  clause.  Sec.  315,  is  up  for  hearing  again 
on  Capitol  Hill.  Network  heads  and  NAB  officials  will 

testify  on  bill  that  would  provide  relaxing  of  the  clause. 
President  favors  idea.  See  .  .  . 

SEC.  315  HEARING  SET  .  .  .  40 

A  famed  financial  house.  Pittsburgh's  Mellon  Bank,  has 
decided  to  take  up  play-by-play  baseball  sponsorship.  The 
popular  appeal  of  the  sport  was  the  guiding  factor,  since 
a  large  audience  is  desired.  See  .  .  . 
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Late  news  breaks  on  this  page  and  on  page  10  AT 
Complete  coverage  of  week  begins  on  page  23    r\  I 

4A  Unit  asks  15-minute  product  protection 

AGENCY  GROUP  GIVES  SOME  GROUND,  ASKS  STATION  HELP 

Separation  period  of  15  minutes  be- 
tween competitive  Iv  commercials  is 

proposed  by  American  Assn.  Of  Adver- 

tising Agencies"  broadcast  media  com- mittee in  formal  recommendations  on 

product-protection  procedures  being  is- 
sued by  committee  today  ( July  9 ) . 

Committee  recommendation  comes 

after  formula  "solution"  by  Westing- house  Broadcasting  Co.  and  Ted  Bates 
Co.  over  their  differences  in  handling  of 
competitive  product  commercials 
(Broadcasting.  July  2). 

That  agreement  recognizes  minimum 
15-minute  separation  between  competi- 

tive commercials  ( which  advertisers  and 
their  agencies  in  general  way  ha\e 
sought  to  maintain),  but  also  accepts 

position  that  it's  no  longer  possible  to assure  advertisers  of  this  protection  in 
every  instance.  When  stations  cannot 
provide  such  protection.  Westinghouse- 
Bates  has  formula  for  procedure. 
AAAA  committee  suggests  that  agen- 

cies '"stipulate  clearly  what  products 
are  regarded  as  competitive":  that  net- 

works inform  affiliates  "promptly"  of 
any  changes  in  commercial  scheduling 
in  network  programs:  that  stations  noti- 

fy agency  whenever  network  changes 
reported  indicate  impending  conflict  be- 

tween spot  commercial  and  network 
commercial:  that  agencies  encourage 
clients  not  to  seek  corporate  protection 
unless  corporate  name  is  featured  in 
commercials:  and.  finally,  that  agencies 
encourage  advertiser  clients  "to  take  a 
restrained  view  toward  protection  from 
other  categories  of  products,  on  the 
assumption  that  this  will  help  broad- 

casters to  do  a  better  job  of  maintain- 

ing product  protection." Hard  to  define  ■  Broadcast  media 
committee  in  effect  admits  that  defini- 

tion is  difficult  within  product-protec- 
tion areas,  though  its  notes: 

"In  the  absence  of  accessible  re- 
search, it  seems  reasonable  to  assume 

that  if  commercials  for  competitive 
products  are  allowed  to  follow  one  or 
more  closely,  blurring  and  confusion 

becomes  inevitable."  This  is  particular- 
ly so  in  broadcast  media,  said  commit- 

tee, because  of  "transitory  nature" — 
it's  not  possible  to  turn  back  page,  as  in 
print  media,  to  see  previous  commer- 

cial and  its  copy  points. 
Group  emphasized  its  appeal  asking 

stations  to  cooperate  by  noting  possible 
conflicts  and  promptly  telling  agencies. 

Stations  were  reminded  that  where 

product  protection  is  stipulated  as  con- 

dition of  order,  they  can  expect  agen- 

cies to  request  "a  reasonable  make-good 
upon  notice  of  impending  conflict,"  as 
well  as  requesting  make-goods  after 
conflicts  are  discovered. 

Ruth  Jones.  J.  Walter  Thompson  Co., 
New  York,  is  chairman  of  broadcast 
media  unit:  Louis  J.  Nelson.  Wade  Adv., 
Chicago,  is  vice-chairman. 

Crosley  files  reply 

to  Bureau  on  ch.  13 

Crosley  Broadcasting  Co.  filed  reply 

to  Broadcast  Bureau's  opposition  to  sale 
and  withdrawal  agreement  between 
Crosley  and  WIBC  Indianapolis  for  ch. 
13  there  (Broadcasting,  July  2). 

Bureau  gave  no  sound  reason  why 

Crosley  shouldn't  continue  operating WLWI  (TV)  on  ch.  13  as  it  has  since 
1957,  Crosley  stated. 

Bureau's  claim  that  Crosley  concen- 
tration of  tv  interests  in  Ohio  and 

Indiana  is  "illegal  and  improper"  is  not 
"sustainable  under  engineering  stand- 

ards and  requirements  now  in  use," 
Crosley  engineering  statement  ended. 

Crosley  did  not  comment  on  bureau's 
contention  that  agreement  to  sell  Cros- 
ley's  WLWA  (TV)  Atlanta  to  WIBC 
constitutes  "consideration"  in  excess  of 
WIBC's  expenses  and  is  therefore  con- 

trary to  FCC  rules. 

Liberal  programs  hurt 

sponsors- H-T  exec 

Corporations  that  sponsor  "liberal" 
or  "leftwing"  radio-tv  news  commen- 

tators are  contributing  to  destruction  of 

Andover  audience 

Most  members  of  FCC  will  be 
in  Andover,  Me.,  tomorrow 

(Tuesday)  for  look  at  AT&T's earth  -  to  -  space  communications 
operations.  Communications  sat- 

ellite Telstar  will  be  placed  in 
orbit  that  day  if  all  goes  as 
planned  (see  story,  page  53)  and 
FCC  members  will  watch  first  live 
space  telecast  from  AT&T  ground 
station  in  Andover.  Because  of 
Maine  trip  and  of  Wednesday 
testimony  before  Senate  Com- 

merce Committee,  regular  FCC 
meeting  will  not  be  held  till 
Thursday  (July  12)  this  week. 

U.  S.  free  enterprise  system,  in  opinion 
of  business  editor  of  New  York  Herald 
Tribune. 

Donald  I.  Rogers  expressed  view  in 
off-record  speech  May  23  before  busi- 

nessmen's group  called  Washington 
Roundtable,  in  New  York.  Speech  was 
inserted  in  Congressional  Record  last 

Thursday  by  Sen.  Barry  Goldwater  (R- Ariz. ) . 

Mr.  Rogers  said  businessmen  hurt 

themselves  by  advertising  in  "liberal" newspapers  like  New  York  Times  and 
Washington  Post  and  sponsoring  such 
commentators  as  Chet  Huntley,  How- 

ard K.  Smith  and  Charles  Collingwood. 
He  said  businessmen  would  have 

done  less  harm  to  American  institutions 

by  payments  directly  to  Communist 
Party  of  millions  of  dollars  spent  on 
such  advertising  and  sponsorship. 

Businessmen  shouldn't  try  to  dictate 
editorial  policy  of  media  in  which  they 
advertise,  Mr.  Rogers  said.  But  he 
urged  them  to  stop  contributing  to  tv 

program  or  newspaper  that  has  "a  pre- 
dominantly leftish  tinge." 

FCC  can't  prescribe 

affiliate  pay-CBS-TV 
CBS-TV  charged  Friday  (July  6) 

that  FCC  has  no  authority  to  prescribe 
methods  network  can  use  to  compensate 
affiliates  and  asked  agency  to  reconsider 
order  declaring  sliding-scale  contract 
illegal  (Broadcasting.  June  4). 

FCC  "can  only  mean"  that  it  proposes 
to  determine  precisely  what  network 
-affiliate  compensation  formula  is  law- 

ful and  what  is  unlawful,  CBS  said. 

"Although  the  commission  disclaims 
making  any  judgment  as  to  what  the 
CBS  rates  should  be,  by  holding  that 

they  may  not  be  10% -60%,  by  further 
suggesting  that  other  graduated  plans 
might  not  be  contrary  to  its  rules  .  .  . 
the  commission  has  engaged  in  the  rate- 

fixing  process,"  the  network  said. Nowhere  does  Communications  Act 

give  FCC  any  authority  to  regulate  net- 
work-affiliate rates,  CBS  maintained. 

CBS  said  it  noted  this  "basic  lack  of 
statutory  power''  but  that  FCC  ignored 
such  arguments  in  its  final  order.  CBS 
also  said  FCC  cited  no  legislative  or  ad- 

ministrative history  to  support  interpre- 
tation of  agency  rules. 

Business  briefly... 

Mennen  Co.,  Morristown,  N.  J.  through 
Grey  Advertising.  New  York,  and 
Chesebrough  -  Pond's,  New  York, 
through  Norman,  Craig  &  Kummel  in 
that  city,  have  purchased  sponsorship 

tmmtm  more  AT  DEADLINE  page  10 
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Alan  D.  Courtney,  vp  ot  MCA  Tv. 
New  York,  joins  CBS-TV  network,  that 
city,  effective  July  16,  as  vp  in  charge 
of  programs,  succeeding  Oscar  Katz, 
who  has  been  appointed  vp  in  charge 

of  network's  daytime  programs.  Lat- 
ter post  was  resigned  by  Lawrence 

White,  effective  Aug.  1.  Mr.  Courtney 
was  with  NBC  for  15  years  before 
joining  MCA  Tv  18  months  ago.  His 
NBC  posts  included  vp  of  nighttime 
tv  programming  and  vp  in  charge  of 
program  and  administration  for  NBC- 
TV  network.  Other  network  program 
vps  at  CBS-TV  are  Michael  H.  Dann, 
in  New  York,  and  Robert  F.  Lewine 
in  Hollywood. 

Daniel  Melnick,  vp  in  charge  of  ABC- 
TVs  program  development  and  men- 

tioned consistently  as  leading  contender 
to  succeed  Thomas  W.  Moore  as  vp  in 
charge  of  programming  of  ABC-TV 
network,  is  expected  to  be  elected  to 
that  post  this  week.  Mr.  Moore  left 
ABC-TVs  No.  1  programming  position 
in  March  1962,  when  tapped  to  run 
network  in  place  of  Oliver  Treyz,  who 
had  been  its  president  (Broadcasting, 
March  26).  Mr.  Melnick  was  in  pro- 

gramming at  CBS  from  1949  to  1956, 

joined  ABC-TV  then  as  manager  of 
program  development  and  was  elected 
vp  in  September  1959. 

Morton  J.  Wag- 
ner, head  of  his 

own  broadcast 
counseling  firm  in 
San  Francisco, 

joins  The  Peter 
Frank  Organiza- 

tion. Los  Angeles, 
in  new  supervisory 

post  of  executive 
vp  and  managing 

director  of  PFO's various  program 

Among  those  divi- 
sions Mr.  Wagner  will  coordinate  are: 

Richard  FL  Ullman  Inc.,  Frank's  sales 
arm  in  New  York;  PFO  Radio  &  Tv 

Productions,  producer  of  jingles,  musi- 
cal signatures  and  commercials,  Dallas; 

Stars  International,  Los  Angeles  prod- 
uction division,  and  related  domestic 

and  international  enterprises.  Plans  for 

PFO's  growth  extend  beyond  program- 
ming and  production,  according  to  Mr. 

Wagner,  but  details  will  be  announced 
at  later  date. 

fir.  Wagner 

service  divisions. 

For  other  personnel  changes  of  the  week  see  FATES  &  FORTUNES 

of  National  Football  League  Highlights 
on  NBC-TV,  beginning  Sept.  22  (Satur- 

days, 5-5:30  p.m.).  Program  will  fea- 

ture filmed  highlights  of  previous  week's 
seven  NFL  games. 

James  0.  Welch  Co.,  Cambridge,  Mass., 

makers  of  Welch's  candy,  has  bought 
participations  on  two  children's  shows 
starting  this  fall,  on  network  tv.  Shows 
to  be  used  are  Captain  Kangaroo  ( CBS- 
TV)  and  Discovery  (ABC-TV).  Agen- 

cy: Chirurg  &  Cairns  Inc..  Boston. 

It's  Official:  MCA 
to  quit  talent  field 

Verification  of  reports  that  MCA 
would  quit  talent  representation  field  to 
remain  in  tv  program  production  came 
last  weekend  when  MCA  Inc.  and  MCA 
Artists  Ltd.  formally  notified  Screen 
Actors  Guild  it  will  surrender  agency 
franchise  by  July  18. 

Move  implements  SAG-MCA  agree- 
ment last  October  providing  for  interim 

period  in  which  MCA  would  dispose  of 
either  its  agency  or  its  production  in- 
terests. 
MCA  letter  to  SAG  notes  that  MCA 

on  June  18  acquired  more  than  50% 
of  voting  stock  of  Decca  Records  Inc.. 
which  owns  more  than  half  of  Uni- 

versal Pictures  Co.  voting  stock.  Lew 
R.  Wasserman.  MCA  president  and 
chief  executive  officer  of  MCA  Artists, 

signed  letter. 

WBKB  ponders  disposal 

of  controversial  film 

WBKB  (TV)  Chicago  found  itself  on 
hot  seat  Friday  about  what  to  do  with 
expensive,  secretly-produced  and  emo- 

tion-charged film  about  Paul  Crump, 
Negro  convict  scheduled  to  die  Aug.  3 
— after  years  of  reprieves— for  killing 
white  factory  guard  in  1953  robbery. 

WBKB  had  promised  Crump's  at- 
torney not  to  run  74-minute  film  until 

Illinois  Gov.  Otto  Kerner  ruled  on 
clemency  plea,  but  WBKB  late  last 
week  learned  attorney  was  allowing 
newspapers  and  other  stations  to  do 
specials  on  his  client.  WBBM  Chicago 
taped  show  with  Crump  Thursday  and 
WBBM-TV  crew  was  at  county  jail  Fri- 

day to  tape  program. 

WBKB's  film  is  highly  controversial, 
re-enacts  crime  and  Crump's  version  of 
story  using  some  original  principals 
plus  actors.  Film  depicts  Crump  going 
to  bed  with  mistress  (his  alibi  at  time 
ot  murder),  and  involves  rough  talk 
and  police  brutality. 

RCA  color  tv  sales 

set  record  in  June 

RCA's  sales  of  color  tv  receivers  and 
color  equipment  set  new  records  in 
June  and  in  first  six  months  of  year. 
RCA  reports  today  (July  9)  that  color 

gains  "foreshadow"  increased  volume 
of  local  color  broadcasting  which  will 
supplement  fall  network  color  pro- 

grams of  NBC-TV  and  ABC-TV. 
Paced  by  record  sales  of  RCA  Vic- 

tor tv  sets,  total  home  instrument  sales 
volume  in  first  half  ran  54%  ahead  of 

period  year  ago  and  surpassed  first  half 
record  set  in  tv  "boom"  year  of  1951. 
Color  tv  receiver  sales  were  up  139% 
over  first  half  of  last  year,  while  black 
and  white  set  sales  went  up  33%. 

Threefold  increase  in  orders  for  color 
tv  broadcast  equipment  was  reported  by 
RCA  for  first  half.  Among  individual 
equipment  items,  color  film  cameras 
showed  largest  percentage  gains. 

Total  June  home  instrument  sales 
volume  was  31%  ahead  of  June  1961, 
beating  previous  June  high  in  1956. 

Other  sales  highlights:  radio  sales  up 
78%  in  June.  73%  over  first  half  of 

last  year;  76%  increase  in  "Victrola" 
phonograph  sales  in  first  half,  and  col- 

or tv  shipments  in  June  were  122% 
above  June  1961. 

AFL-CIO  protests 
WBRC  cancellation 

AFL-CIO,  sponsor  of  Edward  P. 
Morgan  and  the  News  (ABC  Radio, 
200-plus  stations),  is  protesting  to  FCC 
about  WBRC  Birmingham  cancellation 
of  program  June  25.  Albert  J.  Zack, 
public  relations  director,  says  action  is 

part  of  a  "general  campaign"  by  segre- 
gationist forces  using  factual  error  made 

by  Mr.  Morgan  about  segregated  drink- 

ing fountains  as  cancellation  "pretext." WBRC  General  Manager  Jim  Bailey 
denied  AFL-CIO  charge.  He  said  pro- 

gram was  canceled  to  clear  time  for 
baseball  (Chicago  White  Sox  Network). 

Union  is  asking  FCC  investigation 
and  public  hearing  on  license  renewal. 

Asked  if  WBRC  will  carry  program 

in  fall.  Mr.  Bailey  said,  "I  won't  carry 
anybody  if  they  can't  get  the  facts 

straight." 

Kohler  to  Moscow  post 

Onetime  head  of  Voice  of  America  is 

new  U.S.  ambassador-designate  to  So- 
viet Union.  Foy  D.  Kohler  headed 

VOA  from  1949  to  1951,  when  inter- 
national broadcasting  service  was  part 

of  State  Dept.  and  had  offices  in  New 
York. 

Mr.  Kohler  won  "superior  service 
award"  as  VOA  director  for  such  ac- 

complishments as  building  chain  of  su- 
perpowered  radio  relay  stations  to  get 
through  Soviet  jamming. 
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1963 
BROADCASTING 

The  One  Book 

Library  of 

TV  and  Radio 

THE  JURY'S  VERDICT 
THESE  TWELVE  men  and  women,  selected  at  random  from  the 

thousands  of  agency  executives  who  make  the  wheels  go  'round  in  broadcast 
advertising,  all  concur  on  one  decision : 

BROADCASTING  Yearbook— whose  28th  annual  edition  will  be  out 

December  1 — is  the  most  essential  single  reference  volume  of  its  kind 
published  anywhere.  As  you  may  read  in  their  individual  opinions,  rendered 
below,  certain  key  words  are  significantly  repeated  over  and 

over — "invaluable"  .  .  .  "most  useful"  .  .  .  "great  help"  .  .  .  "handy"  .  .  . 

(Matter  of  fact,  in  a  recent  survey  of  decision-makers  at  the  Top  50 

ROR  #! 

"SO  MANY  USEFUL  FACTS" 

"No  other  single  volume,  in  my  opin- 
ion, provides  so  many  useful  facts 

about  the  television  and  radio  busi- 
ness as  BROADCASTING  Yearbook." 

Lee  Rich 
Senior  V.P. 
in  Ciiarge  of  Media 
&  Programming 
Benton  &  Bowles 
New  Yorl< 

"NOTHING  LIKE 

BROADCASTING  YEARBOOK" 

"For  fast,  fast,  fast  relief  when  I  need 
to  know  what's  what  or  who's  where  in 
TV  or  radio,  there's  nothing  like  the 
BROADCASTING  Yearbook." 

Mildred  Sanders 
V.P.  in  Charge  of 
Radio  &  Television 
Honig-Cooper  & Harrington 
Los  Angeles 

"WEALTH  OF  DATA 

AND  INFORMATION" 

"The  BROADCASTING  Yearbook  con- 
tains a  wealth  of  data  and  informa- 

tion that  is  invaluable  in  conducting 
TV  and  radio  business  both  on  the 

network  and  local  levels." 
Harold  A.  Smith 
V.P.,  Program  &  Mer- chandising Manager 
Needham,  Louis  & Brorby 
Chicago 

"ONE  HANDY, 

UP-TO-DATE  VOLUME" 

"With  each  passing  year,  the  BROADCAST- ING Yearbook  becomes  more  invaluable. 
Having  most  of  the  facts  and  figures  on 
our  complex  business  in  one  handy,  up- 
to-date  volume  works  wonders  when  fast 
and  accurate  answers  are  needed. 

Herbert  Zeltner, 
V.P.  and  Director of  Media, 

Lennen  &  Newell, New  York 

"ALWAYS  WITHIN  REACH" 

"Over  the  past  many  years,  I  have^ 
come  to  rely  on  the  BROADCASTING 
Yearbook  as  a  source  of  industry  in- 

formation. My  copy  is  always  within 
reach  and  I  constantly  find  the  need 

to  refer  to  this  handy  annual." 
George  A.  Bolas 
V.P.,  Director  of Media  Activities 
Tatham-Laird Chicago 

"KEEP  AT  HAND 

THROUGHOUT  YEAR't "We  at  BBDO  find  the  BROADCAST 
ING  Yearbook  an  invaluable  referent' 
which  we  keep  at  hand  throughou 
the  year.  By  listing  the  facilities  an 
other  pertinent  data  for  every  radi 
and  television  station  in  every  market 
it  is  helpful  in  our  day-to-day  buyinj 

activities."  ' Herb  Maneloveg V.P.&  Media  Directc 
Batten,  Barton, 
Durstine  &  Osborn 
New  York 

PACKED  (as  usual)  WITH  MORE  FACTS  THAN  ANY  OTHER  SOURCE  BOO 

•  Complete  directory  of  all  U.S.  television  and  radio  stations. 
•  Lists  of  station  and  network  personnel ;  ownership  and  fa- 

cilities information.  •  Broadcast  regulations,  code.  •  Facts, 
figures,  history  of  the  broadcasting  business.  •  Directory  of 
TV-radio  agencies,  suppliers,  services,  trade  associations, 
professional  societies,  allied  organizations.  •  Data  on 
Canadian,  Mexican  and  Caribbean  broadcasters,  foreign 
language  stations  within  the  U.S.  •  "The  Dimensions  of 
Broadcasting"—  key  facts  about  television  and  radio. 

AND  hundreds  of  other  reference  sections  covering  vi 
ally  every  up-to-date  aspect  of  the  broadcasting  busine 
all  assembled  in  a  single  definitive  volume  to  answer  tl 
sands  of  basic  questions  for  thousands  of  agency,  advert 
and  station  users.  In  all,  moi-e  than  600  pages  crammed  ■ 
current  information!  It's  the  idfeal  place  to  present  : 
own  facts,  amplifying  those  which  broadcasting's  bu 
people  will  be  checking,  month  after  month,  in  the 
BROADCASTING  Yearbook. 
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UNANIMOUS . . . 

encies — where  nearly  1^  billion  dollars  of  TV  and  radio  business  is 
knsaeted  annually — BROADCASTING  Yearbook  is  adjudged  first  choice 
\  more  than  2-tOrl  over  the  next-best  reference  yearbook  of  broadcast 
^dia  facts!  And  by  3V2-to-l  over  the  No.  3  annual!) 

kOADCASTING  Yearbook  for  1963  will  again  offer  the  most 

toprehensive  round-up  of  information  on  today's  broadcast  media 
ailable  anywhere.  Like  previous  editions,  it  will  enjoy  a  full  and  useful 
ie  in  offices  of  agencies  and  advertisers  throughout  the  nation  .  .  . 

ding  up  dog-eared  and  thumbmarked  12  months  later  when  next  year's 
ilume  appears. 

"YEARBOOK  OF  GREAT  HELP" 

"BROADCASTI NG  Yearbook  is  of  great 
help  in  getting  basic  information 
about  stations  and  other  pertinent  in- 

formation regarding  the  overall  broad- 
cast field." Edward  Fitzgerald Manager, 

Broadcast  Media 
).  Walter  Thompson Chicago 

"GREAT  USE  IN 

UNCOVERING  INFORMATION" 

"I  find  the  BROADCASTING  Yearbook 
of  great  use  in  uncovering  informa- 

tion about  stations  and  their  per- 
sonnel, rate  structure,  and  coverage 

potential." Philip  Archer 
Media  Supervisor 
Knox-Reeves Advertising 
Minneapolis 

"PERMANENT  PART  OF 

BUSINESS  LIBRARY" 

"I  find  the  BROADCASTING  Yearbook 
most  useful  in  checking  important 
station  information.  As  a  reference 
volume,  it  is  a  permanent  part  of  my 
business  library." Harry  K.  Renfro 

V.P.  and  Manager  of 
Radio  &  Media  Dept. 
D'Arcy  Advertising St.  Louis 

"EFFECTIVE  COMBINATION" 

"The  week's  news  in  BROADCASTING, 
the  year's  facts  in  the  BROADCAST- 

ING Yearbook,  together  make  an  ef- fective combination  for  keeping 
abreast  with  radio  and  TV  develop- 

ments throughout  the  nation  . . ." 
George  W.  Allen Manager, 
Hollyvy/ood  Office 
Guild,  Bascom  & Bonfigli 

"INVALUABLE 

REFERENCE  SERVICE" 
"I  find  the  BROADCASTING  Yearbook 
an  invaluable  reference  service  in  our 

business." 

Arthur  S.  Pardoll 
Associate 
Media  Director 
Foote,  Cone  &  Balding 
New  Yorl< 

"INDEED  A  VALUABLE 

REFERENCE  TOOL" 
"The  BROADCASTING  Yearbook  fur- 

nishes vital  information  regarding  sta- 
tions as  well  as  all  aspects  of  the 

broadcast  field.  It  is  indeed  a  valuable 

reference  tool." Genevieve  Lemper 
Chief  Broadcast 
Buyer Foote,  Cone  &  Belding Chicago 

5  CONTINUOUS  PEEFOEMANCE  and  maximum  ex- 

jare  among  the  people  who  really  count  in  TV-radio 
ertising,  you  can't  find  a  better  place  than  BBOAD- 
rSTING  Yearbook  to  tell  your  own  story.  This  year's 
jion  will  be  made  even  handier  to  use  with  special  insert 
ders  between  sections,  tabbed  for  swifter  reference. 

Same  rates,  same  page  size,  same  space  units  prevail  as  for 
regular  issues  of  BEOADCASTING.  Circulation:  20,000 
copies.  Final  deadline  for  plates:  Oct.  1.  NOW  is  the  time 
for  action.  Eeserve  the  position  you  want — -TODAY — before 
somebody  else  gets  it! 

BROADCASTING  YEARBOOK 

1735  DeSales  Street,  N.W.,  Washington  6,  D.  C. 

New  York  — Chicago  — Hollywood 
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No. 

'  We've 

^^^m  been  in 

^^^the  No.  
1 Spot  here 

^  in  the  Mid- 
Michigan  market 

for  the  past  10  years. 
Measure  us  by  Pulse, 
Hooper,  Nielsen, 
Politz,  Conlan,  Verifax 
or  any  other  means 
and  you  always  find 
WILS  leading...  with 
more  than  four  times 
the  audience  of  the 
next  station  (as  much 
as  78%  of  the  total 
radio  audience).  Our 
primary  signal  reaches 
all  three  metro  count- 

ies (Ingham,  Eaton 
and  Clinton)  plus  all 
of  Jackson,  Calhoun, 
Ionia  and  Gratiot.  In 
addition  the  pattern 
covers  two  thirds  (or 
more)  of  another  six 
counties.  The  Mid- 
Michigan  metro  area 
prefers  WILS  by  3-to- 
1  over  any  other  local 
station.  Daytime 
power  is  5,000  watts. 
This  unusual  metro 
market  has  indus- 

try (Oldsmobile) , 
government  (State 
Capital)  and  education 
(Michigan  State  Uni- 

versity) to  give  it  an 
economic  tripod  that 

WAYS  MEANS  BUSINESS 

MID-MICHIGAN'S 

BIG  No.  1  BUY 

RADIO 

1320 

Represented  by  Venard,  Rintoul  &  McConnell 

A  calendar  of  important  meetings  and 
events  in  the  field  of  communications 

•Indicates  first  or  revised  listing. 

JULY July  8-11  —  International  convention  of 
Lutheran  Laymen's  League,  which  sponsors 
"Lutheran  Hour"  on  stations  in  120  coun- 

tries. Memorial  Coliseum,  Portland,  Ore. 
*July  10 — Commencement  of  hearings  by 
Senate  Communications  Subcommittee  on 
proposed  legislation  to  amend  "equal  time" provision  of  Communications  Act.  10  a.m., 
Room  5110,  New  Senate  Office  Bldg.,  Wash- 
ington. 
July  11 — Storer  Broadcasting  Co.  celebrat- 

ing its  35th  anniversary  with  a  lawn  party 
at  its  Los  Angeles  radio  station,  KGBS, 5-8:30  p.m. 

July  15-27  —  Advertising  Federation  of 
America,  Harvard  Management  seminar  for 
advertising  and  marketing  executives.  Har- 

vard U.,  Cambridge,  Mass. 
July  16 — Deadline  for  comments  on  FCC's 
proposed  revision  of  its  rules  to  permit  the 
use  of  remote  stations  in  time  of  emergency 
or  war  for  origination  of  official  broadcasts. 
July  16-20  —  Conference  on  Educational 
Television,  sponsored  by  the  Communica- 

tions Arts  Dept.  of  Fordham  U.  Speakers 
include  FCC  Comr.  Robert  E.  Lee,  Kenneth 
A.  Cox  and  Hyman  H.  Goldin  of  FCC: 
John  F.  White,  president.  National  Educa- 

tional Television  &  Radio  Center:  C.  Wrede 
Petersmeyer,  Corinthian  Broadcasting 
Corp.,  and  Charles  A.  Siepmann,  New  York 
U.  Campus  Center  Bldg.,  Bronx  Campus, 
Fordham  U.,  New  York  City. 
July  20 — Deadline  for  comments  on  FCC 
proposal  to  permit  automatic  maintenance 
of  operating  logs  by  broadcast  stations. 
July  19-21 — Idaho  Broadcasters  Assn.,  an- 

nual meeting.  Bannock  Hotel  and  Motor 
Inn,  Pocatello. 
July  23 — Deadline  for  reply  comments 
on  FCC  proposals  to  foster  uhf,  delete 
single  vhf  stations  from  eight  markets 
(deintermixture)  and  drop  in  vhf  channels 
in  eight  other  markets  (deadline  postponed from  June  22). 

July  25-29— First  International  Sound  Fair, 
Cobo  Hall,  Detroit.  Trade  exposition  and 
simultaneous  business  congress  for  dealers, 
distributors  of  records,  phonographs  and 
components,  and  radio  programmers. 
July  31  —  Radio  &  Television  Executives 
Society's  fourth  annual  Fun  Day.  Wykagil Country  Club,  New  Rochelle,  N.  Y. 
July  30-Aug.  4— Cornell  U.'s  fourth  annual 
Public  Relations  Institute.  Speakers  will  in- 

clude Dr.  Karl  A.  Menninger,  chairman  of 
the  Board  of  Trustees  and  chief  of  staff  of 
the  Menninger  Foundation,  Topeka,  Kan.: 
Clarence  Randall,  retired  president  and 
board  chairman  of  Inland  Steel  Co.  and  for- 

mer special  assistant  to  President  Eisen- 
hower, and  Edward  Bursk,  editor  of  Harvard 

Business  Review.  Ithaca,  N.  Y. 
July  31-Aug.  4  —  Fifth  annual  Summer 
Workshop    on    Creativity    in  Advertising, 

DATEBOOK 

RAB  management  conferences 
Sept.    10-11    —   Hyatt   House,  Bur- 
lingams,  Calif. 

Sept.  13-14— O'Hare  Inn,  Des  Plaines, lU. 

Sept.  17-18— The  Lodge,  WiUiamsburg, 
Va. 

Sept.  20-21— Cherry  HiU  Inn,  Haddon- 
field,  N.  J. 

Sept.  24-25— Hilton  Inn,  Atlanta,  Ga. 
Sept.  27-28 — Dearborn  Inn,  Dearborn, Mich. 
Oct.  1-2 — Glenwood  Manor,  Overland 

Park,  Kan. 
Oct.  4-5— Western  Hills  Hotel,  Fort 
Worth,  Tex. 

NAB  Fall  Conferences 

Oct.  15-16— Dinkler-Plaza,  Atlanta 
Oct.  18-19— Biltmore,  New  York 
Oct.  22-23— Edgewater  Beach,  Chicago 
Oct.  25-26— Statler-HUton,  Washington 
Nov.  8-9— Sheraton  Dallas,  Dallas 
Nov.  12-13— Muehlebach,  Kansas  City 
Nov.  15-16 — Brown  Palace,  Denver 
Nov.    19-20— Sheraton-Portland,  Ore. 

14 

sponsored  by  "Advertising  Age."  Palmer House,  Chicago. 

AUGUST 
Aug.  1 — Reply  comments  due  on  FCC  pro- 

posal to  permit  automatic  maintenance  of 
operating  logs  by  broadcast  stations. 
Aug.  1 — Deadline  for  comments  on  FCC 
rulemaking  proposal  to  allow  etv  stations 
to  use  the  same  forms  as  educational  fm 
stations  when  applying  for  licenses  or  re- 

newals; also  a  new  educational  ownership 
form  different  from  that  used  by  com- 

mercial stations. 
Aug.  5-7 — Joint  meeting  of  Georgia  Assn. 
of  Broadcasters  and  South  Carolina  Broad- 
cast»rs  Assn.  Speakers  include  Oren  Harris 
(D-Ark.),  House  Commerce  Committee 
chairman;  NAB  President  LeRoy  CoUins 
and  James  H.  Hulbert,  NAB  economics- 
broadcast  personnel  director;  Howard  Mc- 
Intyre,  executive  vice  president,  Henderson 
Advertising,  Greenville,  S.  C;  Ted  Leitzell, 
Zenith  Radio  Corp.;  Arthur  Gilbert,  FCC's Miami  office.  Annual  GAB  prestige  awards 
to  be  presented.  Holiday  Inn.  Jekyll  Is- 

land, Ga. 
Aug.  17-18 — Oklahoma  Broadcasters  Assn., 
summer  meeting.  Skirvin  Hotel,  Oklahoma 
City. 

Aug.  20-21 — Television  Affiliates  Corp.  Pro- 
gram directors  meeting  on  public  affairs 

shows.  Lake  Tower  Motel,  Chicago. 
Aug.  21-24 — Western  Electronics  Show  and 
Convention,  Los  Angeles  Memorial  Sports Arena. 

Aug.  24-25 — Arkansas  Broadcasters  Assn., 
meeting.  Sam  Peck  Hotel,  Little  Rock. 

Aug.  31-Sept.  9—1962  World's  Fair  of  Music &  Sound.  An  international  exposition  de- 
voted to  every  area  of  the  music  and  sound 

industries.  McCormick  Place,  Chicago. 

SEPTEMBER 
Sept.  4-7 — National  Advanced-Technology 
Management  Conference,  sponsored  by  U. 
of  Washington,  seven  professional  engi- 

neering groups  and  a  number  of  tech- 
nologically oriented  business  firms.  Keynote 

speaker  will  be  Sen.  Warren  G.  Magnuson 
(D-Wash.).  Opera  House,  World's  Fair, Seattle,  Wash. 
Sept.  6-9 — New  York  State  Broadcasters 
Assn.,  management  conference.  Gideon 
Putnam  Hotel,  Saratoga  Springs,  N.  Y. 
Sept.  11-13  —  Electronic  Industries  Assn., 
committee,  section  division  and  board  meet- 

ing. Biltmore  Hotel,  New  York. 
Sept.  12-13 — CBS  Radio  Affiliates  Assn.  an- 

nual convention.  Waldorf-Astoria  Hotel. New  York. 

Sept.  12-14 — Mlomgan  Assn.  •t  Broadcasters, 
fall  conventton.  wid  boalneat  meeting.  Hid- 

den Valley.  Gaylord,  Mich. 
Sept.  13-14 — Fifth  annual  conference  of 
the  European  Market  Assn.  of  Advertising 
Agencies.  5  Chesterfield  Gardens,  London, 
England.  (EMA  board  member  for  North 
America:  Edwin  Van  Brunt,  Van  Brunt 
&  Co.,  New  York.) 
Sept.  13-14 — Sixth  national  Symposium  on 
Engineering  Writing  &  Speech,  sponsored 
by  Professional  Group  on  Engineering 
Writing  &  Speech,  IRE.  Banquet  speaker  to 
be  Henry  Loomis,  director.  Voice  of 
America.  Mayflower  Hotel,  Washington, D.  C. 
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Film  does  the  unusual! 

"LET  YOUR  FINGERS  DO  YOUR  WALKING,"  says  the 

AT&T  commercial  for  its  Yellow  Pages.  Proposition  is  excit- 

ingly executed  through  meticulously  selected  fingers  and 

live  camera  work  involving  miniatures  on  a  moving  plat- 

form. Done  to  perfection  on  Eastman  high-speed  film  with 

prints  on  Eastman  print  stock  to  bring  all  the  inherent 

brilliance  of  the  negative  to  the  TV  screen.  Twq.  steps- 

negative,  positive— each  of  vital  importance  to  sponsor, 

network,  local  station  and  viewer!  For  further  informa- 

tior),  write 

Motion  Picture  Film  Department 

EASTMAN  KODAK  COMPANY,  Rochester  4,  N.  Y. 

East  Coasf  Division,  342  Madison  Avenue,  New  York  1 7,  N.  Y. 
Midwest  Division,  1  30  East  Randolph  Dr.,  Chicago  1 4,  III.  . 

West  Coast  Division,  6706  Santo  Monica  Blvd.,  Hollyv/pod,  Calif. 

For  the  purchase  of  film,  W.  J.  German,  InC.  Agents  for  the  sole  and 
distribution  of  Eastman  Professional  Films  for  motion  pictures  and  television. 

Fort  Lee,  N.  J.,  Chicago,  III.,  Hollyv/ood,  Calif. 

ADVERTISER:  AT&T  (Yellow  Pages) 

AGENCY:  Cunningham  &  Walsh,  Inc.       PRODUCER:  Parkas  Films,  Inc. 



OPEN  MIKE  ® 

sonality  Bob  Farrington 

makes  home  (and  car)  radio 

listening  an  afternoon  joy 

in  this  vital  segment  of 

the  Southeastern  market. 

Raleigh- Durham  NBC 

50,000  Watts -680  KC 

Dick  Mason,  General  Manager 

Gus  Youngsteadt,  Sales  Manager 

HENRY  I.  CHRISTAL  CO.  National  Rep. 

Tobacco  controversy 

editor:  Our  company  has  been  pleased 
to  observe  the  objectivity  and  thorough- 

ness with  which  Broadcasting  and 
Television  magazines  have  reported 
events  in  the  current  controversy  over 
tobacco  and  health.  The  several  recent 
articles,  while  directed  particularly  to 

the  implications  for  broadcast  adver- 
tising, have  been  singularly  free  of  the 

emotion  and  bias  so  frequently  en- 
countered in  statements  and  articles  on 

the  subject. 
We  are  most  appreciative  for  the 

sense  of  responsibility  and  fairness 
which  your  magazines  have  shown.  .  .  . 
— Chas.  B.  Wade  Jr.,  vice  president, 
R.  J  Reynolds  Tobacco  Co.,  Winston- 
Salem,  N.  C. 

San  Diego  story 

editor:  You  certainly  crammed  a  lot 
of  information,  in  a  very  outstanding 
fashion,  into  the  San  Diego  market 
story  [Special  Report,  June  11].  Have 
had  several  fine  reports  from  San  Diego 

on  the  piece  and  it's  one  that  we  cer- 
tainly will  find  extremely  useful.  .  .  .- — 

Dan  Bellus,  director  of  advertising  & 
promotion,  Transcontinent  Television 
Corp.,  New  York. 

One  of  a  kind 

editor:  Thanks  very  much  for  the 
Walter  Damm  editorial  [Editorials, 
June  25].  He  surely  deserved  it.  When 
I  was  new  to  the  broadcasting  business 
24  years  ago,  my  boss  at  that  time, 
Harry  Bannister  of  WWJ,  sent  me  to 
Milwaukee  "to  see  how  another  good 
station  operates."  Walter  Damm  talked with  me  in  his  office  for  two  hours  .  .  . 
Walter  was  wonderful  to  me  that  day 
.  .  .  and  it  was  my  good  fortune  to  get 
to  know  him  better  in  later  years  and  to 
serve  on  several  industry  committees 
with  him. 

Walter  Damm  was  indeed  one  of  a 
kind,  and  the  broadcasting  industry  is 
forever  indebted  to  him.-: — Edwin  K. 
Wheeler,  general  manager,  Detroit 
News  (WWJ-AM-FM-TV  Detroit). 

Regional  vs.  local  radio 
editor:  .  .  .  KWRT  has  had  an  early 
sign-on  since  going  on  the  air  in  1953. 
In  the  winter,  this  has  been  most  val- 

uable to  listeners  throughout  a  wide 
area.  A  few  months  ago,  a  station  quite 
a  distance  to  the  east  of  us  suddenly 
discovered  we  were  giving  them  inter- 

ference during  the  pre-sunrise  hours 
and  filed  a  petition  to  prevent  our  pre- 
sunrise  operation,  just  in  time  to  com- 

plicate our  license  renewal  application. 
After  we  informed  our  early-morn- 

ing audience  of  this  fact,  nearly  7,000 
unsolicited  protests  were  received  from 
listeners,  plus  an  uncounted  number 

which  went  directly  to  congressmen, 
senators  and  the  FCC.  .  .  . 

...  In  the  KWRT  area,  if  all  day- 
timers  were  precluded  from  signing  on 
before  sunrise,  there  would  be  no  local 
or  regional  service  and  very  little  serv- 

ice of  any  kind  during  that  period.  .  .  . 
— William  R.  Tedrick,  owner  &  gen- 

eral manager,  KWRT  Boonville,  Mo. 

editor:  .  .  .  When  television  came  into 

being  .  .  .  major  radio  network  owner- 
ship turned  its  back  on  radio  networks 

and  devoted  all  energies,  talent  and 
money  to  developing  network  television. 
Because  of  this,  many  dominant  station 
owners  in  their  own  local  areas  likewise 
turned  their  backs  on  their  own  radio 
properties  ...  to  secure  and  develop  a 
television  property.  .  .  . 

For  a  period  of  several  years  in  the 
early  1950s  about  the  only  red  blood 
being  pumped  into  radio  was  by  the 
"interlopers"  you  mention — new  ideas, 
expanded  service,  program  techniques 
.  .  .  that  have  given  radio  positive  and 

forceful  position  in  today's  econ- 
omy. .  .  . 

In  recent  years  ...  the  old  dominants 

took  another  look  and  said,  "We  can 
do  it,  too."  So  what  happened?  Many 
heretofore  important  regional  and  clear 
channel  stations  started  talking  out  of 
both  sides  of  their  mouths.  From  one 

side  they  say:  "Engineering  standards established  many  years  ago  must  not 
be  violated  by  these  interlopers,  because 
we  are  charged  with  .  .  .  serving  these 
areas."  From  the  other  side:  "The  most 
important  area  of  service  is  in  our  home 
market.  So  we  must  compete  with  these 
interlopers  and  duplicate  their  music 
and  news  formats  and  provide  local 
service  to  get  top  ratings  and  the  busi- 

ness." .  .  . 

Could  the  next  question  be:  "Who 
has  become,  in  truth,  the  interloper?" — 
Robert  D.  Enoch,  executive  vice  presi- 

dent and  general  manager,  WXLW  In- 
dianapolis. 

First  in  Seattle 

editor:  I  have  seen  the  May  14  issue 
of  Broadcasting  in  which  pioneer  sta- 

tions are  described.  In  reading  the  list 
of  stations  operating  in  the  Northwest 
in  the  early  days,  I  was  surprised  to  find 
no  mention  of  KJR  Seattle,  the  real  pio- 

neer station  of  this  area.  It  was  not  only 
the  first  to  be  licensed  here,  but  having 
been  on  the  air  continuously  ever  since 
has  the  record  of  being  the  first  and 
oldest  broadcasting  station  in  Seattle. 

As  the  owner  and  builder  of  KJR  in 

those  days,  I  am  quite  familiar  with  its 
early  history.  Shortly  after  World  War  I 
when  amateur  stations  were  re-opened,^ 
several  "radio  telephones"  came  on  the 
air.  One  was  mine  operating  under  the 
call  letters  7XC,  in  1919,  or  late  1918. 
Voice  and  music  were  transmitted  on 
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EXPEDITION! 

Winner  of  the  Thomas  Alva  Edison  Foundation  Award ...  George  Foster  Peabody  Award ...  Ohio  State  Award 

47  Half -Hours  Now  Available  for  Local  Sale! 

Now,  after  2  important  years  of  network  service,  this  triple-award-winning  series  is  ready  to  give  you  new  pro- 

gramming power  and  pride.  So  come  with  us  and  explore  exciting  new  areas  of  television— wherein  high  purpose 

lives  side  by  side  with  high  ratings. 
Phone,  wire,  write, 

ABC  FILMS,  INC., 

1501  Broadway,  New  York  36,  New  York.  LA  4-5050. 
BROADCASTING,  July  9,  1962 
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EYE 

IN 

PORTLAND 

OREGON... 

IT'S CATC
HING

 

The  weather  isn't  always  exactly 
sports-suited  here.  When  the 
weekends  are  just  too  wet,  a  great 
many  men  (and  women,  too)  in 
Portland  and  34  surrounding  Ore- 

gon and  Washington  counties,  will 
tune  in  on  KOIN-TV.  It's  so  easy for  a  man  to  just  sit  back  and 
watch  his  favorite  sport.  It's  so easy  to  reach  that  man,  with 
KOIN-TV.  Nielsen  has  our  score. 

KOIN-TV 

Channel  6,  Portland,  Oregon 
One  of  America's  great  influence stations 

Represented  Nationally  by 
HARRINGTON,  RIGHTER  & 

PARSONS,  INC. 

Give  them  a  call,  won't  you? 

from  time  to  time  and  led  to  a  regular 
schedule  of  such  transmissions. 

[In  1921]  I  applied  for  and  obtained 
a  broadcast  license  for  7XC  and  the  call 
letters  KJR  were  assigned.  Others  .  .  . 
received  broadcast  licenses  shortly  there- 

after, but  KJR  was  the  only  one  already 
in  operation  under  an  amateur  license. 

In  the  Seattle  Post-Intelligencer  edi- 
tion of  Jan.  21,  1925,  O.  R.  Redfern, 

supervisor  of  radio  for  the  Department 
of  Commerce,  said  in  an  article  that 
KJR  was  the  first  station  and  KFC  the 
second,  being  inspected  for  licensing  on 
Aug.  16,  1921,  and  Sept.  12,  1921,  re- 

spectively. .  .  .  KFC  stayed  on  the  air 
only  a  year  or  so  and  then  stopped 
broadcasting.  .  .  .  KJR  is  not  only  the 
oldest  station  in  the  Northwest  but  is 

one  of  the  very  first  stations  in  the  coun- 
try.— Vincent  I.  Kraft,  Seattle. 

Profit  &  free  press 

editor:  Your  editorial,  "Is  it  a  sin  to 
make  a  profit?"  [Editorials,  June  25], 
does  not  go  far  enough.  .  .  .  The  point 
of  profit  in  the  communications  indus- 

tries extends  well  beyond  the  limits  of 
legitimate  self-interest  into  .  .  .  the  pub- 

lic interest. 

This  may  come  as  a  surprise  to  the 
intellectual  dilettantes  who  would  have 
their  cake  and  eat  it,  too.  If  we  take 
away  the  commercial  base  of  the  daily 
press,  broadcast  and  telecast,  who  is  to 
pay  the  printer,  the  electric  bill  and 
the  fiddler?  —  The  state?  political 
parties?  religious  organizations?  foun- dations? 

.  .  .  One  does  not  have  to  condone 
the  continued  bad  taste  and  continued 
mockeries  being  made  of  the  NAB  Code 
in  some  areas  of  television  to  make  the 
assertion  that  the  American  system  of 
commercial,  competitive  broadcasting  is 
the  only  guarantee  that  our  electronic 
communications  will  never  be  con- 

trolled by  an  American  Herr  Goebbels. 

Obviously,  this  isn't  the  purpose  the 
advertiser  has  in  mind  when  he  buys 
time  and  talent  to  sell  his  wares — nor 
should  it  be.  But  it  remains  that  the 
incidental  byproduct  of  his  expenditure 
is  the  foundation  of  the  American  free 
press  in  all  its  forms. 

.  .  .  It's  about  time  for  the  apologists 
of  American  advertising  to  quit  apolo- 

gizing and  to  become  advocates.  .  .  . 
— Edward  M.  Kirby,  director  of  public 
relations,  United  Service  Organizations 
Inc.,  New  York. 

Well,  almost  everyone 

editor:  Your  story  on  Michigan  [Spe- 
ctre Report,  May  28]  .  .  .  was  great, 

but  I  disagree  with  your  headline 

which  states  "Michigan  biggest  state 
east  of  Mississippi."  Everyone  knows 
Georgia  holds  this  honor.  .  .  . — Robert 
B.  Ingle  Jr.,  WMAZ-AM-TV  Macon, Ga. 
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GATES  AM  BROADCAST  TRANSMITTERS 

Producing  the  SoUltA  o(  SwCCeU  Throughout  The  World 

Transmitters  cannot  be  designed  with  a  "lick  and  a  promise."  Good  equipment  is  the  result  of  years 
and  years  of  concentrated  research  and  experience.  The  design  and  development  of  ten  or  twenty  previous 
models  results  in  a  much  better  transmitter  today. 

When  you  buy  Gates  equipment  —  from  250  to  100,000  watts  —  you  know  that  each  transmitter  repre- 
sents an  accumulation  of  40  years  of  specialized  broadcast  engineering  experience.  This  is  why  Gates  is 

the  world's  largest  manufacturer  of  AM  broadcast  equipment,  as  shown  by  the  examples  below. 

BC-IT Transmitter 

Used  by  more  1000  watt  AM  stations 
than  any  model  in  the  history  of  broad- 
casting. 

BC-5P-2  5  KW  AM  Transmitter 

The  largest  selling  5000  watt  AM  broad- 
cast transmitter  manufactured  in  the 

world  today. 

BC-50C  50  KW  AM  Transmitter 

Broadcasting's  newest  and  most  ad- 
vanced Fifty.  Combined  medium  and 

short  wave  models  have  reached  the 
No.  1  sales  position  in  only  three  years. 

GATES  RADIO  COMPANY  ■anaa 
Subsidiary  of  Harris-Intertype  Corporation 

QUINCY,  ILLINOIS 
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MONDAY    MEMO  '""O"!     BEVERLEY  KEIM,  adv.  dir.,  Wynn  OlI  Co.,  Azusa,  Canf. 

The  case  for  network  radio— by  a  satisfied  advertiser  client 

Network  radio  offers  one  of  today's 
best  advertising  buys — at  least  that's  my 
opinion  insofar  as  the  needs  of  my  firm, 
the  Wynn  Oil  Co.,  manufacturers  of 

Wynn's  Friction  Proofing  products,  are concerned. 

I  hasten  to  make  the  foregoing  quali- 
fication of  network  advertising  as  a  best 

buy  because,  in  my  opinion,  one  of  the 
greatest  booby  traps  that  both  sales  and 
advertising  people  fall  into  today  is 
generalizing  on  the  relative  merits  and 
demerits  of  the  various  available  com- 

munications media.  Over  95%  of  our 
1962  advertising  budget  has  gone  into 
network  radio  and  network  tv.  And 
I  base  my  claims  for  the  superiority 
and  economy  of  network  radio  on 

Wynn  Oil  Co.'s  pattern  of  national  dis- 
tribution and  specialty  sales  organiza- 

tion marketing  set-up. 
We  market  our  automotive  products 

through  some  45  "state  distributors," 
who  sell  Wynn's  products  exclusively  to 
the  retail  trade  through  their  respective 

Wynn's  sales  organizations.  Wynn's 
management  has  a  moral  obligation  to 
provide  advertising  and  promotional 
support  to  all  these  distributors. 

We  are  fully  cognizant  that  the  pro- 
rate advertising  investment  per  distribu- 
tor in  network  radio  bears  no  direct 

relationship  to  an  individual  distribu- 

tor's sales  performance.  But  during  the 
18  months  we  have  used  a  strong  pro- 

gram of  network  radio,  supplemented 
by  some  network  tv,  we  have  seen  a 
measurable  growth  by  our  smaller  and 
weaker  distributors.  For  the  most  part 
our  top  producing  distributors,  by  the 
same  token,  have  held  their  own  or  also 
shown  an  increase  in  sales  production. 

Local  problem  ■  Local  rates  for 
either  spot  radio  or  tv  make  any  sort 
of  a  meaningful  national  advertising 
program  virtually  impossible  within 
the  framework  of  our  modest  advertis- 

ing budget  of  somewhat  less  than  one 
million  dollars  during  1962. 

Currently,  we  are  part  sponsors  of 
NBC's  News  on  the  Hour  and  the  initial 
reaction  at  both  the  consumer  and 
dealer  level  has  exceeded  our  fondest 
hopes.  In  fact,  some  of  our  distributors 
are  convinced  that  tv  is  the  only  medi- 

um for  their  needs,  but  will  admit  that 
this  network  radio  buy  has  brought 
measurable  results  ...  in  new  customers! 

Through  network  radio  we  not  only 
obtain  virtually  complete  national  cover- 

age for  all  distributors,  but  in  the  final 
analysis,  we  are  able  to  provide  more 
frequency  and  continuity  for  both  our 
top  ten  distributors  and  others  than  we 
could  possibly  provide  through  any  local 
media  buy. 

We  like  network  radio,  too,  because 
of  the  increasingly  cooperative  attitude 
by  radio  network  management  toward 
merchandising  assistance. 

NBC's  promotional  department  has 
shown  initiative  and  imagination  in  pro- 

viding us  with  a  continuing  barrage  of 
materials  for  our  distributors  and  sales- 

men. But  assistance  from  network  tv  in 
this  regard  is  quite  negligible. 

Hot  buttons  ■  In  the  Hot  Button 

Department,  I'd  like  to  sound  off  against 
the  miserable  relationships  existing  be- 

tween network  radio  and  many  of 

the  local  affiliates.  Now  it's  easy  to 
understand  why  the  local  affiliate  is  not 
charitably  disposed  toward  lending  a 
national  network  advertiser  any  mer- 

chandising assistance  at  the  local  level. 
On  the  other  hand,  though,  it  never 

ceases  to  be  a  mystery  to  me  how  indi- 
vidual station  personnel  can  do  such  a 

thorough  job  of  biting  the  hand  that 
feeds  them  as  they  so  frequently  do  in 
discussions  with  the  advertiser.  We  have 
even  experienced  a  couple  of  situations 
in  which  a  station  has  refused  to  grant 
time  clearances  to  the  network  and  then 
tried  to  sell  the  time  they  claimed 

couldn't  be  cleared,  to  us,  the  advertiser. 
It  seems  to  me  that  the  network  sta- 

tion relations  boys  have  a  tremendous 
job  in  bringing  local  station  manage- 

ment into  a  peaceful  coexistence  with 
the  network  and  the  advertiser. 

I  must  still  conclude  that  it  would  be 
difficult  to  get  the  reach  and  the  scope 
and  the  extremely  favorable  cost  per 
thousand  in  any  other  national  medium 
that  our  network  radio  buys  have  netted 
us.  Not  the  least  important  plus  to  us  is 
the  tremendous  out-of-home  audience 
listening  to  transistor  sets  and  to  radio  in 
cars  where  our  profits  and  our  market 
opportunities  lie  waiting! 

Sure,  there  are  holes  in  network 
coverage,  and  these  we  fill  with  spot 
buys  where  necessary.    Certainly  net- 

work radio  is  no  open  sesame  or  pan- 

acea to  solve  all  problems  in  today's 
complex  struggle  to  find  the  proper 

marketing  mix.  But  in  Wynn's  present 
stage  of  growth,  network  radio  is  both 
an  exciting  and  profitable  buy.  All  of 
us  are  quite  familiar  with  the  old 

battle  cry  that  "all  advertising  is 
local,"  and  to  a  large  extent  I'll  buy 
that  thesis.  But  I'll  also  say  that  in  the 
minds  of  our  distributors  a  national  net- 

work broadcast  buy,  whether  radio  or 
tv,  is  far  more  merchandisable  at  the 
local  retail  level — because  of  the  local 
outlet — than  any  national  print  medium. 
This  does  not  mean  we've  closed  the 
door  on  national  print. 

Low  cost  saturation  ■  But  the  real 
value  for  us  in  national  network  radio 
is  the  very  low  per  market  cost  for  near 

saturation.  For  example,  let's  analyze our  current  NBC  News  on  the  Hour 
buy.  Based  on  the  actual  network  cost 

for  the  country's  top  20  markets,  we 
find  that  a  program  package  of  some 
42  major  and  minor  participations  per 
week  costs  an  average  of  $800  per 
market  per  week.  A  spot  campaign, 

based  on  prime  daytime  52-time  an- 
nouncement rate  in  these  same  markets, 

would  cost  us  170%  more. 

But  that's  not  all,  because  we  also 
wind  up  by  obtaining  the  same  network 
package  of  42  spots  per  week  in  an 
additional  172  markets  for  only  an 
average  of  $61  per  week  per  market. 

If  for  no  other  reason  than  to  get  a 

rise  from  my  friends  in  network  tv,  I'll 
say  that  in  my  book  and  for  the  Wynn 
Oil  Co.,  as  well  as  for  any  number  of 
other  medium-to-small  national  adver- 

tisers with  a  good  pattern  of  national 
distribution,  network  radio  is  a  far 

greater  bargain  on  today's  media  market 
than  tv.  Until  my  tv  friends  can  figure 
same  way  to  cut  their  costs  and  to  de- 

liver more  in  the  way  of  merchandising 
services,  make  mine  network  radio! 

T.  Beverley  (Bev)  Keim,  director  of  adver- 
tising for  Wynn  Oil  Co.,  is  a  strong 

advocate  of  network  radio  and  just  re- 

cently launched  his  company's  advertis- 
ing budget  on  the  biggest  wave  of  satura- 
tion radio  in  its  history  via  NBC's  "News 

on  the  Hour."  Working  the  client's  side 
of  the  fence  for  the  first  time,  Mr.  Keim 
recently  moved  over  after  lengthy  agency 
experience,  most  recently  15  years  at  N.  W. 
Ayer  &  Son.  He  also  lectures  on  advertis- 

ing techniques  at  UCLA,  his  alma  mater. 
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Fast  reaction  is  common  reaction  v.'ith  RKO  General  audiences. 

Their  built-in  loyalty  to  these  strong  stations,  and  their  belief 
in  the  dependability  of  RKO  General  advertisers  mean  that  you 
need  less  time  to  introduce  a  service,  build  a  brand,  make  a  sale. 

You  sell  fast  on  RKO  General  stations  because  you  sell 

in  6  of  the  top  10  markets,  plus  one  of  the  South' 
richest  areas.  You  reach  areas  populated  by 
67  million  consumers. 

You  sell  fast  because  adult  programming 
and  a  sense  of  community  responsibility 
have  helped  make  RKO  General  the  largest, 
most  powerful  independent  broadcast  chain 
in  the  country. 

Get  the  details  on  reaching  the  RKO  General  target  markets, 
fast  and  efficiently.  Talk  to  your  local  RKO  General  Station  or 
the  RKO  National  Sales  Division  man. 

NATIONAL  SALES  DIVISION  OFFICES 

New  York;  Time  &  Life  Building,  LOngacre  4-8000 
Chicago:  The  Tribune  Tov/er,  644-2470 

Hollywood:  5515  Melrose,  Hollywood  2-2133 
San  Francisco:  415  Bush  St.,  YUkon  2-9200 

Detroit:  Guardian  BIdg.,  WOodward  1-7200 
Atlanta:  1182  W.  Peachtree  N.W.,  TR  5-9539 

Dallas:  2533  McKinney  St.,  Riverside  2-5148 
Denver:  1150  Delaware  St.,  TAbor  5-7585 

A  GENERAL  TIRE  ENTERPRISE 

WOR-AM  FM  TV NEW  YORK 

DETROIT  CKLW-AM  FM  TV  BOSTON 

SAN  FRANCISCO  kfrc  am  fm 

LOS  ANGELES  khj  am  fm  tv 
/NAC-AM   FM  TV  MClUIDUIC 
HE  YANKEE  NETWORK  IVltlVlrnlb  WHBQ-AM.  TV 

WASHINGTON,  D.C.  wgmsam  fm 
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MORE 

RELIABLE 

I IM  FORM  ATI  DIM 

At  WGN  research  is  a  serious  business.  From 

WGN  you  can  get  more  reliable  information  about 

the  Chicago  market  and  the  Chicago  area  radio 
and/ or  television  audience  than  any  other  source 
can  provide. 

The  most  recent  example  is  "The  Chicago  Auto 

Radio  Audience,"  the  first  complete  and  compre- 
hensive survey  ever  conducted  on  this  subject. 

From  it,  advertisers  and  agencies  can  know 

such  sahent  Chicago  facts  as:  (1)  general  auto 

radio  audience  habits;  (2)  size  of  individual  sta- 
tion audiences;  (3)  characteristics  of  individual 

station  audiences. 

This  service  is  another  important  plus  for  WGN 

advertisers  and  agencies.  A  free  copy  of  "The  Chi- 
cago Auto  Radio  Audience"  is  yours  for  the  asking. 

Write  to  WGN  RESEARCH,  2501  Bradley  Place, 

Chicago  18,  Illinois. 

WGIM  IS  CHICAGO  ̂  
—the  most  respected  call  letters  in  broadcasting  ̂ fei^^ 
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SUPERIOR  PROGRAMS,  TOLL  TV  NEED 

■  Hartford  proud  to  be  test  city,  dubious  about  pay  tv  costs 

■  RKO  General  executives  pleased  at  backlog  in  decoder  orders 

■  Top  entertainment  for  experiment  proves  difficult  to  come  by 

The  lifeblood  of  over-the-air  pay  tv 
must  be  programming  superior  to  that 
offered  by  regular  television  stations. 

This  fact  became  apparent  as  the  ex- 
periment in  Hartford  rounded  out  its 

first  week  of  operation. 
To  find  out  just  how  the  new  system 

is  operating  and  what  citizens  of  the 
community  think  of  it  a  Broadcasting 
editor  spent  several  days  in  the  city 
conducting  a  random  sampling  of  opin- 

ion from  businessmen,  broadcasting  sta- 
tion operators,  theatre  owners  and  the 

ordinary  man-in-the-street.  These  inter- 
views brought  home  the  point  that 

viewers  will  not  pay  hard-earned  money 
unless  the  programs  are  so  outstanding 
that  the  caliber  is  well  above  that  on 
free  tv. 

RKO  General  Phonevision,  a  corpo- 
ration wholly  owned  by  RKO  General 

Inc.,  initiated  its  pay  television  opera- 
tion on  June  29,  using  a  new-to-tv  mo- 

tion-picture feature  that  had  been  re- 
leased in  theatres — Sunrise  at  Campo- 

bello.  On  subsequent  days  last  week, 
WHCT  (TV),  the  RKO  General's  uhf 
ch.  18  station  which  is  being  used  for 
the  experiment,  carried  other  feature 
films,  Escape  from  Zahrain,  with  Yul 
Brynner;  Splendor  in  the  Grass,  with 

Natalie  Wood  and  One-Eyed  Jacks, 
with  Marlon  Brando.  These  films  pre- 

viously had  been  shown  in  Hartford 
theatres. 

Programming  Breakthrough  ■  Most 
sensitive  observers  in  Hartford  agree  it 
is  too  early  to  tell  the  direction  the  ex- 

periment will  take.  But  a  familiar  word 
kept  cropping  up  in  conversations: 
"breakthrough."  Several  persons  men- 

tioned that  the  Patterson-Liston  bout, 
scheduled  for  pay  tv  in  Hartford  next 

fall,  may  be  the  trigger  to  set  off  ex- 
citement and  interest.  But  a  more  sober 

judgment  is  that  pay  tv  there  can  flour- 
ish only  by  a  steady  diet  of  quality 

shows  not  offered  on  free  tv. 

Charles  Wood,  general  manager  of 
WHCT,  acknowledges  that  program- 

ming projected  for  the  next  few  months 
is  not  of  the  "block-buster"  type  but 
adds:  "We  have  to  crawl  before  we  can 
walk.  Some  people  expected  us  to  come 
up  with  some  spectacular  programs 
right  at  the  start.  We  prefer  to  build 

up  gradually." As  of  last  Tuesday  (July  2),  the  sys- 
tem had  300  subscribers  according  to 

Mr.  Wood.  There  is  a  backlog  of  or- 
ders, he  claims,  and  reaction  to  the 

first  three  days  of  pay  telecasting  was 

"surprisingly  good."  He  notes  that  in- stallation of  decoders,  needed  to  obtain 
the  pay  tv  signal,  is  proceeding  at  the 
rate  of  15  per  day  while  applications 
are  proceeding  at  the  rate  of  45  a  day. 
RKO  General  Phonevision  has  set  up 
this  timetable:  646  subscribers  by  the 
end  of  July,  1,500  by  Labor  Day  and 
4,000  by  January  1963. 
How  many  subscribers  will  the  sys- 

tem need  to  emerge  "in  the  black"? Nobody  seems  to  know.  John  Pinto, 
vice  presider^t  of  RKO  General  Phone- 

vision and  Mr.  Wood's  immediate  su- 
pervisor, has  said  several  times  that  the 

company  expects  to  lose  money — per- 
haps considerable  money — during  the 

three  years  for  which  the  FCC  has  ap- 
proved the  Hartford  test.  But  no  one 

has  been  able  to  compute  at  which  level 

of  pay  tv  subscription — be  it  10,000: 
12,000,  or  15,000— that  RKO  Phonevi- 

sion can  expect  to  realize  a  profit.  Offi- 
cials say  that  as  membership  rises,  more 

money  will  be  diverted  toward  im- 
proved programming  and  the  cost  of  it 

will  rise  as  the  number  of  pay  tv- 
equipped  sets  increases. 

Free  vs.  Fee  ■  Though  quality  pro- 
gramming is  regarded  as  the  key  to  a 

The  Hartford  pay  tv  system  is  based  on  "encoding"  de- 
vices, left,  v/hich  scramble  the  on-the-air  tv  signal  over 

WHCT  (TV)  Hartford  so  that  non-subscribers  can't  receive 
the  programs.  But  those  who  agree  to  pay  for  the  pro- 

grams get  the  clear,  commercial-free  picture  such  as  that 

being  enjoyed,  right,  by  Mrs.  William  R.  Gable  and  sons, 
Gordon  and  Richard.  The  Gordons  had  friends  in  for  the 

first  night  of  pay  tv — just  like  the  block  parties  held 
during  the  early  days  of  television.  (Hartford  Times 

photos) 
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fair  test  of  pay  tv  in  Hartford  or  else- 
where, the  procurement  of  top-level  en- 

tertainment is  likely  to  represent  a  diffi- 
cult task.  Hartford  pay  tv,  for  example, 

is  opposed  by  an  articulate  and  re- 
sourceful exhibitors'  group  in  Connecti- 

cut that  is  using  its  influence  to  keep 
first-run  feature  film  off  ch.  18.  An- 

other factor  is  that  high-priced  enter- 
tainment fare  is  out  of  reach  of  the  pay 

tv  operators  for  the  present.  But  this 

raises  a  question:  "Which  should  come 
first — the  subscribers  or  the  top  pro- 

grams not  available  now  on  commercial 

tv"?  To  pay  top  prices  to  telecast  to 
a  group  of  300  subscribers  may  seem 
foolhardy.  But  steady  growth  may  not 
come  unless  the  populace  is  assured 
that  programs  not  available  on  com- 

mercial tv  are  theirs  for  a  fee. 

The  prevailing  attitude  in  Hartford 

seems  to  be:  Let's  wait  and  see.  RKO 
General  Phonevision  is  operating  on 
the  premise  that  it  has  three  years  to 
prove  itself.  On  the  other  hand,  Hart- 

ford citizens,  though  interested  in  pay 

tv,  take  the  position:  "Well,  show  me 
that  this  is  worth  the  money  I'll  have 
to  spend." 

What  Citizens  Tliink  ■  There  is  no 
doubt  that  residents  are  interested  in — 
and  a  little  prideful  of — the  project  that 
has  been  undertaken  there  and  which 
may  serve  as  the  testing  ground  for 
other  pay  tv  systems  throughout  the 
country.  But  they  wear  the  mantle  of 

"test  city"  with  equanimity.  Hartford 
is  no  Bartlesville,  Okla.,  where  a  wired 
toll  tv  test  in  1957  engendered  consid- 

erable community  excitement. 
There  seems  to  be  scant  spontaneous 

talk  about  the  project.  If  engaged  in 
conversation  about  pay  tv,  the  average 
Hartford  citizen  responds  with  a  vary- 

ing degree  of  interest.  A  salient  point 

emerged  after  interviews  with  "average" citizens  in  downtown  Hartford:  All 

knew  that  pay  television  was  being  tele- 
cast in  the  city,  but  most  had  an  inac- 

Mr.  Pinto 

TV  NEED  continued 

curate  conception  of  the  operations  of 
the  system.  For  example: 

A  newsdealer:  "You  have  to  pay 
about  $3  or  $3.50  to  see  a  movie.  You 

gotta  be  rich  to  be  able  to  afford  that." 
A  bartender:  "I  think  these  (pay-tv) 

programs  go  only  to  hotels." 
A  waiter:  "I  hear  they  want  to 

charge  for  the  baseball  games,  which 
now  are  carried  on  ch.  18  for  free— 

with  commercials,  of  course." Several  members  of  the  Hartford 
Rotary  Club  were  questioned.  A  real 

estate  executive  said  he  was  "very  much 
interested"  in  pay  tv  and  hoped  to  sign 
soon  as  a  subscriber.  The  sales  man- 

ager of  an  insurance  company  echoed 
a  similar  sentiment.  Businessmen  are 
prime  prospects  for  pay  tv  subscription, 
according  to  WHCT  officials,  but  they 

stressed  that  others  also  are  "interested" 
in  the  system. 

No  Commercials  ■  There  seems  to 

be  one  common  bond  among  subscrib- 
ers— they  don't  like  commercials  and/ 

or  the  usual  television  program.  Walter 
B.  Hasse  of  nearby  Wethersfield,  Conn., 
believes  pay  tv  has  a  future  in  provid- 

ing entertainment  for  "minority  tastes," such  as  ballet,  theatre  and  music.  He  is 
pleased  that  the  feature  film  on  WHCT 
is  interrupted  by  breaks,  giving  the 
viewer  an  opportunity  to  stretch  or 
leave  the  room  for  a  drink.  G.  Harry 
Davis  of  Avon,  Conn.,  voices  the  view 

that  regular  tv  has  been  "run  into  the 
ground"  by  advertising  and  he  looks forward  to  better  and  newer  movies  on 

pay  tv. Though  WHCT  has  been  implement- 
ing a  vigorous  promotion-publicity 

campaign  in  the  city,  a  substantial  per- 
centage of  citizens  are  hazy  about  the 

operations  of  the  system.  Some  pay  tv 
adherents  claim  that  the  theatre  ex- 

hibitor interests  are  "clouding"  the  issue 
by  spreading  "misinformation."  To sum  up:  There  is  interest  mixed  with 
caution  in  Hartford  this  summer. 

Costs,  Programs,  Plans  ■  Phonevision 
is  the  first  test  of  on-the-air  pay  tv. 
Encoded  programs  are  broadcast  from 
WHCT  and  are  received  by  subscribers 
who  have  had  a  decoder  attached  to 
their  set. 

Both  encoding  and  decoding  equip- 
ment are  manufactured  by  the  Zenith 

Radio  Corp.  Zenith  has  conducted-  re- 
search into  subscription  tv  for  almost 

30  years. 
A  subscriber  must  pay  $10  for  the 

installation  of  the  decoder  and  pays  for 
each  program  he  orders.  Starting  in 
October,  he  will  be  charged  $3  a  month 
rental  for  his  decoder.  Prices  vary  from 

25  cents  for  children's  educational  pro- 
grams up  to  $3.50  for  a  major  sports 

event.  Feature  films,  the  backbone  of 

the  programming,  are  in  the  $1-$1.25 range. 

Mr.  Wood 

Each  decoder  contains  a  billing  tape 

which  records  the  programs  the  sub- 
scriber has  selected  during  a  given 

month.  A  subscriber  removes  the  tape 
and  sends  it  back  with  his  check.  A 

discount  plan  has  been  instituted  where- 
by a  subscriber  who  spends  $8  or  more 

in  a  monthly  period  is  credited  with  $2 
in  the  next  period;  if  he  spends  $10,  he 
is  credited  with  $3. 

Surprisingly,  WHCT  is  unable  to  pro- 
vide programming  information,  at  this 

stage  at  any  rate,  projected  beyond  one 
week.  Subscribers  will  have  available 
this  week  features  which  have  been 

only  in  theatrical  run,  such  as  Break- 

fast at  Tiffany's,  Damn  Yankees,  Brush- 
fire,  and  Parrish.  The  films  are  carried 
more  than  once  on  pay  tv.  on  the  theory 

that  a  subscriber  may  have  been  un- 
able to  view  a  particular  presentation. 

Programming  Plans  Unavailable  ■ 
Messrs.  Pinto  and  Wood  are  reluctant 
to  discuss  programming  plans  aside 
from  feature  films.  They  note  that 
RKO  General  Phonevision  has  an 

agreement  with  Television  Entertain- 
ment Co.  whereby  TECO  will  develop 

special  shows  for  ch.  18.  Leland  Hay- 
ward,  the  Broadway  producer,  is  a  con- 

sultant and  advisor  to  the  pay  tv  opera- 
tion. But  no  specific  programming 

plans  have  been  disclosed. 
Even  in  the  feature  film  area,  the 

company  is  reluctant  to  divulge  which 
companies  have  made  commitments 
for  which  pictures.  Mr.  Wood  men- 

tions agreements  have  been  made  only 
with  Warner  Bros,  and  Paramount  for 
certain  films  and  that  negotiations  are 
underway  with  other  companies.  Thus 
far,  features  are  scheduled  only  after 

they  have  run  in  theatres  in  the  Hart- ford area. 

Pay  tv  will  be  on  the  air  between 
20  and  40  hours  a  week  and  all  in  the 
evening  hours  (initially  the  hours  will 
be  closer  to  20).  At  other  times  the 

station  operates  as  a  commercial  tv  out- 
let. In  this  connection,  RKO  General 

Phonevision  has  often  proclaimed  this 

policy  statement:  Pay  tv  is  only  supple- 
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mental  to  commercial  tv  and  is  not  in- 
tended to  supplant  regular  telecasting. 

Test  City  ■  On  several  scores,  Hart- 
ford is  impressive  as  a  testing  ground 

for  pay  tv.  It  has  a  multiplicity  of  tele- 
vision services  (as  required  by  the 

FCC) ;  it  is  a  comfortable,  largely  mid- 
dle-class community,  lying  midway  be- 

tween New  York  and  Boston,  drawing 
on  both  metropolitan  areas  for  man- 

agement and  programming  help  (RKO 
General  Inc.  owns  tv  stations  in  both 
cities) . 

Natives  like  to  consider  themselves 

as  being  "New  York-oriented,"  though 
technically  Hartford  is  a  New  England 
community.  Businessmen  contend  that 
Hartford  has  been  and  will  continue  to 
be  a  growth  area.  Its  sizeable  insurance 
business,  state  and  federal  government 
installations  and  manufacturing  indus- 

tries help  contribute  toward  Hartford's 
high  net  income  rating  per  family, 
placed  at  $8,076  in  1961  and  said  to  be 
among  the  highest  in  the  nation. 

Hartford  is  in  the  midst  of  an  ambi- 
tious commercial  redevelopment  pro- 
gram. The  most  prepossessing  is  Con- 

stitution Plaza,  a  12-acre  tract  along 
the  Connecticut  river.  Construction 
workers  were  busy  last  week  at  various 
sites,  as  they  have  been  for  the  past 
two  years  (WTIC-TV  occupies  a  four- 
story  structure  in  the  plaza).  It  is  hoped 

William  Murray  (I)  and  Neri  Allan 
work  in  the  station's  decoder  service 
department.  Mr.  Allan  is  inserting 
master  billing  tape  in  decoder.  Mr. 

that  all  units  of  the  plaza  will  be  com- 
pleted in  two  more  years. 

Half  Million  in  Area  ■  The  city's 
population  is  over  162,000  and  the 
Greater  Hartford   area   (a  radius  of 

Murray  is  preparing  to  test  the  equip- 
ment before  installing  it  in  a  sub- 

scriber's home.  Currently  orders  are 
far  ahead  of  installations. 

about  15  miles)  has  a  population  of 
more  than  500,000.  Annual  retail  vol- 

ume in  the  Hartford  area  runs  more 
than  $400  million  a  year. 

Hartford  suburbs  have  grown  in  the 

Hard  to  say  when  pay  tv  will  pay 

so  SAYS  TELEMETER  OWNER  PARAMOUNT  PICTURES  IN  FILING  AT  SEC 

Paramount  Pictures  Corp.,  which 
owns  the  Telemeter  pay-tv  system,  be- 

lieves pay  tv  will  some  day  be  "eco- 
nomically feasible"  but  when  it  will  be- 

come profitable  is  "difficult  to  estimate." 
The  company  so  said  in  a  registration 

statement  filed  with  the  Securities  &  Ex- 
change Commission  last  week  which 

sought  to  register  for  sale  to  the  public 
5,625  shares  of  common  stock  received 
by  David  Susskind  when  half  of  Talent 
Assoc.  (productif^n  firm)  was  bought  by 
Paramount  in  1961. 

Paramount  has  experimented  with 
both  cable  and  on-air  pay  tv — the  former 
in  Etobicoke,  Canada,  a  Toronto  suburb, 
where  the  programming  franchise  is  held 
by  Famous  Players  Canadian  Corp.. 
51%  owned  by  Paramount:  the  latter  in 
the  early  morning  hours  on  KTLA  (TV) 
Los  Angeles  (owned  by  Paramount) 
with  an  FCC  experimental  license. 

The  receipts  from  the  Etobicoke  ex- 
periment have  been  a  guarded  company 

secret.  The  registration  statement  did 
not  break  down  the  figures  but  indicated 
Paramount  has  spent  over  $4.5  million 
in  developing  its  pay  tv  enterprises  and 
that  it  cost  some  $700,000  more  to  op- 

erate them  in  1961. 
Approximately   5,000   homes  have 

subscribed  in  Etobicoke.  Paramount's 
franchise  provides  that  Famous  Players 
will  pay  4V2  %  of  rental  revenues  to 
the  parent  company;  Paramount  finances 
an  undisclosed  portion  of  the  experi- 
ment. 

Paramount  also  has  made  an  agree- 
ment with  Telemeter  Home  Viewing 

Ltd.  for  a  similar  cut  of  the  revenues  if 
British  authorities  permit  pay  tv  in  the 
United  Kingdom.  The  down  payment 
by  THV  to  Paramount  was  about  $490,- 
000  for  a  franchise  to  the  wired  or  cable 
pay  tv  system.  Paramount  in  turn  is 
committed  to  subscribe  to  15%  of  the 

UK  company's  stock  for  a  total  of  about 
$420,000,  of  which  about  $94,500  has 
been  paid. 

Tv  Interests  ■  In  the  SEC  statement 
Paramount  revealed  that  its  independent 
KTLA  (ch.  5)  has  shown  a  profit  for 
two  of  the  past  five  years.  In  1961 

KTLA's  operating  revenue  was  "about 

$5,821,000." Paramount's  subsidiary,  Famous  Play- 
ers, has  substantial  interests  in  two  tv 

stations  in  Quebec;  one  in  Kitchener, 
Ont.;  a  smaller  interest  in  a  recently  ac- 

quired tv  station  in  Vancouver,  B.  C. ; 
and  interests  in  several  catv  systems  in 
Ontario. 

The  SEC  statement  was  filed  to  per- 
mit Mr.  Susskind  to  divest  himself  of  all 

his  Paramount  stock  "from  time  to 
time"  at  prices  prevailing  on  the  New 
York  Stock  Exchange.  Paramount  on 
April  6,  1961,  bought  half  interest  in 
Talent  Assoc.,  owned  50-50  by  Mr. 
Susskind  and  the  late  Alfred  Levy. 
Paramount  paid  $300,000  in  cash  and 
gave  Messrs.  Susskind  and  Levy  each 
5,625  shares  of  its  common  stock. 
(There  are  now  1,685,781  shares  out- 

standing.) TA's  name  was  changed  to 
Talent  Assoc. -Paramount  Ltd.  For  the 

fiscal  year  ended  March  31,  1962,  TA-P 
had  an  operating  income  of  about  $3.2 
million,  the  statement  said. 

Paramount  also  reported  on  its 
Chromatron  color  tv  tube,  which  it  has 
been  developing  for  some  10  years.  The 

company  said  it  "believes  that  its Chromatron  tube  has  potentials  of 
brightness,  low  cost,  service  convenience 
and  cabinet  size  which  do  not  exist  in 

competing  products."  Paramount  this 
year  will  make  "extensive  presentations" 
on  the  tube's  commercial  feasibility  to 
companies  with  the  required  manufac- 

turing and  merchandising  capabihties, 
the  company  said. 
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post-war  era.  There  seems  to  be  espe- 
cial interest  in  pay-tv  among  suburban 

residents  (one  pay  tv  opponent  called 

it  "snob  appeal"). 
Hartford  boasts  a  variety  of  cultural 

and  entertainment  activities.  It  main- 
tains two  municipal  golf  courses;  Bush- 

nell  Memorial  Hall,  seating  3,277, 
where  concerts,  operas  and  theatrical 
attractions  are  presented  and  the  Hart- 

ford Symphony.  Hartford  has  more 
than  50  parks,  including  Elizabeth  Park, 
well-known  for  its  rose  gardens  and 
other  unusual  plant  life.  Among  its  in- 

stitutions of  higher  learning  are  Trinity 

College,  St.  Joseph's  College,  Hartford 
College  and  the  new  U.  of  Hartford. 

Theatre  Owners'  Views  ■  Theatre 
exhibitors  in  Hartford  and  elsewhere 
in  Connecticut  fought  vigorously  to 
thwart  the  pay  tv  experiment.  The  courts 
denied  their  motion  to  ban  the  test,  and 
an  appeal  is  now  before  the  U.  S.  Su- 

preme Court.  Curiously  Hartford  the- 
atre owners  seemed  indifferent  last  week 

to  the  actual  start  of  the  tv  project. 
Several  declined  to  speak  for  attribu- 

tion, but  told  Broadcasting  that  they 

were  "unworried"  about  the  test.  They 
claimed  they  oppose  pay  tv  largely  be- 

cause "people  bought  tv  sets  to  get 
programs  free;  they  didn't  know  they 
had  to  pay  for  them."  One  operator of  a  downtown  theatre  commented: 

"Some  of  our  patrons  have  told  us 
they  won't  pay  $1  or  $2  to  see  a  sec- 

ond-run movie  when  they  can  see  a 
movie  just  as  good  if  not  better  on  free 
television.  Why,  one  of  the  stations 
here  played  Mr.  Roberts  only  a  short 
time  before  ch.  18  opened  up  pay  tv 
with  Sunrise  at  Campobello. 

For  the  record,  Bernard  Menschell 
of  Manchester,  Conn.,  a  spokesman  for 
the  Motion  Picture  Theatre  Owners  of 

Connecticut,  was  most  blunt  and  out- 
spoken in  evaluating  the  first  few  days 

of  subscription  tv  in  Hartford.  He  de- 
clared: "Pay  tv  is  going  to  be  a  flop 

here  the  way  it  was  in  Bartlesville  and 
the  way  it  is  in  Etobicoke  (West  To- 

ronto, Canada — International  Telemet- 
er) .  People  are  not  going  to  pay  money 

to  see  these  second-run  features  on  a 
small  screen.  RKO  Phonevision  was 

talking  about  having  first-run  features 
on  the  station,  but  do  you  see  any  of 

them  on?" Denies  Pressure  ■  Mr.  Menschell  was 
asked  to  comment  on  rumors  that  Con- 

necticut exhibitors  had  applied  "pres- 
sure" on  producers  and  distributors  to 

withhold  first-run  features  from  pay  tv. 

He  replied:  "That's  ridiculous.  How 
could  we?  If  the  pay  tv  people  want 
to  pay,  they  can  get  the  pictures,  just 

as  anybody  else  can." He  acknowledged  that  if  RKO  Gen- 

eral Phonevision  reached  a  projected 
4,000  subscriber  list  by  early  next  year, 

this  could  have  "some  impact"  on  the- atre attendance.  But  he  noted  that  a 
significant  factor  would  be  the  type  of 

attraction  on  pay  tv  and  added:  "I  am 
not  worried  about  the  competition." There  are  three  primary  competitors 
of  WHCT  in  the  Hartford  area,  al- 

though some  parts  of  the  city  also  are 
able  to  receive  tv  signals  from  Spring- 

field, Mass.  Rival  stations  heard  in  the 
city  are  WTIC-TV  Hartford,  a  CBS- 
TV  affiliate  (ch.  3);  WNHB-TV  New 
Britain  (ch.  30),  an  NBC-TV  affiliate, 
and  WNHC-TV  New  Haven  (ch.  8), 
an  ABC-TV  affiliate.  More  than  90% 
of  sets  in  the  area  can  receive  uhf. 

Station  owners  in  the  Hartford  area 
are  watching  the  progress  of  the  WHCT 
experiment  with  considerable  interest. 
None  wanted  to  speak  officially  for  the 
record  but  the  overriding  impression 

they  created  was  that  WHCT  had  "a 
long  row  to  hoe"  and  none  was  con- 

cerned about  competition — at  least  for 
the  forseeable  future. 

One  executive  questioned  the  num- 
ber of  subscribers  Phonevision  actually 

had,  pointing  out  that  one  newspaper 

report  said  it  was  between  "200  and 
300."  He  also  expressed  doubt  that 
there  would  be  4,000  Phonevision  sub- 

scribers by  early  next  year  and  added: 
"I  personally  can't  see  how  this  is  going 

to  go  over.  But  we're  watching  it  care- 
fully to  see  what  happens." 

BROADCAST  ADVERTISING 

$50  MILLION  INVOLVED  IN  SHIFTS 

That's  total  of  broadcast  billings  moved  by  27  advertisers 

to  other  agencies  during  the  first  six  months  of  this  year 

A  total  of  27  major  advertising  ac- 
counts representing  an  estimated  $50 

million  in  broadcast  billings  changed 
agencies  ia  the  first  six  months  of  this 

year. 
The  estimates  are  revealed  in  a  com- 

pilation of  account  moves  announced 
since  Jan.  1,  1962.  Only  those  adver- 

tisers which  use  broadcast  media  are 
reported. 

Unlike  the  past  few  years,  1962  thus 
far  has  seen  few  spectacular  shifts  indi- 

cating, to  a  degree,  a  stabilizing  factor 
along  Madison  Avenue.  At  the  mid- 

point of  1961,  for  example,  some  40 
major  radio-tv  advertisers  had  changed 
agencies. 

In  the  January- July  period  last  year, 
the  top- 10  account  shifts  alone  repre- 

sented nearly  $75  million  in  annual 

billings.  This  year's  comparable  period 
shows  all  27  accounts  (31  if  grouped 
by  brand  name)  representing  almost 
$80  million  in  advertising  billings.  The 

top  10  are  responsible  for  more  than 
$48  million. 

The  Top  Ten  ■  The  biggest  in  this 
listing  is  Betty  Crocker  mixes  (General 
Mills  is  the  parent  company)  with  an 
estimated  $8  million  billings,  of  which 
some  $5  million  have  been  in  broadcast- 

ing. Betty  Crocker  went  from  BBDO 
to  Needham,  Louis,  &  Brorby. 

The  second  major  account  is  Belair 
cigarettes,  a  Brown  &  Williamson  brand, 
which  left  the  broadcast-laden  Ted 
Bates  Agency  for  Keyes,  Madden  & 
Jones.  An  estimated  $6  million  account, 
Belair  is  believed  to  have  some  50%, 
or  $3  million,  in  broadcasting. 

Others  in  the  leading  10  account 
shifts: 

Dristan  (cold  remedy),  an  American 
Home  Products'  brand,  fighting  hard 
against  increased  competition  in  the 
field  has  dropped  to  an  estimated  $5.6 
million  in  annual  billing,  but  all  of  this 
is  said  to  be  broadcast-oriented  (Dris- 

tan in  its  initial  push  as  a  new  product 
a  few  years  ago  used  substantial  tv). 
Dristan  moved  from  Tatham-Laird  to William  Esty. 

In  the  $5  million-level  (annual  bill- 
ing) are  Lestoil  (once  the  No.  1  spot 

tv  user  in  the  land,  now  an  estimated 
$4  million  in  radio-tv) ;  Nescafe  instant 
coffee,  which  switched  from  Esty  to 
McCann-Erickson,  and  is  some  $3  mil- 

lion in  broadcast;  Scott  Paper  (Scotties), 

which  took  its  billings — an  estimated 
$4  million  in  broadcasting — from  JWI 
(except  for  network  tv)  to  Ted  Bates. 

The  $4  million  Union  Oil  of  Cali- 
fornia account  moved  out  of  Young  & 

Rubicam  to  become  a  Smock,  Debnam 
&  Waddell  client,  taking  with  it  an 
estimated  $2.8  million  in  broadcast  bill- 

ing (see  story,  page  35). 

P&G's  Hines  ■  Procter  &  Gamble's 
Duncan  Hines  was  involved  in  a  P&G 
account  realignment  this  year.  It  went 
from  Gardner  to  Compton.  Involved 
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WHICH 

IS  THE  IOWA 

FARMER? 

Farmers  account  for  slightly  less  than  half  of 

Iowa's  total  income.  But  the  average  farmer 
in  Iowa  has  an  annual  income  of  $14,700! 

This  is  important  to  you  in  your  business. 

He  (and  his  family)  is  as  good  a  prospect — 
travels  as  much,  eats  as  well,  dresses  as  well 

and  drives  as  handsome  cars— as  his  prosperous 

city  brother  in  Iowa,  or  East  of  the  Hudson! 

Are  your  sales  in  Central  Iowa  as  high 

per  capita  as  they  are,  say,  in  Chicago? 

If  not,  we  venture  to  suggest  it  may  be 

that  you're  not  doing  as  much  "cultiva- 
tion" in  Iowa  as  elseivhere. 

Talk  it  over  with  your  PGW  Colonel.  He 

may  have  an  eye-opener  for  you. 

WHO-TV  is  part  of 
Central  Broadcasting  Company, 
which  also  owns  and  operates 

WHO  Radio,  Des  Moines 
woe  and  WOC-TV,  Davenport 

WHO-T^ 

WHO-T^ 

WHO-T> 

WHO-T> 

WHO-T> 

WHO-T> 

WHO-T^ 

WHO-T> 

WHO-T> 

WHO-T^ 

WHO-T^ 

WHO-T^ 

WHO-T^ 

WHO-T> 

WHO-T^ 

WHO-T> 

WHO-T> 

WHO-T> 

fWHO-T> WHO-TV 

WHO-TV 

WHO-TV 

WHO-TV 

WHO-TV 

WHO-TV 

WHO-TV 

WHO-TV 

WHO-TV 

WHO-TV 

WHO-TV 

WHO-TV 

WHO-TV 

WHO-TV 

WHO-TV 

WHO-TV 

WHO-TW 

Channel  13  *  Des  Moines 
NBC  Affiliate 
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A  game  of  musical  chairs  for  $50 

Billings  (in  millions) 

Radio- 

Account 

American  Express  Co. 
American  Home 
Products 

Boyle-Midway  Div. 
(Griffin  shoe 
polishes) 

Dristan  cold  tablets 
Hazel  Bishop 

Cosmetics 
Lanolin  Plus,  Wash 

'n'  Curl,  Wash  'n' 
Tint,  Rybutol 

Brown  &  Williamson 
Belair  cigarettes 

Clark  Oil  Co. 

Eldon  Industries 
Max  Factor 

Natural  Wave  hair 

spray.  Hi  Fi  Fluid 
Makeup,  Three 
Fragrance  Lines 

R.  T.  French  (instant 
mashed  potatoes) 

General  Mills 
Betty  Crocker  mixes 

Glenbrook  Labs 
Instantine 

Lestoil 

National  Biscuit  Co. 
Cream  of  Wheat 

National  Dairy 
Products 

Kraft  Foods  Div. 
(dinner  and  paste 

To 

OB&M 

MW&S 
Esty 

K&E 
Daniel  & 

Charles 

Keyes,  Madden 
&  Jones 

Greenfield  En- 
terprises (cli- ent-owned) 

GM&B  and 
Carson/ 

Roberts 

K&E 

NL&B 

B&B 7 

Bates 

Foote,  Cone  & Belding 

From 

B&B 

Total 

1.4 

Tatham-Laird 

Tatham-Laird 

C.  J.  LaRoche 
C.  J.  LaRoche 

Bates 

Tatham-Laird 

K&E 

K&E 

JWT 

BBDO 

Compton 

Sackel- 
Jackson 

BBDO 

JWT 

5.6 

2.5 
2.5 

0.085 

0.9 

5.6 

1.3 
2 

6  3 

1  1 

1  0.2 

3  0.75 

1.6  0.72 

8  5.5 

.582  0.582 
5  4 

1  0.9 

2.5  0.5 

was  an  estimated  $3.5  million,  of  which 
approximately  $3  million  is  recorded  in 
the  broadcast  column.  (Though  not  in 

the  "top  10,"  another  P&G  product,  Jif 
peanut  butter,  shifted  from  Gardner  to 
Grey — some  $2  million  total — all  of 
which  is  said  to  be  in  broadcasting. 

Max  Factor  took  $3  million  worth  of 

its  cosmetics'  advertising  from  Kenyon 
&  Eckhardt  to  Geyer,  Morey  &  Ballard 
and  Carson/Roberts.  Some  $750,000 
in  broadcast  billing  was  affected. 

Schlitz's  Burgermeister  beer.  No.  10 
in  billing  with  $3  million,  is  said  to  have 
been  spending  more  than  half  ($1.74 
million)  in  the  broadcast  media.  That 
account  left  BBDO  for  Post,  Morr  & 
Gardner. 

While  these  accounts  are  impressive 
in  the  advertising  world,  they  do  not 
compare  to  the  moves  in  the  early  half 
of  1961  when  such  accounts  as  Texaco 
($12  million  total,  $10  million  in  broad- 

cast), Liggett  &  Myers  (all  brands  at 
$28  million,  of  which  $19  million  was 
in  broadcast),  and  Joseph  Schlitz  beer 
($16  million  overall,  $7  million  in 
radio-tv)  were  shifting. 

But  the  six  months  of  1962  had  a 
few  stories  to  tell  (which  do  not  appear 
in  the  table).  The  Rolls  Royce  account, 
for  years  a  prestige  biller  at  Ogilvy. 
Benson  &  Mather,  went  to  Erwin  Wasey 
Ruthrauff  &  Ryan  (only  $300,000  in 
annual  billing).  Tidewater  Oil,  once 
heavy  in  total  media  and  in  broadcast- 

ing, declined  sharply  in  billing,  reported- 
ly was  soliciting  other  agencies  and 

finally  was  resigned  by  Foote,  Cone  & 
Belding.  Some  accounts  have  yet  to 
find  their  new  agency  association.  Les- 

toil, for  example,  which  leaves  Sackel- 
Jackson  Co.,  Boston,  by  the  end  of  this 
year,  is  seeing  presentations  by  New 
York  agencies  these  days.  Among  them: 
Papert,  Koenig,  Lois;  Doyle  Dane  Bern- 
bach;  Fuller  &  Smith  &  Ross;  and 
William  Esty. 

"If  you  hate  Dilly  Beans,  you'll  love 
Dilly  Bells."  That's  the  theme  of  Park 
&  Hagna  Inc.'s  new  radio  campaign. 

Since  it  scored  a  broadcast  advertising 
success  in  New  York  and  Washington, 
D.  C,  for  Dilly  Beans  two  years  ago 
(Broadcasting,  Sept.  12,  1960),  P&H 
decided  to  try  the  medium  again,  this 
time  for  Dilly  Beans  and  three  new 
products — Dilly  Bells,  Dilly  Cues  and 
Dilly-0.  (The  new  "dillies"  are  pickled 
tomatoes,  sweet  cucumber  strips  and 
sweet  pickled  onion  relish,  respectively. ) 

As  in  the  1960  campaign,  Park  & 
Hagna  will,  at  least  for  the  time  being, 
use  WQXR  New  York  exclusively  in  its 

goods) Nestle  Co. 
Nescafe  Instant  M-E 

Coffee 

market.  A  13-week  schedule  on  the  sta- 
tion, which  begins  today  (July  9),  in- 

cludes 20  minute-announcements  per 
week.  In  addition,  WGMS  Bethesda, 
Md.,  will  promote  the  Dilly  products  in 
the  Washington,  D.  C,  area. 

Papert,  Koenig,  Lois  Inc.,  New  York, 
P&H  agency,  which  has  ordered  a  two- 
week  campaign  in  Washington,  begin- 

ning July  23,  hopes  to  lengthen  its 
schedule  there  and  sign  another  station 
in  New  York,  if  the  initial  radio  test 
is  successful. 

Park  &  Hagna  Inc.,  a  company 
formed  in  1959  by  two  26-year-old  ex- 
school  teachers,  Jagquelyn  H,  Park  and 

Esty  5  3 

Sonya  Hagna,  appointed  Papert,  Koenig, 

Lois  as  agency  for  its  Dilly  Beans  (  "The 
Edible  Swizzlestick")  in  the  summer  of 1960. 

PKL  promptly  put  Dilly  Beans, 
"green  beans  politely  pickled  in  vinegar 
and  dill,"  on  WQXR,  WNTA-TV, 
WNBC-TV  and  WPIX  (TV),  all  New 
York,  and  WRC-TV  Washington. 

Within  a  matter  of  months,  the  prod- 
uct was  selling  so  well,  according  to  Wil- 

liam A.  Murphy,  PKL  vice  president 
and  media  director,  that  the  small  can- 

ning plant  was  unable  to  keep  up  with 
the  demand,  and  the  broadcast  cam- 

paign was  ordered  to  a  halt. 

Rep  appointments... 
■  WHAV-AM-FM  Haverhill,  Mass.: 

Eckels  &  Co.,  Boston,  as  New  England 

DILLY  CALLS  ON  RADIO  ONCE  AGAIN 

Hopes  new  products  will  match  success  story  of  '60 
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million  is  played  on  Madison  Ave. 

Account 

Ocean  Spray 
Cranberries 
Cluett  Peabody  &  Co. 
Arrow  shirts 

Pillsbury 
Pancake  mixes, 

gingerbread,  pie- 
crust mixes, 

brovvnies 
J.  Nelson  Prewitt  Inc. 

Procter  &  Gamble 
Jif  Peanut  Butter 

Duncan  Hines 
cake  mixes 

Revlon  Inc. 
Knomark  Div.  (Es- 

quire polishes) 
Jos.  Schlitz  Brewing 

Burgermeister  beer 

Scott  Paper  Co. 
(Scotties  and  Scot 

tissue) 

W.  A.  Sheaffer  Pen  Co. 
Sterling  Brewers 
Swift  &  Co. 

Pard  dog  food 
Pard  Crunchers 

Union  Oil  of  California 

Florida  Citrus  Com- 
mission 

grapefruit 

To 

M-E 

Y&R 

McCann- Marschalk 
1  million  in  tv 

John  Shaw  Adv. 

Grey 

Compton 
Jif  has  S730.000 

in  spot  tv 

Grey  Adv. 

Post,  Morr  & 
Gardner 

Bates 

Gardner 
JWT 

M-E 
Smock, 

nam 

dell 
C-E 

Deb- &  Wad- nc. 

From 

BBDO 

L&N 

Burnett 

Hanford  & 
Greenfield 
Div.  of 
Hutchins 

Adv. 

Gardner 
Gardner 

Mogul  Williams 
Saylor 

BBDO 

JWT 
(JWT  retains 

Scott's  net- 
work tv  bill- 

ing) 

BBDO 
Compton 

D-F-S 
Y&R 

B&B 

Billings  (in  millions) 

Radio- 
Total  tv 

1.2 

2.7 
2 

2 
3.5 

1.5 
4 

0.25 

0.4 

1 

0.95 

0.8 

1.74 

1 
0.5 

1 
2.8 

0.3 

representative. 

■  WICE-AM-FM  Providence.  R.  I.; 
Eckels  k  Co..  Boston,  as  New  England 
representative. 

■  KNOB-FM  San  Francisco:  J.  A. 
Lucas  Co.  as  San  Francisco  area  repre- 

[  sentative. 

■  WICE  Providence.  R.  I.:  Robert  E. 
Eastman  &  Co.,  New  York,  as  national 
representative. 

■  Lake  W'onh.  Fla.:  KBCL 
Shreveport  and  KMAR  Winnsboro. 
both  Louisiana:  WPLB  Greenville. 
WHMI  Howell.  WJUD  St.  Johns,  all 
Michigan:  WKDE  .Altavista.  WCFV 
Clifton    Forae.    both    Virainia.  and 

[  WYSH  Clinton.  Tenn.:  Haf  Walton  k 
I  Co.,  New  York,  as  national  representa- 
(  tive. 

Business  briefly... 

Carl  M,  Loeb  Rhoades  &  Co.,  under- 
writers and  distributors  of  securities, 

will  sponsor  a  Sunday  night  series  of 
overseas  news  reports  on  four  I%y 
Broadcasting  Co.  fm  stations  in  the 
Northeast  Network.  Northeast  Date- 

line, The  Continent  will  be  taped  in 
Europe  by  Northeast  newsman  Steve 
Nevas,  who  will  repon  on  political  and 
economic  relations — both  national  and 
international — and  conduct  interviews. 

E.  I.  Du  Pont  de  Nemours  &  Co., 
through  BBDO.  New  York,  will  sponsor 

a  re-run  of  ""D-Day."  David  L.  Wol- 
per's  documentary  on  its  Du  Pont  Show 
of  the  Week  series  on  NBC-TV  July 
29.  10-11  p.m.  The  program  was  orig- 

inally shown  on  the  same  series  June  3. 

New  figures  support 

Higbee  radio  success 

Radio  Advertising  Bureau,  New  York, 
last  week  offered  more  evidence  to  sub- 

stantiate the  success  claims  of  its  "de- 
partment store  challenge,"  a  two  year 

(  1959-6 1 )  radio  test  program  conducted 
with  The  Higbee  Co.  in  Cleveland. 

RAB  reports  that  Higbee's  sales  in  the 
second  year  of  the  test  w'ere  ahead  of 
stores  in  the  Cleveland  area  as  well  as 
ahead  of  the  national  average  for  depart- 

ment store  sales.  The  bureau  cites  Fed- 
eral Reserve  figures  showing  Cleveland 

metropolitan  area  stores  as  a  group  de- 
clined 0.3  in  the  fiscal  year  ending  in 

February,  while  in  the  same  period 

Higbee's  sales  increased  8.6%.  A  Wom- 
en's Wear  Daily  analysis  of  17  independ- 
ent U.  S.  department  stores  showed 

Higbee"s  with  the  biggest  sales  increase. 
Also,  sales  in  all  U.  S.  metropoUtan  area 
department  sales  were  up  ISc  in  con- 

trast to  Higbee's  8.6 Tf  sales  increases  in the  last  fiscal  year. 

Besides  the  use  of  radio,  which  the 
Cleveland  store  is  now  using  on  a  regular 
basis,  RAB  said  other  factors  also  con- 

tributed to  the  store's  "excellent  show- 
ing." A  new  branch  store,  "the  Higbee 

reputation"  and  its  merchandising  were cited. 

Fm  pans  out  well  in  test 

Fm  is  starting  out  well  in  pulling  mail 
in  a  test  campaign  for  Glendale  Federal 
Savings  &  Loan  Assn.,  through  Davis, 
Johnston,  Mogul  k  Colombatto,  Los 

Angeles. 
Nine  fm  stations  are  being  used  in  the 

test,  which  is  to  run  six  weeks  with  an 

a\'erage  of  50  spots  a  week  per  station. 
Listeners  are  offered  copies  of  Sylvia 
Porter's  "How  to  Get  More  for  Your 

Money"  for  writing  to  the  station;  re- turns at  the  end  of  the  first  two  weeks  are 
reported  most  satisfactory,  one  station 
getting  more  than  150  letters  and  cards 
in  that  period.  The  stadons  are:  KBIQ 
(FM)  Avalon  (Catalina),  KUTE  (FM) 
Glendale.  KNOB  (FM)  Long  Beach 
and  KCBH  (FM),  KFMU  (FM), 
KHOF  (FM).  K^LLA  (FM)  and 
KFHM  (FM).  aU  Los  .Angeles. 

Agency  appointments.  =  . 

■  Bardahl  Lubricants  Inc.,  Non^'ood, 
Mass.,  appoints  IngaUs  Assoc.,  Boston, 
as  its  advertising  agency.  Account  bills 
S500,000,  including  spot  radio  and  xx. 

■  Capitol  Car  Distributors  Ltd..  \'olks- 
wagen  distributor  in  Washington.  D.  C, 

Maryland,  Mrginia,  West  \"irginia. North  Carolina  and  eastern  Tennessee, 

appoints  Doyle  Dane  Bernbach  Inc., 
New  York,  as  its  agency. 
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Food  advertisers  increase  use  of  tv 

FIRST-QUARTER  BILLINGS  TOP  '61  IN  BOTH  NETWORK  AND  SPOT-TVB 
Food  advertisers  expanded  their  use 

of  television  again  in  the  first  quarter 
of  this  year,  with  spot  tv  expenditures 
and  network  biUings  rising  9.4%  and 
7.9%,  respectively,  over  the  same  quar- 

ter a  year  ago.  Summaries  of  their 
spending  were  released  last  week  by 
Television  Bureau  of  Advertising,  New 
York. 

General  Foods  Corp.,  tv"s  biggest 
food  client,  was  among  the  companies 
increasing  their  network  and  spot  ex- 

penditures in  the  first  quarter,  which 
saw  total  tv  gross  time  expenditures  of 
20  companies  climb  by  more  than  $5.2 
million  (see  table).    Their  combined 

first-quarter  total  was  $56,852,504, 
compared  with  $51,633,180  a  year  ago. 
Network  tv  increased  from  $29,842,810 
to  $33,358,414.  Spot  tv  rose  from 
$21,790,370  to  $23,494,090. 

Spot  tv  gross  time  billings  for  all 
food  companies  in  the  first  quarter 
were  $51,879,000,  against  $47,427,000 
a  year  ago;  network  tv  billings  were 
$34,933,184  in  the  1962  quarter, 
against  $32,365,903  in  the  1961  quar- 

ter. TvB  points  out  that  the  food  and 
grocery  classification  does  not  include 
such  products  sold  in  grocery  stores  as 
beer,  soft  drinks,  pet  products,  tobacco, 
soaps,  cleansers  and  waxes. 

The  upward  trend  in  1962,  accord- 
ing to  TvB,  follows  a  similar  rise  for 

the  year  1961,  when  gross  time  biUings 
for  network  and  spot  tv  totalled  $302,- 
157,018,  an  increase  of  9.1%  over 
1960"s  $277,078,469.  For  the  top  20 
advertisers,  total  measured  media  e.x- 
penditures  rose  8%  in  1961.  Their  tv 
billings,  however,  rose  14.5%. 

The  largest  sub-classification  within 
food  and  grocery  products  was  cofTee, 
tea  and  food  drinks.  Total  billings  were 
$54,534,170  in  1961.  Of  this  total, 
coffees  alone  accounted  for  $40,331,812 
(see  table).  In  addition.  Pan  American 
Coffee  Bureau  had  gross  time  billings  of 

LEADING  FOOD  COMPANY  ADVERTISERS 

Total  measured  advertising* Television  billings* 
% Television 1961 1960 1959 1961 

1960 1959 

1961 

1960 1959 

General  Foods $  59,513,440 $  65,084,760 $  60,358,624 $  37,877,683 $  37,164,388 $  35,489,721 
63.6 57.1 58.8 

General  Mills 37,761,022 29,958,422 30,229,439 23,289,821 17,221,517 16,156,947 61.7 57.5 
534 Natl.  Dairy  Products 25,486,458 22,738,452 22,015,870 10,312,916 9,742,461 7,922,187 40.5 42,8 
36.0 

Campbell  Soup 23,397,956 20,527,544 17,633,517 10,700,933 
6,568,140 5,258,735 

45.7 
32.0 29.8 Kellogg 21,615,721 20,855,832 21,766,988 15,000,228 15,695,586 13,442,861 69.4 
75.3 

61.8 
Corn  Products 21,047,135 15,516,583 15,058,780 12,710,389 7,079,906 8,747,887 60.4 45.6 58.1 Standard  Brands 18,072,213 18,264,839 16,704,212 9,284,680 10,364,220 10,389,650 

5L4 

56.7 
62.2 

National  Biscuit 17,552,199 16,202,617 14,485,927 12,891,872 11,669,252 9,730,022 734 72.0 

67.2 Pillsbury 17,400,842 12,845,744 15,753,965 9,721,012 8,774,420 
6,934,594 

55.9 68.3 
44.0 

Quaker  Oats 17,288,254 13,974,656 12,874,600 7,832,446 5,384,844 4,669,746 45.3 
38.5 

36,3 

Armour 13,327,323 11,482,057 10,704,716 6,217,130 4,948,360 5,890,528 
46.6 43.1 55.0 Continental  Baking 11,683,947 10,463,158 14,842,138 9,049,453 6,473,117 11,582,615 77.5 61.9 78,0 

Swift 10,170,626 11,100,697 8,955,385 2,529,672 3,295,210 3,128,964 24.9 29.7 34.9 
Beech-Nut  Life  Savers 10,062,419 7,000,588 7,264,227 8,628,470 6,039,477 5,476,210 85.7 

86.3 

754 Ralston-Purina 10,029,321 9,390,519 8,917,806 8,113,120 6,742,580 6,222,860 80.9 71.8 69.8 Nestle 9,787,185 9,256,059 7,388,139 7,984,417 7,290,616 4,562,151 
81.6 78.8 61.7 

Carnation 9,299,955 8,852,562 8,773,096 6,287,190 5,065,407 3,225,438 
67.6 57.2 

36.8 

Hunt  Foods  &  Indus. 8,352,744 13,206,077 8,088,243 4,166,380 6,530,630 2,936,200 49.9 49.5 
36,3 

Borden 8,149,323 7,363,500 11,102,475 967,166 1,417,300 4,450,906 
11.9 

19.2 

40.1 

H.  J.  Heinz 7,738,296 7,370,130 7,251,019 3,150,233 3,009,011 2,875,530 40.7 40.8 
39.7 Total  Top  20 $357,736,379 $331,154,796 $320,169,156 $206,715,211 $180,476,442 $169,093,752 

57.8 
54.5 52.8 

*  Note:  Measured  media  include:  Newspapers,  magazines,  business  publications,  outdoor  and  television. 
**  Sources:   Network— TvB/LNA-BAR      Spot— TvB/Rorabaugh 

TELEVISION  GROSS  TIME  EXPENDITURES 
LEADING  FOOD  ADVERTISERS 

General  Foods 
General  Mills 
Natl.  Dairy  Products 
Campbell  Soup 
Kellogg 
Corn  Products 
Standard  Brands 
National  Biscuit 
Pillsbury 
Quaker  Oats 
Armour 
Continental  Baking 
Swift 
Beech-Nut  Life  Savers 
Ralston-Purina 
Nestle 
Carnation 
Hunt  Foods  &  Industries 
Borden 
H.  J.  Heinz 

*Source:  TvB/LNA-BAR 

First  Quarter  1962 

Network*  Spot** 
$  4,945,431  $  4,762,800 
3,007,609  1,911,510 
2,500,963  622,350 
1,835,484  1,906,810 
2,958,831  1,722,180 
1.931.535  2,054,480 
389,163  2,807,740 
2,685,805  371,770 
2,072,364  545,560 
1.345.536  132,200 
1,761,677  63,980 
116,677  2,114,490 
825,457  416,570 
3,229,478  433,220 
1,275,329  857,370 
941,127  1,224,720 
775,145  1,061,550 —  227,950 
36,000  217,860 
724,803  38,980 

$33,358,414  $23,494,090 
**Source:  TvB/Rorabaugh 
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First  Quarter  1961 
Total Network 

Spot 

Total 

$  9,708,231 $  4,830,818 $  4,801,470 $  9,632,288 4,919,119 4,594,500 533,020 5,127,520 
3,123,313 2,236,653 307,700 2,544,353 3,742,294 1,506,560 

914,070 
2,420,630 4,681,011 2,281,219 1,494,710 3,775,929 3,986,015 1,373,689 1,473,700 2,847,389 3,196,903 

2,217,930 2,217,930 3,057,575 2,437,332 438,710 2,876,042 
2,617,924 1,735,359 1,256,620 2,991,979 1,477,736 1,287,417 

864,310 
2,151,727 1,825,657 1,270,460 267,510 
1,537,970 2,231,167 

214,395 
2,251,570 2,465,965 1,242,027 495,010 241,520 736,530 

3,662,698 1,747,229 136,860 
1,884,089 

2,132,699 1,660,430 396,020 
2,056,450 2,165,847 407,463 

1,458,410 1,865,873 1,836,695 735,240 737,920 
1,473,160 227,950 1,894,790 
1,894,790 253,860 137,659 96,170 233,829 

763,783 
891,377 7,360 898,737 

$56,852,504 
$29,842,810 $21,790,370 $51,633,180 
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EVeRYBODYB 

ELEBRIW 

RADIO 

Anybody  can  have  an  interview  on  WSB  Radio.  Not  just  big  folks,  but 

little  folks,  too.  This  is  what  makes  WSB's  interviews  so  interesting  and 
enjoyable.  Each  is  tailored  for  a  particular  time  slot.  When  it  comes  on 

the  air,  it's  fresh,  crisp  and  to  the  point.  Entertaining  interviews  are 
blended  with  other  WSB  Radio  programming  ingredients  to  deliver 

Atlanta  and  much  of  Georgia. 

ReprcBented  by 

Affiliated  with  The  Atlanta  Journal  and  Constitution.  NBC  affiliate.  Associated  with  WSOC/WSOC-TV,  Charlotte;  WHIO/WHIO-TV,  Dayton. 
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Mellon  uses  baseball  to  sell  TAP  plan 
The  Mellon  Bank,  a  Pittsburgh 

financial  institution  with  63  offices  in 
western  Pennsylvania,  has  passed  up 
some  of  the  more  conventional  bank- 
sponsored  broadcast  programs,  such 
as  news,  in  favor  of  baseball,  con- 

sidered a  favorite  of  the  common 
man. 

Through  its  agency.  Fuller  &  Smith 
&  Ross  Inc.,  Pittsburgh,  Mellon 
bought  one-third  sponsorship  of  the 
Pirates  baseball  games  on  KDKA- 
AM-TV.  The  philosophy,  according 
to  John  Whited,  radio-tv  production 
suervisor  at  FSR,  is  that  an  advertis- 

er must  select  programs  with  "  pop- 
ular appeal"  to  capture  as  large  an 

audience  as  possible.  Also,  he  noted, 

"the  blue  collar  worker  puts  money 
in  the  bank,  same  as  the  rest  of  us. 

Baseball  sponsorship  gives  better  cost- 
per-thousand  than  anything  else  you 
can  buy.  It's  far  and  away  the  best 

medium  (for  coverage) .'" To  play  the  outfield  for  its  baseball 
schedule,  Mellon  has  two  news  shows 
— half-sponsorship  of  a  daily  evening 
newscast  on  WTAE  (TV)  Pittsburgh, 
and  full  sponsorship  of  a  daily  6  p.m. 
news  program  on  KDKA-AM — plus 
a  series  of  regular  announce- 

ments on  17  western  Pennsylvania 
radio  stations  and  a  syndicated  pro- 

gram of  business  tips.  Speaking  of 
Money  on  WJAS  and  WRYT,  both Pittsburgh. 

Mellon  recently  completed  a  spe- 
cial six  -week  campaign  for  one  of  its 

services,  TAP  Credit.  Derived  from 

the  phrase  "Totally  Assured  Privacy," 

Tightrope  walkers  are  hard  to  come 
by.  Fuller  &  Smith  &  Ross  in  plan- 

ning its  TAP  Credit  commercial 
(about  Harry,  whose  budget  some- 

times "gets  out  of  balance"  and 
Fred,  who  has  no  problem  with 

managing  his  finances  because  he 
uses  Mellon  Bank's  TAP  Credit) 
searched  all  over  the  U.  S.  for  two 
tightrope  walkers.  The  agency 
found  one,  but  finally  had  to  go  to 
Montreal  for  the  second. 

TAP  Credit  is  a  form  of  personal 
credit  for  the  consumer — the  cus- 

tomer arranges  for  credit  in  advance 
and  when  he  needs  the  money,  writes 
his  own  loan  by  transferring  the 
amount  needed  to  his  checking  ac- 
count. 

To  promote  this  new  service,  Mel- 
lon scheduled  a  total  of  930  an- 

nouncements, aside  from  its  baseball 
coverage,  on  radio  and  tv  between 
April  9  and  May  20,  in  a  six-county 
area  of  Pennsylvania.  Stations  used 
were  WTAE  (TV),  KDKA-AM-TV, 
WJAS,  WRYT  and  WKJF-FM,  all 
Pittsburgh ;  WMB  A  Ambridge ;  WB  VP 
Beaver  Falls;  WLOA-FM  Brad- 
dock;  WBUT  and  WISR  Butler; 
WESA  Charleroi;  WHJB  Greens- 
burg;  WAZZ  Homestead;  WACB 
Kittanning;  WTRA  Latrobe;  WKPA 

New  Kensington,  and  WJPA  Wash- 
ington, all  Pennsylvania. 

The  six  commercials  prepared  for 
the  TAP  Credit  campaign,  which 
were  shot  in  two  days  on  a  white, 
high-key  limbo  background,  featured 
"real  people"  documentation,  with  a 
"touch  of  humor  and  drama."  Some 
of  the  real  people  were  two  factory 
workers  talking  about  TAP  Credit  as 
they  washed  up  at  an  industrial  sink; 
a  haggard  housewive  and  an  ancient, 

tired  washing  machine;  Harry,  "a  real 
steady  guy"  who  walks  tightropes 
when  the  bills  pile  up,  and  a  home- 

owner with  "a  temperamental  pow- 

er mower." 
John  L.  Eckels,  director  of  adver- 

tising and  public  relations  of  Mellon 

Bank,  summed  up  his  company's satisfaction  with  the  TAP  Credit  cam- 
paign, noting  the  broadcast  program 

gives  the  bank  the  "effective  message 
penetration  that  we  were  looking  for." 

The  six  commercials,  were  pro- 
duced by  Q.  E.  D.  Productions  at 

Twentieth-Century-Fox  studios  in 
New  York,  under  the  supervision  of 
Mr.  Whited. 

$277,223  in  network  tv,  $1,340,930  in 
spot  tv.  The  National  Federation  of 
Coffee  Growers  of  Colonbia  spent 
$1,465,180  in  spot  tv. 

Cereals  ($48,014,197)  and  baked 
goods  ($39,005,224)  were  the  second 
and  third  largest  sub-classifications,  re- 

spectively, in  the  food  category. 

Leading  coffee  advertisers 
1961 

1.  General  Foods 
2.  J.  A.  Folger 
3.  Nestle  Co. 
4.  Standard  Brands 
5.  Hills  Bros.  Coffee 
6.  Chock  Full  0'  Nuts 7.  M.  J.  B.  Co. 
8.  Duncan  Coffee 
9.  Paxton  &  Gallag/ier 
10.  S.  A.  Schonbrunn 
*  Source:  TvB/LNA-BAR 

**  Source:  TvB-Rorabaugh 
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Network* 

Spot**
 

Total 

$5,226,209 $9,375,640 $14,601,849 4,735,150 4735,150 
4298,750 4298,750 
3,431,210 3,431,210 460,500 2,543,510 3,004,010 82,680 1,251,630 1,334310 
1,234710 1,234,710 730,200 730,200 
686,010 686,010 
624580 624580 

Omaha  ad  agencies  merge 

Dreves-Arendt  &  Assoc.  Inc.  and 
Holland  Advertising  Inc.,  both  Omaha, 
announce  plans  to  merge  under  the 
new  name  Holland,  Dreves,  Arendt  & 
Poff  Inc.  Public  Relations  Associated, 
formerly  with  Dreves-Arendt,  becomes 

a  division  of  the  new  firm.  Agencies" 
combined  billings  exceed  $1.25  million. 

Officers  will  be  Richard  D.  Holland, 
president;  William  F.  Arendt,  vice 
president  and  treasurer  and  head  of 
Public  Relations  Associated;  Lee  W. 
Dreves,  vice  president  and  secretary: 
and  Harold  E.  Poff,  Jr.,  vice  president. 
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THEY  BOUGHT 

1    "The  New  York  audience  would  expect  to  see 

I    this  high  quahty  piogiamming  on  WNEW-TV." 
John  E.  McArdle,  Vice  Piesident  and  General  Manager,  WNEW-TV,  New  York,  N.  Y. 

"...  a  beautiful  show,  a  magnificent  show, 

a  cultural  blending  into  our  entire  program  format.' 
Donn  R.  Colee,  Vice  President  and  General  Manager,  WTTG,  Washington,  D.C. 

"A  particularly  well-produced  show  of  high 

quality.  A  worthwhile  adjunct  to  our  programming." 
Van  Beuien  W.  DeVries,  Vice  Piesident  and  General  Manager,  WGR-TV,  Buliah,  New  York 

"For  the  first  time  the  viewers  in  our  area  will 
have  the  opportunity  to  view  on  a  regular  basis 

a  symphony  orchestra.  The  filming  is  excellent." 
Robert  Lunguist,  Sales  Manager.  WICU-TV,  Erie,  Pa. 

"It's  the  kind  of  program  balance  we  were 

looking  for.  An  extremely  well-produced  series.' 
Robert  C.  Wiegand,  General  Manager,  WTVN-TV,  Columbus,  Ohio 

"It  looked  too  good  to  turn  down.  It's  the  best 

good  music  program  I've  seen." 
Irvmg  Waugh,  Vice  President  and  General  Manager,  WSM,  Nashville,  Tenn. 

BOSTON  SYMPHONY 

CONCERT  SERIES 

The  concerts,  featuring  the  world  renowned 
lQ4-piece  orchestra  to  be  conducted  by 

Charles  Munch  and  Erich  Leinsdorf,  will  include 
the  works  of  Beethoven,  Haydn,  Honeggei, 

Schumann,  Franck,  Milhaud,  Piston,  Mozart, 
Bach,  Copland,  Handel,  Diamond,  Purcell, 

Wagner,  Mendelssohn,  Sibelius  and  Brahms. 

Write  or  call  your  nearest  Seven  Arts  salesman 
for  a  15  minute  promotional  trailer  available 

to  you  for  presentation  to  your  clients. 

SEVEN  ARTS 
ASSOCIATED 

CORP. 

A  SUBSIDIARY  OF  SEVEN  ARTS  PRODUCTIONS.  LTD. 
NEW  YORK:  270  Park  Avenue  •  YU Icon  6-1717 
CHICAGO:  8922-D  N.  La  Crosse  (P.O.  Box  613).  Skokie,  III  •  ORchaid  4S105 

DALLAS:  5641  Charlestown  Drive  •  ADams  9-2855 
L.  A.:  15683  Royal  Ridge  Road.  Sherman  Oaks  •  GRanite  6-1564-STate  8-8276 

Distributed  outside  of  the  United  States  and  Canada, 
Cable:  SEVENLON  London 



in  serving  and  selling-Since  its  founding  in  1949,  WGAL-TV  has  firmly  adhered  to  its  philosophy 

of  public  service -a  constant  seeking  for  new  and  better  ways  to 

many  thousands  of  viewers  in  its  wide  coverage  area.  This  Channel  8 

first  in  the  large  number  of  communities  and 

For  advertisers,  this  assures  outstanding  response 

serve  the 

station  is 

cities  it  serves. 

and  sales  results. 

Channel  8 'Lancaster,  Pa.* NBC  and  CBS 
Representative:  The  MEEKER  Company,  Inc.       New  York  •  Chicago  •  Los  Angeles  •  San  Francisco 

STEINMAN  STATION 

Clair  McCollough,  Pres. 
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Blockbuster  drive 

for  new  Schick  lines 

NIELSEN 

Second  Report  for  June,  1962 
NIELSEN  TOTAL  AUDIENCE  (t) 

Rating NIELSEN  AVERAGE  AUDIENCE  it) 

Rating 

No. 

No. %  U.S. 

Homes 

%  U.S. Homes Rank 
TV  Homes (000) 

Rank TV  Homes 
(000) 

1. 

Garry  Moore  Show- 1. 
Julie-Carol- 

10:00  p.m. 26.0 12,740 Carnegie  Hall 32.5 15,925 

2. 

Julie-Carol- 

2. 
Garry  Moore  Show- 

Carnegie  Hall 
25.7 

12,593 
10:00  p.m. 29.3 

14,357 

3. 

Garry  Moore  Show- 

3. 
Garry  Moore  Show- 

10:30  p.m. 
25.6 12,544 10:30  p.m. 28.9 14,161 

4. 

Red  Skelton  Show 
24.8 

12,152 

4. 
Red  Skelton  Sliow 27.9 13,671 

5. 

Hazel 
24.6 12,054 

5. Hazel 27.7 13,573 

6. 

Andy  Griffith  Show 24.2 11,858 
6. Garry  Moore  Show 27.5 13.475 

7. 

Ben  Casey 
22.4 10,976 

7. 
Dr.  Kildare 27.2 13,328 

8. 

Danny  Thomas  Show 
21.9 

10.731 

8. 
Andy  Griffith  Show 27.1 13,279 9. Garry  Moore  Show 

21.7 
10,633 

9. Ben  Casey 27.1 13.279 10. 
Wagon  Train 21.7 10,633 

10. Wagon  Train 
26.5 12,985 

(t)  Homes  reached  by  all  or  any  part  of  the 
program,  except  for  homes  viewing  only  1 
to  5  minutes. 
(?)  Homes  reached  during  the  average  min- 

ute of  the  program. 

Background:  The  following  programs,  in 

alphabetical  order,  appear  in  this  week's BROADCASTING  tv  ratings  roundup.  In- 
formation is  in  following  order:  program 

name,  network,  number  of  stations,  spon- 
sor, agency,  day  and  time. 

Ben  Casey  (ABC-197);  participating,  Mon. 10-11  p.m. 
Dr.  Kildare  (NBC-160);  Sterling  Drug  (D-F-S), 

L&M  (D-F-S),  Colgate  (Bates),  Singer  (Y&R), 
Warner-Lambert  (L&R,  Thur.  8:30-9.30  p.m. 

Andy  Griffith  (CBS-181);  General  Foods  (B&B), 
Mon.  9:30-10  p.m. 

Hazel  (NBC-144);  Ford  dm.  Thur.  9:30-10 

p.m. 

Julie  and  Carol  at  Carnegie  Hall  (CBS-188); 
Thomas  J.  Lipton  (Sullivan,  Stauffer,  Col- 
well  &  Bayles.  June  11.  Men.,  10-11  p.m. 

Garry  Moore  Show  (CBS-188):  R.  J.  Reynolds 
(Esty),  Oldsmobile  (D.  P.  Brothers),  S.  C. 
Johnson  (NL&B),  Tue.  10-11  p.m. 

Red  Skelton  (CBS-195);  S.  C.  Johnson  (FC&B), 
Corn  Products  (GB&B),  Tues.  9-9:30  p.m. 

Danny  Thomas  (CBS-179);  General  Foods 
(B&B),  Mon.  9-9:30  p.m. 

Wagon  Train  (NBC-186);  R.  J.  Reynolds  (Esty), 
National  Biscuit  (M-S),  Wed.  7:30-8:30  p.m. 

Schick  Inc.,  Lancaster,  Pa.,  will  use 
spot  and  network  television  to  support 
introduction  of  four  new  products:  two 
new  electric  shavers  and  a  portable  hair 
dryer  and  electric  shoe  polisher — the 

company's  first  items  outside  of  its electric  shaver  line. 

A  six-month  advertising  campaign — 
biggest  Schick  has  had  in  the  past  five 
years,  according  to  Robert  F.  Draper, 
president — will  include  participation  in 
seven  network  shows:  Cheyenne,  77 
Sunset  Strip,  Stoney  Burke  and  Ron 
Cochran  and  the  News  over  ABC-TV; 
Wide  Country  and  Virginian  on  NBC- 
TV:  and  the  Ed  Sullivan  Show  over 
CBS-TV. 

A  spot  tv  campaign  in  major  markets 
will  also  back  the  new  Schick  products. 
Agency:  Norman,  Craig,  &  Kummel, 
New  York. 

New  LA  agency 

lands  Union  Oil 

Smock,  Debnam  &  Waddell  opened 
offices  July  2  at  900  Wilshire  Blvd., 

jj  Los  Angeles,  as  a  new  advertising  agen- 
I  cy  with  its  first  account  as  Union  Oil 

Co.  of  California.  Union  Oil,  with  an- 
nual billings  of  some  $4  million,  ap- 

pro.ximately  70%  in  radio  and  tele- 
vision, was  formerly  handled  by  Young 

&  Rubicam,  Los  Angeles,  which  re- 
signed the  account  when  another  client, 

Gulf  Oil  Corp.,  decided  to  extend  its 
operations  to  the  Pacific  Coast.  The 
personnel  of  the  new  agency  are  all 
former  employes  of  Y&R  who  worked 
on  the  Union  Oil  account  and  moved 

to  SD&'W  in  a  body. 
The  principals  include  Jack  'W. 

j  Smock,  president,  formerly  vice  presi- 
]  dent  and  manager  of  the  Los  Angeles 
I  ofRce  of  Y&R;  Robert  G.  Debnam.  vice 
j  president,  who  at  Y&R  had  been  ac- 
1  count  executive  on  Union  Oil,  and  Paul 
I  R.  Waddell,  vice  president,  who  had 
!  been  copy  chief  of  Y&R.  Los  Angeles. 

SD&Ws  telephone  number  is  625- 
7972. 

Also  in  advertising... 

New  roster  ■  The  American  Assn.  of 
Advertising  Agencies  has  issued  its 
1962-63  Roster  &  Organization,  listing 
339  AAAA  member  advertising  agen- 

cies operating  753  oflfices  in  118  U.  S. 
cities  and  59  offices  outside  the  U.  S, 
The  revised  AAAA  Standards  of  Prac- 

tice and  Creative  Code  are  included  in 
the  roster,  along  with  qualifications  for 
membership,  agency  service  standards 
and  a  statement  of  AAAA  aims. 

Monitoring  service  moves  ■  Radio  Tv 
Reports  Inc.,  New  York,  radio-tv  moni- 

toring, recording  and  research  service, 
has  moved  to  larger  quarters  at  15  W. 
47th  St.,  New  York.  Telephone:  Co- 

lumbus 5-7650. 

Exclusive  affiliation  ■  Alexander  Pro- 
ductions Inc.,  New  York,  recently- 

formed  producer  of  tv  commercials, 
theater  screen  advertising  and  business 
films,  has  signed  an  exclusive  affiliation 
with  Alexander  E.  Chaite  Studios,  ad- 

vertising design  and  creative  illustration 
firm,  that  city.  Chaite  will  create  tv 
storyboards  and  general  film  design  for 
Alexander's  clients. 

New  location  ■  Hutchins  Advertising 
Co.,  and  its  Hanford  &  Greenfield  Div., 
Rochester,  N.  Y.,  are  now  in  new 
offices  at  1000  Midtown  Tower,  that 
city. 

Salada  signs  Freberg  ■  Salada  Foods, 
Don  Mills,  Ont.,  Canada,  has  arranged 
for  Stan  Freberg,  Holl>'wood  satirist. 

Spot  radio  doing  even  better  in  '62  than  predicted— SRA 
A  better  1962  for  spot  radio  pre- 

dicted earlier  by  Station  Representa- 
tives Assn.  (Broadcasting,  March 

19)  is  taking  shape.  The  first  quar- 
ter this  year  was  2.1%  above  the 

same  three  months  of  1961  and  the 
first  six  months  may  be  ahead  as 
much  as  6%  over  the  previous  year, 
SRA  reports  today  (July  9). 

Estimates  on  spot  radio  volume 
are   prepared   for   SRA   by  Price 

Waterhouse  Co.  Lawrence  Webb, 
managing  director  at  SRA,  said  his 
six  months  prediction  is  based  on 
preliminary  reports  now  available. 
They  indicate  a  sharp  increase  in  the 
second  quarter  ( April- June ) . 

In  the  first  quarter  (Jan. -March) 
of  this  vear,  gross  time  sales  totaled 

$44,346,000, "  or  2.1%  above  the same  period  in  1961  when  sales  were 
estimated  at  $43,423,000. 

National  spot  radio  gross  time 

sales  sagged  in  SRA's  estimates  for 1961  compared  with  the  previous 
year.  The  1961  total  represented  a 
4.6%  decline  from  the  official  FCC 

figures  prepared  for  1960.  The  medi- 
um held  its  own  for  most  of  the  year 

but  took  a  dismal  plunge  in  early 
winter  when  the  usually  strong 
broadcast  billing  fourth  quarter 

dropped  15.6%. 
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Musical  spot  helps  Derby  Refining  keep  its  sales  hot 

Spot  radio  and  a  musical  commer- 
cial are  doing  just  what  Derby  Re- 

fining Co.,  Wichita,  Kan.,  wanted, 
upon  entering  the  medium  last  year 
with  a  limited  advertising  budget. 

It  is  increasing  sales,  building  the 

"progressive"  image  of  Derby  and 
adding  new  service  stations,  accord- 

ing to  H.  D.  Moore,  president. 
A  study  of  all  media  and  a  survey 

of  Derby  jobbers  and  dealers  for 
their  media  preferences  by  Associ- 

ated Advertising  Agency,  Wichita, 
resulted  in  the  choice  of  radio  as  the 
sole  advertising  outlet  of  Derby. 

The  agency  and  client  then  de- 
cided on  a  musical  approach  and  a 

commercial  with  long-life  potential, 
high  sponsor  identification  and  adapt- 

ability to  advertising  themes.  Phil 
Davis  Musical  Enterprises,  a  group 
of  instrumentalists  and  a  chorus,  was 

chosen  to  make  the  firm's  "Look  for 
the  Derby  Star"  commercial. 

Derby  has  used  the  jingle  in  a  spot 
campaign  on  43  radio  stations  in  the 
six-state  market  area.  It  has  been 
used  in  three  campaigns  of  eight- 
week,  ten-week  and  six-week  dur- 

ations. The  schedule  consists  of  18 

spots  per-week  on  each  station,  at  an 
estimated  cost  of  $3,000  a  week. 

The  jingle  also  has  been  used  for 
radio  saturation  campaigns  in  towns 
where  Derby  opens  new  stations. 
A  sampling  of  comments  from 

Derby  jobbers  and  dealers  indicates 

Area  use  of  Derby  Refining  Co.'s musical  commercial  in  spot  radio 
campaigns  is  explained  by  Preston 
Huston  (standing),  president  of 
Associated  Advertising  Agency, 

Derby's  agency.  Others  (i  to  r):  Ed 
Thompson,  Derby,  St.  Louis;  Lewis 

they  also  have  been  pleased  with  the 
new  commercial.  Kenneth  E.  Ed- 
minster,  president  of  Shamrock  Oil 
&  Tire  Co.  and  a  Derby  jobber  in 

Wichita,  said,  "We  have  found  the 
Derby  jingle  a  very  effective  attention 
getter  and  opener  for  our  radio  spots. 
It  repeats  and  associates  our  company 

with  Derby  products  in  a  very  effec- 
tive manner.  We  feel  our  image  was 

improved  with  the  use  of  the  jingle." 
Another  Derby  jobber,  owner  of 

Foster  and  John  Beach,  Associated 
vice  presidents;  C.  R.  Worman, 
manager  of  Derby  branded  sales; 
Jim  Roberts,  Associated;  Roy  Win- 

ter, Derby  northern  division  man- 
ager; Joe  McDermott,  Derby  south- 

ern division  manager. 

Brownie's  Bulk  Oil,  Waterloo,  Iowa, 
said,  "I  am  sold  on  radio  advertising  _ 
and  at  the  present  time  I  am  running 
a  heavy  schedule.  I  use  the  Derby 

jingle  for  the  lead-in  and  close  of 

all  our  spots." "It  is  the  type  of  jingle  that  will 
stick  with  you — you  can  hum  it," 
Sid  Thomas,  owner  of  Hi-Grade  Oil 
Co.,  a  Derby  jobber  in  Wichita,  said. 
"We  have  many  favorable  comments 

from  gasoline  buyers." 

Beer  drinkers  like  cartoon  commercials 

EFFECTIVENESS  OF  ANIMATED  ADS  SHOWN  IN  SURVEY 

to  create  and  write  advertising  cam- 
paigns for  Salada  Tea  in  all  U.  S.  and 

Canadian  media,  following  the  success 
of  his  earlier  radio,  newspaper  and 
New  Yorker  campaigns  for  the  com- 

pany. New  campaign  will  be  run  on 
tv  and  radio,  in  magazines  and  news- 

papers. Deal  was  set  during  recent 
Hollywood  visit  of  John  W.  Colpitts, 
advertising  director  of  Salada. 

Videotape  Productions 

makes  bid  to  agencies 

A  plan  to  stimulate  tv  tape  commercial 
production  during  normally  slack  sum- 

mer and  early  fall  months  has  been 
announced  by  Videotape  Productions 
of  New  York.  Location  shooting  will 
be  made  available  to  agencies  at 

Fred  Waring's  Shawnee-on-the-Dela- ware  resort  in  Pocono  Mountains  of 
Pennsylvania,  two  hours  by  car  from 
New  York.  The  Shawnee  plan  entitles 
agencies  to  transportation,  accommoda- 

tions and  use  of  the  resort's  scenic  back- 
grounds for  their  commercials,  all  at 

reduced  summer  rates. 

Animated  cartoon  commercials  on 
television  are  the  most  effective  form 
of  beer  advertising,  according  to  a 
survey  of  the  beer-drinking  habits  on 
the  West  Coast,  conducted  by  Bay- 

lor Assoc.,  a  management  and  engi- 
neering consultant  firm  of  Beverly 

Hills,  Calif.   Major  survey  findings: 
■  Almost  everybody  drinks  beer 

(86%  of  those  interviewed),  mostly 
over  the  weekend  (67.6%)  and 
chiefly  at  home  (52.3%),  although 
a  large  group  (39.2%)  reported 
drinking  beer  at  parties  and  nearly 
as  many  (32.3%)  at  the  homes  of 
friends. 

■  Beer  drinkers  drink  beer  for  re- 
freshment (55.3%)  and  relaxation 

(46.9%).  They  think  it  goes  par- 
ticularly well  with  Mexican  food 

(20.7%)  or  Italian  (18.4%).  Half 
(50%)  prefer  beer  to  wine  and 
nearly  half  (46.1%)  prefer  it  to 
pop,  but  only  30%  prefer  beer  to 
hard  liquor. 

■  Taste  is  the  major  factor  in  de- 
termining the  choice  of  beer 

(43.3%),  followed  by  price 
(22.7%),  advertising  (19.7%)  and 

packaging  (14.3%).  Despite  the  in- fluence of  price  on  beer  buying,  only 
30%  of  those  interviewed  said 

they'd  buy  more  beer  if  the  price were  lowered.  More  than  half 

(57.5%)  prefer  a  mild-tasting  beer 
and  two-thirds  (66.8%)  said  they 
would  prefer  domestic  beer  even  if 
imported  brews  were  available  at 
the  same  price. 

■  Television  ads  were  voted  the 
most  influential  for  beer  (68.8%), 
nearly  four  times  the  votes  given  to 
the  second  medium,  billboards 

(17.2%).  Beer  ads  in  magazines 
got  7%  of  the  votes,  newspaper  ads 
5%  and  radio  commercials  2%. 
Cartoons  are  the  favorite  kind  of 

beer  ads  (50.4%  ),  followed  by  dem- 
onstrations (20.6%),  scientific  ads 

(7%)  and  others  (3%). 
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They're  still  doin'  the  same 

as  their  grandmas  did! 

OUR  wimmin  out  here  in  Red  River  Valley 

ain't  changed  at  all  in  the  forty  years  we've 

known  'em  —  they're  still  mad  about  WD  AY. 

They  chased  us  in  1922,  they're  still  hot  on 
our  wave  length  in  1962.  And  twenty  years  from 

now,  when  our  WDAY  birthdays  have  increased 

from  40  to  60,  you  can  bet  your  life  they'll  still 

be  a-hungerin'  for  us.  You  see,  ive  give  them 
what  they  want! 

If  you  want  the  details,  ask  PGW! 

WDAY 

5000  WATTS  •  970  KILOCYCLES  •  NBC 

FARGO,  N.  D. 

PETERS,  GRIFFIN,  WOODWARD,  INC.,  Exclusive  National  Representatives 

BROADCASTING,  July  9,  1962 

37 



  GOVERNMENT   

Daytime,  clears  proposals  pass  House 

PRE-SUNRISE  BILL  TO  SENATE;  CLEARS  PROPOSAL  URGES  FCC  ACTION 

Daytime  and  clear-channel  station 
operators  both  had  reason  to  applaud 
the  House  last  week,  but  for  different— 
and,  in  the  view  of  some  congressmen, 
conflicting — reasons. 

The  House  passed  on  a  voice  vote  a 
bill  (HR  4749)  which  would  permit 
daytime  stations  in  single-station  mar- 

kets to  go  on  the  air  before  sunrise  and 
authorize  the  FCC  to  permit  other  day- 
timers  similar  operation  ?.t  its  discretion. 

The  House  then  approved  by  a  roll- 
call  vote  of  198-87  a  resolution  recom- 

mending that  the  FCC  authorize  clear- 
channel  stations  power  higher  than  the 
present  50  kw  limit — which  its  sponsors 
say  will  assure  better  nighttime  service 
to  rural  areas. 

The  clear-channel  proposal  (H  Res 
714),  which  stirred  a  lively  floor  debate, 

also  asks  a  year's  delay  in  the  FCC's 
plans  to  duplicate  13  of  the  25  clear 
channels. 

Both  proposals  were  brought  up  Mon- 
day under  a  fairly  rare  procedure  known 

as  suspension  of  the  rules,  which  permits 
the  House  to  act  on  bills  not  cleared 
beforehand  by  the  Rules  Committee. 
Coupling  of  the  proposals  brought 
speculation  by  one  daytime  advocate 
that  the  daytimer  bill  was  used  as  "bait" 
to  win  support  for  the  clear-channel 
resolution. 

Give  and  Take  ■  Rep.  Paul  C.  Jones 
(D-Mo.),  a  daytime  am  operator  him- 

self, urged  members  during  talk  on  the 
daytime  bill  to  "stick  around"  for  the 
clear-channel  proposal  because  "what 
they're  giving  with  this  one,  they'll  take 
away  with  the  next  one."  He  said  the 
bill  was  being  used  as  "a  palliative"  for 
the  clear-channel  proposal,  which  he 
said  would  "cut  the  throats"  of  day- 
timers.  He  is  president,  director  and 
part  owner  of  KBOA-AM-FM  Kennett, 
Mo. 

Rep.  Jones'  charges  were  denied  by 
Rep.  Oren  Harris  (D-Ark.),  floor  man- 

ager for  both  proposals  and  chairman 
of  the  House  Commerce  Committee, 
which  had  approved  them.  He  said  the 
clear-channel  resolution  was  brought 
directly  to  the  floor  because  the  com- 

mittee did  not  feel  it  to  be  controversial. 
Nevertheless,  the  margin  for  approval 

of  the  clear-channel  resolution  passed 
was  uncomfortably  close — only  eight 
votes  more  than  the  two-thirds  required 
for  passage  under  suspension  of  the 
rules  procedure. 

The  daytime  bill  now  goes  to  the 
Senate,  where  its  fate  is  uncertain.  No 
interest  has  been  shown  in  the  proposal 

in  that  chamber,  and  time  is  running 
out  for  this  session  of  Congress. 

No  Concurrence  ■  The  clear-channel 
resolution  does  not  require  Senate  con- 

currence— and  does  not  have  the  effect 
of  law.  The  proposal  puts  the  House 
in  a  position  counter  to  that  taken  by 
the  Senate  in  a  1938  resolution  request- 

ing the  FCC  to  limit  radio  stations  to 
50  kw.  But  Rep.  John  D.  Dingell  (D- 
Mich.)  a  prominent  backer  of  the 
House  resolution,  said  FCC  Chairman 
Newton  N.  Minow  has  told  him  the 
commission  will  abide  by  it. 

The  daytime  bill,  according  to  Rep. 
Harris,  would  assure  communities  with 

daytime-only  stations  of  "vitally  needed" 
pre-sunrise  service  such  as  local-news, 
market-report  and  weather  broadcasts. 

He  said  the  committee  was  "very  hesi- 
tant" to  recommend  legislation  involv- 

ing technical  aspects  of  broadcasting. 
But,  he  added,  the  group  felt  compelled 
to  do  so  because  of  what  it  considered 

the  FCC's  inability  to  put  "adequate" 
early-morning  service  on  a  sound  basis 
in  rural  areas. 

The  bill  would  authorize  daytimers  in 
single-station  markets  to  go  on  the  air 
at  6  a.m.,  regardless  of  the  hour  of 

sunrise,  or  at  4  a.m.,  if  they'd  been  oper- 
ating at  that  time  for  at  least  60  days 

during  the  year  preceding  the  bill's enactment.  The  commission  could 

terminate  or  modify  these  pre-sunrise 
operations  if,  after  a  hearing,  it  deter- 

mined they  were  causing  "harmful  inter- 
ference" to  an  unlimited-time  station. 

Stations  Qualifying  ■  Rep.  Harris 

estimated  some  40%  of  the  country's 
1,800  daytime  stations  would  auto- 

matically qualify  for  pre-sunrise  oper- 
ations. The  remaining  daytimers — those 

sharing  a  market  with  a  fulltime  station 

Kennedy  uncommitted 

President  Kennedy  favors  the 
principle  of  various  legislative 

proposals  to  permit  radio-tv  de- 
bates this  fall  between  leading 

candidates  for  governor  and  Con- 

gress. But  he  isn't  ready  to  en- dorse any  of  the  bills  that  would 
amend  the  equal-time  section  of 
the  Communications  Act.  The 
President  at  his  news  conference 
last  week  said  he  would  have  to 
examine  any  such  legislation  first. 

— would  be  authorized  to  operate  be- 
fore sunrise  if  they  satisfy  the  commis- 

sion their  operations  won't  interfere with  the  fuUtimer.  The  daytime  bill 
would  also  authorize  fulltime  stations 
on  limited  power  at  night  to  use  their 
higher-power  daytime  facilities  before 
sunrise  if  there  are  no  other  unlimited- 
time  stations  in  their  primary  service 
area.  This  would  benefit  an  estimated 

320  of  the  2,000  unlimited-time  stations. 
Since  a  large  number  of  House  mem- 

bers endorsed  the  daytime  bill  as  essen- 
tial to  protection  of  the  early  morning 

service  of  stations  in  their  districts,  the 
proposal  was  never  in  trouble.  The  only 
opposition  was  voiced  by  Rep.  John  R. 
Pillion  (R-N.Y.).  He  objected  to  the 
bill's  requirement  that  fulltime  stations concerned  about  interference  from  a 
daytimer  bear  the  burden  of  proving 
such  interference  exists. 
On  the  more  controversial  clear- 

channel  resolution.  Rep.  Harris  said  it  is 
needed  to  lift  the  50  kw  limit  imposed 
by  the  1938  Senate  resolution  and 

thereby  give  the  commission  "complete discretion  to  use  all  possible  tools  to 
improve  the  inadequate  nighttime  serv- 

ice" now  provided  to  26  million  rural 
residents. 

Time  to  Reconsider.  ■  He  said  the 

resolution's  request  that  the  FCC  delay 
any  proposed  duplication  for  one  year 

would  give  the  commission  "a  reason- 
able amount  of  time  to  reconsider"  its 

decision  to  permit  an  additional  station 
to  operate  at  night  on  13  of  the  clears. 
He  said  that  the  commission  proposal 

wouldn't  solve  the  problem  of  improv- 
ing service  in  the  so-called  white  areas. 

He  said  he  doesn't  expect  all  of  the 25  clear  channel  stations  to  seek  higher 
power,  and  predicted  that  no  more  than 
"eight  or  ten"  would  ultimately  operate 
on  more  than  50  kw.  He  said  he  is 

confident  that  the  FCC  wouldn't  ap- 
prove power  increases  that  would  result 

in  interference  to  other  stations.  The 

resolution  doesn't  recommend  a  new 
ceiling,  but  proponents  of  the  proposal 
don't  expect  the  commission  to  grant more  than  750  kw. 

Rep.  Charles  Halleck  (R-Ind.),  Re- 
publican leader  in  the  House  and  a 

former  member  of  the  House  Com- 
merce Committee,  endorsed  the  resolu- 

tion, but  Rep.  Jones  assailed  it  as  a 

device  for  permitting  the  "rich  to  get 
richer  and  the  big  to  get  bigger."  Rep. 
Jones  said  the  reasoning  behind  the 
24-year-old  Senate  resolution  is  still 
valid — to  authorize  some  stations  to 
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Broadcaster  Richard  Eaton  called  on  FCC  carpet  again 
Richard  Eaton,  the  first  broadcaster 

to  receive  a  short-term  license  from 
the  FCC  (five  at  one  time),  was  in 
the  news  again  last  week  when  he 
became  the  first  station-owner  to  be 
cited  twice  for  monetar\'  forfei- 
tures. 

The  FCC  notified  Mr.  Eaton's 
WBNX  New  York  that  it  is  liable  for 

a  forfeiture  of  SI 0.000  for  "willful 
or  repeated  violations"  of  the  com- 

mission's rules.  Just  three  weeks  ago, 
Mr.  Eaton's  WCUY  (FM)  Cleveland 
Heights,  Oh'i),  was  ordered  by  the 
FCC  to  pay  a  $4,000  fine  for  engi- 

neering violations  (Broadcasting, 
June  25)  after  the  commission  had 
reduced  the  proposed  fine  in  half. 

\^'BNX,  licensed  to  United  Broad- 
casting Co.,  is  charged  with  violations 

of  Sec.  317  (sponsorship  identifica- 

tion requirement)  of  the  Communica- 
tions Act.  incorrect  station  identifica- 
tions and  failure  to  maintain  proper 

program  logs.  The  FCC  forfeiture 
notice  said  WBNX  has  broadcast 
commercial  announcements  without 
identifying  the  sponsor,  broadcast 
foreign  language  programs  for  time 
brokers  without  filing  copies  of  such 
contracts  and  broadcast  paid  matter 
(not  commercials)  without  so  inform- 

ing the  listeners. 
In  December  1960,  the  FCC 

granted  renewals  of  only  one  year  to 
five  stations  owned  bv  Mr.  Eaton — 

WANT  Richmond,  "  Va.;  WFAN (FM)  Washington;  WINXRockville, 
Md.:  WSID  Baltimore  and  WMUR- 
TV  Manchester,  N.  H.  Applications 
for  renewal  of  those  stations  current- 

ly are  pending  at  the  commission  and 

a  further  inquiry  of  them  was  made 
as  a  result  of  the  WBNX  investiga- 

tion (Broadcasting,  June  25). 
Mr.  Eaton  acquired  WBNX  in  the 

fall  of  1960  and  the  FCC's  investiga- 
tion, which  resulted  in  last  week's  or- 

der, was  made  in  July  1961.  The  five 
Eaton  stations  were  given  short-term 
renewals  because  of  an  alleged  lack 
of  personal  supervision  by  Mr.  Eaton 
— the  same  subject  covered  in  the 

FCC"s  further  inquiry  last  month.  The 
stations  have  sought  an  extension  of 
time  in  which  to  reply.  WBNX  has 
30  days  in  which  to  reply  to  the  notice 

of  the  station's  liability  for  a  SI 0,000 fine. 
In  addition  to  the  above  stations, 

Mr.  Eaton  also  owns  WCUY  Cleve- 
land, WOOK  Washington  and  WFAB 

South  Miami,  Fla. 

ROCHESTER  TO  GET  THIRD  STATION 

FCC  approves  interim  operation  plan  of  eigiit  applicants 

operate  on  more  than  50  kw  would  be 
to  grant  them  an  unfair  economic  ad- 

vantage and  limit  the  ability  of  smaller 
stations  to  serve  their  areas. 

Stations  with  750  kw  would  not  only 
interfere  with  stations  on  their  own 

channels  but  would  "spill  over"  and 
impair  reception  of  stations  on  adjoin- 

ing channels  Rep.  Jones  said.  Joining 
him  were  Reps.  H.  R.  Gross  (R-Iowa), 
William  H.  Harsha  Jr.  (R-Ohio)  and 
David  T.  Martin  (  R-Neb). 

Dingell  Replies.  ■  Rep.  Dingell  re- 
jected these  criticisms  as  a  "mishmash 

of  fact,  fiction  and  distortion."  He  said 
the  only  purpose  of  the  resolution  is  to 
permit  clear  channel  stations  enough 
power  to  serve  26  million  residents  of 
rural  areas. 

"The  so-called  little  fellows,"  he  said, 
"have  neither  the  economic  means,  the 
desire,  nor  the  wish  to  furnish  this  kind 

of  service." 
He  added  that  the  radio  industry  has 

changed  drastically  since  the  Senate 
resolution  was  adopted  in  1938.  He  said 
radio  networks  were  dominant  then  and 

that  their  importance  is  the  reason  be- 
hind the  Senate  action.  Today,  he  said, 

"networks  are  practically  a  liability  in 
the  radio  field." 

The  resolution  was  first  approved  on 
a  standing  vote  of  86  to  38.  But  Rep. 
Jones  forced  the  roll-call  vote,  causing 

the  proposal's  supporters  some  anxiety 
before  the  final  tally  was  announced. 

The  FCC  has  not  discussed  what  it 
will  do  as  a  result  of  the  House  resolu- 

tion. Chairman  Minow  said  that  it 

would  be  taken  up  "as  soon  as  pos- 
sible." It  is  expected  that  if  superpowers 

are  granted,  plans  to  duplicate  the  clear 
channels  will  be  postponed  for  a  study 
of  the  success  of  operations  in  excess 
of  50  kw. 

A  third  vhf  station  was  granted  on  an 
interim  basis  in  Rochester,  N.  Y.,  last 
week  as  the  FCC  gave  eight  of  1 1  ap- 

plicants competing  for  permanent  oper- 
ation on  ch.  13  permission  to  build  a 

temporary  station. 

The  interim  company — Ch.  13  of 
Rochester  Inc. — is  composed  of  Flower 
City  Tv  Corp.,  Genesee  Valley  Tv  Co., 
Star  Tv  Inc.,  Community  Broadcasting 
Co.,  Main  Broadcasting  Co.,  Federal 
Broadcasting  System  Inc.  and  Citizens 
Tv  Corp.  The  other  three  applicants  for 
ch.  13,  who  are  not  members  of  the  in- 

terim corporation,  are  Rochester  Tele- 
casters  Inc.,  Citizens  Tv  Corp.  and 
Rochester  Area  Educational  Tv  Assn. 
Inc. 

Officers  of  the  interim  company  in- 
clude President  Richard  Landsman, 

Vice  President  Leon  Halperin,  Secretary' 
Dennis  Livadas,  Treasurer  William  N. 
Posner  and  Harper  Sibley  Jr.,  chairman 
of  the  board.  The  station  will  operate 
with  316  kw  from  an  antenna  500  ft. 

above  average  terrain.  It  will  be  affili- 
ated with  ABC-TV. 

Mr.  Landsman  is  the  proposed  gen- 
eral manager  named  in  the  Six  Nations 

Tv  Corp.  application  for  ch.  9  in  Syra- 
cuse, N.  Y.  He  resigned  last  October 

as  an  account  executive  for  WNEW- 
TV  New  York  and  prior  to  that  was 
local  sales  manager  for  WBAL  and  was 
with  The  Katz  Agency,  both  Baltimore. 

The  temporar\^  station  will  remain 
in  operation  until  an  applicant  for  reg- 

ular service  is  chosen  by  the  FCC  and 
begins  regular  service.  The  interim  ap- 

plication was  filed  June  13  and  the  FCC 

waived  its  rules  requiring  a  30-day  delay 
before  action  can  be  taken  in  order  to 
make  the  Rochester  grant. 

An  interim  grant  to  nine  of  the  ten 
applicants  for  ch.  9  Syracuse,  N.  Y., 
was  made  three  months  ago  by  the  FCC 
(Broadcasting,  April  16)  while  an  ap- 

plication for  temporan,^  operation  on 
ch.  13  Grand  Rapids,  Mich.,  ran  into 
opposition  last  week  (see  page  42). 

Vhf  translator  rules 

to  be  tightened 
It  will  be  much  harder  for  a  tv  station 

to  receive  FCC  authorization  to  operate 
a  vhf  translator  in  the  future  under  a 
commission  rule  change  announced  last 
week.  The  new  rules  are  designed  to  pre- 

vent stations  from  extending  their  cover- 
age areas  through  the  use  of  vhf  trans- lators. 

Effective  Aug  15,  a  tv  station  will  not 
be  permitted  to  operate  such  a  translator 
within  its  Grade  A  or  B  contour  where 
the  translator  will  provide  reception  to 
a  city  located  within  the  Grade  A  con- 

tour of  any  other  tv  station  and  dupli- 
cate any  programs  of  the  second  station. 

A  station  may  apply  for  a  vhf  translator 
to  improve  reception  within  its  principal 
city  service  contour,  however. 

A  tv  station  operating  a  vhf  translator 
which  violates  the  new  rules  may  be  or- 

dered to  terminate  the  translator  service 
upon  60  days  notice  under  the  new  rule. 
The  restrictions  do  not  apply  to  local 
groups  or  communities  applying  for  vhf 
translators  if  the  applicant  is  not  sup- 

ported financially  or  associated  with  the 
tv  station. 
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Battle  lines  form  for  Sec.  315  hearing 

MINOR  CANDIDATES,  REPEAL-MINDED  BROADCASTERS  TO  TESTIFY 
Sixteen  witnesses  are  scheduled  to 

testify  at  three  days  of  Senate  Com- 
munications Subcommittee  hearing  be- 

ginning tomorrow  (Tuesday)  on  pro- 
posals that  would,  to  varying  degrees, 

loosen  the  bonds  of  the  equal-time  sec- 
tion of  the  Communications  Act. 

The  witness  list  includes  articulate 

spokesmen  for  both  sides  of  the  ques- 
tion. President  Frank  Stanton  of  CBS, 

Robert  Sarnoff,  board  chairman  of 
NBC,  and  NAB  President  LeRoy  Col- 

lins are  among  those  expected  to  urge 
modification,  if  not  outright  repeal,  of 
the  equal-time  law. 
Norman  Thomas,  frequent  presi- 

dential candidate  on  the  Socialist  ticket, 
is  expected  to  urge  retention  of  the 
law.  Other  minority  party  representa- 

tives scheduled  to  appear  are  Nathan 
Karp,  of  the  Socialist  Labor  Party,  and 
Lar  Daly,  perennial  splinter-party  cand- 
idate. 

The  communications  subcommittee, 
headed  by  Sen.  John  O.  Pastore  (D- 
R.  I.),  is  considering  six  proposals,  four 
of  which  would  have  effect  this  fall. 

Hartke  Proposal  ■  The  most  far- 
reaching  is  that  offered  by  Sen.  Vance 
Hartke  (D-Ind.).  His  proposal  (S  3434) 
would  repeal  the  section  as  it  applies 
to  all  candidates,  but  would  preserve 
the  language  requiring  broadcasters  to 
provide  reasonable  opportunity  for 
the  presentation  of  conflicting  views  of 
controversial  issues. 

The  other  measures  are: 
S  2035,  introduced  by  Sen.  Pastore, 

which  would  exempt  candidates  for 
president,  vice  president,  governor,  sen- 

ator and  congressman. 
SJ  Res  196,  introduced  by  Sen.  Jacob 

K.  Javits,  which  would  suspend  the 
equal-time  section  as  it  applies  to  cand- 

idates for  the  Senate  and  House  this 
fall. 

SJ  Res  209,  introduced  by  Sen.  Har- 
rison A.  Williams  Jr.  (D-N.  J.),  which 

would  suspend  the  equal-time  require- 
ment for  the  1962  gubernatorial  and 

congressional  and  the  1964  presidential 
campaigns. 

SJ  Res  193,  introduced  by  Sen.  Pas- 
tore, which  would  suspend  the  equal- 

time  section  for  the  1964  presidential campaign. 

S  204,  introduced  by  Sen  Warren  G. 
Magnuson,  which  would  permanently 
exempt  nominees  for  president  and  vice 
president  from  the  equal-time  require- 

ment of  the  law. 
Two  of  the  witnesses  scheduled  to 

testify  served  on  the  Presidential  Com- 
mission on  Campaign  Costs,  which  rec- 

ommended suspension  of  the  law  for 
the  1964  presidential  campaign.  They 
are  Paul  Porter,  former  chairman  of 
the  FCC,  and  William  Thayer,  presi- 

dent of  the  Whitney  Communications 
Corp. 

Also  scheduled  to  testify  are  FCC 
Chairman  Newton  N.  Minow;  Sen.  Jo- 

seph Clark  (D-Pa.);  Sen.  Williams;  La- 
zar  Emanuel,  president  of  Communi- 

cations Industries  Corp.;  Peter  Straus, 

president  of  WMAC  New  York;  Clar- 
ence Mitchell,  director,  Washington  bu- 
reau of  the  National  Assn.  for  the  Ad- 

vancement of  Colored  People;  Richard 
Cheverton,  president  of  the  Radio  & 
Television  News  Directors  Assn.;  and 

Lawrence  Speiser,  director  of  the  Wash- 
ington office  of  the  American  Civil 

Liberties  Union. 

NBC  offers  debate  time 

NBC  has  joined  other  broadcasters  in 
offering  its  California  facilities  for  radio 
and  tv  coverage  of  the  debate  between 
Richard  M.  Nixon  and  Gov.  Edmund  G. 
Brown,  respectively  Republican  and 
Democratic  candidates  for  governor  of 
California,  to  be  held  in  October 
(  Broadcasting,  July  2) .  A  telegram  sent 
by  Thomas  C.  McCray,  NBC  vice  presi- 

dent and  general  manager  of  KRCA 
(TV)  Los  Angeles,  stipulates  that  the  de- 

bate shall  originate  at  KRCA. 

NLRB  is  critical  of  WHTN-TV 

WHTN-TV  Huntington,  W.  Va.,  dis- 
couraged membership  in  National 

Assn.  of  Broadcast  Employes  &  Tech- 
nicians and  refused  to  bargain  collec- 

tively with  the  union  as  exclusive  rep- 
resentative of  employes,  according  to  a 

recommended  order  proposed  June  29 
to  the  National  Labor  Relations  Board. 
The  recommended  order  was  written 

by  John  H.   Eadie,  NLRB  trial  ex- 
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Sarnoff  to  affiliates:  full  repeal  needed 

Full  repeal  of  the  equal-time  pro- 
visions of  Sec.  315  of  The  Com- 

munication Act  has  been  called  for 
by  NBC  Board  Chairman  Robert  W. 
Sarnoff.  In  a  letter  to  NBC  radio 
and  tv  affiliates  last  Friday,  Mr. 
Sarnoff  said  he  would  appear  in 
Washington  this  week  before  the 
communication  subcommittee  of  the 
Senate  Commerce  Committee,  to 

"testify  on  NBC's  view." 
The  network's  position,  Mr.  Sar- 

noff wrote,  "has  long  been  .  .  .  that 
broadcasters,  free  of  the  shackling 
time  of  the  equal-time  penalty,  can 
and  should  be  trusted  to  present 
political  candidates  fairly  and  re- 

sponsibly." Only  full  repeal  of  the 
equal-time  regulations,  he  continued, 
"will  give  the  American  people  the 
benefits  of  broadcasting's  full  poten- tial as  a  medium  of  information  in 

political  campaigns." Mr.  Sarnoff  also  told  the  NBC 

affiliates  that  there  is  no  short-range 
or  long-range  commercial  benefit  to 
broadcasters  in  repeal  of  Sec.  315. 

But,  he  concluded,  "I  firmly  believe 
that,  apart  from  better  fulfilling  the 
obligations  of  our  licenses,  apart 
from  rendering  an  important  service 
to  our  communities,  our  country  and 
the  democratic  process,  it  is  a  course 
of  enlightened  self-interest  for  every 
broadcaster.  It  will  benefit  everyone 
with  a  stake  in  broadcasting  because 
it  can  only  heighten  the  vitality, 
importance  and  influence  of  the 

medium." 

Even  without  repeal  of  the  equal- 
time  law,  many  stations  in  areas 
where  there  are  no  fringe  candidates 
can  schedule  debates  between  the 
candidates,  Mr.  Sarnoff  noted,  and 
urged  them  to  do  so.  Mr.  Sarnoff 

also  outlined  the  network's  position 
on  Sec.  315  in  one  of  his  periodic 
letters  to  radio-tv  editors.  Earlier  this 
year,  he  called  for  prompt  legislative 
action  to  permit  face-to-face  debates 

by  candidates  in  this  fall's  elections 
in  a  speech  before  The  League  of 
Women  Voters  Convention  in  Min- 

neapolis (Broadcasting.  May  7). 
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* 'Sales  EXTRAS 

we  gained  with  RCA  TV  Tape 

started  tiie  trend  to  
KVIT' 

...SAYS  CHARLIE  KEYS,  GEN.  MGR.  KVII-TV,  AIUARILLO.TEXAS 

"Our  RCA  TV  Tape  System  has  given  us  tremendous 
production  flexibility— especially  since  we  are  also  using 
dramatic  RCA  Special  Effects.  It's  the  equivalent  of  a 
large  production  staff  in  itself.  These  sales  extras  we 

gained  started  a  trend  to  'K-7'  for  local  commercials.  We 
consider  RCA  TV  Tape  our  most  profitable  investment 

to  date." For  production  flexibility  RCA  TV  Tape  Recorders 
offer  these  operating  features:  A  central  control  panel 
puts  the  entire  operation  at  your  fingertips.  A  continu- 

ously variable  speed  control  enables  you  to  slow  down 

until  audio  becomes  intelligible  for  cueing.  Simultaneous 
control  track  monitoring  assures  a  control-track  as  you 
record.  You  get  simultaneous  audio  playback.  And  you'll 
save  time,  re-makes,  and  add  a  new  dimension  in  your 
TV  Tape  productions. 

The  acceptance  of  RCA  TV  Tape  reflects  the  technical 
excellence  of  the  equipment  and  the  special  brand  of 
service  given  to  customers.  Call  your  RCA  Representa- 

tive with  confidence.  Or  write  to  RCA,  Broadcast  and 
Television  Equipment,  Dept.  KB-22,  Building  15-5, 
Camden,  N.J. 

The  Most  Trusted  Name  in  Television 



Fetzer  protests  Grand  Rapids  waiver  bid 

SAYS  SHORTER  SEPARATION  WOULD  BREACH  GOOD  FAITH 

aminer.  Other  purported  station  viola- 
tions included  discharge  threats  and 

coercion  of  employes.  The  examiner 
recommended  the  station  be  required 
to  bargain  on  request  and  restore  any 
loss  of  pay  suffered  by  refusal  to  rein- 

state. The  bargaining  unit  includes  all 
program  production,  engineering  and 
sales  employes.  A  strike  that  began  Dec. 

6,  1961  was  caused  by  the  station's 
unfair  practice,  according  to  the  ex- 
aminer. 

FCC  turns  deaf  ear 

to  Karig's  petition 
A  petition  by  Martin  Karig  to  permit 

him  to  get  WIZR  Johnstown,  N.  Y.,  for 
which  he  holds  the  construction  permit, 
on  the  air  was  denied  by  the  FCC  last 
week  pending  the  outcome  of  a  hearing 

on  Mr.  Karig's  character  qualifications 
(Broadcasting,  May  21,  June  18). 

The  commission  set  the  license  revoca- 
tion hearing  to  determine  whether  Mr. 

Karig  had  made  misrepresentations  to 
the  FCC;  had  simultaneous  hidden  own- 

ership in  two  am  stations  in  Saratoga 
Springs,  N.  Y.,  and  other  issues. 

In  his  petition  Mr.  Karig  said  that  if 
the  commission  did  not  permit  him  to 
commence  program  tests  and  grant  him 
additional  time  for  construction  it  would 
be  tantamount  to  condemning  a  man 
without  a  trial. 

Commissioners  Rosel  Hyde  and  Fred- 
erick Ford  dissented  to  last  week's  ac- 

tion. 

In  another  petition  filed  last  week, 
Genkar  Inc.,  applicant  for  an  am  station 
on  1340  kc  in  Gouverneur,  N.  Y.,  which 
was  set  for  hearing  along  with  all  other 
interests  of  Mr.  Karig,  asked  the  FCC  to 
accept  an  amendment  by  which  Mr. 
Karig  sold  all  interest  in  Genkar  and  re- 

signed as  an  officer  and  director  as  of 
June  20.  Genkar  further  asked  the  FCC 
to  grant  the  application. 

FCC  invites  comments 

on  proposed  tv  shifts 
The  FCC  has  invited  comments  on 

two  proposed  tv  channel  changes. 

The  first — sought  by  North  Dakota 
Broadcasting  Inc.  (KXMB-TV  Bis- 

marck on  ch.  12),  the  State  Dept.  of 
Public  Instruction,  Bismarck  public  and 
parochial  school  systems,  and  the  Bis- 

marck Junior  College — would  delete 
commercial  ch.  7  from  Jamestown, 
N.  D.,  and  assign  it  to  Bismarck  as  an 
educational  channel. 

The  second — petitioned  for  by  Tri- 
angle Publications  Inc.  (WLYH-TV 

Lebanon,  Pa.,  on  ch.  15) — seeks  to  re- 
allocate ch.  15  from  Lebanon  to  Lan- 

caster-Lebanon. The  FCC  deferred  ac- 

tion on  'WLYH-TV's  request  for  is- 
suance of  a  show  cause  order  to  modify 

its  license  accordingly. 

Fetzer  Broadcasting  Co.,  licensee  of 
WKZO-TV  Kalamazoo  and  WWTV 
(TV)  Cadillac,  both  Michigan,  last 
week  told  the  FCC  that  for  the  agency 
to  grant  a  waiver  of  mileage  separation 

rules  to  Ch.  13  Grand  Rapids  Inc.' would  be  a  breach  of  good  faith. 

The  application  was  filed  by  four  of 
the  five  parties  seeking  permanent  grant 
of  ch.  13  for  interim  operation  (Broad- 

casting, June  25).  Fetzer  cited  the  ap- 
plication's provision  that  the  winning 

applicant  will  buy  the  physical  assets  of 
the  temporary  corporation;  thus  the 
short-spaced  transmitter  site  would  be- 

come permanent. 
Fetzer  shifted  WWTV  from  ch.  13 

to  ch.  9  at  the  FCC's  request  without 
protest  so  that  ch.  13  could  be  assigned 
to  Grand  Rapids.  The  FCC  had  speci- 

fied "we  have  made  this  assignment  on 
the  basis  that  a  station  will  be  located 

at  standard  separations,"  Fetzer  pointed 
out.  The  company  further  cited  the 
FCC's  decision  that  it  did  not  intend 
use  of  the  channel  to  the  south  of  Grand 
Rapids  and  that  the  new  station  would 
serve  Muskegon,  Mich.,  but  not  provide 
a  third  station  for  the  Kalamazoo  mar- ket. 

The  interim  group's  proposed  trans- mitter site  is  9.4  miles  west  of  Grand 
Rapids  and  22  miles  from  Muskegon. 
It  is  only  155  miles  from  co-channel 
WSPD-TV  Toledo,  Ohio,  short  of  the 

FCC's  spacing  requirements.  Each  of 
the  applicants  for  ch.  13  proposed  sites 

that  comply  with  the  FCC's  rules. 
Fetzer  insisted  it  did  not  oppose 

prompt  establishment  of  a  third  tv  serv- 
ice in  Grand  Rapids  but  emphasized 

that  'WWTV  spent  over  $200,000  shift- 
ing from  ch.  13  to  ch.  9,  that  it  did  so 

without  opposition  on  the  FCC's  assur- ance that  such  modification  was  neces- 
sary for  a  channel  to  be  added  at  stand- 

ard spacing  in  Grand  Rapids.  It  would 

be  "arbitrary,  capricious  and  injurious" 
of  the  commission  to  grant  the  waiver, 
Fetzer  argued. 

The  company  said  the  FCC  had  re- 
peatedly turned  down  requests  for  short- 

spaced  drop-ins  and  that  a  rulemaking 
proceeding  would  be  necessary  if  the 
FCC  were  to  decide  to  allow  violation 
of  mileage  separations  in  Grand  Rapids 
now.  Furthermore  the  need  for  a  third 
station  there  can  be  met  at  standard 

spacing,  Fetzer  said. 

Fetzer  challenged  the  "good  faith" 
of  the  four  applicants  in  the  interim 

group.  "Having  achieved  designation  for 
hearing  and  protection  from  other  pos- 

sible competing  applications,"  the  ap- 
plicants now  ask  for  a  transmitter  site 

at  "degraded  mileage  separations"  which 
they  had  not  sought  in  their  original 

applications,  Fetzer  said.  Had  they  done 
so  originally  the  applications  might  not 
have  been  accepted,  Fetzer  speculated. 

The  four  Grand  Rapids  applicants 
forming  the  interim  group  are  Grand 
Broadcasting  Co.,  West  Michigan  Tele- 
casters  Inc.,  MKO  Broadcasting  Co., 
and  Peninsular  Broadcasting  Co.  Major 
Tv  Co.  is  the  fifth  applicant. 

Broadcast  Bureau  gets 

rebuff  from  examiner 

An  FCC  hearing  examiner  has 
refused  the  Broadcast  Bureau  more 
time  to  file  proposed  findings  in  an  am 
license  renewal  case.  Such  requests  by 
the  bureau  have  seldom  been  denied. 

Examiner  Walther  Guenther  warned 
the  bureau  and  KMAC-KISS  (FM) 
San  Antonio  when  the  oral  part  of  the 
hearing  ended  in  March  that  he  would 
expect  them  to  start  preparing  findings. 
The  findings  were  due  June  25. 

The  day  before  findings  were  due, 
the  bureau  asked  for  an  extension  _to 
July  16,  noting  there  are  2,314  pages 

of  the  hearing  record  and  "voluminous" exhibits. 

The  examiner's  ruling  forces  the  bu- 
reau to  file  findings  as  quickly  as  pos- 
sible with  a  plea  that  they  be  accepted, 

though  late,  and  a  recitation  of  reasons 
for  tardiness. 

KMAC  in  its  proposed  findings  asked 
the  FCC  to  renew  the  license  of  Howard 
W.  Davis  for  that  station.  The  case  was 

set  for  hearing  in  1959  on  Mr.  Davis' 
character  qualifications  in  view  of  al- 

legations he  made  misrepresentations  to 
the  FCC  in  a  1954  hearing  for  ch.  12 
San  Antonio. 

Three  states  tell  FCC 

of  etv  network  plans 

Proposals  of  three  states  to  establish 
educational  uhf  tv  networks  were  re- 
aflBrmed  to  the  FCC  in  reply  comments. 

State  education  boards  said  they 

thought  passage  of  all-channel  set  leg- 
islation would  make  the  state  systems 

more  viable. 

Gov.  Bert  Combs  of  Kentucky  said 
that  state  would  activate  10  new  sta- 

tions for  a  total  of  11.  Georgia  asked 
reservation  of  eight  uhf  channels  for 
etv.  Florida  supported  a  proposal  to 
reserve  six  channels  and  to  have  six 
additional  channels  assigned  to  the 
state  and  reserved  for  etv. 

Purdue  U.  also  asked  that  six  addi- 
tional uhf  stations  be  reserved  on  a 

regular  basis  for  the  Midwest  Program 
for  Airborne  Tv  Instruction,  covering 
a  six-state  area. 
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BUT...  WKZO-TV  Will  Help  You  "Pedal" 

Throughout  Kalamazoo -Grand  Rapids 

And  Greater  Western  Michigan! 
WKZO-TV  MARKET 

COVERAGE  AREA  •  NCS ^  MICH. 

Wm  KMJUIAZ00-BAT7IE  CREEK 
»EF  GRMD  RAPIDS 
WJEMM  GRAND  RAPIDS«UAMAZO0 
wwn-ni  CADiluc 

lELEVBIOir 
WKZO-TV  GRAND  RAPIDS-KAIAMAZOO 
WWTV/  CADILUC-TRAVERSE  CITY /1»WUP-TV  SAULT  STE.  MARIE 
HIN-IV/  LINCOLN,  NEBRASKA /KfilN-TV  GRAND  ISLAND,  NEB. 

Daily,  nightly,  weekly — WKZO-T\'  reaches  more  homes 
than  any  other  Michigan  station  outside  Detroit. 

The  facts  are  in  NCS  '61.  WK20-TV  has  weekly  circu- 
lation in  456,320  homes  in  30  Western  Michigan  and 

Northern  Indiana  counties.  SRDS  credits  this  prosperous 

area  with  retail  sales  of  over  two  and  one-half  billion 
dollars  annually  ($2,537,725,000,  to  be  exact). 

There's  plenty  of  free-wheeling  buying  in  Kalamazoo- 
Grand  Rapids  and  Greater  Western  Michigan! 
And  if  you  want  all  the  rest  of  outstate  Michigan  worth 

having,  add  WWTV,  Cadillac/ WWUP-TV,  Sanlt  Ste.  Marie 
to  your  WKZO-TV  schedule. 

^The  Oriten  bicycle,  a  ten-seater,  was  built  in  1898  in  Wattham,  Mass. 

mzoTv 

100,000  WAns     •     CHANNEL  3     •     1000'  TOWER Studios  in  Beth  Kalamazoo  and  Grand  Rapids 
For  Grealer  Western  Michigan 

Avery-Knodel,  Inc.,  Exclusive  National  Represenfatiyes 
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More  liberal  emergency  rules  proposed 

Rulemaking  which  would  clarify 
and  liberalize  the  permissible  opera- 

tions of  all  classes  of  broadcast  sta- 
tions (am,  fm  and  tv)  during  emer- 

gencies was  announced  by  the  FCC 
last  week.  Under  the  proposal,  am 
stations  (including  daytimers  only) 
would  be  permitted  to  use  daytime 
facilities  for  nighttime  emergency  op- 

erations provided  no  music  or  com- 
mercial matter  was  broadcast. 

The  proposed  rule,  with  comments 
due  Aug.  13,  also  would  permit  point- 
:o-point  transmissions  promoting  safe- 

ty of  life  and  property  or  to  prevent 
or  alleviate  serious  hardship,  but  not 
inconvenience,  the  FCC  said.  The  de- 

cision to  operate  in  an  emergency 
(except  during  a  Conelrad  alert) 
would  be  up  to  the  licensee  exclusive- 
ly. 

The  Daytime  Broadcasters  Assn. 
asked  for  the  instant  rule  changes  in 
a  petition  filed  in  1960. 

Last  week's  rulemaking  is  com- 
pletely separate  from  a  separate  pro- 

ceeding (Docket  14419)  restricting 
the  pre-sunrise  operation  of  stations 
with  daytime  facilities,  the  commis- 

sion pointed  out.  Comments  in  that 
rulemaking  were  suspended  indefinite- 

ly pending  issuance  of  a  new  proposal 
governing  operations  by  daytime-only 
stations  (Broadcasting,  May  21). 

A  string  on  radio-tv  grants  to  congressmen 

SEN.  PROXMIRE'S  BILL  WOULD  BAR  FAVORED  TREATMENT 

Sen.  William  Proxmire  (D-Wis.)  has 
revived  his  effort  to  prohibit  the  FCC 
from  giving  special  consideration  to 
members  of  Congress  seeking  licenses 
for  radio  or  television  stations. 

Specifically  favoring  an  application 
when  a  congressman  is  participating 

could  turn  into  "a  form  of  payola,"  he said.  He  added  that  since  members  of 

Congress  benefit,  it's  up  to  Congress  to 
end  the  practice. 

He  has  introduced  legislation  (S  3497) 
to  expressly  prohibit  the  commission 
from  giving  special  consideration  to  ap- 

plications in  which  congressmen  are  in- 
volved, either  in  person  or  through  a 

financial  interest. 
He  introduced  a  similar  bill  two  years 

ago,  but  it  died  in  the  86th  Congress. 
His  action  was  prompted  then  by  the 
commission's  award  of  ch.  10  in  Vail 
Mills,  N.  Y.,  to  Capital  Cities  Broad- 

casting Co.  Five  New  York  congress- 
men were  minority  stockholders  at  the 

time. 

Although  he  didn't  mention  the  case 
in  introducing  his  new  bill,  Sen.  Prox- 

mire said  the  commission  in  the  past  has 

"justified  the  award  of  lucrative  tele- 
vision channel  in  part  on  the  ground 

that  stockholders  of  the  company  were 

members  of  Congress." 
Civic  Participation  ■  He  noted  that 

six  of  the  seven  present  commissioners 

gave  the  applicant  the  edge  in  "civic 
participation."  He  said  he  "sharply" 
disapproves  of  this  criterion  since  Con- 

gress has  extensive  authority  over  the 
FCC,  providing  its  funds  and,  in  the 
Senate,  confirming  the  appointment  of 
commissioners. 

Sen.  Proxmire  said  he  expects  the 
Senate  Communications  Subcommittee 
to  hold  hearings  on  his  proposal.  He 
recalled  that  when  he  introduced  his  bill 

two  years  ago,  Sen.  John  O.  Pastore  (D- 

R.  I.),  chairman  of  the  communications 
subcommittee,  said  hearings  would  be 
held  if  he  reintroduced  the  measure  in 
the  new  Congress. 

Sen.  Proxmire  said  he  isn't  critical  of 
ownership  of  stations  by  senators  or 
House  members,  but  he  opposes  the 
FCC  favoring  them  in  awarding  licenses. 

In  a  survey  made  after  the  1960  con- 
gressional elections,  10  senators  and  13 

House  members  were  found  to  have  a 
direct  or  family-connected  interest  in 
commercial  and  non-commercial  broad- 

cast stations  (Broadcasting,  April  17). 

Fm  Unlimited  suggests 

split-up  of  fm  band 
Fm  Unlimited  Inc.,  a  Chicago  fm  sta- 

tion representation  firm,  urged  the  FCC 
last  week  not  to  adopt  a  table  of  assign- 

ments for  fm  with  strict  mileage  separa- 
tion requirements,  similar  to  that  now 

used  for  tv  allocations  (Broadcasting, 
May  14). 
Fm  Unlimited  recommended  instead 

a  complete  separation  of  Class  A  and 
Class  B  channels,  each  class  with  its 
own  band  of  frequencies.  Class  A  sta- 

tions are  now  assigned  to  smaller  com- 
munities and  have  a  limited  coverage 

area;  Class  B  stations  have  wider  cov- 
erage and  usually  are  assigned  to  larger 

communities. 

Fm  Unlimited  suggested  that  Class 
A  stations  be  assigned  to  221-240  mc 
and  Class  B  stations  to  241-300  mc. 
Class  A  stations  would  include  two 

groups — one  primarily  for  metropoli- 
tan-suburban stations  and  the  other  for 

small  cities  and  lesser  metropolitan 
areas.  The  FCC  should  encourage  fm 
stations  to  identify  by  channel  numbers 
instead  of  megacycles,  Fm  Unlimited 
said. 
To  assure  service  in  metropolitan 

areas,  the  FCC  should  permit  Class  B 
stations  in  the  same  district  with  a  fre- 

quency separation  of  600  kc  instead  of 
the  800  kc  separation  now  required, 
the  firm  suggested.  Fm  Unlimited  sug- 

gested a  different  criterion  be  used  for 
maximum  fm  power. 

Norfolk  outlets  reply 

on  political  charges 

All  three  Norfolk,  Va.,  tv  stations 

have  filed  long  replies  to  an  FCC  in- 
quiry into  their  political  programming 

(Broadcasting,  June  25). 

The  FCC  investigation  started  with 
complaints  by  five  politically  active 
Norfolk  citizens  who  told  the  commis- 

sion the  local  stations  were  weak  in 
covering  local  political  campaigns.  The 
stations  queried  were  WAVY-TV, 
WTAR-TV  and  WVEC-TV. 

One  station  told  the  FCC  that  an 
allegation  by  a  member  of  one  of  the 

city's  local  political  parties  is  untrue. 
The  politician  charged  that  the  station 
refused  time  to  the  anti-administration 
ticket  because  the  administration  ticket 
refused  to  appear  for  a  debate.  The 
station  said  it  explained  to  the  candi- 

date that  it  did  not  feel  the  issues 

merited  more  than  regular  news  cover- 
age and  claimed  the  station  mentioned 

the  local  political  races  almost  daily  on 
newscasts.  The  previous  year,  the  sta- 

tion said,  when  one  party  declined  to 
appear,  the  station  featured  candidates 
of  the  other  party  anyway. 

Included  in  the  station's  exhibit  was 
a  telegram  received  from  the  same 
political  party  after  the  FCC  wrote  the 
three  stations  (June  5).  The  telegram 

appeared  to  be  trying  to  use  the  FCC's inquiry  as  a  lever  to  force  the  station  to 
provide  free  time  at  that  point. 

The  station  replied,  "We  find  nothing 
in  the  commission's  letter  .  .  .  which 
alters  our  views  in  any  way." 

As  of  late  last  week  the  FCC  had  tak- 
en no  further  steps  in  the  investigation. 

WGAL-TV  plea  denied  by  FCC 

A  plea  by  ch.  8  WGAL-TV  Lan- 
caster, Pa.,  that  the  FCC  rescind  the 

rulemaking  to  reallocate  ch.  15  (WLYH- 
TV)  from  Lebanon,  Pa.,  to  Lancaster- 
Lebanon  (Broadcasting,  June  25) 
was  turned  down  by  the  commission 
last  week. 

The  commission  said  it  would  con- 

sider WGAL-TV's  pleading  as  a  regu- 
lar comment  in  the  rulemaking.  At  the 

same  time,  the  FCC  extended  the  dead- 
line for  comments  from  July  16  to  July 

23  and  for  replies  from  Aug.  3  to  Aug. 

23.  WLYH-TV  already  has  FCC  au- 
thority for  identification  as  a  Lancaster- 

Lebanon  station. 
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Parleys  to  probe  tv  effect  on  children 

HEW  TO  SPONSOR;  AUTHORITIES  FROM  ALL  FIELDS  TO  PARTICIPATE 

Plans  for  the  first  step  in  a  long- 
range  research  project  aimed  at  de- 

termining television's  effect  on  children 
were  announced  today  by  Secretary  Ab- 

raham A.  Ribicoff  of  the  Dept.  of 
Health,  Education  and  Welfare. 
He  said  a  series  of  conferences  will 

be  held  to  outline  research  projects 

"which  will  be  designed  to  provide 
greater  knowledge"  in  this  area.  He 
added  that  the  information  ultimately 
developed  will  be  turned  over  to  those 
responsible  for  television  programming. 

Secretary  Ribicoff  noted  that  "a  va- 
riety of  claims  and  counterclaims  sur- 

round the  medium."  It's  the  depart- 
ment's hope,  he  added,  "that  we  can 

separate  the  fact  from  the  fancy." 
NAB  President  LeRoy  Collins  en- 

dorsed the  project.  He  said  the  televi- 
sion industry  "welcomes  the  develop- 

ment of  authoritative  information  re- 
garding the  effects  of  television  on  chil- 

dren which  should  prove  helpful"  in 
serving  broadcasters'  needs  and  inter- ests. 
HEW  said  professional  educators, 

specialists  in  child  welfare,  mass-com- 
munications research  specialists  and  tel- 

evision industry  representatives  will 
participate  in  the  preliminary  confer- 

ences, which  will  be  held  this  fall.  The 
conferees  will  seek  to: 

■  Devise  ways  of  conducting  the  re- 
search. 

■  Recommend  specific  research  proj- 
ects on  the  relationship  of  television  to 

children. 

■  Recommend  research  projects  that 
will  help  the  television  industry  in  ex- 

ploring techniques  used  in  children's 
programming. 

Steering  Committee  ■  A  steering 
committee  composed  of  representatives 
of  education  and  television  will  have  a 
key  role  in  the  project.  It  will  choose 
those  to  participate  in  the  preliminary 
conferences  and  oversee  their  work. 
Then  it  will  select  the  research  work  to 
be  done,  attempt  to  arrange  financial 
support  and  establish  machinery  for 
supers'ising  the  research  work. 

Its  members  are  Howard  H.  Bell, 
vice  president  for  industry  affairs,  NAB; 
Hugh  M.  Beville  Jr.,  vice  president  for 
planning  and  research,  NBC:  Giraud 
Chester,  vice  president  in  charge  of 
daytime  programming,  ABC-TV:  Dr. 
Ralph  Gary,  Boston  U.  and  consultant 
to  Senate  Juvenile  Delinquency  Sub- 

committee; Donald  H.  McGannon. 
president,  Westinghouse  Broadcasting 
Co.:  and  Frank  Shakespeare,  vice  pres- 

ident and  assistant  to  the  president, 
CBS-TV.   Bernard  Russell,  deputy  spe- 

cial assistant  to  Secretary  Ribicoff.  is 
chairman. 

The  committee  is  expected  to  meet 
soon  to  prepare  the  schedule  and  in- 

vite participants  to  the  conferences, 
which  HEW  expects  to  get  underway 

"early  this  fall." 
HEW  was  urged  to  sponsor  the 

project  by  Sen.  Thomas  J.  Dodd  (D- 
Conn.),  chairman  of  the  Juvenile  De- 

linquency Subcommittee,  during  hear- 
ings on  the  effect,  if  any,  of  television 

sex  and  violence  on  children.  Gov. 
Collins,  a  witness  at  the  hearings,  had 
suaaested  a  broadly  based  study  spon- 

sored by  HEW. 

In  announcing  the  plans  for  the  con- 
ferences. Secretary  Ribicoff  said  "we 

are  sponsoring  this  project  with  no  pre- 
conceived ideas  but  with  a  sincere  de- 

sire to  find  out  what  we  can  about  the 
relationship  between  television  and  the 
behavior  of  children  in  relation  to  the 
various  other  influences  on  their  be- 

havior." He  said  there  are  a  great 
many  other  factors  influencing  chil- 

dren— their  families,  schools,  communi- 
ties, books,  movies — -besides  television. 

He  expressed  the  hope  that  the  re- 
search to  be  undertaken  will  provide 

"a  better  understanding  of  the  effects 
of  television  upon  young  people  and 
[develop]  data  indicating  how  its  rich 
potentials  can  best  be  untilized  to  help 
fulfill  the  special  needs  of  children  in 

Secretary  Ribicoff 

this  complex  and  changing  world." 
Mr.  Russell  stressed  that  HEW  rec- 

ognizes that  "the  responsibility  for  de- 
termining the  content  of  programming 

lies  with  the  broadcasters,  and  it  is  not 
our  intention  to  interfere  with  that  re- 

sponsibility. On  the  contrary,"  he  said, 
the  results  of  the  project  will  be  "an aid,  an  additional  resource,  to  the 

broadcasting  industry." 
HEW  said  the  Foundation  for  Char- 

acter Education  will  contribute  funds 

and  services  to  the  planning  confer- 
ences and  that  the  department  will 

publish  the  results  of  the  conference. 
No  funds  are  yet  earmarked  for  the 
actual  research,  but  the  department 

said  the  financing  "may  be  undertaken 
by  a  number  of  different  organizations." 

1  kw  night  asked 

for  all  Class  IV's Community  Broadcasters  Assn.  last 
week  asked  the  FCC  to  institute  rule- 

making looking  toward  an  across-the- 
board  nighttime  power  increase  to  1  kw 
for  all  Class  IV  (local)  am  stations. 
Class  IV  outlets  currently  are  restricted 
to  250  watts  at  night. 
CBA  noted  that  since  the  FCC 

amended  its  rules  in  1958  to  permit 

Class  IV's  to  operate  daytime  with  1  kw 
power,  681  such  stations  have  sought 
such  authority  and  552  have  been 
granted.  The  association  said  that  of  708 
stations  responding,  670  endorsed  the 
proposal  for  1  kw  nighttime  and  only  35 
opposed  with  268  failing  to  respond. 

Such  an  increase  in  power  would  pro- 
^■ide  improved  reception  where  night- 

time service  is  presently  degraded  by  in- 
terference or  other  means,  CBA  main- 

tained, and  a  simultaneous  increase  by 
all  Class  IV  stations  would  not  increase 

co-channel  or  adjacent  channel  inter- 
ference. The  requested  power  increase 

also  would  help  the  local  stations  com- 
pete economically,  CBA  said,  by  pro- 

viding a  better  signal  within  their  cover- 

age areas. 

The  FCC  last  week... 

■  Invited  comments  by  Aug.  13  on 
rulemaking  to  add  ch.  10  to  Midland, 
Tex.  Move  is  sought  by  KDCD-TV 
(ch.  18)  Midland,  which  also  had  re- 

quested a  show  cause  order  to  operate 
on  the  vhf  channel.  FCC  deferred  ac- 

tion on  the  request  for  ch.  10  opera- 
tion by  the  Midland  station. 

■  Was  asked  bv  Idaho  State  College  to 
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reserve  ch.  6  Pocatello  as  the  state's 
first  etv  channel.  KBLI  (TV),  incum- 

bent on  ch.  6,  has  been  off  the  air  since 
January  1961,  the  college  said,  and 
when  KBLI  did  not  file  for  renewal  on 

July  1,  ch.  6  became  Idaho's  only  un- assigned  vhf  channel.  The  college 
maintained  uhf  would  not  be  feasible 
due  to  mountainous  terrain. 

I"  Invited  comments  to  a  proposed  rule- 
making assigning  lower  uhf  channels  in 

Erie,  Pa.  The  proposal  would  change 

Erie's  uhf  assignments  to  chs.  20,  26, 
43,  and  etv  ch.  52,  from  chs.  35,  66 
and  etv  ch.  41.  In  Oil  City,  ch.  39 
would  be  substituted  for  ch.  64,  and 
chs.  39  and  43  would  be  deleted  from 
Sharon  and  Butler,  respectively,  all 
Pennsylvania.  Chs.  37  and  58  would 
be  deleted  from  Clymer  and  James- 

town, respectively,  both  New  York. 
This  proposal  modifies  a  plan  by  WSEE 
(TV),  ch.  35  for  lower  uhf  channels 
in  Erie. 

■  Denied  the  objection  by  WVOP 
Vidalia,  to  the  assignment  of  call  let- 

ters WVOH  to  Jeff  Davis  Bcstrs.  Inc., 
Hazlehurst,  both  Georgia.  The  FCC 
noted  that  WVOH  does  not  give  pri- 

mary service  to  Vidalia,  and  that  the 
final  letters  of  the  two  calls  are  not 
phonetically  related  in  denying  the 
WVOP  protest. 

■  Granted  the  application  of  WMBD- 
TV  Peoria,  111.,  for  a  new  uhf  tv  trans- 

lator station  on  ch.  71  in  LaSalle,  111., 

to  rebroadcast  programs  of  same  sta- 
tion, and  denied  the  protest  of  WICS 

(TV)  Springfield,  stating  the  translator 
would  not  compete  in  the  WICS  area, 
as  conceded  by  that  station,  nor  will  it 
increase  the  dominant  position  of 

WCIA  (TV)  Champaign.  WMBD-TV 
a  ndWCIA  are  licensed  to  Midwest  Tv 
Inc. 

■  Granted  a  construction  permit  for  a 
new  educational  tv  station  on  ch.  42  in 

Mobile,  Ala.,  to  the  Alabama  Educa- 
tional Tv  Commission.  Applicant  is  li- 

censee of  etv  stations  WDIQ  (TV) 
Dozier,  WBIQ  (TV)  Birmingham, 
WCIQ  (TV)  Mt.  Cheaha  State  Park, 

and  is  permittee  of  WAIQ  (TV)  Mont- 
gomery, all  Alabama.  It  proposes  to 

interconnect  by  microwave  the  new 
Mobile  station  with  WBIQ,  WCIQ  and 

WDIQ  in  a  statewide  network.  Appli- 
cant has  been  one  of  the  pioneers  of 

educational  tv. 

■  Agreed  to  add  an  issue  to  the  com- 
parative hearing  for  ch.  13  Rochester, 

N.  Y.,  to  determine  whether  Rochester 
Area  Educational  Tv  Assn.  is  financially 
qualified  to  construct  and  operate  the 
proposed  tv  station.  In  adding  the 
issue,  the  commission  reversed  a  ruling 
by  the  acting  chief  hearing  examiner, 
who  refused  to  add  the  issue  at  the  re- 

quest of  three  of  the  other  Rochester 
applicants.  The  FCC  said  evidence 
could  be  taken  on  whether  funds  relied 
upon  from  foundations  and  schools  will 
in  fact  be  available  to  RAETA. 

Morality  amendment 

applies  to  all  media 
A  constitutional  amendment  that  is 

expected  to  raise  anew  the  question  of 
whether  government  should  be  given  ad- 

ditional powers  to  deal  with  questions 
of  decency  and  morality  has  been  pro- 

posed in  both  Senate  and  House. 
The  proposal — so  broad  as  to  apply 

to  all  media,  including  television  and 
radio — was  in  the  form  of  joint  resolu- 

tions offered  by  two  Mississippi  Dem- 
ocrats, Sen.  John  O.  Eastland,  chairman 

of  the  Senate  Judiciary  Committee,  and 
Rep.  John  Bell  Williams,  a  member  of 
the  House  Commerce  Committee. 

The  resolutions  (S  J  Res  207  and 
H  J  Res  800)  would  give  each  state  the 
authority  to  enact  legislation  dealing 
with  obscenity  on  the  basis  of  its  own 
standards  of  what  is  moral  and  decent. 

Reaction  to  Decision  ■  The  proposals 
were  in  reaction  to  the  Supreme  Court 
decision  in  the  Womack  case.  The 
court  held  in  that  case  that  the  Post 
Office  Dept.  had  erred  in  banning  use 
of  the  mails  to  allegedly  obscene  maga- 

zines published  by  Herman  Womack. 
Sen.  Eastland  said  that  decision  goes 

"far  down  the  road  toward  opening  the 

door  to  complete  moral  disintegration." 
His  proposed  amendment,  he  said,  would 

help  the  states  stop  "the  obscene  and indecent  materials  being  laid  open  to 
the  public  in  every  nook  and  corner  of 

our  country." He  said  he  hoped  his  committee  could 

begin  hearings  on  the  proposed  constitu- 
tional amendment  "in  the  near  future," 

get  the  views  of  "the  moral  and  spirit- 
ual and  leaders  of  this  country." 

A  committee  source,  however,  said 
the  question  of  whether  the  proposed 
amendment  conflicts  with  the  constitu- 

tional provisions  banning  censorship  of 
speech  and  press  is  sure  to  be  raised  at the  hearings. 

WHDH-TV  REAPING  REWARDS 

OF  FULL-COLOR  SHOWMANSHIP 

WiUiam  B.  McGrath,  WHDH-TV  General  Manager: 

"Color  TV  enthusiasm  in  Boston  has  never  been  higher. 
Color  set  sales  are  excellent,  which  means  a  fast-growing 
audience  for  WHDH.  We  give  everything  the  show- 

manship of  full  color,  and  our  great  experience  in  Color 
TV  has  substantially  enhanced  our  reputation  as  New 

England's  most  modern  TV  facility."  Color  TV  can 
pay  off  for  you,  too.  Get  the  full-color  picture  today 
from  B.  I.  French,  RCA,  30  RockefeUer  Plaza,  New 

York  20,  N.  Y.,  Tel:  CO  5-5900. 
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The  scientific  consultants  of  the 

Cereal  Institute  recommended  five  years  ago 

that  these  Reviews  be  published  as  a 

service  to  professional  people,  since 

a  review  of  this  literature  was  not  available. 

The  first  of  these  covered  the  1950  to 

1957  period  and  the  others  each  year  thereafter. 

of  these  reviews  published 

for  professional  reference 

About  1000  of  these  Reviews  are 

distributed  annually  to  Medical  Libraries, 

Deans  of  Medical  Schools,  Departments  of 

Internal  Medicine  and  Nutrition  and 

Public  Health  Officials  on  the  national, 

state,  and  local  level.  The  fifth  report 

has  just  been  published  and  others  are 

planned  for  the  future  as  long  as 

the  need  exists. 

CEREAL  INSTITUTE.  INC. 

135  South  LaSalle  Street,  Chicago  3 

A  research  and  educational  endeavor  devoted 

to  the  betterment  of  national  nutrition 
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CBS  MONOPOLIZING  LP  FIELD-FTC 

Lieberson  denies  charges  on  competing,  pricing  practices 

Chaplin  on  tv 

Jayark  Films,  New  York,  which 
distributes  Bozo  the  Clown  series  to 
stations,  is  planning  new  and  unusual 
comedy  project  spotlighting  Charlie 
Chaplin,  rarely  seen  on  television. 
Jayark  is  assembling  39  half-hour  tv 
programs  from  several  hundred  short 
subject  of  silent  movie  era  in  which 
Mr.  Chaplin  starred. 

BROADCASTING,  June  11,  1962 

kOmedy 

KlASSIKs 

AVAILABLE 

NOW! 

JAYARK  FILMS 

CORPORATION 

733  Third  Avenue, 

New  York  17 

CBS  Inc.  and  its  subsidiary  Columbia 
Record  Club  Inc.  were  charged  with 

"employing  monopolistic  practices  and 
illegally  suppressing  competition  in  the 

record  industry"  by  the  Federal  Trade Commission  last  week. 
CBS  promptly  denied  its  activities  and 

practices  violated  the  trade  act. 
The  FTC  complaint  was  directed  at 

CBS  solely  as  a  record  manufacturer 
and  distributor  (the  largest  in  the  na- 

tion). Other  charges  alleged  that  CBS 
makes  deceptive  pricing  and  savings 
claims  for  its  long  playing  records.  The 

agency  said  the  company's  advertise- ments of  records  to  club  members  cite 

"regular  list  prices"  that  are  not  the 
usual  retail  prices  in  the  area;  that  the 
records  are  actually  sold  for  lower  prices 

and  thus  purchasers  don't  save  the 
money  CBS  claims  they  do. 

The  FTC  said  LPs  account  for  80% 
of  the  money  volume  of  all  records  and 
that  the  LP  field  is  dominated  by  Colum- 

bia (CBS),  RCA  Victor  and  Capitol 

record  companies.  CBS  started  its  "rec- 
ord club"  plan  in  1955  and  the  other 

two  major  manufacturers  subsequently 
formed  clubs.  The  three  clubs  now  ac- 

count for  20%  of  total  record  sales  and 

CBS's  share  of  that  is  approximately 
half,  the  FTC  claimed. 

The  record  clubs  first  offered  only 

records  from  the  parent  companies' 

CBS-TV  has  formally  advised  adver- 
tisers and  agencies  of  changes  in  its 

daytime  tv  rates  (At  Deadline,  May 

7).  The  changes,  which  become  effec- 
tive Jan.  1,  1963,  were  announced  by 

William  H.  Hylan,  senior  vice  president 
of  sales. 

The  time  periods  involved  are  12 
noon-5  p.m.  NYT,  Monday-Friday,  and 
10  a.m.-l  p.m.  NYT,  Saturday.  After 
Jan.  1,  afternoon  quarter-hour  prices 
will  be  based  on  the  number  of  quarter 
hours  used  in  a  52-week  contract  year. 

No  rate  contiguity  or  weekly  station- 
hour  or  annual  discounts  will  be  al- 

lowed on  the  afternoon  time  periods. 

Prices  for  the  daytime  quarter-hours 
involved  range  from  15%  of  nighttime 
one-hour  rates  for  use  of  51  or  fewer 

quarter  hours  in  a  52-week  period  to 
9.375%  of  nighttime  one-hour  rates  for 
use  of  260  or  more  quarter-hours  in 

master  recordings  but  CBS  since  1958 
has  made  licensing  agreements  with 
competing  record  manufacturers  giving 
CBS  the  right  to  manufacture  LPs  cut 

from  the  other  companies'  masters  and 
sell  them  by  direct  mail  through  its  club, 
the  FTC  said. 

The  agency  claimed  the  agreements 
give  CBS  unfair  competitive  advantage 
and  that  they  are  used  by  that  company 

to  fix  and  maintain  the  prices  of  com- 

petitors' products  at  prices  identical  to 
those  of  CBS.  The  company  was  also 
accused  of  keeping  retail  prices  higher 
to  make  club  prices  more  attractive;  ex- 

clude dealers  who  might  compete  with 
the  Columbia  club  from  certain  markets 

and  monopolizing  the  sale  of  LPs  gen- 
erally. 

Rebuttal  ■  Goddard  Lieberson,  presi- 

dent of  Columbia  Records,  said:  "By 
making  its  facilities,  personnel  and  mem- 

bership available  to  a  number  of  smaller 
competitive  manufacturers,  the  Colum- 

bia Record  Club  has  given  broad  ex- 
posure to  the  products  of  competitive 

manufacturers  and  to  their  recording 
artists,  and  has  stimulated  the  sales  of 
records  of  competitors  through  both 

club  and  retail  channels.  The  club's  ad- 
vertising has  not  been  unfair  or  mislead- 

ing and  has  been  in  accordance  with  ad- 
vertising claims  traditionally  used  in 

mail-order  sales.  The  pricing  practices 

the  52-week  period. 
Mr.  Hylan  said  that  rate  card  No.  16, 

soon  to  be  released,  will  include  the 

daytime  changes  and  a  revision  of  night- 
time discounts  which  was  announced 

in  March  and  which  becomes  effective 

Sept.  2. 
Better  Business  Bureau 

adds  NAB  as  member 

The  NAB,  which  frequently  bounces 
advertising  copy  off  the  National  Better 
Business  Bureau  Inc.,  has  become  an 
official  member-subscriber. 

The  action  gives  the  NAB  Code  Au- 
thority a  direct  channel  to  the  expert 

knowledge  of  the  bureau's  scientific 
advisory  committee,  Robert  D.  Swezey, 
director  of  the  Code  Authority,  said  last 
week.  Emphasizing  an  increasing  re- 

liance on  the  bureau,  Mr.  Swezey  said 
his  New  York  office  alone  consulted 
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CBS-TV  RATE  CHANGES 

Network  informs  advertisers,  agencies  of  clianges 

in  daytime  cliarges  on  rate  card  effective  Jan.  1 
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of  the  club  haven't  resulted  in  retail 
dealers  paying  higher  prices  than  club 

members." 
Mr.  Lieberson  completely  rejected  the 

FTC's  claims  that  CBS's  record-selling 
practices  are  monopolistic  or  that  they 
tend  to  suppress  competition. 

Tax  to  be  dropped 

on  catv  line  charges 

The  lOTc  excise  tax  catv  systems 
have  been  paying  on  private-line  service 
provided  by  communications  carriers 
ends  Jan.  1  under  legislation  passed  by 
Congress  and  signed  by  the  President. 

The  legislation  also  ends  the  wire- 
mileage  and  general-telephone  excises 
on  certain  other  point-to-point  services 
supplied  by  carriers,  including  those 
furnished  for  educational  television, 

closed-circuit  tv,  and  teletypewriter, 
provided  they  are  used  in  a  trade  or 
business. 

The  exemptions,  contained  in  the 
Tax  Rate  Extension  Act  of  1962,  were 
supported  in  both  houses  as  a  means  of 
eliminating  discrimination.  The  catv 
tax  was  said  to  discriminate  against 
viewers  in  remote  areas  forced  to  rely 
on  catv  for  television.  The  tax  on  the 
other  leased  private-line  services  was 
said  to  be  unfair  since  companies  pur- 

chasing equipment  and  supplying  their 
own  communications  service  pay  no 
tax. 

with  the  bureau  on  more  than  50  ad- 
vertising copy  problems  last  year. 

The  hnk  with  the  bureau  puts  the 
NAB  in  the  company  of  many  national 
firms  and  more  than  50  other  trade 
associations. 

In  another  step  by  the  NAB  to  help 
radio-tv  maintain  high  ethical  stand- 

ards, Mr.  Swezey  announced  that  Maria 
E.  Michal,  former  information  serv- 

ices manager  for  Philip  Morris  Inc., 
has  been  named  senior  editor  in  the 

claims  division  of  the  Code  Authority's New  York  office,  where  she  will  work 
under  the  direction  of  Manager  Stock- 

ton Helffrich  (See  Fates  &  Fortunes, 
page  68).  The  move  should  free  Mr. 
Helffrich  for  more  time  in  the  recently 
established  program  liaison  procedure 
with  the  national  networks,  Mr.  Swezey 
said. 

KIMA-TV  to  join  NBC-TV 

KIMA-rV  Yakima,  Wash.,  ch.  29, 
will  switch  its  primarv  network  affilia- 

tion from  CBS-TV  to  NBC-TV  on  Jan.  1, 
1963.  The  change  also  affects  Cascade 

Broadcasting  Co.'s  other  stations:  satel- 
lites   KEPR-TV    Pasco,    Wash.,  and 

More  than  6000  ATC  Standard  Units 

now  in  use  in  over  800  stations 

Current  industry  figures  indicate  that  almost  50%  of  the  nation's 
broadcast  stations  are  equipped  with  some  type  of  tape  cartridge 

equipment.  Better  than  55%  of  that  equipment  was  supplied  by 

Automatic  Tape  Control,  Inc.  In  fact,  more  stations  use  ATC 

equipment  than  all  other  makes  combined.  ATC  standard  dual- 

tone  recording  amplifiers  and  playback  units  are  still  the  broad- 

caster's best  tape  cartridge  buy.  The  high  fidelity  of  reproduction 
is  firmly  established.  And  the  years  of  actual  performance  in 

stations  all  over  the  nation  and  Canada  have  proven  beyond  a 

doubt  that  ATC  units  are  rugged  and  dependable.  Frequency  re- 

sponse is  ±2  db  from  70  to  12,000  cps;  ±4  db  from  50  to  15,000 

cps;  signal-to-noise  ratio  is  55  db;  wow  and  flutter  are  under 
0.2%  RMS.  For  complete  details  WTite,  wire  or  phone  us  collect. 

Made  by  broadcasters  for  broadcasters 

AUTOMATIC       1^  TAPE  CONTROL 

209  E.  Washington  St.  •  Dept.    27  •  Bloomington,  Illinois 

Marketed  in  Canada  by  Canadian  General  Electric,  Toronto  4,  Ontario 
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Some  Peorians  favor  Uncle  Sam  as  programmer 

At  least  seven  out  of  ten  people 
feel  that  the  government  should 
keep  its  hands  of?  radio  and  tv  pro- 

grams, but  a  significant  minority 
seems  ready  to  accept  federal  influ- 

ence in  the  sphere  of  programming. 
These  are  the  inferences  from  a 

special  survey  run  last  April  by 
WIRL  Peoria,  111.  The  station  inter- 

viewed 114  men  and  112  women  at 
four  downtown  locations.  The  226 
men  and  women  represent  less  than 

.001  of  metropolitan  Peoria's  300,- 
000  population.  Four  questions  were 
asked.  The  results: 

■  86%  of  the  men  and  80%  of 
the  women  felt  that  the  government 
should  not  control  radio  and  tv  pro- 

grams— but  7%  of  the  men  and 
13%  of  the  women  felt  the  other way. 

■  71%  of  the  men  and  75%  of 
the  women  felt  that  broadcasters 
should  editorialize — but  22%  of  the 
men  and  15%  of  the  women  be- 

lieved stations  should  not  editorial- ize. 

■  82%  of  the  men  and  65%  of 

the  women  felt  that  broadcasters 
should  criticize  the  government  or 
its  officials  if  it  was  felt  honestly 

that  the  government  is  wrong — but 
15%  of  the  men  and  26%  of  the 
women  answered  no  to  this  question. 
More  people  recognized  that 

newscasts  might  be  slanted  once  the 
government  controlled  programs : 
54%  of  the  men  and  women  re- 

sponded in  the  affirmative  when 
asked  if  they  thought  government 
control  of  programs  would  influence 
stations  into  saying  what  they  felt 
the  government  would  want  them  to 
say  in  news  reports. 

The  questionnaire  and  the  results 
were  sent  by  Robert  W.  Frudeger, 
president  of  the  Peoria  station,  to 
each  of  the  FCC  commissioners  and 
to  NAB  President  LeRoy  Collins. 
FCC  Commissioner  Robert  T.  Bart- 

ley  said  he  was  "flabbergasted"  to find  that  so  many  people  believed  in 
government  control  of  radio  and  tv 
programming  and  that  a  substantial 
number  did  not  believe  broadcasters 
should  criticize  the  government. 

KLEW-TV  Lewiston,  Idaho,  according 
to  a  joint  announcement  last  week  by 
Tom  Bostic,  president  of  Cascade  Broad- 

casting, and  Tom  Knode,  vice  president, 
station  relations,  NBC-TV.  It  is  believed 
that  the  stations  will  continue  to  schedule 

some  CBS-TV  programs. 
Jack  Reber  is  vice  president  and  gen- 

eral manager  of  Cascade  Broadcasting. 

4%  of  sales  in  radio, 

says  Crowell-Collier 
Broadcasting  accounts  for  about  4% 

of  the  gross  revenues  of  Crowell-Col- 
lier Publishing  Co.,  the  company  re- 

ported in  a  registration  statement  filed 
at  the  Securities  &  Exchange  Commis- 

sion last  week. 

Time  sales  for  the  company's  three 
radio  stations  for  1961  were  $3,305,- 
000,  down  from  $3,539,000  in  1960. 
Crowell-Collier  stations  are  KFWB  Los 
Angeles,  KEWB  Oakland-San  Francisco 
and  KDWB  Minneapolis-St.  Paul. 

The  company  sought  to  register  with 
the  SEC  17,685  shares  of  common 
stock  ($1  par  value).  These  shares  are 
a  portion  of  the  36,5 1 7  shares  issued  by 
the  company  to  selling  stockholders  in 
connection  with  the  acquisition  by  C-C 
of  all  outstanding  shares  in  Scientific 
Materials  Inc.  in  May  1962.  There  are 
3,134,518  shares  of  common  stock  out- 

standing. The  net  income  of  Crowell- 
Collier  for   1961   was  $4,117,643  or 

$1.34  per  share. 
C-C's  broadcast  interests  have  been 

directed  by  Robert  M.  Purcell,  a  vice 
president  of  the  parent  company.  He 

is  employed  on  a  year-to-year  basis 
under  a  contract  providing  for  $40,000 
yearly  salary  plus  deferred  contingent 
compensation  of  $20,000  for  each  year 
employed.  In  addition  his  contract  calls 
for  five  yearly  deferred  compensation 
payments  of  $10,000  each,  which  pay- 

ments were  accrued  prior  to  1960.  Mr. 
Purcell  was  recently  transferred  to  the 

company's  new  audio-visual  division (Closed  Circuit,  July  2). 
The  registration  statement  did  not 

mention  reported  planned  broadcasting 

expansion  by  C-C. 

Changing  hands 

ANNOUNCED  ■  The  following  sales  of 
station  interests  were  reported  last  week 
subject  to  FCC  approval: 

■  WTVW  (TV)  Evansville,  Ind.:  Ma- 
jority interest  (22,600  of  25,000  shares) 

sold  by  Ferris  E.  Traylor  (9,600 
shares),  Rex  Schepp  (9,000  shares) 
and  Miklos  Sperling  (4,000  shares)  to 
Producers  Inc.  for  $124,800,  $270,000 

and  $120,000,  respectively.  Mr.  Tray- 
lor is  12.8%  stockholder  in  buying 

company.  Trusts  for  his  four  children 
account  for  another  37.2%  of  Producer 
Inc.  stock.  The  other  50%  is  held  by 
the  Polaris  Corp.,  a  company  engaged 
in  real  estate  and  equipment  leasing. 
WTVW  operates  on  ch.  7  with  316  kw 
visual,  158  kw  aural  power.   For  the 

Outstanding  Values  in 

Broadcast  Properties 

This  is  a  fulltinie  station  and  serves  a 

vast  agricultural  area.  Outstanding  local 

acceptance  makes  it  a  profitable  opera- 
tion. Requires  a  29%  downpayment. 

This  powerful  daytimer,  with  a  con- 
sistent earnings  record,  is  being  sold 

because  of  owner's  health  problems. 
$50,000  down  and  a  reasonable  payout. 

Prosperous  oil  and  industrial  center  is 
served  by  this  daytime  facility.  29% 
down  and  the  balance  on  liberal  terms. 

NORTHWEST 

$150,000 

NEW  YORK  STATE 

$225,000 

TEXAS 

$175,000 

BLA-CKLBUniNf  &  Company,  Inc. 

RADIO  •  TV  •  NEWSPAPER  BROKERS 

NEGOTIATIONS  •  FINANCING  •  APPRAISALS 

WASHINGTON, D.C. 
lames  W.  Blackburn 
Jack  V.  Harvey 
Joseph  M.  Sitrick Gerard  F.  Hurley 
RCA  Building 
FEderal  3-9270 

MIDWEST 
H.  W.  Cassill 
William  B.  Ryan 
Hub  Jackson 
333  N.  Michigan  Ave. 
Chicago,  Illinois 
Financial  6-6460 

ATLANTA 
Clifford  B.  Marshall 
Stanley  Whitaker Robert  M.  Baird 
lohn  C.  Williams 1102  Healey  BIdg. 
JAckson  5-1576 

BEVERLY  HILLS 
Colin  M.  Selph 
Bennett  Larson 
Calif.  Bank  BIdg. 
9441  Wilshire  Blvd. 
Beverly  Hills,  Calif. 
CRestview  4-2770 

51)   (THE  MEDIA) BROADCASTING,  July  9,  1962 



past  five  years  WTVW  has  fought  an 
FCC  proposal  to  force  it  to  operate  on 
ch.  31  to  deintermix  Evansville  and 
shift  ch.  7  to  Louisville,  Ky. 

APPROVED  ■  The  following  transfers 
of  stations  interests  were  among  those 
approved  by  the  FCC  last  week  {for 
other  commission  activities  see  For  The 
Record,  page  70). 

■  WDBC  Escanaba,  Mich.:  Sold  by 
George  and  Frank  J.  Lindenthal  and 
William  J.  Duchaine  to  H.  N.  Cardozo 
Jr.  for  $162,931.  Mr.  Cardozo  owns 
KATE  Albert  Lea,  Minn.,  and  has  in- 

terest in  WJON  St.  Cloud,  both  Min- 
nesota. WDBC  is  a  1  kw  station  on 

680  kc. 

NAB  announces  course 

for  radio-tv  heads 
The  National  Assn.  of  Broadcasters 

plans  to  resume  a  two-week  manage- 
ment course  next  year  for  broadcasters 

similar  to  courses  held  in  1959,  1960, 
and  1961. 

James  H.  Hulbert,  NAB  manager  for 
broadcast  personnel  and  economics,  is 
shaping  plans  for  the  program,  which 
will  be  conducted  at  the  Harvard  Grad- 

uate School  of  Business  Administration. 

The  earlier  courses,  also  taught  at  Har- 
vard, attracted  180  broadcasting  execu- 
tives, said  Mr.  Hulbert.  The  seminars 

utilize  case  studies  developed  at  Har- 
vard and  are  intended  to  give  broad- 

casters the  opportunity  to  solve  practi- 
cal problems  confronting  station  man- 

agement. 

Free  time  problems 

aired  by  NAB  exec 

A  national  convention  of  women's 
club  leaders  were  briefed  on  the  inside 
problems  of  lining  up  free  time  on  radio 
and  television  stations  by  John  M. 
Couric,  NAB  public  relations  manager. 

Speaking  before  the  State  President's Conference  of  the  General  Federation  of 

Women's  Clubs  in  Washington  repre- 
senting about  11  million  members  June 

30,  Mr.  Couric  said  the  broadcast  media, 

"linked  intimately  with  the  largest  audi- 
ences known  to  man,  olTer  unparalleled 

opportunities  to  organizations  working 

for  the  public  good."  But,  he  explained, 
no  law  says  a  station  must  devote  a  fixed 
amount  of  air  time  to  community  re- 
lations. 

Radio  Hall  of  Fame 

numbers  14  names 

American  College  of  Radio  Arts, 
Crafts  &  Sciences,  which  has  founded 
a  National  Radio  Hall  of  Fame  at  Chi- 

cago's Conrad  Hilton  Hotel,  has  an- 
nounced that  the  following  14  famous 

broadcasting  figures  have  been  selected 
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as  the  initial  names  to  be  honored  there: 

Guglielmo  Marconi,  Amos  and  Andy 
(Freeman  Gosden  and  Charles  Cor- 
rell),  the  late  comedian  Fred  Allen, 
comedian  Jack  Benny,  writer  Norman 
Corwin,  the  late  inventor  Lee  de  Forest, 

personality  Arthur  Godfrey,  commenta- 
tor H.  V.  Kaltenborn,  the  late  sports 

commentator  Graham  McNamee,  m.  c. 
Don  McNeill,  U.  S.  Information  Agen- 

cy Director  Edward  R.  Murrow,  RCA 
Chairman  Brig.  Gen.  David  Sarnoff, 
singer  Kate  Smith,  and  the  late  news- 

man Paul  White. 

Messrs.  Benny,  Corwin  and  McNeill, 
plus  Mrs.  Marie  de  Forest,  are  among 
guests  expected  in  Chicago  July  27  at 
a  special  luncheon  in  connection  with 
the  Radio  Hall  of  Fame,  according  to 
Don  Mann,  manager  of  special  projects 
at  WBBM  Chicago  and  president  of  the 
college.  Oil  paintings  of  those  honored 
will  be  placed  in  the  exhibit  room. 

Outlet  Co.  earnings  up 

during  first  quarter 

Earnings  of  The  Outlet  Co.,  Provi- 
dence, R.  I.  department  store,  which  also 

owns  WJAR-AM-TV  Providence,  were 
$239,074,  after  provision  for  federal 
taxes,  for  the  three  months  ended  April 
28.   This  compares  with  $200,386  for 

the  same  period  of  1961.  Gross  income 
from  all  sources  was  $4,211,692,  as 

against  last  year's  $4,194,314. 
Net  income  from  the  broadcasting  op- 

erations before  taxes  totaled  $646,501 
compared  with  $543,717  for  the  1961 
period.  The  broadcasting  revenue  figure 
also  includes  income  from  "service 

charges  and  miscellaneous  sources." 

Defense  appeal  claims 

Faulk  award  'excessive' 
Counsel  for  the  defense  last  week 

asked  New  York  Supreme  Court  Justice 

Abraham  N.  Geller  to  set  aside  as  "ex- 
cessive" a  jury's  award  of  $3.5  million  to 

former  WCBS  personality  John  Henr\' 
Faulk. 

This  amount  was  awarded  to  Mr. 
Faulk  by  the  jury  in  a  libel  suit  against 
Aware  Inc.,  research  consultant  Vincent 
W.  Hartnett  and  the  late  Laurence  A. 
Johnson,  Syracuse,  supermarket  operator 
(Broadcasting,  July  2). 

In  briefs  filed  with  the  court,  defense 
attorneys  claimed  that  the  compensatory 
damages  of  $1  million  bore  no  relation 

to  Mr.  Faulk's  earnings  and  that  the 
award  of  $2.5  miUion  in  damages  was 

"unprecedented"  and  "excessive." 
Mr.  Johnson  was  found  dead  the  day 

before  the  case  went  to  the  jury. 

CENTRAL  SOUTH — Excellently  capable  full-time  ra- 
dio station  grossing  between  $13,000.00  and  $14,000.00 

monthly  and  yielding  healthy  annual  cash  flow.  Located 
in  solid  economy  market.  Priced  at  $300,000.00  with 

29%  down  and  balance  on  terms.  Another  H&L  Ex- 
clusive. 

SOUTHWEST — Only  radio  station  servicing  market 

of  over  40,000  population.  375,000  people  in  metropoli- 
tan coverage  area.  Heavy  assets  include  $30,000.00  in 

land.  Making  money  on  $115,000.00  gross  but  capable 
of  doing  much  more.  Priced  at  $230,000.00  with  29% 
down  and  balance  out  over  ten  years. 

AND  ASSOCIATES,  INC. 

John  F.  Hardesty,  President 

NEGOTIATIONS  •  APPRAISALS  .tlNANClNG  OF  CHOICE  PROPERTIES 

WASHINGTON,  D-  C.  CHICAGO 

Ray  V.  Hamilton 1737  DeSales  St.,  N.W. 
Executive  3-3456 Warren  J.  Boorom 
N«wYork 

Richard  A.  Shaheen 
John  D.  Stebbins 
Tribune  Tower 
DEIaware  7-2754 

DALUS 

Dewitt  Landis 
1511  Bryan  St. 
Riverside  8-1175 Joe  A.Oswald 

New  Orleans 

SAN  FRANCISCO 
John  F.  Hardesty 
Don  Searle 
111  Sutter  St. 
EX  brook  2-5571 
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How  the  television  networks  fared  in  April 

ABC-TV 
CBS-TV 
NBC-TV 

TOTAL 

January 
February 

March* April 

NETWORK  TELEVISION  GROSS  TIME  BILLINGS 
Source:  TvB/LNA-BAR 

1961 

$15,791,220 
21,281,525 
20,210,235 

$57,282,980 

APRIL 
% 

1962  Change 
$17,237,755  +  9.2 
24,193,144  +  13,7 
21,899,207  +  8.4 

$63,330,106  +  10.6 

JANUARY-APRIL 

1961 
$63,205,850 
86,367,541 
82,145,987 

$231,719,378 

% 
1962  Change 

$67,431,762  +  6.7 
98,981,996  +  14.6 
91,534,724  -f  11.4 

$257,948,482  +  11.3 

ABC 
Month  by  Month  1962 

CBS 

$16,673,662 
15,757,364 
17,762,981 
17,237,755 

*March  1962  figures  revised  as  of  June  22,  1962 

$25,528,518 
23,528,815 
25,731,519 
24,193,144 

NBC 

$23,578,579 21,956,372 
24,100,566 
21,899,207 

Total 

$65,780,759 
61,242,551 
67,595,066 
63,330,106 

Sunpapers  sells  catv 

to  Malarkey  group 

A  group  headed  by  catv  pioneer  Mar- 
tin F.  Malarkey  Jr.  last  week  purchased 

another  catv  system,  Peninsula  Com- 
munity Television  Co.,  Salisbury,  Md., 

from  A.  S.  Abell  Co.  (Baltimore  Sun- 
papers,  WMAR-AM-FM-TV  Baltimore 
and  WBOC-AM-TV  Salisbury,  Md.) 
No  sale  price  was  revealed.  Mr. 

Malarkey  said  his  group  anticipated  no 
immediate  change  in  personnel,  and 
plans  to  utilize  the  signal  from  WBOC- 
TV. 

Ewell  K.  Jett,  executive  vice  president 
of  WBOC  Inc.,  licensee  of  the  Sun- 

papers'  WBOC-AM-TV,  corporate  own- 
er of  the  catv  system,  said  the  stations 

are  concentrating  on  development  of 
their  Eastern  Shore  broadcast  operations. 

NABET,  KTTV  find  terms 

KTTV  (TV)  Los  Angeles  and  The 
National  Assn.  of  Broadcast  Employes 
&  Technicians  have  reached  agreement 
on  terms  of  a  new  contract  to  replace 
the  former  pact  which  terminated  June 
30.  The  agreement  averted  threats  of 
a  strike  against  KTTV  authorized  by 
the  64  NABET  members  employed  at 

the  station  if  an  agreement  had  not 
been  reached  through  negotiations.  At- 

torneys for  the  station  and  union  are 
now  preparing  the  new  contract,  whose 
details  are  being  withheld  until  it  has 
been  signed  by  both  parties. 

Media  reports... 

Second  studio  ■  WJRZ  Newark,  three- 
month  old  radio  station,  announced  last 
week  it  is  opening  a  second  broadcast- 

ing studio  on  July  17  in  Paramus,  N.  J. 
Effective  July  30,  the  station  will  broad- 

cast a  minimum  of  24  hours  per  week 
from  its  new  studio. 

BCH's  second  client  ■  Broadcast  Clear- 
ing House,  spot  radio  billing  service, 

last  week  announced  its  second  station 

representation  client,  Radio-Tv  Repre- 
sentatives Inc.,  New  York.  The  Daren 

F.  McGavren  Co.  was  the  first  rep  to 

Striking  as  it  is  in  proof  of  tv"s  tre- mendous selling  power,  the  American 
Medical  Assn.  is  no  longer  too  excited 
about  the  more  than  52,000  letters  that 

be  announced  as  a  client  for  the  system 
which  is  designed  to  streamline  the 
ordering  and  processing  of  spot  radio 
campaigns  (Broadcasting,  June  25). 

RPI  subscribers  ■  Six  radio  stations 
ranging  from  Texas  to  Ontario  have 

joined  Radio  Press  International's  news service.  RPI  now  has  a  total  of  130 
station  members.  The  new  stations  are 

WWOM  New  Orleans;  KIXL-AM-FM 
Dallas;  WCDL  Carbondale,  Pa.;  WESO 
Southbridge,  Mass.;  CHOW  Welland, 
and  CKNX  Wingham,  both  Ontario. 

Construction  begun  ■  WSAI-AM-FM 
Cincinnati  announces  ground  breaking 
ceremonies  at  fm  transmitter  site, 
Eighth  &  Matson  Streets,  Price  Hill. 
Richard  E.  Nason,  president,  Jupiter 
Broadcasting  Inc.,  licensee  of  station, 
said  construction  and  equipment  costs 
will  exceed  $100,000.  Occupancy  is 

planned  by  year's  end. 
New  call  letter  ■  KPIG  Cedar  Rapids, 
Iowa,  changed  call  letters  to  KLWW 
and  affiliated  itself  with  the  Mutual 

Broadcasting  Co.  network  on  July  1. 
Bob  Norris,  general  manager,  said 
KLWW  will  program  to  young  adults. 

Pulse  making  special  study 

A  study  of  the  Spanish  language  mar- 
ket in  the  U.  S.  is  to  be  released  later  this 

summer,  according  to  National  Spanish 

Language  Network  officials  who  dis- 
cussed the  study  at  a  Boulder,  Colo.,  con- 

vention last  month.  The  Pulse  Inc.  is 

preparing  the  study,  which  covers  14 
major  U.  S.  markets. 

have  poured  in  for  AMA's  Today's Health  magazine.  The  deluge  came 
after  a  mere  15-second  mention  at  the 

tail  end  of  the  AMA's  May  21  reply  on 
NBC-TV  to  President  Kennedy's  Madi- 

son Square  Garden  talk  for  Medicare. 
Why? 

AM  A  feels  the  reason  is  obvious:  It's 
more  amazed  over  the  impact  of  tv  in 

causing  Miami's  Dr.  Edward  R.  Annis 
to  be  named  the  new  president-elect  of 
AMA  and  to  shatter  a  40-year  prece- 

dent. Dr.  Annis  is  the  first  to  be 
named  who  had  not  previously  served 
either  in  the  House  of  Delegates,  Board 
of  Trustees  or  on  councils  or  commit- 

tees of  AMA.  All  credit  is  given  to  Dr. 

Annis'  exposures  and  talks  on  tv  na- 
tionally, the  last  answering  President 

Kennedy.  He  was  named  June  28 

during  AMA's  Chicago  meet  which  also 
saw  new  attacks  on  cigarettes  (Broad- casting, July  2). 

United  Press  International  k 

Facsimile  Newspictures  and 

United  Press  Movietone  Newsfiliti 

Build  Ratings 

Television  put  Annis  in  as  AMA's  president 
SKIPPED  CUSTOMARY  APPRENTICESHIP  AFTER  TV  TALKS 
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EQUIPMENT  &  ENGINEERING 

Readying  for  trans-Atlantic  tv 
Technicians  at  Douglas  Aircraft  third  stage  of  a  Delta  rocket,  which  if 

Co.  mate  AT&T's  Telstar  (top)  to  the     all  goes  well,  will  launch  the  experi- 

mental communications  satellite  into 
orbit  from  Cape  Canaveral  tomorrow 
(Tuesday).  AT&T  has  spent  approxi- 

mately $50  million  developing  Tel- 
star and  will  pay  NASA  S3  million  to 

put  the  satellite  into  orbit  tomorrow, 
whether  or  not  the  shot  is  successful. 

Live,  worldwide  tv  signals  will  be 
possible  from  Telstar  and  the  three 
networks  plan  pool  coverage  of  the 
shot  tomorrow,  with  CBS-TV  provid- 

ing the  cameras  (Broadcasting,  June 
25).  AT&T  will  provide  tv  signals 
from  outerspace  to  the  networks,  to 
be  received  by  a  ground  station  at 
Andover,  Me.  The  first  live,  trans- 

continental telecast  between  the  U.  S. 
and  Europe  using  Telstar  as  a  relay 
across  the  Atlantic  Ocean  probably 
will  come  next  week,  an  AT&T 

spokesman  said. 
Last  week,  the  FCC  gave  AT&T 

final  clearance  to  transmit  all  types 

of  communications  signals  from  Tel- 
star. Telstar  is  an  "active"  satellite, 

carrying  a  receiver  and  transmitter 
to  pickup  signals  from  the  ground, 
amplify  them,  and  transmit  them  back 
to  earth. 

David  Sarnoff  awards 

go  to  RCA  technicians 

The  David  Sarnoff  Outstanding 

Achievement  Awards,  RCA's  highest 
technical  honors,  have  been  presented 
to  two  individuals  and  two  science  and 

engineering  teams.  Each  award  con- 
sists of  a  gold  medal,  a  citation  and 

a  cash  prize. 
Receiving  individual  awards  were 

Ray  D.  Kell,  fellow  of  the  technical 
staff,  RCA  Labs,  Princeton,  N.  J.,  for 

"many  outstanding  contributions  which 
continue  to  lead  to  major  innovations 

in  the  field  of  television,"  and  Robert 
Lieber,  leader,  tracking  and  control 
group,  systems  engineering,  RCA  Mis- 

sile &  Surface  Radar  Division,  Moores- 

town,  N.  J.,  for  "contributions  to  the 
field  of  high-precision  space  tracking 
and  navigational  systems." 

Team  awards  went  to  (1)  Gerald 
B.  Herzog,  Bernard  J.  Lechner,  Mor- 

ton H.  Lewin,  Henr}'  S.  Miller  and 
James  C.  Miller,  members  of  the  tech- 

nical staff,  Computer  Research  Lab, 
and  Charles  W.  Mueller,  Herbert  Nel- 

son and  Henry  S.  Sommers  Jr.,  mem- 
bers of  the  technical  staff,  Electronic 

Research  Lab,  Princeton,  N.  J.,  for 

"conceiving  and  developing  devices, 
circuits  and  memories  for  kilomegacycle 

computers,"  and  (2)  Morris  Berg,  Fred 
G.  Block,  Fred  W.  Peterson  and  Mer- 

rald  B.  Shrader,  members  of  the  "Cer- 
BROADCASTING,  July  9,  1962 

WITH 
WBT  RADIO 
YOU  FOCUS 

ON  THE 
ONE  WHO 
PAYS  THE 

BILLS 

"It's  a  great  party,  Mrs.  Williams."  The  mother  in  the  background  is  one  of  the 
nation's  adults,  who  receive  and  control  9S%  of  the  U.  S.  income.*  In  the  WBT 
48-county  basic  area,  adults  receive  and  control  most  of  the  $2,690,786,000  worth  of 
spending  money**. ..  and  WBT  radio  has  the  largest  number  of  adult  listeners. 
Clearly,  the  radio  station  to  use  for  more  sales  is  the  one  that  reaches  more  adults . . . 
WBT  RADIO  CHARLOTTE.  Represented  nationally  by  John  Blair  &  Company. 
Jefferson  standard  Broadcasting  Company 

*U.  S.  Dept.'of  Commerce,  "Spring  1961,  Area  Pulse  and  Sales  Management's  Survey  of  Buying  Power,  1960 
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RCA,  KOAT-TV  set  up  mountaintop  microwave 
RCA  used  peaks  in  the  southwest 

mountain  country  as  relay  sites  for  a 
new  microwave  system  that  picks  up 
tv  signals  at  a  point  70  miles  from 
Phoenix,  Ariz.,  and  sends  them  305 
more  miles  to  KOAT-TV  Albuquer- 

que, N.  M. 
Designed  and  built  by  RCA  and 

KOAT-TV  engineers,  the  system  in- 
cludes 10-foot  microwave  "dishes" 

(see  picture)  atop  Arizona's  10,200- foot  Greens  Peak,  the  relay  point  for 
signals  picked  up  by  a  microwave 

tower  on  Pinal  Peak  70  miles  from 

Phoenix.  Four  unattended  relay  sta- 

tions comprise  KOAT-TV's  network tv  relay  system. 

Previously,  nearly  all  the  station's 
ABC-TV  network  programs  were  re- 
broadcast  from  tape  or  film.  The  off- 
air  receiving  and  microwave  equip- 

ment are  designed  and  tested  for  color 
operation.  The  tower  shown  to  the 
right  is  part  of  a  two-way  communica- 

tions system  used  by  maintenance 
crews. 

molox"  project  group,  RCA  Electron 
Tube  Division,  Lancaster,  Pa.,  for 

"conceiving  and  developing  entirely 
new  concepts  on  power-tube  construc- 

tion which  have  resulted  in  compact, 

rugged  and  more  powerful"  uhf  tubes. 
The  awards  were  established  by  RCA 

in  1956  to  commemorate  the  50th  an- 
niversary in  radio  of  RCA  Board  Chair- 

man David  Sarnoff. 

FCC  asks  tv  set-makers 

for  ideas  on  ulif-vhf 
Tv  set  and  tube  manufacturers  have 

been  asked  to  submit  proposals  to  the 
FCC  based  on  "the  current  state  of  the 
art"  to  help  the  agency  make  rules  to 
guide  the  manufacture  of  all-channel 
sets.  The  commission  is  interested  in 
present  performances  rather  than  what 
might  be  expected  at  some  future  date, 
Chairman  Newton  N.  Minow  said  in  a 
letter  to  EIA  Executive  Vice  President 
James  D.  Secrest. 

"The  commission  would  be  most  in- 
terested in  having  the  benefit  of  the  views 

of  your  association  on  aspects  of  the 

commission's  proposed  rulemaking  to 
implement  the  all-channel  legislation," 

the  chairman  said.  "We  would  particu- 
larly appreciate  your  views  as  to  ( 1 )  the 

date  to  be  proposed  after  which  no  set 

not  'capable  adequately'  could  be  ship- 
ped in  interstate  commerce  .  .  .  and  (2) 

the  performance  capabilities  to  be  pro- 
posed to  insure  the  set  is  capable  ade- 

quately of  receiving  the  uhf  signal." 
EIA  already  has  met  with  FCC  engi- 

neers and  attorneys  on  the  new  legisla- 
tion (Broadcasting,  July  2),  which  is 

awaiting  the  President's  signature.  The 
association  also  is  polling  manufacturers 
for  recommendations  on  a  cutoff  date 

for  the  changeover  from  vhf  to  all- 
channel  set  production  and  has  invited 
tv  set  makers  to  a  meeting  in  New  York 
Aug.  7. 

Color  tests 

ABC-TV  started  telecasting  color 
bar  test  signals  on  feed  from  New 
York  to  each  of  its  owned  tv  stations 
on  Mon.-Fri.  basis  (10:30-11  a.m. 
and  5-5:30  p.m.)  effective  July  2. 
Tests  are  in  preparation  for  color  pro- 

gramming in  fall.  Test  signals  will  be 
fed  to  any  affiliated  stations  expressing 
desire  for  same. 

Stockliolders  approve: 

It's  now  Jerrold  Corp. 

Stockholders  approved  a  change  in 
name  of  Jerrold  Electronics  Corp.  to 
Jerrold  Corp.  at  their  annual  meeting 
in  Philadelphia  June  26. 

The  new  name  better  reflects  the  na- 
ture of  the  company,  said  Sidney  Har- 

mon, president.  Jerrold  is  organizing 
four  subsidiary  companies  (Jerrold 
Electronics  Corp.,  Harmon  -  Kardon 
Inc.,  Technical  Appliance  Corp.,  and 
Pilot  Radio  Corp.). 

Each  of  the  subsidiaries  will  be' headed 
by  a  general  manager,  responsible  to 
the  president.  According  to  Mr.  Har- 

mon, Jerrold  will  be  able  to  increase  its 
growth  and  earnings  under  the  new 
setup. 

Stockholders  re-elected  these  direc- 
tors: Milton  J.  Shapp,  chairman:  Sid- 

ney Harmon,  president;  Simon  Pome- 
rantz,  secretary;  Thomas  L.  Kempner; 
Alex  Satinsky,  general  counsel;  Muriel 
Shapp;  and  Frank  A.  Weil. 

Teclinical  topics... 

New  transformer  ■  Pearson  Electronics 

Inc.,  Palo  Alto,  Calif.,  says  it's  offering 
the  first  multipurpose  wide-band  cur- 

rent transformer  with  a  frequency  re- 
sponse of  one  cycle  to  35  mc.  The 

electronics  firm  states  that  model 

WBCT-llO's  wide  response  "allows 
great  flexibility  of  use  in  radar  or  tele- 

vision transmitters,  particle  accelera- 

tors, and  radio  broadcasting." 

Kliegl  color  bulletin  ■  Kliegl  Bros., 
New  York,  announces  availability  of  a 
new  six-page  catalogue  indicating  selec- 

tion of  color  media  for  use  in  television, 
motion  picture,  photographic,  theatri- 

cal, and  decorative  lighting.  Copies 
are  available  on  request  from  Kliegl 
Bros.,  321  W.  50th  St.,  Zone  19,  New York  City. 

Kay  equipment  ■  The  Multi-Sweep 
121-A,  a  new  all-electric  wide-sweep 
video  through  uhf  sweeping  oscillator, 

the  Multi-Sweep  Model  Video  155-A, 
a  new  sweeping  oscillator  designed  for 
wide  sweep,  and  the  Model  10-1  OA,  a 
10  db  switched  attenuator  pad,  have 
been  announced  by  Kay  Electric  Co., 

Pine  Brook,  N.  J.  The  Multi-Sweep 
121-A  is  a  wide  band  sweeping  oscilla- 

tor providing  300  mc  sweep  widths  by 
all-electronic  sweeping  techniques.  In 
two  ranges,  the  unit  provides  variable 
center  frequency  from  250  kc  to  1050 kc. 

The  Model  155-A  is  much  the  same 
as  the  121-A  but  it  does  not  operate 
in  two  ranges. 

The  Model  10-1  OA  attenuator  pads 
have  a  frequency  of  DC  to  1000  mc. 
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ANOTHER  BBC-TV  NETWORK 

Government,  however,  gives  some  hope  for  expansion 

of  commercial  tv  setup;  wants  to  study  public  opinion 

British  commercial  television  was  by- 
passed last  week  as  the  government  ap- 
proved a  second  non-commercial  tv  net- 

work to  be  operated  by  the  BBC  in  two 
years. 

Following  the  recommendations  of 
Ihe  government-ordered  Pilkington  Re- 

port (International,  July  2),  the  gov- 
ernment okayed  plans  for  Britain's  third 

Iv  channel  to  be  non-commercial,  and 
indicated  it  would  be  some  time  before 

a  commercial  network  might  be  ap- 
proved. 

Despite  acceptance  of  the  Pilkington 
Committee  recommendation  for  the  new 
network,  the  government  indicated  it 

didn't  completely  go  along  with  the 
committee's  sharp  condemnation  of 
British  commercial  operations.  The  11- 
member  committee,  which  published 
its  long-awaited  report  last  month,  said 
the  Independent  Television  Authority, 
■which  controls  British  commercial  tele- 

casting facilities,  should  hold  tighter 
rein  by  undertaking  all  programming 
responsibility,  leaving  to  private  com- 

panies only  the  role  of  producer. 

While  the  government  did  not  pin- 
point when  a  second  commercial  net- 
work might  be  approved,  it  said  there 

was  a  reasonable  possibility  that  six 

Ontario  power  firm 

buys  'Biography'  film 
The  Hydro  Electric  Power  Commis- 

sion of  Ontario  has  bought  Official 

Films'  Biography  series  for  15  Ontario 
markets,  including  Toronto  and  Ottawa. 
Biography  now  is  sold  regionally  in  103 
markets,  according  to  Seymour  Reed, 

Official's  president. 
The  contract,  placed  through  Foster 

Adv.  Ltd.,  Toronto,  is  for  39  half-hours 
and  13  repeats.  The  advertiser  also  has 

an  option  for  Biography's  second  year 
of  production.  The  starting  dates  were 
not  announced. 

Previously  unannounced  sales  of  Bi- 
ography have  been  to  WTAE  (TV) 

Pittsburgh;  WNHC-TV  New  Haven; 
WBAL-TV  Baltimore;  KSD-TV  St. 

Louis;  'WWL-TV  New  Orleans;  KBMT 
<TV)  Beaumont;  WGAL-TV  Lancaster, 

Pa.;  WLUK-TV  Green  Bay,  'Wis.; 
WICU-TV  Erie,  Pa.;  'WLUC-TV  Mar- 

quette, Mich.;  'WICS  (TV)  Springfield, 
111.;  WKYT  (TV)  Lexington,  Ky.,  and 
WREX-TV  Rockford,  111. 
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channels  might  be  operating  within  15 

years. The  government  has  not  commented 

on  the  Pilkington  Report's  charges  that 
the  commercial  television  companies 
were  making  excessive  profits. 

It  did  say,  however,  that  the  com- 

mercial system  "has  been  successful." 
"The  evidence  suggests  that  more  peo- 

ple watch  its  programs  than  those  of 
BBC,"  said  the  government  report. 

It  added  that  the  government  would 
study  public  opinion  before  reaching  a 
decision  on  the  other  Pilkington  recom- 
mendations. 

Radio-tv  up  in  Canada 
National  advertisers  used  more 

radio  and  television  advertising  in 
the  first  three  months  of  this  year 
than  in  the  same  period  last  year, 

Elliott-Haynes  Ltd.,  Toronto  re- 
search firm,  reports  in  Marketing, 

Toronto  advertising  weekly.  Na- 
tional advertisers  spent  $4,515,- 

809  in  radio  in  the  January-March 
1962  period,  and  $13,286,376  in 
television.  The  food  and  food- 
supplies  group  was  the  largest 
single  advertiser  category  with  ex- 

penditures of  $1,582,400  in  radio 
and  $3,437,375  in  television. 
Drugs  and  toilet  goods  were  sec- 

ond in  both  media,  with  $825,925 
in  radio  and  $2,898,183  in  tele- 
vision. 

KMTV  COLOR  PIONEERING  PAYS  OFF  IN 

PRESTIGE,  PROMOTION,  PROGRAMMING 

Owen  Saddler,  KMTV  General  Manager:  "Color  TV  is 
a  cornerstone  of  our  reputation  for  being  first  with  the 

best  in  Omaha.  Color  is  a  consistently  valuable  promo- 
tion tool.  Most  important.  Color  translates  into  extra 

rating  points.  In  short,  Color  is  a  valuable  part  of  our 

present  and  the  inevitable  future  of  TV."  Color  TV 
can  pay  off  for  you,  too.  Find  out  how  today  from: 
B.  I.  French,  RCA,  30  RockefeUer  Plaza,  New  York  20, 

N.  Y.,  Tel:  CO  5-5900. 
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Anglo-U-S.  merger 

forms  Pritchard  Wood 

An  Anglo-American  agency  merger 
agreement  was  declared  last  week  on 
Independence  Day.  Victor  A.  Bennett 
Co.,  New  York,  merged  with  Pritchard, 
Wood  &  Partners  Ltd.,  London,  and  the 
former  becomes  a  wholly-owned  sub- 

sidiary to  be  known  as  Pritchard  Wood 
Inc. 

The  Bennett  agency,  which  has  a 
staff  of  60  in  New  York  and  3  in  San 
Francisco,  has  billings  of  $5  million. 
Its  24  clients  include  an  equal  number 
of  U.S.  and  foreign  advertisers.  Princi- 

pals in  the  14-year-old  firm  are  Victor 
A.  Bennett,  chairman  and  chief  execu- 

tive; Edward  D.  Kann,  vice  president 
and  general  manager,  and  J.  Desmond 
Slattery,  vice  president.  Mr.  Bennett 
will  retain  his  present  title. 

The  British  agency  announced  the 
merger  as  a  further  step  in  its  world- 

wide expansion.  Since  February  1961, 
Pritchard,  Wood  &  Partners  has  ac- 

quired or  opened  full  service  agencies 
in  Australia,  Brazil  and  Western 
Germany.  A  Paris  office  will  open  soon. 

Sinclair  Wood,  chairman  of  Pritchard 
Wood  International  Inc.,  indicated  last 
week  that  the  acquisition  was  based  on 

surveys  that  show  there  is  a  "demand" 
in  the  U.S.  for  the  "special  combination 
...  of  British  approach  and  American 

techniques."  He  said  this  demand  comes 
not  only  from  British  and  European 
clients,  but  from  American  advertisers. 

CAB,  reps  plan  joint  meetings 

A  series  of  city-by-city  meetings  in 
major  Canadian  markets  will  be  held 
this  fall  by  the  Canadian  Assn.  of 
Broadcasters,  with  the  co-operation  of 

Principals  in  nnerger  of  Pritchard, 
Wood  &  Partners  Ltd.,  London,  and 
Victor  Bennett  Co.  Agency,  New  York, 
are  (I  to  r)  Victor  A.  Bennett,  board 
chairman  and  chief  executive  of  Ben- 

nett Co.  (who  retains  his  present  title), 
and  Sinclair  Wood,  charman  of  Prit- 

chard Wood  International. 

the  Station  Representatives  Assn.  of 
Canada.  The  meetings  are  planned  to 

get  cooperation  among  stations  in  de- 
termining a  proper  national-versus-re- 

tail  rate  structure. 

The  Station  Representatives  Assn.  de- 
cided at  its  meeting  at  Toronto  on  June 

28  that  it  will  program  the  final  day's 
meetings  of  the  Central  Canada  Broad- 

casters Assn.  convention  at  Toronto, 

Oct.  14-17. 

Canadian  receiver  sales  up 

Sales  of  television  receivers  in  the 
first  four  months  of  this  year  are  the 
highest  in  four  years,  the  Electronics 
Industries  Assn.  of  Canada  reported  at 
Toronto.  Sales  of  Canadian-made  tv 
receivers  in  the  January-April  period 
were  up  23%  over  the  same  period  last 
year  to  120,524  units,  as  against  97,881 

in  the  1961  period. 
Domestic  radio  receiver  sales  were 

up  6.3%  over  those  in  the  first  four 
months  of  last  year.  Automobile  radio 
receiver  sales  are  up  substantially.  The 
association  says  that  demand  for  radio 
receivers  is  much  stronger  than  last 
year,  but  imported  receivers  have  cut 
down  on  sales  of  Canadian-produced 
sets. 

Ill-feeling  reported 

between  BBG,  CBC 

All  is  not  well  between  the  Board  of 
Broadcast  Governors  and  the  Canadian 
Broadcasting  Corp.  The  BBG  is  the 
present  Canadian  regulatory  body,  ap- 

pointed by  the  Canadian  Parliament 
under  the  Broadcasting  Act  of  1958. 
CBC  was  the  regulatory  body  as  well 
as  sole  network  operator  in  Canada 

prior  to  1958. 
There  is  some  doubt  now  as  to  who 

should  regulate  whom.  CBC  has  not 
been  happy  with  the  BBG  policy  an- 

nounced last  year  that  CBC  affiliated 
stations  could  pick  up  some  programs 
of  the  competing  second  tv  network, 
CTV  Television  Network  Ltd.,  Toronto. 
The  policy,  as  a  result,  has  not  yet 
been  implemented. 

CBC  is  also  not  happy  about  BBG's continued  deferral  of  its  request  for  a 
French-language  tv  station  license  at 
Quebec  City.  Private  English  and 
French  stations,  owned  by  local  broad- 

cast interests  and  a  subsidiary  of  Para- 
mount Pictures  Inc.,  now  operate  tv  at 

Quebec  City.  CJLR  Quebec,  has  ap- 
plied for  a  license  as  has  CBC.  CJLR 

was  recently  turned  down,  but  CBC  has 
not  yet  been  granted  the  license.  This 
resulted  in  resignation  of  two  BBG 
board  members.  Dr.  E.  Forsey  and 
Prof.  Guy  Hudon. 

With  Canada's  newly  elected  minority 
government  headed  by  Prime  Minister 
John  Diefenbaker  having  enough  wor- 

ries due  to  the  devaluation  of  the  Ca- 
nadian dollar,  both  BBG  and  CBC  are 

expected  to  hold  off  for  a  while  an  air- 
ing of  their  problem  by  Parliament. 

Tv  rebroadcast  outlets 

recommended  by  BBG 

A  rash  of  new  5-w  tv  rebroadcasting 
stations  were  recommended  by  the 
Board  of  Broadcast  Governors  along 
with  one  new  radio  station,  one  new 
television  outlet  and  one  more  powerful 
tv  rebroadcasting  station  following  pub- 

lic hearings  at  Ottawa,  Ont. 

John  Murdock  was  recommended  for 
a  ch.  6  French-language  tv  station  at 
Chicoutimi,  Que.,  with  68  kw  video  and 
34  kw  audio  power  and  antenna  431 
feet  above  average  terrain. 

Donald  R.  Blois  received  approval 

PROVED  IN  342,000  THEATRE  ENGAGEMENTS 
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for  a  5-kw  radio  station  on  790  kc  at 
Dartmouth,  N.  S.,  a  suburb  of  Halifax. 

Power  increases  were  sanctioned  for 
CBY  Corner  Brook,  Nfld.,  from  1  kw 
to  10  kw  on  990  kc;  to  CJEM  Edmun- 
ton,  N.  B.,  from  1  kw  to  5  kw  day  and 
1  kw  night  on  570  kc;  to  CFRP  Parent, 
Que.,  from  6  to  50  w  on  1400  kc;  to 
CBXA  Edmonton,  Alta.,  from  250  w  to 
50  kw  on  740  kc;  to  CKTM-TV  Three 
Rivers,  Que.,  on  ch.  13  from  42.5  kw 
to  162.5  kw  video  and  21.25  kw  to 
81.2  kw  audio  power  with  antenna 
height  from  553  feet  to  1,323  feet;  to 
CKOS-TV-2  Carlyle  Lake,  Sask.,  on  ch. 
7  from  19  kw  to  92  kw  video  and  10 

kw  to  50  kw  audio  power;  to  CKPC- 
FM  Brantford,  Ont.,  from  405  w  to 
10.2  kw  on  92.1  mc;  and  to  CBU-FM 
Vancouver,  B.  C,  from  1.4  kw  to  100 
kw  on  105.7  mc. 

CBX  Edmonton,  Alta.,  with  trans- 
mitter at  Lacombe,  Alta.,  has  been 

moved  to  Calgary,  Alta.,  with  the  same 
50  kw  power  on  1010  kc. 

Tv  rebroadcasting  stations  of  5  w 
were  approved  for  the  following:  to 
pick  up  CFCR-TV  Kamloops,  B.  C,  at 
Savona,  B.  C,  at  Boston  Bar,  B.  C,  at 
Clearwater,  B.  C,  at  Williams  Lake, 
B.  C;  to  pick  CJCH-TV  Halifax,  N.  S., 
at  Bayview,  N.  S.,  at  Amherst,  N.  S.;  to 
rebroadcast  CKBL-TV  Matane,  Que., 
at  Mont  Climont,  Que.;  to  pick  up 
CFCH-TV  North  Bay,  Ont.,  at  Temis- 
caming.  Que.;  and  to  pick  up  CFCN- 
TV  Calgary,  Alta.,  at  Banff,  Alta. 

A  tv  rebroadcasting  station  has  been 
recommended  for  CKCK-TV  Regina, 
Sask.,  with  15.1  kw  video  and  7.5  kw 
audio  power  and  antenna  at  532  feet 
on  ch.  12. 

Network  planners  start 

West  German  tv  study 

Organizers  of  Laender-Fernsehen, 
the  embryonic  West  German  television 
network,  have  launched  a  study  of  com- 

mercial  broadcasting.    A  12-member 

Tv  firm,  government  differ  on  Taiwan  tv 

Television  programming  is  a 
heated  topic  in  Taiwan  (Formosa) 

although  tv  won't  be  introduced there  until  October. 
The  controversy  arises  because  the 

Taiwan  Television  Corp.  (TTC), 
which  owns  the  station,  has  con- 

tracted to  present  two  hours  daily  of 
Japanese  programming  (music,  news 
and  general-interest  programs). 

The  government,  which  at  first 
had  approved  the  contract  in  theory, 
has  changed  its  position  under  pres- 

sure from  the  Legislative  Yuan 

(Formosa's  Congress)  and  ordered 
TTC  to  cancel  the  two  hours  spon- 

sored by  Japanese  advertisers.  The 
legislative  group  feels  the  Japanese 

programs  would  be  detrimental  to 
Chinese  culture. 

Since  the  loss  of  the  Japanese  ad- 
vertising is  expected  to  set  the  station 

back  financially  at  a  time  when  it 
needs  money  to  help  it  over  its  first 
stage  of  operation,  a  Taiwan  official 
said  government  enterprises  will  be 

allowed  to  sponsor  some  of  TTC's 
programs,  the  first  instance  of  gov- 

ernment enterprises  advertising  their 
products  on  a  mass  communications 
medium. 

Four  Japanese  firms  are  investors 
in  the  new  station,  but  their  posi- 

tion is  not  believed  to  have  been  af- 
fected by  the  current  government 

decision. 

"Commercial  Television"  committee 
has  been  named.  Commercial  fees  are 
looked  to  as  the  major  income  source, 
tv  licenses  providing  only  a  part  of  the 
net's  revenue. 

Start  of  the  new  network  has  been 

postponed  indefinitely  (International, 
July  2),  and  plans  still  are  changing. 
Presently  they  call  for  a  non-profit 
company  to  handle  commercial  opera- 

tions. Rates  and  schedules  are  un- 

determined, although  it's  thought  by 
some  observers  overseas  that  commer- 

cials will  be  utilized  on  a  spot  basis, 
rather  than  in  fully  sponsored  programs. 

CKVL-FM  builds  tower 

on  Canadian  skyscraper 

CKVL-FM  Verdun,  Que.  (Montreal 
suburb),  has  a  new  temporary  tower  on 
the  tallest  building  in  the  British  Com- 

monwealth, the  new  43-story  Canadian 
Imperial  Bank  of  Commerce  Building 
on  Dorchester  Street,  Montreal.  With 

its  temporary  tower,  the  station  in- 
creased its  power  from  10  kw  to  48  kw 

as  the  first  stage  in  an  approved  increase 

NBC-TV  ANNOUNCES  OVERSEAS  TV  PLAN 

Countries  just  starting  tv  to  get  some  programs  free 

NBC-TV  will  offer  informational  and 
public  affairs  programs  free  for  two 
years  to  overseas  countries  where  tv 
stations  are  being  established  for  the 
first  time. 

The  programs  will  be  sent  to  coun- 
tries where  tv  is  in  the  planning  stage 

and  programming  involves  economic 
problems,  Joseph  M.  Klein,  director  of 
NBC  International,  said  last  week. 
Wherever  television  is  established  and 
economically  sound,  the  programs  will 
not  be  free. 

Called  "Operation:  Documentaries," 
the  project  will  start  in  Kenya,  Sierra 
Leone,  Jamaica,  Aden,  Tanganyika,  Gi- 

braltar and  Uganda.  About  125  hours 
of  NBC-TV  public  affairs  programming 
is  currently  available  for  export  over- 

seas. Only  mailing  costs  will  be  paid 
by  the  participating  countries. 

Mr.  Klein  said  NBC's  objective  is  to 
encourage  tv's  international  growth  and 
help  future  viewers  in  other  countries 
to  be  well-informed — "We  expect  that 
the  present  rate  of  30  viewers  per  set 
throughout  the  world  will  be  reduced 

to  15  per  set  within  the  next  10  years." 
If  the  idea  is  successful,  "other  net- 

works may  volunteer  their  resources  in 

similar  experiments,"  Mr.  Klein  de- clared last  week. 

to  307  kw. 

A  65-foot  tower  is  being  erected  on 
the  roof  of  the  building.  The  antenna 
tower  has  been  designed  to  allow  a  man 
to  climb  up  inside  of  it  because  of 
hazardous  weather  conditions  in  the 
Montreal  area.  Ice  cannot  be  allowed 
to  form  on  the  tower  lest  it  fall  in  the 
street  below.  A  special  pumping  de- 

vice will  keep  the  tower  ice-free.  The 
tower  and  installation  cost  is  expected 
to  come  close  to  $200,000. 

WTRF-TV 

STORY 
BOARD 

■Hitch?"* 

IN  SOLID!  Cannibal  Chief  to 
victim:  "What  did  you  do  for 
a  living?"  Victim:  "I  was an.  associate  editor!"  Chief; 
"Cheer  up,  then!  After  to- 

night you'll  be  editor-in- 

chief!" 

wtrf-tv  Wheeling 

PILGRIMS  PROGRESS!  If  there's  no  life  on 
the  other  planets  It's  easy  to  figure  .  .  . their  scientists  just  got  to  working  on  them 
sooner  than  ours! 

Wheeling  wfrf-tv PATIENT  PROBING!  The  psychiatrist  asked, 
"Are  you  troubled  with  indecent  thoughts?" 
"Not  at  all,  Doc,"  replied  the  patient,  "To 
be  truthful,  1  enjoy  them." wtrf-tv  Wheeling 
SOUTHERN  DISCLOSURE!  Dianne  Slaughter  of 
Tallahassee's  WCTV-TV  reports  a  sign  in  a 
Chiropractor's  office  which  reads,  "We  Leave 
No  Stern  Untoned." Wheeling  wtrf-tv ANTIQUE  LOVERS!   Wheeling  baker  has  per- fected a  new  variety  of  doughnut  he  calls 
the  Phyfe.  )ust  think,  now  you  can  buy  his 
dunkin'  Phyfes! wtrf-tv  Wheeling 
ZOOMARRING  ADWORLD!  Mrs.  Charles 
Wheat  of  Tulsa's  Whitney  Ad  Agency  fell in  love  with  the  WTReffigy  depicting  the  TV 
CRITIC  as  Malice  in  Wonderland  and  re- 

quested a  frameable  copy  to  enhance  her 
Tulsa  World.  Write  for  your  set  of  WTR- 
effigies  even  if  you  aren't  married  to  a  TV 
Critic,  we're  real  sports! 

Wheeling  wtrf-tv 
*HITCH  your  advertising  to  the  WTRf-TV 
Brandwagon  for  some  free  Wheeling  merchan- 

dising extras.  You  get  the  big  Wheeling- 
Steubenville  TV  audience  plus  counter  intel- 

ligence to  push  profits  up.  Ask  Rep  George P.  Hollingbery  to  arrange  it. 

CHANNEL 
SEVEN 

WHEELING, 

WEST  VIRGINIA 
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Lyons  tv  fair  to  show 

programs,  equipment 

Television  program  producers,  dis- 
tributors, and  equipment  manufacturers 

have  been  invited  to  attend  the  First  In- 
ternational Television  Programs  and 

Equipment  Fair  at  Lyons,  France,  Sept. 
10-19. 

Program  screenings  and  equipment 
displays  will  be  featured  at  the  Palais  des 
Congres  Internationaux  during  the 
Lyons  International  Fair,  according  to 
Henri  Goldgran,  of  International  En- 

tertainment Productions,  545  Fifth  Ave., 
New  York  17. 

The  fair  will  be  "of  a  strictly  profes- 
sional nature  and  exclusively  reserved  to 

television,"  he  said.  Radiodiffusion- 
Television  Francaise  (RTF)  will  lend 
technical  assistance,  according  to  M. 
Goldgran. 

Abroad  in  brief... 

Joint  effort  ■  Two  radio  stations  in  an 
adjoining  area  of  industrial  and  rural 
southern  Ontario  are  now  available  as 
a  joint  market  in  a  new  development 
arranged  by  All-Canada  Radio  &  Tele- 

vision Ltd.,  Toronto  rep  firm.  CKKW 
Kitchener-Waterloo,  and  CJOY  Guelph, 

have  joined  forces  to  sell  advertising  on 
the  two  independent  stations  as  one 
unit,  effective  July  1.  Advertisers  will 
be  able  to  buy  the  stations  separately 
as  well. 

ABC  purchase  ■  Australian  Broadcast 
Commission  has  purchased  Touch  of 
Fame,  a  series  of  biographical  sketches 
produced  by  KNXT  (TV)  Los  Angeles, 
for  use  on  the  ABC  network  starting 
this  fall.  CBS  Films  handled  the  sale, 
second  made  to  a  foreign  broadcasting 
organization  of  a  program  produced  by 
a  CBS-owned  tv  station.  First  was  the 
American  Musical  Theatre,  produced 
by  WCBS-TV  New  York,  and  sold  to 
the  Australian  Network  as  well  as  to 

Canada's  CBC.  Touch  of  Fame  is  a 
psychological  analysis  of  the  life  and 
works  of  a  number  of  eminent  persons. 

Radio  Bermuda  ■  Capital  Broadcasting 
Co.  Ltd.  announces  start  of  construc- 

tion of  ZFBI,  to  operate  on  910  kc  at 
Pembroke  West,  Bermuda.  Montague 
Sheppard,  general  manager,  and  Walter 
Robinson  are  licensed  operators  and 
joint  owners.  Ronald  Evans,  station 
manager,  is  training  staff  for  intended 
August  opening. 

Yugoslavia  buys  tv  series  ■  CBS  Films 
has  sold  four  tv  series  to  Yugoslovenska 

 PROGRAIVIMING  

Radio-Televizija,  Yugoslavian  tv  au- 
thority, for  broadcast  in  that  country 

starting  later  this  summer:  20th  Cen- 
tury, Air  Power,  Whirly birds  and  You 

Are  There.  Yugoslavia  is  the  32nd 
country  to  have  purchased  Whirly  birds, 
31st  for  20th  Century,  17th  for  Air 
Power  and  15th  for  You  Are  There. 

New  Montreal  am  ■  CKLM  is  call  of  a 

new  French-language  station  at  Montre- 
al, Que.,  which  goes  on  the  air  Aug. 

1  with  10  kw  on  1570  kc.  Station  will 

operate  from  studios  at  1184  St.  Cath- 
erine St.  West,  with  licensee  Mario 

Verdon  as  president  and  commercial 
manager.  Roland  Saucier  is  vice  presi- 

dent and  station  manager,  Guy  D'Arcy 
vice  president  and  program  director, 
Paul  Crevier,  vice  president  and  public 

relations  director.  Paul  L'Anglais  Inc., 
Montreal  and  Toronto,  will  represent 
the  station. 

Chrysler  back  ■  Chrysler  Corp.  of  Can- 
ada Ltd.,  Windsor,  Ont.,  after  an  ab- 

sence of  several  years  from  Canadian 
network  television,  returns  this  fall  as 

co-sponsors  of  Empire,  new  L'.  S.  hour- 
long  adventure  film,  and  Canadian-pro- 

duced one-hour  drama  and  comedy 
show  Playdate.  Agency  is  BBDO  Inc., 
Toronto. 

A  $4.7  million  helping  hand  to  NETRC 

NEW  YORK  ETV  GETS  $2.99  IVIILLION  OF  FORD  FUND  GRANTS 

National   Educational  Television  &  ment  of  educational  tv  and  radio. 
Radio  Center,  New  York,  received  the  NETRC  was  awarded  $4.7  million 

lion's  share  of  Ford  Foundation  grants  for  its  program  service  and  other  activi- 
totaling  $8,527,000  for  the  develop-  ties  to  assist  the  nation's  non-commer- 

AUDIENCES  KEPT  COMING  BACK  FOR  MORE  OF 

the  Bowery  Boy;S 
AND  NOW,  THEY'RE  BRAND  NEW  FOR  TV. 
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cial  stations.  Educational  Broadcasting^ 
Corp.  received  $2,994,000  to  help 
launch  WNDT  (TV)  New  York,  which 

starts  in  September  as  the  area's  first etv  station.  A  grant  of  $833,000,  also 
to  be  paid  to  NETRC,  will  help  develop 
a  nationally  televised  college  course  in 
economics.  CBS-TV  will  carry  the  ser- 

ies of  160  half-hour  lessons  in  the  early 
morning  hours,  beginning  in  the  fall  of 
1963,  on  about  185  stations.  NETRC 
will  supervise  production  of  the  course,, 
to  be  developed  under  the  direction  of; 
the  National  Task  Force  on  Economic 
Education  (appointed  by  the  Americaa 
Economic  Assn.). 

The  foundation's  grants  to  NETRC 
now  total  $21.4  million  since  the  center 
was  formed  in  1953.  The  new  funds 
will  help  the  center  maintain  its  basic 
program  service,  increase  program  offer- 

ings on  international  affairs  and  develop 
a  tv  exchange  program  with  foreign 
countries.  Some  60  local  etv  stations, 
in  the  U.S.  are  presently  affiliated  with 
the  center,  and  10  more  are  expected 
to  associate  with  it  by  September. 

Radio,  too  ■  The  new  NETRC  grant 
will  help  set  up  a  new  radio  division. 
NETRC  also  announced  the  appoint- 
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Fenneman,  Keilus  form  own  company 

DOUGLAS  FIR  PLYWOOD  ASSN.  IS  FIRST  CLIENT 

Mr.  White 

ment  of  Donald  Quayle,  formerly  as- 
sistant general  manager  of  WGBH  Bos- 

ton, to  the  newly  created  post  of  direc- 
tor of  radio  NETRC  services.  He  will 

be  in  charge  of  establishing  a  pilot  proj- 
ect, a  live,  non-commercial  radio  net- 

work. The  fledgling  network  currently 
links  six  stations  from  Boston  to  Wash- 

ington. Some  S200,000  of  the  S4.7 
million  grant  will  go  to  operating  the 

center's  educational  radio  network. 
In  a  statement  last  week,  John  F. 

White,  NETRC  president,  called  the 

grant  a  ""vote  of  confidence"  by  the 
foundation  in  the  center's  efforts  to 
make  available  a  fourth  tv  network 

offering  "an  alternative  service.""  He 
said  the  grant  will  help  in  three  par- 

ticular areas:  stepped-up  production 
and  exchange  of  international  tv  pro- 

gramming for  regular  network  service, 
plus  programs  intended  primarily  for 
use  overseas:  operation  of  the  Educa- 

tional Radio  Network  as  a  means  of 

examining  the  future  of  an  intercon- 
nected, noncommercial  radio  system; 

and  improvement  of  the  10  hours  a  week 
of  cultural  and  informational  programs 
the  center  now  supplies  to  educational 
tv  stations. 

The  center  also  announced  four  of 
the  new  programs  to  be  seen  this  fall 
on  the  etv  network:  Trio,  called  a  new 
concept  in  adult  tv,  each  program  con- 

sisting of  three  visual  essays  delivered 
by  critics,  humanists  and  personalities 
from  the  fields  of  drama,  music,  the  arts 
and  the  sciences:  Jazz  Casual,  produced 
by  KQED  (TV)  San  Francisco,  devoted 
to  interviews  with  and  selections  by  indi- 

vidual jazz  artists;  Interview  With  Elia 
Kazan,  featuring  young  acting  talent; 
Lyrics  and  Legends,  a  survey  of  Amer- 

ican folklore  in  which  various  artists  in 

the  field  discuss  America's  ethnic,  oc- 
cupational and  resional  groups  (pro- 

produced  bv  the  stafl[  of^  WHYY-TV Philadelphia). 
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The  formation  of  George  Fenneman 
Productions  Ltd,  at  6269  Selma  Ave., 
Hollywood,  was  announced  last  week  by 
partners  George  Fenneman,  radio-tv  per- 

sonality long  associated  with  the 
Groucho  Marx  programs,  and  Charles 
H,  Keilus,  who  resigned  as  senior  tv  pro- 

ducer at  D'Arcy  Agency  in  New  York  to 
join  the  new  firm. 

A  New  York  office  will  be  established 

soon,  they  said.  David  Licht,  Beverh' 
Hills  attorney,  is  secretary-treasurer  of 

CBS-TV,  WRFB  cited 
in  awards  by  lawyers 

The  American  Bar  Association  has 
chosen  CBS-TV  and  WRFB  Tallahassee. 
Fla.,  among  seven  winners  of  its  annual 

Gavel  Awards  for  ""contributing  to 
public  understanding  of  the  American 

system  of  law  and  justice."' Four  other  broadcasters  and  four 

newspapers  won  certificates  of  merit,  ac- 
cording to  the  ABA  award  announce- 

ment. They  will  receive  gavel  awards 

at  the  ABA"s  85th  annual  meeting  in San  Francisco  Aug.  9, 

CBS-TV  was  cited  "for  dramatizing 
an  unpopular  defendant's  right  to  coun- 

sel and  the  lawy  er's  duty  to  him  in  'The 
Iron  Man,'  an  episode  in  TJie  Defenders 

series." 

WRFB  won  its  gavel  ""for  originating 
a  notable  series.  So  Highly  We  Vahie, 
about  significant  men  and  events  in 

American  legal  history." Editorial  certificates  of  merit  were 
awarded  to:  ABC-TV  for  a  dramatic 

production,  "John  Adams.  Esq.:  for  the 
Defense"';  KGW-TV  Portland,  Ore.,  for 
an  original  documentary,  ""World  Law 
or  World  Holocaust.""  dealing  with  the 
world  peace-through-law  movement: 
WRCV-TV  Philadelphia  for  a  series 
of  four  educational  films,  To  Establish 
Justice;  and  WTIC  Hartford  for  a  docu- 

the  company. 

The  first  client  announced  is  Douglas 
Fir  Plywood  Assn.,  for  which  Fenneman 
will  produce  20  one-minute  color  com- 

mercials on  film  and  tape  through  Cole 
&  Weber  Inc.,  Portland,  Ore. 

Mr.  Keilus,  who  has  been  active  in 
television  and  radio  production,  direc- 

tion and  writing,  was  previously  associ- 

ated with  Kenyon  &  Eckhardt,'  BBDO. Benton  &  Bowles  and  McCann-Erick- 
son  agencies. 

mentary  program,  ""The  Courts — Whose 
Problem?"'  dealing  with  court  conges- 

tion in  some  of  the  Connecticut  courts. 
The  ABA  said  a  record  total  of  more 

than  65  entries  was  received.  The 
entrv  period  covered  the  vear  to  Feb. 

15,  1962. 

Radio  concert  music 

up  sharply  since  '55 Concert  music  programming  on  ra- 
dio stations  has  almost  doubled  since 

1955,  from  an  average  of  6,5  hours 
per  week  that  year,  to  an  average  12.1 
hours  in  1962,  The  figures  are  con- 

tained in  Broadcast  Music  Inc's  Con- cert Music  USA.  1962.  ninth  revised 
edition  of  its  regular  report  on  the  state 
of  concert  music  in  the  U,  S. 

Also  noted  in  the  pamphlet: 

■  In  the  past  21  years,  an  increase 
of  760Tf  has  been  registered  in  the 
dollar  volume  of  sales  of  records,  musi- 

cal instruments,  performing  rights,  and 
other  musical  interests. 

■  Record  sales  of  all  kinds  have  in- 
creased more  than  9009c,  from  S50 

million  in  1939  to  about  S510  miUion 
in  1961. 

■  The  number  of  symphony  orches- 
tras has  more  than  doubled  since  1939, 

from  600  to  1,252  in  1962. 
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|cW$H|Ni' Here  are  the  next  10  days  of  network  color 
shows  (all  times  are  EDT). 
NBC-TV: 

July  9-13,  16-18  (10:30-11  a.m.)  Play  Your 
Hunch,  part. 

July  9-13,  16-18  (11-11:30  a.m.)  The  Price 
Is  Right,  part. 

July  9-13,  16-18  (12-12:30  p.m.)  Your  First 
Impression,  part. 

July  9-13,  16-18  (2-2:25  p.m.)  Jan  Murray 
Show,  part. 

July  9-13,  16-18(11:15  p.m.-l  a.m.)  Tonight, 
part. July  9,  16  (8:30-9  p.m.)  The  Price  Is 
Right,  P.  Lorrilard  through  Lennen  &  Newell; 
American  Home  Products  through  Ted  Bates. 

July  10  (7:30-8:30  p.m.)  Laramie,  part. 
July  10  (TBA)  All-star  Baseball  Game,  Gil- 

lette through  Maxon;  Chrysler  through  Leo 
Burnett. 

July  11,  18  (10-10:30  p.m.)  Play  Your  Hunch, 
part. 

July  11,  18  (10:30-11  p.m.)  David  Brinlt- 
ley's  Journal,  Douglas  Fir  Plywood  Assn. through  Cunningham  &  Walsh;  Pittsburgh 

Glass  through  Maxon. 
July  12  (10-11  p.m.)  Sing  Along  With 

Mitch,  Ballantine  through  William  Esty;  Buick 
through  Burnett;  R.  J.  Reynolds  through  Esty. 

July  14  (9:30-10  a.m.)  Pip  the  Piper,  Gen- 
eral Mills  through  Dancer-Fitzgerald-Sample. 

July  14  (10-10:30  a.m.)  Shari  Lewis  Show, 
Nabisco  through  Kenyon  &  Eckhardt. 

July  14  (10-10:30  a.m.)  King  Leonardo  and 
His  Short  Subjects,  General  Mills  through 
Dancer-Fitzgerald-Sample. 

July  14  (7:30-8:30  p.m.)  Tales  of  Weils 
Fargo,  American  Tobacco  through  Sullivan, 
Stauffer,  Colwell  &  Bayles,  and  part. 

July  14  (9-11  p.m.)  Saturday  Night  At  the Movies,  part. 
July  15  (6-6:30  p.m.)  Meet  the  Press,  co-op. 
July  15  (7-7:30  p.m.)  Bullwinkle,  part. 
July  15  (7:30-8:30  p.m.)  Walt  Disney's Wonderful  World  of  Color,  Kodak  and  RCA 

through  J.  Walter  Thompson. 
July  15  (9-10  p.m.)  Bonanza,  Chevrolet 

through  Campbell-Ewald. 
July  16  (10-11  p.m.)  Actuality  Specials, 

various  sponsors. 

Linkroum,  Haight  series 

to  new  Bergmann  firm 

Charter  Producers  Corp.,  New  York, 
lias  acquired  an  interest  in  two  new 
one-hour  tv  properties,  The  Lawmakers 
and  Poor  Little  Lambs.  The  tv  packag- 

ing firm  was  recently  formed  by  Ted 
Bergmann,  former  Revlon  Inc.  advertis- 

ing head  and  broadcasting  executive. 
The  Lawmakers,  created  by  Dick 

Linkroum,  will  dramatize  the  personal 
and  political  lives  of  four  U.  S.  con- 

gressmen in  Washington,  D.  C.  Mr. 
Linkroum,  who  was  vice  president  in 
charge  of  special  programs  at  NBC-TV, 
resigned  in  1961  to  become  an  inde- 

pendent producer  and  packager.  In  his 
new  capacity  he  has  also  just  completed 
with  Abe  Burrows  the  development  of 

a  new  tv  special  for  Mary  Martin  and 
NBC. 

Poor  Little  Lambs,  created  by  George 
Haight,  former  tv  program  head  at 
McCann-Erickson,  and  earlier  a  Holly- 

wood motion  picture  and  tv  producer, 

was  developed  as  a  "serious  look"  at the  efforts  of  college  undergraduates 

to  achieve  maturity,  but  is  "basically" an  entertainment  series  involving  three 
students  at  a  typical  small  college. 

Cleric  warns  against 

over-religious  tack 

Paul  Emile  Cardinal  Leger,  Arch- 
bishop of  Montreal,  speaking  last  week 

at  a  convention  of  the  International 
Film  Office  in  Montreal,  Canada,  said 
that  the  delegates  should  work  Chris- 

tian values  into  radio-tv  and  movie 
productions,  but  warned  against  an 
overload  of  religiosity  that  would  divert 
them  ".  .  .  from  their  own  end,  because 
whatever  is  human  has  a  Christian 

meaning." 
Also  speaking  was  Bishop  Emilien 

Frenette,  who  said  the  Christian  spirit 
should  be  instilled  in  all  communica- 

tions media  and  not  be  limited  to  re- 
ligious programs  alone.  Father  Agnellus 

Andrew  O.F.M.,  director  of  the  British 
National  Catholic  Tv  &  Radio  Center, 
backed  Bishop  Frenette  by  saying  that 

religious  programs  should  not  fall  be- 
low the  standard  of  secular  programs. 

At  another  session  Father  Eugene  P. 
Murphy  S.J.,  director  of  the  Sacred 
Heart  radio  and  tv  programs,  warned 
that  the  media  must  not  be  taken  over 

by  .  .  the  grey-flannel  neurotics  of 
Madison  Avenue  and  the  many  actors 

of  Broadway  and  Hollywood."  Other 
speakers  urged  that  schools  and  univer- 

sities stimulate  more  creativity  on  the 
part  of  the  students  and  faculty  and 
warned  against  allowing  the  develop- 

ment of  artistic  cliques  detrimental  to 
Christian  values. 

Capone  estate  loses 

suit  against  movies 

The  Circuit  Court  of  Cook  County 
has  dismissed  a  suit  of  Mafalda  Maritite, 
administrator  of  the  estate  of  Alphonse 
Capone  against  Allied  Artists  Pictures 
Corp.  for  $6  million  damages  caused  by 
the  exhibiton  of  the  theatrical  motion 

picture,  '"Al  Capone."  She  claimed  that 
the  estate  has  property  rights  in  the  name, 
likeness,  personaUty  and  private  life  of 
Al  Capone,  allegedly  violated  by  the 
movie.  Dismissal  is  seen  as  a  precedent 
in  a  similar  suit  of  the  Capone  estate  in 
federal  court  in  Chicago  against  Desilu 
Productions,  CBS  and  Westinghouse 

Electric  Corp.,  charging  "The  Umouch- 
ables,"  two-hour  tv  show  produced  by 
Desilu  and  broadcast  on  CBS-TV  under 
Westinghouse  sponsorship  (from  which 
the  ABC-TV  series  has  derived),  with 
similarly  violating  the  rights  of  the  estate. 

In  dismissing  the  suit,  Judge  Henry  W. 

Dieringer  noted  that  if  the  plaintiff's 
theory  is  correct  it  would  open  the  doors 
for  descendants  of  all  historical  char- 

acters to  sue  the  producers  and  exhibitors 
of  dramas  dealing  with  their  lives,  with 
collateral  heirs,  who  had  no  connection 
with  the  deceased  individual  and  per- 

haps never  knew  him,  being  entitled  to 
recover  through  his  estate.  Or,  if  he  died 

intestate,  "a  public  administrator  could 
be  appointed  and  proceed  to  recover 
damages  for  the  state  and  then  the  same 
would  escheat  to  the  State."  Thus,  the 
judge  concluded,  "the  pronouncement of  a  rule  of  law  as  requested  by  counsel 
for  the  plaintiff  could  lead  to  an  absurd 
result.  Courts  do  not  promulgate  rules 

that  could  lead  to  an  absurdity." 

348,000,000  PEOPLE  PAID  TO  SEE 

theBomrfBoy;3 
AND  NOW,  THEY'RE  BRAND  NEW  FOR  TV. 

ALLIED  ARTISTS  TELEVISION  CORP.,  165  WEST  46th  ST.,  N.  Y.  C.  46,  N.  Y.,  PLAZA  7-8530 
60  (PROGRAMMING) BROADCASTING,  July  9,  1962 



Program  notes... 

Religious  series  ■  The  Radio  Gospel 
Fellowship,  Denver,  has  announced  the 
availabiUty  of  a  new  five-minute  series 
of  devotional  programs  called  Moments 
of  Faith.  Each  program  features  a  15- 
second  prayer,  a  brief  reading  of  the 
Bible  and  the  singing  of  an  old  hymn 
by  soloist  Joseph  Barclay.  The  pro- 

grams are  provided  free  as  a  public 
service  to  radio  stations.  Interested 

parties  should  contact  the  Gospel  Fel- 
lowship, P.  O.  Box  72,  Denver  9. 

Linkletter  host  ■  Art  Linkletter  has 
been  named  host  and  narrator  of  Com- 

munism: R.  M.  E.,  new  syndicated  doc- 
umentary series  distributed  by  Storer 

Programs  Inc.,  New  York  (Broadcast- 
ing, May  28).  Mr.  Linkletter  will  make 

a  month's  tour  of  Russia  where  he  has 
made  arrangement  to  interview  top 
officials  in  the  Kremlin.  He  will  return 
on  Aug.  1  to  complete  the  series. 

MATS  Story  available  "  Tv  Affiliates 
Corp.,  New  York,  is  offering  a  half- 
hour  documentary  on  the  Military  Air 
Transport  Service,  produced  by  WFBC- 
TV  Greenville,  S.  C.  at  nearby  Donald- 

son Air  Force  Base.  Utilizing  film  shot 

by  the  station's  crew  on  a  C-124  Globe- 
master  flight  from  Greenville  to  the 

Azores  and  the  Berlin  Corridor.  "The 
Donaldson  Story"  has  run  twice  on 
WFBC-TV,  depicting  the  MATS  op- 

eration at  Greenville  and  around  the 
world. 

NEA  film  releases  ■  The  National  Edu- 
cation Assn.  announced  that  it  will 

release  three  half-hour  tv  film  pro- 

grams to  local  stations  during  1962-63. 
The  programs  are  Summer  Harvest, 
which  describes  a  summer  school  proj- 

ect in  Wichita,  Kan.,  and  is  now  in  dis- 
tribution: The  Time  of  Their  Lives. 

which  describes  kindergarten  activity 
(fall  release)  and  All  In  A  Lifetime, 

a  panoramic  history  of  American  pub- 
lic education  (January  1963  release). 

NEA  will  spend  approximately  $120,- 
000  on  production  and  distribution  of 
the  films. 

'Zoo'  property  ■  Trans-Lux  Television 
Corp.,  New  York,  has  been  named  the 
distributor  of  39  new  half-hours  of 
Zoorama,  produced  by  KFMB-TV  San 
Diego  in  cooperation  with  the  San  Di- 

ego Zoo.  Trans-Lux  also  distributes 
the  original  39  programs  produced  last 
season,  for  a  total  of  78  half-hours 
available  for  immediate  release. 

More  'Kukia  and  OIlie'  ■  Tele-Tape 
Productions,  New  York,  has  completed 
the  taping  of  the  third  13-week  series 
of  Burr  Tillstrom's  Kukla  and  Ollie 
(NBC-TV,  Mon.-Fri.,  5-5:05  p.m.), 
making  a  total  of  195  completed  epi- 
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Army  interview  demand  far  exceeds  supply 

The  U.S.  Army  Home  Town  News 
Center,  now  processing  more  than 
1,000  tape  recorded  interviews  a 
month  for  home  town  radio  stations, 

has  the  kind  of  problem  some  civil- 
ian information  people  dream  of:  the 

Center  says  it  can't  keep  up  with  the demand. 
Almost  half  the  2.000  U.S.  radio 

stations  the  HTNC  has  been  supply- 
ing the  past  1 1  years  have  requested 

more  interviews  than  they  receive, 
says  Lt.  Col.  Earl  W.  Bihlmeyer,  the 

Center's  commanding  officer.  The 
problem  isn't  technical,  the  colonel 
explains,  it's  just  the  unavailability of  interviews  which  are  of  interest  to 

a  particular  area. 
Recorded  by  Army  information 

personnel  stationed  around  the  world, 
the  interviews  (125.000  to  date)  are 

screened  at  the  Center's  Kansas  Citv. 

Mo.,  headquarters,  then  reproduced 
on  3-inch  reels  for  shipment  to  the 
interviewees'  home  town  radio  sta- 

tions. Stations  incorporate  the  tapes, 
which  run  Wi  to  IVi  minutes,  into 

newscasts  and  community  service  pro- 
grams, frequently  dubbing  copies  for 

parents  of  the  featured  soldiers. 
The  Army  apparently  is  pleased 

with  the  programs,  not  only  as  a  pub- 
lic information  service,  but,  says  Col. 

Bihlmeyer,  it's  "one  of  the  most  effec- tive means  of  telling  the  Army  story 

at  the  grass-roots  level  and  of  aug- 
menting public  understanding  and 

good  will  toward  the  Army." HTNC  has  received  thanks  from 
parents  and  stations  alike. 

Col.  Bihlmeyer  says  technical  im- 
provements will  step  up  recording 

quality  and  output  rate,  but  the  need 
for  increased  numbers  of  interviews 
remains. 

WTMl-TV  FAMOUS  AS  THE  PIONEER 

THAT  MADE  MILWAUKEE  COLOR-FULL 

George  Comte,  WTMJ-TV  General  Manager:  "Color 
TV  set  saturation  in  Milwaukee  is  now  becoming  a  real 
factor  in  terms  of  viewership.  Starting  with  our  first 

Colorcast  in  1953,  WTMJ-TV's  progressive  policies  in 
Color  TV  have  brought  us  a  great  deal  of  prestige.  Our 

reputation  for  fine-color  programming  has  also  resulted 

in  a  considerable  competitive  advantage."  Color  TV  is  a 
snowballing  success.  Better  get  the  facts  today  from: 
B.  I.  French,  RCA,  30  RockefeUer  Plaza,  New  York 

20,  N.  Y.,  Tel:  CO  5-5900. 
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Film  sales  reported  last  week... 

Boston  Symphony  Specials  (Seven 

Arts  Assoc.):  Sold  "to  KSHO-TV  Las Vegas,  Nev.,  and  WHA-TV  Madison, 
Wis.  Now  in  17  markets. 

Films  of  the  50's  (Seven  Arts 
Assoc.):  Warner  Bros,  post  '50  motion 
pictures.  Vol.  2  sold  to  KRNT-TV  Des 
Moines.  Iowa;  KTVH  (TV)  Hutchin- 

son-Wichita, Kan.;  KHOL-TV  Hold- 
rege,  Neb.  Vol.  2  is  now  in  99  mar- 

kets. Vol.  3  has  been  sold  to  KRNT- 
TV,  KTVH  and  WRAL-TV  Raleigh, 
N.  C;  WOW-TV  Omaha,  Neb.;  WTRF- 
TV  Wheeling,  W.  Va.;  KVIQ-TV 
Eureka,  Calif.,  and  KVIP-TV  Redding, 
Calif.  Vol.  3  is  now  in  66  markets. 

Mickey  Mouse  Club  (Buena  Vista 
Distributing  Co.):  Sold  to  WBAL-TV 

Baltimore,  WBAP  -  TV  Dallas  -  Fort 
Worth,  WCSC-TV  Charleston,  KMBC- 
TV  Kansas  City,  KOVR-TV  Sacra- 

mento. Now  sold  in  47  markets. 

Adventures  in  Paradise  (20th  Cen- 
tury-Fox Tv) :  Sold  to  WFIL-TV  Phila- 

delphia, WMAL-TV  Washington,  D.  C, 
and  KGO-TV  San  Francisco.  The  se- 

ries (91  one-hour  episodes)  is  now  in 
34  markets  after  approximately  eight 
weeks  of  syndication. 

The  Story  of—  (Ziv-UA) :  Sold  to 
O'Keefe  Brewing  Co.  Ltd.,  Toronto, 
Ont.,  for  use  in  12  markets  in  province 
of  Ontario:  Toronto.  Ottawa.  Port  Ar- 

thur, Cornwall,  North  Bay,  Pembroke, 
Timmins,  Barrie,  Kingston,  Kitchener, 
Peterboro  and  Wingham;  sold  to  Ari- 

zona Public  Service,  through  Jennings 
&  Thompson  Adv.  for  use  in  Phoenix; 
to  Montana-Dakota  Utilities  Co.  for 
KOOK-TV  Billings,  Mont.;  to  Crocker- 
Anglo  National  Bank  for  KRON-TV 
San  Francisco;  to  Community  Savings 
Bank  and  Rochester  Business  Institute 
for  WHEC-TV  Rochester,  N.  Y.;  to 
the  Kroger  Co.,  for  WHIO-TV  Dayton 
Ohio;  and  to  WRC-TV  Washington; 
WTMJ-TV  Milwaukee,  Wis.;  WIS-TV 
Columbia,  S.  C;  WJRT  (TV)  Flint, 
Mich.;  WKBT  (TV)  La  Crosse.  Wis.; 
WEAR-TV  Pensacola,  Fla.;  KBMT 
(TV)  Beaumont,  Tex.;  KNDO  (TV) 
Yakima,  Wash.;  KVAL-TV  Eugene, 
Ore.;  KHSL-TV  Chico,  Calif.,  and 
KIEM-TV  Eureka,  Calif.  Now  in  63 markets. 

sodes.  Packagers  Sherril  Taylor  and 
Jory  Nodland  will  oflfer  the  series  for 
syndication  following  completion  of  the 
network  run. 

Radio  documentaries  ■  WHN  New 
York  has  started  a  series  of  documen- 

tary "vignettes"  tided  Documentary 
10-50.  First  project  is  "No  Vacancy," 
spotlighting  various  areas  of  New  York 

City's  housing  problem:  racial  discrim- 
ination, middle  income  "freeze-out,"  no 

children  allowed  and  other  problems. 
Documentary  10-50  is  being  produced 
by  Robert  Franklin  of  WHN's  news  de- 
portment. 

New  game  show  ■  Fred  Stettner,  for- 

mer producer  of  NBC-TV's  Your  First 
Impression,  has  formed  his  own  Holly- 

wood production  company,  Fred  Stett- 

ner Productions.  The  company's  first 
project  is  an  original  tv  game  show 
Double  Dare.  The  new  company  is 
located  at  12123  Max  Welton  Drive, 

Studio  City,  Calif.  Three  15-minute 
programs  are  being  prepared  for  tv 
syndication. 

New  sport  series  ■  NBC-TV  will  pre- 
sent a  Saturday  afternoon  sports  variety 

series  in  color  with  Bud  Palmer  as  host 
and  executive  producer  beginning  Jan. 
12  from  3:30-5  p.m.  The  series,  titled 
Sports  Specials  with  Bud  Palmer,  will 
present  championship  events  from 
sports  capitals  of  the  world.  About  two- 
thirds  of  the  broadcasts  will  be  from 
points  outside  of  the  U.  S. 

New  name  ■  Pantomime  Quiz,  which 
begins  Sept.   17  on  CBS-TV  (Mon., 

10:30-11  p.m.  EDT),  has  had  its  title 
changed  to  Stump  the  Stars.  The  show, 
to  be  sponsored  by  Ralston-Purina,  will 
feature  comedian  Pat  Harrington  Jr. 
as  host. 

Free  series  ■  Good  Living,  a  24-minute 
woman's  radio  series,  is  offered  free  to 
stations  by  Independent  Transcribed 
Service,  New  York.  The  series  main- 

tains a  regular  format  including  seg- 
ments on  food,  fashion,  beauty,  home 

furnishings,  travel,  child  care  and 
money  management.  Lorraine  Orr  is 
commentator  on  the  series  as  well  as 
scriptwriter  and  saleswoman.  John  Orr 
is  co-producer  and  sales  manager  and 
Ward  Byron  is  director.  The  organiza- 

tion is  located  at  178  East  70th  St., 
New  York  21.  Phone:  Butterfield 8-9679. 

Series  for  women  ■  A  half  hour  tv 
series  for  women,  starring  radio  per- 

sonality Carlton  Fredericks,  is  being 
planned  by  Walt  Framer  and  Mr.  Fred- 

ericks. The  show,  which  will  be  sold 
to  stations  on  an  assembled  network 
basis,  will  cover  food,  fashion,  beauty, 
physical  and  mental  health  subjects. 

$700  grant  awarded  ■  The  National 
Academy  of  Television  Arts  &  Sciences 
has  awarded  a  $700  grant  to  the  U.  of 

California's  summer  "tv  opera  work- 

shop." 

New  animated  jingles  firm 

Commercial  Producers  Inc.,  31  St. 
James  Ave.,  Boston,  which  makes 
production  aids  for  more  than  160 
radio  stations,  is  moving  into  television 
with  the  formation  of  a  new  division 
which  will  offer  franchises  for  ani- 

mated singing  commercials. 

Mort  Van  Brink,  general  sales  man- 
ager for  radio,  also  will  manage  the 

tv  division. 

MOST  POPULAR  SERIES  OF  MOVIES  IN  HOLLYWOOD  HISTORY... 

TheBomrfBdyjS 
AND  NOW,  THEY'RE  BRAND  NEW  FOR  TV. 

ALLIED  ARTISTS  TELEVISION  CORP.,  165  WEST  46th  ST.,  N.  Y.  C.  46,  N.  Y..  PLAZA  7-8530 
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FANFARE 

IDEA  SWAPPERS  CONVENTION  SLATED 

WLEE  says  23  member  stations  will  meet  in  Danville 

\\'LEE  Richmond.  \'a..  founder  of 
the  Broadcasters'  Idea  Bank — an  infor- 

mation exchange  cooperative  i  F.\n- 
fare,  July  17,  1961) — announces  the 
oraanization's  first  convention  be 
held  July  20-21  in  Danville.  \'a. WBTM  Danville  is  host. 
WXEE  Program  Director  David  E. 

Lyman  said  the  Bank  numbers  23  ac- 
tive member  stations  in  1 1  states  and 

five  Canadian  provinces.   The  applica- 

tions of  four  other  stations  are  being 
reviewed. 

Mr.  Lyman  said  the  cooperative  ar- 
rangement— exclusive  in  any  one  mar- 

ket— involves  no  money,  only  the  sys- 
tematic exchange  of  ideas  on  program- 

ming, sales,  and  promotions. 
Interested  stations  may  contact  Mr. 

Lyman.  He  said  e%'ery  effort  will  be 
made  to  admit  them  by  mid-July,  so 
they  can  attend  the  convention. 

tor  of  William  Esty  and  Co.,  New 
York  City,  the  national  winner,  and 
Bob  Myers,  president  of  Torreri-Myers 
Advertising  Inc.,  Baltimore,  found  the 
gems  in  oysters  sent  them  by  registered mail. 

\\FBR"s  ""bivalve  roulette"'  began 
with  a  stack  of  mailing  labels  addressed 
to  national  media  buyers  and  Baltimore 
broadcast  ad  personnel.  The  labels 
were  shuffled,  then  glued  to  small  boxes 
containing  the  oysters,  all  but  two 
clasping  culttired  pearls — the  excep- 

tions containing  the  two  rubies — and 
with  each  package  came  a  genuine 
Chesapeake  Bay  shucking  knife. 

King  Features  put 

Popeye  on  the  circuit 
Another  tv  cartoon  character  has 

come  to  life  for  the  purpose  of  making 
personal  appearance  tours.  To  the 
ranks  of  Huckleberry  Hound  and  Yogi 
Bear  add  spinach-eating  Popeye. 

The  flesh-and-blood  version  of  Pop- 
eye,  however,  has  one  advantage  over 
most  other  tv  canoon  characters  since 
Popeye  cartoons  are  usually  part  of 

a  local  program.  Thus,  the  local  show's host  can  join  the  cartoon  character  in 
personal  appearances. 

In  New  York,  Captain  Jack  Mc- 
Carthy, host  of  the  Popeye  show  on 

^^TIX  (T\').  appeared  with  the  sailor- man  and  his  bearded  rival.  Brutus,  at 

Freedomland.  As  part  of  the  festivi- 
ties, Popeye  and  Mr.  McCarthy  pre- 

sided at  the  official  opening  of  the 

'"Popeye  Museum"  at  the  park.  The 
museum  includes  a  step-by-step  demon- 

stration of  how  the  King  Features  Syn- 
dicate-Tv  cartoon  is  made. 

Top  WJRZ  billboard  counter 

An  eagle-eved  sales  engineer  who  cor- 

rectly tabulated  91  of  179"'WJRZ  Newark 
billboards  has  won  the  station's  June 
listener  contest.  It  publicized  WJRZ's 
new  call  letters  ('formerly  \^'iSTA)  and 
promoted  the  station's  effort  to  move  out from  behind  the  shadow  of  the  New 

York  Cit>-  Metropohtan  area.  Awarded 
the  color  tv  set  prize  was  George  M.  Red- 
gate,  of  Chatham,  N.  J. 

S.F.  Negro  survey  out 

The  San  Francisco  Bay  .Area  Negro 
population  hstens  to  radio  an  average  of 

5'  2  hours  a  day.  according  to  a  sur\'e5' 
by  Taylor  Buckner  for  KDIA  Oakland, 
a  Negro-programmed  station.  Mr.  Buck- 

ner. former  project  director  of  Facts 
Consolidated  and  now  graduate  research 
assistant  at  the  U  of  Cahfornia  research 

center,  acting  in  a  private  capacin.'.  in- 
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ten.1ewed  402  Negro  families  in  the 
KDLA.  study.  Other  findings  of  the  study 
were  that  the  daily  newspaper  most 
popular  with  Bay  Area  Negroes  failed 
to  reach 

of  them  and  the  area's most  popular  daily  failed  to  reach  67% 
of  them  regularly. 

WFBR  Shell  Game  winners 

WFBR  Baltimore  has  announced  the 
winners  of  two  S400  prize  rubies  in  its 
40th  anniversary  Shell  Game  which  fea- 

tured a  national  and  local  tie-in  for 
media  people. 

Hal  Simpson,  associate  media  direc- 

Creativity  scores  again 

in  ad  image-building 

The  coloring-book  fad  has  hit  Madi- 
son Avenue — in  a  modified  form. 

Bob  Dore  Assoc..  radio  and  televi- 
sion rep  firm  based  in  New  York,  has 

issued  ""Uncle  Bob's  Madison  Ave.  ABC 
Book"  with  illustrations  and  captions 
patterned  more-or-less  after  the  st\'le of  the  coloring  books. 

The  page  devoted  to  the  letter  "A" reads: 
"A  is  for  Ad  man.  See  the  ad  man? 

The  ad  man  has  a  funnv  suit.  The  ad 

Mapping  BPA's  fall  convention 
The  board  of  directors  of  the 

Broadcasters'  Promotion  Assn.  drew 
up  plans  in  Dallas  last  month  for 
the  fall  convention  to  be  held 
there  Oct.  29-31.  Discussing  the 
fall  aaenda  are  (I  to  r)  Bob  Free- 

land,  ~KOT\'  {T\')  Tulsa;  Clark Grant.  BPA  second  vice  president. 

\\  OOD-AM-FM-T\'  Grand  Rapids. 
Mich.;  Kirt  Harriss,  KPRC-AM-TV 
Houston;  Caley  Augustine,  \\TIC 
(TN)  Pittsburgh;  Casey  Cohlmia, 
^^TAA  Dallas:  and  Jim  Bower- 

master,  BPA's  first  vice  president, 
WMT  Stations,  Cedar  Rapids, 
Iowa. 63 



KPHO-TV  translates  Freberg 

KPHO-TV  Phoenix  gave  history 
a  ribbing  July  1  in  an  hour-long 
video  version  of  a  satirical  record 

album,  Stan  Freberg  Humbly  Pre- 
sents the  United  States  of  America. 

The  locally  produced  program,  en- 
titled "Stan  Freberg's  U.S.A.,"  fea- 
tured 33  Phoenix-area  entertainers, 

and  was  billed  as  "a  new  vein  for 

tv  humor." 
Typical  was  the  scene  on  the 

shores  of  the  Delaware  as  George 
Washington  and  a  lieutenant  haggle 

with  a  boatman  over  the  rental  of  a 
boat. 

Program  Director  Chuck  Glance 

said,  "In  view  of  the  current  trend 
toward  satire  as  entertainment  in 
other  media,  we  decided  to  see  what 
public  acceptance  of  this  form  of 
humor  would  have  when  presented 

via  television."  The  light  satire  con- 
cluded KPHO-TV's  series  of  monthly 

specials,  but  the  local  programming 
will  resume  in  the  fall  on  a  weekly 
basis. 

man  has  1.2  wives,  2.8  children,  4 

quarts  of  Scotch  and  1  ulcer." 
Some  subtle  and  some  not-so-subtle 

sales  pitches  are  included  on  pages  de- 
voted to  several  letters  of  the  alphabet. 

WHEN  tells  what 

The  scoreboard  at  Syracuse,  N.Y.'s MacArthur  Stadium  has  no  facilities 
for  telling  baseball  fans  whether  a 
questionable  play  is  scored  as  a  hit  or 
error.  So  WHEN-AM-TV  Syracuse 
purchased  a  billboard  next  to  the  score- 

board and  installed  neon  lights  in  the 
H  and  E  of  its  call  letters.  Now,  on  a 
questionable  play,  the  H  or  E  of  the 
WHEN  sign  lights  up  to  keep  the  fans 
informed  about  the  official  call. 

A  salute  to  fm  stereo 

A  salute  to  the  first  anniversary  of 
fm  stereo  broadcasting  will  be  a  feature 
of  the  seventh  annual  New  York  High 
Fidelity  Music  Show,  Oct.  2-6.  Spon- 

sored by  the  Institute  of  High  Fidelity, 
New  York,  the  anniversary  program 
will  include  special  events,  exhibits  and 
live  broadcasts.  The  institute  predicts 
the  number  of  fm  stereo  stations  by 
the  end  of  the  year  will  be  more  than 
double  the  approximately  100  currently 
on  the  air. 

Gripe  time 

KWAT  Watertown,  S.  D.,  found 
out  during  Radio  Month  in  May 
why  listeners  like  the  station. 
KWAT  ran  the  usual  contest  in 

which  listeners  wrote  "Why  I  like 
KWAT."  But  General  Manager 
Ross  E.  Case  wants  to  know  also 

why  others  may  dislike  the  sta- 
tion. The  sequel  contest  during 

July  is  for  the  best  letters  on 
"What  I  don't  like  about  KWAT." 

Will  WIL  go  broke 

buying  all  that  Coke? 

Missourians— all  4,319,813  of  them 
— were  entitled  to  one  free  Coke  Satur- 

day. The  treat  was  promised  by  WIL 
St.  Louis  conditioned  on  the  State 

observing  Independence  Day  with- 
out a  traffic  fatality.  It  did. 

The  Missouri  toll  for  the  30-hour 

holiday  period  was  zero — ^unusual  even 
for  a  normal  Wednesday — but  remark- 

able since  the  record  was  established 
while  motorists  elsewhere  in  the  U.S. 
were  conducting  highway  slaughter  at 
a  record  rate — more  than  138  dead  for 
the  Fourth  of  July. 

The  WIL  switchboard  was  swamped 
last  week  with  calls  from  St.  Louis 
listeners  who  doubted  the  station  would 
follow  through  with  its  promise. 

But,  said  David  Klemm,  promotion 
director  for  the  Balaban  Stations  group, 
WIL  aired  its  distribution  plan  even 
before  final  financing  details  had  been 
worked  out  with  the  Coca-Cola  Co. 

The  plan:  gigantic  Coke  parties  at 
three  outdoor  locations  in  the  Greater 
St.  Louis  area  at  mid-day  last  Saturday. 
Each  distribution  point  was  scheduled 
to  handle  up  to  100,000  Coke  quaffers, 
but  the  taps  were  to  stay  open  as  long 
as  the  thirsty  were  on  hand,  according 
to  Mr  Klemm. 
WIL  personalities  were  to  be  hosts 

at  the  parties,  and  the  station  set  up  re- 
mote facilities  for  live  feeds  to  its 

studios.  State  officials  promised  to  be 

on  hand  (Missouri's  Lieutenant  Gov. 
Hillary  Busch  and  Attorney  Gen. 
Thomas  Eagleton). 

WIBG  starts  drive 

to  help  City  of  Hope 
WIBG  Philadelphia  today  (July  9) 

launches  a  month-long  fund-raising 
campaign  in  the  Delaware  Valley  to 
endow  an  occupational  therapy  and  ed- 

ucational department  at  the  children's 
wing.  City  of  Hope,  Duarte,  Calif.  Seek- 

ing $25,000,  the  Storer  outlet  and  sta- 
tion personality  Hy  Lit  have  a  charter 

for  WIBG-Hy  Lit  Delaware  Valley 
Teenagers  Mercy  Chapter. 

WIBG  says  funds  will  be  raised 
through  sale  of  chapter  memberships 

and  special  activities  now  being  devel- 
oped. The  station  plans  a  marathon 

broadcast  on  Aug.  3  with  entertainment 
personalities  if  the  fund  goal  is  not 
reached  by  that  date. 

July  4  on  German  tv 

Labor  Day  was  observed  on  Inde- 
pendence Day  (both  American  style) 

via  German  network  tv.  July  4  program 
was  half-hour  version  in  German  of 

1961  "Land  of  Promise"  produced  un- 
der auspices  of  AFL-CIO.  Original  nar- 
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Tv  boosts  theater  in  Rockford 

Thanks  to  WREX-TV  the  theater- 
going public  of  Rockford,  111., 

doesn't  have  to  go  to  Chicago  for 
high-level  live  entertainment.  Rock- 

ford is  preparing  for  its  third  Va- 
riety Theater  season,  this  year  fea- 

turing Jean  Kerr's  Mary,  Mary,  the 
Tokyo  Classical  Ballet,  Sound  of  Mu- 

sic, Carnival,  and  three  other  nation- 
ally-known entertainment  attractions. 

How  does  the  city  of  Rockford 
(pop.  126,706)  attract  such  theater 
fare?  It's  due  to  the  sponsorship  and 
encouragement  of  WREX-TV  and 
its  vice  president  and  general  man- 

ager, Joe  M.  Baisch. 
Success,  while  new  to  Rockford 

theater,  didn't  click  overnight.  Other 
community  attempts  to  bring  live 
theater  and  music  to  Rockford  have 

failed.  However,  when  WREX-TV 
and  Mr.  Baisch  took  on  the  respon- 

sibility for  the  arrangements  and 
sponsorship.  Variety  Theater,  as  the 
series  is  called,  succeeded.  Nonethe- 

less, said  a  Rockford  editor,  even 
under  the  WREX-TV  sponsorship, 
it  was  necessary  to  sell  two  thousand 

seats  "just  to  break  even." Now  the  productions  bring  new 
business  into  the  Rockford  down- 

town area;  box  office  estimates  are 
that  half  the  ticket  sales  are  to  out- 
of-town  patrons. 

ration  done  in  English  by  Melvin  Doug- 
las was  handled  by  German  actor. 

George  Meany,  AFL-CIO  president,  in 
Europe  for  international  labor  meeting, 
appeared  live  from  Berlin  with  pro- 
Democratic  (anti-Communist)  talk  and 
was  introduced  by  West  Berlin  May- 

or Willie  Brandt.  Idea  was  conceived 
by  M.  S.  Novik,  AFL-CIO  radio-tv  ad- 

visor and  member  of  U.  S.  Advisory 
Commission  on  Information. 

Traffic  safety  program 

a  success-WISN 
Simplicity  in  handling  a  serious  sub- 

ject is  resulting  in  an  effective  communi- 
ty service  by  WISN  Milwaukee,  the  sta- 

tion reports. 
Nearly  a  year  ago,  WISN  began  its 

daily  Sound  of  Safety  program  to  call 
area  drivers  attention  to  increasing  traf- 

fic fatalities.  For  impact,  WISN  sched- 
uled the  three-minute  program  at  5:15 

p.m.,  the  most  dangerous  driving  hour 

in  Milwaukee,  according  to  the  city's 
safety  commission.  The  program's 
speaker  in  its  early  days  was  Dr.  B.  L. 
Corbett,  managing  director  of  the  safe- 

ty commission,  who  discussed  such  top- 

ics as  "Driving  on  Expressways," 
"Drunken  Driving,"  "Witnessing  an 
Accident." 

Since  then,  other  local  officials  have 
appeared  on  the  show.  According  to 
WISN,  the  public  has  accepted  the 
show,  if  letters  and  phone  calls  are  a 
measurement — but  a  truer  gauge  is  the 
latest  statistics  which  reveal  a  decline 
in  accidents. 

WISN  reported  it  was  told  by  the 
owner  of  a  fleet  of  cars  that  he  has  in- 

structed his  drivers  to  stop  their  cars 
each  day  at  5: 15  and  listen  to  Sound  of 
Safety.  The  station  also  said  the  Wis- 

consin Electric  Power  Co.  has  requested 

all  of  the  program's  past  scripts  to  use 
as  training  aids. 

Drumbeats . . . 

Canadians  watch  tv  ■  In  Canada,  89% 
of  all  homes  now  have  one  or  more  tv 
sets.  That  was  the  message  of  Televi- 

sion Bureau  of  Advertising  of  Canada 
as  detailed  for  advertisers  and  agencies 
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Publishing  Re Id  only 
BROADCASTING qualifies  fo r  mem- 
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in  New  York  at  a  June  29  presentation. 
The  TvB  of  Canada  presentation  pro- 

filed the  growth  of  the  tv  medium  in  the 
Dominion,  giving  such  facts  as:  the 
average  home  has  the  set  tuned  in  5 
hours  42  minutes  per  day.  Earlier  this 
year,  the  TvB  presentation  had  been 
shown  in  major  cities  in  Canada. 

Good  scouts  ■  KALL  Salt  Lake  City 
is  tying  an  hourly  telephone  contest  to 
a  Boy  Scouts  of  America  fund-raising 
campaign,  donating  sums  to  the  Scouts 

equal  to  what  the  station's  contest  win- 
ners earn.  Titled  "Project  Pride,"  the 

effort  is  helping  the  Salt  Lake  Council 
toward  a  $485,000  goal. 

Bar-B-Q  politics  ■  WMAZ-AM-TV 
Macon,  Ga.,  is  planning  to  be  host  to 
15,000  persons  at  an  old-style  giant 
political  rally  and  barbeque  dinner  Aug. 
18,  a  month  before  the  state  Democra- 

tic primary.  The  six-hour  affair  will 
be  simulcast  live  from  Porter  Stadium, 
a  Macon  football  field.  Wilton  Cobb, 

stations'  general  manager,  said  36  of 
the  41  candidates  for  state  and  local 
office  have  accepted  invitations  to  speak 
at  the  rally. 

Color  tv  interest  ■  All  live  programs 
from  the  studios  of  WFGA-TV  Jack- 

sonville, Fla.,  are  now  being  telecast  in 
color,  according  to  station  vice  presi- 

dent and  general  manager  Jesse  H. 
Cripe,  who  said  the  decision  to  go  full 
color  was  based  on  the  substantial  in- 

crease of  interest  in  the  Jacksonville 
market  in  color  television.  This  raises 

WFGA-TV's  color  schedule  to  40  hours 

per  week. 
KQV  in  Detroit  ■  KQV  Pittsburgh  was 
host  to  Detroit  business  and  advertising 
executives  in  the  Motor  City,  treating 
the  guests  to  lunch  and  a  talk  by  KQV 
Sports  Director  Harold  (Pie)  Traynor, 
former  Pirate  third  baseman  and  Base- 

ball Hall  of  Fame  member. 

WLIB  summer  schedule  ■  A  group  of 
community-oriented  broadcasts  exam- 

ining aspects  and  services  of  12  social 
welfare  agencies  operating  in  behalf  of 

New  York's  Negro  citizens  will  be  car- ried on  WLIB  New  York  this  summer 
for  12  weeks.  The  series  will  include 

Community  In  Action  (Mon.-Fri.,  9- 
9:15  p.m.)  and  a  15-minute  Saturday 
evening  program  devoted  to  the  West- 

chester Urban  League  and  the  Peace 
Corps. 
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FATES  &  FORTUNES 

Mr.  Rapp 

BROADCAST  ADVERTISING 

Clyde  E.  Rapp,  San 
Francisco  marketing 
consultant,  joins  Al- 

len &  Reynolds,  Oma- 
ha advertising  agency, 

as  senior  vp,  working 
on  account  planning. 
Previously,  Mr.  Rapp 
served  as  vp  and  gen- 

eral manager  of  Day- 
ton, Ohio,  office  of  Dancer-Fitzgerald- 

Sample;  vp  and  account  supervisor  with 
Foote,  Cone  &  Belding,  and  as  account 
executive  with  J.  Walter  Thompson  Co. 
Earlier,  he  was  director  of  advertising 
and  promotion  for  Theo.  Hamm  Brew- 

ing Co.  in  St.  Paul,  Minn. 

James  Marker,  vp  of  Bozell  &  Ja- 

cobs, Omaha,  transfers  to  agency's  Los 
Angeles  office  as  vp-creative  director. 

Tom  E.  Harder,  account  supervisor  at 
Kenyon  &  Eckhardt,  New  York,  elect- 

ed vp.  Al  Gary,  assistant  manager  of 

agency's  Los  Angeles  office  and  execu- 
tive on  Technicolor  account,  promoted 

to  manager,  succeeding  Burt  Avedon, 
who  transfers  to  K&E's  home  office  in 
New  York.  Mr.  Gary  formerly  headed 

agency's  Dallas  office  before  moving  to 

Los  Angeles  in  May  1961.  Robert  L. 
Thalhofer,  formerly  with  Lennen  & 
Newell,  joins  Kenyon  &  Eckhardt,  New 
York,  as  executive  on  Brylcreem  ac- 
count. 

Bess  Gilmore,  general  manager  of 
Community  Club  Awards,  New  York, 
elected  executive  vp,  succeeding  Wil- 

liam M.  Carpenter,  who  resigned  coin- 
cident with  his  purchase  of  WRIO  Rio 

Piedras,  Puerto  Rico. 

Alan  Goff,  director  of  pr  services  at 
McCann-Marschalk  Co.,  New  York, 
elected  vp. 

Gordon  Hull,  for- 
mer director  of  adver- 

tising and  sales  de- 
velopment for  Mutual 

Benefit  Life  Insurance 
Co.,  elected  vp  of 
Compton  Adv.,  New 
York. 

Leto  J.  Hill,  na- 
tional field  sales  man- 

ager for  toilet  articles  division  of  Col- 
gate-Palmolive Co.,  New  York,  pro- 

moted to  general  sales  manager. 

Richard  Pell,  formerly  with  Dona- 
hue &  Coe,  joins  Sullivan,  Stauffer,  Col- 

well  &  Bayles,  New  York,  as  executive 
on  Bulova  account. 

Mr.  Hul 
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and  find  it  would  be  almost  impossible  to  accomplish 

certain  effects  without  this  type  lens. 
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Ad  execs  form  new  firm 

A.  0.  Buckingham,  former  se- 
nior vp  of  Young  &  Rubicam, 

and  W.  J.  McKeachie,  retired 
president  of  McCann-Marschalk, 
have  formed  new  company,  Ad- 

junct -  to  -  Management,  to  help 
American  companies  evaluate  and 
develop  profit  opportunities 
abroad.  Both  men  were  residents 
of  London  from  1952-60,  Mr. 

Buckingham  as  head  of  Y&R's 
European  operations  and  Mr.  Mc- 

Keachie in  similar  post  for  Mc- 
Cann-Erickson.  Temporarily,  Mr. 
Buckingham  will  operate  from  his 
home  at  2  Tudor  City  Place  in 
New  York,  and  Mr.  McKeachie 
from  his  Carversville.  Pa.,  home. 

Mr.  Allen 

A.  James  Barker  appointed  advertis- 
ing director  of  Quinton  Co.,  newly 

formed  consumer  products  division  of 
Merck  &  Co.  (household  chemical 
products),  Rahway,  N.  J.  Mr.  Barker, 
who  joined  Merck  last  September,  is 
former  assistant  vp  and  account  super- 

visor with  Ted  Bates  &  Co. 

Walter  King,  formerly  with  William 
Esty  Co.,  New  York,  joins  Street  & 
Finney,  that  city,  as  director  of  tv  pro- 

duction and  network  programming. 

Ernest  Allen,  for 

past  several  years  head 
of  his  own  firm  which 

offered  creative  plan- 
ning services  to  both 

advertising  agencies 
and  advertisers,  and 

formerly  with  Need- ham,  Louis  &  Brorby 
and  Tatham  -  Laird, 

joins  Grant  Adv.,  Chicago,  as  vp  and 
creative  director. 

John  W,  Hartung  joins  Storm  Adv., 
Rochester,  N.  Y.,  as  production  man- 

ager. Fred  Mintz  appointed  art  director  of 
Hal  Stebbins,  Los  Angeles  advertising 
and  pr  agency. 

THE  MEDIA 

William  J.  Hen- 
dricks, manager  of 

Detroit  office  of  ABC- 
TV  National  Station 

Sales,  returns  to  ABC- owned  Detroit  outlet, 

WXYZ-TV,  as  gener- 
al sales  manager.  Don 

Keck,  member  of  lo- 
cal sales  staff  of 

KABC-TV  Los  Angeles,  joins  ABC-TV 
National  Station  Sales  in  New  York  as 
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Mr.  Hendricks 



account  executive,  reporting  to  Harri- 
son E.  Mulford,  rep  firms  eastern  sales 

manager.  Mr.  Hendricks  joined  WXYZ 
in  1945  as  director  of  advertising  and 
sales  promotion  and  in  1948  became 
account  executive,  position  he  held  un- 

til joining  station  sales  division  in  July 
1961. 

Ralph  Petti,  general  manager  of 
KOOK  Billings,  Mont.,  named  general 
manager  of  radio  division  of  Garry- 
owen  Broadcasting  System  (KOOK- 
AM-TV  and  KXLF-AM-TV  Butte, 
Mont).  Jack  Bolton,  KOOK  opera- 

tions manager,  promoted  to  station 
manager.  Pat  Dulan  and  Danny  Hoff- 

man, salesmen  with  KOOK  and  KXLF, 
respectively,  promoted  to  sales  man- 

agers of  respective  stations.  Bob  Broad- 
water, d.j.  with  KOOK,  named  pro- 

gram director  of  KXLF. 

Albert  J.  Gibbons  and  Donald  F. 

Furgerson  elected  president-general 
manager  and  chief  engineer,  respective- 

ly, of  Collegiate  Broadcasting  Network, 
Pittsburgh.  Philip  D.  Graham,  engi- 

neer at  WEIR  Weirton,  W.  Va.,  ap- 
pointed CBN's  director  of  research  and 

development. 

Clarence  E.  (Dusty) 
Rhodes,  general  sales 
manager  of  Mid- 
State  Broadcasting 
Corp.  [WSWM  (FM) 
East  Lansing,  WQDC 
(FM)  Midland, 
WABX  (FM)  De- 

troit, and  WAMM 
and  WGMZ  (FM), 
both  Flint,  all  Michigan],  elected  vp  and 
assistant  to  president.  Francis  Martin, 
formerly  with  Olan  Mills  Photography 
Co.,  joins  Mid-State  as  general  sales 
manager.  Walter  Wierzbicki.  chief  en- 

gineer of  WAMM,  appointed  technical 
director  of  Mid-State  network.  Mr. 
Rhodes,  who  has  been  in  charge  of 
sales  for  Mid-State  since  December 
1961,  is  part  owner  of  WAMM. 

George  F.  Lorenz  and  Ernest  A. 
Bohrk  named  general  manager  and 
chief  engineer,  respectively,  of  WBLK- 
FM  Depew,  N.  Y.  Target  date  for  new 
fm  facility  is  late  fall  of  this  year. 
Bessie  Kritzer  appointed  director  of 
pr,  public  service  and  promotion. 

Thomas  E.  Wood,  account  executive 
in  New  York  office  of  H-R  Representa- 

tives, appointed  manager  of  new  Phila- 
delphia office  of  H-R  Television  and  H-R 

Representatives.  Before  joining  H-R  ap- 
proximately year  ago,  Mr.  Wood  was  ac- 

count executive  in  tv  sales  department  of 
George  P.  Hollingberr>'  Co.,  New  York. 

Bob  Norris  appointed  general  man- 
ager of  KLWW  (formerly  KPIG) 

Grand  Rapids,  Iowa.  George  Patrick 
joins  station  as  director  of  program- 

ming and  production. 

Mr.  Rhodes 

Jack  Gilbert,  station  manager  of 
KHOL-TV  Kearney,  resigns  to  operate 
and  manage  his  own  station,  KEYR 
Scottsbluff,  both  Nebraska.  Mr.  Gil- 

bert had  been  with  KHOL-TV  since  it 
began  operations  in  December  1953. 

William  Holm,  general  manager  of 

WLPO  La  Salle,  111.,  since  station's  in- 
ception in  1947,  resigned  June  30  to 

enter  into  partnership  with  Roy  Kur- 
kowski,  WLPO  sales  manager,  who  will 
resign,  effective  July  31,  to  establish 
commercial  photocopy  shop  in  La  Salle. 

Ron  Sherwood,  program  director  of 
WBCB  -  AM  -  FM  Levittown  -  Fairless 
HUls,  appointed  manager  of  WYNS 
Lehighton,  all  Pennsylvania.  Jack 
Mitchell,  formerly  with  WAZL-AM- 
FM  Hazleton,  Pa.,  joins  WYNS  as  air 
personality. 

Leland  Childs,  former  air  personal- 
ity with  WBRC-AM-FM  Birmingham, 

Ala.,  and  recently  with  WAPI-AM-FM, 
that  city,  returns  to  WBRC  as  assistant 
general  manager  and  host  of  his  own 
early  morning  program. 

H.  Taylor  Vaden,  advertising  and 
sales  promotion  manager  of  WJ2^TV 

Bahimore,  joins  WFIL-AM-FM-TV 
Philadelphia,  effective  July  16,  as  direc- 

tor of  advertising  and  promotion.  Prior 
to  joining  WJZ  in  1959,  Mr.  Vaden 
served  as  sales  promotion  director  of 
WCAU-TV  Philadelphia. 
James  L.  Hodge 

Jr.,  regional  sales 

manager  of  WLAC- TV  Nashville,  Tenn., 

promoted  to  local 
sales  manager.  Mr. 

Hodge,  who  was  for- 
merly associated  with 

Southern  Bell  Tele- 
phone &  Telegraph 

Co.  in  Florida  and  Tennessee,  joined 
WLAC  in  1956  as  account  executive. 
He  was  appointed  assistant  national 
sales  manager  in  1959,  and  has  served 
in  his  present  capacity  since  1960. 

Churchill  S.  Miller,  account  execu- 
tive with  WNHC-TV  New  Haven, 

Conn.,  joins  New  York  tv  sales  staff 
of  The  Katz  Agency. 

Mr.  Hodge 

Great  majority  of  Nation's  TV  stations 

are  already  equipped  to  telecast  color 

Now,  nearly  75  %  of  the  TV  stations  coast-to-coast  are 
equipped  to  rebroadcast  network  color  .  .  .  giving  color 
coverage  to  areas  with  98%  of  the  TV  homes  in  the 
country!  Almost  30%  are  equipped  to  originate  color  on 

a  local  basis,  and  are  adding  himdreds  more  hom's 
weekly  to  total  color  programming.  Color  TV  is  growing 

every  day,  and  it  pays.  Find  out  how  it  can  pay  off  for 
you  from:  B.  I.  French,  RCA,  30  Rockefeller  Plaza, 

New  York  20,  N.  Y.,  Tel:  CO  5-5900. 
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Robert  B.  Sayers,  sales  representa- 
tive with  Link-Belt  Co.,  Kansas  City, 

appointed  commercial  manager  of 
KXTR  (FM),  that  city. 

Calvin  P.  Copsey,  formerly  with 
KFRC-AM-FM  San  Francisco,  joins 
KNBC-AM-FM,  that  city,  as  account 
executive,  replacing  Fritz  Manes,  who 
has  been  promoted  to  NBC  Radio  Spot 
Sales,  Hollywood. 

Edward  B.  Ingeman,  sales  executive 
with  Radio  Concepts  Inc.,  joins  New 
York  office  of  Peters,  Grilfin,  Wood- 

ward as  tv  account  executive. 

Jack  Ryan,  salesman  with  Owens- 
Illinois  Glass  Co.,  Albany,  and  Kent 
Jones,  sales  manager  of  WSPN  Sara- 

toga Springs,  both  New  York,  join 
WTEN  (TV)  Albany  as  account  exec- 
utives. 

Joiin  E.  Buzby,  formerly  with  CBS 
Spot  Sales,  joins  H-R  Television,  Chi- 

cago, as  account  executive.  Mr.  Buzby 
was  previously  with  The  Boiling  Co. 
and  Headley-Reed  Co. 

Richard  Pauley,  former  program  di- 
rector of  WINQ  Tampa,  Fla.,  joins 

WTVT  (TV),  that  city,  as  salesman. 

Paul  C.  Brines,  vp 
and  general  manager 
of  WSJV  (TV)  and 
WTRC  -  AM  -  FM 
South  Bend-Elkhart, 

if  Ind.,     and     vp  of 
C  WKJG  Inc.  (WKJG- 

.,  AM-TV  Fort  Wayne, 
Ind.),  elected  to  board 

Mr.  Brines  directors  of  Truth 
Publishing  Co.  and  Truth  Radio  Corp., 
licensee  of  stations.  Mr.  Brines  fills 
vacancy  created  by  death  of  Carl  D. 
Greenleaf  on  July  10,  1959,  which  has 
been  unfilled  since  that  time. 

Byron  K.  Adams,  district  manager  in 
advertising  sales  for  New  York  and 
New  Jersey  at  McGraw-Hill  Publishing 
Co.,  joins  WPAT-AM-FM  Paterson, 
N.  J.,  as  director  of  sales  for  banking 
and  finance. 

Sumner  J.  Glimcher,  former  man- 
ager of  foreign  news  desk  and  producer 

of  public  affairs  programs  for  WOR- 
AM-TV  New  York,  joins  National  Edu- 

cational Television  &  Radio  Center, 
that  city,  as  program  associate  for  so- 

cial sciences. 

Edith  Zornow,  vp  of  GO  Pictures 
Inc.,  appointed  film-tape  coordinator  of 
WNDT  (TV)  New  York. 

Howie  Leonard  appointed  operations 
manager  of  WHEB  Portsmouth,  N.  H. 

William  J.  Feest,  member  of  produc- 
tion department  of  WJW-TV  Cleveland, 

joins  station's  directing  staff,  replacing 
Robert  Gardner,  who  resigned. 

Reno  Bailey  named  assistant  produc- 

WNPC  elects  officials 

Patty  Gavin, 
WRC  - AM  -FM 
Washington, 

elected  presi- 
dent last  week 

of  Women's  Na- tional Press 

Club.  Mrs.  Ga- 
vin, Washington Mrs.  Cavin  commentator 

with  WRC  for  past  eight  years 

and  host  of  station's  Capital  By- 
Lines  program,  will  be  inaugu- 

rated in  mid-July.  Other  officers 
elected:  Betty  Beale,  Washington 
Star,  first  vp;  Olga  Moore  Arnold, 
U.  S.  Information  Agency,  second 
vp;  Lucille  Eddinger,  The  Copley 
Press,  third  vp;  Florence  Lowe, 
Metropolitan  Broadcasting  Co., 
secretary;  and  Mary  Gallagher, 
Cincinnati  Enquirer,  treasurer. 
Ida  Jean  Kain,  King  Features 
Syndicate,  and  Josephine  Ripley, 
Christian  Science  Monitor,  were 
elected  to  board  of  directors. 

tion  manager  of  Jefferson  Standard 

Broadcasting  Co.'s  WBT-FM  Charlotte, 
N.  C.  Station  expects  to  begin  opera- 

tions Aug.  1. 

Jack  B.  Clements,  program  and 
news  director  of  WRVA-AM-FM  Rich- 

mond, Va.,  joins  WCAU-AM-FM  Phil- 
adelphia as  production  manager,  re- 

placing Dick  Covington,  who  will  de- 
vote full  time  to  announcing  duties. 

Robin  Morrow  and  Eric  Silver  join 
production  staff  of  KICO  Calexico, 
Calif. 

Dan  H.  Young,  news  editor  at  WSAI- 
AM-FM  Cincinnati,  promoted  to  news 
director. 

Dudley  Harmon,  news  director  of 
Smith  College  and  former  reporter  for 
Washington  Post,  named  information 
manager  of  Washington  bureau  of  CBS 
News. 

W.  C.  (Bud)  Blan- 
chette named  gener- 

al manager  of  WFBB- 
AM-TV  Great  Falls, 
Mont.  Mr.  Blanchette 

joined  WFBB  as  as- 
sistant manager  in 

1953  and  subsequent- 
ly served  as  station 

manager  and  national 
sales  manager. 

Gordon  Owen,  news  personality  with 
KSL-AM-FM-TV  Salt  Lake  City,  joins 
KBTV  (TV)  and  KBTR  Denver,  in 
similar  capacity. 

James  Rush,  WKMF  Flint,  and 
James  McGowan,  WBCM-AM-FM  Bay 

Mr.  Blanchette 

Miss  Michal 

City,  join  news  department  of  WNEM- 
FM-TV  Saginaw,  all  Michigan.  Tom 
Eynon  and  Lou  Furlin  appointed 

WNEM's  news  chief  and  chief  engi- 
neer, respectively. 

Paul  Lockwood,  news  director  of 
WGVA  Geneva,  joins  WIBX  Utica, 
both  New  York,  as  morning  news  edi- 

tor. Mr.  Lockwood  is  succeeded  at 
WGVA  by  Phil  Tucker. 

Keith  Brackenbrough  joins  news  staff 
of  KEX-AM-FM  Portland,  Ore. 

Jack  Palvino,  d.j.  with  WBBF-AM- 
FM  Rochester,  N.  Y.,  assumes  added 
duties  as  promotion  manager. 

Ross  Morton  joins  WOLF  Syracuse, 
N.  Y.,  as  air  personality. 

Mike  Casey,  publicist  at  20th  Cen- 
tury-Fox Tv,  appointed  publicity  direc- 

tor of  KTLA  (TV)  Los  Angeles,  suc- 
ceeding Bob  Reagan,  who  resigned. 

Maria   E.  Michal, 
former  information 
service  manager  of 
Philip  Morris  Inc., 

joins  NAB  code  au- 
thority in  New  York 

as  senior  editor  in 
claims  division  (see 

story,  page  48). 

Mary    Jane  Fox 
joins  WTRF-TV  Wheehng,  W.  Va.,  as 
hostess  of  Romper  Room. 

Steve  Stone,  formerly  with  WKRS 

Waukegan,  111.,  joins  WJAS-AM-FM 
Pittsburgh  as  air  personality. 

Guy  Travers,  formerly  with  WJBR 
(FM)  Wilmington,  Del.,  joins  WAYE 
Dundalk,  Md.,  as  air  personality. 

Robert  Waldrop  joins  announcing 
staff  of  WDOK-AM-FM  Cleveland. 

Joe  Murray,  formerly  with  WFMV 
(FM)  Richmond,  Va.,  joins  WALT 
Tampa,  Fla.,  as  d.j.  and  music  director. 

William  H.  Raymond  joins  KCHJ 
Delano,  Calif.,  as  announcer-salesman. 

Burke  Moras,  formerly  with  WTID 
Newport  News,  Va.,  joins  announcing 
staff  of  WDON  Wheaton,  Md.,  succeed- 

ing Bob  BartI,  who  resigned  to  join 
WCAO-AM-FM  Baltimore. 

Tom  Manning  joins  WHK-AM-FM 
Cleveland  as  air  personality. 

Bruce  Parsons  joins  WTID  Newport 
News,  Va.,  as  air  personality. 

Joe  Templeton,  former  newscaster 
with  WTVJ  (TV)  Miami,  joins  WJZ- 
TV  Baltimore  as  assistant  news  director 
and  on-the-air  news  personality. 

George  L.  Davis,  formerly  with 
WOOD-AM-TV  Grand  Rapids,  Mich., 
joins  WOLF  Syracuse,  N.  Y.,  as  air 
personality. 
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Edward  J.  Lynett  Jr.  joins  staff  of 
WEJL  Scranton,  Pa. 

Jim  Price,  member  of  news  depart- 
ment of  KFMB-AM-FM-TV  San 

Diego,  granted  Fullbright  Scholarship. 
Travel  grant,  issued  by  U.  S.  govern- 

ment, provides  for  year's  study  of 
broadcasting  and  journalism  at  U.  of 
Caracas  in  Venezuela. 

PROGRAMMING 

Lawrence  L.  Goldwasser,  producer- 
director  at  Elliot,  Unger  &  Elliot,  joins 
Tele-Video  Productions,  New  York,  as 
executive  vp. 

Gabe  Sumner,  executive  assistant  to 
vp  of  United  Artists  Corp.,  New  York, 
named  national  director  of  advertising, 
publicity  and  exploitation. 

Steven  R.  Carlin,  executive  vp  of 
Entertainment  Productions,  signed  to 
exclusive  contract  by  MGM-Tv  to  cre- 

ate and  produce  live  and  taped  pro- 
grams. Mr.  Carlin  has  produced  1 7  net- 

work programs  in  last  10  years,  chiefly 
in  game,  panel  and  audience-participa- 

tion field. 

Frank  Glicksman,  story  editor  at 
20th  Century-Fox  Tv,  Los  Angeles, 
signs  new  two-year  contract  to  continue 
in  that  post.  Deal  contains  option  clause 
giving  either  party  right  to  terminate 
contract  after  one  year. 

Kent  MacKenzie  joins  Wolper  Pro- 
ductions, Hollywood,  as  producer-direc- 

tor of  The  Story  of  .  .  .  dramatic  docu- 
mentary series- 

EQUIPMENT  &  ENGINEERING 

Mr.  Johnson 

Alfred  Strogoff, 
Lawrence  \.  Marks 

and  Charles  P.  John- 
son elected  executive 

vp,  vp-finance,  and 
vp-government  prod- 

ucts division,  respec- 
tively, of  Adler  Elec- 
tronics. New  Rochelle, 

N.  Y.,  producer  of 
telecommunications  systems  and  equip- 

ment. Mr.  Strogoff  has  been  vp  and 
general  manager  for  past  two  years.  He 
joined  Adler  in  1949.  Mr.  Marks, 
treasurer,  controller  and  secretary  since 
joining  firm  in  1956,  will,  as  chief  fi- 

nancial officer,  add  responsibilities  of 
systems  and  procedures.   Mr.  Johnson 
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Mr.  Marks 

will  continue  to  serve  as  head  of  govern- 
ment products  division,  position  he  has 

held  since  joining  Adler  in  1960. 

Edward  L.  Dashef- 
Sky,  general  manager 
of  microwave  and 

power  tube  division 
of  Raytheon  Co.,  Lex- 

ington, Mass.,  elected 
vp  of  company.  Mr. 
Dashefsky,  who  joined 

electronics  firm's  mis- 
sile systems  division 

in  1951,  has  served  in  his  present  ca- 
pacity since  February  1961. 

Mr.  Dashefsky 

Mr.  Friedman 

Charles  A.  Sereno,  former  president 
of  Air  Assoc.,  Teterboro,  N.  J.,  elected 
vp  in  charge  of  marketing  for  GPL 
Div.  of  General  Precision  Inc.,  Pleas- 
antville,  N.  Y. 

Ellis  Friedman,  ex- 
ecutive vp  of  Trav- 

Ler  Radio  Corp.,  Chi- 
cago, joins  The  Mag- 

na vox  Co.,  with  head- 
quarters in  Fort 

Wayne,  Ind.,  as  cor- 
porate vp  responsible 

for  procurement  pro- 
cedure, manufactur- 

ing methods  and  coordination  of  man- 
ufacturing and  engineering  efforts.  Mr. 

Friedman,  who  joined  Trav-Ler  in  1939 
as  production  foreman,  has  served  as 
executive  vp  since  1951. 

J.  (Jess)  C.  Rodriguez,  formerly  with 
Dresser-Ideco  Co.,  Columbus,  Ohio, 
joins  Stainless  Inc.,  North  Wales  (Pa.) 
manufacturer  of  communication  tow- 

ers, as  broadcast  sales  engineer.  Mr. 
Rodriguez  will  handle  broadcast  tower 
sales  and  special  assignments  in  North 

Wales  and  with  Stainless'  subsidiary, 
Walcan  Ltd.,  Ontario,  Canada. 

INTERNATIONAL 

Hugh  Clark,  com- mercial manager  of 
CTV  Television  Net- 

work, elected  execu- 
tive vp  of  Stovin-Byles 

Ltd.,  Toronto  station 

rep  firm. Mike  Callahan, 

president  of  Air  Times 
Sales  Ltd.,  Toronto, 
elected  secretary  of  Station  Representa- 

tives Assn.  of  Canada,  replacing  Ken 
Davis,  who  resigned  from  Markey 
Brooke  Interprovincial  Sales  Ltd.,  that city. 

George  H.  Jones,  divisional  engineer 
of  Canadian  Broadcasting  Corp.,  To- 

ronto, granted  two-month  leave  of  ab- 
sence to  give  technical  advice  and  as- 

sistance to  Malayan  government  in  its 
plans  to  establish  tv  system  at  Kuala 
Lumpur.  System  is  expected  to  be  op- 

erational by  late  1963  with  telecasts  on 
two  channels;  one  for  Malayan,  second 
for  Chinese  and  English-language  pro- 

grams. DEATHS 

David   H.  Booher, 

52,  general  sales  man- ager of  WJXT  (TV) 
Jacksonville,  Fla.,  died 
July  1  in  that  city. 
Mr.  Booher,  former 

vp  of  WMBR-AM- FM  Jacksonville, 

joined  WJXT  in  1948. 
He  was  named  gener- 
el  sales  manager  in  1956 

Mr.  Booher 

Mr.  Wilbur 

Walter  E.  Thwing,  67,  retired  adver- 
tising agency  executive  and  magazine 

publisher,  died  June  30  of  heart  attack 
in  his  Wilton,  Conn.,  home.  Mr. 
Thwing,  who  retired  six  years  ago  as 
president  of  Thwing  &  Altman  Adv., 

New  York,  in  early  1940's  founded 
and  was  president  of  American  Guild, 
garden  book  branch  of  Doubleday  & 
Co.,  and  published  Home  Garden  mag- 

azine, which  he  later  sold  to  Double- 

day. 

Edwin   C.  Wilbur, 

retired  technical  su- 
pervisor of  NBC-TV, 

New  York,  died  June 
25  at  his  home  in 

Largo,  Fla.,  after 
short  illness.  Mr.  Wil- 

bur joined  engineer- 
ing department  of NBC  in  New  York  in 

late  1920's.  He  was  transferred  to  tv 
development  group  in  1934  and  served 
as  technical  supervisor  of  NBC-TV 
network  until  his  retirement  in  1958. 

Frederick  Hazlitt  Brennan,  60,  chief 
writer  of  Wyatt  Earp  tv  series  from 
1955  until  program  was  discontinued 
year  ago,  died  at  his  home  June  30  of 
self-inflicted  gunshot  wound,  according 
to  Oxnard,  Calif.,  police  authorities. 
Bullet  was  fired  from  copy  of  Buntline 
Special  45-caliber  revolver  reissued  by 
Colt  after  its  introduction  on  tv  series. 

Monte  Pittman,  44,  writer-director 
for  Warner  Bros.  Tv,  Burbank,  Cahf., 
died  June  26  after  lengthy  illness. 

King  Whyte,  51,  sportscaster  and 
writer  on  outdoor  life,  died  June  26  at 

Laurentide  Park  fishing  resort  in  north- 
ern Quebec  while  preparing  outdoor 

film  for  his  Saturday  evening  program 

on  Canadian  Broadcasting  Corp.  na- 
tional network.  Mr.  Whyte  was  strick- 

en while  dining  with  Jacques  Laroche, 
CJLR  Quebec  City,  and  Louis-Philippe 
Gagnon,  deputy  minister  of  fisheries 
for  Quebec  province.  King  Whyte  Show 
has  been  on  CBC  network  weekly  since 
1954.  At  one  time,  Mr.  Whyte  did 

regular  program  on  WLW  Cincinnati. 
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FOR  THE  RECORD 

STATION  AUTHORIZATIONS,  APPLICATIONS 

As  compiled  by  Broadcasting  June  28 
through  July  3  and  based  on  filings, 
authorizations  and  other  actions  of  the 
FCC  in  that  period. 

This  department  includes  data  on 
new  stations,  changes  in  existing  sta- 

tions, ownership  changes,  hearing  cases, 
rules  &  standards  changes,  routine 
roundup  of  other  commission  activity. 

Abbrevations :  DA — directional  antenna,  cp 
— construction  permit.  ERP — effective  radi- 

ated power,  vhf — very  high  frequency,  uhf 
— ultra  high  frequency,  ant.— antenna,  aur. — 
aural,  vis — visual  kw — kilowatts,  w-watts. 
mc — megacycles  D — day.  N — night.  LS — 
local  sunset,  mod. — modification,  trans. — 
transmitter,  unl. — unlimited  hours,  kc — kilo- 

cycles. SCA — subsidiary  communications  au- 
thorization SSA — special  service  authoriza- 

tion. STA — special  temporary  authorization. 
SH — specified  hours.  CH — critical  hours.  * — 
educational.  Ann. — Announced. 

New  tv  stations 
ACTIONS  BY  FCC 

Rochester,  N.  Y. — Channel  13  of  Rochester 
Inc. — granted  cp  for  interim  operation  of 
vhf  ch.  13  (210-216  mc);  ERP  316  kw  vis., 
158  kw  aiu-.  Ant.  height  above  average  ter- 

rain 500  ft.,  above  ground  360.5  ft.  Esti- 
mated construction  cost  $831,000;  first  year 

operating  cost  $1,000,000;  revenue  $1,300,000. 
P.O.  address  100  Times  Square  Bldg., 
Rochester.  Studio  location  Rochester;  trans, 
location  Brighton,  N.Y.  Geographic  coordi- 

nates 43°  08'  07"  N.  Lat.,  77°  35'  03"  W.  Long. 
Trans  RCA  TT35CH;  ant.  RCA  TT12A-13P. 
Legal  counsel  Pierson,  Ball  &  Dowd,  Wash- 

ington, D.  C:  consulting  engineer  George 
C.  Davis,  Washington,  D.  C.  Principals: 
Flower  City  Tv  Corp.,  Genesee  Valley  Tv 
Inc.,  Star  Tv  Inc.,  Community  Bestg.  Inc., 
Heritage  Radio  &  Tv  Bestg.  Co.,  Main  Best. 
Inc.,  Federal  Bestg.  System  Inc.,  and  Citi- 

zens Tv  Corp.  All  are  applicants  for  perma- nent allocation  of  ch.  13  Rochester.  Com 
mission  waived  30-day  delay  requirement 
of  Sec.  1.359(b).  Action  July  3. 
♦Mobile,  Ala. — Alabama  Educational  Tv 

Commission. — Granted  cp  for  new  noncom- 
mercial etv  on  uhf  ch.  42  (638-644  mc);  ERP 

17.9  kw  vis.,  8.9  kw  aur.  Ant.  height  above 
average  terrain  600  ft.,  above  ground  543  ft. 
Estimated  construction  cost  $14,257;  first 
year  operating  cost  $25,000.  P.  O.  address 
2151  Highland  Ave.,  Suite  206,  Birmingham 
5,  Ala.  Trans.  location  near  Spanish  Fort, 
Ala.  Georgraphic  coordinates  30°  39'  33"  N. 
Lat.,  87°  53'  33"  W.  Long.  Trans.  Federal 
FTL-20B;  ant.  Federal  FLT-P-42-25.  Con- 

sulting engineer  A.  H.  Renfro  Jr.,  Birming- ham, Ala.  Commission  waived  Sec.  3.685 
of  rules.  Action  July  3. 

Existing  tv  stations 
CALL  LETTERS  ASSIGNED 

WNYS(TV)  Syracuse,  N.  Y.— Channel  9 Syracuse  Inc. 

*KYVE-TV  Yakima,  Wash.  —  Yakima School  District  No.  7. 
KLBK-TV  Lubbock,  Tex.— Grayson  Enter- 

prises Inc.;  changed  from  KDUB-TV. 

Existing  am  stations 
ACTIONS  BY  FCC 

Cabrillo  Bestg.  Co.,  San  Diego,  Calif.; 
Helix  Bestg.  Co.,  La  Mesa,  Calif. — Desig- nated for  consolidated  hearing  applications 
for  new  am  stations  to  operate  on  1520  kc, 
500  w-N,  1  kw-LS,  DA-2;  made  KOMA 
Oklahoma  City,  Okla.,  and  FAA  parties  to 
proceeding.  Action  July  3. 

■  By  memorandum  opinion  &  order,  com- mission granted  mod.  of  license  of  Sevier 
Valley  Bestg.  Co.  to  delete  nighttime  opera- 

tion with  1  kw  of  station  KSVC  Richfield, 
Utah,  continuing  daytime  operation  with  its 
present  facilities  of  980  kc,  5  kw.  Action July  3. 
WMAN  Mansfield,  Ohio  —  Granted  in- 

creased daytime  power  on  1400  kc  from 
250  w  to  1  kw,  continued  nighttime  opera- 

tion with  250  w;  remote  control  permitted; 
conditions.  Action  July  3. 
WBAT  Marion,  Ind. — Granted  increased 

daytime  power  on  1400  kc  from  500  w  to 
1  kw,  continued  nighttime  operation  with 
250  w;  conditions;  waived  Sec.  3.188(d)  of 
rules  to  permit  use  of  roof-top  antenna. Action  July  3. 
WADO  New  York,  N.  Y.— Granted  mod. 

of  license  to  change  hours  of  operation 
from  share  time  to  unl.,  continued  opera- 

tion on  1280  kc,  5  kw,  DA-1.  Grant  is 
without  prejudice  to  whatever  further  ac- 

tion, if  any,  commission  may  deem  war- 
ranted as  result  of  any  final  determination 

in  Wyde,  Inc.  and  Wake,  Inc.  v.  Bartell 
Bcstrs.,  et  al,  now  pending  in  U.  S.  District 
of  New  York.  (Bartell  recently  acquired 
control  of  station  WHBI  Newark,  N.  J., 
with  which  it  shared  time.)  Action  July  3. 
WODY  Bassett,  Va. — Granted  increased 

power  on  900  kc,  DA,  D,  from  250  w  to 
500  w;  conditions.  Action  June  27. 
WCNC  Elizabeth  City,  N.  C— Granted  in- 

creased daytime  power  on  1240  kc  from  250 
w  to  1  kw.  continued  nighttime  operation 
with  250  w;  conditions.  Action  Jime  27. 
WDBF  Delray  Beach,  Fla.  —  Granted 

change  on  1420  kc  from  day  to  unl.  time 
operation  with  500  w-N,  continued  daytime 
ooeration  with  5  kw.  and  change  from  DA- 
D  to  DA-2;  conditions.  Action  June  27. 
KGHS  International  Falls,  Minn. — Granted 

increased  power  on  1230  kc.  U,  from  100 
w  to  250  w;  remote  control  permitted; conditions.  Action  June  27. 
John  A.  Egle,  KLFT  Radio  Inc.,  Golden 

Meadow,  La. — Designated  for  expedited  con- 
solidated hearing  applications  for  new  day- time am  stations  to  operate  on  1600  kc,  1 

kw;  denied  requests  by  both  applicants  for 
SCA  or  conditional  grant  to  operate.  (Fa- 

cilities sought  were  formerly  occupied  by 
Station  KLFT.  whose  license  was  revoked 
effective  Jime  15.)  Action  June  27. 
VaUey  Bestg.  Co.  Kankakee,  111. — By 

letter,  granted  request  for  reconsideration 
of  May  7  action  which  returned  as  un- acceptable for  filing  its  application  for  new 
am  station  to  operate  on  1080  kc,  1  kw, 
D,  and  accepted  application  for  filing  as 

of  April  9,  original  date  tendered.  Action June  27. 
Robert  O.  Edwards,  Lewlston  Orchards, 

Idaho;  Clarkston  Bcstrs.,  Clarkston,  Wash. 
— Designated  for  consolidated  hearing  ap- 

plications for  new  daytime  am  stations  to 
operate  on  1480  kc,  1  kw.  Action  June  27. 
WCPC  Houston,  Miss. — Grancea  moa.  of 

cp  to  increase  power  on  940  kc,  DA,  D, 
from  10  kw  to  51  kw:  conditions.  Is  li- 

censed on  1320  kc,  5  kw,  D.  Action  June  27. 
Coffee  County  Bcstrs.,  Inc.  Douglas.  Ga. 

— Granted  cp  for  new  am  station  to  operate 
on  1310  kc,  1  kw,  D;  remote  control  per- 

mitted; conditions.  Advised  WDMG  Doug- 
las, that  latter  had  not  substantiated  al- 

legations to  warrant  hearing.  Action  June 

27. 

Bigbee  Bestg.  Co.  Demopolis,  Ala.  — Granted  cp  for  new  am  station  to  ooerate 
on  1350  kc.  5  kw,  DA-D;  conditions.  Action June  27. 

Pinellas  Radio  Co.  Pinellas  Park,  Fla. — 
Designated  for  hearing  application  for  new 
daytime  am  station  to  operate  on  570  kc, 
500  w,  DA;  made  WACL  Waycross,  Ga.. 
and  WDBO  Orlando,  Fla.,  parties  to  pro- 

ceeding. Commissioner  Hartley  dissented. Action  June  27. 
Geoffrey  A.  Lapping,  Blythe,  Calif. — By 

memorandum  opinion  &  order,  commission 
designated  for  hearing  application  for  new 
daytime  am  station  to  ooerate  on  1260  kc, 
500  w;  granted  petition  by  KYOR.  Blythe. 
to  extent  of  making  it  party  to  proceeding. 
Comrs.  Hyde,  Lee  and  Ford  dissented. Action  June  27. 

■  By  letter,  commission  (1)  denied  peti- tion by  Bob  McRaney  Enterprises  Inc. 
(WROB),  West  Point,  Miss.,  to  reinstate 
with  original  file  number  his  application 
to  increase  daytime  power  on  1450  kc  from 
250  w  to  1  kw,  continued  operation  with 
250  w-N,  which  was  dismissed  Feb.  28, 
1961  pursuant  to  Sec.  1.312(b)  of  rules,  but 
(2)  re-accented  aoolicatio"  as  of  May  21 
with  new  file  number.  Action  June  27. 

CALL   LETTERS  ASSIGNED 
KRKT  Albany,  Ore.— Peter  J.  Ryan  and 

Milton  A.  Viken;  changed  from  KABY. 
WVGT  Mt.  Dora.  Fla.— WMDF  Inc.; 

changed  from  WMDF. 
KPCN  Grand  Prairie,  Tex. — Rounsaville 

of  Dallas  Inc.;  changed  from  KRZY. 
KLBK  Lubbock,  Tex. — Grayson  Enter- 

prises Inc.;  changed  from  KDUB. 
KAYC  Beaumont,  Tex.— Texas  Coast 

Bcstrs.;   changed  from  KRIC. 
WZOO  Spartanburg,  S.  C. — Spartanburg 

Bestg.  Inc.;  changed  from  WTHE. 
KEYR  Terrytown.  Neb. — Western  Nebras- ka Bestg.  Co.;  changed  from  KTCI. 
WBOL  Bolivar,  Tenn. — Savannah  Bestg. Service  Inc. 
KBHB  Sturgis,  S.  D.— Sturgis  Radio  Inc. 
KSGT  Jackson,  Wyo.— Snake  River  &  Tv Inc. 
KAPS  Mt.  Vernon.  Wash. — Columbia  River Bcstrs.  Inc. 
WEAL  Greenboro,  N.  C. — Francis  M. Fitzgerald. 
WLOW  Aiken,  S.  C— Robert  S.  Taylor. 
KIFG  Iowa  Falls,  Iowa— Iowa  Falls  Bestg. 

Corp. 

WCDS  Glasgow,  Ky.— John  M.  Barrick. 
New  fm  stations 

APPLICATIONS 
Lafayette,  Ind. — Lafayette  Bestg.  Inc. 

101.3  mc,  16.558  kw.  Ant.  height  above 
average  terrain  322  ft.  P.  O.  address  Mc- 

Carthy Lane,  Lafayette.  Estimated  con- struction cost  $20,433;  first  year  operating 
cost  $12,000;  revenue  $15,000.  Principals: 
Harry  Rosenthal  (95%)  and  Warren  N. 
Eggleston  (5%).  Principals  are  licensees  of 
WASK   Lafayette.   Ann.   July  2. 
Munfordville,  Ky.— South  Central  Ken- tucky Bestg.  Inc.  97.1  mc,  3.2  kw.  Ant. 

height  above  average  terrain  99  ft.  P.  O. 
address  c/o  Dr.  Maher  Speevack,  Munford- ville. Estimated  construction  cost  $12,150; 
first  year  operating  cost  $5,830;  revenue 
$9,125.  Principals:  Applicant  is  corporation 
having  50  stockholders  holding  small  shares 
of  interest.  Applicant  is  licensee  of  WLOC Munfordville.  Ann.  July  2. 

Plainesville,  Ohio— WPVL  Inc.  96.3  mc. 
20  kw.  Ant.  height  above  average  terrain 
83  ft.  P.  O.  address  713  Forbes  St.,  Plaines- ville. Estimated  construction  cost  $23,886; 
first  year  operating  cost  $12,000;  revenue 
$12,000.  Principals:  Carl  R.  Lee  and Theodore  H.  Oppegard  (each  50%).  Messrs. 
Lee    and    Oppegard    are    equal   owners  of 

EDWIN  TORNBERG 

&  COMPANY,  INC. 

Negotiators  For  The  Purchase  And  Sale  Of 
Radio  And  TV  Stations 

Appraisers  •  Financial  Advisors 

New  York— 60  East  42nd  St.,  New  York  17,  N.  Y.  •  MU  7-4242' 
West  Coast— 1357  Jewell  Ave.,  Pacific  Grove,  Calif.  •  FR  5-3164 
Washington— 711  14th  St.,  N.W.,  Washington,  D.  C.  •  Dl  7-8531 
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PROFESSIONAL  CARDS 

JANSKY  &  BAILEY 
Offices  and  Laboratories 

1339  Wisconsin  Ave.,  N.W. 
Washington  7,  D.C.  FEderal  3-4800 

Member  AFCCE 

COMMERCIAL  RADIO 
EQUIPMENT  CO. 

Everett  L.  Dillard,  Cen.  Mgr. 
Edward  F.  Lorentz,  Chief  Engr. 

INTERNATIONAL  BLDC. 
Dl  7-1319 

WASHIfJCTON  4,  D.  C. 
Member  AFCCE 

RUSSELL    P.  MAY 
711  14th  St.,  N.W.  Sheraton  BIdg. 

Washington  5,  D.  C. 
REpublic  7-3984 
Member  AFCCE 

GUY  C.  HUTCHESON 

P.O.  Box  32       CRestview  4-8721 
1100  W.  Abram 

ARLINGTON,  TEXAS 

JAMES  C.  MeNARY 
Consulting  Engineer 
National  Press  BIdg. 

Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFCCE 

A.  D.  Ring  &  Associates 
41  Years'  Experience  In  Radio Engineering 

1710  H  St.,  N.W.  Republic  7-2347 
WASHINGTON  6.  D.  C. 

Member  AFCCE 

L.  H.  Carr  &  Associates 
Consulting 

Radio  &  Television 
Eng?neers 

Washington  6,  D.  C.      Fort  Evans 
1000  Conn.  Ave.       Leesburg,  Va. 

Member  AFCCE 

SILLIMAN,  MOFFET 
&  KOWALSKI 
1405  C  St.,  N.W. 
Republic  7-6646 

Washington  5,  D.  C. 
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AM 
FM 
TV 

SUMMARY  OF  COMMERCIAL  BROADCASTING 

Compiled  by  BROADCASTING,  July  3 

Lie. 
3,673 934 
48P 

ON  AIR 

Cps. 
71 
66 
78 

CPS  TOTAL  APPLICATIONS 
Not  on  air         For  new  stations 
141  672 
201  174 
87  118 

OPERATING  TELEVISION  STATIONS 

Compiled  by  BROADCASTING,  July  3 

Commercial 
Non-Commercial 

VHP 
471 

42 

UHF 
91 17 

COMMERCIAL  STATION  BOXSCORE 

Compiled  by  FCC  IVlay  31 

Licensed  (all  on  air) 
Cps  on  air  (new  stations) 
Cps  not  on  air  (new  stations) 
Total  authorized  stations 
Applications  for  new  stations  (not  in  hearing) 
Applications  for  new  stations  (in  hearing) 
Total  applications  for  new  stations 
Applications  for  major  changes  (not  in  hearing) 
Applications  for  major  changes  (in  hearing) 
Total  applications  for  major  changes 
Licenses  deleted 
Cps  deleted 

TOTAL 
TV 

562 

59 

AM 
FM TV 

3,737 997 

484'- 

63 

47 

76 

142 
196 83 

3,879 1,193 

654^' 

437 99 

37 

164 

21 60 601 

120 

97 462 
99 35 

53 5 12 
515 104 

47 
0 0 0 
0 7 0 

^There  are  in  addition,  10  tv  stations  which  are  no  longer  on  the  air,  but  retain  their 
licenses.  ̂ Includes  one  Sift. 

WVSC  Somerset,  Pa.  and  WPVL  Plaines- 
ville  and  457o  owners  of  WDLR  Delaware, 
Ohio.  Ann.  June  29. 

Ownership  changes 
ACTIONS  BY  FCC 

WRNJ(FM),  Melvin  Gollub,  Atlantic  City, 
N.  J. — Granted  assignment  of  license  to 
WRNJ  Associates  Inc.  (Edward  R.  Newman, 
president);  consideration  $25,000.  Action 
July  3. 
WDBC  Delta  Bcstg.  Co.,  Escanaba,  Mich. 

— Granted  transfer  of  control  and  assign- 
ment of  licenses  from  George  and  Frank 

J.  Lindenthal  and  William  J.  Duchaine  to 
WDBC  Bcstg.  Co.  (H.  N.  Cardozo  Jr.);  con- 

sideration $162,931.  Cardozo  owns  KATE, 
Albert  Lea,  Minn.,  and  has  interest  in 
WJON,  St.  Cloud.  Comr.  Hartley  dissented. 
Action  July  3. 
WIPE(FM),  Earl,  Mullins,  Torian,  Propst 

and  Stein,  Detroit,  Mich. — Granted  assign- 
ment of  cp  from  G.  Warren  Earl,  et  al., 

to  Downriver  Bcstg.  Centre  Inc.  (Anthony 
T.  Rinna.  president);  consideration  $8,980 
for  out-of-pocket  expense.  Action  July  3. 
KI;fM(FM),  Forwek  Inc.  El  Cajon,  Calif. 

— Granted  assignment  of  license  to  Family 
Stations  Inc.  (KEAR-FM  San  Francisco  and 
KEBR(FM)  Sacramento):  consideration  $15,- 
100  including  station  equipment.  Action July  3. 
KUEN,  KUEN  Inc.,  Wenatchee,  Wash.— Granted  transfer  of  negative  control  by 

Joseph  S.  Sample  through  sale  of  his  50% 
interest  to  Matthew  N.  Ciapp  Jr..  considera- 

tion $35,000.  Action  July  3. 
APPLICATIONS 

WTVW  Evansville,  Ind. — Seeks  transfer 
of  control  from  Ferris  E.  Traylor  (9,600 
shares),  Rex  Schepp  (9.000  shares)  and 
Miklos  Sperling  (4,000  shares),  all  shares 
class  A  voting  stock,  d/b  as  EvansvUle 
Tv  Inc.,  to  Producers  Inc.  (22,600  shares  of 
25,000  shares  outstanding).  Consideration 
$124,800.  $270,000  and  $120,000  respectively. 
Mr    Traylor  is  12.8%  stockholder  of  Pro- 

ducers Inc.  The  Polaris  Corp.,  Indianapohs, 
real  estate  and  equipment  leasing  firm,  owns 
50%.  Rest  is  held  by  bank  in  trust  for  Mr. 
Traylor's  four  children.  Ann.  July  3. 
WAIT  Addison  Township,  lU. — Seeks  as- 

signment of  license  from  Julius,  Bertha  L., Oscar,  and  Gertrude  Miller,  (each  25%), 
d/b  as  Radio  WAIT,  to  Maurice  and  Lois 
F.  Rosenfield  (each  31%),  Howard  A.  and 
Robert  G.  Weiss  (each  16.5%),  and  others 
(5%),  tr/as  partners.  Consideration  $1,000,- 000.  Mr.  and  Mrs.  Rosenfield  are  president 
and  secretary,  respectively,  and  stock- 

-  holders  (each  25%)  of  WFMF  Chicago.  Ann. July  3. 
WSRO  Marlboro,  Mass. — Seeks  transfer  of control  from  Lewis  F.  Sargent  d/b  as 

County  Bcstg.  Corp.,  to  William  F.  Brewin, 
trustee  in  bankruptcy.  Ann.  July  2. 
WISE  Asheville,  N.  C. — Seeks  assignment of  license  from  Harold  H.  Thomas  and 

Meredith  S.  Thomas  (each  35.5%),  and 
Robert  R.  Reynolds  (28%),  d/b  as  Arling- 

ton-Fairfax Bcstg.  Inc.,  to  Charles  J.  Mc- Guire  and  John  Lee  Davenport  (each  50%), 
tr/as  Davenport-McGuire  Bcstrs.  Inc.  Con- 

sideration $150,000.  Mr.  McGuire  is  25% 
owner  of  WGAT  Gate  City,  Va.  Ann.  June 
29. 

WELE  Daytona  Beach,  Fla.— Seeks  trans- fer   of    control    from    R.    Kelvin  Shivers 
(80%),  deceased,  to  James  E.  Artis  (80%), 
tr/as  executor  of  deceased's  estate.  No financial  consideration  involved.  Ann.  June 
28. 

WDSR  Lake  City,  Fla.— Seeks  assignment of  license  from  James  M.  Wall  (52%)  and 
Rose  S.  Gervais  (42%),  d/b  as  WDSR  Bcstg. 
Inc.  to  Alfred  H.  Temple  and  W.  H.  Jones, 
court  appointed  receivers  of  WDSR  Bcstg. 
Inc.  Mr.  Temple  and  his  wife  Alma  Horn 
Temple  hold  a  mortgage  and  are  plaintiffs 
in  suit  against  same  station.  No  financial 
consideration  involved.  Ann.  June  28. 
KTNC  Falls  City,  Neb.— Seeks  assign- ment of  license  from  William  Hardt  (71.4%), 

John  J.  Busche  (23.8%),  Leroy  W.  Hardt 
(4.8%),  d/b  as  partners  to  William  Hardt 
(65%),  H.  D.  Wallington  (19%),  Leroy  W. 
Hardt  (7%),  Zelda  L.  Hardt  (6%),  and 
Mary  A.  Hardt  (3%),  tr/as  Falls  City  Bcstg. 
Inc.  No  financial  consideration  involved  at 
this  time  as  Mr.  Busche  had  sold  his 
interest  .(consideration  $2,800)  to  Mr.  Wall- 

ington (April,  1961)  prior  to  application for  transfer  to  FCC.  Ann.  June  28. 
WXIX(TV)  Milwaukee,  Wis.— Seeks  ac- 

quisition of  positive  control  from  Mr.  and Mrs.  Gene  Posner  (51%),  tr/as  family  group, 
by  Bernard  J.  and  Harold  Sampson  (each 
45.5%).  tr/as  equal  interest  partners.  Con- sideration that  Mr.  and  Mrs.  Posner  shall 
be  relieved  of  further  interest  in  corpora- 

tion and  that  Messrs.  Sampson  shall  pay  to 
transferors  $1.00  per  share  for  255  shares. 
Ann.   June  28. 

Hearing  cases 
INITIAL  DECISIONS 

■  Hearing  Examiner  Millard  F.  French 
issued  initial  decision  looking  toward 
granting  applications  of  VIP  Bcstg.  Corp. 
to  increase  power  of  WFYI  Mineola,  N.  Y., 
on  1520  kc,  DA,  D,  from  10  kw  to  50  kw, 
and  Bi-States  Broadcasters  for  new  am  sta- 

tion to  operate  on  1520  kc,  1  kw,  DA,  D,  in 
Ocean  City-Somers  Point,  N.  J.,  both  con- 

ditioned that  pre-sunrise  operation  with 
daytime  facilities  precluded  pending  final 
decision  in  Doc.  14419.  Action  June  28. 

■  Hearing  Examiner  Chester  F.  Naumo- 
wicz,  Jr.  issued  initial  decision  looking  to- 

ward granting  application  of  Samuel  C. 
Chafin  and  N.  W.  Griffin,  d/b  as  DeKalb 
Bcstg.  Co.  for  new  daytime  am  station  to 
operate  on  1310  kc,  500  w,  in  Decatur,  Ga., 
conditioned  that  pre-sunrise  operation  with 
daytime  facilities  precluded  pending  final 
decision  in  Doc.  14419,  and  program  tests 
not  to  be  authorized  until  permittee  has 
submitted  evidence  that  Chafin  and  Griffin 
have  no  connection  with  any  other  broad- 

cast station  within  their  proposed  station's primary  service  area.  Action  June  27. 
OTHER  ACTIONS 

■  By  decision,  commission  granted  ap- plication of  Robert  E.  Podesta  and  Marcella Podesta  for  new  class  B  fm  station  to 
operate  on  103.3  mc:  ERP  1.67  kw;  ant. 
height  568  ft.,  in  Santa  Clara,  Calif.  Chmn. 
Minow  dissented;  Comr.  Ford  not  par- 

ticipating. (Text  to  be  printed  by  GPO  in 
weekly  pamphlet.)  Oct.  11,  1961  initial  de- cision looked  toward  this  action.  Action July  3. 

■  By  order,  commission  amended  hearing 
order  in  am  proceeding  in  Docs.  14510  et  al., 
to  enlarge  issues  to  determine  whether  DA 
would   operate   as  proposed  by  applicant 
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Delaware  Valley  Bcstg.  Co.  (WAAT),  Tren- 
ton, N.  J.,  and,  in  event  of  grant  of  that 

application,  include  conditional  clause  re- 
quiring ant.  current  distribution  measure- 

ments. Comrs.  Bartley  and  Lee  dissented. 
Action   July  3. 

■  By  letter,  commission  denied  objection 
by  Vidalia  Bcstg.  Co.  (WVOP),  Vidalia,  Ga.. 
to  assignment  on  Feb.  7  of  call  letters 
WVOH  to  Jeff  Davis  Bcstg.  Co.,  Hazlehurst, 
Ga.  Commission  noted  that  Hazlehurst  is 
approximately  26  airline  miles  from  Vidalia, 
that  WVOH  does  not  provide  primary  serv- 

ice to  Vidalia,  and  the  final  letters  of  two 
calls  are  not  phonetically  related  to  cause 
public  confusion.  Chairman  Minow  dis- 

sented. Action  July  3. 
■  By  letter,  commission  denied  petition 

by  Martin  R.  Karig  for  authority  to  change 
type  trans.,  additional  time  to  complete 
construction,  and  conduct  equipment  tests  of 
station  WIZR,  Johnstown,  N.  Y.;  affirmed 
May  15  letter  informing  Karig  that  further 
action  on  these  applications  would  be  with- 

held pending  outcome  of  hearing  in  revoca- 
tion proceeding  against  WIZR  which  is  in 

consolidation  with  other  Karig  and  related 
applications  in  Doc.  14617  et  al.  Comrs. 
Hyde  and  Ford  dissented.  Action  July  3. 

-  By  memorandum  opinion  &  order,  com- mission granted  application  of  Midwest  Tv 
Inc.,  for  new  uhf  tv  translator  station  on 
ch.  71  in  LaSalle,  111.,  to  rebroadcast  pro- 

grams of  its  station  WMBD-TV  (ch.  31), 
Peoria;  denied  opposing  petition  by  Plains 
Tv  Corp.  (WICS,  ch.  20),  Springfield,  who 
conceded  that  translator  station  would  not 
compete  with  WICS  in  any  area  which  it 
serves,  but  argued  that  addition  of  proposed 
translator  coverage  in  LaSalle,  when  added 
to  the  already  dominant  position  of  appli- 

cant's station  WCIA  (ch.  3),  Champaign, and  WMBD-TV,  will  strengthen  that  com- 
bination to  detriment  of  others  in  area, 

particularly  WICS  and  other  uhf  stations 
competing  for  business.  Covering  memoran- 

dum states:  "We  recognize  that  because applicant  is  licensee  of  WCIA,  ch.  3,  Cham- 
paign, station  serving  very  large  area,  it 

does  occupy  dominant  competitive  position 
in  state  of  Illinois  outside  of  Chicago  area. 
However,  we  do  not  believe  that  grant  of 
this  translator  application  will  increase  that 
dominant  position  significantly.  In  addition, 
grant  of  appUcation  will  provide  third 
competitive  uhf  television  service  to  approx- 

imately 45,000  persons  in  LaSalle  area,  and 
will  thereby  enhance  prospects  for  success 
of  uhf  television  in  area  generally."  Chrm. Minow  and  Comr.  Bartley  dissented. 
Action  July  3. 

Routine  roundup 
■  Commission  on  June  26  granted  request 

by  Gotham  Bcstg.  Corp.,  and  extended  time 
from  June  25  to  July  9  to  reply  to  opposition 
by  Denver  Committee  Opposed  to  Pay-Tv  to 
Gotham's  application  for  authorization  to conduct  subscription  tv  operations  over  its 
station  KTVR  (ch.  2) ,  Denver,  Colo.  Action 
July  3. 

■  Commission  on  July  2  granted  request 
by  WCSC  Inc.  (WCSC-TV.  Ch.  5),  Charles- 

ton, S.  C,  and  extended  time  to  July  12  to 
file  replies  to  counterproposal  of  First  Caro- 

lina Corp.,  concerning  tv  channel  assign- 
ments in  Columbia,  S.  C.  Action  July  3. 

ACTIONS    ON  MOTIONS 
By  Commissioner  Rosel  H.  Hyde 

■  Granted  petition  by  Florida-Georgia  Tv 
Inc.,  and  extended  to  July  31  time  to  reply 
to  motion  by  general  counsel  to  reopen  rec- 

ord, and  to  file  replies  to  exceptions  to 
initial  decision  in  Jacksonville,  Fla.,  tv  ch.  12 
proceeding.  Action  June  28. 

■  Granted  petition  by  American  Bcstg.- 
Paramount  Treatres  Inc.,  and  extended  to 
July  12  time  to  file  exceptions  and  brief  in 
support  of  exceptions  to  initial  decision  in 
proceeding  on  its  application  for  renewal  of 
license  of  WABC  New  York.  N.  Y.,  and 
KSTP  Inc.,  for  mod.  of  cp  (KOB),  Albu- 

querque, N.  M.  Action  June  28. 
■  Granted  petition  by  Gila  Bcstg.  Co.  and 

Lawrence  Ollason,  Receiver  in  Bankruptcy, 
and  extended  to  July  13  time  to  file  excep- 

tions to  initial  decision  in  proceeding  on 
application  of  Gila  Bcstg.  Co.  for  renewal  of 
license  of  KCKY  Coolidge,  Ariz.,  et  al. Action  June  28. 

■  Granted  petition  by  Newton  Bcstg.  Co., 
and  extended  to  June  28  time  to  reply  to 
oppositions  and/or  comments  of  Broadcast 
Bureau  and  Transcript  Press  Inc.,  to  its 
petitions  to  enlarge  issues  in  proceeding  on 
its  application  and  Transcript  Press  for  new 
am  stations  in  Newton  and  Dedham,  Mass. Action  June  28. 

■  Granted  petition  by  Kenton  County 
Bcstg.,  and  extended  to  June  22  time  to  file 

reply  exceptions  in  proceeding  on  its  appli- cation for  new  am  station  in  Covington,  Ky., 
et  al.  Action  June  27. 

■  Granted  petition  by  Salem  Bcstg.  Co. 
(WJBD),  Salem,  111.,  and  extended  to  June 
29  time  to  reply  to  opposition  of  Leader 
Bcstg.  Co.,  Edwardsville,  111.,  to  WJBD's petition  to  enlarge  issues  in  proceeding  on 
their  am  applications.  Action  June  26. 
By  Hearing  Examiner  Basil  P.  Cooper 
■  Granted  petition  by  Dover  Bcstg.  Co. 

for  leave  to  amend  its  application  for  new 
daytime  am  station  in  Richmond,  Va.,  to 
change  frequency  requested  from  1540  kc  to 
1070  kc  and  to  reduce  power  from  lOkw  to  5 
kw,  and  removed  amended  application  from 
consolidated  hearing  with  applications  of 
1540  Radio  Inc.,  Richmond,  and  Eliades 
Broadcast  Co.,  Hopewell,  Va.  and  returned 
to  processing  line.  Action  June  27. 

By  Chief  Hearing  Examiner  James  D. 
Cunningham 

■  Granted  petition  by  Willamette-Land  Tv Inc.  for  dismissal  of  its  application  for  new 
tv  station  to  operate  on  ch.  3  in  Salem, 
Oreg.,  but  dismissed  application  with  preju- dice and  terminated  proceeding.  Action  June 27. 

■  Granted  in  part  petition  by  Broadcast 
Bui-eau  for  change  of  place  of  hearing  from Washington,  D.  C,  to  Shenandoah,  Iowa,  in 
proceeding  on  application  of  KFNF  Bcstg. 
Corp.  to  move  station  KFNF  from  Shenan- 

doah to  Council  Bluffs;  ordered  hearings  to 
be  held  in  Shenandoah  and  Council  Bluffs, 
Iowa,  in  lieu  of  Washington,  D.  C.  Action June  27. 

■  Dismissed  request  by  Transcript  Press 
Inc.  for  leave  to  withdraw  its  June  5  peti- 

tion seeking  reassignment  of  hearing  pro- 
ceeding on  its  application  and  Newton  Bcstg. 

Co.  for  new  am  stations  in  Dedham  and 
Newton,  Mass.  Action  June  27. 

■  Granted  petition  by  Radio  Longview 
Inc.  (KLUE),  Longview,  Texas,  to  extent 
that  it  seeks  dismissal  of  its  am  application, 
but  dismissed  application  with  prejudice  and 
terminated  proceeding.  Action  June  27. 

By  Hearing  Examiner  Charles  J.  Frederick 
■  On  own  motion,  changed  July  2  hearing 

to  prehearing  conference  on  same  date,  in 
proceeding  on  am  applications  of  People's Bcstg.  Co.  (WPBC),  Minneapolis,  and 
Gabriel  Bcstg.  Co.,  Chisholm,  Minn.  Action June  29. 

■  Granted  motion  by  Secretary  of  the 
Army  and  continued  hearing  from  July  17  to 
Sept.  18  and  extended  to  Sept.  4  date  for 
exchange  of  exhibits  in  matter  of  applica- 

tion of  KSAY  Bcstg.  Co.  for  renewal  of 
license  of  KSAY,  San  Francisco,  Calif. 
Action  June  26. 

By  Hearing   Examiner  Millard  F.  French 
■  Upon  request  by  Saul  M.  Miller  and 

with  consent  of  other  parties  in  Group  1-B 
in  consolidated  am  proceeding  on  Miller's application  for  new  station  in  Kutztown,  Pa., 
et  al,  continued  from  July  2  to  July  9  date 
for  exchange  of  exhibits,  and  July  6  to 
July  12  for  notification  of  witnesses.  Action June  28. 

By  Hearing  Examiner  Annie  Neal  Huntting 
■  By  Order  in  Rochester,  N.  Y.,  tv  ch.  13 

proceeding,  denied  motion  by  Star  Tv  Inc. 
to  quash  subpeona  duces  tecum  issued  to 
William  Dudley.  Action  June  29. 

■  Pursuant  to  agreement  of  parties  at 
June  26  prehearing  conference,  scheduled 
hearing  for  Nov.  14  in  remand  proceeding  on 
applications  of  The  Young  People's  Church of  the  Air  Inc.,  and  WJMJ  Bcstg.  Corp.  for 
new  am  stations  in  Philadelphia,  Pa.  Action 
June  26. 

By  Hearing  Examiner  H.  Gifford  Irion 
■  Scheduled  further  hearing  for  July  10  in 

proceeding  on  applications  of  Jefferson 
Radio  Co.  for  license  to  cover  cp  for  new 
am  station  (WIXI)  in  Irondale,  and  Voice 
of  the  Mid  South  for  new  am  station  in 
Centreville,  both  Alabama.  Action  June  27. 

By  Hearing  Examiner  David  I.  Kraushaar 
■  Issued  order  following  June  27  prehear- 

ing conference  in  proceeding  on  applications 
of  Mineola  Bcstg.  Co.  and  Center  Bcstg.  Co., 
Inc.,  for  new  am  stations  in  Mineola  and 
Pittsburg,  Texas,  and  continued  July  23 
hearing  to  Oct.  1;  exhibits  to  be  exchanged 
not  later  than  Sept.  4.  Action  June  28. 

■  On  own  motion,  made  corrections  in 
various  respects  to  transcript  of  June  7  pre- 

hearing conference  in  proceeding  on  am 
applications  of  Salem  Bcstg.  Co.  (WJBD), 
Salem,  and  Leader  Bcstg.  Co.,  Edwardsville, 
both  Illinois,  and  afforded  five  days  from 

release  date  of  order  for  objections  or  move 
to  further  correct  (weekends  and  holidays 
excluded  from  computation).  Action  June 
27. 

By  Hearing  Examiner  Jay  A.  Kyle 
■  Granted  petition  by  Progress  Bcstg. 

Corp.  (WHOM),  New  York,  N.  Y.,  and extended  time  from  June  29  to  Sept.  14  to 
exchange  exhibits,  and  continued  July  5 
hearing  to  Oct.  9,  in  proceeding  on  its  am 
application.  Action  June  29. 

■  Granted  request  by  applicant  and  con- tinued July  20  prehearing  conference  to  July 
25  in  proceeding  on  am  application  of  KDIA 
Inc.  (KDIA),  Oakland,  Calif.  Action  June  27. 

By  Hearing  Examiner  Chester  F. Naumowicz,  Jr. 
■  Granted  petition  by  Broadcast  Bureau 

and  extended  to  June  26  time  to  file  com- ment on  petition  by  Don  H.  Martin  (WSIM). 
Salem,  Ind.,  for  leave  to  amend  his  am 
application.  Action  June  26. 
By  Heariiig  Examiner  Herbert  Sharfman 

g  Ordered  that  hearing  scheduled  for  July 
30  on  application  of  KFNF  Bcstg.  Corp. 
(KFNF),  Shenandoah,  Iowa,  will  convene  on 
that  date  in  Shenandoah,  at  place  to  be 
announced;  after  Shenandoah  hearing  will 
meet  at  Council  Bluffs,  Iowa,  at  place  to  be 
announced.  Action  July  2. 

■  Upon  request  by  Hayward  F.  Spinks, continued  June  28  conference  to  July  13,  and 
on  own  motion,  extended  from  July  2  to 
July  12  to  dates  to  be  set  at  conference  time 
to  file  proposed  findings  and  replies  in  pro- 

ceeding on  Spinks'  application  and  that  of Greenville  Bcstg.  Co.  for  new  am  stations 
in  Hartford  and  Greenville,  Ky.  Action  June 
27. 

By  Hearing  Examiner  Elizabeth  C.  Smith 
■  Granted  motion  by  Seven  Locks  Bcstg. 

Co.  and  continued  July  9  hearing  to  Sept. 
10  and  scheduled  certain  procedural  steps 
which  shall  govern  proceeding  on  its  appli- 

cation and  Tenth  District  Bcstg.  Co.  for  new 
am  stations  in  Potomac-Cabin  John,  Md., 
and  McLean,  Va.  Action  June  27. 

BROADCAST  ACTIONS 

by  Broadcast  Bureau Actions  of  June  29 
KOGO-FM    San    Diego,    Calif  .—Granted 

SCA  on  multiplex  basis. 
■  Granted  renewal  of  licenses  for  follow- ing stations:  KBMN  Bozeman,  Mont.;  KCAP 

Helena,  Mont.;  KCCO  Lawton,  Okla.;  KELI 
Tulsa.  Okla.;  KEZU  Rapid  City,  S.  Dak.; 
KFQD  Anchorage,  Alaska;  KIND  Independ- ence, Kans.;  KNCY  Nebraska  City,  Nebr.; 
KNDC  Hettinger,  N.  Dak.;  KNOX-TV  Grand Forks,  N.  Dak.;  KSHE(FM)  Crestwood,  Mo.; 
KTAT  Frederick,  Okla.;  KTRI  Sioux  City, 
Iowa;  KUTT  Fargo,  N.  D.;  KVLH  Pauls 
Valley,  Okla.;  KWON  Bartlesville,  Okla.; 
WBNT  Oneida,  Tenn.;  WMNI  Columbus, 
Ohio;  WPGW  Portland,  Ind.;  WRIO  Rio 
Piedras,  P.  R.;  WTRX  Flint,  Mich.;  WXRF 
Guayama,  P.  R.;  K74BH,  K76AB,  Humboldt 
County  Tv  Maintenance  Board,  Winnemucca, 
Nev.;  K70AB,  K80AH,  Mineral  Tv  District 
No.  1,  Hawthorne  and  Babbitt,  Nev.;  K72AZ. 
K74AK,  K78AD,  Tv  Improvement  Assn., 
Ukiah,  Calif.;  K71AF,  Surprise  Valley  Tv 
Club,  Cedarville,  Calif.;  W79AB,  Upper  Le- high Translator  Service  Corp.,  Palmerton, 
Slatedale,  and  Slatington,  Pa. 
KERG,  Guard  Publishing  Co.,  Eugene, 

Ore. — Granted  involuntary  transfer  of  con- 
trol from  Alton  F.  Baker  to  Mildred  M. 

Baker,  executrix  of  estate  ol  Alton  F. 
Baker. 
KAWA,  M-I.  Radio  Inc.,  Waco-Marlin. Texas — Granted  transfer  of  control  from 

Louis  L.  Leurig,  Peter  and  Frederick  C. Miller  to  La  Salle  County  Bcstg.  Corp. 
WBBY  Madison  County  Bcstg.  Co.,  Wood 

River,  111. — Granted  assignment  of  licenses 
to  Madison  Countj'  Bcstg.  Inc. 
KDES,  KDES-FM  City  National  Bank  of 

Beverly  Hills,  Temporary  Conservator  of 
estate  of  George  Cameron  Jr.,  Palm 
Springs,  Calif. — Granted  assignment  of  li- censes and  cp  to  George  E.  Cameron,  Jr. 
KBLA,  City  National  Bank  of  Beverly 

Hills,  Temporary  Conservator  of  estate  of 
Radio  Station  KBLA,  Burbank,  Calif. — 
Granted  assignment  of  licenses  to  Radio 
Station  KBLA. 
KEEE  Nacogdoches,  Tex. — Granted  li- cense covering  increase  in  daytime  power 

and  installation  of  new  trans. 
WDHA-FM  Dover,  N.  J. — Granted  cp  to 

Install   new  trans,   at   studio  location  for 
Continued  on  page  79 
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CLASSIFIED  ADVERTISEMENTS 

(Payable  in  advance.  Checks  and  money  orders  only.)  (FINAL  DEADLINE — Monday  preceding  publication  date.) 
•  SITUATIONS  WANTED  200  per  word— $2.00  minimum  •  HELP  WANTED  250  per  word — $2.00  minimum. 
•  DISPLAY  ads  ̂ 20.00  per  inch— STATIONS  FOR  SALE  advertising  require  display  space. 
•  AU  other  classifications  300  per  word — $4.00  minimum. 
•  No  charge  for  blind  box  number.  Send  replies  to  Broadcasting,  1735  DeSales  St.,  N.W.,  Washington  6,  D.  C. 
Applicants:  If  transcriptions  or  bulk  packages  submitted,  51.00  charge  for  mailing  (Forward  remittance  separately,  please).  AU  transcriptions,  photos, 

etc.,  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcastino  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 

RADIO  Help  Wanted— (Cont'd)  Help  Wanted— (Cont'd) 

Help  Wanted — Management 
General  manager:  I  want  a  General  Man- 

ager for  a  progressive  single  station  Texas 
market.  Successful  sales  background  essen- 

tial. Base  salary  plus  incentive  available 
for  man  who  will  be  a  community  leader 
and  build  station  to  point  where  we  can 
use  profits  for  future  expansion.  Tell  all 
in  first  letter.  Box  565M,  BROADCASTING. 

Manager-Salesman  who  can  buy  interest  in 
station  in  Arkansas  community  of  12,000. 
Write  Box  620M,  BROADCASTING. 

Sleeping  Beauty  awaits  Prince  Charming. 
Single  station  in  small  but  lucrative  south- 

western market.  Modest  draw  vs.  a  generous 
commission.  Complete  resume,  first  contact 
Box  698M,  BROADCASTING. 

Oklahoma  fulltlmer  needs  mature  thorough- 
ly experienced  general  manager.  Ready 

stepup  competitive  market,  tackle  ixn- 
limited  opportunity,  salary-commission. 
Furnish  complete  background,  sales  record, 
profit  picture  present  .iob,  references.  Box 
714M,  BROADCASTING. 

Station  manager  with  first  phone  to  act  as 
general  manager  and  chief  engineer.  North- 

west 250  shortly  going  1  kw.  Available  by 
July  23.  Send  resume  and  salary  require- 

ments airmail  to  KAPA,  Box  626,  Raymond, 
Washington. 

Sales 

Florida.  $100  week  plus  15%  and  gas  al- 
lowance. Great  opportunity  for  aggressive, 

energetic,  salesman  who  lovee  to  sell  and 
make  money.  Box  146M,  BROADCASTING. 

Philadelphia  .  .  .  Major  independent  grow- 
ing multiple  chain  needs  experienced  sales- 
man capable  of  management,  strong  on  sales, 

resume.  Box  647M,  BROADCASTING. 

Columbus  .  .  .  Select  situation  for  experi- 
enced top  salesman  .  .  .  management  poten- 

tial, salary  plus,  multiple  market  chain,  com- 
plete resume.  Box  648M,  BROADCASTING. 

Number  one  Tv  Station  in  midwest  market 
needs  alert,  experienced  local  salesman.  Ex- 

ceptional benefits  for  right  man.  Send  photo 
and  complete  resume  to  Box  658M,  BROAD- CASTING. 

Young  men  with  sales  ability:  position  open 
at  WCTC,  New  Brunswick,  N.  J.  Real  oppor- 

tunity now  plus  excellent  long-range  poten- 
tial in  market  of  600,000.  Send  complete  re- 

sume, recent  picture.  Box  662M,  BROAD- 
CASTING. No  phone  calls,  please. 

Experienced  salesman  for  new  station  in 
good  market.  Unlimited  opportunity  for 
right  man.  Box  215,  Benson,  North  Carolina. 

Oklahoma  fuUtimer — needs  experienced commercial  manager  or  salesman.  Furnish 
complete  background,  sales  record,  refer- 

ences. Draw-commission  deal  can  run  $700 
or  more  month.  Box  715M,  BROADCAST- ING. 

Opportunity  for  a  salesman  in  the  fabulous 
Rocky  Mountain  empire.  Salary  and  com- 

mission. Write  EUis  Atteberry,  Radio  KCOL, 
P.  O.  Box  574,  Fort  Collins,  Colorado. 

I-F  you  have  Perspiration,  Inspiration,  En- 
thusiasm, opportunity  for  $6-8,000.  KFRO, 

Longview,  Texas. 
Sales:  Need  salesmen  to  work  southern 
states  for  tape  machines,  cartridge  machines 
and  electronic  equipment.  Please  contact 
Gamaliel  Enterprises,  P.  O.  Box  20627,  At- 

lanta Municipal  Airport,  Atlanta,  Georgia. 

Sales 

New  station  with  increasing  sales.  Needs 
experienced  salesman.  Guarantee  against 
commission  for  right  man.  Reply  confiden- 

tial. John  Clark,  WDMC,  Otsego,  Michigan. 
Experienced  salesman — for  really  progres- 

sive daytimer  75  miles  from  Chicago.  Must 
be  able  to  sell  radio.  Present  salesman 
leaving  radio — making  $10-15,000  yearly. Send  photo  and  resume  to  Bill  Dahlsten, 
Manager,  WLPO,  LaSaUe,  Illinois, 
Salesman  single  station  small  market.  $510 
month  guaranteed  or  commission  which 
ever  higher.  Send  resume,  references  and 
photo  to  S.  A.  Hassan,  WROY  AM-FM,  Box 
31,  Carmi,  Illinois. 

Announcers 

Announcer,  First  Phone  required,  for  New 
England  Daytimer.  Salary  excellent,  com- 

mensurate with  yoiu-  ability  in  both  fields. Announcing  must  be  first  rate.  Please  send 
audition  tape  including  news  delivery,  com- 

mercials, informal  ad-lib  and  resume.  Real 
opportunity.  If  you  have  sales  ability  this 
would  also  be  a  valuable  asset.  Rush  reply 
including  all  details  to  Box  403M,  BROAD- CASTING. 

First  phone  announcer/salesman  or  first 
phone  salesmen.  Interesting  proposition 
with  happy  organization.  Box  507M, 
BROADCASTING. 
All  around  radio  experience  with  first 
phone.  Good  pay  near  Chicago.  Send  tape 
and  history.  Box  551M,  BROADCASTING. 
Experienced  announcer  wanted  by  Illinois 
kilowatt  good  music  station  for  dj  work 
plus  news  gathering  and  writing.  Ability 
in  production  work  helpful.  Excellent  start- 

ing salary,  many  extra  benefits  for  ma- 
ture man  with  proved  ability.  Personal  in- 

terview required.  List  age,  experience,  edu- 
cation, family  status,  detailed  experience. 

Box  598M,  BROADCASTING.  
Announcer  with  first  class  license  for  air 
work  on  midwestem  market  good  music 
station.  No  rock  and  rollers.  Emphasis  on 
announcing.  No  maintenance.  Rush  tape 
and  resume.  Box  599M,  BROADCASTING. 
Ohio  daytimer  needs  first  ticket  engineer- 
announcer.  Minor  maintenance  necessary. 
$100  week  to  qualified  man.  Box  707M, BROADCASTING. 

First-phone  announcer.  Opportunity  for  ad- 
vancement. Immediate  opening.  Midwest. 

Middle-of-the  road  station.  Box  612M, 
BROADCASTING. 
Licensed  nut  wanted!  Immediate  opening 
for  Top-40  D.J.  with  first  phone  in  fast 
growing  S.E.  Metropolitan  market.  The 
man  we  want  must  be  different  .  .  .  really 
different!  If  listeners  call  you  a  nut  .  .  . 
friends  say  you're  a  squirrel  .  .  .  C.  E. 
Hooper  says  you're  tops  .  .  .  then  we want  to  hear  from  you.  Send  tape  and 
resimie  today!  Box  613M,  BROADCASTING. 
Top  rated  good  music  station  in  beautiful 
Southern  California  coastal  city  expanding 
staff  with  two  immediate  openings  in  an- 

nouncing/news departments.  First  class  li- cense required  for  both.  Needed :  a  newsman 
to  gather,  write,  and  air  local  news,  plus 
work  short  board  shift.  Needed:  Combo 
board  man,  good  voice  and  knowledge  of 
good  music  essential.  $500  a  month — ^both openings.  Send  tape  and  resume  to  Box 
630M,  BROADCASTING.  
"Excellent  opportunity  with  new  Florida daytime  station,  for  announcer  with  first 
Phone  experience.  Applicant  must  be  sin- 

cere, not  a  drlffer.  Send  complete  informa- 
tion and  references.  Box  660M,  BROAD- CASTING. 

Announcers 

Announcer,  1st  phone  ...  no  maintenance 
.  .  .  heavy  on  announcing.  "Better"  music station  .  .  .  good  salary  .  .  .  contact  Bob 
Donnelly,  P.  D.  Box  666M,  BROADCASTING. 
Wanted:  Announcer  with  first  class  ticket. 
Box  682M,  BROADCASTING. 

Sharp  sportscaster,  news,  personality.  Pres- 
ently hosting  Paar  type  television  show. 

Desire  return  Eastern  market.  Box  683M, 
BROADCASTING. 

Announcer — with  first  phone — no  mainten- 
ance. Must  have  good  voice  and  be  able  to 

run  a  good  board  for  good,  adult  station.  .  . 
75  miles  from  Chicago.  Staff  well  paid — 
station  successful.  Need  good  men  who  care 
what  they  sound  like.  If  that's  you,  write Box  696M,  BROADCASTING. 
Announcer  who  really  knows  music  and 
production.  Restricted,  or  better,  licenses 
required.  Michigans  second  market.  An  op- 

portunity with  a  growing  organization. 
Tape,  photo,  resume  to  Box  713M,  BROAD- CASTING. 

Immediate  opening  for  first  phone  an- 
nouncer emphasis  on  poise  quality  and 

commercial  presentation.  Salary  open. 
Send  tape,  resume  and  picture  to:  Kent 
Roberts,  KLMR,  Lamar,  Colorado. 
Newsman.  Experienced.  Must  know  the  ins 
and  outs  of  news  collection  and  presenta- tion. Authoritive  and  mature  voice.  Will 
head  and  form  news  department  in  mak- 

ing. Excellent  opportunity  in  Michigan's capital.  Tape  and  resume  to:  Stokes  Gres- 
ham,  Jr..  WMRT,  P.  O.  Box  1256,  Lansing, Michigan. 

My  Boss  wants  you!!  If  you  have  a  1st  phone 
ticket — 2  years  experience — like  night  shift, 
sign  off  10:00  p.m.  He'll  pay  top  money  and advance  right  man.  All  new  studios  and 
equipment — only  station  in  market.  I'd  stay, but  am  going  to  Medical  school.  Write  to 
Jim  Jae  KHMO,  Hannibal,  Mo.,  today  I 
Signed  Gene  Woody,  KHMO,  staff  announcer. 
Announcer-M.C,  desiring  sales — salary  and 
commission  above  average.  Personal  inter- 

view necessary.  KLEX,  Lexington,  Missouri. 
Billings  number  one  radio  station  needs 
bright,  tight  D.J.'s.  Grow  with  the  Growing- est  radio  organization  in  Montana.  Excellent 
working  and  living  conditions.  The  nation's finest  hunting  and  fishing.  Send  tape  and 
resume  to  Jack  Bolton,  station  manager, 
KOOK  radio  station,  BiUings,  Montana. 
Immediate  opening  for  top  flight  radio  and 
tv  announcer.  Good  pay,  excellent  oppor- 

tunity for  right  man.  Send  resume,  salary 
and  air  check  to  P.  O.  Box  70,  West  Palm 
Beach,  Florida. 

Two  first  phone  men  wanted  immediately 
.  .  .  Over  a  hundred  a  week  for  a  five  day 
week  to  start  .  .  .  Send  tapes  air  mail  to 
J.  J.  VaUey  .  .  .  KSEM,  Moses  Lake,  Wash- ington. 

"Strong  personality-versatile  announcer  for 
one  of  nation's  great  stations.  Outstanding 
opportimity  for  the  man  who  fills  our  re- 

quirements. Send  tape,  photo,  and  resume 
to  WMBD  Radio,  Peoria,  Illinois." 
Immediate  opening  for  experienced  1st 
phone  announcer.  No  maintenance.  Salary 
open.  Send  all  or  call  collect  Hugo  DiSalvo, 
Gladstone  7-1194,  WIOU,  Kokomo,  Indiana. 
Indiana  daytimer  and  FM  needs  experi- 

enced announcer  with  1st  phone.  Interest- 
ing, challenging  position.  Salary  open.  Con- tact Frank  Haas,  General  Manager,  WMRI 

AM-FM,  Marion,  Indiana. 
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Help  Wanted — (Cont'd) Situations  Wanted — (Cont'd) Situations  Wanted — (Confd) 

Technical Management Announcers 

Wanted — 1st  class  engineer  with  directional 
experience  who  wants  to  be  chief.  Box  454il, 
BROADCASTING. 

"Eastern  Regional  AJM-FM  needs  first  class 
Engineer.  Trar.smitter  and  maintenance. 
No  combo.  Permanent  position,  with  pos- 
sibUirv.-  of  chief's  job.  Salary  open.  Ftill details— first  letter  to  Box  471M.  BROAD- 
CASTING. 

Daytimer  in  Georgria  needs  combination 
chief  engineer-announcer.  Heav>-  on  main- 

tenance. "SISO. 00  oer  week  for  risht  man. 
Write  Box  4T6M. 'BROADCASTING. 
500  W  daytimer  wants  reliable,  competent 
chief  for  part  sales  or  annotmce.  Good 
equipment.  5  year  old  station  in  medium 
market — beautiful  city  in  upper  midwest. 
Mttst  have  techn-knowhow.  Good  pay  and 
side  benefits.  Middle  road  mtisic.  1st  phone. 
Enclose  restmie  and  reoly  to  Box  477il, 
BROADCASTING. 

Chief  engineer — must  have  experience  en- 
gineering, announcing,  selling.  Handsome 

pay  scale  SooO  on  up.  Small  town  upper- midwest  davtimer.  Send  letter  only!  Box 
568M,  BROADCASTING. 

Chief  engineer — D.J.  Immediate  opening start  2500.00  oer  month.  Send  taoes.  resume 
or  call  Paul  "Battisti  or  Al  Anthony  ZM  6- 4411.  KAFY.  Bakersnelc.  California. 
Growing  radio  operation  in  the  treasure 
state  of  ̂ Montana  needs  a  chief  engineer. 
Best  hunting  and  fishing  in  the  states. 
Modem  western  community.  Good  pay  for 
the  good  man.  Call  or  write:  Jack  Bolton, 
station  manager.  KOOK  radio  station,  Bil- 

lings, Montana. 

First  phone  engineer  for  fulltime  south- 
eastern IMichigan  kilowatt.  Maintenance, 

niinimum  board  shift.  New  equipment  and 
excellent  working  conditions:  S450  per 
month  starting  salary.  Contact  Chief  Engi- 

I    neer.  WABJ.  Adrian,  Michigan. 
F   

Permanent  opening  for  engineer,  fii'st  phone, must  be  good  on  preventative  maintenance, 
must  know  AM-FM  stereo  multiplex.  In-- 
quire  \\~BLY.  Springfield,  Ohio. 
Midwest  regional  AM-FM  needs  first  class 
engineer  now.  No  annotmcing.  Contact 
Chief  Engineer.  Call  223-2060  or  write  WTMA. 
223  North  Main  Street,  Lima.  Ohio. 

Chief  engineer  with  above  average  technical 
know-how  plus  administrative  ability  for 
above  average  5  kw  station.  'WLSI.  Pike- viUe.  Kentucky. 

Production — Programming,  Others 

Are  yon  a  News  Director?  Strong  Montana 
network  station  needs  mature,  experienced 
news  director.  Man  to  compile  local  and 
state  news.  Station  has  excellent  faculties. 
AP  wire.  Air  voice  important  but  not  pre- 

requisite. Applicant  must  pro\"ide  references, restime  and  picture.  We  are  looking  for  a 
qualified  man  who  desires  a  permanent  po- 

sition with  one  of  Montana's  leading  sta- tions. Manager.  Sales  and  Program  heads 
with  station'since  1949.  Staff  is  experienced, hard  working  and  congenial.  All  applications 
acknowledged.  Box  6o9M.  BROADCASTING. 

Producer  radio-tr  for  major  market  Protes- 
tant broadcasting  office.  Varied  responsi- bilities. Interest  in  church  essential.  Write, 

stating  experience  to  Box  669M,  BROAD- 
CASTING^  

R\nio 

Situations  Wanted — Management 

General  Manager  ready  to  push  your  sta- tion, biuld  sales.  Medium  to  large  market. 
10  years  at  present  city.  Box  594M, 
BROADCASTING. 

Commercial  Manager,  seek  to  manage  sta- 
tion, southern  market.  Prefer  competitive 

market,  no  single  station  town.  Must  have 
authority  to  make  changes.  Leaving  present 
employer  for  advancement,  only.  Bo.x  595M, 
BROADCASTING. 

Manager,  strong  on  revitalizing  losing  prop- 
erty, willing  to  relocate  in  metropolitan 

market.  Sober,  family,  excellent  references. 
For  oersonai  interview  write  Box  59TM. 
BROADCASTING. 

Need  a  selling  manager?  WUl  swap  thirteen 
year  success  record  for  full  responsibUitj-. Mature.  ci\'ic-minded  faniilv  man.  Em- 

ployed.  Box  6T1M,  BROADCASTING. 
Florida  radio  management  wanted.  Complete 
radio  backsrotuid.  strong  on  sales.  Experi- 

enced, mai-ried.  stable.  Box  6T6M,  BROAD- CASTING. 

Experienced  in  small  market  management, 
in  major  market  wanting  return  to  small. 
Sales,  first-phone,  all-aroimd  know-how, best  references.  Will  relocate,  must  move 
soon.  Box  6SiM.  BROADC-^TING. 

DJ  to  GM  in  10  years.  .  .  .seeking  manage- 
ment opoorttmity.  ownership  potential  in 

native  southeast.  Box  695M,  BROADCAST- 

In^. Desire  management  in  Northwest  area.  Ex- 
tjerienced  in  all  chases  of  radio.  Box  690M, 
BROADCASTING. 

■'Marore  manager  for  full  operation  small- 
medium  radio.  Prestige  influence,  person- 

able, excellent  voice."  Proven,  solid  sales 
record.  20  years  radio-T\'  experience.  Ne-«-s. 
play-by-nlay.  special  events.  Hea\"j"  com- 

munity acti%itj"?  Strong  audience  program- 
ming."  Unique."  original  ideas.  Family  m.an. Wife  available  for  team  iia  traffic,  program- 
ming. coDv,  proni.otion.  Reliable  references." Box"SQ25l.  BROADCASTING. 

Working  manager  desires  permanent 
change.  More  than  20  years  top  air-sales, all  phases  broadcast,  tops  in  special  events, 
public  relations.  Public  ser^-ice.  rsi.C.  work, proven  sales  record.  Present  salary  Slo.OOO 
with  tightly  produced  250  kw,  in  very  com- 

petitive^ two  station  market.  Grossing  excels S120.000  annually.  Top  references,  resimte 
and  meeting  upon  request  .  .  .  before 
school  begins.  Otherwise  no  hurry.  Box 
7V2M.  BROADCASTING. 

Good  man  nowadays  is  hard  to  find!  Not 
so — there's  me!  Almost  two  decades  in 
radio.  Experienced  in  managenient,  pro- 

gramming, personality,  air  work,  sales, 
copy,  traffic — all  phases.  Married,  under 
forty.  College  grad..  four  children.  ^Vhat's 
the "  offer?  ~  At"  what  price?  Box  T16M. BROADCASTING. 

Sales 
National  Sales  Director — major  market 
group.  Available  soon.  Nationally  known. 
One  of  the  best  managenient.  sales,  pro- 

gramming (all  types}  records  in  the  indus- 
try. Outstanding'success  in  popular  music area.  Interested  onlv  in  major  markets. Box  143M.  BROADCASTING. 

Com'bination  salesman-newscaster.  Exten- sive exnerience  both  fields.  Personable, 
reliable,  references.  Box  6T9M,  BROAD- CASTING. 

Announcers 

College  graduate,  married,  two  years  expe- rience, dj.,  news  director,  sports  editor. 
Some  newspaper  experience,  seeking  larger 
market,  chance  to  learn  and  advance  in 
news  and  or  sports.  Box  490M,  BRO-AD- CASTING.   

Personalitv  with  S  years  experience,  humor, 
voices,  wishes  to  meet  station  manager  in 
medium  or  major  market  with  opening. 
Box  550M.  BROADCASTING. 

"Experienced  all  around  annonncer  major 
m.arket,  looking  for  medimn  sized  market 
to  relax  and  enjoy  work.  Ten  years  com- 

mercial experience  as  news  director,  per- sonalitv disc  jockey,  worked  all  shifts, 
pd,  also  plav  bv  play  all  major  league  and 
college  sports  for  afrs.  Right  job  early 
morning  track  and  pd  or  disc  show  and 
sports  director  play  by  play.  Willing  to 
make  smaU  investment.  Married.  Salarj- minimum  S600.  Box  577M.  BROADC.\STING. 

Top-rated  morning  man  in  medium  mid- west. Tight  board,  happy.  Not  screamer, 
fuUv  experienced.  Box  5S4iI,  BROADCAST- ING. 

6  years  experience.  Personalit>-  dee-jay, tight  production,  ready  to  move  up  arid 
settle  permanently  during  August.  Draft 
free,  familv  man  .  .  .  want  S160  .  .  .  first 
phone.  Box  596M,  BROADCASTING. 
Wide  awake  morning  man.  Versatile,  de- 
nendable.  willing  to  follow  directions.  Box 
625M.  BROADCASTING. 

DJ — 20  year  old.  non-caucasion,  broadcast- 
ing school  graduate.  Need  first  job,  strong 

on  rock  and  roll  and  commercials.  WUl  go 
anywhere.  Box  632M,  BROADCASTING. 

Stop:  I'm  your  man  if  your  station  is  in Arizona  or  California  and  if  you  want  a 
yoimg  annotmcer  with  happy  attitude,  tight 
production,  and  e.xceUent  sales  background. 
Box  S34M.  BROADCASTING. 

Ben  Casey  caimot  handle  your  operation  as 
well  as  I ! !  Yoimg  and  versatile  with  a  happy 
sound  and  tight  board.  Michigan  or  midwest 
preferred.  Box  635M.  BROADCASTING. 

Experienced  newsman-dj.  5  years  quarter- 
miUion  market  both  news  and  dj.  Moljile 
and  studio  and  beat  news  with  rewrite  ex- 

perience. Tight  board  as  di.  Box  636M, BROADCASTING. 

Recent  college  graduate  seeks  start  in 
Broadcasting.  Box  641M.  BROADCASTING. 

Country  music  dj — 1st  phone — 3  vears  ex- 
perience— veteran — 25 — ^married.  Also  Comm. 

pilot— Make  offer.  Box  SISM.  BROADCAST- ING. 

First  phone  personality — Showmanship,  col- 
lege. 5  years  experience,  family  man.  draft 

exempt.  Want  S160.00  Box  645M.  BROAD- 
CASTING 

Disc-jockey  Negro  experienced.  RNB  Gos- 
pel, morning  night  soot.  Good  market, 

tight  format  air  check.  Write  Jerrv  Coombs 
P.O.  Box  221,  Sparkill-N.Y. 
Attention  D.  C.  area — need  iob  near  home, 
available  mid-July.  Standard  or  format.  Ma- 

ture voice,  great  deliverv.  Tod  references. 
I  need  you.  Box  651:M.  BROADCASTING 

Young,  am'bitions.  dj,  now  working  in  public relations  department  NBC.  Chicago  desires 
position  in  medium  size  market.  Combo, 
news,  dependable,  willing  to  travel  anv- 
where  draft  exempt.  Box  652M,  BROAD- CASTING. 

DJ ;  fast  board:  mature  sotmd:  experienced; veteran:  want  permanent  position.  Box 6o6M.  BROADCASTING. 
Experienced  dj  announcer — tight  format,  au- thoritative newscasting.  Would  like  to  settle 
in  friendly  communitv.  Box  661M,  BROAD- CASTING. 

Experienced  annotmcer,  "friendly  personal- 
ity" D-J  wants  permanent  position.  WiU settle  for  Security!  Tight  board,  good  pro- 

duction. Not  a  screainer.  Would"  welcome opportunity-  to  ser\"ice  and  sell.  Box  663M, BROADCASTING.  

Polished  announcer.  Experienced  in  news, 
dj  show,  sports,  production.  Desires  N.  Y.. 
N.  J..  Connecticut,  L.  I.  area.  Box  603M, 

BROADCASTING.  ' 1st  phone  D.J..  over  5^2  years  experience. 
Easy  listening  or  top  40.  Available  within  2 
weeks.  Telephone  633-3007,  area  code  303 
now!  Married.  Salary  open.  Box  667M, 
BROADCASTING. 

First-phone  personality:  C&W  and  pop. 
Sober  family  man.  Excellent  audience  rating. 
Experienced  news.  farm.  metrot5olitan.  sales, 
copy.  Box  66SM.  BROADCAS'TING.  
Annotincer-type  annonncer  available  8/1; 
presently  in  one  of  biggest  markets.  Mature, 
literate:  experience  as  PD,  newsman.  Can 
give  you  gutsy  newscasts  or  keep  your 
audience  up  all  night  with  the  most  Hsten- able  music  show  and  commercials  in  the 
business.  1st  ticket,  sweet  temper,  but  pd's imder  21  do  not  write  Box  673M,  BROAD- CASTING. 

Attention  Nashville  and  middle  Tennessee. 
yotmg  married  announcer  with  first  phone. 
Three  years  experience:  well  trained.  Good 
references.  Box  677M,  BROADa^STING. 
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Announcers 

One  of  the  finest  small  stations  in  the 
nation  gives  its  endorsement  to  a  fine  an- nouncer with  ambition  whom  we  would  like 
to  see  get  ahead.  We  feel  he  has  the  ability 
to  be  your  best  with  excellent  management 
potential  too.  Integrity,  family,  Civic  and 
Fraternal  responsibility,  B.A.,  Vet.  7  years 
experience  radio  and  tv.  He  intends  to 
move  in  September.  We'd  like  to  see  him 
make  a  good  one  with  our  blessings.  We'll recommend  him  to  the  right  respondents. 
This  is  no  gimmick.  Box  681M,  BROAD- CASTING. 
Family  man,  presently  employed  in  one  of 
top  AM-TV  outlets  in  Ohio,  wishes  to  re- 

locate in  Ohio  Michigan  area.  12  years 
experience.  Permanent  position,  only.  Ex- 

cellent newsman,  good  deejay  with  ratings 
to  prove  it.  No  women  or  alcohol  problems. 
Employed  in  present  position  four  years. 
$150  weekly,  will  accept  guarantee.  Box 
686M.  BROADCASTING. 
Announcer-Account  Executive  (combina- 

tion) Experienced;  Air-sales-Production 
voices.  College.  Box  688M,  BROADCAST- ING. 

Young  colored  announcer-Dee-Jay,  tight 
production,  deep  resonate  voice,  veteran, 
dependable.  Box  691M,  BROADCASTING. 
Smooth  distinctive  sound  crisp  authorita- 

tive news.  Tight  middle-of-the-road  format, 
married,  veteran,  desires  permanent  posi- tion. Box  699M,  BROADCASTING. 
Announcer-married,  would  like  to  become  a 
member  of  your  good  music,  news  concious 
station  and  community.  Box  701M,  BROAD- CASTING. 

Red-hot  rocking  D.J. — youthful,  forceful 
delivery-tight  board  —  23,  experience  a 
plenty,  college  grad.  Murders  competition! 
Box  702M,  BROADCASTING. 
Beginner,  disc  jockey,  some  experience. 
Know  music,  writes  jingles,  news  editing, 
music  library  work.  Mild  cerebral  palsy. 
Box  703M,  BROADCASTING. 

Announcer-D.J.,  good  newscaster,  own 
tight  board,  want  to  settle  permanently 
with  station  in  great  Northwest  only.  Mar- 

ried, service  completed.  Prompt  reply.  Box 
706M,  BROADCASTING. 

Stop  here — if  you're  looking.  1  year  ex- perience-mature voice.  28  years.  Prefer  nite 
spot  near  college.  Salary  $80.00  to  start. 
Box  704M,  BROADCASTING. 

Authoritative  voice  —  good  D.J.  Young 
veteran  (28  yrs.).  Strong  on  news,  1  yr. 
experience.  Salary  open.  Box  705M,  BROAD- CASTING. 

Announcer  dj.  Family  man.  2  years  experi- 
ence. Will  relocate  permanently.  Authorita- 

tive sound.  Hard  worker,  good  board.  Box 
602M,  BROADCASTING. 
Need  solid  position  or  replacement  job  with 
permanency  option  in  Atlanta  market.  Have 
good  background,  young,  energetic,  first 
phone.  Willing  to  work  day  and  night  for 
good  salary.  Expect  to  settle  in  area  .  .  . 
marry  Georgia  peach.  If  you  are  looking 
for  a  young  radioman  to  grow  with  your 
organization,  then  I  am  looking  for  you. 
Box  708M,  BROADCASTING. 
5  years  experience  all  phases  radio,  2  years 
as  production  director.  4  years  college. 
Commercial  photography  experience,  mar- 

ried, sober.  Ability  from  "Rock  to  Bach." Seek  permanent  position.  Minimum  $115. 
Box  717M,  BROADCASTING. 

Prefer  Florida — Announcing-sales  or  sales. 
Presently  employed.  Top  references,  9  years 
experience,  first  phone,  family,  conscienti- 

ous. Wants  permanent  position— let's  talk. Cherry  6-2224,  Bainbridge,  Georgia. 
Graduate  broadcasting  school,  restricted 
permit.  Would  like  a  announcing  position  in 
station  kw  or  less.  Tape  and  resume  upon 
request.  Ronald  Larsen,  Egan,  South  Dakota. 
Newsman  .  .  .  seeks  on  air  position  in  large 
metropolitan  market;  college  training  in 
broadcasting;  three  years  commercial  ex- 

perience in  production,  writing,  airing,  on 
the  spot  coverage.  Familiar  with  voice,  wire 
news  services,  mobile  units.  Available  im- 

mediately. Contact  Harold  Platzker,  785 
West  End  Ave.,  New  York  25;  Universi- 

ty 4-2829. 

Announcers 

Format  dj.  Young,  energetic,  theatrical 
background,  tight  board,  will  travel.  Tom 
Jordan,  3108  N.  St.  Louis,  Chicago  18,  Il- 

linois. PA  5-5818. 

Teclinical 

I  control  department,  work  hard,  take  pride, 
cover  major  dj  block.  Nine  years  working 
directional.  There  in  eight  days.  All  in- 

quiries answered.  Box  539M,  BROADCAST- ING. 

Eastern  States  first  class  engineer  looking 
for  a  transmitter  job.  Age  41,  married  and 
settled,  would  like  a  permanent  position. 
Salary  open.  Box  552M,  BROADCASTING. 

South  only — first  phone,  12  years  chief  and 
staff  engineer.  Maintenance  is  my  interest. 
No  announcing— please.  Box  561M,  BROAD- CASTING. 

Engineer,  26  years  as  chief  and  consultant 
available  in  30  days.  Excellent  maintenance, 
construction  and  design.  Familiar  with  all 
FCC  relations.  Bonus,  good  news,  and 
straight  commercial  voice.  No  sales,  sports 
or  special  events.  $550  minimum.  Box  639M, 
BROADCASTING. 

Chief  engineer — experienced  to  50kw-am/fm 
construction.  Maintenance-directions  and 
proofs.   670M,  BROADCASTING. 

Engineer,  experienced  am-fm,  tv-mw.  Prefer Southeast  Florida,  or  Southwest.  Available 
September  first.  Permanent  position  desired. 
Box  687M,  BROADCASTING. 

FM  Stations — Now  is  the  time  to  show  a 
profit.  I  can  help.  Have  fijst  phone  license, 
technical  knowledge,  ideas  for  FM:  produc- 

tion, sales,  promotion  and  program  guide. 
Write  Grady  Dixon,  503  Snow  HiU  St.,  Ay- 
den,  N.  C.  with  offer  or  for  details. 
First  phone,  some  experience.  Handicapped, 
go  anywhere.  Earl  J.  Key,  Clarksville, 
Arkansas,  Route  #1.  Pleasant  4-2288. 

Production — Programming,  Others 

Production  -  Writer  -  Production  Director. 
Pulse  rated  #1  in  4  station  metro  market. 
Experience  all  phases,  formats,  AM,  FM, 
announce,  too.  Prefer  East  but  will  relocate 
anywhere  there  is  a  future.  Box  505M, 
BROADCASTING. 

Want  opportunity  in  sports  field.  Have  12 
years  background  as  sportscaster,  play-by- 

play, coach,  official.  Willing  to  do  anything 
in  this  field.  Could  be  big  help  to  sports 
department.  Bondable  family  man,  40.  Box 
590M,  BROADCASTING. 
Looking  for  administrative  help,  p.d.,  music 
director,  s.d.,  supervisor?  Man  Thursday 
will  help  busy  executive  lessen  burdens.  12 
years  varied  experience  in  radio-tv.  Now in  electronics.  Good  references,  bondable, 
good  health,  family  man,  40.  Box  591M, BROADCASTING. 

Seeking  sound  success?  Solid,  salable  pro- 
gramming by  million-market  professional. 

Box  644M,  BROADCASTING. 

Gentleman  jvith  vast  and  varied  radio-tv 
background  would  like  administrative  work 
or  programming  in  Southern  California. Also  would  like  to  purchase  minority  stock. 
Box  654M,  BROADCASTING. 
5  years  experience  all  phases  radio,  2  years 
as  production  director.  4  years  college. 
Commercial  photography  experience,  mar- 

ried, sober.  Ability  from  "Rock  to  Bach." Seek  permanent  position.  Minimum  $115. 
Box  718M,  BROADCASTING. 

TELEVISION 

Help  Wanted — Announcers 
Major  market  Rocky  Mountain  area  station 
has  staff  opening  for  bright,  versatile  com- 

mercial announcer.  Some  news,  special 
programs.  Writing  &  photography  experi- 

ence helpful.  Emphasis  on  on-camera  & voice  flexibility.  Send  either  VTR.  SOF, 
photo,  resume  and  references  to  Box  559M, 
BROADCASTING. 

Announcers 

TV  Kiddie  personality  for  top  rated  show 
on  deep  south  VHF.  Must  double  as  booth 
announcer.  Top  dollar  for  top  man.  Send 
short  VTR  or  SOF.  Box  492M,  BROAD- 
CASTING. 

Need  strong  personality  for  kids  show.  Ex- 
perience and  creative  ability  are  of  utmost 

importance.  Send  complete  background  re- 
cap and  sop  or  tape  to  Program  Director, 

KCRG-TV,  Cedar  Rapids,  Iowa. 
Immediate  opening  for  qualified  television 
announcer.  Air  resume,  picture,  tape  to 
Dick  McDaniel,  KFEQ-TV,  St.  Joseph,  Mis- souri. 

Newsman  for  on-the-air  presentation  and 
full-time  local  news  gathering.  Must  have 
TV  experience  in  both.  Prefer  Texas  ap- 

plicant. Send  picture,  audio  tape  and  biog- 
raphy. Lynn  Pentony,  KRIS-TV,  Post  Office Box  840,  Corpus  Christi,  Texas. 

Strong  on-the-air  commercial  announcer 
who  can  double  as  sports  director.  Out- 

standing opportunity  in  market's  top  sta- tion. Contact  John  Radeck,  Operations 
Manager,  WJBF-TV,  Augusta,  Georgia. 
Phone  Park  2-6664. 

Technical 

Opening  available  with  leading  midwestem 
tv  station  for  experienced  engineer  with 
first  class  license.  Send  recent  picture  with 
full  resume  to  Box  959K,  BROADCASTING. 
Wanted:  Chief  tv  engineer;  experience 
necessary.  Strong  on  maintenance;  good 
hours,  top  pay.  Call  collect  Don  Neil, 
Gladstone  3-4001,  Greenwood,  Miss. 

"Transmitter  engineer  for  California  station. 
UHF  experience  preferred.  Contact  Curt 
Peterson,  Chief  Engineer,  KICU-TV,  2803 
Divisadero,  Fresno,  California." 
Opfening  available  for  experienced  tv  tech- nician with  first  class  license.  Write  or  call 
Kelly  Robbins,  WFBM-AM-FM-TV,  Indian- 

apolis, Indiana. 

Production — Programming,  Others 

Television  Continuity  Director,  Florida  mar- 
ket. Send  background  and  salary  require- ments. Box  637M,  BROADCASTING. 

TELEVISION 

Situations  Wanted — Management 
TV-Radio  manager — 12  years  experience. 
Mature,  proven  abUity,  excellent  sales-man- agement record.  Desires  relocate  bigger 
market,  bigger  salary.  Money's  worth  guar- anteed. Box  544M,  BROADCASTING. 

Experienced    Agency   Vice-President.  For: Assistant  General  Manager,  in  Charge  of  Tv 
Programs  and  station  operations.  Age  38. 
Have  had  twenty  years  in  radio  and  tele- vision. Started  in  Tv  in  1949.  Experienced  in 
all  phases,  programming,  sales,  operations 
and  announcing.  For  last  seven  years  have 
been  Vice-President  of  six  advertising  agen- 

cies, affiliated  in  the  south.  Only  interested 
in  becoming  the  assistant  to  a  general  man- ager of  Tv  outlet  in  good  size  market.  Box 
638M,  BROADCASTING. 
General  Sales  Manager,  presently  employed, 
looking  for  competitive  market  situation 
with  station  team  that  is  "Go"  in  all  depart- ments. Excellent  industry  references.  Over  a 
decade's  experience  all  phases  station  time 
sales.  Married.  Mid-30's.  Box  640M,  BROAD- CASTING. 

Sales 

General  Sales  Mgr.  (TV)  .  .  .  Self  starting 
creative  sales  producer  with  outstanding 
track  record.  Excellent  client  and  agency 
contacts.  Presently  employed.  Wants  chal- 

lenging job.  14  years  experience  (5  local- regional — 9  NYC  reps.)  18M  base  plus  % 
sales.  Box  604M,  BROADCASTING. 

Experienced  radio  salesman  with  number 
one  station  in  15th  major  market  desires  op- 

portunity to  move  into  tv  sales.  College- 
educated,  young,  aggressive  with  profession- al training  in  tv.  Will  relocate.  Box  653M, 
BROADCASTING. 
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Situations  Wanted — (Cont'd) For  Sale — (Cont'd) 
INSTRUCTIONS 

Sales 

General  Manager,  lOOO-watter  with  proven 
record  in  creative  selling  for  tv,  radio,  film, 
ad  agencies  seeks  syndication  position.  Will 
travel  fulltime  with  wife/secretary.  No 
children.  Non-drinkers.  Require  salary,  ex- 

penses, commission  incentive.  Topline  prod- uct only.  Box  672M,  BROADCASTING. 
Five  years  television,  radio  commercial 
m.anagement,  available  because  new  station 
delayed.   Box  678M.  BROADCASTING. 

Announcers 

Need  newsman?  See  annotmcer-type  ad imder  Situations  Wanted,  Radio. 

Excellent  background — Four  years  tv,  live, 
VTR,  booth,  additional  radio.  Married,  26, 
at  peak,  employed.  Mature,  dependable, 
wiU  relocate.  Box  517M,  BROADCASTING. 

Technical 

Engineer  with  over  ten  years  experience  as 
chief  TV,  AM,  FM  desires  responsible  posi- 

tion with  progressive  company.  Box  631M, 
BROADCASTING. 

Chief  Engineer  progressive  station.  Experi- 
enced, planning,  construction,  maintenance. 

All  phases  tv.  Presently  employed  respon- sible position.  Desire  to  cease  traveling.  Box 
l!     664M.  BROADCASTING. 

Production — Programming,  Others 

Director-Writer-Announcer,  looking  for  a 
position  with  potential.  Box  337M,  BROAD- CASTING. 

Nationally  recognized  newsman  seeks  chal- 
lenging position  with  medium  market 

operation.  Network  and  overseas  experience 
will  help  build  or  expand  local  image. 
Best  industry  references.  Salary  open  and 
all  replies  acknowledged.  Write  Box  540M, 
BROADCASTING,  or  Phone  Area  501, 
UNion  3-4336  today. 
Newsman.  11  years.  Directed  legislative  elec- 

tion, special  events.  Editorial  writing  back- 
grotmd.  Family;  age  34.  Call  304-925-5488 coUect.  Box  407M.  BROADCASTING. 

TV  Weatherman  —  Professional  member 
American  Meteorological  Society,  5  years  ex- 

perience in  tv,  2  in  radio-tv.  College  grad., married.  Excellent  viewer  acceptance.  Box 
633M,  BROADCASTING. 

I  Newsman:  10  years  experience — 5  with  wire 
service,  5  with  radio  station,  executive  posi- 

tion with  each.  B.S.  degree,  30,  married, 
hard-working,  enterprising.  production- minded.  Good  voice.  Seek  major  market. 
Box  675M,  BROADCASTING. 
Producer-Director:  BS  radio  and  television 
production,  six  years  tv  experience  in  com- mercial and  ETV.  Married.  31.  resume  upon 
request.  Box  693M,  BROADCASTING. 

Television  news — public  affairs.  Tight  major 
market.  Experience — creative  writer — good 
education,  family — 33 — wants  career.  Box 
700M,  BROADCASTING. 
June  graduate.  M_A.  Extensive  training  in 
all  phases  of  production  and  programming. 
Seek  permanent  position  in  tv.  Married, 
references,  resume.  Lloyd  V.  Whiting,  6028 
Vinton  Avenue,  Comstock  Park,  Michigan. 

FOR  SALE 

Equipment 

lOkw  Rel  FM  transmitter.  Used — very  poor 
condition  but  excellent  for  spare  parts  or 
for  challenging  engineer.  Best  offer.  Box 
655M,  BROADCASTING. 

ITA  1000  watt  FM  transmitter,  one  year  old, 
new  tubes  in  transmitter  with  spares,  also 
one  program  line  amplifier  6  months  old. 
Box  657M,  BROADCASTING. 
Concertone  91A  recorder,  new  condition, 
used  very  little  for  six  months,  going  Cart- 

ridge. 7^2  and  S^i  full  track.  Cost  around 
$900,  seU  for  $550.  P.O.  Box  1841,  Mont- 

gomery, Alabama. 

New  broadcast  equipment,  consoles,  trans- 
mitters, etc.,  for  college  radio  stations 

available  from  manufacturer.  Collegiate 
Broadcasting  Network,  Pittsburgh  21,  Penn- 

sylvania. Write  for  free  catalog. 

Lost  lease.  Have  for  sale  Translux  Travel- 
ling News  Sign  in  perfect  condition.  Cost 

$14,000  new,  will  sell  for  $3,000  if  you  come 
and  get  it.  42',i  ft  long  48  in.  high.  Write 
WBLY,  Springfield,  Ohio. 

Tape  athon  playback  units.  Model  375-7-RP 
using  7"  reels.  Has  preamp.  Continuous  play, double  track,  ideal  for  use  on  location  for 
background  music.  Cost  new  $404.50.  We 
are  changing  to  FM  feed.  Units  used  one 
year,  bargain  at  $150.00  each.  FOB,  In  Store 
Broadcasting,  2022  South  Division,  Grand 
Rapids,  Michigan. 
Two  Seeburg  Library  Units.  .  .  Model  200LU 
in  excellent  condition  with  preamplifiers. 
Limed  Oak  cabinets.  Good  basic  automation 
units.  Both  for  $700  FOB.  Write  Box  3124 
Waco,  Texas. 

Bargain.  3kw  FM  transmitter  $3500.  4  bay 
Collins  antenna  $450.  280  ft.  1%"  new 
coaxial  line.  WDIA,  Memphis,  Tennessee. 

"For  Sale"  one  complete  GE  studio  camera chain  model  4  PC  4  with  Houston  Fearless 
tripod,  (3)  B  &  L  lens.  GE  monitor,  power 
supplies,  channel  amplifier.  Call  O.  L.  Turn- 

er, WSIL-TV,  Harrisburg,  Illinois. 
QuaUty  tapes.  Lowest  prices  anywhere. 
Free  catalog.  Box  3095,  Philadelphia  50. 

.■\m,  fm,  tv  equipment  Including  trans- 
-nitters.  orthicons.  iconoscopes,  audio,  moni- tors, cameras.  Electrofind,  440  Columbus 
Ave.,  N.Y.C. 

Used  AM  transmitters — several  5kw,  Ikw, 
250  watt— Priced  to  sell— Write  for  list. 
Bauer  Electronics  Corporation,  1663  Indus- 

trial Road,  San  Carlos,  California. 

Unused  transmission  equipment  1  5/8" Andrews,  51.5  OHM  Teflon  Line,  $40.00  for 
20'  length;  Ts"  ditto,  90<  foot;  6  feet. Dishes  with  hardware,  $150.00  each.  Also 
Elbows,  Reducers,  Dehydraters,  Hangers 
and  Hardware  at  surplus  prices.  Write  for 
Stock  List.  S-W  Electric  Cable  Company. 
1401  Middle  Harbor  Road,  Oakland  20,  Calif. 

Will  buy  or  sell  broadcasting  equipment. 
Guarantee  Radio  &  Broadcasting  Supply 
Co..  1314  Iturbide  St.,  Laredo,  Texas. 

WANTED  TO  BUY 

Equipment 
Wanted:  4-bay  antenna  tunable  to  98.5 mc.  Make  and  lowest  price  to  Box  396M, 
BROADCASTING. 

Thoroughly  experienced  radio  executive 
seeks,  equal,  or  majority  ownership,  day- 
timer,  in,  either  Indiana,  Illinois,  Wisconsin, 
Iowa.  Box  642M,  BROADCASTING. 
Wanted:  General  Electric  12.5  kw  UHF 
amplifier  equipment.  Must  be  complete 
with  power  and  heat  exchange  and  in 
good  condition.  Box  711M,  BROADCAST- ING. 

Wanted  by  our  clients.  Radio  fm,  and  tv 
test  and  measuring  equipment.  "Thirty 
years  in  broadcast  engineering."  Ariel  Elec- tronics, Box  725,  Sag  Harbor,  N.  Y. 
Platinum  electronic  scrap  bought.  Noble 
Metals,  Box  One,  Airport  Station,  Los 
Angeles  9,  California. 
Wanted  —  Complete  television  transmitting 
stations  for  export.  No  building  or  land. 
Equipment  only.  Transamerican  Exporters, 
165  West  46th,  New  York  36. 

Stations 

Want  to  buj-  in  small  market  station  and 
manage.  Experienced  in  management,  know 
every  phase  of  operation  and  have  first 
phone.  Box  685M,  BROADCASTING. 
Responsible  broadcaster  desires  additional 
upper  Midwest  radio  station.  M.D.  Price, 
1152  First  National  Bank  Building,  St.  Paul, 
Minnesota. 

FCC  first  phune  license  preparation  by 
con  e-->pon(lence  or  in  resident  classes. 
Grantham  Schools  are  located  in  Hollywood, 
Seattle.  Kansas  City  and  Washington.  Write 
for  our  free  40-page  brochure.  Grantham School  of  Electronics.  3123  Gillham  Road, 
Kansas  City  9,  Missouri. 
Be  prepared.  First  class  FCC.  license  In 
six  weeks.  Top  quality  theory  and  labora- 

tory training.  Elkins  Radio  License  School 
of  Atlanta,  1139  Spring  St.,  N.W.,  Atlanta. Georgia. 

Elkins  Radio  License  School  of  Chicago — 
Six  weeks  quality  Instruction  In  laboratory 
methods  and  theory  leading  to  the  F.C.C. 
First  Class  License.  14  East  Jackson  St., 
Chicago  4.  Illinois. 
FCC  first  phone  license  in  six  weeks. 
Guaranteed  instruction  in  theory  and 
laboratory  methods  by  master  teachers. 
G.  I.  approved.  Request  free  brochure. 
Elkins  Radio  License  School,  2603  Inwood 
Road.  Dallas,  Texas. 
Be  a  disc  Jockey.  FCC  1st  class  license  In 
6  weeks.  Next  class  starts  July  16 — enroll 
now.  Nation's  leading  d.j.'s  &  engineers teach  you.  Free  placement  service.  Write: 
Academy  of  Television  &  Radio  Inc.,  1700 
E.  Holcombe  Blvd..  Houston.  Texas. 
FCC  first  phone  license  in  6  weeks.  Train 
on  5000  watt  commercial  station.  Air  condi- 

tioned classrooms.  Apply  now  for  special 
summer  rates.  American  Academy  of  Elec- 

tronics, 303  St.  Francis  Street,  Mobile, Alabama. 

Train  now  in  N.Y.C.  for  FCC  first  phone 
license.  Proven  methods,  proven  results.  Dav 
and  evening  classes  Placement  assistance. 
Announcer  Training  Studios,  25  W.  43  N.Y 
OX  5-9245. 
Six  weeks  courses  in  FCC  first  phone  li- 

cense, and  in  Annoimcing.  Nine  months 
courses  in  Chief  Engineer,  Program  Direc- 

tor, Owner-Manager.  Guaranteed  training 
and  placement  service  since  1947.  Keegan Technical  Institute,  207  Madison,  Memphis, Tennessee. 

Since  1946.  The  original  course  for  FCC 
First  Class  Radiotelephone  Operator  License 
in  six  weeks.  Reservations  necessary.  En- 

rolling now  for  classes  starting  July  11, 
September  19.  For  information,  references 
and  reservations,  write  William  B.  Ogden 
Radio  Operational  Engineering  School,  1150 
West  Olive  Avenue.  Burbank.  California. 
Announcing  programming,  console  opera- 

tion. Twelve  weeks  intensive,  practical 
training.  Finest,  most  modem  equipment 
available.  G.  I.  approved.  Elkins  School  of 
Broadcasting,  2603  Inwood  Road,  Dallas  35, Texas. 

Free  brochure  with  Information  covering 
our  6  week  FCC  License  course.  Write  to 
Robert  E.  Johnson,  Pathfinder  School,  5504 
Hollywood  Blvd..  Hollywood,  Calif.  Summer 
classes  start  July  31,  and  Sept.  18. 

Miscellaneous 

ATC  and  similar  cartridges  rewound  and 
reconditioned.  Low  rates.  Broadcast  As- 

sociates, Box  1392.  Atlanta  1,  Georgia. 
Lange-Liners  Skyrocketing  Ratings  Coast 
to  Coast!  Lange;  5880  Holly^vood  Blvd., 
Hollywood.  California. 
28.000  Professional  Comedy  Lines'  Topical 
laugh  service  featuring  deejay  comment, 
introductions.  Free  catalog.  Orben  Comedy 
Books.  Hewlett.  N.  Y. 
"Days-Dates-Data."  New  Deejay  gag  serv- 

ice. Sample  copy  S3.00.  Show-Biz  Comedy 
Service— (Dept.  BM)  65  Parkway  Court, Brooklyn  35,  New  York. 

New  professional  comedy  for  D.J.'s.  All 
new!  100%  airable!  Send  $5.00  for  "Take 
One."  DJ  Gag  Service,  P.O.  Box  92,  Kansas 
City  41,  Missouri. 
"Stinger  Series"  Forty  musical  cappers, 
stings,  punctuators,  newly  recorded  in  Hi-Fi and  pressed  onto  pure  vinyl  just  $9.95. 
Station  Services,  1st  National  Bank,  Peoria, 
Illinois. 

Business  Opportunity 

I  need  working  partners  to  buy  radio  sta- 
tion. Moderate  investment  required.  Am 

seeking  superb  salesman  and  versatll€ 
engineer.  Box  570M,  BROADCASTING. 
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RADIO 
Help  Wanted — (Cont'd) 

EMPLOYMENT  SERVICE 

Help  Wanted — Management 

IIIIIHIIIHIIIIHIIIHIIlHIIinillHIIllBiBIIIIBIIIIBIIIII 

MANAGEMENT  INTEREST 

Substantial  ownership  Interest  avail- 
able for  qualified  nnanager  willing  to  in- 
vest in  major  market  property. 

Box  649M,  BROADCASTING 

PHOENIX,  ARIZONA 
Successful  good  music — sports — news 
station  is  interested  receiving  applica- 

tions for  its  on-air,  sales  and  station 
operations  staff  due  to  expanding  ac- 

tivities within  the  broadcasting  field 
throughout  the  State  of  Arizona. 
We  are  interested  in  bright  young,  ex- 

perienced people  who  believe  in  the 
future  of  both  AM  and  FM  radio. 
Letters  must  include  chronological 
broadcasting  background — when  and 
how  long  each  job,  why  changed, 
salary  in  last  or  present  job:  Tell  us 
what  you  want  to  do,  where  you  want  to 
go  in  broadcasting  business.  If  tapes 
are  submitted,  they  probably  will  not 
be  returned. 
All  replies  v/ill  be  treated  in  absolute 
confidence.  Present  employers  will  not 
be  communicated  with  prior  to  first 
interview,  which  can  be  arranged  in 
either  New  York  or  Phoenix. 
Box  694M,  BROADCASTING 

Announcers 

MAJOR  NEW  ENGLAND  MARKET 
Opening  for  an  experienced  announcer  at 
long  established  good  music  station  to 
handle  morning  show.  Applicant  must  have 
1st  class  license.  Salary  negotiable.  No 
maintenance.  Mail  tape,  picture  and  resume to 

Box  689M,  BROADCASTING 

Technical 

OVERSEAS 
OPPORTUNITIES 

EUROPEAN  AREA 

RADIO  ENGINEERS 

Minimum  5  years  experience  In  standard 
and  high  frequency  broadcasting,  emphasis 
on  high  power  transmitters.  Administrative 
experience  desirable. 
PROJECT  ENGINEER 
Electronics  experience  and  BSEE  required. 
Knowledge  civil,  hydraulics  or  other  engi- neering helpful. 

Travel  and  housing  allowances  given. 
Submit  experience  and  earnings  to 
Box  841 K,  BROADCASTING 

•C     CHIEF  ENGINEER-ANNOUNCER  • 
Immediate  opening  at  5000  watt  Florida 
radio  station.  Must  be  well  qualified.  Salary 
$110-$125  week.  Reply  1MM. 

PROFESSIONAL  PLACEMENT 
458  Peachtree  Arcade 

Atlanta,  Ga.    •    JA  5-4841 
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Production — Programming,  Others 

NEWSMAN 
To  gather,  write,  and  broadcast 
radio  news.  Experienced  newscaster 
or  1962  journalism  graduate  pre- 

ferred. Contact  Personnel  Manager, 
WDBJ,  Roanoke,  Virginia. 

RADIO 

Situations  Wanted 

I  Write  ...  do  not  telephone  I 
I  .  .  .  send  resume  including  | 
I  recent  photo  and  present  | 
i  salary.  i 

CHANNEL  13  OF  ROCHESTER,  INC.  | 
513  Powers  Buiding,  Rochester  14,  N.  Y.  § 

Technician  for  maintenance  and  op- 
eration of  closed-circuit  TV  and  video 

tape  recorder.  Salary  approximately 
$8,000.  Send  resume  of  education  and 
experience  to  Ray  Hill,  English  Lan- 

guage Services,  Inc.,  919  18th  St., 
N.W.,  Washington  6,  D.  C.  Must  bo 
U.  S.  Citizen  and  cleared  for  govern- 

ment contract  project. 

•  lOBS  IN  • RADIO  &  TV 
A  new  concept  in  obtaining  jobs  throughout 
East  Coast  &  Midwest.  Find  out  how  you 
can  list  and  have  your  resume  mailed  to 
over  1000  stations.  A  sure  fire  way  of  ob- 

taining jobs,  for  all  broadcast  personnel, 
experienced  or  professionally  trained.  Write immediately 

JOB  XCHANGE 
458  Peachtree  Arcade Atlanta,  Ga. 

Production — Programming,  Others 

PROGRAM  MANAGER — $12- 
$15,000 

Presently  employed  quarter-million  market. 
12  years  leadership  experience  all  phases. 
Music  programming — production — local  news 
— public  service.  Top-rated  deejay.  College 
graduate — 32-family  man.  Combine  ability- 
creativity-aggresiveness-Community  aware- ness and  hard  work  to  build  a  vital,  mature 
sound  that  stimulates  station  sales. 

Box  709M,  BROADCASTING. 

TELEVISION 

Help  Wanted — Technical 

i    BUILD  FOR  THE  FUTURE  H  5 

1  Join  Rochester's  newest  tele-  = 
I  vision  station  staff.  Applica-  | 
I  tions  now  being  taken  for:  5 
I  I 
g  Transmitter  &  Studio  Engineers   (Must  ■ 
=  have  1st  Class  Radio-Telephone  license)  | 

Production  and  Program  Staff 
B  ! 
=  Local  Sales  Staff   
I  I 
H  Business  Manager  mm 

BETTER  JOB! 
ALL  BROADCAST  PERSONNEL  PLACED 

ALL  MAjOR  U.S.  MARKETS 
MIDWEST  SATURATION 

Write  for  application  NOW 
WALKER  EMPLOYMENT 

SERVICE 
jimmy  Valentine  Broadcast  Division 
83  So.  7th  St.  Minneapolis  2,  Minn. 

FEderal  9-0961 

INSTRUCTIONS 

iiiiiiiiuiiiiiiiiiiii[}iiiiiiiiiiiiHiiiiiiiiiiiiniiniiniiiit]iininiiiiiDiiiiiii!H 

i  I 

SIX  WEEK  COURSES 
a,  FCC  first  phone  license 
b,  Announcer,  Disc-Jockey 
c,  Time  Salesman 
NINE  MONTH  COURSES 

d,  Chief  Engineer 
e,  Program  Director 
f,  Owner-Manager.  = 
Guaranteed  training  and  placement.  W 
Our  graduates  are  working  in  all  cate-  | 
gories.  = 

Write  for  school  catalog  i 
KEEGAN  TECHNICAL  INSTITUTE  I 

"Since  1947"  | 
=       207  Madison,  Memphis,  Tenn.  E 
=iciiiiiiiiiiiiiniii!iiiiiiiitiiiiiiiiiiiiiniiiiiiiiiiiiaiiiiniiiiiiaiiiiiiiiiiiial; 

MISCELLANEOUS 

ATTENTION 

STATION  MANAGERS! 
Build    a    package   around   this  promotion and  make  money 

IT  FLEW  OVER  THE 
*  INDIANAPOLIS  500 

MASTERS  GOLF  TOURNAMENT 
*  KROGER  STORE  OPENINGS 

and  many  other  events 

This    man-carrying    balloon    is  America's 
greatest  crowd  af fraction. 

Booking  Dates 
Going  Fast 
Call  or 

Write  Now 

Nothing  Else 

Like  It 
70  Ft.  High 

Owned  by  Cal  Young  and  Jerry  Glaser 
of  WENO  RADIO,  Nashville 

Promotional  Enterprises  Inc. 
P.O.  Box  5236,  Nashville,  Tennessee 

Phone  TW  5-5401 

i 



Miscellaneous — (Coafd) 

MOVING? 

SEND  FOR  BOOKLET 

A  free,  16-page  booklet  prepared  by 
Burnham  Van  Service,  Inc.  can  give  you 
helpful,  viforlcsaving,  cost-saving  point- 

ers on  how  to  organize  your  move 
from  city  to  city  when  you  change 
job*.  How  to  prepare  to  move,  tips  on 
packing,  a  helpful  inventory  checklist 
of  things  to  do  are  among  the  topics 
included.  Write  for  your  free  copy. 
No  obligation. 

Chuck  Swann, 
Burnham  Van  Service, 
1634  Second  Avenue, 
Columbus,  Georgia 

FOR  SALE 

Stations 

OWNERSHIP 
OPPORTUNITY 

Substantial  ownership  interest  available 
for  qualified  manager  willing  to  invest 
in  major  market  property. 

Box  650M,  BROADCASTING 

FOR  SALE 
The  only  1000  watt-daytime  radio  station 
between  New  Orleans  and  Baton  Rouge, 
serving  6  small  towns  on  the  fast  growing 
Industrial  Mississippi  River.  A  money  maker 
for  the  right  party. 

Box  665M,  BROADCASTING 

Ala  single  daytimer  $  8SM  tcrmi 
Ky  single  daytimer  75M  $29M 
Fla  medium  fulltime  27SM  $nOM 
Ci  metro  fulltime  137M  29% 
Mass  metro  daytimer  225M  t*rmi 
La  metro  daytimer  135M  29% 
and  others:  also  newspapers  &  trade  journal] 
CHAPMAN  COMPANY 
1182  W.  Peachtree  St.,  Atlanta  9,  Ga. 

Texas    single    at    approx,    annual  billing. 
S63,0O0  with  $23,000  down  Texas  single 
$63,00O  only  S7,30O  down — Colo,  single 
S30.000  Tenir.  fulltime  major  $273,000 
— Tenn.    fulltime    major  S350,00O— Ark. 
single    S79,0O0  Ark.    medium  $130,000 
—Fla.      fulltime     power     $160,000  La. 
single  845,000  Many  others! 

PATT  McDonald  co. 
Box  9266  GL.  3-8080 
AUSTIN  17,  TEXAS 

—  STATIONS  FOR  SALE   
1.  MIDWEST.  Exclusive.  Daytime.  Asking 
580,000.  Terms. 
2.  NORTHEAST.  Full  time.  Gross  exceeds 
370,000.  Profitable  under  absentee  ewner- 
ship.  Asking  5125,000.  Terms. 
3.  NORTHWEST.  Metropolitan  market.  Day- 

time. Absentee  owned.  Asking  5100,000. 
29°o  down. 
4.  CALIFORNIA.  Metropolitan  market.  Day- 

time. Asking  5125,000.  29%  down. 

JACK  L  STOLL  &  ASSOCS. 

Suite  600-601  6381  Hollyw'd  Blvd. 
Los  Angeles  28,  Calif.     HO  4-7279 

Continued  from  page  73 
auxiliary  purposes. 
*KUED(TV),  Salt  Lake  City.  Utah- 

Granted  cp  to  change  ERP  to  138  kw  vis. 
and  69  kw  aur.,  and  make  other  equipment 
changes;  change  ant.  height  to  3050  ft. 
WFOL(FM)  Hamilton.  Ohio— Waived  Sec. 

3.205(a)  of  rules  and  granted  mod.  of  cp  to 
change  site  (coordinates  only — no  change  in 
description),  type  ant.  and  type  trans,  and 
specify  studio  location  and  remote  control 
point  as  Fairfield,  Ohio. 
WBJA-TV  Binghamton,  N.  Y.— Granted 

mod.  of  cp  to  change  ERP  to  204  kw  vis.,  and 
102  kw  aur.,  ant.  height  to  900  ft.,  and  make 
changes  in  ant.  system  and  equipment. 
K77BC  PortervlUe,  Calif.— Granted  mod. 

of  cp  to  change  type  trans,  for  uhf  tv  trans- lator station;  condition. 
WF3ID  Frederick,  Md.— Granted  exten- 

sion of  completion  date  to  Sept.  9. 
■  Granted  ops  to  replace  expired  permits 

for  following  new  vhf  tv  translator  stations: 
KIOAS.  K13BD,  Sweetgrass  Tv  Club,  Big 
Timber,  Mont.;  KIOCP,  Quinault  Tv  Inc., 
Quinault.  Wash.;  KIOBN,  K12BM,  Stanker 
Supply  Co.,  Cripple  Creek,  Col.;  K03AO, 
K06BI.  K08BT,  City  of  Manitou  Springs, 
Manitou  Springs,  Col.;  K06BC,  K09BW, 
KllCB,  Forsj-th  Community  T\'  Relay  Sys- tem Inc,  Forsyth,  Mont. 

■  Granted  cps  to  install  new  trans,  for 
following  am  stations:  WSTA  Charlotte 
Amalie,  V.  I.;  WPKE  Pikeville,  Ky. 

Actions   of  June  28 
WYDE,  WYDE  Inc.,  Birmingham,  Ala.— 

Granted  assignment  of  license  to  Basic  Com- munications Inc. 
WWVA-AM-FM.  WWVA  Inc.,  Wheeling. 

W.  Va. — Granted  assignment  of  license  and 
assignment  of  cp  and  license  to  Basic  Com- munications Inc. 
W'OSH  Oshoksh,  Wis. — Granted  licenses 

covering  installation  of  new  trans,  and  in- 
crease in  daytime  power  and  installation  of new  trans. 

WWWW  Rio  Piedras.  P.  R.— Granted  cp 
to  change  ant. -trans,  location. 
WWSR  St.  Albans,  Vt.— Granted  cp  to  in- stall new  trans. 
KUDL  Fairway.  Kan. — Granted  mod.  of 

cp  to  change  ant.-trans.  and  main  studio 
locations  to  Overland  Park,  Kans. 
WIOK  Normal.  Bl.- Granted  mod.  of  cp 

to  make  changes  in  ant.  system  (top  load- ing). 

■  Granted  mod.  of  cps  to  change  type 
trans,  for  following  stations:  WNIK  Arecibo, 
P.  R.:  WIAM-FM  WiUiamston.  N.  C;  WSIX- 
FM  Nashville,  Term.;  WIYN  Rome,  Ga., 
specify  studio  and  remote  control  point; 
WKBC  North  Wilkesboro,  N.  C,  and  change 
type  ant. 

■  Following  stations  were  granted  exten- 
sions of  completion  dates  as  shown:  KUDL 

Fairway,  Kans.  to  Nov.  1;  WRAN  Dover, 
N.  J.,  to  Nov.  31. 

Actions  of  June  27 
WATO  Oak  Ridge,  Tenn.— Granted  cp  to 

increase  da}i:ime  power  on  1290  kc  from  1 
kw  to  5  kw,  continued  nighttime  operation 
with  500  w,  install  new  trans,  and  change 
from  DA-N  o  DA-2;  conditions. 
WYLD  New  Orleans.  La. — Granted  cp  to 

increase  daytime  power  on  940  kc  from  1 
kw  to  10  kw,  continued  nighttime  operation 
with  500  w,  install  new  trans.,  make  changes 
in  DA  system  (add  2  towers)  and  change 
from  DA-N  to  DA-2;  conditions. 
WAIV(FM),  Calojay  Enterprises,  Inc., 

Indianapolis,  Ind. — Granted  acquisition  of 
positive  control  by  Carl  W.  and  Loretta 
Godzeski  (as  family  group)  through  pur- chase of  stock. 
KURA  Moab,  Utah  —  Granted  license 

covering  increase  in  daytime  power,  installa- 
tion of  new  trans,  and  change  in  ant-trans, and  studio  location. 

KSID  Sidney,  Neb.  —  Granted  license 
covering  increase  in  da5i;ime  power  and 
installation  of  new  trans. 
KAJI  Little  Rock,  Ark. — Granted  license 

covering  installation  of  new  trans. 
WGTC  Greenville,  N.  C— Granted  cp  to 

make  changes  in  ant.  system  (increase 
height  of  Southeast  tower). 
WQMG  Greensboro.  N.  C— Granted  re- mote control  authority. 
■  Follo\\"ing  stations  were  granted  exten- 

ions  of  completion  dates  as  shown:  WBCI- FM  Williamsburg,  Va.,  to  Dec.  7;  WORN 
(FM)  Darien,  Conn.,  to  Jan.  15,  1963. 

Actions  of  June  26 
KOLR  Sterl-ng,  Col^. — Granted  change  in remote  control  authority. 
Intermouiitaln  Television  Ltd.,  Fall  River 

Mills.  Adin,  and  Burney,  Calif. — Granted 
cps  for  new  vhf  tv  translator  stations,  on 
chs.  3,  13,  6  and  11,  to  translate  programs  of 
KRON-TV  (ch.  4).  San  Francisco,  Calif,, 
and  KHSL-TV  (ch.  12),  Chico,  Calif,,  and 
via  latter's  intermediate  translator. 
Rulemakings 

■  By  notice  of  further  proposed  rule 
making  in  Doc.  14364  concerning  assignment 
of  lower  uhf  tv  channel  in  Erie,  Pa.,  com- ments are  invited  to  commission  proposal 
which  would  change  Erie's  uhf  assignments from  ch.  35,  *41  and  66  to  ch.  20,  26,  43  and 
*52;  ch.  39  would  be  substituted  for  ch.  64  in 
Oil  City;  ch.  39  deleted  from  Sharon  and  ch. 
43  from  Butler;  offset  carrier  on  ch.  26  in 
WilHamsport  would  be  changed  from  plus 
to  even;  and  ch.  37  deleted  from  Clymer, 
N.  Y.,  and  ch.  58  from  Jamestown,  N.  Y. 
This  proposal  modifies  Feb.  15  plan  by  Great 
Lakes  Tv  Co.  (WSEE,  ch.  35)  for  lower 
ulof  channels  in  Erie.  Action  July  3. 

■  By  report  and  order,  commission  final- ized rulemaking  in  Doc.  14495  and  reserved 
ch.  30  (now  commercial  but  imapplied  for) 
in  Elmira.  N.  Y.,  for  noncommercial  edu- cational use,  effective  Aug.  10.  None  of 
comments  nor  replies  in  this  proceeding  was 
directed  specifically  to  question  of  reassign- 

ing that  channel  on  hyphenated  basis  to 
Corning-Elmira  for  educational  use  as  re- 

quested in  basic  petition  by  National  Educa- tional Television  and  Radio  Center,  and 
commission  feels  that  such  hyphenated  re- 

assignment is  not  advisable  at  this  time. Action  June  27. 

■  By  report  and  order,  commission  final- ized rulemaking  in  Doc.  14002  and  reserved 
ch.  23  (now  commercial  but  unapplied  for 
in  Albany-Schenectady-Troy,  N.  Y.  area) for  noncommercial  educational  use  in 
Albany,  effective  Aug.  10.  This  stems  from 
petition  by  Board  of  Regents  of  the  Uni- 

versity of  the  State  of  New  York  for  addi- tional reserved  channel  in  Albany  area. 
The  Mohawk-Hudson  Council  on  Educational 
Television  Inc.,  presently  operates  station 
WMHT  on  educational  ch.  17  in  Sclienectady. 
The  Board  of  Regents  stated  that  legislation 
l-.as  been  approved  providing  for  $1,050,000 for  etv  in  New  York  State.  Action  June  27. 

■  Commission  invites  comments  by  Aug.  6 
to  notice  of  proposed  rulemaking  looking 
toward  assigning  ch.  57  for  noncommercial educational  use  in  Atlanta.  Ga.,  by  deleting 
that  commercial  channel  from  Marietta,  Ga. 
In  its  petition  for  second  educational 
channel,  Atlanta  Board  of  Education  put 
forward  its  basic  plan  contemplating  use  of 
its  existing  WETV  (ch,  30)  primarily  for 
pre-high  school,  in-school  training  during 
day,  continuing  its  use  for  general  educa- tion of  adult  population  in  evening,  and  ch. 
57  would  be  primarily  used  for  secondary education  for  in-school  training  during  day 
and  secondary  education  directed  at  adult 
population  in  evening,  for  which  credit would  be  given.  It  asserted  there  is  shortage 
of  tv  time  which  does  not  permit  easy 
scheduling  of  course  work  directed  toward 
in-school  viewing  on  all  levels,  and  added 
"The  few  high  school  courses  offered  do  not 
begin  to  realize  one  of  the  great  potentials of  in-school  television,  that  is,  to  increase 
the  elective  course  areas  where  trained 
classroom  teachers  cannot  be  obtained." Action  June  27. 

■  By  order,  commission  revoked  license and  SCA  of  Merchants  Bcstg.  System  of 
Dallas  Inc.,  for  KCPA(FM)  Dallas,  Texas, 
deleted  its  call  letters  and  terminated  pro- 

ceeding in  Docket  14522,  Station  has  been 
silent  since  Aug,  12,  1961  without  commis- sion authorization,  and  licensee  did  not 
respond  to  a  Feb.  12  sliow  cause  order 
concerning  technical  violations  and  financial 
qualifications.  Action  June  27. 

■  By  order,  commission  (1)  revoked  li- 
cense" of  Palms  Bcstg.  Corp.  for  WGRC Green  Cove  Springs,  Fla.,  and  deleted  its 

call  letters,  and  (2)  ordered  Frank  Van 
Hobbs,  St.  Augustine,  to  cease  and  desist 
from  furtlier  unauthorized  operation  of  tliat 
station  in  violation  of  Sec.  310(b)  of  Com- munications Act.  Neither  WGRC  nor  Hobbs 
responded  to  Feb.  20  show  cause  orders  con- cerning unautliorized  operation,  resulting 
from  unauthorized  transfer.  Station  has 
been  sUent  since  Dec.  18,  1961.  Action  June 
27. 

■  By  memorandum  opinion  &  order,  com- mission ordered  Storz  Bcstg.  Co.  to  forfeit 
35,000  to  government  for  repeated  failixre  to 
operate  station  KOMA  Oklahoma  Citj',  Okla., substantially  as  set  forth  in  its  Ucense,  in 
that  it  operated  after  midnight  \\T.tli  day- time facilities  and  with  field  strength  at 
several  monitoring  points  in  excess  of  li- censed values.  It  is  payable  to  Treasurer  of 
the  United  States.  Action  June  27. 
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Those  straight  silk  pins  shown 

above  retail  at  9  for  a  penny.  They 

are  made  of  solid  brass,  copper's 
most  popular  alloy.  Why  so  cheap, 

even  with  nickel  plating?  In  the 

first  place,  the  metal  cost  per  unit 

is  insignificant.  And  secondly, 
brass  is  such  a  workable  metal 

80 

that  these  pins  can  be  knocked 
out  on  automatic  machines  faster 

than  you  can  count  them.  The 
same  holds  true  for  billions  of 

fasteners  used  annually  by  indus- 

try— rivets,  eyelets,  grommets, 

terminals,  screw  clips,  nuts,  special 

stampings.  The  reason  so  many  of 

them  are  made  of  brass  is  that  no 

other  metal  at  any  price  provides 

all  the  high-speed  tooling,  fab- 

ricating, and  finishing  quahties 

that  make  rustproof  brass  such 
an  economical  metal.  62202A 

Anacond
A^ 
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OUR  RESPECTS  to  James  Gerity  Jr.,  president,  Gerity  Broadcasting  Corp. 

Broadcast  ownership  means  leadership  as  well  as  lots  of  hard  work 

The  12-hour  work  day  never  went 
out  of  style  for  Jim  Gerity.  Not  even 
when  he  shifted  his  gears  to  devote  vir- 

tually fulltime  to  broadcasting  after  a 
successful  career  in  manufacturing. 

Mr.  Gerity  always  has  thrived  on 

work.  Even  when  he  isn't  busy  closely 
supervising  his  radio-tv  properties 
(WABJ  Adrian,  Mich.,  and  WNEM- 
FM-TV  Saginaw,  Mich.),  he  is  active 
in  some  phase  of  his  many-faceted  civic 
and  cultural  interests  on  the  national, 
Michigan  or  Florida  scenes. 
WNEM-TV  went  on  the  air  early  in 

1954  and  serves  eastern  Michigan  and 
the  markets  of  Flint,  Bay  City  and  Mid- 

land as  well  as  Saginaw.  Strong  on 
color  programming,  WNEM-TV  is  an 
NBC-TV  affiliate.  WABJ  is  a  CBS  ra- 

dio outlet  and  emphasizes  music  and 
news,  including  both  county  and  local 
affairs. 

Mr.  Gerity  acquired  WABJ  in  1948 
and  later  WGRO  Bay  City,  but  he  gave 

up  WGRO  in  the  1953  "merger"  grant 
for  WNEM-TV,  which  he  now  owns 
entirely.  WNEM-FM  went  on  the  air 
last  year  and  will  start  stereocasting  this 
fall. 

'Balanced  Meal'  ■  Radio  and  tv  today 
offer  the  listener  "a  pretty  good-sized 
menu"  from  which  to  choose.  Mr. 
Gerity  feels.  But  this  is  just  the  dawn 
of  the  varied  services  broadcasting  will 
offer  in  the  years  ahead  when  color  and 
fm  come  into  their  own,  he  believes. 
An  fm  network  of  50  or  60  top  stations 
is  one  of  his  expectations,  while 
WNEM-TV  already  has  won  awards 
for  its  role  in  pioneering  educational 
programs  for  in-school  use,  another 
area  for  service  growth. 

Mr.  Gerity  believes  the  boundaries 

set  up  by  the  FCC  "are  not  unfair"  and 
if  stations  would  only  do  what  they  say 
they  intend  to  do  there  would  be  little 
trouble.  He  also  feels  the  NAB  "has 
done  a  good  job"  in  the  past  year  or  so. 

James  Gerity  Jr.  was  born  Jan.  5, 
1904,  in  Toledo  where  his  father  was 
operating  his  own  electroplating  firm, 
Gerity-Whitaker  Corp.,  founded  just  a 
few  years  earlier.  Young  Jim  attended 
parochial  and  public  elementary  schools 
there  and  was  graduated  from  Scott 
High  School.  He  also  studied  law  for 
two  years  at  Toledo  U. 

At  the  age  of  8  he  began  studying  the 
violin  and  played  in  his  own  dance 
band  groups  during  high  school  and 
college.  He  turned  professional,  occa- 

sionally playing  on  the  air  on  WTAM 

Cleveland  in  the  early  1920"s.  Mr.  Ger- 
ity still  has  his  card  in  Toledo  Local  15 

of  the  American  Federation  of  Musi- 
cians. He  just  completed  a  six-year 

term  as  chairman  of  The  Opera  Guild 
of  Greater  Miami,  of  which  his  wife  is 

now  president. 

Sports  Count  Too  ■  Mr.  Gerity  has  a 
keen  interest  in  sports  too.  His  father 
was  a  founder  and  director  of  the  To- 

ledo Mud  Hens  baseball  team  so  as  a 

youth  he  was  exposed  first-hand  to  the 
excitement  of  the  game.  During  high 
school  he  was  active  in  track  and,  while 
too  light  to  make  the  first  football  team, 
he  played  on  the  second. 

The  Ohio  National  Guard  thought 
him  man  enough  at  age  16  to  join  its 

107th  Cavalry  Division.  "In  those  days 
we  had  real  horses  to  ride,"  he  says.  He 
proudly  served  with  this  group  for 
three  years. 

About  1923  Mr.  Gerity  began  to 
work  fulltime  for  his  father.  One  of 
his  first  jobs  was  helping  to  make  parts 
which  were  used  in  the  early  Majestic 
auto  radio  offered  by  Buick  as  a  very 
unusual  accessory  for  that  time. 

Business  Progress  ■  In  1930  Mr. 
Gerity  joined  with  his  father  and  an- 

other associate  to  form  the  Schultz  Die 
Casting  Co.,  Toledo,  which  claims  to 

be  the  world's  biggest  independent  zinc 
die  casting  firm.  It  supplies  casting  for 
the  automobile  and  appliance  indus- 

tries. Mr.  Gerity  is  board  chairman  and 
chief  executive  officer. 

He  also  heads  the  electroplating  firm 
founded  by  his  father,  who  is  retired. 
The  firm  now  is  Gerity  Gifts  Inc., 
which  manufactures  gold  and  silver 
plated  reproductions  of  historical  silver- 

ware, dishware  and  art  objects. 
When  he  was  33,  Mr.  Gerity  left  his 

father's  plant  and  went  to  Adrian  to 
found  his  own  company  in  the  die- 
casting  business,  Gerity-Adrian  Mfg. 
Co.  From  a  modest  start,  it  grew  with- 

in 20  years  to  a  $180-minion  business 

Jim  Gerity 
How  to  succeed  by  really  trying 

with  a  local  payroll  of  $50  million. 
Under  his  leadership  it  survived  various 
wartime  production  crises  as  well  as 
postwar  re-adjustments.  In  1948  the 
firm  merged  with  Michigan  Die  Casting 
Co.,  Detroit,  and  in  1956  was  sold  to 
Hoover  Ball  &  Bearing  Co.,  Ann  Arbor, Mich. 

Self-Starter  ■  As  an  owner-operator 
who  commutes  constantly  among  his 
radio-tv  properties  and  between  his 
homes  at  Adrian  and  Miami  Beach,  Mr. 

Gerity  found  he  couldn't  buy  plane 
tickets  easily  in  some  spots.  So  in  his 
typical  fashion,  he  went  into  the  travel 
bureau  business.  He  heads  two  chains: 
one,  World  Travel  Centers,  which  has 
two  agencies  in  Toledo  and  one  each  in 
Adrian  and  Tecumseh;  the  other,  Lee 
Travel  Bureau,  with  outlets  in  Flint, 
Saginaw  and  Bay  City. 

Mr.  Gerity  also  is  publisher  of  The 
Valley  Farmer,  a  weekly  of  6,000  cir- 

culation which  is  published  at  Bay  City. 

His  part-time  residence  in  Florida 
has  given  Mr.  Gerity  more  than  enough 

opportunity  to  take  an  interest  in  busi- ness and  civic  affairs  there  in  addition 
to  music.  He  is  a  director  of  the  Mer- 

cantile National  Bank  of  Miami  Beach 
and  president  of  The  Committee  of  One 
Hundred,  plus  a  participant  in  other 
civic  groups.  He  also  is  a  trustee  of  the 
U.  of  Miami. 

Back  home  in  Michigan  Mr.  Gerity 
long  has  been  active  in  civic  affairs. 
In  1936  he  served  on  the  first  manage- 

ment-labor peace  board.  Today  he  is 
a  member  of  the  Michigan  Industrial 
Ambassador  Corps.  His  life-long  inter- 

est in  medical  progress  is  evidenced  by 
his  memberships  and  advisory  roles  in 
hospitals,  clinics  and  medical  groups 
both  in  Michigan  and  Florida. 

Religion  Is  'Vital  ■  On  the  national 
scene  Mr.  Gerity  is  known  for  his  spe- 

cial interest  in  The  Religion  in  Ameri- 
can Life  movement.  He  serves  as  one 

of  three  national  chairmen,  represent- 
ing his  Roman  Catholic  faith.  The  or- 

ganization works  through  The  Adver- 
tising Council  to  encourage  young  peo- 

ple especially  to  go  every  Sunday  to  the 
church  of  their  choice.  He  also  is  a 
member  of  the  advisory  council  of  the 
School  of  Business  Administration  at 
U.  of  Notre  Dame. 

Next  month  Mr.  Gerity  will  celebrate 
his  35th  wedding  anniversary.  Mrs. 
Gerity  is  the  former  Virginia  Boland 
of  Toledo.  She  shares  actively  in  his 
civic  and  cultural  interests. 

It  is  no  secret  that  golf  is  Mr.  Ger- 
ity's  chief  hobby.  He  holds  member- 

ships in  a  dozen  clubs,  but  has  to  work 
hard  to  squeeze  in  a  round  now  and 

then.  With  his  busy  schedule,  it's  a raritv,  he  admits. 
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EDITORIALS 

A  bitter  pill  for  birth-control 

THERE  is  evidence  that  some  of  the  more  thoughtful  mem- 
bers of  the  radio  board  of  the  NAB  are  beginning  to 

worry  about  walking  into  a  trap  in  pursuit  of  a  cure  for  the 

"overpopulation"  of  radio  stations.  At  the  board  meeting  a 
fortnight  ago  in  Washington,  the  NAB's  special  birth-control 
committee  was  told  to  avoid  making  any  kind  of  a  deal  with 
the  FCC  that  would  lead  to  economic  regulation. 

In  the  same  week  that  the  board  was  issuing  that  advice 
to  the  birth-control  committee  the  FCC  took  an  action  that 
made  the  advice  look  especially  sound.  By  a  4-3  vote  it  or- 

dered a  hearing  to  determine,  among  other  questions,  whether 
Blythe,  Calif.,  can  provide  economic  support  for  two  radio 
stations.  The  decision  was  made  in  response  to  a  protest  from 
an  existing  station  against  the  grant  of  another. 

Only  a  few  weeks  ago  the  FCC  made,  and  then  rescinded, 
a  similiar  order  in  an  economic  protest  case  in  Riverton,  Wyo. 
It  must  be  assumed  that  in  the  interval  between  that  and  the 
Blythe  decision  a  majority  of  FCC  commissioners  have  been 
brought  around  to  the  conviction  that  it  is  their  business  to 
decide  how  many  stations  a  community  can  support. 

If  that  view  does  indeed  prevail,  the  NAB  is  bound  to  en- 
counter tricky  going  in  its  forthcoming  conferences  with  the 

FCC  on  the  means  of  solving  the  "overpopulation"  problem. 
It  will  be  almost  impossible  for  the  industry  negotiators  to 
emerge  with  any  solution  that  does  not  give  the  FCC  the  power 
to  grant  or  withhold  licenses  on  a  determination  of  their 
chances  to  make  an  economic  success.  Once  that  power  is 
assumed,  the  FCC  cannot  avoid  taking  the  next  step  which 
is  regulation  of  the  business  practices  and  profits  of  the  sta- 

tions it  is  protecting  against  new  competition. 
At  this  point  it  would  be  wise  for  the  NAB  to  think  of 

abandoning  its  whole  birth  control  project. 

Politics  and  the  FCC 

REFUSAL  thus  far  of  President  Kennedy  to  reappoint  John 
S.  Cross  to  the  FCC  is  a  close-to-home  example  of  the 

brand  of  power  politics  being  played  under  the  New  Frontier. 
Chairman  Newton  N.  Minow  has  opposed  reappointment. 

He  wants  to  hand-pick  the  successor  and  thereby  hopes  to  get 
an  automatic  vote  on  what  is  now  a  sharply  divided  FCC.  But 

President  Kennedy  hasn't  seen  fit  either  to  reappoint  Mr. 
Cross,  whose  term  expired  on  June  30,  or  to  name  his  succes- 

sor. Mr.  Minow  wants  Broadcast  Bureau  Chief  Kenneth  A. 
Cox,  a  Washington  state  Democrat,  named  because  their  views 
seem  to  coincide. 

We  are  unaware  of  any  public  criticism  of  Mr.  Cross'  four- 
year  stewardship.  He  has  been  as  rough  on  broadcasters  as 
any  of  the  FCC  members  and  has  played  no  favorites. 

Congress  made  it  clear  early  in  the  new  administration  that 
it  wouldn't  condone  one-man  control  of  the  FCC.  The  first 
New  Frontier  project  to  be  defeated  was  Reorganization  Plan 
No.  2  which  had  as  its  intent  vesting  of  dictatorial  power  in  the 
FCC  chairman. 

It  is  hard  to  fathom  what  kind  of  political  game  the  admin- 
istration is  playing. 

The  President's  legislative  program  has  bogged  down.  Ques- 
tion has  been  raised  whether  the  administration  is  trying  to 

deal  with  the  influential  members  of  the  Arkansas  delegation 
(there  are  four  important  chairmanships — two  in  each  body) 
for  their  legislative  support  in  return  for  a  Cross  reappoint- 

ment. The  vacancy  conceivably  could  be  kept  dangling  until 
Congress  adjourns. 

The  FCC  is  a  seven-man  bipartisan  commission.  It  should 
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represent  a  diversity  of  opinion  and  of  experience  in  com- 
munications. That  was  the  congressional  intent. 

Mr.  Cox  is  an  able  lawyer  with  a  good  grasp  of  the  complex 
field  acquired  not  only  after  a  year  at  the  FCC  but  as  the  Sen- 

ate Commerce  Committee's  special  counsel  on  communica- 
tions. He  may  get  the  Cross  vacancy.  If  he  does  not,  he  seems 

a  sure  bet  to  succeed  Commissioner  T.  A.  M.  Craven,  the 

FCC's  only  other  engineer,  next  June  30. 
Reappointment  of  Mr.  Cross  now  and  naming  of  Mr.  Cox 

next  year  would  provide  a  more  equitable  balance.  Mr.  Cox's 
appointment  now  would  be  a  step  toward  stacking  the  FCC 
with  Minowites.  If  that  process  were  to  be  continued,  Mr. 
Minow  soon  would  have  his  majority  and  the  administration 
then  would  have  achieved  the  goal  of  Reorganization  Plan 
No.  2  by  the  back  door. 

Pilkington  bilgewater 

ADVOCATES  of  government  control  of  programming  (the 
[  same  breed  who  oppose  advertising  as  wasteful)  can  be 

expected  to  seize  upon  the  Pilkington  Committee  report  on 

broadcasting  in  Great  Britain  as  a  repudiation  of  the  "Ameri- 
can Plan"  of  broadcasting. 

But  before  the  zealots  take  the  plunge  they  should  await 
developments.  The  report  is  merely  recommendatory.  The 
British  government  already  has  disagreed  with  its  criticism  of 
commercial  television.  This  was  to  be  expected  because  since 

1955,  when  the  "American  Plan"  was  introduced  to  compete 
with  the  state-controlled  British  Broadcasting  Corp.  monop- 

oly, both  British  television  and  the  British  economy  have 

prospered. The  government  has  sustained  the  Pilkington  Committee 
to  the  extent  of  giving  BBC  the  authority  to  establish  a  third 

television  "channel"  for  non-commercial  operation — this  to 
happen  within  two  years.  But  it  does  not  preclude  award  of  a 
fourth  channel  to  the  commercial  ITA  fairly  soon. 

What  Britain  does  with  its  broadcasting  is  Britain's  business, 
but  surely  Britain  cannot  ignore  the  fact  that  many  European 
nations  and  most  of  those  on  other  continents  that  have  intro- 

duced television  have  adopted  a  variation  of  the  "American 
Plan"  of  commercial  operation,  now  used  in  40  countries. 

Good  television  has  proved  too  expensive  to  maintain 
through  government  subsidy  or  taxes  on  sets.  The  ITA  would 
not  have  been  formed  if  there  had  not  been  dissatisfaction 
with  the  bland  brand  of  service  theretofore  provided  by  the 
subsidized  BBC. 

Drawn  for  BROADCASTING  by  Sid  Hix 
"This  talk  of  his  on  air  pollution  .  .  .  it's  not  another 

attack  on  tv  programming,  is  it?" 
BROADCASTING.  July  9,  1962 



KDAL 

Duluth-Superior 

Plus NOW  63rd  IN  AVERAGE  HOMES  DELIVERED! 

*KDAL-TV  now  delivers  Duluth-Superior  plus  coverage 
in  three  states  and  Canada— through  a  recently  completed  chain 

of  fifteen  new,  licensed  "translator"  stations! 

With  this  unique  operation,  KDAL's  picture  is  clearly  received  by 
such  distant  communities  as  Fort  William  and 

Port  Arthur,  Ont.  (211  miles),  Walker,  Minn.  (136  miles), 
International  Fails,  Minn,  and  Fort  Frances,  Ont.  (158  miles), 

Bemidji,  Minn.  (155  miles)  and  White  Pine,  Mich.  (110  miles). 

This  very  important  plus  ranks  KDAL  63rd 

among  CBS  affiliates  in  average  homes  delivered!  (ARB— Nov.  1961) 

^  So  take  a  second  look  at  the  Duluth-Superior 

plus  market.  It's  bigger  than  you  think!  And  only  KDAL— serving 
over  250,000  television  homes- 

delivers  it  all! 

CBS  RADIO/TELEVISION/3 
AN  AFFILIATE  OF  WGN,  INC. 

Represented  by Edw.  Petry 
&Co., 



"And  there  I  was,  big  as  life,  on  TV" 
(and  in  one  of  the  top-40  markets,  too!) 

Flint-Saginaw-Bay  City,  we  mean  .  .  .  home  base  for 
pipeshop  owner  Paul  Spaniola,  who  travels  from  coast 

to  coast  as  a  professional  pipe  smoker.  It's  also  where 
the  onetime  World's  Pipe  Smoking  Champ — he  kept 
one  lit  for  88  minutes  2  seconds,  back  in  1951 — talked 
about  his  $250  pipes  and  about  the  joys  of  the  weed 

over  WJRT's  "Hobby  Shop"  show. 

You  see,  this  is  yet  another  example  of  WJRT  "pro- 
gramming from  within" — aimed  at  people  in  the  market 

by  people  who  know  them  and  their  interests  best. 
In  just  the  past  2J4  years,  in  fact,  some  25,000  area 
residents  have  appeared  on  Channel  12  to  talk  about 

WJRT 

everything  from  woodcarving  to  Japanese  music,  to 
inform  and  entertain.  And  build  a  hefty  audience  rating 
for  WJRT. 

That  helps  build  quite  an  audience  for  advertisers,  too. 

Because  the  average  head-of-the-house  in  Metropolitan 
Flint-Saginaw-Bay  City  takes  home  $487  more  pay 

each  year  than  the  national  average.* 

And  that's  an  extra  $9  every  week  to  spend  on  beer  and 
baconand  outboard  motors.  Or  on  whatever  you  sell  on  TV! 

Who  to  call?  Harrington,  Righter  and  Parsons,  that's 
who.  They're  big  as  hfe  in  New  York,  Chicago,  Detroit, 
Boston,  Atlanta,  Los  Angeles  and  San  Francisco. 

*Sales  Management's  "1960  Survey  of  Buying  Power^' 

FLINT-SAGINAW-BAY  CITY  /  ABC  PRIMARY  /  DIVISION:  THE  GOODWILL  STATIONS,  INC. 
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FIRST  RADIO  STATION 

^*i^lN  HISTORY* 

TO  CELEBRATE  ITS 

I  IWMf 

With  its  powerful  June-July  Hooper,  KLIF  celebrates 

100  STRAIGHT  MONTHS  in  first  place  —  100  con- 

secutive months  of  unbroken  Hooper  dominance  in 

Dallas.  For  three  thousand  days  —  eight  brilliant 

years  —  the  call  letters  KLIF  have  meant 

UNSHAKABLE    FIRST    PLACE  INSURANCE! Represented  nationally  by 
John  Blair  and  Company 

AND  SOON THE         _^(lo«A-  STATIOMS AND  SOON 

fIvMC       WVCI        VHT        irURI        IfTCH  WCFC 

DALUS         BUFFALO        HOUSTON    SAN  FRANCISCO  SAN  ANTONIO  CHICAGO 

and  U.S.  Sales  Ageal  forX  TRA  NEWt  Over  Los  Angeles 



CRC 

DOES  IT  AGAIN 

THIS  TIME 

¥ITH  DON 

cLLIOT 

COLLECTORS 

SERIES 

(COLLECTIN 

LISTENERS, 

THAT  IS) 

CRC's  COLLECTORS 

SERIES  contains  40 

vocals  of  10  and  20 

second  lengths  and 

20  instrumentals  of 

10  and  20  second 

lengths,  not  to  men- 
tion one  5-minute  and 

one  2-minute  record 

cuts. 

Mr.  Station  Manager, 

if  you're  interested 
in  having  exclusive 

rights  to  the  coolest, 

calmest,  listener-col- 

lect i  n  g  e,s  t  jingle 

series  in  the  history 

of  the  business,  reach 

for  the  phone  and  call: 

3104  Maple  Ave.  •  P.O.  Box  6726 Dallas  19,  Texas  •  Phone :  Rl  8-8004 

J.  J.  Coyle 

ORPORATION 



WCBM 

CBS  Radio  Affiliate 

Baltimore,  Maryland 

Announces 

the  appointment  of 

METRO 

BROADCAST  SALES 

New  York  •  Chicago  •  Philadelphia  •  Detroit 

St.  Louis    •    Sail  Francisco    •    Los  Angeles 

as 

National  Sales  Representative 

Effective  August  i,  1962 
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Channel  8 'Lancaster,  Pa.* NBC  and  CBS 
Representative:  The  MEEKER  Company,  Inc.      New  York  vChjcagO  jL.^^^^^^^^ 

STEINMAN  STATION 

Clair  McCollough,  Pres. 

BROADCASTING,  July  16,  1962 



CLOSED  circuit: 
Drilling  to  Crowell-Collier 

Appointment  of  Joseph  C.  Drilling, 
general  manager.  WJW-TV  Cleveland, 
to  presidency  of  Crowell-Collier 
Broadcasting  Co.  is  imminent.  Con- 

versations with  W.  D.  Cole,  board 
chairman,  and  Raymond  C.  Hagel, 
president  of  Crowell-Collier,  occurred 
last  week  and  confirmation  of  ap- 

pointment presumably  awaits  only 

clearance  of  Mr.  Drilling's  resignation 
with  Storer  Broadcasting  Co.,  owners 
of  Cleveland  property.  Mr.  Drilling, 
40,  has  been  with  Storer  for  past  15 
months  and  prior  to  that  was  vice 
president-general  manager  of  KJEO 
(TV)  Fresno. 

Crowell-Collier  has  been  canvassing 
field  for  top-level  broadcaster  to  head 
operations  since  transfer  of  Robert  M. 

Purcell  from  stations'  presidency  to 
new  audio-visual  field  (Broadcasting, 
May  21).  In  interim,  E.  J.  McCaffrey, 
vice  president  and  treasurer  of  pub- 

lishing company,  has  directed  broad- 
cast operations.  Crowell-Collier  sta- 
tions are  KFWB  Los  Angeles,  KEWB 

San  Francisco-Oakland  and  KDWB 
Minneapolis. 

Lawyers  to  study  law 

High-level  committee  of  Federal 
Communications  Bar  Assn.  to  study 
need  for  new  communications  law  has 
been  appointed  by  FCBA  President 
Harold  E.  Mott.  Committee  of  10, 

selected  for  their  "outstanding  legal 
ability"'  and  "vast  experience"  would 
determine  whether  new  legislation  is 
needed,  whether  present  law,  enacted 
in  1934,  should  be  amended  or  wheth- 

er nothing  should  be  done.  FCBA 
action  coincides  with  preliminary  con- 

sideration given  need  for  new  law  by 
NAB  joint  board  at  its  meeting  here 
last  month. 

Chairman  of  special  committee  is 
Leonard  H.  Marks.  Others  who  have 

accepted  appointment:  Fred  W.  Al- 
bertson;  William  J.  Dempsey;  Philip 
G.  Loucks;  Edward  P.  Morgan;  W. 
Theodore  Pierson;  Harry  M.  Plotkin; 
William  A.  Porter;  Reed  T.  Rollo  and 
J.  Roger  Wollenberg. 

Impact  of  writeoffs 

While  accountants  and  lawyers  are 
immersed  in  intricacies  of  new  In- 

ternal Revenue  Service  depreciation 
rules,  station  owners  are  wondering  if 
easing  of  federal  regulations  will  cre- 

ate more  favorable  atmosphere  for 
sale  of  stations,  especially  post-freeze 
tv  properties.  Stations  that  find  them- 

selves fresh  out  of  depreciation  are 
often  best  candidates  for  transfer  to 
new  ownership  (story  page  89). 

Regardless  of  station-sale  market, 
property  owners  who  have  suffered 
from  arbitrary  rulings  by  IRS  agents 
can  count  on  more  understanding  ap- 

proach on  part  of  federal  men — at 
least  for  new  three-year  moratorium. 
Obviously  Kennedy  administration 
has  heeded  industry  desire  for  better 
understanding  of  practical  business 

problems. 

No  all-channel  fanfare 

Why  did  President  Kennedy  sign  all- 
channel  receiver  bill  last  Tuesday 
without  customary  fanfare,  including 
presence  of  authors  and  supporters  of 
legislation  and  passing  around  of  pens 
used  for  engrossing  new  law?  There 

is  no  formal  explanation,  but  it's  be- 
lieved reasoning  was  that  legislation — 

forcing  public  to  spend  $25  or  $30 
more  for  combination  uhf-vhf  set — 
might  be  political  bomb  in  election 
campaign. 

Pen  with  which  President  signed 
measure  is  now  in  possession  of  Les- 

ter W.  Lindow,  executive  director  of 
Assn.  of  Maximum  Service  Telecast- 
ers,  which  spearheaded  drive  against 
deintermixture  and  for  legislation. 

Tv  audio  for  autos 

It's  nothing  like  Telstar,  but  new 
attachment  to  auto  radio  enables  driv- 

er to  pick  up  television's  audio  (fm) 
in  area  that  he's  operating  car.  De- 

vice reportedly  now  is  being  marketed 
on  limited  basis. 

Fredericks  and  fairness 

Passed  over  without  discussion  at 
Friday  FCC  meeting  was  proposed 
order  citing  some  50  broadcast  sta- 

tions with  violations  of  fairness  doc- 
trine and  Sec.  317  (sponsorship  iden- 

tification) in  connection  with  Carlton 

Fredericks"  Living  Should  Be  Fun 
health  program  (Broadcasting,  Dec. 
18,  1961).  No  further  sanction  of 
stations  involved  is  planned  beyond 

warning.  FCC  feels  Fredericks"  broad- casts contained  controversial  subjects 
and  other  side  was  not  given  oppor- 

tunity to  reply  and  that  mail  order 
vitamin  commercials  in  connection 
with  program  amounted  to  hidden 
sponsorship.  FCC  inquiry  led  former 
Chairman  Paul  A.  Porter  to  accuse 

agency  of  censorship  (Broadcasting, 
Jan.  15). 

Editorializing  record 
FCC  has  been  discussing  for  several 

weeks  mandate  from  Senate  Watch- 
dog Subcommittee  to  adopt  rules  for 

broadcast  editorials  (Broadcasting, 
April  23,  also  see  page  43),  but  has 
tentatively  decided  to  take  different 
course.  Consensus  at  Friday  meeting 
was  to  issue  statement  outlining  past 
complaints  on  editorials  and  fairness 
doctrine  together  with  FCC  action  in 
each  case.  Similar  case  histories  have 
been  issued  on  Sec.  315  (equal  time) 
actions.  FCC  feels  such  bibliography 
will  furnish  licensees  with  sufficient 
guides  as  to  what  is  expected  of  them 
without  necessity  of  formal  rule- 
making. 

FCC  speculation 

Although  report  made  rounds  last 
week  that  Chairman  Wilbur  D.  Mills 
(D-Ark.)  of  House  Ways  and  Means 
Committee,  had  been  advised  that 
President  Kennedy  had  decided  not  to 
reappoint  Commissioner  John  S.  Cross 
to  FCC,  there  were  still  takers — at 
long  odds — that  Arkansan  would  be 
named  to  succeed  himself.  Mr.  Cross, 
whose  term  expired  June  30  but  who 
continues  to  serve  under  law  passed 
last  session  until  his  successor  is  quali- 

fied, attended  Telstar  satellite  cere- 
monies at  Andover,  Me.,  with  his  fel- 

low commissioners  and  participated  in 

last  Friday"s  commission  meeting. 

Leaked  report  that  neither  Mr. 
Cross  nor  Broadcast  Bureau  Chief 
Kenneth  A.  Cox  would  be  named  to 

FCC  because  of  "stalemate"  provoked 
by  their  supporters  was  given  no  cre- 

dence in  informed  circles.  Report 
averred  that  Senator  Warren  G.  Mag- 
nuson's  support  of  his  fellow  Washing- 

ton Democrat,  Mr.  Cox,  and  Repre- 
sentative Oren  Harris'  support  of  his 

constituent,  Commissioner  Cross,  had 
brought  impasse.  Actually  Senator 
Magnuson  did  not  urge  appointment 
of  Mr.  Cox  to  displace  Mr.  Cross  but 
simply  advised  White  House  that  if 
vacancy  developed,  he  felt  Mr.  Cox 
qualified  (Closed  Circuit,  May  28, 1962). 

UAW-CIO  station? 

If  right  price  and  station  situation 
developed  which  would  meet  needs  of 

UAW-CIO,  Walter  Reuther's  big  auto 
union  wouldn't  be  averse  to  going  into 

business  of  broadcasting,  but  it  isn"t 
in  market  looking.  So  said  one  offi- 

cial of  union  last  week  in  disclosure 
UAW-CIO  is  not  buying  WKMF  Flint 
from  Knorr  group,  although  union  has 
had  broker  looking  over  property. 

There"s  precedent:  Chicago  Federa- 
tion of  Labor  has  operated  WCFL 

Chicago  since  1926. 
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There's  no  more  important 

measurement  of  an  ad's 
effectiveness  than  the  size 

of  the  emotional  response  it 

stirs  up  for  the  product  it's 
talking  about. 
When  an  ad  gets  a  big 

"aaaah!"  or"mmmm!"or 

"oooh!"  it's  pretty  sure  to 

snap  open  pocketbooks 

and  pay  for  all  the  dollars 

you've  put  behind  it. 

YOUNG &RUBICAM,  Advertising 



WEEK  IN  BRIEF 

A  five-year  upv/ard  trend  in  use  of  one-minute  partici- 
pations in  network  programs  is  slowing  down  during  the 

current  sales  season.  These  spot  carriers  are  a  factor  in 
product  protection  moves.  See  lead  story  .  .  . 

SPOT  CARRIER  SLOWDOWN  ...  23 

The  industry's  case  for  relief  from  the  Sec.  315  equal- 
time  law  was  given  to  Congress  last  v/eek.  At  first  glance, 

Congress  didn't  seem  too  impressed  but  there  may  be 
some  form  of  temporary  relief.  See  .  .  . 

SEC.  315  RELIEF  TEMPORARY?  ...  82 

That  170-pound  ball  upstairs  v,'ill  go  down  in  histop,'  as 

a  major  communications  breakthrough,  Telstar,  AT&T's 
orbiting  relay,  topped  the  fondest  hopes  of  its  developers 
and  triggered  global  television.  See  ,  ,  , 

TELSTAR  BRINGS  GLOBAL  TV  ...  38 

Pay  television,  now  under  v/ay  at  Hartford,  Conn.,  is 

under  attack  by  theatre-owners,  but  the  government  has 

opposed  their  request  for  a  Supreme  Court  reviev/.  FCC's 
right  to  permit  pay  tv  is  being  challenged.  See  .  .  . 

PAY  TV  IN  LEGAL  BATTLE  ...  86 

Every  station  operator,  or  aspiring  operator,  or  tax  spe- 
cialist will  be  studying  new  federal  rules  on  depreciation 

for  months  to  come,  A  quick  look  at  an  important  devel- 
opment in  broadcast  economics.  See  ,  ,  . 

RADIO-TV  AND  TAX  CUT 89 

NAB's  Code  Authority  v/ants  to  get  the  feel  of  what  the 
local  broadcaster  is  doing  and  v;hat  he  thinks  about  the 
radio  and  tv  codes.  Last  week  it  set  up  a  liaison  plan  to 

get  a  grass-roots  look  at  stations.  See  ,  .  . 

NAB  SETS  UP  CODE  LIAISON 

34 

It  looks  like  a  good  revenue  year,  according  to  an  NAB 
survey  of  radio  and  tv  stations.  Unfortunately,  from  a 

profit  standpoint,  the  situation  isn't  so  bright,  A  review 
of  broadcast  economic  future.  See  .  .  . 

REVENUE  UP,  PROFIT  DOWN  ...  32 

The  ever-boiling  argument  about  the  accuracy  of  sur- 
veys and  ratings  centers  now  on  an  A,  C,  Nielsen  study. 

This  analysis  of  methodology  shov/s  that  errors  in  the 
Nielsen  ratings  system  are  negligible.  See  .  .  . 

SMALL  ERROR  IN  RATINGS 26 

SPECIAL  REPORT:  EDITORIALS 

The  broadcast  editorial  is  gaining  in  popularity.  As  a 

matter  of  fact  it's  the  fastest  growing  of  all  programming 
forms,  and  stations  are  acquiring  prestige  now  that  they 
are  taking  a  stand  on  public  issues.  See  ,  ,  , 

Of  all  methods  of  picking  topics  for  editorializing,  the 

board  system  is  most  popular,  according  to  a  nationv/ide 
sample  survey  of  editorializing  stations.  Top  management 
is  involved  deeply  in  this  process.  See  .  .  . 

EDITORIALS  GIVE  PRESTIGE 
43 
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ABUILDING  IN 

CONSTITUTION  PLAZA 

Next  door  to  Broadcast  House,  new  home  of  WTIC  TV-AM-FM,  the  luxurious,  twelve-story  Hotel  America  is 

under  construction.  Designed  to  offer  visitors  to  Hartford  the  utmost  in  comfort  and  convenience,  the  new 

Hotel  Corporation  of  America  unit  is  set  In  one  of  the  most  dynamic  and  esthetic  urban  developments  in  the 

United  States.  Like  Broadcast  House,  first  structure  completed  and  occupied  in  Constitution  Plaza,  the  Hotel 

America  contributes  to  the  continuing  growth  of  an  already  bustling  market. 

Burgeoning  with  Hartford  is  WTIC  Television  and  Radio.  Latest  ARB  and  Nielsen  reports  show  WTIC-TV's  clear 
leadership  in  southern  New  England.  The  superiority  of  WTIC  Radio  is  delineated  in  the  latest  Alfred  Politz 

Media  Study  of  the  Southern  New  England  area. 

WTIC  TV  3/AM/FM 
Hartford,  Connecticut 

WTIC-TV    IS    REPRESENTED    BY    HARRINGTON,    RIGHTER  &  PARSONS,  INCORPORATED 
WTIC    AM-FM    IS    REPRESENTED    BY    THE    HSNRY    I.    CHRISTAL  COMPANY 
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Late  news  breaks  on  this  page  and  on  page  10  AT 
Complete  coverage  of  week  begins  on  page  23    r\  I 

FCC  proposes  inspection  of  net  contracts 

ALSO  PROPOSES  PRECISE  LIMITS  ON  STATION  OVERLAPS 

FCC  Friday  invited  comments  in 
separate  rulemaking  proposals  on  (1) 
rule  to  permit  public  inspection  of  net- 

work contracts  with  affiliates  and  (2) 
plan  to  set  strict  limits  on  amount  of 
overlap  which  would  be  permitted  for 
stations  under  same  o%vnership. 

Comments  on  both  proposals  are 
due  Aug.  20  with  replies  by  Sept.  4. 

FCC  proposes  to  adopt  precise  over- 
lap standards  for  am,  fm  and  tv  serv- 
ices with  changes  said  to  be  needed 

because  of  "many  serious  overlap  situ- 
ations" which  have  developed  since 

present  rules  adopted  in  early  1940"s. 
Proposed  rules  would  prohibit  overlap 
of  Grade  A  contours  of  commonly- 
owned  tv  stations  and  of  the  1  mv/m 
contours  for  am  stations  and  fm  under 
same  ownership. 

Rules  would  apply  only  to  same  class 
of  service  and  would  not  cover  am-fm- 

t\-  combination.  They  would  cover  also 
appUcants    for    new    stations,  major 

Antitrust  suit 

thrown  at  MCA 
Government  threw  antitrust  book  at 

MCA  Friday,  charging  giant  talent  and 
tv  production  agency  had  violated  re- 

straint of  trade  and  monopoly  laws. 
Justice  Dept..  in  civil  complaint  filed 

in  Los  Angeles  U.  S.  District  Court, 
asked  that  MCA  be  forced  to  divest 
itself  of  talent  representation  business 
and  its  more  than  50%  ownership  of 
Decca  Records  (which  owns  more  than 
half  of  Universal  Pictures  Inc.). 

Complaint  charged  MCA  had  sold 
talent  and  programs  on  tie-in-basis,  and 
that  some  contracts  between  MCA,  per- 

formers and  entertainment  unions  are 

illegal.  Named  as  co-conspirators  but 
not  as  defendants  were  Screen  Actors 
Guild  and  Writers  Guild  of  America 
(West). 
MCA  two  weeks  ago  notified  SAG 

that  it  was  dropping  talent  representa- 
tion business  by  July  18  (Bro-\dcast- 

ING,  July  9),  which  will,  it's  understood, 
be  run  by  some  MCA  principals.  Jus- 

tice Dept.  has  been  conducting  grand 
jury  investigation  of  MCA  in  Los  An- 

geles since  earlier  this  year. 

More  work  for  Telstar 

Use  of  Telstar  satelhte  in  hemisphere- 
wide  television  network  to  bring  North 
and   South    America    closer  together 

changes  and  sales.  Grandfather  clause 
would  protect  existing  facilities,  al- 

though multiple  owner  could  not  sell 
two  stations  with  overlap  problem  to 
same  party. 

Proposed  am  overlap  rules  will  not 
apply  to  Class  IV  (local)  stations  ap- 

plying to  increase  power  to  1  kw  or 
educational  stations.  Commissioners 
Rosel  H.  Hyde  and  Robert  E.  Lee. 

Nelivork  Disclosures  ■  Committees 
of  Congress  have  been  seeking  public 
disclosure  of  affiliation  contracts  for 

five  years  and  FCC's  own  Barrow  Re- 
port recommended  similar  course  of 

action.  House  Antitrust  Subcommittee 

did  make  pubhc  CBS-TV  and  NBC-TV 
affiliation  agreements  in  1957  investi- 

gation. Proposed  rule  covers  network  affilia- 
tion contracts  and  related  agreements 

filed  with  FCC,  but  would  not  make 
public  transcription  contracts  or  station 
financial  reports. 

urged  Friday  by  Sen.  George  A.  Smath- 
ers  (D-Fla.).  In  letter  to  Jose  Mora, 
secretary-general  of  Organization  of 
American  States,  Sen.  Smathers  sug- 

gested establishment  of  committee  to 
study  possibility'  of  inter-American  com- 

munications system  (see  earlier  story, 
page  38).  Sen.  Smathers  said  Telstar 

system  could  permit  Latins  to  see  "ef- fects of  democracy  on  our  people,  and 
to  decide  whether  this  is  what  they 

want  for  themselves."  He  said  system 
could  make  possible  hemisphere-wide 
educational  and  hteracy  program. 

FCC  denies  extension 

of  time  on  dropins 

Reply  comments  on  rulemaking  to 
'"drop-in"  vhf  channels  in  eight  cities 
at  short  separations  must  be  filed  by 
next  Monday  (July  23),  FCC  ruled 
Friday.  Commission  denied  request 
for  one-month  extension  by  Federal 
Communications  Consulting  Engineers 

on  ground  "ample  time  has  been  afford- 
ed to  all  parties."  Original  comments  filed 

February  (Broadcasting,  Feb.  26). 
Also  due  next  week,  technically  at 

least,  are  reply  comments  on  proposals 
to  delete  eight  existing  vhf  stations  and 
make  their  markets  all  uhf.  This  pro- 

posal has  been  frozen  under  agreement 
with  Congress  (Bro-^dcasting,  March 
19)  but  has  not  canceled  acceptance  of 
reply  comments. 

WINS  $10  million 

sale  approved 

Second  highest  price  paid  for  single 
radio  station  received  FCC  approval 
Friday  when  transfer  of  50  kw  WINS 
New  York  by  J.  Elroy  McCaw  to  West- 
inghouse  Broadcasting  Co.  for  SIO  mil- 

lion was  granted. 
Grant  was  contingent  on  WBC  sur- 

rendering license  for  WBZA  Springfield, 
Mass.  WBZA  has  operated  synchron- 

ously (on  1030  kc)  with  WBC's  WBZ Boston.  WBC  had  offered  to  do  this 
since  acquisition  of  New  York  outlet 
would  give  it  one  over  maximum  of 
seven  permitted  to  be  owned  by  single 
licensee. 

Other  Top  Sales  ■  Previous  top  price 

for  single  radio  station  was  $10,950,- 
000  paid  by  Storer  for  WMGM  New 
York  (now  WHN).  Pending  at  FCC 
is  application  for  acquisition  by  Hearst 
Corp.  of  remaining  509c  interest  in 
WTAE  (TV)  Pittsburgh  for  $10.6  mil- 

lion (see  Changing  Hands,  page  36). 
At  this  figure,  WTAE  full  ownership 

change  would  call  for  S21.2  million — 
higher  than  $20  milHon  CBS  paid  for 
WCAU-AM-FM-TV  Philadelphia  and 
real  estate  in  1958. 

Last  year  Storer  Broadcasting  Co. 
had  contract  to  buy  WINS  for  $10  mil- 
Uon,  but  this  was  cancelled  when  sta- 

tion's license  was  held  up  pending  study 
of  alleged  payola  practices  by  WINS 

employes.  WINS  license  was  sr'.-^c- quently  renewed.  Storer  meanwhile 
bought  WMGM. 
WBC  stations,  in  addition  to  WBZA, 

are  WBZ-AM-F:!' !  TV  Boston,  KDKA- 
AM-FM-TV  Pittsburgh.  KEX-AM-FM 
Portland  (Ort:.\  KYW-AM-FM-TV 
Cleveland.  WIND  Chicago,  WU\\0 

Fort  Wayne.  KPEK  (TV)  San  Fran- 
cisco and  WJZ  (TV)  Baltimore.  WBC 

at  one  time  sought  to  buy  KLAC-AM- 
TV  Los  Angeles,  but  this  contract  was 
terminated  by  mutual  consent. 

Mr.  McCaw  owns  KTVR  (TV)  Den- 
ver, which  he  is  selling  for  $2  milUon 

to  catv  broker  and  management  con- 
sultant Bill  Daniels  and  which  is  sched- 

uled to  be  used  for  Teleglobe  pay  tv 
test:  other  McCaw  stations  are  KTVW 

(TV)  Tacoma-Seattle  and  50%  of 
KELA  Centralia,  Wash. 

FCC  Chairman  Minow  explained  he 
had  originally  voted  for  hearing  on 
WINS  renewal,  but  since  he  was  over- 

ruled by  FCC  majority  he  went  along 
with  sale  approval. 

Other  major  station  transfer  ap- 
proved by  FCC  Friday  involves  KENS- AM-TV    San    Antonio.  Harte-Hanks 

Hi^H   more  AT  DEADLINE  page  10 
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WEEK'S  HEADLINERS 

Mr.  Burke 

Michael  Burke, 
managing  director 
of  CBS  companies 
in  Europe,  elected 
vp  in  charge  of  de- 

velopment of  CBS 
Inc.,  New  York. 

Mr.  Burke's  duties 
are  "fuUtime  ex- 

ploration and  study 
of  diversification 
opportunities  for 
CBS."  Before  join- 

ing CBS-TV  in  1956  as  director  of  pro- 
grams, Europe,  Mr.  Burke  was  execu- 

tive vp  of  Ringling  Bros.,  Barnum  & 
Bailey  Circus. 

Howard  H.  Bell, 

vp  for  industry  af- 
fairs of  NAB, 

Washington,  ap- 
pointed by  Presi- 

dent LeRoy  Collins 
to  newly  created 

post  of  vp  for  plan- 
ning and  develop- 
ment and  assistant 

to  president.  John 
L.  Perry,  Washing- 

ton consultant,  was 
formerly  assistant  to  NAB  president 

(Week's  Headliners,  June  4).  Mr. 
Bell,  who  assumes  portion  of  Mr. 

Perry's  duties,  will  continue  functions 
he  exercised  under  former  title.  He 

heads  staff  planning  for  joint  radio-tv 
projects,  including  conventions  and 
NAB  board  meetings,  state  associations, 
editorializing  and  freedom  of  informa- 

tion.  He  also  is  executive  secretary  of 

Mr.  Culligan 

Mr.  Bell 

Assn.  for  Professional  Broadcasting 
Education. 

Matthew  J.  Cul- 

ligan, general  cor- 
porate executive 

with  Interpublic 
Inc.  for  past  two 

years,  elected  pres- ident of  Curtis 
Publishing  Co., 

Philadelphia.  Be- 
fore shifting  to  In- 

terpublic, Mr.  Cul- 
ligan held  various 

executive  posts  at 
NBC  for  eight  years  starting  in  1952. 
He  served  successively  as  sales  manager 
of  NBC-TV  and  vp  and  director  of 
sales  for  network  before  becoming  ex- 

ecutive vp  of  NBC  Radio  in  1956. 
Earlier,  Mr.  Culligan  was  salesman  for 
Good  Housekeeping  magazine  for  six 
years  and  advertising  director  of  Ziff- 
Davis  Publications  for  one  year. 

Draper  Daniels,  chairman  of  execu- 
tive committee  of  Leo  Burnett  Co.,  Chi- 

cago, resigns  to  accept  post  of  national 
export  coordinator  of  U.  S.  Dept.  of 
Commerce.  Mr.  Daniels,  appointed  to 
new  post  last  Friday  (July  13)  by  Pres- 

ident Kennedy,  will  coordinate  export 
expansion  programs  of  all  government 
agencies  under  Commerce  Secretary 
Luther  H.  Hodges.  Burnett  named 
Philip  H.  Schaff  Jr.,  finance  committee 
chairman,  to  assume  added  duties  of 
executive  committee  chairman,  and  ap- 

pointed R.  E.  Thompson  to  serve  as 
acting  chairman  of  creative  review  com- 

mittee, post  also  held  by  Mr.  Daniels. 

For  other  personnel  changes  of  the  week  see  FATES  &  FORTUNES 

Newspaper  group  increases  ownership 
from  37%  of  Express  Publishing  Co. 
(San  Antonio  Express  and  News  and 
licensee  of  broadcast  properties)  to 

100%,  paying  George  W.  Bracken- 
ridge  estate  and  Frank  G.  Huntress 
Jr.  and  family  $6.2  million. 

Harte-Hanks  principals  have  25%  in- 
terest in  KCTV  San  Angelo,  Tex.,  in 

addition  to  chain  of  Texas  newspapers. 
In  related  transaction,  FCC  approved 

sale  of  KENS  only  to  Roy  Hofheinz 
and  R.  E.  (Bob)  Smith  for  $700,000. 

Mr.  Hofheinz,  former  Mayor  of 
Houston  and  active  in  fm  circles  in 

post-war  days,  owns  16%  of  KTRK- 
TV  Houston,  25%  of  KTHT  Houston 
and  9%  of  KRYS  Corpus  Christi.  FCC 

approval  was  conditioned  on  Mr.  Hof- 
heinz disposing  of  his  interest  in  KRYS. 

Commission  dismissed  petition 

against  KENS  sale  filed  by  Interna- 
10 

tional  Typographical  Union;  union  has 
no  standing,  filed  opposition  too  late, 
and  showed  no  merit  in  objections, 
FCC  said. 

Other  sales  approved  by  FCC  Fri- day: 

■  KTIX  Seattle,  Wash.:  Sold  by 
trustee  to  Chem-Air  Inc.  for  $230,000. 
Chem-Air  is  owned  by  William  E.  Boe- 

ing Jr.,  who  also  owns  KETO-FM  Se- 
attle, KPAM  and  KPFM  (FM)  Port- 
land, Ore.,  and  with  mother,  90%  of 

KIDO  Boise,  Idaho. 
■  KWHT-TV  Goodland.  Kan.:  Sold 

by  Standard  Electronics  Corp.  to  Ross 
Beach  Jr.  and  associates  for  $152,500. 

Beach  group  owns  KAYS-AM-TV 
Hays,  Kan.,  and  KLOE  Goodland,  Kan. 

■  KFQD  Anchorage,  Alaska:  Sold 
by  William  E.  Duck  and  associates  to 
Miller  C.  Robertson  and  Matthew  N. 
Clapp  Jr.  for  $165,780  and  agreement 

not  to  compete.  Mr.  Robertson  has 
50%  interest  in  KUEN  Wenatchee, Wash. 

■  KRNO  San  Bernardino,  Cahf.: 
Sold  by  George  W.  Boiling,  G.  William 
Boiling  III,  Cecil  I.  Trigg  and  Jack 
Vaughn  to  Southwest  States  Inc.  for 
$15,000  each  to  Messrs.  Trigg  and 
Vaughn  for  their  23.75%  interest  each, 
and  relinquishment  by  the  Boilings  of 
their  52.5%  interest  in  return  for  re- 

lease from  promissory  notes  and  obli- 
gations. Southwest  States,  owned  large- 

ly by  Messrs.  Trigg  and  Vaughn,  own 
KROD-AM-TV  El  Paso,  KOSA-TV 
Odessa  and  KVII-TV  Amarillo,  all Texas. 

Transfers  of  five  stations  owned  by 
sellers  for  less  than  three  years  were 

approved  by  FCC  last  week — first  such 
actions  since  agency  adopted  its  three- 
year  holding  rule  (Broadcasting, 
March  19).  In  each  case,  sellers  met 
certain  extenuating  circumstances  which 
exempted  them  from  rule,  FCC  con- 

cluded. Stations  involved  were  KWHT- 
TV  Goodland,  Kan.  (see  above); 
WKMK  Blounstown,  Fla.  ($2,274); 
WXLI  Dublin,  Ga.  ($15,000  for  50%); 
KWSL  Grand  Junction,  Colo.  ($26,- 
000),  and  WVGT  (formeriy  WMDF) 
Mount  Dora,  Fla.  ($2,500). 

In  New  Orleans,  40%  interest  in 
WVUE-TV  was  acquired  by  WSTV 
Inc.,  owned  by  Berkman  family  for 
$850,000  from  estate  of  late  Chester 
Owens  (Changing  Hands,  April  2). 
Consummation  took  place  last  week 

after  Berkman  group  sold  KODE-AM- 
TV  Joplin  to  James  S.  Gilmore  of  Kal- 

amazoo, Mich.,  for  $1.85  million 
(Changing  Hands,  March  26).  Soon 

to  change  name  to  Rust  Craft  Broad- 
casting Co.,  reflecting  association  with 

parent  company,  Rust  Craft  Greeting 
Cards,  WSTV  stations  are  WSTV-AM- 
FM-TV  Steubenville,  Ohio;  WBOY- 
AM-TV  Clarksburg,  W.  Va.;  WRGP- 
TV  Chattanooga,  Tenn.;  WPIT-AM- 
FM  Pittsburgh,  Pa.;  WSOL  Tampa, 
Fla.,  and  WRDW-TV  Augusta,  Ga. 

Other  FCC  actions 

Among  actions  by  FCC  at  Friday meeting: 

■  Amended  rules  to  permit  am  sta- 
tions to  operate  from  roof-top  antennas 

with  maximum  power  of  1  kw  under 
certain  conditions.  Commissioner  John 
S.  Cross  dissented. 

■  Enlarged  issues  in  comparative 

hearing  to  determine  if  Vidor  Broad- 
casting Co.,  apphcant  for  new  am  in 

Vidor,  Tex.,  has  character  qualifica- 
tions to  be  licensee.  Additional  issue 

requested  by  KWEN  Broadcasting  Co., 

applicant  for  Port  Arthur,  Tex.,  be- 
cause of  conviction  in  1951  for  tax 

evasion  of  Joseph  D.  Irion,  president- 
70%  owner  of  Vidor. 
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WNBC-TV  RAKES  IN  THE  BIGGEST  AUDIENCES 

New  York's  Number  One  Station  belongs  at  the  top  of  the 
list  for  your  Summer  or  Fall  campaign.  That's  WNBC-TV — 
capturing  the  largest  share-of-audience,  sign-on  to  sign-off, 
for  the  total  week. 

Looking  for  prime-time  station  breaks?  Prospects  are  best 
on  WNBC-TV— first  in  audience  7:30-11  p.m.  for  the  eighth 

consecutive  month!  Late-night  minutes?  "Tonight"  on 
WNBC-TV  delivers  48%  more  tuned-in  homes  than  the  near- 

est competition.  Want  to  reach  housewives  before  they  go 

out  to  shop?  WNBC-TV  delivers  more  women  viewers  in  the 
morning  (Mon-Fri  7  a.m. -noon)  than  the  next  two  stations 
combined!  Interested  in  news  shows?  WNBC-TV  is  most- 

v^atchedfornews — from  "Today"  in  the  morningto"Eleventh 
Hour  News"  at  night. 

Proof?  It's  all  there  in  Nielsen,  June  1962.  Your  WNBC-TV 
representative  will  be  glad  to  show  you  how  to  reap  the  most 
results  in  the  Number  One  Market  Put  your  commercials 

on  New  York's  station  for  all  seasons. 

WNBC-TV CHANNEL  4  IN  NEW  YORK  -  NBC  OWNED 
REPRESENTED  BY  NBC  SPOT  SALES 
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^^^^ 

In  the  world-wide 

war  against  crime,  tiiere  are 

men  and  women  trained 

to  sink  their  own  identity  in  the 

international  underworld.  They 

work  alone  in  danger  and  in  shadow, 

unrecognized  by  friend  and  enemy 

alike.  They  are  the  operators  of  the 

almost  legendary  "Ghost  Squad." 

THE  VERY  FIRST, 

FIRST-RUN, 

FULL-HOUR 

TELEVISION  SERIES 

EVER  OFFERED  IN 

SYNDICATION 



Loaded  with 

rating-proved  elements 

It's  a  police-mystery-adventure 
show— the  category  that  invariably 

spells  large  audiences. 

It's  a  full-hour  show — just  like 

the  programs  that  crowd  the  Top  Ten 

in  every  report  of  every  rating  service. 

It's  an  ITC  co-production  with  the  J.  Arthur  Rank 

Organisation— people  to  whom  hits  are  a  habit. 

It's  marked  by  damn-the-expense  production 

which  shows  in  every  frame — camera 

crews  doing  special  location  shooting  in  22 

cities  around  the  world ...  a  cast  including 

such  names  as  Donald  Wolfit, 

Michael  Quinn,  Neil  Hollett, 

Anthony  Marlowe  and 

Angela  Browne. 

in  television  program  sales Leading  the  world 

INDEPENDENT        ' ^  TELEVISION  CORPORATION 33  East  48th  Street  •  New  York  22,  N.Y.  •  PLaza  5-2100 
17  Gt.  Cumberland  Place  •  London  W1  •  Ambassador  8040 

100  University  Avenue  •  Toronto  I,  Ontario  •  EMpire  2-1166 

Mexico  City  •  Paris  -  Rome  •  Rio  tie  Janeiro  •  Sydney  •  and  offices  in  principal  cities  in  45  countries  around  the  world 

26  Oj  .£-r;o'Ji  ^  y^'^  :  J  all  ready  to  go  to  work 

for  you. .  .your  sponsors. .  .your  clients.  All  it  takes 

is  a  call  or  wire  to... 



FIRST 

Acceptance 

The  cartridge  that  made  station 
automation  possible 

.  .  .  fidelipac  Tape  Cart- 
ridges by  Conley.  First  and  still  best. 

Result!  More  successful  broadcasters 
use  Fidelipac  Cartridges  by  Conley  than 
any  other. 
Fidelipac  assured  dependabilify—Hs 
gireater  accepiance—resulf  from  these features: 

•  easily  handled   •   easily  stored 
•  easily  reloaded  •  minimized  tape 
breakage  •  your  present  equipment 
was  made  to  handle  Fidelipac  •  in- 

creased tape  life  •  varying  sizes  permit 
programming  from  seconds  to  hours  on 
a  single  cartridge  •  automatically 
cued  and  ready  for  instant  use  •  tech- 

nical perfection  in  every  detail. 
Be  sure  every  time  ...  put  efficiency, 
economy,  quality  into  your  broadcast 
operations  by  putting  Fidelipac  Cart- 

ridges by  Conley  to  work  for  you  .  .  . 
for  spot  announcements,  themes,  station 
breaks,  and  delayed  broadcasts. 
Standard  Lengths 
In  Three  Cartridge  Sizes: 
Model  300  —with  up  to  300  feet  of 

single  coated  tape 
Model  600  -with  up  to  600  feet  of 

single  coated  tape 
Model  1200 -with  up  to  1200  feet  of 

single  coated  tape 
Ask  for 

FiiELIPAC  "THE  STANDARD  OF  THE  INDUSTRY" 
from  your  regular  source  of  supply 

CONLEY 

A  calendar  of  important  meetings  and 
events  in  tiie  field  of  communications 

•Indicates  first  or  revised  listing. 

JULY 
July  15-27  —  Advertising  Federation  of 
America,  Harvard  Management  seminar  for 
advertising  and  marketing  executives.  Har-. vard  U.,  Cambridge,  Mass. 

July  16 — Deadline  for  comments  on  FCC's proposed  revision  of  its  rules  to  permit  the 
use  of  remote  stations  in  time  of  emergency 
or  war  for  origination  of  official  broadcasts. 
July  16-20  —  Conference  on  Educational 
Television,  sponsored  by  the  Communica- 

tions Arts  Dept.  of  Fordham  U.  Speakers 
include  FCC  Comr.  Robert  E.  Lee,  Kenneth 
A.  Cox  and  Hyman  H.  Goldin  of  FCC; 
John  F.  White,  president,  National  Educa- tional Television  &  Radio  Center;  C.  Wrede 
Petersmeyer,  Corinthian  Broadcasting 
Corp.,  and  Charles  A.  Siepmann,  New  York 
U.  Campus  Center  Bldg.,  Bronx  Campus, 
Fordham  U.,  New  York  City. 
July  19-21 — Idaho  Broadcasters  Assn.,  an- 

nual meeting.  Bannock  Hotel  and  Motor 
Inn,  Pocatello. 
July  20 — Deadline  for  comments  on  FCC 
proposal  to  permit  automatic  maintenance 
of  operating  logs  by  broadcast  stations. 
July  23 — Deadline  for  reply  comments 
on  FCC  proposals  to  foster  uhf,  delete 
single  vhl  stations  from  eight  markets 
(deintermixture)  and  drop  in  vhf  channels 
in  eight  other  markets  (deadline  postponed 
from  Jime  22). 

July  25-29 — First  International  Sound  Fair, 
Cobo  Hall,  Detroit.  Trade  exposition  and 
simultaneous  business  congress  for  dealers, 
distributors  of  records,  phonographs  and 
components,  and  radio  programmers. 
July  30-Aug.  4 — Cornell  U.'s  fourth  annual 
Public  Relations  Institute.  Speakers  will  in- 

clude Dr.  Karl  A.  Menninger,  chairman  of 
the  Board  of  Trustees  and  chief  of  staff  of 
the  Menninger  Foundation,  Topeka,  Kan.; 
Clarence  Randall,  retired  president  and 
board  chairman  of  Inland  Steel  Co.  and  for- 

mer special  assistant  to  President  Eisen- 
hower, and  Edward  Bursk,  editor  of  Harvard 

Business  Review.  Ithaca,  N.  Y. 
July  31  —  Radio  &  Television  Executives 
Society's  fourth  annual  Fun  Day.  Wykagil 
Country  Club,  New  Rochelle,  N.  Y. 
July  31-Aug.  4  —  Fifth  annual  Summer 
Workshop    on    Creativity    in  Advertising, 
sponsored  by  "Advertising  Age."  Palmer House,  Chicago. 

AUGUST 

Aug.  1 — Reply  comments  due  on  FCC  pro- 
posal to  permit  automatic  maintenance  of 

operating  logs  by  broadcast  stations. 
Aug.  1 — Deadline  for  comments  on  FCC 
rulemaking  proposal  to  allow  etv  stations 
to  use  the  same  forms  as  educational  fm 
stations  when  applying  for  licenses  or  re- 

newals; also  a  new  educational  ownership 
form  different  from  that  used  by  com- 

mercial stations. 

DATEBOOK 

CONLEY  ELECTRONICS 

CORPORATION 

1527  Lyons  Street  •  Evanston,  Illinois 

RAB  management  conferences 

Sept.    10-11    —   Hyatt   House,  Bur- 
lingams,  Calif. 

Sept.  13-14 — O'Hare  Inn,  Des  Plaines, lU. 

Sept.  17-18— The  Lodge,  Williamsburg, 
Va. 

Sept.  20-21— Cherry  Hill  Inn,  Haddon- 
aeld,  N.  J. 

Sept.  24-25— Hilton  Inn,  Atlanta,  Ga. 
Sept.  27-28 — Dearborn  Inn,  Dearborn, 

Mich. 
Oct.  1-2 — Glenwood  Manor,  Overland 

Park,  Kan. 
Oct.  4-5— Western  Hills  Hotel,  Fort 
Worth,  Tex. 

NAB  Fall  Conferences 

Oct.  15-16— Dinkler-Plaza,  Atlanta 
Oct.  18-19 — Biltmore,  New  York 
Oct.  22-23 — Edgewater  Beach,  Chicago 
Oct.  25-26— Statler-Hilton,  Washington 
Nov.  8-9— Sheraton  Dallas,  Dallas 
Nov.  12-13 — Muehlebach,  Kansas  City 
Nov.  15-16 — Brown  Palace,  Denver 
Nov.   19-20— Sheraton-Portland,  Ore. 

Aug.  5-7 — Joint  meeting  of  Georgia  Assn. 
of  Broadcasters  and  South  Carolina  Broad- 

casters Assn.  Speakers  include  Oren  Harris 
(D-Ark.),  House  Commerce  Committee 
chairman;  NAB  President  LeRoy  Collins 
and  James  H.  Hulbert,  NAB  economics- 
broadcast  personnel  director;  Howard  Mc- 
Intyre,  executive  vice  president,  Henderson 
Advertising,  Greenville,  S.  C;  Ted  Leitzell, 
Zenith  Radio  Corp.;  Arthur  Gilbert,  FCC"s Miami  office.  Annual  GAB  prestige  awards 
to  be  presented.  Holiday  Inn.  Jekyll  Is- land, Ga. 

*Aug.  10-14 — The  Ethical  Aftermath  of  Ad- 
vertising Seminar,  sponsored  by  Woodstock 

College.  Five  days  of  discussions  led  by 
executives  of  all  media.  College  providing 
free  room  and  board  (contact  Rev.  Francis 
X.  Quinn,  S.  J.)  at  Woodstock.  Md. 
*Aug.  13 — Deadline  for  comments  on  FCC 
rulemaking  which  would  permit  emergency 
operation,  under  certain  conditions,  at 
nighttime  with  daytime  facilities  by  all 
classes  of  broadcast  stations. 

Aug.  17-18 — Oklahoma  Broadcasters  Assn., 
summer  meeting.  Skirvin  Hotel,  Oklahoma City. 

Aug.  20-21 — Television  Affiliates  Corp.  Pro- 
gram directors  meeting  on  public  affairs 

shows.  Lake  Tower  Motel,  Chicago. 

Aug.  21-24 — Western  Electronics  Show  and 
Convention,  Los  Angeles  Memorial  Sports Arena. 

Aug.  24-25 — Arkansas  Broadcasters  Assn., 
meeting.  Sam  Peck  Hotel.  Little  Rock. 

Aug.  31-Sept.  9—1962  World's  Fair  of  Music 
&  Sound.  An  international  exposition  de- 

voted to  every  area  of  the  music  and  sound 
industries.  McCormick  Place,  Chicago. 

SEPTEMBER 
Sept.  4-7 — National  Advanced-Technology 
Management  Conference,  sponsored  by  U. 
of  Washington,  seven  professional  engi- 

neering groups  and  a  nimiber  of  tech- 
nologically oriented  business  firms.  Keynote 

speaker  will  be  Sen.  Warren  G.  Magnuson 
(D-Wash.).  Opera  House,  World's  Fair, Seattle,  Wash. 

Sept.  6-9 — New  York  State  Broadcasters 
Assn.,  management  conference.  Gideon 
Putnam  Hotel,  Saratoga  Springs,  N.  Y. 

Sept.  11-13  —  Electronic  Industries  Assn., 
committee,  section  division  and  board  meet- 

ing. Biltmore  Hotel,  New  York. 
*Sept.    12 — Direct    Mail    Advertising  Assn. 
Opening  luncheon  of  45th  annual  DMAA 
convention  at  Sherman  House,  Chicago. 
Edward  R.  Murrow,  director  of  U.  S.  In- 

formation Agency,  will  deliver  keynote 
speech  at  noon. 
Sept.  12-13 — CBS  Radio  Affiliates  Assn.  an- 

nual convention.  Waldorf-Astoria  Hotel, 
New  York. 

*Sept.  12-14 — Michigan  Assn.  of  Broadcast- 
ers, fall  convention  and  business  meeting. 

Kenneth  Cox,  chief  of  Federal  Communica- 
tions Commission's  Broadcast  Bureau,  to 

speak.   Hidden  Valley,  Gaylord,  Mich. 
Sept.  13-14 — Fifth  annual  conference  of 
the  European  Market  Assn.  of  Advertising 
Agencies.  5  Chesterfield  Gardens,  London, 
England.  (EMA  board  member  for  North 
America:  Edwin  Van  Brunt,  Van  Brunt 
&  Co.,  New  York.) 
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*THE  POWER  TO 

SPUR  LISTENERS— WPEN-WPEN-FM  account  for  $80,000 

sale  in  unusual  radio  promotion 

As  Mr.  Sena  says  in  his  letter,  "you 
certainly  have  two  powerful  radio  sta- 

tions when  it  comes  to  selling." 

Whether  you're  selling  a  product  off  the 
shelf  or  an  airflight  trip  to  Hawaii,  if 

you're  thinking  of  selling  Philadelphia, 
start  where  the  selling  is  easy.  To  smart 

buyers,  that  could  only  mean  WPEN 

and  WPEN-FM. 

The  Station  of  Personalities 

•R  Casl<.eY 
^'''iT.ce  president 

ExecunveV.ee 

philadelP*"^' 
Dear  BiU:  Penn 

:::::r...-f.-ssri";r£Ss. 

...«na..V-
e^opo«e.M JO  selling. 

Sincerely  yo^r..  y 

IHC. 
PHILADELPHIA 
Represented  nationally  by  Gill  Perna,  Inc. 



OPEN  MIKE 

The  pedigree  of  honey 

does  not  concern  the  bee 

But  the  pedigree  of  BEELINE  RADIO  does  concern  the 
advertiser  who  wants  to  reach  all  of  Inland  California 

and  Western  Nevada.  The  pedigree  of  the  McClatchy 

stations  includes  an  outstanding  record  of  program  ex- 
cellence and  public  acceptance  in  5  sales-rich  markets. 

Join  the  many  happy  advertisers  who  regularly  use  Bee- 
line  Radio. 

McClatchy  Broadcasting  Company 

delivers  more  for  the  money  in  Inland  California-Western  Nevada 
PAUL  H.   RAYMER   CD.  —  NATIONAL  REPRESENTATIVE 

KOH  RENO    0    KFBK  SACRAMENTO    •    KBEE  MODESTO    •    KMJ  FRESNO KERN  BAKERSFIELD 

The  Michigan  story 

editor:  ...  As  a  Michigander  proud 
of  his  state,  I  want  to  thank  you  for 
the  excellent  story  you  wrote  on  our 
great  state  [Special  Report,  May  28]. 
— Tom  Farrell,  public  information  offi- 

cer, Michigan  State  Highway  Depart- 
ment, Lansing. 

editor:  Our  congratulations  to  you  and 
your  fine  staff  for  the  excellent  presen- 

tation of  the  Michigan  story  .  .  .  We 
would  like  to  have  1 0  copies.  .  .  .  — Seth 
H.  Witmore,  executive  secretary,  Michi- 

gan Week  Public  Relations  Board, Lansing. 

General  Films  chart 

editor:  On  May  7,  General  Film  Lab- 
oratories displayed,  at  an  open  house, 

a  number  of  charts  on  motion  picture 
and  broadcasting  industry  statistics.  One 
illustrated  how  the  broadcasting  day 

divides  into  film,  tape  and  live  pro- 
gramming. We  used  the  current 

Broadcasting  Yearbook  as  a  source. 

We  now  plan  to  reproduce  all  the 
charts,  including  the  one  described,  in 
a  pamphlet  to  be  distributed  by  Gen- 

eral Film.  May  we  have  your  permis- 
sion to  use  the  data  from  the  Year- 

book. We  have  on  the  chart  a  small 

legend  stating:  "Source:  Broadcast- 
ing Yearbook".  .  .  . — Don  McKenzie, 

Advertising  &  Public  Relations,  Beverly 
Hills,  Calif. 

[Permission  granted.] 

Relic  search 

editor:  The  American  College  of  Ra- 
dio Arts,  Crafts  &  Sciences  is  interested 

in  obtaining  one  of  the  first  crystal 
sets  and  early  broadcast  microphones 
for  use  in  its  Radio  Hall  of  Fame  to  be 
opened  in  the  Conrad  Hilton  Hotel  on 
July  27. 

Anyone  having  any  Information  as  to 
how  or  where  the  college  may  obtain 
the  above  early  broadcast  items  please 
write  to  the  American  College  of  Ra- 

dio Arts,  Crafts  &  Sciences  at  the  Con- 
rad Hilton  Hotel,  720  South  Michigan 

Ave.,  Chicago  5. — Donald  N.  Mann, 
president  of  AC  OR  and  manager  of 
special  projects,  WBBM  Chicago. 

The  f  m  story 

editor:  Your  article,  "Fm's  family  cir- 
cle" [Lead  Story,  June  4],  is  a  good 

beginning.  In  the  nine  weeks  that 
WORK  (FM)  has  been  on  the  air  .  .  . 
people  in  this  area  have  forgotten  that 
fm  is  something  different.  In  over  half 
the  homes,  WDRK  is  now  part  of  daily 
life. 

If  we  give  Broadcasting  proper 
credit,  may  we  reprint  and  circulate  the 
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article  on  fm? — John  D.  Kennedy,  pres- 
ident, WORK  (FM)  Greenville,  Ohio. 

[Yes,  with  credit  as  indicated.] 
editor:  .  .  .  How  does  a  station  go 

about  establishing  itself  as  a  "quality 
fm  station"?  .  .  .  First,  throw  away  the 
am  rulebook  on  operations,  then  sub- 

stitute the  idea  that  fm  broadcasting  is 
different — so  different  that  it  rates  the 
title  of  a  Unique  Broadcast  Entity.  This 

difference  can  be  seen  in  the  way  "dead 
air"  is  handled  on  am  and  on  fm.  In 
the  former  case  dead  air  is  usually 
avoided  with  a  tight  board,  while  on 
fm  dead  air  (0  modulation)  becomes 
a  velvet  background  on  which  to  dis- 

play and  accent  the  sponsor's  message. 
.  .  . — Grady  Dixon,  Ayden,  N.  C. 

Search  for  a  pioneer 

editor:  It  occurs  to  me  that  the  Amer- 
ican public  owes  an  immeasurable  debt 

to  one  of  the  pioneers  of  the  television 

industry.  Unfortunately,  I  don't  know 
who  this  pioneer  is.  Perhaps  you  can 
help  me  find  him. 

He  is  the  first  man  to  create  a  five- 
minute  television  weather  show. 

What  imagination  this  took!  What 
daring!  Remember  that  newspapers 
had  traditionally  dismissed  weather  re- 

porting to  a  few  brief  lines  except  when 
great  tempests  raged.  Radio  tucked 
weather  in  at  the  end  of  a  news  pro- 

gram, in  as  few  words  as  possible. 

But  along  came  this  pioneer  tele- 
vision broadcaster  who  saw  opportuni- 

ties in  a  separate  weather  show.  Maps, 
charts,  instruments,  flowing  forms, 
spinning  blocks,  rolling  balls — and 
beautiful  girls!  Not  only  did  he  see  this 
vast  potential  in  an  undeveloped  field, 
he  sold  it  to  a  sponsor.  .  .  . 

So  wUl  you  help  me  find  this  man? 
A  small  note  in  Broadcasting  should 
unearth  him.  Broadcasters,  file  your 
claims  now.  Just  drop  me  a  note.  The 
University  of  Detroit  Radio  Program 
Service  will  award  him  a  suitable  de- 

vice ...  if  we  can  fixid  him. — W.  T. 
Rabe,  director,  Department  of  Public 
Information,  University  of  Detroit, 
4001  West  McNichols  Rd.,  Detroit  21. 

North  Carolina  grads 

editor:  The  photograph  of  the  news 
staff  in  the  WSOC-TV  ad  (page  33, 
June  18  issue)  caught  my  attention. 
These  five  men  and  the  news  director, 
Carroll  McGaughey,  took  four  of  the 
five  first  place  awards  in  the  Southern 
Newsfilm  Competition.  Two  of  the  five 
men  and  Mr.  McGaughey  are  [commu- 

nications or  journalism]  graduates  of 
the  University  of  North  Carolina.  Nat- 

urally, we're  proud  of  them. — Wesley 
H.  Wallace,  acting  chairman.  Depart- 

ment of  Radio,  Television  &  Motion 
Pictures,  University  of  North  Carolina, 
Chapel  Hill. 

I 

LEADS  IN 

SERVICE 

LEADS  IN 

AUDIENCE 

The  walls  of  the  lobby  at  WTBC  are  crowded  with 
community  service  plaques  and  certificates,  graphic 

evidence  that  WIBC's  management  and  staff  have 
successfully  integrated  the  station  into  the  coramunit\- 
service  eflforts  of  the  area  it  serves.  It's  a  big  area  .  .  . 
over  2V2  million  persons  in  the  46-county  Indian- 

apolis trading  area  with  a  spendable  income  of  nearly 
5  billion  dollars  annuallv. 

WIBC's  leadership  in  community  service  is  matched 
by  its  leadership  in  audience.  In  every  segment  of  the 
broadcast  day  .  .  .  morning,  afternoon  and  evening 
.  .  .  WIBC  shows  the  way  with  the  largest  audience  in 
Indianapolis  and  Indiana.*  That  huge  audience  is 
available  to  vou  .  .  .  the  national  advertiser. 

*Pulse  Metropolitan  Area  Survey,  April,  1962 

*PuIse  46-County  Area  Survey,  April,  1961 

2835  N.  Illinois  Street 
Indianapolis  8,  Indiana 

50,000 
WATTS 

WIBC 

The  Friendly  Voice  of  Indiana 

JOHN   BLAIR  &  COMPANY 
National  Representative 

WIBC  ISA  MEMBER  OF 
THE  BLAIR  GROUP  PLAN 
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oFfLORIDA'S  2nd 

LARGEST  MARKET 

That's  right,  in  the  densely 
populated  4-county  Tampa 
Bay  Market,  WSUN  is  the 
best  buy  for  the  money  by  far ! 

263,100*  TV  Homes  Daily 
UNDUPLICATED  A.B.C. 

*TV  Magazine,  April  '62 

Tampa -St.  Petersburg 

 BOOK  NOTES  

"Living  With  Television,"  by  Ira  O. 
Click  and  Sidney  J.  Levy.  Aldine  Pub- 

lishing Co.,  Chicago;  $4.95,  262  pp. 
For  those  who  would  like  to  replace 

some  of  their  emotional  reaction  to  tele- 
vision with  some  scientific  objectivity, 

this  book  will  be  helpful.  Messrs.  Glick 
and  Levy,  both  of  whom  received  their 
social  science  Ph.D's  from  the  U.  of 
Chicago,  are  associate  directors  of  So- 

cial Research  Inc.  and  the  substance  for 
their  work  is  based  in  large  part  upon 
television  research  conducted  by  SRI 

in  the  past  several  years  for  Campbell- 
Ewald  Co.,  Detroit.  (An  extensive 
treatment  of  the  study  was  carried  in 
Broadcasting's  Lead  Story,  May  1, 1961.) 

Drawing  in  large  part  upon  details 
of  personal  interviews  concerning  reac- 

tion to  tv  as  a  medium  and  feelings 
about  programs  and  personalities,  this 
book  presents  a  new  and  scholarly  study 

of  the  many  "audiences"  of  television. 
These  range  the  social  and  economic 
classes,  from  the  workingman  to  the 
campus  intellectual  and  the  teenager. 
In  the  terms  of  the  authors,  they  include 

the  "protestors,"  the  "accommodators" 
and  the  "embracers."  Two  chapters  dis- 

cuss reactions  to  commercials. 

"The  commercial  side  of  television," 
the  authors  find,  "is  probably  more 
prominent  in  people's  understanding  of 
this  medium  than  of  any  of  its  competi- 

tors. People  can  think  more  readily  of 
magazines  and  newspapers  apart  from 
their  advertising  than  they  can  think 
of  television.  .  .  ."  Advertising  can  be 
more  easily  ignored  in  the  other  media 
but  not  in  tv,  they  find.  Further,  the 
authors  conclude,  tv  has  a  strong  abili- 

ty to  influence  viewers  at  least  to  try 

a  product,  even  though  they  dislike  ad- mitting it. 

"The  Television  Writer,"  by  Erik 
Barnouw;  Hill  &  Wang,  New  York;  180 

pp.  $3.95. Some  current  technical  problems  of 
tv  writers  are  analyzed  in  the  major 
section  of  this  book  by  Mr.  Barnouw, 
formerly  national  chairman  of  the 
Writers  Guild  of  America  and  presently 

in  charge  of  tv  and  film  courses  in  Co- 
lumbia U.'s  Program  in  the  Arts.  Por- 

tions of  53  actual  scripts  of  network  tv 

programs  are  included  with  comments 
on  how  the  writers  solved  problems  of 

openings,  dialogue,  action,  camera 
usage  and  other  specific  questions.  Part 
One  is  a  survey  of  the  tv  industry  in 

terms  of  the  writers'  participation,  with 
emphasis  on  the  writers'  influence  on 
future  shaping  of  the  medium.  The  final 
section  concerns  industry  problems  with 
union  regulations,  production  codes, 
credits  and  marketing.  Of  value,  too, 
is  a  list  of  selected  readings  in  the  tv 
writing  field. 
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Set  all  the  facts  from 
Natl.  Rep,  Venard  RIntoul 

&  McConnell 
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FIRST... IN  STEREO/MONO  CARTRIDGE  TAPE 

Now  .  .  .  ITA  offers  stereo  and  monophonic  cartridge  tape  recorders  that  will  play 

and  record  up  to  31  minute  programs.  Convenient  plug-in,  modular  construction 

features  all  transistor  circuitry.  Fully  compatible  with  existing  machines.  With 

separate  record  and  play  heads,  the  ITA  recorders  give  uniform  high  fidelity  fre- 

quency response  .  .  .  even  when  full  half-hour  cartridges  are  used.  Plug-in  remote 

control — sequence  triggering — unique  idler  wheel!  ITA  cartridge  tape  recorders  are 

your  best  buy.  For  a  free  demonstration  of  the  ITA  cartridge  tape  recorder  call  your 

nearest  ITA  sales  office  listed  below. 

BROADCAST  DIVISION LANSDOWNE,  PENNSYLVANIA 

Lansdowne,  Pa.  CL  9-8200 
Los  Angeles,  Cal.  MA  2-8552 
New  York  City,  N.Y.  CH  2-1999 

Chicago.  111.  AN  3-3797 
Cincinnati.  Ohio  CH  1-6386 

Dallas,  Texas  FL  7-9607 
Jacksonville,  Fla.  EL  6-0121 
Kansas  City.  Mo.  GR  1-2838 

Portland,  Ore.  CA  2-2651 
Washington.  D.C.  337-2884 

ITA     with     EMI/US     NOW     SERVING     BROADCASTING  BEST 



MONDAY  MEMO from  ALFRED  A.  ATHERTON,  president,  Atherton-Privett,  Los  Angeles 

American  admen  can  still  learn  from  European  advertising 

The  cliche  image  of  an  American  in 
a  foreign  country  is  that  of  a  person, 
who,  through  some  obhque  need  for 
safety  in  numbers,  seeks-  places  fre- 

quented by  other  Americans. 

Thus,  much  of  the  visitor's  time  is 
spent  in  restaurants,  hotels  and  other 
gathering  spots  which  have  virtually  be- 

come Americanized  by  sheer  force  of 

patronage.  It's  something  akin  to  play- 
acting; you're  in  a  foreign  country,  but 

that's  only  a  geographical  state  of  mind. 
This  could  never  happen  to  the  ad- 

vertising man,  however,  as  I  found  out 
recently  on  a  trip  through  several  Euro- 

pean countries.  These  folks  have  their 
own  ideas  about  presenting  a  product 
or  a  service  to  the  public  and  any  sim- 

ilarity to  an  American  influence  would 
be  purely  coincidental. 

Britishers,  for  example,  have  always 
taken  great  pride  in  the  status  quo.  An 

"Under  New  Management"  sign  would be  the  kiss  of  death.  Far  better  would 

be  "Purveyors  of  Fine  Pharmaceuticals 
for  160  years." 

Tv  Speedup  ■  Yet,  today  the  new 
commercial  television  network  in  Eng- 

land is  so  popular  it's  changing  British 
traditions — a  few,  anyway.  Whereas 
one  year  of  conventional  advertising 
might  be  needed  to  gain  public  accept- 

ance of  a  new  American  product,  that 
same  acceptance  can  be  achieved  al- 

most overnight,  simply  by  advertising 

on  ITV,  Britain's  independent  "telly." 
What  it  amounts  to  is  that  appear- 

ance on  television  is  network  "endorse- 
ment" of  a  product.  Then  there  is  the 

BBC,  telecasting  material  of  high  cul- 
tural interest  and  limited  appeal.  Let's 

face  it.  There'll  always  be  an  England. 
In  France,  meanwhile,  they  are  using 

successfully  what  is  so  far  only  a  daring 
proposal  in  the  U.S.A. — that  adult  fare 
be  offered  at  times  keyed  to  adults-only 
viewing.  It's  tough  to  admit  that 
France,  which  has  followed  our  MM 
with  its  BB,  is  leaving  us  in  its  wake  in 
an  adult  area  of  a  different  nature. 

French  outdoor  advertising  shows  us 
the  effectiveness  of  posting  the  same 
small  3-sheet  or  7-sheet  (about  one- 
quarter  the  size  of  our  standard  bill- 

boards) three  at  a  time,  side  by  side. 
Instead  of  two  of  the  posters  being 
wasted,  more  than  triple  effectiveness 
is  actually  achieved  and  the  attention 
value  is  absolutely  remarkable. 

One  Picture  ..."  All  over  Europe, 
symbolic  outdoor  advertising,  mostly 
posters,  is  heavily  relied  upon  by  adver- 

tisers. For  example,  one  soft-drink  ad- 
vertiser pictures  a  dog  happily  enjoying 

the  drink  through  a  straw,  completely 

ignoring  his  bone.  There's  not  a  word 
20 

of  copy.  But  it  sells. 
Well  worth  thinking  about  for  use  in 

this  country  is  a  device  which  is  more 
or  less  old  hat  in  France  and  Italy — the 
permanent  outdoor  display.  In  the  case 
of  the  famous  Olivetti  three-dimensional 
display  in  northern  Italy,  the  advertis- 

ing impression  is  10  times  what  conven- 
tional billboards  would  have  achieved. 

And  it's  much  nicer  to  look  at.  We've 
created  some  startling  "spectacular" 
effects  over  Times  Square  to  be  sure, 
but  nothing  to  approach  the  effect  of 
the  permanent  outdoor  installation. 

Symbolic  Sell  ■  One  area  of  advertis- 
ing which  is  really  in  the  fore  in  Europe 

is  motion  pictures — and  what  great  ad- 
vertising it  is!  Here  again  symbolism 

is  the  order  of  the  day,  and  never  mind 
the  hard  sell.  The  success  of  this  field 
of  advertising  may  well  be  that  to  the 
polyglot  audience,  color  motion  picture 
animation  and  stop-motion  photography 
offer  unsurpassed  opportunities. 

It  is  not  uncommon  for  a  movie 

"commercial"  to  last  four  minutes,  nor 
for  the  advertiser's  name  to  be  a  secret 
until  the  last  10  seconds.  Trick  photog- 

raphy is  very  popular.  There's  one Simca  commercial  in  which  a  driverless 
automobile  goes  through  its  paces  for 
three  minutes  in  and  around  Paris.  It 
is  never  made  apparent  how  the  trick 
is  done  .  .  .  yet  the  overall  effect  is strong. 

Institutionals  are  very  large  in  the 
motion  picture  advertising  also.  Esso, 
one  of  the  biggest  advertisers  in  France, 
invests  heavily  in  movie  advertising — 
for  the  most  part  utilizing  very  elab- 

orate full-animation  three-minute  com- 
mercials that  would  cost  at  least  $30,- 

000  to  produce  in  this  country. 
Tradition  Rules  ■  As  far  as  news- 

papers are  concerned,  tradition  is  being 
rigidly  observed  in  Great  Britain.  Most 
of  the  ads  seem  to  have  been  written 
about  1900  and  never  changed.  The 

language,  while  peculiarly  endearing  to 
this  visiting  American,  is  often  so  re- 

strained that  the  advertiser  is  really  only 
hinting  around  at  asking  a  reader  to 
try  his  product. 
American  advertising  agencies  in 

London  are  doing  what  they  can  to 
change  all  that,  of  course — and  quite 
frankly,  the  kind  of  advertising  they 
produce  locally  is  very  good  (and  prob- 

ably very  effective)  indeed. 

In  many  ways  there  is  a  curious  sit- 
uation existing:  In  Britain,  product  ad- 

vertising is  still  largely  the  use  of  a 
rather  unrelated  situation  and  a  picture 
of  the  product.  For  example,  a  woman 

at  a  dog  show  with  the  headline  "Good 
Time  for  an  Aero  [candy]  Bar."  If  I'm not  mistaken,  this  kind  of  thing  went 
out  in  the  United  States  around  1930, 
and  not  a  moment  too  soon.  Yet  Euro- 

pean advertising  is  still,  if  anything, 
more  dramatic  .  .  .  more  dynamic  .  .  . 
more  downright  daring  than  anything 
we  see  in  our  fashion  books. 

Look  and  Learn  ■  It  would  be  ridicu- 
lous for  me  to  set  myself  up  as  an  au- 

thority on  European  advertising  after 
such  a  brief  exposure.  But  anyone  can 
observe,  and  there  certainly  is  much  to 
be  observed,  and  considerable  to  be 
learned. 

The  methods  employed  by  European 
advertisers  to  reach  their  target  publics 
are,  oftentimes,  in  direct  opposition  to 
our  own.  Yet  who  is  to  say  one  is  right 
and  the  other  is  wrong?  Every  situa- 

tion must  be  judged  on  its  individual 
merits  and  if  the  soft  and  sometimes 
oblique  sell  is  so  popular  in  Europe, 
somebody  must  think  it  is  doing  a  job. 

I  would  say  that  in  all  its  facets, 
European  advertising  is  doing  a  job  .  .  . 
one  which  American  advertising  men 

could  well  observe.  It's  for  sure  the  ad- 
vertising industry  in  Europe  is  a  long 

way  from  being  Americanized — but  it 
is  apparently  successful. 

Alfred  A.  Atherton  left  KMPC  Los  Angeles 
17  years  ago  to  start  his  own  advertising 
agency.  He  is  recognized  as  one  of  the 
most  outspoken  creative  admen  in  the 
West.  He  is  former  president  of  the  West- 

ern States  Advertising  Agencies  Assn.  and 
former  chairman  of  the  board  of  governors 
of  the  Southern  California  Council  of  the 
AAAA.  He  has  just  returned  from  Europe, 
where  he  explored  non-alcoholic  beverage 
advertising.  (Hawaiian  Punch  is  an  Ather- ton-Privett account.) 
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As  the  sun  sets,  the  curtain  rises  on  WELI's  exclusive 
Beautiful  Music  Radio  program,  filling  the  air  with 

melody  tuned  to  the  restful  evening  mood.  No  bounce! 

Just  smooth  beautiful  strains  of  music,  all  evening  long. 

Here's  the  most  believable  evening  setting  for  your 

advertising  message  —  covering  WELI's  Big  Buy 
New  Haven-centered  market. 

TIME:  6:  30  p.m.  until  sign-ofT. 

MARKET:  All  of  Ne\\'  Haven  and  Middlesex  Counties; 

half  of  Fairfield,  Litchfield,  and  Hartford  Counties; 

and  Suffolk  County,  Long  Island,  too! 

STATION:  \VELI,  The  Sound  of  New  Haven. 

POSITION:  960  —  in  the  middle  of  the  dial. 

POWER:  5000  watts  —  The  BIG  Sound  Buy  in  Sales! 

NATIONAL:  H-R  Representatives;  Boston,  Eckels  & 
Company 

NEW  HAVEN, 

CONN. 

5000  WATTS 



'You'd  think  she  would 

have  punched  us 

right  square 

in  the  nose!" 

But  she  didn't. 

We're  talking  about  Miss  Dorothy  Kilgallen. 
About  four  months  ago  we  took  rather  unfair  ad- 

vantage of  this  lady.  She'd  whacked  us  in  her  January 
21  column  regarding  our  Seattle  World's  Fair  (in 
those  days  she  was  not  alone  in  underestimating  the 
magnitude  of  the  upcoming  Fair) . 

Miss  Kilgallen  titled  as  "Funny  Americanism"  the 
fact  that  Seattle  had  hired  a  New  York  press  agent. 

"Can't  you  see  New  Yorkers  trekking  out  to  Seattle 
to  view  a  science  pavilion?"  she  asked. 

Well,  you  can  imagine  our  indignation.  Treating  us 
like  country  boys  and  all  that  jazz.  So  we  honed  up 
the  keys  on  our  favorite  Underwood  and  let  her  have 

it.  Real  good ...  a  double-truck  in  the  trades  from 
coast  to  coast.  In  fact,  with  our  tongue  tucked  up 

slightly  under  our  left  optic  nerve,  we  closed  the  piece 

by  suggesting  she  "talk  it  over  with  Dick  and  the 
kids",  and  if  it  was  okay,  the  Crown  Stations  would 
pay  their  way  to  the  Fair. 

Then,  we  sat  and  waited.  It  was  deathly  silent.  We 

felt  a  little  like  Ahab  drifting  in  a  flat  calm  waiting 
for  Moby  Dick  to  surface  again. 

Not  a  word.  Then,  on  March  25,  the  Kilgallen 
colimin  contained  a  nice  plug  for  the  Fair,  announcing 

"more  than  $7,000,000  in  advance  ticket  sales."  On 
April  25,  she  did  it  again.  On  May  2,  Miss  Kilgallen 

revealed  "Bob  Hope  wants  Keely  Smith  to  join  his 

troupe  at  the  Seattle  World's  Fair  in  July."  And  so 
they  came.  One  fine  puff  after  another. 

Just  goes  to  show.  You  never  know  a  woman. 

Thank  you,  Dorothy. 

P.S.  The  Fair  is  doing  fabulously.  Attendance  is  running  far 
above  the  9,000,000  forecast.  Business  is  jumping  out 
here,  too.  People  are  pouring  into  Seattle,  Portland  and 
Spokane  from  all  over  the  globe.  Looks  like  our  Crown 
Corner  may  have  the  biggest  off-Broadway  hit  in  50  years. 

THE  CR©WN  STATIONS 

KING,  AM,  FM,  TV,  Seattle/ KGW.  AM,  TV,  Portland/ KREM.  AM,  FM.  TV,  Spokane 
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TV  PARTICIPATION  SALES  SLACKEN 

■  Check  with  1961  shows  minute  spots  seem  to  have  passed  peak 

■  5%  drop  in  minute  prime  time  sales  shown  by  fall  schedules 

P  Both  representatives  and  networks  pleased  by  development 

The  minute  participation  method  of 
doing  business  in  prime  time  on  the 
television  networks  has  lost  momentum 
for  the  first  time  in  five  years. 

The  slow-down  appears  in  sales  but- 
toned up  for  the  fall  and  is  occurring 

only  a  year  after  this  form  of  selling 
hit  its  peak. 

Estimates  by  Broadcasting  indicate 
the  fall-off  in  time  allocated  to  "minute 
men"  advertisers  is  as  high  as  10% 
in  comparing  the  current  selling  season 
with  last  year. 

In  advance  of  the  1961-62  season, 
minute  participations  represented  an 
all-time  high  of  51%  of  the  three  net- 

works' prime-time  schedules,  but  this 
figure  has  dropped  now  to  46% .  Al- 

though this  is  still  a  hefty  percentage, 
any  such  downward  trend,  if  it  con- 

tinues, can  lead  to  some  interesting  pos- 
sibilities in  the  tv  industry. 

Product-protection  dispute  ■  Of  re- 
cent weeks,  the  so-called  "spot-carrier" 

(or  minute-participation  vehicle)  has 
been  regarded  as  an  obstacle  in  settling 
the  now  resolved  product-protection 
controversy  in  the  tv  industry.  The 
proliferation  of  minutes,  with  a  con- 

stantly changing  list  of  products  and 

brands  along  with  rotation  of  spots 
within  programs,  has  provided  an  added 
irritant  to  broadcasters  as  well  as  to 
agencies  placing  network  and  spot. 

In  the  past,  too,  this  form  of  selling 
has  been  the  target  of  station  repre- 

sentatives who  feel  the  availability  of 
minute  buys  on  the  networks  cuts  the 
potential  spot  television  volume. 

Several  rep  executives  told  Bro.ad- 
CASTiNG  last  week  they  had  noted  the 
minute  participation  drop-off,  a  devel- 

opment they  regarded  as  "heartening."" The  networks,  curiously  enough,  are 

inclined  to  regard  any  decline — no  mat- 
ter how  slight — of  participation  selling 

in  favor  of  program  selling  as  a  plus 
factor.  For  e.xample,  a  drop  in  par- 

ticipation availabilities  indicates  a  ris- 
ing tv  economy  (some  participation  sell- 
ing is  distress  selling).  And  for  the 

networks,  the  handling  is  costlier  for 
multi-sales  within  a  program  hour  com- 

pared to  the  few  sales  which  usually 
also  run  for  a  longer  period  of  weeks. 

The  figures  ■  A  year  ago,  Broad- 
casting found  "minute  men"  adver- 

tisers becoming  more  solidly  entrenched 
in  prime-time  periods,  a  trend  that  be- 

gan in  1957.   This  summer,  sales  al- 

ready on  the  books  indicate  the  follow- 
ing: 

For  the  1962-63  season,  minute  buys 
will  account  for  60%  of  the  prime- 
time  program  availabilities  on  ABC- 
TV;  50%  on  NBC-TV  and  29%  on 
CBS-TV.  These  figures  contrast  with 
the  1961-62  figures  of  75%  for  ABC- 
TV.  55%  for  NBC-TV  and  25%  for 
CBS-TV. 

Though  the  number  and  percentage 
of  minute  advertisers  has  declined,  the 
amount  of  money  they  represent  on  the 
networks  is  still  substantial.  It  is  con- 

servatively estimated  that  minute  spon- 
sors will  spend  approximately  $4  mil- 
lion each  week  in  prime  time  pro- 

grams (gross  billing  at  the  one-time 
rate,  but  not  including  talent  costs). 

The  figure  is  higher  than  the  compara- 
ble $3.8  million  per  week  estimated 

last  year  for  the  final  quarter  of  1961. 
Though  there  is  a  reduction  in  par- 

ticipations, increased  time  costs  on  the 
three  networks  will  more  than  offset 
the  cut-back  in  time  allocated  to  min- 

ute advertisers. 
Minute  participations  began  to  evolve 

in  the  early  1950"s  on  such  non-prime 
time  programs  as  Today,  Home  and  To- 

Committee  hears  broadcasters  urge  equal-time  suspension 

Proposals  to  modify  or  suspend 
the  equal-time  section  of  the  Com- 

munications Act  received  a  mixed 
reaction  at  Senate  Communications 
Subcommittee  hearings  presided  over 
by  Sen.  John  O.  Pastore  (D-R.I.) 
(second  from  right)  last  week. 

Broadcasting  industry  officials  gen- 
erally urged  repeal  of  the  require- 

ment that  stations  make  equal  time 
available  to  all  candidates,  regardless 
of  the  size  of  their  following.  But 
subcommittee  members  were  wary  of 
the  proposal,  and  minority  party 
representatives,  in  general,  opposed 
it. 

As  a  result,  it  appeared  that,  in 

Sen.  Pastore"s  view,  Congress 
wouldn't  approve  more  than  a  sus- 

pension of  the  requirement  for  a 

limited  number  of  the  more  impor- 

tant offices.  Seated  at  the  senator"s 
right   is   Sen.   Norris   Cotton  (R- 

N.H.):  at  his  left.  Nicholas  Zapple, 
subcommittee  counsel.  (See  story, 

page  82.) 
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TV  PARTICIPATION  SALES  SLACKEN  continued 

night  on  NBC-TV  and  spread  to  prime- 
time  shows  by  1957.  Their  number 
grew  progressively  larger  and  there  was 
a  belief  that  minute  advertisers  would 

hit  a  high  peak  for  the  1962-63  sea- 
son. 

Better  business  climate  ■  Network 
sales  executives  believe  the  key  to  the 
reduction  in  the  number  of  minute  par- 

ticipations next  season  is  improved 
economic  conditions.  They  agree  that 
above  and  beyond  any  other  considera- 

tion, the  improved  business  climate  is 
the  one  significant  factor  that  has  per- 

suaded more  advertisers  this  year  to 

become  what  networks  call  "program 
buyers"  rather  than  "participation  buy- ers. 

"Of  course,  all  these  buys  preceded 
the  Wall  Street  dip  seven  or  eight  weeks 

ago,"  one  sales  official  observes.  "But 
I'm  not  sure  whether  this  would  have 
been  a  decisive  point,  because  business- 

men generally  feel  that  the  economy  is 

basically  sound." With  the  start  of  the  fall  season 
slightly  more  than  two  months  off,  tv 
networks  are  virtually  sold  out.  Both 
NBC-TV  and  ABC-TV  claim  they  are 
95%  sold  and  CBS-TV  reports  it  is 
93%  sold  for  the  fourth  quarter. 
Networks  are  not  over-emphasizing 

this  circumstance.  They  point  out  this 
means  so  far  that  a  high  level  of  sales 

prevails  for  the  season's  start.  But  as 
one  executive  comments:  "What  really 
matters  is  how  you  come  out  through- 

out the  year,  not  for  the  first  few  weeks 

or  first  quarter." 
They  stress  also  that  the  network 

selling  season  started  considerably  earli- 
er this  year.  A  good  bulk  of  the  fall 

schedule  had  been  sold  by  early  spring, 
leaving  the  intervening  months  to 
"mopping  up." 

Prefer  programs  ■  Network  sales 
officials  say  they  prefer  to  sell  program 
sponsorship,  rather  than  minute  par- 

ticipations, but  they  observe  that  each 
form  has  its  strong  points.  From  the 
network  point  of  view,  a  participation 
sale  encompasses  a  larger  number  of 
advertisers  and  means  more  sales  calls, 
more  paper  work,  more  servicing  and, 
in  short,  costs  more  to  sustain.  But 

there's  another  side:  A  minute  sponsor 
can  be  replaced  more  easily  than  a 
program  sponsor  if  one  drops  out  at 
the  end  of  13  weeks. 

They  emphasize  too  that  the  form 
of  sponsorship  depends  upon  an  ad- 

vertiser's requirements  as  well  as  his 
objectives:  a  company  which  wants 

program  identity  might  become  asso- 
ciated as  a  program  sponsor,  while 

one  which  desires  frequency  or  reach 
might  travel  the  participation  route. 

Minute  advertisers  spread  with  the 
increasing  number  of  hour  programs 
in  recent  years.  Network  schedules 
show  that  although  the  number  of  hour 
presentations  is  not  expanding,  they 
are  not  declining  either.  There  is  mere- 

ly a  shift  from  one  network  to  another. 
CBS-TV,  whose  minute  advertisers 

have  increased  from  25%  to  29%,  will 

add  two  one-hour  shows  over  last  year's 
total  of  12.  On  the  other  hand,  ABC- 
TV,  where  the  percentage  of  minute 
advertisers  dips  to  60%  from  75% 
shows  a  total  of  13  hour  programs  for 
1962-63  compared  with  16  last  year. 
NBC-TVs  total  remains  at  17  for  both 

years. 

Special  push  ■  For  this  season,  the 
networks  have  placed  special  emphasis 

on  selling  at  least  "basic"  portions  of 
hour  shows  to  a  group  of  program 
sponsors  and  selling  the  remainder  to 
minute  advertisers.  They  report  they 

have  enjoyed  a  greater  degree  of  suc- 
cess this  year  than  last  in  this  effort. 

Thomas  H.  Dawson,  CBS-TV  vice 
president,  network  sales,  maintains 
there  is  "no  single  approach  to  selling 
a  network  schedule  because  there  are 
different  kinds  of  advertisers  with  dif- 

ferent kinds  of  requirements  and  differ- 
ent kinds  of  approaches."  He  specifies 

that  in  tv  some  advertisers  seek  a  pres- 

tige association  and  some  are  "head 
counters,"  but  that  it  is  the  network's 
function  to  try  to  satisfy  the  needs  of 
all  its  potential  clients. 

Mr.  Dawson,  though  cognizant  of  the 
value  of  the  minute  buys,  says  he  pre- 

fers to  sell  programs,  observing:  "Min- utes are  harder  to  sell  and  harder  to 

program." 

Costs  are  rising,  he  said,  pointing  out 
that  the  cost  for  a  minute  (time  and 
talent)  ran  about  $35,000  last  year  on 
CBS-TV,  while  this  year  it  will  be  sev- 

eral thousand  dollars  higher. 

NBC-TV  prices  up,  too  ■  Don  Dur- 
gin,  NBC-TV's  vice  president  for  sales, 
reported  the  network  this  year  has  been 
able  to  sell  more  program  time,  even 
within  hour  shows,  so  that  only  part 
of  a  presentation  will  be  sold  to  a 
minute  advertiser.  He  notes  NBC-TV 
is  getting  higher  prices  this  year  gen- 

erally, and  for  those  programs  in  par- 
ticular that  were  well-rated  during  the 

past  season. The  network,  he  said,  is  especially 

pleased  that  several  first-time  prime- 
time  advertisers  have  elected  to  con- 

tinue with  network  tv  on  NBC-TV  for 

A  large  amount  of  time  on  ABC-TV  that'll  be  devoted  to 
participating  advertisers  next  season  is  on  the  Sunday, 

8:30-11  p.m.,  "Hollywood  Special."  In  the  time  period,  the 
network  telecasts  United  Artists  releases  of  post-'50  vint- 

age (scene  from  "Not  as  a  Stranger,"  with  Sinatra  and 
Mitchum  (I)  below).  The  advertiser  buys  minute  partici- 

pations. Participating  advertisers  in  CBS-TV's  prime-time 
schedule  next  fall  will  represent  a  slightly  greater  per- 

centage of  time  availabilities  (though  CBS-TV  is  still 

behind  ABC-TV  and  NBC-TV  in  minute  availabilities). 
Among  the  new  prime-time  shows  being  sold  In  min- 

utes (in  part  or  entirely)  is  "Mr.  Ed"  with  Alan  Young  and 
Connie  Mines  (c).  At  least  an  hour  of  the  90-minute  "Vir- 

ginian" (r),  a  new  entry  in  the  NBC-TV  lineup  next  fall,  is 
being  sold  on  a  minute-participation  basis.  Among  the 
stars  who  make  up  the  cast  in  the  series  (I  to  r)  are  Gary 
Clarke,  Roberta  Shore,  Doug  McClure  and  James  Drury 
(standing). 



Hour,  off-network  programs  finding  variety  of  time  slots 

One-hour,  off-network  programs, 
which  are  being  distributed  in  un- 

precedented numbers  this  summer, 
are  finding  time  slots  in  a  variety  of 
periods,  including  early  evening,  late 
evening  and,  in  some  instances, 
prime  time. 

Distributors  canvassed  by  Broad- 
casting report  it  is  still  too  early  to 

determine  the  ultimate  fate  of  these 
programs,  which  total  14  and  may 
grow  to  a  larger  number  by  the  time 
the  fall  season  begins.  But  they  are 
optimistic  about  the  prospects  for 
these  shows  although  they  realize 
that  station  time  slots  are  scarce  for 
syndication  programs  generally  and 
one-hour  properties  particularly. 
MCA  TV,  which  pioneered  in  the 

syndication  of  one-hour  shows  in 
1961  with  four  series,  has  released 
three  additional  60-minute  series — 
Thriller,  Frontier  Circus  and  Check- 

mate. A  spokesman  said  the  com- 

pany has  had  "some  success"  in  gain- 
ing prime-time  spots  for  these  shows, 

particularly  the  7:30-8:30  p.m.  and 
10:30-11:30  p.m.  slots. 

Warner  Bros.,  which  is  the  "cham- 

pion" hour-program  distributor  in 
1962  with  six  shows  of  this  category 
in  release  for  the  past  six  weeks, 
finds  that  the  6-7  p.m.  and  the  late 
night  periods  (after  11  or  11:15 
p.m.)  are  the  preferred  slots  for 
these  shows.  A  spokesman  said  his 
experience  to  date  showed  that  few 
stations  were  planning  to  schedule 
the  hour  programs  in  prime  time, 
but  he  noted  that  several  stations 

hoped  to  place  the  shows  in  the  Sat- 
urday, 10-11  p.m.  period. 

Twentieth  Century-Fox  TV  is 
most  optimistic  about  the  chances  of 
hour  programs  to  succeed  next  fall. 
An  official  pointed  out  that  Adven- 

tures in  Paradise,  Five  Fingers  and 
Hong  Kong  were  released  by  the 
company  this  spring  and  two  others 
— Bus  Stop  and  Follow  the  Sun — 
probably  will  be  offered  later  this 
year.  Fox  has  been  able  to  procure 
time  in  three  basic  periods — the  5- 
7:30  p.m.,  the  7:30-8:30  p.m.  and 
after  1 1  p.m.  In  markets  of  three 
stations  or  less,  the  spokesman  said, 
a  Fox  analysis  indicates  that  at  least 
two  hours  of  prime  time  (between 

7:30  and  11  p.m.)  will  be  devoted 
to  syndicated  programming  of  some 
type,  including  half  hours,  hours  or 
feature  films. 

Distributors  believe  many  of  the 

hour  programs  will  "catch  on"  with stations  and  advertisers  because  they 

have  established  "track"  records 
from  their  network  cycles;  are  read- 

ily identifiable  to  timebuyers,  and 

are  purchaseable  at  prices  from  one- 
half  to  two-thirds  of  that  of  good 
feature  films.  They  point  out  that  in 
some  markets  the  hour  programs 

conceivably  could  be  a  "natural" buy  for  a  station  that  must  compete 
against  the  powerhouse  feature  film 
station  in  the  area. 

Sales  figures  on  the  new  hour  pro- 
grams have  been  impressive  for  some 

shows  and  unprepossessing  for  oth- 
ers. Several  have  achieved  the  50- 

market  level  but  others  are  still  hov- 
ering in  the  15-20  market  ranking. 

Distributors  are  pinning  their  hopes 
on  a  summer  sales  push  to  gauge 
more  accurately  sponsor  acceptance 
of  the  new  hour,  off-network  series. 

another  year.  Among  those  he  men- 
tioned were  Xerox,  Milton  Bradley  and 

Douglas  Fir  Plywood. 
Edgar  Scherick,  vice  president  in 

charge  of  sales  for  ABC-TV,  attributes 
the  sharp  drop  in  the  number  of  minute 
advertisers  on  the  network — 75%  in 
1961-62  to  60%  for  next  year — to  two 
factors.  The  first,  he  says,  is  an  im- 

proved business  condition  that  has  per- 
suaded some  advertisers  to  invest  in 

programs  to  obtain  identity.  The  sec- 
ond is  ABC-TV's  programming  lineup, 

which,  he  claims,  many  advertisers 

find  "more  attractive"  as  compared  with 
the  network's  schedules  of  recent  years. 

He  stresses  that  many  of  ABC-TV's 
hour  shows  also  have  obtained  "pro- 

gram sponsors"  for  a  substantial  por- 
tion of  the  telecast,  with  a  small  per- 

centage open  to  minute  advertisers.  In 
this  connection,  he  mentioned  Wagon 
Train,  Ben  Casey,  and  Going  My  Way. 

Participation's  many  faces  ■  There 
are  many  forms  of  minute-participation 
selling.  Among  them  is  the  straight 
minute  within  a  program  (six  in  an 

hour,  three  in  a  half-hour),  the  "Alter- 
nate minute  weekly,"  the  minute  scat- 

tered over  various  shows,  the  minute 
scattered  over  shows  and  over  more  than 
one  network  and  the  minute  which  for 
discount  purposes  is  purchased  on  the 
basis  of  an  "alternate  weekly  one-third 
(actually  one  spot  is  traded  off  with 
another  advertiser  in  another  week,  but 

in  that  show),"  coming  out  with  a 
single  weekly  minute  for  the  individual 
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advertiser  in  the  particular  program. 
Perhaps  one  of  the  more  intriguing 

developments  in  minute  participation 
selling  is  what  ABC-TV  has  accom- 

plished with  Ben  Casey.  As  explained 
last  week  by  one  ABC-TV  executive, 
the  network  broke  out  a  sixth  of  the 

show  for  sale  to  participating  adver- tisers. 

This  one-sixth  in  the  popular  show 
(it  was  one  of  the  top-rated  program 
this  past  season)  is  used  almost  as  a 

lure,  or  "plus"  factor.  An  advertiser 
is  encouraged  to  buy  various  minute 

participations  "on  the  network"  with 
the  knowledge  that  he  also  can  be  as- 

sociated with  tv's  top-banana  medic serial. 

Insurance  firms'  tv  billings  set  record 

TVB  SAYS  FIRST  QUARTER  SALES  23.2%  ABOVE  1961 

Insurance  advertisers  saw  little  risk 

in  using  television  during  the  first  quar- 
ter this  year.  Their  billings  in  network 

and  spot  tv,  setting  a  record  high,  were 
23.2%  over  the  same  period  a  year  ago. 
Television  Bureau  of  Advertising  re- 

ports today  (July  16). 
First  quarter  total  gross  time  billings 

for  insurance  companies  were  $4,494,- 
525,  against  $3,647,894  in  the  period  a 
year  ago.  Network  billings  for  the 
quarter  increased  from  $2,939,894  last 
year  to  $3,610,525  this  year.  Spot  bill- 

ings were  $884,000,  against  $708,000 
in  the  1961  quarter. 

Mutual  of  Omaha  with  gross  time 
expenditures  of  $961,915  and  the  Pru- 

dential Insurance  Co.  of  America  with 
billings  of  $875,070  were  the  top  tv 
investors  among  leading  insurance  ad- 

vertisers in  the  first  quarter  (see  table). 
TvB  points  out  that  the  totals  for  the 

first  quarter  do  not  include  billings  for 

the  Metropolitan  Life  Insurance  Co. 
which  will  enter  tv  this  fall,  or  the  In- 

surance Co.  of  North  America  and 
Continental  Casualty  Co.  of  Chicago 
which  recently  began  sponsoring  tv  pro- 

grams. 
In  1961,  total  gross  time  billings  for 

insurance  advertisers  on  tv  were  $14,- 
957,099,  of  which  $11,204,099  was  for 
network  and  $3,753,000  was  in  spot, 
TvB  said. 

Following  are  the  leading  insurance  adver- 
tisers and  their  gross  time  billings  in  the  first 

quarter  of  1962: 
Network*  Spot**  Total Mutual  of  Omaha    $955,085  $   6,830  $961,915 

Prudential  Ins.        875,070         —  875.070 
Allstate  Ins.  468,777         —  468.777 
State  Farm  Mutual  408,240  8,070  416.310 
Nationwide  Ins.  318,198  61,070  379,268 
Liberty  Mutual  Ins.  308,463  —  308,463 
Blue  Cross/Blue 
Shield  —   285,810  285,810 

Kemper  Ins.  Group    143,213         —  143,213 
*Source— TvB/LNA-BAR **Source — TvB  Rorabaugh 
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Error  small  in  ratings  method-Nielsen 

RESEARCH  FIRM  SAYS  CHARGES  IN  MADOW  REPORT  ARE  UNJUSTIFIED 

A.  C.  Nielsen  Co.  claims  in  a  newly- 
released  study  of  methodology  in  its  tv 
research  that  statistical  "error"  or  "bias" 
in  the  Nielsen  ratings  system  is  "negli- 

gible." The  study  is  designed  in  part  as  a 
follow-through  on  what  the  so-called 
Madow  Report  asserted  to  be  a  "lack 
of  serious  methodological  research"  on 
ratings  and  their  uses. 

The  Madow  Report  was  presented  to 
a  House  subcommittee  by  the  American 
Statistical  Assn.'s  Technical  Committee 
on  Broadcast  Ratings.  It  was  made  pub- 

lic in  March  1961,  by  Rep.  Oren  Harris 
(D-Ark.),  whose  old  Oversight  Sub- 

committee had  authorized  the  report  in 
1960  (Broadcasting,  March 27,  1961). 

It  was  the  Madow  Report  that  rec- 
ommended, among  other  things,  that 

the  tv  industry  set  up  an  Office  of  Re- 
search Methodology  to  implement  a 

study  of  how  broadcast  ratings  which 
affect  programming  are  arrived  at  and 
used. 

The  congressional  report  was  pre- 
pared by  William  G.  Madow,  Stanford 

Research  Institute;  Herbert  H.  Hyman, 
Columbia  U.,  and  Raymond  J.  lessen, 
CEIR  Inc.  That  study  contained  139 
pages  of  fairly  technical  information, 
followed  by  24  pages  of  appendices. 

In  planning  the  study,  A.  C.  Nielsen 
Co.  said  it  had  sought  the  advice  of  Mr. 
Madow,  Morris  Hansen  and  William 
Hurwitz,  co-authors  of  a  basic  book  on 

survey  methods,  "as  well  as  other  able 
researchers  from  leading  advertisers  and 

agencies." Error  Small  ■  The  Nielsen  report 
notes,  "the  over-all  results  .  .  .  show  that 
the  non-sampling  errors  in  Nielsen  NSI 
television  research  are  not  large  enough 
to  adversely  affect  the  accuracy  of  the 
data  produced. 

"Specifically  the  survey  found  that 
non-cooperation  results  in  a  small,  pos- 

itive bias  of  between  1.0  and  2.0  ab- 
solute rating  points. 

"The  efTect  of  conditioning  or  re- 
sponse error  on  the  data  reported  by 

NSI  was  found  to  be  close  to  zero  and 

not  statistically  significant." 
In  effect,  Nielsen  interprets  the  pur- 

pose of  the  study  as  three-fold: 

■  The  degree  of  "non-cooperation." 
Simply  put:  the  question  whether  those 
homes  refusing  to  supply  data  to  Niel- 

sen have  viewing  patterns  sufficiently 

different  than  (and  thus  "invalidate") 
the  ratings  story  received  from  house- 

holds cooperating. 
The  study  notes  that  over  several 

years,  its  local  area  samples  in  the  52 
Recordimeter/Audilog  metro  areas  are 
reduced  from  an  initial  cooperation  rate 

ranging  from  55-62%  down  to  about 
45.5%.  Nielsen  also  concluded  in  the 

study  that  "  a  small  positive  cooperation 
bias  is  present  in  the  NSI  'achieved' 

samples,  amounting  to  between  1.0  and 
2.0  absolute  rating  points.  The  com- 

parison, showing  the  effect  of  non- 
cooperation,  follows: 

%  Of  Households-Using-Television 

NSI NSI Desired Achieved Standard  Error 
Samples Samples 

Dif. of  Dif. 
Total  All  Hours 

43.9% 
45.3% -fl.4% 

±0.3 

Total  Daytime  Hours 

27.8% 
29.2% 

+1.4
' 

±0.5 

10-11  AM 22.1 23.8 

+1-7 

±0.7 

2-  3  PM 24.7 
25.1 

-fO.4 

±0.7 

5-  6  PM 
36.7 

38.6 

+U 

±0.8 

Total  Nighttime  Hours 

60.1% 61.4% 

+1.3 

±0.5 

7-  8  PM 
56.8 

57.3 
-fO.5 

±0.8 

8-  9  PM 
61.9 63.8 -fl.9 

±0.8 

9-10  PM 
61.4 

63.3 

+U 

±0.8 

■  The  effect  of  "conditioning."  Are 
viewers  who  cooperate  over  a  period  of 
time  influenced  enough  by  this  partici- 

pation to  change  their  tv  pattern?  Are 
they  conditioned  as  R/A  households  by 
their  diary-keeping? 

The  answer  again  was  "not  statistical- 
ly significant"  when  tv  activity  of  "new 

random  samples"  was  pitted  against 
NSI  "achieved"  samples.  The  latter — 
"achieved"  samples — are  those  homes 
generally  which  have  kept  diaries  for 
several  years.  On  data  accumulated,  the 

Nielsen  study  concludes  "that  any  con- 
ditioning effect  is  smaller  than  the 

standard  errors  of  difference  and  is  close 
to  zero."  The  data: 

EFFECT OF  CONDITIONING 

%  Of  Households-At-Home* 

and  Using 
Television 

New NSI Random Achieved Standard  Error 
Samples Samples Dif. 

of  Dif. 
Total  All  Hours 

56.2% 56.4% 

+0.2 

±0.6 

Total  Daytime  Hours 
38.3 39.1 

+0.8 

±0.9 

10-11  AM 
31.8 33.4 

+1.6 

±1.6 

2-  3  PM 
38.4 

36.9 

—1.5 

±1.6 

5-  6  PM 43.4 45.5 

+2.1 

±1.6 

Total  Nighttime  Hours 71.7 71.6 

—0.1 

±0.9 

7-  8  PM 
68.4 67.1 

—1.3 

±1.6 

8-  9  PM 
75.5 75.0 

—0.5 

±1.6 

9-10  PM 
71.1 72.8 

+1.7 

±1.6 

*"At  home"  ratings  are  used  to  provide  the  best  measurement  of  conditioning  since 
they  eliminate  much  of  the  effect  of  any  non-cooperation  bias. 

■  The  so-called  "response  error." 
Does  telephone  coincidental  data  cor- 

roborate the  tv  usage  levels  found  by 

NSI,  whose  basic  data  in  the  52  mar- 
kets covered  is  collected  through  R/A? 

Nielsen  found  no  significant  difference 

shown  statistically  and  error  "negli- 

gible." 

The  study  was  conducted  in  the  met- 
ropolitan areas  of  the  52  major  markets 

where  Nielsen  employs  its  Recordimeter/ 
Audilog  technique.  The  survey  method 
in  the  study  was  coincidental  telephone 
interviews.  It  is  these  areas,  according 
to  Nielsen,  where  non-cooperation 
"bias"  would  be  of  major  concern 
(more  so  than  in  smaller  markets). 

Three  samples  in  all  were  used:  (1) 
the  NSI  "desired"  sample  (as  originally 

specified  for  NSI  samples — usually  half 
are  "useful"  cooperators)  containing 

6,697  homes;  (2)  the  NSI  "achieved" sample  (those  basic  homes  agreeing  to 
take  part  with  the  addition  of  alternate 
homes  for  the  refusals)  containing  the 

same  total  as  in  the  "desired"  sample, about  half  the  number  represented  by 

the  replacement  homes;  (3)  a  new  ran- 
dom sample  of  homes  never  before  con- 

tacted by  the  research  firm  for  a  total 
of  3,127  homes.  In  all:  13,480  different 
telephone  households  contacted  three 
times  for  a  gross  sample  of  more  than 
40,000. 

The  survey  was  conducted  Monday- 
Friday  the  weeks  of  Feb.  19-23;  March 
5-9,  and  19-23,  1962.  All  households 
were   contacted  three  different  times 

26   (BROADCAST  ADVERTISING) BROADCASTING,  July  16,  1962 



"Charlotte's  WSOC-TV... 

their  sincere  interest  an  invaluable  asset" 

-Minter,  J.Walter  Thompson 

"The  people  at  WSOC-TV 
are  good  listeners.  When  called 
in  on  our  account  problems, 
they  immediately  grasp, 
understand  and  proceed  to 
assist  the  client  in 
accomplishing  his  advertising 
goals.  This  sincere  interest 
is  an  invaluable  asset 

to  their  company." 

JOHN  D.  MINTER 
J.  Walter  Thompson  Co. 

Talk  to  us  about  your  advertising  goals  in  the  Carolinas.  Let's discuss  merchandising  problems  if  you  have  them,  dealer 
stimulation.  When  your  schedule  is  on  this  Charlotte  station 

you're  backed  by  much  more  than  its  top-flight  programming. 
You  get  a  brand  of  staff  support  that  contributes  greatly  to 
sales  success.  For  your  next  campaign,  choose  WSOC-TV — a 
great  area  station  of  the  nation. 

WS^C-T
V CHARLOTTE  9-NBC  and  ABC.   Represented  by  H-R 

WSOC  and  WSOC-TV  are  aaaoolated  with  W8B  and  W8B-TV,  Atlanta,  WHIO  and  WHIO-TV,  Dayton 
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EFFECT  OF  RESPONSE  ERROR 

Comparison  of  NSI  Spring  1962  Report  for  52  Recordimenter  Metro  Areas  with 
Coincidental  Phone  Survey  Results 

%  Homes  Using  Television 
NSI  52  Areas 

Adj.  to Adj.  for  Glenn 
Total  Aud.(l) Av.  Aud.(2) Wk.Weighting(3) Coincidental Diff. 

Hour 
10-11  AM 19.0 

18.1 
22.3 23.8 

+  1.5 

2-  3  PM 23.8 22.7 24.5 25.1 

+0.6 

5-  6  PM 37.3 35.5 37.6 38.6 

+1.0 

Daytime  Average 26.7 25.4 28.1 29.2 

+1.1 

7-  8  PM 61.3 58.4 58.6 
57.3 

—1.3 

8-  9  PM 67.3 64.1 
64.3 

63.8 

—0.5 

9-10  PM 66.1 63.0 63.4 63.2 

—0.2 

Nighttime  Average 62.1 61.4 

—0.7 

All  Hours 45.2 
45.3 

+  0.1 

(1)  These  are  linear  averages  of  the  HUT  ratings  in  each  of  the  52  metro  areas  and  do 
not  weight  these  levels  by  relative  importance  of  each  area, 

(2)  NSI  HUT  levels  are  on  a  6  minute  or  more  definition  and  are  5%  larger  than  average 
audience  huts  such  as  result  from  coincidental  phone  calls. 

(3)  Glenn  space  flight  greatly  increased  HUT  levels  during  the  week  of  February  19th. 
NSI  data  are  four  week  averages  over  six  weeks  with  the  Glenn  week  contributing 
less  than  25%,  whereas  in  coincidental  study  Glenn  week  was  one  out  of  three  weeks  or 
33.3%. 

over  the  period  but  never  twice  at  the 
same  hour  or  on  the  same  day  and 
spaced  over  the  six  measured  hours 
over  the  week.  Choice  of  time  periods 
was  made  to  receive  measures  for  morn- 

Dr.  Madow 
Nielsen  begged  to  differ 

ing,  early  afternoon,  late  afternoon  and 
nearly  complete  for  prime  time  tv  ac- 
tivity. 

A.  C.  Nielsen  spokesmen  said  the 
company  felt  its  study  was  the  most 
comprehensive  investigation  of  meth- 

odology ever  undertaken  by  a  commer- 
cial research  firm. 

The  import  of  the  report,  these 
spokesmen  felt,  was  that  it  can  be  statis- 

tically shown  that  there  is  a  biased  re- 
sult when  some  homes  refuse  in  a  pre- 

designated  sample  to  cooperate  in  meas- 
urement surveys  and  then  are  replaced 

subsequently  by  cooperative  homes.  But, 

they  added,  the  "overstatement"  all  adds 
up  to  only  1.0  to  2.0  absolute  rating 
points,  while  conditioning  and  response 
error  are  close  to  zero  and  not  ?ven 
statistically  significant. 

TvAR  report  revives 

'tilt'  feud  with  NBC 
A  station  reps  claims  that  nighttime  tv 

network  programs  fail  to  deliver  their 

"proper  share"  of  the  national  audience 
in  the  top  20  tv  markets  are  enlarged  to- 

day (July  16)  in  a  similar  study  of  net- 
work daytime  audiences. 

Television  Advertising  Representatives 
Inc.,  New  York,  touched  off  a  feud  with 

Advertisers  may  be  missing  a  good 
television  bet  in  pooh-poohing  the  fu- 

ture of  the  upgraded  children's  pro- 

gram. The  warning  to  advertisers — coupled 
with  a  plea  for  a  good,  second  look  on 
their  part — has  been  issued  in  an  inter- 

office memorandum  by  Yale  Roe,  as- 
sistant daytime  sales  manager  at  ABC- 

TV.  Mr.  Roe  composed  his  memoran- 
dum as  an  "answer"  to  an  apparent 

reluctance  on  the  part  of  agency  tv 
buyers  to  give  an  unqualified  support 
to  broadcaster  and  producer  plans  to 
increase  production  and  scheduling  of 
so-called  cultural  shows  for  children 
(Broadcasting,  June  18). 

Several  agency  executives  questioned 
whether  or  not  the  programs  could  at- 

tract and  hold  an  audience  as  well  as 

modify  "  pricing" — that  is,  can  they  be 
"attract  advertising  vehicles?"  as  one 
agency  executive  expressed  it. 

Mr.  Roe  believes  that  potential  ad- 
vertisers probably  are  really  asking 

"what's  the  cost-per-thousand?"  But, 
he  says,  there  are  other  questions 
which,  when  answered,  take  in  "all  the 
advantages  of  better  programming  for 

children."  Sponsor  considerations,  he 
says,  should  include: 

s  "Which  child  will  be  more  respon- 

NBC-TV  over  the  earlier  nighttime  find- 
ings (Broadcasting,  June  11,  4,  Jan. 

22).  TVAR  now  says  daytime  network 

programs  have  a  steeper  "Tilt"  away from  the  20  prime  marketing  targets 

than  was  shown  Ln  its  initial  "Tilt"  study 
analyzing  nighttime  programs. 

The  point  stressed  by  both  TVAR 
studies  is  that  national  advertisers  should 

not  use  network  tv  alone  because  "maxi- 
mum advertising  impact  for  major 

national-distributed  products"  depends 
on  a  combination  of  both  spot  and  net- work tv. 

While  the  top  20  markets  currently  ac- 
count for  53.4%  of  all  the  tv  homes  in 

the  U.  S.,  according  to  the  rep  firm.  28 
out  of  29  daytime  network  shows  ana- 

lyzed deliver  less  than  53%  of  their 
audience  in  these  markets  (the  one  ex- 

ception, ABC-TV's  "Who  Do  You 
Trust?"). 

Robert  M.  Hoffman,  TVAR's  vice 
president  for  marketing  and  research, 
who  prepared  the  analysis,  reports  that 
21  of  the  29  daytime  shows  checked  re- 

ceive 36%  to  45%  of  their  audience  in 

the  top  20  markets.  "This  means."  he 
says.  "That  72  percent  of  these  shows 
have  a  serious  tilt."  The  nighttime  study, 
he  pointed  out.  showed  that  48%  of  the 
the  65  programs  measured  attract  45% 
or  less  of  their  national  audience  in  these 
areas. 

sive  to  a  commercial  message:  one  at- 
tentively viewing  one  of  these  better 

programs?  Or  one  watching  equally  en- 
tertaining, but  less  involving,  program- 

ming? 

■  "Which  child  can  be  most  effec- 
tively sold:  the  one  who  discriminates 

and  can  be  reached  through  entertain- 
ment-quality programs  or,  the  child 

sated  by  the  programming  that  is  on 
the  screen  every  day? 

■  "Which  kind  of  programming  pro- 
vides advertisers  with  better  merchan- 
dising and  sales  promotion  tools:  that 

seen  and  known  only  by  children?  or. 
that  seen  and  known  by  children,  their 
parents,  schools,  retailers,  government 
and  the  public  at  large? 

■  "What  of  the  appreciation  by  many 

parents  of  a  sponsor's  contribution  to 
quality  programming?  Why  not  put  a 

value  on  good  will?" Adding  up  the  qualitative  factors, 
Mr.  Roe  suggests  that  the  cost  effi-  ! 

ciency  is  better  for  some  programs  be-  ' 
cause  of  "truly  greater  advertising  ef- 

fectiveness."   He  asserts  that  if  cpm  \ 
were  the  only  measurement,  television, 

and  advertising,  would  be  "missing  half 
of  all  program  types  and  most  of  all  ■ 

quality  programs." 

DOES  TV  CULTURE  FOR  CHILDREN  PAY? 

ABC-TV  executive  warns  advertisers  not  to  dismiss  it 
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Why  WNEM-TV  bought  Seven  Arts' "Films  of  the  50's" 

Volumes  1, 2  and  3 

Says  James  Gerity,  Jr.: 

"We  purchased  Volumes  1,  2  and  3  of  Seven  Arts'  'Films  of  the  50's'  because  this  is 
the  type  of  entertainment  our  viewers  want.  These  Warner  films  are  loaded  with 

top  stars  in  really  good  pictures  ...  A  natural  for  strong  audience  appeal. 

"The  fact  that  Seven  Arts  have  a 

greater  amount  o 

was  another  very  important  factor  in  my  decision  to  buy.  We  have  been  telecasting  color 

over  Channel  5  for  the  past  six  years,  and  the  large  amount  of  color  films 

n  these  groups  is  a  great  help  in  maintaining  our  color  programming  schedule. 

"Channel  5  programs  Seven  Arts'  'Films  of  the  50's'  on  our  late  show  Saturday  night, 

early  Sunday  evening  and  on  our  Best  of  Hollywood  specials  in  prime  evening  time." 

Seven  Arts' "Films  of  the  50's"...  Money  makers  of  the  60's 

SEVEN  ARTS 

ASSOCIATED 

CORP. 

A  SUBSIDIARY  OF  SEVEN  ARTS  PRODUCTIONS,  LTD. 
NEW  YORK:  270  Park  Avenue  YUkon  6-1717 
CHICAGO:  8922  D  N.  La  Crosse  (P.O.  Box  613),  Skokie,  III. 

ORchard  4-5105 DALLAS:  5641  Charlestown  Drive  AOams  9-2855 
LOS  ANGELES:  15683  Royal  Ridge  Road,  Sherman  Oaks 

GRanite  6-1564-STate  8-8276 

For  list  of  TV  stations  programming  Warner  Bros.  "Films  of 
the  50's"  see  Third  Cover  SRDS  (Spot  TV  Rates  and  Data) 

James  Gerity,  Jr.,  President  and  General  Manager.  WNEM-TV 
serving  Bay  City,  Saginaw  and  Flint,  Michigan 



Blair  Tv  offers  14-station  election  package 

ADVERTISER(S)  WOULD  SPONSOR  LOCAL  VOTING  RETURNS 

In  a  departure  from  the  usual  meth- 
od of  selling  tv  coverage  of  local  po- 

litical election  returns  Blair  Tv  is  at- 
tempting to  sign  one  or  more  adver- 

tisers to  sponsor  these  undertakings  this 
fall  on  14  stations  it  represents. 

The  package  price  set  by  Blair  TV 
is  $86,000  for  complete  sponsorship  of 
local  returns.  This  is  said  to  be  the 

first  time  a  representative  firm  has  at- 
tempted to  line  up  national  sponsors 

for  such  coverage.  Ordinarily  stations 
sell  these  events  to  local  advertisers. 

The  overall  plan  was  conceived  by 

Blair's  special  projects  division  this  past 
winter.  This  division  usually  concen- 

trates its  attention  on  selling  groups  of 
locally-produced  programs  of  a  station 
to  a  national  advertiser,  but,  in  this 
instance,  it  is  reversing  its  approach 
and  is  selling  a  single  event  that  is  be- 

ing covered  on  a  group  of  stations. 
Local  coverage  on  the  Blair-repre- 

sented  stations  will  be  provided  for 
five  minutes  each  half  hour  on  the 

ABC-TV  and  NBC-TV  affiliates,  and 
IV2  minutes  each  half-hour  on  the 
CBS-TV  outlets.  The  Blair  sales  ap- 

proach is  to  persuade  advertisers  it 
would  be  advantageous  to   (1)  ally 

themselves  with  a  significant  communi- 
ty event  and  (2)  participate  in  an  un- 

dertaking that  is  associated  with  an  im- 
portant network  tv  project.  (Local  cov- 

erage is  a  "cut-away"  from  the  net- work telecast  of  elections.) 
The  sales  drive  on  this  undertaking 

is  being  directed  by  Ralph  AUrud,  di- 
rector of  special  projects  at  Blair  and 

Earl  Thomas,  special  projects  sales  spe- 
cialist. Seven  advertisers  are  said  to  be 

"interested"  in  sponsorship  of  the  cov- 
erage, with  two  of  them  considering 

all  14  Blair-TV  markets,  Mr.  Thomas 
reported. 

The  Blair  tv  stations  offering  local 
election  coverage  are  WTEN  (TV)  Al- 

bany, N.  Y.;  WNBF-TV  Binghamton, 
N.  Y.;  WCPO-TV  Cincinnati;  WEWS 
(TV)  Cleveland:  WBNS-TV  Columbus, 
Ohio;  KFRE-TV  Fresno,  Calif.;  WOW- 
TV  Omaha;  WIIC  (TV)  Pittsburgh; 
KGW-TV  Portland,  Ore.;  WPRO-TV 
Providence;  KING-TV  Seattle;  WFLA- 
TV  Tampa,  Fla.;  KOA-TV  Denver  and 
WFIL-TV  Philadelphia. 

Length  of  coverage  of  returns  will 
vary  from  market  to  market,,  starting 
at  6:20  p.m.  at  the  earhest  and  con- 

tinuing through  2  p.m.  at  the  latest. 

Good  ads  score  well  in  all  media— Look' 
RECALL  STUDY  SHOWS  TV,  PRINT  ARE  COMPLEMENTARY 

Regardless  of  the  advertising  medi- 
um used,  good  ads  score  high  in  con- 

sumer recall  and  bad  ads  score  low, 
according  to  a  survey  conducted  for 
Look  magazine.  The  first  results  of  an 

"inter-media  study"  conducted  for  Look 
by  Audits  &  Surveys,  New  York,  meas- 

ures in  an  identical  manner  the  "recall" 
by  housewives  of  food  and  beverage 
products  ads  in  print  media  and  on  tv. 

The  study  shows  little  difference  be- 
tween tv  and  print  in  terms  of  what 

was  actually  communicated  to  the 
housewife  and  how  much  she  was  able 
to  recall  24  hours  later. 

Joel  Harnett,  Look  vice  president 
supervising  the  research,  said  the  proj- 

ect, though  inter-media  in  character,  is 
not  competitive  as  such.  Instead,  he 

said,  it  shows  how  tv  and  print  "comple- 
ment and  reinforce"  each  other. 

The  study  shows  that  26.3%  of  the 
women  interviewed  remembered  some- 

thing specific  about  a  Look  food  or  bev- 
erage ad  read  the  previous  day,  while 

24.9%  recalled  something  from  a  60- 
second  tv  commercial  seen  24  hours 
earlier.  Recall  of  Look  ads  scored  from 
14.1%  to  39.4%;  network  tv  scored 
from  5.6%  to  44.7%.  The  researchers 
conclude  that  the  large  range  of  veri- 
fied-recall  scores  in  both  media  suggest 
that  copy  factors,  rather  than  the  medi- 

um itself,  account  for  success  or  failure 
in  either  medium. 

The  study  also  shows  that  ads  for 
the  same  product,  using  the  same  theme, 
give  different  impressions  in  print  than 
on  tv.  An  ad  in  Look  and  a  commercial 
on  77  Sunset  Strip  (ABC-TV,  Fri.,  9- 
10  p.m.  EDT)  for  Chef  Boy-Ar-Dee 
spaghetti  and  meatballs  were  compared. 
The  print  ad  featured  the  package,  the 

product  in  use  and  the  headline,  "Quick 
Main  Dish."  The  tv  commercial  had 
an  Italian  motif  and  showed  close-ups 
of  the  package  and  product.  Overall 
recall  of  the  advertising  was  similar 
for  both  media.  But  different  points 
were  made  in  the  two  media: 

Major  elements  recalled 

Quick,  easy  to  prepare 
Real  Italian  recipe 
Meal  being  prepared 
Taste  and  quality 

%  recalling 

Print  Tv 
5  16 
2  13 
26  10 
15  8 

Xerox  moves  to  NBC-TV 

to  get  later  time  spot 

Its  marketing  strategy  will  require  a 
mid-  or  late-evening  television  time 
period,  so  Xerox  Corp.,  Rochester, 
N.Y.,  has  signed  for  sole  sponsorship  of 

12  broadcasts  of  NBC-TVs  Cliei  Huiii- 
ley  Reporting  series  next  Fall  (Tue., 
10:30-11  P.M.  NYT),  in  place  of  its 

current  association  with  CBS-TV's CBS  Reports.  The  latter  program,  now 
seen  Thursdays,  10-11  P.M.  is  moving 
to  the  7:30-8:30  P.M.  slot  in  the  new 
season. 

Xerox,  which  spent  about  $500,000 
in  CBS  Reports  this  season  (Broadcast- 

ing, June  18),  and  plans  to  "increase  its 
television  activity"  in  the  Fall  (on  NBC- 
TV),  is  reported  to  have  felt  the  7:30 
P.M.  CBS-TV  slot  was  too  early.  Papert, 

Koenig,  Lois  Inc.  is  Xerox's  agency. 

Chet  Huntley  Reporting  is  Xerox's sole  broadcast  buy  for  the  Fall. 

Coca-Cola  tv  budget 

upped  $1.2  million 
Coca-Cola  Co.,  Atlanta,  is  spending 

an  additional  $1.2  million  on  tv  adver- 
tising this  summer.  The  soft  drink 

company's  original  television  budget  for 
the  year  was  about  $3.5  million. 

The  added  expenditures  have  been 
used  to  purchase  participations  in  1 1 
nighttime  shows  over  ABC-TV  and  nine 
CBS-TV  daytime  programs.  Coca-Cola 

may  also  sponsor  several  tv  "spectacu- 
lars" during  the  1962-1963  season,  ac- 

cording to  a  company  spokesman. 

Agency:  McCann-Erickson,  New  York. 

Business  briefly... 

Procter  &  Gamble,  through  Benton  & 
Bowles,  New  York,  will  sponsor  two 
one-hour  tv  documentary  specials, 

"Hollywood:  the  Talkies"  and  "Holly- 
wood: the  Great  Stars,"  that  are  being 

produced  by  Wolper  Productions  for 
broadcast  in  January  and  February 
1963,  on  a  network  still  to  be  selected. 
The  programs,  now  in  production 
under  the  supervision  of  producer  Jack 
Haley  Jr.,  and  director  Marshall 

Flaum,  are  sequels  to  "Hollywood:  the 
Golden  Years,"  sponsored  by  P  &  G 
both  in  its  original  NBC-TV  telecast 
last  year  and  in  its  re-run  on  that  net- 

work September  18. 

Louis  Marx  &  Co.,  toys,  New  York,  will 
sponsor  Marx  Magic  Midway,  a  new 

children's  series,  starting  Sept.  22  on 
NBC-TV  (Sat.  11:30  a.m.- 12  noon 
NYT).  Starring  Claude  Kirchner  as 
ringmaster,  the  program  will  combine 
circus,  magic  and  variety  acts.  It  will 

be  packaged  by  Miller-Shaw  Produc- 
tions Inc.,  in  association  with  NBC-TV. 

Agency:  Ted  Bates  &  Co.,  New  York. 

Zenith  Radio  Corp.,  Chicago,  will 
co-sponsor  live  color  telecasts  of  the 
first  "World  Series  of  Golf"  on  NBC- 
TV  from  4:30  to  6  p.m.  Sept.  8-9, 
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bringing  togelher  Arnold  Palmer,  Jack 

Nicklaus.  and  the  winners  of  this  year's 
British  Open  and  PGA  tournaments, 
(Agency:  Foote,  Cone  &  Belding. 
Chicago.)  competing  for  575,000  in 

prizes,  at  the  Firestone  Countr}'  CJuh. 
Akron.  Ohio.  Zenith  says  it  will  em- 

phasize its  color  t\'  receivers  and  the 
micro-touch  two  gram  tone  arm. 

Chesebrough-Pond's  Inc.  has  bought 
participations  in  eight  NBC-TV  night- 

time shows,  beginning  in  the  fall.  They 

are  McKeever  and  the  Colonel,  It's  a 
Man's  World,  Saints  and  Sinners,  The 
Virginian.  The  Eleventh  Hour,  Wide 
Country,  Sam  Benedict,  and  Saturday 
Night  at  the  Movies.  Agency:  Norman. 
Craig  &  Kummel  Inc..  New  York. 

R.  T.  French  Co.,  Rochester,  N.  Y.,  will 
promote  its  cream  salad  mustard  in  co- 

operation with  the  Visking  Corp.  of 
America  (meat  casings)  in  a  spot  cam- 

paign on  10  ABC-TV  daytime  shows, 
and  in  print  media,  Aug.  6-Sept.  3.  The 
promotion.  "'Beat  the  Heat  with  a  Blue 
Sky  Buffet."  includes  an  electric  char- 

coal lighter  offer. 

Mentholatum  Co.  has  bought  sponsor- 
ship in  seven  NBC-TV  nighttime  pro- 

grams this  fall — McKeever  and  the 
Colonel,  Laramie,  Chet  Huntley  Re- 

porting. The  Virginian.  The  Wide 
Country,  International  Showtime  and 
The  Jack  Paar  Show.  Agency:  J.  Wal- 

ter Thompson  Co. 

Rep  appointments... 

■  KWIZ  Santa  Ana,  Calif. :  Sandeberg  ' 
Gates  &  Co.  as  its  national  representa- 

tive, and  in  Los  Angeles,  replacing 
Doug  Fleming,  who  has  resigned  as 
staff  salesman. 

■  KNOB  (FM)  Long  Beach.  Calif.: 
J.  A.  Lucas  Co.  as  sales  representative 
in  the  San  Francisco  area.  Robert 
Richer.  New  York,  continues  as  East- 

ern rep. 

■  KWYZ  (formerly  KQTY)  Everett. 
Wash.:  Day-Wellington  Inc.  as  Seattle- 
Tacoma  regional  representative.  D-W 
has  moved  to  larger  quarters  at  510 
Vance  Bldg..  Seattle. 

■  WTEL  Philadelphia:  National  Time 
Sales,  New  York,  as  national  represen- 
tative. 

■  WCAW  Charleston.  W.  Va.:  Ohio 
Stations  Representatives  as  station  rep 
in  Pittsburgh. 

■  KASE  Austin.  Tex.:  John  E.  Pearson 
Co..  New  York,  as  national  representa- 
tive. 

■  KTVW  (TV)  Tacoma:  appoints 
Weed  Television  Corp..  New  York,  as 
national  representative. 

ON  TAPE  .  .  .  it's  SPOTMASTER 

the  only  complete  line  of 

cartri  dg  e  -  tape  equipment 

spoTr 

Rack  Mount 

The  500R  is  the  only 
combination  recorder- 

playbc  ■  ■ 

out 
designei 
accessib 
also 

SPOTMASTER,  by  Broad- 
cast Electronics  .  .  .  the 

most  widely  accepted  line 
of  trouble-free,  transistor- 

ized cartridge-tape  equip- 
ment, offers  the  largest 

selection  of  basic  accessor- 
ies for  versatile  and  de- 

pendable operation. 

PLUS  .  .  .  the  complete  line  of 
accessories,  including: 
•  Stereo   playback  and  combi- 

nation 
•  Cue-Trip  Tone  Pulser 
•  Cue-Trip  Sensor  and  relay 
•  Tape  Cartridge  Winder 
•  Portable    demonstration  units 
•  Lazy  Susan   Cartridge  Rock 
•  Wall    Mount    Cartridge  Rack 
•  Remote  Control  Unit 
•  Equalized    Turntable  Pream- 

plifiers 

SPOTMASTER 

COM  PA  C  T. 

The  time-tested 
compact  play- 

back or  combi- 
nation unit  for 

control  room  or 
remotes. 

For  the  best  and  most  modern  broadcast  sysfems 
and  supplies,  look  to  VISUAL— your  SOURCE  for 
Superior  Equipment  from  Specialist  Manufacturers. 

Write  today  for  complete  technical  specifications. 

VISUAL  ELECTRONICS 
CORPORATION 

356  west  40f»i  itrMl  •  n«w  york  18.  n.  ».  •  ixruitytvanis  fi-SMS 
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THE  MEDIA  

NAB  reports  station  revenues  rising 

BUT  HULBERT  SURVEY  FINDS  PROFITS  PICTURE  NOT  SO  CHEERING 

Radio  and  tv  stations  will  show  an 
increase  in  revenue  this  year,  according 
to  an  NAB  survey  conducted  by  its 
department  of  broadcast  management. 

While  revenues  are  going  up,  how- 
ever, the  profit  situation  in  broadcast- 

ing isn't  as  good,  according  to  James 
H.  Hulbert,  department  manager.  The 
survey  covers  all  classes  of  radio  and 
tv  stations,  including  non-members  as 
well  as  members  of  NAB. 

The  Hulbert  report  shows: 

■  The  typical  radio  station  earned  a 
4.8%  profit  on  its  1961  operations  be- 

fore federal  taxes.  This  compares  with 
a  7.6%  profit  in  1960. 

■  The  typical  tv  station  profit  in 
1961  was  12.6%  compared  to  15.4% 
in  1960. 

In  reviewing  the  results  of  the  sur- 
vey, compiled  from  questionnaires  sent 

to  all  stations,  Mr.  Hulbert  said,  "Based 
on  four  months  of  operation  this  year, 
radio  stations  expect  media  revenue  of 
$110,000,  a  3.5%  increase  in  revenue 
over  1961.  Television  stations  expect 
media  revenue  of  $1,004,000,  a  rise  of 

6.7%." 
The  NAB  figures  are  computed  on 

a  median  basis,  whereas  the  FCC  uses 
averages  in  its  annual  compilations  of 
station  revenues  and  expenditures.  The 

Commission's  tv  figures  for  1961  are 
due  for  release  in  the  late  summer  and 

radio  data  is  to  follow  before  the  year- 
end. 

Discussing  the  NAB's  1961  figures, 
Mr.  Hulbert  said,  "the  typical  am  radio 
station  experienced  a  3.6%  decline  in 
revenue  during  the  year  while  ex- 

penses were  down  only  .7%.  Smaller 
radio  stations  located  in  the  largest 
cities  were  the  only  stations  that  did 
not  report  decreased  profit  margins  last 

year. "The  typical  television  station  showed 
a  4.1%  increase  in  revenue  last  year, 
but  a  7.5%  increase  in  expenses.  While 
tv  stations  in  the  largest  cities  showed 
an  increase  in  profits,  stations  in  all 

other  markets  showed  a  decline." 
Splitting  the  Dollar  ■  The  NAB  data 

for  1961  shows  that  45  cents  of  the 

typical  tv  station's  time  sales  dollar 
came  from  national  and  regional  ad- 

vertisers, 27  cents  from  local  adver- 
tisers and  28  cents  from  network  spon- 

sors. In  that  year  network  and'  regional advertisers  increased  their  contribution 
to  the  time  sales  dollar. 

The  tv  data  shows  that  programming 
costs  took  36  cents  of  the  expense  dol- 

lar in  1961  compared  to  37  cents  in 
1960.  Technical  and  sales  costs  re- 

mained the  same,  16  cents  and  13  cents 

respectively.  General  and  administra- 
tive costs  rose  from  34  cents  to  35 

cents. 

Wages  and  salaries  represented 
44.4%  of  station  expenses  in  1961 
compared  to  about  40%  in  1960.  Film 
expense  of  $71,000  for  the  typical  tv 
station  in  1961,  about  9%  of  total  ex- 

pense, was  down  slightly  from  1960. 
Estimates  of  tv  stations  showed  an 

anticipated  revenue  of  $1,004,000  for 
1962,  or  6.7%  over  1961. 

For  the  typical  radio  station,  about 
85  cents  of  every  time  sales  dollar  in 
1961  came  from  local  advertisers,  15 
cents  from  national  and  regional  adver- 

tisers and  less  than  1  cent  from  net- 

work sponsors.  This  pattern  is  simi- 
lar to  that  reported  by  the  typical  ra- 
dio station  in  1958  and  1959. 

The  general  radio  station  expense 
categories  are  roughly  the  same  as  in 

previous  years,  except  that  general-ad- ministrative costs  took  40  cents  of  the 
expense  dollar  in  1961  compared  to 
38  cents  in  1960.  Program  costs  have 
remained  at  33  cents;  technical  and 
selling  costs  are  down  one  cent  to  10 
cents  and  17  cents,  respectively.  The 
$110,000  estimated  station  revenue  in 
1962  represents  a  gain  of  3.5%  over 
1961. 

REVENUE  AND  EXPENSE  FOR  THE  TYPICAL 
RADIO  STATION,  NATIONWIDE,  1961 

The  typical  PROFIT  MARGIN  was  4.8% 

Typical Typic3l 

uoiiar Percent 
RpupnilP  JinH  Fynpn<iP  Itpmc; IXCVCIIUC    QIIU    LA[JCIIoC  ILCMIO Fi  01 1  rpc 

I  IgUI  Co 
Fi  ot  iroQ 
r  1 5UI  CO TOTAL  BROADCAST 

REVENUE" 
$106,200 TOTAL  TIME  SALES 102,600 100.0% 

From: 

Networks" 

0 

0.0 
National  &  regional 

advertisers 
15,100 14.7 Local  advertisers 87,500 

85.3 TOTAL  BROADCAST 
EXPENSE 

$101,100 

100.0% 
From: 

Technical 10,100 10.0 Program 33,400 33.0 

Selling"^ 

17,300 17.1 
General  &  administrative 40,300 39.9 

SELECTED  EXPENSE  ITEMS 
Total  salaries  &  wages  (in- 

cluding supervision)  and 
all  talent  expense        $  58,200 

Depreciation  &  amortization  4,800 
PROFIT 

(before  Federal  income  tax)  $  5,100 

"Time  sales  plus  incidental  broadcast  revenue 
minus  agency  and  rep.  commissions  and  pay- ments to  networks  for  sale  of  time. 

"  For  only  those  stations  which  were  affiliated 
with  nationwide  networks,  the  typical  network 
revenue  was  $500. 

"Includes  all  promotion;  excludes  agency  and 
rep.  commissions. 

REVENUE  AND  EXPENSE  FOR  THE  TYPICAL 
TELEVISION  STATION,  NATIONWIDE,  1961 

The  typical  PROFIT  MARGIN  was  12.6% 
Typical  Typical Dollar  Percent 

Revenue  and  Expense  Items  Figures  Figures 
TOTAL  BROADCAST 

REVENUE" $941,400 TOTAL  TIME  SALES 991,500 100.0% 
From: 

Networks 274,700 27.7 
National  &  regional 

advertisers 443,900 44.8 
Local  advertisers 272,900 27.5 

TOTAL  BROADCAST 
EXPENSE 

$822,800 
100.0% 

From: 
Technical 134,900 16.4 
Program 

Selling" 

292,900 35.6 
106,200 12.9 

General  and  administrative 288,800 35.1 
SELECTED  EXPENSE  ITEMS 

Total  salaries  &  wages  (in- 
cluding supervision)  and 

all  talent  expense  332,700 
Depreciation  &  amortization  77,400 

Film  expense  71,400 
PROFIT 

(before  Federal  income  tax)  $118,600 

"Time  Sales  plus  incidental  broadcast  revenue 
minus  agency  and  rep.  commissions  and  pay- ments to  networks  for  sale  of  time. 

"Includes  all  promotion;  excludes  agency  and 
rep.  commissions. 

KTTV's  fire-fighters 
A  remote  crew  from  KTTV 

(TV)  Los  Angeles,  shooting  a 
batch  of  Union  Oil  commercials 
on  location  in  the  Rolling  Hills 
area  of  Palos  Verdes  Peninsula, 
exclusive  residential  area  some  35 
miles  from  downtown  Los  An- 

geles, halted  long  enough  to  put 
out  a  brush  fire  and  be  credited 

by  the  Palos  Verdes  fire  depart- 
ment with  saving  a  number  of  ex- 

pensive homes. 
The  crew  heard  a  crackling 

sound  and  saw  a  small  boy  run- 
ning away  from  a  rapidly  spread- 

ing area  of  flame.  Floor  manager 
Ray  Pearson  and  stagehands  B.  J. 
Claypool  and  Gene  Schlicken- 
myer  grabbed  fire  extinguishers 
and  blankets  from  the  truck  and 
put  out  the  blaze,  which  had 
spread  over  several  hundred  feet 
of  dry  hillside. 
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The  unique  situation  revealed  above  definitely  suggests  tlie  importance  of  re-evaluating 

your  basic  Indiana  TV  effort  .  .  .  The  supporting  facts  and  figures  {yours  for  the  asking) 

will  show  how  you  gain,  at  no  increase  in  cost  ■ .  , 

1.  Greatly  expanded  Indiana  reach 

2.  Effective  and  complete  coverage  of  Indiana's  two  top  TV  markets 

3.  Greatly  improved  overall  cost  efficiency 

So,  let  an  Edward  Petry  man  document  the  fore- 

going with  authoritative  distribution  and  TV  audi- 

ence data. 

WTHI-TV 
CHANNEL10   

TERRE  HAUTE,  INDIANA 
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Wometco  board  gets  acquainted  with  KVOS-TV 

A  meeting  of  the  directors  of  Wo- 
metco Enterprises  Inc.  meeting  in 

Vancouver,  B.  C,  gave  several  of 
them  their  first  chance  to  inspect  the 

company's  KVOS-TV  Bellingham. 
Wash.,  which  last  year  became  the 

Wometco  firm's  fourth  tv  property. 

A  grass-roots  system  of  keeping  the 
NAB  Code  Authority  in  touch  with 
key  broadcasters  in  the  50  states  has 
been  set  up  by  Robert  D.  Swezey,  direc- 

tor of  the  code  agency. 
More  than  30  state  broadcasters  asso- 

ciations have  set  up  liaison  units  to  aid 
the  association  and  all  broadcast  sta- 

tions in  their  code  participation,  Mr. 
Swezey  said  last  week.  The  code  con- 

tacts have  been  appointed  by  state  asso- 
ciation presidents,  and  the  final  liaison 

function  is  to  be  in  nationwide  opera- 
tion by  the  time  NAB's  fall  conferences 

start  in  mid-October. 
Both  radio  and  tv  codes  are  included 

in  the  liaison  structure,  Mr.  Swezey 
added.  He  first  proposed  the  idea  Feb. 

28  at  NAB's  asembly  of  state  associa- 
tion presidents. 

With  its  local  contacts,  Mr.  Swezey 
said,  NAB  will  keep  in  closer  relation- 

ship with  the  code  situation  in  each 
state  and  the  state  liaison  representa- 

tives will  be  in  touch  with  what  is  hap- 
pening at  code  headquarters.  The  rep- 

resentatives, he  added,  "will  not  be  local 
monitors  or  spies.  On  the  other  hand, 
they  will  aid  their  states  in  participating 

in  nationwide  industry  self-regulation." 
Charles  M.  Stone,  NAB  Radio  Code 

director,  said  the  authority  "will  have 
a  local  contact  who  knows  the  local 

broadcasting  situation."  Mr.  Stone  re- 
minded that  49%  NAB  member  radio 

stations  were  paid  code  subscribers  in 

L  to  r:  David  Mintz,  KVOS-TV 
vice  president;  Louis  Wolfson:  Jack 
Waxenberg;  Richard  Wolfson;  Mitch- 

ell Wolfson.  Wometco  president; 
Mrs.  Mitchell  Wolfson;  Fred  Schroe- 
der;  and  Gordon  Reid.  KVOS-TV 

president. 

1961.  a  figure  that  has  since  increased  to 
56% . 

Subscriptions  up  22%  ■  Mr.  Stone 
added  that  total  radio  station  subscrip- 

tion to  the  code,  including  both  NAB 
members  and  non-members,  had  in- 

creased 22%  in  the  year,  or  from  1,280 
to  1,570  stations. 

When  the  nationwide  liaison  structure 
has  been  completed,  Mr.  Swezey  said,  a 
meeting  of  the  state  representatives  is 
contemplated.  In  the  meantime  the  code 
officials  are  considering  the  idea  of 
regional  liaison  assemblies  during  the 
NAB  Fall  Conference  series. 

In  television  the  code  situation  is  less 

serious,  from  a  representation  stand- 
point. Roughly  80%  of  tv  stations  sub- 
scribe to  the  tv  code,  which  had  eight 

years'  start  over  the  radio  code  on  the 
basis  of  paid  subscription. 
NAB  last  week  made  available  a 

box  score  of  radio  code  subscription  by 
states  at  the  end  of  the  two-year  period 
of  paid  subscriptions: 

Per  cent 
Am  and  fm Radio  code of  total 

stations subscribers stations 
Kansas 60 42 70.0 
Distr.  of  Col. 14 8 57.1 
Colorado 72 41 

56.9 Utah 33 

18 
54.5 

Montana 

37 
20 

54.0 Nebraska 

47 

25 

53.1 South  Dakota 26 12 46.1 
Illinois 160 

71 

44.3 
Idaho 43 

19 

44,1 

Indiana 

98 43 

43.8 
Oregon 

93 

37 

42.0 
North  Dakota 

24 

10 

41.6 

Ohio 168 70 
41.6 

Iowa 

82 34 

41.4 
Rhode  Island 

22 

9 40.9 Minnesota 81 33 

40.7 
Arkansas 

80 32 

40.0 
Maine 

33 

13 39.3 

Pennsylvania 218 

84 
38.5 

Oklahoma 

68 

25 

36.7 
Maryland 60 22 

36.6 
Wisconsin 112 

40 

35.7 Wyoming 

28 

10 35.7 

Vermont 17 6 35.3 Massachusetts 86 30 34.8 
Louisiana 90 

31 
34.4 New  York 

204 
70 

34.3 Texas 320 109 
34.0 

California 
317 

106 

33.4 
New  Mexico 

52 

17 32.6 
Tennessee 135 

44 

32.5 New  Hampshire 

25 

8 
32,0 Arizona 66 

21 

31.8 Virginia 

138 

42 

30.4 Michigan 149 44 29.5 
South  Carolina 

99 29 

29.2 

Kentucky 
105 

29 

27.6 

Missouri 
105 

29 
27.6 

North  Carolina 

203 
56 

27.5 

West  Virginia 61 

16 

26.2 

Connecticut 

47 

12 
25.5 

Washington 105 

25 

23.8 

Florida 
206 

45 
21.8 

Alabama 139 

30 

21.5 

Delaware 

12 

2 

16.7 
Georgia 160 

24 

15.0 New  lersey 
47 7 14.8 Nevada 

21 

3 14.2 

Hawaii 

21 

3 

14.2 Puerto  Rico 
(Commonw.) 

43 

5 
11.6 

Mississippi 

79 

8 10.1 
Alaska 16 1 

6.2 
RADIO'S  MATURITY 

CBS  vp  tells  Toronto  club 

medium  is  much  improved 

Up-to-date  radio  is  a  far  different 
medium  than  it  was  three  years  ago, 

according  to  Maurie  Webster,  vice  pres- 
ident and  general  manager  of  CBS 

Radio  Spot  Sales.  In  an  address  to  the 
Toronto  Radio  &  Television  Club.  Mr. 

Webster  christened  it  "mature  radio." 
In  most  major  markets,  Mr.  Webster 

stated,  "you'll  find  influential,  leadership 
stations  whose  weekly  programs  reflect 

the  entire  community's  interests.  They 
crusade  and  they  entertain.  They  re- 

port the  news,  they  furnish  humor  and 
they  stimulate  well-balanced  contro- 

versy." 

Mr.  Webster  expressed  concern,  how- 

ever, that  many  advertisers  don't  know how  to  use  radio  properly.  He  proposed 
three  ways  for  them  to  get  more  value 
from  their  radio  advertising; 

(1)  Make  sure  radio  campaigns  are 
as  "modern  as  this  new  radio  program- 

ming." 

(2)  Select  the  "right"  stations  for  ra- dio campaigns. 

(3)  Improve  radio's  effectiveness 
through  more  creative  radio  commer- cials. 

"Radio  has  made  the  discovery  that 

NAB  SETS  UP  STATE  CODE  LIAISON 

Both  radio,  tv  included  In  system  to  begin  by  next  fall 
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RCA  CARTRIDGE  TAPE  SYSTEM 

Automatically  Triggers  Playback  Units,  Tape  Recorders,  Turntables,  and  Other  Devices 

Here's  a  unique  built-in  feature!  The 
Recording  Amplifier  of  the  RT-7  B  Car- 

tridge Tape  System  generates  two  kinds 

of  cue  signals.  One  is  used  to  automati- 
cally cue  up  each  tape,  at  the  beginning 

of  a  program,  the  same  as  in  ordinary 

units.  The  other  signal,  a  special  Trip- 
Cue,  can  be  placed  anywhere  on  the 
tape.  This  will  cause  the  playback  unit  to 
trip  and  start  other  station  equipments. 

You  can  preset  two,  or  a  dozen  or 

more  RCA  tape  units,  to  play  sequen- 
tially. You  can  play  back  a  series  of 

spots  or  musical  selections,  activate  tape 
recorders,  turntables,  or  other  devices 

See  your  RCA  Broadcast  Representative 
for  the  complete  story.  Or  write  RCA 
Broadcast  and  Television  Equipment, 

Dept.  KC-22,  Building  15-5,  Camden,  NJ. 

capable  of  being  remotely  started.  (In 

TV  use  Trip-Cue  is  ideal  for  slide  com- 
mercials. Tape  announcements  can  be 

cued  to  advance  the  slide  projector. ) 

You'll  like  the  RT-7B's  automatic, 
silent  operation,  its  compactness,  high 

styling,  perfect  reproduction.  Cartridge 

is  selected,  placed  in  playback  unit,  for- 

gotten until  "air"  time,  then  instantly 

played.  Cueing  and  threading  are  elimi- 
nated. Cue  fluffs  are  a  thing  of  the  past! 

Transistor  circuitry,  good  regulation 

for  precise  timing,  low  power  consump- 
tion, are  among  other  valuable  features. 

THE  MOST  TRUSTED  NAME  IN  ELECTRONICS 



TV-ASCAP  NEGOTIATORS  MEET  AGAIN 

Talk  reportedly  goes  into  songwriters'  suit  against  BMI 

it  is  the  world's  greatest  medium  for ideas  and  that  its  listeners  have  more 

interests  than  we'd  suspected,"  Mr. 
Webster  added.  Responsible  broadcast- 

ers, he  said,  are  those  with  "imagina- 
tion." "Their  programs  are  designed 

to  win  attention,  enthusiasm  and  re- 

spect of  the  listeners." 

Wometco  Inc.  profits 

up  for  1962  first  half 

Wometco  Enterprises  Inc.  reported 
last  week  that  its  net  income  after  taxes 
for  the  first  24  weeks  of  1962  was  the 
highest  in  its  history  for  a  comparable 
period.  Net  income  was  $916,196  (83 
cents  per  share)  compared  to  $592,010 
(53  cents  per  share)  for  the  same  24 
weeks  in  1961. 

Gross  income  for  the  1962  period 
totaled  $8,915,101  compared  to  $6,813,- 
603  for  the  1961  comparable  period. 
The  report  showed  that  $254,233  (28% 
of  earnings)  had  been  paid  in  divi- 

dends and  that  $661,964  (72%)  re- 
tained in  the  business. 

Wometco  owns  WTVJ  (TV)  Miami, 
WLOS-AM-FM-TV  Asheville,  N.  C, 
KVOS-TV  Bellingham,  Wash.,  and 
47.5%  of  WFGA-TV  Jacksonville,  Fla. 

-  It  also  owns  motion  picture  theatres  in 
Miami  and  West  Palm  Beach,  the  Miami 
Seaquarium,  full-line  vending  opera- 

tions in  Florida,  Panama  and  the  Ba- 
hamas. 

1 
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Another  session  was  held  last  week 

on  all  major  pending  litigation  involv- 
ing broadcasters,  ASCAP  and  ASCAP 

members.  The  meeting  was  the  second 
such  informal  get-together  with  Chief 
Judge  Sylvester  Ryan  in  the  U.  S. 
Southern  District  Court  in  New  York. 

It  was  uncertain  whether  this  sec- 
ond conference  will  lead  to  others.  It 

reportedly  continued  an  exploration  of 

issues  involving  not  only  tv  stations' 
current  rate-making  suit  against 
ASCAP,  but  also  a  separate  suit  con- 

taining a  question  on  which  an  earlier 
settlement  of  the  rate  case  foundered — 
divestiture  of  broadcast  ownership  of 

BMI,  ASCAP's  only  major  competitor. 
The  latter  suit  was  filed  almost  10 

years  ago  by  33  ASCAP  songwriters 
(the  "Schwartz  case")  seeking  $150 
million  and  the  divorcement  of  BMI 
from  its  ownership  by  broadcasters. 

The  first  such  meeting  of  this  kind 
with  Judge  Ryan  took  place  a  month 
ago  (Broadcasting,  June  18).  It  had 
been  speculated  that  the  meeting — and 
others  to  come — might  point  the  way 
toward  a  solution  that  would  not  in- 

volve a  long  and  protracted  litigation. 
The  second  meeting,  like  the  first, 

was  held  in  Judge  Ryan's  chambers 

G.  BENNETT  LARSON 

We  are  pleased  to  announce 
that  G.  Bennett  Larson,  for- 

mer broadcasting  executive 
has  joined  Blackburn  &  Com- 

pany Inc.  Mr.  Larson  is  head- 
quartered in  our  Beverly  Hills Office. 

and  no  transcript  was  made.  As  a  re- 
sult, there  was  a  reluctance  to  discuss 

details.  But  there  were  indications  that 
some  attorneys  feel  a  ruling  in  the  rate 

case  may  be  coming  "reasonably  soon." 
This  case  involves  the  tv  stations'  cur- 

rent rate-making  suit  against  ASCAP. 
The  all-industry  committee  seeks  a  new 
form  of  license  under  which  tv  stations 
would  not  pay  ASCAP  directly  for  the 
use  of  music  in  future  syndicated  pro- 

grams and  feature  films. 
A  proposed  settlement  in  which  tv 

stations  would  have  received  a  17% 
reduction  in  ASCAP  rates  but  would 
have  had  to  agree  to  the  divorcement 
of  BMI  from  its  broadcasting  ownership 
was  voted  down  by  the  all-industry 
committee  last  March. 

Present  at  the  conference  in  addition 
to  attorneys  for  BMI,  ASCAP,  and  the 
committee,  were  representatives  of  the 

tv  networks.  The  networks'  ASCAP 
music  licenses  expired  last  Dec.  31 
along  with  those  of  tv  stations  in  general. 
The  old  licenses  and  rates  remain  in 
effect  pending  decision  or  an  agreement 
on  new  ones. 

Changing  hands 

ANNOUNCED  ■  The  following  sales  of 
station  interests  were  reported  last  week 
subject  to  FCC  approval: 

■  WTAE  (TV)  Pittsburgh,  Pa.:  50% 
interest  sold  by  Earl  F.  Reed  and 
Irwin  D.  Wolf  Jr.,  voting  trustees,  to 
Hearst  Corp.  for  $10.6  million  (Closed 
Circuit,  July  9).  The  move  will  make 
Hearst  100%  owner  of  ch.  4,  ABC- 
affiliated  Pittsburgh  station;  other 
Hearst  stations  are  WRYT-AM-FM 
Pittsburgh,  WBAL-AM-FM-TV  Balti- 

more and  WISN-AM-FM-TV  Milwau- 
kee. Major  ownership  of  the  Reed- 

Wolf  50%  trust  is  held  by  Bruce  Mc- 
Connell  and  Frank  McKinney,  former 
owners  of  WISH-AM-FM-TV  Indian- 

apolis. 
■  WMBR-AM-FM  Jacksonville,  Fla.: 
Sold  by  Ben  Strouse  to  Charles  F. 
Smith  for  $400,000.  Mr.  Smith  owns 
WTMA  Charleston,  S.  C.  Mr.  Strouse 
owns  WWDC-AM-FM  Washington, 
D.  C,  and  is  part  owner  of  WEBB  Bal- 

timore, Md.  WMBR  operates  fulltime 
on  1460  kc  with  5  kw.  It  is  affiliated 

with  CBS.  WMBR-FM  operates  on 
96. 1  mc  with  40  kw.  Broker  was  Black- 

burn &  Co. 

Storer  declares  dividend 

Storer  Broadcasting  Co.  declared  a 
quarterly  dividend  of  45  cents  per  share 
on  common  stock  and  of  XlVi  cents  per 
share  on  Class  B  common  stock.  The 

BLACKBURTV  &  Company,  Inc. 
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WASH.,  D.  C. 
James  W.  Blackburn 
jack  V.  Harvey 
joseph  M.  Sitrick Gerard  F.  Hurley 
RCA  Building 
FEderal  3-9270 

MIDWEST 
H.  W.  Cassill 
William  B.  Ryan 
Hub  Jackson 
333  N.  Michigan  Ave. 
Chicago,  Illinois 
Financial  6-6460 

ATLANTA 
Clifford  B.  Marshall 
Stanley  Whitaker Robert  M.  Baird 
John  C.  Williams 1102  Healey  BIdg. 
JAckson  5-1576 

BEVERLY  HILLS 
Bennett  Larson 
Colin  M.  Selph 
Calif.  Bank  BIdg. 
9441  Wilshire  Blvd. 
Beverly  Hills,  Calif. 
CRestview  4-2770 
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dividends  are  payable  Sept.  7  to  stock- 
holders of  record  August  24.  Storer  sta- 

tions are  WJBK-AM-FM-T\"  Detroit, 
WJAV-.AM-FM-T\'  Cleveland.  W'SPD- 
.AM-FM-T\'  Toledo.  WAGA-T\'  Atlan- 

ta, VvTn-T\'  Milwaukee, 
AM-FM  Philadelphia,  WGBS-.ANI-FM 
Miami.  KGBS  Los  Angeles  and  WHN 
New  York. 

Referee  says  'no' 

to  Bartell,  Macfadden 

A  court-appointed  referee  last  week 
recommended  against  a  settlement 
agreed  to  by  minority  stockholders  op- 

posing the  merger  of  Macfadden  Pub- 
hcations  Inc.  and  Banell  Broadcasting 
Corp.  into  Macfadden-Bartell  Corp. 

Stockholders  who  had  opposed  the 

merger  of  the  companies  last  Februar}- 
agreed  in  May  to  a  plan  enabling  the 
companies  to  co-mingle  their  assets.  The 
agreement  called  for  the  family  of  Ger- 

ald A.  Banell,  chairman  of  Banell 
Broadcasting,  to  surrender  175,000 
shares  of  ̂ lacfadden-Bartell  common 

stock  to  the  company's  treasurv".  New 
York  State  Supreme  Court  Justice  Wil- 

liam G.  Hecht  Jr.  appointed  Da%id  W. 
Peck,  a  referee  and  former  presiding 
justice  of  the  Appellate  Division,  First 
Department,  to  re\iewthe  agreement. 

Mr.  Peck  termed  the  settlement  offer 

unfair  to  Macfadden  shareholders,  stat- 

ing that  "at  everv-  point  at  which  judg- 
ment or  discretion  might  allowably  have 

entered  into  the  presentation  of  facts  or 
figures,  the  treatment  elected  do^sm- 
graded  Macfadden  and  upgraded  Bartell 

Broadcasting." 
Lee  Banell,  executive  vice  president 

of  Macfadden-Bartell,  noted  that  the  re- 
port of  the  referee  ''is  not  a  determina- 

tion," but  "merely  is  a  recommendation 
to  the  court."  He  said  Macfadden  stock- 

holders were  offered  "a  fair  and  reason- 
able ratio"  and  added  that  the  company 

would  take  "whatever  steps  are  appro- 
priate" to  uphold  its  position, 

NAB  names  two  groups 

to  review  'population' 
NAB  laid  the  groundwork  last  week 

for  a  series  of  special  studies  into  the 
problem  of  radio  overpopulation  and 
ways  of  applying  birth-control  tactics  to 
solve  it.  Two  subcommittees  were  named 

to  re\iew  specialized  phases  of  over- 
population, with  Carl  E.  Lee,  Fetzer 

Broadcasting  Co.,  selected  engineering 
chairman  and  Merrill  Lindsay,  WSOY 
Decatur,  LI,,  non-engineering  research 
chairman. 

Serving  on  the  engineering  'subcom- mittee with  Mr,  Lee  are;  Ray  Johnson, 
KMED  Medford.  Ore.,  who  with  Mr. 

Lee  is  a  member  of  N..AB's  Radio  Devel- 
opment Committee;  Joseph  S.  Field  Jr., 
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\\TRK  West  Palm  Beach,  Fla.:  Myron 

Jones,  WJET  Erie.  Pa.;  WilHam  S,  Dut- 
tera,  NBC;  Jules  Cohen  and  JuHus 
Cohen,  representing  the  Assn.  of  Fed- 

eral Communications  Consulting  Engi- 
neers. 

On  the  non-engineering  research 
group  with  Mr.  Lindsay  are:  John  F. 
Box  Jr..  Balaban  Stations,  and  John  F. 

Patt,  ̂ ^'JR  Detroit,  both  members  of  the 
development  committee:  Richard  E. 
Adams.  WTCOX  Framingham.  Mass.: 
Harper  Carraine,  CBS:  Robert  F.  Hur- 
leigh,  MBS:  Roben  R,  Pauley,  ABC: 
Lav,Tence  Webb.  Station  Representatives 
Assn. 

The  Radio  Development  Committee 
was  appointed  }vlay  IS  by  NAB  Presi- 

dent LeRoy  CoUins  to  conduct  an  in- 
dustn-  study  of  radio  overpopulation  and 

to  plan  special  studies  of  radio's  future as  well  as  an  autumn  conference  uith 
the  FCC  fBRO.\DCASTiXG,  May  21). 

Spot  radio  tops  tv 

in  survey  by  Nielsen 

A  spot  radio  schedule  of  60  one- 
minute  annotmcements  got  a  total  of 
impressions  331^  greater  than  a 
Monday-through-Friday  6:40  p.m.  five- 
minute  television  newcast  in  a  compari- 

son of  the  tv.-o  in  one  of  the  top  10  mar- 
kets. Spot  radio  topped  tv  in  the  number 

of  homes  reached,  frequency  of  impres- 
sions and  the  composition  of  audience, 

according  to  an  A,  C,  Nielsen  survey 
commissioned  by  AM  Radio  Sales  Co., 
New  York. 

The  rep  firm  last  week  said  a  com- 
parison of  number  of  different  homes 

reached  showed  that  radio's  33.99c  pen- 
etration topped  tv  by  ITTc  (not  count- 

ing the  out-of-home  radio  audience). 
On  the  basis  of  the  number  of  times 

heard  per  week,  radio's  average  was 
5.2  against  1.9  for  tv.  On  audience  com- 

position, radio's  91"^  adult  audience 
compared  with  an  SO^c  adult  tv  audi- 
ence. 

The  radio  budget  was  10%  less  than 
tv,  it  was  noted.  The  complete  Nielsen 
findings  are  being  distributed  to  agencies 
this  week. 

Granite  State  Network 

Wilham  A.  Creed,  president  of  Bill 
Creed  Assoc.  Inc.,  a  New  England  sta- 

tion representative  firm,  announces  the 
formation  of  Granite  State  Network  of 
New  Hampshire. 

His  firm  'will  be  excltisive  represen- 
tative for  the  network,  said  Mr.  Creed. 

The  stations  are  ̂ \TEA  Manchester, 
\\W^'H  Rochester.  \\XNH  Laconia. 
\^'BNC  Conway  and  \\'MOU  Berlin, 
all  New  Hampshire. 

BUY  YDIH  WIXTEfl  STATIDA  XDW! 

Tlie  ■i\-eather  is  fine  no"^\".  but  h.o^s-        it  be  in  November  ...  or  earlier"? 

FLORIDA — Excellently  equipped  full  time  radio  station  in  beautiftd 

gro'^v'th  area.  This  profitable  property"  can  pav  its  'vcay  out  over  a  ten  vear 
period  with  no  increase  in  present  business.  Priced  at  S265.000.00. 

CATJF0RXL4 — Full  time  radio  station  ̂ vith  fixed  assets  of  over  S180,- 
000.00.  Will  gross  >110,OOO-.sl20.000.00  in  1962.  Priced  at  S195,000.00 
witli  §35,000.00  down  and  ten  vear  pav  out. 

AND  ASSOCIATES,  INC. 

John  F.  Hardesty,,  President 
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AASH'\3T0N  D  C.      CHICAGO  DALUS  SAN  FRANCISCO 
Ray  ̂ '-Ha"":i:ton  S  cna-c  A.  S-a-efn  John  F. HaraesJy 
PST^SsSa'es  S-  NW  . —n  D  Srerr  rs  Don  Ssaris 
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WaTep  J  3qo'0~  DEiaware  7-2754  jo«  A,  Oswald  EX  brook  2-5671 
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PROGRAMMING 

AT&T's  Telstar  ushers  in  global  tv  age 
TEST  TELECASTS  SHOW  SATELLITE  TO  BE  COMPLETE  SUCCESS 

Intercontinental  television  became  a 

reality  last  week  when  a  170-pound  ball, 
circling  the  earth  every  158  minutes, 
successfully  relayed  tv  programs  from 
the  United  States  to  England  and 
France,  then  from  England  and  France 
to  the  United  States. 

Telstar,  a  product  of  the  American 
Telephone  &  Telegraph  Co.,  exceeded 
the  wildest  hopes  of  its  developers  in 
picking  up  and  transmitting  a  U.  S.  tele- 

cast Tuesday  evening — 15  hours  after 
it  was  successfully  placed  in  orbit — 
and  on  Wednesday  evening  and  night 
when  it  relayed  tv  programs  first  from 
France  and  then  England  to  America. 

These  were  admittedly  tests;  next 
Monday,  July  23,  the  first  planned  and 
scheduled  telecasts  between  the  new 
world  and  the  old  will  take  place.  The 
three  U.  S.  tv  networks  will  beam  a 
special  program  to  Europe,  and  Europe, 
through  the  aegis  of  the  European 
Broadcasting  Union,  will  beam  a  special 
program  to  the  U.  S. 

But  even  as  cheers  sounded  for  the 
success  of  Telstar  as  an  intercontinental 
relay  for  television,  telephone,  telegraph 
and  data  transmission,  bigger  plans  for 
communications  satellites  were  sug- 

gested by  reports  out  of  the  Soviet 
Union: 

Soviet  Plans  ■  The  Russians,  the  re- 
port said,  are  planning  to  orbit  four 

Sputniks  to  relay  Moscow-originated  tv 
programs  throughout  the  vast  land  mass 
of  the  U.S.S.R.  The  report  was  made 
by  former  U.  S.  Senator  William  Ben- 

ton of  Connecticut,  president  of  the 
Encyclopedia  Brittannica,  last  Wednes- 

day night  upon  his  return  from  a  17- 
day  visit  to  the  Soviet  Union.  Mr.  Ben- 

ton said  that  Michael  Khalarmov,  chair- 
man of  the  Soviet  State  Committee  on 

Radio  and  Tv,  told  him  that  the 
U.S.S.R.  plans  to  use  four  satellites 
to  transmit  tv  programs  from  Moscow 
throughout  the  nation,  instead  of  using 
cables  or  microwave  relays. 

Hinted  at  Here  ■  The  idea  of  net- 
works using  satellites  to  interconnect 

affiliates  has  been  suggested  in  the 
United  States  by  several  people.  It  was 
first  broached  before  a  congressional 
committee  by  Lee  Loevinger,  antitrust 
chief  of  the  Department  of  Justice. 
David  Sarnoff,  RCA  chairman,  said 
subsequently  that  such  a  use  was  a  pos- 

sibility in  the  future. 
The  irony  of  this  utilization  is  that 

AT&T  is  the  prime  provider  of  intercon- 
nection circuits  for  the  tv  networks  in 

the  country.  The  networks  spend  an 

estimated  $50  million  a  year  on  "lines" from  the  Bell  system. 
The  Soviet  Union  figured  in  another 

aspect  of  the  Telstar  story.  AT&T  and 
National  Aeronautics  &  Space  Adminis- 

tration officials  acknowledged  that  there 
was  nothing  secure  about  the  commu- 

nications satellite.  "There's  no  protec- 
tion," a  NASA  official  said,  if  any  other 

country,  including  the  U.S.S.R.,  wants 
to  use  Telstar.  It  was  explained  that 
they  would  have  to  have  the  proper 
equipment,  precise  knowledge  of  the 
satellite's  orbit  and  of  the  transmitting 
and  receiving  frequencies  as  well  as  the 
code  for  the  signal  which  activates  the 
satellite  transmitters  and  receivers.  This 

information  would  be  furnished,  even 
to  the  Soviet  Union,  AT&T  spokesmen 
said,  if  it  was  considered  in  line  with 
U.  S.  policy  for  the  peaceful  uses  of 

space. Olympics,  World's  Fair  Next  ■  With- in 48  hours  after  Telstar  was  orbiting, 
suggestions  were  made  that  its  success 
heralded  a  space  communications  sys- 

tem that  would  enable  American  view- 
ers to  see  the  1964  Olympics  in  Japan, 

and  the  rest  of  the  world  to  see  the 

New  York  World's  Fair  in  1964-65. 
A  space-communications  operating 

system  would  require  anywhere  from 
20  to  40  Telstars,  randomly  orbiting  so 
that  a  satellite  would  always  be  in  elec- 

tronic view  contact  with  ground  sta- 
tions in  this  country  and  other  nations 

in  Europe  or  the  Far  East.  This  is  the 
proposal  of  AT&T  and  others  who  see  a 
chance  to  begin  commercial  satellite 
communications  in  two  years. 

Two  more  space  satellite  programs, 

both  sponsored  by  NASA,  are  sched- 
uled. One  is  Relay,  similar  to  the  Tel- 

star project,  with  RCA  building  the 
satellite  for  what  is  called  low-altitude 
flight.  The  other  is  Syncom,  being  built 
by  Hughes  Aircraft  Co.,  which  NASA 
will  attempt  to  loft  into  a  22,300-mile 
high  orbit.  At  this  distance,  the  com- 

munications satellite  is  expected  to  cir- 
cle the  earth  at  the  same  rate  that  the 

earth  turns,  thus  appearing  to  hover 
over  a  fixed  point  on  earth.  Three  such 
synchronous  satellites  are  considered  all 
that  would  be  required  to  cover  the 

globe. 
Hailed  by  the  world  as  an  American 

Old  Glory  fluttering  in  Maine  breeze  was  first  telecast  via 
Telstar  made  Tuesday  at  7:30  p.m.,  15  hours  after  Bell 
communications  satellite  went  into  orbit.  Taped  scene, 
to  strains  of  national  anthem,  was  transmitted  and  re- 

ceived at  Andover,  Maine.  Behind  ensign  is  radome. 

First  east-to-west  spacecast  took  place  Wednesday  eve- 
ning {12:30  a.m.  in  France)  when  French  space  station 

telecast  taped  program  including  night  scenes  of  Paris, 
Telecommunications  minister  Jacques  Marette,  singer 
Yves  Montand  (above),  and  other  entertainers. 
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Telstar's  'surprise'  hurts  tv  ratings 
Tv  researchers  concluded  last 

week  that  the  '"surprise  element"  in 
the  tv  networks'  telecast  of  the  first 
program  beamed  via  a  satellite  relay 
station  depressed  the  potential  rating 
by  catching  the  viewer  unawares. 

Viewers,  not  sufficiently  warned 
beforehand  that  the  Telstar  program 
could  be  seen  at  7:30  p.m.  EDT, 
failed  to  tune  in  in  any  numbers 
greater  than  usual  for  regular 
summer  tv  entertainment  fare.  Ac- 

cording to  available  figures  (Audi- 
ence   Research    Bureau's  Arbitron 

covering  the  New  York  metropoli- 
tan area  only,  but  indicative  of 

viewer  interest  in  major  cities  in  the U.  S.) : 

Telstar  at  7:30  p.m.  on  July  10 
on  the  three  network  stations  had  a 

combined  rating  of  21.4  (represent- 
ing some  952,700  homes).  A  week 

previous  at  the  same  hour  on  July  3 
the  networks  had  20.9  in  New  York 
(representing  930,500  homes),  a 
difference  which  researchers  inter- 

preted as  "hardly  significant." 

triumph,  the  success  of  Telstar  evoked 
an  acknowledgment  that  the  Kennedy 
administration  is  studying  the  implica- 

tions of  world-wide  television  and  that 
meetings  are  due  soon  between  gov- 

ernment and  industry  representatives  on 
how  best  to  use  this  powerful  new  com- 

munications breakthrough  in  interna- 
tional affairs. 

Meyers'  Study  ■  Being  studied  and 
discussed  in  high  government  circles  is 
a  report  prepared  by  J.  Tedson  Meyers, 
administrative  assistant  to  FCC  Chair- 

man Newton  N.  Minow. 
Mr.  Meyers  was  detached  from  his 

regular  duties  last  March  to  work  on 
this  study. 

As  explained  by  White  House  sources, 

the  Meyers'  report  suggests  the  impor- 
tance of  world-wide  tv  and  its  possible 

utilization  to  advance  U.  S.  foreign 
policy.  Among  the  questions  raised  by 

Mr.  Meyers,  it's  understood,  is  the  deli- 
cate one  of  how  to  coordinate  the  inter- 
ests of  the  private  sector  of  American 

broadcasting  with  the  government's  ob- 
jectives in  foreign  affairs. 

The  Meyers  paper  points  out  also,  it 
was  learned,  that  private  American 
broadcasters  might  be  encouraged  to 
assist  emerging  countries,  primarily  in 
Africa  and  Asia,  in  establishing  tv  sta- 

tions and  systems  through  technical  aid 
and  operational  know-how  or  through 
direct  investment.  This  could  be  done 
with  government  encouragement  and 
possibly  with  direct  assistance  through 
investment  insurance  or  loans,  the  docu- 

ment said. 

The  greatest  potential  for  U.  S.  in- 
fluence, the  Meyers'  report  points  out, 

is  that  of  getting  American  programs 
(and  the  right  kind  of  American  pro- 

grams) on  foreign  tv  stations.  This  en- 
tails reciprocity,  it  is  emphasized.  How 

the  government  can  persuade  private 

U.  S.  broadcasters  to  assent  to  this  is 

a  touchy  problem.  Most  foreign  broad- 
casting is  government  operated  or  strict- 

ly controlled. 
Hailed  by  Kennedy  ■  President  Ken- 

nedy hailed  the  success  of  Telstar  as 

throwing  "open  to  us  the  vision  of  inter- national communications.  There  is  no 
more  important  field  at  the  present  time 
than  communications  and  we  must  grasp 
the  advantages  presented  to  us  by  the 
communications  satellite  to  use  this 
medium  wisely  and  effectively  to  insure 
greater  understanding  among  the  peo- 

ple of  the  world." Seen  by  Millions  ■  The  historic  pro- 
grams were  seen  by  millions  in  the 

United  States,  as  all  three  networks 
cleared  their  screens  to  carry  the  first 
images  from  3,500  miles  out.  In  New 
York,  the  American  Research  Bureau 
Arbitron  reported  952,700  homes  in  the 
New  York  area  were  tuned  in  Tuesday 
evening  when  the  first  programs  were 
relayed  from  Telstar. 

On  the  next  day,  all  the  networks  cut 

into  their  regular  programing  to  pick  up 
the  eight-miute  segment  from  France. 
CBS  claimed  it  was  the  only  network  to 
interrupt  a  regular  program  to  carry  the 
live  British  spacecast  later  that  night. 

Newspaper  coverage  of  the  Telstar 
triumph  was  all-out.  All  leading  dailies 
carried  banner  headlines  and  page  one 
stories  and  pictures.  Newspaper  editor- 

ials hailed  the  successful  mission  as  a 
major  step  toward  global  tv,  and  many 
emphasized  that  Telstar  was  a  product 
of  private  enterprise. 

Telstar  was  put  into  orbit  at  4:30 
a.m.  Tuesday  (July  10).  It  was  borne 
aloft  by  a  IDelta  rocket  launched  from 
an  NASA  pad  at  Cape  Canaveral. 
AT&T  paid  NASA  S2.7  million  for  this 
service:  the  first  time  the  government 
agency  has  used  its  facilities  for  a  pri- vate satellite. 

First  Space  Call  ■  Fifteen  hours  later, 
the  satellite  was  in  position  to  begin 
transmission  and  reception  from  AT&T's 
space  station  at  Andover,  Maine.  The 
first  space-relay  circuit  was  a  telephone 
conversation  between  Frederick  R. 
Kappel.  AT&T  chairman,  at  Andover, 
and  Vice  President  Johnson  in  Wash- 

ington. This  was  followed  at  7:30  p.m., 
with  a  taped  telecast  of  the  Stars  and 
Stripes  waving  from  a  flagpole  in  front 
of  the  antenna  radome  at  Andover, 
with  the  National  Anthem  as  back- 

ground music.  It  was  followed  by  live 
scenes  of  the  control  center  at  Andover 
and  AT&T  officials.  The  circuit  was 
from  Andover  to  Telstar  and  return. 

Pictures,  carried  throughout  the  na- 
tion via  the  television  networks,  were 

clear  and  distinct  with  only  a  faint  sug- 
gestion of  fuzziness  in  the  taped  seg- 

ments as  compared  with  the  live  origi- 
nations. Audio  was  clear  for  both  seg- 

ments. 
The  live  portions  of  the  telecast  were 

those  picked  up  first  by  the  French 
ground  station  at  Pleumeur-Bodou  in 
Brittany.  A  French  official  said  the 
pictures  looked  so  clear  they  could  have 
come  from  20  miles  away.  The  British, 

British   beamed   live  telecast  via   Telstar  Wednesday  Carrying  Telstar 
night  (3:30  a.m.  in  Britain).  Seated  third  from  left  is  under  shroud, 
Charles  Booth,  chief  engineer  of  British  Post  Office  Dept.,  Delta  11  lifts  off 
speaking  to  America  from  BBC  space  installation  at  pad  at  Canaveral 
Goonhilly  Downs,  Cornwall,  surrounded  by  colleagues.  on  mission. 
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Like  microwave  relay,  but  more  complex 

Chaplin  on  tv 

Jayark  Films,  New  York,  which 
distributes  Bozo  the  Clown  series  to 
stations,  is  planning  new  and  unusual 
comedy  project  spotlighting  Charlie 
Chaplin,  rarely  seen  on  television. 
Jayark  is  assembling  39  half-hour  tv 
programs  from  several  hundred  short 
subject  of  silent  movie  era  in  which 
Mr.  Chaplin  starred. 

BROADCASTING,  June  11,  1962 
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What  AT&T  and  the  National 
Aeronautics  &  Space  Administration 
have  done  with  Telstar  is  to  launch  a 
relay  facility  like  the  microwave 
towers  that  dot  the  U.  S.  and  permit 
tv  owners  to  view  programs  from 
Hollywood  or  New  York — or  points 
in  between. 

Basically  Telstar  is  the  same  as 
those  microwave  stations  across  the 

country — but,  the  reach  is  farther.  In 
the  terms  of  an  engineer,  it  is  more 
complicated,  more  sophisticated  and 
more  rugged. 

The  first  active  relay  satellite  is  a 
170-pound  ball-shaped  instrument 
34Vi -inches  around  its  middle.  Its 
aluminum  and  magnesium  skin  is 
covered  with  3,600  solar  cells  de- 

signed to  convert  sunlight  into  elec- 
tricity  to   charge   the    19  nickel- 

at  Goonhilly  Down,  Cornwall,  failed  to 
lock  onto  the  satellite;  the  first  picture 
received  there  was  ragged. 
The  televised  portion  of  the  first 

spacecast  was  followed  by  further  tele- 
phone conversations  between  AT&T 

officials  at  Andover  and  congressional 
leaders  in  Washington,  and  a  conversa- 

tion between  FCC  Chairman  Newton 
N.  Minow  and  an  AT&T  executive  at 
Andover.  Accompanying  Mr.  Minow 
to  Andover  for  the  occasion  were  five 
other  FCC  commissioners;  Commis- 

sioner Robert  T.  Bartley  remained  in 
Washington.  The  satellite  was  also  used 
for  the  transmission  of  news  stories,  at 
1,000  words-per-minute,  and  a  trans- 

mission of  a  photograph  (a  picture  of 
Telstar  itself). 

East  to  West  ■  On  Wednesday  night, 
a  taped  French  program  came  through 
with  good  quality.  The  French  had 
scheduled  a  repeat  later  that  night,  but 
turned  over  this  portion  of  the  schedule 
to  the  British  who  transmitted  a  live 

program  from  the  control  center  at 
Goonhilly  Down.  This  was  received  in 
the  United  States  with  great  clarity. 
The  French  broadcast  was  made  at 

12:30  a.m.  Paris  time;  the  British  pro- 
gram originated  at  3:30  a.m.  London 

time. 

On  Friday,  Eugene  J.  McNeely, 
president  of  AT&T,  was  scheduled  to 
make  the  first  two-way  telephone  call, 
to  Jacques  Marette,  director  of  posts 
and  telecommunications  for  the  French 

government. 
British  broadcast  officials  were  irked 

at  the  French  for  "jumping  the  gun"  in 
telecasting  an  entertainment  program  to 
the  United  States.  They  claimed  that 
the  French  had  violated  an  agreement 
to  pool  the  Europe  spacecast  July  23. 

cadmium  batteries  which  power  its 
transmitter  and  receiver  elements. 
Around  its  center  are  two  omni- 

directional antennas — one  for  receiv- 
ing, the  other  for  sending. 

Atop  the  Telstar  is  a  helix  antenna 
to  receive  the  command  signals  from 
AT&T  to  turn  the  equipment  on  and 
off,  for  transmitting  tracking  beacon 
signals,  and  also  for  transmitting  via 
telemetry  some  115  items  of  informa- 

tion, including  temperatures  outside 
and  inside  the  capsule  and  pressure 
inside  the  satellite. 

Transmission  to  Telstar  is  on 
6390  mc;  it  transmits  on  4170  mc. 
It  has  a  traveling  wave  tube  capable 
of  amplifying  the  broadband  signal 
(600  telephone  conversations  or  one 
tv  program)  10,000  times. 

The  communications  satellite  is  or- 

The  July  23  program  will  be  the  first 
formal  direct  telecast  between  the  two 
continents.  A  program  being  arranged 
by  the  three  U.  S.  networks  will  be 
sent  via  Telstar  to  Goonhilly  Down  in 
Britain  and  fed  by  the  British  to  the  16 
Eurovision  countries  of  the  western 
world. 

EBU  Program  ■  The  program  from 
the  EBU  wil  be  coordinated  at  Brussels 
and  fed  to  the  British  land  station  for 
transmission  to  Telstar  and  reception  by 
AT&T  at  Andover  where  it  will  be  fed 
to  the  three  American  networks  for 
distribution  throughout  the  U.  S. 

Both  programs  will  be  15  minutes, 
and  they  will  be  sent  on  different  Tel- 

star passes. 
The  EBU  program  will  include  live 

pickups  of  Europe's  famous  mountains, 
rivers  and  capital  cities.  Before  trans- 

mission to  the  U.  S.,  they  will  be  con- 
verted from  the  three  EBU  standards 

(405,  625  and  819  lines)  to  the  U.  S. 
standard  of  525  lines. 

The  U.  S.  program  is  being  arranged 

by  a  special  network  committee  com- 
prising Ted  Fetter,  ABC;  Fred  Friendly, 

CBS,  and  Gerald  Green,  NBC.  Ex- 
ecutive producer  of  the  EBU  program 

is  Aubrey  Singer,  BBC. 
Later  in  the  year  two  more  European 

countries  will  have  space  stations  for 
Telstar  communications.  Italy  is  build- 

ing a  large  facility  at  Fucino,  50  miles 
northeast  of  Rome,  and  West  Germany 
is  constructing  a  station  near  Raisting, 
about  30  miles  south  of  Munich. 

$50  million  Project  ■  AT&T  has 
spent  an  estimated  $50  million  on  the 
Telstar  project.  Included  in  this  figure 
is  the  $  1  million  for  the  construction  of 
Telstar  itself;  the  $2.7  million  paid  to 
NASA  for  the  rocket  and  launching 
facilities,  and  the  $10  million  that  the 
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Problem: Solution: 

I  biting  the  eanh  ever}-  158  minutes, 
swinging  from  an  apogee  of  3,502 

I  miles  to  a  perigee  of  593  miles.  Speed 
varies  from  1 1 ,220  miles  per  hour  at 
high  altitude  to  18,380  miles  per  hour 
at  low  altitude.  Angle  of  inclination 

to  the  Equator  is  44.7°. 
The  BeU  ground  station.  Space  Hill, 

at  Andover,  Maine,  occupies  1,000 
acres  about  15  rmles  north  of  Rum- 
ford.  The  prime  equipment  there  is 

j     a  giant  horn  antenna  with  an  aperture 
j     opening  of  3,600  square  feet,  neces- 
I     sar>-  to  scoop  up  the  one-billionth 

watt  signal  coming  from  Telstar.  The 

'      signal  is  ampMed  up  to  10  billion 
times  through  a  ruby  crystal  maser 

,     and  an  fm  feedback  circuit  to  result 
i     in  a  usable  signal  which  has  a  mini- 

mum of  noise.  The  Andover  site  also 
is  the  center  for  a  complete  system  of 
tracking  radar  to  lock  the  horn  anten- 

na onto  Telstar. 
\ 

Bell  system  spent  in  building  the  An- 
dover installation.  AT&T  also  has  a 

smaller  space  complex  at  Holmdel.  N.J., 
used  for  experiments  with  Echo,  the 
passive  relay  balloon  used  to  bounce 
radio  signals  across  the  continent. 

AT&T  has  scheduled  a  second  Telstar 
shot  later  this  year,  also  through  the 
facilities  of  NASA.  Tracking  and  tele- 
metr}'  transmission  is  permanently 
turned  off  in  two  years  after  orbiting 
so  as  not  to  cause  interference  to  future 
satellites. 

AT&T's  stock  moved  up  3V2  points 
on  Wednesday,  the  first  day  of  trading 
after  Telstar's  advent.  It  was  the  most 
actively  traded  stock  on  the  New  York 
Stock  Exchange  on  that  day,  with  105,- 
800  shares  being  traded.  It  moved  from 
an  opening  of  109%  to  a  closing  of 

1131/4,  the  day's  high. 

Tv  return  for  Liberace 

planned  by  Telesynd 

After  a  five  year  absence  from  tv, 
Liberace  plans  to  return  in  1962-1963 
in  a  new  series  of  12  one-hour  monthly 
filmed  variet\-  shows. 

Tentatively  titled  An  Evening  With 
Liberace,  the  program  may  be  placed  in 
syndication  next  fall  by  Telesynd,  a  divi- 

sion of  the  Wrather  Corp.,  New  York, 
distributor  of  the  shows.  However,  the 

possibilin*  of  network  scheduling  has  not 
been  ruled  out,  according  to  a  Telesjmd 
spokesman. 

The  shows  will  be  produced  by  In- 
ternational Productions  Inc.,  o'WTied 

jointly  by  Liberace  and  his  management 
office,  Dick  Gabbe-Seymour  HeUer 
Management. 

Each  of  the  shows  wUl  feature  guest 
stars.  Filming  is  scheduled  to  begin  in 
Holh'wood  this  summer. 

BROADCASTING,  July  IB,  19B2 

Two  individual  single  channel  limit- 
ing amplifiers  will  not  provide  proper 

stereo  service.  The  difference  in  level 
between  stereo  channels  may  cause 
one  channel  to  limit  heavily  w'hile  the 
other  is  not  limiting  at  all.  The  re- 

sult is  an  unbalanced  stereo  signal 
with  serious  loss  of  stereo  effect. 

This  unbalancing  problem  is  over- 
come with  the  new  Gates  M-6144 

dual  peak  limiting  amplifier,  as  the 
highest  signal  level  of  either  stereo 
channel  determines  the  total  amount 
of  peak  limitation.  Thus,  the  stereo 
signal  balance  is  brought  up  full  in 
both  channels  for  the  dynamic  range, 
third  dimension  effect  of  stereo 

programming. 

Other  top  features: 
■  Identical  dual  amplifiers  provide  complete  imiformity  of  response,  distortion 

and  phase. 
■  Attack  time  is  extremely  fast — ^up  to  600  microseconds. 
■  Easy  to  balance  due  to  full  dynamic  and  static  balancing  controls  in  first 

audio  stage. 
■  All  controls  accessible  from  drop-down  front  panel. 
■  Designed  for  stereo  but  ideal  for  any  ser\-ice  where  two  limiting  amplifiers  are required.  Switch  to  stereo  or  to  completely  separate  dual  operation. 

For  complete  technical  information,  write  today  for  Bulletin  No.  108. 
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SEVERAL  STORER  SERIES  IN  WORKS 

McCarthy  programs  mostly  sold;  firm  starts  second  year 

Storer  Programs  Inc.  is  starting  its 
second  year  with  several  programs  in 
production,  at  least  one  series  nearly 
completely  sold  out  and  bright  pros- 

pects up  and  down  the  line  George  B. 
Storer  Jr.,  president  of  the  parent 
Storer  Broadcasting  Co.,  told  a  lunch- 

eon news  conference  in  Los  Angeles 
last  week. 

It  was  just  a  year  ago  that  Storer 
started  in  tv  film  syndication  with  the 
formation  of  Storer  Programs  Inc.  to 
handle  distribution,  production  and 
sales  of  tv  shows.  Their  first  purchase 
was  of  168  hour-long  taped  Divorce 
Court  programs  from  KTTV  (TV)  Los 
Angeles  (Broadcasting,  July  10  1961). 

That  initial  venture  has  been  a  great 
success,  Mr.  Storer  said.  Divorce  Court 

is  going  great  guns  as  a  daytime  pro- 
gram, with  good  sales  and  good  ratings. 

Sales  have  been  international  as  well 
as  domestic. 

The  company  now  has  several  pro- 
grams in  production,  Mr.  Storer  said. 

He  listed  Little  Solo,  series  of  39  half- 
hour  shows  with  a  dog  star,  based  on 
a  feature  length  theatrical  film;  a 
Charlie  McCarthy  series  just  going  in- 

to production  (in  association  with  Tel- 
evision Artists  &  Producers  Corp.)  "but 

already  99.9%  sold  and  I  wish  I  could 
talk  about  it  but  I  may  be  able  to  with- 

in a  couple  of  days";  Communism- 
RME,  26  half-hour  programs  designed 
to  educate  the  American  public  about 
communism,  making  use  of  UPI  news 
and  20th  Century-Fox  newsreel  mater- 

ial. "This  is  a  labor  of  love  for  us," 
he  said,  "and  a  very  hard  job  to  do." 
The  "RME"  comes  from  a  Winston 
Churchill  remark  defining  communism 

as  a  "riddle  wrapped  in  mystery  inside 
an  enigma,"  Mr.  Storer  explained.  Art 
Linkletter  serves  as  host  on  this  series, 
which  has  not  yet  been  released. 

Mr.  Storer  was  in  town  for  the  35th 
anniversary  of  Storer  Broadcasting  Co. 
and  the  third  anniversary  of  KGBS  as 
the  Storer-owned  radio  station  in  Los 
Angeles,  which  were  celebrated  jointly 
with  a  lawn  party  reception  held  Wed- 

nesday (July  11).  He  said  news  is 
replacing  music  as  the  programming 
mainstay  of  the  Storer  radio  stations. 
News  is  much  more  challenging,  much 

more  demanding,  he  commented.  "Any- 
body can  pull  a  record  from  a  file  and 

play  it,  but  news  must  be  actual,  factual 
and  authoritative  and  that  takes  a  lot 

more  doing."  The  KGBS  news  staff 
has  increased  its  personnel  five-fold  in 
the  last  year  and  the  same  ratio  applies 
pretty  well  to  all  Storer  radio  stations, 
he  said. 

Editorializing  he  called  "the  most 
satisfying,  most  rewarding  thing  we've 

ever  done,"  but  he  added  that  the 
Storer  stations  editorialize  only  "where 
we're  mature  enough,  where  we  know 
the  community  well  enough  to  be  sure 
of  the  facts  and  present  them  and  then 
draw  our  conclusions."  That  time  has 
not  yet  arrived  for  KGBS,  he  said,  but 
"we'll  editorialize  here  when  we're 

ready." 
He  would  be  very  much  interested 

in  getting  full  time  for  KGBS,  he  de- 
clared, either  through  an  extension  of 

the  hours  of  permitted  operation  on  its 
present  frequency  of  1020  kc,  which 
it  shares  with  clear  channel  KDKA 
Pittsburgh,  or  by  acquiring  another  fre- 

quency on  which  full-time  operation  is 
authorized. 

Etv  outlets  to  get 

520  hours  from  NET 

Educational  tv  broadcasters  will  re- 
ceive 520  hours  of  programming  for 

the  1962-63  season  from  the  National 
Educational  Tv  &  Radio  Center,  John 
F.  White,  president  of  the  organization 
(NET),  said  last  week. 
NET,  which  operates  on  a  $6  mil- 

lion annual  budget,  is  spending  $3  mil- 
lion on  programming,  Mr.  White  said. 

Some  of  the  new  series: 

One-hour  programs  on  domestic  and 
international  affairs;  "Computers  and 
the  Mind  of  Man";  psychology;  "Trio," 
a  series  of  essays  with  a  light  touch; 

"Turn  of  the  Century,"  a  series  of  nine 
programs  about  the  1890-1917  era. 

To  be  continued  for  the  new  season 

are  such  NET  standbys  as  "What's 
New?"  for  children  8-12  years  old; 

"Master  Class,"  on  music,  including  20 
with  Pablo  Casals,  7  with  Lotte  Leh- 

mann  and  others;  a  re-run  of  "Age  of 
Kings,"  plus  several  plays  by  Ibsen, 
Oscar  Wilde  and  Turgenev.  Special 
programs  will  explore  jazz,  folklore,  the 
European  Common  Market  and  de- 

segregation. 
The  NET  organization,  which  recent- 
ly received  $4.7  million  from  the  Ford 

Foundation  to  help  in  its  programming 
service  to  60  etv  affiliates  (Broadcast- 

ing, July  9),  is  also  building  a  library 
of  instructional  programs  for  in-school 
teaching,  Mr.  White  reported. 

Talent  agent  rules 

mailed  for  SAG  vote 

A  summary  of  the  new  regulations 
for  talent  agents,  negotiated  by  Screen 

Actors  Guild  with  the  Artists'  Managers 
Guild  and  a  committee  of  independent 

agents,  has  been  mailed  to  SAG  mem- 
bers together  with  ballots  for  their  ap- 

proval or  rejection  of  the  terms.  A 
covering  letter  from  the  SAG  board  of 
directors  strongly  urges  ratification  of 
the  new  agreement. 

One  major  change  is  that  performers 
are  no  longer  called  on  to  pay  commis- 

sions to  their  agents  for  minimum  resid- 
uals after  the  second  re-run.  Formerly 

all  minimum  residuals  were  commis- 
sionable.  This  rule  becomes  effective 

after  Jan.  31,  1963,  but  it  applies  to  re- 
runs of  programs  made  at  any  time 

back  to  the  beginning  of  residuals. 
The  rules  for  tv  commercials  have 

been  appreciably  changed.  Represen- 
tation for  tv  commercials  is  no  longer 

automatically  included  in  a  contract  for 

tv  representation,  but  must  be  specific- 
(Programming  continues  on  page  75) 
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Here  are  the  next  10  days  of  network  color 
shows  (all  times  are  EDT). 
NBC-TV: 

July  16-20,  23-25  (10:30-11  a.m.)  Play  Your Hunch,  part. 

July  16-20,  23-25  (11-11:30  a.m.)  The  Price 
Is  Right,  part. 

July  16-20,  23-25  (12-12:30  p.m.)  Your  First Impression,  part. 

July  16-20,  23-25  (2-2:25  p.m.)  Jan  Murray 
Show,  part. 

July  16-20,  23-25  (11:15  p.m.-l  a.m.) Tonight,  part. 

July  16,  23  (8:30-9  p.m.)  The  Price  Is 
Right,  P.  Lorriiard  through  Lennen  &  Newell; 
American  Home  Products  through  Ted  Bates. 

July  16  (10-11  p.m.)  Actuality  Special, 
various  sponsors. 

July  17  (7:30-8:30  p.m.)  Laramie,  part. 
July  18,  25  (10-10:30  p.m.)  Play  Your Hunch,  part. 

July  18,  25  (10:30-11  p.m.)  David  Brink- 
ley's  Journal,  Douglas  Fir  Pywood  Assn. 
through  Cunningham  &  Walsh;  Pittsburgh 
Glass  through  Maxon. 

July  19  (10-11  p.m.)  Sing  Along  With 
Mitch,  Ballantine  through  William  Esty;  Buick 
through  Burnett;  R.  J.  Reynolds  through  Esty. 

July  21  (9:30-10  a.m.)  Pip  the  Piper,  Gen- 
eral Mills  through  Dancer-Fitzgeraid-Sample. 

July  21  (10-10:30  a.m.)  Shari  Lewis  Show, 
Nabisco  through  Kenyon  &  Eckhardt. 

July  21  (10-10:30  a.m.)  King  Leonardo  and 
His  Short  Subjects,  General  Mills  through 
Dancer-Fitzgerald-Sample. 

July  21  (7:30-8:30  p.m.)  Tales  of  Wells 
Fargo,  American  Tobacco  through  Sullivan, 
Stauffer,  Colwell  &  Bayles,  and  part. 

July  22  (5:30-6  p.m.)  Patterns  in  Music, 
sust. 

July  22  (6-6:30  p.m.)  Meet  the  Press,  co-op. 
July  22  (7-7:30  p.m.)  Bullwinkle,  part. 
July  22  (7:30-8:30  p.m.)  Walt  Disney's Wonderful  World  of  Color,  Kodak  and  RCA 

through  J.  Walter  Thompson. 
July  22  (9-10  p.m)  Bonanza,  Chevrolet 

through  Campbell-Ewald. 
July  25  (7:30-8:30  p.m.)  Wagon  Train,  Ford 

through  J.  Walter  Thompson;  National  Biscuit 
through  McCann-Erickson;  R.  J.  Reynolds 
through  William  Esty. 
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EDITORIALS  GIVE  STATION  PRESTIGE 

Expressing  opinions  on  public  issues  already  fastest  growing 

program  format  and  promises  even  more  growth,  survey  shows 

The  broadcast  editorial  is  the  fastest 
growing  form  of  radio  and  television 
program. 

With  this  growth,  stations  are  acquir- 
ing new  prestige  and  greater  influence 

in  their  communities,  according  to  a 
nationwide  sample  survey  conducted  by 
Broadcasting. 

Returns  from  a  typical  cross-section 
of  editorializing  stations  show  the  dy- 

namic development  of  this  growingly 
popular  form  of  public-service  pro- 

gramming. Questionnaires  sent  to  a 
random  sample  of  350  editorializing 
stations  produced  205  usable  replies. 

The  random  selection  technique,  it 
was  felt,  would  produce  the  widest  di- 

versity of  responses  from  editorializing 
stations.  This  widespread  sampling  of 
experienced  editorializers  is  calculated 
to  give  the  deepest  reservoir  of  know- 
how  which  can  be  tapped  for  the  benefit 
of  station  executives  seriously  consider- 

ing going  into  the  field  themselves.  On 
the  other  hand,  it  classifies  the  survey 
information  as  a  cross-section  of  the  in- 

dustry's editorializing  posture  and  nec- 
essarily omits  large  numbers  of  stations 

that  have  made  significant  progress  in 
the  field. 

Here  are  some  of  the  high  spots  of 
the  survey: 

■  One  out  of  six  editorializing  sta- 

tions have  aired  their  editorial  opinions 
less  than  a  year. 

■  One  out  of  16  editorializing  sta- 
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tions  have  done  so  for  more  than  10 

years. ■  Over  half  of  the  stations  editori- 
alize daily  or  five  days  a  week. 

■  The  editorial  board  system  is  the 
usual  method  of  selecting  editorials. 

■  Management  keeps  a  tight  rein" over  editorial  policy. 

■  Five  out  of  six  of  the  editorializing 
stations  (83%)  report  this  practice  of 
taking  a  stand  on  issues  of  the  day  has 
improved  their  position  as  a  competitor 
to  local  newspapers. 

■  Nearly  half  of  the  reporting  sta- 
tions run  their  editorials  anywhere  from 

three  to  eight  times  a  day. 

■  One  out  of  five  editorializing  sta- 
tions have  taken  a  position  on  political 

candidates  (see  political  story,  page  54). 

The  first  burst  of  editorializing  ap- 
peared on  the  broadcast  scene  in  the 

last  half  of  1949  when  the  FCC  re- 
voked its  famed  Mayflower  or  anti- 

editorial  decision.  The  growth  was 
steady,  but  not  spectacular,  during  the 
1950s.  During  that  decade  a  number 
of  members  of  the  FCC  spoke  out  on 
behalf  of  editorializing  as  a  public  serv- 

ice responsibility.  Finally  when  Newton 
N.  Minow  assumed  office  in  early  1961 

he  frequently  stated  with  vigor  his  be- 
lief in  editorializing  (see  FCC  story, 

page  56). The  present  FCC  is  unanimous  in  its 
belief  in  station  editorializing. 

In  sampling  stations  that  carry  edi- 

HOW  BROADCASTERS  EDITORIALIZE 

The  following  percentages  are  based  on  a  sample  of  205  radio  and  television  stations,  in 
try  and  in  all  sizes  of  markets,  which  are  editorializing  regularly  and  have  for  a  year  or all  parts  of  the  coun- longer. 

How  long  have  you 
editorialized? 1  yr.  16% 1  to  2  yrs.  49% 3  to  5  yrs.  18% 

5  to  10  yrs.  12% 
Longer  6% 

How  often  do  you  edi- 
torialize? Daily  53% Weekly  31% Regularly  4% Occasionally  12% 

What  time  do  you  edi- 
torialize? Morning  5% Afternoon  11% Evening  12% 

Several  times  46% 
Varies  26% 

Who  writes  your  edi- 
torials? Manager  28% Top  Execs.  23% Staffers  16% 

Newsmen  32% 
Others  .5% 

Who  airs  your  editori- 
als? Manager  35% Top  Execs.  28% Staffers  11% News  Execs.  26% 

Who  selects  editorial 
subjects? Manager  2% Top  Execs.  2% Staff  Conference  21% Editorial  Board  69% 

Who  rules  on  editorial 
policy? Manager  39% Top  Execs.  25% News  Execs.  2% Editorial  Board  35% 
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EDITORIALS  GIVE  STATION  PRESTIGE  continued 

torials,  Broadcasting  sought  typical 
data  and  trends.  The  200-plus  stations 
that  responded  are  beheved  representa- 

tive. This  list  of  stations  is  only  a  small 
minority  of  editorializing  broadcasters 
but  the  sample  is  large  enough  to  show 
how  and  why  stations  carry  opinions, 
how  they  do  it,  what  results  they  get 
and  what  problems  they  face. 
How  does  the  small-staffed  local  sta- 

tion handle  the  personnel  problem?  The 
well-staffed  metropolitan  station?  Is 
editorializing  worth  the  trouble  and 
risk?  What  about  the  equal-time  and 
fairness  doctrines?  What  is  their  effect 
in  political  campaigning? 

Stations  Answer  ■  The  answers  to 
these  questions  and  many  others  are 
provided  by  the  stations  themselves. 
Under  the  law  the  editorializing  stations 
furnish  their  facilities  for  reply  by  those 
taking  a  different  stand. 

The  ranks  of  editorializing  stations 
are  full  of  outstanding  operations  that 
hold  an  important  place  in  the  develop- 

ment of  this  form  of  public  service  pro- 
gramming. This  particular  Broadcast- 

ing analysis,  however,  can  only  high- 
light the  case  histories  gleaned  from  the 

survey's  sample.  The  survey  is  de- 
signed to  show  how  the  editorial  prac- 

tice is  developing  rather  than  to  select 
specific  stations  for  their  outstanding 
performance  in  this  field. 

A  significant  number  of  station  com- 
ments in  the  questionnaires  pointed  to 

the  opportunity  provided  in  communi- 
ties where  newspapers  use  canned  edi- 

torials or  do  not  take  strong  stands  on 
controversial  issues. 

This  important  finding  came  from 
the  questionnaires: 

■  More  than  19  out  of  20  editorializ- 
ing stations  (96% )  take  firm  stands  on 

controversial  issues. 
Here  is  a  highly  favorable  climate  for 

radio  and  tv  stations,  a  fact  they  sense 
acutely  as  they  use  editorials  to  build 
audience  and  prestige — and  to  attract 
advertisers,  too  (see  story  of  typical 
results  of  editorializing,  page  66). 
NAB  has  officially  encouraged  edi- 

torializing and  last  winter  held  a  two- 
day  editorializing-public  affairs  clinic 
attended  by  300  broadcasters.  The  as- 

sociation feels  competent  station  edi- 
torializing helps  broadcasters  achieve 

greater  stature  by  showing  a  dedication 
to  community  interests  (see  story,  page 
72). 

The  clinic  was  given  results  of  an 
NAB  survey  (1,723  station  replies) 
showing  61%  were  editorializing  and 
35%  planned  to  begin  within  a  year. 
Of  those  editorializing,  27%  did  so 
daily,  12%  weekly  and  65%  inter- 

mittently. Only  11  %  of  those  editorial- 
izing took  a  stand  in  support  of  or 

against  political  candidates. 

Florida  Resolution  ■  Just  last  month 
Florida  Assn.  of  Broadcasters  adopted 

a  resolution  stating  that  "vigorous, 
courageous  editorializing  is  one  impor- 

tant way  by  which  the  broadcast  indus- 
try may  rid  itself  of  the  fear  of  govern- 

ment programming  control."  About 60%  of  Florida  stations  editorialize, 
compared  to  a  30%  national  average, 
according  to  Lee  Ruwitch,  WTVJ  (TV) 
Miami,  past  president  of  FAB  and  a 
longtime  editorializing  booster. 

Why,  after  all  these  years,  is  there 
such  a  boom  in  editorializing?  Aside 
from  the  bureaucratic  barriers  once 

imposed  by  the  FCC,  the  fact  must  be 
faced  that  broadcasters'  news  efforts 
just  three  decades  ago  were  dominated 

At  WITI-TV  Milwaukee  Carl  Zimmer- 
man, director  of  news  and  public 

affairs,  delivers  the  "WITI-TV  Edi- 
torial" four  times  daily. 

by  timidity,  fear  and  inadequate  report- 
ing. The  networks  led  the  trend  by 

accepting  from  AP,  UP  and  INS  a 
spoonfed  Press-Radio  Bureau  Coopera- 

tive news  service  as  it  was  teletyped  to 
them. 

In  the  mid- 1930s  more  aggressive  sta- 
tions were  asserting  their  independence 

by  recognizing  the  importance  of  news 
as  a  program  feature.  The  bureau  was 
finally  booted  out  of  its  control  of  net- 

work news  after  three  years,  ending  a 
sorry  phase  of  news  broadcasting.  But 
along  came  the  Mayflower  Decision,  a 
frightening  setback  for  stations  that 
wanted  their  opinions  known  in  their 
communities. 

Still  Commented  ■  There's  practic- 
ally no  documentation,  but  it's  likely 

some  broadcasters  got  around  the  May- 
flower Decision  through  such  devices  as 

personal  commentaries. 
Now,  with  broadcasting  in  its  fifth 

decade,  the  editorial  is  coming  into  its 
own.  Why  do  stations  want  to  editor- 

ialize? What  impels  the  decision  to 
shift  from  neutrality  into  the  type  of 
offensive  position  the  FCC  encourages? 

Some  of  the  philosophy  and  practical 
planning  that  has  led  to  editorializing 
will  be  found  in  these  columns.  The 
cases  cited  are  typical  as  a  result  of  the 
random  sampling  technique.  They  were 
not  selected  on  any  sort  of  recognition 
system  but  merely  culled  from  the  200- 

plus  questionnaires. 
Jules  Dundes,  vice  president-general 

manager  of  KCBS  San  Francisco,  ex- 
plained that  the  role  of  radio  has  been 

changing  in  the  last  few  years.  "It's  no 
longer  strictly  an  entertainment  me- 

dium," he  said,  "but  is  now  also  an  im- 
portant information  source.  We  believe 

not  only  do  we  have  an  obligation  to 
inform  our  listeners  on  subjects  of  com- 

munity interest  but  also  an  obligation  to 
state  our  opinions  when  we  have  some- 

thing important  to  say." One  of  the  overwhelming  proportion 

of  stations  granting  equal  time  for  re- 
plies and  actively  soliciting  rebuttal, 

WDSU-AM-TV  New  Orleans,  makes 
a  point  of  distributing  mimeographed 
texts  of  both  its  editorials  and  the  re- 

plies. (The  same  practice  is  followed 

by  other  stations.)  "The  WDSU  edi- 
torial policy  has  as  one  of  its  funda- 
mental purposes  to  encourage  the  prog- 

ress and  growth  of  Louisiana,"  said  A. 
Louis  Read,  executive  vice  president- 
general  manager. 

Early  Editorials  ■  WMCA  New  York 
started  campaigning  for  the  right  to 
editorialize  in  1948  and  by  1954  was 
on  the  air  weekly.  Now  it  editorializes 
a  minimum  of  four  times  a  day  (24- 
hour  day).  R.  Peter  Straus,  president, 
holds  a  tri-weekly  conference  on  station 
editorials. 

"WMCA  editorializes  to  stimulate 
listeners  toward  positive  action  in  local, 

national  and  international  affairs,"  said 
Michael  Laurence,  public  relations  di- 

rector. He  cited  a  Psychological  Corp. 

of  America  study  showing  WMCA  au- 
diences "regard  the  station  as  a  fair- 

minded  crusading  broadcasting  outlet." 
Mr.  Straus  contends,  "The  listener, 

besides  being  entertained  and  informed, 
must  be  educated,  stimulated  and  pro- 

voked if  the  cause  be  just." 
Here's  the  way  Eugene  B.  Dodson, 

vice  president-manager  of  WTVT  (TV) 
Tampa-St.  Petersburg,  Fla.,  put  it: 
"WTVT  believes  people  prefer  to  watch 
the  station  they  can  trust,  and  which 

they  regard  as  a  friend  and  good,  re- 

sponsible fellow  citizen."  WTVT tackled  a  hot  one  locally  by  editorializ- 
ing on  behalf  of  cooperation  between 

the  rival  cities  and  Hillsborough  and 
Pinellas  counties.  It  was  delighted 

when  a  joint  county  commission  com- 
mittee and  planning  group  followed. 

In  many  cases  the  documentary  func- 
tion blends  with  editorializing,  serving 

both  to  inform  and  to  present  a  sta- 
tion's position.  KOIN-TV  Portland, 

Ore.,  arranged  a  three-part  documen- 
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'look  what  local-issue 

editorializing  can  do -and 

welcome  it  as  your  public 

responsibility."  says  John  F.  Dille,  Jr. (John  F.  DiHe,  Jr.,  who  serves  on  the  NAB  Committee  on  Editorializing, 
is  President  of  WSJV-TV,  South  Bend-Etkhart,  WTRC-AM/FM,  Elkhart. 
WKJG-TV  and  AM,  Fort  Wayne,  Indiana.) 

"It  can  stir  up  the 

state  legislature." 

An  Air-Editorial  on  reapportion- 
ment, "The  Shame  of  Indiana," 

suggested  three  solutions  to  the 
political  nose-count  problem,  poked 
an  accusing  finger  in  the  ribs  of 
public  officials,  and  stirred  up  a 
wide  response. 

'It  can  improve  the 

image  of  a  town." 

This  Air-Editorial  was  entitled  "To  Kill 
A  City."  It  served  to  erase  untrue 
impressions  about  South  Bend,  Indiana 
as  an  area  of  labor  unrest.  It  stimulated 
citizens  to  renew  their  efforts  to  attract 
new  industry  to  this  city  and  strength- 

ened their  faith  in  themselves. 

"It  can  change 

the  time  of  day!" 
Indiana's  inconsistent  clocks  came 
under  scrutiny  in  the  Air-Editorial 
programmed  as  "Time  and  Time 
Again!'  The  difficulties  arising 
because  adjoining  counties  observe 
"slow"  time  or  "fast"  time  during  a 
portion  of  the  year  were  graphically 
described.  Since  this  telecast,  the 
South  Bend  Chamber  of  Commerce 
has  taken  a  positive  stand,  and  the 
City  Council  is  expected  to  follow. 

"If  broadcasters  want  the  pre- 
rogatives of  freedom  of  the  press, 

they  must  acknowledge  the  col- 
lateral obligation  of  effort  and 

expense  in  the  editorial  field. 
Lively,  constructive  editorializ- 

ing heightens  the  stature  of  the 

station  .<" 

A  D  ver>?T)  s  r  MG  time  sales,  inc. 

fORT  WAYNE NBC SOUTH  flEND- 
ELKHART 

ABC 
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EDITORIALS  GIVE  STATION  PRESTIGE  continued 

tary  in  which  outstanding  scholars  led 
discussions  of  world  population  pres- 
sures. 

Many  of  the  group  broadcast  opera- 
tions are  aggressive  editorializers.  West- 

inghouse  and  Storer,  to  name  a  couple, 
consider  editorials  a  basic  program  serv- 
ice. 

Editorial  experimenting  is  under  way 
at  Corinthian  Stations.  Techniques, 
personnel  requirements  and  other  as- 

pects of  the  problem  are  being  studied 
at  WANE-TV  Fort  Wayne,  Ind.  If  the 
Fort  Wayne  trials  shake  out,  Corinthian 
hopes  to  expand  editorializing  to  other 
markets. 

Otherwise  Sterile  ■  Lawrence  H. 
Rogers  II,  executive  vice  president  of 
the  Taft  Broadcasting  Co.  stations, 
summed  up  the  need  for  editorializing 

this  way,  "The  continuing  concentration 
of  the  ownership  control  of  the  printed 
press  and  its  relative  decline  in  effec- 

tiveness demand  an  increasing  attention 
to  editorial  expression  by  broadcast  li- 

censees. A  broadcasting  operation 
without  expression  of  views  is  not  only 
sterile;  worse  yet,  it  runs  the  risk  of 
being  merely  a  conduit  for  the  views 

of  others  through  the  overwhelming 
preponderance  of  network  program- 

ming in  television  and  press  association 

news  copy  in  radio."  All  Taft  stations editorialize. 
A  major  entry  joined  the  ranks  of 

tv  editorializers  last  week.  WMAR 

(TV)  Baltimore  accompanied  a  25- 
minute  documentary  on  juvenile  van- 

dalism with  a  three-minute  editorial 
voiced  by  Robert  B.  Cochrane,  program 
director.  The  editorial  noted  that  27 
states  have  laws  covering  responsibility 
of  parents  for  vandalism  by  their  chil- 

dren and  called  for  a  similar  statute  in 
Maryland.  The  WMAR  editorial  was 
independent  of  the  Sunpapers,  which 
own  the  station.  Mr.  Cochrane  said 

documentary-editorial  features  will  be 
broadcast  monthly,  perhaps  oftener,  on 
a  regular  basis.  The  station  has  seldom 
taken  an  editorial  position  in  the  past. 

Opposition  ■  Then  there  are  reasons 
why  stations  feel  they  should  not  edi- 

torialize. Del  Leeson,  general  manager 
of  KPAM-KPFM  (FM)  Portland,  Ore., 

views  it  this  way:   "We  decided  we 

could  not  come  up  with  an  acceptable 
approach  without  adding  additional 
people  to  do  nothing  but  research.  .  .  . 
Until  we  could  undertake  editorializing 
on  a  consistent,  day-to-day  basis  we 
were  better  off  not  to  initiate  the  idea." 

But  J.  Michael  Early,  general  man- 
ager of  WWL-TV  New  Orleans,  said 

WWL-TV  "is  no  longer  a  neuter  gen- 
der." When  a  piece  of  financial  legisla- 

tion became  involved  in  power  politics, 

WWL-TV  editorialized,  "We  the  peo- 
ple were  robbed."  It  has  commented 

firmly  on  such  topics  as  bridge  tolls,  a 
shipbuilding  tax  and  school  integration. 
A  three-point  policy  guides  WQXI 

Atlanta:  Opinions  should  be  sound  and 
based  on  truth  adduced  from  fact;  an 
editorial  voice  must  not  be  critical  sole- 

ly for  the  purpose  of  criticizing;  an 
editorial  should  never  be  self-serving. 

Competitive  ■  "We  have  improved 
our  position  as  a  competitor  to  the  lo- 

cal newspaper,"  said  Paul  F.  Skinner, 
president-general  manager  of  WHBL 
Sheboygan,  Wis.  Four  out  of  five  edi- 

torials deal  with  local  matters. 
Bill  Harrell,  KVOZ  Laredo,  Tex., 

finds    editorializing    "has    opened  to 

newsmen  doors  that  were  formerly 
closed."  KVOZ  has  attacked  local  law 
enforcement,  poor  streets  and  the  nar- 

cotics problem  with  hard-hitting  editor- 
ials. 

But  WHRB-FM  Cambridge,  Mass., 
does  not  editorialize.  David  E.  Levy, 

station  manager  explained,  "We  prefer 
not  to  get  involved  in  editorializing  and 
to  devote  our  time  to  maintaining  the 
highest  possible  standard  in  our  other 
programming — classical  music,  jazz, 
folk  music,  news  and  public  affairs  fea- 

tures such  as  drama  and  documen- 

taries." 

At  times  the  difference  between  edi- 
torials and  commentaries  is  not  sharply 

drawn,  especially  when  the  personality 
aspect  is  prominent.  For  example,  a 
new  morning  news  program  on  WFLN- 
AM-FM  Philadelphia,  Editorially  Speak- 

ing, gives  Taylor  Grant  a  chance  to 
voice  his  own  views  on  news  of  the  day 

in  a  way  "to  provoke  opinion  and  stim- 
ulate conversation." 

What  'We  Think'  ■  "We  have  no 

right  to  tell  people  what  to  think,"  ex- 

plained W.  C.  Swartley,  Westinghouse 
Broadcasting  Co.  area  vice  president. 
"What  our  editorials  do  is  tell  what 
we  think.  A  new  dimension  has  opened 

up  in  radio  and  television  journalism." 
An  editorial  researcher  and  writer  pre- 

pares editorials. 
James  E.  Allen,  WBZ-TV  Boston, 

and  Paul  G.  O'Friel,  general  manager 
of  WBZ-WBZA  Boston-Springfield,  said, 
"We  believe  our  editorial  posture  is 
superior  to  that  of  the  local  newspapers, 
which  often  give  the  impression  of  let- 

ting their  news  be  colored  by  their  edi- 
torial policy.  Our  news  and  editorials 

are  totally  separate  in  every  respect." The  stations,  along  with  newspapers, 
have  long  championed  urban  renewal 
and  the  program  is  described  as  moving ahead. 

Charles  C.  Smith,  president  of 

WDEC  Americus,  Ga.,  said,  "We 
strive  for  the  image  of  good  citizen- 

ship." 

When  John  S.  Knight,  newspaper 

operator  and  owner  of  broadcast  mi- 
nority holdings,  was  quoted  in  the  De- 

troit Free  Press  as  saying  newspapers 

print  readers'  replies  to  their  editorials, 
a  broadcaster  was  moved  to  reply.  Thad 
M.  Sandstrom,  WIBW-AM-TV  Topeka, 
Kan.,  cited  examples  in  which  public 
officials  and  legislators  had  accepted 
offers  of  station  facilities  to  reply  to 

broadcast  editorials.  "Most  broad- 
casters believe  they  have  an  obligation 

to  present  both  sides  of  controversial 
issues,"  Mr.  Sandstrom  wrote  Mr. 
Knight. 

WIBW-TV  prefers  a  weekly  interval. 

"We  try  to  be  selective  when  we  editor- 
ialize," said  Mr.  Sandstrom,  general 

manager  of  the  newspaper-aflSliated 
station.  "Then  people  know  we  are  tak- 

ing a  stand  on  a  major  community 
problem.  We  believe  our  editorials 
stimulate  thinking  by  many  people  who 
are  only  casually  interested  in  city  and 
state  affairs. 

"Many  do  not  read  newspaper  edi- 
torials but  in  broadcasting  we  have  a 

unique  ability  to  get  our  viewpoint 

across  to  all  who  are  tuned  in." Mr.  Sandstrom  decides  on  policy 
after  consulting  the  news  director  and 
department  personnel.  Spokesmen  for 
the  opposition  are  invited  to  reply. 
An  editorial  on  the  need  for  hot 

water  in  schools  produced  dramatic  re- 
sults, with  the  school  board  deciding  to 

correct  the  situation. 

George  Whitney,  vice  president-gen- 
eral manager  of  KFMB-AM-TV  San 

Diego,  Calif.,  said,  "Broadcasting  must 
earn  a  position  of  stature  within  the 
community.  Editorializing  is  the  most 

important  factor  in  this  process." And  Bob  Gamble,  news  manager  of 
WFBM-AM-FM-TV  Indianapolis,  said 

it  makes  "for  best  public  relations,  news 

appeal  and  public  information." "It  makes  advertising  much  more  be- 

Does  editorializing  help  station's 
image? 

Yes No. Unknown  Unanswered 

In  the  community  97% 0 2%  1% 

As  competitor  to  newspapers  76% 
6% 

9%  8% 
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•  Pulled  almost  twice 

I  the  audience  on 

:  WJW-TV  as  the  next 

I  2  stations  combined 

Newest  children's  I 
show  on  TV 

Now  available 

nationally...  130 

fascinating  half 

hour  programs 

B'WANA  DQIl  in  Jungle-La P^^^  Bongo  Bailey...  a 
^Mud  chimpanzee  who 

hIi^jI  does  the  "Twist"! 

Bongo  is  B'Wana  Don's  chief 
helper  and  mischief  maker. 

Elsa  the  Lion  cub  .  .  . 

Bongo's  pal  and 
competitor  in  the 

wrestling  arena,  and  the  unwill- 

ing target  of  Bongo's  pranks. 

i^^H  Benny
  the  Boa  Con- 

stricter .  .  .  tame  and 
gentle  as  a  puppy, 

Benny  spends  his  time  and  his 

7  feet  of  body  wrapped  around B'Wana's  neck. 

ENTERTAINING  —  EDUCATIONAL  .  .  .  Visitors  to  Jungle-La  range  from^alliga- 
tors  to  zebras  —  or  maybe  even  from  aardvarks  to  zorils.  Go  with  Bongo  on 

a  submarine  safari  to  see  rare  tropical  fish.  B'Wana  Don  brings  to  Jungle-La 
virtually  every  species  known  to  the  animal  world. 

ALSO  AVAILABLE  AS  A  ONE-HOUR  PROGRAM 

^
0
 

Storer 

Programs INCORPORATED 
V  y 

OFFICES:  Atlanta,  Chicago,  Houston,  Los  Angeles  /  500  Park  Avenue,  New  York,  N.Y. 



EDITORIALS  GIVE  STATION  PRESTIGE  continued 

lievable,"  said  William  N.  Bate,  pro- 
gram manager  of  KRLW  Walnut  Ridge, 

Ark. 
In  the  opinion  of  W.  L.  Gleeson, 

general  manager  of  KICO  El  Centro, 

Calif.,  "it  is  a  waste  of  facility  not  to 
use  it  fully."  J.  P.  Wardlaw,  president 
of  KIST  Santa  Barbara,  Calif.,  said, 

"Related  or  not,  business  continues  to 

rise." Fine  Response  ■  WAVA  Arlington, 
Va.,  in  the  Washington  metropolitan 
area,  ignored  warnings  to  stay  out  of 
controversy  and  did  just  the  opposite, 
according  to  Arthur  W.  Arundel,  presi- 

dent. Sponsors  would  quit  and  listeners 
turn  olf  WAVA,  he  was  told.  What 

spot  for  broadcast  editorializing,  of 
course. 

In  McKinney,  Tex.,  to  cite  one  of 
hundreds  of  examples,  KMAE  is  the 
only  source  of  local  facts  much  of  the 
time,  according  to  George  W.  Smith 
Jr.,  owner-general  manager.  The  sta- 

tion has  commented  on  national  and 
international  problems  when  local 
issues  were  not  of  immediate  impor- 

tance. Mr.  Smith,  incidentally,  was 
elected  mayor  of  McKinney.  KMAE 
has  promoted  tax  re-evaluation,  school 
changes,  city  improvements  and  dou- 

bling of  the  city's  area. 
Home  Problems  ■  Local  newspapers 

tend  to  editorialize  on  national  and 

Encouraging  the  broadcast  editorial  at  the  college  level  WTVJ  Miami  presents 
prizes  each  month  to  students  for  outstanding  editorials.  Winners  for  June 
receiving  checks  from  Lee  Ruwitch,  general  manager  (I)  are  Jack  Mass,  Jerome 
Green,  Willa  Vee  Young  and  journalism  chairman  Dr.  M.  J.  Taylor,  all  of  Dade 
County  Junior  College.  Students  delivered  their  own  editorials  on  the  air 
during  a  WTVJ  news  program. 

happened?  "Listeners  who  most  vio- 
lently disagreed  with  our  opinion  have 

given  us  some  of  the  finest  letters.  We 
have  invited  letters,  broadcasting  the 
better  ones.  Sponsors  have  at  least 
been  tolerant.  Several  threatened  to 
quit  but  none  have  done  it.  The  angriest 

listeners  write  over  and  over  again." Mr.  Arundel  warned  that  stations 

planning  to  editorialize  should  recog- 
nize they  are  taking  a  serious,  solemn 

step  and  must  be  prepared  to  face  crit- 
icism and  to  spend  adequate  time  in 

preparing  editorials  of  professional 
quality. 

Dozens  of  stations  observed  local 

newspapers  don't  take  stands  on  politi- cal and  controversial  issues  and  when 
they  do  often  give  biased  or  incomplete 
versions  of  situations.  This  is  a  natural 

world  issues,  neglecting  local  news, 
said  Robert  V.  Jones,  editorial  research 
director  of  WOWO  Fort  Wayne,  Ind., 
Westinghouse  station.  A  WOWO  drive 
against  obscene  and  pornographic  lit- 

erature brought  a  drop  in  the  level  of 
questionable  literature  on  newsstands 
and  drew  support  of  the  pharmaceutical 
association. 

Some  of  WOWO's  editorializing 
topics  are  auto  inspection  need,  civil 
service  for  police.  National  Radio 
Month,  get-out-vote,  student  drop-outs, 
safe  driving,  jury  service,  mental  health, 
reapportionment,  mental  illness,  jay- 

walking, cancer  fight  and  obscene  mag- 
azines. And  when  the  mayor  took  up 

the  pornography  campaign,  WOWO 
duly  praised  him. 

Another  station  that's  in  a  one-news- 

paper city,  WOOD  Grand  Rapids, 
Mich.,  points  out  that  editorials  give 

"a  second  viewpoint  on  many  issues." 
Michael  O.  Lareau,  station  manager, 

said  editorializing  "has  added  an  addi- 
tional maturity  to  our  news  presenta- 
tion." WOOD  is  one  of  the  Time-Life 

stations.  Willard  Schroeder  is  president- 
general  manager. 

Leadership  ■  The  newspaper-aflGJi- 
ated  WSB-AM-TV  Atlanta  stations  edi- 

torialize "because  people  need  to  be  led, 
not  just  fed,  by  those  in  a  position  to 

know  and  disseminate  the  facts,"  ac- 
cording to  Dick  Mendenhall,  editorial 

director.  He  added,  "In  the  area  of 
opinion,  people  are  beginning  to  con- 

sider WSB  a  voice  of  its  own,  and  many 

are  listening  and  reacting." KNTV  (TV)  San  Jose,  Calif.,  joined 
the  editorializing  trend  after  Allen  T. 
Gilliland,  president,  attended  the  NAB 
clinic  last  March.  A  fulltime  staffer 
researches,  writes  and  airs  editorials 

five  days  a  week.  "Our  aim  is  to  pro- 
mote the  citizen  interest  and  govern- 

mental responsibility  that  are  required 

if  this  area's  explosive  growth  is  to  have 
direction  and  purpose,"  Mr.  GiUiland said. 

"We  believe  one  of  our  obligations 
in  the  public  interest  is  to  provide 

thought  leadership,"  said  Campbell 
Thompson,  general  manager  of  WGNY 
Newburgh,  N.  Y. 

"We  editorialize  to  better  the  area," 
said  Simon  Goldman,  WJTN  James- 

town, N.  Y.  "A  better  community 
means  a  more  prosperous  community." 

Without  editorials  "a  station  risks 

being  sterile,"  said  Jesse  Helms,  vice 
president  of  WRAL-TV  Raleigh,  N.  C. 
Like  other  stations,  WRAL-TV  has 
been  reported  to  the  FCC  for  its  edi- 

torials but  has  told  the  Commission  the 
what,  how  and  why  of  the  stands. 

"You  can't  lose  by  editorializing," 
said  Robert  Wells,  president-general 
manager  of  KIUL  Garden  City,  Kan. 
"It  is  our  firm  belief  that  even  a  poor 

editorial  is  better  than  none  at  all." 
Short  Editorials  ■  Gordon  McLen- 

don,  president  of  the  McLendon  Sta- 
tions, features  a  machine-gun  technique 

in  his  one-minute  editorials.  "Rubbish," he  observed  on  the  air,  in  commenting 
on  talk  of  economic  weakness.  Another 

comment,  "If  we  pass  a  few  more  bills 
like  Senator  Gore's  our  free  enterprise 
system  will  finally  throw  up  and  give 

up." 

Sherwood  R.  Gordon,  president  of 

KSDO  San  Diego,  Calif.,  said,  "The 
maturity  of  our  medium  is  only  real- 

ized with  an  editorial  voice." 
Joseph  S.  Field  Jr.,  manager  of 

WIRK  West  Palm  Beach,  Fla.,  feels 

editorializing  creates  "an  atmosphere 
of  adult  listening  in  an  era  of  children's 

music." 

"We  feel  editorializing  represents  the 

logical  climax  to  reporting  the  news," 
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"Swans '  eggs  to  smash .  • . 
...in  a  thousand  American  cities...  For  Kicks 

Today's  young  Vandal  is  a  faceless  phantom whose  handiwork  defaces  a  thousand  American 
cities  .  ,  .  For  Kicks. 

His  trail  is  marked  by  broken  glass,  smashed 
street-lights,  ransacked  schools,  false  fire  alarms  and 
the  shattered  nests  of  beautiful  birds  —  aU  accom- 

plished in  his  search  .  .  .  For  Kicks. 

He  is  a  problem  IN  Baltimore,  but  not  a  problem 
peculiar  TO  Baltimore,  because  his  work  may  be 
seen  wherever  idle  hands  itch  .  .  .  For  Kicks. 

He  is  the  product  of  many  backgrounds,  many 
different  circumstances.  Average  him  all  together 
and  he  is  white,  male,  thirteen,  and  willful— always 
on  the  lookout . . .  For  Kicks. 

In  Baltimore,  Station  WMAR-TV's  cameras  have 
made  a  searching  study  of  juvenile  Vandalism  in  a 

graphic  documentary  entitled  . . .  For  Kicks. 
And  in  a  Station  Editorial  concluding  the  study, 

WMAR-TV  says:  "...  at  least  a  part  of  the  solu- 
tion lies  in  a  dechning  sense  of  responsibility  .  .  . 

an  atmosphere  of  parental  unconcern  which  may 
be  fed  by  the  knowledge  that,  in  Maryland,  a 
parent  is  not  legally  responsible  for  the  depreda- 

tions of  a  minor  child. 

"...  in  recent  years  27  states  .  .  .  have  passed 
laws  under  which  parents  can  be  made  to  repair 
or  replace  what  their  children  deface  or  destroy. 
Station  WMAR-TV  recommends  a  study  of  these 

model  laws  with  a  view  to  revising  Maryland's 
own  regulations  to  place  a  fair  share  of  the  job 
of  correction  and  control  of  the  adolescent  where 
it  has  traditionally  belonged  ...  on  the  parent 

...  in  the  home." 

No  Wonder  —  In  Maryland  Most  People  Watch 

WMAR-TV® 

Channel  2-Sunpapers  Television -Baltimore  3,  Md. 
Represented  Nationally  by  THE  KATZ  AGENCY,  INC. 
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EDITORIALS  GIVE  STATION  PRESTIGE  continued 

said  James  E.  Ahlstrom,  news  director 
of  WPVL  Painesville,  Ohio. 

"Anything  we  can  do  to  get  out  of 
the  electronic  jukebox  classification  is 

important,"'  according  to  Clair  B.  Hull, 
president-general  manager  of  KCID 
Caldwell,  Idaho. 

"Prestige-wise  nothing  does  a  better 
job  for  us  than  our  editorials,"  said 
Robert  L.  Wilson,  president-general 
manager  of  WKVA  Lewistown,  Pa. 
WCRB-AM-FM  Boston  caused  a  stir 

when  it  ran  a  critical  series  on  the 
March  of  Dimes  and  polio  foundation 
drives,  pointing  to  heavy  campaign 

costs.  "Many  regard  radio  as  a  phono- 
graph but  editorializing  gives  a  station 

character,"  said  David  S.  MacNeill, 
news-program  director. 
KENL  Areata,  Calif.,  started  edi- 

torializing four  years  ago  because,  ac- 
cording to  Mel  Marshall,  general  man- 

ager, "the  dominant  daily  has  many 
sacred  cows  and  runs  few  meaning- 

ful locally  slanted  editorials."  KENL 
got  into  editorializing  four  years  ago 
when  plans  for  new  city  hall  and  court- 

house used  concrete  construction 
whereas  KENL  argued  local  lumber 
products  should  be  used.  Areata  and 
Eureka  were  greatly  excited  over  the 
matter,  he  said,  though  the  station  lost 

the  fight.  It's  won  a  lot  of  local  battles 
since,  he  said,  adding  a  note  of  caution, 
"No  station  can  editorialize  successfully 
unless  it  is  honestly  devoted  to  the  pub- 

lic interest  as  the  editorialist  sees  it 
unless  its  policy  is  consistent,  and  unless 

its  overall  programming  is  believable." 
Jose  Ramon  Quinones,  owner  of 

WAPA  San  Juan,  P.  R.,  put  it  this  way. 

"We  feel  we  contribute  to  the  guidance 
of  public  opinion,  which  should  be  one 
of  the  main  duties  of  broadcasting  sta- 

tions." WAPA  followed  up  a  news- 
paper expose  of  mishandling  of  legisla- 

tive houses  with  a  demand  for  an  in- 

vestigation. "Our  advice  was  followed 
shortly  by  those  in  authority,"  Mr. 
Quinones  said. 

Special  Writer  ■  WTXL  Springfield, 
Mass.,  like  many  stations  uses  a  free- 

lance writer  to  research  and  prepare 
editorials  but  the  general  manager 

voices  them.  "A  good  editorial  writer 
is  hard  to  find,"  said  Lawrence  A. 
Reilly,  WTXL  president-general  man- 

ager. Taking  a  look  at  the  competitive 

angle,  he  added,  "Others  can  crib  our 
slogans,  imitate  our  format  and  copy 
our  techniques,  but  our  editorials  are 

our  own."  He  added  that  editorializing 
is  not  a  cheap  undertaking. 

Once  a  station  starts  editorializing, 
it  seldom  abandons  the  practice.  KSET 
El  Paso,  Tex.,  has  editorialized  four 
years  and  likes  to  say  it  will  continue 

until  there's  a  law  against  it. 
To  Roy  E.  Morgan,  executive  vice 

president  of  WILK  Wilkes-Barre,  Pa., 

the  editorializing  function  "is  part  of 
our  public  responsibility."  He  said  it 
has  enhanced  the  station's  reputation 
as  a  news  medium  and  has  brought  new 
business  in  some  instances. 

In  a  rural  community  without  a  daily 
newspaper,  Ronceverte,  W.  Va.,  WRON 
has  a  special  role,  according  to  James 
E.  Venable,  president-general  manager. 
He  said,  "Prior  to  our  editorials  there 
was  none  to  help  promote  civic  projects 

or  community  needs."'  He  said  two 
weekly  newspapers  "'are  devoted  mainly 
to  court  house  records,  births,  deaths 

and  ads." Long-Time  Commentator  ■  Twice 
daily — 8:45  a.m.  and  7:15  p.m. — is  the 
policy  at  KOY   Phoenix,   Ariz,  (see 

James  W.  Allen,  general  manager  of 
WBZ-TV  Boston,  delivers  an  editorial. 
Members  of  the  WBZ-AM-TV  Edi- 

torial Board  are  W.  C.  Swartley, 
Westinghouse  Broadcasting  area 
vice  president;  Harry  Durning,  edi- 

torial researcher-writer;  Paul  G. 
O'Friel,  radio  general  manager  and 
Mr.  Allen. 

table).  KOY  has  used  commentaries 
for  many  years  but  IVi  years  ago  added 
a  special  editorial  commentary  to  the 
10  p.m.  news.  Dust  on  city  streets  was 
abated,  and  driver  training  was  removed 
from  high  school  curriculums. 
WIBX  Utica,  N.  Y.,  carries  editorials 

after  seven  news  periods,  between  6:40 
a.m.  and  11:15  p.m. 

"It  adds  a  new  dimension  to  our  sta- 
tion image,  gets  people  talking  about  it 

and  shows  the  station  is  a  solid  com- 
munity citizen — ignored  by  the  local 

newspaper,  incidentally,"  said  Louis  H. 
Pells,  general  manager  of  WEOK 
Poughkeepsie,  N.  Y. 

Jack  L.  Sandler,  vice  president-gen- 
eral manager  of  WQAM  Miami,  added 

that  editorializing  also  inspires  "the 
full  confidence  of  the  listening  public." 
And  Harris  L.  Unstead,  president  of 
WKLV  Blackstone,  Va.,  noted  an  in- 

crease in  the  adult  audience  because  of 
firm  stands  on  public  issues. 

Editorial  Assistant  ■  WBBM-TV  Chi- 
cago began  editorializing  about  two 

years  ago  on  an  occasional  basis  with 
Clark  George,  vice  president  and  gen- 

eral manager,  appearing  on  the  air.  But 
in  mid-March  of  this  year  the  CBS- 
owned  outlet  began  twice-daily  five- 
minute  editorials  written  and  voiced  by 
the  new  editorial  assistant  to  the  gen- 

eral manager,  John  Madigan,  who  for- 
merly was  city  editor  and  assistant  man- 

aging editor  of  Chicago's  American 
and  before  that  with  Newsweek  in 
Washington.  An  editorial  board  meets 
weekly  to  suggest  subjects  but  Mr. 
Madigan  submits  his  final  editorial  to 
Mr.  George  each  day  for  review  before 

airing.  The  editorials  are  aired  5:50- 

5:55  p.m.  and  repeated  the  next  morn- 
ing at  7:25  a.m. 

WBBM-TV's  editorials  frequently 
are  controversial  and  legitimate  oppos- 

ing viewpoints  are  invited  and  given 
equal  time.  Political  candidates  are  not 
discussed  at  the  present  time.  Most 
successful  campaign  to  date  was 
WBBM-TV's  drive  to  get  voter  approval 
for  the  state  university  bond  issue.  Mr. 
George  feels  the  editorials  have  helped 
bring  the  station  closer  together  with 
the  community  and  its  leaders.  He  be- 

lieves editorializing  is  part  of  the  re- 
sponsibility of  the  station  licensee. 

Radio  Separate  ■  WBBM  Chicago, 
operated  completely  separate  from  tv, 
has  editorialized  since  early  1960  on 
an  occasional  basis,  usually  three  or 
four  times  a  month.  Vice  president  and 
general  manager  Ernie  Shomo  voices 
the  editorials,  written  by  newsman 
John  Calloway.  There  is  no  definite 
schedule  and  the  same  editorial  may 

be  repeated  at  different  times.  An  edi- 
torial board  sets  policy.  Controversy  is 

not  avoided.  Opposing  views  are  invited 
at  the  close  of  each  editorial.  Three 

potent  campaigns  have  been  on  chil- dren's mental  hospital,  Cook  county 
jail  and  school  segregation  problems. 
WBBM  has  neither  supported  nor  op- 

posed a  political  candidate.  WBBM 

feels  the  editorials  show  the  station's 
interest  in  the  community  and  its  de- 

sire to  serve  in  a  practical  way. 
Three-A-Week  ■  WIND  Chicago,  a 

Westinghouse  station,  has  editorialized 
on  an  occasional  basis  during  the  past 
several  years  but  began  seriously  last 
August.  Manager  Ed  Wallis  now  writes 
and  voices  a  new  editorial  on  the  aver- 

age of  three  times  a  week.  Contro- 
versial subjects  are  not  avoided.  One  of 

the  station's  most  effective  campaigns 
was  the  "back-to-school"  drive  last 
August  to  help  curb  student  drop-outs. 
WIND  feels  editorializing  has  helped 

the  station's  stature  in  that  it  shows  lis- 
teners the  station  is  interested  in  com- 
munity problems  and  is  willing  to  take 

a  stand. 
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Editorial  boards  usually  select  topics 

MANAGEMENT,  STAFF  BOTH  PARTICIPATE  IN  DECISIONS  ON  STATION  POLICY 

Top  executives  and  newsmen  comprising  WTOP-AM-FM-TV  Washington  edi- 
torial board  discuss  subjects  and  policy  problems  at  July  9  conference.  They 

reviewed  such  topics  as  traffic  accidents,  legislation  and  other  matters  in  the 
news.  The  stations  have  taken  an  active  editorial  role  in  political  campaigns. 
Around  table  (clockwise  from  foreground):  Edward  F.  Ryan,  general  manager, 
WTOP  news;  Steve  Gushing,  newsman;  Laurence  Richardson,  general  executive, 
and  John  S.  Hayes,  president,  Post-Newsweek  Stations;  Jack  Jurey,  newsman; 
George  F.  Hartford,  vice  president,  WTOP  Television;  Lloyd  W.  Dennis,  vice 
president,  WTOP  Radio. 

More  than  two-thirds  of  the  editorial 
subjects  are  selected  by  an  editorial 
board  that  often  includes  management, 

Broadcasting's  sample  survey  of  an 
industry  cross-section  discloses  (see 
table,  page  43 ) .  One  out  of  five  stations 
base  their  selection  of  topics  on  a  staff 
conference. 

There  are  various  combinations  of 

news  staff  and  top  management  consul- 
tations but  in  general  the  editorial  board 

plan  prevails.  At  some  smaller  stations 
where  the  top  directing  head  voices  the 
editorials  in  person,  he  often  selects  the 
subjects  and  in  some  cases  writes  the 
editorial. 
The  analysis  of  subject  selection 

shows  that  heavy  emphasis  is  placed  on 
local  issues.  At  some  larger  stations  the 
editorials  often  go  into  regional,  national 
and  international  subjects. 

Weekly  Conference  ■  At  WIBC  In- 
dianapolis the  subject  matter  is  picked 

at  a  weekly  editorial  meeting  or  on  de- 
cision of  the  general  manager.  WFBR 

Baltimore  has  a  twice-weekly  meeting 
of  staff  executives,  with  final  decision 
up  to  the  general  manager.  In  two  cases 
where  policemen  were  assaulted,  WFBR 
brought  quick  action  with  documentaries 
and  editorials. 
KLZ-AM-TV  Denver  uses  the  con- 

ference method  of  selecting  topics. 
WQXI  Atlanta,  besides  choosing  topics 
of  community  need  and  timeliness, 

keeps  in  mind  "the  other  classic  func- 
tions of  the  editorial — to  entertain  and 

to  inform."  School  segregation  was 
handled  by  WQXI  in  an  editorial  series 
which  touched  on  other  school  problems 
such  as  the  four-quarter  system. 

Several  subjects  are  selected  each  day 
at  WWL-TV  New  Orleans  by  Phil  John- 

son, who  writes  and  voices  the  twice- 
daily  editorials.  He  is  a  former  Nieman 
fellowship  winner.  A  three-man  edito- 

rial board  picks  one  subject  each  day 
and  sets  policy.  On  the  board  are  J. 
Michael  Early,  general  manager;  Wil- 

liam Read,  news  director,  and  Mr. 
Johnson.  One  editorial  led  to  indictment 
of  an  assistant  district  attorney.  Another 
designed  to  interest  listeners  in  the  state 
legislature  drew  2,000  requests  within  a 
month  for  names  and  addresses  of  legis- 
lators. 

"Say  What  We  Think"  ■  "We  have 
no  sacred  cows  and  have  not  hesitated 

to  say  exactly  what  we  think  and  why," 
said  Joe  Moffatt,  public  affairs  director 
of  WSLS-TV  Roanoke,  Va.  Editorials 
are  recorded  a  day  in  advance  and 
sometimes  must  be  revised  before  air 
time. 
KDRS  Paragould,  Ark.,  avoids  the 

first-person  pronoun,  singular  or  plural. 

in  its  editorials  except  occasionally  when 
an  T"  or  "we"  is  unavoidable.  The 
KDRS  Notebook  also  includes  com- 

mentaries, depth  reporting,  book  reviews 
and  sometimes  pure  trivia,  according  to 
Ted  Rand,  general  manager. 

Besides  offering  equal  time  for  reply, 
KPAR-TV  Sweetwater,  Tex.,  has  its 
news  department  sound  out  opposing 
views  for  news  stories.  The  station  re- 

fuses to  allow  sponsorship  of  editorials. 
A  bond-issue  campaign  was  described 
as  an  outstanding  success. 

The  special  problems  of  a  suburban 
station  in  a  major  market  give  radio  a 
good  opportunity.  At  WDON  Wheaton, 
Md.,  just  north  of  the  District  of  Colum- 

bia, editorials  hit  directly  at  listener 
interests — roads,  taxes,  zoning,  trash 
removal  and  frivolous  school  spending, 

for  example.  "All  Montgomery  county 
newspapers  are  weeklies  but  we're  on 
the  air  every  day,"  Everett  Dillard,  pres- 

ident, observed.  WDON  keeps  a  run- 
ning file  of  stories  dealing  with  commu- 
nity events  for  use  in  editorial  research. 

Specialized  Audience  ■  Issues  of  in- 
terest to  a  specialized  audience  can  be 

served  by  radio  editorials.  Harry  Novik, 
general  manager  of  WLIB  New  York, 
said  the  station  carries  weekend  edito- 

rials reaching  its  Negro  audience,  other- 
wise reached  mainly  by  weekly  news- 

papers. A  few  letters  have  complained 
because  editorials,  which  are  repeated 
several  times,  are  put  in  a  jazz  show. 
WINX  Rockville,  Md.,  a  Washington 

suburb,  hit  a  hot  one  last  spring — edi- 
torializing against  a  summer  camp  be- 

cause of  purported  discrimination. 
Pierre  Eaton,  general  manager,  said, 

"We  emphasize  controversy." 
The  selection  of  local  topics  brings 

many  phone  calls  to  WOMT  Mani- 
towoc, Wis.,  said  Francis  M.  Kadow, 

owner-general  manager.  "You  don't smell  the  library  paste  on  what  we  have 

to  say,  and  the  public  knows  it,"  he said. 
Writer  Does  Script  ■  A  typical  for- 

mula is  that  of  KRLD-TV  Dallas.  Presi- 
dent Clyde  W.  Rembert  heads  a  com- 

mittee that  decides  on  editorial  policy. 
A  committee  of  management,  program 
and  news  department  directors  selects 
subject  matter,  with  an  editorial  writer 
producing  the  script. 
WXYZ  Detroit  picked  a  hot  one  when 

it  jumped  on  the  two  strike-bound  De- 
troit newspapers  for  the  so-called  agree- 
ment which  states  that  if  one  paper  has 

a  labor  problem  preventing  publication 
the  other  will  shut  down. 
KTVH  Wichita,  Kan.,  has  tackled 

such  community  problems  as  safety,  fire 
hazards,  clean-up  of  streets,  annexation 
and  traffic. 

At  WTOP  Washington,  Post-News- 
week station,  the  week's  basic  editorial 

format  is  planned  at  a  Monday  morning 
conference  (see  photo  above).  The  list 

of  topics  keeps  abreast  of  the  week's news  under  the  flexible  format  used  by 
the  station. 
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ONE  MAN'S  ©PDGQO®!  IS  NOT  ENOUGH Civic  indifference  is  the  most  costly  tax  on  citizenship. 
The  most  gratifying  result  of  our  editorial  policy,  now  in  its  third 

year  at  WLOF-TV,  in  Central  Florida,  is  the  tremendous  evidence  of 
public  awareness  and  reaction  to  our  editorials. 

We  take  firm  stands  on  serious  and  controversial  matters  of  local, 
regional  and  national  interest.  Our  editorials  place  current  news  and 
discussion  in  perspective  \yith  the  past  and  the  needs  of  the  future. 

Sometimes  civic  action  reflects  our  viewpoint,  sometimes  not,  but 
whatever  the  result,  we  have  participated  in  the  democratic  process 

by  encouraging-  healthy,  widespread  discussion. 
We  have  been  praised;  we  have  been  criticized.  Our  reaction  is 

one  of  satisfaction  knowing  we  have  a  strong  voice  that  penetrates 
indifference. 

\\'hen  our  editorials  infoiin  or  stimulate  public  interest  and  reaction, 
pro  or  con,  we  have  served  our  communit)-. 

One  man's  opinion  is  not  enough  —  neither  in  Central  Florida,  nor 
anywhere  else  in  these  United  States.  Each  of  us  has  a  responsibilit\' 
to  use  our  freedom  of  speech,  and  to  use  it  wisely  and  intelligently. 

jl/iiJ.-'Dtozida  D cLs.^-'ition  Cozfi.,     Orlando,  Florida 



Fifth  of  stations  back  own  candidates 

MOST  TAKE  STAND  ON  ISSUES  BUT  RELATIVELY  FEW  PICK  OWN  SLATE 

One  out  of  five  radio  and  tv  sta- 
tions that  editorialize  on  tiie  air  have 

taken  a  stand  for  or  against  a  political 
candidate,  the  Broadcasting  editorializ- 

ing survey  reveals. 
Based  on  202  responses  to  the  ques- 

tionnaire section  deahng  with  political 
candidates,  the  analysis  of  a  cross-sec- 

tion of  editorializing  stations  shows  that 
42,  or  21%,  of  stations  have  come  out 
on  behalf  of  or  against  a  candidate  for 
public  office. 

The  survey  shows  that  132  or  65% 
of  the  respondents  have  not  taken  a 
position  on  a  political  candidate.  An- 

other 28  stations,  14%,  reported  "not 
yet"  or  "plan  to  later"  in  reply  to  the 
political  candidate  question. 

Two  years  ago  the  FCC  made  a  com- 
plete station  check.  It  found  that  of 

5,000  stations,  only  60  am,  1 1  fm  and 
two  tv  stations  had  taken  stands  for  or 
against  candidates. 

The  presidential  campaign  debates  of 
1960  were  an  important  factor  in  dem- 

onstrating the  broadcasting  industry's 
fairness  in  handling  political  broadcasts. 

While  the  FCC's  1960  check  and  the 

results  of  this  questionnaire  study  are 
not  directly  comparable,  the  trend  to- 

ward candidate  endorsements  is  clearly 
shown. 

Take  Stand  on  Issues  ■  While  only 
21%  of  stations  in  the  Broadcasting 
sample  have  assumed  an  editorial  stance 
for  or  against  a  candidate,  practically 
all  editorializing  stations  have  made 
known  their  positions  in  the  case  of 
campaign  issues  or  referendum  ballots 
involving  local  or  state  matters. 

Endorsed  Kennedy  ■  WMCA  New 
York  takes  its  political  editorializing 
seriously.  Its  outstanding  campaign 
effort  was  a  1960  endorsement  of  John 
F.  Kennedy  for  the  presidency.  The 
station,  along  with  WBNY  Buffalo, 
stated  specific  reasons  for  endorsement 
of  Sen.  Kennedy. 

"This  editorial  would  have  been  il- 
legal a  decade  ago,"  the  late  Nathan 

Straus,  then  board  chairman,  said  in 
opening  the  campaign  (see  FCC  history 
of  editorializing,  page  56). 

Last  year  WMCA  endorsed  a  Repub- 
lican candidate,  James  P.  Mitchell,  for 

the  New  Jersey  governorship.   It  also 

endorsed  Mayor  Wagner,  of  New  York, 
for  re-election.  Reply  opportunity  was 
offered  opposing  candidates. 
WOKE  Charleston,  S.  C,  a  pioneer 

South  Carolina  editorializer,  took  a  stand 
for  the  Nixon-Lodge  ticket  in  the  presi- 

dential campaign  of  1960  two  months 
before  the  election,  said  Harry  C. 
Weaver,  owner-general  manager.  Edi- 

torials are  broadcast  1 1  times  a  day  on 
a  five-weekly  basis.  Recently  a  four- 
daily  Sunday  schedule  was  added. 
WOKE  was  active  on  behalf  of  an 
amendment  passed  by  the  legislature. 
Editorials  are  titled  "Minatorials." 
South  Carolina  now  has  nearly  a  score 
of  editorializing  stations. 
Anonymous  Critics  ■  Or  to  put  it 

simply,  WMBR  Jacksonville,  Fla.,  said 
after  supporting  a  candidate  for  the 
state  senate  (Broadcasting,  May  21): 
"He  won."  Incidentally,  WMBR  "has 
been  rebutted  only  twice  in  3V2  years," 
said  Donald  R.  Smith,  station  manager. 

He  said  "too  many  timid  souls  won't 
speak  for  the  record  but  are  content  to 

write  anonymous  letters." 
KHOF-FM  Los  Angeles  came  out  for 

Richard  Nixon  for  the  Presidency,  V. 
Dale  Smith,  general  manager,  recalled. 
"Freedom  of  expression  will  only  be 
had  as  long  as  we  exercise  this  free- 

dom," he  said. 
WSAC  Fort  Knox,  Ky.,  hits  national 

as  well  as  local  problems.  In  editorializ- 
ing on  the  medicare  problem  it  pro- 

posed a  public  debate  between  President 
Kennedy  or  Secretary  Ribicoff  and  the 
American  Medical  Assn. 

In  Canton,  111.,  WBYS  editorialized 
successfully  against  secret  votes  by 
county  supervisors,  leading  to  re-voting 
on  key  matters.  It  was  active  in  bring- 

ing about  revised  election  laws.  "Edi- 
torializing humanizes  a  station,"  accord- 

ing to  Charles  E.  Wright,  general  man- 

ager. WSNY  Schenectady,  N.  Y.,  staged 

a  campaign  against  Gov.  Rockefeller's compulsory  fallout  shelter  proposals, 
with  legislators  receiving  heavy  mail. 

Election  Problems  ■  The  "fairness 
doctrine"  is  unrealistic,  according  to 
Lawrence  A.  Reilly,  president-general 
manager  of  WTXL  Springfield,  Mass. 
When  WGLI  Babylon,  N.  Y.,  takes 

political  stands,  it  conducts  beeper  inter- 
views with  the  parties  concerned,  said 

David  H.  Polinger,  general  manager. 
Politicking  was  effective  at  WWLP 

(TV)  Springfield,  Mass.,  according  to 
W.  L.  Putnam,  president.  He  explained 

it  this  way,  "I  knocked  the  hell  out  of 
him  (candidate).  He  stunk  and  I  said 

so.  He  was  fired." 

/ 

m       ,  „  1  ' '  111  7  f>  , 
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Editorial  compares  tv,  newspaper  standards 

Sometimes  a  broadcaster  editor- 
ializes about  his  own  industry.  That 

happened  in  Orlando,  Fla.,  where 
WLOF-TV  ran  an  editorial  based 

on  television's  high  advertising  stand- 
ards, comparing  them  with  some  of 

the  ads  carried  the  day  before  in 
the  local  newspaper. 

The  editorial  was  titled  "People 
Who  Live  in  Glass  Houses."  It  was 
accompanied  by  a  chamber  of  hor- 

rors, a  collection  of  clippings  from 

the  previous  day's  newspaper. 
After  reviewing  some  intimate 

morsels  from  the  newspaper  ads, 

WLOF-TV  reflected  this  way,  "So 
we're  cured  for  another  day.  Now 
we  can  go  back  to  tv  where  our 
code  of  good  practices  prohibits  us 
from  accepting  advertising  material 
which  offensively  describes  or  dram- 

atizes distress  or  morbid  situations 

involving  ailments.  Tv  isn't  so  bad 

after  all." 
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Most  six-year-olds  don't  smoke 

Nor  do  most  youngsters — teen-agers  included — 
fly  to  France,  buy  batteries,  take  out  life  insur- 

ance. Matter  of  fact,  they  rarely  do  anything 
that  costs  very  much. 

That's  why  WJR  program  planners  insist  on 
adult  programming.  Could  be  this  strict  policy 

explains  the  fact  that  89%  of  WJR's  vast  audi- 
ence (2,183,000  people)  are  25  years  and  older, 

according  to  the  recent  WJR-Politz  study. 

Many  of  these  good  people  do  smoke,  of  course. 
And  because  they  are  people  of  considerable 
means,  they  buy  lots  of  cars,  too,  and  wash 
bundles  of  clothes  and  eat  T-bones  and  wax  floors. 

While  listening  to  adult  programming  and  im- 
portant sales  messages  on  WJR,  of  course. 

Apparently  it's  WJR's  Complete-Range  Pro- 
gramming that  lures  these  people  to  their  radios 

— and  keeps  them  there — all  hours  of  the  day 
and  night.  Because  they  keep  saying  things  like: 

"Great  news  coverage,"  "Top  sports  reporting," 
"Fascinating  shows  for  home-makers,"  "Best 
farm  programs,"  and  "Tasteful  advertising." 

Isn't  there  something  you'd  like  to  sell  these 
unusually  receptive  people? 

Call  your  Henry  I.  Christal  representative  or 
write  WJR  soon. 

BROADCASTING,  July  16,  1962 
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He  contended  it  "makes  special  prob- 
lems at  election  time,  accounting  for 

the  reluctance  of  stations  to  support 

specific  candidates." 
In  Greenville,  N.  C,  where  Demo- 

cratic votes  outnumbered  Republican 
12  to  1,  WOOW  suggested  GOP  voters 
get  off  their  seat  and  on  their  feet  to 
fight  for  a  two-party  system.  Forty- 
seven  percent  more  Republicans  voted 
than  in  the  previous  general  election 
and  registration  was  up. 

After  six  months  of  five-daily  edi- 
torials, M.  R.  Sullivan,  WOOW  general 

manager,  said,  "I  can't  understand  why 
I  didn't  do  it  before.  It's  a  great  ex- 

perience and  builds  audience  loyalty." 
There  is  nothing  greater  than  the  feeling 
of  being  involved  in  the  whirlwind  of 

public  thinking." 
Candidates  are  invited  to  guest  ap- 

pearances, answering  questions  sent  in 
by  listeners  to  KDBS  Alexandria,  La. 

The  station  outlines  candidates'  qualifi- 
cations in  editorials,  discussing  plat- 

forms and  raising  pertinent  questions. 
Stimulates  Voters  ■  WAVZ  New 

Haven,  Conn.,  which  has  been  editorial- 
izing on  issues  and  campaigns  since 

1949,  cited  two  reasons  for  the  practice: 
First,  the  disappearance  of  olher  media 
which  in  the  past  stimulated  the  Ameri- 

can people  to  an  awareness  of  the  range 
of  choices,  and  second,  the  pattern  of 
fairness.  Daniel  W.  Kops,  president, 

added,  "Our  obligation  for  fairness  has 
a  legal  obligation  stemming  from  the 
licensing  of  broadcasting.  However, 
every  medium  which  editorializes  has  a 

general  moral  obligation  to  be  fair." Often  political  editorials  cut  into 
festering  local  problems.  WTOP-AM- 
FM-TV  Washington,  which  gives  its 
editorials  high  program  priority,  stepped 
into  the  slot  machine  racket  in  Charles 

County,  Maryland.  It  backed  up  a  30- 
minute  documentary  with  two-minute 
editorials  calling  for  approval  of  a  ref- 

erendum plan  for  stricter  regulation. 
"I  am  sure  we  could  not  have  won 

the  passage  of  this  law  without  your 

program,"  Rev.  Andrew  Leigh  Gunn, 
Methodist  minister  and  president  of  the 
county  ministerial  association,  wrote 
Jack  Jurey,  who  writes  and  voices  the 
editorials.  A  listener  observed  that  while 
WTOP  picked  up  a  few  enemies,  it 
gained  infinitely  more  friends. 

George  E.  Hartford,  vice  president- 
general  manager  of  the  Post-Newsweek 
stations,  said,  "It  should  be  noted  that 
the  WTOP  editorials  are  produced  and 
broadcast  entirely  independently  from 

those  of  the  Washington  Post." 

Wide  Range  ■  WTOP  covers  local, 
regional,  national  and  international 
topics  in  its  editorials.  Sen.  Mike  Mans- 

field (D-Mont.)  lauded  WTOP  for  "a 
consistently  outstanding  and  courageous 

job"  in  an  editorial  dealing  with  Soviet 
missile  testing  proposals. 
WWDC  Washington,  one  of  the  early 

advocates  of  the  short,  hard-hitting  sat- 
uration method  of  editorializing,  took 

its  first  stand  last  spring  on  behalf  of  a 
candidate — David  Hume,  running  for 
governor  of  Maryland.  Mr.  Hume  lost 
as  Gov.  Millard  Tawes  was  nominated 
by  Democrats.  Ben  Strouse,  WWDC 
president,  cheerfully  accepted  the  result 

after  the  election  this  way,  "Now  that 
the  electorate  has  made  its  decision, 
we  congratulate  Gov.  Tawes  upon  his 

victory  and  wish  him  well."  The  range 
of  WWDC  editorial  topics  runs  from 
campaign  financing  to  venereal  disease 
and  Billie  Sol  Estes. 

Storer  Station  Active  ■  WSPD-TV 
Toledo,  Ohio,  a  Storer  station,  has  been 
knee  deep  in  politics  the  last  two  years, 
prodding  politicians  and  even  getting 
into  labor  disputes,  according  to  Keith 
T.  McKenney,  general  manager.  One 

editorial  was  read  at  a  governor's  cabinet 
meeting.  It  dealt  with  conditions  in  the 
state  hospital. 

Freedom  to  editorialize  came  in  1949 

SINCE  THEN  FCC  HAS  LOOKED  WITH  FAVOR  ON  EXPRESSING  OPINION 

Broadcasters  have  had  the  official  ap- 
proval of  the  federal  government  for 

electronic  editorials  since  June  1,  1949. 

On  that  date,  the  FCC  issued  the  "Mag- 
na Charta"  for  broadcast  editorials, 

titled  "Editorializing  by  Broadcast  Li- 
censees." 

Since  this  report,  various  commissions 
have  been  nearly  unanimous  in  their 
views  that  stations  have  the  right  to  be 
an  advocate.  And  in  recent  years,  in- 

dividual commissioners  have  been  more 
and  more  outspoken  in  urging  stations 
to  editorialize  after  first  acquiring  the 

proper  knowhow  and  stafl". 
Congressmen  Concerned  ■  Many 

members  of  Congress  still  express  con- 
cern over  the  growing  broadcast  prac- 

tice— especially  when  editorials  center 
around  the  open  endorsement  of  one 

political  candidate  over  another.  "Is 
the  public  interest  served  by  permitting 
the  private  individual  owners  of  broad- 

casting stations  to  recommend  the  elec- 
tion or  defeat  of  candidates  for  public 

office?"  Rep.  Walter  Rogers  (D-Tex.) 
asked  during  a  1959  debate  on  the 
House  floor. 

In  its  final  report  on  the  1960  elec- 
tions last  spring  (Broadcasting,  April 

23),  the  Senate  Watchdog  Subcommit- 
tee stated:  "The  licensee  has  been  en- 

couraged to  editorialize,  and  we  would 

not  want  to  deter  editorializing;  how- 
ever, many  licensees  are  loath  to  follow 

Commissioner  Rosel  H.  Hyde,  who 
joined  the  FCC  in  1946  and  has  served 
continuously  since,  is  the  only  pres- 

ent member  who  also  was  on  the  com- 
mission when  the  1949  editorializing 

report  was  adopted.  Commissioner 
Hyde  voted  for  the  report. 

through,  once  the  medium  has  been 
used  to  editorialize  on  one  side  of  a 

public  issue,  and  see  to  it  that  the  pub- 
lic has  a  reasonable  opportunity  to  hear 

the  opposing  position." The  subcommittee,  chaired  by  Sen. 
Ralph  Yarborough  (D-Tex),  suggested 
that  the  FCC  adopt  new  rules  and 
guidelines  to  govern  broadcast  editorials 
with  provisions  for  immediate  sanctions 
against  licensee  violators.  Even  before 
that.  Commissioner  Frederick  W.  Ford 
called  on  the  FCC  to  issue  such  guide- 

lines, and  new  rules  now  are  in  the  ad- 
vanced planning  stage  at  the  commis- 

sion. 
When  It  Was  Illegal  ■  Between  1941- 

49  broadcast  licensees  were  prohibited 

from  editorializing  over  the  air.  "In 
brief,  the  broadcaster  cannot  be  an  ad- 

vocate," the  FCC  said  in  the  January 
1941  Mayflower  case.  In  that  decision, 
the  commission  renewed  the  license  of 

WAAB  Boston  (owned  by  the  Yankee 

Network)  only  after  obtaining  a  prom- 
ise from  the  station  that  it  would  not 

editorialize  in  the  future. 

WAAB  had  broadcast  editorials — in- 
cluding the  endorsement  of  political 

candidates — during  1937-38.  The  sta- 
tion stopped  editorializing  in  September 

1938  after  the  FCC  launched  an  investi- 

gation. When  WAAB's  license  came  up 
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WASHINGTON,  D.C. 

We* re  now  well  into  our 

5th  year  as  Washington's 

earliest  editorializing 

radio  s tat ion •    We  have 

just  conpleted  a  series 

on  venereal  disease.  How 

does  our  public  like  this 

kind  of  candor?    They  have 

kept  us  a  leader  among 

Washington  radio  stations 

year  after  year*  . 
BLAIR 
GROUP PLAN 

Represented  nationally  by  John  Blair  &:  Co,  MEMBER 

BROADCASTING,  July  16,  1962  57 



FREEDOM  TO  EDITORIALIZE  CAME  IN  1949  continued 

for  renewal,  the  Mayflower  Broadcast- 
ing Corp.  applied  for  the  same  facility 

(1410  kc)  and  a  comparative  hearing 
was  held.  Although  Mayflower  lost  the 
case,  its  name  was  etched  forever  in 
law  books  and  future  decisions  because 

of  the  "difficult"  question  presented  to 
the  FCC  by  WAAB's  "so-called"  edi- torials. 

The  FCC  reached  the  conclusion  that 

WAAB  took  "pride"  in  the  fact  that  the 
purpose  of  the  station  editorials  was  to 
win  public  support  for  the  view  favored 
by  WAAB.  The  Boston  station  made 

no  pretense  at  "objective,  impartial  re- 
porting," the  commission  said.  "WAAB 

revealed  a  serious  misconception  of  its 
duties  and  functions  under  the  law.  .  .  . 
It  is  clear  that  .  .  .  the  public  interest 
can  never  be  served  by  a  dedication  of 
any  broadcast  facility  to  the  support  of 
his  own  partisan  ends.  ...  In  brief,  the 
broadcaster  cannot  be  an  advocate." 

And  that  decision,  for  all  practical 
purposes,  ended  the  just  then  starting 

practice  of  station  editorials  for  the  next 
8V2  years,  although  some  officials 
charged  that  licensees  merely  entrusted 
the  practice  of  advocating  their  view- 

points to  commentators. 
Reconsideration  and  Reversal  ■  While 

the  huge  majority  of  licensees  had,  at 
this  time  (1941-49),  given  no  thought 

to  plans  of  their  own  to  "advocate," 
various  protests  against  the  rigid  FCC 
decision  were  voiced,  including  some 
from  within  the  FCC.  As  a  result,  the 

commission,  "on  its  own  motion,"  in 
September  1947  scheduled  an  en  banc 
hearing  on  two  issues: 

1.  To  determine  whether  the  expres- 
sion of  editorial  opinions  by  broadcast 

stations  on  matters  of  public  interest 
and  controversy  is  consistent  with  their 
obligations  to  operate  their  stations  in 
the  public  interest. 

2.  To  determine  the  relationship  be- 
tween any  such  editorial  expression  and 

the  affirmative  obligation  of  the  licen- 
sees to  insure  that  a  fair  and  equal  pres- 

entation of  all  sides  of  controversial 
issues  is  made  over  their  facilities. 

Clarification  ■  The  hearing  was  or- 
dered, the  FCC  said,  because  of  a  be- 

lief that  "further  clarification  of  the 

commission's  position  .  .  ."  was  in  or- 
der. The  agency  cited  "apparent  con- 

fusion" concerning  its  previous  state- 
ments on  editorializing. 

Commissioner  Rosel  H.  Hyde  is  the 

only  present  day  commissioner  who  was 
a  member  of  the  FCC  at  the  time  the 
1947  hearing  was  ordered.  He  moved 
up  from  the  FCC  staff  in  1946  and  was 
one  of  the  early  leaders  for  a  re-exam- 

ination of  the  Mayflower  case. 
Some  70  witnesses  testified  at  the 

hearing  in  March-April  1948,  with  the 
4-1  decision  handed  down  13  months 

later.  The  majority  consisted  of  Com- 
missioners Hyde,  Edward  Webster, 

Robert  F.  Jones  and  George  E.  Sterling, 
although  Commissioners  Jones  and 
Sterling  issued  concurring  statements 
in  which  they  termed  the  majority  de- 

cision ambiguous.  The  dissent  was 
lodged  by  the  late  Commissioner  Frieda 
Hennock  while  Commissioners  Paul  A. 
Walker  and  the  late  Wayne  Coy  did 
not  participate. 

Mayflower  Ignored  ■  The  1949  re- 
port did  not  rescind  the  Mayflower  de- 

cision and,  in  fact,  mentioned  it  only 
once  and  favorably  then.  This  is  what 
led  Commissioner  Jones  to  attack  the 
decision,  although  he  concurred  in  the 
result.  Any  document  authorizing  li- 

censees to  editorialize  requires  a  re- 

versal of  Mayflower,  "which  fully  and 
completely  suppressed  and  prohibited 
the  licensee  from  speaking  .  .  .  over  his 

facilities  in  behalf  of  any  cause,"  Com- 
missioner Jones  said.  "All  licensees 

considered  this  Mayflower  decision  as 
applicable  to  them.  I  believe  that  the 
commission  thus  violated  the  First 
Amendment  and  that  the  commission 

should  acknowledge  the  unconstitu- 

tionality of  the  Mayflower  decision.  .  ." 
The  FCC's  report  on  editorializing 

is  a  13-page  document  which  discusses 

at  length  the  licensee's  duty  to  inform 
the  public  and  the  public's  right  to  be informed:  the  necessity  to  present  fully 

and  completely  all  sides  to  controversial 
issues;  the  obligation  of  the  licensee  to 

program  his  own  station,  and  the  fair- 
ness doctrine,  of  which  much  has  been 

made  in  recent  Congresses. 
In  the  only  mention  of  the  Mayflower 

case,  the  FCC's  editorializing  report 
cited  that  decision  in  stressing  that  the 
commission  has  made  clear  that  in  the 
presentation  of  news  and  comment,  the 

license  must  operate  on  a  "basis  of  over- 
all fairness,  making  his  facilities  avail- 

able for  contrasting  views.  .  .  ." Not  Prohibited  ■  The  1949  report 
concluded  that  editorials  by  licensees 
are  not  prohibited,  but  at  the  same  time 
neither  did  the  report  expressly  say  that 
they  are  permitted.  The  FCC  concluded 

mm  Wgw  Orleans 

produces  color  and  monochrome 

Remotes  .  .  .  studio  programs  with  the 

Super  Universal  Zoomar  Lens 

We  have  used  the  Super  Universal  lens 
successfully  on  many  kinds  of  programs, 
including  color  and  black  and  white 
remotes,  different  types  of  studio  pro- 

grams, and  find  it  would  be  almost 
impossible  to  accomplish  certain 
effects  without  this  type  lens. 

Very  truly  yours. 
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A  Pioneer  in 

Broadcast 

Editoriais 

•5f 

WTVT 

TAMPA- ST.  PETERSBURG 

"The  thoughts  expressed  in  your  edi- 
torial get  to  the  heart  of  the  problem 

in  a  forthright  manner  .  .  ." 
HERBERT  C.  GODFREY,  JR. 
Director  Hillsborough  County 
Aviation  Authority 

"I  appreciate  the  intelligent  and  in- 

formed view  which  you  expressed  .  .  ." 
WILLIAM  R.  VINES 

Planning  Director 
Manatee  County 

"...  I  could  not  help  but  notice  the 
soundness  of  the  ideas  presented  .  . 

PAUL  E.  DIXON 

Tampa  City  Attorney 

"I  wish  to  express  my  appreciation  and 
commend  you  and  your  staff  for  the 

fine  editorials  .  .  ." 
RUSSELL  M.  O.  JACOBSEN 

Planning  and  Zoning  Director 
Pinellas  County 

"It  very  clearly  states  the  facts  and  is 
certainly  in  the  interest  of  the  taxpayers." 

ELLSWORTH  G.  SIMMONS 
Chairman  Hillsborough  County 

Board  of  Commissioners 

"Editorializing  daily  since  October  20,  1958, 
to  stimulate  thoughtful  community  action. 

THE  STAT/ ON  ON  THE  MOVE! 

IN  THE  MARKET  ON  THE  MOVE! 

^WTVT 

channel  13 

TAMPA/ST.  PETERSBURG 
THE  WKY  TELEVISION  SYSTEM,  INC. 
WKY-TV  &  Radio,  Oklahoma  City 
Represented  by  the  Katz  Agency 
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FREEDOM  TO  EDITORIALIZE  CAME  IN  1949  continued 

with  the  admonition  that  hcensees  must 

devote  a  "reasonable  percentage  of  their 
broadcasting  time"  to  the  discussion  of 
pubHc  issues  and  that  such  programs 
offering  opposing  viewpoints.  It  is  up  to 
the  station  to  decide  the  format  for 
such  presentations,  the  FCC  said,  and 
explained : 

"Such  presentation  may  include  the 
identified  expression  of  the  licensee's 
personal  viewpoint  as  part  of  the  more 
general  presentation  of  views  and  com- 

ments on  the  various  issues,  but  the 
opportunity  of  licensees  to  present  such 
views  .  .  .  may  not  be  utilized  to  achieve 
a  partisan  or  one-sided  presentation  of 
issues.  Licensee  editorialization  is  but 
one  aspect  of  freedom  of  expression  by 
means  of  radio.  Only  insofar  as  it  is 
exercised  in  conformity  with  the  para- 

mount right  of  the  public  to  hear  a  rea- 
sonably balanced  presentation  of  all 

responsible  viewpoints  on  particular  is- 
sues can  such  editorialization  be  con- 

sidered to  be  consistent  with  the  licen- 

see's duty  to  operate  in  the  public  in- 
terest." 

Webster  Concurs  ■  In  his  concurring 
statement,  Commissioner  Webster  said 

the  report  "still  leaves  the  licensee  in  a 
quandry  and  a  state  of  confusion  .  .  . 
to  determine  what  he  can  or  cannot 

do.  .  .  ."  The  commisisoner  said  the 
licensee  is  entitled  to  as  "concise  and 
unequivocal  language  as  possible"  to 
guide  him. 

Commissioner  Jones  maintained  that 
the  editorializing  question  and  its  reso- 

lution must  center  around  a  discussion 
of  the  Mayflower  case — which  the  FCC 
failed  to  do.  "The  failure  of  the  majority to  discuss  Mayflower  and  to  repudiate 
the  ban  on  editorialization  created  by 
Mayflower  is  under  such  circumstances 

extraordinary,"  he  said.  "The  majority report  in  failing  to  discuss  the  effect  of 
Mayflower  on  the  main  problem  here 
presented  either  indicates  a  reluctance 
to  admit  the  error  of  the  earlier  decision 
or  a  desire  to  perpetuate  its  evil  effect." 

Even  if  the  FCC's  approach  to  the problem  was  correct,  then  Commis- 
sioner Jones  said,  the  form  of  the  deci- 

sion is  "entirely  improper.  Neither  the 
general  policy  created  nor  the  qualifica- 

tions on  the  right  to  editorialize  are 
made  clear." 

The  Dissent  ■  Commissioner  Hen- 
nock,  the  only  woman  ever  to  serve  on 
the  FCC,  dissented  on  the  grounds  the 
decision  would  raise  more  questions  of 
fairness  than  the  agency's  staff  could 
handle.  "The  standard  of  fairness  as 
delineated  in  the  report  is  virtually  im- 

possible of  enforcement  by  the  commis- 
sion with  our  present  lack  of  policing 

methods  and  with  the  sanctions  given 
us  by  law,"  she  said. 
"We  should  not  underestimate  the 

difficulties  inherent  in  the  discovery  of 
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unfair  presentation  .  .  or  the  fact 
the  FCC  could  impose  no  penalty  at 
the  time  except  revocation,  she  said. 

With  this  in  mind,  she  stated,  "it  seems 
foolhardy  to  permit  editorialization  by 
licensees  themselves.  ...  In  the  present 
circumstances,  prohibiting  it  is  our  only 
instrument  for  insuring  the  proper  use 

of  radio  in  the  public  interest." It  is  under  this  1949  order,  then,  that 
the  industry  and  the  FCC  have  been 
operating  in  the  approach  toward  edi- 

torializing.    The  subject  of  broadcast 

Washington  attorney  Robert  F.  Jones, 
a  member  of  the  FCC  from  1947-52, 
agreed  in  the  ultimate  conclusion  of 
the  1949  report  that  a  broadcaster 
had  the  right  to  editorialize  but  issued 
a  concurring  statement  almost  as  long 
as  the  report.  He  maintained  the  FCC 
had  violated  the  First  Amendment  in 
the  Mayflower  case  and  chastised  the 
commission  for  not  repudiating  the 
earlier  decision. 

editorials,  however,  can  hardly  be  di- 
vorced from  FCC  requirements  that 

public  issues  be  discussed,  that  all  sides 
to  a  controversy  be  presented  and  the 
fairness  doctrine,  drafted  into  law  by 
Congress  in  the  1959  amendment  to 
Sec.  315  of  the  Communications  Act. 

Must  Be  Fair  ■  This  fairness  doctrine 
applies  to  all  programming  and  not  just 
to  political  broadcasts.  The  commis- 

sion, in  1960,  issued  its  often-quoted 
policy  statement  on  programming, 
which  delineates  licensee  responsibili- 

ties in  all  areas  of  programming. 
No  serious  challenge  of  the  1949 

editorializing  order  has  ever  been  made 
although  the  FCC  has  twice  denied  re- 

quests by  the  American  Civil  Liberties 
IJnion  that  the  case  be  reopened.  These 
came  in  1952  and  1954. 

Several  stations  have  been  publicly 
and  privately  reprimanded  by  the  FCC 

for  their  editorial  positions  but  no 
broadcaster  has  as  yet  had  his  license 
placed  in  jeopardy  on  these  grounds. 
Several  licensees  were  reminded  of  the 

mandate  to  be  fair  as  a  result  of  edi- 
torials in  1958  against  pay  tv. 

On  this  same  issue,  however,  the 
FCC  told  Skiatron  (principal  advocate 
of  pay  tv)  that  the  networks  had  been 
fair  on  this  issue. 

In  April  1950,  two  stations  in  New 
York  and  Detroit  received  letters  from 
the  FCC  telling  them  that  they  had 
violated  the  fairness  doctrine  of  the 
1949  statement.  The  two  cases  were 

not  related  and  involved  entirely  sep- 
arate issues.  In  late  1959,  a  multiple 

tv-station  owner  was  told  by  the  FCC 
that  it  had  violated  the  editorializing 
statement  in  a  special  program  on  labor 
corruption. 

The  commission  changed  its  position, 
somewhat,  on  the  editorializing  state- 

ment in  a  July  1959  letter  to  KNOE 
Monroe,  La.  Prior  to  then,  the  FCC 

had  charged  licensees  with  the  responsi- 

bility to  "seek  out"  opposing  view- 
points. This  was  changed  in  the  KNOE 

letter  to  read  that  the  licensee  must  fol- 

low a  "reasonable  standard  of  fairness" 
in  the  presentation  of  controversial  is- 

sues and  must  "aid  and  encourage  the 

broadcast  of  opposing  views." 
The  Commissioners  Speak  ■  Past  and 

present  members  of  the  FCC  have  been 
outspoken  in  urging  licensees  to  exer- 

cise their  right  to  be  an  advocate.  Ex- 
Chairmen  Coy  and  John  C.  Doerfer, 

particularly  the  latter,  urged  broadcast- 
ers to  editorialize. 

In  August  1956,  Commissioner  Rob- 
ert T.  Bartley  told  the  Southern  Cali- 

fornia Broadcasters  Assn.  that  broad- 

casters, "as  an  important  element  in 
community  life,  should  not  be  reluc-  ' 
tant  to  take  an  editorial  position  on 

various  public  issues."  Every  present 
commissioner,  in  fact,  has  at  one  time 

or  another  publicly  endorsed  the  con- 
cept of  editorializing  either  in  speeches, 

panels  or  congressional  testimony. 
Commissioner  Frederick  W.  Ford 

has  repeatedly  urged  broadcast  stations 
to  accept  the  challenge  to  help  better 
inform  their  public  through  editorials. 
"One  of  the  things  that  strike  me  par- 

ticularly ...  is  that  in  the  course  of 

investigating  a  community  and  deter- 
minging  those  things  on  which  you 
want  to  editorialize,  you  in  effect  com- 

ply with  the  policy  statement  on  pro- 
gramming of  reviewing  the  needs  of 

your  community,"  Commissioner  Ford 
told  last  spring's  NAB  conference  on editorializing. 

Strong  Stand  ■  The  former  chairman 
has  taken  a  strong  stand  in  favor  of 
broadcasting  political  editorials. 

Also  addressing  the  NAB  conference, 
FCC  Chairman  Newton  N.  Minow  said 

that  if  broadcasting  is  to  take  its  right- 
ful place  and  accept  its  responsibiUties, 
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OUR  EDITORIALS 

GET  RESULTS! 

Editorials  are  not  new  to  KLZ  Radio  and  Television. 

In  1955  we  editorialized  against  Canon  35  which 
was  later  relaxed  in  the  State  of  Colorado.  This 

led  to  KLZ's  receiving  national  recognition  in  the 
form  of  the  first  Paul  White  Memorial  Award. 

True,  our  editorials  are  not  regularly  scheduled, 
but  then,  neither  are  vital  issues  needing  support  or 

refutation.  When  an  editorial  is  indicated,  the  sub- 
ject is  carefully  researched  and  reported  by  our 

own  full  time  editorial  department,  including  recent 
editorials  on  airport  parking,  air  pollution,  the 
police  scandal  and  drag  racing. 

Last  month  Denver  voters  were  asked  to  consider  a 

police  reform  charter  amendment  and  a  higher 
sales  tax.  We  felt  that  approval  of  these  measures 
was  vital.  Editorials  supporting  this  legislation 

were  broadcast  twice  each  day 

for  five  days.  Equal  time  for 

opposing  views  was  offered  and 

accepted.  Both  issues  were  sub- 
sequently approved  by  the 

voters. 

Following  the  passage  of  these 

proposals,  Denver  Mayor  Dick 

Batterton  stated:  "...KLZ 
Radio  and  Television's  editorial 
stand  was  highly  instrumental 

in  the  approval  of  these  im- 

portant issues." 

Arnold  Grossman 
Editorial  Dept. 

KLZ 

Mayor  Dick  Batterton,  Denver,  Colo. 

CBS  IN  DENVER 

RADIO    AND  TV 
TIME-LIFE  BROADCASTING. 
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First  editorials  hardest,  code  head  believes 

NOW  NUMBER 

IN  FLORIDA 

ORLANDO-DAYTONA 

Fastest  growing 

marhct  in  Florida 

Nat.  Mkt.  Homes* 

Ranking*  TV 
Miami  26  566,300 

Tampa  40  425,100 

Orlando- 

Daytona  67  292,100 

Jacksonville       75  257,700 

•Television,  May  1962 

WESH-TV 

Florida's  Channel  2 
Advertising  Time  Sales,  Inc. 
National  Representatives 

Covers  more  of  Florida  than 

any  other  TV  Station  

Editorializing  is  great  once  the 
fears  and  hurdles  of  first  efforts  have 
been  passed.  This  observation  was 
made  by  an  early  top  executive  of  a 
major  operation — Robert  D.  Swezey, 
former  executive  vice  president  and 

general  manager  of  WDSU-AM-TV 
New  Orleans  and  now  director  of  the 
NAB  Code  Authority. 

The  firm,  fair  and  decisive  meth- 
ods of  the  stations  are  being  con- 

tinued under  the  present  regime  of 
A.  Louis  Read,  executive  vice  presi- 

dent and  general  manager,  and  John 
Corporon,  news  director. 

"Most  of  us  who  ventured  into  the 
editorializing  field  early  in  the  game 

did  so  with  considerable  trepidation," 
Mr.  Swezey  recalled  in  a  recent  talk. 
"To  do  a  good  editorial  job  is  no  easy 
assignment,"  he  added.  "It  takes  a 
sound  mind,  a  strong  back,  a  steady 
hand  and  a  stout  heart.  Believe  me, 

no  mice  need  apply." 
Feared  Trouble  ■  Like  other  edi- 

torializers,  Mr.  Swezey  was  on  the 
lookout  for  trouble  in  the  early  days 

of  position-taking  by  the  WDSU  sta- 
tions. "We  were  pretty  confident  that 

we  would  find  ourselves  in  continual 

hot  water  with  our  sponsors  and  au- 
diences," he  said.  "Do  you  know  that 

in  over  two  years  of  day-to-day  ex- 
perience with  a  vigorous  editorial  pol- 

icy— and  I  mean  vigorous — I  can't recall  receiving  a  single  complaint  or 
irate  reaction  from  any  sponsor?  On 

then  licensees  must  be  willing  to  ex- 
press a  point  of  view  about  the  news 

they  provide.  He  said  the  FCC  wants 
to  encourage  editorializing  and  pre- 

dicted. "The  day  is  coming  when  the 
broadcaster  who  aspires  to  stature  and 
influence  in  his  community  will  have  to 

see,  hear  and  speak  about  evil." With  the  disappearance  of  so  many 
daily  newspapers  in  metropolitan  areas, 
"broadcasters  have  little  more  choice 

in  the  matter"  except  to  provide  listen- 
ers with  a  "second  editorial  voice,"  he 

said.  "Though  broadcasters  can  legal- 
ly evade  their  responsibility  to  provide 

second  and  third  choices  [of  opinion], 
morally  they  are  compelled  to  answer 
the  compelling  need  for  more  informa- 

tion, more  opinions  and,  of  grave  im- 

port, more  courage." From  the  Senate  ■  In  its  final  report 
this  spring,  the  Senate  Watchdog  Sub- 

committee made  several  recommenda- 
tions to  the  FCC  in  the  field  of  broad- 
cast editorials,  particularly  political. 

First,  the  committee  said,  the  FCC's 1959  report  should  be  readopted  by 
the  commission  as  a  rule,  with  violators 
subject  to  license  revocation. 

"Licensees  should  editorialize,"  the 

the  contrary,  many  of  them  heartily 
commended  our  efforts.  Not  that 

there  weren't  other  complaints.  We 
had  slews  of  them,  but  we  also  had 
the  perfect  answer  to  those  directly 
involved  in  our  editorial  comment: 

'Let  us  give  you  time  to  teU  the  pub- 

lic what  you  think  of  our  position." "And  believe  me,  some  of  the 
statements  we  broadcast  in  answer  to 
our  own  editorials  were  lulus.  We 
always  scheduled  them  in  the  time 
spots  customarily  occupied  by  our 
editorials,  and  I  sometimes  think  they 
did  more  to  build  up  circulation  for 
us  than  the  editorials  themselves. 

"I  believe  that  almost  without  ex- 
ception stations  who  have  edito- 

rialized competently,  vigorously  and 
fairly  have  found  that  the  opposition 
and  difficulties  encountered  were  far 
less  serious  than  anticipated,  and  that 
their  efforts  were  well  rewarded  in 
terms  of  increased  acceptance  and 
stature  in  the  community,  and  in  the 
real  satisfaction  which  is  the  inevi- 

table consequence  of  accomplish- ment. 

"An  editorial  service  properly  con- 
ceived and  administered  has  every 

chance  of  success  unless  the  com- 
munity in  which  it  is  launched  is  so 

unintelligent,  controlled  or  corrupt 
that  it  is  incapable  of  responding  to 
the  appeal  of  truth  and  reason.  I 
trust  that  there  are  few  which  meet 

that  description." 

senators  concluded.  "Strong  convictions 
are  to  be  encouraged.  A  licensee  may 
entertain  the  personal  opinion  that 
officeholder  A  should  be  retired  from 
public  life  or  that  candidate  B  would 

be  a  better  public  servant  .  .  ."  as  long 
as  the  other  side  is  given  an  opportunity 
to  respond,  the  committee  said. 

In  cases  where  complaints  are  made, 
the  FCC  should  act  immediately,  the 
report  said,  and  recommended  seven 
ground  rules  for  broadcast  editorials 
which  it  said  the  FCC  should  adopt. 
These  proposed  rules  would  require  that 
texts  of  editorials  be  kept  on  hand  for 
at  least  one  week,  that  advance  notice 
be  given  the  candidate  against  whom 
an  editorial  is  to  be  directed  and  that 
equal  time  to  reply  be  granted,  among 
others. 

The  Yarborough  committee  also  rec- 
ommended that  the  FCC  require  a 

licensee  to  "set  in  motion  an  effort  to 

schedule  the  opposing  viewpoint"  be- fore a  political  editorial  is  aired.  In 
addition,  the  Senate  report  would  have 

licensees  report  "immediately"  to  the commission  the  refusal  of  any  offer  to 

buy  time  which  would  advocate  a  posi- 
tion contrary  to  that  of  the  licensee. 
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First  For  Editorials... 

First  For  Documentaries... 

First  For  News... 

WEEI-RADIO CBS,  BOSTON  •  REPRESENTED  BY  CBS  RADIO  SPOT  SALES 

CONTINUING  EXCELLENCE 

In  the  last  four  years  WE  EI  has  received  fire  first-place  awards  for 
Documentaries,  Editorials  and  Xews  from  the  United  Press  International. 
A  few  days  ago,  the  L'PI  Broadcasters  Association  of  Massach usetts  au-arided 
WEEI  two  additional  first  place  awards  for  the  station's  editorials  and documentaries  during  1961.  Professioyml  broadcasters  again  confirm  WEEI 
as  Xeic  England's  choice  for  Community  Service. 
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Problems,  too,  created  by  editorials 

STATIONS  TELL  HOW  THEY  MEET  SITUATIONS  THAT  ARISE 

Not  everything  is  foolproof,  broad- 
casters soon  learn  after  they  take  up 

regular  editorializing.  There  are  prob- 
lems from  time  to  time — problems  of 

unfavorable  reaction,  to  put  it  mildly, 
and  problems  of  preparation. 

Few  of  the  troubles  that  stations  ex- 
perience in  their  editorializing  are  be- 

yond normal  management  solution,  but 

Broadcasting's  survey  of  a  random 
sample  of  editorializing  stations  shows 
that  difficulties  can  be  expected. 

Here  are  some  of  the  situations  that 

arise  in  the  life  of  editorializing  sta- 
tions, gleaned  from  the  200-plus  ques- 

tionnaires in  the  random  sample: 
Irresponsible  Critics  ■  The  worst 

problem  encountered  by  WTVJ  (TV) 
Miami  has  been  the  occasional  effort  of 
irresponsible  people  who  want  to  get 
on  tv  in  response  to  an  editorial,  ac- 

cording to  Lee  Ruwitch,  executive  vice 
president-general  manager.  WTVJ 
solves  it  by  selecting  responsible  citi- 

zens to  speak  out  in  behalf  of  oppos- 
ing viewpoints. 

Taking  no  chances,  WEEI  Boston 
sends  its  offers  of  reply  time  by  regis- 

tered mail.  It's  often  difficult  to  get 
someone  qualified  to  present  an  oppos- 

ing point  of  view,  according  to  Thomas 
Y.  Gorman,  WEEI  vice  president-gen- 

eral manager.  Mr.  Gorman  was  inter- 
viewed on  a  Boston  tv  station  after 

broadcasting  a  radio  editorial  criticiz- 
ing a  state  legislator  who  charged  other 

legislators  were  involved  in  an  illegal 
bookie  business  exposed  in  a  CBS-TV 
documentary.  In  this  case  an  attorney 

for  the  legislator  accepted  WEEI's  of- 
fer for  rebuttal.  The  incident  brought 

wide  newspaper  publicity  and  local 

praise  for  WEEI's  handling  of  the  mat- ter. 

Slum  Documentary  ■  Despite  threats 
from  property  owners,  WCKT(TV) 
Miami,  Fla.,  broadcast  documentaries 
about  slums.  It  placed  blame  on  these 
owners  and  aroused  city  officials  m,ade 
a  tour  of  areas  in  question. 
A  drawn-out  newspaper  strike  in 

Minneapolis  brought  a  forthright  edi- 
torial from  WTCN  Minneapolis,  which 

actually  was  benefiting  from  the  strike 
from  a  commercial  standpoint.  WTCN 
called  on  the  strikers  to  go  back  to 
work. 

At  WRTA  Altoona,  Pa.,  with  a  three- 
year  editorializing  record,  there's  a 
problem  of  doing  the  necessary  re- 

search. Here's  how  the  problem  was 
solved,  according  to  Louis  H.  Murray, 

vice  president:  "Work  longer  hours." 
WRTA  campaigned  about  police  negli- 

gence in  a  gambling  fight,  leading  to 
eventual  trial  and  conviction  of  an  indi- 

vidual charged  with  the  assault. 
Threats  of  personal  injury  have  been 

received  at  WBOY-TV  Clarksburg,  W. 
Va.,  according  to  Roger  Garrett,  man- 

aging director.  How  was  that  problem 
solved?  "We  took  a  firm  stand  each 
time,"  Mr.  Garrett  said.  Successful 
campaigns  were  waged  for  renovation 
of  the  bus  terminal,  modernization  of 
the  airport  waiting  room  and  black- 
topping  of  a  road. 

Sometimes  a  campaign  isn't  popular 
with  merchants.  KSIG  Crowley,  La., 
met  this  situation  after  an  editorial  op- 

posing legal  sale  of  fireworks.  Louis  M. 
Basso,  owner-manager,  worked  it  out 
by  sitting  down  with  merchants  and  ex- 

plaining the  station's  position. 
Critic  Changes  Mind  ■  An  advertiser 

who  threatened  to  cancel  his  time  on 
WBSR  Pensacola,  Fla.,  changed  his 
mind  after  talking  it  over  and  now  de- 

fends its  right  "to  speak  up,"  said  Harry 
Hughey,  news  director.  "People  look  to 
us  for  the  truth,"  he  said,  "knowing  we 
have  no  personal,  selfish  axe  to  grind  in 

this  one-paper  town."  He  said  editorial- 
izing "has  brought  »s  more  listeners 

and  increased  sales"  as  well  as  a  better rating. 

"A  major  advertiser  disagreed  with 
a  position  we  took,"  said  Robert  P. 
Sutton,  vice  president-general  manager 
of  KNX  Los  Angeles.  So  what  hap- 

pened? "We  let  him  cancel,"  Mr.  Sutton 
explained. 

Threats  of  violence  came  to  WLOF- 
TV  Orlando,  Fla.,  as  it  exposed  sordid 
gambling  operations.  An  expose  of  8% 
investment  companies  wound  up  in  a 

grand  jury  indictment  with  a  WLOF- 

TV  representative  a  witness. 
Then  there  was  the  time  a  few  weeks 

ago  that  WEIL  Scranton,  Pa.,  editorial- 
ized against  a  15-minute  free  parking 

minimum.  The  next  day  the  toll  booth 
at  the  parking  lot  was  wrecked  by  an 
auto,  moving  WEJL  manager,  Cecil 
Woodland,  to  announce  there  was  no 
connection  between  the  editorial  and 
the  wrecking  of  the  booth. 

Editorials  Studied  in  Schools  ■  Lo- 
cated on  the  Georgia-Alabama  border, 

WRBL-TV  Columbus,  Ga.,  tries  to 

adapt  local  material  "so  it  would  sug- 
gest similar  problems  elsewhere  in  its 

coverage  area,"  according  to  Ridley 
Bell,  station  manager.  Editorials  are 
written  and  voiced  by  George  Gingell. 
news-public  affairs  director.  They  are 
titled  Personal  Opinion.  Mr.  Bell  said 
editorials  are  used  for  classroom  dis- 

cussion and  are  often  quoted,  and 
sometimes  denounced,  in  churches. 

"Most  of  those  who  oppose  our  opin- 
ions still  respect  us,"  he  said. 

Dale  Clark,  news-public  affairs  direc- 
tor of  WAGA-TV  Atlanta,  Ga.,  re- 

minds that  "close  liaison  with  legal 
counsel"  is  advisable.  WAGA-TV  has 
been  active  in  such  matters  as  school 
integration,  the  county  unit  system  and 
tax  equalization.  It  attacked  the  coun- 

ty unit  system  for  two  years.  The  sys- 
tem was  killed  by  court  order. 

Here's  the  way  Wilbur  R.  Powell, 
president  of  WFTW  Fort  Walton 

Beach,  Fla.,  described  WFTW's  posi- 
tion on  controversial  issues:  "We  like 

them."  He  credits  an  editorial  with 
unseating  a  member  of  the  school  board 
who  opposed  school  consolidation. 

Network-owned  station  feels  views  important 
A  licensee  has  a  community  re- 

sponsibility be  it  network  owned  or 
an  independent,  says  Sam  J.  Slate, 
general  manager  of  WCBS  New  York, 
a  regular  editorializer  in  the  biggest 
market  in  the  world.  WCBS — its 
sister  station  (WCBS-TV)  carries 
editorials  on  an  irregular  basis — 
averages  as  many  as  two  editorials  a 
week  (about  five  minutes  in  length), 
each  repeated  once  (always  slotted 
at  8:15  a.m.  and  at  8:15  p.m.  to 

avoid  "over  saturation"). 
Only  restrictions  for  a  network- 

owned  station:  The  broadcaster 
leaves  national  and  international 
issues  to  the  network,  keeps  its  finger 

on  the  local,  "regional"  (New  York 
area  covers  parts  of  New  Jersey  and 
Connecticut)    pulse.    An  editorial 

board  sits  each  Monday,  goes  over 

possible  editorials  for  the  week,  as- 
signs one  or  more  to  researchers  and 

for  writing.  Mr.  Slate  delivers  them. 
Since  Jan.  1,  1962,  WCBS  has 

broadcast  more  than  50  editorials. 
It's  determined  in  the  attempt  to  get 
"replies"  on  the  air  but  is  careful  to 
screen  for  responsibility.  As  a  result 
it  has  granted  a  dozen  replies,  in- 

cluding the  governor  of  Connecticut 
(commented  in  an  editorial  on  the 
New  Haven  Railroad). 

Mr.  Slate  believes  the  editorial, 

used  judiciously,  helps  give  the  sta- 
tion "dignity  and  status."  No  other network  owned  stations  in  New  York 

editorialize,  though  NBC  and  ABC 

have  kept  issues  under  continual  re- view. 
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-A  Visit  With  Sir  Julian  Huxley"  was  first  o( 
KOINTV's  three  special  programs  on  popu- lation pressures.  Participants  included  (left 
to  right)  Sir  Julian  Huxley;  Malcom  Bauer, 
associate  editor  of  The  Oregonian;  Dr.  Daniel 
Labby.  staff  member,  University  of  Oregon IWedical  School. 

Dr.  James  Tuck  explored  "Population  Press- 
ures and  fJew  Energy  Sources"  on  second program  in  series.  Panelists  were  Dr.  William 

L.  Parker,  head  of  the  Physics  Department 
at  Reed  College;  E.  Robert  de  Lucia,  vice 
president  and  chief  engineer  of  Pacific 
Power  &  Light  Co.;  0.  E.  Walsh,  vice  presi- dent of  Portland  General  Electric  Co. 

Third  and  final  show  featured  Dr.  Gregory 
Pincus  in  "A  Biological  Approach  to  Popula- 

tion Pressures"-  Pictured  (left  to  right)  are Dr.  Gabriel  Lester,  head  of  the  Department 
of  Biology  at  Reed;  Dr.  Pincus,  and  Dr. 
Herbert  Griswold  of  the  Department  of 
Medicine  at  the  University  of  Oregon  f^edi- cal  School. 

"We  have 

Death  Control 

Without 

Birth 

Control" 

Sir  Julian  Huxley, 

KOIN-TV,  April  29. 1962 

An  urgent  problem  faced  by  all  mankind  is  that  of  world 
over-population.  Where  Is  Man  to  live  in  the  future? 
Where  v^ill  he  obtain  the  resources  so  necessary  for 
survival?  How  can  Man  control  his  destiny  .  .  .  somehow 
balance  birth  control  with  death  control? 

In  keeping  with  its  continuing  public  information  policy. 
KOIN-TV  recently  invited  three  famed  scholars  to 
participate  in  discussions  of  world  population  pressures. 
Ready  acceptances  came  from  Sir  Julian  Huxley, 
Dr.  JamesTuck  and  Dr.  Gregory  Pincus.  These  distinguished 
scientists  were  in  Portland  at  the  invitation  of  Reed 
College,  one  of  the  nation's  most  widely  recognized centers  of  higher  learning,  which  is  observing  its  50th 
Anniversary.  The  three-part  series  was  aired  in  prime 
time  throughout  KOIN-TV's  34  county  viewing  area. 
Oregonians  heard  famous  biologist  Sir  Julian  Huxley 
express  his  views  upon  the  dangers  of  "death  control 
without  birth  control":  the  importance  of  conserving  our food  and  energy  sources.  Dr.  James  Tuck,  director  of 
Project  Sherwood  at  Los  Alamos,  New  Mexico,  explained 
in  layman's  terms  future  energy  sources  to  be  derived from  controlled  nuclear  reactions.  Dr.  Gregory  Pincus. 
director  for  the  Worcester  Foundation  for  Experimental 
Biology,  discussed  contraceptive  methods  of  population 
control. 

Once  again,  KOIN-TV's  viewing  audience  was 
presented  with  a  thought-provoking  and  timely  problem. 
World-renowned  scientists  expressed  controversial  and 
sometimes  startling  opinions.  And  the  people  learned. 

KOIN-TV Channel  6.  Portland,  Oregon 
One  of  America's  great  influence  stations Represented  Nationally  by 
HARRINGTON,  RIGHTER  &  PARSONS.  INC. 
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Results  of  station  campaigns  impressive 

NEARLY  EVERY  MARKET  CAN  CITE  EXAMPLES  OF  SUCCESSFUL  DRIVES 

The  recent  history  of  station  edi- 
toriahzing  is  packed  with  examples  of 
opinion-influencing  comments  that  have 
affected  local  and  regional  affairs. 
While  many  stations  editorialize  on  top- 

ics of  national  and  international  sig- 

nificance, it's  obviously  difficult  to  trace their  influence. 
But  the  files  of  editorializing  stations 

teem  with  stories  that  show  how  the 
public  responds  to  voiced  editorials  as 
the  influence  of  the  newspaper  edi- 

torial wanes. 
Dick  Cheverton,  news  director  of 

WOOD-AM-TV  Grand  Rapids,  Mich., 
said  the  editorial  schedule  "has  been  a 
regenerative  force  in  the  community. 
WOOD  aids  those  who  are  given  equal 

time,  "trying  to  steer  the  content  so 
the  reply  will  be  significant,"  he  said. 
Mr.  Cheverton  is  president  of  Radio 
Television  News  Directors  Assn. 

"Most  community  controversies  are 
in  the  grey  scale,"  he  said.  "Different 
interpretations  of  the  grey  area  tend  to 
give  greater  perspective  and  more  bal- 

ance to  those  affairs  where  the  indi- 
vidual citizen  must  make  up  his  own 

mind." 

Birthright  ■  With  all  the  problems 
and  the  hazards,  stations  are  boldly 

taking  the  role  they  might  have  as- 
sumed decades  ago  had  not  the  influ- 

ence of  bureaucracy  kept  them  to  pas- 
sive roles. 

Now  the  story  is  different.  Some  of 
the  examples  of  successful  editorializ- 

ing service  have  been  culled  from  the 
200-odd  questionnaires.  Here  again 
the  case  histories  appear  as  a  result  of 
random  selection  and  are  in  no  sense  a 
cumulative  file  of  what  the  industry  has 
done.  The  random  sample  has  re- 

vealed many  successful  examples  of  ef- 
fective editorializing.  Here  are  some 

of  them: 

A  month  ago  WMCA  received  out- 
standing recognition  for  its  editorial 

and  community  zeal — a  U.  S.  Supreme 

Court  order  setting  aside  a  lower  court's 
dismissal  of  WMCA's  challenge  of  the 
constitutionality  of  the  New  York 

State's  legislative  apportionment. 
Win  Proxmire  Praise  ■  WITI-TV  Mil- 

waukee was  the  third  Storer  Broadcast- 
ing Co.  station  to  adopt  an  editorial 

policy,  joining  WAGA-TV  Atlanta  and 
WSPD-TV  Toledo  last  Feb.  5.  An  edi- 

torial calling  for  support  of  Cuban 
refugees  being  sent  to  the  city  was 

praised  by  Sen.  William  Proxmire  (D- 
Wis.). 

Sometimes  the  social  consequences  of 

an  editorial  campaign  can  be  docu- 
mented. In  the  District  of  Columbia, 

the  Adult  Education  Division  of  the 

school  system  followed  up  an  alcohol- 
ism series  on  WWDC  Washington  with 

a  series  of  night  classes  on  the  effect 
of  alcoholism.  Bernard  F.  Sewell,  su- 

pervising director  of  adult  education 
for  the  school  system,  said  the  classes 
were  the  direct  result  of  the  campaign. 

Similarly  a  WWDC  exposure  of  condi- 
tions at  mental  hospitals  in  Maryland 

was  credited  with  uncovering  unsavory 
situations  and  leading  to  remedial  ac- 
tion. 

Ratings,  Revenues  Up  ■  Ratings  and 
revenues  have  definitely  improved  as  a 
result  of  editorializing,  one  station  said. 
And  the  station  has  added  an  inde- 

pendent voice  to  the  million  residents 
of  the  city,  which  has  had  only  one 
newspaper  opinion. 
KCBS  San  Francisco  urged  a  hotel 

tax  for  use  in  stimulating  tourist  busi- 
ness. The  tax  was  adopted.  KCBS  edi- 
torials were  cited  in  the  Board  of  Super- 
visors debate  as  among  the  most  elo- 
quent arguments  in  favor  of  the  tax. 

WCCO-TV  Minneapolis  opposed  a 

Sunday  closing  law  forcing  all  busi- 
nesses to  close  on  Sunday  regardless  of 

religious  affiliation.  A  few  days  later — 
"we  like  to  think  as  a  basis  of  our  edi- 

torial," the  station  said — businesses 
were  given  the  option  to  close  either 
on  Saturday,  the  Jewish  Sabbath,  or Sunday. 

WCCO-TV  noted  that  comments 
from  viewers  generally  run  about  four 
to  one  in  favor  of  the  editorial. 

Canon  35  Case  ■  Any  history  of  edi- 
torializing must  emphasize  the  famous 

Canon  35  case  in  Colorado.  KLZ-AM- 
TV  Denver  drew  wide  attention  Dec. 

9-11,  1955  when  Hugh  B.  Terry,  presi- 
dent, said  a  court  radio-tv  ban  in  the 

John  Gram  murder  trial  was  in  direct 
violation  of  the  constitution.  The  KLZ 
stand  drew  nationwide  attention.  The 

court  responded  by  allowing  broadcast- 
ing and  photography  in  the  courtroom. 

The  case  is  a  classic,  inspiring  broad- 
casters in  many  other  states  to  work  on 

behslf  of  revision  of  Canon  35. 
Mr.  Terry  contends  any  responsible 

mass  communicator  must  express  opin- 
ion on  matters  of  local  interest. 

Long  active  in  editorializing  is 
WAVZ  New  Haven,  Conn.,  headed  by 
Daniel  W.  Kops,  recently  reappointed 
chairman  of  the  NAB  Editorializing 

EDITORIAL  WASHINGTON 

WAVA 

AM    /  FM 

780  /  105.1 

ALL   NEWS  RADIO 

DIFFERENT 

WAVA  Radio  Park       /        WEED  RADIO Arlington  7,  Va.         /  « 

KEnmore  6-9000        /  Representatives 
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CONGRATULATIONS 

FROM  Wbkb  CHICAGO 

New  York  Metropolitan  Area 

CATHERINE  NOBEL 
McCann-Marschalk  Co.,  Inc. 

New  York 

Eastern  Time  Zone 

LEN  STEVENS 
Weightman,  inc. 

Philadelphia 

Centra!  Time  Zone 

LARRY  CUAYPOOL 
J.  Walter  Thompson  Co. Chicago 

Mountain  &  Pacific  Time  Zones 

JANE  OAHt-GREN 

Honig,  Cooper  &  Harrington 
San  Francisco  . 

TO  THE  WINNERS 

TIMEBUYER'S 

These  four  timebuyers'  astute  estimates  of  Channel  7's  Sunday 
night  "Award  Movie"  ratings  have  won  them  two  weeks'  vacation  (for 
two)  at  the  Hotel  and  Casino  Aruba,  Netherlands  West  Indies  .  .  . 

prizes  which  include  round-trip,  first-class  air  transportation,  top 
accommodations  andmealsandaone  hundred  dollar  bar  allowance. 

Thanks  to  winners  and  to  non-winners  alike  for  accepting  our 

"challenge"  .  .  .  But  this  is  what  all  the  hoopla  is  about .  .  .the  ratings 

on  WBKB's  10:15  Sunday  night  "Award  Movie" 
that  it's  Tops  in  Chicago  with  all  rating  services . . . 

proof  positive 

Trendex  Telephone  Recall  for  March  25— April  29...  19.2 
rating...  CPM/$1.60* 
ARB  for  March  23— April  19. ..21.0  rating .. .CPM/$1. 60* 

Nielsen  for  April  2-15  &  April  23-May  6.. .20.5  rating... 

CPM/$1.70* "Based  on  end  rate 

WBKB's  Award  Movie  is  the  highest  rated  and  most  cost-efficient  movie  in  Chicago's  Sunday  evening  lineup. 

wbkb 

CHICAGO'S CHANNEL 

^1  -I^^^J^AiJ^
^f^ 

An  ABC-Owned  Television  Station  •  A  Division  of  American  Broadcasting-Paramount  Theaters,  Inc. 
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BECAUSE  

WQXI'S  Auditorial  Board  pre- 
sents 6  editorials  daily  on  local 

activities,  "speaking  out"  on  major issues  in  the  belief  that  mental 
stimulation  of  Atlantans  helps  our 
city  mature.  ^       .  r?  ̂ 

WQXI'S  Open  Line,  a  telephone 
forum  of  the  air,  features'an 
authority  on  a  given  subject  and 

audience  participation  via  WQXI's 
multi-phone' systern,  allowing  both 
the  listener's  question  and  the 
authority's  answer  to  be '  heard. 
11:00  PM  to  midnight,.  Mon.-Sat." 

WQXI's  7-man  news  staff  sched- 
ules 5  minutes  of  news  on  the 

hour,  one-half  minute  on  the  half- 

hour,  and  bulletins  immediately.' 
WQXI  utilizes  news'  cruisers  for 
city-wide  reporting  and  Radio 
Press  International  for  world-wide 

information.  ~       -l^j-  .  \ 
WQXI  awards  a  three-month  in- 

ternship to  a  University  of  Georgia 
Journalism  major. 

5,000 W  Days;  1,000  W  Nights 
790  KC 

Committee.  The  station  achieved  its 

first  important  success  when  it  got  be- 
hind the  campaign  to  revitalize  once- 

backsliding  New  Haven. 

"We  began  with  a  city  that  had  little 
faith  in  its  future  and  a  defeatest  atti- 

tude about  civic  improvement,"  Mr. 
Kops  said.  "The  city's  two  newspapers, 
under  single  ownership,  were  an  impor- 

tant factor  in  that  they  opposed  virtual- 

ly every  project  involving  change." 
Kops  Drive  ■  Against  that  back- 

ground Mr.  Kops  began  a  steady  edi- 
torial drive.  Currently  the  city  is  spend- 

ing over  $200  million  for  redevelop- 
ment. Similar  WAVZ,  like  its  sister 

station,  WTRY  Troy,  N.  Y.,  has  tackled 
community  problems  even  if  the  posi- 

tion was  unpopular. 
"We  have  never  had  a  major  prob- 

lem at  either  station,"  Mr.  Kops  said. 
He  was  a  leading  figure  in  setting  up 
the  editorializing-public  affairs  sympo- 

sium held  March  1-2  by  NAB. 
As  a  result  of  its  editorials,  Mr.  Kops 

said,  WAVZ  is  now  invited  to  inner- 
councils  of  important  community  activi- 

ties whereas  radio  was  once  "an  after- 
thought, if  considered  at  all."  Local  ad- vertisers have  watched  the  effectiveness 

of  radio.  Mr.  Kops  concluded,  "I  have no  doubt  that  this  has  helped  bring  in 
various  advertising  contracts,  and  it  has 
been  a  key  factor  in  developing  an 

image  of  an  institution  that  shows  con- 
cern and  offers  leadership." 

Influential  ■  "I  believe  our  broadcast 
editorials  not  only  reach  but  influence 

many  more  people  than  newspaper  edi- 
torials," said  Lee  Ruwitch,  executive 

vice  president-general  manager  of 

WTVJ(TV)  Miami,  one  of  the  South's effective  editorializing  stations. 

"After  watching  results  of  our  daily 
WTVJ  editorial  for  five  years,  we  know 
that  it  is  a  staggering  force  for  good  in 
the  community.  If  every  station  edi- 

torialized, bringing  new  voices  of  re- 
sponsible leadership  to  every  communi- 

ty, America's  broadcasters  could  bring 
a  new  vitality  and  awareness  to  this  na- 

tion almost  overnight." 
Mr.  Ruwitch  said  WTVJ's  successful 

campaigns  urged  construction  of  ex- 
pressways (they  were  built  and  more 

are  in  progress),  closing  of  B-girl  gyp 

joints  (they're  closed)  and  rehiring  of 
the  city  manager  (he  was  rehired). 

Miamians  aren't  likely  to  forget  the 
WTVJ  campaign  against  B-girls  and 
vice.  Labeled  "Honky  Tonk,"  the  cam- 

paign included  dramatic  broadcasts  ex- 
posing night-club  conditions.  Ralph 

Renick,  news  director,  aired  documen- 
taries based  on  concealed  tape  recorders 

and  live  interviews  showing  police  cor- 
ruption and  pay-offs. 

Oppose  Paper's  Views  ■  When 
KWTV(TV)  Oklahoma  City  editorial- 

ized critically  against  local  newspaper 
editorials  that  led  to  a  libel  suit  by  the 
candidate  who  was  attacked  by  the 

Small  editorials 

Often  it's  diificuit  for  the  small 
station  to  find  time  for  personnel 
to  research  editorial  subjects. 
WDUN  Gainesville,  Ga.,  faced 
this  problem  and  found  an  answer 
— -"Editorial  Thought." 

WDUN's  thoughts  are  brief — 
four  or  five  sentences  followed  by 

this  comment,  "This  editorial 
thought  by  WDUN  is  designed  to 
stimulate  your  own  thinking  and 

expressions  of  opinion." "We  can  be  consistent  on  a 

daily  basis,"  said  John  W.  Jacobs 
Jr.,  president-general  manager, 
"putting  one  thought  or  idea 
across  without  alloting  a  lot  of  re- 

search time — which  we  haven't 

got." 
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newspapers,  the  station  received  a  peti- 
tion signed  by  377  people  in  Midwest 

City,  a  suburb,  praising  KWTV  for  its 
position.  Edgar  T.  Bell,  KWTV  general 
manager,  and  Bruce  Palmer,  news  di- 

rector, who  voices  and  writes  station 
editorials,  also  received  many  phone 

calls. 
WMAL-AM-TV  Washington  was 

praised  by  Donald  Clemmer,  director 
of  the  Dept.  of  Corrections  of  the  D.  C. 
government,  for  its  editorial  campaign 
calling  for  changes  in  the  treatment  of 
suspected  sex  offenders.  A  business- 

men's association  praised  editorials 
against  unnecessary  parking  meters. 
WS J V  ( TV )  Elkhart  -  South  Bend , 

Inc.,  stirred  up  interest  in  the  South 
Bend  slum  problem  in  its  series  of 
half-hour  editorial  documentaries,  pre- 

sided over  by  John  F.  Dille  Jr.,  station 
president  and  a  member  of  the  NAB 
Editorializing  Committee.  Other  top- 

ics were  state  reapportionment  and  in- 
dustrial development.  Mr.  Dille 

summed  it  up  this  way,  "We're  saying, 
'Here  is  a  problem  which  involves 
everyone  of  us.  Let's  do  something 

about  it'." 

Closer  to  PubUc  ■  WESH-TV  Day- 
tona  Beach,  Fla.,  has  been  editorializ- 

ing a  little  over  a  year.  Thomas  S.  Gil- 
christ, general  manager,  said  after 

broadcasting  some  300  editorials- 
(Broadcasting,  May  28)  that  they 

have  brought  the  station  into  closer  con- 
tact with  its  public.  As  to  letters  from 

viewers:  "Some  have  been  most  compli- 

mentary, most  flattering;  some  have- 
been  most  vehement  in  their  disagree- 

ment, and  some  have  included  sugges- 
tions concerning  my  personal  future  I 

don't  care  to  experience." 
In  Orlando,  Fla.,  radio  and  tv  sta- 

tions staged  a  joint  program  and  edi- 
torial campaign  to  help  push  over  a 

$5.35  million  bond  issue  for  civic  im- 
provement.    The  twice-defeated  plan 
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Editorial  leadership  is  the 

highest  form  of  communitv 

service.  .  .  ,  ̂  

from  a  speech  by  Daniel  W.  Kops,  President 
RADIO  STATIO^S  WAVZ  and  WTRY. 

Milestones  on  the  WTRY-WAVZ 

editorial  trail , . . 

•  Began  editorializing  shortly  after  FCC  reversed  its  famous 

"Mayflower  ruling"'  wherein  broadcasting  stations  were 
prevented  from  taking  sides  on  most  communitv  af- 

fairs  mid-'l949 

•  First  editorial  taking  sides  in  local  election.... Oct ober-1 949 

•  Backing  federated  fund  raising  (United  Funds)  for  vol- 
untary health  and  welfare  causes  against  competition 

from  unaffiliated  national  health  causes   1952 

•  Editorial  endorsement  of  a  candidate  in  a  presidential 
campaign   ....1952 

•  WTRY  joins  WAVZ  in  conducting  continuing  editorial 
campaigns  for  urban  redevelopment,  better  schools,  bet- 

ter housing  and  enlarged  opportunities  for  all  citi- 
zens  1957 

•  With  firm  foundation  of  editorial  reliability  and  ac- 
ceptance on  local  issues,  both  stations  broaden  base  of 

editorials  on  national  and  international  topics.  Docu- 

mentary "Listen,  Amigos,"  and  follow-up  editorials  on Alliance  for  Progress  broadcast   1062 

LOOK  TO  WTRY  and  WAVZ 

FOR  OUTSTANDING  LEADERSHIP 

Daniel  W.  Kops, 
•  President 

Richard  J.  Monahan, 
Executive  Vice  President 

WTRY 
Albany  .  Schenectady 

•  Troy 
REPRESENTATIVE 
•  John  Blair  &  Co. 

REPRESENTATIVES 
.  Geo.  P.  Hollingberj-  Co.  | •  KetteU-Carter,  Inc. 

WAVZ 
New  Haven,  Conn. 
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Responsibility  in  Broadcasting 

THE  CORINTHIAN  STATIONS 
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THE  1962  WINNERS*  of  Corin- 

thian's first  Summer  Scholar- 
ships are  now  in  training. 

Three  have  been  selected 

from  the  outstanding  appli- 

cants attending  universities 

and  colleges  which  are  mem- 
bers of  the  Association  for 

Professional  Broadcasting  Ed- 

ucation, 64  institutions  offer- 

ing courses  in  broadcasting. 

These  winners  are  under- 

going an  intensive,  six-week, 

on-the-job  training  program 
that  embraces  nontechnical 

phases  of  broadcasting. 

Corinthian's  objective  is  to 
provide  a  well-rounded,  stim- 

ulating exposure  to  commer- 
cial television  for  students 

interested  in  the  medium.  It 

is  hoped  that  their  experience 
at  Corinthian  Stations  will 

assist  their  development  into 

career  professionals  who  will 

be  a  credit  to  broadcasting. 

'Thomas  Ciark  Dowden.  University  of  Geor- 
gia; Donald  R.  Pukala,  University  of  Illinois; 

Joel  S.  Stein,  San  Diego  State  College. 

^KHOU-TV  ̂ KOTV 

KXTV  ^WANE-TV 

0 
WISH-TV 
.■-zicncpo'.iB 

Represented  by  H-R 
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was  approved  by  the  voters.  All  radio 
and  tv  stations  editorialized,  according 

to  the  mayor's  advisory  committee, 
which  included  Joseph  Brechner, 
WLOF-TV.  and  Carl  Hallberg.  WDBO- 
AM-FM-TV. 

Mr.  Brechner  said  WLOF-TV  re- 
ceives daily  requests  for  copies  of  its 

editorials,  often  requests  for  quantities. 
Letters  of  praise  have  come  from  high 
Washington,  state  and  local  officials. 

Success  in  Campaign  ■  A  long-term 
campaign  by  WABQ  Cleveland  for 
placement  of  life-saving  equipment  on 
the  lake  front  was  successful.  Another 
was  directed  at  a  movie  advertisement: 

"WTiite  baby  murdered,  Negro  maid 
guilty,  sentenced  to  hang."  The  ad  was changed  because  of  listener  response. 
Editorials  are  witten  and  voiced  five 

to  eight  times  a  day  by  Valena  M.  Wil- 
liams, public  service  director. 

The  superintendent  of  schools  con- 
gratulated Ben  Ludy.  manager  of 

KWFT  Wichita  Falls.'  Tex.,  for  a  sta- 
tion editorial  on  teenagers"  fights. 

Protests  by  WMFO'^Hibbing,  Minn., were  followed  by  action — removal  of 
the  garbage  dump  from  city  limits. 

A  Saturday  afternoon  editorial  cam- 
paign by  WCAP  Lowell.  Mass..  led  to 

tapping  of  the  Merrimack  River  as  a 
water  source.  WCAP  leaves  phone  lines 
open  for  at  least  40  minutes  after  an 
editorial  for  comments  on  its  editorial. 

Israel  Cohen,  general  manager,  cau- 
tioned that  editorials  should  deal  with 

local  and  area  issues  "and  not  pontifi- 
cate on  something  going  on  half-way 

around  the  world." 
WSAU  Wausau,  Wis.,  persuaded  sev- 

eral townships  to  get  water  tank  trucks 
to  aid  firemen  in  fighting  rural  fires. 

Altered  Opinion  ■  "Our  consistent stand  in  favor  of  urban  renewal  led  to 
a  slow  but  definite  reversal  of  public 

and  newspaper  opinion,"  said  Richard 
A.  Orkin,  news-public  affairs  director 
of  WT.AN  Lancaster,  Pa. 

Gary  L.  Wilson,  news  director  of 

WJOB  Hammond,  Ind.,  said,  "Our  re- 
porters and  other  personnel  demand 

more  respect  as  a  result  of  editorializ- 

ing." 

Even  unsuccessful  campaigns  bring 
important  results.  Norm  Schrader,  news 
director  of  WDAY  Fargo,  N.  D.,  point- 

ed out.  The  station  lost  a  fight  on  be- 
half of  a  school  bond  issue  but  felt  its 

editorials  created  exceptional  interest 
in  the  election,  leading  to  a  heavy  vote. 
Mr.  Schrader  said  WDAY  only  edi- 

torializes when  it  feels  impelled  to  state 
a  position  on  a  community  problem. 
He  believes  more  frequent  editorializing 
would  increase  the  impact. 

Civic  leaders  praised  KMOX  St. 

Louis  for  helping  "turn  the  tide"  in  a 
bond  issue  proposal  that  had  been  twice 
defeated.  Robert  Hyland.  CBS  vice 
president  and  KMOX  general  manager, 
warned  "there  is  no  made  in  editorializ- 

ing if  it  is  not  done  well." Force  in  Radio  ■  "As  newspaper  edi- 
torials were  weakening  in  impact,  radio 

editorials  gained,"  Mr.  Hyland  said. 
"They  seem  to  have  more  force,  more 
vitality,  more  influence  than  the  cold 
printed  word.  The  editorializing  broad- 

caster has  now  taken  his  place  within 
the  circle  of  decision  makers  and  prime 
persuaders  in  most  of  our  communities. 
Well-labeled  editorial  opinion  is  a  natu- 

ral and  necessary  adjunct  to  the  growing 
demand  for  news,  news  interpretation 

and  information." Most  of  the  KPIX  (TV)  San  Fran- 
cisco editorials  are  read  by  Louis  S. 

Simon,  general  manager  of  the  Westing- 
house  Broadcasting  Co.  outlet,  although 
Philip  G.  Lasky,  vice  president,  voices 
editorials  occasionally.  Wide  distribu- 

tion of  printed  copies  is  made. 

"We  have  public  officials  and  com- 
munity leaders  seeking  our  continuous 

editorial  support  on  matters  of  com- 
munity-wide interest,"  Mr.  Simon  said. 

"The  concept  in  the  formulation  of  all 
KPIX  editorials  is  that  they  contribute 
to  the  public  betterment  and  fuller 
measure  of  information  and  understand- 

ing." The  policy  calls  for  a  minimum 
of  three  editorials  a  week,  using  11:15 

p.m.  and  Saturday-Sunday  afternoon 
tune.  Two  wxiter-research  people  write 
the  editorials. 

Council  Support  ■  The  Los  Angeles 
City  Council  adopted  a  resolution  sup- 

porting the  editorial  stand  of  KNX,  that 
city,  for  its  demand  that  the  state  high- 

way department  re-examine  its  policies 
on  freeways.  Other  campaigns  cited  by 
KNX  are  a  change  in  the  state  sales 
tax  law  and  a  clean-up  of  the  nursing 
home  situation. 

"Criticism  is  something  the  local 

paper  avoids  like  the  plague,"  said  A.  T. Gilliland,  president  of  KNTV(TV)  San 

Jose,  Calif.  He  added,  "People  seem  to 

appreciate  our  policy." "Our  newspaper  has  completely 
changed  its  attitude  from  headlining  un- 

favorable sensations  toward  boosting 

the  good,"  said  Floyd  Jeter,  owner- 
manager  of  KFLJ  Walsenburg,  Colo. 
The  station  fought  stubbornly  for  hospi- 

tal zoning  and  a  bond  issue  was  passed 
by  a  ratio  of  1 1  to  1 . 
KELD  El  Dorado,  Ark.,  editorializes 

to  show  it  is  "a  real  citizen  in  the  com- 
munity," according  to  W.  N.  McKin- 

ney,  president-general  manager.  "The response  first  gave  me  the  assurance  I 
could  run  for  mayor  and  win.  I  ran 
and  I  won."  An  editorial  drive  forced 
an  illegal  appointee  to  the  tax  board  to 
resign,  Mr.  \IcKinney  said. 

Listen  and  Comment  ■  Tom  Johnson, 
vice  president-general  manager  of 

KTOK  Oklahoma  City,  Okla'!.  said. "Main  Street  merchants  who  have  tried 
to  buy  unavailable  adjacencies  realize 
what  editorials  have  done  to  our  pres- 

tige.  All  our  newspaper  friends  listen 
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and  comment." 
WJZ-TV  Baltimore,  a  Westinghouse 

station,  stirred  up  nearby  York,  Pa., 
with  an  editorial  series  on  banning  of  a 
newspaper  reporter  by  the  mayor. 

"We  are  gratified  with  the  response 
from  low  and  high  levels,"  said  Albert 

Dail,  manager  of  WGH  Newport  News, 

Va.  "Papers  don't  generate  much  ex- 
citement with  editorial  pages." 

"We  never  quit  a  campaign,"  said 
Robert  T.  Mason,  WMRN  Marion, 

Ohio.  "In  16  years  we  have  been  asked 
for  equal  time  on  five  occasions.  When 

we  started  editorializing  the  newspaper 

was  running  'milktoast"  editorials.  Now it  even  runs  editorials  on  the  front  page. 
Some  years  ago  I  was  crying  in  the 
wilderness  trying  to  get  some  of  my 

fellow  broadcasters  to  make  the  effort." 

Taking  sides  necessity,  Collins  thinks 

NAB  PRESIDENT  HAS  STRONG  CONVICTIONS  ON  NEED  FOR  EDITORIALIZING 

The  only  way  broadcasters  can  de- 
velop their  full  potential  is  to  take  sides 

on  issues  of  the  day,  according  to  NAB 
President  LeRoy  Collins. 

In  his  industry  leadership  role  Gov. 
Collins  has  spoken  frequently  and  with 
force  on  behalf  of  editorializing.  He 
has  made  his  position  clear  at  industry 
meetings  and  in  his  numerous  speeches 
around  the  nation. 

Gov.  Collins  came  out  for  editorial- 
izing in  his  first  major  industry  appear- 
ance May  8,  1961,  at  the  NAB  con- 

vention in  Washington,  a  few  moments 
after  President  John  F.  Kennedy  had 

declared  "broadcasting  has  new  and 
untried  possibilities  for  education."  The 
President  had  added  that  "the  full  de- 

velopment of  broadcasting  as  an  instru- 
ment of  education  is  one  of  the  most 

significant  challenges  which  confronts 

K-SET 
Prestige  Radio 

for  El  Paso,  Texas 

SURE  DOES 

EDITORIALIZE- 

3  Times  Daily 

and  has  for 
more  than 

four  years 

(long  before 

anyone  sug- 
gested doing so) 

K-SET 
will  continue  to  editorialize 

until  some  "Watch- Dog"  passes 
a  law  against  editorializing. 

your  industry." Print  Takes  Sides  ■  Against  this  back- 

ground Gov.  Collins  said,  "The  reason 
— the  only  reason — the  print  media  are 
regarded  with  the  esteem  they  enjoy  is 
that  the  best  of  them  do  more  than 
transmit  information  and  entertainment; 

they  take  sides.   They  editorialize." He  explained  print  media  aggressively 

Gov.  Collins 

participate  in  shaping  the  society  in 

which  they  exist.  "They  are  not  con- 
tent to  be  passive  observers .  and  mere 

sterile  messengers,"  he  said. 
Collins'  Views  ■  Here  is  the  way  Gov. 

Collins  reasoned  out  his  stand  on  behalf 
of  editorializing: 

"To  earn  greater  respect^ — to  develop 
adequately  your  full  potential — more  of 
you  broadcasters  must  take  sides.  You 
must  help  Americans  and  others  to 
understand  better  this  complex,  rapidly- 
changing  world  and  show  them  how 
they  can  become  more  significant  parts 
of  its  movement. 

"This,  of  course,  requires  the  devel- 
opment of  greater  skill  and  that  high 

sense  of  objectivity  and  public  dedication 
which  is  the  hallmark  of  statesmanship. 
Your  voice  must  be  great  as  well  as 
strong— so  great  that  beyond  soothing 
people  it  will  stir  them;  beyond  enter- 

taining people  it  will  challenge  them; 
beyond  praising  right  it  will  damn  the 

wrong." 

Joins  Minow  ■  Again  at  his  second 
all-industry  meeting,  the  1962  NAB 
convention  held  April  1-4,  Gov.  Collins 
came  out  vigorously  for  editorializing, 
a  stand  also  taken  by  FCC  Chairman 
Newton  N.  Minow  (see  FCC  story  page 
56). 

In  his  luncheon  address  to  the  con- 
vention April  2,  Gov.  CoUins  said: 

"On-the-air  editorializing  is  one  of 
the  most  sensitive  needs  facing  broad- 

casters these  days.  While  the  field  is 
fraught  with  dangers,  and  it  was  made 
clear  in  the  conference  that  no  profes- 

sionally-unprepared station  should  at- 
tempt to  editorialize,  we  should  take 

full  advantage  of  this  great  potential 
for  service  to  the  public  and  for  the 
enhancement  of  the  prestige  and  in- 

fluence of  broadcasters." At  the  editorializing  clinic  last  March, 

Gov.  Collins  told  the  group,  "Although 
increasingly  radio  and  television  stations 
have  commenced  editorializing — some 
of  them  with  outstanding  proficiency 
and  character — broadcasting  has  not  yet 
built  up  an  established  and  recognized 
tradition  of  editorializing  upon  which 
to  draw  for  substantial  guidance  to  the 

future."  The  newspaper  editorial  tra- 
dition "is  not  totally  one  to  be  envied 

or  emulated,"  he  said,  asking:  "How 
many  editorial  pages  which  reflect  depth 
of  understanding,  warmth  of  feehng, 
eloquence  of  expression,  keenness  of 
perception  and,  above  all,  courage  of 
conviction?  How  many  are  worthy  of 

being  models  for  broadcast  editorializa- 
tion?  There  are  some,  but,  unfortunate- 

ly, all  too  few." 
Gray  and  Boring  ■  Calling  attention 

to  a  "dreary  trend  toward  a  gray  and 
boring  conformity  on  newspaper  edi- 

torial pages,"  he  observed: 
"In  many  cases  at  least,  the  low  level 

of  editorial  readership  can  be  more  ap- 
propriately applied  to  the  quality  of 

1 

ST IN  SOUTH  CAROLINA To  Editorialize  Consistently 

Daily,  Year-Round IN  THE  NATION 
To  Editorially  Endorse  A 
National  Political  Party 

Wonderful  WOKE  Radio 
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device 

It's  so  easy  for  people  to  register  dis- 

pleasure. In  broadcasting,  an  audience 

can  ignore  you  with  a  mere  turn  of  a 

knob  or  the  push  of  a  button.  A  choice 

is  presented,  a  judgement  is  made. 

There  is  only  one  device  in  the  world 

that  will  lock  a  station  selector  in  place: 

consistently  good  programming.  People 

listen.  People  watch.  People  know. 

POST  -  NEWSWEEK  STATIONS 
A   DIVlSiOM   OF   THE   WASHINGTON    POST  COMPANY 

WTOP-TV,  CHANNEL  9,  WASHINGTON,  D.C.  ̂  

WJXT,  CHANNEL  4,  JACKSONVILLE,  FLORIDA  ̂  
WTOP  RADIO,  WASHINGTON,  D.C. 
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This  is  tlie  group  that  decides  on  topics  and  policy  for  editorials  which  are 
heard  on  WEEI  Boston.  They  include  (I  to  r)  news  director  Fred  Cusick,  general 
manager  and  CBS  radio  vice  president  Thomas  Y.  Gorman,  public  affairs 
director  Art  King  and  editorial  researcher  and  writer  Richard  Home. 

thinking  the  editorial,  itself,  reflects. 
"Of  all  the  reasons  offered  for  broad- 

casters not  editorializing,  I  think  the 
only  one  which  makes  sense  in  terms 
of  a  professional  approach  to  broad- 

casting is  a  reluctance  to  editorialize 
without  adequate  preparation.  Nothing 
could  be  worse  than  editorializing  off 
the  top  of  the  head,  and  those  broad- 

casters who  decline  to  editorialize  be- 
cause they  feel  professionally  unpre- 

pared are  to  be  commended  rather  than 
criticized. 

"But  the  day  is  here  when  broad- 
casting must  prepare  itself  professional- 

ly to  editorialize.  Broadcasting  has 
become  such  a  vital  part  of  American 
life — and  its  influence  is  so  powerful 
and  pervasive — that  it  no  longer  can 
indulge  in  the  luxury  of  avoiding  news- 
gathering  and  editorializing  in  a  pro- 

fessional manner." 
Bell  Viewpoint  ■  Howard  H.  Bell, 

NAB  industry  afl'airs  vice  president  who 

handles  the  association's  participation 
in  this  phase  of  broadcasting,  said  NAB 
is  trying  to  clear  up  some  of  the  confu- 

sion in  the  minds  of  broadcasters  in 
editorializing  and  under  Sec.  315.  The 
NAB  clinic  last  March  1-2  gave  hun- 

dreds of  broadcasters  an  opportunity  to 
compare  methods  and  to  review  the 
whole  subject. 

"Our  voice  in  the  community  has  be- 
come more  potent  in  recent  years  by 

Group  ownership  provides  many 
editorializing  advantages,  with  home 
ofiice  and  large  staff  providing  the  time 
and  research  needed  in  this  phase  of 
broadcasting,  according  to  Ewald 
Kockritz,  vice  president  of  Storer 
Broadcasting  Co. 

Mr.  Kockritz'  views  were  explained 
at  the  NAB  public  affairs-editorializing 
conference  held  March  1-2  in  Wash- 
ington. 

Explaining  that  Storer  stations  are 
allowed  to  support  political  candidates, 
he  said  the  group  moved  carefully  into 
this  phase  of  editorializing. 

Need  Reason  ■  "I  believe  the  sup- 
port of  political  candidates  should  be 

done  on  a  selective  basis,  and  should 

be  done  with  good  reason,"  Mr.  Kock- 
ritz said.  "Station  support  of  a  candi- 
date might  be  the  natural  outcome  of 

editorials  previously  run  on  certain 
political  matters.  This  would  develop 
into  a  very  logical  support  for  a  candi- date. 

"There  might  be  a  candidate  who 
voices  a  station's  exact  position  in  terms 
of  opinion  on  political  matters,  but  I 
believe  just  the  indiscriminate  support 
of  candidates  merely  for  the  sake  of 

supporting  a  candidate  dilutes  the  effec- tiveness of  the  function. 

"I  believe  that  in  all  editorializing  it 
is  important  to  give  each  editorial  the 

our  stimulation  of  public  concern  for 

local  issues,  through  editorializing,"  Mr. 
Bell  said.  "I  hope  more  stations  will 
join  the  ranks  of  those  who  perform  this 
valuable  service.  While  we  have  been 

slow  in  exercising  a  right  that  was  clear- 
ly recognized  by  the  FCC  in  its  1949 

reversal  of  the  Mayflower  Decision, 
broadcast  editorializing  is  making  a 

contribution  to  public  enlightenment." 
NAB,  Mr.  Bell  said,  has  waged  a 

vigorous  campaign  against  Sec.  315, 

contending  broadcasters'  performances 
have  demonstrated  they  can  be  fair  and 
just  in  handling  political  broadcasts. 

Douglas  A.  Anello,  NAB  general 
counsel,  dealt  with  the  legal  aspects  of 
editorializing  at  the  March  clinic.  He 
explained  the  fairness  doctrine  this  way: 
"All  it  means  is  that  you  be  factually 
correct,  have  your  facts  at  hand,  draw 
your  own  conclusions.  Additionally, 
however,  it  means  that  you  have  an 
obligation  to  air  the  other  point  of 
view,  or  the  view  of  the  other  candi- 

date." He  added  that  it  is  not  necessary 
to  put  the  opposing  candidate  on  the 
air  after  opposing  him  editorially,  sug- 

gesting this  might  be  a  problem  when 
three  or  four  candidates  are  running  for 
the  office. 

closest  attention  and  not  to  put  on  an 
editorial  just  for  the  sake  of  saying something. 

"I  consider  the  support  of  political 
candidates  a  logical  and  necessary  con- 

sequence of  editorializing.  We  support 
the  practice  and  I  would  caution  you, 
on  the  basis  of  our  experience,  to  be 

properly  prepared  right  on  down  the line. 

Stations  Autonomous  ■  In  our  sta- 
tions the  effect  of  the  background  of 

editorializing  for  or  against  legislative 
actions  and  similar  political  matters  has 
been  worthwhile  in  developing  the 

understanding,  the  know-how  of  the 
station  to  move  into  the  area  of  candi- 

date support.  Our  stations  are  auton- 
omous; they  decide  their  own  editorial 

opinions.  When  it  gets  into  the  realm 
of  national  and  international  politics, 
we  like  them  to  tell  the  home  office 
about  it  because  we  do  not  want  one 
station  taking  one  position  and  another 
station  a  diametrically  opposed  posi 
tion  without  a  well-defined  and  specific 
reason. 

"I  believe  it  would  be  an  error  for 
broadcasting  stations  to  follow  the  prac- 

tice of  many  newspapers  and  decide, 
just  because  there  is  an  elecdon,  which 
one  of  the  candidates  is  best  and  then 

support  that  candidate." 

Most  editorials  repeated 

The  practice  of  running  edi- 
torials several  times  a  day  prevails 

at  nearly  half  (46%)  of  the  sta- 
tions surveyed  by  Broadcasting. 

Since  a  large  number  of  stations 
feature  the  one  and  two-minute 
type  of  editorial,  the  scheduling 
of  these  opinion  features  through- 

out the  day  greatly  enhances  the 
size  of  the  audience  reached. 

Replies  from  the  random  sam- 
ple covered  by  this  questionnaire 

survey  show: 
15%  run  them  twice  daily  (7% 

of  these  in  the  morning  and  at 
night). 

12%  of  stations  use  evening 
scheduling. 

11%  favor  afternoon. 
11  %  have  no  special  choice  of 

hour. 
5%  like  a  morning  schedule. 

GROUPS  SEES  EDITORIAL  ADVANTAGES 

Kockritz  believes  political  advocacy  is  most  important 
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ally  authorized  by  the  player  if  he 
wishes  such  representation.  Payment  of 
minimum  re-use  fees  for  commercials 

depends  on  the  agent's  performance  of a  list  of  eight  specific  duties,  including 
seeking,  arranging  and  negotiating  for 
the  commercial;  advising  the  actor 
about  provisions  of  exclusivity,  releases, 
warranties  and  other  special  clauses; 
keeping  records  and  informing  the  ac- 

tor of  exclusivity  commitments,  clear- 
ing conflicts  and  obtaining  releases 

where  necessary  and  negotiating  re- 
lease from  exclusivity  and  other  restric- 
tions when  the  commercials  have  been 

withdrawn  from  use;  maintaining  rec- 
ords of  employment  and  usage  class, 

cycles  and  payments  and  reminding 
employers  of  payments  due  and  SAG 
of  late  payments;  bargaining  separately 
for  other  rights  the  employer  wants; 
maintaining  records  of  maximum  peri- 

ods for  use  and  re-use;  advising  the  ac- 
tor of  expiration  dates  and  notifying 

the  advertising  agencies  when  the  actor 
elects  not  to  grant  renewals;  and  mak- 

ing periodic  inquiries. 
Production  ban  ■  As  previously  an- 

nounced (Broadcasting,  Sept.  11, 
1961),  SAG  is  continuing  its  prohibi- 

tion of  production  activities  by  agents 
and  is  terminating  all  waivers  of  that 
provision  in  the  contracts  with  agents 

by  providing  suitable  "work  out  peri- 
ods" for  the  agents  involved.  MCA,  a 

major  example  of  a  talent  agent  ac- 
tive in  production  through  its  owner- 
ship of  Revue  Studios,   has  notified 

WBKB  shelves  film 

Although  other  stations  and 
media  are  doing  features  on  Paul 
Crump,  convicted  of  murder 
charges,  WBKB  (TV)  Chicago 
said  last  week  it  is  going  to  stick 
with  its  original  decision  not  to 
show  its  controversial  74-minute 
film  of  his  story  and  rehabilitation 
until  after  Illinois  Gov.  Otto 

Kerner  rules  on  a  clemency  peti- 
tion (At  Deadline,  July  9). 

After  years  of  reprieves,  the 
Negro  prisoner  is  scheduled  to 
die  Aug.  3  for  the  1953  killing  of 
a  white  factory  guard. 
WBKB  is  withholding  the  film 

at  the  request  of  his  attorney. 
The  ABC-owned  station  mean- 

while has  announced  that  this 
summer  it  will  air  five  other  docu- 

mentaries it  has  produced  on  cur- 
rent topics. 

SAG  that  it  will  surrender  its  agency 
franchise  by  Wednesday  (July  18) 

(Broadcasting,  July  9).  While  forbid- 
ding agency  financing  of  a  theatrical 

motion  picture  or  tv  series,  the  new 
agreement  does  permit  an  agent  to 
finance  up  to  six  episodes  in  a  series 
in  a  year,  provided  he  does  not  acquire 
an  ownership  interest  thereby.  Distri- 

bution of  tv  films,  previously  permitted, 
is  now  allowed  only  where  the  agent 
has  no  ownership  and  does  not  share  in 

the  profits. 
SAG  has  added  new  rules  to  those 

prohibiting  an  agent  collecting  commis- 
sions on  employment  in  packages  he 

represents  and  requiring  that  his  clients 
get  their  customary  salaries  for  work 
on  these  package  shows.  The  new  meas- 

ures prevent  the  agent  representing  the 
owner  or  producer  of  a  tv  series  in 
connection  with  claims  or  grievances, 

requiring  the  producer — not  the  agent 
representing  a  package — to  be  respon- 

sible for  casting  and  drafting  employ- 
ment contracts  and  calling  for  copies 

of  contracts  for  actors  employed  on 
such  package  programs  to  be  supplied 
to  SAG. 

If  approved  by  the  SAG  member- 
ship, the  new  regulations  become  ef- 

fective July  31,  to  apply  for  five  years. 
All  previous  agency  regulations  cov- 

ered at  least  10-year  periods. 
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Caesar  &  new  sponsor:  each  to  do  own  job 
Seven  Arts  tv  sales 

$12.2  million  in  '61 Seven  Arts  Assoc.  concluded  sales 

to  television  stations  amounting  to  $  1 2,- 
199,118  during  the  fiscal  year  ended 
last  Jan.  31,  according  to  the  annual 
report  of  the  parent  company.  Seven 
Arts  Productions  Ltd.,  which  was  dis- 

tributed to  stockholders  last  week. 
The  annual  report  said  Seven  Arts 

Productions,  which  produces  motion 
pictures  and  Broadway  plays  and  tv 
programs,  had  net  earnings  of  $1,100,- 
555  for  the  year,  compared  to  a  deficit 
of  $1,090,212  for  the  previous  fiscal 

year. 
Seven  Arts  Assoc.  has  been  distribu- 

ting three  packages  of  post-'50  Warner 
Bros,  features,  191  Looney  Tunes  car- 

toons and  various  special  features  to 
tv  stations.  The  company  recently  ac- 

quired additional  major  features  from 
20th  Century-Fox  and  Warners,  which 
will  enable  Seven  Arts  to  maintain 
sales  levels  through  1966,  according  to 
the  annual  report. 

The  report  points  out  Seven  Arts 
Assoc.  has  acquired  two  new  television 
properties.  They  are  En  France,  a  se- 

ries of  26  half-hour  entertainment-lan- 
guage films  designed  for  adult  instruc- 

tion in  French,  and  Armchair  Theatre, 
43  one-hour  dramas  produced  in  Bri- 
tain. 

An  understanding  sponsor  was  the 
magnet  that  brought  Sid  Caesar 

back  to  television,  tv's  one-time  top 
star  told  a  news  luncheon  in  Holly- 

wood last  Tuesday  (July  10).  "The 
Consolidated  people  told  me,  'We 
make  cigars;  you  do  the  show,  and 
neither  of  us  tries  to  do  the  other 

man's  job,'  and  what  more  could 
any  one  ask?  I  asked  what  would 
happen  if  I  made  fun  of  the  cigars 
and  they  said  as  long  as  what  I  did 
is  in  good  taste  it  would  be  okay 
with  them. 

"We'll  try  to  keep  the  commer- 
cials interesting  and  fun  to  watch 

and  we'll  try  not  to  have  the  kind 
of  advertising  that  beats  you  over 
the  head  to  make  an  impression. 
My  feeling  is  that  all  this  does  is  to 
start  a  callus  which  grows  and 

gets  so  thick  you  can't  feel  any- 

thing." 

As  to  the  programs  themselves, 

"we  plan  to  do  what  nobody  else 
has  done,"  he  said.  "We'll  do  things 
in  a  different  manner.  There'll  not 
be  a  production  number  as  such; 

we've  seen  some  of  the  greatest 
singers  and  dancers  already.  What 
we  want  is  an  idea,  a  reason  for 

doing  it,  not  just  a  production  num- 

ber for  its  own  sake." Mr.  Caesar  will  do  one  commer- 
cial on  each  of  the  nine  monthly 

half-hour  programs.  As  Caesar  Sees 
\t,  which  Consolidated  Cigar  Sales  Co. 
will  sponsor  on  ABC-TV,  starting 

Mr.  Caesar 

Tuesday,  Oct.  16,  10:30  p.m., 
through  Papert,  Koenig,  Lois,  New 
York. 

Three  of  the  programs  for  Octo- 
ber, November  and  December  have  | 

already  been  taped  in  Hollywood. 

UAA  releases 

33  post-50's 
United  Artists  Assoc.  is  adding  some 

seasoning  to  its  tv  syndication  library  of 
over  2,000  feature  films.  The  firm  is 

placing  33  post- 1 950  United  Artists  films 
into  syndication  for  fall  release.  The  pic- 

tures cost  the  company  $85  million  to 

produce.  The  package — "United  Artists 
Showcase  for  the  Sixties" — includes  eight features  in  color. 

Several  of  the  films  have  already  been 

seen  on  tv  on  ABC-TV's  Sunday  night 
motion-picture  feature  Hollywood  Spe- 

cial (8:30-10:30  p.m.  EDT).  Erwin  H. 
Ezzes,  executive  vice  president  of  UAA 

calls  the  package  "unique"  as  it  involves 
feature  films  which  "have  distinguished 
themselves  as  proven  programs"  on  the ABC-TV  series. 

Among  "Showcase"  pictures  are 
"Sweet  Smell  of  Success"  with  Burt 

Lancaster  and  Tony  Curtis;  "Pride  and 
the  Passion"  with  Cary  Grant,  Frank 

Sinatra  and  Sophia  Loren;  "Witness  for 
the  Prosecution"  with  Marlene  Dietrich. 
Tyrone  Power  and  Charles  Laughton: 
"Marty"  with  Ernest  Borgnine;  "Run 
Silent,  Run  Deep"  with  Clark  Gable  and 
Burt  Lancaster,  and  "Johnny  Concho" with  Frank  Sinatra,  Keenan  Wynn  and 

Phyllis  Kirk. 
BROADCASTING,  July  16,  1962 
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NOW  A  PROFESSIONAL  PHOTO  LIGHT  THAT  FITS 

THE  PALM  OF  YOUR  HAND . . . 

SO  SIMPLE  ANYONE 

CAN  USE  IT  /  .^HL^ 

COOLING  VENTS 
for  instant 

escape  of  heat. 

ADJUSTABLE  HEAD 
tilts  for  bounce 

lighting,  is  calibrated 
30°  below  and  90° above  horizontal. 
Control  arm  makes 

it  easy  to  tilt  and 
lock  head  at  any  angle. 

SILICON  RECTIFIER 
LIGHT  SWITCH 

has  dimmer  control  for 
modeling  and  setup 
lighting  levels,  is 

conveniently  located 
on  handle  for 

instant  light  control. 

ORIGINAL  EQUIPMENT 
ALSO  INCLUDES: 

FLOOD  LENS 
Dual-purpose  lens  af- 

fords choice  of  110° 
X  48°  or  60°  x  54° beam  for  broader 
light  coverage  of  sub- 
iect  area. 
PORTRAIT  LENS 
Made  of  specially 
tempered  glass  for 
close-up  work.  Soft- 

ens light  and  reduces 

SUN 

GUN 
PROFESSIONAL 
PHOTO  I.IQHT 

Here's  the  finest  in  professional  photo  lighting. 
Professional  photographers  across  the  country 
are  using  it  to  shoot  their  commercial  produc- 

tions—both movies  and  stills. 
This  SUN  GUN«  Professional  Photo  Light  takes 
the  place  of  studio  lights  10  times  bigger,  10 
times  heavier.  10  times  more  expensive.  It  pro- 

BARN  DOORS 
of  ruggedized  aluminum construction  for 
easy  adjustment  and 
placement  of  light. 

FOOT  CORD 

UNIVERSAL  BRACKET 
fits  all  cameras. 

Special  bi-position 
mounting  hole  allows unit  to  be  located  at 
the  side  or  30°  to  the 

h^rear  of  camera. 

duces  5000  watts  of  exposure  at  only  1000  watts' electrical  cost  — does  the  work  of  much  studio 
lighting  equipment  easier  and  better. 
Good?  So  good  it  won  a  1962  Academy  Award. 
Want  to  know  more  about  this  new  SUN  GUN 
Professional  Photo  Light?  Ask  your  photo  dealer 
—  or  mail  the  coupon  below. 

Optional  accessories  qjickly 
adapt  SUN  GUN  Professional 
Photo  Light  for  every  indoor 
lighting  need. 

Accessory  holder.  Adapts 
SUN  GUN  Professional  Photo 
Light  to  accept  the  wide  va- riety of  specialized  optional 
accessories. 

Daylight  filter.  Corrects 
color  temperature  of  basic 
3400'K  lamp  to  permit  use 
with  daylight  type  color  film. 
Eliminates  need  fc  conver- 

sion filters  cr.  camera,  re- taining fuii  efficiency  of 
expensive  camera  lenses. 

Snoots.  Provide  a  finely  con- 
trolled beam  for  spot  high- 

lighting of  small  areas.  Two 
sizes-large,  and  special  op- 

tical "Sniper  Snoot." 

Super-Spread  Lens.  Spreads 
beam  to  match  field  of  extra- 
wide-angle  camera  lenses. 

Large  Barn  Doors.  Permit horizontal  control  of  light 
beam  to  conform  to  specific 
area  lighting  requirements 
or  to  keep  light  out  of  cam- era lens. 

Special  3200°K  filter.  Con- verts color  temperature  of 
light  for  use  with  Type  B color  film. 

Diffusing  Filter.  Spun-glass 
scrim  provides  soft,  even, 
diffused  light  for  close-up work.  Includes  removable 
spread  lens. 

Carrying  case.  For  conven- ient carrying  of  SUN  GUN 
and  accessory  lenses. 

ri  UIJ*    MAIL  THIS  COUPON  TODAY  FOR  MORE  INFORMATION 

SYLVANIA 

GENERAL  TELEPHONE &ELECTRONICS 

Sylvania  Lighting  Products 
Division  of  Sylvania  Electric  Products  Inc. 

60  Boston  Street,  Salem,  Mass. 
Please  send  me  free  tecfinical  information  on  the  new 
SUN  GUN  Professional  Photo  Light. 

Name  

City- 
_Zone  State- 
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CBS  gives  Tour'  to  U.S. 
CBS  News  Washington  Bureau 

Chief  David  Schoenbrun  (r)  pre- 
sents to  Dr.  L.  Quincy  Mumford 

(1),  Librarian  of  Congress,  a  film 
of  "A  Tour  of  the  White  House 

with  Mrs.  John  F.  Kennedy,"  the 
network's  one-hour,  award-win- 

ning production.  The  film  also 
has  been  presented  to  Dr.  Wayne 
C.  Grover,  archivist  of  the  Na- 

tional Archives  and  Records 
Service. 

5-day  CBS  series  studies 
U.S.  economic  problems 

Five  special  half-hour  telecasts  study- 
ing the  major  economic  problems  of  the 

day  will  be  presented  by  CBS  News  in 
prime-time  periods  on  five  successive 
evenings  in  August.  The  series.  Where 
Do  We  Go  From  Here?,  will  be  broad- 

cast Aug.  20-24,  according  to  Richard 
S.  Salant,  president,  CBS  News. 

In  announcing  the  week-long  series, 
Mr.  Salant  said  that  conventional  news 

formats  would  "not  satisfy  the  need  for 
a  systematic  exposition  of  the  fascinat- 

ing, complicated  and  urgent  world  of 

economics."  The  time  represents  an 
estimated  $400,000  at  gross  rates. 

The  series  will  feature  noted  experts 
on  American  economics  with  David 
Schoenbrun,  CBS  News  chief  Washing- 

ton correspondent  as  host.  They'll  ex- 
plore government's  role  in  economic 

life,  money  and  growth,  credit  and  the 
relationship  between  American  business 
and  government. 

Where  Do  We  Go  From  Here?  will 
be  seen:  Mon.,  Aug.  20,  10:30-11 
p.m.;  Tue.,  Aug.  21,  9:30-10  p.m.; 
Wed.,  Aug.  22,  7:30-8  p.m.;  Thur., 
Aug.  23,  10-10:30  p.m.,  and  Fri.,  Aug. 
24,  10-10:30  p.m. 

Perry  Wolff,  producer  of  the  recent 
White  House  tour  with  Mrs.  John  Ken- 

nedy, will  produce  the  series  with  Ar- 
thur Bonner  as  associate  producer. 

Program  notes... 

Venice  cup  winner  ■  Robert  Lawrence 
Productions,  New  York,  has  won  the 
Cup  de  Venice  at  the  ninth  Interna- 

tional Advertising  Film  Festival.  Given 
by  the  City  of  Venice,  Italy,  the  award 
honored  the  production  company's 
commercials  for  General  Motors,  Clair- 
ol  Corp.,  Robert  Burns  cigars,  Martin- 

son's coffee  and  RCA  Victor.  It  was 
the  first  time  the  cup  had  been  given 
to  an  American  company,  it's  reported. 

BG  expands  library  ■  The  BG-Library 
of  Mood  and  Bridge  Music  has  added 

16  fully  orchestrated  original  tunes  to 
its  catalogue  of  more  than  500  musical 
selections.  BG  says  the  material  is  for 

background  use,  mostly  "neutral."  De- tails are  available  from  H-R  Produc- 
tions Inc.,  17  E.  45th  St.,  N.  Y.  17. 

New  tv  producer  ■  Metrovision  Inc.  has 
been  formed  to  produce  motion  pic- 

tures and  film  strips  for  tv,  education, 
business  and  industry.  The  company  is 
located  at  117  W.  48th  St.,  New  York. 
Phone:  Plaza  7-3270.  John  P.  Hudak 

is  president. 

Problem  help  ■  WTOP  Washington, 
D.  C,  initiates  a  series  of  40-second  in- 

formational shows  providing  advice  on 
the  availability  of  area  health  and  wel- 

fare services  with  a  25-minute  introduc- 
tory program  Thursday  (July  19,  7:35 

p.m.).  Working  in  cooperation  with  the 
Health  and  Welfare  Council  of  the  Na- 

tional Capital  Area,  WTOP  is  trying  to 
bring  the  services  of  more  than  300 
private  and  public  local  agencies  to  lis- 

teners who  may  not  know  "where  to 

turn." 
Thirteenth   specials   ■  KTRK-TV 

Houston  began  a  monthly  series  of 
locally-produced,  one-hour  special  pro- 

grams Friday  (July  13)  with  "Salute  to 
Young  Houston,"  which  starred  young 
Houston  performers.  The  ch.  1 3  station 
is  planning  other  programs  in  drama, 
current  events,  art,  history,  and  music, 
scheduled  for  the  13th  of  each  month. 

First  series  ■  Television  City  Arizona, 
planned  as  Phoenix  program  production 
center  for  tv  programs,  theatrical  mo- 

tion pictures,  commercial,  industrial 
and  educational  films,  has  set  as  its 

initial  program  tv  series  starring  Dor- 
othy Kilgallen.  Pilot  is  to  be  filmed  in 

August.  TCA  is  now  selecting  site  for 
its  studio  buildings. 

Bad  medicine  ■  KDKA  Pittsburgh  pre- 
sented four  half-hour  documentaries 

last  week  concerning  questionable 
medical  practices  investigated  by  the 
station   staff  and   a  private  detective 

agency  {The  Shadow  World  of  Medi- 
cine, July  8-11).  Subjects  included  a 

sinus  clinic  operated  by  Pittsburgh 

chiropractors,  a  local  cancer  clinic,  un- 
usual "cures"  and  therapy,  and  law 

enforcement.  John  Kulamer,  public 

services  director,  produced  the  pro- 
grams; Paul  Long  narrated. 

To  do  specials  only  ■  Reuven  Frank 
will  give  up  his  post  as  producer  of 
NBC-TVs  The  Huntley-Brinkley  Report 
and  Chet  Huntley  Reporting  to  devote 
his  time  e.xclusively  to  producing  NBC 

News  specials  during  1962-1963.  Mr. 
Frank  has  been  producer  of  the  two 
shows  since  1956.  During  the  past  sea- 

son, he  produced  three  one-hour  news 

specials. 
Hillbillies  in  Hollywood  ■  Production 
of  "The  Beverly  Hillbillies,"  which 
starts  on  CBS-TV  in  the  fall,  is 
scheduled  to  get  under  way  tomorrow 
(July  17)  at  General  Service  Studios 
in  Hollywood.  Paul  Henning,  who 
created  the  series,  will  also  write  and 
produce  it  for  Filmways  Productions. 
Richard  Whorf  will  direct  the  pro- 

gram, which  stars  Buddy  Ebsen.  The 
half-hour  series,  Wednesday.  9-9:30 
p.m.,  starts  on  the  air  September  26. 
Sponsors:  Kellogg  Co.,  through  Leo 
Burnett  Co.,  Chicago,  and  R.  J.  Rey- 

nolds Tobacco  Co.,  through  William 

Esty  Co.,  New  York. 

Phantom  police  ■  Independent  Tele- 
vision Corp.,  New  York,  last  week  an- 

nounced the  release  of  Ghost  Squad, 
a  one-hour,  first-run  series  co-produced 

R.  C.  CRISLER  &  CO.,  INC. 

^      BUSINESS  BROKERS  FOR  TV  &  RADIO  PROPERTIES 
1      LICENSED  SECURITIES  DEALERS 
\      UNDERWRITING  —  FINANCING \ 

\  CINCINNATI— 
I            5th /3rd  Bank  Building,  381-7775 
1            Richard  C.  Crisler — Paul  E.  Wagner — Alex  Howard 

I     LOS  ANGELES — 
1            Lincoln  Dellar  6  Co.,  691  Siene  Way.  GR  2-7594 

1     NEW  YORK— 
1            733  Third  Avenue,  MUrray  Hill  7-8436 
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in  association  with  J.  Arthur  Rank  Or- 
ganization. Distribution  on  a  market- 

by-market  basis  is  effective  immediate- 
ly. The  26  episodes  in  the  series, 

starring  Michael  Quinn  and  Anthony 
Marlowe,  deal  with  the  e.xploits  of  a 
police  division  of  Scotland  Yard — com- 

monly referred  to  as  the  "ghost  squad." 

Southern  Bell  Telephone  ■  Company 
has  organized  18-station  news  network 
for  the  broadcast  of  its  own  15-minute 
state  news  program  (Monday-Friday, 
7:30  a.m.).  Originating  from  WGST 
Atlanta,  the  program  utilizes  taped  feeds 
from  member  stations  and  runs  13  min- 

utes, leaving  a  two-minute  cut-away  for 
local  news.  Southern  Bell  is  promoting 
long  distance  service  and  extension  tele- 

phones in  its  commercial  time. 

Quickie  booking  ■  Pan  American  Air- 
ways has  released  a  16  mm  color 

sound  film  (Across  the  World  in  Three 
Seconds)  depicting  the  development 
and  operation  of  panamac,  the  air- 

line's new  electronic  reservations  and 
data  processing  system  developed  with 
International  Business  Machines  Corp., 
which  connects  114  cities  with  the 
Pan  Am  building  in  New  York.  The 
film  is  available  free  to  tv  stations  from 
Pan  Am  or  Ideal  Pictures. 

Negro  tv  hostess  ■  WOCIX-TV  Milwau- 
kee says  Marlene  lohnson,  hostess  of 

Music  with  Marlene  (Saturdays,  5:30- 
6  p.m.),  is  the  first  Negro  in  the  U.  S. 
to  have  her  own  regularly  scheduled  tv 
show'.  Mrs.  lohnson,  25,  directs  her 
program,  featuring  recorded  music  and 
local  interviews,  to  the  75.000  Negroes 
in  the  Milwaukee  market,  says  WXIX- 
TV. 

More  Loretta  ■  New  half-hour  series. 
The  New  Loretta  Young  Show,  featur- 

ing Miss  Young  as  the  widowed  mother 
of  seven  children,  will  start  on  CBS-TV 
Sept.  24,  as  a  Monday,  10-10:30  p.m. 
series,  with  Lever  Bros,  through  J.  Wal- 

ter Thompson.  N.  Y..  and  Toni.  through 
North  Advertising.  Chicago,  as  co-spon- 

sors. John  London,  will  produce  the 
new  series,  with  Ruth  Roberts  as  asso- 

ciate producer  and  story  editor.  Series 
is  being  filmed  at  Samuel  Goldwyn  Stu- 

dios in  Hollywood. 

New  time  and  format  ■  This  Is  NBC 
News.  NBC-TV  Sunday  afternoon  news 
program,  will  be  broadcast  two  hours 
earlier  (4:30  p.m.  NYT)  starting  Oct. 
14,  when  the  series  alters  its  format  to 
provide  more  extensive  coverage  of  the 

week's  top  news  stories.  Ray  Scherer, 
the  network's  White  House  correspond- 

ent, continues  as  anchor  man  in  Wash- 
ington, and  will  open  each  program 

with  a  summary  of  late  news.  Starting 

in  October,  the  program  w'ill  also  pre- 
sent news  stories  from  correspondents 

in  this  country  and  abroad  on  major 
news  events  of  the  past  week. 
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Film  sales  .  . . 

Bomba,  the  Jungle  Boy  (Allied  Art- 
ists) :  Sold  to  KLZ-TV  Denver;  KTBS- 

TV  Shreveport,  La.;  KCSJ-TV  Pueblo, 
Colo.;  WWLP  (TV)  Springfield.  Mass.; 
WKZO-TV  Kalamazoo.  Mich.:  WCCO- 
TV  Minneapolis,  Minn.;  WFRV  (TV) 
Green  Bay,  Wis.;  WAVE-TV  Louisville, 
Ky.;  KATU  (TV)  Portland,  Ore.,  and 
KLRJ-TV  Henderson,  Nev. 

Mickey  Mouse  Club  (Buena  Vista): 
Sold  to  WBAL-TV  Baltimore;  WBAP- 
TV  Dallas-Ft.  Worth;  WCSC-TV 
Charleston,  S.  C;  KMBC-TV  Kansas 
City,  and  KOVR  (TV)  Sacramento, 
Calif.  Now  in  47  markets. 

Dear  Wrestlers  (CFCN-TV  Calgary, 
Alta.):  Panel  show  with  U.S.  and  Ca- 

nadian wrestlers  as  panelists,  has  been 
sold  to  CJAY-TV  Winnipeg  and  CFQC- 
TV  Saskatoon.  Now  in  3  markets. 

Science  Fiction  Series  (Allied  Art- 
ists):  Sold  to  WCBS-TV  New  York; 

KSHO-TV  Las  Vegas,  Nev.;  KTTV 
(TV)  Los  Angeles;  WHTN-TV  Hunt- 

ington. W.  Va..  and  WISH-TV  Indi- 
anapolis. 

The  Defenders  (CBS  Films) :  Sold  to 
RAI  Televisione  Italiana,  state-owned 
tv  system  in  Italy.  This  is  the  13th  over- 

seas sale  of  the  series. 

The  Lone  Ranger  (half-hour  series) 
(Telesynd):  Sold  to  WLWD  (TV) 
Dayton.  Ohio:  KCPX-TV  Sah  Lake 
City,  and  WRGB  (TV)  Schenectady. 
N.  Y.  Now  in  55  markets. 

Tlie  Long  Ranger  (feature  motion 
picture)  (Telesynd) :  Sold  to  stations 
in  New  York,  Chicago,  Los  Angeles, 
Philadelphia,  St.  Louis,  Detroit.  Kansas 
City,  Boston,  Louisville.  Oklahoma 
City,  San  Antonio,  San  Diego,  South 
Bend  and  Indianapolis.  Now  in  14 
markets. 

The  Story  of  .  .  .  (Ziv-UA) :  Sold 
to  Amarillo  National  Bank  for  KVII 

(TV)  Amarillo,  Tex.:  Gustafson's  Dairv 
for  WFGA-TV  lacksonville.  Fla.': 
Schmidt's  Beer  for  WGAL-TV  Lancas- 

ter, Pa.:  Nabob  Coffee  for  CHAN-TV 
Vancouver.  B.  C;  and  to  KCOP  (T\0 
Los  Angeles;  WBRZ  (TV)  Baton 
Rouge.  La.;  WLUK-TV  Green  Bay, 

Wis.";  KOAA-TV  Pueblo-Colorado 
Springs,  Colo.,  and  WLUC-TV  Mar- 

quette, Mich.  Now  in  72  markets. 

Dr.  Hudson's  Secret  Journal  (Tv 
Marketeers  Inc.):  Sold  to  WABC-TV 
New  York;  KGGM-TV  Albuquerque: 
WLWC  (TV)  Columbus,  Ohio:  WTCN 
(TV)  Minneapolis:  KTVI  (TV)  St. 
Louis:  WXEX  (TV)  Petersburg,  Va.; 
KVOS-TV  Bellingham,  Wash.;  WBRE- 
TV  Wilkes-Barre;  KRIS-TV  Corpus 
Christi  and  WICS  (TV)  Springfield,  111. 

KABC 

listeners 

J  *TIME  BUYERS:  ; 
9  Write  for  your  free  copy  of  our  new  • 
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•  ...today. 
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\  Quality  Audience  • 9  Represented  Nationally  # 
by  tlie  Katz  Agency  • 
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IN  MEMPHIS 

THE 

GOOD  MUSIC 

STATION  IS 

WMC 

  TYPICAL  PROGRAM  
SEGMENT 

5:35-6:00  p.m..  July  20,  1962 

/  Concentrate  On  You 

— Hugo  Montenegro 
Whatever  Will  Be  Will  Be 

— Doris  Day 

Bye  Bye  Blues 
— Pete  King  Chorale 

Cherry 

Calcutta 
— Eddie  Heywood 

— Four  Lads 

Theme  from  Summer  Place 
— Mantovani 

•  Distinctive  programming  ,  ,  .  differ- 
ent from  any  other  IVlemphis  station! 

•  News  every  half  hour  .  .  .  covered 

by  IVlemphis'  largest  news  staff! 
•  Weather  casts  ...  at  every  quarter 

past  and  quarter  to  the  hour! 

•  No  triple-spotting! 

•  More  play-by-play  sports  coverage 
than  all  other  Memphis  stations 
combined! 

WMC/MEMPHIS 
NBC 

790  KC 

5,000  WATTS 

BUIR 
GROUP 
PUN MEMBER 

FANFARE 

She 

Does! 

,'l  j  almost 

-■w.*  everybody 
4"  enjoys 

KABC 
conversation 
RADIO  79 

KABC  uses  billboards  for  summer  promotion 

KABC  Los  Angeles  is  teasing  mo- 
torists with  a  summer  billboard  cam- 

paign theme:  "She  does.  .  .  .  Almost 
everybody  enjoys  KABC  conversa- 

tion radio."  Two  other  posters  in  the 
series   will   feature   a   male  ("He 

does  .  .  .")  and  a  young  adult  couple 
("They  do  .  .  .").  The  campaign  is 
showing  posters  in  the  central  Los 
Angeles,  west  Los  Angeles,  Long 

Beach,  San  Fernando  and  San  Ga- 
briel Valley  areas. 

WOWO  event  includes 

beauties,  boats,  races 

If  WOWO  Ft.  Wayne,  Ind..  person- 
nel ignored  the  Miss  Universe  contest 

Saturday,  it  wasn't  through  lack  of  in- terest in  feminine  pulchritude.  The  staff 

was  eyeing  the  50  finalists  in  WOWO's 
annual  "Belle  of  the  Beach  Ball"  con- 

test at  Lake  James,  Ind. 
The  WOWO  contest  included  nation- 
al championship  boat  races  and  water 

skiing,  promoting  the  state's  recreation- al facilities. 

WDMV's  farm  approach 

is  paying  off  in  sales 
WDMV  Pocomoke  City.  Md.,  is 

turning  what  it  considers  "a  revolu- 
tionary approach  to  farm  radio"  into 

the  best  sales  record  in  its  seven-year history. 

Programming  to  the  farmer  like  his 
city  cousin — throughout  the  broadcast 
day  instead  of  in  limited  time  segments 
— WDMV  uses  60-second  beeper  an- 

nouncements from  its  18-member  Farm 

Advisory  Board,  "locally  recognized 
agricultural  professionals"  on  the  Del- 
MarVa  Peninsula  (Delaware-Maryland- 
Virginia). 

Maryland  Gov.  J.  Millard  Tawes  said 
the  informational  announcements  from 
the  agricultural  figures  merit  particular 

commendation  and  provide  "an  inval- 
uable service."  WDMV  is  reaching  the 

farmer  when  and  where  farm  journals 

can't,  says  Ernest  Tannen,  station  own- er. 

The  informational  tapes,  broadcast 

hourly  each  day,  are  combined  with  an 

aggressive  sales  policy  and  recorded  en- 
dorsements from  local  product  users. 

In  addition,  says  Mr.  Tannen,  WDMV 

is  getting  point-of-sale  tie-ins  for  its farm  merchandising  program. 

Gov.  Keyser  attends 
WJOY-FM  opening  day 

WJOY-FM  Burlington,  Vt.,  the 
state's  first  fm  station,  reports  that  when 
it  aired  its  first  scheduled  broadcast 

(June  26),  the  nation's  youngest  gov- 
ernor, Vermont's  F.  Ray  Keyser  Jr.. 

was  on  hand  to  lead  the  applause. 
Governor  Keyser,  editor  Robert 

Wattoff  {FM  Listener's  Guide),  sta- 
tion officials  and  250  other  guests  cele- 

brated the  opening  at  a  station  banquet. 
Manager  Frank  Balch  said  25  sponsors 

WLS  summing  up 

WLS  Chicago  contributed  $1,- 
228,360  worth  of  time  to  public 

affairs  programs  and  announce- 
ments during  the  past  year,  presi- 

dent Ralph  Beaudin  announced 
last  week.  The  staton  also  has 
contributed  WLS-produced  jingles 
and  tapes  to  local  organizations 
for  their  general  radio  use  and 
earlier  this  year  marshaled  5,000 

Chicago  teenagers  to  ring  door- 
bells and  collect  a  total  of  $25,- 

000  for  the  Danny  Thomas-St. 
Jude  Hospital  in  Memphis. 
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had  contracted  for  time  before  the  first 
broadcast. 

WJOY-FM,  is  entirely  separate  from 
sister  station  WJOY-AM.  noted  Mr. 
Balch. 

Drumbeats  . . . 

Indianapolis  rundown  ■  WIRE  Indian- 
apolis has  published  a  compilation  of 

market  data  on  Metropolitan  Indianap- 
olis (all  of  Marion  Count}'),  "Watch 

Out  .  .  .  Indianapolis  Is  Racing  Ahead." 
Paul  Raikes.  promotion  director,  says 
the  23-page  book  brings  together  in 
convenient  form  data  and  information 
not  formerly  available  from  one  source. 
WIRE  emphasizes  the  market  is  grow- 

ing (690,000  population),  versatile  and 

has  "an  excellent  potential." 

Personalized  news  ■  WDXB  Chatta- 
nooga is  promoting  its  local  news  op- 

eration in  an  unusual  way.  Utilizing 
bus  cards,  trash  can  posters,  newspaper 
ads.  and  movie  trailers.  WT)XB  is  run- 

ning such  attention-getter  statements  as 

"If  you  shoot  your  husband,  you'll  be 
on  WDXB  News,"  and  "If  you  poison 
your  girl  friend,  you'll  be  on  WDXB 
News,"'  according  to  Luke  Wilson,  vice 
president  and  general  manager. 

Charlotte  story  ■  WBTV  (TV)  Char- 
lotte, N.  C,  will  be  host  to  Chicago  ad- 

vertising executives  at  a  luncheon  in 
that  city  tomorrow.  WBTV  executives 
and  its  national  sales  representative 
(TvAR)  will  explain  the  Charlotte  tele- 

vision market.  Station  personality  Ar- 
thur Smith  and  others  will  provide 

entertainment. 

Fourth  fest  ■  KNX  Los  Angeles  re- 
created an  old-fashioned  Fourth  of  July 

patriotic  rally  in  cooperation  with  the 
American  Legion  last  week,  attracting 

about  8,000  persons  to  the  city's  Mac- Arthur  Park  for  a  two-hour  afternoon 
program  (also  broadcast  by  KNX)  of 
speech-making  and  music.  KNX  plans 
to  make  it  an  annual  affair. 

WSB-TV  'Salute'  for  Fourth 

WSB-TV  Atlanta  says  its  second  an- 
nual televised  "Salute  to  America" 

Fourth  of  July  parade  drew  more  than 
250,000  spectators  to  the  Peachtree 
Street  observance  featuring  marching 
units  and  colorful  floats. 

WSB-TV  personahties  Ruth  Kent 
and  Ray  Moore  paraded  too  before 
narrating  the  festivities.  Victor  Jorj' 
(star  of  Manhunt)  was  honorary'  parade 
marshal.  Other  celebrities  included  Ken 
Tobey  and  Craig  Hill  (Whirlybirds) . 

countr\-  singer  Eddy  Arnold,  gospel 
singer  Wallv  Fowler.  Miss  Georgia  of 

1962  (Jean'ie  Cross),  and  WSB^-TV's John  Palmer,  Don  Stewart,  Dick  Men- 
denhall  and  Georae  Paae. 

GEL  FM  STERE-O  TRANSMITTERS 

GEL  FM  SCA  RELAY  RECEIVERS 

RUST  REMOTE  CONTROL  EQUIPMENT 

AM  TRANSMITTERS  AND  KITS 

AUTOMATIC  TAPE  CARTRIDGE  EQUIPMENT 

FM  ANTENNAS  AND  TRANSMISSION  LINE 

FM  AND  AM  TOWERS 

FM  AND  AM  MONITORS 

COMPLETE  LINE  OF  AUDIO  EQUIPMENT 

Backed  by  Proven  Engineering  ■  Service  from  Qualified  Sales  Engineers 

^               □  Please  send  me  your  current  catalog 

2       i  ̂        Please  have  a  Sales  Engineer  call 

o    Ed-s^    My  specific  need  Is:  ■  —   (U  ̂   
Name. 

?  Station .Title 
J  TO  CD 
3  _J  CJ 

Address. 
City  

.State. 
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GOVERNMENT 

Sec.  315  relief:  temporary,  at  best 

BROADCASTERS  HAD  LOTS  TO  SAY,  BUT  THE  SENATE  WAS  SLIGHTLY  DEAF 

Some  of  the  broadcasting  industry's 
most  prominent  figures  urged  Congress 
last  week  to  free  broadcasters  from 

the  strictures  of  the  equal-time  law  and 
permit  them  to  exercise  their  own 
judgment  in  presenting  political  candi- 
dates. 

But  it  seemed  apparent  that  their  ar- 

guments didn't  carry  much  weight  with 
members  of  the  Senate  Communica- 

tions Subcommittee. 

Sen.  John  O.  Pastore  (D-R.L),  sub- 
committee chairman  and  an  advocate 

of  substantial  modification  of  the  equal- 
time  requirement,  put  it  bluntly  to  NAB 
President  LeRoy  Collins: 

"This  idea  that  you're  going  to  get 
an  out-and-out  repeal  of  315  is  a  little 
bit  of  wishful  thinking."  The  best  broad- 

casters can  hope  for,  he  indicated,  is  a 
temporary  suspension  of  the  equal-time 
requirement  for  a  limited  number  of 
offices. 

He  also  told  the  NAB  head,  who  had 
urged  complete  elimination  of  the 

equal-time  section,  that  it's  unrealistic 
to  think  Congress  would  approve  a  bill 

that  doesn't  contain  a  strong  fairness 
provision.  Unless  members  of  Congress 

are  confident  they'll  get  fair  treatment 
from  broadcasters,  they  won't  approve 
any  liberalization  of  the  equal-time  re- 

quirement, he  said. 
Nearly  two  dozen  ■  The  subcom- 

mittee, in  three  days  of  hearings,  took 

testimony  from  22  witnesses  on  six  bills 
and  resolutions  to  eliminate  the  equal- 
time  requirement,  in  whole  or  in  part, 
permanently  or  temporarily.  Opposi- 

tion to  any  change  in  the  law  came 
mainly  from  representatives  of  minor- 

ity parties  and  civil  rights  groups. 
Sen.  Pastore  made  his  comment  be- 

fore hearing  from  witnesses  opposing 

any  change  in  the  law,  but  after  mem- 
bers of  his  subcommittee  had  questioned 

the  wisdom  of  any  drastic  surgery  on 
Sec.  315  during  this  session. 

Joining  Gov.  Collins  in  endorsing  a 
bill  (S  3434)  to  repeal  the  equal  time 
requirement  for  all  candidates  were 
Frank  Stanton,  president  of  CBS;  Rob- 

ert Sarnoff,  board  chairman  of  NBC; 
Walter  Thayer,  president  of  Whitney 
Communications  Corp.,  which  owns 
Corinthian  Broadcasting  Corp.;  Lazar 
Emanuel,  president  of  Communications 
Industries  Corp.,  R.  Peter  Straus,  pres- 

ident of  WMCA  New  York;  Richard 
Cheverton,  news  director  of  WOOD 
AM-FM-TV  Grand  Rapids,  Mich.,  and 
president  of  the  Radio  and  Television 
News  Directors  Assn.  The  bill  (S  3434) 
was  introduced  by  Sen.  Vance  Hartke 
(D-Ind.). 

But  Leonard  Goldenson,  president  of 
American  Broadcasting-Paramount  The- 

atres, broke  broadcasting's  solid  front. Mr.  Goldenson,  who  is  out  of  the 

country,  submitted  a  statement  recom- 

Subcommittee  member  Sen.  Kenneth 

Keating  (R-N.  Y.)  (!)  chats  with  (I  to  r) 
Walter  Thayer,  president  of  Whitney 
Communications    Corp.;    C.  Wrede 

Petersmeyer,  president  of  Corinthian 
Broadcasting  Corp.;  and  Sen.  Jacob 
K.  Javits  (R-N.  Y.)  before  hearings  get 
underway. 

mending  that  repeal  be  limited  to 
candidates  for  president  and  vice  pres- 

ident. He  said  the  exemption  shouldn't be  extended  to  other  candidates  until 
Congress  gives  further  study  to  the 
problems  involved. 
Norman  Thomas,  the  77-year-old 

leader  of  the  Socialist  Party,  also 
called  for  elimination  of  Sec.  315 — 
but  not  on  terms  endorsed  by  the  broad- 

casters. He  called  for  "a  new  approach" 
under  which  broadcasters  would  be  re- 

quired "to  devote  X  hours  of  good  lis- 
tening time  every  week  to  the  discus- 

sion of  public  issues  and  that  for  a  lim- 
ited number  of  weeks  these  hours  be 

devoted  to  campaigns  for  public  office, 

especially  federal  office." He  was  not  impressed  with  broadcast- 
ers' offers  of  free  time  to  major  party 

candidates — "those  who  need  it  least 

in  terms  of  financial  solvency."  "The old  and  never-too-useful  equal  time  for 

parties,  big  and  little,  must  be  aban- 
doned or  suspended"  during  campaigns, 

he  said. 

Hardships  ■  Those  favoring  relaxa- 
tion of  the  equal-time  requirement  said 

it  inhibits  campaign  news  coverage  and 

works  against — rather  than  for — the 
best  interests  of  minority  party  candi- 

dates. They  said  so  long  as  broadcast- 
ers must  give  time  to  all  candidates  in 

a  contest  if  they  give  it  to  one,  they're 
not  likely  to  make  any  available. 

But  members  of  the  subcommittee 
were  unconvinced  about  the  wisdom  of 
a  wholesale  change  in  the  law.  Sen. 
Warren  G.  Magnuson  (D-Wash.),  chair- 

man of  the  parent  Commerce  Commit- 
tee and  author  of  a  bill  (S  204)  to  end 

the  requirement  for  broadcasts  present- 
ing presidential  and  vice  presidential 

candidates,  said  broadcasters  would  be 

given  "a  great  deal  of  political  power" if  Sec.  315  were  suspended  for  all 

contests — the  power  to  decide  what  can- 
didates and  races  would  be  publicized 

on  the  air. 

Sen.  Clair  Engle  (D-Calif)  said  he 
was  concerned  that  radio  and  television 

stations  might  follow  the  lead  of  news- 
papers and  favor  Republican  candi- 

dates. He  said  he  would  trust  the  broad- 

casting industry  to  do  a  fair  job  of  re- 
porting on  the  national  level,  but  that 

local  stations  "could  really  do  a  job  on 
a  fellow."  Other  members  of  the  sub- 

committee expressed  similar  fears.  Sev- 
eral indicated  they  might  be  willing  to 

support  a  temporary  suspension,  to  give 
broadcasters  "a  trial  run."  But  there 
was  no  enthusiasm  for  all-out  repeal. 

The  members'  uneasiness  was  under- 
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Sen.  Magnuson 

lined  by  FCC  Chairman  Newton  N. 
Minow,  who  warned  that  complaints 
about  broadcasters'  treatment  of  can- 

didates would  be  certain  to  increase  if 
Sec.  315  were  eliminated  or  substan- 

tially modified. 
Mr.  Minow  said  most  broadcasters 

would  probably  be  fair  to  candidates. 
But  there  were  others,  he  indicated, 

who  would  probably  create  problems — 
more,  in  fact,  than  the  commission 
could  handle. 

Wants  no  change  ■  As  a  result,  al- 
though the  commission  took  no  official 

stand  on  any  of  the  Sec.  315  proposals, 
Mr.  Minow  indicated  he  would  prefer 
to  see  the  section  left  intact.  It  may  be 

imperfect,  he  agreed,  but  the  alterna- 
tives are  not  necessarily  better. 

He  said  if  Sec.  315  were  eliminated, 
the  commission  would  be  required  to 
rely  on  the  fairness  doctrine  to  deter- 

mine whether  stations  are  fair  to  can- 
didates. Since  this  doctrine  involves 

subjective  judgments,  he  added,  its  val- 
ue in  protecting  candidates'  rights 

would  be  questionable.  Furthermore, 

he  said,  the  commission  isn't  staffed  to 
police  5,000  radio  and  600  television 
stations  in  their  dealings  with  candi- 
dates. 

He  suggested  that  Congress  do  noth- 
ing more  than  suspend  Sec.  315  for  a 

limited  number  of  contests.  This  would 
give  broadcasters  a  further  opportunity 
to  demonstrate  their  responsibility,  he 
said. 

Dr.  Stanton,  however,  argued  that 
broadcasters  demonstrated  their  matur- 

ity during  the  1960  suspension  of  the 
requirement  for  the  presidential  con- 

test, and  that  it  is  nov/  time  to  lift  the 
restrictions  entirely.  He  warned  that 

they  constitute  "an  unnecessary  and 
potentially  dangerous  abridgement  of 
the  freedom  of  broadcasters  to  contrib- 

ute as  eflfectively  as  they  can  to  the  es- 
sential process  of  creating  an  interested 

and  informed  electorate." 
For  keeps  ■  The  CBS  president  added 

that  any  revision  of  the  provision  should 

be  permanent — not  put  in  the  form  of 
"year-to-year  handouts" — and  should 
be  all-inclusive.  He  said  the  argument 
that  exemption  of  the  equal-time  sec- 

tion is  worthwhile  in  some  cases  and 

not  in  others  is  "puzzHng." 
Mr.  Sarnoff  said  Congress  must  de- 

cide whether  it  trusts  broadcasters  to 

be  fair,  "or  whether  it  believes  that  po- 
litical coverage  should  continue  to  be 

hobbled  by  an  equal-time  restriction 
which  makes  a  fetish  of  mechanical 

equality."  This  policy,  he  said,  dimin- 
ishes the  service  broadcasting  can  pro- vide. 

But  in  endorsing  the  Hartke  bill,  both 
Mr.  Sarnoff  and  Gov.  Collins  recom- 

mended that  it  be  amended  to  assure 

that  existing  prohibitions  against  broad- 
caster censorship  of  candidates  be  re- 
tained in  the  law.  The  Hartke  bill  and 

several  of  the  others  under  considera- 
tion delete  that  prohibition. 

They  said  broadcasters  should  not  be 
empowered  to  censor  candidates.  Mr. 
Minow  took  the  same  position,  declar- 

ing that  lifting  the  prohibition  would 
be  "intolerable."  He  urged  the  sub- 

committee to  make  sure  the  ban  is  in 
any  bill  it  approves. 

Libel  liability  ■  Mr.  Sarnoff  noted 
another  reason  for  retaining  the  no- 
censorship  ban:  its  elimination  would 
leave  broadcasters  open  to  libel  suits 
growing  out  of  remarks  by  candidates 
on  their  stations.  He  noted  that  since 
broadcasters  are  banned  from  censor- 

ing candidates,  the  courts  have  held 

they  can't  be  sued  for  what  a  candi- 
date says.  "We  believe  the  resulting  sit- uation is  a  sensible  one  that  need  not 

be  disturbed." 
Gov.  Collins  conceded  he  didn't 

speak  for  all  NAB  members  in  urging 
repeal  of  Sec.  315.  Some  broadcasters, 

he  said,  "consider  Sec.  315  not  as  a 
straitjacket  but  rather  as  a  shield" 
which  permits  them  to  deny  free  time 

to  one  candidate  on  the  ground  he'd 
have  to  make  it  available  to  all  his  op- 

ponents. But  these  broadcasters  who  seek  the 
easy  way  out  are  in  the  minority,  he 
said.  Most  broadcasters  would  prefer 
to  be  treated  as  responsible  journalists, 
he  added. 

Mr.  Thayer,  a  member  of  the  Presi- 
dent's Commission  on  Campaign  Costs, 

endorsed  a  resolution  (SJ  Res  193) 
introduced  by  Sen.  Pastore  at  President 

Kennedy's  request  following  a  recom- mendation of  that  commission.  The 
resolution  would  merely  suspend  Sec. 
315  for  the  duration  of  the  1964  presi- 

dential campaign. 
But  Mr.  Thayer  went  beyond  that 

to  endorse  the  Hartke  bill.  He  called 

it  the  "most  desirable  solution  to  the 
political  broadcast  problem  because  it 
offers  the  most  comprehensive  ap- 

proach." 

Paul  Porter,  who  was  FCC  chairman 

The 

TV  Programs 

Afloat! 

During  the  Seattle  World's  Fair,  studios 
of  KTNT-TV  (Seattle-Tacoma)  are  aboard 

the  DOMINION  MONARCH,  the  world's 
largest  floating  hotel,  moored  on  the 
Seattle  waterfront,  housing  many  of  the 

Fair's  most  glamorous  and  famous  visitors. 
This  makes  possible  more  exciting,  more 
thrilling  TV,  as  special  events  involving 
important  celebrities  will  be  telecast 
direct  from  the  huge  ship. 

This  is  programming  with  imagination  . . . 
this  is  KTNT-TV  . . .  this  is  a  great  chance 

for  advertisers  to  sell  the  big  "Fair-happy" Pacific  Northwest. 

Studios  in  Seattle  and  Tacoma represented  by 

PAUL  H.  RAYMER  CO. 
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Political  study  group  members  urge  changes  in  tv  debates 

A  group  of  political  scientists  and 
journalists  have  proposed  changes  in 
the  programming  of  tv  debates  by 
presidential  candidates  in  future 
campaigns. 

The  suggestions  and  analysis  of 
the  impact  of  the  joint  Kennedy- 
Nixon  1960  tv  appearances  are  con- 

tained in  a  report  issued  today  (July 
16)  by  the  Center  for  the  Study  of 
Democratic  Institutions,  Santa  Bar- 

bara, Calif. 
Lead-off  man  in  the  unanimous 

call  for  revisions  is  Earl  Mazo,  head 
of  the  Washington  bureau  of  the 
New  York  Herald  Tribune.  He  sug- 

gests that  candidates  restrict  the  first 
two  or  three  encounters  to  one  or 
two  overriding  issues;  present  the 
vice  presidential  candidates  either 
independently  or  in  company  with 
the  Presidential  candidates  on  one  or 
two  shows;  hold  the  last  debate  a 
week  or  10  days  before  the  election; 
and  make  it  a  no-holds-barred  verbal 
contest  between  the  candidates  with 
no  one  in  the  middle. 

The  study  also  incorporates  the 

views  of  Malcolm  Moos,  an  author 
who  has  been  on  the  staff  of  the 
Rockefeller  Brother  Fund  in  New 
York  since  1961,  and  former  special 
assistant  to  President  Eisenhower; 
Hallock  Wheeler,  former  professor 
of  political  science  at  Washington  & 
Lee  U.,  now  in  residence  at  the 
Center. 

Several  appearances  ■  Mr.  Moos 
proposes  that  the  tv  networks  be 
required  to  allocate  time  for  at  least 
three  and  as  many  as  five  joint  ap- 

pearances by  the  presidential  candi- 
dates of  both  major  parties.  He 

strongly  favors  continuing  joint  ap- 

pearances, but  writes  that  "it  is  easy 
to  understand  how  political  television 
becomes  a  giant  supermarket  for  the 

projection  of  personality."  He  adds 
that  "each  candidate  seeks  identity 
with  virtue  as  relentlessly  as  Lassie, 
Rin-Tin-Tin  or  Hairbreadth  Harry 

pursued  the  triumph  of  good." 
Mr.  Hoffman's  critical  view  at- 

tacks the  theory  that  tv  has  given  the 
citizen  greater  understanding  of  the 
office  seeker.  He  says  tv  has  turned 

campaigns  into  "non-political  per- 
sonal popularity  contests.  .  .  .  For 

the  detached  observer,  the  outstand- 
ing quality  of  the  1960  television 

campaign  was  its  absence  of  atten- 
tion to  any  of  the  new  and  important 

facts  about  the  world." Mr.  Wheeler  opposes  the  idea  of 
a  "debate,"  recommending  that  the 
candidates  conduct  their  first  and 
fourth  programs  in  separate  studios, 
and  that  the  others  be  handled  as 
news  conferences.  He  would  add 
political  scientists  and  economists  to 
the  panel  of  interrogators.  To  sum- 

marize his  criticisms  of  the  joint  ap- 

pearances in  1960,  he  writes:  "The 
popular  concern  over  who  was  win- 

ning the  debates  was  not  so  much  a 
concern  over  who  was  right  as  over 
who  was  presenting  the  better 

image." 

The  writers  agree  on  one  major 

point:  President  Kennedy's  election 
victory  was  made  possible  by  his  per- 

formance in  the  joint  tv  appearances 
with  former  Vice  President  Richard 
Nixon. 

from  1944-46  and  is  a  member  of  the 

President's  Commission,  also  endorsed ihe  Pastore  resolution.  But  he  said  he 

favors  "the  principle"  of  the  Hartke 
bill  and  another  (S  2035)  introduced 
by  Sen.  Pastore,  which  would  apply  to 
candidates  for  president,  vice  president, 
governor,  senator  and  congressman. 

Congressional  review  ■  But  he  said 
these  proposals  should  be  effective  only 

through  the  1964  campaign  "so  that 
Congress  can  continue  to  review"  the 
activities  of  broadcasters  [as]  freed 
from  some  of  the  law's  shackles."  He 
said  Congress  could  enact  permanent 
Segislation  if  the  results  warrant  it. 
The  same  note  of  caution  ran 

through  the  remarks  of  all  those  favor- 
ing legislation  more  limited  than  that 

of  Sen.  Hartke's.  Mr.  Goldenson  said 
Sec.  315  is  still  needed  to  avoid  discrim- 

ination among  candidates  below  the 
level  of  president  and  vice  president. 
He  said  the  protection  the  section  af- 

fords candidates  "should  not  be  whittled 

away  without  appropriate  safeguards." 
If  the  equal-time  law  were  revised 

for  candidates  below  the  national  level, 
he  said,  broadcasters  would  be  required 
to  provide  time  to  legitimate  candidates 
"as  a  matter  of  fairness."  But,  he  said, 
even  well-intentioned  broadcasters 
might  not  recognize  the  development  of 
a  significant  third  party.  States  where 
elections  are  non-partisan,  such  as  Min- 

nesota, present  another  problem,  he said. 

Sponsors  of  senate  resolutions  pro- 
posing suspensions  of  the  equal-time 

law  also  took  a  go-slow  approach. 
Sens.  Jacob  K.  Javits  (R-N.  Y.)  and 
Joseph  Clark  (D-Pa.)  are  co-sponsors 
of  S  J  Res  196,  which  would  suspend 
the  law  for  the  1962  congressional 
campaigns.  Sen.  Harrison  A.  Williams 
(D-N.  J.)  is  sponsoring  S  J  Res  209, 
which  would  suspend  the  requirement 
for  the  1962  gubernatorial  and  con- 

gressional contests  and  the  1964  presi- 
dential race. 

Lessons  to  learn  ■  All  three  said  the 
lessons  to  be  learned  from  such  suspen- 

sions of  the  law  could  be  applied  in 
deciding  whether  to  enact  permanent 

legislation. 
Sen.  Clark  suggested  an  even  more 

limited  approach  as  a  possible  "compro- 
mise." Under  it,  the  equal-time  re- 

quirement would  apply  only  to  major 
party  candidates  and  to  those  of  minor 
parties  that  poll  at  least  4%  of  the  vote 
in  the  preceding  election. 

Sen.  Clark  said  several  of  his  Sen- 
ate colleagues  running  for  re-election 

indicated  they  would  oppose  any  blank- 
et suspension  of  the  equal-time  law. 
Opposition  to  the  changes  sought  by 

the  broadcaster  was  expressed  by  repre- 
sentatives of  two  minority  parties,  plus 

the  National  Association  for  the  Ad- 
vancement of  Colored  People,  the  \ 

American  Civil  Liberties  Union,  and 

Lar  Daly,  perennial  splinter  party  cand- idate. 

Charles  E.  Rice,  of  the  Conservative 
Party  of  New  York,  said  his  party  has 
based  its  entire  campaign  on  the  equal- 

^y^ore  iLan  a  decade  oi  C^onslructlve  Service 

to  ̂roadcaiteri  and  llie  ̂ roadcailin^  ̂ nduilri^ 

HOWARD  E.  STARK 

Brokers — Consultants 
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Dr.  Stanton 

time  law  and  that  it  would  be  "unfair  at 
this  late  date,"  to  change  the  law.  Mr. 
Rice  didn't  oppose  exempting  presi- 

dential and  vice  presidential  candidates 
from  the  requirement.  Third  parties 
with  followings  in  only  a  handful  of 

states  couldn't  affect  the  outcome  of  a 
national  election,  he  said.  But  the  Con- 

servative Party  hopes  to  hold  the  balance 
of  power  in  the  New  York  state  elections 
this  year,  he  said. 

Negro  candidates  ■  Clarence  Mitch- 

ell, director  of  the  Washington  Bureau 
of  the  NAACP,  said  elimination  of  the 
equal-time  law  would  open  the  door  to 
censorship  of  Negro  candidates.  He 
noted  two  cases  in  Mississippi  in  which 
Negro  candidates  were  unable  to  buy 
time  on  stations  until  the  FCC  inter- 

ceded. Instead  of  liberalizing  Sec.  315, 
he  said.  Congress  should  strengthen  it 
to  require  stations  to  sell  time  to  candi- 

dates who  seek  time. 

Nathan  Karp,  speaking  for  the  Social- 
ist Labor  Party,  said  repeal  of  the  equal- 

time  law  would  give  broadcasters  "the 
unrestricted  power  to  arbitrarily  decide 
which  candidates  for  public  office  are  to 

have  access  to  the  airwaves."  He  said  it 
would  provide  a  basis  for  suppression 
and  censorship  by  the  broadcasters. 

Lawrence  Speiser,  representing  the 
ACLU,  said  modification  of  Sec.  315 
may  be  necessary,  but  that  a  vote  for  its 

repeal  at  all  levels  "would  be  a  vote  to 
give  a  perpetual  monopoly"  in  radio  and 
television  to  the  two  major  parties.  He 
suggested  an  amendment  to  require 

broadcasters  to  make  "equitable"  rather 
than  "equal"  time  available  to  candi- 

dates. He  said  this  would  provide  some 
flexibility  without  prejudicing  the  rights 
of  minor  party  candidates  who  seek  air 
time. 

Mr.  Daly,  who  did  not  make  the  trip 
to  Washington  from  Chicago,  said  in  a 

Mr.  Sarnoff 

statement  that  without  Sec.  315,  the  "big" radio-tv  networks  would  decide  who 
could  run  for  office  and  who  could  not. 

To  symbolize  his  stand,  Mr.  Daly 

picketed  the  federal  building  in  Chicago's 
Loop  Thursday  at  noon.  He  said  he  is 

appealing  to  the  "bleeding-heart  U.  S. 
senators,  usually  known  as  'liberals' 
who,  as  apparent  'servant  boys"  of  the tv-radio  networks,  are  leading  the  cam- 

paign to  abolish  Sec.  3 1 5  completely  and 

destroy  what  is  left  of  equal  time." 

500R  combination  recorder -playback  unit 505R  playback  unit 

NEW  SPOTMASTER  Rack  Mount  Cartridge  Tape  Equipment 

Engineered  for  heavy-duty  precision  programming— as  is  all  Spotmaster  equipment— the  500R  combination  recorder-playback  unit  and  the 
505R  playback  unit  are  furnished  complete  with  rack  chassis  slides  ready  to  mount  in  your  rack.  Each  unit  slides  in  and  out  of  the  rack  for 
ease  of  head  and  capstan  cleaning,  as  well  as  other  routine  maintenance.  All  connections  are  made  by  use  of  convenient  plugs  in  common 
use  in  all  broadcast  stations.  Amplifiers  and  other  components  are  conveniently  placed  for  ease  of  servicing.  The  Model  500R  is  a  complete 

recorder-playback  unit  and  mounts  in  only  7"  of  rack  space,  as  does  the  matching  playback  unit,  Model  505R.  Playback  units  may  be  mounted 
in  multiple  to  provide  complete  facilities  in  one  rack.  Plug-in  remote  control  and  cue-trip  amplifiers  for  automatic  sequential  switching  available 
as  optional  extras  on  all  playback  units.  Also  available  for  immediate  delivery,  are  the  standard  best  selling  500  and  505  compact  mono- 
phonic  units.  For  information  on  our  complete  line  of  cartridge  equipment  contact: 

BROADCAST  ELECTRONICS 

SOLD  NATIONALLY  BY:  VISUAL  ELECTRONICS  CORP.,  356  W.  40th  St.,  N.Y.,  N.Y.,  Richard  H.  Ullman,  Inc., 
1271  Ave.  of  the  Americas,  N.Y.,  N.Y.,  CANADA  — Northern  Electric  Co.,  Ltd.,  250  Sidney  St.,  Belleville,  Ontario. 

8800  BROOKVILLE  RD.,  SILVER 
SPRING,  MD.  JU  8-4983 
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Pay  tv  interests  counter-attack  foes 

PROPONENTS  OPPOSE  THEATRES'  BLOCKING  MOVES  IN  HARTFORD,  DENVER 

Theatre  owners  fighting  pay  tv  were 
counter-attacked  on  two  fronts  last 
week. 

The  government  opposed  a  request 
by  Connecticut  theatre  owners  seeking 
a  U.  S.  Supreme  Court  review  of  the 
Hartford,  Conn.,  Phonevision  pay  tv 
test;  the  applicant  for  a  similar  FCC 
authorization  in  Denver  objected  to  a 
suggestion  by  Denver  theatre  owners 
that  its  application  be  denied  or  set 
for  hearing. 

The  first  pay  tv  demonstration,  set 
for  a  three-year  period  under  FCC  ap- 

proval, began  June  29  in  Hartford. 
Scrambled  signals  using  Zenith  Radio 

Corp.'s  Phonevision  system  of  pay  tv 
are  being  broadcast  over  RKO  Gen- 

eral's ch.  18  WHCT  (TV)  Hartford  to 
an  initial  group  of  500  subscribers 
(Broadcasting,  July  9). 

Although  neither  RKO  General  nor 
Zenith  filed  with  the  FCC  and  the 
Dept.  of  Justice  in  opposition  to  the 

theatre  owners'  move  for  Supreme 
Court  review,  it  was  understood  they 
may  file  a  response  in  a  week  or  so. 

No  Doubt  of  Power  ■  The  basic  ques- 
tion raised  by  the  Connecticut  theatre 

owners  is  whether  the  FCC  has  the 
authority  to  authorize  pay  tv,  and 

there's  no  question  about  that,  the 
commission  told  the  U.  S.  Supreme 

Court  July  6.  The  commission's  brief 
was  in  opposition  to  a  request  for  Su- 

preme Court  review  of  the  FCC's  auth- 
orization last  year  permitting  a  pay  tv 

test  of  Phonevision  over  WHCT  (TV) 

Hartford,  Conn.,  filed  by  the  Connec- 
ticut Committee  Against  Pay  Tv. 

The  FCC's  answer  to  the  theatre 
owners'  petition  emphasized  that  the 
commission's  power  to  authorize  a  pay 
tv  trial  is  beyond  question  and  was  up- 

held by  a  unanimous  three-judge 
court  of  appeals  decision  last  March. 
The  appeals  court  held  that  the  FCC 
has  the  right  to  encourage  new  forms 
of  radio  communications  and  that  pay 
tv  is  in  this  category. 

To  the  charge  that  the  FCC  did  not 
take  into  account  its  duty  to  regulate 
rates  charged  subscribers  who  view  the 
scrambled  tv  programs,  the  commission 
claimed  the  issue  was  raised  for  the 
first  time  and  therefore  is  not  properly 
before  the  court. 

In  any  event,  the  FCC  said,  there  is 
no  need  to  determine  this  facet  of  pay 
tv  since  the  authorization  is  for  a  test 
only.  The  FCC  said  it  reserves  the 
right  to  act  if  the  charges  prove  ob- 
jectionable. 

The  petition  for  Supreme  Court  re- 
view was  filed  last  month  by  five  Hart- 
ford area  theatre  owners,  and  the  Con- 

necticut Committee  after  the  appeals 

court  upheld  the  FCC's  1961  action 
authorizing  a  three-year  test  of  Phone- 

vision subscription  tv  in  Hartford. 
(Broadcasting,  June  11). 

10,000  Minimum  ■  The  break-even 
point  for  the  Denver  Teleglobe  pay  tv 
trial  is  10,000  subscribers,  the  appli- 

cant told  the  FCC  last  week  in  submit- 
ting its  opposition  to  the  request  for 

denial  or  hearing  filed  by  Denver 
theatre  owners  last  month  (Broadcast- 

ing, June  18). 
Along  with  the  opposition,  KTVR, 

Teleglobe-Denver  Corp.  and  Macfad- 
den-Bartell  Corp.  (all  associated  in  the 
subscription  tv  trial)  estimated  annual 
income  and  expenses  based  on  2,000 
subscribers,  10,000  subscribers  and 
35,000  subscribers. 
With  2,000  subscribers — and  the 

Denver  group  plans  to  inaugurate  its 

system  of  pay  tv  with  this  number — 
gross  annual  income  will  amount  to 
$240,000  and  expenses  $323,000,  a 
loss  of  $83,000.  With  10,000  custo- 

mers, gross  income  and  expenses  will 
be  equal,  $1.2  million  each.  With  35,- 
000  subscribers,  gross  income  will 
amount  to  $4.2  million;  expenses  $3,- 
842,000  and  profit  $358,000. 

Expenses  include  a  5%  royalty  to 
Teleglobe  Pay  Tv  Systems  Inc.,  the 
company  which  developed  the  pay  tv 
system,  and  payment  of  airtime  to 
KTVR  at  approximately  its  card  rates 
related  to  the  number  of  subscribers. 

The  profit  goes  to  the  franchise  holder, 
in  this  case  Teleglobe-Denver  Corp.,  a 
joint  venture  of  Teleglobe  Pay  Tv  Sys- 

tems and  Macfadden-Bartell  Corp. 
Hearing  Unnecessary  ■  In  opposing 

the  Denver  theatre  owners'  request  for 
a  hearing,  the  Denver  pay  tv  entrepre- 

neurs emphasized  that  no  facts  could 
be  adduced  that  would  make  the  Den- 

ver trial  diflferent  from  the  Hartford 
demonstration.  An  evidentiary  hearing, 

the  group  said,  would  be  "pointless." 
The  group  presented  a  breakdown  of 

programs  carried  on  KTVR  and  on 
other  Denver  stations  to  prove  that 
Denver  viewers  would  not  suffer  de- 

privation of  regular  tv  programs. 
"Rather,"  the  document  states,  "sub- 
situation  of  new  feature  films  and  addi- 

tional programs  to  be  offered  will  vast- 
ly improve  the  present  program  offer- 

ing of  KTVR." Terming  as  "curious"  the  theatre 
owners'  suggestion  that  the  FCC  inves- 

tigate the  rates  being  charged  Teleglobe- 
Denver  by  the  telephone  company,  the 
applicants  emphasize  that  this  is  purely 
an  intrastate  matter  and  that  the  local 
tariff  on  file  with  the  Colorado  Public 
Utilities  Commission  is  being  followed. 
The  FCC  has  no  jurisdiction  in  the 
matter,  they  say. 

Answering  other  issues  raised  by  the 
Denver  theatre  owners,  the  pay  tv  ap- 

plicants insisted: 
■  The  licensee  of  KTVR  retains  the 

right  to  reject  any  program  proposed 
to  be  paycast  over  the  station. 

■  KTVR  has  a  4%  share  of  sets  in 

PROVED  IN  342,000  THEATRE  ENGAGEMENTS 

the  Bower/ BdyiS 
AND  NOW,  THEY'RE  BRAND  NEW  FOR  TV. 

FAMILY  FUN 

FEATURES 
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Interference  invades  rights,  say  WFMT  fans 

Approximately  150  quality  music 
adherents  in  the  Chicago  area  told 
the  FCC  last  week  that  inierference 
to  their  fine  ans  music  fm  station 

is  causing  them  "substantial  injury 
and  great  mental  anguish." The  North  Shore  Fine  Ans  Com- 

mittee asked  the  commission  to  deny 
a  license  to  WRSV  (FM)  (98.3  mc, 
1  kw)  Skokie,  111.,  on  the  grounds 
that  the  new  station  is  causing  harm- 

ful interference  to  WFMT  CFM) 
Chicago  r9S.7  mc.  120  kw),  which 

provides  the  quality  music.  "The 
public  interest  requires  the  preserva- 

tion of  petitioners'  rights  to  the  use 
of  their  property."  [fm  sets]  and  to  the 
privacy  of  their  homes,  free  of  in- 

terference from  said  station,  and  to 

petitioners'  right  to  receive  fine  arts 
programs  within  their  homes,"  the 

committee  said. 

\\TlS\"s  power  "far  exceeds  that 
power  required  to  satisfy  local  broad- 

casting purposes"  and  the  "mass 
group"  to  which  the  station  appeals 
already  is  adequately  served,  the 
group  asserted.  WFMT  is  the  only 
cultural  station  serving  their  area, 
the  petitioners  said,  in  charging  their 

"property  rights  .  .  .  have  been  ad- 
N'ersely  affected  by  the  invasion  of 
said  interference."  The  quality  ser\'- ice  lost  far  exceeds  the  value  in 
quantity  of  the  service  gained,  the 
protestants  told  the  commission. 

They  said  the  interference  "greatly 
impairs"  the  education  of  their  chil- 

dren and  that  the  "full  education 
and  general  welfare  of  the  families 
of  petitioners  require  the  existence 

of  fine  arts  broadcastins." 

use  between  6  p.m.  and  midnight  Mon- 
day through  Saturday,  reaching  an  av- 

erage of  ",800  homes  during  that  time 
segment,  according  to  American  Re- 

search Bureau  repon  for  March.  Thus, 

even  a  "moderate"  degree  of  success 
would  enable  KTMl  to  serve  compar- 

able or  even  larger  numbers  of  people 
in  relation  to  its  present  audience. 

■  There  is  sufficient  financial  capital 
available  Cup  to  5350,000)  so  there  is 
no  need  for  further  financial  investi- 
gation. 

The  Denver  Teleglobe  pay  appli- 
cation was  filed  March  30.  It  proposes 

to  broadcast  the  video  portion  of  a  pay 

Ty  program  I'first  run  movies,  opera, 
sports,  ballet,  educational  and  special 
events)  in  the  clear  and  to  feed  the 
sound  element  directly  to  subscribers 
via  telephone  lines  rBRO.\DCASTiNG. 
April  2). 

KT\'R  is  owned  hy  J.  Elroy  McCaw, 
Washington  state  broadcaster,  who  is 
selling  the  ch.  2  independent  to  Bill 
Daniels,  communit}'  antenna  broker 
and  management  consultant,  for  $2 
miUion.  This  transfer  i?  still  awaiting 
FCC  approval. 

The  Denver  Committee  Opposed  to 
Pay  Tv  represents  12  theatre  firms  own- 

ing 32  movie  houses  in  the  area. 

New  York  court  refuses 

review  of  Faulk  award 

New  York  Supreme  Court  Justice 
Abraham  N.  GeUer  last  week  declined 

to  set  aside  a  jur}''s  award  of  S3. 5  mil- 
lion to  former  WCBS  New  York  per- 

sonality John  Henry  Faulk  in  his  libel 
suit  against  Aware  Inc.  and  two  indi- 

viduals (Bro.\dc.\sting.  July  2). 
Counsel  for  the  defense,  calling  the 

award  "excessive."  had  asked  Justice 
Geller  to  review  it.   The  iudae  noted 

that  if  he  upheld  the  defense  conten- 
tion, it  would  mean  that  a  new  trial 

would  have  to  be  held.  He  said  the 

jury's  award  "was  evidently  intended 
to  express  the  conscience  of  the  com- 

munity" .  .  .  concerning  a  matter  of 
fundamental  rights  deemed  of  great  im- 
porance  to  the  general  public  and  the 

countrv'." 
Mr.  Faulk  had  charged  that  he  was 

libeled  by  an  Aware  publication,  which 
characterized  him  as  pro-communist. 
He  sued  Aware,  research  consultant 
Vincent  Hartnett.  who  helped  prepare 
the  bulletin,  and  the  late  Laurence  A. 

Johnson,  who  died  shorth"  before  the 
case  went  to  the  jury  two-and-a-half 
weeks  ago. 

Lake  Huron  agrees 

to  drop  ch.  12  plan 

Lake  Huron  Broadcasting  Co.  and 
WJRT  (T\0  Flint,  Mich.,  settled  their 
differences  "out  of  court"  last  week. 
Lake  Huron  agreeing  to  dismiss  its  ap- 

plication for  a  new  tv  station  on  ch.  1 2 — 
the  same  frequency  licensed  to  WJRT. 

A  comparative  hearing,  scheduled  for 
last  week  between  the  Lake  Huron  ap- 

plication and  WJRT"s  bid  for  a  license renewal  was  postponed  indefinitely  by 
Hearing  Examiner  H.  Gifford  Irion. 
Lake  Huron  is  permittee  of  \\T.PA 
(TV)  (ch.  9)  Alpena.  Mich.,  and  licen- 

see of  WKNX-AM-1V  (ch.  57)  Sagi- 
naw-Bay City.  Mich. 

WJRT  has  agreed  not  to  lodge  an  ob- 
jection to  any  rulemaking  sought  by 

Lake  Huron  looking  toward  shifting  ch. 
9  -\lpena  to  Bay  City  or  further  north, 
provided  the  transmitter  site  is  at  least 
60  miles  from  WJRT.  The  Goodwill 
Stations  Inc..  licensee  of  WJRT.  also 
owns  \\7R-AM-FM  Detroit  and  WS.\Z- 
AM-TS'  Huntinaton.  W.  Va. 

CONTINENTAL'S  50  KW 
SOUND  OF  QUALITY 

I,         8  1  a 

PART  1:  PERFORMANCE 
With  a  big,  clean  sound  that 

is  comparable  to  an  FM  broad- 
cast, Continental's  317B  50  kw AM  transmitter  is  satisfying 

demands  of  progressive  radio 

stations  everywhere.  Years- 
ahead  features  and  quality 

construction  provide  un- 
matched performance. 

Write  for  details  today. 

MANUFACTURING  COMPANY 
BOX  17040     •     DALLAS  17,  TEXAS 

n='27=\^  Subsidiary  of  Ling-Temco-Vought.  Inc. 

"IT  PAYS  TO 

USE  KTYE" So  says 

Lee  Edwards 

VOLKSWAGEN 
DEALER 

in  Monroe,  La. 

OVER  lOO  LOCAL 

ADVERTISERS  USE 
KTVE  REGULARLY 

TO  GET  SALES 
RESULTS  &  PROFITS 

CHANNEL  10 
1 

EL  DORADO  MONROE  GREENVILLE 
REPRESENTED  NATIONALLY  BY: 
VENARD,  RINTOUL  &  McCONNELL 
CECIL    BEAVER    SOUTHERN  REP. 
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Rau  asks  commission  to  forgive  WDOV-AM-FM's  trespasses 
WDOV-AM-FM  Dover,  Del., 

pleaded  guilty  last  week  to  violations 
of  FCC  rules  but  asked  the  commis- 

sion to  consider  mitigating  circum- 
stances and  levy  a  fine  instead  of  go- 

ing through  an  announced  revocation 
hearing. 

Five  weeks  ago  the  commission  or- 
dered WDOV-AM-FM  to  show  cause 

why  its  license  should  not  be  revoked 

for  alleged  "willful  and  repeated" 
violations,  false  program  logs,  lack  of 
candor,  misrepresentations  to  the 
FCC  and  double  billing  (Broad- 

casting, June  11).  The  FCC  also 
ordered  the  hearing  to  determine  if 
the  public  interest  might  be  served 
better  by  fining  WDOV-AM-FM  up 
to  $10,000  instead  of  revoking  the 
am-fm  licenses. 

Henry  Rau,  president  and  principal 
owner  of  WDOV,  replied  last  week 
that  this  personal  investigation  dis- 

closes that  the  station  did  violate  FCC 
rules  the  night  of  Sept.  19,  1961, 
when  the  daytime-only  station  stayed 
on  the  air  because  of  a  hurricane 

alert.  "However,  I  also  believe  from 
my  investigation  that  there  were  cer- 

tain mitigating  circumstances  which 
do  not  entirely  excuse  these  failures 
but  which  serve  to  explain  the  various 

omissions  and  acts  which  took  place." 
During  the  confusion  of  the  even- 

ing (Mr.  Rau  was  in  his  home  in 
Washington  but  had  been  informed 
that  the  station  was  remaining  on  the 

air  past  sign-off)  normal  "caution  and 
prudence"  were  discarded  and  rou- 

tines for  safeguarding  the  FCC's  rules broke  down,  Mr.  Rau  said.  WDOV 

said  the  evening  in  question  was  one 
of  "virtual  chaos"  and  the  decision  to 
stay  on  the  air  was  made  at  the  request 
of  state  police,  shortly  before  normal 
sign-off  time. 
WDOV  aired  several  commercial 

Mutual  newscasts  (for  which  it  re- 
ceived no  pay)  and  three  commer- 

cials for  a  local  client  without  logging 
any  as  commercial.  According  to  the 
FCC,  WDOV  Manager  William  S. 
Cook  informed  the  agency  that  no 
commercial  time  was  sold  during  the 
evening  in  question. 

Improper  Logs  ■  An  improper  and 
incorrect  log  was  reconstructed  the 

next  day  which  was  "clearly  in  er- 
ror" although  there  was  no  "conscious 

attempt  to  mislead  the  commission," WDOV  said.  The  staff  inserted  in  the 

log  specific  public  service  announce- 
ments at  specific  times  which  were 

not  actually  broadcast,  the  station  ad- 
mitted, although  many  were  aired 

that  night. 

"These  actions  were  clearly  ill  ad- 
vised," WDOV  confessed.  "In  this 

connection  however,  and  ....  other 
allegations  concerning  misleading 
statements  to  the  commission,  it  ap- 

pears that  the  motivation  was  one  of 
fear  and  confusion  rather  than  mal- 

ice." 

Mr.  Rau  said  that  he  had  no  previ- 
ous knowledge  of  any  of  the  mislead- 
ing statements  made  to  the  FCC  by 

WDOV  personnel  and  that  "far  more 
stringent  regulations"  now  are  in force  to  prevent  a  recurrence. 
WDOV  also  admitted  that  it  had, 

in  the  past,  engaged  in  the  practice  of 

double  billing  but  that  "it  did  not  in- 
volve many  accounts  and  that  it  was 

terminated  on  March  9 — "the  day  the 
FCC  released  a  public  notice  warn- 

ing licensees  not  to  engage  in  the  prac- 
tice (Broadcasting,  March  12).  The 

fact  that  it  was  necessary  for  the 
FCC  to  issue  an  across-the-board 
warning  to  all  licensees  indicates  that 
the  practice  was  rampant  within  the 
industry.  WDOV  said,  in  maintain- 

ing that  it  must  be  judged  in  terms 
of  the  mores  of  the  industry. 

"I  can  categorically  state  that  the 
practice  (double  billing)  has  stopped 
and  has  not  been  resumed  and  will 

not  be,"  Mr.  Rau  said. 
Another  station  principally  owned 

by  Mr.  Rau— WOL-FM  Washington 
— asked  the  FCC  not  to  levy  a 

$1,000  fine  as  proposed  for  an  engi- 
neering violation.  WOL-FM,  cited 

at  the  same  time  the  WDOV  revoca- 
tion order  was  released,  said  an  engi- 
neer erred  in  allowing  a  new  antenna 

system  to  be  used  before  securing 
FCC  permission. 
WOL-FM  said  the  unauthorized 

use  was  not  intentional,  nor  was  it 
repeated,  and  that  use  of  the  antenna 
caused  no  interference  to  existing 
stations.  No  attempt  was  made  to 
conceal  the  error  or  to  deceive  the 

FCC,  WOL-FM  said. 
Mr.   Rau's  ownership  in  WOL-  1 

AM-FM  is  76.1%.  He  owns  73.6% 
of  WDOV-AM-FM.  He  also  has  in- 

terests in  WNAV-AM-FM  Annap- 
olis, Md.:  WARK-AM-FM  Hagers-  [ 

town,  Md.,  and  in  an  application  for  | 
an  am  station  in  Richmond,  Va. 

Kaiser  files  for  uhfs 

in  California  markets 

The  broadcasting  division  of  Kaiser 
Industries  Corp.,  which  owns  stations 
in  Hawaii,  turned  its  attention  toward 
the  mainland  last  week.  The  company 

filed  applications  with  the  FCC  for  new 
tv  stations  on  uhf  channels  in  Los  An- 

geles and  San  Francisco. 
Richard  C.  Block,  Kaiser  manager 

for  broadcasting,  said  uhf  offers  a 

"challenging  new  opportunity  for  seri- 
ous broadcasters  to  provide  much  need- 

ed freedom  of  choice  to  the  public"  in announcing  the  Kaiser  applications.  He 

said  the  company  plans  to  file  for  addi- 
tional tv  stations  in  the  future.  Kaiser 

applied  for  ch.  xx  in  San  Francisco 
and  ch.  45,  assigned  to  Corona,  Calif, 
(a  Los  Angeles  suburb). 
Kaiser  Industries  presently  own 

KHVH-AM-TV  Honolulu  and  KHJK 

(TV)  Hilo. 

AUDIENCES  KEPT  COMING  BACK  FOR  MORE  OF 
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RADIO-TV  AND  THE  TAX  CUT 

Government's  new  property  depreciation  guidelines 

give  broadcasters  new  freedom,  quicker  write-offs 

A  new  approach  to  the  depreciation 
of  property,  adopted  last  week  by  the 
Internal  Revenue  Service,  provides 
greater  freedom  for  broadcasters  in 
their  tax  methods. 

Essentially  the  IRS  ruling  kills  the 
1942  Bulletin  F  regulations  by  re- 

placing their  schedules  of  broadcast 
equipment  life  with  a  new  group  guide- 

line. This  is  based  on  a  suggested 
period  of  six  years  for  equipment  de- 
preciation. 

The  ruhng  has  a  moratorium  clause 

of  "great  importance,"  according  to the  IRS.  This  moratorium,  which  lasts 
for  three  years,  means  a  broadcaster 
can  adopt  new  depreciation  guidelines 

and,  as  one  official  put  it,  "the  revenue 
agent  won't  touch  you.'"  This  is  based 
on  the  assumption  the  taxpayer  must 
show  a  consistent  pattern  of  replace- 
ment. 

Unofficial  interpretations  of  the  new 
ruling  were  heard  all  over  Washington 
last  week,  but  IRS  said  it  would  be 
some  time  before  the  intricate  provi- 

sions of  the  new  language  could  be  ex- 
plained in  detail. 

The  effects  ■  Among  effects  of  the 

ruling  ("Depreciation  Guidlines  and 
Rules,  Publication  No.  456,  July  1962") are  these: 

■  A  new  administrative  climate  will 

clip  the  wide  and  arbitrary'  powers  of 
revenue  agents  to  apply  Bulletin  F 
schedules. 

■  The  fast  development  and  obso- 
lescence of  broadcast  equipment  come 

under  a  more  realistic  interpretation. 
■  The  composite  overall  10-year  av- 

erage life  for  equipment  is  replaced  by 
the  suggested  six-year  life,  a  flexible 
working  formula. 

Simpler  schedules  ■  IRS  replaced  its 
detailed  depreciation  schedules  by  new, 
shorter  guideline  lives  applied  to  broad 
classes  of  equipment.  The  categories 
have  been  cut  from  5.000  to  75  broad 
classes. 

Secretary  of  Commerce  Luther 
H.  Hodges,  a  former  business  executive, 
said  the  new  rules  "should  induce  many 
a  businessman  to  modernize  his  equip- 

ment more  rapidly  than  planned."  He 
said  they  will  stimulate  technological 

innovation  "and  in  general  provide  in- 
dustry with  a  forward-looking  basis  for 

management  decisions  in  the  years  to 

come." 
An  IRS  question-answer  explanation 

offered  this  advice:  "Every  taxpayer 
should  continue  to  base  his  depreciable 
lives  on  his  own  best  estimate  of  the 

period  of  their  use  in  his  trade." 
Shorter  lives  ■  An  important  phase 
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of  the  procedure  is  a  new  Reserve  Ratio 

Table.  It  provides  "objective  guides 
for  establishing  that  a  taxpayer  is  en- 

titled to  use  even  shorter  lives  than  he 

has  used  in  the  past."  The  reserve  ratio 
test  was  defined  this  way:  "An  objective 
technique  which  can  be  used  to  demo- 
strate  that  the  retirement  and  replace- 

ment practices  being  followed  by  a 
taxpayer  with  respect  to  a  guideline 
class  are  consistent  with  the  class  life 

being  used." Specialists  in  broadcast  taxes  said 

the  new  IRS  rules  can't  be  applied  until 
they  have  been  studied  and  interpreted, 
but  appeared  to  agree  the  industry  will 
share  importantly  in  the  speedup  of 
write-offs.  One  network  economist  said 
the  situation  was  "about  the  same  as  in 

most  industries  in  deferring  taxes." 
It  was  suggested  that  broadcast  com- 

panies that  have  been  using  shorter 
equipment  lives  than  normal  would  not 
experience  important  benefits,  but  the 
tax  reduction  could  be  substantial  for 

those  depreciating  for  a  period  repre- 
senting normal  life. 

How  to  use  it  ■  This  question  was 

posed  by  one  broadcast  executive:  "Is 
it  necessary  to  change  the  book  depre- 

ciation now  used  or  is  it  sufficient  to 

just  turn  in  the  claim  (or  write-off)  to 
the  government  and  then  ask  for  a  tax 

adjustment?" IRS  emphasized  that  the  six-year 
guideline  life  is  not  to  be  treated  as  a 
minimum.  It  said:  "Shorter  lives  which 
have  already  been  established  or  which 
may  in  the  future  be  justified  as  reflect- 

ing the  taxpayer's  existing  or  intended 
replacement  practices  will  be  permitted. 
Thus  the  new  procedure  will  not  dis- 

turb the  continued  use  of  below-guide- 
line  lives  which  a  taxpayer  has  already 

demonstrated  to  be  realistic." 
While  IRS  sources  didn't  care  to 

make  a  flat  statement  on  the  subject, 
it  appeared  that  tv  film  rentals  and 
leases  are  not  affected.  They  come  un- 

der amortization  procedures  by  which 
costs  are  pro-rated  over  an  appropriate 
period.  These  procedures  involve  dis- 

puted methods  of  allowing  a  heavier 
write-off  for  first-run  use  of  films.  One 
film  rental  case  is  pending  before  the 
U.  S.  Tax  Court. 

The  Bulletin  F  regulations,  now  ob- 
solete, provided  group  lines  ranging 

from  four  years  for  tv  equipment  to  10 
years  for  transmitter  and  studio  control 
equipment,  15  years  for  towers  and 
20  years  for  buildings.  Under  the  group 
items  IRS  formerly  listed  three-score 
types  of  specific  items  with  recommend- 

ed obsolescence  schedules. 
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When  words  fail,  FCC  engineers  find,  a  sledgehammer  helps 

Understandable  pride  in  new  radar 
automobile  speed  monitoring  equip- 

ment caught  the  police  of  one  Texas 
city  in  their  own  trap.  A  proud 
police  captain  invited  an  FCC  field 
engineer  to  attend  a  demonstration 
of  the  radar  in  action.  The  radar 
worked  well,  but  without  benefit  of 
commission  authorization,  and  the 

blushing  captain  learned  FCC  au- 
thority is  needed. 

This  and  other  incidents  recounted 
by  FCC  field  men  were  reported  in  a 
commission  release  last  week.  A 
sampling: 

■  A  distraught  father  wrote  the 

FCC's  New  York  office  requesting 
that  his  son's  amateur  license  be  re- 

voked because  he  was  spending  so 
much  time  with  his  radio  that  he 
was  neglecting  his  studies.  The  son, 
not  so  slow  on  the  uptake,  wrote  the 

same  office,  even  to  the  FCC's  great- 
er surprise,  asking  that  his  father  be 

restrained  from  thus  interfering  with 
the  operation  of  an  amateur  station. 

■  Would  be  winners  in  the  old 

game  of  "beat  the  bookies"  were 

frustrated  by  an  FCC  engineer  when 
they  took  to  the  air  at  the  Jefferson 
Downs  racetrack.  They  were  caught 

illegally  transmitting  by  radio.  The  re- 
sults of  a  race  were  broadcast  by  a 

low-power  device  from  within  the 
track  to  a  car  parked  outside.  From 
there  a  second  man  transmitted  the 
information  over  a  licensed  domestic 

public  land  service  station.  The  li- 
censee of  the  station  was  unaware  of 

this  use  because  the  messages  were 
in  code  form  for  a  non-existent  con- 

tracting company. 
Busy  ■  Two  more  men  were 

caught  in  Hot  Springs,  Ark.,  using 
walkie-talkie  radios  and  a  pay  tele- 

phone to  "past  post"  the  races.  They 
were  spotted  when  a  drugstore  em- 

ployee complained  that  the  telephone 
booth  was  being  monopolized  for 
suspiciously  long  periods  of  time. 

■  The  happy  music  of  a  commu- 
nity fair  was  cut  short  when  engi- 

neers from  the  FCC  Los  Angeles 
office  found  its  source  to  be  a  home- 

made, unlicensed  transmitter  in  one 
of  the  concessions.    The  operator 

closed  down  when  he  was  told  his 
broadcasts  were  illegal. 

■  In  Kalamazoo,  eye  strain  was 
ended  for  many  people  trying  to 
watch  ch.  10  when  it  was  found  that 

a  radiating  tv  booster-coupler  was 
connected  between  a  high-gain  an- 

tenna and  four  tv  sets.  It  had  been 
interfering  with  sets  in  the  area. 

■  In  the  past  20  months,  engi- 
neers have  made  field  strength  meas- 

urements of  about  600  am  stations 
and  found  over  10%  with  deficient 

signal  coverage.  The  trouble  usually 
was  sometimes  like  a  deteriorated 

ground  system,  a  leaky  base  insula- 
tor, or  a  corroded  tower  joint. 

■  A  hammer  was  all  FCC  com- 
mission engineers  needed  when  they 

traced  a  Florida  missile-tracking 
base's  complaint  of  excess  electrical 
noise  to  three  points;  voltage  regu- 

lators, two  rusty  wires,  and  insulators 

on  an  electrical  power  line  half-a- 
mile  away.  In  each  instance,  a  sharp 
rap  on  or  near  the  offending  item 
with  a  sledgehammer  stopped  or 
temporarily  localized  the  noise. 

Appeals  court  upholds 

FCC's  grant  to  WRJC 
The  U.  S.  Court  of  Appeals  in  Wash- 

ington last  week  upheld  the  FCC's  grant of  a  new  am  station  in  Mauston,  Wis. 
(WRJC),  to  John  D.  Rice.  The  case 
has  been  appealed  by  WTMB  Tomah, 
Wis.,  which  charged  that  Mr.  Rice,  Bill 
S.  Lahm  and  others  conspired  to  pre- 

vent WTMB  from  establishing  its  Tomah 

operation  (Broadcasting,  Sept.  18, 1961). 

Prior  to  the  court  appeal,  the  com- 

mission had  rejected  WTMB's  petition 
to  revoke  the  WRJC  construction  per- 

mit and  WRJC  went  on  the  air  in  August 
1961. 

In  a  related  case,  the  FCC  declared 

Mr.  Lahm's  construction  permit  for 
WRNE  Wisconsin  Rapids,  Wis.,  for- 

feited and  deleted  the  station's  call  let- 
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ters.  Mr.  Lahm  had  asked  for  an  ex- 
tension of  completion  date,  a  move  that 

was  protested  by  WFHR  Wisconsin 
Rapids  and  the  WRNE  application  was 
set  for  hearing  to  determine  a  financial 
qualification  issue.  The  permittee,  who 
earlier  asked  for  approval  of  the  sale  of 
WRNE  to  Tedesco  Inc.  (the  application 
was  later  withdrawn  by  Tedesco),  re- 

turned his  construction  permit  after  the 
hearing  was  ordered. 

The  commission  had  made  its  refusal 
to  reconsider  the  WRJC  case  without 
prejudice  to  whatever  action  it  might 
take  in  the  WRNE  proceeding. 

Space  debate  continues 

despite  Telstar  news 

There  was  little  doubt  on  Capitol  Hill 
last  week  that  the  success  of  Telstar  ad- 

ded emphasis  to  the  need  for  action  on  a 
bill  establishing  a  communications  satel- 

lite corporation. 
But  a  small  group  of  senators  con- 

tinued to  sound  its  opposition  to  an  Ad- 
ministration measure  which  would  estab- 

lish a  government-regulated  private  cor- 
poration to  administer  the  U.  S.  portion 

of  an  international  space  network. 
Sen.  Estes  Kefauver  (D-Tenn.),  lead- 
er of  the  opposition  which  supports  com- 

plete government  ownership,  praised  the 
NASA-AT&T  launch,  but  added:  "The 

public  ought  to  know  that  AT&T's owners  are  not  risking  one  dime  of  their 

money  on  Telstar."  The  senator  argued 
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that  half  the  $50  million  development 
cost  was  absorbed  in  a  tax  write-off,  and 
the  rest  could  be  charged  to  customers 

as  "'operating  expense"  paid  for  by  higher rates. 
Another  bill  opponent,  Sen.  Russell  B. 

Long  (D-La.),  said  the  Telstar  success 
and  the  increased  public  knowledge  it 
generated  would  strengthen  the  opposi- 

tion. "The  more  the  public  understands 
it,  the  more  opposition  there  will  be  to 

this  bill,"  he  said. 
Meanwhile,  Sen.  Kenneth  Keating 

(R-  N.  Y.)  lending  GOP  support  to  the 
Administration  proposal,  warned  that 
inaction  might  lead  to  an  AT&T  mo- 

nopoly in  space  communications  which 
Kefauver  fears.  He  criticized  the  op- 

position and  deplored  the  extended  de- 
bate, saying  the  success  of  Telstar  lended 

"weight  to  our  arguments  (for).  .  .  .  an 
effective  partnership." 

The  Senate,  frustrated  by  a  talkathon 
against  the  Administration  bill,  put  off 
debate  and  turned  to  other  matters. 

Tele-Broadcasters  asks 

waiver  for  tv  filing 

Tele-Broadcasters  Inc.  has  put  in  an 
early  bid  for  a  tv  station  on  ch.  7  El 
Centro,  Calif. — and  at  the  same  time 
has  asked  the  FCC  to  bend  its  rules  to 

accept  an  application  for  El  Centro  be- 
fore the  channel  is  allocated  to  that 

city. 
In  submitting  its  application  last 

week,  Tele-Broadcasters  asked  the  com- 
mission to  finalize  a  rule  assigning  chs. 

7  and  9  to  El  Centro,  permitted  under 
a  recent  allocations  agreement  between 
the  U.  S.  and  Mexico  (Broadcasting, 
May  7).  At  present,  neither  channel 
is  allocated  to  El  Centro,  which  has  no 
tv  station. 

Tele-Broadcasters  owns  WPOP  Hart- 
ford, Conn.,  KUDL  Kansas  City, 

KZON  ToUeson,  Ariz.,  KALI  San 
Gabriel  and  KOFY  San  Mateo,  both 

California.  H.  Scott  Killgore  is  presi- 
dent and  general  manager. 
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WIBC  denies  its  buy 

plan  is  'consideration' WIBC  Indianapolis  told  the  FCC  in 
a  July  6  filing  that  its  proposed  pur- 

chase of  WLWA  (TV)  Atlanta  from 
Crosley  Broadcasting  Co.  cannot  be 
termed  "consideration"  that  would  be 
given  in  return  for  a  proposed  with- 

drawal by  WIBC  from  the  Indianapolis 
ch.  13  case. 

The  Broadcast  Bureau  has  opposed 
the  Crosley-WIBC  arrangement  where- 

by Crosley  would  pay  WIBC  $100,000 

for  the  latter's  expenses  in  the  ch.  13 case  and  in  turn  sell  WLWA  to  WIBC 
for  $3.4  million  (Broadcasting,  July 
2).  Crosley,  which  won  the  original 
comparative  hearing  in  1957  for  ch.  13 
(WLWI  [TV])  and  lost  a  second  deci- 

sion to  WIBC  last  fall,  also  has  replied 
to  the  bureau  (Broadcasting,  July  9) 
and  has  asked  the  FCC  to  reconsider 
the  grant  to  WIBC. 

Because  WIBC's  dismissal  of  the  ch. 
13  application  is  predicated  upon  the 

purchase  of  WLWA,  the  bureau  "in 
some  manner  not  stated"  charged  the 
Communications  Act  governing  drop- 

outs would  be  violated,  WIBC  said. 
"The  mere  fact  that  two  otherwise  valid 
proposals  are  conditioned  upon  the  per- 

formance of  both  or  neither  does  not 
.  .  .  render  invalid  what  would  other- 

wise be  valid."  WIBC  said. 
The  apparent  winning  ch.  13  appli- 

cant said  it  was  impelled  toward  a  con- 
sideration of  the  package  deal  by  a  se- 

quence of  events  beyond  its  control. 
The  proposed  purchase  price  of  WLWA 

from  Crosley  is  a  "fair  and  reasonable 
price"  considering  the  station's  earnings 
and  the  fact  that  most  of  the  WLWA 
equipment  is  obsolete  and  in  need  of 
replacement,  WIBC  said. 

"It  was  arrived  at  after  arms-length 

bargaining  between  the  parties,"  WIBC 
said.  "That  being  the  case,  it  cannot 
be  said  that  the  price  to  be  paid  for 
Atlanta  was  anything  but  a  fair  price 
and  it  certainly  cannot  be  presumed, 
as  the  Broadcast  Bureau  suggests,  that 
the  Atlanta  transaction  contains  any 
element  of  payment  in  consideration  of 
the  dismissal  of  the  WIBC  Indianapolis 

application." 
Etv  asks  FCC  to  deny 

ch.  5  to  WCCA-TV 
Pleading  that  the  allocation  of  ch.  5 

to  Columbia,  S.  C,  would  be  "inimical 
to  the  development"  of  educational  tv 
in  the  state,  the  South  Carolina  Educa- 

tional Tv  Commission  last  week  asked 
the  FCC  to  deny  such  a  request  by 
WCCA-TV  (ch.  25)  Columbia. 
WCCA-TV  had  asked  that  the  FCC 

abandon  plans  to  make  Columbia  all 
uhf  by  deleting  presently  assigned  ch. 

10  (WIS-TV).  Ch.  5  would  be  shifted 
from  Charleston,  S.  C,  with  WCSC- 
TV  there  moving  to  ch.  7,  presently 
reserved  for  etv.  Ch.  12  then  could  be 
added  to  Charleston  at  short-spacing 
for  etv,  WCCA-TV  recommended. 

The  educational  commission  said  it 

plans  to  apply  for  ch.  7  Charleston, 
using  available  federal  funds,  and  that 
the  WCCA-TV  plan  would  result  in 

"an  admittedly  less  desirable  channel" for  etv.  Also,  the  educator  group  said, 

it  has  been  negotiating  with  WNOK- 
TV  Columbia  for  the  use  of  that  sta- 

tion's ch.  19  facihties  for  a  planned  etv 
station  in  Columbia. 
WNOK-TV,  the  governor,  the  entire 

South  Carolina  congressional  delegation 
and  other  officials  have  asked  the  FCC 
to  retain  ch.  10  in  Columbia  and  to 
add  ch.  8  in  the  South  Carolina  city 
(Broadcasting,  May  7). 

ABA  Canon  35  report 

delayed  until  1963 
Contrary  to  earlier  expectations,  the 

special  Canon  35  committee  of  the 
American  Bar  Assn.  will  not  have  a 
final  report  on  recommendations  ready 
for  the  annual  meeting  of  the  ABA 
House  of  Delegates  in  San  Francisco  in 
August. 
ABA  said  last  week  it  now  appears 

that  only  a  progress  report  will  be 
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Uhf-vhf  set  law  gives  tv  biggest  boost— FCC 

PRESIDENT  SIGNS  BILL;  FCC  NOW  CAN  DRAW  UP  RULES 

made  with  the  final  report  to  come 

sometime  next  year  after  additional 

experiences  in  courtroom  broadcasting 

and  photography  are  obtained  by  the 
committee  from  courts  in  Colorado  and 

Texas.  The  committee  chairman,  John 

H.  Yauch  Jr.,  Newark,  N.  J.,  called  a 

meeting  in  Chicago  earlier  this  year  to 

hear  newsmen's  pleas  for  lifting  of 
Canon  35,  which  bans  court  radio-tv 
and  pictures  coverage  (Broadcasting. 
Feb.  19). 

The  July  issue  of  the  ABA  Journal 

includes  both  an  article  and  an  editor's 
comment  against  relaxation  of  canon 
35.  The  article  is  by  Harvard  Law 

School  Dean  Erwin  N.  Griswold.  He 

writes  that  "it  is  a  matter  of  real  con- 
cern that  the  possibility  of  modifying 

canon  35  is  even  a  subject  for  serious 

consideration  within  the  organized  bar 

of  the  United  States." 

Dean  Griswold  attributes  most  pres- 
sures for  modification  of  canon  35  to 

the  news  media  and  not  to  the  bar,  al- 
though he  feels  that  those  judges  who 

do  favor  radio-tv  and  pictures  in  the 

courtroom  "should  be  restrained."  He 
believes  the  idea  of  leaving  discretion 

to  the  individual  judge  is  merely  a  "nose 
in  the  tent"  approach  and  would  intro- 

duce intense  pressures  upon  the  elected 
judiciary. 

Journal  editor  Richard  Bendey  lists 
the  various  articles,  both  for  and 

against,  which  his  publication  has  car- 
ried on  canon  35  in  recent  years.  Giv- 

ing his  personal  belief,  he  feels  the  argu- 
ments for  retention  of  canon  35  "far 

outweigh  the  arguments  for  its  relaxa- 
tion," wherein  "lurk  inherent  and  seri- 

ous dangers  to  the  even-handed  admin- 
istration of  justice,  which  must  always 

be  the  paramount  concern  of  our  pro- 

fession." 

The  signing  into  law  of  the  all-chan- 
nel set  bill  is,  in  the  FCC's  opinion,  the 

most  important  move  yet  made  to  aid 
commercial  and  educational  uhf  televi- 

sion. President  Kennedy  signed  the  bill 
late  July  10  after  attending  the  All-Star 
baseball  game  in  Washington. 

The  bill  amends  the  Communications 
Act  to  require  that  all  tv  sets  shipped 
across  state  lines  be  equipped  to  re- 

ceive the  70  uhf  channels  as  well  as  the 
12  vhf  channels.  The  FCC  is  charged 
with  the  task  of  drawing  up  rules  to 
make  the  law  effective  after  a  transition 

period. In  anticipation  of  presidential  sign- 
ing, the  Commission  had  begun  a  series 

of  conferences  with  the  set-making  in- 
dustry, receiving  suggestions  from  the 

manufacturers.  When  rule-making  pro- 

Program  curbs  bill 

for  D.C.  gets  hearing 

Opponents  of  legislation  to  restrict 
the  kind  of  programming  Washington, 
D.  C.  radio  and  tv  stations  may  carry 

will  testify  before  a  House  District  sub- 
committee today  (Monday). 

The  bill  (HR  9686),  recommended 

by  its  supporters  as  a  means  of  pro- 
tecting the  morals  of  Washington,  D.C, 

children,  provides  criminal  penalties 
for  television  and  radio  stations  carry- 

ing programs  between  4  and  8  p.m.  that 
stress  sex  or  violence,  or  that  contain 
obscene  language.  The  measure  was 
introduced  by  Rep.  John  Dowdy  (D- 
Tex.),  subcommittee  chairman  (Broad- casting, July  2). 

Among  those  scheduled  to  testify  are 

cedure  has  been  completed,  a  date  will 
be  set  when  rules  become  effective. 
No  all-channel  sets  can  be  said  to 

meet  FCC  performance  characteristics 
at  this  time,  it  was  explained,  because 
technical  requirements  must  be  drawn 
up.  Station  transmission  standards 
aren't  changed  by  the  new  law,  nor 
are  present  vhf  sets  affected.  The  Com- 

mission said  present  vhf  sets  can  be 
used  as  long  as  they  are  operable. 

The  new  law,  FCC  explained,  is 

aimed  at  the  incapability  "of  most  pres- ent sets  to  receive  the  uhf  channels  on 

which  tv  must  depend  for  growth."  The 
Commission  believes  that  uhf  develop- 

ment will,  over  the  years,  lead  to  a  truly 
nationwide  commercial  and  educational 
tv  system  and  a  wider  range  of  program 
choice  for  the  public. 

Howard  Monderer,  Washington-based 
attorney  for  NBC;  W.  O.  Theodore 
Pierson,  representing  WWDC-AM-FM; 
Fred  Houwink,  general  manager  of 
WMAL-AM-TV;  Julian  Brylawski,  pres- 

ident of  the  Motion  Picture  Theatre 

Owners  of  Washington,  D.C;  and  Ed- 
ward Cooper,  of  the  Motion  Picture 

Assn.  of  America  Inc. 

The  motion  picture  industry  repre- 
sentatives are  concerned  about  a  pro- 

vision in  the  bill  which  would  permit 
District  commissioners  to  set  a  mini- 

mum age  below  which  youngsters 

wouldn't  be  permitted  to  attend  movies 
or  other  public  exhibitions  that  contain 
"indecent  or  lascivious  language"  or 
that  exploit  sex,  crime  or  violence. 

The  subcommittee  also  will  hear  to- 

day from  representatives  of  women's 
groups,  religious  organizations  and  the 
clergy.  During  hearings  on  the  meas- 

ure last  month,  women's  club  members 
and  local  ministers  endorsed  the  pro- 

posal. JFK  names  Wiesner 

to  head  science  office 

Dr.  Jerome  B.  Wiesner,  special  sci- 
ence adviser  to  President  Kennedy,  was 

nominated  to  be  director  of  the  Office 
of  Science  and  Technology  in  the  White 
House.  President  Kennedy  sent  Dr. 
Wiesner's  name  to  the  Senate  last  week. 
The  new  position  was  created  by  the 
President  this  spring  under  his  reorgan- 

ization authority  and  was  not  vetoed  by 
either  house  of  Congress.  Dr.  Wiesner, 
who  has  been  acting  director  of  the 
new  office,  will  coordinate  all  govern- 

ment activities  in  science  and  technol- 

ogy following  confirmation  by  the  Sen- 
ate. He  will  continue  to  act  as  special 

adviser  on  science  and  technology  to 
the  President. 

MOST  POPULAR  SERIES  OF  MOVIES  IN  HOLLYWOOD  HISTORY... 
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AND  NOW,  THEY'RE  BRAND  NEW  FOR  TV. 
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EQUIPMENT  &  ENGINEERING 

Cool  to  coolie  labor 

Shoe-on-the-other-foot  depart- 
ment: Japanese  radio  manufac- 

turers are  feeling  the  competition 
in  selling  transistor  radios  to  the 
United  States.  The  rivalry  comes 
from  Hong  Kong  exporters  and 
the  Japanese  government  has  been 
persuaded  to  ask  that  the  British 
Crown  Colony  restrict  exports 
to  the  U.S.,  according  to  the 
Kyodo  News  Agency,  Tokyo.  Ap- 

parently at  issue  is  the  assembly 
of  radios  in  Hong  Kong  with  low- 
cost  labor  which  permits  the  re- 

ceivers to  be  sold  in  the  United 
States  for  less  than  those  made  in 
Japan. 

MIT  develops  light  beam 

to  carry  20  tv  channels 

A  diode  for  space  age  communica- 
tions has  been  developed  by  the  Lin- 

coln Lab  of  Massachusetts  Institute  of 
Technology,  Lexington,  Mass.  The  new 

type  of  diode  can  convert  electric  cur- 
rent into  a  light  beam  capable  of  carry- 

ing 20  tv  channels,  or  20,000  telephone 
calls,  at  one  time,  MIT  announced  at 
a  conference  last  week  in  Durham, 
N.  H. 

The  experimental  diode  device  has 
successfully  transmitted  a  high-quality 
tv  picture,  although  the  range  was  only 
275  feet.  But  MIT  engineers  forsee 
construction  of  units  that  can  transmit 
for  30  miles,  and  they  predict  that  the 
device  will  be  applied  to  uses  originally 
proposed  for  the  laser  (light  amplifica- 

tion by  stimulated  emission  of  radia- 
tion). 

The  diode's  wavelengths  of  infra-red 
light  cannot  be  modulated,  as  can  those 
of  a  laser.  The  diode,  which  uses  gal- 

lium arenide  as  a  semiconductor,  is 
sent  in  terms  of  changes  in  amphtude 
of  the  electric  current.  The  diodes  op- 

erate at  some  350  million  megacycles 
per  second,  which  is  about  10  million 
times  the  frequency  of  radio  signals 
normally  used  for  tv. 

Ampex  see  10%  sales  rise 

A  10%  increase  in  sales  in  1963 
over  the  $84.1  million  received  in  the 
fiscal  year  ended  April  28,  1962,  was 

predicted  last  week  by  William  E.  Rob- 
erts, president  of  Ampex  Corp.  In  the 

annual  report  issued  last  week,  Mr. 
Roberts  said  he  expects  net  earnings  to 
increase  at  a  much  greater  scale.  Am- 
pex's  net  earnings  for  the  1962  fiscal 
year  were  $3.2  million  (41  cents  per 
share  on  7,786.487  shares)  (Broad- 

casting, June  25).  Ampex  has  sold 
1,045  Videotape  recorders  to  broadcast- 

ers and  production  firms,  the  annual 
report  states. 

1962  set  sales  up, 

but  May  sees  slump 

Tv  and  radio  set  production  and 
sales  to  distributors  for  the  first  five 
months  of  1962  continued  upward, 
Electronic  Industries  Assn.  reported  last 

week.  May  factory  output  and  distrib- 
utor sales  declined,  however,  from  the 

month  before,  EIA  said. 
The  figures: 

PRODUCTION 
Period  Tv  Radio 

Jan.-May'62  2,674,848*  7,542,572** 
Jan.-May"61  2,186,018  5.911.027 

SALES 

Jan.-May"62  2,243,528  3,759.976*** 
Jan.-May'61  2,029,770  3,373,542 

*Includes  225,163  receivei-s  with  uhf  tun- ers compared  to  113,191  in  previous  period. 
**Includes  2,642,473  auto  radios  and  367.221 

fm  radios  compared  to  1,863,781  auto  radios 
and  267,787  fm  radios  in  the  1961  period. ***Excludes  auto  radio  sales. 

RCA's  nuvistor  plant 
works  around  the  clock 

RCA's  Harrison,  N.J.,  nuvistor  plant 
has  been  put  on  a  24-hours-a-day 
schedule,  instead  of  a  two-shift  basis, 
to  meet  increased  demand,  it  was  an- 

nounced Wednesday  (July  1 1). 
Nine  commercial  versions  of  the 

ceramic-metal  tube  are  now  on  the 
market  for  a  wide  range  of  applica- 

tions in  aerospace,  military,  industrial 
and  entertainment  electronic  products. 

Jerrold  buys  Analab  film 

Jerrold  Corp.  has  acquired  Analab 
Instrument  Corp.,  Cedar  Grove,  N.J., 
the  company  announced  last  week.  The 
purchase,  for  an  undisclosed  amount 
of  Jerrold  common  stock,  is  subject  to 
ratification  by  Analab  stockholders.  An- 

alab manufactures  specialized  oscillo- 
scope test  instruments  in  the  digital, 

medical  and  geographical  fields.  Morton 
G.  Scheraga  continues  as  president  of 
the  Analab  firm  and  Clee  Marsh  as 

vice  president. 

GE  gross,  net  up  for  1962 

General  Electric  had  a  gross  income 
the  first  six  months  of  1962  of  $2,318- 
836,000  compared  to  $2,074,425,000  for 
the  same  period  last  year,  it  reported 
last  week.  Net  income  reached  $119,- 
977,000  ($1.34  per  share)  compared  to 
$93,478,000  ($1.05  cents  per  share)  for 
the  same  1961  period.  GE  is  a  major 
radio  and  tv  manufacturer  and  owns 
WRGB-AM-FM-TV  Schenectady,  N.  Y. 
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  INTERNATIONAL 

SIX  TV  NETWORKS  FORESEEN  IN  UK 

White  Paper  delays  final  decision  on  commercial  television 

The  first  British  government  reac- 
tions to  the  Piikington  report  on  U.  K. 

bro.ulcasting  were  revealed  in  a  White 
Paper  which  approves  most  of  the  re- 

port's recommendations  for  an  exten- 
sion of  BBC  broadcasting  in  radio  and 

tv  but  delays  any  decision  on  the  com- 
mercial network's  future.  The  White 

Paper  foresees  six  nation-wide  tv  net- 
works in  operation  by  the  end  of  1982 

at  the  latest. 

BBC-tv  gets  approval  to  set  up  its 
second  network  which  will  beam  on 
625  lines  with  some  programs  in  color. 
Starting  date  set  is  mid- 1964  in  Lon- 

don with  gradual  expansion  to  national 
coverage.  It  is  estimated  that  the  an- 

nual cost  of  this  new  network,  Britain's 
third,  will  be  around  $56  million. 

The  government  accepts  the  Piiking- 
ton recommendation  that  BBC  Charter 

and  the  Television  Act  1954,  which  set 
up  the  commercial  network,  should  be 
renewed  for  12  years  from  July  30, 
1964,  when  the  current  charter  and 
act  expire. 

Powers  Unchanged  ■  Britain's  Post- 
master-General remains  the  government 

minister  responsible  for  broadcasting. 
No  major  change  in  government  pow- 

ers are  proposed  and  the  traditional  in- 
dependence of  both  BBC  and  ITA  in 

program  content  and  day-to-day  man- 
agement will  continue.  The  govern- 

ment, which  organizes  the  financing  of 
BBC,  recognizes  the  need  for  addition- 

al income. 

Following  another  Piikington  recom- 
mendation, the  government  came  out 

against  any  new  radio  broadcasting  sys- 
tem. BBC  radio  air  time  of  two  of  its 

three  networks  will  be  increased.  Its 

highbrow  "Network  Three,"  now  broad- 
casting only  in  the  evening,  will  trans- 

mit throughout  the  day.  Its  "Light  Pro- 
gramme" net  will  begin  at  5:30  a.m. and  continue  until  2  a.m.  BBC  intends 

to  fill  the  additional  time  with  music. 

Commenting  on  the  Piikington  criti- 
cism of  commercial  tv  that  the  profit- 

seeking  aim  conflicts  with  the  need  for 
good  programming,  the  White  Paper 
says  there  are  two  opinions  on  this 

point.  The  report's  proposal  that  the 
ITA,  now  a  regulatory  body,  should 
itself  sell  advertising  time,  produce 
some  programs  and  buy  others  from 

the  tv  companies  "requires  a  most 
thorough  examination,"  says  the  White 
Paper. 

Proposals  Later  ■  The  government 
will  submit  to  Parliament  its  own  pro- 

posals about  commercial  tv  at  some 
later    date.     Meanwhile  advertising 

magazines,  short  programs  containing 
commercials  and  plugs  in  an  entertain- 

ment format,  are  to  be  abolished.  Un- 
der the  1954  Act  only  spot  commercials 

are  allowed  and  they  must  be  clearly 
separate  from  program  content.  (A  per- 

former delivering  a  commercial  in  his 
own  show  is  taboo.) 

Pay-tv,  which  the  Piikington  report 
was  against,  remains  a  possibility.  The 
White  Paper  recognizes  arguments  in 
its  favor  and  reserves  its  decision.  Big 
screen  tv  in  theatres  and  cinemas  for 
paying  audiences,  opposed  by  Piiking- 

ton, gets  government  approval.  Each 
application  to  provide  such  entertain- 

ment will  be  considered  "individually 
on  its  own  merits." 

Comment  ■  Sir  Ivone  Kirkpatrick, 
chairman  of  the  Independent  Television 
Authority,  has  called  the  Piikington  re- 

port's comments  on  commercial  net- 
work programming  "incorrect  and  mis- 

leading." Speaking  at  a  lunch  after  the  latest 
regular  ITA  meeting  Sir  Ivone  said. 
"The  Authority  wishes  ...  to  say  at 
once  that  it  repudiates  the  attitude  to- 

wards television  which  is  attributed  to 
it  in  various  passages  of  the  report. 
This  is  not  in  accordance  with  the  evi- 

dence which  the  Authority  gave." 
The  Piikington  report  severely  criti- 

cised the  commercial  network,  over 
which  the  ITA  has  regulatory  powers. 

It  said  the  network's  programming 
"falls  well  short  of  what  a  good  public 
service  of  broadcasting  should  be." 

Other  attacks  on  the  report  from 
commercial  tv: 

John  Spencer  Wills,  chairman  of  As- 
sociated-Rediffusion  Ltd.,  "As  the  re- 

port contains  342  pages  and  costs  18 
shillings  ($2.50)  few  viewers  are  like- 

ly to  read  it.  For  their  benefit  I  will 
give  a  summary:  We  find  the  BBC  be- 

yond reproach.  Their  ideals  are  lofty 
and  so  are  their  programs.  We  find  in- 

Drastic  steppes 

Even  the  Soviet  Union  has  its 

version  of  the  "vast  wasteland." 
A  broadcast  over  Radio  Moscow, 
monitored  and  released  by  Radio 
Free  Europe  on  July  6,  quoted  a 
recent  article  in  Pravda  which 

urged  "decisive  revision"  of  radio 
and  television  and  "radical  im- 

provement" of  the  ideological, 
political  and  artistic  contents  of 

programs. 

dependent  television  guilty.  Guilty  of 

what?  Guilty  of  being  successful." 
Peter  Cadbury,  chairman  of  West- 

ward Television  Ltd.,  "It  would  mean 
virtual  nationalization.  This  must  de- 

stroy the  regional  character  of  com- 

panies that  service  particular  areas." Scottish  Television  Ltd.,  in  an  official 

statement  said,  "We  had  hoped  for  ob- 
jective and  accurate  assessments  of  pro- 
gram patterns  which  would  give  us 

helpful  guidance  in  program  planning 
for  the  future.  But  the  assessments  are 
neither  objective  nor  always  accurate 

and  are  full  of  generalizations." 

Canada  tv  set  sales 

setting  four-year  high 
Tv  set  sales  in  Canada  were  highest  in 

four  years  for  January-May  1962  re- 
ports Electronics  Industries  Assn.  of 

Canada.  Sales  were  up  20.7%  over  the 
same  period  last  year  to  141,758.  May 
sales  were  up  9%. 

Sales  of  Canadian-made  radio  sets 
were  up  7.7%  to  185,406  for  the  five- 
month  period.  Although  demand  for 
radio  receivers  is  increasing,  60%  of 
the  total  market  is  going  to  imports 

EIAC  said.  (As  part  of  Canada's  aus- 
terity program  a  surcharge  of  15%  was 

applied  to  imported  radio  and  tv  prices 
in  June. 

Rhodesian  trade  fair 

sees  etv  demonstration 

The  conversion  of  a  classroom  and 

laboratory  into  a  fully  equipped  etv  stu- 
dio was  demonstrated  before  an  audi- 

ence of  more  than  1 10,000  Africans  by 
Blonder-Tongue  Labs.,  Newark,  at  the 
African  Trade  Fair,  Bulawayo,  Southern 
Rhodesia,  last  month. 
A  live  demonstration  of  the  studio- 

classroom  was  shown  simultaneously 
with  a  closed-circuit  broadcast  over  a 
studio  tv  monitor  in  the  American  pa- 
villion  at  the  fair.  Headphones  were  pro- 

vided to  give  an  explanation  of  etv. 

Blonder  -  Tongue  oflicials  described 
closed  circuit  classroom  instruction  as 

a  "technological  breakthrough"  for  na- 
tions lacking  school  facilities  and 

trained  teachers. 

Religious  group  plans 

Curacao  radio  outlet 

Trans  World  Radio  Corp.,  Chatham, 

N.  J.,  a  non-profit  international  religious 
broadcaster,  has  signed  an  agreement 
with  the  government  of  the  Netherlands, 
Antilles,  in  the  Caribbean,  for  the  con- 

struction of  shortwave  and  standard 
broadcast  facilities  at  Curacao. 

Dr.  Paul  E.  Freed,  founder  of  Trans 

World,  said  the  station  would  be  "pow- 
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erful  enough  to  reach  any  spot  on 

earth,"  and  the  initial  work  would  cost SI  million. 

Constituting  what  Trans  World  calls 

a  "world-wide  voice  of  Protestantism," 
the  operation  will  utilize  250  kw  short 
wave  and  10  kw  standard  broadcast 

transmitters,  to  be  constructed  "soon" 
on  a  150-acre  site  near  Willemstad,  the 
capital. 

The  shortwave  station  will  beam  in- 
terdenominational gospel  broadcasts  and 

other  programs  in  22  languages  to  Eu- 
rope, Africa  and  the  Western  Hemi- 

sphere. 

Screen  Gems  offers 

weekly  Canadian  tv  fare 

Screen  Gems  (Canada)  Ltd.,  Toron- 
to, will  provide  about  10  hours  produc- 

tion weekly  for  Canadian  television  net- 
works this  fall.  Ray  Junkin,  general 

manager,  says  production  will  be  at 
Toronto,  Montreal,  Ottawa  and  Van- 

couver. Screen  Gems  will  work  with  a 
number  of  Canadian  tv  stations. 

At  CFTO-TV  Toronto,  five  half  hours 

of  an  afternoon  game  show  Line  'Em 
Up,  will  be  produced  with  Canadian 
contestants  and  prizes.  CFTO-TV  also 
will  originate  about  half  the  late  night 
one-hour  Pierre  Berton  Show  and  re- 

maining broadcasts  will  come  from  Ot- 
tawa and  Montreal  locations.  CHAN- 

TV  Vancouver,  B.C.,  will  produce  a 
half-hour  show,  People  in  Conflict,  for 
daily  showing. 

British  ITV  restricts 

cigarette  advertising 

The  new  code  of  Britain's  Interna- 
tional Television  Authority,  the  public 

body  controlling  the  country's  commer- 
cial television  puts  a  ban  on  five  kinds 

of  cigarette  commercials. 
The  move  is  intended  to  take  sex 

and  glamor  out  of  tobacco  advertising 
on  television,  said  Postmaster  General 

Reginald  Bevins  in  a  report  to  Parlia- 
ment last  week  (July  10).  The  Author- 

ity's action  follows  its  review  of  a  warn- 
ing report  on  the  effects  of  smoking  on 

lung  cancer  by  the  Royal  College  of 
Physicians,  said  the  M.P. 

The  "no-go"  ban  covers  tv  commer- cials which: 

■  Greatly  over-emphasize  the  pleas- 
ure to  be  obtained  from  cigarettes. 

■  Appeal  to  pride  or  general  manli- 
ness. 

■  Feature  the  conventional  heroes 
of  young  people. 

■  Use  a  fashionable  social  setting  to 
support  the  impression  that  cigarette 
smoking  is  an  essential  part  of  the 
pleasure  and  excitement  of  modern  liv- 
ing. 

■  Link  romance  to  smoking. 

West  Gernnan  tv  plans 
commercial  time  boost 

West  German  and  West  Berlin  tele- 
vision broadcasters  plan  to  increase  the 

availability  of  their  daily  minute  total 
of  spot  commercials  to  24  minutes. 

The  regional  stations  now  make  avail- 
able an  average  of  10  minutes  for  spots 

each  day,  although  some  are  filling  as 
much  as  22  minutes. 

Increased  commercial  time  is  a  hot 
issue  in  West  Germany.  The  proposed 
uhf  network,  Laender-Fernsehen, 
Mainz,  also  plans  heavier  commercial 
operations.  The  action,  say  some, 
could  lead  to  a  surplus  of  commercial 

time;  but  right  now  there's  a  shortage. 
The  militant  "small  business  group" 

of  the  government  party  (CDU)  still 
is  fighting  commercial  tv  in  the  West 
German  parliament  at  Bonn  on  grounds 

that  rates  are  so  high  they  favor  "big 

business." 

Pilkington's  effect 
on  U.S.  tv  studied 

A  study  of  Great  Britain's  Pilking- 
ton  Report  has  been  started  by  Televi- 

sion Program  Export  Assn.,  New  York, 
to  determine  how  it  may  effect  U.  S.  tv 
programs  produced  and  distributed  by 
such  TPEA  member  companies  as 
Screen  Gems,  ABC,  CBS,  NBC,  Desilu 
and  others. 

John  G.  McCarthy  TPEA  president, 
arrived  last  week  in  London  for  an 

on-the-spot  study  of  all  aspects  of  re- 
actions and  potentialities  of  the  gov- 

ernment-ordered Pilkington  Report, 
which  recommended,  among  other 
things,  a  second  non-commercial  tv  net- 

work to  be  operated  by  the  BBC  in 
two  years  (Broadcasting,  July  9).  Mr. 
McCarthy,  who  will  report  his  findings 

in  detail  to  TPEA's  board  of  directors 
when  he  returns  later  this  month,  will 
meet  in  London  with  the  European 

managers  of  the  organization's  member film  companies. 

Abroad  in  brief... 

Third  German  channel  ■  Westdeutscher 
Rundfunk,  Cologne,  a  regional  West 
German  radio  and  television  vhf  broad- 

casting organization,  plans  to  establish 
its  own  uhf  operation  when  the  embry- 

onic uhf  group,  Laender-Fernsehen, 
Mainz,  gets  on  its  feet.  Meanwhile,  the 
Cologne  broadcasters  will  carry  feeds 
from  the  Mainz  group  on  a  temporary 
basis,  said  Klaux  von  Bismarck,  man- 

ager of  the  Cologne  firm. 

German  tv  set  sales  up  ■  The  sale  of 
84,735  tv  sets  in  West  Germany  during 
May  marked  a  21%  increase  over  1961 
sales  for  the  same  period.  Registered  tv 
sets  in  West  Germany  and  West  Berlin 

totaled  6,578,146  as  of  June  1,  an  in- 
crease of  1,382,894  over  a  year  ago. 

Radio  sales  were  up,  too,  although  mod- 
erately. Despite  the  sales.  West  Ger- 

man tv  and  radio  set  production  is 
down.  Television  units  were  off  163,- 
000  fewer  in  the  first  four  months  of 
this  year  than  last.  Corresponding  fig- 

ures for  radio  sets  were  down  231,000. 

Swiss  tv  operations  ■  A  total  of  25 
transmitters  now  beam  television  in 

Switzerland,  1 2  carrying  German  lan- 
guage broadcasts  from  the  Swiss  Tele- 
vision Service,  eight  French  language 

and  five  Italian.  Additional  transmitters 

are  planned. 

Fox  adds  three  ■  20th  Century-Fox  Tv 
International  has  added  three  new  for- 

eign markets  to  its  list  of  outlets,  Alan 
Silverbach,  international  sales  director, 

reports.  Six  series:  Tliree  Guesses,  M- 
Friend  Flicka,  Margie,  Dobie  Gillie, 
Bus  Stop  and  Adventures  in  Paradise 
have  been  sold  to  Rediffusion  ( Hong 
Kong)  Ltd.  Adventures  in  Paradisr  will 

start  this  fall  over  the  Nigerian  t  '  sta- 
tion in  Lagoa,  NBC's  new  aflSIiate  in Nigeria.  Dobie  Gillis,  Five  Fingers,  My 

Friend  Flicka,  Adventures  in  Paradise 
and  a  block  of  post- 1948  feature  mo- 

tion pictures  have  been  sold  to  Tehbor, 
ABC  affiliate  in  Beirut,  Lebanon. 

CONTINENTAL'S  50  KW 
SOUND  OF  QUALITY 

PARTS  .  SILICON  RECTI- 
FIERS are  used  throughout 

Continental's  317B.  Only  four 
tubes  larger  than  the  4-65A. 
Transmitter  uses  a  total  of  19 
tubes,  only  eight  tube  types. 
One  man  can  change  any  tube 
without  help. 

Write  for  details  today. 

MANUFACTURING  COMPANY 
BOX  17040     •     DALLAS  17,  TEXAS 

[L.'xP'^  Subsidiary  of  Ling-Temco-Vought,  Inc. 
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FATES  &  FORTUNES 

BROADCAST  ADVERTISING 

Herbert  S.  Lauf- 
man,  for  past  two 
years  executive  vp  of 
R.  Jack  Scott  Inc., 
Chicago  advertising 
agency,  joins  Helene 
Curtis  Industries,  that 

city,  as  director  of  ad- 
vertising. He  succeeds 

Jack  K.  Lipson,  who 
has  been  named  to 
newly  created  post  of 
director  of  advertis- 

ing services.  Mr.  Lip- 
son  will  coordinate 
expanding  advertising 

services  for  Curtis' 
beauty  salon,  interna- 

tional and  consumer 
products  division  as 
well  as  for  Kings  Men  and  Lentheric, 
according  to  David  H.  Kutner,  market- 

ing director.  Before  joining  Scott,  Mr. 
Laufman  was  head  of  his  own  Chicago 
tv  film  packaging  firm  for  12  years. 

Edward  H.  Greenberg,  creative  direc- 
tor of  Universal  City,  Calif.,  office  of 

Charles  Schlaifer  &  Co.,  New  York- 
based  advertising  agency,  elected  vp  in 
charge  of  western  operations.  Jack 
Brandvein,  Columbia  Pictures  Corp., 
joins  Schlaifer  as  media  and  research 
director. 

"X   '  Bourne  Ruth- 
I      rauff,    executive  vp 
J  and  general  manager 

of  Million  Market 

*  Newspapers  Inc.,  joins 
f  Kudner  Agency,  New 

York,  as  vp  and  ac- 
count supervisor. 

Charles  Lee  Ewell, 
Gardner  Adv.,  and 

Richard  Povill,  Kal,  Ehrlich  &  Mer- 

rick, to  Kudner's  copy  staff. 

Franklin  J.  Hennessy,  financial  vp  of 

Mr.  Ruthrauff 

Mr.  Langlois 

Kenyon  &  Eckhardt,  elected  treasurer 
of  New  York-based  advertising  agency 
in  addition  to  present  position  which  he 
has  held  since  1957.  Mr.  Hennessy 
joined  K&E  in  1944. 

Leo   M.  Langlois, 

for  past  five  years  in- 
dependent tv  commer- 

cial producer  in  Holly- 
wood, joins  Clinton 

E.  Frank  Inc.,  Chi- 
cago, as  broadcast 

supervisor.  Mr.  Lang- 
lois, in  tv  commercial 

work  for  14  years, 

was  previously  with  Maxon  Inc.,  De- 
troit, and  Archer  Productions  and 

Campbell-Ewald,  both  New  York. 

Earl  G.  Tyree,  with  Glenbrook  Labs, 
division  of  Sterling  Drug,  New  York, 
named  divisional  vp  and  executive  as- 

sistant to  president  of  Glenbrook  Labs. 
Company  manufactures  and  distributes 
proprietary  health  products  including 

Bayer  Aspirin  and  PhilUps'  Milk  of 
Magnesia. 

Philip  M.  Monroe, 
former  director  of  an- 

imation division  of 
Warner  Bros,  and  in 

Hollywood  animation 
^^^^  more  than 

j|^L  20  years,  joins  Leo 
jH^lrfl^  Burnett  Co.,  Chicago, ^^^k.  M^^M  animation  director 

of  tv  commercial  de- 

partment. Mr.  Monroe's  tv  work  has 
included  Hamm's  beer,  Jell-0,  Gillette, 
and  American  Dairy  Assn. 

Charles  L,  Getz  Jr.,  pr  director  of 
KYW-AM-FM-TV  Cleveland,  resigns 
to  join  Norman  Wain,  former  program 
manager  of  WDOK-AM-FM,  that  city, 
as  partners  of  Wain  &  Getz  Assoc.,  ad- 
vertising-pr  agency,  Cleveland. 

Norman  W.  Rau  named  cereals  ad- 
vertising manager  for  Ralston  Div.  of 

Dr.  Learner 

Dr.  Twedt 

Ralston  Purina  Co.,  St.  Louis.  Before 
joining  Ralston  in  1961,  Mr.  Rau  was 
account  supervisor  and  member  of 
plans  board  of  Taylor-Norsworthy,  Dal- las advertising  agency. 

Dr.  David  B.  Learn- 
er and  Dr.  Dik  W. 

Twredt  elected  vps  of 
BBDO.  Dr.  Learner 

is  manager  of  agen- 
cy's New  York  re- search office.  Dr. 

Twedt  is  director  of 
marketing  services 
and  chairman  of  plans 

board  of  BBDO's  Chi- 
cago office. 

Joyce  E.  Johnson, 
former  timebuyer 
with  J.  M.  Camp  & 
Co.,  Wheaton,  111., 

joins  Powell,  Schoen- brod  &  Hall  Adv., 

Chicago,  as  assistant 
radio-tv  director,  suc- 

ceeding Patrice  Campbell,  who  re- 
signed. Rhoda  Schachne,  chief  writer 

in  radio-tv  department  of  PS&H's  New 
York  office,  promoted  to  assistant  radio- 
tv  director  of  that  office. 

Martin  G.  Waldman,  radio-tv  account 
supervisor  of  Young  &  Rubicam,  New 
York,  elected  1962-63  president  of 

Alumni  Assn.  of  New  York  U.'s  Wash- 
ington Square  College  of  Arts  &  Sci- ence. Prior  to  joining  Y&R  in  1954, 

Mr.  Waldman  was  chief  tv  writer-pro- 
ducer for  New  York  City's  Municipal 

Broadcasting  System. 

Mort  Silverman, 

managing  director  of KMRC  Morgan  City, 

La.,  and  former  vp 
and  general  manager 
of  Southland  Broad- 

casting Co.,  forms  his 
own  advertising  agen- 

...  cy.  The  Sterling  Co.. 

Mr.  Silverman       ^j^^  ̂ ^^^^ 

910  Royal  St.,  New  Orleans.  Tele- 
phone: 523-3022.  In  addition  to  nor- 

mal agency  functions,  Mr.  Silverman 
proposes  to  service  limited  number  of 
radio  and  tv  stations  on  counseling 
basis. 

Elizabeth  Buttke,  Mervin  &  Jesse 
Levine  Inc.;  Samuel  Katz,  Marsteller 
Inc.,  and  Daniel  D.  Bingham,  BBDO. 

join  copy  staff  of  Doyle  Dane  Bern- bach.  New  York. 

Dolores  G.  Golombek,  formerly  in 
charge  of  on-the-air  promotion  and  pr 
of  KFMB-TV  San  Diego,  joins  Sea- 

breeze Construction  Co.,  that  city,  as 

secretary-assistant  to  Wally  Blake,  di- 
rector of  advertising  and  promotion. 
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Alan  Meyer,  copy  writer  with  Tracy- 
Locke  Co.,  Dallas  advertising  agency, 
named  associate  copy  director. 

THE  MEDIA 

Mr.  Lang 

of  ABC-TV 
since  August 

Mr.  Chester 

Daniel  Melnick,  vp 

in  charge  of  ABC- 
TV's  program  depart- 

ment, named  vp  in 
charge  of  nighttime 

I  J^'  programming (Week's  Headliners, 

a^^'jBl^  July  9),  and  Giraud B  4i^^B:  Chester,  who  has 
served  as  vp  in  charge 

daytime  programming 
1958,  continues  in  that 

capacity  in  reorganization  of  network's 
program  department  into  two  divisions. 

Both  vp's  will  report  to  Julius  Barnath- 
an,  vp  and  general  manager  of  ABC- 
TV.  Robert  E.  Lang,  associate  to  vp 
of  ABC  News,  elected  vp  in  charge  of 
operations  and  sales  of  ABC  News. 
Before  joining  network  in  December 
1961,  Mr.  Lang  was  vp  for  administra- 

tion of  CBS  News. 

Mort  Sidney,  general  sales  manager 
of  KHJ-AM-FM  Los  Angeles,  assumes 
added  duties  of  radio  director  of  Don 
Lee  Div.  of  RKO  General  (KHJ-AM- 
FM-TV  and  KFRC-AM-FM  San  Fran- 

cisco), responsible  for  all  am  sales  of 
division. 

Robert  W.  Schei- 
lenberg,  national  sales 
manager  of  WJXT 
(TV)  Jacksonville, 
Fla.,  promoted  to  gen- 

eral sales  manager. 
Prior  to  joining  Jack- 

sonville outlet  earlier 

this  year,  Mr.  Schel-  „  ,  ,,  . 
,    ,        '  ,     Mr.  Schellenberg lenberg   was  general 

sales     manager     of  WTOP-AM-FM 
Washington.  Both  are  Post-Newsweek 
Stations. 

John  J.  Burke  Jr.,  sales  manager  and 
head  of  Chicago  office  of  CBS  Radio 
Spot  Sales,  named  general  sales  man- 

ager of  WBBM-AM-FM  Chicago,  CBS- 
owned  outlet.  He  succeeds  late  William 
J.  Connelly  (Broadcasting,  May  14). 
Charles  E.  Burge,  account  executive 
with  CBS  Radio  Spot  Sales,  Chicago, 
promoted  to  sales  manager,  replacing 
Mr.  Burke. 

N.  Arthur  Astor,  national  sales  man- 
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ager  of  Foster  Southern  California 
Group,  joins  Torbet,  Allen  &  Crane, 
San  Francisco-based  station  rep  firm, 
as  vp  and  general  manager  of  com- 

pany's Los  Angeles  office.  He  suc- 
ceeds Frank  W.  Crane,  who  resigned. 

Before  joining  Foster,  Mr.  Astor  di- 
rected Los  Angeles  operations  of  Head- 

ley-Reed  Co.  for  several  years. 

Edward  T.  McCann  Jr.,  recently  with 
station  rep  firm  of  Eckels  &  Co.,  Bos- 

ton, joins  WEZE,  that  city,  as  sales 
manager. 

William  A.  Gletz,  general  sales  man- 
ager of  WTAR-AM-FM-TV  Norfolk, 

Va.,  is  attending  20th  session  of  Co- 
lumbia U.'s  Executive  Program  of  Busi- 

ness Administration,  which  is  held  twice 
each  year  at  Arden  House  on  Harriman 
Campus  in  New  York. 

Frankie  Claudia  Rock  of  New  York 
City  was  married  on  July  7  to  George 
W.  Boiling,  president  of  The  Boiling 
Co.,  New  York-based  station  rep  firm, 
at  Grace  Episcopal  Church  in  Traverse 
City,  Mich.  Bridegroom  was  attended 
by  Robert  Hill  Boiling,  his  brother,  and 
bride  by  Gabriel  Krohman  of  Los  An- 

geles. 
Ken  Quaife,  assist- 

ant sales  manager  in 
charge  of  midwest 
sales  of  WOW-AM- 
FM  Omaha,  named 
sales  manager  of 
WOW-TV,  that  city, 
succeeding  Fred 
Ebener,  who  resigned. 
Russell  G.  Gast, 
member  of  WOW  sales  department  for 
past  seven  years,  promoted  to  midwest 
sales  manager.  Mr.  Quaife  has  been 
with  WOW  for  nearly  1 1  years.  Mr. 
Ebener,  who  resigned  without  announc- 

ing future  plans,  joined  WOW  in  1938. 
He  was  local  and  regional  sales  man- 

ager of  WOW  radio  from  1946-49,  and 
filled  same  post  in  tv  sales  until  being 
appointed  tv  sales  manager  in  1951. 

Donald  H.  McGannon,  president  of 
Westinghouse  Broadcasting  Co.,  New 
York,  appointed  to  board  of  trustees 
of  New  York  Law  School. 

James  Frost,  assistant  promotion 
manager  of  WBZ-TV  Boston,  joins 
WJZ-TV  Baltimore  (both  stations  are 
owned  by  Westinghouse  Broadcasting 
Co.)  as  advertising  and  sales  promotion 
manager.  He  replaces  H.  Taylor  (Bud) 
Vaden,  who  resigned  last  week  to  join 
WFIL-AM-FM-TV  Philadelphia  as  di- 

rector of  advertising  and  promotion. 

W.  C.  (Bud)  Blanchette,  national 

sales  manager  of  KFBB-AM-TV  Great 
Falls,  Mont.,  promoted  to  general  man- 

ager. Station  was  incorrectly  identified 
in  Broadcasting,  July  9. 

Mr.  Quaife 

Mr.  Leider Mr.  Maxwell 

Mr.  Tillmanns 

Carl  Tillmanns,  ac- 
count executive  in 

sales  department  of 
CBS-TV,  New  York, 

elected  to  newly  cre- 
ated post  of  vp  in 

charge  of  eastern 
sales.  Sam  K.  Max- 

well Jr.,  general  sales 

manager,  named  co- ordinator of  network  sales  department, 
also  newly  created  post.  Gerald  J. 
Leider,  director  of  special  programs 
and  program  sales,  resigns  Aug.  1. 
Joseph  N.  Curl,  CBS-TV  daytime  sales 
manager,  elected  vp  of  daytime  sales. 
Robert  F.  Jamieson,  assistant  business 

manager  and  director  of  station  clear- 
ances, named  to  newly-created  position 

of  manager  of  station  sales. 

Paul  R.  Abrams,  CBS  Spot  Sales, 
joins  radio  sales  staff  of  The  Katz 

Agency,  New  York. 

CONTINENTAL'S  50  KW 

SOUND  OF  QUALITY 

f     is      si       li  a 
a  bettet 

on  the  air  signal 

 in  5  parts,, ^ 

PART  1-PERFORMANCE 
comparable  to  FM 

PART  2  -  DRIVER  STAGE 
power  increase  capabilities  from 
5  kw  to  10  kw  to  50  kw 

PART  ̂ -AMPLIFIER  Weldon Grounded  Grid  Circuit  (Pat.) 

PART  4  -  COMPACT  DESIGN 
requires  just  72  square  feet 

PART  5  -  SILICON  RECTIFIERS 
used  throughout  the  317B 

CLa-yL.tLnjej±.tcLi 
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Mr.  Mason 

Gordon  Mason, 

field  manager  for  affil- 
iate relations  of  CBS 

Radio  and  former 
general  sales  manager 
of  CBS-owned  KNX 
Los  Angeles,  resigns 
after  10  years  with 
network  to  join  Gold- 

en West  Broadcasters, 
effective  July  30,  in  newly  created  post 
of  national  sales  manager.  Mr.  Mason 
will  be  headquartered  at  KMPC  Los 
Angeles,  but  will  also  represent  other 
Golden  West  stations,  KSFO  San  Fran- 

cisco and  KVI  Seattle,  plus  KEX-AM- 
FM  Portland,  Ore.,  if  FCC  approves  its 
acquisition  from  Westinghouse.  He  will 
concentrate  on  sale  of  sports  packages, 
which  are  GWB  specialty. 

Jim  Allen,  account  executive  with 
WTVH  (TV)  Peoria,  111.,  joins  KWK 
St.  Louis,  in  similar  capacity. 

Robert  Chatfield  joins  WSOR  Wind- 
sor, Conn.,  as  account  executive. 

James  Kinkade  joins  WSM  Nash- 
ville, Tenn.,  as  account  executive. 

Larry  Bates,  sales  representative  with 
Amarillo  Paper  Co.,  and  Joe  Cooper, 
recently  on  active  duty  with  U.  S. 
Army,  join  KZIP  Amarillo,  Tex.,  as 
account  executive  and  promotion  di- 

rector-air personality,  respectively. 

Jon  S.  Ruby,  formerly  with  Metro- 
politan Broadcasting  Co.,   joins  Chi- 

cago oflice  of  Venard,  Rintoul  &  Mc- 
Connell,  New  York-based  station  rep 
firm,  as  account  executive  in  radio  sales. 
Roderick  Guerdan,  NBC  Spot  Sales, 

joins  tv  department  of  rep  firm's  New York  office  as  account  executive. 

Jackson  Fleming  joins  Mullins  Broad- 
casting Co.  as  general  manager  of 

KBTR  Denver.  Mr.  Fleming,  who  be- 
gan his  broadcast  career  nearly  20  years 

ago,  for  past  three  years  has  been  gen- 
eral manager  of  KGW  Portland,  Ore. 

Terry  Foster,  program  director  of 

KOWB  Laramie,  Wyo.,  and  "Bink" 
Meyer,  account  representative,  pro- 

moted to  station  manager  and  sales 
manager,  respectively. 

Ralph  G.  Schwarz 
elected  assistant  vp  of 
New  York  Herald 
Tribune.  Mr.  Schwarz, 
who  also  is  assistant 

to  Tribune's  presi- 
dent, Walter  N.  Thay- 

er, will  continue  in 
that  capacity.  In  his 
new  position,  he  will 

assist  Robert  T.  MacDonald,  admin- 
istrative vp,  with  business  administra- 

tion of  Herald  Tribune.  In  addition,  as 
liaison  between  Tribune  and  Whitney 
Communications  Corp.,  Mr.  Schwarz 
will  further  coordinate  interests  of 
Corinthian  Broadcasting  Corp.  (100% 
owned  by  Whitney  Communications, 
which  is  wholly  owned  by  John  H. 
Whitney,  owner  of  Herald  Tribune) 

Mr.  Schwarz 

Baseball  wives  fill  in  for  KMOX-TV  weather  girl 
Wives  of  present  and  past  St. 

Louis  Cardinal,  and  Browns  baseball 
players  are  pinch  hitting  for  KMOX- 
TV's  regular  weather  girl,  Pat  Fon- 

taine, while  she  appears  on  Today 
in  New  York  this  week.  The  wives 

are  conducting  KMOX-TV's  Weath- 
er ( 10: 10  p.m.,  July  16-21 )  and  put- 

ting the  bulk  of  their  earnings  into 

a  community  fund  they've  estab- 

lished to  aid  retarded  children.  Left 

to  right  are  Mesdames  Red  Schoen- 
dienst,  Charlie  James,  Joe  Medwick, 
Curt  Simmons,  Don  Lendhardt,  Del 
Wilbur  and  Miss  Fontaine.  Not  pic- 

tured are  Mesdames  Stan  Musial, 
Lindy  McDaniel  and  Del  Maxville. 
all  out  of  town  when  the  photo  was 
made. 

and  Herald  Tribune  Radio  Network 

(66%%  owned  by  Whitney  Communi- 
cations). Before  joining  Herald  Tribune 

in  April  1961,  Mr.  Schwarz  was  with 
Bethlehem  Steel  Co.  for  12  years. 

Andy  Andrews  appointed  production 
director  of  WTKO  Ithaca,  N.  Y. 

Roy    H.  Holmes, 

general  manager  of 

Quality  Music  Sta- 
tions, appointed  na- tional sales  manager 

of  QXR  Network, 
New  York.  Previous- 

ly, Mr.  Holmes  was 

,,   ,,  ,  sales     manager  of 

Mr.  Holmes        ^j^s  y^^^ 

eight  years  and  in  station  relations  at 
NBC  for  15  years. 

Adam  K.  Riggs,  account  executive 
with  WFIL-TV  Philadelphia  (licensed 
to  Triangle  Publications  Inc.),  joins 

Triangle  Stations'  national  sales  depart- 
ment in  New  York,  effective  July  23,  in 

similar  capacity.  He  succeeds  Gordon 
Grant,  who  resigned. 

Daniel  (Pat)  Carroll,  formerly  with 
Radio  &  Appliance  Distributors,  Chat- 

tanooga, Tenn.,  joins  WRGP-TV,  that 
city,  as  account  executive.  Jane  Krida, 
copy  writer  and  assistant  pr  director  of 
Liller,  Neal,  Battle  &  Lindsey,  Atlanta, 

to  WRGP's  copy  and  merchandising 
department. 

Albin  R.  Hillstrom,  chief  engineer  of 
KOOL-AM-FM-TV  Phoenix,  appointed 
director  of  engineering  for  Arizona 

Broadcasting  Network  (KOOL-AM- 
FM-TV  and  KOLD-AM-TV  Tucson). 

Cal  Zethmayr,  program-promotion 
manager  of  WKTG  Thomasville, 
named  assistant  manager  of  WMNZ 
Montezuma,  both  Georgia. 

Pat  Polillo  joins  WJZ-TV  Baltimore 
as  news  editor. 

Alice  Limperis,  executive  secretary 
of  John  F.  Pival,  president  of  WXYZ 
Inc.  (WXYZ-AM-TV  Detroit),  named 
public  service  coordinator  of  ABC- owned  Detroit  tv  outlet. 

T.  Gathings  appointed  program  di- 
rector of  WOOK-TV,  ch.  14,  Washing- 

ton, which  has  expected  target  date  of 

early  September. 

Charles  A.  (Tony)  Brooks,  for  past 
year  freelance  production  and  program 
consultant  in  Southern  California,  joins 
WMYB  Myrtle  Beach,  S.  C,  as  pro- 

gram director,  effective  Aug.  15. 

Robert  E.  Petrie,  operations  director 
of  WTMJ-TV  Milwaukee,  appointed 
program  manager. 

Jim  Bentley  resigns  as  program  man- 
ager and  film  buyer  of  Shasta  Telecast- 
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Mr.  Fraiberg 

ing  Corp.  [KJEO  (T\  i  Fresno.  K\'IP- 
TV  Redding,  and  K\'IQ-T\'  Eureka, all  California]. 

C.  Edman  (Bud)  Adams,  formerly 

with  \\THI-T\'  Terre  Haute,  Ind'. joins  WLWD  (TV)  Dayton.  Ohio,  as 
production  manager. 

Mrs.  Joel  Goldblatt,  wife  of  head  of 
Goldhlatt  Dept.  Store.  Chicago,  and 
former  actress-model,  joins  WBKB 
(TV),  that  city,  as  hostess  of  Woman 
on  the  Go.  new  weekly  program  start- 

ing today  (July  16)  at  10:30-11  a.m. 
She  will  use  air  name  of  Lynne  Walker. 

Larry  Fraiberg,  for- 
mer national  sales 

manager  of  KPIX 
(TV)  San  Francisco, 
joins  Metro  Broad- 

cast Sales  (sales  arm 
of  Metropolitan 
Broadcasting  Co.  sta- 

tions) as  assistant  to 
H.  D.  Neuwirth.  Met- 

ro's vp  and  managing  director. 
Joan  Shepard,  program  assistant  of 

National  Educational  Tv-Radio  Center. 

New  York,  joins  W'NDT  (T\')  Newark. 
N.  J.,  as  production  assistant-assistant 
director.  Miss  Shepard  is  succeeded  at 
NET  by  Rita  Broder. 

John  P.  Twaddle,  formerly  with 

WFIL-T\"  Philadelphia,  joins  WHYY 
(TV),  etv  ch.  35.  that  city,  as  producer 

of  Lyrics  and  Legends,  station's  current 
series  project  for  National  Educational 
Television. 

Albert  E.  (Red)  Uuilleash,  produc- 

tion manager  of  KTIV  (T\')  Sioux 

City,  lowa,^  joins  KMTV  (T\0  Omaha as  producer-director. 

Richard  DeBeck,  formerly  with  news 
and  production  departments  of  WKLA 
Ludington.  Mich.,  joins  staff  of  WDTM 
(FM)  Detroit,  working  in  news,  public 
affairs  and  creative  programming  areas. 

Bill  Evans,  news  director  of  WIBX 
Utica.  joins  WHEC  Rochester,  both 
New  York,  as  newscaster. 

Gerald  Pearson, 
proaram  director  of 
WTEN  (TV)  Vail 
Mills  (Albany-Schen- 
ectady-Troy) ,  N.  Y., 
appointed  program  di- 

rector of  Channel  13 
of  Rochester  (N.Y.) 
Inc.,  interim  opera- 

tion consisting  of 
eight  applicants. 

William  C.  Duffy  joins  Capital  Cities 
Broadcasting  Corp.  as  controller. 

Charles  T.  Michaelian,  controller, 
American  Export  Lines,  named  con- 

troller  of   Adam   Young  companies: 

Mr.  Pearson 

Where  blindness  is  not  a  handicap 

Mrs.  Polly  Thiebaud,  a  newscast- 
er at  \\  JER  Dover,  Ohio,  is  prob- 

ably different  from  most  of  her  news- 
casting  colleagues  throughout  the 
country.  Aside  from  the  fact  that 
she  is  a  woman,  she  is  blind  and  is 

the  sole  support  of  an  invalid  hus- 
band and  three  children. 

Earher  this  year,  Mrs.  Thiebaud 

joined  W'JER  as  a  result  of  a  prior 
meeting  she  had  with  William  Sties, 
general  manager  of  the  station. 
WJER  reported  that  since  Mrs. 

Thiebaud"s  first  broadcast  (Feb.  5). 
listener  response  has  increased.  Now. 
in  addition  to  her  4:30  p.m.  daily 
news  program,  she  has  another  every 
Sunday  at  12:30  p.m. 

Until  recently,  few  listeners  or 

people  she  deals  with  on  her  "beat" knew  she  was  blind.  Moreover,  be- 
cause of  the  time  required  to  trans- 

late information  from  her  various 
sources  into  braille  to  be  read  on 

the  air  later,  Mrs.  Thiebaud  memo- 
rizes the  news,  rewrites  it  in  her 

mind  and  dves  an  off-the-cuff  news- 

cast, an  approach  that  most  listen- 
ers have  accepted,  the  station  said. 

As  though  she  hadn't  enough  to do.  Mrs.  Thiebaud  has  also  written 
a  book  called  How  Dark  the  Niglit. 
which  she  hopes  to  publish  soon. 

Adam  Young  Inc..  Young  Tv  Corp., 
and  Young  Canadian  Ltd. 

Robert  L.  Gibson  joins  WTVJ  (TV) 
Miami  as  assistant  in  promotion  de- 

partment. 

PROGRAMMING 

H.  i.  Bucher,  for- 

mer general  attorne}" and  assistant  general 
counsel  of  ABC.  New 
York,  elected  vp  in 
charge  of  legal  and 
business  affairs  of  In- 

dependent Television 
Corp..  that  city.  Be- 

fore joining  ABC.  Mr. 
Bucher  was  general  attorney  and  secre- 

tary of  National  Telefilm  Assoc. 

Mr.  Bucher 

Albert  G.  Hartigan,  eastern  division 
manager  of  ABC  Films,  elected  vp  and 
general  sales  manager  of  Video  House. 
New  York. 

Sandy  Frank,  New  York  division 
sales  manager  of  Telesynd.  named  na- 

tional sales  manager. 

Dick  Berg,  producer  of  The  Fred 
Astaire  Premiere  series,  elected  presi- 

dent of  Holh"vvood  chapter  of  Academy 
of  Television  Arts  &  Sciences,  succeed- 

ing Gail  Patrick  Jackson.  Other  offi- 
cers elected:  Sandy  Cummings,  first 

vp:  John  Scott  Trotter,  second  vp: 
Danny  Landres,  secretary,  and  Howard 
E.  Johnson,  treasurer. 

Alex  Horwitz,  Major  Programs  Inc., 

Karl  Von  Schallern,  American  Tv  Tal- 
ent Inc.,  and  Al  Banks,  Canadian  Spon- 
sor magazine,  join  western,  midwestern 

and  Canadian  divisions,  respectively,  of 
MGM  Tv  as  sales  representatives. 

Arnold  Dubrow,  formerly  with  legal 
department  of  William  Morris  Agency, 
joins  legal  department  of  Screen  Gems, 
Holh"wood. 

Meyer  (Mike)  Newman,  for  past  four 
years  with  U.  S.  Department  of  Justice, 

joins  Four  Star  Tv,  Holh^wood,  to  work in  contract  administration  and  business 
affairs. 

Jack  Donohue  signed  as  director  of 
The  Lucille  Ball  Show  which  debuts 
Oct.  1  on  CBS-T\^  Desi  Arnaz  will 
serve  as  executive  producer  with  Elliott 
Lewis  as  producer.  Permanent  \\Titers 
of  new  half-hour  series  are  Bob  Car- 

roll Jr.,  Madelyn  Martin,  Robert  Weis- 
kopf  and  Robert  Schiller. 

Alex  Grasshoff,  Ed  Spiegel,  Robert 

Aller  and  Robert  Fresco  join  ̂ ^'olper 
Productions,  Holl\■^vood,  as  producers 
of  The  Story  Of  .  .  .  documentary  tv 
series. 

Stefan  Hatos,  former  producer  of 
NBC-T\  "s  It  Could  Be  You  audience 
participation  show,  signed  as  producer 
of  network's  Your  First  Impression, 
daytime  game  show. 

Lawrence  E.  Vredevoe,  professor  of 
school  administration  and  personnel 
management  at  U.  of  California  in  Los 
Angeles,  appointed  liaison  representa- 
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Owen  D.  Young,  electronics  pioneer,  dies  at  87 

Owen  D.  Young,  87,  founder  of 
RCA  and  first  chairman  of  its  board, 
and  chairman  of  board  of  General 
Electric  for  17  years,  died  in  St. 
Augustine,  Fla.,  last  Wednesday 
(July  11).  He  had  been  in  failing 
health  for  several  months. 

Mr.  Young's  name  is  familiar  to 
historians  for  his  role  in  series  of  in- 

ternational conferences  from  1919 
to  1930  concerning  German  war 
reparations.  With  Vice  President 
Charles  G.  Dawes,  he  was  co-author 
of  Dawes  plan  for  German  repara- 

tions and  originator  of  Young  plan 
for  fiscal  rehabilitation  of  Germany. 

In  1919  at  request  of  President 
Woodrow  Wilson,  Mr.  Young  cre- 

ated RCA  to  prevent  American  ra- 
dio patents  from  falling  into  Euro- 
pean hands.  Mr.  Young,  then  vp  of 

General  Electric,  also  became  chair- 

man of  board  of  RCA.  In  1922  he 
was  elevated  to  board  chairman  of 

GE.  Mr.  Young  was  board  chair- 
man of  RCA  until  1929  when  he  be- 
came chairman  of  its  executive  com- 

mittee. Three  years  later  he  removed 
himself  from  RCA  position  to  com- 

ply with  consent  decree  in  govern- 
ment anti-trust  suit  aimed  at  sep- 

arating RCA  from  GE.  He  retired 
as  GE  chairman  in  1939  at  age  65, 
but  returned  to  GE  for  three  years 
during  World  War  II. 

Brig.  Gen.  David  Sarnoff,  board 
chairman  of  RCA,  last  week  said 

Mr.  Young  "will  be  remembered  as 
one  of  the  nation's  most  dedicated 
public  servants  and  industrial  states- 

men." 

Upon  retirement,  Mr.  Young  re- 
turned to  his  native  Van  Hornes- 

ville,  N.  Y.,  population  125.  He 
gave  town  new  school  to  replace 
one-room  school  he  attended.  Plaque 

listing  contributors  to  school's  con- 
struction listed  him  as  "rocking  chair 

consultant,"  designation  he  was  re- 
portedly most  proud  of.  Mr.  Young 

served  as  member  of  New  York 
State  Board  of  Regents  from  1934 
to  1946  and  in  1949  headed  com- 

mission which  recommended  estab- 
lishment of  present  State  U.  of  New 

York. 
He  was  recipient  of  24  honorary 

coUege  degrees  and  five  decorations 
from  foreign  countries. 

Mr.  Young  was  subject  of  second 
Our  Respects  to  .  .  .  sketch  to  ap- 

pear in  Broadcasting  magazine.  It 
was  published  in  Nov.  15,  1931, 
issue. 

tive  of  National  Educational  Assn.  for 

Screen  Gems'  new  tv  series.  Turning 
Point,  which  will  portray  dedicated 
staff  of  large  city  high  school.  Pilot 
will  be  filmed  next  month,  with  series 
planned  for  broadcast  in  fall  of  1963. 

Pye  Chamberlayne  Jr.,  formerly  with 
Radio  Press  International,  New  York, 

joins  news  staff  of  Associated  Press' Milwaukee  bureau. 

INTERNATIONAL 

W.  Frank  Wansbrough,  vp  and  gen- 
eral manager  of  tv  and  appliance  de- 

partment of  Canadian  General  Electric 
Co.  Ltd.,  Montreal,  elected  president  of 
Electronic  Industries  Assn.  of  Canada. 

Waldo  J.  Holden,  president  of  Stand- 
ard Broadcast  Sales  Ltd.,  Toronto,  and 

vp  and  sales  director  of  CFRB  Toronto, 
and  CJAD  Montreal,  and  H.  T.  Mc- 
Curdy,  vp  and  general  manager  of 
CJAD,  elected  vps  of  Standard  Radio 

Ltd.,  Toronto,  holding  company  of 
CFRB  and  CJAD. 

David  Pinnell,  general  sales  manager 
of  Associated  Television,  London,  Eng- 

land, named  to  newly  created  post  of 
managing  director  of  International 
Television  (Pvt.)  Ltd.,  Salisbury',  South- 

ern Rhodesia.  Edgar  Blatt  appointed 
managing  director  of  Davenport  &  Mey- 

er (Pty.)  Ltd.,  Johannesburg,  South Africa. 

H.  H.  Berger,  former  chief  engineer 
of  Robert  Lawrence  Productions  Ltd.. 

Toronto,  joins  CFTO-TV,  that  city,  as 
director  of  engineering.  J.  A.  Tester 
and  Robert  M.  Auld  join  CFTO  as  man- 

ager of  research  and  development  and 
commercial  production  representative, 
respectively. 

Alex  R.  FIndlay,  formerly  with 
Stovin-Byles  Ltd.,  station  rep  firm,  To- 

ronto, appointed  general  sales  manager 
of  CKRC  Winnipeg,  Man. 

William  Valentine,  formerly  with 
CKRC  Winnipeg,  Man.,  named  sales 
manager  of  CJAD  Montreal. 

Jean  Lacroix  and  Andre  Link  join 
Quebec  and  Atlantic  province  sales 
staffs,  respectively,  of  ZIT  Programs 

(Canada)  Ltd.,  Toronto,  with  head- 
quarters in  Montreal. 

Jack  Gettles,  production  manager  of 
KVOS-TV  Bellingham,  Wash. -Vancou- 

ver, B.  C,  presented  "Admark  Man  of 
the  Year""  award  by  Advertising  &  Mar- 

keting Assn.  of  Vancouver. 

ALLIED  FIELDS 

Shirley  Hamilton,  formerly  with  Tal- 
ent Inc.  and  Patricia  Stevens  Inc.,  Chi- 

cago, forms  her  own  talent  agency  to 
function  in  radio-tv,  film  and  allied 

fields  at  360  N.  Michigan  Ave..  Chi- 

cago. Teelphone:  De  2-1803. 
Mike  Wise,  formerly  with  Jafle 

Agency  and  Columbia  Pictures  Corp.. 

joins  motion  picture  and  tv  function  of 
Rosenberg-Coryell  Agency,  talent  reps. 
Los  Angeles. 

Sidney  A.  Dimond,  associate  profes- 
sor of  broadcasting  at  Boston  U.,  named 

assistant  to  dean  of  university's  School of  Public  Relations  &  Communications. 
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PROFESSIONAL  CARDS 

JANSKY  &  BAILEY 
Offices  and  Laboratories 

1339  Wisconsin  Ave.,  N.W. 

Washington  7,  D.C.  FEderal  3-4800 
Member  AFCCE 

COMMERCIAL  RADIO 
EQUIPMENT  CO. 

Everett  L.  Dillard,  Cen.  Mgr. 
Edward  F.  Lorentz,  Chief  Engr. 

INTERNATIONAL  BLDC. 
Dl  7-1319 

WASHINGTON  4,  D.  C. 
ilember  AFCCE 

RUSSELL    P.  MAY 
711  14th  St.,  N.W.  Sheraton  Bldg. 

Washington  5,  D.  C. 
REpublic  7-3984 
Member  AFCCE 

GUY  C.  HUTCHESON 

P.O.  Box  32       CRestvlew  4-8721 
1100  W.  Abram 

ARLINGTON,  TEXAS 

HAMMETT  &  EDISON 
CONSULTINC  RADIO  ENGINEERS 

Box  68,  International  Airport 
San  Francisco  28,  California 

Diamond  2-5208 

J.  G.  ROUNTREE 
CONSULTING  ENGINEER 

P.O.  Box  9044 
Austin  17,  Texas 
GLendale  2-3073 

PETE  JOHNSON 

Consulting  am-fm-tv  Engineers 
Applications — Field  Engineering 

Suite  601       Kanawha  Hotel  Bldg. 
Charleston,  W.Va.    Dickens  2-6281 

RAYMOND  E.  ROHRER 
&  Associates 

Consulting  Radio  Engineers 
436  Wyatt  Bldg. 

Washington  5,  D.  C. 
Phone:  347-9061 
Member  AFCCE 

JAMES  C.  McNARY 
Consulting  Engineer 
National  Press  Bldg. 

Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFCCE 

A.  D.  Ring  &  Associates 
41  Years'  Experience  in  Radio Engineering 

1710  H  St.,  N.W.  Republic  7-2347 
WASHINGTON  6,  D.  C. 

Member  AFCCE 

L.  H.  Carr  &  Associates 
Consulting 

Radio  &  Television 
Engfneers 

Washington  6,  D.  C.      Fort  Evans 
1000  Conn.  Ave.       Leesburg,  Va. 

Member  AFCCE 

SILLIMAN,  MOFFET 
&  KOWALSKI 
1405  C  St.,  N.W. 
Republic  7-6646 

Washington  5,  D.  C. 
Member  AFCCE 

JOHN  B.  HEFFELFINGER 

9208  Wyoming  PI.    Hiland  4-7010 

KANSAS  CITY  14,  MISSOURI 

VI R  N.  JAMES 
CONSULTING  RADIO  ENGINEERS 
Applications  and  Field  Engineering 

232  S.  jasmine  St. 
Phone:  (Area  Code  303)  333-5562 

Denver  22,  Colorado 
Member  AFCCE 

MERL  SAXON 

CONSULTING  RADIO  ENGINEER 

622  Hoskins  Street 
Lufkin,  Texas 

NEptune  4-4242    NEptune  4-9558 

E.  HAROLD  MUNN,  JR. 
BROADCAST  ENGINEERING 

CONSULTANT 
Box  220 

Coldwater,  Michigan 
Phone:  BRoadway  8-6733 

—Established  1926— 
PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J. 
Pilgrim  6-3000 Laboratories,  Great  Notch,  N.  J. 

Member  AFCCE 

GAUTNEY  &  JONES 
CONSULTING  RADIO  ENGINEERS 
930  Warner  Bldg.  National  8-7757 

Washington  4,  D.  C. 
Member  AFCCE 

KEAR  &  KENNEDY 

1302  18th  St.,  N.W.   Hudson  3-9000 
WASHINGTON  6,  D.  C. 

Member  AFCCE 

GEO.  P.  ADAIR  ENG.  CO. 
CONSULTING  ENGINEERS 

Radio-Television 
Communications- Electronics 

1610  Eye  St.,  N.  W. 
Washington,  D.  C. 

Executive  3-1230  Executive  3-5851 
Member  AFCCE 

JULES  COHEN 
Consulting  Electronic  Engineer 

617  Albee  Bldg.    Executive  3-4616 
1426  G  St.,  N.W. 

Washington  5,  D.  C. 
Member  AFCOE 

JOHN  H.  MULLANEY 
and  ASSOCIATES 

A  Division  of  Multronics,  Inc. 
2000  P  St.,  N  W. 

Washington  6,  D  C. 
Columbia  5-4666 
Member  AFCOE 

WILLIAM  B.  CARR 
Consulting  Engineer 
AM— FM— TV 
Microwave 

P.  0.  Box  13287 
Fort  Worth  18,  Texas 

BUtler  1-1551 

PAUL  DEAN  FORD 
Broadcast  Engineering  Consultant 

4341  South  8th  Street 
Terre  Haute,  Indiana 

Wabash  2643 

GEORGE  C.  DAVIS 
CONSULTING  ENGINEERS 
RADIO  &  TELEVISION 

527  Munsey  Bldg. 
STerling  3-0111 Washington  4,  D.  C. 
Member  AFCCE 

Lohnes  &  Culver 

Munsey  Building      District  7-8215 
Washington  4,  D.  C. 
Member  AFCCE 

A.  EARL  CULLUM,  JR. 
CONSULTING  ENGINEERS 
INWOOD  POST  OFFICE 

DALLAS  9,  TEXAS 
MEIrose  1-8360 Member  AFCCE 

WALTER  F.  KEAN 
CONSULTING  RADIO  ENGINEERS 

Associate 
George  M.  Sklom 

19  E.  Quincy  St.      Hickory  7-2401 Riverside,  III.    (A  Chicago  suburb) 
Member  AFCCE 

CARL  E.  SMITH 
CONSULTING  RADIO  ENGINEERS 

8200  Snowville  Road 
Cleveland  41,  Ohio 
Phone:  216-526-4386 Member  AFCCE 

A.  E.  Towne  Assocs.,  Inc. 
TELEVISION  and  RADIO 

ENGINEERING  CONSULTANTS 
420  Taylor  St. 

San  Francisco  2,  Calif. 

PR  5-3100 

ERNEST  E.  HARPER 
ENGINEERING  CONSULTANT 

AM    FM  TV 
2414  Chuckanut  Shore  Rd. 
Bellingham,  Washington 

Telephone:  Regent  3-4198 

BARKLEY  &  DEXTER  LABS., 
INC. 

Donald  P.  Wise     James  M.  Moran 
Consulting,  Research  t 

Development  for  Broadcasting, 
Industry  &  Government 

50  Frankfort  St.      Diamond  3-3716 Fitchburg,  Massachusetts 

SERVICE  DIRECTORY 

COMMERCIAL  RADIO 
MONITORING  CO. 
PRECISION  FREQUENCY 

MEASUREMENTS 
AM-FM-TV 

103  S.  Market  St., 
Lee's  Summit,  Mo. 

Phone  Kansas  City,  Laclede  4-3777 

CAMBRIDGE  CRYSTALS 
PRECISION  FREQUENCY 
MEASURING  SERVICE 
SPECIALISTS  FOR  AM-FM-TV 

445  Concord  Ave.. 
Cambridge  38,  Mass. 

Phone  TRowbridge  6-2810 

SPOT  YOUR  FIRM'S  NAME  HERE 
To  Be  Seen  by  1 00,000*  Readers 
— among  them,  the  decision-mak- 

ing station  owners  and  manag- 
-Ts,  chiet  engineers  and  techni- cians— applicants  tot  am,  tm,  tv 
and  facsimile  facilities. 
•ARB  Continuing  Readership  Study 

contact 
BROADCASTING  MAGAZINE 

1735  DeSales  St.  N.W. 
Washington  6,  D.  C. 
for  availabilities 
Phone:  ME  8-1022 



Mr.  Dimond,  specialist  in  tape-recorded 
documentaries,  will  have  special  respon- 

sibility for  alumni  contacts  and  develop- 
ment. 

Richard  Lemon,  Newsweek's  movies 
editor  since  joining  magazine  in  1960, 
named  tv-radio  editor,  succeeding 
Richard  Boeth,  who  becomes  News- 
week's  book  editor. 

EQUIPMENT  &  ENGINEERING 

Mr.  Gunther  Mr.  Miller 

Clarence  A.  Gunther,  chief  engineer 
of  RCA  defense  electronic  products, 
and  N.  Richard  Miller,  director  of  prod- 

uct planning  staff,  elected  divisional 

vps,  respectively,  of  RCA's  technical 
programs  and  business  planning. 

John  L.  Utz,  with  Philco  for  past  26 
years,  joins  Emerson  Radio,  marketing 
subsidiary  of  Emerson  Radio  &  Phono- 

graph Corp.,  Jersey  City,  N.  J.,  as  vp 

and  assistant  to  president. 
Robert  G.  Lynch, 

equipment  sales  man- 
ager of  electronic 

tube  division  of  Syl- 
vania  Electric  Prod- 

ucts, Emporium,  Pa., 
elected  vp  in  charge 
of  marketing  for  divi- 

sion.  He  will  be  re- 

sponsible for  receiv-  ^y"'^" ing  tubes,  tv  picture  tubes  and  other 
cathode  ray  tubes  and  microwave  de- 

vices to  government  and  to  Sylvania 
distributors  and  manufacturers  of  orig- 

inal equipment.  Mr.  Lynch,  who  joined 
Sylvania  in  1950  and  has  served  as 

division's  equipment  sales  manager  since 
1960,  was  formerly  with  Bendix  Corp. 

Maurice  M.  Leifer,  formerly  head  of 
his  own  Chicago  mail  order  merchan- 

dising firm,  appointed  national  director 
of  dealer  development  for  Motorola 
Consumer  Products.  He  replaces  Harry 
Chrabot,  who  has  been  named  regional 
development  manager. 

Albert  L.  Dolnick,  field  engineering 
manager  for  electronic  tube  division  of 
Sylvania  Electric  Products,  New  York, 

named  product  manager  of  Sylvania's 
receiving  tubes  and  new  products. 

DEATHS 

Edwin  J.  Smart,  24,  sales  manager  of 
CJET  Smiths  Falls,  Ont.,  died  July  4 
from  automobile  accident  when  his  car 
struck  a  power  line  on  Highway  29  near 
Frankville.  Mr.  Smart  had  been  with 
CJET  for  past  three  years. 

Ann  Holden,  former  hostess  of  Ann 
Holden  Show  on  KGO-AM-FM  San 
Francisco,  died  July  8  in  Arcadia, 

Calif.,  after  prolonged  illness.  She  be- 
gan her  radio  career  in  1923  as  musi- 

cian with  KPO  (now  KNBC)  San 
Francisco  and  moved  following  year  to 

KGO  with  her  own  program.  Women's Magazine  on  the  Air.  Later,  as  hostess 
of  KGO's  Ann  Holden  Show  she  inter- 

viewed thousands  of  theatrical  stars  and 
other  celebrities.  Miss  Holden  retired 
last  March. 

Will  Price,  49,  former  movie  and  tele- 
vision writer-director,  died  July  4  of 

apparent  heart  attack  enroute  to  Veter- 
ans Administration  Hospital  in  Jackson, Miss. 

Robert  Pelgram,  46,  producer  of 
travel  programs  and  former  director  of 
publicity  of  KRCA  (TV)  Los  Angeles, 
died  July  6  following  heart  attack  while 
playing  golf  in  that  city. 

FOR  THE  RECORD 

STATION  AUTHORIZATIONS,  APPLICATIONS 

As  compiled  by  Broadcasting  July  5 
through  July  1 1  and  based  on  filings, 
authorizations  and  other  actions  of  the 
FCC  in  that  period. 

This  department  includes  data  on 
new  stations,  changes  in  existing  sta- 

tions, ownership  changes,  hearing  cases, 
rules  &  standards  changes,  routine 
roundup  of  other  commission  activity. 

Abbrevations:  DA — directional  antenna,  cp 
— construction  permit.  ERP — effective  radi- 

ated power,  vhf— very  high  frequency,  uhf 
— ultra  high  frequency,  ant. — antenna,  aur. — 

aural,  vis. — visual,  kw — kilowatts,  w-watts. 
nic — megacycles.  D — day.  N — night.  LS— 
local  sunset,  mod. — modification,  trans. — 
transmitter,  unl. — unlimited  hours,  kc — kilo- 

cycles. SCA — subsidiary  communications  au- 
thorization. SSA — special  service  authoriza- 

tion. STA — special  temporary  authorization. 
SH — specified  hours.  * — educational.  Ann. — Announced. 

Existing  am  stations 
APPLICATIONS 

KVOK  Colorado  Springs,  Colo. — Cp  to  in- 
crease daytime  power  from  1  kw  to  5  kw. 

and  install  new  trans.  (Request  waiver  of 
Sec.  1.354  and  3.23(g)  of  rules.)  Ann.  July 
11. 
WCVP   Murphy,    N.   C. — Cp    to  increase 

hours  of  operation  from  daytime  to  unl., 
nighttime  power  500  w,  install  DA  night- time, change  trans,  location.  (Request 
waiver  of  Sec.  1.354  of  rules  and  for  ac- 

ceptance of  application  for  filling.)  Ann. July  11. 
KITE  Terrell  Hills,  Tex.— Cp  to  increase 

nighttime  power  from  1  kw  to  5  kw.  (Re- 
quest application  be  accepted  for  filling 

March  16,  1962,  when  originally  submitted, 
or,  in  alternate,  request  waiver  of  Sec. 1.354  of  rules.)  Ann,  July  9. 
KFTM  Fort  Morgan,  Colo. — Cp  to  increase 

daytime  power  from  250  w  to  1  kw  and 
install  new  trans.  Ann.  July  6. 

CALL  LETTERS  ASSIGNED 
KBBO  Yakima,  Wash.— Yakima  Bcstg.  Co.; 

changed  from  KLOQ. 
KFDI  Wichita,  Kan.— Wichita  Great  Em- 

pire Bcstg.  Inc.;  changed  from  KIRL. 
ICLPC  Lompoc,  Calif. — Lompoc  Bcstg.  Inc. 
KLWW  Cedar  Rapids,  Iowa— Black  Hawk 

Bcstg.  Co.;  changed  from  KPIG. 
KVIO  Cottonwood,  Ariz.— Peter  Viotti. 
WAKU  Latrobe.  Pa.— Tayloradio  Inc.; 

changed  from  WSHH. 
WBVA  Waynesboro,  Va. — Music  Produc- tions Inc.;  changed  from  WRWV. 
WNSH  Highland  Park,  111.— North  Sub- urban Radio  Inc. 
WSHO  New  Orleans,  La.— Raymac  Radio 

Inc.:  changed  from  WJBW. 
WUNS  Lewisburg,  Pa. — Wireline  Radio 

Inc.:  changed  from  WITT. 
WYOU  Tampa.  Fla.— John  M.  McLendon; 

changed  from  WZST. 

New  fm  stations 
APPLICATIONS 

Apache  Junction,  Ariz. — Superstition  Mt. Enterprises  Inc.  107.1  mc,  (ch.  296)  .988  kw. 
Ant.  height  above  average  terrain  56  ft. 
P.  O.  address  c/o  Jack  Harris,  1053  W.  6th 
St.,  Mesa,  Ariz.  Estimated  construction  cost 
$20,480;  first  year  operating  cost  $16,000; 
revenue  $18,000.  Principals:  applicant  is 
corporation  made  up  of  many  stockholders 
having  small  shares.  Ann.  July  11. 
Robinson,  111. — Ann  Bcstg.  Corp.  105.3  mc, 

1  kw.  Ant.  height  above  average  terrain 

EDWIN  TORNBERG 

&  COMPANY,  INC. 

Negotiators  For  The  Purchase  And  Sale  Of 
Radio  And  TV  Stations 

Appraisers  •  Financial  Advisors 

New  York— 60  East  42nd  St.,  New  York  17,  N.  Y.  •  MU  7-4242; 
West  Coast— 1357  Jewell  Ave.,  Pacific  Grove,  Calif.  •  FR  5-3164 
Washington— 711  14th  St.,  N.W.,  Washington,  D.  C.  •  Dl  7-8531 
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AM 

FM 
TV 

SUMMARY  OF  COMMERCIAL  BROADCASTING 

Compiled  by  BROADCASTING,  July  11 

Lie. 
3,673 
934 

481' 

ON  AIR 

Cps. 
70 
66 
78 

CPS  TOTAL  APPLICATIONS 
Not  on  air  For  new  stations 
142  670 
201  176 
87  118  , 

OPERATING  TELEVISION  STATIONS 

Compiled  by  BROADCASTING,  July  11 

Commercial 
IMon-Commercial 

VHF 
471 

42 

UHF 91 
17 

COMMERCIAL  STATION  BOXSCORE 

Compiled  by  FCC  May  31 

Licensed  (all  on  air) 
Cps  on  air  (new  stations) 
Cps  not  on  air  (new  stations) 
Total  authorized  stations 
Applications  for  new  stations  (not  in  hearing) 
Applications  for  new  stations  (in  hearing) 
Total  applications  for  new  stations 
Applications  for  major  changes  (not  in  hearing) 
Applications  for  major  changes  (in  hearing) 
Total  applications  for  major  changes 
Licenses  deleted 
Cps  deleted 

TOTAL 
TV 

562 

59 

AM FM TV 

3,737 
997 

484= 

63 47 

76 

142 196 

83 

3,879 1,193 

654= 

437 99 

37 

164 21 

60 

601 120 

97 

462 

99 35 

53 

5 12 
515 104 

47 

0 0 0 
0 7 0 

^There  are  in  addition,  10  tv  stations  which  are  no  longer  on  the  air,  but  retain  their 
licenses.  ̂ Includes  one  STft. 

167  ft.  P.  O.  address  box  266,  Robinson. 
Estimated  construction  cost  $12,170:  first 
year  operating  cost  $6,000;  revenue  $11,000. 
Principals:  Kathryn  A.  Duncan  (97'7o)  and others.  Miss  Duncan  is  97%  owner  of 
WTAT-AM  Robinson.  Ann.  July  6. 

Existing  fm  stations 
APPLICATION 

Wrvi-FM  Christiansted,  St.  Croix,  V.  I.— 
Cp  to  change  frequency  from  99.5  mc,  ch. 
258,  to  103.5  mc,  ch.  278.  Ann.  July  6. 

CALL  LETTERS  ASSIGNED 
KAYD(FM)  Beaumont.  Tex.— Texas  Coast 

Bcstrs.  of  Beaumont  Inc.;  changed  from 
KRIC-FM. 
KBOX-FM  Dallas.  Tex.— Radio  Station KBOX. 
♦KCMW-FM  Warrenburg,  Mo.— Central Missouri  State  College;  changed  from 

KCMW(FM). 
KEVE-FM  Golden  Valley,  Minn.— Western 

Bcstg.  Corp. 
KEZRfFMj  Anaheim,  Calif.— Radio  Orange 

County  Inc.;  changed  from  KEZR-FM. 
KRGN(FM)  Las  Vegas,  Nev.— Mrs.  E. 

W.  Cragin. 
KSEL-FM  Lubbock,  Tex.  —  McAlister 

Bcstg.  Corp.;  changed  from  KRKH-FM. 
WARR(FM)  Warrenton,  Va.  —  United 

States  Transdvnamics  Corp. 
WAXO(FM)  Kenosha,  Wis.  —  Service 

Bcstg.  Corp. 
WKLO-FM  Louisville,  Ky.— Mid  America Bcstg.  Corp. 
WTRE(FM)  Greensburg,  Ind. — Clear  Tone Bcstg.  Inc. 
WTPA-FM  Harrisburg.  Pa.  —  Newhouse 

Bcstg.  Corp. 

Station  deleted 

■  Am  cp  forfeited  and  call  letters  deleted: 
WRNE,  Bill  S.  Lahm,  Wisconsin  Rapids, 

Wis. — 1220  kc.  500  w  and  daytime  hours  of operation.  Ann.  July  9. 

Ownership  changes 
APPLICATIONS 

KWLW  Nampa,  Idaho — Seeks  assignment 
of  license  from  Chester  C.  Whittington 
(owner),  to  Doyle  Cain  and  Howard 
Nafziger  (each  50%),  d/b  as  Kain  Inc. 
Consideration  $37,000.  Mr.  Cain  is  sales  and 
station  manager  of  KFXD  Nampa,  and 
Mr.  Nafziger  is  half  owner  of  a  retail 
clothing  store.  Ann.  July  11. 
KVOG-TV  Ogden,  Utah— Seeks  assign- 

ment of  cp  from  Arch  G.  Webb  (48.58%), 
LaRita  Madsen  (24.6%).  Clifford  E.  and 
Ortel  Peterson  (each  18%).  and  Lucile  C. 
Webb  (5.2%),  d/b  as  United  Telecasting  & 
Radio  Co.,  to  Board  of  Education  of  Ogden 
City,  non-profit  organization.  Consideration 
$155,000  to  assignor  and  $15,000  to  United 
Bcstg.  Co.  for  real  estate  and  bldg.  Ann. 
July  11. 
KFXD  Nampa,  Idaho — Seeks  assignment of  license  from  E.  G.  Wenrick  (51%)  and 

Kenneth  Kilmer  (49%),  d/b  as  E.  G.  Wen- 
rick Bcstg.  Co.,  to  Jonathan  M.  Fletcher 

and  James  I.  Mitchell  (each  50%),  tr/as 
Fletcher-Mitchell  Corp.  Consideration  $225.- 000.  Messrs.  Fletcher  and  Mitchell  have 
equal  interests  in  KLIN  Lincoln,  Neb., 
KCBC  Des  Moines.  Iowa,  and  WTRL  Bra- 
denton,  Fla.  Ann.  July  10. 
WGUS  North  Augusta,  S.  C— Seeks  relin- 

quishment of  positive  control  from  Martha 
White  Mills  Inc.  (90.13%),  to  same  (50%). 
H.  C.  Young  Jr.  (37%)  and  Jerome  Glaser 
(12.5%),  tr/as  Bcstg.  Associates  of  America 
Inc.  Mr.  Young  will  pay  transferor  $2,919 
and  Mr.  Glaser  $973.  Ann.  July  10. 
WTVP  (TV)  Decatur,  111.— Seeks  assign- 

ment of  cp  from  WTVP-Metropolitan  Bcstg. 
Corp.,  to  Metro-Media  Inc.,  which  wholly 
owns  assignor.  No  financial  consideration 
involved,  assignment  is  to  lessen  clerical 
work  and  number  of  reports  filed  with 
FCC.  Ann.  July  6. 
KILO  Grand  Forks,  N.  D. — Seeks  assign- ment of  license  from  B.  H.  Ridder  Sr. 

(60%),  M.  M.  Oppegard  Voluntary  Trust 
(13.4%),  Nabacomsa  National  Bank  of  Com- 

merce (10%),  Marie  R.  Owens  Trust  (5%), 
and  M.  M.  Oppegard  (2.1%).  and  others,  d/b 
as  Grand  Forks  Herald  Inc.,  to  Carl  Bloom- 
quist  (40%),  Ralph  F.  Nelson  and  Howard 
F.  Guckenberg  (each  30%),  tr/as  KILO  Inc. 
Consideration  $125,000.  Mr.  Bloomquist  is 
sole  owner  of  WEVE  Eveleth,  Minn.,  and  is 
partner  with  Mr.  Nelson  (each  50%)  in 
laundromat:  Mr.  Guckenberg  has  interest 
in  two  restaurants  in  Grand  Forks.  Ann. 
July  5. 
WROD   Daytona   Beach.   Fla. — Seeks  as- 

signment of  license  from  Mining  Journal 
Ltd.  (50%)  and  Iron  Mt.  Publishing  Co. 
(50%),  d/b  as  Daytona  Beach  Bcstg.  Corp., 
to  Lee  Ruwitch  and  Gordon  Sherman  (each 
47.5%)  and  Ernest  R.  Currie  and  Richard 
C.  Fellows  (each  2.5%),  tr/as  WROD  Inc. 
Consideration  $135,000.  Mr.  Ruwitch  is 
executive  vp  and  general  manager  of  WTVJ 
(TV)  Miami:  Mr.  Gordon  is  president  of 
Orlando  Radio  and  Tv  Bcstg.  Corp.  licensee 
of  WHIY.  has  36%  interest  in  WMAY 
Springfield.  111.:  Mr.  Currie  is  special  asst. 
for  Rowland  Bcstg.  Co.:  Mr.  Fellows  is 
special  asst.  for  sales  and  promotion  at 
WJXT(TV)  Jacksonville,  Fla.  Ann.  July  5. 
WLOG  Logan,  W.  Va. — Seeks  assignment 

of  license  from  Robert  O.  Greever.  individ- 
ually and  as  executor  of  estate  of  Clarence 

H.  Frey,  deceased  and  former  partner  of 
Mr.  Greever,  to  A.  S.  Ammar,  Joseph  Eros 
Jr.,  Phil  Glick,  C.  O.  McCormick  Jr.,  James 
A.  Muscia,  and  W.  L.  Robinson  (each 
16.667o).  d/b  as  Guyan  Valley  Bcstg.  Co. 
Consideration  $80,000.  Mr.  Ammar  is  man- 

ager of  retail  clothing  store;  Mr.  Eros  Jr. 

is  president  and  25%  owner  of  Coca-Cola bottling  company;  Mr.  Glick  owns  50%  of 
dry  cleaners  company  and  has  other  local 
business  interests;  Mr.  McCormick  is 
partner  in  department  store;  Mr.  Muscia  is 
president  and  20%  owner  of  newspaper 
and  printing  companies;  Mr.  Robinson  owns 
insurance  agency.  Ann.  July  5. 
KSID  Sidney.  Neb. — Seeks  assignment  of license  from  William  C.  Grove  (80%)  and 

Lewis  W.  Grove  (20%),  d/b  as  Wm.  C. 
Grove  Inc.,  to  David  W.  and  Mary  E. 
Young  (jointly  65%)  and  Robert  L.  and 
Anna  M.  Young  (jointly  35%),  tr/as  KSID 
Inc.  Mr.  Wm.  C.  Grove  is  president  of 
Rawlins  Bcstg.  Co.,  licensee  of  KRAL 
Rawlins,  and  executive  general  manager  of 
KFBC-AM-TV  Cheyenne,  both  Wyoming, 
and  KSTF(TV)  ScottsblufT,  Neb.  Ann.  June 
26. 

Hearing  cases 
■  Hearing  Examiner  David  I.  Kraushaar 

issued  initial  decision  looking  toward  grant- 

WORLD  SERIES  OF  YACHTING 

EXCLUSIVE 

MARKET 

FOR 

YOUR 

f  1  1 

Here's  your  opportunity  to  present  and  profit  from  expert 
color  and  description  of  four  to  seven  days  of  the  exciting 

America's  Cup  Races,  direct  from  the  scene  off  the  shores  of 
Newport,  Rhode  Island!  We  will  feed  your  station  seven  to 
fourteen  broadcasts  per  day  (one  to  two  minutes  in  length) 
starting  September  I5fh.  Cost:  $100  per  day  complete,  F.O.B. 
Newport,  Rhode  Island.  For  details  contact  Arnold  Lerner, 
General  Manager,  WADK,  Newport,  Rhode  Island.  Phone 
846-1540.  Area  Code  401. 
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ing  application  of  Allen  C.  Bigham  Jr.,  for 
new  am  station  to  operate  on  980  kc,  1 
kw,  DA.  D,  in  Salinas,  Calif.,  conditioned 
that  program  tests  will  not  be  authorized 
until  permittee  has  submitted  evidence  to 
show  that  he  has  severed  all  connections 
with  station  KDON  Salinas,  and  pre-sun- 
rise  operation  with  daytime  facilities  pre- 

cluded pending  final  decision  in  Doc.  14419. 
Action  July  9. 

OTHER  ACTIONS 
■  Commission  gives  notice  that  May  15 

initial  decision  which  looked  toward  grant- 
ing application  of  Boca  Bcstrs.  for  new  am 

station  to  operate  on  740  kc,  1  kw,  DA,  D, 
in  Boca  Raton,  Fla.,  conditioned  that  pre- 
sunrise  operation  with  daytime  facilities 
is  precluded  pending  final  decision  in  Doc. 
14419  became  effective  July  5  pursuant  to 
Sec.  1.153  of  rules.  Action  July  10. 

■  Commission  on  July  9  granted  petition 
by  U.  of  Vermont,  and  extended  time  from 
July  12  to  July  26  to  file  reply  comments 
in  tv  rulemaking  proceeding  involving  State 
of  Vermont.  Action  July  9. 

Routine  roundup 
■  Commission  is  notifying  United  Broad- 

casting of  New  York  Inc.,  that  it  is  ap- 
parently liable  for  forfeiture  of  $10,000  for 

willful  or  repeated  violations  of  broadcast 
rules  by  its  am  station  WBNX  New  York 
City.  Action  July  3. 

■  Commission  invites  comments  by  August 13  to  notice  of  proposed  rulemaking  look- ing toward  assigning  ch.  10  to  Midland, Tex.,  as  petitioned  for  by  Midland  Tele- casting Co.,  permittee  of  station  KDCD-TV 
on  channel  18  in  Midland,  and  reserving latter  channel  for  noncommercial  educa- 
^onal  use.  It  deferred  action  on  KDCD- TV  s  request  for  issuance  of  show  cause order  to  modify  its  authorization  according- ly. Action  July  3. 

■  By  order,  commission  denied  motion  by 
WGAL  Tv  Inc.  (WGAL-TV,  ch.  8),  Lan- 

caster, Pa.,  to  rescind  notice  of  proposed rulemaking  which  looks  toward  reallocating ch.  15  from  Lebanon  to  Lancaster-Lebanon- 
considered  WGAL's  opposition  as  comment on  notice  of  proposed  rulemaking;  and  ex- 

tended time  for  filing  comments  from  July 16  to  July  23  and  repUes  from  Aug.  3  to Aug.  23.   Action  July  3. 
■  By  report  &  order,  commission  amended Its  broadcast  rules  (subpart  G  of  part  4) to,  m  effect,  preclude  licensing  vhf  trans- lators to  tv  broadcast  stations  just  to  extend the  latter  s  service  areas,  effective  Aug  15 However,  this  prohibition  will  not  preclude authorizing  vhf  translator  to  tv  station  if translator  is  intended  to  improve  reception 

of  parent  station's  signal  to  any  community within  principal  city  service  contour  of such  station.   Action  July  3. 
■  Commission  invites  comments  by  Aug. 

13  to  proposed  changes  in  its  rules  govern- 
ing emergency  operation  by  broadcast  sta- 

tions to  liberalize  and  clarify  such  opera- 
tion by  am.  fm,  (including  edu.  fm)  and  tv 

stations.  Proposals,  which  stem  from  1960 
petition  by  Daytime  Broadcasters  Assn.  Inc. 
would  amend  rule  Sec.  2.405  and  add  new 
Sees.  3.98.  3.298,  3.597  and  3.670.  This  pro- 

ceeding should  not  be  confused  with  pro- 
posed amendment  of  rules  concerning  pre- 

sunrise  operations  by  daytime  am  stations. 
Latter  is  separate  commission  proceeding, comments  on  which  were  extended  indefi- 

nitely from  last  May  15  pending  issuance  of 
further  rulemaking  governing  hours  of  op- 

eration of  daytime-only  stations.  Action July  3. 

ACTIONS   ON  MOTIONS 
By  Chairman  Newton  N.  Minow 

■  Granted  motion  by  Northwest  Publica- 
tion Inc.,  intervenor  in  proceeding  on  ap- 

plication of  WDUL  Television  Corp. 
(WHYZ-TV),  Duluth,  Minn.,  and  corrected 
as  requested  transcript  of  oral  argument 
(Volume  22,  dated  June  8,  1962).  Action 
July  2. 

By  Commissioner  T.  A.  M.  Craven 
■  Granted  petition  by  Broadcast  Bureau, 

and  extended  time  to  July  11  to  file  excep- 
tions to  initial  decision  in  proceeding  on 

applications  of  S  &  W  Enterprises  Inc.,  for 
new  am  station  in  Woodbridge,  Va.,  et  al. 
Action  July  9. 

■  Granted  petition  by  Bootheel  Bcstg.  Co., 
and  extended  time  to  July  6  to  reply  to 
petition  by  Kennett  Bcstg.  Corp.  (KBOA). 
Kennett,  Mo.,  to  enlarge  issues  in  proceed- 

ing on  Bootheel's  application  for  new  am 

station  in  Kennett.    Action  July  2. 
■  Granted  petition  by  Broadcast  Bureau 

and  extended  time  to  July  5  to  file  excep- 
tions to  initial  decision  in  proceeding  on 

applications  of  S  &  W  Enterprises  Inc.,  for 
new  am  station  in  Woodbridge,  Va.,  et  al. Action  July  2. 

By  Chief  Hearing  Examiner 
James  D.  Cunningham 

■  Granted  petition  by  Christian  Bcstg. 
Assn.  of  New  England  Inc.,  for  dismissal  of 
its  application  for  new  fm  station  in  Provi- 

dence, R.  I.,  but  dismissed  application  with 
prejudice,  and  retained  in  hearing  status 
application  of  North  Attleboro  Bcstg.  Co., 
for  new  fm  station  in  North  Attleboro. 
Mass.  Action  July  10. 

■  Scheduled  prehearing  conference  for 
Sept.  12  and  hearing  for  Oct.  8  in  proceed- 

ing on  applications  of  Cabrillo  Bcstg.  Co. 
and  Helix  Bcstg.  Co.,  for  new  am  stations  in 
San  Diego  and  La  Mesa,  Calif.  Action  July  9. 

■  Because  of  current  workload  of  Hearing 
Examiner  Annie  Neal  Huntting,  transferred 
proceeding  on  applications  of  Speidel  Bcstg. 
Corp.  of  Ohio  and  Greene  County  Radio  for 
new  am  stations  in  Kettering  and  Xenia, 
Ohio,  to  Hearing  Examiner  Millard  F. 
French  for  completion  of  presiding  officer 
duties  and  preparation  and  issuance  of  ini- 

tial decision.   Action  July  9. 
■  Granted  joint  petition  for  approval  of 

agreement  by  Edgar  G.  Shelton,  Jr.,  and 
Bi-States  Bcstrs.,  applicants  for  new  am 
stations  to  operate  on  1520  kc,  250  w,  D,  in 
West  Chester  and  Quakertown.  Pa.,  respec- 

tively, and  (1)  dismissed  Bi-States  applica- 
tion (Docket  14442;  BP-14919),  and  (2)  ac- 

cepted amendment  to  Shelton  application 
reflecting  agreement  that  any  cp  Shelton 
may  receive  would  be  assigned  to  corpora- 

tion to  be  formed  in  which  Bi-States  would 
acquire  25%  stock  interest  on  payment  of 
par  value.  Applications  are  in  consolidated 
hearing  with  Docs.  14425  et  al.  Action 
July  9. 

■  Granted  request  by  New  Mexico  Bcstg. 
Inc.,  and  extended  time  to  July  11  for  ap- 

plicants to  file  joint  petition  for  approval 
of  agreement  to  remove  conflict  between 
two  applications  in  Santa  Fe,  N.  M.,  tv  ch.  2 
proceeding.  Action  July  6. 

■  Because  of  current  workload  of  Hearing 
Examiner  Annie  Neal  Huntting,  transferred 
proceeding  on  applications  of  Monroeville 
Bcstg.  Co.,  Monroeville,  Pa.,  and  Miners 
Bcstg.  Service,  Inc.  (WMBA),  Ambridge- 
Aliquippa,  Pa.,  to  Hearing  Examiner  Charles 
J.  Frederick  for  completion  of  presiding 
officer  duties  and  preparation  and  issuance 
of  initial  decision.  Action  July  6. 

■  Dismissed  with  prejudice  for  failure  to 
prosecute  application  of  Rhode  Island-Con- 

necticut Radio  Corp.,  for  new  am  station  in 
Madison,  Conn.,  which  was  in  consolidated 
am  proceeding  in  Dockets  8716  et  al.  Action July  6. 

■  Scheduled  prehearing  conferences  and 
hearings  in  following  am  proceedings  on 
dates  shown:  Sept.  7  and  Oct.  10:  Robert  O. 
Edwards,  Lewiston  Orchards,  Idaho,  and 
Clarkston  Bcstrs.,  Clarkston,  Wash.;  Sept.  7 
and  Oct.  11:  Geoffrey  A.  Lapping,  Blythe, 
Calif.;  Sept.  10  and  Oct.  11:  Pinellas  Radio 
Co.,  Pinellas  Park,  Fla.;  Sept.  13  and  Oct.  12: 
John  A.  Egle  and  KLFT  Radio  Inc.,  Golden 
Meadow,  La.  Action  July  5. 

■  Terminated  proceeding  and  dismissed 
with  prejudice  application  of  Bill  S.  Lahm 
for  additional  time  to  construct  am  station 
WRNE  Wisconsin  Rapids,  Wis.  Issues  be- 

came moot  when  Lahm  surrendered  cp.  Ac- tion July  5. 
■  Granted  petition  by  The  Niles  Bcstg. 

Co.  for  authority  to  submit  proof  of  publica- 
tion of  all  details  relative  to  hearing  pro- 

ceedings on  its  application  for  new  am  sta- 
tion in  Niles,  Ohio,  et  al.,  as  provided  in 

Sec.  1.362  of  rules.  Action  July  2. 

By  Hearing  Examiner  Basil  P.  Cooper 
■  Granted  petition  by  The  Niles  Bcstg. 

Co.,  and  continued  time  from  July  9  to 
July  23  for  preliminary  exchange  of  engi- 

neering exhibits.  July  23  to  Sept.  4  for 
final  exchange  of  engineering  exhibits,  and 
July  31  to  Sept.  10  for  start  of  evidentiary 
hearing  in  proceeding  on  Niles'  application for  new  am  station  in  Niles,  Ohio,  et  al. 
Action  July  9. 

■  Granted  petition,  as  modified,  by  Broad- cast Bureau  and  extended  time  from  July  6 
to  July  20  to  file  proposed  findings  and 
from  July  16  to  July  30  for  replies  in  pro- 

ceeding on  application  of  Pioneer  States 
Bcstrs  Inc.,  for  new  am  station  in  West 
Hartford,  Conn.  Action  July  9. 

By  Hearing  Examiner  Charles  J.  Frederick 
■  Scheduled  further  prehearing  confer- 

ence for  July  13  in  proceeding  on  am  ap- 
plications of  Monroeville  Bcstg.  Co.,  Mon- 

roeville, and  Miners  Bcstg.  Service  Inc. 
(WMBA).  Ambridge-Aliquippa,  Pa.  Action July  10. 
■  Granted  motion  by  Muskegon  Heights 

Bcstg.  Co.,  Muskegon  Heights,  Mich.,  and 
extended  time  to  July  6  to  reply  to  petition 
by  Grand  Valley  Bcstg.  Co.  for  leave  to 
amend  its  application  for  new  am  station  in 
Saranac,  Mich.,  and  return  to  processing 
line;  applications  are  consolidated  for  hear- ing with  Wolverine  Bcstg.  Co.,  Wyoming, 
Mich.  Action  July  2. 

■  Granted  joint  petition  by  People's  Bcstg. Co.  (WPBC),  Minneapolis,  and  Gabriel 
Bcstg.  Co.,  Chisholm,  Minn.,  to  extent  of 
continuing  July  2  hearing  on  their  am  ap- 

plications to  July  23.  Action  July  2. 

By  Hearing  Examiner  Walther  W.  Guenther 
■  Granted  request  of  Conneticut  Tv  Inc. 

(WHNB-TV),  New  Britain,  Conn.,  and 
Springfield  Tv  Bcstg.  Corp.  (WWLP).  Spring- 

field, Mass.,  and  scheduled  oral  argument 
for  July  12  in  connection  with  motion  to 
quash  subpoenas  duces  tecum  filed  June  28 
in  proceeding  on  application  of  Triangle 
Pubhcations  Inc.  (WNHC-TV),  New  Haven, Conn.  Action  July  6. 

■  Pursuant  to  rulings  made  on  record  of 
July  5  further  hearing  in  proceeding  on  ap- 

plication of  Triangle  Publications  Inc. 
(WNHC-TV),  New  Haven,  Conn.,  scheduled 
Aug.  31  for  exchange  of  respondents'  engi- neering rebuttal  exhibits,  and  Sept.  10  for 
further  hearing.   Action  July  5 

By  Hearing  Examiner  Annie  Neal  Huntting 
■  Denied  motion  by  Citizens  Tv  Corp.  to 

strike  certain  testimony  of  Joseph  C.  Wilson 
in  Rochester,  N.  Y.,  tv  ch.  13  proceeding 
(Dockets  14394  et  al.) ;  also  denied  motion 
by  Heritage  Radio  and  Tv  Bcstg.  Inc..  for 
reconsideration  of  examiner's  ruling  admit- 

ting into  evidence  "Program  Preference 
Survey"  exhibit  of  Federal  Bcstg.  System Inc.   Action  July  9. 

By  Hearing  Examiner  H.  Gifford  Irion 
■  Continued  July  11  hearing  to  Sept.  10 

in  Flint.  Mich.,  tv  ch.  12  proceeding.  It  ap- 
pears that  parties  have  reached  agreement 

whereby  Lake  Huron  Bcstg.  Corp.  will  seek 
to  dismiss  its  application  for  new  tv  station 
on  ch.  12,  Flint,  and  appropriate  pleadings 
reflecting  this  agreement  will  be  filed  short- ly.  Action  July  10. 

■  On  own  motion,  continued  July  9  fur- 
ther prehearing  conference  to  July  18  in 

proceeding  on  applications  by  two  New 
York  City  stations— WPOW  (WPOW  Inc.) 
and  WEVD  (Debs  Memorial  Radio  Fund 
Inc.)— and  Troy,  N.  Y.,  station— WHAZ 
(Rensselaer  Polytechnic  Institute)  for  re- 

newal of  licenses.  Action  July  9. 
■  Continued  further  hearing  from  July  17 

to  Oct.  1  in  proceeding  on  applications  of 
WIDU  Bcstg.  Inc.,  and  AL-OR  Bcstg.  Co.  for new  am  stations  in  Asheboro  and  Mebane, 
N.  C;  procedural  dates  established  following 
informal  conference  will  be  adhered  to.  Ac- tion July  9. 

■  Scheduled  further  prehearing  confer- ence for  July  10  in  Flint,  Mich.,  tv  ch.  12 
proceeding.  Action  July  3. 

By  Hearing  Examiner  David  I.  Kraushaar 
■  By  order  in  Syracuse,  N.  Y.,  tv  ch.  9 

proceeding  (Docs.  14367  et  al.),  granted  pe- titions for  leave  to  amend  applications  by 
Syracuse  Tv  Inc.,  to  reflect  stockholding 
changes  in  corporation,  and  Ivy  Bcstg.  Inc. 
to  specify  same  main  studio  location  as 
that  specified  by  ch.  9  Syracuse  Inc.,  per- 

mittee under  conditional  grant  for  interim 
tv  operation  on  ch.  9  in  Syracuse;  grant  of 
Ivy's  petition  does  not  include  grant  of  re- quested waiver  of  Sec.  3.613  of  rules  to 
permit  specification  of  main  studio  location 
outside  of  Syracuse  as  such  relief  is  beyond 
jurisdiction  of  examiner  to  pass  upon;  ac- 

tion herein  rendered  moot  Ivy's  petition  for extension  of  time  to  file  petition  for  leave 
to  amend  its  application.    Action  July  5. 

■  On  own  motion,  made  certain  correc- tions to  transcript  of  June  4  hearing  (Vol. 
3)  in  proceeding  on  application  of  Allen  C. 
Bigham,  Jr.,  for  new  am  station  in  Salinas, 
Calif.,  and  reaffirmed,  on  consent  of  parties, 
previous  corrections  made  in  June  4  tran- script. Action  July  5. 

By  Hearing  Examiner  Forest  L.  McClenning 
■  Granted  request  by  Nueces  Telecasting 
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Co.,  and  extended  time  from  July  6  to 
July  9  to  file  reply  findings  in  Corpus 
Christi,  Tex.,  tv  ch.  3  proceeding.  Action 
July  9. 

■  Granted  petition  by  Broadcast  Bureau, 
and  extended  time  from  June  29  to  Aug.  15 
to  file  findings  of  fact  and  from  July  16  to 
Sept.  4  for  replies  in  proceeding  on  applica- tions of  Beacon  Bcstg.  System  Inc.,  and 
Suburban  Bcstg.  Inc.,  for  new  am  stations 
in  Grafton-Cedarburg  and  Jackson,  Wis.  Ac- 

tion July  3. 
■  Granted  motion  by  KWK  Radio  Inc.  and 

made  certain  corrections  to  transcript  in 
matter  of  revocation  of  license  of  KWK 
St.  Louis,  Mo.,  except  as  to  certain  specified 
items  wherein  transcript  errors  are  incor- 

rectly noted;  and  made  certain  additional 
corrections.   Action  July  3. 

By  Hearing  Examiner  Chester  F. Naumowicz  Jr. 
■  Granted  request  by  Broadcast  Bureau, 

and  extended  time  from  July  6  to  July  19 
to  file  proposed  findings  of  fact,  and  from 
July  16  to  July  26  to  file  replies  in  pro- ceeding on  am  application  of  The  Mullins 
&  Marion  Bcstg.  Co.  (WJAY),  Mullins,  S.  C. 
Action  July  6. 

■  Granted  request  of  Alexander  Bcstg. 
Inc.,  cancelled  July  24  prehearing  confer- 

ence and  advanced  Sept.  7  hearing  to 
July  31  in  proceeding  on  its  application 
and  Farmers  Bcstg.  Service  Inc.,  for  new  am 
stations  in  Taylorsville  and  Lenoir,  N.  C; 
written  exhibits,  if  any,  shall  be  filed  by 
July  24.  Action  July  6. 

■  Granted  alternative  request  by  Don.  H. 
Martin  and  accepted  amendment  to  his  ap- 

plication to  change  power  of  station  WSLM 
Salem,  Ind.,  to  reflect  change  from  non-DA 
to  directional  pattern;  removed  amended 
application  from  hearing  and  returned  to 
processing  line.   Action  July  3. 

By   Hearing  Examiner   Herbert  Sharfman 
■  Scheduled  further  prehearing  confer- 

ence for  July  10  in  matter  of  revocation  of 
cp  of  Martin  R.  Karig  for  WIZR  Johnstown, 
N.  Y.,  et  al.  Action  July  9. 

■  Granted  petition  by  KDOK  Bcstg.  Co. 
(KDOK),  Tyler,  Texas,  to  extent  of  contin- 

uing hearing  on  its  am  application  from 
July  9  to  July  27.  Action  July  6. 

BROADCAST  ACTIONS 
by  Broadcast  Bureau 
Actions  of  July  10 

KRKC  King  City,  Calif  .—Granted  change of  facilities  from  1570  kc,  250  w,  D,  to  1490 
kc,  250  w-N,  1  kw-LS,  specified  hours,  and install  new  trans,  conditions. 

Actions  of  July  9 
KVIM,  Queen  City  Bcstg.  Inc.,  New 

Iberia,  La. — Granted  assignment  of  license 
to  Wagenwest  Inc.;  consideration  $95,000. 
WJWS,  Old  Belt  Bcstg.  Corp.,  South  Hill, 

Va. — Granted  acquisition  of  positive  con- 
trol by  John  T.  Riel  through  purchase  of 

stock  from  W.  Brown  Hofler. 
WBAP-AM-FM-TV,  Carter  Publications 

Inc.,  Fort  Worth,  Tex.— Granted  transfer  of control  from  Amon  G.  Carter  Jr.,  Trustee, 
to  Amon  G.  Carter  Jr.,  Ruth  Carter  John- 

son, Nenetta  Burton  Carter,  Amon  G. 
Carter  Foundation  and  J.  Lee  Johnson  III 
(main  trans,  and  ant.  and  auxiliary  trans, 
and  ant.)  (BTC-4076).  Includes  adjunct  sta- tions. 
KVOU,  Uvalde  Bcstrs.  Inc.,  Uvalde,  Tex. 

— Granted  acquisition  of  positive  control 
by  E,  J.  Harpole  through  purchase  of  stock 
from  W.  J.  Harpole. 
KEFS,  Uvalde  Bcstrs.  Inc.,  Eagle  Pass, 

Tex. — Granted  acquisition  of  positive  con- 
trol by  E.  J.  Harpole  through  purchase  of 

stock  from  W.  J.  Harpole. 
WEAL,  Francis  M.  Fitzgerald,  Greensboro, 

N.  C. — Granted  assignment  of  cp  to  Char- lotte Radio  and  Tv  Corp. 
KLFY-TV  Lafayette,  La. — Granted  cp  to 

change  trans,  location  to  Maxie,  La.,  make 
changes  in  ant.  system  and  equipment,  and 
change  ant.  height  to  1240  ft. 
WWLP(TV)  Springfield,  Mass. — Granted 

cp  to  make  change  in  vis.  and  aur.  final 
amplifiers  (main  trans,  and  ant.). 
WYSL  Buffalo,  N.  Y. — Granted  cp  to  in- 

stall alternate  main  trans,  as  alternate  main- 
night  and  auxiliary-day;  remote  control 
permitted;  waived  Sec.  3.188(d)  of  rules  to 
permit  use  of  roof-top  ant. 
WYSL  Buffalo,  N.  Y.— Granted  mod.  of 

cp  to  change  ant. -trans,  location  to  former 
WEBR  site;  condition;  waived  Sec.  3.188(d) 

of  rules  to  permit  use  of  roof-top  ant. 
Actions   of  July  5 

KLOE,    KLOE    Inc.,    Goodland,  Kans.— Granted  involuntary  acquisition  of  positive 
control  by  Ross  Beach  Jr.,  individually  and 
as  co-executor  of  the  estate  of  Ross  Beach 
Sr.,  through  the  transfer  of  stock  from  the estate  of  Ross  Beach,  Sr. 
WSPD  Toledo,  Ohio — Remote  control  per- 

mitted from  Oregon  City,  Ohio  (WSPD-TV trans,  site)  and  from  Toledo,  Ohio  (second 
remote  control  point);  conditions. 
WKEM(FM)  Chicago,  III.— Granted  mod. of  SCA  to  make  equipment  changes;  delete 

41  kc  frequency. 
KCKW  Jena,  La. — Remote  control  per- mitted. 

Actions  of  July  6 
■  Granted  renewal  of  license  for  following 

stations:  KFMJ  Tulsa,  Okla.;  KAND  Corsi- 
cana,  Tex.;  KBOR  Brownsville,  Tex.;  KBRZ 
Freeport,  Tex.;  KBWD  Brownwood,  Tex.; 
KCAR  Clarkville,  Tex.;  KCRS  Midland, 
Tex.;KCTI  Gonzales,  Tex.;  KDSX  Dension- 
Sherman,  Tex.;  KHUZ  Borger,  Tex.; 
KMCO  Conroe,  Tex.;  KERC  Eastland,  Tex.; 
KNET  Palestine,  Tex.;  KSAM  Huntsville. 
Tex.;  KSOX  Raymondville,  Tex.;  KTBB 
Tyler,  Tex.;  KTBC-AM-TV  (main  trans, 
and  ant.  and  auxiliary  trans.)  Austin,  Tex.; 
KWED  Seguin.  Tex.;  KWKC  Abilene,  Tex.; 
KZEE  Weatherford,  Tex.;  KITY  (FM)  San 
Antonio,  Tex. 
WAKE,  WAKE  Inc.,  Atlanta,  Ga.  — 

Granted  mod.  of  license  to  change  name  to Basic  Communications  Inc. 
WTTF-FM  Tiffin,  Ohio— Granted  cp  to 

replace  expired  permit  for  new  fm  station. 
WIOK  Normal,  111.— Granted  mod.  of  cp 

to  change  type  trans.,  and  extension  of 
completion  date  to  Oct.  1. 
*WICR(FM)  Indianapolis,  Ind.— Granted mod.  of  cp  to  change  type  ant. 

Actions  of  July  3 
KYSM-FM  Mankato,  Minn.— Granted  SCA on  multiplex  basis. 
North  Platte  Tv  Inc.,  North  Platte,  Neb.— 

Granted  cp  for  new  am  station  to  operate 
on  1410  kc,  Ikw,  D,  with  remote  control  per- mitted; conditions. 
WRSC  State  College,  Pa.— Granted  in- 

creased power  on  1390  kc,  D,  from  500  w 
to  1  kw,  and  install  new  trans.;  remote  con- 

trol permitted;  conditions. 
KRRR  Ruidoso,  N.  Mex.— Granted  in- 

creased daytime  power  on  1340  kc  from  250 
w  to  1  kw,  continued  nighttime  operation 
with  250  w,  and  install  new  trans.;  con- ditions. 
KCOK  Tulare,  Calif  .—Granted  increased 

daytime  power  on  1270  kc  from  1  kw  to 
5  kw,  continued  nighttime  operation  with 
1  kw,  DA,  and  install  new  trans.;  conditions. 
WTCS  Fairmont,  W.  Va.— Granted  in- 

creased daytime  power  on  1490  kc  from  250 
w  to  1  kw,  continued  nighttime  operation 
with  250  w,  and  install  new  trans.;  condi- 
tions. 
WMRE  Monroe,  Ga. — Granted  increased 

daytime  power  on  1490  kc  from  250  w  to 
1  kw,  continued  nighttime  operation  with 
250  w,  and  install  new  trans.:  remote  control 
permitted;  conditions. 
WGEM  Quincy,  111. — Granted  increased 

daytime  power  on  1440  kc,  DA-2,  from  1 kw  to  5  kw,  continued  niglittime  operation 
with  1  kw,  install  new  trans.,  and  make 
changes  in  daytime  DA  pattern;  conditions. 
WINB  Red  Lion,  Pa. — Granted  cp  to  re- 

place expired  permit  for  international  sta- tion. 
Actions  of  June  28 

■  Granted  cps  for  following  new  vhf  tv 
translator  stations:  Kanab  Lions  Tv,  on  ch. 
7,  Fredonia,  Ariz.,  to  translate  programs  of 
KLAS-TV  (ch.  8),  Las  Vegas,  Nev.;  Cliff- 
Gila  Tv  Club,  on  ch.  11,  Cliff-Gila,  N.  M., 
KVOA-TV  (ch.  4),  Tucson,  Ariz.;  St.  Johns 
Tv  Committee,  on  cli.  7,  St.  Johns,  Ariz.. 
KOLD-TV  (ch.  13),  Tucson,  Ariz.;  Douglas 
Tv  Inc.,  on  ch.  11.  Douglas  and  vicinity. 
Wash.,  KXLY-TV  (ch.  4),  Spokane,  Wash.; 
Village  of  Center,  ch.  13,  Center.  Neb., 
KVTV  (TV)  (ch.  9),  Sioux  City.  Iowa; 
Stites  Community  Tv.  on  ch.  7,  Stites, 
Idaho.  KXLY-TV  (ch.  4),  Spokane,  Wash., 
condition;  Moorcroft  Community  Tv  Inc.. 
on  chs.  2  &  9,  Moorecroft,  Wyo.,  KTWO-TV 
(ch.  2),  Casper,  Wyo.  and  KOTA-TV  (ch.  3), 
Rapid  City,  S.  D.;  Northern  Tv  Inc.,  on  clis. 9  7  &  7  Sutton,  Nenana.  Usibelli  and 
S'untrana,  Alaska,  KTVA  (TV)  (ch.  11), Anchorage,  Alaska  and  KTVF  (TV)  (ch. 
11),  Fairbanks,  Alaska. 
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GEORGE  W.  CHERNAULT,  JR. Manager 

WSLS 
ROANOKE,  VIRGINIA 

JOHN  T.  ALDHIZER 
Chief  Engineer 

If  you're  planning  a  tower,  take 
advantage  of  Stainless'  experi- ence in  designing  and  fabricating 
AM,  FM  and  TV  towers  of  all  kinds 

—up  to  1749'  tall. 

\  Get  your  free  book 

Hl^describing  these installations. 
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CLASSIFIED  ADVERTISEMENTS 

(Payable  in  advance.  Checks  and  money  orders  only.)  (FINAL  DEADLINE — Monday  preceding  publication  date.) 
•  SITUATIONS  WANTED  20$»  per  word— #2.00  minimum  •  HELP  WANTED  25^  per  word— #2.00  minimum. 
•  DISPLAY  ads  ̂ 20.00  per  inch— ST  AT  IONS  FOR  SALE  advertising  require  display  space. 
•  All  other  classifications  30^  per  word — $4.00  minimum. 
•  No  charge  for  blind  box  number.  Send  replies  to  Broadcasting,  1735  DeSales  St.,  N.W.,  Washington  6,  D.  C. 
Applicants:  If  transcriptions  or  bulk  packages  submitted,  Jl.OO  charge  for  mailing  (Forward  remittance  separately,  please).  All  transcriptions,  photos, 

etc.,  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 

RADIO 

Help  Wanted — Management 
25%  interest  in  going  radio  operation.  Plus 
long  term  employment  contract.  Available 
immediately  for  top  notch  professional. 
$10,000.  Box  771M,  BROADCASTING. 
Aggressive  manager  strong  on  sales  needed 
by  single  market  Mississippi  independent. 
Good  compensation  plus  benefits  to  real 
producer.  Experience  and  motivation  in 
radio  is  the  prime  requirement.  Reply  Box 
784M,  BROADCASTING. 

Immediate  opening  for  manager  for  com- 
petitive N.  C.  small  market  station.  Must 

be  energetic,  good  salesman,  sober,  civic 
minded.  Excellent  salary-commission  ar- 

rangement. Also  need  salesman-announcer 
with  same  qualifications.  Accepting  ap- 

plications for  all  positions  for  new  station 
opening  in  late  fall.  Send  complete  resume 
to  Box  787M,  BROADCASTING.  Replies 
held  confidential. 

General  Manager  and  Commercial  Manager 
who  would  be  willing  and  able  to  invest 
in  minority  interest  with  either  large, 
Metropolitan  market  or  medium  market. 
Box  832M.  BROADCASTING. 

Management.  $400  month  plus  20%  for 
bright  announcer/salesman.  The  right  man 
will  become  manager  with  generous  stock 
options  in  twelve  months.  Contract.  Send 
tape,  resume  to  KVCW,  Price  Tower 
Studios,  Bartlesville,  Oklahoma. 

Sales 

Florida.  $100  week  plus  15%  and  gas  al- 
lowance. Great  opportunity  for  aggressive, 

energetic,  salesman  who  loves  to  sell  and 
make  money.  Box  146M,  BROADCASTING. 
Experienced  salesman  for  new  station  In 
good  market.  Unlimited  opportunity  for 
right  man.  Box  215,  Benson,  North  Carolina. 
Are  you  worth  a  thousand  dollars  a  month? 
Let's  talk  about  it.  Box  751M,  BROADCAST- ING. 

5  kw — large  eastern  market.  Liberal  salary 
and  commission.  All  replies  confidential. 
Box  800M,  BROADCASTING. 
Wanted — Salesman-Announcer.  Ample  op- 

portunity for  advancement.  Upper  midwest, 
1000/250  station.  Box  825M,  BROADCAST- ING. 
Opportimity  for  a  salesman  In  the  fabulous 
Rocky  Mountain  empire.  Salary  and  com- 

mission. Write  Ellis  Atteberry,  Radio  KCOL, 
P.  O.  Box  574,  Fort  Collins.  Colorado.  
Salesman.  By  leading  medium  market. 
Adult  station  in  California.  Good  list.  Good 
salary  and  a  high  commission  rate.  Ex- 

perience preferred.  Write  or  call  Bill 
Walker,  KLYD  Radio,  Bakersfield,  Califor- nia. 
Announcer-salesman.  Salesman  wanted.  2- 
station  market.  Expanding  staff.  Send  re- sume KMSL,  Ukiah,  California. 
Madison,  Wis.  offers  outstanding  opport- 

unity. We  pay  biggest  guarantee,  biggest 
commissions,  have  number  one  ratings.  Im- 

mediate opening  for  seasoned  salesman. 
Phil  Fisher,  WISM. 
Experienced  salesman — for  really  progres- 

sive day  timer  75  miles  from  Chicago.  Must 
be  able  to  sell  radio.  Present  salesman 
leaving  radio— making  $10-15,000  yearly. Send  photo  and  resimie  to  Bill  Dahlsten, 
Manager,  WLPO,  LaSalle,  Illinois,  
Salesman  single  station  small  market.  $510 
month  guaranteed  or  commission  which 
ever  higher.  Send  resume,  references  and 
photo  to  S.  A.  Hassan,  WROY  AM-FM,  Box 31,  Carmi,  Illinois. 

Help  Wanted— (Cont'd) 
Sales 

Management  and  sales  openings  thruout 
U.S.  accent  Midwest.  Write  for  information 
and  application.  Walker  Employment,  83  So. 
7th  St.,  Minneapolis  2,  Minn. 

Announcers 

Announcer,  first  phone  required  for  New 
England  daytimer.  Excellent  salary.  Box 
403M.  BROADCASTING. 
All  around  radio  experience  with  first 
phone.  Good  pay  near  Chicago.  Send  tape 
and  history.  Box  551M,  BROADCASTING. 
Experienced  announcer  wanted  by  Illinois 
kilowatt  good  music  station  for  dj  work 
plus  news  gathering  and  writing.  Ability 
in  production  work  helpful.  Excellent  start- 

ing salary,  many  extra  benefits  for  ma- 
ture man  with  proved  ability.  Personal  in- 

terview required.  List  age,  experience,  edu- 
cation, family  status,  detailed  experience. 

Box  598M,  BROADCASTING.  
Top  rated  good  music  station  in  beautiful 
Southern  California  coastal  city  expanding 
staff  with  two  immediate  openings  in  an- 

nouncing/news departments.  First  class  li- cense required  for  both.  Needed:  a  newsman 
to  gather,  wnrite,  and  air  local  news,  plus 
work  short  board  shift.  Needed:  Combo 
board  man,  good  voice  and  knowledge  of 
good  music  essential.  $500  a  month — both openings.  Send  tape  and  resume  to  Box 
630M,  BROADCASTING.  
Wanted:  Announcer  with  first  class  ticket. 
Box  682M,  BROADCASTING.  
Announcer — with  first  phone — no  mainten- 

ance. Must  have  good  voice  and  be  able  to 
run  a  good  board  for  good,  adult  station.  .  . 
75  miles  from  Chicago.  Staff  well  paid- station  successful.  Need  good  men  who  care 
what  they  sound  like.  If  that's  you,  write Box  696M,  BROADCASTING.  
Ohio  daytimer  needs  first  ticket  engineer- announcer.  Minor  maintenance  necessary. 
$100  week  to  qualified  man.  Box  707M, BROADCASTING. 
Announcer  who  really  knows  music  and 
production.  Restricted,  or  better,  licenses 
required.  Michigan's  second  market.  An  op- portunity with  a  growing  organization. 
Tape,  photo,  resume  to  Box  713M,  BROAD- CASTING. 
Help  wanted  .  .  .  combination  man  1st 
phone  .  .  .  emphasis  on  announcing.  Send 
tape,  photo,  salary  expected  and  experience 
to  Box  772M,  BROADCASTING.  
Experienced  announcer,  all  phases  of  radio, 
first  phone,  maintenance  required.  Send 
resume,   references.    Upper   midwest.  Box 
785M.  BROADCASTING.  
First  phone  announcer.  Midwest  daytimer. 
Good  working  conditions  In  new  building. 
Good  pay,  ideal  family  town.  Send  tape  and 
full  details  to  Box  724M,  BROADCASTING. 
Texas  kilowatt  seeking  experience,  mature 
staff  announcer  $90.00.  Box  730M,  BROAD- CASTING^  

Regional  New  England  quality  operation 
looking  for  strong  local  sales  manager. 
Responsibility  will  be  In  sales  supervision 
and  personal  selling.  If  you  are  not  a  good 
salesman,  please  do  not  waste  precious 
time.  If  you  do  not  state  income  you  need 
in  resume,  you  will  be  disqualified.  Rush 
detailed  information,  including  five  refer- ences. Job  is  a  good  one,  but  a  tough  one. 
Box  739M,  BROADCASTING.  
Current  opportunity  for  experienced  an- nouncer. Smooth  delivery,  mature  resonant 
voice.  Highly  formated  operation;  produc- tion commercial  grouped  every  quarter 
hour;  beautiful  music.  Midwest.  Send  tapes, 
photo  and  resume  to  Box  750M,  BROAD- 
CASTING. 

Help  Wanted — (Cont'd) 
Announcers 

Mature  dj  with  experience  in  production- commercials.  No  rock  and  rollers.  Illinois 
good  music  station.  Excellent  salary,  many 
fringe  benefits.  Personal  Interview  neces- sary. Give  detailed  experience,  age,  educa- tion. Box  795M,  BROADCASTING. 

Announcer-engineer,  no  experience  neces- 
sary, can  learn  both,  but  must  have  first 

ticket.  East  Coast,  salary  open.  Box  799M, 
BROADCASTING. 

Mature  announcer  for  medium  market  sta- 
tion. No  collect  calls.  Salary  above  average 

for  market  size.  Resume  and  tape  to  KBRZ, 
Freeport.  Texas. 
Announcer — Experienced,  fast  pace,  tight 
board,  for  number  one  in  4  station  com- 

petitive market.  Rush  tape  and  resume  to 
Box  822M,  BROADCASTING.  
First  phone  announcer,  250  watt  daytime 
single  station.  College  town,  possible  to 
forward  your  education  while  working. 
Contact  Manager,  KMCK,  Fairfield,  Iowa. 
Immediate  opening  for  first  phone  an- 

nouncer emphasis  on  poise  quality  and 
commercial  presentation.  Salary  open. 
Send  tape,  resume  and  picture  to:  Kent 
Roberts,  KLMR,  Lamar,  Colorado. 
Experienced  announcer  -  sportscaster  for 
leading  radio  and  tv  station  in  mushroom- 

ing Black  Hills  town  of  45,000.  Require 
professional  experience  in  straight  announc- 

ing, sportscasting,  play-by-play.  Salary, talent  fees,  fringe  benefits  match  many 
large  metropolitan  markets.  Permanent 
staff  member  required.  This  is  no  training 
ground.  No  phone  calls.  Write:  Norman 
Heffron,  KOTA  AM-TV,  Box  1752,  Rapid 
City,  South  Dakota.  Include  tape  and  photo first  letter. 

1st  phone  fast  paced  announcer  with  good 
voice  —  production  experience  —  permanent. 
Smog-free  beach  resort  area — perfect  year around  climate.  Contact  Gen.  Mgr.  Lyle 
Richardson — KUDE,  Oceanside,  California. 
Aimouncer,  first  phone  required,  for  top 
single  station  Texas  market.  Maintenance 
secondary.  Opportunity  for  advancement. 
Send  details  and  tape  to  Jerry  Sanders, 
KZZN.  Llttlefield,  Texas. 
Combo  man  with  first  ticket  experience 
qualified  for  good  music  station.  Send  tape 
and  full  particulars  with  first  letter.  Salary 
open.  No  drifters.  Permanent  position. 
Jerry  Collins,  program  director,  WBBY 
Woodrlver,  Illinois. 
My  Boss  wants  you!!  If  you  have  a  1st  phone 
ticket— 2  years  experience — like  night  shift, 
sign  off  10:00  p.m.  He'll  pay  top  money  and advance  right  man.  All  new  studios  and 
equipment — only  station  in  market.  I'd  stay, but  am  going  to  Medical  school.  Write  to 
Jim  Jae  KHMO,  Hannibal,  Mo.  today  I 
Signed  Gene  Woody,  KHMO,  staff  annoimcer. 

Announcer-M.C,  desiring  sales — salary  and 
commission  above  average.  Personal  inter- 

view necessary.  KLEX,  Lexington,  Missouri. 

Morning  glory  .  .  Early  bloomer  to  tend 
our  garden.  Need  first  class  shovel.  Call 
Tob  Taylor,  363,  1107  WDLR,  Delaware, Ohio. 

Experienced  staff  announcer  5,000  watter, 
full-timer.  40  miles  west  of  Philadelphia. 
Good  working  conditions;  attractive  fringe 
benefits.  WCOJ,  Coatesville,  Penn. 

Wanted — announcer-salesman,  first  phone 
preferred  but  not  necessary.  Baltimore  fm 
station.  Base  salary  plus  commission.  Con- 

tact A.  Styne,  300  Garden  Road,  Baltimore 
4,  Maryland. 
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Help  Wanted — (Cont'd) Help  Wanted— (Cont'd) Situations  Wanted — (Cont'd) 
Announcers 

Experienced  personality  for  Pulse  rated  No. 
#1  modern  format  and  news  station.  No 
screamers.  Should  have  good  housewife  ap- 

peal. Late  morning  and  early  afternoon 
show.  Production  background  helpful.  Send 
tape,  resume  and  minimum  salary  require- 

ments to  Ken  Spengler,  WCVS,  P.  O.  Box 
1506,  Springfield,  111. 

Announcer-lst  phone.  Central  Michigan  day- 
timer.  Immediate  opening  for  mature  ex- 

perienced man — no  maintenance.  Real  op- 
portunity, salary  open.  Rush  tape,  resume, 

picture.  WJUD,  St.  Johns,  Michigan. 
FM  announcer  wanted — staff  man  familiar 
with  better  music,  including  classics.  Top 
working  conditions.  Don't  apply  unless you  want  to  work.  Send  tape,  photo,  and 
other  details  to;  Manager,  WGH-ITH,  P.O. 
Box  98,  Newport  News,  Virginia. 

Indiana  daytimer  and  FM  needs  experienced 
announcer.  Good  possibility  of  becoming 
P.D.  by  September  first.  Must  have  first 
phone.  Salary  open.  Contact  Frank  Haas, 
WMRI,  Marion,  Indiana— North  4-7396. 
Close  to  100  jobs  to  fill  next  two  months 
thruout  country,  particularly  Midwest.  An- 

nouncers and  combo,  radio  and  TV,  write. 
Walker  Employment,  83  So.  7th  St.,  Min- 

neapolis 2,  Minn.  Now! 

Technical 

Wanted— 1st  class  engineer  with  directional 
experience  who  wants  to  be  chief.  Box  454M, 
BROADCASTING. 

Daytimer  in  Georgia  needs  combination 
chief  engineer-announcer.  Heavy  on  main- 

tenance, $130.00  per  week  for  right  man. 
Write  Box  476M.  BROADCASTING. 

Chief  engineer — must  have  experience  en- 
gineering, announcing,  selling.  Handsome 

pay  scale  $550  on  up.  Small  town  upper- 
midwest  daytimer.  Send  letter  only!  W.  L. 
Stangland,  KIWA,  Sheldon,  Iowa. 

Chief-engrineer-announcer.  $110  weekly  to start.  Personal  interview  advisable.  Must 
be  fully  qualified  on  all  counts.  Sales  ar- 

rangement possible  if  desired.  Midwest 
college  community.  Write  Box  757M, 
BROADCASTING. 

Wanted — Chief  engineer,  combo  man  pre- ferred, 1000/250  station,  upper  midwest. 
College  town.  Good  opportunity.  Box  824M, BROADCASTING. 

Chief  engineer — D.J.  Immediate  opening start  $500.00  per  month.  Send  tapes,  resume 
or  call  Paul  Battisti  or  Al  Anthony  EM  6- 
4411.  KAFY,  Bakersfield,  California. 

Experienced  first  phone.  Maintain  Univer- 
sity fm  and  tv.  KUSC,  Los  Angeles  7,  Cal. 

Permanent  opening  for  engineer,  first  phone, 
must  be  good  on  preventative  maintenance, 
must  know  AM-FM  stereo  multiplex.  In- 

quire WBLY,  Springfield,  Oliio, 

Chief  engineer  with  announcing  ability 
good  position  for  a  good  man.  WGTN, 
Georgetown,  South  Carolina. 
Chief  engineer  with  above  average  technical 
know-how  plus  administrative  ability  for 
above  average  5  kw  station.  WLSI,  Pike- 
viUe,  Kentucky. 
Combination  engineer/announcer  for  all  new 
equipped  station.  Write  giving  age,  marital 
status,  experience,  previous  employment, 
etc.,  along  with  minimum  acceptable  salary. 
To:  Clarence  Jones,  WQIZ,  St.  George, 
South  Carolina. 

Engineers  and  combo-men  in  radio  and  TV. 
Write  Walker  Employment,  83  So.  7th  St., 
Minneapolis  2,  Minn,  for  application  now. 
Many  opportunities,  free  registration. 

Production — Programming,  Others 

Excellent  growth  opportunity  for  Producer 
Director  with  Capital  Cities  Broadcast  Corp. 
(Albany,  N.  Y.)  Must  have  commercial 
background  and  some  experience.  Start  im- 

mediately. Write  Box  798M,  BROADCAST- ING. 

Production — Programming,  Others 

Are  you  a  News  Director?  Strong  Montana 
network  station  needs  mature,  experienced 
news  director.  Man  to  compile  local  and 
state  news.  Station  has  excellent  facilities. 
AP  wire.  Air  voice  important  but  not  pre- 

requisite. Applicant  must  provide  references, 
resume  and  picture.  We  are  looking  for  a 
qualified  man  who  desires  a  permanent  po- 

sition with  one  of  Montana's  leading  sta- tions. Manager,  Sales  and  Program  heads 
with  station  since  1949.  Staff  is  experienced, 
hard  working  and  congenial.  All  applications 
acknowledged.  Box  659M,  BROADCASTING. 
Editor  for  disc  jockey  fan  magazine,  must 
know  disc  jockeys,  song  and  record  ratings. 
Box  748M,  BROADCASTING. 

News  director  for  radio  tv  outlet  in  Mid- 
west. Man  should  be  good  on  the  air  and 

on  camera.  Person  should  be  able  to  direct 
or  man  department.  Box  815M,  BROAD- CASTING. 

Top  rated  good  music  station  in  Florida 
needs  production  man  with  useful  ideas 
and  experience.  Stable  operation  with  TV 
affiliate.  Send  background,  experience,  audi- 

tion tape,  picture,  air  mail  to  Box  817M, 
BROADCASTING. 

Copy  chief — experienced  and  with  produc- 
tion ability.  Must  be  creative  and  imagina- 
tive. Immediate  opening.  CBS.  dominate 

station  in  market.  Contact  Carl  Hallberg, 
WDBO  Radio,  Orlando,  Florida. 
Major  eastern  market,  independent  station 
is  looking  for  a  man  who  knows  sales 
promotion  air  promotion,  trade  paper  ad- vertising, exploitation,  et  al.  Excellent 
salary  for  the  right  experienced  man.  Send 
complete  details  with  picture  fif  available) 
to  Box  819M,  BROADCASTING. 

RADIO 

Situations  Wanted — ^Management 

Manager,  strong  on  revitalizing  losing  prop- 
erty, willing  to  relocate  in  metropolitan 

market.  Sober,  famUy,  excellent  references. 
For  personal  interview  write  Box  597M, 
BROADCASTING. 

Need  a  selling  manager?  WiU  swap  thirteen 
year  success  record  for  full  responsibility. 
Mature,  civic-minded  family  man.  Em- 

ployed. Box  671M,  BROADCASTING. 
Working  manager  desires  permanent 
change.  More  than  20  years  top  air-sales, 
all  phases  broadcast,  tops  in  special  events, 
public  relations.  Public  service,  M.C.  work, 
proven  sales  record.  Present  salary  $15,000 
with  tightly  produced  250  kw,  in  very  com- petitive two  station  market.  Grossing  excels 
$120,000  annually.  Top  references,  resume 
and  meeting  upon  request  .  .  .  before 
school  begins.  Otherwise  no  hurry.  Box 
712M,  BROADCASTING. 

Good  man  nowadp-'^  is  hard  to  find!  Not 
so — there's  mei  Almost  two  decades  in 
radio.  Experienced  in  management,  pro- 

gramming, personality,  air  work,  sales, 
copy,  traffic — all  phases.  Married,  imder 
forty.  College  grad.,  four  children.  What's the  offer?  At  what  price?  Box  716M, 
BROADCASTING. 
Looking  for  an  aggressive  individual  who 
knows  radio  and  has  been  successful  with 
all  phases?  Who  is  young  (28),  a  college 
grad  and  married?  WTio  has  a  proven  sales 
record  and  has  been  successfully  associated 
with  a  #1  operation  for  the  past  three 
years?  Who  is  a  hard  worker  and  organizer? 
If  looking  write  now  to  Box  731M,  BROAD- CASTING. 

Pennsylvania  broadcasting  executive.  Nine 
years  present  position.  Young-aggressive. 
Interested  in  manager-sales  manager  posi- 

tion. Willing  to  invest.  Excellent  references. 
Box  756M,  BROADCASTING. 

Manager  for  medium  to  large  market  sta- 
tion. College  graduate;  21  years  in  broad- 

casting; 13  years  in  management;  8  years 
at  present  station.  Married.  In  Midwest  but 
will  consider  all  locations.  Exceptionally 
good  qualifications.  Box  765M,  BROAD- CASTING. 

Management 
Management  wanted — New  England  area. 
Strong  on  sales.  Experienced  all  phases 
radio.  Box  781M,  BROADCASTING. 

Manager — Sales  Manager.  12  years  experi- 
ence. Currently  sales  manager  number  one 

station  in  metro  market.  Wants  simillar 
position  in  small  or  medium  market.  College 
grad.  Family  man.  Personal  billings  $8,000- 
$8,500  monthly  average.  Box  801M,  BROAD- CASTING. 

Young  (32)  energetic  idea  man  seeking 
management  position.  Heavy  experience  all 
phases  of  radio.  Currently  employed  as 
news  director  in  mid-western  capitol  city. 
College  graduate.  Family.  Box  823M, 
BROADCASTING. 

Florida  or  East  Coast  states.  Working  man- 
ager with  successful  sales  and  management 

record  desires  change.  Best  references. 
Small  market  stations  specialty.  Family 
man  civic  minded.  In  Tennessee.  Box  830M, 
BROADCASTING. 
Native  Illinois  manager.  20  years  radio,  13 
executive.  Wide  range  experience.  Small 
to  large  operation.  Seeks  management,  as- 

sistant, programming  and/or  news.  Prefer Illinois,  Indiana,  Kentucky,  Ohio  but  will 
consider  others  if  opportunity  is  right. 
Presently  assistant  manager.  Well  liked 
but  have  reason  for  change.  Highest  recom- mendations. Contact  Ted  Fairburn,  WSIP. PaintsvUle,  Ky. 

Sales 

National  Sales  Director — major  market 
group.  Available  soon.  Nationally  known. 
One  of  the  best  management,  sales,  pro- 

gramming (all  types)  records  in  the  indus- try. Outstanding  success  in  popular  music 
area.  Interested  only  in  major  markets. 
Box  143M.  BROADCASTING. 

Anxious  to  learn  sales;  top-notch  play-by- 
play. 1  year  in  radio;  conscientious,  mar- ried; 23;  veteran;  first  phone.  Roy  E.  Acuff, 

4410  Sequoia,  Corpus  Christi,  Texas. 

Announcers 

6  years  experience.  Personality  dee-jay, 
tight  production,  ready  to  move  up  and 
settle  permanently  during  August.  Draft 
free,  family  man  .  .  .  want  $160  .  .  .  first 
phone.  Box  596M,  BROADCASTING. 

Stop!  I'm  your  man  i£  your  station  is  in Arizona  or  California  and  If  you  want  a 
young  announcer  with  happy  attitude,  tight 
production,  and  excellent  sales  background. 
Box  634M,  BROADCASTING. 
Ben  Casey  cannot  handle  your  operation  as 
well  as  I!!  Young  and  versatile  with  a  happy 
sound  and  tight  board.  Michigan  or  midwest 
preferred.  Box  635M,  BROADCASTING. 
DJ;  fast  board;  mature  sound;  experienced; 
veteran;  want  permanent  position.  Box 
656M.  BROADCASTING. 
First-phone  personality:  C&W  and  pop. 
Sober  family  man.  Excellent  audience  rating. Experienceu  news,  farm,  metropolitan,  sales, 
copy.  Box  668M,  BROADCASTING. 
Announcer-type  announcer  available  8/1; 
presently  in  one  of  biggest  markets.  Mature, 
literate;  experience  as  PD,  newsman.  Can 
give  you  gutsy  newscasts  or  keep  your 
audience  up  all  night  with  the  most  listen- able  music  show  and  commercials  in  the 
business.  1st  ticket,  sweet  temper,  but  pd's under  21  do  not  write  Box  673M,  BROAD- 
CASTING. 
One  of  the  finest  small  stations  in  the 
nation  gives  its  endorsement  to  a  fine  an- nouncer with  ambition  whom  we  would  like 
to  see  get  ahead.  We  feel  he  has  the  ability 
to  be  your  best  with  excellent  management 
potential  too.  Integrity,  family.  Civic  and 
Fraternal  responsibility,  B.A.,  Vet,  7  years 
experience  radio  and  tv.  He  intends  to 
move  in  September.  We'd  like  to  see  him 
make  a  good  one  with  our  blessings.  We'll recommend  him  to  the  right  respondents. 
This  is  no  gimmick.  Box  681M,  BROAD- CASTING. 

Announcer- Account  Executive  (combina- 
tion) Experienced;  Air-sales-Production 

voices.  College.  Box  688M,  BROADCAST- ING. 
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Announcers 

Beginner,  disc  jockey,  some  experience. 
Know  music,  writes  jingles,  news  editing, 
music  library  work.  Mild  cerebral  palsy. 
Box  703M,  BROADCASTING.  
Announcer  D.J. — mature  sound,  tight  board. 
Available  for  immediate  appointment.  Box 
727M,  BROADCASTING. 

Top  jock,  medium  market.  Wants  perma- nent position  in  Midwest.  No  screamers. 
$125  minimum.  Box  734M,  BROADCAST- ING. 

Female,  D.J.  announcer — continuity  writer, 
tight  board,  bright  sound.  Box  736M, 
BROADCASTING. 

Have  first  phone.  15  years  experience  in 
electronics.  Diploma  from  Broadcasting 
School.  Some  annoimcing  experience.  Good 
knowledge  of  music  and  can  sell.  Looking 
for  position  with  station  in  Kentucky  or 
Tennessee  with  possibility  of  buying  in.  35 
years  old,  single,  sober,  honest,  and  de- pendable. Will  answer  all  inquiries.  Box 
737M,  BROADCASTING. 

Young  versatile  Negro  announcer-D.J.  han- 
dle all  markets  7  years,  experience,  willing 

to  relocate.  Box  741M,  BROADCASTING. 

Desire-enthusiasm-training-maturity-college 
graduate-musician-opportunity  most  impor- 

tant. Available  immediately!  Prefer  Mid- west. Box  742M,  BROADCASTING. 

Ten  year  veteran  all  phases  radio.  Sports 
play  by  play.  West,  Midwest.  Solid  refer- ences. Box  743M,  BROADCASTING. 

Medium  paced,  bright,  tight,  annoimcer/ 
production  man.  Will  travel  anywhere. 
Box  747M,  BROADCASTING. 

Creative,  articulate  radio-tv  veteran,  and 
family,  wants  Southern  California.  Resume, 
tape  on  request.  Available  soon.  Box  752M, 
BROADCASTING. 

News-editorial-documentary.  Newspaper- 
radio-wire  service  background.  Gather- 
write-rewrite-deliver  authoritatively.  Look- 

ing for  number  one  newsman?  Am  your 
boy!  Family  man.  Korean  vet.  Presently 
northeastern  city  market  where  they  know 
I  mean  business  and  increased  listenership. 
Want  outfit  with  future  and  guts.  No  small 
markets  please!  Box  753M,  BROADCAST- ING. 

News  and  general  announcer.  30,  single, 
draft  exempt.  Can  sell  commercial  copy. 
Mature  voice.  Will  travel.  Box  754M, 
BROADCASTING. 

Anncr-D.J.  available  in  September.  Six 
years  experience  in  all  types  of  radio.  Cur- 

rently with  #1  top  40  station  in  large  Mid- west market,  seeking  larger  market  with 
more  challenge.  Prefer  Midwest  or  East. 
Tape  and  resume  on  request.  Box  755M, 
BROADCASTING. 

Bright  announcer  with  tight  board.  Can  do 
production  spots.  Desires  Eastern  Market. 
Hard  worker.  Box  758M,  BROADCASTING. 

Talented,  young  draft-free,  top  40,  wants 
small,  medium  market.  Box  760M,  BROAD- CASTING. 

Sports-news-programming,  veteran  24,  mar- 
ried. Seeks  radio  or  tv  position  with  fu- 
ture. Box  761M,  BROADCASTING. 

DJ  announcer.  Tight  formula  production. 
Modem.  Cheerful.  Music.  News.  References. 
Box  767M,  BROADCASTING. 

Announcer  DJ.  Mature  news.  Swinging 
personality  show.  Reliable.  Versatile.  Refer- 

ences. Box  768M,  BROADCASTING. 
Young  married  man  seeks  to  relocate  in 
college  town.  Three  years  announcing  ex- 

perience, two  as  chief  engineer.  First  phone 
of  course.  Box  769M,  BROADCASTING. 

Experienced  radio  announcer.  Quality  sound 
for  commercial.  Music  and  news.  Only  New 
England,  New  York  City,  New  Jersey  need 
apply.  Box  773M,  BROADCASTING. 
D.J.  newscaster,  crisp  bright  sound,  air 
personality.  Tight  production.  No  prima 
donna.  Box  802M.  BROADCASTING. 

Announcers 

First  phone  personality — college,  5  years 
experience,  draft  exempt.  $135.00  minimum. 
646M,  BROADCASTING. 

D.J.  announcer,  tight  board,  relieve  or 
staff.  Married  2  children,  resonant  voice. 
New  York  resident.  Box  722M,  BROAD- CASTING. 

Young — smooth  announcer-D.J.,  Authorita- 
tive newscaster — not  a  floater.  Desire  good 

music  station  appointment.  Box  726M, BROADCASTING. 

Young  man  21  yrs.  old.  Seeking  career  as 
radio  anncr.  Has  had  six  years  experience 
with  records.  Well-schooled  in  commercial 
writing,  music  programming,  sales,  speech 
and  diction,  news  etc.  Can  do  any  type 
music  show.  Draft-free.  Desires  job  on 
East  Coast.  Can  operate  very  tight  board. 
Min.  $70  per  week.  Box  774M,  BROAD- CASTING. 

"Bravity  Is  the  soul  of  evil"  (Hamlet).  D.J. newsman,  first  phone,  extensive  experience 
in  radio  and  tv.  Wish  to  move  up  from 
present  position.  Box  779M,  BROADCAST- ING. 

Mature  young  personality,  experience  2 
years,  in  medium  market.  Box  788M, 
BROADCASTING. 

Announcer-sportscaster.  Four  years  football, 
basketball  and  baseball  experience.  Some 
sales  work.  Reliable  family  man  seeks  per- 

manent position.  Prefer  Midwest.  Box  790M, 
BROADCASTING. 

Part  time,  fill-in  man.  Medium  sized  market, 
two  years  experience.  Seeking  full  time 
employment.  Box  791M,  BROADCASTING. 
"Snowbird"  desires  permanent  position  in 
Florida.  10  yrs.  experience  all  phases.  News 
8c  sports  a  specialty.  Let's  help  each  other. Box  792M,  BROADCASTING. 

Stop  reading!  I'm  the  one.  Tight  board  .  .  . happy  sound  .  .  .  any  format!  Young, 
dependable  and  married.  Will  travel.  Box 
794M,  BROADCASTING. 
Award  winning  newsman.  Thirteen  years 
experience  includes  broadcasting,  reporting 
and  network  newswriting.  Journalism  de- 

gree. Family.  Box  796M.  BROADCASTING. 
Distinctive,  authoritative  presentation,  plus 
writing,  timing  and  editing.  Good  air  sales- man. Married,  veteran  from  Midwest.  Box 
803M,  BROADCASTING. 

Conservative  announcer — married,  would 
hke  to  become  a  member  of  your  good 
music,  news  conscious  station  and  com- munity. Box   804M,  BROADCASTING. 

Top  sportscaster,  news,  discs,  program  di- 
rector. Experienced  radio-tv.  Family.  Ref- erences. Box  805M,  BROADCASTING. 

Within  month  .  .  .  position  in  greater  At- 
lanta market.  Young,  but  with  good  ex- 

perience and  top  references.  First  phone 
and  enthusiastic  .  .  .  any  format.  Box  807M, 
BROADCASTING. 
New  York  and  vicinity:  only  22  but  4  years 
experience.  Currently  employed  south  with 
number  one  Hooper  and  Pulse,  but  New 
York  is  home.  Box  810M,  BROADCASTING. 

Strong  news — production  conscious  on  the 
spot  —  rewrite  —  sang  professionally.  Box 
811M,  BROADCASTING. 

Serious  but  enthusiastic,  news-minded, 
college  graduate,  excellent  musical  knowl- 

edge. Box  812M,  BROADCASTING. 

"Lousy  DJ" — 7  years  experience — big  mar- 
kets—No morning  spots.  Box  828M,  BROAD- CASTING^  

DJ.,  newsman,  3  years  experience.  Bright, 
tight  production.  Personality  or  staff,  any 
music.  P.D.  experience.  College.  Want  per- 
manency.  Box  831M,  BROADCASTING. 
Young  man,  21,  inexperienced,  has  first 
phone,  will  travel — service  obligations  full- 
filled.  Box  834M,  BROADCASTING.  
Not  energetic,  live  wire,  swinger  or  even 
fully  awake  announcer.  Pleasant  voice.  Can 
read  and  write.  Dorr  Allan,  WAUX,  Wau- 

kesha, Wisconsin. 

Announcers 

Radio-tv  major  graduating  August  4th 
from  Kansas  State  University,  veteran, 
family,  part-time  commercial  experience. Also  want  to  work  in  sales.  No  top  40. 
Larry  P.  Justus,  1008  Ratone,  Manhattan, Kansas. 

"Retiring  from  rock  and  roll.  After  seven 
years  in  radio,  mostly  in  major  market  top 
forties,  my  sanity  is  in  danger.  Mature,  ex- 

cellent voice.  Adult,  off-beat,  tongue-in- 
cheek,  chuckley  approach  to  life  in  general. 
I'd  like  to  settle  with  wife  and  five  kids  in medium  to  major  market,  preferable  in 
AM-TV  operation.  Droll,  different,  and 
appealing — but  not  to  kids  and  cretins.  Ask 
for  tape,  picture  references,  or  philosophies. 
Jim  Lewis,  105  Centre  Street,  Brookline, 

Massachusetts." Personality  disc  jockey — 5  years  experience. 
Also  experience  in  sports  news  and  pro- 

duction. Want  southeast  metro  market — 
Sid  Young,  262-2262,  Nashville,  Tennessee. 

Technical 

I  control  department,  work  hard,  take  pride, 
cover  major  dj  block.  Nine  years  working 
directional.  There  in  eight  days.  All  in- 

quiries answered.  Box  539M,  BROADCAST- ING. 

South  only — first  phone,  12  years  chief  and 
staff  engineer.  Maintenance  is  my  interest. 
No  announcing— please.  Box  561M,  BROAD- CASTING. 

Engineer,  26  years  as  chief  and  consultant 
available  in  30  days.  Excellent  maintenance, 
construction  and  design.  Familiar  with  all 
FCC  relations.  Bonus,  good  news,  and 
straight  commercial  voice.  No  sales,  sports 
or  special  events.  $550  minimum.  Box  639M, 
BROADCASTING. 
Chief  engineer — experienced  to  50kw-am/fm construction.  Mamtenance-directions  and 
proofs.  670M,  BROADCASTING. 
Experienced  engineer  would  like  to  join 
your  technical  staff.  Does  not  object  to 
relief  announcing.  First  phone.  Box  738M, BROADCASTING. 
Director  of  Engineering  sought  with  group 
or  aggressive  station  by  consultant  practic- 

ing for  16  years.  Thoroughly  familiar  with 
directionals,  broad  experience  in  broadcast- 

ing, BS  degree,  6  years  with  FCC.  Resume 
and  references.  Available  30  days.  Box 
775M,  BROADCASTING.  
Engineer,  first  phone,  good  on  maintenance, 
some  armouncing  experience,  but  needs 
polishing  desires  job  as  combination  man. 
Box  776M,  BROADCASTING.  
Engineer  with  several  years  broadcast  engi- 

neering and  communications  maintenance 
experience  seeking  employment  as  chief 
with  station  needing  good  maintenance. 
Competent  dependable  worker.  1st  phone. 
Box  782M,  BROADCASTING. 
Married  veteran.  26,  first  phone,  wants  sec- 

ond or  third  shift  position  in  college  town. 
2V2  J'ears  radar  and  general  electronics  ex- perience. Bradley  A.  Richardson,  2020  28th 
St.  S.  E.,  Grand  Rapids,  Mich.,  CH  3-1543. 
First  class  licensed;  chief  engineer,  an- 

nouncer-engineer experience.  Car,  good  ref- 
erences, available  now.  Mid-Atlantic  coast 

or  New  England.  Phone  Mr.  Downie,  Dover, 
Delaware,  734-3326. 
First  phone,  some  experience.  Handicapped, 
go  anywhere.  Earl  J.  Key,  Clarksville, 
Arkansas,  Route  #1.  Pleasant  4-2288. 
Engineer — 5  years  chief  am-fm.  available 
August.  $135.00  Min.  Reference.  Box  52, 
Green  Bank,  West  Virginia. 

Production — Programming,  Others 
Gentleman  jvith  vast  and  varied  radio-tv 
background  would  like  administrative  work 
or  programming  in  Southern  California. 
Also  would  like  to  purchase  minority  stock. 
Box  654M,  BROADCASTING. 
I  am  interested  in  employment  with  a  pro- 

gressive station  preferably  Pacific  Northwest 
or  Rocky  Mountain  area  looking  for  mature 
imaginative  news  director — Radio/TV — Pre- sently Press  Secretary  Lt.  Gov.  MA  degree. 
Experienced  in  writing,  producing  and  de- livering news  and  special  events  programs. 
Box  766M.  BROADCASTING. 
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Production — Programming,  Others 

Xo  Formulas — but  .  .  .  ii  your  station  needs 
creative,  aggressive,  community  conscious 
programming  leadership  consider  program 
director  of  successful  operation  in  metro 
market.  12  years  experience.  Directorships- 
production-news-music-sports.  Excellent 
air-man.  Create  imaginative  spots  that  seU. 
Top  character  references.  Hard  worker. 
Run  tight  mature  oneration.  Long  stav-top pay.  Box  71011.  BROADCASTIXG. 

News  and  pntlic  afifairs  specialist — Current- 
ly top  rated  in  top  ten  market.  Desires 

position  with  aggressive  station.  College, 
exDerienced  in  aU  ohases  including  docu- 

mentaries. Box  723M,  BROADCASTIXG. 

Professional.  Experienced  personality,  news, 
production.  Drogramming.  "Good  representa- tive. Available.  Box  727il.  BROADCAST- IXG. 

ITe  been  preparing  this  ad  for  five  years 
as  a  small  mkt.  D.J.,  medium  mkt.  PJD.  and 
top  rated  major  mkt.  D.J.  I'm  readv  to program  yotur  station.  Box  729M,  BROAD- CASTIXG. 

Top  rated,  award  winning  newscaster.  Ex- 
perienced major  market  new^  director.  Best 

references,  kines  available.  Box  778AI 
BROADCASTIN'G. 
Radio  news  director  held  behind  the  com 
curtain.  Trapped  in  Iowa  4  vears.  Heln  me 
Out?  Box  780M.  BROADCASTIXG. 

Family  man  with  proven  leadership  who 
imows  good  production.  Seeks  challenging 
opportunity  as  production  manager  or  ton 
market  director.  5-2  years  exoerience.  Col- 

lege. Top  references.  Box  789M,  BROAD- CASTIXG. 

Program  executive.  Annotmce,  seU,  a 
worker;  gets  results.  Conser\-ative.  Seeks 
immediate  change.  Prompt  replv.  Box 793M.  BROADCASTIXG. 

TELEMSION 

Help  Wanted — ^Sales 
Many  good  territories  open  for  live-wire 
syndication  salesman  to  represent  travel- 
adventure  series  on  straight  commission. 
Thirr.--nine  one-half  hotir  episodes  color and  black  and  white  now  running  thirty 
orineipal  cities.  State  background.  Bos 
814il,  BROADCASTIN'G. 
NtLmher  one  Tv  Station  in  midwest  market 
needs  alert,  experienced  local  salesman.  Ex- 

ceptional benefits  for  right  man.  Send  photo 
and  comnlete  resume  to  Box  658M,  BROAD- CASTIXG. 

Announcers 

Immediate  opening  for  experienced  on- 
camera  annotmcer.  Xetwork  afnliated  sta- 

tion located  in  south  central  states.  Station 
has  been  on  air  for  seven  years.  Xews  and 
weather  backgrotmd  will  be  helpful.  Re- 

plies win  be  acknowledged  and  all  tapes 
returned.  Send  complete  background  infor- 

mation, reference,  salary  requirements,  and 
audio  tane  to  Box  763M.  BROADCASTIXG. 

Need  strong  personality  for  kids  show.  Ex- 
perience and  creative  ability  are  of  utmost 

importance.  Send  complete  background  re- 
ca6  and  sod  or  tape  to  Program  Director, 
KCRG-TV,  Cedar  Ranids,  Iowa, 

Xewsman  for  on-the-air  presentation  and 
fuU-time  local  news  gathering.  Must  have 
TV  experience  in  both.  Prefer  Texas  ap- 
nhcant.  Send  picture,  audio  taoe  and  biog- 

raphy. Lynn  Pentonv,  KRIS-T\'',  Post  Office Box  840,  Corpus  Chfisti,  Texas, 

Announcer-director.  Modem  tele%Tsion  pro- 
duction center  seeking  versatile  man  with 

proven  professional  abilities  in  both  an- 
nouncing and  directing.  Send  complete 

re;-ame  tape,  picture.  WSAV-TV,  Savannah, Georgia. 
Promotion  director  wanted  for  established 
department.  Mtist  be  familiar  with  laj'-out, on  the  air  sponsor  reports,  etc.  Xeed  a 
top  notch  man  or  woman  who  can  take 
charge.  Send  resume  and  sample  of  work 
to  Bob  Smith.  Proeram  Director,  WTVO- 
TV.  Rockford,  lUinois. 

Technical 

Opening  available  with  leading  midwestem 
tv  station  for  experienced  engineer  with 
first  class  License.  Send  recent  picture  with 
full  resume  to  Box  959K,  BROADCASTING. 

Opening  available  for  experienced  tv  tech- nician with  first  class  license.  Write  or  call 
KeUy  Robbins,  WEBM-AM-FM-TV,  Indian- apolis, Indiana. 
TV  Engineer.  Station  expanding  technical 
facilities  has  opening  for  young  man  thor- 

oughly grounded  installation  and  main- 
tenance TV  equipment  or  who  has  ftmda- mental  knowledge  and  capability  learn 

quickly  under  guidance  of  chief  engineer. 
WSAV-TV,  Savannah,  Georgia. 
Wanted  Engineer — board  operator  tv  master 
control,  first  phone.  Will  accept  recent 
graduate  or  someone  light  in  experience 
anxiotis  to  learn.  Call  Chief  Engineer, 
KRTV,  Great  Falls,  Montana  453-2433. 
Wanted.  Chief  engineer  familiar  with  all 
phases  of  installation  and  operation.  VTR 
experience  helpful.  Educational  Midwest 
\ii±'.  Send  resume  and  photo.  All  replvs confidential.  Box   759M,  BROADCASTIXG. 

Production — Programmii^,  Others 

Television  Continuity  Director,  Florida  mar- 
ket. Send  background  and  salarv  require- 

ments. Box  637il,  BROADCASTIXG. 

Meteorologist  for  top-fiight  station  in  major 
market.  Must  be  fiiUy  qualified  professional 
capable  of  setting  up  and  nmning  complete 
weather  station,  plus  deUvering  ten  to 
fifteen  weathercasts  on  camera  each  week. 
Midwestem  location;  excellent  working  con- 

ditions; good  pay;  prestige  position.  Our 
emnloves  know  of  this  ad.  Box  783M, 
BROADCASTIXG. 
Production  director  tv  with  annoimcer 
abilitj"  for  tv  and  radio  outlet  in  Midwest. 
Excellent  opportunity  for  announcer  or  di- rector looking  for  step  up  the  ladder.  Box 
816M.  BROADCASTIXG. 

Opening  #2  man  Midwest  medium  market 
radio-tv  newsroom.  Strong  all  phases  in- 

cluding airwork  and  administration.  Clean 
deliver,  college  grad.,  over  25,  5  years  in 
btisiness.  Send  all,  including  salary  demands 
and  audio  tape  first  letter.  Craig  Tenney, 
director  KCRG  Xews,  Cedar  Rapids,  Iowa. 

Director -Producer.  Modem  tele^^sion  pro- 
duction center  has  opening  for  competent, 

versatile  director  thoroughly  familiar  all 
phases  local  TV  production.  WSAV-TV, Savannah,  Georgia. 

Xewsman  for  prestige  station  WSBT-AM, 
FM,  T\^.  Good  opportunitj-  for  yotmg  man 
with  journalism  background  w-anting  to move  to  top  rated  news  operation.  Send 
tape  and  photo  or  \'ideo  tape  to  Personnel Director,  South  Bend  Tribtme.  South  Bend, 
26,  Indiana. 

TELEVISION 

Situations  Wanted — Management 

Experienced  Agency  Vice-President.  For: Assistant  General  IManager,  in  Charge  of  Tv 
Programs  and  station  operations.  Age  38. 
Have  had  tw^enty  years  u,  radio  and  tele- vision. Started  in  Tv  in  1949.  Experienced  in 
all  phases,  programming,  sales,  operations 
and  announcing.  For  last  seven  years  have 
been  Vice-President  of  six  advertising  agen- 

cies, affiliated  in  the  south.  Only  interested 
in  becom.ing  the  assistant  to  a  general  man- ager of  Tv  outlet  in  good  size  market.  Box 
638M,  BROADCASTING. 

General  Manager,  1000-watter  with  proven record  in  creative  seUing  for  tv,  radio,  film, 
ad  agencies  seeks  syndication  position.  Will 
travel  fulltime  with  -wife/secretary.  No 
children.  Xon-drinkers.  Require  salarj',  ex- 
nenses.  commission  incentive.  Tonline  prod- 

uct only.  Box  672M,  BROADCASTING. 

Sales 

Yellow  Pages  salesman  with  Reuben  H.  Don- 
nelley Corp.  in  Xation's  4th  YeUow-  pages market.  TV  experience — 7  years  director- 

personaUtj-.  Box  820M,  BROADCASTIXG. 

Announcers 

Need  newsman?  See  annotmcer-type  ad 
under  Situations  Wanted,  Radio. 

Announcer-polished  professional,  14  yeara 
experience  including  6  tv,  desires  to  relo- 
cate-famUy  man,  Kennebunk,  Maine.  YUkon 5-3707. 

Technical 

Chief  41,2  years,  built  maximum-power  vhf station  and  microwave.  Midwest,  West.  Box 
813M,  BROADCASTIXG. 
Engineer  with  over  ten  years  experience  as 
chief  TV,  A3I,  FM  desires  responsible  posi- 

tion with  progressive  company.  Box  631M, 
BROADCASTING. 

Chief  Engineer  progressive  station.  Experi- 
enced, planning,  construction,  maintenance. 

All  phases  tv.  Presently  employed  respon- 
sible position.  Desire  to  cease  traveling.  Box 

664M.  BROADCASTIXG. 

1st  phone,  eight  years  experience  all  phases 
studio,  technical  school  graduate.  Box  733M, BROADCASTIXG. 

Yotmg  first  phone  would  like  to  work  with 
top  tv  engineer.  Radio  experience  in  all 
phases  .  .  .  good  PR  man,  presently  assistant 
manager.  Willing  to  sacrifice  my  high  salary 
for  knowledge  and  permanency  .  .  .  prefer 
Georgia-Florida,  Atlanta.  Box  808M, BROADCASTIXG. 

Production — Programming,  Others 

Newsman.  11  years.  Directed  legislative, 
election,  special  events.  Editorial  writing 
backgrotmd.  Family;  age  34.  Call  304-925- 5488  coUect.  Box  407M,  BROADCASTING. 

Newsman:  10  years  experience — 5  with  wire 
service,  5  with  radio  station,  executive  posi- tion with  each.  B.S.  degree,  30,  married, 
hard-working,  enterprising,  production- minded.  Good  voice.  Seek  major  market. 
Box  675M,  BROADCASTING. 
TrafiBc  manager,  sales  service,  experienced, 
t.v.  or  radio.  Box  770M,  BROADCASTING. 
Program  Director.  Ctirrentiy  production 
manager  top  50  market.  9  j-ears  experience. 37 — married.  Desire  station  wanting  strong 
local  programming.  Box  777il,  BROAD- CASTING. 

Quality  news  director  meditim  market, 
seeks  quality  station  opening  larger  mar- ket. 36.  M_A.  Community  leader.  Tops  all 
around.  Air  work  too.  Make  my  competi- 

tion happy.  I  haven't  in  years.  They're mv  best  reference.  Box  826M,  BROADCAST- ING. 

Production  manager:  seasoned  professional. 
Stimiilates  best  team  operation.  Tops  middle 
market.  Seeks  position  with  progressive 
operation.  Favorite  hobby,  btiildihg  ratings. 
Box  835M,  BROADCASTING. 

FOR  SALE 

Equipment ITA  1000  watt  FM  transmitter,  one  year  old, 
new  tubes  in  transmitter  with  spares,  also 
one  program  fine  amplifier  6  months  old. 
Box  657M,  BROADCASTING. 
Used  FM  transmitters.  One  10-kw  Western 
Electric  now  operating.  One  1-kw  Western 
Electric.  Write  Box  725M,  BROADCAST- ING. 

Gates  BC-IE  1.000  transmitter  reduced  to 
500  watts;  New  Gates  patch  panel  and 
cords;  New  R.C.A.  77  DX  mike;  Xew  Shtire 
mike;  New  30  watt  amplifier;  Package 
price  S2.000.00  cash.  Box  740ai,  BROAD- CASTIXG, 

Matching  Amplifier  for  Presto  6X  recording 
lathe.  Perfect  condition,  best  offer.  Box 
19TM,  BROADCASTIXG. 

For  sale — GJE.  package  250  watt  transmitter 
dual  console  limiter.  PT-6  Magnicord  tape 
recorder — tw-o  presto  turn-tables.  Good condition.  Box  829M,  BROADCASTING. 
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For  Sale— (Cont'd) Wanted  to  Buy — (Cont'd) 
Miscellaneous 

Equipment Equipment 
Am,  fm,  tv  equipment  including  trans- 

mitters, orthicons,  iconoscopes,  audio,  moni- 
tors, cameras.  Electrofind,  440  Columbus 

Ave.,  N.Y.C. 

1  kw  Dumont  transmitter,  including  side 
band  filters.  Excellent  operating  condition. 
$9,500.  KCHU,  Box  18,  San  Bernardino, California. 

For  sale:  Gates  "Sta-Level"  automatic  pro- gram level  amplifier.  Two  years  in  service. 
Good  condition.  First  offer  over  $100.00. 
Write  or  call  WARU,  Peru,  Indiana— GR 3-4448. 

RCA  TT-5  tv  transmitter,  low  band,  good 
condition,  presently  on  air.  Plans  and  or 
service  available  for  air  conversion  to 
Amperex  6076.  Good  assortment  spare  parts 
included.  P.  O.  Box  429,  Redwood  City, 
California,  or  call,  area  code  415:  369-4675. 
100  recent  Remington  and  Royal  electric 
typewriters,  all  automatic  features,  com- 

pletely reconditioned-guaranteed.  Cost  new 
$550.00.  Sacrifice  $99.50,  in  orders  of  three 
$89.50  each.  Shipped  duty  free.  Crown 
Equipment  Co.,  1011  Bleury,  Montreal,  Que. 
Lost  lease.  Have  for  sale  Translux  Travel- 

ling News  Sign  in  perfect  condition.  Cost 
$14,000  new,  will  sell  for  $3,000  if  you  come 
and  get  it.  421/2  ft  long  48  in.  high.  Write 
WBLY,  Springfield,  Ohio. 
Two  Seeburg  Library  Units. .  .  Model  200LU 
in  excellent  condition  with  preamplifiers. 
Limed  Oak  cabinets.  Good  basic  automation 
units.  Both  for  $700  FOB.  Write  Box  3124 
Waco,  Texas. 

"For  Sale"  one  complete  GE  studio  camera chain  model  4  PC  4  with  Houston  Fearless 
tripod,  (3)  B  &  L  lens,  GE  monitor,  power 
supplies,  channel  amplifier.  Call  O.  L.  Tirrn- 
er,  WSIL-TV,  Harrisburg,  Illinois. 
Unnsed  transmission  equipment  1  5/8" 
Andrews,  51.5  OHM  Teflon  Line,  $40.00  for 
20'  length;  Va"  ditto,  90?:  foot;  6  feet. Dishes  with  hardware,  $150.00  each.  Also 
Elbows,  Reducers,  Dehydraters,  Hangers 
and  Hardware  at  surplus  prices.  Write  for 
Stock  List.  S-W  Electric  Cable  Company, 
1401  Middle  Harbor  Road,  Oakland  20,  CalM. 

Will  bay  or  sell  broadcasting  equipment. 
Guarantee  Radio  &  Broadcasting  Supply 
Co.,  1314  Iturbide  St.,  Laredo,  Texas. 

RCA  3-bay,  Channel  3  (or  2)  TV  antenna. 
320  ft.  31/8"  Com.  Products  coaxial  line, 
elbows,  hangers,  fittings,  etc.  All  in  excel- 

lent condition.  Bargain.  WSAV-TV,  Savan- 
nah, Georgia. 

For  Sale — Price  $1200.00.  One  programming 
automation  unit — This  unit  will  operate  8 
hours  continuous  without  attention — using 
a  14  inch  reel  of  double  track  tape  for 
music  at  3%  I.P.S.  and  10  inch  reel  for 
announcements  at  3%  or  71/2  I.P.S.  speed. 
Mounted  on  6  foot  rack — Ideal  for  nightime 
programming.  Contact  Leonard  Ballard, 
Chief  Engineer,  Swanco  Broadcasting,  Inc., 
5th  and  Park  St.,  Des  Moines,  Iowa. 

Ampex  200's  &  450.  Presto  PB-17  Collins cartridge  equipment.  All  operating  within 
factory  specs.  Lang  Electronics,  Inc.,  507 
Fifth  Avenue,  N.  Y.  17.  MU  2-7147. 

WANTED  TO  BUY 

Equipment 
Wanted  in  good  condition  current  Schafer 
automation,  Ampex  350  and  352,  H-P  FM 
monitor,  console  and  T.  T.  300  ft.  1%" 
Heliax  line,  Vs"  Heliax  line,  6  ft.  Parabolic 
for  950  mc.  Box  42M,  BROADCASTING. 
Thoroughly  experienced  radio  executive 
seeks,  equal,  or  majority  ownership,  day- 
timer,  in,  either  Indiana,  Illinois,  Wisconsin, 
Iowa.  Box  642M,  BROADCASTING. 
Wanted:  General  Electric  12.5  kw  UHF 
amplifier  equipment.  Must  be  complete 
with  power  and  heat  exchange  and  in 
good  condition.  Box  711M,  BROADCAST- ING^  

Nebraska  college  needs  board,  turntables, 
arms,  PT-6  Magnecorder.  Contact  Robert 
Larson,  KOVF;  State  College,  Kearney, Nebraska. 

Father-son  team,  long  on  ideas  and  en- 
thusiasm, short  on  cash,  looking  for  op- 
portunity to  acquire  complete  control  of 

Florida  radio  station.  Terms,  not  total 
price  important.  Box  809M,  BROADCAST- ING. 

I  would  like  to  purchase  used  teleprompt- 
ing  cueing  equipment  and  typewriter.  Box 
821M,  BROADCASTING. 

Need  RCA  77-D  or  44-B  mike.  Good  con- 
dition. Also  standard  rack.  WSIP,  Paints- ville,  Ky. 

WANTED  TO  BUY 

Stations 

Responsible  broadcaster  desires  additional 
upper  Midwest  radio  station.  M.D.  Price, 
1152  First  National  Bank  Building,  St.  Paul, Minnesota. 

INSTRUCTIONS 

FCC  first  phone  license  preparation  by 
correspondence  or  in  resident  classes. 
Grantham  Schools  are  located  in  Hollywood, 
Seattle,  Kansas  City  and  Washington.  Write 
for  our  free  40-page  brochure.  Grantham 
School  of  Electronics,  3123  Gillham  Road, 
Kansas  City  9.  Missouri. 

Be  prepared.  First  class  F.C.C.  license  in 
six  weeks.  Top  quaUty  theory  and  labora- 

tory training.  Elkins  Radio  License  School 
of  Atlanta,  1139  Spring  St.,  N.W.,  Atlanta. Georgia. 

Announcing  programming,  console  opera- 
tion. Twelve  weeks  intensive,  practical 

training.  Finest,  most  modem  equipment 
available.  G.  I.  approved.  Elkins  School  of 
Broadcasting,  2603  Inwood  Road,  Dallas  35, Texas. 

Elkins  Radio  License  School  of  Chicago- 
Six  weeks  quality  instruction  in  laboratory 
methods  and  theory  leading  to  the  F.C.C. 
First  Class  License.  14  East  Jackson  St., 
Chicago  4,  Illinois. 

FCC  first  phone  license  in  six  weeks. 
Guaranteed  instruction  in  theory  and 
laboratory  methods  by  master  teachers. 
G.  1.  approved.  Request  free  brochure. 
Elkins  Radio  License  School,  2603  Inwood 
Road,  Dallas,  Texas. 
Be  a  disc  Jockey.  FCC  1st  class  license  in 
6  weeks.  Next  class  starts  August  27 — enroll 
now.  Nation's  leading  d.j.'s  &  engineers teach  you.  Free  placement  service.  Write: 
Academy  of  Television  &  Radio  Inc.,  1700 
E.  Holcombe  Blvd..  Houston,  Texas. 
FCC  first  phone  license  in  6  weeks.  Train 
on  5000  watt  commercial  station.  Air  condi- 

tioned classrooms.  Apply  now  for  special 
summer  rates.  American  Academy  of  Elec- tronics, 303  St.  Francis  Street,  Mobile, 
Alabama. 

Train  now  in  N.Y.C.  for  FCC  first  phone 
license.  Proven  methods,  proven  results.  Day 
and  evening  classes.  Placement  assistance. 
Announcer  Training  Studios,  25  W.  43  N.Y 
OX  5-9245. 

Six  weeks  courses  in  FCC  first  phone  li- 
cense, and  in  Announcing.  Nine  months 

courses  in  Chief  Engineer,  Program  Direc- 
tor, Owner-Manager.  Guaranteed  training 

and  placement  service  since  1947.  Keegan 
Technical  Institute,  207  Madison,  Memphis, Tennessee. 

Since  1946.  The  original  course  for  FCC 
First  Class  Radiotelephone  Operator  License 
in  six  weeks.  Reservations  necessary.  En- 

rolling now  for  classes  starting  September 
19.  For  information,  references  and  reserva- 

tions, write  William  B.  Ogden  Radio  Opera- 
tional Engineering  School,  1150  West  Olive 

Avenue,  Burbank,  California. 
Free  brochure  with  information  covering 
our  6  week  FCC  License  course.  Write  to 
Robert  E.  Johnson,  Pathfinder  School,  6504 
Hollywood  Blvd.,  Hollywood,  CalU.  Summer 
classes  start  July  31,  and  Sept.  18. 

ATC  and  similar  cartridges  rewound  and 
reconditioned.  Xjovr  rates.  Broadcast  As- 

sociates, Box  1392,  Atlanta  1,  Georgia. 
Lange-Liners  Skyrocketing  Ratings  Coast 
to  Coast!  Lange;  5880  Hollywood  Blvd., 
Hollywood,  California. 
28,000  Professional  Comedy  Lines!  Topical 
laugh  service  featuring  deejay  comment, 
introductions.  Free  catalog.  Orben  Comedy 
Books,  Hewlett,  N.  Y. 

Tapes.  1200'  99?;.  Sample  25(4.  Free  catalog. Box  3095,  Philadelphia  50. 

"Stinger  Series"  Forty  musical  cappers, 
stings,  punctuators,  newly  recorded  in  Hi-Fi and  pressed  onto  pure  vinyl  just  $9.95. 
Station  Services,  1st  National  Bank,  Peoria, Illinois. 

Make  your  program  sparkle!  101  features 
and  facts  for  radio  personalities.  $2.00. 
John  Cunningham,  P.  O.  Box  213,  Louisville 
1,  Kentucky. 

Business  Opportunity 

President  wanted.  New  Junior  College. 
Radio,  tv,  drama,  business.  Exceptional  op- 

portunity, qualified  person.  Nominal  in- vestment. Box  56,  Crown  Point,  New  York. 
One  or  two  working  partners  to  operate 
new  station.  Excellent  opportunity  for  the 
right  party.  Reasonable  investment.  Box 
833M,  BROADCASTING. 

RADIO 

Help  Wanted — Management 
IIIIIBI!IIHIIIiaillBinHlimilllHIIIIBIIin:i!1BI1liBIIIII 

MANAGEMENT  INTEREST 

SubstairHal  ownership  interest  avail- 
able for  qualified  manager  willing  to  in- vest in  major  market  property. 

Box  649M,  BROADCASTING 

Production — Programming,  Others 

NEWSMAN 
To  gather,  write,  and  broadcast 
radio  news.  Experienced  newscaster 
or  1962  journalism  graduate  pre- 

ferred. Contact  Personnel  Manager, 
WDBJ,  Roanoke,  Virginia. 

 RADIO  
Situations  Wanted — Management 

LOOKING  FOR  A 
TOP  MANAGEMENT  TEAM? 

High  calibre  three-man  team  with  exten- sive experience  TOGETHER  In  management, 
sales  and  programming,  will  consider  chal- lenging situation  with  single  or  multiple 
station  owner.  We  are  geared  to  reduce 
expense  and  increase  sales.  Metropolitan 
area  preferable  but  not  mandatory.  All  re- 

plies confidential. 
Box  732M,  BROADCASTING 

Sales 

ATTENTION 

North  &  South  Carolina,  Virginia, 
Georgia,  Florida 

20  years  experience,  all  phases  of  ra- 
dio. 7  years  selling,  9  years  with  present 

employer.    College    grad.    Small  or 
medium    market.    Have    been  co-pilot 
long  enough.  Want  to  move  up. 
No  armchair  manager.    Thrives  on 
competition. 

Box  806M,  BROADCASTING 
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Help  Wanted — (Cont'd) 
WANTED  TO  BUY 

For  Sale — (Cont'd) 
Technical 

Equipment 
Stations 

L  S  « 

RADIO  TECHNICAL  : 
SUPERVISOR  : 

50  KW  clear,  one  of  America's  oldest  | and    biggest  radio   operations   in   the  ■ 
East  looking  for  smart  aggressive  studio  ' 
technical   supervisor.   Must   be   experi-  , 
enced   in   all   phases   of  control   room  a 
operations,   have   knowledge   of  trans-  ' 
mit+ers,  AM  &  FM,  and  have  proven  I 
administrative     abilities.     Applicant  ' 
should  have  B.S.  degree  or  equivalent  [ 
nd   have   potential   for  advancement,  i 

Salary  in  excess  of  $10,000  commensu-  ' 
rate  with  qualification.  j 

Box  818M,  BROADCASTING  \ 

L

 
Sal
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 rat
e  

w'i 
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TELEVISION 

Help  Wanted 
Production — Programming,  Otliers 

An  Opportunity  .  .  . 

...  to  be  creative,  to  grow  ...  to 
participate  in  the  great  future  of  a 
major  eastern  television  station  and  its 
parent  company,  one  of  America's 
largest,  most  reputable  operations.  In- 

terested? We  are  ...  in  a  young  man 
who  wants  to  get  ahead  and  has  the 
intellectual  agility,  drive  and  sheer  po- 

tential to  practically  guarantee  his  suc- 
cess as  a  Promotion  Assistant  in  the 

immediate  future  and  higher  manage- 
ment responsibilities  in  the  years  ahead. 

He  need  not  have  a  TV  or  radio  back- 
ground. Are  we  talking  about  you? 

Write  to  us.  Tell  us  about  yourself, 
your  background,  and  why  you  think 
you  are  the  man  for  this  job. 

Box  762M,  BROADCASTING 

EMPLOYMENT  SERVICE 

•     JOBS  IN  • 
RADIO  &  TV 

A  new  concept  in  obtaining  jobs  thr«ughout 
East  Coast  &  Midwest.  Find  out  how  you 
can  list  and  have  your  resume  mailed  to 
over  1000  stations.  A  sure  fire  way  of  ob- 

taining jobs,  for  all  broadcast  personnel, 
experienced  or  professionally  trained.  Writ* 
immediately 

JOB  XCHANGE 
458  Peachtree  Arcade 

Atlanta,  Ga. 

INSTRUCTIONS 

MtniQmniiiiiiiciiuiiiiiiiiinniiiiiiifiiuimniirmattnmimiDiiiiiiKH 

I       SIX  WEEK  COURSES  | 
n    3,  FCC  first  phone  license  5 

b,  Announcer,  Disc-Jockey  E 
c,  Time  Salesman  □ 

NINE  MONTH  COURSES  j 
d,  Chief  Engineer  = 
e,  Program  Director  = 
f,  Owner-Manager.  = 
Guaranteed  training  and  placement.  = 
Our  graduates  are  working  in  all  cate-  s 

_   gories.  1 
5              Write  for  school  catalog  = 
I    KEEGAN  TECHNICAL  INSTITUTE  = 
I                   "Since  1947"  | 1  207  Madison,  Memphis,  Tenn.  = 
paQimnmnnHniHiiiniiimiiniiniiiiiiiiiiriniuKmtmDifriiiniinciR 
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I      What  Will  $50,000  Buy? 
I  Am  looking  for  outright  purchase  or  in- 
■  terest  in  either  radio  or  television  sta- 
g  tion.   General    Manager  of  top  radio 

I  station — non  rocker — in  first  30  markets 
J  for  last  six  years.  Thirteen  years  addi- =  tional  executive  experience  at  TV  sta- 
B  tion,    national    representative   and  na- 
I  tional  network.   In   early  forties.  Will 
I  acknowledge  each  response. 

i        Box  786M,  BROADCASTING 

WANTED 

One  1 -kw  or  5-kw  used  trans- 
mitter. 1  channel  8  antenna. 

1  used  camera.  Ellis  Ander- 
son, WTVY,  Dothan,  Ala- 

bama. SY  2-3195. 

Miscellaneous 

avm^s  On -3^ 
s 

Absolutely  the  lowest  prices  in 
America  on  beautiful  high-quality 
business  cards!  Raised  letters 
look  like  real  engra\'ing.  Ideal  for businessmen,  professional  people, 
salesmen,  or  just  plain  folks  who 
know  the  value  and  prestige  that 
a  fine  business  card  gives  you. 

Simply  jot  down  what  you  want printal  on  your  cards  and  rush 
to  us  for  amazing  48-hour  post- 

paid service.  Include  your  remit- tance o{  only  53.89  per  thousand 
one-color  cards,  or  $4.83  per  thou- 

sand two-color  cards. 
(Colors  are  black,  blue,  and  red.) 

No  C.O.D.'s  please. 
Accuracy  and  satis- 

faction  fully  guaranteed. ■  Order  now  from 

NEW  STUDIOS,  INC, 
p.  0,  BOX  472 

MOWNWOOD,  TEXAS 

FOR  SALE 

Stations 

1 OWNERSHIP 
OPPORTUNITY 

Substanf al  ownership  Interest  available 
for  qual fled  manager  willing  to  invest in  major market  property. 

Box 650M,  BROADCASTING 

FOR  SALE  ' The  only  1000  watt-daytime  radio  station between    New   Orleans   and    Baton    Rouge,  ) 
serving  6  small  towns  on  the  fast  growing 
industrial  Mississippi  River.  A  money  maker  i 
for  the  right  party.  I 

Box  665M,  BROADCASTING 

Pacific  Northwest 
Exclusive   full-time    local    AM  station. 

Price  $30,000.  Half  cash. 
Ideal  man-wife  operation. 

Grosses  between  $27-$30,000. 
Box  728M,  BROADCASTING 

CLASS  B  FM 
Centrally  located  in  Florida  on  Gold 
Coast.  15,000  watt.  All  new  RCA 
equipment.  Good  terms — Priced  for 

quick  sale. 
Box  745M,  BROADCASTING 

OREGON  DAYTIMER 
1000  Watts — No  cash  involved.  Up 
to  ten  years  for  financing  to  quali* fied  buyer. 

Box  746M,  BROADCASTING 

FOR  SALE 
Radio  facility  for  $120,000.  Absentee 
owner  will  sell  for  $40,000  down  with 
balance  over  seven  years.  I  kw  daytimer 
in  Northeast.  Exceptional  opportunity 
for  owner-operator. 

Bo.v    764M.  BROADCASTING 

Ala  singli  dtytimer  $  85M  termi 
Ky  singlfl  daytimer  75M  $29M Fla  medium  fnlltime  275M  $110M 
Ca  metro  fulltime  137M  29% 
Mats  metro  daytimer  225M  ttrm 
La  metro  daytimer  135M  29% 
and  others:  also  newspapers  &  trade  joumib 
CHAPMAN  COMPANY 
1182  W.  Peachtree  St.,  Atlanta  9,  Ga. 

THE  PIONEER  FIRM  OF  TELE- 
VISION  AND  RADIO  MANAGE- 

MENT CONSULTANTS 
ESTABUSHMENT  1946 

Negotiations  Management 
Appraisals  Financing 
HOWARD  S.  FRAZIER,  INC 

1736  Wisconsin  Ave.,  N.W. Washington  7,  D.  C. 

Texas  sin^e  at  approx.  annual  billing. 
S65,000  with  S23,0O0  down — Texas  single 
$63,000  only  S7,30O  down— Colo,  single 
850,000— Tenn.  fulltime  major  $275,000 
—Tenn.  fulltime  major  S350,OO0^ATk. 
single  379,000 — Ark.  medium  $150,000 
— Fla.  fulltime  power  $160,000— La. 
single  S4S,000 — Many  others! 

PATT  McDonald  co. 
Box  9266— GL.  3-806O 
AUSTIN  17,  TEXAS 

—  STATIONS  FOR  SALE   
1.  MIDWEST.  Exclusive.  Daytime.  Asking 
580,000.  Terms. 2.  NORTHEAST.  Full  time.  Cross  exceeds 
$70,000.  Profitable  under  absentee  owner- 

ship. Asking  $125,000.  Terms. 
3.  NORTHWEST.  Metropolitan  market.  Day- time. Absentee  owned.  Asking  $100,000. 
29%  down. 
4.  CALIFORNIA.  Metropolitan  market.  Day- 

time. Asking  $125,000.  Z9%  down. 

JACK  L.  STOLL  &  ASSOCS. 

Saife  600-601  6381  Hollyw'd  Blvd. 
Los  Angel«(  28,  Calif.     HO  4-7279 111 



Here  is  a  plan  to  help  you 

REDUCE  SUFFERING 

AND  TRAGEDY 

With  it,  your  company  can  SAVE  PRECIOUS  IMZ,  while 

CUTTING  COSTS  DUE  TO  ABSENTEEISM  by  as  much  as'h  to^k! 

To  gether,  American  management  and  labor  have  done 

a  remarkable  job  of  reducing  the  incidence  of  indus- 

trial accidents.  In-plant  safety  campaigns  have  been 

so  effective  that  today  it  is  nonwork  accidents  that 

cause  the  bulk  of  lost  lives  and  manhours  in  our 

economy. 

The  National  Safety  Council  has  developed  a  plan  to 

reduce  these  accidents.  Not  only  will  it  save  lives  and 

prevent  crippling  injuries,  but  it  will  add  significantly 

to  the  efficiency  and  net  profits  of  companies  which 

put  it  into  operation. 

Let's  say  you're  an  average  company  or  corporate 
unit  doing  $1  million  in  sales  a  year.  Your  net  is 

around  $73,000.  National  Safety  Council  figures  show 

that  the  average  nonwork  accident  costs  employers 

about  $72.  (You  can  determine  ijour  costs  with  the 

Council's  new  nonwork  accident  report  system.)  Ten 
such  accidents  can  cost  $720— or  about  1%  of  your 

net  profit.  Prevent  those  accidents  and  you  can  add 

1%  to  your  net!  Prevent  twenty— and  add  2%  to  net! 

Experience  shows  that  a  reduction  of  nonwork  accidents 

PiMished  to  save  lives 
in  cooperation  tvith 

The  Advertising  Council  and 
The  National  Safety  Council 

SUPPORT  YOUR  LOCAL 

SAFETY  ORGANIZATION 

by  30%  is  possible!  One  large  company  with  an  excel- 

lent in-plant  safety  record  has  cut  nonwork  accidents 

by  }4  with  its  off-the-job  safety  program!  It's  em- 

ployee's rate  for  motor  vehicle  fatalities  stands  85% 
below  rate  for  all  U.S.  workers!  And  its  already  low 

in-plant  accident  rate  came  down  50  per  cent! 

Here  is  a  rewarding  endeavor  that  pays  immeasurable 

dividends  in  human  and  employee  relations — as  well  as 

an  important  untapped  source  for  cost  control.  You  can 

institute  this  kind  of  program  in  your  company.  Send 

the  coupon  for  a  copy  of  our  booklet  "The  Challenge 

to  Management  of  Off-the-Job  Accidents."  It  will 
show  you  how  to  determine  your  non-work  accident 

costs,  as  well  as  many  tested  ways  to  reduce  this  steady 

waste  of  lives  and  profits.  Send  the  coupon  today. 

HOWARD  PYLE 
President,  The  National  Safety  Council 

I  1 THE  NATIONAL  SAFETY  COUNCIL 
425  NORTH  MICHIGAN  AVENUE,  CHICAGO  11,  ILL. 
Please  send  me  a  copy  of  your  booklet  "The  Challenge  to  Manage- ment of  Off-the-Job  Accidents."  I  want  to  learn  how  my  company can  save  lives  while  cutting  costs. 

ADDRESS. 
J 
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OUR  RESPECTS  to  Julius  Barnathan,  vp  &  general  manager,  ABC-TV 

A  tough  approach  can  mask  a  soft  spot  for  the  underdog 

Julius  Barnathan  is  vice  president  and 
general  manager  of  ABC-TV.  That 
makes  him  No.  2  man  in  the  network. 

As  Mr.  Barnathan  puts  it;  "I'm  Tom 
Moore's  right  hand."  (Mr.  Moore  is 
vice  president  in  charge.) 

'"We  complement  each  other,'"  Mr. 
Barnathan  explained  last  week.  'T'm  in 
this  job  to  get  the  kinks  out  (of  ABC- 
TV'  administration),  to  help  each  de- 

partment— sales,  station  relations  and 

programming,  etc. — to  work  together." 
In  a  way  of  speaking,  Mr,  Barna- 

than, who  conveys  a  pleasing  bluntness, 
visualizes  his  functions  as  that  of  "ref- 

eree or  judge.""  But,  he  adds,  he  must 
keep  in  mind  and  reconcile  "what's 
right  and  best  for  the  department  with 

what's  right  and  best  for  the  company." 
His  trouble-shooting  brings  him  into 

daily  contact  with  a  cross-section  of 

the  net^'ork's  operation. 
A  formula  for  success?  Mr.  Barna- 

than's  philosophies,  which  come  tumb- 
ling forth  rapidly,  can  be  summed  up 

in  a  few  sentences: 

No  Patsy  ■  He's  not  afraid  to  give 
his  opinion,  or  as  he  puts  it.  he  is  not 
afraid  to  make  a  decision.  He  will  not, 

as  he  phrases  it,  "patsy  and  roll  over 
for  people."  "But,"  he  says,  "if  you 
are  tough,  play  it  fair.'"  He  character- izes his  personal  relations  in  and  out 

of  the  network  as  an  "open  book"' — 
"I  put  the  cards  on  the  table.""  Finally, 
he  believes  in  giving  department  heads 

authority  and  responsibility.  And  he's 
not  a  loner — "two  can  ride  the  same 
coattail." 
Mr.  Barnathan,  who  traveled  up 

from  humble  beginnings  on  New  York's lower  East  Side  to  prominence  in  a 

field  that  constantly  tests  one's  mettle, 
is  not  unaware  of  the  little  fellow.  When 

talk  about  the  profitability  of  the  na- 

tion's top  25  stations  gives  rise  to  con- 
cluusions  that  there  are  high  profits  for 
all  tv  stations  he  knows  better — knows 
that  there  are  other  far  less  profitable 
stations. 

These  stations  are  the  "underdogs" 
to  Mr.  Barnathan,  whose  career  at 
ABC-TV  included  executive  responsi- 

bilities in  station  relations. 

For  example,  he  turns  to  the  sta- 
tion which  is  not  in  a  big,  concentrated 

population  area.  Because  of  its  loca- 
tion, the  station  must  have  a  taller  (and 

more  costly)  tower,  and  a  bigger  sales 
staff  to  cover  more  territon-.  Yet,  says 
Mr.  Barnathan,  this  size  station  must 

operate  on  "far  less"  return  and  needs 
to  rely  more  on  outside  programming 
sources  than  the  more  profitable  sta- 

tions in  populated  markets. 
Mr.  Barnathan  mentions  at  least  three 

dates  which  are  important  to  his  ca- 
reer but  there's  one  other:  Jan.  22, 

1927,  when  he  was  born  in  New  York. 
Ethnic  American  ■  His  family  roots 

are  representative  of  ethnic  differences 
in  the  U.  S.  makeup.  His  antecedents 
were  Spanish  Jews  who  emigrated  from 
Spain  through  Turkey  and  to  South 
.America  and  finally  to  New  York. 

For  Mr.  Barnathan,  his  background 
and  further  studies  have  sparked  an 

interest  in  peoples'  origins.  He  hopes 
some  day  to  make  this  study  of  ethnic 
origins  of  people  and  names  a  more 
active  life's  interest. 

After  high  school,  Mr.  Barnathan 
ser\'ed  as  a  combat  air  crewman  in  the 
naxy  at  the  "back  end  of  the  war"  and 
in  the  mid-40s  dove-tailed  work  (at 
the  Atlantic  &  Pacific  Tea  Company) 
with  education,  a  formula  that  included 

sharing  expenses  with  his  tv\-in  brother, 
Morris  Barnathan,  now  an  engineer. 

JuHus  Barnathan  majored  in  mathe- 
matics and  economic  statistics  at 

Brooklyn  College  (degree  in  Februar}' 
1951)  and  went  on  to  earn  his  Mas- 

ter's degree  in  mathematical  statistics 
from  Columbia  U.  in  1954  (he  stUl 
occasionally  works  out  a  series  of  prob- 

lems in  calculus  to  sharpen  his  skill). 
After  some  experience  in  actuarial 

work  in  the  insurance  field,  Mr.  Barna- 
than moved  toward  market  research, 

joining  the  Kenyon  &  Eckhardt  Ad- 
vertising Agency  in  1952.  At  K&E, 

his  bent  was  toward  broadcast  research. 
This  brings  up  the  first  important 

date  in  his  career  learning:  Oct.  11, 
1953,  when  the  Ed  Sullivan  Show  on 
CBS-TV^  (constantly  being  thumped  at 
the  ratings  poll)  first  featured  singer 
Julius  La  Rosa;  for  Mr.  Barnathan  the 

ABC-TV's  Barnathan 
Simple,  sentimental  homilies 

resulting  high  rating  indicated  that  peo- 

ple will  change  viewing  habits  "if 
there's  something  to  change  to."  (Mr. 
Barnathan  was  carefully  tracking  the 

Sullivan  show's  audiences  while  at K&E). 

In  1954,  Mr.  Barnathan  moved  to 
ABC-T\^,  serving  as  supervisor  of 
ratings,  and  two  years  later  was  named 
manager  of  t\'  research  and  a  director 
in  1957.  He  was  elected  a  vice  presi- 

dent in  March  1959,  and  placed  in 
charge  of  research  and  in  July  of  that 
year  became  vice  president  of  affiliated 
tv  stations.  In  Januar.'  1962,  he  was 
made  president  of  ABC  o^Tied  and 
operated  tv  stations. 

A  Sputnik  ■  The  other  dates  he  has 

circled:  Oct.  27,  1954 — Disneyland's 
ABC-TV  debut,  which  proved  to  Mr. 
Barnathan  that  given  the  programming, 
a  network  can  overcome  lack  of  ac- 

ceptance in  a  given  market  (he  calls 

Disneyland  ABC-T\'"s  first  "Sputnik" in  program  development) ;  and  March 
19,  1962 — the  day  he  learned  of  his 
appointment  (and  the  challenge  ex- 

tended to  him)  as  vice  president  and 
general  manager  of  the  network. 

A  serious  executive  who  thinks  deep- 
ly about  tv  and  its  problems.  Mr.  Bar- 

nathan has  his  lighter  side.  He"U  quick- ly break  down  a  grim  mood  with  a 
deep  chuckle  or  a  belly  laugh.  Never 

one  to  take  himself  seriously,  he's  more 
often  pulling  a  ""Jack  Benny."  using  his own  foibles  as  the  butt  of  a  quip.  (He 

doesn't  admit  to  just  helping  out  a  less 
formnate  friend  or  colleague — but  he 
says  pixie-hke,  after  offering  an  assist 
to  such  a  phone  caller,  "I  also  operate 
an  employment  agency  on  the  side,  you 

know."") 

Mr.  Barnathan  boasts  that  he's 
learned  at  AB  C-TS'  how  to  telescope 
16  years  of  experience  into  8  years, 
and  now  works  a  shorter  day  that 
nevertheless  runs  from  S  a.m.  to  6:30 

p.m. 

His  "wife  is  the  former  Lorraine  Glo- 
gower.  They  live  in  a  split  le\el  house 
on  Long  Island  with  their  two  children, 
9-year-old  Joyce  and  6-year-old  Daniel. 

As  to  hobbies,  that  16  years  in  8 

make  it  difficult  to  "maintain"  any.  But he  has  his  Interests. 

A  man  of  simple  homilies,  senti- 
mentally expressed,  but  with  the  ring 

of  sincerit}'  (example:  "I  believe  you 
have  to  have  strong  people  under  you; 

it's  the  only  way  to  get  ahead"),  Mr. 
Barnathan  likes  and  wants  to  help  other 
people.  He  says: 

"I  was  brought  up  in  an  area  that 
has  a  lower  percentage  of  college  grad- 

uates than  any  other  place  in  the  coun- 

try. I  have  lots  of  friends  to  help." 
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EDITORIALS   

Telstar's  triumph 
ADD  Tuesday,  July  10,  1962  to  the  roll  of  historic 

events  in  communications.  The  first  live  telecast  was 

relayed  from  space  by  AT&T's  Telstar  and  appropriately heralded  as  the  advent  of  a  new  era. 
Commentators  of  the  three  television  networks  joined 

government  officials  and  executives  of  AT&T  in  applauding 
the  event  as  a  triumph  paralleling  the  invention  of  the 
printing  press,  the  telegraph,  the  telephone  and  wireless. 

As  was  expected,  emphasis  was  given  use  of  satellite  sys- 
tems in  transmitting  television  programs  to  all  the  world 

as  the  medium  that  eventually  could  bring  amity  and  under- 
standing to  all  peoples.  Satellites  can  provide  the  conduits, 

but  it  will  take  much  more  than  the  technical  means  to 
achieve  the  cherished  result  in  this  troubled  world. 

Our  hats  are  off  to  AT&T  and  NASA  for  their  teamwork 
in  executing  a  perfect  orbit  and  a  perfectly  functioning 
active  satellite — the  first  of  many  that  will  be  needed  to 
provide  reliable  global  communications.  We  go  along  with 

the  statement  of  AT&T's  chairman,  Frederick  R.  Kappel, 
that  the  really  significant  achievement  was  the  orbiting  by 

the  United  States  of  a  communications  satellite  "before 

anyone  else." Telstar  was  an  achievement  of  private  enterprise  working 
hand-in-hand  with  government.  It  demonstrated  the  sound- 

ness of  the  proposal  originally  endorsed  by  President  Ken- 
nedy and  espoused  by  the  FCC  for  a  privately-owned  com- 

munications satellite  corporation,  to  be  regulated  by  the 
government,  and  with  public  stock  participation.  Perhaps 
the  recalcitrants  in  Congress,  who  are  filibustering  for 
government  ownership  in  defiance  of  our  free  enterprise 
tradition,  will  take  heed. 

What  will  satellite  communications  mean  to  television? 
While  instant  intercontinental  transmission  is  the  most  ex- 

citing and  glamorous  aspect,  television  isn't  likely  to  be- 
come an  important  part  of  the  traffic  load  of  future  satel- 

lite systems.  News  and  special  events  of  importance — per- 
haps a  dozen  a  year — may  be  relayed  via  space  systems 

but  not  entertainment  or  educational  programs.  Time  dif- 
ferentials, language  barriers,  commercial  sponsorship  prob- 

lems as  well  as  pure  economics  mitigate  against  consistent 
satellite  interchanges.  Instant  tape  recordings  and  jet  air- 

craft will  continue  to  carry  most  of  the  program  loads. 
Because  of  the  great  expense  involved  in  launching  space 

communications,  the  carriers  will  look  to  the  most  expedi- 
tious means  of  recouping  their  investments.  Telephone 

(600  messages  can  be  carried  simultaneously  on  a  band 

needed  to  accommodate  a  tv  relay),  telegraph,  still-picture 
and  data-processing  are  the  payload  services  for  future 
global  satellite  systems  of  which  Telstar  is  the  forerunner. 

Last  week's  successful  launching  indubitably  justifies  the 
superlatives  used  by  the  commentators  and  the  government 
and  industry  entrepreneurs.  Television  will  benefit  through 
vastly  improved  access  to  news  and  special  events,  but  its 
part  will  be  as  an  occasional  customer  of  the  common  car- 

rier, not  as  "leased  circuit"  contractor. 

No  easy  way  out 

SOME  of  the  testimony  at  last  week's  Senate  hearings  on revision  of  the  political  broadcasting  law  indicated 
that  some  broadcasters  are  still  unable  to  understand  the 

differences  between  a  hired  hall  and  a  medium  of  jour- 
nalism. 

As  long  as  these  distinctions  remain  obscure  to  any  sig- 
nificant number  of  broadcasters,  it  is  useless  to  hope  that 

radio  and  television  will  mature  into  their  full  potentials  as 
communications  organs.   For  every  influential  broadcaster 
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who  asked  last  week  for  the  freedom — and  the  risk — to 
present  political  intelligence  in  accord  with  his  own  editorial 
judgment  there  was  another  who  asked  for  some  kind  of 
government  protection  that  would  lessen  the  discomforts 
of  his  own  decision-making.  It  was  not  a  week  to  which 
great  traditions  will  be  traced. 

It  must  be  hoped,  of  course,  that  the  arguments  of  those 
who  spoke  as  journalists  before  the  Senate  Communications 
Subcommittee  last  week  made  more  impression  than  the 
arguments  of  those  who  temporized.  This  will  happen 
only  if  great  numbers  of  individual  broadcasters  who  aspire 
to  a  status  of  equality  with  older  journalism  media  assert 
their  desires  in  personal  communications  with  their  senators 
and  congressmen.  Meanwhile,  the  record  is  clouded  by 
reservations  like  these: 

■  One  important  witness  requested  that  the  law  retain  a 

prohibition  against  the  editing  of  candidates'  speeches  on 
the  grounds  that  the  "doctrine  of  'no  censorship'  of  political 
broadcasts  is  wholly  consonant  with  the  principles  of  free 

discussion  which  broadcasters  wish  to  encourage." 
■  Another  broadcasting  witness  supported  retention  of 

the  same  prohibition  against  censorship  on  the  grounds  the 
law,  as  now  written,  protects  broadcasters  against  libel 
suits  that  may  arise  from  political  broadcasts. 

■  A  third  witness  argued  for  retention  of  the  equal-time 
restriction  for  candidates  for  all  offices  except  those  of 
President  and  Vice  President  on  the  grounds  that  broad- 

casters might  not  be  capable  of  recognizing  the  development 
of  significant  third  party  candidates  for  lesser  offices. 

Any  broadcaster  who  seeks  protection  against  libel  ac- 
tions that  may  result  from  broadcasts  on  his  own  station 

cannot  simultaneously  seek  any  form  of  editorial  control 
over  what  he  broadcasts.  Libel  is  the  risk  any  journalist 
takes  when  he  practices  journalism. 

Any  broadcaster  who  admits  he  lacks  the  judgment  to 
differentiate  between  a  political  movement  that  is  significant 
and  one  that  is  frivolous  is  also  admitting  he  lacks  the 
capacity  to  judge  the  importance  of  news  of  any  kind.  It 
would  be  better  for  that  kind  of  broadcaster  to  admit  he 
is  not  in  the  news  business. 

There  is  at  least  an  outside  chance  for  repeal  of  the 
equal-time  provisions  of  the  political  broadcasting  law  at 
this  session  of  Congress  and  a  better  chance  of  obtaining 
a  trial  suspension  of  the  law  for  the  1962  and  1964  cam- 

paigns. Neither  will  come  about,  however,  unless  a  vast 
number  of  individual  broadcasters  who  are  serious  about 
their  future  as  communicators  make  known  their  views, 
intentions  and  senses  of  responsibility. 

Drawn  for  BROADCASTING  by  Sid  Hlx 

"I've  heard  the  radio  reps  have  a  hard  time  seeing  some 

of  these  timebuyers!" 
BROADCASTING,  July  16,  1962 



KSTP-TV 

PRESENTS 

DOCTOR
'S 

HOUSE  CALL 

JAMES 

ROGERS 

FOX.M.D. 

From  5:40  to  5:45  pm,  Monday  through  Fri- 

day, Dr.  James  Rogers  Fox  appears  on  KSTP- 
TV  to  discuss  medical  subjects  and  problems 
of  interest  to  thousands  of  viewers. 

A  practicing  physician  in  the  fields  of  internal 

and  occupational  medicine  for  more  than  16 

years,  the  personable  and  articulate  Dr.  Fox 
has  made  the  show  an  immediate  success. 

DOCTOR'S  HOUSE  CALL  is  approved  by  the 
Minnesota  Medical  Association.  The  radio 

version  of  the  show  is  currently  being  broad- 

cast on  more  than  100  stations  (KSTP  Radio 

is  one  of  them)  including  Australia,  New  Zea- 

land, Hong  Kong  and  Canada.  It  is  approved 

by  the  American  Medical  Association. 

For  information  regarding  availabilities  in 

DOCTOR'S  HOUSE  CALL,  contact  a  KSTP 

TV  representative  or  your  nearest  Edward 

Petry  office. 

Represented  by MINNEAPOLIS  •  ST.  PAUL 

100,000  WATTS  •  NBC 

A  GOLD  SEAL  STATION 

The  Original  Station  Representative 



RCA's  Image  Orthicons  and  Vidicons 

Meet  Industry's  Demands  for  Image  Quality 

Image  quality  and  TV-Camera  Tube 
quality  go  hand  in  hand.  And  the  star 
performers  in  the  quality  department  in 

any  TV  function  are  RCA  Image  Orthi- 
cons and  RCA  Vidicons.  In  both  lines, 

RCA  has  the  widest  range  of  tubes  in  the 
field,  plus  unmatched  performance  and 
reliability  characteristics. 

RCA  introduced  the  first  Image  Orthi- 
con  in  1946;  the  first  Vidicon  in  1952. 

Over  the  years,  RCA  research  and  devel- 

opment continue  to  set  the  "standards" 
of  image  quality  for  studio,  closed-cir- 

cuit, and  remote  TV.  While  no  one  cam- 
era tube  possesses  all  of  these  character- 

istics, some  of  the  RCA  standards  in- 

The  Most  Trusted  Name  in  Television 

elude:  highest  sensitivity,  highest  resolu- 
tion, lowest  lag,  highest  signal-to-noise 

ratio,  finest  registration  capability,  great- 
est freedom  from  spurious  signals,  and 

the  most  uniform  tube-to-tube  product. 

These  families  of  RCA  TV-Camera 

Tubes  include  units  for  low-light-level 
work,  others  that  double  for  indoor  and 

outdoor  operation,  and  for  color  and 
black-and-white.  There  are  tubes  for  su- 

perior successive  recording  of  tapes  and 

tubes  to  suppress  "TV  Ghost"  and  other undesirable  effects. 

Whatever  your  station  requirements, 

there's  an  RCA  Image  Orthicon  or  an 

RCA  Vidicon  to  provide  superior  T\, 

pickup  for  your  specific  application.  Fc 
information  on  specific  types,  see  yoi 
authorized  RCA  Distributor  of  Broac 
cast  Tubes,  rca  electron  tube  div 
SION,  HARRISON,  N.  J. 

Recently  sent  to  TV-station 
Chief  Engineers  througtiout 
the  country,  this  attractive, 
two-color  brochure,  RCA 
Camera  Tubes  — 1  CE-262, 
contains  pertinent  informa- 

tion and  illustrations  point- 
ing out  some  of  the  superior 

design  features  found  in 
RCA  TV  Camera  Tubes.  Ad- 

ditional copies  may  be  ob- 
tained through  your  local 

distributor. 
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NBC-TV  affiliates  will  get  5%  reduction  in 

compensation  Jan.  1  23 

Ad  budgets  of  100  leading  advertisers  give 

lion's  share  to  tv  24 

Surprise  moves:  Lou  Hausman  goes  to  NBC; 

Danish  takes  over  TIO  54 

IVICA  caught  in  middle  between  guild  ruling 

and  antitrust  suit  59 
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TV 

is  news 

as  it  happens 

What  happens,  when  it  happens  and  as  it 

happens.  No  medium  matches  Television 

when  it's  live  and  on-the-spot.  These  stations 

are  proud  to  be  part  of  Television's  contribu- 
tion to  fast,  accurate,  alive  coverage  of 

today's  important  news  events. 

;3B-TV   Albuquerque 
^SB-TV  Atlanta 
;-RO-TV   Bakersfield 
*f3AL-TV   Baltimore 

'«GR-TV   Buffalo 
^i/8N-TV  Chicago 
^FAA-TV   Dallas 

*  :DAL-TV   Ouluth-Superior 
mm-iy  Flint-Bay  City 
_;PRC-TV  Houston 

jVQAF-TV  Kansas  City 
BiARK-TV  Little  Rock 

■ICOP  Los  Angeles 
•^VISN-TV  Milwaukee 
|,;STP-TV  ...Minneapolis-St.  Paul 
^'SM-TV   Nashville 

WVUE  New  Orleans 

WTAR-TV.  .Norfolk-Newport  News 
KWTV  Oklahoma  City 
KMTV   Omaha 
KPTV  Portland,  Ore. 
WJAR-TV   Providence 

WTVD   Raleigh-Durham 
WROC-TV   Rochester 
KCRA-TV  Sacramento 
KUTV  Salt  Lake  City 
WOAI-TV  San  Antonio 
KFMB-TV  San  Diego 
WNEP-TV.  .Scranton-Wilkes  Barre 
KREM-TV   Spokane 
WTHI-TV  Terre  Haute 
KVOO-TV   Tulsa 

Edward  Retry  &  Co.,  Inc. 

NEV/  YORK      •      CHICAGO      '     ATLANTA     •      BOSTON      •      DALLAS      •      DETROIT      ■      LOS  ANGELES      •      SAN   FRANCISCO      •      ST.  LOUIS 



IN  THE  JOHNSTOWN-ALTOONA  MARKET 

EDUCATIONAL 

FACILITIES 

WJAC  TVis  fin. 

where  it  counts! . . . 

OVER  7-1/2  MILLION  DOLLARS 

IN  PUBLIC  AND  PAROCHIAL 

SCHOOL  PROJECTS  in  the  Johns- 

town-Altoona  Market,  plus  another  13 

million  in  schools  and  colleges  in  the 

contiguous  area,  is  a  good  indicator  of 

the  solid  potential  of  this  Southwestern 

Pennsylvania  area.  It  means  established 

families--a  big  audience  for  your  message 

—a  market  for  your  products.  And  the  key 

that  unlocks  this  business  is  WJAC-TV-- 

the  station  more  people  watch  most! 

Facts  and  figures  prove  the  point--WJAC- 

TV  is  first  where  it  counts --in  top  shows, 

top  audience,  total  coverage. 

Get  all  the  details  from  . 

HARRINGTON,  RIGHTER  and  PARSONS,  INC. 



Recognizing  the  need  for  educational  televis- 

ion and  its  impact  on  the  community,  KTVI 

is  programming  "Spotlight  on  KETC" — two 

half-hour  segments  weekly  throughout  the  sum- 

mer while  KETC  is  off  the  air.  Through  KTVI, 

educational  station  KETC  continues  to  serve 

the  St.  Louis  area  during  summer  vacation. 

In   St.  Louis   the  Quality  Buy  is   KTVI  .  .  . 



According  to  the  ARB  Market  Report 

for  April,  1962,  KRLD-TV  delivered 

17,400  more  TV  Homes  than  Station 

B,  21,200  more  than  Station  C,  and- 

53,500  more  than  Station  D.* 

Take  advantage  of  these  plus  fig- 

ures. See  your  Advertising  Time 

Sales  representative.  He'll  design  a 

schedule  tailored  to  your  exact  re- 

quirements. 
*9:00  a.m.  to  midnight, 
Monday  thru  Sunday 

represented  nationally  by 
Advertising  Time  Sales,  Inc. 

THE    DALLAS   TIMES    HERALD  STATIONS 

MAXIMUM  POWER  TV-TWIN  to  KRLD  radio  1080,  CBS  outlet  with  50,000  watts 
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CLOSED  CIRCUIT Anyone  in  Celler's  sights? 
Announcement  last  week  by  House 

Antitrust  Subcommittee  Chairman 
Emanuel  Celler  (D-N.Y.)  that  his 
committee  will  undertake  economic 

study  of  news  media,  including  news- 
paper ownership  of  broadcast  stations, 

after  current  Congressional  session  ad- 
journs, brought  immediate  repercus- 

sions among  newspaper-owned  sta- 
tions. Some  thought  inquiry  had  been 

triggered  by  recent  S42  million  acqui- 
sition by  S.  I.  Newhouse  of  New 

Orleans  newspapers  but  Mr.  Celler 
said  it  was  not  aimed  at  anyone  in 
particular. 

Mr.  Newhouse.  whose  broadcast 

properties  inchide  WSYR-AM-FM-TV 
Syracuse.  N.  Y.;  WAPl-AM-FM-TV 
Bj-minoham.  Ala.;  WPTA  (TV)  Har- 
rishurg.  Pa.:  509c  of  KOIN-AM-FM- 
TV  Portland.  Ore.,  and  25%  of  KTVl 
(TV)  St.  Louis,  has  never  sought  to 
acquire  broadcast  properties  independ- 

ent of  newspapers.  His  approach  has 
been  to  acquire  newspapers  in  markets 
where  he  felt  there  was  growth  poten- 

tial. If  they  happened  to  have  broad- 
cast facilities  as  part  of  package,  he 

bought  them.  Most  of  his  newspaper 
properties  have  no  radio-tv  adjuncts. 

315  amendment  unlikely 

Prospects  for  liberalizing  Sec.  315 
this  year  appear  dim  unless  there  is 
sudden  upsurge  of  interest  among 
broadcasters  in  amending  equal-time 
requirement  or  suspending  it  for  1962 
elections.  Sen.  John  O.  Pastore  (D- 
R.I.).  Communications  Subcommittee 
chairman  and  advocate  of  Sec.  315 

liberalization,  says  soundings  he's 
taken  indicate  colleagues  would  prefer 
leaving  law  as  is.  Adding  to  gloom  of 
those  favoring  change  is  complete  in- 

difference, if  not  hostility,  in  House  to 
Sec.  315  proposals. 

//  no  action  is  taken  this  year,  how- 
ever, it's  believed  attempt  will  be  made 

in  next  Congress  to  include  lesser  can- 
didates in  exemption  from  Sec.  315 

that's  virtually  certain  to  be  granted 
for  candidates  for  1964  presidential 
and  vice  presidential  campaigns. 

Two-day  meeting 
One  of  busiest  meetings  in  FCC 

history  in  prospect  for  this  week  with 
agenda  items  so  numerous  that  agency 
has  set  aside  both  Wednesday  and 

Thursday  for  meeting.  Agenda  is  over- 
loaded with  individual  station  items — 

but  most  controversial  issues  hanging 
fire  for  several  months  were  not  slated 
for  consideration  as  of  last  Friday. 
These  include  program  reporting 
forms,  on  which  commissioners  are 

said  to  be  "hopelessly  divided";  station 

filing  fees:  network  option  time,  and 
fm  rulemaking.  Any  of  these  may  be 
added  up  to  the  last  minute.  This  will 
be  next-to-last  FCC  meeting  prior  to 
August  recess,  with  brief  session 
planned  Aug.  1  to  comply  with  law 
requiring  at  least  one  FCC  meeting 

per  month. 

Ford  and  Philadelphia 

Chances  better  than  even  that  an 
FCC  commissioner  will  preside  at 
NBC-RKO-Philco  hearing  on  Phila- 

delphia tv  situation  (see  page  34),  and 
indications  are  it  will  be  Frederick  W. 
Ford.  This  possibility  was  discussed 

at  meeting  last  week  because  of  im- 
portance of  case  and  fact  attorney 

general  is  party.  During  previous 
service  at  FCC  as  first  chief  of  Broad- 

cast Bureau's  hearing  division.  Com- missioner Ford  tried  several  tough 
cases,  including  ABC-Paramount 
merger.  Site  and  date  of  NBC-RKO- 
Philco  hearing  have  not  been  set. 

NBC-TV  preview 
NBC-TVs  annual  closed-circuit  to 

preview  fall  program  schedule  to  affil- 
iates, which  at  one  point  seemed  apt 

to  be  passed  up  this  year,  is  back  on 
active  list  and  tentatively  scheduled 
for  presentation  in  early  September. 
NBC-TV  affiliates  board  reportedly 
got  it  reinstated  by  stressing  impor- 

tance of  preview  as  local  sales  tool, 

and  this  year's  is  now  set  for  taping 

Aug.  12.  ' 
FCC  seeks  $1.5  million 

FCC  made  its  pitch  for  supple- 
mental appropriation  of  $1,517,000 

before  House  Independent  Agencies 
Appropriations  Subcommittee  last 
Monday  to  defray  costs  of  its  new 
million-dollar  data  processing  center, 
for  personnel  to  administer  new  space 
communications  program  and  to 
modernize  four  monitoring  stations. 
Funds  would  supplement  fiscal  1963 
appropriation  (which  began  July  1) 
of  approximately  S 1 3  million  for  ordi- 

nary business.  Data  processing  equip- 

ment would  handle  FCC's  licensing 
operations  in  all  fields  and  presumably 
eventually  would  pay  for  itself  by  re- 

lieving substantial  portion  of  its  staff 
of  manual  operations.  Additional  bid 
seeks  18  posts  for  data  processing  and 
20  for  space  administration. 

Detroit  broadcast  minded 

Detroit  rumor  sifters  currently  are 
picking  this  combination:  Ford  and 
Chrysler  may  buy  more  broadcast  this 

next  year:  General  Motors  about  same 
but  chipping  away  some  radio  to  pay 
higher  costs  in  other  media.  By  mid- 
August  availability  requests  should  be 
flowing  strong.  Auto  row  is  in  good 

spirits  over  this  year's  sales  records, best  since  1955  high. 

Dodge  Div.,  Chrysler  Corp.,  De- 
troit, which  rarely  has  advertised  via 

spot  tv,  is  lining  up  substantial  spot  tv 
effort  for  fall.  Dodge  said  to  be  pre- 

paring campaign  lasting  as  much  as 
eight  weeks  in  more  than  100  mar- 

kets, utilizing  20-  and  60-second  an- 
nouncements starting  in  September. 

Company  will  also  buy  radio.  Dodge 
has  been  consistent  network  sponsor 
for  years.  Agency:  BBDO.  Detroit. 

iVlarket  casualty 

Prospective  sale  of  Time  Inc.'s \\TCN-AM-TV  Minneapolis-St.  Paul 
to  group  of  local  businessmen  for 
about  S3  million  (Closed  Circuit. 
May  21)  has  fallen  through  because 
stock  market  drop  lessened  value  of 
collateral  put  up  for  loans.  Although 

there  are  no  new  negotiations,  it's  no secret  that  Time  is  prepared  to  dispose 
of  Minneapolis-St.  Paul  properties. 

Week-end  workers 

Washington  attorneys  and  engineers 
disgruntled  at  refusal  by  FCC  to  ex- 

tend deadline  (today.  Monday)  for 

reply  comments  on  rule-making  to 
delete  vhf  channels  from  eight  cities. 
FCC  action,  announced  Wednesday, 

caused  rapid  change  of  plans  for  week- 
end by  lawyers  and  engineers  who  had 

assumed  replies  would  not  be  required 

because  of  FCC's  commitment  to  Con- 
gress that  it  would  take  no  action  on 

these  deintermixture  cases  until  all- 
channel  sets  were  given  honest  trial 
(five  to  seven  years)  to  see  if  this  ap- 

proach would  overcome  uhf  problem. 
Congress  passed  and  President  signed 
bill  requiring  that  all  tv  receivers  in- 

clude both  vhf  and  uhf  channels. 

Reason  for  FCC  move,  according 
to  commission  sources,  is  fear  of 

possible  court  reversals  unless  rule- 
making docket  is  completed  and  FCC 

issues  decision  according  to  book.  Also 

belief  in  some  quarters  that  FCC's 
agreement  not  to  pursue  deintermix- 

ture juight  be  considered  ex  parte 
by  courts  under  Sangamon  Valley  rul- 

ing if  rule-making  is  dismissed  out  of 
hand  without  action  on  record.  Hot 
letter  was  sent  to  FCC  July  19  by  Rep. 
Vernon  W.  Thomson  (R-Wis.).  He 

chided  FCC  for  breaking  "spirit  and 
letter  of  its  moratorium  commitment." 
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earner 

Provocative  Public  Affairs  Programming 

Attuned  To  Our  Adult  Audience 

Privately,  our  creative  and  camera  folks  have  a  passion  for  public  affairs.  With  brains 

and  know-how,  they  battle  to  conquer  the  challenge  of  year-round  production  of  shows 

as  gripping  and  technically  expert  as  our  recent  "In  a  Time  of  Evil,"  a  depth  study  of 
Hitler,  "Law  Day,  1962,"  and  "City  Beneath  Detroit,"  a  trip  through  the  salt  mines.  And 
they  win  . . .  win  consistent  praise  from  the  thinking  adults  who  make  up  the  big  majority 

of  the  audience  for  Detroit's  No.  1  station. 

WJBKTV 

DETROIT 

MILWAUKEE 
WITI-TV 

CLEVELAND 

WJW-TV 

ATLANTA 
WAGA-TV 

DETROIT 

WJBK-TV 

TOLEDO 
WSPD-TV 

NEW  YORK WHN 1  MPORr.-l.\T  STJTIO.XS 
IX  IMPORTANT  MARKETS 

MIAMI 
WGBS 

CLEVELAND 
WJW 

LOS  ANGELES 
KGBS DETROIT 

WJBK 
TOLEDO 
WSPD 

PHILADELPHIA WIBG STORER 

BRa^DCJSTING  COMPJm' 

6 

STORER  TELEVISION  SALES,  INC.,  representatives  for  all  Storer  television  stations 
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WEEK  IN  BRIEF 

Networks  naturally  believe  their  affiliates  should  share 

rising  program  costs.  Last  week  NBC-TV  cut  the  pay  of 
affiliates  by  5%,  following  similar  CBS-TV  action.  ABC-TV 
revises  daytime  rates.  See  lead  story  .  .  . 

NBC-TV  AFFILIATE  PAY  CUT  ...  23 

The  St.  Louis  ch.  2  case  in  the  news  again.  Last  week 
the  FCC  decided  not  to  shift  the  channel  to  Springfield, 
Hi.,  feeling  it  would  hurt  uhf  there.  KTVl,  occupying  the 
facility,  has  a  short  license.  See  .  .  . 

CH.  2  STAYS  IN  ST.  LOUIS  ...  38 

Last  year  over  half  the  top  100  national  advertisers  in- 
creased their  tv  budgets.  P&G.  of  course,  tops  the  list 

of  tv  sponsors.  An  analysis  of  major  advertisers  and  the 
way  they  buy  tv  time.  See  .  .  . 

TV'S  SHARE  OF  BUDGETS  ...  24 

Monday,  July  23,  marks  tv's  global  debut.  Formal  pro- 
graming will  be  exchanged  by  United  States  and  Europe 

by  means  of  Telstar,  AT&T's  orbiting  relay.  Already  color 
tv  has  been  relayed.  See  .  .  . 

TELSTAR  PROGRAM  EXCHANGE  ...  63 

The  powerful  MCA  production  firm'  and  talent  agency 
is  now  caught  between  two  forces — a  U.  S.  antitrust  suit 

and  a  talent  guild's  ruling.  It's  a  tough  dilemma;  the  final 
outcome  is  important.  See  .  .  . 

MCA  SEEKS  WAY  OUT  ...  59 

The  three  tv  networks  aren't  talking  but  it's  obvious 
they  will  fight  the  FCC's  proposal  to  make  public  their 
contracts  with  affiliates.  The  idea  has  been  hanging 
around  the  FCC  for  several  years.  See  .  .  . 

MAKING  CONTRACTS  PUBLIC  ...  42 

A  man  who  has  guided  Television  Information  Office 

for  its  whole  life,  Louis  Hausman,  is  now  at  NBC  in  a  top 
executive  post.  Roy  Danish,  his  assistant  at  TIO,  was 
appointed  his  successor  in  top  TIO  job.  See  .  .  . 

HAUSMAN,  DANISHJMAMED  ...  54 

Findings  of  researchers  are  sometimes  put  to  unex- 
pected uses.  That  happened  to  an  Oklahoma  State  U. 

study  of  15  families — it's  the  basis  of  newspaper  stories 
showing  tv  really  isn't  so  good  after  all.  See  .  .  . 

OKLAHOMA  STUDY  PROBES  TV  ...  57 

That  iong-hovering  exchange  of  stations  by  NBC  and 

RKO-General  will  go  to  an  FCC  hearing.  It's  been  pending 
there  for  over  two  years.  Philadelphia,  Boston  and  Wash- 

ington properties  are  involved  in  deal.  See  .  .  . 

FCC  SETS  NBC-RKO  PROBE  ...  34 

A  blended  government  and  private  broadcasting  system 

in  Canada  is  seeing  exciting  days.  The  government's  CBC 
shows  a  heavy  loss,  ascribed  to  competition  from  new 
private  tv  network  and  independents.  See  .  .  . 

CBC  1962  SALES  DROP  ...  63 
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Don't  let  the  name  fool  you  .  .  . 

Kansas  City  does  not  deliver  KANSAS 

CHECK  NIELSEN  ON 

KANSAS  COVERAGE 

You  have  to  come  into  Kansas  to  cover  Kansas — not  the  Missouri  city  that  borrowed  our 

name!  NCS  '61  Radio  Survey  says  that  WIBW-Topeka  covers  68  Kansas  counties  —  gives 
you  dominant  coverage  in  45  of  them.  You  reach  more  homes  with  more  spending  power 

with  WIBW  than  you  do  in  the  Kansas  City  metropoHtan  area.  These  are  the  facts — not 

our  facts    but  taken  from  the  NCS  '61  Radio  Survey.  You  can  look  it  up! 

and  check  the  TOPEKA  area 

Locally  WIBW  delivers  concentrated  coverage  in  the 
6-county  Topeka  industrial  trade  area.  Reaches  10 
to   80   per  cent   more   homes  than   other   local  stations. 

The  NCS  '61  survey  shows  that  the  combined 
coverage  of  the  four  leading  Kansas  City  area 

stations  gives  you  domination  of  11  eastern- 
tier  Kansas  counties.  Your  distributors  and 

dealers  don't  give  two  hoots  about 
Nielsen  surveys — but  they 

know  that  if  you  aren't  using 
WIBW,  you  aren't  covering 
their  rich  Kansas  market. 

SUBSCRIBER 

5,000  Watts  at  580 
CBS  RADIO  NETWORK 

TOPEKA,  KANSAS 

Saturating  And  Delivering  Kansas 

Division  of  Stauffer  Publications 
KSEK 

KGFF KSOK 

V  .  i  ̂ VERY-KNODEL 
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Late  news  breaks  on  this  page  and  on  page  10  AT 
Complete  coverage  of  week  begins  on  page  23    r\  I 

Quiz  contestant  admits  Enright  coaching  ' °  °  CBS-TV  testimonial 
WITNESS  DESCRIBES  CONTACTS  IN  WGMA  RENEWAL  CASE  ,  .  . 

James  l.  Auorey  jr..  presiaeni 
of  CBS-TV  network,  moved  Fri- 

day to  squelch  reports  he  is  leav- ing CBS.  In  memo  inspired  by 
recurring  speculation  that  he 
might  accept  presidency  of  20th 
Century-Fox  Film  Corp..  he  told 
his  network  organization: 

"1  had  hoped  that  the  rumors 
that  I  was  leaving  the  company 
would  die,  because  they  have  no 
foundation  in  fact.  Since  they 
persist.  1  think  I  should  make  it 
clear  that  I  intend  to  remain. 

"In  my  judgment,  the  years 
ahead  hold  unusual  promise  for 
the  further  growth  of  CBS  and 
it  is  my  hope  to  contribute  to 

these  expanding  opportunities." 

Mysterious  "Mr.  X"'  in  WGMA 
Hollywood.  Fla..  renewal  hearing  (see 
page  48)  was  identified  Friday  (July 
20)  as  James  W.  Bowser,  contestant  on 
second  episode  of  T^venn  -One  in  Sep- 

tember 1956. 
Mr.  Bowser  said  he  contacted  Daniel 

Enright.  former  executive  producer  of 
Twenn-One  and  present  co-owner  of 
WGMA,  after  receiving  subpoena  from 
New  York  district  attornev  in  Septem- 

ber 1958.  Mr.  Enright  told  him.  Mr. 
Bowser  said,  that  if  he  disclosed  that  he 
(Bowser)  had  received  questions  and 
answers  in  advance,  such  disclosure 
would  reflect  on  following  contestants 
who  had  not  been  given  answers. 

According  to  Mr.  Bowser.  Mr.  En- 
right told  him  that  only  two  knew  Qic-A 

had  been  given  to  witness  and  that  he 
(Bowser)  should  not  admit  to  district 
attorney  that  he  had  been  aided.  After 
he  had  made  statement  to  district  at- 

torney. Mr.  Bowser  said  he  told  Mr. 
Enright  that  he  had  denied  he  received 
help  on  quiz  show. 

Mr.  Bowser  said  he  told  same  story 
to  grand  jury  but  had  never  discussed 
this  testimony  with  Mr.  Enright.  In 
December  1959.  he  said  he  retracted 
his  earlier  statement  before  grand  jury 
and  admitted  that  Mr.  Enright  had 
given  him  answers. 

Winner  of  SI  1,500  on  first  appear- 
ance, Mr.  Bowser  said  he  was  ordered 

to  lose  second  time  on  program  and,  as 
result,  his  earnings  were  reduced  to 

S7.500.  "I  wasn't  panicularly  happy 
about  it — having  won  this  money  and 
then  losing  some  of  it."  he  said. 

Earlier  Friday.  Mr.  Enright  said  "so- 
phisticated members  of  the  tv  industry" 

had  to  know  that  Twenry-One  was 

"controlled."  This  opinion  was  formed. 

Sears  succumbs 

Sears.  Roebuck  has  made  its 

first  large  purchase  of  netvi'ork  w  ; 
to  promote  its  stores  on  ABC  and  i 
CBS  for  three  weeks  in  August,  j 

Sears  bought  time  on  virtually  [ 

all  ABC-T\'  daytime  shows  for  ̂  week  of  Aug.  20  and  CBS  morn-  i 
ing  programs  for  weeks  of  Aug.  j 
13  and  27.  Agency:  Ogihy.  Ben- 

son k  Mather. 

Company  subsidiarj',  All-State Insurance,  has  been  consistent 
network  user  in  recent  vears. 

he  said,  because  winners  were  always 

"attractive,  stimulating  or  odd;"  because 
network  (NBC)  asked  no  questions 
about  number  of  ties  between  contest- 

ants: because  of  pubHshed  stories  about 
controls  long  before  scandal  broke:  and 
because  of  warnings  from  network  not 

to  e.xceed  show's  budget  in  prize  money, 
making  it  thus  necessary  to  control  con- 
testants. 

WGMA  application  for  renew'al  was 
set  for  hearing  on  character  qualifica- 

tions of  its  owners,  Mr.  Enright  and 
Jack  Barry,  former  quiz  master  for 
T^\  ejm-Oiie,  because  of  their  involve- 

ment in  tv  quiz  shows.  Hearing  con- 

tinues today  (Monday)  with"^  Mr. Bowser  returning  to  stand  for  cross- 
examination. 

Broadcast  Bureau  also  has  announced 
plans  to  call  Howard  Felsher.  former 
producer  of  Tic  Tac  Dough  (Barry  & 
Enright  show  on  which  contestants  also 
were  given  answers)  and  Hank  Bloom- 
garden.  TM  enry-Oue  contestant. 

Counsel  for  WGMA  has  subpoenaed 
Joseph  Stone,  of  New  York  district 
attorney's  office,  as  possible  witness. Mr.  Stone  was  in  hearing  room  all  last 
week  subject  to  call  of  bureau,  which 
decided  against  placing  him  on  stand. 

Capital  Cities  net  up 
44%  first  half  of  1962 

Capital  Cities  Broadcasting  Corp.  an- 
nounces that  net  profit  for  first  half  of 

1962  rose  AA'^c  to  S666.375.  compared 
with  S462.616  for  same  period  of  1961. 

Profit  before  depreciation  was  re- 
ported at  S2. 769. 780  (Sl.565.376  in 

1961  period).  Frank  Smith,  president, 
noted  that  net  profit  for  second  quarter 
of  1962,  amounting  to  S424.416.  repre- 

sents 75^  gain  over  1962's  first  quarter. 
Capital  Cities  owns  WKB\\  -AM-T\' 

Buffalo,  N.  Y.:  WPAT-AM-FM  Pater- 

son,  N.J.:  WROW-.AM-FM-T\'.  WTEN 
(T\0  Albany.  N.Y.:  WPRO-AM-FM 
Providence.  R.  L:  \\T\"D  (TV)  Dur- 

ham. N.C..  and  WCDC  (TV)  Adams. 
Mass. 

Films-for-network  test 

successful,  says  KEYT 

Experiment  at  KE'YI  (T\')  Santa Barbara.  Calif.,  under  which  station  re- 
placed Friday  night  network  programs 

with  "Blockbuster"  feature  films,  re- 
ponedly  has  exceeded  expectations. 

Double-features  ( ̂ ^"arner  Bros,  films 

purchased  from  Seven  Arts)  are  com- 
plete sell-out  in  7:30-11:30  p.m.  sched- 

ule, and  rates  have  been  raised.  Viewer 

acceptance  is  called  "extraordinary." 
NBC-TV  and  ABC-T\'  programs  were 
dropped  in  move  which  took  effect 
June  15  (Broadcasting,  May  7). 

Crosley,  WIBC  quick 

in  response  to  FCC 
Some  kind  of  record  was  established 

Friday  (July  20)  when  subjects  of  FCC 
inquiry"  were  heard  from  less  than  48 
hours  after  probe  was  ordered  by 
agency.  FCC  raised  these  questions 
about  agreement  between  Crosley  Broad- 

casting Co.  and  WIBC  Indianapolis, 
regarding  Indianapolis  and  Atlanta  tv: 

( 1 )  Whether  it  contravenes  FCC 
rules  regarding  dropout  of  applicant  in 

return  for  pa\'ment  of  legitimate  ex- 
penses: and  (2)  whether  it  would  be 

in  pubhc  interest  for  Crosley  to  continue 
operating  WLWI  (TV)  Indianapolis  in- 

asmuch as  FCC  has  awarded  ch.  13 
grant  to  WIBC  over  Crosley. 
WIBC  has  agreed  to  dismiss  its  ch. 

1 3  application  in  return  for  S 1 00.000  in 
expenses  from  Crosley  (Bro.^dcasting. 
July  2).  In  addition.  Croslev  is  selling 
WLWA  (T\')  Atlanta  to  WIBC  for 
S3. 4  million. 

Parties  Friday  acknowledged  receipt 

of  FCC  inquiry  and  promised  full  re- 
sponse this  week. 

Radio  audience  still 

ahead  of  tv,  RAB  says 
Hot  Weather  news:  radio  is  leading 

tv  again  in  total  audience  this  summer. 

^^^m   more  AT  DEADLINE  page  10 
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Joseph  C.  Drill- 
ing, general  man- 
ager of  WJW-TV 

Cleveland,  resigns 
to  become  presi- 

dent of  Crowell- 
Collier  Broadcast- 

ing Corp.,  licensee 
of  KFWB  Los  An- 

geles, KEWB  San 
Francisco  -  Oak- 

land, and  KDWB 
Minneapolis   -  St. 
Paul  (Closed  Circuit,  July  16).  Mr. 
Drilling,  who  joins  company  Aug.  13 
in  Los  Angeles,  has  been  with  WJW 
outlet  for  past  15  months.  Previously, 
he  was  executive  vp  and  general  man- 

ager of  KJEO  (TV)  Fresno,  Calif.,  for 

eight  years  and  prior  to  that  with  Mc- 
Clatchy  Broadcasting  Co. 

Frank  E.  Mullen 
elected  president 
of  AP  Management 
Corp.,  Beverly 
Hills,  Calif.,  pack- 

ager and  producer 
of  radio  program- 

ming. He  former- 
ly was  executive  vp 

and  general  man- 
ager of  NBC  (which 

he  first  joined  in 
1926)  and  vp  of 

RCA.  Subsequently,  he  was  president 
of  Goodwill  Stations  (WJR  Detroit, 
WGAR  Cleveland  and  KMPC  Los  An- 

geles) in  1948-49.   More  recently  he 

Mr.  Mullen 

has  been  business  consultant  with  Mul- 
len-Buckley Corp.,  Los  Angeles. 

Roy  Porteous 
elected  vp  in  charge 
of  central  division 

sales  of  CBS-TV 
network.  Mr.  Por- 

teous, who  will 

make  his  headquar- 
ters in  Chicago, 

joined  network  in 
1957  as  account 
executive  in  Chi- 

cago office.  Pre- 
viously, he  was  in 

sales  and  management  with  NBC  for 
15  years. 

Mr.  Mann Mr.  Mullin 

Jack  H.  Mann,  director  of  ABC  Ra- 
dio Pacific  and  ABC  Radio  West,  elect- 
ed vp  in  charge  of  western  division  of 

ABC  Radio  network.  Earl  Mullin,  na- 
tional director  of  ABC  Radio  network 

stations  department,  elected  vp  in  charge 
of  station  relations.  Mr.  Mann  joined 
ABC  in  June  1958  as  account  executive 

and  was  promoted  to  director  of  adver- 
tising, sales  development  and  research 

in  1960.  He  was  named  to  his  present 
post  in  July  1961.  Mr.  Mullin  served  in 
pr  department  of  ABC  before  joining 
station  relations  department. 

Edward  Codel, 

vp  of  The  Katz 
Agency,  New  York, 
elected  president  of 
Station  Represent- 

atives Assn.  at  its 
annual  membership 
meeting  in  that  city. 
Other  new  officers 
for  1962-63:  Adam 
Young,  president, 

Mr.  Codel 
Adam  Young  Com- 

panies, vp;  Robert 
Dore,  president,  Bob  Dore  Assoc.,  sec- 

retary, and  Daren  F.  McGavren,  presi- 
dent, Daren  F.  McGavren  Inc.,  treas- 
urer. Mr.  Codel  joined  Katz  in  1947, 

was  elected  to  board  of  directors  in 
1951  and  named  vp  in  1953.  He  has 
been  active  in  SRA  since  1947,  and  in 

past  was  associated  with  various  sta- 
tions. Before  joining  Katz,  Mr.  Codel 

was  president  and  publisher  of  Telecast- 
ing Publications,  and  from  1939  to  1941 

was  midwest  manager  of  Broadcasting 
Publications. 

Roy  Danish,  assistant  director  of 
Television  Information  Office,  New 

York,  appointed  managing  director,  suc- 
ceeding Louis  Hausman  (see  story, 

page  54). 
For  other  personnel  changes  of  the  week  see  FATES  &  FORTUNES 

Radio  Advertising  Bureau  is  reporting 
today  (July  23)  that  radio  completed 
its  third  straight  week  of  broadcast 
audience  dominance  in  week  ending 
July  7.  Data  was  supplied  by  Sindlinger 
&  Co.,  Ridley  Park.  Pa. 

On  average  day  of  week  ending 
July  7,  radio  reached  1 1  million 
more  Americans  than  did  tv,  according 
to  RAB.  Radio  reached  average 
daily  audience  of  95,271,000  people 
against  84,252,000  reached  by  tv. 

To  dramatize  radio's  summer  audi- 
ence reach,  RAB  has  launched  con- 

test inviting  agency  and  advertiser  per- 
sonnel to  estimate  how  many  weeks — ■ 

and  by  how  many  people — radio  will 
lead  tv  this  summer.  Contest  will 

award  $250  first  prize  and  $100  sec- 
ond prize  for  person  whose  predic- 
tions most  closely  parallel  the  official 

Sindlinger  findings. 

Mrs.  James  C.  McNary  dies 

Mrs.  James  C.  McNary,  59,  died  Fri- 
day (July  20)  in  Washington  after  op- 

10 

eration  for  cancer.  The  former  Bert 
Siebert,  she  was  wife  of  James  C.  Mc- 

Nary, consulting  engineer,  and  was  one 

of  NAB's  first  employes  when  Philip 
G.  Loucks,  attorney,  was  managing  di- 

rector. Funeral  services  will  be  held 
July  24  in  Fort  Myer  Chapel;  burial 
will  be  in  Arlington  Cemetery. 

$149  million  okayed 

by  House  for  USIA 

Appropriations  bill  containing  $149,- 
225,000  for  U.  S.  Information  Agency 
for  fiscal  1963  was  approved  by  House 
Friday  (see  earlier  story,  page  46). 

House  acted  after  Rep.  L.  F.  Sikes 
(D-Fla.),  member  of  House  Appropria- 

tions Committee,  praised  agency  for 

making  "one  of  the  most  significant  im- 
provements" of  any  government  agency in  last  year. 

He  singled  out  Edward  R.  Murrow, 
U.  S.  Information  Agency  director,  for 
special  commendation. 

Agency  funds  are  provided  in  omni- 
bus bill  (HR  12580)  containing  some 

$1.9  billion  for  various  government 
agencies.  Bill  now  goes  to  Senate. 

Lestoil  picks  F&S&R 

for  $5  million  account 

Appointment  of  Fuller  &  Smith  & 
Ross.  New  York,  as  agency  for  Lestoil 
Products,  Holyoke,  Mass.,  is  being  an- 

nounced today  (July  23)  by  Daniel  E. 
Hogan,  Lestoil  president.  F&S&R  will 
assume  account,  estimated  at  $5  mil- 

lion, on  Dec.  1,  at  which  time  present 
agency,  Sackel-Jackson  Inc.,  Boston, 
will  relinquish  it. 

Shell  Oil  to  sponsor 

CBS-TV  music  concerts 

Shell  Oil  Co.,  for  fourth  consecutive 

year,  will  sponsor  CBS-TV"s  "New  York 
Philharmonic  Young  People's  Con- 

certs," with  Leonard  Bernstein  conduct- 
ing and  narrating.  Series,  which  consists 

of  four  programs,  is  returning  for  sixth 

season.  Shell's  agency  is  Kenyon  &  Eck- 
hardt  Inc.,  New  York. 
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Inherit  the 

tremendous 

audiences 

these  great 

Warner  Bros, 

properties  have 

built  in  your  area... 



sonality  Bob  Farrington 

makes  home  (and  car]  radio 

listening  an  afternoon  joy 

in  this  vital  segment  of 

the  Southeastern  market. 

Raleigh- Durham  NBC 

50,000  Watts -680  KC 

Dick  Mason,  General  Manager 

Gus  Youngsteadt,  Sales  Manager 

HENRY  I.  CHRISTAL  CO.  National  Rep. 

A  calendar  of  important  meetings  and 
events  in  the  field  of  communications 

•Indicates  first  or  revised  Itsting. 
JULY 

July  23 — Deadline  for  reply  comments 
on  FCC  proposals  to  foster  uhf,  delete 
single  vhf  stations  from  eight  markets 
(deintermixture)  and  drop  in  vhf  channels 
in  eight  other  markets  (deadline  postponed 
from  June  22). 

July  30-Aug.  4 — Cornell  U.'s  fourth  annual 
Public  Relations  Institute.  Speakers  will  in- 

clude Dr.  Karl  A.  Menninger,  chairman  of 
the  board  of  trustees  and  chief  of  staff  of 
the  Menninger  Foundation,  Topeka,  Kan.; 
Clarence  Randall,  retired  president  and 
board  chairman  of  Inland  Steel  Co.  and  for- 

mer special  assistant  to  President  Eisen- 
hower, and  Edward  Bursk,  editor  of  Harvard 

Business  Review.  Ithaca,  N.  Y. 
July  31  —  Radio  &  Television  Executives 
Society's  fourth  annual  Fun  Day.  Wykagil 
Country  Club,  New  Rochelle,  N.  Y. 
July  31-Aug.  4  —  Fifth  annual  Summer 
Workshop    on    Creativity    in  Advertising, 
sponsored  by  "Advertising  Age."  Palmer House,  Chicago. 

AUGUST 

Aug.  1 — Reply  comments  due  on  FCC  pro- 
posal to  permit  automatic  maintenance  of 

operating  logs  by  broadcast  stations. 
Aug.  1 — Deadline  for  comments  on  FCC 
rulemaking  proposal  to  allow  etv  stations 
to  use  the  same  forms  as  educational  fm 
stations  when  applying  for  licenses  or  re- 

newals; also  a  new  educational  ownership 
form  different  from  that  used  by  com- 

mercial stations. 
Aug.  5-7 — Joint  meeting  of  Georgia  Assn. 
of  Broadcasters  and  South  Carolina  Broad- 

casters Assn.  Speakers  include  Oren  Harris 
(D-Ark.),  House  Commerce  Committee 
chairman;  NAB  President  LeRoy  Collins 
and  James  H.  Hulbert,  NAB  economics- 
broadcast  personnel  director;  Howard  Mc- 
Intyre,  executive  vice  president,  Henderson 
Advertising,  Greenville,  S.  C;  Ted  LeitzeU, 
Zenith  Radio  Corp.;  Arthur  Gilbert,  FCC's Miami  office.  Annual  GAB  prestige  awards 
to  be  presented.  Holiday  Inn.  Jekyll  Is- 

land, Ga. 

Aug.  10-14 — The  Ethical  Aftermath  of  Ad- 
vertising Seminar,  sponsored  by  Woodstock 

College.  Five  days  of  discussions  led  by 
executives  of  all  media.  College  providing 
free  room  and  board  (contact  Rev.  Francis 
X.  Quinn,  S.  J.)  at  Woodstock,  Md. 
Aug.  13 — Deadline  for  comments  on  FCC 
rulemaking  which  would  permit  emergency 
operation,  under  certain  conditions,  at 
nighttime  with  daytime  facilities  by  all 
classes  of  broadcast  stations. 
Aug.  17-18 — Oklahoma  Broadcasters  Assn., 
summer  meeting.  Skirvin  Hotel,  Oklahoma City. 

*Aug.  20 — Comments  due  in  FCC  rulemaking 
which  would  make  public  network  affiliation 

DATEBOOK 

RAB  management  conferences 
Sept.    10-11   —  Hyatt  House,  Bur- 
lingams,  Calif. 

Sept.  13-14— O'Hare  Inn,  Des  Plaines, lU. 
Sept.  17-18— The  Lodge,  Williamsburg, Va. 

Sept.  20-21— Cherry  Hill  Inn,  Haddon- 
field,  N.  J. 

Sept.  24-25— Hilton  Inn,  Atlanta,  Ga. 
Sept.  27-28 — Dearborn  Inn,  Dearborn, 

Mich. 
Oct.  1-2 — Glenwood  Manor,  Overland 

Park,  Kan. 
Oct.  4-5— Western  Hills  Hotel,  Fort 

Worth,  Tex. 

NAB  Fall  Conferences 

Oct.  15-16— Dinkler-Plaza,  Atlanta 
Oct.  18-19— Biltmore,  New  York 
Oct.  22-23— Edgewater  Beach,  Chicago 
Oct.  25-26— Statler-Hilton,  Washington 
Nov.  8-9— Sheraton  Dallas,  Dallas 
Nov.  12-13 — Muehlebach.  Kansas  City 
Nov.  15-16 — Brown  Palace,  Denver 
Nov.    19-20— Sheraton-Portland,  Ore. 

contracts  with  affiliated  stations. 
*Aug.  20 — Comments  due  in  FCC  rulemaking 
which  would  establish  explicit  rules  for  the 
amount  of  permissible  overlap  by  commonly 
owned  broadcast  stations. 
Aug.  20-21 — Television  AflMiates  Corp.  Pro- 

gram directors  meeting  on  public  affairs 
shows.  Lake  Tower  Motel,  Chicago. 
Aug.  21-24 — Western  Electronics  Show  and 
Convention,  Los  Angeles  Memorial  Sports Arena. 

Aug.  22 — Western  Electronic  Mfrs.  Assn.  an- 
nual luncheon,  Statler-Hilton,  Los  Angeles. 

John  H.  Rubel,  assistant  secretary  of  de- 
fense, will  speak  on  research  and  develop- ment in  defense  work. 

Aug.  24-25 — Arkansas  Broadcasters  Assn., 
meeting.  Sam  Peck  Hotel,  Little  Roclc 

Aug.  31-Sept.  9—1962  World's  Fair  of  Music &  Sound.  An  international  exposition  de- 
voted to  every  area  of  the  music  and  soimd 

industries.  McCormick  Place,  Chicago. 

SEPTEMBER 
'■Sept.  4 — Reply  comments  due  in  FCC  rule- 

making which  would  make  public  network 
affiliation  contracts  with  affiliated  stations. 

*Sept.  4 — Reply  comments  due  in  FCC  rule- 
making which  would  establish  explicit  rules 

for  the  amount  of  permissible  overlap  by 
commonly  owned  broadcast  stations. 
Sept.  4-6— Atlantic  Assn.  of  Broadcasters 
annual  convention  at  the  Nova  Scotia  Hotel, 
Halifax.  N.S.  The  meeting  was  to  have  been 
held  in  mid-June  but  postponed  because  of 
Canadian  federal  elections  on  June  18.  Jack 
Fenety,  CFNB  Fredericton,  N.B.,  will  pre- 
side. 
Sept.  4-7— National  Advanced-Technologj 
of  Washington,  seven  professional  engi- 

neering groups  and  a  number  of  tech- 
nologically oriented  business  firms.  Keynote 

speaker  will  be  Sen.  Warren  G.  Magnuson 
(D-Wash.).  Opera  House,  World's  Fair, Seattle,  Wash. 
Sept.  6-9— New  York  State  Broadcasters 
Assn.,  management  conference.  Gideon 
Putnam  Hotel.  Saratoga  Springs,  N.  Y. 
*Sept.  10-19 — First  International  Television 
Programs  &  Equipment  Fair  at  Lyons, 
France.  Tv  program  producers,  distributors, 
and  equipment  manufacturers  are  invited. 
New  York  contact:  Henri  Goldgran,  545 
Fifth  Ave. 

Sept.  11-13  —  Electronic  Industries  Assn., 
committee,  section  division  and  board  meet- 

ing. Biltmore  Hotel,  New  York. 
Sept.  12— Direct  Mail  Advertising  Assn. 
Opening  luncheon  of  45th  annual  DMAA 
convention  a'  Sherman  House,  Chicago. 
Edward  R.  Murrow,  director  of  U.  S.  In- 

formation Agency,  will  dehver  keynote 
speech  at  noon. 
Sept.  12-13— CBS  Radio  Aflaiiates  Assn.  an- 

nual convention.  Waldorf-Astoria  Hotel, 
New  York. 

Sept.  12-14 — Michigan  Assn.  of  Broadcast- 
ers, fall  convention  and  business  meeting. 

Kenneth  Cox,  chief  of  Federal  Communica- 
tions Commission's  Broadcast  Bureau,  to 

speak.   Hidden  Valley,  Gaylord,  Mich. 
Sept.  13-14 — Fifth  annual  conference  of 
the  European  Market  Assn.  of  Advertising 
Agencies.  5  Chesterfield  Gardens,  London, 
England.   (EMA  board  member  for  North 
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Summer  in  Michigan  offers  an  ideal  climate  for  swimming,  boating,  fishing  or  just  relaxing 
in  the  sun.   As  the  climate  changes,  each  season  has  Its  own  special  splendors. 

But  one  climate  that  never  changes  is  the  commercial  "climate"  on  W-CAR  Detroit.  Com- 

mercials "do  well"  for  sponsors  -  planted  as  they  are  amidst  surroundings  of  pleasant,  relax- 
ing -  genuinely  good  music. 

These  carefully  tended  advertising  messages  are  carried  far  and  wide  from  Detroit  throughout 

32  counties  in  southeast  Michigan  and  northern  Ohio  -  by  W-CAR's  50,000  watts  on  1130 
KC.   The  costs  too  are  as  moderate  as  the  "climate  is  favorable". 

30 

'DETROIT'S  BEST  RADIO" 
50,000  WATTS 
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^  Now!.. .an  j 

important  nevl 
■  ■     A  mm  1 

u.b.-uanadian 

COMMON  MARKET 

in  TV  4 

communications! 

Here's  another  "border  situation"  where  an  Amer- 
ican television  station  gives  you  a  valuable  bonus 

of  Canadian  coverage  as  well  as  a  great  and  grow- 
ing U.  S.  market. 

It"s  WWTV,  Cadillac-Traverse  City,  and  our  new 
satellite  WWUP-TV  at  Sault  Ste.  Marie! 

WWUP-TV  is  a  brand-new  operation  that  adds 

35.9%  more  television  homes  to  WWTV's  existing 
saturation  of  most  of  Northern  Michigan.  Together 
they  now  cover  874,100  people,  with  effective  buy- 

ing income  of  $1,304,145,000  annually! 

Ask  your  distributors  around  here  — ask  your 
Avery-Knodel  man! 

RADIO 
WKZO  KAlAMAZOO-BATaE  CREEK WJEF  GRAND  RAPIDS WWTV/WWUPTV 
WJEF-FM  GRAND  RAPIDS-KALAMAZOO 
WWTV-FM  CADILLAC CADILLAC-TRAVERSE  CITY  /  SAULT  STE.  MARIE 

TELEVISION 
WKZIhTV  GRAND  RAPIDS-KALAMAZOO WWTV/  CADILLAC-TRAVERSE  CITY /WWUP-TV  SAULT  STE.  MARIE 
KOLN-TV/  LINCOLN,  NEBRASKA /KGIN-TV  GRAND  ISLAND,  NEB. 

CHANNEL   f                   /               CHANNEL  10 
ANTENNA  1640' A.  A.  T.          /        ANTENNA  1214'  A.  A.  T. 

CBS  •  ABC                 /                 CBS  •  ABC 
Avery-Knodel,  /nc.  Exclusive  National  Representalives 

■■^^■BROADCASTING 
THE  BUSINESSWEEKLY  OF  TELEVISION  AND  RADIO 
1735  DeSales  St..  N.  W.  Washington  6,  D.  C. 

NEW  SUBSCRIPTION  ORDER 

Please  start  my  subscription  immediately  for — 
□  52  weekly  issues  of  BROADCASTING  $  7.00 
□  52  weekly  issues  ancJ  Yearbook  Number  11.00 

□  Payment  attached  □  Please  Bill 

name  title/ position* 

cjmpany  name 

address or 

o en 

city 

Send  to  home  address- 
zone 

state 

America:  Edwin  Van  Brunt,  Van  Brunt 
&  Co.,  New  York.) 
Sept.  13-14 — Sixth  national  Symposium  on 
Engineering  Writing  &  Speech,  sponsored 
by  Professional  Group  on  Engineering 
Writing  &  Speech,  IRE.  Banquet  speaker  to 
be  Henry  Loomis,  director,  Voice  of 
America.  Mayflower  Hotel,  Washington. D.  C. 

Sept.  14. — Advertising  Federation  of  Amer- 
ica, first  district  meeting,  Cape  Cod  area. 

Sept.  14 — Georgia   Assn.    of  Broadcasters, 
2nd  annual  South-East  Radio-Tv  Seminar. Atlanta. 

*Sept.  14-16— West  Virginia  Broadcasters 
Assn.  fall  meeting  at  The  Greenbrier.  Speak- 

ers include:  Mike  Layman,  WSFC  Somerset, 
Ky.;  Leonard  Marks.  Washington  attorney, 
and  Gene  Katz,  The  Katz  Agency. 

Sept.  16-18 — Louisiana  Assn.  of  Broad- 
casters, annual  convention  and  business 

meeting.  Royal  Orleans  Hotel,  New  Orleans. 
Sept.  16-18 — Louisiana    AP  Broadcasters 
meeting  in  New  Orleans. 
Sept.  21 — Tennessee  Assn.  of  Broadcasters 
convention.  Nashville.  Guest  speakers  in- 

clude: Betty  Furness,  CBS  Radio;  Gov. 
LeRoy  Collins,  NAB;  Commissioner  Frede- 

rick W.  Ford,  FCC;  William  Kaland,  vp- 
programs,  Westinghouse  Broadcasting  Co., 
and  Gov.  Buford  Ellington  of  Tennessee. 

Sept^  28^9— Inrtitute^'of  Radio  Engineers, 12  annual  broadcast  symposium.  Willard 
Hotel,  Washington,  D.  C. 

OCTOBER 
*Oct.  2-6 — New  York  High  Fidelity  Music 
Show,  N.  Y.  Trade  Show  Bldg. 
*Oct.  9 — Eighth  Wisconsin  FM  Station  Clinic. 
H.  A.  Engel,  chairman,  U.  of  Wisconsin, 
Madison. 

Oct.  14-17 — CCBA  Managing  and  Engineer- 
ing convention.  Royal  York  Hotel,  Toronto, 

Ont. 
Oct.  15-19  —  Audio  Engineering  Society, 
14th  annual  fall  convention.  Leading  topics 
nf  papers  to  be  presented  wUl  be  fm  stereo 
broadcasting  and  modem  telephony.  Dead- 

line for  abstracts  is  June  8.  Barbizon- 
Plaza  Hotel,  New  York. 

Oct.  16 — Public  hearings  by  the  Canadian Board  of  Broadcast  Governors.  Ottawa. 

Oct.  17-18 — Central  Region  meeting  of 
American  Assn.  of  Advertising  Agenfcies. 
Hotel  Ambassador  West,  Chicago. 
Oct.  20— UPI  Broadcasters  of  Illinois,  fall 
meeting.  St.  Nicholas  Hotel.  Springfield. 
Oct.  20-25 — Western  Region  convention  of 
American  Assn.   of  Advertising  Agencies. 
Hilton  Hawaii  Village,  Honolulu,  Hawaii. 
Oct.  21-22 — Texas  Assn.  of  Broadcasters 
fall  convention.  Granada  Hotel,  San  An- tonio. 

Oct.  21-25 — National  Assn.  of  Educational 
Broadcasters,  1962  annual  convention.  Hotel 
Benjamin  Franklin,  Philadelphia. 
Oct.  29-31  —  Broadcast  Promotion  Assn. 
NAB  President  LeRoy  Collins  to  be  keynote 
speaker.  Dallas,  Tex. 

NOVEMBER 
Nov.  1— East  Central  Region  meeting  of 
American  Assn.  of  Advertising  Agencies. 
Statler-Hilton,  Detroit. 
Nov.  10-25— World  Economic  Progress  As- 

sembly and  Exposition  under  international 
auspices.  Special  sectors  devoted  to  radio and  tv.  McCormick  Place,  Chicago. 
Nov.  13-14 — Eastern  annual  conference  of 
American   Assn.   of  Advertising  Agencies. 
Americana  Hotel  (presently  under  con- 
.struclion,  between  6th  &  7th  Avenues  on 
53rd  St.)    New  York. 
Nov.  14-16 — Television  Bureau  of  Advertis- 

ing Inc.  annual  meeting.  Waldorf-Astoria, 
New  York. 
Nov.  16-17— Oregon  Assn.  of  Broadcasters 
fall  meeting.  Marion  Motor  Hotel,  Salem. 
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INSIDE  GROUND  STATION  "RADOME"  AT  ANDOVER,  MAINE.  Giant 
antenna  (note  man  near  rim  of  horn)  concentrates  signals  to  Telstar 
in  a  narrov/,  powerful  beam.  The  same  antenna  also  receives  extremely 
weak  signals  coming  from  Telstar  and  amplifies  them  billions  of  times. 

New  "TELSTAR 

relays  phone  calls 

and  TV  pictures 

for  first  time! 

Bell  System  microwave-ln-sky  satellite 

is  latest  communications  triumph  for 

America  arising  from  telephone  research 

The  world  s  first  private  enterprise  communi- 
cations satellite  is  now  being  used  for  dramatic 

experiments  in  relaying  telephone  calls  and  tele- 
vision internationally. 

Its  name:  Telstar.  It  was  launched  from  Cape 
Canaveral  at  Bell  System  expense  by  the  National 
Aeronautics  and  Space  Administration. 

Telstar  receives  signals  beamed  to  it  from  a 
ground  station,  amplifies  them  and  transmits  them 
to  another  station  on  the  ground  below  — perhaps 
an  ocean  away  from  the  first  one.  The  new  satellite 
thus  acts  as  a  microwave  relay  station  in  the  sky, 
enabling  voices,  TV  pictures  and  data  messages  to 
leap  thousands  of  miles  in  a  new  and  exciting  way. 

The  gi-ound  stations  in  the  U.S.  now  being 
used  for  Telstar  were  built  by  the  Bell  System  at 
Andover,  Maine,  and  Holmdel.  New  Jersev.  Or- 

ganizations abroad  have  built  stations  in  England 
and  France.  The  latter,  a  near  replica  of  the  station  in 
Maine,  was  assembled  with  Bell  System  coopera- 

tion. A  receiving  station  in  Italy  will  be  ready  late 
this  year,  and  another  in  T^est  Germany  next  year. 

Telstar  is  a  major  experimental  step  toward 
a  world-wide  satellite  communications  system  that 
^\■as  first  proposed  as  a  practical  venture  at  BeU 
Telephone  Laboratories.  Progress  toward  such  a 
system  has  depended  on  many  contributions  by 
the  private  communications  industry,  including  six 
basic  components  — the  transistor,  the  solar  battery, 
the  traveling  wave  tube,  ruby  masers.  the  wave- 

guide, and  new  antennas  for  the  ground  stations 
^vith  innovations  in  circuitry —  direct  outgro^vths  of 
Bell  System  research  and  development. 

Above  all  else.  Telstar  is  the  latest  achievement 

in  an  unending  Bell  System  quest  — the  search  for 
ways  to  make  your  telephone  service  still  better, 
more  economical,  and  more  useful. 

BELL  TELEPHONE  SYSTEM 

Owned  by  more  than  two  million  Americans 



Agencies 
have  said  they 
need  it!  ̂  

^ 

WRITE 
FOR  YOUR 
COPY 

Advertisers 

have  said  they 
want  it! 

New  76-Page 

Research  Study 

of  Quad-Cities 
Covers  living  habits,  media  preferences 

National  advertisers  and  tlieir  agencies  have 
long  called  for  "local  market"  research  com- 

parable to  that  available  on  an  over-all  na- 
tional basis.  WHBF  decided  to  ansvi/er  these 

repeated  pleas  by  engaging  Frank  N.  Magid 
Associates,  independent  Midwest  rese.arch~  or- ganization. The  result  is  probably  the  most 
comprehensive  and  helpful  marketing  guide 
ever  prepared  for  a  market  of  nearly  275,000 
people.  For  a  beautifully  printed  76-page  di- 

gest of  the  original  report,  return  coupon 

Some  of  fhe  contents 

•  Living  habits  of  Quad-City  residents. 
«  Attitudes  toward  entertainment  sources. 
•  Attitudes  toward  communication  media. 
•  Television  program  preferences. 
•  Radio  program  preferences. 
•  Preferred  news  sources. 

•  Media  to  reach  farm  population. 

About  fhe  Research  Method 

Study  is  based  on  500  personal  interviews, 
averaging  45  minutes  in  duration.  An  11  page 
interview  schedule  containing  64  questions 
was  used.  The  validity  of  the  sample  was 
checked  through  comparisons  with  data  from 
the  recent  census.  The  correlation  of  pro- 

jected census  data  and  empirical  data  com- piled for  this  study  indicate  a  margin  of  error 
less  than  5%.  Data  is  broken  down  in  detail 
tjy  age,  sex,  education,  income  and  occupation, 
where  possible. 

WHBF 

Rock 

r 

CBS  FOR  THE  QUAD  CmES 
Rock  Island,  Moline,  £.  Molina,  III.;  Davenport, 

,  la. 

Station  WHBF,  Rock  Island,  Illinois 
Attention:  Mr.  L.  C.  Johnson 

Please  send  my  FREE  copy  of  your  Quali- 
tative Media  Study  of  the  Quad-Cities Market. 

Name- 

Title- 

Company- 
Address— 

City  -State. 

OPEN  MIKE  ® 
No  argument 

editor:  In  your  article,  "Error  small 
in  ratings  method — Nielsen"  [Broad- 

cast Advertising,  July  16],  the  deck 
line  quotes  Nielsen  as  saying  that  the 

"charges  in  the  Madow  report  are  un- 
justified." The  picture  caption  suggests 

we  are  arguing  with  Dr.  Madow.  This 
is  incorrect  and  misleading. 

The  Madow  report  made  no  charges. 
The  report  recommended  that  more  bas- 

ic research  on  ratings  methods  be  under- 
taken— and  this  is  exactly  what  we  have 

done  in  the  study.  Far  from  arguing 
with  Dr.  Madow,  we  have  made  a  sub- 

stantial effort,  with  his  help,  to  follow 

through  on  his  committee's  basic  recom- mendations. 

The  article  itself  makes  this  quite 
clear.  It's  a  shame  the  headline  and 
caption  misled  the  reader  instead  of  ex- 

plaining the  story  which  followed.- — ■ 
Erwin  H.  Ephron,  director  of  press  re- 

lations, A.  C.  Nielsen  Co.,  New  York. 
[Broadcasting  agrees,  and  had  no  intention 
of  stirring  up  a  dispute  that  doesn't  exist.] 

The  San  Diego  story 

editor:  My  congratulations  for  a  job 
well  done  on  your  San  Diego  story 
[Special  Report,  June  1 1].  Your  treat- 

ment is  comprehensive  and  quite  well 
written.  .  .  . — T.  W.  Fletcher,  city  man- 

ager. City  of  San  Diego,  Calif. 
editor:  .  .  .  You  did  a  superb  job  .  .  . 
for  San  Diego.  .  .  . — John  F.  Borchers, 
general  manager.  Chamber  of  Com- 

merce, San  Diego. 

editor:  Thanks  for  the  market  study, 

something  our  staff  hadn't  seen  before. 
Being  part  of  the  Convention  &  Tourist 
Bureau,  we  find  your  report  particularly 
impressive. — C.  R.  Schroeder,  director, 
San  Diego  Zoological  Garden. 

editor:  Thank  you  for  your  permission 
to  reprint  .  .  .  from  the  San  Diego 
story.  .  .  . — Gerald  E.  Eggert,  vice  presi- 

dent, Barnes  Chase/ Advertising,  San Diego 

Editorializing  report 

editor:  ...  I  took  time  to  read  your 
most  interesting  feature  on  editorials 
[Special  Report,  July  16].  In  these 
days  of  severe  criticism  of  broadcasters, 
your  well-researched  and  pithy  article 
shines  a  bright  spotlight  on  one  of  the 
most  positive  features  of  broadcasting. 
.  .  .—Robert  W.  Bloch,  Robert  W.  Bloch 
Public  Relations,  New  York. 

editor:  ...  I  think  it's  something  that 
needed  saying  and  you  folks  said  it  very 
well. 

While  it's  hard  to  conceive  of  your 
coverage  being  more  complete,  I  do 
want  to  advise  you  that  Mutual  has  been 
editorializing  since  Aug.  1,  1960,  with 

16 

75%  of  its  almost-500  stations  carrying, 
the  editorials. 

I  think  it  is  significant  that  the  presi- 
dent of  Mutual,  Robert  F.  Hurleigh, 

and  the  senior  vice  president,  Joseph  F. 

Keating,  express  the  network's  feeling in  over  400  cities. 

If  I  had  known  you  folks  were  pre- 
paring such  an  editorial,  I  could  have 

given  you  this  information  .  .  .  which 
would  have  made  an  interesting  side- 

bar. .  .  . — Bert  Landon,  director  of  pub- 
lic relations,  MBS,  New  York. 

Mehling's  warning 

editor:  It  is  evident  from  your  recent 
editorials  that  the  tv/advertising  indus- 

try is  now  preparing  the  most  powerful 
lobbying  campaign  in  the  history  of 
broadcasting.  It  will  try  to  induce 
Congress  to  rewrite  the  Communica- 

tions Act  in  such  a  way  as  to  legalize 

sponsor  thought  control  over  tv  pro- 
gramming. .  .  .  Decrying  "government 

censorship,"  they  will  now  try  to  gain 
First  Amendment  protection  for  their 
submission  to  advertiser  censorship. 

If  they  succeed,  the  public's  air waves  will  have  been  stolen  completely 

— and  perhaps  irretrievably,  because  an 
industry  that  grosses  over  $1.5  billion 
in  advertising  revenue  annually  will  not 

easily  part  with  the  proceeds. — Harold 
Mehling,  Twin  Ridges  Rd.,  Ossining, 
N.  Y. 
[Mr.  Mehling  also  has  written  a  book  about 
what  he  considers  to  be  commercial  tele- 

vision's shortcomings.  Titled  The  Great 
Time-Killer,  it  is  published  by  World  Pub- 

lishing Co.,  Cleveland.  352  pages.  $4.95.] 

On  double  billing 

editor:  In  a  recent  issue  [Editorials, 
March  19]  .  .  .  double  billing  .  .  .  was 
discussed.  ...  It  was  obvious  the  FCC 
is  highly  displeased  with  this  practice, 
which,  I  am  sorry  to  say,  is  all  too 
common  in  our  area. 

.  .  .  We  have  been  determined  not 
to  comply  with  any  requests  for  double 
billing.  Unfortunately,  this  has  meant 
the  loss  of  what  could  be  some  of  our 
most  sizable  accounts. 

Dealers  who  get  co-op  advertising 
almost  invariably  insist  on  either  plain 
bills,  where  they  fill  in  the  amount,  or 
bills  showing  twice  the  amount  they 

get  billed  for — to  send  to  the  manu- 
facturer. Our  contention  is  that  this  is 

dishonest.  They  claim  it  is  not  .  .  . 
that  the  manufacturer  knows  what  is 

being  done  and  expects  it — it  is  usual 
procedure.  .  .  .  Almost  without  excep- 

tion we  hear  "W —  does  it  .  .  .  the 

newspapers  do  it."  After  a  while  one 
begins  to  wonder  whether  it  is  possible 
to  remain  honest  and  stay  in  business. 

.  .  .  Perhaps  the  manufacturers 
should  scrap  the  whole  co-op  idea, 
agree  to  absorb  the  entire  cost,  and  add 
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YOU  CAN  QUOTE  ME... 

"WLW  TV  and  Radio  iand  is  a  big  part  of 
America—reaching  20  million  people  in  9  states, 
which  include  a  wealth  of  rich  farm  acres  and 

prosperous  homes.  That's  why  we  use  the 
Crosley  group  for  the  Agrico  Fertilizer  products 
of  The  American  Agricultural  Chemical  Com- 

pany. The  big  WLW  Stations'  scope  is  a  ripe 
fiaid  of  rura!  and  urban  (markets." 

A!  H.  Wegener.  Account  Executive 
Marsteller  Inc.,  New  York 

I'LL  SAY  THIS... 

'The  Crosley  Stations  take  a  lot  of  the 
work  out  of  media  buying  because  the  WLW  TV 
and  Radio  facts  and  figures  are  sharp  and  clear 

based  on  Crosley's  40  years  of  leadership  arKi 
experience  in  the  broadcasting  business.  If  you 
want  action  in  your  media  transactions,  tune 
your  time  to  the  dynamic  WLW  Stations  .  .  . 

and  watch  'em  go!" 

1^ 

Helen  M.  Seele,  Associate  isfledia  Director 
Marsteller  Inc.,  New  York 



WCCA-TV 
Columbia,  S.  C. 

WCCB-TV 

Montgomery,  Ala. 

HATIONAU  REPRCSENTATIVC 
ADVERTISING 

TIMES  SALES,  INC. 

the  cost  of  advertising  to  the  cost  of 
their  products.  .  .  .  Are  we  the  only 
station  to  adopt  such  a  policy? — David 
G.  Hendricks,  president,  WBYO,  Boy- 
ertown,  Pa. 

Fm  by  channels 

editor:  Thank  you  for  reporting  on  our 
proposals  to  the  FCC  for  making  fm  a 
complete  national  medium  [Govern- 

ment, July  9]. 

We  would  like  to  prevent  a  severe 
case  of  hysteria  among  stalwart  fm 
broadcasters  by  noting  that  we  are  not 
proposing  a  shift  of  fm  to  another  fre- 

quency band.  Our  recommendation  is 
that  fm  stations  be  allocated  channel  in- 

stead of  megacycle  assignments:  Class 
A  stations  chs.  221-240  (92-96  mc)  and 
Class  B  stations  chs.  241-300  (96-108 mc). 

We  feel,  for  example,  that  ch.  294  is 
far  easier  to  identify  and  remember 
than  is  106.7  mc  and  we  have  asked  the 
FCC  to  require  fm  station  announcers 
to  identify  channel  numbers  and  to  urge 
all  set  manufacturers  to  put  channel 
numbers  on  fm  dials  as  soon  as  pos- 

sible. .  .  .—Charles  W.  Kline,  FM  Un- 
limited, Chicago. 

Clockwatchers 

editor:  Recently  I  completed  an  8,000- 
mile  trip  in  my  automobile  through  the 
U.  S.  and  western  Canada.  Naturally, 
I  listened  to  the  radio  to  check  what 
my  fellow  broadcasters  were  doing. 

I  would  like  to  report  one  area  of 
consistent  boredom  —  the  continuous 
repetition  of  the  time  of  day  after  each 
record,  often  coupled  with  the  tempera- 

ture report.  .  .  .  One  wonders  if  it  would 
not  be  better  to  say  nothing  rather  than 
repeat  oneself  so  often.  Or  do  these 
broadcasters  assume  that  their  listeners 
are  inconstant? 

Radio  should  realize  that  those  of  the 
audience  who  listen  hour  after  hour  do 
not  need  this  reminder.  If  time  and 
temperature  is  all  d.j.s  have  to  talk 

about,  let's  keep  their  mikes  shut. — A. 
Lincoln  Faulk,  general  manager,  WCKB 
Dunn,  N.  C. 

Overseas  readers 

editor:  I  should  be  grateful  if  you 
would  arrange  to  supply  regularly,  for 
a  year,  16  copies  of  Broadcasting.  .  .  . 
— A.  O.  Ayorinde  (Ag.  Head  of  Estates 
&  General  Services),  for  director-gen- 

eral, Nigerian  Broadcasting  Corp., 
Lagos,  Nigeria. 

Etv  demonstration 

editor:  Thank  you  for  the  excellent 
coverage  of  the  2000  mc  etv  demon- 

stration [Equipment  &  Engineering 
June  18]  at  the  Plainedge  (Bethpage, 
N.  Y.)  schools.  .  .  . — Emanuel  Strunin, 
director  of  public  relations,  Adler  Elec- 

tronics Inc.,  New  Rochelle,  N.  Y. 
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ANY  QUESTIONS  ? 

Each  night  the  6: 30  news  and  weather 

with  Tom  Decker  and  Bob  Mills  tops 

the  competition  by  more  than  68,000 

according  to  Nielsen;  by  more  than 

62,000  according  to  ARB.  No  matter 

what  unit  of  measurement  you  use  this 

superiority  exists. 

*NSI  March  '62:  ARB  March  '62 
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I^QI^Qy^Y   MEMO  ̂""""^  KENNETH  HARRIS,  advertising  director,  Kitchens  of  Sara  Lee,  Chicago 

How  one  advertiser  makes  its  tv  specials  truly  special 

When  considering  a  television  pro- 
gram for  possible  sponsorship,  we  at 

Sara  Lee  are  concerned  not  only  with 
expected  audience  size,  but  also  with 
the  quality  of  the  audience  and  the 
image  that  our  company  will  reflect 
from  its  association  with  the  program. 

We  believe  that  no  finer  baked  goods 
can  be  made  at  home  or  purchased  by 
the  consumer  than  Sara  Lee  cakes.  So 
we  want  our  television  entertainment 

to  fully  reflect  the  quality  of  our  prod- 
ucts. 

For  example,  the  17  rating  we  re- 
ceived on  the  Carnegie  Hall  Salutes 

Jack  Benny  program  was  more  satisfac- 
tory to  us  than  a  considerably  higher 

rating  on  a  routine  "shoot-em-up" would  have  been. 

Our  advertising  budget  of  $2.5  mil- 
lion, which  also  must  be  used  for  other 

media,  is  not  large  enough  for  us  to 
consider  regular  weekly  or  bi-monthly 
television  advertising.  This  is  one  fac- 

tor that  makes  us  consider  co-sponsor- 
ship of  tv  specials.  We  would  rather 

co-sponsor  a  number  of  quality  specials 
than  be  the  sole  sponsor  of  only  a  few. 

Quality  Co-Sponsors  ■  Although  Sara 
Lee  products  may  be  compatible  with 
those  of  almost  any  other  advertiser  on 
tv,  we  are  interested  only  in  advertisers 
for  co-sponsorship  of  programs  who 
take  a  quality  approach  both  to  the 
product  they  make  and  to  their  adver- 

tising. That's  why  we  were  very  pleased 
to  join  Chemstrand  in  the  sponsorship 

of  this  past  season's  Judy  Garland Show. 
In  addition,  in  recent  years  we  have 

co-sponsored  other  tv  specials  such  as 
the  1961  Academy  Award  presentation 
and  several  Arthur  Godfrey  specials. 
We  have  also  been  participating  spon- 

sors on  a  continuing  basis  on  other  pro- 
grams in  the  broadcast  media,  including 

the  Crosby-Clooney  Show  and  Arthur 
Godfrey  Time  on  CBS  Radio,  Captain 
Kangaroo  on  CBS-TV  and  Champion- 

ship Bridge  on  ABC-TV. 
We  are  going  to  re-run  the  Judy 

Garland  tv  special  Sept.  19,  again  co- 
sponsoring  the  show  with  Chemstrand. 
Our  commercials  on  this  program  will 
introduce  the  newest  Sara  Lee  product, 
pineapple  cream  cheese  cake,  and  will 
also  stress  the  important  suggestion  that 
"a  Sara  Lee  cake  frozen  fresh  from  the 
oven  is  the  freshest,  most  delicious  cake 

that  can  be  served." 
Other  tv  plans  include  participations 

on  the  NBC-TV  Tonight  show  this 
month  and  next.  During  the  balance 
of  this  calendar  year,  we  plan  to  co- 
sponsor  other  television  specials  and  to 
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place  ads  in  This  Week  magazine  and 
carry  run-of-paper  newspaper  ads  in 
many  market  areas.  In  eight  years,  our 
ad  budget  has  grown  from  $0.5  million 
to  $2.5  million. 

An  integral  part  of  our  sponsorship 
of  tv  specials  is  the  merchandising  that 
we  do  in  conjunction  with  this  program- 

ming. In  the  case  of  the  Garland  show, 
our  representatives  throughout  the 
country  made  presentations  to  food  re- 

tailers early  in  January,  using  specially 

created  presentation  materials.  This  in- 
formed the  retailers  of  the  vast  viewing 

audience  expected  for  the  show.  They 
also  provided  complete  information 
about  the  Sara  Lee  products  to  be  ad- 

vertised with  promotional  and  in-store 
merchandising  suggestions.  We  planned 
to  capitalize  on  the  large  viewing  audi- 

ence by  increasing  the  number  of  spe- 

cial displays  of  the  Apple  "n  Spice  Cake 
and  the  variety  of  Sara  Lee  cakes  avail- 
able. 

For  Customers  ■  In  mid-January,  a 
full  page  trade  ad  appeared  in  Super- 

market News  and  reprints  were  mailed 
to  customers.  Later  in  the  month  and 

in  early  February,  we  sent  the  best-sell- 

ing "Judy  Garland  at  Carnegie  Hall" two-record  album  to  over  3,000  of  our 
customers.  Attached  was  a  reminder 
of  our  sponsorship  of  the  Garland  tv 

program. A  special  pocket  clip,  referring  to 
our  sponsorship  of  the  program,  was 
distributed  to  retail  food-store  clerks 
during  February. 

Our  exploitation  efforts  in  connection 
with  other  specials  have  been  just  as 
thorough  and  comprehensive. 

Carnegie  Hall  Salutes  Jack  Benny 
served  as  a  vehicle  to  introduce  Sara 

Lee  cakes  nationally.  A  special  bro- 
chure was  prepared  for  distribution  na- 

tionally to  thousands  of  food  buyers 
and  merchandising  managers.    It  con- 

centrated on  the  history  of  Carnegie 
Hall,  outstanding  artists  who  made  their 
debuts  there  and  highlights  in  the  lives 
of  artists  who  appeared  on  the  program 
(Van  Cliburn,  Roberta  Peters,  Benny 
Goodman,  etc.). 

For  our  sponsorship  of  the  1961 
Academy  Awards,  we  took  large  space 
ads  in  trade  papers  and  created  special 
point-of-sale  material,  which  referred 
to  Sara  Lee  products  advertised  on  the 
program.  In  addition,  an  elaborate 
mailing  of  a  specially  prepared  portfolio 
was  sent  to  thousands  of  food  buyers 

and  merchandising  managers.  It  con- 
tained background  information  about 

the  history  of  the  Academy  Awards,  and 
complete  data  about  the  stars  nominated 
for  the  major  awards.  Sara  Lee  spon- 

sorship of  the  show  was  mentioned  only 
in  an  indirect  way. 

Continuing  Reminder  ■  This  mailing 
contained  information  the  buyers  and 
their  wives  would  want  to  keep  on  hand 
the  evening  of  the  awards.  It  added  to 
their  interest  in  the  program  and  served 
as  a  continuing  reminder  that  Sara  Lee 
was  the  sponsor. 

Though  tv  specials  are  a  very  major 
part  of  our  advertising,  it  is  difficult  to 
attribute  specific  sales  results  to  an  in- 

dividual program  since  we  are  doing 
other  advertising  at  the  same  time.  We 
do  know,  however,  that  new  products 
advertised  on  tv  specials  have  been  very 
well  accepted  both  by  the  trade  and 
consumers. 

In  our  opinion,  sponsorship  of  tv 
specials  has  been  very  successful  be- 

cause we  have  been  able  to  make  them 

"all-out"  promotions  with  strong  mer- 
chandising support.  Our  greatest  use  of 

specials  has  been  in  the  past  two  years. 
And  we  feel  our  use  of  them  has  been 
an  important  factor  in  increasing  our 
sales  from  a  litde  over  $20  million  to 
the  current  rate  of  $30  million  a  year. 

Kenneth  A.  Harris,  director  of  advertising, 
Kitchens  of  Sara  Lee,  joined  the  company 

eight  years  ago  as  divisional  sales  man- 
ager, handling  the  introduction  of  Sara 

Lee  products  in  several  key  markets.  He 
was  appointed  advertising  manager  in 
1956  and  director  of  advertising  in  1959. 
Before  joining  Sara  Lee,  Mr.  Harris  was 

with  two  advertising  agencies:  Earle  Lud- 
gin  &  Co.  and  W.  B.  Doner  &  Co.  He  also 
worked  in  the  advertising  department  of 

the  "Chicago  Tribune." 
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water 

You  can  swim  under  it You  can  sail  on  it You  can  play  with  it 

You  can  drown  in  it 

Only  radio,  with  water  safety  announcements,  can  reach  people  right  at  the  threshold  of  tragedy 

This  month,  when  millions  of  Americans  will  go  swim- 
ming or  boating,  they  will  have  something  with  them 

that  could  save  their  lives  — radio.  The  6  ABC  owned 
radio  stations,  in  cooperation  with  the  American  Red 

Cross,  will  broadcast  water  safety  messages  recorded 

by  famous  personalities 
for  each  station.  These 

messages  will  reach 

listeners  when  it's  most 

important  — when  they're  at  a  beach,  swimming  in  a 
lake,  or  out  on  a  boat.  If  only  one  life  is  saved,  the 
campaign  will  be  a  success.  Where  lives  are  concerned, 

statistics  don't  count  — people  do.  In  6  of  the  nation's 
largest  cities  people  have  learned  to  respond  to— and  re- 

spect— American  Broad- 

B  ABC  OWNED  RADIO  STATIONS  castingCompanyOwn
ed 

Radio  Station  Com- 
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WABC  NEW  YORK  WLS  CHICAGO  KGO  SAN  FRANCISCO 
KQV  PITTSBURGH  WXYZ  DETROIT  KABC  LOS  ANGELES      munity  Action  projects. 
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Do  You  Talk  to  Jack  Rabbits? 

61  Local  Affiliates  of  the  Inter  Mountain  Network 

Deliver  your  message  to  PEOPLE  where  they 

LIVE!  LISTEN!  and  BUY! 
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NBC-TV  CUTS  AFFILIATE  PAY  RATE 

1  Reduction  of  5%  follows  CBS-TV  format  announced  last  spring 

I  ABC-TV  ups  daytime  charges,  admits  concern  about  'imbalance' 

B  NBC-TV  stations  get  twice  as  many  70-second  daytime  breaks 
The  evolution  in  economic  relations 

bet«'een  television  networks  and  their 
affiliated  stations  advanced  another  step 
last  week  as  NBC-TV  adopted  a  plan 
which  would  reduce  its  aflBliates'  net- 

work compensation  by  about  5%. 
The  plan,  part  of  what  will  almost 

certainly  be  a  years-long  effort  by  all 
networks  to  cure  the  so-called  "econo- 

mic imbalance"  between  network  and 
station  profits,  is  similar  to  one  adopted 
by  CBS-TV  last  spring  (Bro.^dcasting, 
May  7).  Like  CBS-TV's,  it  is  due  to 
become  effective  Jan.  1,  1963. 
ABC-TV  also  is  known  to  be  con- 

cerned with  the  "economic  imbalance"' 
problem,  but  ABC  officials  said  last 
week  that  at  this  point  they  had  no 
specific  plan  for  attacking  it. 
ABC-TV  did,  however,  announce  a 

new  davlime  rate  card  incorporating 
an  estimated  10%  increase  in  time 

charges  to  advertisers  and  putting  day- 
time sales  on  a  flat  commercial-minute 

basis  covering  both  time  and  talent. 

NBC-TV  also  disclosed  a  new  "pack- 
aged quarter-hours"  plan  for  selling 

daytime,  effective  the  first  of  the  year, 
but  officials  said  the  changes  would 
not  significantly  affect  the  costs  to  ad- vertisers. 

The  "imbalance"  problems  between 
networks  and  affiliates  is  generally  at- 

tributed to  rising  network  costs — es- 
pecially program  costs — and  a  resultant 

squeeze  on  network  profits.  Networks 
contend  that  stations  are  confronted 
with  no  similar  squeeze  and,  since  they 

benefit  from  the  networks'  program 
expenditures,  ought  to  share  more  of 
the  costs. 

Solutions  to  date  have  all  centered 

on  reduction  in  amount  of  compensa- 
tion paid  by  networks  to  affiliates — 

which  can  run  as  high  as  $70  or  $80 
million  for  a  single  network.  But  most 
experts  feel  that  the  plans  adopted  thus 
far  are  by  no  means  a  final  answer; 
that  the  problem  is  one  that  will  con- 

tinue and  probably  require  a  series  of 

adjustments  over  a  period  of  years. 

Same  Approach  ■  NBC-TV's  plan, 
being  prepared  late  last  week  for  week- 

end mailing  to  all  NBC-TV  affiliates, 
takes  generally  the  same  tack  set  by 
CBS-TV:  it  reduces  affiliate  compensa- 

tion by  reducing  the  gross  time  rates 
for  daytime  programming.  But  where 
CBS-TVs  resulted  in  an  estimated  6% 
reduction  in  station  compensation, 
NBC-TVs  was  estimated  at  5.1% 

In  neither  case  does  the  reduction 

in  gross  time  rates  to  advertisers  signi- 
ficantly affect  the  actual  cost  to  ad- 

vertisers. The  reduction  in  their  rates 
is  offset  by  reduction  or  elimination 
of  discounts  allowed  them. 

In  NBC-TVs  case,  daytime  rates 
under  the  new  plan  reportedly  will  be 
35%  of  nighttime  rates.  Historically, 
NBC-TV  has  pegged  daytime  at  50% 
of  nighttime.  So  had  CBS-TV,  until  its 
new  plan  dropped  daytime  rates  by 
22  to  23%.  ABC-TV,  which  went  into 
daytime  operations  considerably  later 

*Bookie  Joinf ,  'Battle  of  Newburgh'  get  FCC's  blessing 
Two  decisions  handed  down  by 

the  FCC  last  week  dismissing  pro- 
tests against  programs  on  CBS-TV 

and  NBC-TV  were  hailed  as  giving 
added  endorsement  to  stations  and 
networks  which  wish  to  program 
in  such  controversial  areas. 

At  issue  were  two  network  pro- 
grams presented  last  winter  which 

stirred  up  protests  in  Boston  and 

Newburgh,  N.  Y.  In  "Biography  of 
a  Bookie  Joint"  (CBS  Reports)  last 
Nov.  30,  CBS-TV  telecast  an  actual 
raid  on  a  bookmaking  establishment 
which  resulted  in  the  firing  of  sev- 

eral Boston  policemen,  the  police 
commissioner,  and  several  investiga- 
tions. 

NBC's  White  Paper,  "The  Battle 
of  Newburgh"  on  Jan.  28,  covered 
that  cit>''s  controversial  welfare  pro- 
gram. 

In  both  cases,  the  commission 
ruled  that  no  further  inquiry'  was 

necessary  and  that  the  networks 

had  provided  "reasonable  opport- 
unities" for  all  sides  to  be  heard. 

A  commission  official  expressed  the 
view  that  the  decisions  should  en- 

courage broadcasters  to  be  less  re- 
luctant to  get  into  controversial  mat- 

ters because  they  illustrate  that  the 
FCC  will  back  them  up  in  fair  pres- 
entations. 

The  FCC  decisions  were  in  the 
form  of  letters  to  the  complainants 
— Massachusetts  House  Speaker 
John  F.  Thompson  and  Newburgh 
City  Manager  Joseph  McD.  Mitchell. 

Programs  Reviewed  ■  In  both 
cases,  FCC  staff  men  reviewed  films 
of  the  programs.  Replying  to  Mr. 

Thompson's  charge  that  CBS  singled 
Boston  out  for  "grossly  unfair  and 
distorted  national  publicity,"  the 
FCC  noted  (1)  that  CBS  warned 
the  same  problem  exists  in  many 
cities  and  attempted  to  forestall  the 

singling  out  of  Boston  in  this  respect; 
(2)  that  the  governor  based  several 
actions  on  "proven  charges  .  .  . 

prompted  by  a  tv  documentary." 
A  licensee  must  be  given  "great 

latitude"  in  the  presentation  of  such 
program  material,  the  FCC  said  in 
concluding  that  CBS  had  met  aU  re- 

quirements of  the  Communications Act. 

Mr.  Mitchell  had  charged  that 

NBC's  White  Paper  was  "biased, 
misleading  and  lacking  in  objectiv- 

ity." To  this,  the  FCC  replied:  "On 
the  contrary',  we  are  of  the  opinion 
that  the  program  represented  a  con- 

scientious and  responsible  effort  to 
review  and  analyze  a  problem,  the 

symptoms  of  which  were  highly  con- 
troversial." The  network  properly 

apphed  the  fairness  doctrine  in  its 

Newburgh  report  covering  that  city's 
welfare  program,  the  FCC  con- 
cluded. 
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Tv's  share  of  100  top  national  budgets 

56.2%  OF  BLUE  CHIP  CLIENTS'  SPENDING  IN  MEDIUM,  SAYS  TvB 
More  than  one-half  of  the  top  100 

national  advertisers  increased  their  tv 
budgets  in  1961,  Television  Bureau  of 
Advertising  reports  today  (July  23). 
Altogether,  the  100  top  national  adver- 

tisers, 97  of  which  used  tv,  raised  tv's 
share   of  their   total   ad   budgets  to 

56.2%,  compared  with  53.5%  for 1960. 

Of  these  top  100  advertisers,  54  spent 
more  in  tv  last  year  than  the  year 
earlier.  Total  measured  media  billings 
for  the  top  100  in  1961:  $1,723,150,- 

999.    Network   and   spot  tv's  share: 

Rank Company Total 

1 Procter  &  Gamble |] ]4  454  258 
2. General  Motors 101,716,092 
3. General  Foods 59,534,829 
4. Lever  Bros. 57,362,992 
5 American  Home  Prod. 53.901 ,953 
6_ Ford  Motor 52,195,716 
7. Colga  te-Pa  Imol  ive 39,806,427 
8. General  Mills 37,763,066 
9 R.  J.  Reynolds  Tobacco 37.534,422 

10. Bristol-Myers  Co. 35,604,913 
1 1 . Chrysler  Corp. 33,245,875 
1 2. Distillers  Corp. -Seagrams 30287,621 
]  3_ American  Tel  &  Tel 27.916,614 
1 4. Kllldl^dll  lUL/a^w 25,990,424 
1 5. National  Dairy  Prod. 25,638,222 
1 6. P    1  nrill;)rd 25,309,214 
1 7 Philin  K^nrric r  II 1 1 1  p   ivi  ui  1 1> 25,231 ,347 
1 8 uenerdi  licliii^ 24,655,897 
1 9. Campbell  Soup 23,453,839 
20. MII^c  1  ̂ ihnrAtnriPC IVIIIC^    laOI^WI  a  lUI  ICA 22,626,505 
2] Gillette 21 ,769,387 
22. ixeiiugg 21 ,61  5,721 
23 21 ,455,687 
24 jlcrilllg  L^iug 21 ,306,61 9 

^Ulii  riuuui.1^ 21 ,081 ,036 
26. Brown  &  Williamson 20,683,141 
27. Coca-Cola 19,742,373 
28. E.  1.  du  Pont  de  Nemours 18,152,850 
29. Standard  Brands 18,135,360 
30. National  Biscuit 17,552,199 
31. Quaker  Oats 17,449,572 
32. Pillsbury 17,408,192 
33. Eastman  Kodak 16,120,052 
34. Nat.  Distillers  &  Chem. 15,587,077 
35. Warner-Lambert  Pharm. 15,249,512 
36. Goodyear  Tire  &  Rubber 14,739,517 
37. S.  C.  Johnson  &  Son 14,438,561 
38. Shell  Oil 14,202,443 
39. Alberto-Culver 13,961,455 
40. Armour  &  Co. 13,410,553 
41. American  Motors 13,275,859 
42. Anheuser-Busch 13,019,851 
43. Jos.  Schlitz  Brewing 12,963,810 
44. Johnson  &  Johnson 12,839,384 
45. Texaco 12,192,018 
46. Wm.  Wrigley  Jr.  Co. 11,867,865 

Newspapers 

$  2,465.523 
29,652,721 
10.773,402 
5,353,579 
2,446,114 

15,810,694 
2.113,767 
11,480,033 
7,515,104 
4,061,139 

14.102,825 
11,416,373 
5,439,036 
3,528,025 
7,776,366 
2,007,261 
2,768,775 
5,176,624 
3,256,621 1,278,605 
1,844,144 
1,339,356 
3,234,764 
2,608,237 
3,988,950 
3,052,480 
1,785,266 
2,344,265 
4,229,487 
1,265,566 
4,108,469 
4,803,912 
2,039,963 
7,222,667 
1,023,174 
3,699,769 
494,646 

11,013,193 

2,185,322 
8,970,686 
916,763 

1,119,356 
2,614,190 
207,647 

General 

Magazines 

$  3,142,853 
32,309,761 
9,298,223 
4,270,995 
7,382,347 

16,151,048 
1,042,951 
2,452,459 
5,511,125 6,623,652 

10,546,995 
12,216,993 
13,003,818 
7,719,304 
7,040,377 
1,358,141 
6,077,739 
7,143,540 
9,189,067 
1,189,566 
648,919 

3,669,993 
4,219,904 
2,081,787 
3,899,832 

33,050 
3,062,659 
4,746,465 
4,477,572 
3,080,161 
4,946,989 
2,769,266 
6,690,334 
6,888,286 
1,881,350 
6,038,780 303,785 

1,318,843 

4,166,861 
2,415,867 
1,930,851 
2,112,393 
3,864,438 
650,805 
750,315 

Farm  Business 
Magazines  Publications 

2,695 
1,146,272 221 ,957 

217,339 
1,309,053 

53,299 
1,044 467,531 

96,366 
300,914 214,750 
308,563 

130,177 
188,661 

95,060 96,258 
202,849 
90,786 

3,156 
255,130 
143,621 
44,400 
78,144 
22,302 

47,760 

585,332 

219,618 

142,581 
1,285 

29,387 
145,970 

211,000 

2,265,300 203,000 

1,070,300 
560,000 93,300 
360,000 

149,300 
475,000 
320,000 
675,500 

200,000 

4,563,000 210,000 
464,400 

150,000 

331,800 

50,000 
70,000 

3,000,000 
270,200 
340,300 
91,700 

2,000,000 
250,000 
576,000 

1,087,800 
59,100 

265,000 

237,200 
279,500 
110,300 

731,600 

$967,972,053. 
The  total  ad  investment  represents 

a  net  increase  of  $27.8  million  from 
1960.  Tv  billings  rose  $61.5  million 
and  general  magazines  $4.6  million, 
while  all  other  measured  media  de- 

clined, TvB  said  in  its  summary. 

Outdoor 

8,008,728 
1,160,564 
161,553 

3,531,997 
179,709 

51,200 1 ,404,472 
3,523,745 

509,656 888,359 

333,892 106,025 

97,218 112,965 

1,361,084 

341,079 

2,097,677 
362,292 

143,224 

1,226,124 

591 ,752 
461,459 

4,416,289 
4,068,913 

69,732 

Network 

Spot 

% 
Television 

Television* 
Tv 
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63.  I 1 ,978,475 64  4 
7.081,668 363,030 

41.0 

532.360 8,752,320 

51.2 1  1.362,302 1,529,570 73.4 
5,078.006 2,754,440 44.9 
7,671.862 2,049,150 

55.8 

4,758,165 631,590 33.4 

0.0 
7,538.138 4,183,090 76.9 
3.024,046 303,790 

22.6 

12,520.530 1,060,500 

94.1 

328.557 
465,480 

5.6 

8.811.365 
5,150,090 

100.0 

5,491.560 725,570 46.4 333.741 1,274,780 12.1 
693,338 4,952,310 43.4 

2.056.398 3,606,750 
43.7 

5.765.999 565,370 

49.3 

10.119.124 267,140 85.2 

1,018,800 
10,098,750 93.7 

than  the  other  networks,  set  its  day- 
time rates  at  one-third  rather  than  one- 

half  of  the  nighttime  charges. 
NBC-TV  officials  reviewed  their  new 

plan  with  members  of  the  NBC-TV 
affiliates  board  of  delegates  last  week 
and  reportedly  made  at  least  two  con- 

cessions to  help  take  the  sting  out  of 
the  compensation  cut: 

■  They  reportedly  agreed  to  double 
the  number  of  70-second  station-breaks 
available  to  affiliates  in  daytime  periods 
and  to  increase  other  local  availabilities. 

■  They  also  were  said  to  have  made 
clear  that,  in  view  of  the  5.1%  general 
cut  in  compensation,  the  special  July- 
August  reduction  which  went  into  ef- 

fect this  year  will  be  abandoned  after 
this  year. 

The  affiliates  board  was  reported  to 
have  insisted  vigorously  on  the  increase 
in  number  of  70-second  breaks.  This 
increase  reportedly  will  become  effec- 

tive Oct.  1.  The  number  of  firm,  fixed- 
position  70-second  availabilities  will  rise 
from  20  per  week  to  40  in  Monday- 
Friday  daytime  periods,  and  eight  will 
be  added  on  Saturdays.  In  addition,  re- 
capturable,  in-program  minute  availabil- 

ities will  increase  from  10  per  week  to 
20,  and  two  one-minute  positions  will 
be  made  available  to  affiliates  in  new 

Saturday  afternoon  children's  show 
(12:30-1:30  p.m.). 

NBC-TV's  summertime  compensa- 
tion cutback,  now  due  to  be  called  off 

after  this  year,  applies  during  July  and 

August  and  amounts  to  a  10%  reduc- 
tion in  compensation  rates  for  those 

months  only.  NBC  authorities  had  es- 
timated it  would  cost  the  network  about 

$500,000  a  year. 
The  new  compensation  plan  and  re- 

lated questions  were  reported  to  have 
been  the  chief  topics  at  the  meeting 
of  NBC  officials  with  the  affiliates 

groups,  held  Wednesday  at  NBC  Chair- 
man Robert  W.  Sarnoff's  summer  home 

at  Armonk,  N.  Y. 
Jack  Harris  of  KPRC-TV  Houston, 

chairman    of    the    affiliates  board. 
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47. Schenley  Industrifis 11.731.133 5.608,534 2,780, 118 291 .030 2.752.891 298.590 

2.5 

48. Contin€nt3l  Baking 1 1 .683.947 1 .223,677 81.300 1.329.517 513,523 8,535.930 

77.5 

49. J   B.  wniiams 11.138.318 1 .126.731 106,050 
9,367.727 537.810 

88.9 50. Ralston  Purins 10.892.583 1 .072.441 293,636 653,898 157,500 601,988 6.153.180 1.959.940 

74.5 

J  1 . U.  S.  Steel  Corp. 10,778.187 801.847 2.985,044 253.255 
3,007,900 

378.705 
3.351.436 

31.1 52. Standard  Oil  Co.  i  ind.' 10,746,727 3.001,320 1 .926.048 407.564 370,600 2.441.077 465. 788 2.134,330 24.2 

53. Gulf  Oil 10,586.708 4.096,767 1 .824.844 74.700 
410.000 162.685 3.236.941 780.770 

38.0 54 Pepsi  -Coia 10.412.397 2,021,999 1 .822.651 1 13.787 125.000 
758,334 

1.234.276 
4.336.350 

53.5 
55. Swift  &  Co. 10.358,970 2.260.670 2.940.746 120,516 67,700 2,296,196 1,125,932 1.557.210 25.9 
56. Mead  Johnson 10.360.373 716.806 3,148,741 355,500 5.902.376 

236.950 

59.3 
57- Beech-Nut  Life  Savers 10,062,419 609.980 741,069 82.900 7.055.890 

1,582.570 
85.7 

58. Chesebrough-Pond's 
9,969,220 777.712 3,946,128 20,874 107.200 3.764.216 1 .353,090 

51.3 59 Scott  Paper 9.817,588 682.879 1 .049.662 133,100 5.980,927 1 ,971 .020 81.0 
60. Nestle 9.793.025 195,083 1 .532.059 80,466 

3.265.597 4.718.820 

81.5 

61 . Standard  Oil  Co.  '  N.  J. ' 9.740.599 2.090.982 2.250.102 89,183 1.650,000 776.142 2.884.190 

37.6 62. Westinghouse  Electric 9.508.705 1 .190.981 1.797.925 
7,699 

2.815,000 3.479.578 217.520 

38.9 63. Revlon 9.364.735 1.105,873 4.306.359 
33,398 

3.689.425 229.680 41.8 

64. Carnation 9.332.141 222.004 2.020.389 82,177 
290,500 429.881 3.307.710 2.979.480 

67.4 
65. H.  Walker-C  C-  W 8.728.750 -  3,044,006 

4,990.841 106.400 
587.503 

0.0 
66. Carter  Products 8.723.118 403.708 138.520 14.052 4.294.668 3.872.170 93.6 
67. Radio  Corp.  of  Am. 8.685.731 1.980,627 3-605.071 727,500 1.941.883 430.650 

27.3 
68. Hunt  Foods  Cr  Industries 8.477  744 686.390 3.499.974 1 25,000 4.166.380 

49.1 
69. Kimberiy-CIark 8.304,529 1 .220.073 2.391,501 370.000 

3.810.755 
512.200 

52.1 

70. Richardson- Merrill 8,193,072 655.065 1.048.109 775,959 282.500 2.837.039 2.594.4C0 66.3 
71 . Borden 8,149,323 2.822.441 3.205.642 12.01 1 102.000 

1,040,063 
371.466 595.700 11.9 

72. Sears,  Roebuck 8.086.938 328,977 3.877.363 

59 

8.400 2.634.489 
1.237.650 

47.9 
73. Block  Drug 8.056.092 227,465 6.876.717 951.910 97.2 
74. B.  F.  Goodrich 8.006.817 1.612,907 3,921.576 308,563 1.259.500 352.881 551.390 

11.3 

75. Firestone  Tire  &  Rubber 7.882.493 2.608.610 2.519,231 540,097 
467.400 

1.747.155 
22.2 '76. 

H.  J.  Heinz 7.738.295 2.286.757 2,099,216 115,780 85.300 
3.121.543 28.690 

40.7 
77. Heiene  Curtis 7.394.957 1.467.525 1,978.925 120.300 2.065.197 1.763.010 

51.8 
78. Dow  Chemical 7.182.348 643.961 2,300,293 86.454 1. 563.300 2.372.760 215.580 36.0 "79. Si  mon  i  z 7.108.923 173,725 

91 ,277 
3.997.561 2.846.360 

96.3 

80. American  Chicle 7.093.360 11,100 4.532.730 2.549.530 
99.8 

81 . Stanley  Warner 7.062.700 350,461 
227,052 1.161.907 5.323.280 

91.8 

82. Armstrong  Cork 7.C20.320 473,007 2.244.388 
700,000 

3,547,685 
55.240 

51.3 
83. CBS 6,953,707 2,021,300 4.643.627 110,000 

178.780 

2.5 
84. Kaiser  Industries 6,772,564 353.468 49.031 

4.527 900.000 5.442.908 22.630 80.7 
85. American  Cyanamid 6,603,521 231 .787 1.365.608 1.243.604 2.990,500 

724.052 47.970 
11.7 

86. Prudential  Ins.  Co. 6.456,909 1 .251 .520 779,013 120,682 65.000 135,938 
4.093.755 

63.4 
87. Aluminum  Co.  of  Am. 6,442,119 971 .481 1,156,328 1.290 1,225-000 

2.945.850 
142,170 47.9 

88. Union  Carbide 6,430,697 181.502 1 .41 6.998 64.367 1.427,500 
158.228 

2.954.052 
227.950 

49.5 

89. Olin  Mathieson  Che.nical 6,328,562 290.699 3,348.069 203.352 516.400 
1.685.512 184.530 

29.5 

90. Minn,  Mining  &  Mfg. 6.234,628 
435.955 

2.772.867 2.061.003 
710.656 253,150 

15.5 

91 . Trans  World  Airlines 6.178.448 4.854,527 
557,732 65.000 701.189 0.0 

92. Seven-  U  p 6.085.154 361.557 2.251.359 
53.000 

1.155,957 
1.710.861 

552.420 37.2 93. California  Packing 5.997.065 1 .1 15.681 3.965.951 104,363 80.100 
508,060 

221.900 3.7 
94. Mennen 5-967.417 1.137.091 1.105,580 3.698.866 25.880 52.4 
95. Andrew  Jergens 5.864.840 119,028 57,381 

3.148.031 2.540.400 
97.0 

96. U.  S.  Rubber 5.797.541 1.018,321 2,754,778 37.971 1 .325,000 85.281 
575.190 

9.9 
97. United  Airlines 5.748.844 4.442,707 773,588 175,000 

323.049 

34.500 

0.6 
98. Falstaff  Brewing 5.681 ,1 25 75.036 1 .557.221 

1  .jys .  1  uo 2.555.760 

69.5 

99. Mobil  Oil 5.500.907 1 .357,1 18 568,602 230,336 320.000 
52,574 

1  OCC  (CI  T 1  .Uuo.ooO 

54.0 TOO. Heublein  Inc. 5.473,347 1 ,716,435 2,513,794 1 42,500 209,658 
/y.zuu 71 1 .760 

14.5 

Total  Top  100  1961 51  723  1  so  999 5295,046.508 5344.350,890 512.629.846 S49.141 .500 553.010.102 
5523.504.503 

5344.-^7.550 

Total  Top  100  1960 51,695.353.369 5316.793.130 5339,723,002 514.838.145 551,317.300 565.213.841 5567.110-610 5339.357.340 

5 
Change  '61  "60 4-527,797,630 -520.746.522 —S4.527.888 -52.208.300 —52.175.800 -513.203.739 -556,393,893 —55.110,210 °o 

Change  '61  "60 
+1.6 

-6.6 -^1 .4 —14.9 

-4.2 

—19.9 

—9,9 

-1.5 

Share  1961 100.0 17.2 20.0 0.7 2.8 

3.1 

35.2 
20.0 

Share  1960 100.0 18.7 20.0 0.9 3.0 

3.9 

33.5 20.0 

Sources-  Bureau  of  Advertising.  ANPA:  Publishers  Information.  Bureau  Farm  Publication  Reports:  Associated  Business  Publications; 
Television  Bureau  of  Advertising;  IST.  C.  Eorabaugh:  LXA-BAR;  Outdoor  Advertising  Inc.  Compiled  by  Advertising  Age. 
*In  some  instances  spot  tv  figtires  include  both  parent  company  and  dealer  or  distributor  expenditures. 

ieaded  the  stations  delegation.  Other 

"board  members  on  hand  were  Harold 
Grams,  KSD-W  St.  Louis:  .A.  Louis 

Read.  WDSL-TV"  New  Orleans;  Charles 
A.  Batson.  WIS-TV  Columbia,  S.  C; 

Marcus  Bartlett,  \VSB-T\'  Atlanta: 
Otto  Brandt,  KING-TV  Seattle:  Van 

Beuren  DeVries.  \A'GR-T\'  Buffalo; 

Richard  Dunning.  KHQ-T\'  Spokane; Richard  Lewis.  KTAR-TV  Phoeni.x,  and 

Owen  Saddler.  KMT\'  (T\')  Omaha. More  Attraction  ■  WTiile  the  new 

jSBC-TV  compensation  plan  contin- 
ued the  evolution  in  network-affiliate 

relationships,  both  ABC-T\''s  new  day- 
time rate  card  and  NBC-T\"s  changes 

in    daytime   pricing   promised — along 
BROADCASTING,  July  23,  1962 

with  changes  announced  by  CBS-T\' a  few  weeks  ago — to  make  further 
changes  in  the  dealings  between  net- 

works and  their  customers.  All  three 
networks  claimed  their  respective 
changes  would  increase  their  usefulness 
and  attraction  for  advertisers. 
ABC-TVs  new  danime  rate  was  es- 

timated by  Edward  Bleier.  vice  presi- 

dent in  charge  of  ABC-T\*  danime 
sales,  to  provide  approximately  10'^ 
increase  in  rates  to  advertisers.  Mr. 
Bleier  said  about  59c  was  accounted 
for  by  increased  coverage  through 

longer  ABC-T\"  station  lineups  which will  be  available  this  fall,  while  the 
other  half  stemmed  from  increases  in 

individual  stations'  network  rates. 
The  new  card,  effective  Sept.  3,  puts 

prices  on  ABC-T\""s  seven  "operation 
daybreak"  programs  on  a  straight  com- 

mercial-minute basis  covering  both 
time  and  talent.  The  rates  are  fully 
commissionable  and  range  from  52,400 
to  S2.S00  per  commercial  minute,  de- 

pending on  volume  and  whether  they're in  winter  or  summer. 
Summer  rates  are  S200  less  than 

v,inter,  and  the  advertiser  maintaining 
equal  weekly  schedules  through  June, 
July  and  August  may  also  receive 
summer  rates  for  April,  May  and 
September,  or  a  total  of  half  the  year. 

Mr.  Bleier  said  that  under  winter 
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rates,  advertisers  buying  one  to  five 
commercial  minutes  per  week  will  pay 
$2,800  per  minute,  while  those  buying 
more  than  five  a  week  will  pay  $2,600. 
The  summer  rates  are  $2,600  per  min- 

ute for  less  than  six  per  week,  $2,400 
per  minute  for  more  than  six. 

Mr.  Bleier  said  the  average  ABC-TV 
daytime  lineup  would  go  from  130  sta- 

tions covering  89.9%  of  the  country 
to  at  least  136  stations  covering  about 
93%,  effective  this  fall,  and  that  the 
increase  might  add  as  many  as  12  new 
basic  markets.  Syracuse  and  Rochester 
are  among  those  definitely  set  for  ad- 

dition this  fall. 

Exceptions  ■  The  new  daytime  rate 
structure  applies  to  all  ABC-TV  day- 

time shows  except  Tennessee  Ernie 
Ford,  American  Bandstand  with  Dick 

Clark,  and  the  network's  new  chil- 
dren's show.  Discovery. 

Mr.  Bleier  said  the  new  plan  lets  day- 
time advertising  volume  continue  to  con- 

tribute to  nighttime  dollar-volume  dis- 

counts, and  maintains  ABC-TV's  "day- 
time incentive  discount"  for  sponsors  of 

other  ABC-TV  programming.  The  new 
structure,  he  said  "is  completely  geared to  the  needs  and  desires  of  advertisers 

and  their  marketing  problems." 
He  reported  that  ABC-TV  daytime 

sponsors  in  the  second  quarter  of  this 
year  totaled  64  as  against  48  in  the 
same  period  last  year,  and  that  the  fall 
daytime  schedule  is  virtually  sold  out. 

The  fourth  quarter,  he  said,  offers  "the 
best  pre-sold  sales  record  ever." 
NBC-TV's  new  daytime  sales  and 

pricing  plan  combines  time  and  program 
costs  into  a  single  figure  per  quarter- 

hour,  but  officials  said  the  actual  cost 
to  advertisers  would  not  be  significantly 

different  from  what  they're  paying  now. 
The  quarter-hour  package  prices  will 

range  from  a  low  of  $10,000  (in  Say 
When)  to  a  high  of  $19,200  (in  Con- 

centration). Other  typical  prices,  ac- 
cording to  officials,  include  $13,200  per 

quarter-hour  in  Play  Your  Hunch,  $15,- 
000  in  Dr.  Malone,  $16,500  in  Loretta 
Young  films  and  $17,400  in  Price  is 
Right. 

These  prices  do  not  include  charges 
relating  to  preparation  and  presentation 
of  commercials,  but  the  so-called  inte- 

grated networking  charge  for  lines,  etc., 
which  currently  amounts  to  $1,500  per 
hour,  will  be  eliminated  on  regularly 
scheduled  daytime  shows. 
On  other  daytime  shows — specials, 

Business  briefly... 

Phiico  Corp.,  Pepsi-Cola  Co.,  and  The 
Toni  Co.  will  sponsor  the  21/2  hour  Miss 
America  Pageant,  to  be  telecast  on  CBS- 
TV  Saturday,  Sept.  8  (9:30  p.m.-mid- 
night  EDT.  Agencies:  BBDO  (Phiico, 
Pepsi-Cola)  and  North  (Toni). 

Motorola  Inc.,  Chicago,  which  spon- 
sored three  star-name  specials  last  sea- 

son, one  on  ABC-TV  and  two  on  NBC- 
TV,  is  shopping  again  for  prestige-type 
specials  to  promote  new  line  in  coming 
season.  Motorola  meanwhile  is  increas- 

ing its  magazine  exposure  to  highest 
level  in  firm's  history.  Agency:  Leo 
Burnett  Co.,  Chicago. 

Eastman  Chemical  Products'  Kodel 
polyester  fiber  will  be  advertised  via  spot 

sports  events,  etc. — the  integrated  net- 
working charge  will  be  increased  to 

$3,600  per  quarter-hour. 
Daytime  programs  will  earn  no  dis- 

counts after  Jan.  1,  but  each  daytime 
quarter-hour  will  contribute  25  percent- 

age points  toward  its  sponsor's  volume for  use  in  determining  discounts  in 
other  periods. 

In  addition,  the  plan  provides  for  a 
summertime  rate  reduction  amounting 
to  about  20%.  This  will  be  effective 
for  13  weeks  starting  next  June  10. 
NBC-TV's  new  plan  applies  to  all 

programming  up  to  6  p.m.  New  York 
Time,  with  two  exceptions:  the  new 
Merv  Griffin  Show  at  2-2:55  p.m., 
which  will  be  sold  in  minute  participa- 

tions, and  the  Today  show,  sold  under 
a  separate  rate  card. 

tv  in  a  six-week  campaign  beginning  in 
mid-September.  Thirty-five  markets 
around  the  country  will  be  used.  Agen- 

cy: Doherty,  Clifford,  Steers  &  Shen- field  Inc.,  New  York. 

Chevrolet  DIv.  of  General  Motors  will 

sponsor  radio  coverage  of  the  25th  an- 
nual Soap  Box  Derby  at  Akron,  Ohio, 

on  CBS  Radio,  Sat.,  Aug.  4  (4:45-5 
p.m.  EDT).  Campbell-Ewald  Co.  is 
Chevrolet's  agency. 

R.  J.  Reynolds  Tobacco  Co.  and  Skill 
Corp.  have  bought  sponsorship  in  NBC- 
TV's  National  Football  League  High- 

lights, to  be  presented  Saturdays,  5-5:30 
p.m.  NYT,  during  the  1962  football 
season  (Sept.  22  through  Dec.  22).  The 
show  now  has  SRO  status:  as  previously 

announced,  Mennen  and  Chesebrough- 
Pond's  will  also  sponsor  the  show.  The 
new  advertisers'  agencies  are  William 
Esty  Co.  (Reynolds)  and  Fuller  & 
Smith  &  Ross  Inc.  (Skill). 

Pacific  Vitamin  Corp.,  Los  Angeles 

(Fulvita  multiple-vitamins  and  miner- 
als), started  on  a  saturation  basis  July 

9  throughout  the  summer  months  a  ser- 
ies of  one-minute  taped  tv  commercials 

featuring  Don  Drysdale,  Los  Angeles 
Dodgers  pitcher,  on  KABC  (TV)  and 
KTTV  (TV)  Los  Angeles  and  KTVK 
(TV)  Phoenix,  Ariz.  Agency  is  Ander- 
son-McConnell  Adv.,  Los  Angeles. 

Grand  Taste  Packing  Co.,  Los  Angeles, 
will  use  radio  to  introduce  a  new  cal- 

orie-controlled frankfurter.  Five  Los 
Angeles  stations  are  scheduled  (KLAC, 
KMPC,  KRLA,  KABC  and  KHJ),  as 
are  KGIL  San  Fernando  and  XTRA 

Tijuana,  Mex.  Beckman,  Koblitz  Inc. is  the  agency. 

Billy  Graham  Evangelistic  Assn.,  Min- 
neapolis, has  signed  194  markets  to 

date  for  five  one-hour  video  tapes  from 
the  minister's  recent  Chicago  crusade 
and  is  buying  more   as  quickly  as 

Campbell-Ewald  sets  up  office  c-c  system 

Claiming  a  "first"  among  Detroit  the  system's  vidicon  film  components 
advertising  agencies,  Campbell-Ewald  are  (1  to  r)  Woody  Klose,  vice  pres- 
Co.  has  installed  its  own  closed-cir-  ident  and  broadcast  creative  direc- 
cuit  tv  system  to  project  live  pres-  tor,  and  Kensinger  Jones,  vice  pres- 

entations plus  film  and  slides  to  ident  and  creative  director.  The  sys- 
monitors  in  conference  rooms  and  tern  also  includes  a  coaxial  cable  link 

executive   offices.    Here   inspecting  with  WJBK-TV  for  video  tapes. 
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TWO  OF 

104,000 

FEET 

NBC  TELEVISION 

WRAL-TV 
CHANNEL  5 

Raleigh-Durham,  N.  0. 

Represented  Nationally  by  H-R 

She  came  to  see  us  last  year .  .  .  along  with 
52,000  other  Carolinians.  Just  two  tittle  feet 
out  of  the  104,000  that  walked  into  our  studios. 
■  Some  were  the  feet  of  adults  who  came  to 

watch  live  wrestling'''  or  to  dance  on  the  Woody 
Hayes  Open  House'^-.  Others  were  the  feet  of 
youngsters  who  marched  and  played  games 

with  Cap'n  Five'^  .  ■  After  the  show— like  this 
little  girl— they  al!  go  back  home  to  keep  on 
watching  us.  Having  been  right  here  with  us, 
somehow  they  feel  just  a  little  closer  to  us  now. 

(1)  Professional  Wrestling  ./ Sat.  5:30-6:30  PM 
NSI  Rating  21.5;  54,100  Homes 

(2)  Woody  Hayes  Open  House/Sun.  5:00-6:00  PM 
23,800  NSI  Homes 

(3)  Cap'n  Five  /  Mon.-Fri.  5:00-6:00  PM 47,000  ARB  Homes;  NSI  Rating  23.5 
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prime  evening  time  can  be  cleared. 
Agency:  Walter  F.  Bennett  &  Co., 
Chicago. 

Hortex  Manufacturing  Co.  will  use 

Dick  Clark's  American  Bandstand 
(ABC-TV,  4  p.m.,  EDT)  to  promote 
its  new  "Key  Man"  slacks  for  boys  in 
144  markets  Sept.  10-Oct.  24.  The  firm 
also  will  use  a  radio  spot  campaign  to 
reach  the  top  40  U.  S.  markets. 

Agency  appointments... 

■  Sanna  Dairies  Inc.,  Madison,  Wis., 
maker  of  Sanalac  (dry  milk),  names 
Lilienfeld  &  Co.,  Chicago,  as  agency. 
Account  previously  was  handled  by 
Kastor,  Hilton,  Chesley,  Clifford  & 
Atherton,  New  York.  Radio-tv  probably 
will  be  used. 

■  Artcliff  Mfg.  Inc.,  Saginaw,  Mich., 
names  R.  Jack  Scott  Inc.,  Chicago,  to 
handle  advertising  for  Electro-Starter, 
90-second  recharger  for  auto  batteries. 
Radio  will  be  used. 

■  Jas.  H.  Forbes  Tea  &  Coffee  Corp., 
St.  Louis  (beverages,  spices,  syrups),  ap- 

points Clayton-Davis  &  Assoc.  Inc., 
that  city,  as  its  agency  for  advertising 
and  public  relations. 

■  Spatini  Co.,  Philadelphia  (spaghetti 
sauce),  has  appointed  Weightman  Inc., 
that  city,  as  its  advertising  agency  for 

the  firm's  new  instant  spaghetti  sauce. 
The  agency  also  handles  other  Spatini 
advertising. 

■  American  Liquid  Gas  Corp.,  Los 
Angeles  (subsidiary  of  Union  Oil  Co.) 
appoints  Ellington  &  Co.,  Los  Angeles, 
as  advertising  agency  for  its  gas  equip- 

ment and  engineering  services.  Adver- 
tising budget  will  exceed  $100,000; 

media  will  be  announced. 

■  Mail  Pouch  Tobacco  Co.  appoints 
Warwick  &  Legler,  New  York,  as  its 
advertising  agency,  effective  Aug.  1. 

■  Thos.  Leeming  &  Co.,  subsidiary  of 
Chas.  Pfizer  &  Co.,  has  transferred  Bar- 
basol  shaving  preparations  from  George 
J.  Walsh  Co.,  New  York,  to  William 
Esty  Co.,  New  York.  Annual  billings 
are  expected  to  increase  from  present 
$500,000  to  $1  million  with  Esty.  Bar- 
basol's  estimated  spot  tv  expenditures 
in  1961  were  $36,690,  according  to 
Tv  Bureau  of  Advertising. 

■  American  Home  Products  appoints 
Norman,  Craig  &  Kummel  as  its  agency 
for  G.  Washington  line  of  broth  and 

seasonings  and  Burnett's  extracts,  which 
were  at  John  F.  Murray  Adv.  (Ameri- 

can Home's  house  agency)  and  Jiffy 
popcorn,  previously  handled  by  Victor 
&  Richards,  New  York,  and  Garfield 
Adv.  Assoc.,  Detroit.  The  G.  Washing- 

ton and  Burnett's  extracts  total  billings 
were  around  $82,000  and  $91,000  re- 

spectively in  1961.  The  popcorn  ac- 
count spent  $630,000  in  spot  tv. 

■  I.  J.  Grass  Noodle  Co.  (Mrs.  Grass 
soups  and  egg  noodles),  Chicago,  ap- 

points Geyer,  Morey,  Ballard  Inc.,  Chi- 
cago, effective  Aug.  1.  Account,  which 

has  been  an  active  spot  radio  advertiser, 
was  previously  at  Arthur  Meyerhoff  & 
Co.,  Chicago. 

■  Wembley  Inc.,  New  Orleans  manu- 
facturer of  men's  neckwear,  names 

Grant  Advertising,  New  York,  to  han- 
dle advertising  for  its  name-brand  ties. 

Television,  national  and  local  print 
media  and  trade  publications  will  be used. 

■  Crown  Self-Service  Stores  Inc., 
midwest  shoe  chain,  names  Welles- 
Morgan  Inc.,  Chicago,  as  agency.  Ac- 

count uses  radio-tv;  it  formerly  was 
handled  by  Garfield,  Linn  &  Co.,  Chi- 
cago. 

■  Herrud  &  Co.,  Grand  Rapids,  Mich., 
meat  packer  which  uses  considerable 
radio-tv  in  the  Midwest,  appoints  Wade 
Adv.,  Chicago,  effective  Nov.  25, 
switching  from  Wallace-Blakeslee  Inc., 
Grand  Rapids. 

■  Hanover  Canning  Co.,  Hanover,  Pa., 
appoints  Del  Wood  Assoc.,  New  York, 
to  handle  its  radio-tv  advertising. 

■  Celina  Insurance  Group  (Celina  Mu- 
tual Insurance  Co.  and  National  Mu- 
tual Insurance  Co.),  Celina,  Ohio,  ap- 

points Geyer,  Morey,  Ballard  Inc., 
Dayton,  Ohio.  Vincent  C.  Koepnick 
was  named  account  executive.  Account 
was  formerly  handled  by  Ralph  Dalton 
&  Assoc.,  Troy,  Ohio. 

Bank  sponsors  'Probe' on  9-station  lineup 

Crocker-Anglo  National  Bank  of  San 
Francisco  has  signed  with  National 

Telefilm  Assoc.  Inc.  for  the  latter's 
Dr.  Albert  E.  Burke  tv  program,  Probe, 
on  nine  California  stations. 

The  stations,  each  to  launch  the  pro- 

gram Sept.  3,  are  KRON-TV  San  Fran- 
cisco, KMJ-TV  Fresno,  KEYT  (TV) 

Santa  Barbara,  KSBW-TV  Salinas-Mon- 
terey, KERO-TV  Bakersfield,  KHSL- 

TV  Chico,  KIEM-TV  Eureka,  KSBY- 
TV  San  Luis  Obispo  and  KOVR-TV 
Stockton-Sacramento. 

The  bank  has  been  sponsoring  Burke 
programs  for  a  year  in  San  Francisco 

and  Sacramento-Stockton,  and  says  it's 
been  averaging  more  than  5,000  viewer 
requests  per  week  for  copies  of  Burke 
scripts. 

J.  Walter  Thompson,  San  Francisco, 
is  the  agency. 

Senninar  on  ad  ethics 

set  by  Jesuit  school 

Top  broadcasting  and  advertising  fig- 
ures are  scheduled  to  take  part  in  a 

seminar,  "The  Ethical  Aftermath  of  Ad- 
vertising," to  be  held  Aug.  10-14  at  a 

Jesuit  school,  Woodstock  College,  Wood- 
stock, Md. 

It  is  the  second  ethical  discussion  in 

a  series,  growing  out  of  last  year's  topic, 
"The  Ethical  Aftermath  of  Automation," 
said  Francis  X.  Quinn,  S.J.,  the  chair- 

man. Those  discussions  have  been  edited 

by  Father  Quinn  and  published  in  book 
form,  as  will  the  August  seminar  on  ad- vertising. 

Some  of  the  participants  are  FCC 
Commissioner  Robert  E.  Lee,  CBS  Ra- 

dio President  Arthur  Hull  Hayes,  NBC 
Vice  President  James  A  Stabile.  Wes- 
tinghouse  Broadcasting  Co.  President 
Donald  H.  McGannon,  and  CBS-TV 
Vice  President  Frank  J.  Shakespeare. 

Firm  puts  tv  dash  in  sales  convention 

One  of  television's  hottest  adver- 
tisers, Alberto-Culver  Co.,  will  stage 

what  may  go  down  as  one  of  the 
most  unusual  sales  conventions  of 
the  year  this  week  in  Chicago. 

The  firm,  which  began  in  tv  in 
1955  with  $75,000  and  now  spends 
at  an  estimated  rate  in  excess  of  $15 
million,  is  bringing  in  about  300  of 
its  top  sales  representatives  for 

a  "tv  spectacular"-sty!ed  meeting 
Wednesday-through-Friday  at  O'Hare Inn.  The  convention  will  feature 
top  tv  stars  plus  network  officials  and 
other  advertising  executives. 

Collectively,  the  three  tv  networks 
are  spending  about  $50,000  of  their 
own  money  to  bring  in  people  and 
props  to  be  used  in  the  meeting,  in- 

cluding talent  such  as  Vincent  Ed- 
wards, Milburn  Stone,  Amanda  Blake 

and  John  Mclntyre,  among  others. 
The  three-day  event  also  will  include 
appearances  by  CBS-TV  President 
James  Aubrey,  ABC-TV  Sales  Vice 
President  Edgar  Scherick  and  NBC- 
TV  Executive  Vice  President  Walter 
Scott.  Edward  Voynow,  president  of 
Edward  Petry  &  Co.,  also  is  sched- 

uled, along  with  top  oflScials  of  the 
Alberto-Culver  agencies,  Compton 
Adv.  and  BBDO. 

Various  portions  of  the  meeting 
will  be  headlined  and  staged  under 
titles  of  popular  tv  programs.  Props 
will  include  actual  tv  cameras,  mike 
booms  etc.  Highlight  event  will  be 
Thursday  afternoon  when  Alberto- 

Culver's  advertising  director,  Charles 
A.  Pratt,  discloses  budgets  and  plans 
for  the  coming  year. 
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It's  CHARLES  Street  in  BALTIMORE . . . 

It's  MAIN  STREET  in  Ohio's  Third  Market 
Their  apparent  affinity  for  crab  cakes  and  row  houses,  not  to  mention  their  fervor  for  lacrosse,  are 

among  the  traits  which  distinguish  the  citizens  of  Baltimore  from  their  counterparts  in  other  com- 

munities. There's  nothing  unusual  about  this.  Such  uniquely  local  attitudes,  tastes  and  preferences 

are  characteristic  of  the  people  in  any  community,  no  less  among  those  along  Dayton's  Main  Street 
than  those  on  Charles  Street  in  Baltimore.  We  program  accordingly,  to  the  people  we  know  best. 

They  all  live  right  here  in  Ohio's  Third  Market.  Our  heartwarming  ratings  are  evidence  of  our  abil- 
ity to  pluck  their  heartstrings  effectively.  George  P.  Hollingbery  can  tell  you  how  well  we  pluck 

their  purse  strings.  Ask  him. 

DAYTON,  OHIO  WHIO-AM-FM-TV 

Associated  with  WSB,  W SB-TV,  Atlanta,  Georgia 
and  WSOC,  WSOC-TV,  Charlotte,  North  Carolina 

WHIO WHIO-TV 

IH  =  ̂ ^ Clianiiii  1 
M— 1290  KC 
FV_93  1  VC 

Ohio 
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New  NBC  show  quickly  nets  19  advertisers 

HOUR-LONG  'MERV  GRIFFIN  SHOW  BEGINS  OCT.  1 
Beware  of  dog 

A  "caution"  notice  was  issued 

last  week  by  the  NAB  Code  Au- 
thority in  connection  with  a  tv 

commercial  for  >he  motion  pic- 
ture "Advise  and  Consent,"  by 

Columbia  Pictures.  The  author- 

ity ruled  that  "the  proffered  com- 
mercial is  incompatible  with  the 

Television  Code." Cited  in  the  NAB  caution  no- 
tice was  this  audio  continuity 

taken  from  the  film:  "[Actress 
Gene]  Tierney:  Somebody  said 
once,  a  friend  of  mine,  Fm  sure, 
that  any  bitch  with  a  few  bucks 
and  a  big  house  and  good  care 
could  be  a  social  success  in  Wash- 

ington. Do  you  think  Fm  a 

bitch?" 

In  the  16-day  period  following  an- 
nouncement of  The  Merv  Griffin  Show, 

NBC-TV  has  signed  19  advertisers  for 
the  new  series  (Mon.-Fri.,  2-2:55  p.m. 
EDT).  The  program  begins  Oct.  1. 

The  advertisers  (and  agencies)  are: 
Warner  -  Lambert  Pharmaceutical 
(Bates);  Andrew  Jergens  Co.  (Cun- 

ningham &  Walsh);  Armstrong  Cork 
Co.  (BBDO);  Bristol-Myers  (Y&R); 
Brown  &  Williamson  Tobacco  Co. 
(Keyes,  Madden  &  Jones);  Campbell 
Soup  Co.  (Needham,  Louis  &  Brorby); 
Dumas  Milner  (Post  &  Morr);  Ex-Lax 

Radio-tv  to  be  used 
in  Ad  Council  effort 

U.S.  radio-tv  audience  will  be  en- 

couraged to  "help  overseas  visitors  feel 
at  home  and  enjoy  their  stay"  in  an  Ad- 

vertising Council  campaign  for  the 
U.  S.  travel  service  of  the  Dept.  of 
Commerce.  In  the  first  third  of  this 
year,  16%  more  foreigners  visited  the 
U.  S.  than  in  the  similar  1961  period. 
The  increase  was  registered  before  the 
advertising  and  promotion  campaign, 

"Visit  U.S.A.,"  started  in  most  foreign countries. 

BBDO,  New  York,  is  voluntary  agen- 
cy for  the  campaign  which  also  includes 

newspapers  and  magazines.  Actress 
Helen  Hayes  will  appear  in  a  tv  spot 

urging  Americans  to  "speak  slowly, 
help  with  directions,  explain  money," etc. 

Moss/Graff  forms  unit 

for  tv  marketing,  sales 

Moss/Graff/Assoc.  Inc.,  New  York 
advertising  agency,  has  formed  a  tv 
marketing  and  sales  division  which  will 
function  as  consultant  to  independent 
tv  producers,  packagers  and  syndicators, 
assisting  with  advertising,  sales  and  dis- 

tribution problems. 
E.  Jonny  Graff,  executive  vice  presi- 

dent of  Moss/Graff  and  former  presi- 
dent of  WNTA-AM-FM  Newark,  N.  J., 

and  general  manager  of  WNTA-TV, 
heads  the  new  division.  Mr.  Graff  prior 
to  July  1961  was  vice  president  in 
charge  of  film  syndication  for  National 
Telefilm  Assoc. 

Tv  spot  shows  tire  tests 

The  B.  F.  Goodrich  Co.  is  running 
a  series  of  television  spots  which  show 
its  Silvertown  tires  being  driven  in  com- 

parison with  competing  brands  during  a 
20,000-mile  test.  BBDO  filmed  the 
tests  for  three  weeks  at  a  proving  ground 
in  Pecos,  Tex. 

Each  of  the  eight  tires  involved  was 
removed  from  the  test  cars  and  photo- 

Inc.  (Warwick  &  Legler);  Frito  Co. 
(Dancer  -  Fitzgerald  -  Sample) ;  Golden 
Grain  Macaroni  Co.  (M-E);  Grove 
Labs  (Gardner  Adv.);  Hartz  Mountain 
Products  Corp.  (George  H.  Hartman 
Co.);  Heublein  Inc.  (Fletcher  Richards, 
Calkins  &  Holden) ;  Lestoil  Inc.  (Sackel- 
Jackson);  Pharmaco  Inc.  (N.  W.  Ayer 
&  Son);  Proctor-Silex  Corp.  (E.  H. 
Weiss);  S.  C.  Johnson  &  Son  (Foote, 
Cone  &  Belding);  Sweets  Co.  of  Amer- 

ica (no  agency),  and  Whitehall  Labs 
(Bates). 

graphed  in  a  pre-fixed  position  70  times, 
then  placed  on  a  different  wheel  to  pro- 

vide even  distribution  of  wear.  BFG 
says  it  will  run  the  spots  in  selected 
markets  on  ABC  programs  in  which  it 
now  participates:  Hawaiian  Eye,  Room 
For  One  More,  77  Sunset  Strip,  Holly- 

wood Special,  Ben  Casey,  Target:  The 
Corruptors  and  Ozzie  &  Harriet. 

Million-dollar  month 

at  CBS  Radio  in  June 
Contracts  for  new  and  renewed  busi- 

ness, totaling  more  than  $1  million, 
were  signed  in  June  by  CBS  Radio,  ac- 

cording to  George  Arkedis,  vice  presi- dent, network  sales. 
The  major  sponsorship  commitments 

comprise  four  orders  for  Arthur  God- 
frey Time,  and  one  for  House  Party, 

as  well  as  co-sponsorship  for  news  and 
news  analysis  programs.  Worldwide 
Sports,  Dimension  features  and  Yours 
Truly.  Johnny  Dollar. 

The  advertisers  signed  in  June  to  new 
or  renewed  contracts  are  Campbell  Soup 
Co.  (Needham,  Lewis  &  Brorby);  Ac- 

cent-International (NL&B);  Shoe  Prod- 
ucts Div.  of  Goodyear  Tire  &  Rubber 

Co.  (Kudner);  Amana  Refrigeration 
(MacFarland,  Aveyard  &  Co.);  Pepsi- 
Cola  (BBDO);  Better  Homes  &  Gar- 

dens Magazine  (W.  D.  Lyon  Co.);  Best 
Foods  (Lennen  &  Newell),  and  Home 
Electronics  Div.  of  Sylvania  (Kudner). 

Experimental  film  service 

Mort  Stein  Presultant  Service  (HS'/i 
S.  Doheny  Dr.,  Los  Angeles  48,  Crest- 
view  1-4717)  announces  the  establish- 

ment of  an  experimental  service  for 
agencies  and  clients  producing  tv  com- 

mercials. In  cooperation  with  Ray 
Mercer  &  Co.,  the  firm  tries  to  achieve 
unusual  effects  by  filming  products  in 
slow  and  fast  motion,  against  different 
backgrounds  and  under  water. 

Mark  VIII  Ltd.  cuts  the  film;  Music 
Makers  Inc.  creates  sound  tracks  and 
Chris  Jenkyns  creates  animation  effects. 

Rep  appointments... 
■  KFAC-AM-FM  Los  Angeles:  George 
P.  Hollingbery  Co.,  Chicago,  as  national 
representative. 
■  WTAO  Boston:  Breen  &  Ward,  New 
York,  as  national  representative. 

■  WXHR  (FM)  Boston:  Walker-Ra- 
walt  Co.,  New  York,  as  national  repre- 
sentatives. 

■  KASE  Austin,  Tex. :  John  E.  Pearson 

Co.,  New  York,  as  national  representa- 
tive. 

Also  in  advertising... 

Rep  firm  moves  ■  The  Katz  Agency  is 
moving  its  Dallas  ofiice  to  3505  Turtle 
Creek  Blvd.,  Dallas  19,  Tex.  Telephone: 
Lakeside  6-7941. 

Agency  gives  scholarship  ■  Beginning 
this  September,  a  full-year  tuition 
scholarship,  the  VanSant-Dugdale  50th 
Anniversary  Scholarship,  will  be  award- 

ed annually  to  a  Johns  Hopkins  U. 
student.  The  student  must  be  an  under- 

graduate beyond  the  freshman  year;  in 
business  or  liberal  arts,  and  interested 
in  entering  the  advertising  field.  Van- 

Sant-Dugdale is  a  Baltimore  advertising 
agency. 

New  address  ■  Smith/ Greenland  Co., 
New  York,  has  moved  to  larger  quar- 

ters at  655  Madison  Ave. 

Freberg's  back  ■  Contadina  Foods 
Corp.  (tomato  paste),  through  Cun- 

ningham &  Walsh,  San  Francisco,  has 
retained  Freberg  Ltd.,  Hollywood,  to 
create  and  produce  a  series  of  satirical 
radio  commercials  for  broadcasting  this 
fall.  Client  and  agency  were  the  first 
to  use  the  services  of  Stan  Freberg, 
head  of  Freberg  Ltd.,  when  he  started 
his  own  business  eight  years  ago.  His 

initial  jingle  for  Contadina,  "Who  put 
eight  great  tomatoes  in  that  itty  bitty 
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Why  WTRF-TV  bought  Seven  Arts'  "Films  of  the  50's" Volumes  1, 2,  and  3 

Says  Robert  W.  Ferguson: 

'We  bought  the  Seven  Arts  films  because  they  are 

to  local  television  stations. 

"We  are  very  happy  with  all  three  Volumes. 

I  don't  believe  there  is  anything  else  available  for  television  that  can  come  up  to  them. 

'They  have  consistently  brought  WTRF-TV  the  highest  film  ratings  in  the  Ohio  Valley  area. 
Local,  regional  and  national  advertisers  have  shown  great  acceptance  to  spot  buys  in  and  around 

Seven  Arts'  'Films  of  the  50's',  and  the  success  of  these  presentations  has  been  extremely  gratifying. 

"We  haven't  started  running  Volume  3  yet— we  start  them  in  the  Fall  — with  the  films  that  are  in  there 

like  "Battle  Cry"  and  "Mister  Roberts"  we  are  sure  of  S.  R.  0.  with  sponsors,  and  continued  high  ratings." 

I 

Seven  Arts' "Films  of  the  50's"...  Money  makers  of  the  60's 

SEVEN  ARTS  1 

ASSOCIATED  1 

CORP.  1 

A  SUBSIDIARY  OF  SEVEN  ARTS  PRODUCTIONS.  LTD. 
NEW  YORK:  270  Park  Avenue  YUkon  6-1717 
CHICAGO:  8922-D  N.  La  Crosse  (P.O.  Box  613),  Skokie,  III. 

ORchard  4-5105 
DALLAS:  5641  Charlestown  Drive  ADams  9-2855 
LOS  ANGELES:  15683  Royal  Ridge  Road,  Sherman  Oaks 

GRanite  6-1564-STate  8-8276 

For  list  of  TV  stations  programming  Warner  Bros.  "Films  of 
the  50's"  see  Third  Cover  SRDS  (Spot  TV  Rates  and  Data) 

Robert  W.  Ferguson,  Executive  Vice  President  and  General  Manager.  WTRF-TV,  Wheeling,  West  Virginia. 



Freberg's  latest  for  Chun  King  spoofs  other  tv  advertisers 
Third  phase  of  the  BBDO-Stan  Fre- 

berg  broadcast  campaign  for  Chun 
King  canned  chow  mein  got  under 
way  this  month  as  the  first  of  three 
new  tv  commercials  hit  the  air  on 
some  70  stations  plus  an  assortment 
of  ABC-TV  daytime  programs.  This 
spot  will  run  for  three  weeks,  fol- 

lowed by  a  two-week  hiatus,  then  the 
second  commercial  will  be  broadcast 
for  another  three  weeks  and,  after  a 
second  two-week  break,  the  third 
Chun  King  spot  will  have  a  three- 
week  run  in  September-October. 

The  first  batch  of  Freberg  com- 
mercials for  Chun  King,  broadcast  in 

the  Fall  of  1960,  were  designed  to 
make  the  public  aware  of  this  line  of 
canned  chow  mein  and  they  suc- 

ceeded so  well  that  sales  increased 
25%  across  the  country.  As  a  bonus, 
they  also  garnered  a  hatful  of  awards, 
as  well  as  a  shower  of  brickbats  from 

some  serious-minded  advertising  prac- 
titioners who  saw  nothing  funny  in 

Mr.  Freberg's  satirical  whimsy.  The 
second  group  of  Chun  King  commer- 

cials stressed  the  convenience  of  Chi- 
nese food  available  in  cans  at  any 

food  store  and  maintained  the  public 
awareness  of  the  Chun  King  name,  as 
they  were  intended  to  do.  Sales  have 
stayed  at  the  higher  level  reached  fol- 

lowing the  first  broadcast  blast. 
Sales  Pitch  ■  Now  comes  the  third 

barrage  of  tv  commercials.  Their 
purpose  is  to  transform  consumer 
awareness  into  sales  and  they  ap- 

proach the  problem  directly.  The 
spots  open  with  two  men  (Mr.  Fre- 

berg and  actor  Jesse  White)  walking 
through  a  sign  which  spells  out  the 
name  Chun  King  in  letters  20  feet 
high,  each  a  solid  block  of  light  bulbs, 

to  the  music  of  "Stars  and  Stripes 
Forever." 

As  they  approach  the  camera,  Mr. 

Freberg  explains  that  there'll  be no  more  entertaining  commercials. 

"Chun  King  has  been  giving  people 
all  that  funny  stuff,  but  evidently 

that's  not  what  they  wanted  because 
they  haven't  been  taking  the  chow 

"Nine  out  of  10  doctors  recommend  Chun  King  chow  mein. 

mein  off  the  shelf,  so  we're  going  to 
go  back  to  regular  commercials,  like 
everybody  else,  with  no  entertain- 

ment." 

All  Spoofs  ■  After  virtually  identi- 
cal openings,  the  three  Chun  King 

commercials  are  alike  only  in  spoof- 
ing other  well-known  tv  advertising. 

In  the  first,  a  woman  is  seen  fluffing 
her  hair  as  her  husband  eats  chow 
mein  and  comments  she  must  have 
brought  it  home  from  a  Chinese 
restaurant.  She  just  smiles  and  goes 
on  fluffing  her  hair  as  the  announcer 

says  "Could  it  or  couldn't  it  be  Chun 
King  chow  mein?  .  .  .  Only  her 

grocer  knows."  (Originally,  the  words 
were  "Does  she  or  doesn't  she  use 
Chun  King  chow  mein.  Only  her 

grocer  knows,  for  sure,"  but  ABC's legal  department  felt  this  was  too 
close  to  the  Clairol  commercials  and 
refused  to  give  it  air  time  until  the 
wording  was  changed.) 

The  second  of  the  new  spots  shows 
a  woman  with  a  headache  from  try- 

ing to  think  what  kind  of  a  different 
meal  she  can  serve  her  family.  She 

needs  relief,  "fast,  fast,  fast  relief," 
and  the  washing  machine  repair  man 
gives  it  to  her  in  the  form  of  the 
double  can  of  Chun  King  chow  mein. 

She  exclaims  "Chun  King"  and  snaps 
her  fingers  and,  pointing  to  the  cans, 

says:  "Delicious.  Vegetables  on  the 
bottom,  chow  mein  sauce  on  top." Her  husband,  gazing  at  his  cigarette, 

chimes  in  with  "It's  what's  on  top 
that  counts"  and  she  replies  "On  the 
bottom  too.  That's  the  quarter-inch 
tape,  that  makes  the  BIG  difference." (ABC  demanded  no  changes  here, 
just  letters  of  indemnity  from  Fre- 

berg, BBDO  and  Chun  King.) 
No  Protest  ■  The  third  commer- 

cial, to  run  from  late  September  to 
mid-October,  shows  a  group  of  10 
doctors,  nine  of  them  Chinese,  while 

the  off-camera  announcer  states:  "Re- 
member, nine  out  of  10  doctors  rec- 

ommend Chun  King  chow  mein." 
(No  protest  at  all  on  this  one.) 
Meanwhile,  back  in  Minnesota, 

Chun  King  (whose  headquarters  are 
in  Duluth)  and  BBDO  (which  serv- 

ices the  account  out  of  Minneapolis) 
have  come  to  a  parting  of  the  ways 
and  Chun  King  is  listening  to  presen- 

tations of  other  agencies.  (But  Chun 

King  would  like  BBDO's  Hollywood 
staff'  to  go  on  supervising  the  remain- 

ing commercials  that  Freberg  Ltd.  is 
under  contract  to  produce  for  the company.) 

can?"  made  national  reputations  for 
both  Contadina  and  Freberg. 

GMB  on  Wilshire  ■  The  Los  Angeles 
office  of  Geyer,  Morey,  Ballard  Inc., 
now  is  located  on  the  16th  floor  of  the 
new  Lee  Tower,  5455  Wilshire  Blvd., 
Los  Angeles  36.  Telephone:  937-0510. 
The  office  was  formerly  on  South  Kings- 
ley  Drive. 

Bank  on  radio  ■  A  new  Radio  Adver- 
tising Bureau  presentation  cites  10  rea- 

sons for  greater  use  of  radio  by  the 

nation's  4,500  banks,  which  already  in- 
vest a  substantial  part  of  their  $200 

million  annual  ad  budget  in  the  medi- 
um. Called  "Radio  Makes  Dollars  and 

Sense  for  Banks,"  the  presentation  offers 
applications  of  radio's  "thrift,  coverage, 
adult  listenership"  and  other  advan- 

tages. In  addition,  RAB  prepared  a 

banking  industry  brochure  for  distribu- 
tion to  radio  station  salesmen. 

New  barter  firm  ■  Fred  J.  Hamm,  for- 
merly with  Promotional  Services  Inc., 

New  York,  has  formed  Media  Affiliates 

Inc.,  New  York,  "to  operate  as  spe- 
cialized media  representatives  in  ex- 

change advertising."  The  company  will 
negotiate  special  arrangements  with 
media  according  to  the  specific  require- 

ments of  a  given  client,  Mr.  Hamm 
said.  No  formal  representative  arrange- 

ment has  been  set  up  with  advertising 
media.  Clients  are  offered  a  list  of  sta- 

tions in  approximately  600  radio-tv 
markets  for  the  exchange  of  merchan- 

dise for  station  time  credits.  Media 
Affiliates  is  located  at  444  Madison  Ave. 

Telephone:  Plaza  2-6940. 
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Me  older  brudder's 

pretty  hot,  too! 

This  is  WDAY  Radio's  40tli  year  of  being  the 

biggest  ladies"  man  ( and  biggest  man's  man. 

too :  )  in  the  Red  River  Valley's  RADIO  history. 

But  then,  nine  years  ago.  little  WDAY-TV 

came  along — and  now  little  brudder  is  a  bigger 

boudoir  boy  than  big  brudder  I 

Seriously — if  you  want  a  really  interesting 

story,  ask  PG"^'  about  how  ̂ DAY  started.  40 

years  ago  this  year,  and  all  about  -svliat's 
happened  during  these  four  decades  since. 

\  ou'll  be  fascinated. 
BROADCASTING,  July  23,  1962 

WDAY-TV 
AFFILIATED  WITH  NBC  •  CHANNEL  6 

FARGO,  N.  D. 

PETERS,  GRIFFIX,  WOODWARD,  INC 
Exclusive  Satioiial  Representatives 



GOVERNMENT 

FCC  SETS  NBC-RKO  HEARING 

Proposed  station  swaps,  network  acts,  monopoly, 

antitrust  issues  raised  for  broad  federal  inquiry 

Priority  for  Winslow 

The  FCC  showed  last  week 
that  its  am  radio  processing  line 
for  applications  is  not  sacrosanct. 
In  one  of  the  few  instances  since 
the  new  processing  line  procedure 
was  established  in  1959,  the  com- 

mission granted  a  petition  by  an 
applicant  and  moved  him  up  to 
the  head  of  the  line  because  he 

proposes  radio  service  to  a  com- 
munity which  now  has  none.  The 

applicant  is  Willard  Shoecraft 
who  has  asked  for  a  fuUtime  250 
w  outlet  on  1230  kc  at  Winslow, 
Ariz.  Winslow  was  once  served 

by  KVNC,  a  Gila  Broadcasting 
Co.  station  which  has  been  oflf 
the  air  for  exactly  one  year.  Gila 

Broadcasting  is  now  in  bank- 
ruptcy. The  FCC  said  the  Shoe- 

craft  application  will  become 
available  for  processing  on  Aug. 
27.  Commissioner  Rosel  H.  Hyde 
dissented. 

A  broad  hearing,  covering  issues  from 
monopoly  to  network  practices,  was 
ordered  last  week  by  the  FCC  in  the 
NBC-RKO  General  station  swap  ar- 
rangement. 

Pending  before  the  FCC  for  more 
than  two  years  have  been  the  applica- 

tions by  NBC  and  RKO  General  to  ex- 

change the  network's  Philadelphia  sta- 
tions for  the  latter's  Boston  stations. 

Involved  are  WRCV-AM-TV  Philadel- 
phia and  WNAC-AM-TV  and  WRKO 

(FM)  Boston. 
In  addition  to  the  exchanges,  Philco 

Corp.  has  applied  to  the  FCC  for  per- 
mission to  build  a  new  tv  station  on  ch. 

3  in  Philadelphia.  This  is  the  channel 
now  used  by  WRCV-TV. 

Also  pending  are  license  renewal  ap- 

plications for  NBC's  Philadelphia  sta- 
tions and  RKO  General's  WNAC  in 

Boston. 
The  commission  made  the  Attorney 

General  of  the  United  States  and  West- 
inghouse  Broadcasting  Co.  parties  to 
the  hearing.  Last  year  the  Department 
of  Justice  won  an  antitrust  decision 
against  NBC  for  its  alleged  pressures  on 
Westinghouse  to  agree  to  exchange  the 
network's  Cleveland  stations  for  West- 
inghouse's  Philadelphia  stations.  The 
network  also  paid  Westinghouse  $3  mil- 

lion. One  of  the  provisions  of  the  anti- 
trust decree  is  that  NBC  must  dispose 

of  the  Philadelphia  stations  before  the 
end  of  this  year.  Westinghouse,  which 
is  now  the  NBC  affiiliate  in  Boston,  has 
objected  to  the  Philadelphia-Boston 
switch. 

Reduced  Transaction  ■  Originally,  in 
addition  to  the  Philadelphia-Boston  ex- 

changes, the  transaction  included  NBC's 
purchase  of  KTVU  (TV)  San  Fran- 

cisco; RKO  General's  purchase  of  the 
network's  WRC-AM-FM-TV  Washing- 

ton, and  Crowell-Collier's  purchase  of 
RKO  General's  WGMS-AM-FM  Wash- 

ington. These  were  subsequently  called 
off. 

At  one  time  also  KRON-TV  San 
Francisco,  the  NBC  affiliate  there,  pro- 

tested the  proposed  sale  of  KTVU  to 
NBC  and  filed  a  formal  application  for 

NBC's  ch.  4  in  Washington  (used  by 
the  network's  WRC  stations).  This  was later  withdrawn. 

In  the  wings  was  a  possible  third  ap- 

plicant for  Philadelphia's  ch.  3.  A 
group  of  unidentified  Philadelphia  area 
residents  asked  the  FCC  on  July  17, 
through  Washington  attorney  Norman 
Jorgensen,  to  defer  any  hearing  order 
on  the  NBC-RKO  General  exchange 

until  after  the  August  recess  so  that  a 
new  application  for  ch.  3  could  be  filed. 
The  FCC  replied  that  the  NBC  renewal 
applications  had  been  pending  for  two 
years,  during  which  time  competing  ap- 

plications could  have  been  filed. 
NBC  actually  is  seeking  two  license 

renewals  for  its  Philadelphia  stations. 
One,  granted  by  the  FCC  and  overruled 
by  a  federal  court  of  appeals,  is  for  the 
1957-1960  period;  the  other  is  for  the 
1960-1963  period.  Initially  the  FCC 

denied  Philco's  protest  on  the  commis- 
sion's renewal  of  the  Philadelphia  li- 
censes in  1957;  the  appeals  court  ruled 

that  Philco  must  be  given  a  hearing  and 
abrogated  the  1957  renewals.  The  NBC 
renewals  in  Philadelphia  will  be  the  first 
issue  to  be  taken  up;  failure  to  renew 
would  automatically  leave  NBC  with 
nothing  to  swap. 

Among  the  issues  raised  by  the  FCC 
affecting  NBC  are: 

■  Antitrust  acts  and  anti-competitive 
practices  since  Jan.  1,  1954. 

■  Concentration  of  ownership  in  key 
areas. 

■  Network  practices. 

■  Use  of  affiliation  promises  in  the 

network's  acquisition  of  stations. 
Other  areas  to  be  explored  relate  to 

allegations  that  RKO  General  brought 
pressure  to  bear  on  KTVU  principals  to 
sell  to  NBC.  Some  KTVU  owners  are 
former  RKO  General  executives.  Also 
to  be  looked  into  is  the  antitrust  history 
of  Philco  and  its  parent  company.  Ford 
Motor  Co. 

FCC  reopens  record 

on  Tampa  ch.  10 
The  record  of  an  FCC  hearing  which 

resulted  in  a  grant  of  ch.  10  Tampa- 
St.  Petersburg  to  WTSP-TV  Inc.  will 
be  reopened  Nov.  13. 

Six  applicants  are  to  submit  evidence 
by  Oct.  3 1  about  the  programming  of 
WLCY  Tampa-St.  Petersburg.  The 
radio  station  is  owned  by  N.  Joe,  Farris 
E.  and  Sam  G.  Rahall,  brothers  and 

majority  stockholders  in  WTSP-TV  Inc. 
The  FCC  has  stayed  its  January 

1962  grant  to  WTSP-TV  Inc.  (Broad- 
casting. July  2),  and  ordered  a  new 

hearing  to  consider  whether  WTSP-TV 
Inc.  has  the  qualifications  of  character 
to  be  a  broadcast  licensee. 

After  a  pre-hearing  conference  with 
attorneys  last  Thursday  (July  19), 
Hearing  Examiner  Millard  F.  French 

ordered  evidence  and  exhibits  to  be 

exchanged  by  Sept.  21,  and  rebuttal 
exhibits  to  be  exchanged  by  Oct.  19. 

Meanwhile,  WTSP-TV  Inc.  has  asked 
for  clarification  of  the  issues,  expres- 

sing fear  that  the  commission  will  con- 
duct a  comparative  reappraisal  of 

WTSP-TV  Inc.  solely  in  light  of  changes 
at  WLCY,  without  regard  for  other 
events  which  have  occurred  since  the 
record  was  closed. 

WTSP-TV  mentioned  specificially 
these  activities  by  other  applicants: 

■  The  purchase  of  the  St.  Petersburg 
Independent  by  Nelson  Poynter,  pub- 

lisher of  the  St.  Petersburg  Times 
(Florida  Gulfcoast  Broadcasters); 

■  The  acquisition  of  controlling  in- 
terest in  WILZ  St.  Petersburg  Beach 

by  Hurley  Holland,  a  Suncoast  Cities 
Broadcasting  Corp.  stockholder; 

■  "Extensive  personnel  changes"  at 
WSUN-AM-TV  (The  City  of  St.  Peters- 
burg). 

WTSP-TV  Inc.  also  asked  the  FCC 
to  vacate  the  stay  imposed  June  29; 
held  that  WTSP-TV  Inc.  made  sub- 

stantial progress  toward  construction 

prior  to  the  stay;  and  said  that  com- 
pany spent  $125,000  in  the  six  months 

between  the  grant  and  the  stay. 
Bay  Area  Telecasting  Corp.  peti- 

toned  to  enlarge  the  issues  to  consider 

the  Poynter  purchase.  Florida  Gulf- 
coast  (Poynter)  asked  Thursday 
whether  Bay  Area  is  still  considered 
an  applicant. 

Another  applicant  is  Tampa  Tele- 
casters  Inc. 
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They  Thrive  in  a  Climate  of  Creativity 

Here  they  are.  Our  Emmy  winners. 

Five  present.  Two  absent.  (David 

McElroy  and  William  Birch  were  out 

creating  some  new  excitement  for 

Chicago  viewers.) 

At  WBKB-Chicago  we  try  to  give  our 
people  the  encouragement,  the  backing 

and  the  guidance.  And  then  we  adjust 

the  studio  and  office  thermostats  so  they 

can  work  in  a  "Climate  of  Creativity." 

Emmy  winners  (reading  from  the  top,  left 
to  right):  Rick  Hawley,  agency  representa- 

tive, "Illinois  State  High  School  Basketball" 
-BEST  SPORTS  PROGRAM,  produced  by 

N.  W.  Ayer  &  Son,  Inc.  for  Illinois  Bell  Tele- 

phone Co.;  Alex  Dreier  (two  awards)  "Alex 
Dreier  News  and  Weather,"— BEST  NEWS 
COMMENTATOR  AWARD,  and  BEST  PER- 

FORMER AWARD;  Jim  Stewart,  "Here's 
Geraldine"-BEST  CHILDREN'S  PER- 

FORMER AWARD;  Cliff  Braun,  "Countdown," 
"Expedition  in  Ideas,"  Off  the  Cuff"— BEST 
DIRECTOR  AWARD;  Phil  Carlson,  BEST 
CAMERAMAN  AWARD  (live  or  tape);  David 

McElroy,  "Countdown,"  "Expedition  in 
Ideas,"  "Off  the  Cuff'-BEST  PRODUCER 

AWARD  (local);  William  Birch,  "Alex  Dreier 
News  and  Weather"-BEST  CAMERAMAN AWARD  (film). 

wbkb 

CHICAGO'S 
CHANNEL 

An  ABC-Owned  Television  Station  •  A  Division  of  American  Broadcasting-Paramount  Theaters,  Inc.  •  Represented  by  ABC-TV  NATIONAL  SALES.  INC. 
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FCC  releases  new  overlap  proposals 

TIGHTER,  MORE  SPECIFIC  RESTRICTIONS  SAID  NEEDED 

A  start  must  be  made  toward  elimi- 
nating many  serious  existing  overlap 

situations  and  future  overlap  must  be 
more  strictly  limited — under  explicit 
standards — than  it  has  been  under  the 
present  rules,  the  FCC  said  last  week 
in  releasing  its  proposed  new  overlap 
rules  (Broadcasting,  July  16). 

Noting  that  the  rules  for  permissible 
signal  overlap  of  commonly-owned  sta- 

tions are  20  years  old,  the  commission 
said  tighter  restrictions  are  needed  be- 

cause broadcast  services  have  changed. 
The  FCC  proposes  not  to  make  any 
future  grants  of  am  and  fm  stations 
which  would  result  in  signal  overlap  of 
1  mv/m  or  more  with  a  commonly- 
owned  station. 

For  tv,  overlap  of  Grade  A  contours 
would  not  be  permitted  in  the  future 

under  the  proposal,  but  the  FCC  asked 
for  opinions  on  whether  Grade  B  over- 

lap should  be  prohibited  also.  The  com- 
ments are  due  Aug.  20  and  replies  by 

Sept.  4. 
The  "overlap"  or  "duopoly"  rules  are 

intended  to  prevent  dual  coverage  by 

commonly-owned  stations  which  "might 
result  in  relatively  few  persons  or  groups 
having  an  inordinate  effect  ...  on  pub- 

lic opinion  at  the  regional  level,"  the 
commission  said.  More  specific  restric- 

tions are  needed,  the  FCC  said,  holding 
that  present  fm  and  tv  rules  merely  pro- 

vide that  a  licensee  may  not  own  an- 
other station  which  serves  "substantially 

the  same  area." Greater  Impact  ■  The  FCC  said  it 

seeks  to  implement  the  "long-estab- 
lished policy  in  favor  of  maximizing 

Minow  presides  for  Capital  women  reporters 

When  Patty  Cavin,  of  NBC  Wash- 
ington, was  sworn  in  as  president  of 

the  Women's  National  Press  Club, 
Washington  FCC  Chairman  Newton 

Minow  presided.  The  "oath"  was 
as  follows:  "I  do  solemnly  swear 
that  I  will  maintain  the  highest  rat- 

ings, that  I  will  take  no  more  than 
seven  station  breaks  a  program,  that 
I  will  faithfully  salute  Gen.  Sarnoff 
(NBC  head)  before  and  after  each 
commercial — that  I  take  this  obliga- 

tion freely  with  no  payola  whatever, 
and  that  I  will  willingly  and  faith- 

fully discharge  the  office  on  which 

I  am  about  to  enter."  (That's  not  a 
Bible  in  her  hand,  but  another  kind 
of  gospel.  Complete  Circulation  Re- 

ports). Mrs.  Cavin  succeeds  Bonnie 
Angelo  of  the  Long  Island  Newsday. 

Other  officers  elected  were  first 
vice  president,  Betiy  Beale  of  the 
Hall  Syndicate  and  the  Washington 
Evening  Star;  second  vice  president, 
Olga  Arnold  of  the  U.S.  Information 
Agency;  third  vice  president,  Lucille 
Edinger  of  Copley  Press;  secretary, 
Florence  Lowe  of  WTTG(TV) 
Washington;  and  treasurer,  Mary 
Gallagher  of  the  Cincinnati  Enquirer. 

diversification  of  program  and  service 
viewpoints.  We  have  particularly  taken 
into  account  the  much  greater  impact 
of  the  broadcast  services  as  media  of 

mass  communication."  Other  factors 
are  the  steady  demise  in  the  number  of 

competing  daily  newspapers  and  the  in- 
creasing number  of  stations  which  edi- 
torialize, the  commission  said. 

The  multiplying  of  broadcast  stations 
doesn't  justify  relaxing  the  duopoly 
rules,  the  FCC  maintained,  especially 

since  "there  is  no  dearth  of  applicants." 
For  fm  and  tv,  the  relevant  contours 

would  be  predicted  on  the  basis  of  max- 
imum permissible  powers  and  tower 

heights,  the  commission  said,  so  that 
future  development  of  the  services  will 
not  be  frustrated  by  closely  situated 
commonly  owned  stations.  The  new 
rules  do  not  change  multiple  ownership 
restrictions  or  the  percentage  of  owner- 

ship by  an  individual  which  places  him 
under  the  multiple  rules. 

The  rule  would  not  apply  to  requests 
by  Class  IV  am  stations  to  increase 
power  to  1  kw  and  a  grandfather  clause 
would  protect  existing  overlap  situa- 

tions. A  multiple  owner,  however, 
could  not  sell  two  stations  with  exces- 

sive overlap  to  the  same  party.  The  new 
rules  would  cover  original  grants,  ma- 

jor changes  in  facilities  and  transfers. 
The  commission  said  it  will  not  be 

restricted  to  comments  of  record  in 
reaching  a  decision.  The  following 
table  details  the  separations  which 
would  be  required  for  commonly- 
owned  tv  stations  under  the  proposed 
rules,  assuming  maximum  powers  and 
antenna  heights: 

Proposed  Station 
Existing  Zone  I  Zone  II  or 
Station  channels  III  channels 

2-6  7-13  14-83     2-6  7-13  14-83 Zone Miles 
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Ch.  2-6  72  82  71  86  97  71 
Ch.  7-13  82  92  81  96  107  81 
Ch.  14-83  71  81  70  85  96  70 
Zone  II 

or  III Ch.  2-6  86  97  85  100  111  85 
Ch.  7-13  97  107  96  111  122  96 
Ch.  14-83  71  81  70  85  96  70 

FCC  reaffirms  move 

denying  KRLA  plea 

The  FCC  reaffirmed  its  March  15 

death  penalty  for  KRLA  Los  Angeles- 
Pasadena  last  week  (July  18).  The 
Commission  denied  petitions  for  recon- 

sideration submitted  by  Eleven  Ten 
Broadcasting  Corp.  (owned  by  Donald 
Cooke),  the  licensee,  and  by  area 
church,  charity  and  labor  groups  seek- 

ing license  renewal. 
The  licensee  cannot  leave  town  and 

ask  the  commission  "to  close  its  eyes" to  what  occurs  during  his  absence,  the 

FCC  said.    "Lack  of  familiarity  with 
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THE  REBEL"  HIGHEST  RATED  ON  ABC-TV  NETWORK 

THE  REBEL"  HIGHEST  RATED  ON  NBC-TV  NETWORK 

"THE  REBEL"  HIGHEST  RATED  IN  LOCAL  TV  MARKETS 
Nielsen  and  ARB  concur:  "THE  REBEL"  from  ABC  FILMS  INC.  adds  the  big  program  power  to  your  line-up. 

Look  at  the  facts  and  then  call,  wire,  write  for  details  on  "THE  REBEL."*  Already  sold  in  almost  50  markets. 

NIELSEN-24  MARKET  RATING 

Final  Report  ABC-TV  Network  Sunday  9-9:30  p.m.\ 
September  17,  1961 J 21.8 

highest  rated  show 
on  ABC— Sunday 

First  Report  NBC-TV  Network  Wednesday  8:30-9  p.m.^ 
June  27,  1962  J 

14.3 highest  rated  show 
in  its  time  period 

SPECIAL  REPORT-IST  WEEK  OF  NBC-TV  SUMMER  RUN 

WBAL-TV  Baltimore 

KSD-TV  St.  Louis  
KRON-TV  San  Francis 
WTMJ-TV  Milwaukee. 
KOA-TV  Denver  
WNBC-TV  New  York 

REBEL Station  X Station  Y Station  Z 
11 8 6 
13 10 

11 

17 14 8 4 
11 9 7 2 

15 

13 

8 4 

10 
6 7 1 

8 6 2 3 
16.4 12.4 

8.4 7.6 
Source:  ARB  (and  Nielsen  in  N.  Y.) 

ABC  FILMS  INC. 

1501  BROADWAY,  NEW  YORK  36,  N.  Y.,  LACKAWANNA  4-5050 

*  AVAILABLE  FOR  FALL  '62  START 



station  operation  and  management  may 
reflect  an  indifference  tantamount  to 

lack  of  control,"  on  the  part  of  Mr. 
Cooke,  the  opinion  continued. 

The  FCC  found  in  March  (Broad- 
casting, March  19)  that  Mr.  Cooke 

neglected  his  statutory  responsibilities 
as  a  licensee  and  attempted  to  mislead 
the  commission.  That  decision  upset  a 

hearing  examiner's  recommendation  for 
a  one-year  renewal  (Broadcasting, 
April  24).  The  licensee  was  ruled  guilty 
of  making  programming  proposals  in 
bad  faith  when  he  purchased  KRLA  in 
1959,  conducting  fraudulent  contests 
and  altering  program  logs  in  an  attempt 
to  deceive  the  FCC. 

"We  regard  Eleven  Ten's  attempt  to whitewash  such  facts  or  to  dismiss  the 
obvious  problems  raised  thereby  as 
mere  differences  of  opinion  or  as  the 
result  of  faulty  memory  as  singularly 

unconvincing  and  inadequate,"  the  FCC said  last  week. 

Counsel  for  KRLA  immediately  an- 
nounced that  the  decision  would  be 

appealed  to  the  U.  S.  Court  of  Appeals 
in  Washington. 

Uhf  committee  to  expand 

activity  and  incorporate 

Committee  for  Competitive  Televi- 
sion has  taken  steps  to  incorporate  and 

expand  its  activities  on  behalf  of  uhf 
since  signing  of  all-channel  tv  set  legis- 

lation two  weeks  ago. 
Score  of  uhf  operators,  members  of 

CCT,  met  July  11  in  Erie,  Pa.,  shordy 
after  President  Kennedy  approved  set 
bill.  They  voted  to  re-establish  office 
in  Washington,  set  up  scale  of  dues  and 
hire  fulltime  executive  secretary. 

William  L.  Putnam,  WWLP  (TV) 
Springfield,  Mass.,  CCT  chairman,  said 
bill  assures  more  tv  for  smaller  com- 

munities as  well  as  more  channels  in 
larger  cities. 

John  W.  English,  WSEE  (TV)  Erie, 
secretary-treasurer  of  CCT,  said  in  long 
run  new  legislation  will  solve  many  uhf 
problems.  Fred  C.  Mueller,  WEEK-TV 
Peoria,  111.,  is  CCT  vice  chairman. 

Senate  confirms  Wiesner 

Jerome  B.  Wiesner  was  confirmed 
by  the  Senate  last  week  as  director 
of  the  new  Office  of  Science  and  Tech- 

nology. Mr.  Wiesner,  whose  nomination 
was  approved  unanimously  by  the  Sen- 

ate Labor  Committee,  will  continue 
in  his  position  as  special  assistant  to 
the  President  for  science  and  tech- 

nology. He  has  held  that  post  since 
January  1961.  In  his  new  office,  which 
was  created  by  a  presidential  reor- 

ganization plan  that  became  effective 
earlier  this  month,  he  will  be  respon- 

sible for  evaluating  and  coordinating 

the  government's  scientific  activities. 
38  (GOVERNMENT) 

CH.  2  STAYS  IN  ST.  LOUIS 

FCC  rules  Springfield,  III.,  to  remain  ail-uhf; 

KTVI  (TV)  St.  Louis  gets  120-day  trial  on  ch.  2 
Use  of  ch.  2  in  Springfield,  111., 

would  have  a  "blighting  effect"  on  uhf 
development  and  it  would  make  "little sense  to  take  dislocating  action  to 

worsen  the  competitive  situation  .  .  ." 
of  uhf,  the  FCC  decreed  last  week. 

Consequently,  ch.  2  will  remain  in 
St.  Louis,  where  it  has  been  used  on  a 

temporary  basis  since  1957,  and  Spring- 
field will  revert  permanently  to  an  all- 

uhf  market. 
In  finalizing  the  shift  of  ch.  2  to 

St.  Louis,  the  commission  gave  KTVI 
(TV)  there  its  first  license  to  operate 
on  the  channel — but  good  for  only  four 
months  and  with  the  implication  that 

competing  applicants  are  invited.  KTVI 
has  been  operating  with  special  tem- 

porary authority  on  ch.  2  since  1957 
— when  the  FCC  first  shifted  the  chan- 

nel from  Springfield. 
The  new  KTVI  license  will  be  valid 

until  Dec.  27  with  the  station  ordered 
to  file  a  renewal  application  no  later 
than  Sept.  27. 

In  simultaneous  actions  five  years 
ago,  the  FCC  shifted  ch.  2  to  St.  Louis 
and  gave  KTVI  temporary  authority 
to  shift  from  ch.  36  to  vhf.  The  rule- 

making gained  the  attention  of  con- 
gressional investigators  because  of  ex 

parte  representations  made  to  commis- 
sioners by  Harry  Tenenbaum,  KTVI 

president  and  37.5%  owner. 
After  an  airing  of  the  off-the-record 

contracts  by  the  House  Legislative  Over- 
sight Subcommittee,  the  U.  S.  Court 

of  Appeals  remanded  the  case  to  the 
FCC  for  reconsideration  in  light  of  the 
ex  parte  appeals.  The  court  retained 
jurisdiction,  however.  The  FCC,  after 
a  rehearing  on  the  ex  parte  charges, 

Chicago  news  briefing 

Those  "off-the-record"  back- 
ground briefings  of  newsmen  at 

the  U.  S.  State  Department  in 
Washington  move  to  Chicago  next 
Friday  for  a  performance  at  Mc- 
Cormick  Place. 

Midwest  radio-tv  and  press 
journalists  are  being  invited  to  at- 

tend in  connection  with  Chicago's International  Trade  Fair  there 

July  25-Aug.  12.  Both  network 
and  local  shows  are  being  origi- 

nated already  at  the  fair.  A  tape 

package  of  five-minute  shows  is 

being  offered  by  the  fair's  broad- cast coordinator,  Patrick  Collins, 
who  also  is  arranging  foreign  dig- 

nitary and  other  interviews  (tele- 
phone 326-6500,  ext.  1945). 

proposed  to  reopen  the  rulemaking  for 
limited  comments  only  in  answer  to 
the  ex  parte  contacts. 

The  court,  however,  ruled  that  this 
course  of  action  would  not  be  sufficient 
and  ordered  the  FCC  to  start  the  rule- 

making again  from  scratch  (Broad- 
casting, July  31,  1961).  The  1957 

decision  had  been  appealed  by  Sanga- 
mon Valley  Tv  Corp.,  a  losing  ap- 

plicant for  ch.  2  when  it  was  assigned 
to  Springfield. 

Disservice  to  Public  ■  In  its  final 
decision  last  week,  the  FCC  said  it 

would  be  a  "disservice  to  the  public 
interest  to  take  serious  dislocating  ac- 

tion which  would  worsen  the  competi- 
tive situation."  Springfield  is  now  an 

all-uhf  area  insofar  as  local  service 
is  concerned  (there  is  one  operating 
Springfield  station,  ch.  20  WICS  [TV]), 
the  FCC  said,  and  to  use  ch.  2  there 
would  result  in  undersirable  intermix- 
ing. 

A  vhf  station  in  Springfield  would 
undoubtedly  become  a  dominant  outlet 
in  the  broader  market  area,  the  FCC 
stated.  In  time,  the  agency  continued, 
the  all-channel  receiver  legislation  re- 

cently passed  by  Congress  may  alleviate 
the  situation.  "But  surely,  it  makes 
little  sense  to  take  dislocating  action 
to  worsen  the  competitive  situation  in 
the  hope  that  it  will  be  improved  years 

from  now,"  the  commission  said. 
Ch.  2  now  is  providing  a  needed 

service  in  St.  Louis  and  it  shortly  will 
provide  such  service  in  Terre  Haute, 
Ind.  (where  the  channel  also  was  added 
with  its  deletion  from  Springfield),  the 

FCC  stressed.  "In  these  circumstances, 
there  would  have  to  be  strong  counter- 

ing public  interest  considerations  to 
lead  to  a  conclusion  to  use  ch.  2  in 

Springfield  at  this  time." Ulif  Accepted  ■  The  record  demon- 
strates that  there  is  no  significant  white 

area  problem  in  central  Illinois  and 
that  the  public  there  has  accepted  uhf, 
the  FCC  said  in  defending  its  action. 

Uhf  in  the  area  has  made  "significant 
strides"  since  the  1957  decision,  the 
commission  continued,  despite  com- 

petition with  one  dominant  vhf  station 
(ch.  3  WCIA  [TV]  Champaign,  111.). 

"In  short,  if  Springfield  remains  all 
uhf,  the  public  has  a  reasonable  pros- 

pect of  a  return  on  its  substantial  in- 
vestment in  uhf  [through]  more  varied 

and  effective  services,"  the  commission 
said,  for  uhf  will  continue  to  expand  if 

not  subjected  to  additional  vhf  com- 

petition. In  addition  to  the  ch.  2  assignments 
in  St.  Louis  and  Terre  Haute,  the  FCC 
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WLBW-TV  is  proud  to  announce  its  News  Department, 
under  the  direction  of  Jack  Gregson,  was  the  recipient 
of  4  out  of  10  awards  presented  to  Florida  television 

stations  by 

-^^j^x^J^*    for  Excellence  in  News. 

WLBW-TV  received  the  following  awards  (more  than  any 
other  Florida  television  station)  after  only  three  months 
and  ten  days  of  News  programming  against  twelve  months 
for  competing  stations: 

1.  Best  Feature  Story  Development.  Jack  Gregson  for  "Walk  on  the  Beach", 
the  story  of  the  first  astronaut  shoot,  on  location  at  Cape  Canaveral. 

2.  Special  Award  For  the  Humor  &  Light  Touch  in  a  Special  Feature  Presen- 
tation. "The  Romance  of  the  Lobster". 

3.  Special  Award  For  the  Sensitive  Portrayal  of  the  Life  of  a  Minority  Group. 
"Picture  of  a  Negro" — A  Project  10  Documentary. 

4.  Special  Award  For  Cameraman  Kenneth  Butcher  For  Outstanding  News  & 

Documentary  Photography.  "Picture  of  a  Negro". 

SEGMENTS  OF  OUR  AWARD  WINNING  NEWS  SERVICE  ARE  STILL  AVAILABLE. 
CONTACT  YOUR  H-R  REPRESENTATIVE  FOR  FULL  DETAILS. 

WLBW-TV 

MIAMI 

FLORIDA 

Affiliated  with  WCKY  50KW  CINCINNATI,  OHIO 

la 

fkmm 
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Broadcast  group  to  check  stations'  emergency  power  needs 
A  special  committee  of  the  Na- 

tional Industry  Advisory  Commit- 
tee will  check  radio  station  needs 

for  auxiliary  power  generators  to 
overcome  feared  disruption  of 
power  lines  in  the  event  of  a  nu- 

clear attack  on  the  United  States. 
The  group  will  be  headed  by 

Granville  Klink,  WTOP  Washing- 
ton. It  will  study  power  failures  dur- 
ing natural  disasters,  the  cost  and 

efficiency  of  various  types  of  gen- 
erators and  fuel  storage  facilities, 

and  whether  the  federal  govern- 
ment should  contribute  to  the  cost 

of  acquiring  standby  generators. 
The  study  was  recommended  by 

John  F.  Meagher,  NAB  radio  vice 

president,  at  last  week's  meeting 
of  the  broadcaster  group. 

The  committee,  meeting  in  Wash- 
ington, heard  Paul  S.  Visher,  direc- 

tor of  technical  operations  in  the 

Department  of  Defense's  civil  de- 
fense office,  express  the  hope  all 

radio  stations  may  remain  on  the 
air  during  and  after  an  enemy  at- 

tack. But  he  warned  that  the  num- 
ber of  stations  in  the  revised  emer- 

gency broadcast  service  will  be  lim- 
ited by  other  considerations  to  pre- 
vent interference  in  the  broadcast 

band  and  in  military  communications 
and  electronic  weapons  bands. 

Mr.  Visher's  comments  came  dur- 

decision  finalized  the  following  channel 
shifts:  chs.  26  and  36  to  Springfield; 
substituted  ch.  49  for  ch.  29  in  Jack- 

sonville, 111.,  and  ch.  68  for  ch.  36  in 
Davenport-Rock  Island-Moline  (which 
also  received  ch.  8  from  Peoria  in  a 
separate  rulemaking). 

The  commission  rejected  a  counter- 
proposal by  ch.  1 1  KPLR-TV  St.  Louis 

to  assign  ch.  2  to  Rolla-Salem,  Mo.,  and 
a  request  by  Fort  Harrison  Telecast- 

ing to  authorize  interim  operation  on 
ch.  2  in  Terre  Haute.  Fort  Harrison  is 
an  applicant  for  regular  operation  on 
ch.  2  there  and  a  comparative  hearing 
already  has  been  held  among  four  orig- 

inal applicants. 
The  commission  decision  was  unan- 

imous, with  Commissioner  John  S. 
Cross  issuing  a  concurring  statement. 

Labeled  the  "Sangamon  Case"  be- 
cause of  the  appealing  party,  the  St. 

Louis  ch.  2  deintermixture  proceeding 

resulted  in  a  major  change  in  FCC  rule- 
making prdceedings.  As  a  result  of  the 

court  decision,  the  commission  is  re- 
quired to  announce  at  the  start  of  a 

rulemaking  whether  matters  from  out- 
side the  official  record  may  be  consid- 
ered in  reaching  a  final  decision. 

ing  a  discussion  of  the  status  of  a 
revised  emergency  broadcast  service 
in  the  light  of  the  Defense  Depart- 

ment's decision  that  Conelrad's  previ- 
ous principle  aim — denial  of  navi- 

gation to  enemy  planes — is  no 
longer  required  (Broadcasting, 
April  30). 

Shelter  Contracts  ■  Mr.  Visher 
also  reported  that  76  radio  stations, 
many  with  fm  adjuncts,  have  signed 
contracts  to  build  fallout  shelters 

for  transmitting  personnel  and  equip- 
ment. He  said  the  Defense  Depart- 

IVlr.  Klink 

Sherwin  Grossman  must  answer 
charges  that  he  attempted  to  deceive 
and  mislead  the  FCC  before  being  per- 

mitted to  drop  out  of  a  comparative 
hearing  for  ch.  6  Perrine,  Fla.,  the  com- 

mission said  last  week  in  vacating  a 
decision  by  its  chief  hearing  examiner 

which  permitted  Mr.  Grossman's  group 
to  dismiss  its  application. 

The  Perrine  contest  between  South 
Florida  Amusement  Co.  (of  which  Mr. 
Grossman  is  50.5%  owner)  and  Coral 
Tv  Corp.  was  remanded  to  the  hearing 
examiner  for  further  testimony  on  eight 
specific  issues  concerning  the  character 
qualifications  of  Mr.  Grossman.  South 
Florida  had  been  recommended  for  a 
grant  of  ch.  6  in  FCC  staff  instructions 
issued  over  a  year  ago.  Subsequently, 
the  FCC  ordered  the  record  reopened 
to  check  into  the  activities  of  Mr. 

Grossman  while  he  was  principal  own- 
er of  uhf  WBUF-TV  Buffalo,  N.  Y. 

(Broadcasting,  Jan.  8). 
Several  weeks  ago.  Coral  and  South 

Florida  reached  an  agreement  under 

ment  hopes  to  receive  $6.5  million 
in  the  next  fiscal  year  to  continue 

the  project.  The  Defense  Depart- 
ment will  pay  up  to  $3,500  for  the 

Wiilding  of  fallout  shelters  at 
selected  radio  stations.  The  shelters 

must  meet  Corps  of  Engineers  spe- 
cifications. 

Sam  Sharkey,  NBC,  presented  a 
draft  of  a  disaster  manual  to  be  dis- 

tributed to  all  radio  and  tv  stations. 

The  34-page  document  proposes 
that  an  emergency  central  control 
desk  be  established,  to  be  manned  by 

the  station's  news  director  during 
an  alert  or  emergency.  Mr.  Sharkey 
was  also  named  chairman  of  a  work- 

ing group  from  the  Broadcast  Serv- ices Commitee  of  NIAC  to  revise 
plans  for  technical  arrangements  to 
permit  the  President  and  other  na- 

tional officials  to  be  heard  during 
an  emergency. 

All  four  radio  networks  are  con- 
ducting monthly  5-minute  closed 

circuit  tests  to  all  affiliates  to  check 
out  the  operational  elements  of  the 
emergency  broadcast  service  and  to 
relay  technical  and  program  informa- 

tion to  all  radio  stations.  The  tests 
are  conducted  the  first  Monday  of 
each  month,  beginning  at  12:45  p.m. 

Owen  Cure,  ABC,  was  chairman 

of  last  week's  meeting.  The  next 
meeting  is  scheduled  for  Sept.  27, 
also  in  Washington. 

which  South  Florida  would  withdraw 
its  application  and  Coral  would  pay  that 

applicant  $65,000 — South  Florida's  ex- 
penses in  the  ch.  6  contest  (Broadcast- 

ing, May  7).  Mr.  Grossman  also  was 
given  an  option  to  purchase  7%  of 
Coral.  Chief  Hearing  Examiner  James 
D.  Cunningham  approved  the  agree- 

ment last  month,  and  granted  the  Coral 
application,  with  the  stipulation  that 
Mr.  Grossman  could  not  exercise  his 
option  without  prior  FCC  approval 
(Broadcasting,  June  11). 

In  its  order  last  week,  the  FCC  said 
there  still  exist  substantial  and  unre- 

solved questions  as  to  whether  Mr. 
Grossman  attempted  to  deceive  and 
mislead  the  commission.  To  permit 
South  Florida  to  dismiss  its  application 
and  receive  substantially  complete  re- 

imbursement of  its  expenses,  without 
resolving  the  Grossman  issues,  would 
only  encourage  others  to  employ  such 
dubious  tactics  in  the  hope  that,  if  they 
are  exposed,  they  could  withdraw  and 
be  reimbursed,  the  FCC  said. 

Grossman  must  face  music  in  ch.  6  case 

FCC  DENIES  DROPOUT  WITHOUT  RESOLVING  ISSUES 
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FEATHERBEDDING 

MUST  END 

America's  railroads  last  week  notified  the  rail 
operating  unions  that  they  have  no  alternative  but 
to  put  into  effect  the  recommendations  of  a  Special 
Presidential  Commission  to  end  f  eatherbedding  in 
the  railroad  industry. 

The  unions  in  reply  have  threatened  a  nationwide 
strike.  The  public  interest  requires  an  explanation 

of  the  railroads'  position  in  this  threatened  trans- 
portation crisis. 

THE  GOAL- A  PEACEFUL  SOLUTION 
This  notification  to  the  unions  is  only  the  last  step 
in  a  long  series  of  events,  all  aimed  by  the  rail- 

roads toward  a  peaceful  solution  of  the  feather- 
bedding  problem  which  requires  them  to  pay  out 
hundreds  of  millions  of  dollars  a  year  for  work 
not  needed  or  not  performed. 

Throughout,  the  railroads  attempted  to  deal  with 
the  problem  through  normal  negotiations  under 
the  Railway  Labor  Act.  But,  doggedly,  every  step 
of  the  way  . . .  the  unions  refused. 

The  subject  was  too  complex,  the  unions  said,  to  be  han- 
dled through  normal  bargaining  channels.  Instead,  they 

called  for  a  Special  Presidential  Commission  to  make  a 
study  and  recommend  a  solution. 
The  railroads  accepted. 

PRESIDENTIAL  COMMISSION'S  WORK 
The  Presidential  Commission  was  appointed,  devoted 
more  than  a  year  to  the  most  intensive  study  ever  made 
of  the  subject,  and  made  its  Report  to  the  White  House. 
Promptly,  when  the  Report  was  made  public  .  .  . 
The  railroads  accepted. 

They  agreed  to  all  the  recommendations  of  the  Commis- 
sion .  .  .  many  of  which  were  costly  to  the  railroads  .  .  . 

taking  the  bitter  along  with  the  sweet.  But  again  — 
The  unions  refused. 

Even  before  the  Presidential  Commission  Report  was 
made  public,  the  unions  embarked  on  a  widespread  cam- 

paign of  vilification  and  abuse  of  the  members  of  the 
Commission. 

FEATHERBEDDING  A  FACT 

The  reason  for  union  refusal?  The  Commission  found 
that  featherbedding  did  indeed  exist  and  recommended 
that  unneeded  men  and  unneeded  positions  be  dropped. 

At  the  same  time  the  Report  prescribed  liberal  terms  for 
separation,  including  unprecedented  severance  pay  and 

retraining,  at  the  railroads'  expense.  In  addition,  the 
recommendations  would  mean  wage  increases  for  about 
75%  of  the  operating  employees. 

Initially,  the  recommendations  would  affect  about  13,000 
out  of  40,000  unneeded  firemen  on  freight  and  yard 
diesel  engines.  The  remaining  freight  and  yard  firemen 

—although  totally  unneeded— would  retain  their  jobs  until 
death,  retirement  or  other  natural  attrition  takes  over. 

Other  unnecessary  operating  employees  would  be  re- 
tained unless  an  agreement  is  made  to  discontinue  them 

—  or  in  the  event  that  the  unions  refuse  to  agree  —  then 
the  dispute  would  be  submitted  to  binding  arbitration. 

If  the  unions  are  correct  in  their  contention  that  80,000 

positions  will  be  lost  (since  the  Commission's  recom- mendations deal  only  with  13,000  firemen)  the  thought 
follows  that  the  unions  have  given  up  hope  of  establish- 

ing to  the  satisfaction  of  an  arbitrator  any  necessity  for 
67,000  additional  positions. 

With  the  unions'  rejection  of  the  Presidential  Commis- sion recommendations,  the  railroads  went  back  to  the 
bargaining  table  to  attempt  negotiation  within  the 

framework  of  the  Commission's  Report. The  unions  refused. 

After  twenty  sessions,  it  was  apparent  that  the  unions 
were  determined  to  continue  their  defiance  of  the  Presi- 

dent's Commission.  In  the  absence  of  progress  through 
direct  negotiation,  the  railroads  agreed  to  mediation. 

MEDIATION  FRUITLESS 

Union  defiance  of  the  public  and  the  Presidential  Com- 
mission continued  throughout  the  mediation,  with  the 

result  that  the  mediation  board  finally  abandoned  hope 
of  a  solution  by  this  means  and  proffered  arbitration 
that  would  be  binding  on  railroads  and  unions  alike. 
At  once . .  . 
The  railroads  accepted. 
The  unions  refused. 

Accordingly,  the  railroads  were  left  with  nothing  but  the 
legal  right  they  possess  to  put  the  Presidential  Commis- 

sion's findings  into  effect. 
The  railroads  have  tried,  patiently  and  diligently,  to 
settle  this  issue  by  negotiation.  At  every  turn  they  have 
met  with  nothing  but  delay  and  procrastination  on  the 
part  of  the  unions. 
Meanwhile  featherbedding  is  costing  the  shipping  and 
traveling  public  hundreds  of  millions  of  dollars  .  .  .  sup- 

porting unneeded  positions,  paying  for  work  not  per- 
formed. 

This  cannot  continue  without  bankrupting  the  railroads 
and  depriving  the  public  of  needed  transportation  serv- 
ices. 

THE  RESPONSIBILITY  IS  CLEAR 

Hence  the  railroads'  notice  to  the  unions  that  they 
are  going  to  do  what  the  Presidential  Commission 
Report  has  recommended  all  along  they  do  to  end 
featherbedding. 

The  railroads  sincerely  hope  a  sense  of  responsi- 
bility and  public  obligation  will  prevail  among  the 

unions  and  that  a  nationwide  strike  will  be  avoided. 

America  deserves  a  better  deal  from  the  rail  unions. 

AMERICAN  RAILROADS 



MAKING  AFFILIATIONS  PUBLIC 

The  tv  networks  plan  to  contest  FCC's  proposal 
to  reveal  details  of  contracts  with  affiliates 

Although  they  refused  to  talk  for  at- 
tribution, the  three  television  networks 

were  laying  groundwork  last  week  to 

fight  the  FCC's  proposal  to  publicize 
their  contracts  with  affiliates  (Broad- 

casting, July  16).  "I  don't  think  our 
arrangements  with  affiliates  are  any- 

body else's  business,"  one  network  vice 
president  explained. 

The  proposal  has  been  active  at  the 
FCC  for  five  years  and  a  year  ago 
Chairman  Newton  N.  Minow  promised 
the  House  Antitrust  Subcommittee  that 
the  agency  would  take  steps  to  make 
the  contracts  public.  In  1957,  the  House 
Antitrust  Subcommittee,  the  Senate 

Commerce  Committee  and  the  FCC's 
own  Barrow  Report  all  recommended 
that  affiliation  contracts  be  made  public 
information. 

In  issuing  its  proposed  rulemaking 
last  week,  the  commission  cited  all  three 
of  the  foregoing.  Kenneth  Cox,  present 
chief  of  the  Broadcast  Bureau,  was  the 
author  of  the  1957  Senate  report  as 
special  counsel  to  the  Commerce  Com- 

mittee. "It  would  seem  to  be  a  healthy 
thing  for  all  affiliates  to  know  how 
others  are  being  treated  when  they  sit 

down  to  negotiate  a  new  agreement," 
Mr.  Cox  wrote  at  that  time  (Broad- 

casting, July  1,  1957). 

House  Hearing  ■  The  House  sub- 
committee held  a  lengthy  hearing  on 

network-affiliate  relationships  prior  to 
its  June  1957  report.  The  subcommittee 
had  acquired  copies  of  affiliation  con- 

tracts from  all  three  networks  and  made 

public  those  of  CBS-TV  and  NBC-TV 
(Broadcasting,  June  10,  1957).  The 
ABC-TV  affiliation  agreements  were  not 
disclosed  by  the  subcommittee. 

Network  spokesmen  said  that  if  the 
FCC  rule  is  adopted,  it  can  work  to  the 
competitive  disadvantage  of  all  three 
networks  in  individual  cases  and  encour- 

age competitive  bidding  among  prospec- 
tive affiliates. 

Comments  on  the  proposed  change 
are  due  Aug.  20  and  replies  Sept.  4. 
The  new  rule,  if  adopted,  will  cover  the 
radio  network  affiliation  contracts,  too, 

although  an  FCC  offiical  said  the  prob- 
lem is  in  tv.  In  considering  the  rule 

change,  the  FCC  said,  it  will  not  be  re- 
stricted to  comments  of  record  but  may 

take  into  account  other  "relevant  infor- 
mation." The  text  of  the  proposed  new 

FCC  rule: 

§0.406  Inspection  of  records. 
(c)  All  applications  and  amendments  thereto 

filed  under  Title  II  and  Title  III  of  the  act,  in- 
cluding all  documents  and  exhibits  filed  with 

and  made  a  part  thereof,  and  all  communica- 
tions protesting  or  endorsing  any  such  applica- 

tions, authorizations,  and  certifications  issued 
upon  such  applications;  all  pleadings,  deposi- 

tions, exhibits,  transcripts  of  testimony,  reports 
of  examiners  or  presiding  officers,  exceptions, 
briefs,  proposed  reports,  or  findings  of  fact  and 
conclusions;  all  minutes  and  orders  of  the 
Commission;  and  network  affiliation  contracts, 
agreements,  or  understandings  filed  pursuant  to 
§1.342  (47  CFR  1.342).  The  information  filed 
under  §1.341  (47  CFR  1.341)  and  transcription 
contracts  filed  pursuant  to  §1.342  (47  CFR  1.342) 
shall  not  be  open  to  public  inspection.  The 
Commission  may,  however,  either  on  its  own 
motion,  or  on  motion  of  an  applicant,  permittee 
or  licensee,  for  good  cause  shown,  designate  any 

of  the  material  in  this  paragraph  as  "not  for 
public  inspection." 

Halleck,  Celler  tiff 

on  news  media  probe 

The  House  Antitrust  Subcommittee's 
proposed  far-ranging  study  of  news 
media  including  radio  and  television, 
has  become  involved  in  a  political 
squabble  even  before  the  first  hearing 
date  has  been  announced. 

Rep.  Charles  Halleck  (R-lnd.),  House 
minority  leader,  said  the  proposed  study 
"sounds  more  like  a  three-ring  circus 
than  an  inquiry  into  the  business 

practices  of  the  news  media." 
Speaking  at  the  weekly  "Ev  and 

Charlie"  news  conference  last  week. 
Rep.  Halleck  said  that  Rep.  Emanuel 
Celler  (D-N.  Y.),  antitrust  subcommit- 

tee chairman,  "might  well  curtail  his 
inquiry  to  matters  properly  within  his 

subcommittee's  jurisdiction." 
Rep.  Celler,  in  reply,  commented, 

"Mr.  Halleck  is  politically  myopic,  as 

usual." 

Hearings  Not  Set  ■  The  New  York 
Congressman  announced  plans  for  the 
investigation  last  January  (At  Dead- 

line, Jan.  8),  after  the  Los  Angeles 
Examiner  and  the  Los  Angeles  Mirror 
folded.  But  he  indicated  last  week  the 

subcommittee  wouldn't  be  ready  for 
public  hearings  until  Congress  adjourns. 

One  of  the  matters  to  be  studied  is 

the  growing  concentration  of  owner- 
ship of  newspapers  and  radio  and  tele- 

vision stations.  Rep.  Celler  said  the 
subcommittee  will  attempt  to  determine 
whether  common  ownership  results  in 
slanted  news. 

Other  questions  to  be  studied  include 
radio  and  television  news  coverage  and 
the  degree  to  which  broadcasters  have 
taken  advertising  revenues  away  from 
newspapers. 

Prouty  follows  Case 

on  Senate  committee 

Sen.  Clifford  Case  (R-N.J.)  has  given 
up  his  place  on  the  Commerce  Com- 

mittee for  a  position  on  the  Senate 
Armed  Services  Committee.  The  Com- 

merce Committee  vacancy  was  filled  by 
Sen.  Winston  L.  Prouty  (R-Vt.). 

Sen.  Case,  a  Commerce  Committee 
member  since  1959,  served  on  its  Com- 

munications Subcommittee.  No  deci- 
sion has  been  made  yet  whether  Sen. 

Prouty  or  some  other  Republican  mem- 
ber of  the  committee  will  succeed  to 

the  subcommittee  position. 
The  committee  reassignments  were 

required  by  the  death  of  Sen.  Francis 
Case  (R-S.D.),  who  had  been  a  mem- 

ber of  Armed  Services  Committee.  The 
Senate  voted  on  the  new  assignments 
last  week  after  they  were  recommended 
by  the  Republican  leadership. 

Sen.  Prouty,  a  former  mayor  of 
Newport,  Vt.,  served  four  terms  in  the 
House  before  being  elected  to  the  Sen- 

ate in  1958. 

KERO-TV  loses 

in  appeals  court 

When  a  station's  license  expires  it 
has  no  more  right  on  a  channel  which 
the  FCC  has  withdrawn  from  the  com- 

munity than  it  would  have  if  it  applied 
for  a  frequency  not  assigned  to  the  city. 

This  was  the  unanimous  position  of  a 
three-judge  federal  appeals  court  last 

week  when  it  upheld  the  FCC's  move of  ch.  10  from  Bakersfield,  Calif.,  and 
its  replacement  by  a  uhf  channel. 

Acting  on  an  appeal  by  KERO-TV 

Rep.  Curtis  says  ABC  commentator  misleading 

ABC-TV  news  commentator  Ho- 
ward K.  Smith  has  come  under  at- 
tack from  Rep.  Thomas  B.  Curtis 

(R-Mo.)  for  using  the  airwaves  to 
present  "very  misleading  and  highly 
controversial  statements  as  'factual 

analysis.'  " 
Rep.  Curtis  referred  to  Mr.  Smith's 

program  April  25,  which  dealt  with 

the  state  of  the  nation's  economy. 
(Howard  K.  Smith  News  and  Com- 
ment,  7:30  p.m.  EDT). 

Mr.  Smith  was  reported  by  Rep. 

Curtis,  who  spoke  on  the  House 
floor,  as  advocating  government 
spending. 

"I  would  here  warn  the  radio  and 

television  networks,"  Rep.  Curtis 
said,  that  their  responsibility  involves 

more  than  presenting  "so-called  in- 
terpretive reporting."  They  should 

"weigh  most  carefully  the  question 
of  accuracy  and  factual,  unbiased 

and  balanced  presentation,"  he  said. 
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Quiet  as  a  churchmouse  .  .  . 

Mr.  Robert  L.  Yontz,  General  Manager  of  Station  WBLY,  Springfield,  Ohio, 

Reports  on  the  Gates  FM-5C  Five  Kilowatt  FM  Transmitter: 

.  .  .  we  are  definitely  satisfied  with  our  Gates  equipment,  all  phases  of  it.  It's  as  quiet  as  a 
churchmouse,  it's  a  thing  of  beauty,  and  we  are  proud  to  show  it  to  everyone.  This  is  true  quality.  99 

Yes,  "it's  as  quiet  as  a  churchmouse,"  but  if 
you  listen  carefully,  you  can  hear  the  new 
Gates  FM-5C  transmitter  at  work.  A  new 
impeller  design  within  the  blower  transfers 
a  high  volume  of  air  at  just  a  whisper.  Shhh. 
Listen! 

Listen  again  when  you  turn  on  the  receiver. 

A  tidal  wave  of  high  fidelity  sound  sweeps 

into  the  room— with  a  deep,  rich  tonal  quality 
that  will  take  your  breath  away.  Responsible 

is  the  new  Gates  "cascade"  exciter  providing 
from  30  to  15,000  cycle  low  distortion  re- 

sponse. This  new  exciter  has  been  designed 

for  both  stereophonic  and  monophonic  broad- 
casting, with  provision  made  for  the  addition 

of  multiplex  at  any  time. 

But  to  make  this  full  rich  sound  pay  off  with 

increased  listeners  and  spot-on-the-dial  loyal- 
ty, you  must  have  continuous  and  complete 

reliability.  Reliability  (or  maximum  on-air 
security)  was  the  engineering  objective  during 

research  and  design  of  the  Gates  FM-5C. 

There  are  scores  of  examples  in  the  new  FM-5C 
brochure.  No.  56.  Write  for  your  copy  today. 
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ADVERTISING'S  HOPES  DASHED  ON  HILL 

Senate  group  kills  tax  deduction  plan  for  political  ads 

Bakersfield,  which  has  been  operating 
on  ch.  10  since  1953,  the  U.S.  Court  of 

Appeals  for  the  District  of  Columbia 
said  that  KERO-TV  has  no  right  to  a 
hearing  on  its  license  renewal  applica- 

tion for  ch.  10.  That  channel,  the  court 

pointed  out,  was  removed  from  Bakers- 
field  in  a  rule-making  FCC  order  in 
1961. 
KERO-TV  charged  that  the  FCC  is 

required  to  give  it  a  hearing  on  its  re- 
newal application  for  ch.  10.  Circuit 

Judge  Charles  Fahy,  in  the  court  deci- 
sion for  himself,  Circuit  Judges  David 

L.  Bazelon  and  Walter  M.  Bastian,  said 
the  FCC  is  authorized  to  change  tv 
channel  asignments  after  the  proper  rule- 

making procedures;  that  KERO-TV  par- 
ticipated in  the  rule-making;  that 

KERO-TV's  application  for  license  re- 
newal is  similar  to  a  new  application 

for  a  frequency  that  is  not  available. 

Stations  reprimanded 

in  Fredericks  case 

Some  50  radio  stations  were  found 

"guilty"  by  the  FCC  last  week  of  vio- 
lating Sec.  317  ("sponsorship  identifi- 

cation") of  the  Communications  Act  in 
connection  with  1961  broadcasts  of  the 

Carlton  Fredericks'  program,  Living 
Should  Be  Fun  (Closed  Circuit,  July 
16). 

In  addition,  many  of  the  same  sta- 
tions were  told  that  they  failed  to  offer 

their  facilities  for  the  presentation  of 
opposite  viewpoints  to  those  expressed 
by  Mr.  Fredericks  on  issues  of  public 
controversy.  No  further  action  against 
the  stations  involved  is  planned,  the 
commission  said,  but  warned  stations 

that  they  "must  exercise  reasonable  dil- 
igence in  investigating  and  ascertaining 

the  necessity  for  sponsorship  identifica- 
tion to  the  end  that  they  will  not  be  mis- 

led nor  ignore  situations  of  this  kind  in 

the  future." 
The  commission  also  said  that  a  li- 

censee who  did  not  recognize  the  ap- 
plicability of  the  fairness  doctrine  in 

relation  to  Mr.  Fredericks'  broadcasts 
"failed  in  the  performance  of  his  obliga- 

tions to  the  public." 
The  fairness  doctrine  arose  in  con- 

nection with  the  program  because  of 
positions  taken  by  Mr.  Fredericks  on 
health,  diet  and  nutrition  and  attacked 
by  medical  doctors.  In  reply  to  the  FCC 

inquiry,  Mr.  Frederick's  attorney  (form- 
er FCC  Chairman  Paul  A.  Porter) 

maintained  the  program  is  not  contro- 
versial and,  assuming  it  is,  that  guests 

who  disagree  with  Mr.  Fredericks  are 
often  presented  (Broadcasting,  Jan. 
15). 
Mr.  Fredericks  had  a  consultancy 

contract  with  a  mail  order  vitamin  com- 
pany. Foods  Plus  Inc.,  which  ordered 

adjacent  spots  on  each  station  which 
purchased  Living  Should  Be  Fun. 
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Advertising's  hopes  for  legislation 
to  permit  tax  deductions  for  adver- 

tising aimed  at  influencing  voters  re- 
ceived a  setback  in  the  Senate  Finance 

Committee  last  week. 

The  committee,  considering  the  ad- 
ministration's omnibus  tax  bill  (HR 

10650),  rejected  an  attempt  by  Sen. 
Vance  Hartke  (D-Ind.)  to  write  in 

such  a  provision.  He  ofl'ered  an  amend- 
ment to  broaden  a  House-added  pro- 
vision which  would  permit  deductions 

for  expenses  for  personal  lobbying. 
Sen.  Hartke's  amendment — similar 

to  a  bill  (S  467)  he  introduced  last 
year — would  have  included  expenses 
for  advertising  intended  to  influence 
the  public  on  legislative  matters  and 
on  referendum  questions. 

Defeat  of  the  amendment,  on  a  7-to- 
5  vote,  followed  a  last-ditch  appeal  by 
the  American  Assn.  of  Advertising 
Agencies  to  substitute  the  Hartke  pro- 

posal for  the  present  section  on  lobby- 
ing. The  appeal  was  contained  in  a 

letter  and  statement  sent  to  Sen.  Harry 
F.  Byrd  (D-Va.),  chairman  of  the  com- 

mittee, by  John  Crichton,  AAAA  presi- dent. 

Mr.  Crichton  said  the  lobbying  sec- 

tion in  its  present  form  is  "capricious" 
in  that  its  enforcement  may  "pivot  on 
how  acceptable  to  the  administration 

the  advertising  in  question  might  be." 
Discriminatory  ■  He  said  it  is  "dis- 

criminatory and  illogical"  because  it 
permits  expenses  incurred  in  button- 

holing legislators  but  fails  to  make 

deductible  "the  cost  of  carrying  one's 
views  to  the  public  through  advertis- 

ing." 

Legislative  advertising  had  been  de- 

Legislation  that  would  hobble  tele- 
vision broadcasting  in  Washington, 

D.  C,  encountered  opposition  at  hear- 
ings of  a  House  District  subcommittee 

last  week.  The  sessions  resume  July 30. 

Broadcasting  representatives  said  the 
proposals — purportedly  aimed  at  pro- 

tecting the  morals  of  children  in  Wash- 
ington— were  unworkable,  unnecessary 

and  unconstitutional. 
The  two  bills  (HR  9686  and  HR 

9648)  fail  to  take  into  account  that 

youngsters'  moral  attitudes  are  influ- 
enced by  their  home  and  community, 

not  by  censorship  laws,  opponents  said. 
The  broadcasters'  position  was 

strengthened  by  the  District's  Board  of Commissioners,  which  urged  rejection. 
The  bills,  introduced  by  Reps.  John 

ductible  as  an  ordinary  business  ex- 
pense until  December  1959,  when  the 

Internal  Revenue  Service  issued  a  new 
regulation  disallowing  such  costs.  Since 
then  a  number  of  bills  have  been  in- 

troduced in  Congress  to  reverse  this 
ruling,  but  none  has  reached  a  vote 
in  either  chamber. 

Mr.  Crichton  warned  that  unless  the 

Hartke  proposal  is  enacted,  "an  im- 
portant portion  of  public-service  adver- 
tising" may  be  in  jeopardy.  He  said 

corporations  that  carried  on  such  cam- 
paigns before  the  1959  IRS  ruHng  may 

not  undertake  them  today  since  they 

would  be  made  "all  the  more  costly  by 

a  tax  penalty." Mr.  Crichton  also  noted  that  the 

pending  bill  continues  "the  unfair  prac- 
tice of  disallowing  costs"  of  legislative 

advertising  even  when  the  legislation 

involved  directly  afi^ects  the  advertiser. 
He  said  a  businessman  should  not  be 

subjected  to  a  "tax  penalty"  for  at- 
tempting "to  tell  his  side  of  the  story." 

Despite  the  committee's  vote  on  the Hartke  amendment,  there  were  some 
indications  that  the  matter  is  not  en- 

tirely closed.  Sen.  Byrd  said  the  com- 
mittee has  not  completed  its  work  on 

the  lobbying  section.  Later,  Sen.  Paul 

Douglas  (D-Ill.),  a  committee  member 
who  voted  against  the  Hartke  proposal, 
said  he  thought  it  might  be  revived. 

Sen.  Douglas  made  his  comment 
after  the  committee  rejected  by  a  13-3 
vote  his  proposal  to  strike  the  entire 
lobbying  section  from  the  bill.  This 
would  have  had  the  effect  of  disallow- 

ing personal  lobbying  as  well  as  legis- 
lative advertising  as  tax-deductible  ex- 

penses. 

Dowdy  (D-Tex.),  subcommittee  chair- 
man, and  Carroll  Kearns  (R-Pa.), 

would  provide  criminal  penalties  for 

Washington  radio  and  television  sta- 
tions which  broadcast  programs  empha- 

sizing crime,  violence  or  sex,  or  con- 
taining obscene  language. 

Howard  Monderer,  Washington  at- 
torney for  NBC,  and  Frederick  S. 

Houwink,  vice  president  and  general 

manager  of  WMAL-AM-FM-TV  Wash- 
ington, expressed  tv's  opposition. 

Impractical  ■  They  said  the  proposals 
are  impractical  since  broadcasting  is 
interstate  in  character  and  can  be  reg- 

ulated only  by  the  federal  government. 
The  bills  are  unnecessary  since  broad- 

casters subscribe  to  the  objectives 
sought  by  the  legislation  and  are  seeking 
to  achieve  them  by  self  policing. 
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Broadcasters  oppose  tv  restraints  in  D.C. 

HOUSE  TOLD  CRIME-SEX  BILLS  ARE  UNCONSTITUTIONAL 



The  "station  wagon"  set  —  as  well  as  the  sedan,  com- 
pact, import,  sports  and  used  car  sets  —  cram  what- 

ever space  is  available  with  2  billion  dollars  in  mer- 
chandise annually.  WOC-TV's  market  coverage  area 

.  .  .  the  largest  between  Chicago  and  Omaha,  Minnea- 
polis and  St.  Louis  ...  is  a  major  distribution  center 

and  a  recognized  test  market. 

WOC-TV  is  more  than  a  member  of  the  com- 

munity .  .  .  it's  a  member  of  the  family.  With. 
responsible  local  programing,  WOC-T\'  has created  a  loyal  audience  that  responds  with 
enthusiasm. 

Such  attention  carries  a  tremendous  impact 
on  the  2  billion  dollar  market  cox  ered  by  the 
WOC-TV  signal.  The  average  household  has 
an  effective  buying  income  of  $6,091*  and  part 
of  what  and  why  they  spend  is  activated  by  what 
they  see  and  hear  on  WOC-T\\ 

The  image  and  impact  created  by  WOC-TV 
is  given  impetus  by  an  effective  sales  co-ordin- 

ating staff  that  establishes  and  maintains  con- 
stant liaison  between  the  advertiser  and  his 

retail  outlet. 

For  full  information  about  WOC-T\",  see  vour PGW  Colonel  .  .  .  today! 

''Sales  Management's  "Survey  of  Buying  Power  —  1962" 

WO€ 

Exclusive  Nationql  Representatives  —  Peters,  Griffin,  Woodword,  Inc. 
DAVENPORT,  IOWA 

THE  CIUINT  CITIES  /  DAVENPORT  •  BETTENDORF  •  ROCK  ISLAND  •  MOLINE  •  EAST  MOllN 
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GRAND  RAPIDS  SITE  FILING  AMENDED 

170-mile  separation  requested  to  offset  short-space  protests 

Because  opposition  to  a  proposed 
short-spaced  separation  would  prevent 
the  construction  of  an  interim  tv  sta- 

tion in  Grand  Rapids,  Mich.,  "before 
the  snow  flies,"  Ch.  13  Grand  Rapids Inc.  has  moved  to  remove  the  obstacle. 

The  interim  applicant,  which  origi- 
nally had  asked  for  a  channel  site  155 

miles  from  co-channel  WSPD-TV 
Toledo,  Ohio  (Broadcasting,  June  25), 
amended  its  application  to  specify  a 
site  170  miles  from  WSPD-TV,  the 
minimum  separation  under  FCC  rules. 
WWTV  (TV)  Cadillac,  Mich.,  and  the 
Assn.  of  Maximum  Service  Telecasters 

had  protested  the  short  separation 
(Broadcasting,  July  9). 

Ch.  13  Inc.,  composed  of  four  of 
the  five  applicants  for  regular  opera- 

tion on  the  channel  in  Grand  Rapids, 
said  that  it  recognized  the  protests 
would  delay  a  grant  for  an  interim  sta- 

tion before  the  end  of  July.  Therefore, 
Ch.  13  Inc.  said,  it  would  be  impossible 
to  build  the  proposed  station  before  the 
expected  severe  winter  arrives  (since 
the  FCC  does  not  meet  in  August,  the 
application  cannot  be  considered  again 
until  September  unless  approved  within 
the  next  10  days  under  a  rules  waiver). 

$8.8  million  cut 

from  USIA  request 
The  House  Appropriations  Committee 

cut  $8,835,000  last  week  from  the  U.S. 

Information  Agency's  $158,060,000 
budget  request  for  fiscal  1963.  But  the 
House  group  recommended  that  the 
agency  strengthen  its  radio  and  tele- 

vision services  as  planned. 
The  committee  approved  an  appropri- 

ations bill  (HR  12580)  of  $  149,225,000 
for  USIA  activities,  $7,925,000  more 
than  the  agency  spent  in  the  fiscal  year 
that  ended  June  30. 

In  a  report,  the  committee  said  the 
recommended  funds  allow  for  298 
positions  requested  for  the  Voice  of 
America,  the  41  new  positions  requested 
to  sustain  expanded  R.I.A.S.  (Radio  In 
the  A  merican  Sector)  activities  in  Ber- 

lin, and  the  22  new  positions  requested 
for  the  agency's  television  service. 

The  report  makes  recommendations 
only  but  it  does  influence  the  way  USIA 
apportions  the  funds.  The  agency  had 
asked  $22,999,600  for  the  Voice,  an 
increase  of  $2,793,800  over  the  amount 
it  spent  in  fiscal  1962,  and  $3,782,600 
for  the  television  activities,  a  boost  of 
$1,739,700. 

The  bill  also  provides  $10,750,000 
($399,000  less  than  requested)  to  ac- 

quire and  construct  USIA  radio  facil- 
ities. The  same  amount  was  appropri- 

ated for  1962. 
Most  of  the  new  funds  are  for  mod- 

ernizing transmitters  at  Dixon  and 
Delano,  Calif.,  and  Bethany,  Ohio.  The 
rest  is  for  maintaining  other  facilities 
and  for  research  and  development. 

No  further  need  seen 

for  uhf  frequency  pool 

A  plan  to  establish  a  "pool"  of  uhf 
frequencies  for  the  use  of  vhf  stations 
in  dual  vhf-uhf  operations  was  aban- 

doned by  the  FCC  last  week  as  no 
longer  feasible  because  of  the  all-chan- 
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nel  legislation.  The  uhf  pool  proposal 
was  part  of  a  rulemaking  released  a 
year  ago  designed  to  foster  the  ex- 

panded development  of  uhf  (Broad- 
casting, Aug.  7,  1961). 

The  commission  said  the  manufac- 
ture of  all-channel  sets  brought  about 

a  re-evaluation  of  the  uhf  fostering 
plan  and  a  conclusion  that  dual  uhf-vhf 
operation  no  longer  is  needed.  It  is  ex- 

pected, the  FCC  said,  that  widespread 
manufacture  of  all-channel  sets  will 
open  up  new  opportunities  for  wider 
use  of  the  uhf  band. 

Other  proposals  encompassed  in  the 
1961  plans  for  future  utilization  of  uhf 
will  be  given  further  consideration,  the 
commission  pointed  out.  These  include 
a  first  come-first  served  policy  on  uhf 
applications  whereby  grants  would  be 
made  without  a  hearing,  relaxation  of 
uhf  technical  requirements,  and  aboli- 

tion of  the  uhf  table  of  allocations  so 
that  applicants  may  apply  for  any  uhf 
channel  which  meets  interference  re- 
quirements. 

Broadcast  group  asks 
eased  remote  rules 

Broadcasters  should  be  permitted  to 
use  their  remote  pickup  equipment 
more  easily  than  the  rules  now  permit, 
the  National  Industry  Advisory  Com- 

mittee told  the  FCC  last  week. 
The  committee  argued  that  the  FCC 

should  modify  remote  pickup  rules  to 
provide  more  incentive  to  broadcasters 
to  use  these  facilities  (permitted  on 
1.605-1.750  mc  and  450-460  mc).  The 
group  suggested  elimination  of  paper 
work,  discontinuance  of  the  present 
system  of  classifying  remote  stations  as 
base  of  mobile  stations,  and  removal  of 

restrictions  on  tests.  The  committee's 
recommendations,  along  with  other  fa- 

vorable comments  by  ABC,  CBS. 
WNYC  New  York,  KALL  Salt  Lake 
City  and  KFI  Los  Angeles,  were  filed 
in  response  to  an  FCC  notice  of  pro- 

posed rulemaking  to  permit  the  use  of 
remote  pickup  circuits  for  emergency 
communications  in  the  event  of  war, 
or  natural  disasters  (Broadcasting, 
June  11;  also  see  page  40). 

In  a  related  action,  the  FCC  issued 
a  final  order  permitting  mobile  remote 
transmitters  to  be  operated  as  automatic 
relay  stations  for  pocket  transmitters 
used  at  the  remote  scene,  or  at  the  base 
station  from  program  control  point  to 
operator-reporter  at  scene  of  event. 

Refugee  tells  Hill 

news  on  Cuba  biased 

Congressional  hearings  on  "attempts 
of  the  pro-Castro  forces  to  pervert  the 
American  press"  got  underway  last 
week  with  a  refugee  Cuban  journalist 
accusing  commentators  for  CBS-TV 
and  NBC-TV,  among  others,  of  slant- 

ing their  reports  on  Cuba  to  favor 

Premier  Fidel  Castro's  regime. 
Carlos  Todd,  now  president  and 

editor  of  the  Cuban  Information  Serv- 
ice of  Coral  Cables,  Fla.,  named 

Charles  Kuralt,  whose  Eyewitness  re- 
port on  Cuba  appeared  over  CBS-TV 

on  May  25,  and  John  Hlavacek,  who 
reported  on  the  island  country  over 
NBC-TV  on  June  2. 

Under  questioning,  Mr.  Todd,  a 
former  columnist  and  political  writer 
for  the  Times  of  Havana,  also  men- 

tioned Hendrik  Burns,  who  broadcasts 
over  WGBS  Miami  and  WHN  New 
York,  and  Bill  Oltmans,  who  broadcast 
over  WGBS  until  December  1961.  He 
said  both  have  been  sympathetic  to 
Castro. 

Spokesmen  for  NBC  and  WGBS 
declined  comment  until  Mr.  Todd's 
statement  could  be  studied.  But  CBS 

expressed  "complete  confidence  in  the 
abilities  and  objectivity  of  Charles 

Kuralt." 

Sen.  Kenneth  B.  Keating  (R-N.Y.), 
who  presided,  said  the  hearing  record 
would  be  kept  open  to  permit  all  those 

named  to  reply  to  Mr.  Todd's  charges, 
which  he  called  "serious."  He  cau- 

tioned subcommittee  members  not  to 
draw  any  conclusions  until  they  had 
seen  the  transcripts  of  the  cited  pro- 

grams and  had  heard  all  who  wish  to testify. 

KBMY  renewal  includes 

FCC  fairness  warning 

KBMY  Billings,  Mont.,  has  received 
a  license  renewal  from  the  FCC  and 

at  the  same  time  a  warning  it  has  vio- 
lated the  "fairness  doctrine"  in  station 

editorials.  KBMY  had  editorially  at- 
tacked Clyde  T.  Ellis,  general  manager 

of  the  National  Rural  Electric  Co-op 
Assn.,  FCC  said. 

The  station  failed  to  supply  Mr.  Ellis 
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promptly  with  copies  of  the  critical  edi- torials and  was  slow  to  afford  him  use 

of  a  microphone  to  reply,  the  FCC  said. 

In  a  separate  renewal,  the  FCC  ruled 
that  North  Dakota  Broadcasting  Co. 

stations  acted  properly  in  refusing  to 

grant  a  1960  request  for  "equal  time" to  State  Sen.  Charles  L.  Murphy.  The 

FCC  told  Sen.  Murphy  that  North  Da- 
kota Broadcasting  policies  were  consist- 

ent with  the  agency's  1949  editorializing 
policy  statement. 

North  Dakota  Broadcasting  Co.  sta- 
tions renewed  Friday  include  KXGO- 

AM-TV  Fargo  and  KXJB-TV  Valley 
City,  and  commonly-owned  KXAB-TV 
Aberdeen,  S.  D. 

Riverton  hearing 

sans  economic  issue 

It's  now  official.  The  FCC  will  hold 
a  hearing  on  two  applications  for  new 
am  stations  in  Riverton,  Wyo.,  to  de- 

termine (1)  whether  the  applicants  are 
financially  quafified  to  build  a  station 
and  (2)  whether  estimated  revenues  are 
reasonable. 

Not  made  an  issue  in  the  hearing  is 
whether  Riverton  can  economically 
support  one  or  more  additional  radio 
stations.  Such  an  issue  had  been  in- 

cluded last  spring  when  the  FCC  first 
decided  to  hold  a  Riverton  hearing 
(Broadcasting,  May  14).  Immediately, 
however,  the  commission  had  a  second 
thought  and  gave  instructions  for  the 
hearing  order  to  be  withheld  from  pub- 

lic disclosure.  A  week  later,  it  was 

printed  by  mistake  in  the  Federal  Reg- 
ister (Broadcasting,   May  21). 

At  issue  are  the  applications  of  Wil- 
liam L.  Ross  (for  1370  kc,  1  kw)  and 

Hugh  J.  Scott  (740  kc,  1  kw).  KVOW 
Riverton,  the  only  existing  station  in 
that  city,  had  protested  the  applications 
on  economic  grounds  and  was  made  a 
party  to  the  proceeding. 

At  the  same  meeting  in  which  the 
Riverton  action  was  taken,  an  identical 

question  was  raised  concerning  an  ap- 
plication for  a  new  am  in  Blythe,  Calif. 

(Closed  Circuit,  July  2). 

Foundation  to  study 

interference  cures 

A  major  study  is  being  undertaken  by 
the  U.  S.  Air  Force  to  seek  ways  to 
reduce  radio  interference  to  military 
communication  devices;  but  the  study 

may  help  produce  more  efficient  military 
frequency  allocation  and  ultimately  may 

produce  better  commercial  radio-tv  fre- 
quency use  too. 

The  foundation  outlined  the  prospec- 
tive benefits  Thursday  and  announced 

that  a  Sperry  Rand  Corp.  UNIVAC 
electronic  computer  has  been  acquired 
for  the  project. 
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George  Kupper.  ot  Pelefs,  Gnihn,  Woodwatd.  ■'iniliates '  lerry  Spogue  into  the  Club, 

Jerry  Sprague,  of  Cunningham  &  Walsli,  joins  tiie  Tricorn  Club 

Actually,  he's  belonged  for  years. 
He's  belonged  because  Jerry  knows 

is  that  combined  three-city  "tricorn" 
Jerry  and  other  media  experts  know 
of  population,  households  and  retai 
TV  schedule  afford  to  omit  the  No. 

12th  in  population?  Big  bonus,  too 
country.  All  covered  to  their  eyes 
P.  S.:  Stumped  for  a  test  market 
orders  of  all  sizes. 

Just  never  got  around  to  being  "hatted." 
North  Carolina's  No.  1  metropolitan  market 
.  .  .  Winston-Salem,  Greensboro,  High  Point, 

t's  first  by  those  basic  marketing  yardsticks 
sales.  Now,  how  can  a  sales-minded  spot 
1  metropolitan  market  in  the  state  that  is 
—  of  14  other  thriving  cities  and  lush  farm 
and  ears  by  WSJS  Television,  night  and  day. 

—  isolated,  balanced,  inexpensive?  We  take 

Source:  U  S  Census 
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TV  QUIZ  SCANDALS  REVISIT 

FCC's  hearing  finds  new  grubs  under  an  old  log 

as  Barry,  Enright,  others  are  heard  in  WGMA  case 

A  hearing  on  the  license  renewal  ap- 
plication of  WGMA  Hollywood,  Fla., 

at  the  FCC  in  Washington  last  week 
served  as  the  vehicle  for  the  latest  air- 

ing of  the  tv  quiz  scandals  with  these 
major  developments: 

■  Fallen  quiz  idol  Charles  Van  Dor- 
en  came  to  Washington  without  testify- 

ing but  his  deposition  was  placed  in  the 
record  in  which  he  stated  that  Daniel 

Enright,  producer  of  Twenty-One,  had 
never  discussed  his  (Van  Doren's  testi- 

mony before  a  new  York  Grand  Jury) 
nor  asked  that  he  lie  to  the  grand  jury 
investigating  the  fixed  quiz  shows. 

■  Jack  Barry,  50%  owner  of  WGMA 
and  former  quizmaster  of  Twenty-One, 
said  publicly  for  the  first  time  that  he 
knew  contestants  on  the  show  had  been 

given  questions  and  answers  in  ad- 
vance. He  said  that  he  personally  had 

never  given  such  help  to  contestants. 

■  Mr.  Enright,  also  50%  owner  of 
WGMA,  was  on  the  witness  stand  for 

four  days  of  questioning.  Mr.  Enright's 
testimony  was  interrupted  frequently 
and  for  long  periods  by  verbal  skirm- 

ishes between  his  counsel,  Benito 
Gaguine,  and  Broadcast  Bureau  lawyer, 
Louis  Cohen. 

■  Lengthy  discussions  of  a  "Contest- 
ant X"  before  Hearing  Examiner  Eliza- beth C.  Smith  without  the  contestant 

ever  being  identified. 

■  The  non-appearance  of  several 
prospective  witnesses  (including  Mr. 
Van  Doren),  who  were  brought  to 
Washington  but  who  never  got  on  the 

Mr.  Barry 
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stand  to  testify. 
The  FCC  ordered  a  hearing  over  a 

year  ago  on  the  WGMA  renewal  appli- 
cation because  of  the  involvement  of 

Barry  &  Enright  Productions  in  the 
rigged  quiz  shows.  Barry  &  Enright 
conceived  and  produced  Twenty-One 
and  Tic  Tac  Dough  and  owned  both 
programs  until  they  were  sold  to  NBC 
in  1957  for  $2.2  million.  Mr.  Enright 
had  previously  admitted  that  contest- 

ants on  both  programs  were  given  an- 
swers to  questions  prior  to  their  ap- 

pearances on  the  air.  The  central  issue 
evolves  around  whether  Messrs.  Barry 
and  Enright  have  the  required  charac- 

ter qualifications  to  be  licensees. 

Hearings  on  the  WGMA  renewal  be- 
gan last  November  (Broadcasting, 

Nov.  20,  1961)  and  the  record  was  en- 
larged early  this  year  to  consider  the 

station's  programming.  Mr.  Barry  and 
several  civic  leaders  from  Hollywood 
testified  on  that  aspect  several  weeks 
ago  (Broadcasting,  June  11).  The  10 
civic  leaders,  including  the  Hollywood 
mayor,  all  commended  the  public  serv- 

ice job  being  done  by  WGMA. 
Barry  Knew  ■  Mr.  Barry,  president 

of  WGMA  who  presently  resides  in 
Hollywood,  said  he  knew  some  contest- 

ants were  helped.  He  said  he  knew  this 
at  the  time  he  made  a  statement  over 
the  air  denying  such  charges  which 
had  been  published.  Asked  by  FCC 
Counsel  William  Kehoe  why  he  made 
the  statement  knowing  it  was  false,  Mr. 
Barry  replied: 

"I  was  very  fearful  for  myself,  for 
my  career,  my  business,  for  the  secur- 

ity of  my  children  and  all  my  friends 
and  associates.  .  .  .  Under  those  con- 

ditions, and  under  those  circumstances, 
I  made  this  statement.  It  was  a  gross 
error  of  judgment.  It  could  never  hap- 

pen again." 
He  said  he  did  not  remember  who 

prepared  the  statement  and  that  he  be- 
lieved NBC  originally  objected  to  read- 

ing it  on  Twenty-One  but  finally  ap- 

proved. Mr.  Barry  repeated,  as  Mr.  Enright 
had  testified  earlier,  that  the  show  was 
"controlled"  and  contestants  were 
helped  to  provide  excitement  and  stim- 

ulate interest. 

Enright  Quizzed  ■  During  his  four 
days  on  the  stand,  Mr.  Enright  was 
questioned  closely  on  his  activities  (a) 
around  the  time  Twenty-One  was  ex- 

posed as  rigged  in  August  1958  and 
(b)  his  contacts  with  contestants  in  re- 

lation to  the  grand  jury  investigation 
in  the  fall  of  1958. 

Mr.  Enright  talked  of  meetings  in 

March  and  September  (1957)  with 
NBC  attorneys  evolving  around  a 
former  Twenty-One  contestant,  Her- 

bert Stempel,  who  Mr.  Enright  main- 
tained, attempted  to  blackmail  Barry  & 

Enright  for  $50,000.  He  said  that  he 
made  a  tape  recording  of  an  Enright- 
Stempel  meeting  in  which  the  blackmail 
attempt  was  discussed.  (It  was  Mr. 
Stempel  who  first  went  to  the  news- 

papers with  the  story  that  he  had  been 
given  answers  in  advance.) 

At  these  meetings  on  the  Stempel 
matter,  Mr.  Enright  said,  he  did  not 
tell  NBC  that  the  Stempel  charges  were 

true.  "My  primary  concern  was  not  to 
surrender  to  blackmail,"  he  said. 

After  the  Stempel  charges  were  pub- 
lished on  Aug.  28,  1958,  Mr.  Enright 

said  another  meeting  was  held  with 
NBC  executives  that  day.  Again,  he 
said,  he  denied  the  charges  which  he 

since  has  admitted  several  times.  "I 
can't  convey  the  nightmare,"  he  said. 
"I  can't  convey  the  panic  and  terror.  .  .  . 
I  did  things  which  I  have  come  to  re- 

gret very,  very  much." The  following  day,  Mr.  Enright  said 
he  met  again  with  NBC  attorneys  and 
the  New  York  district  attorney  and 
turned  over  a  copy  of  the  Stempel  re- 

cording to  the  D.A.  Again,  he  said, 
he  denied  that  questions  and  answers 
had  been  given  Mr.  Stempel  in  advance. 
(Mr.  Stempel  won  $50,000  on  Twenty- 
One  and  eventually  lost  to  Mr.  Van Doren.) 

Money  for  Shift  ■  At  last  Thursday's 
hearing,  Mr.  Enright  denied  ever  say- 

ing that  he  had  "a  considerable  sum  of 
money"  which  could  be  used  in  trans- 

ferring the  House  Commerce  Commit- 
tee investigation  of  the  quiz  shows  to 

the  Senate  Commerce  Committee.  This 
came  up  when  Mr.  Cohen  asked  the 

Mr.  Enright 
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TAPE  IT  TODAY 

SHOW  IT  TOMORROW 

ANYWHERE  IN  THE  IhS  A 

WITH 

Tapes,  films,  and  platters  can't  wait.  Airtime  deadlines  have  to  be  met  .  .  .  prime  reason  why  valuable  program 
material  should  always  be  shipped  by  Air  Express.  As  a  co-ordinated  service  of  R  E  A  Express  and  all  37  U.S. 
scheduled  airlines,  this  is  the  only  shipping  service  with  air  priority  everywhere  in  the  U.S.A.,  Puerto  Rico 

and  Canada.  On  the  ground,  13,000  R  E  A  Express  trucks  speed  door-to-door  pick-up  and  delivery.  And  the  cost 
is  far  less  than  you  think.  5  pounds  travel  1,500  miles  for  only  $4.17.  Specify  Air  Express— as  near  as  your  phone. 
CALL  YOUR  LOCAL   REA   EXPRESS   OFFICE   FOR  AIR  EXPRESS  SERVICE 
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witness  about  a  September  1959  meet- 
ing between  Mr.  Enright  and  Hank 

Bloomgarden,  another  former  Twenty- 
One  contestant.  "That's  a  lie,"  Mr.  En- 
right  said  when  asked  if  he  made  such 
a  statement  to  Mr.  Bloomgarden  (In 
July  1959,  the  two  congressional  com- 

mittees were  involved  in  a  dispute  over 
which  side  had  started  an  investigation 
first  and  who  would  get  first  crack  at 
the  grand  jury  report  [Broadcasting, 
July  3,  10,  1959].) 

Mr.  Van  Doren's  deposition,  dated 
July  10,  1962,  told  of  a  September  1958 

meeting  in  his  (Van  Doren's)  apartment 
with  Mr.  Enright.  The  meeting  was 
held  at  his  request,  Mr.  Van  Doren 
said,  to  discuss  public  reaction  to  $5,000 
advance  he  had  received  while  a  Twenty- 
One  contestant. 

Thomas  Ervin,  NBC  vice  president 
and  general  attorney,  was  another  pros- 

pective witness  called  to  Washington 
who  did  not  testify.  Mr.  Ervin  was  in- 

tercepted at  the  Washington  airport  by 
NBC  attorney  Howard  Monderer  and 
told  that  a  stipulation  had  been  accepted 
which  negated  the  necessity  of  his  tes- 

timony. Mr.  Ervin  immediately  caught 
a  plane  back  to  New  York. 

KFUR-TV  drops  request 
to  operate  on  ch.  2 

KFUR-TV  (ch.  11  permittee)  Santa 
Fe,  N.  M.,  last  week  asked  the  FCC  to 
dismiss  its  application  for  ch.  2  in  that 
city,  leaving  New  Mexico  Broadcasting 
Co.  (KGGM-TV  Albuquerque)  as  the 
sole  ch.  2  applicant.  KFUR-TV  was  seek- 

The  ABC  Broadcasting  Division  of 
American  Broadcasting-Paramount  The- 

atres Inc.,  had  the  most  profitable  quar- 
ter and  half-year  in  the  company's  his- 

tory during  the  first  six  months  and  the 
second  quarter  of  1962,  according  to 
Leonard  Goldenson,  AB-PT  president. 

All  other  divisions,  with  the  exception 
of  the  theatre  division,  also  showed 
gains. 

In  the  second  quarter  of  1962,  AB-PT 
had  an  estimated  net  operating  profit  of 
$2,511,000  (57  cents  a  share)  com- 

pared with  $2,269,000  (52  cents  a 
share)  in  the  second  quarter  of  1961. 

For  the  first  six  months  of  1962,  net 
estimated  operating  profits  were  $5,653,- 
000  ($1.27  a  share)  compared  with 
$5,694,000  ($1.31  a  share)  for  last 

year's  first  six  months. 
In  the  first  six  months  of  1962,  AB- 

PT  had  a  net  capital  loss  of  $157,000 

ing  modification  of  its  construction  per- 
mit to  operate  on  ch.  2  instead  of  ch.  1 1 

(the  station  is  not  on  the  air). 
New  Mexico  Broadcasting  agreed  to 

pay  KFUR-TV,  equally  owned  by  Ray- 
mond F.  Hayes  and  Milford  Kay,  $3,000 

as  partial  reimbursement  for  expenses  in- 
curred in  prosecuting  its  proposed  shift 

to  ch.  2.  New  Mexico  Broadcasting, 
principally  owned  by  A.  R.  Hebenstreit 
(62%  ) ,  also  owns  KVSF  Santa  Fe  in  ad- 

dition to  KGGM-AM-TV. 

A  third  applicant,  Thunderbird  En- 
tertainment Enterprises,  dismissed  its  ch. 

2  application  last  month. 

The  FCC  last  week... 

■  Set  aside  the  April  12,  1961,  grant 
of  new  am  (1290  kc,  1  kw-day)  in 
Sheffield,  Ala.,  to  Sheffield  Broadcast- 

ing Co.  and  ordered  new  comparative 
hearing  with  competing  applicant  J.  B. 
Fait  Jr.  on  concentration  of  control  and 
overlap  issues,  among  others.  Iralee  W. 
Benns,  owner  of  Sheffield,  also  controls 
WVOK  Birmingham,  Ala.,  (with  which 
the  Sheffield  station  will  have  a  47% 
overlap  of  signals)  and  owns  35%  of 
WFLI  Lookout  Mountain,  Tenn.,  the 
FCC  said.  Commissioners  Rosel  H. 
Hyde,  Frederick  W.  Ford  and  John  S. 
Cross  dissented. 

■  Ordered  hearing  in  Pine  Bluff, 
Ark.,  on  application  of  KATV  (TV) 
Little  Rock-Pine  Bluff  to  move  trans- 

mitter from  14  miles  north  of  Pine 
Bluff  to  50  miles  northwest  of  that 
city  ( 12  miles  west  of  Little  Rock)  and 
increased  antenna  height  to  1,794  ft. 
above  ground.  The  City  of  Pine  Bluff 
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compared  with  a  net  capital  gain  of 
$6,149,000  in  the  same  period  of  1961. 

Net  profit,  including  capital  gains  or 
losses,  for  the  six-month  periods:  in 
1961,  $11,843,000  ($2.73  a  share);  in 
1962,  $5,396,000  ($1.24  a  share). 

Delinquency  all  laid 

to  tv,  says  Collins 
Television  currently  is  the  favorite 

target  for  critics  who  seek  a  catch- 
all scapegoat  to  blame  for  juvenile 

delinquency,  NAB  President  LeRoy  Col- 
lins said  in  an  address  scheduled  for 

delivery  July  22  at  the  ninth  annual 
National  Institute  on  Crime  &  Delin- 

quency, meeting  in  Seattle. 
"Every  few  months,  lately,  those  of 

us  in  the  broadcasting  industry  have  had 

to-  appear  before  some  congressional 

and  the  Chamber  of  Commerce,  which 
protested  the  application,  were  made 
parties  to  the  hearing. 

■  Granted  renewal  of  license  for  only 
one  year  to  WCHJ  Brookhaven,  Miss., 
for  failure  of  Hcensee  to  employ  a  full- 
time  first-class  operator  despite  an  FCC 
violation  notice.  The  FCC  said  WCHJ 
was  cited  for  a  rules  violation  follow- 

ing an  inspection.  A  second  visit 
showed  the  station  still  did  not  have  a 
first-class  operator  despite  the  earlier 
citation  and  a  statement  by  the  station 
that  it  had  employed  an  operator. 

■  Ordered  hearing  on  assignment  of 
construction  permit  of  KANT-FM  Lan- 

caster, Calif.,  from  Desert  Broadcast- 
ing Co.  to  Manuel  Martinez  on  issues 

of  trafficking  in  cps  misrepresentation 
and  concealment  of  material  facts, 
among  others.  Mr.  Martinez  proposes 

to  pay  the  permittee  $19,937  for  ex- 
penses incurred  by  Desert,  which  re- 
ceived the  fm  grant  in  October  1958. 

The  FCC  said  Desert  already  has  been 
given  six  extensions  in  the  deadline  for 
construction  of  KANT-FM;  that  it 
failed  to  supply  requested  information 
documenting  the  alleged  $19,937  in  ex- 

penses, and  that  the  permittee  sub- 
mitted conflicting  statements  to  the 

commission. 

■  Granted  permission  for  WILX-TV 
(ch.  10)  Onondaga.  Mich.,  to  withdraw 
its  protest  against  move  of  WOOD-TV 
(ch.  8)  Grand  Rapids,  Mich.,  trans- 

mitter and  reaffirmed  September  1959 

grant  to  WOOD-TV.  WILX-TV  had 
appealed  WOOD-TV  shift  to  court, 
which  returned  case  to  FCC  for  further 
consideration. 

committee  and  be  confronted  with  ex- 
cesses in  tv  programming,  which  are 

suggested  as  a  primary  cause  of  delin- 
quency," Gov.  CoUins  said. Those  seeking  a  solution  for  the 

juvenile  delinquency  problem  delude 
themselves  if  they  single  out  tv  or  any 
other  influence  as  the  main  culprit,  he 
said.  "In  the  delusion  we  become  di- 

verted and  misguided  in  our  search  for 
solutions.  Every  bit  of  serious  research 
available  simply  fails  to  establish  a 
causal  connection  between  so-called 
crime-and-violence  tv  programming  and 

delinquent  behavior."  He  voiced  the 
opinion  that  the  approaching  conference 
on  the  subject  sponsored  by  the  Dept. 
of  Health,  Education  &  Welfare  will 

bring  productive  results.  The  confer- 
ence is  charged  with  planning  a  broad 

program  to  explore  the  influences  ex- 
erted by  tv  on  youngsters. 

Gov.  Collins  described  industry  prog- 
ress in  improving  the  calibre  of  tv  pro- 

gramming. 
At  Pocatello  ■  In  another  address, 

last  Friday   (July  20)   at  the  Idaho 

ABC  BROADCASTING  PROFITS  A  RECORD 

All  divisions,  except  theatres,  show  gains-Goldenson 
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replace  with  SYLVANIA  KLYSTRONS  SK-220,  221,  222  Series 

6,000  Hr. 

Warranty! 

10,000  Hr. 

Life  Expectancyl 

P'  it! Ill 

Available  now  from  your  Sylvania  Industrial  Tube  Distributor 
—a  full  complement  of  high-reliability  reflex  Klystrons  for  local 
oscillator  and  transmitter  applications  featuring: 

Warranted  prorated  life  of  6,000  hours'  actual  operation  when 
tubes  are  operated  within  specified  ratings.  (Coverage  extends 
to  1 '  2  years  after  manufacturers  shipping  date.  Replacement, 
if  required,  with  prorated  credit  will  be  made  through  your 
S\"hania  Industrial  Tube  Distributor.) 

10,000  hours'  life  expectancy.  Utilizing  improved  materials 
and  seals,  Sylvania  SK-220.  221.  222  undergo  exceptionally 
high  bake-out  temperatures  to  eliminate  gas-developing  con- 

taminants, extend  useful  life. 

Reduced  maintenance  requirements.  Improved  pre-tuning 
methods  minimize  initial  field  adjustments.  E.xtraordinar}'  elec- 

trical stability  combined  with  low  temperature  coefficient  reduce 
frequency  adjustments  throughout  long  life.  Further,  the  re- 

quirement of  one  hour's  operation  even."  six  months  of  storage is  eliminated. 

Gain  the  ad\'antages  of  long  life,  reduced  maintenance,  reduced 
cost  per  hour  of  operation  offered  by  Sylvania  SK-220.  221. 
222  series.  Deliver}'  and  price  information  are  no  more  than  a 
phone  call  away  at  your  Sylvania  Industrial  Tube  Distributors. 
For  the  FREE  BOOKLET.  Sylvania  Microwave  Products. 
write  to  Electronic  Tubes  Division.  Svlvania  Electric  Products 
Inc..  1100  Main  Street.  Buffalo  9,  N.Y 

Frequency 

Sylvania 

Frequency 

Sylvania 
(mc) Type (mc) Type 

5925-5225 
SK-220F, 

222F 5250-5560 
SK-221H 

6125-6425 
SK-220E, 

222E 
5860-6160 

SK-221K 
6425-6575 

SK-220G. 222G 
5985-6285 SK-221F 

6575-6875 
SK-220D. 

222D 6285-6585 SK-221E 
6875--7125 

SK-220C, 2220 
6505-6705 SK-221G 

7125-7425 SK-220B, 222B 
6705-7005 SK-221D 

7425-7750 
SK-220A. 

222A 6953-7255 
SK-221C 

7750-8100 
SK-220Z, 

222Z 7255-7555 SK-221B 
7550-7850 SK-221A 

Available  at  O.E.M.  prices  in 

from  your  Sylvania  Industria 
quantities  of  1-99 I  Tube  Distributor 
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Goodwill  revenues  up  for  first  half-year 
Broadcasters  Assn.  meeting  in  Pocatello, 

Gov.  Collins  said  radio's  importance 
to  national  life  is  at  an  all-time  high. 

"At  a  time  when  the  U.  S.  is  growing 
fantastically  and  bigness  tends  to  breed 
conformity,  radio  is  keeping  pace  in  its 
growth  but  retaining  its  local  identity 

and  distinctiveness,"  he  said. 
His  talk  was  carried  over  a  statewide 

radio  network.  Radio,  he  said,  is  the 
first  place  most  Americans  learn  of  ma- 

jor news  happenings.  "Radio  is  the  one 
and  only  nationwide  instantaneous 
means  of  communication  upon  which 
the  government  relies  to  get  vital  mes- 

sages to  the  entire  population  in  event 

of  military  or  civil  disaster." 

Metro  changes  headquarters 

Metro  Broadcast  Sales  has  moved  its 
headquarters  in  New  York  to  3  E.  54th 
St.  Telephone:  Plaza  2-8228.  The  or- 

ganization was  formerly  at  33  W.  48th 
St.  Metro  represents  all  Metropolitan 
Broadcasting  stations.  Metropolitan 
stations  are  WNEW-AM-FM-TV  New 
York;  WTTG  (TV)  Washington,  D.  C; 
KMBC  -  AM  -  FM  -  TV  Kansas  City: 
KOVR  (TV)  Stockton,  Calif.:  WTVH 
(TV)  Peoria,  and  WTVP  (TV)  De- 

catur, both  Illinois:  WIP  Philadelphia: 
and  WHK  Cleveland.  Metro  also  repre- 

sents WCBM  Baltimore. 

The  Goodwill  Stations  Ire.  reports 
revenues  for  the  first  six  months  of  1962 

totaled  $3,863,306  compared  with  $2,- 
576,843  for  the  same  period  in  1961. 
Net  income  for  the  1962  period 
amounted  to  $342,900  (51  cents  per 
share)  compared  with  $154,562  (23 
cents  per  share)  for  the  1961  period. 

The  cash  flow  of  all  three  Goodwill 
divisions  (WJR  Detroit,  WJRT  [TV] 

Plough  sales,  earnings 
set  first  half  record 

Plough  Inc.,  a  broadcast  group  own- 
er, reported  sales,  earnings  and  earnings 

per  share  at  a  record  high  for  the  first 
six  months  of  1962. 

Sales  were  up  8%  to  $27.1  million, 
compared  to  $25.1  million  for  the  same 
period  of  last  year.  Net  earnings  after 
taxes  were  $1.92  million  up  from  $1.7 
million.  The  increase  in  sales  and  earn- 

ings resulted  in  a  per  share  earning  of 
$1.43  (an  increase  of  13%)  compared 

to  last  year's  $1.27  per  share.  Plough 
on  June  30  had  1,345,092  shares  out- 

standing. This  was  before  its  two-for- 
one  stock  split  efi'ective  July  2.  The board  of  directors  is  scheduled  to  meet 

Flint,  both  Michigan,  and  WSAZ-AM- 
TV  Huntington-Charleston,  W.  Va.) 
amounted  to  $785,389  ($1.17  per 
share)  in  the  first  six  months  of  this 
year,  compared  to  $243,564  (36  cents 
per  share)  for  the  1961  period.  Good- 

will acquired  the  WSAZ  stations  on 
May  1.  As  of  June  30,  1962,  there 
were  671,415  Goodwill  shares  outstand- 

ing. 

on  Aug.  30. 

Plough  Inc.  is  licensee  of  WMPS- 
AM-FM  Memphis,  WJJD-AM-FM  Chi- 

cago. WCOP-AM-FM  Boston,  WCAO- 
AM-FM  Baltimore  and  WPLO-AM- 
FM  Atlanta. 

Changing  hands 

ANNOUNCED  ■  The  following  sales  of 
station  interests  were  reported  last  week 
subject  to  FCC  approval: 

■  KXOA  and  KCNW  (FM)  Sacra- 
mento, Calif.:  Sold  by  group  headed 

by  Riley  Gibson  to  Norwood  Patterson 
for  $750,000.  Mr.  Patterson,  with  his 
family,  owns  KSAN  San  Francisco.  He 
also  owns  KBIF  Fresno  and  KICU-TV 
Visalia,  both  California.  KXOA  oper- 

ates with  5  kw  day  and  1  kw  night  on 
1470  kc.  KCNW  is  on  107.9  mc  with 
12.5  kw.  Sale  was  negotiated  by  Edwin 
Tornberg  &  Co. 

■  WHAY  New  Britain,  Conn.:  Sold  by 
Aldo  DeDominicis  and  associates  to 
Connecticut-New  York  Broadcasters 
Inc.  for  $310,000.  Connecticut-New 
York  owns  WICC-AM-TV  and  WJZZ 
(FM)  Bridgeport,  Conn.  Kenneth  M. 
Cooper  is  president  and  49.41%  owner 
of  Connecticut-New  York;  John  Hill 
owns  23%  and  Mr.  DeDominicis  will 
become  a  10%  owner.  WHAY  oper- 

ates fulltime  on  910  kc  with  5  kw. 

■  WDEB  Pensacola,  Fla.:  Sold  by  Rose 
Hood  Johnston,  executrix  of  the  estate 
of  the  late  George  Johnston  Jr.  to  Mel 
Wheeler  for  $125,000.  Mr.  Wheeler  is 

the  former  part  owner  of  WEAR-AM- 
TV  Pensacola.  of  WJHP-TV  and 
WSCM  Panama  City,  and  of  WRKT 
Cocoa  Beach,  all  Florida.  WDEB  is  a 
daytimer  on  610  kc  with  500  w.  Broker 
was  Blackburn  &  Co. 

■  KTIL  Tillamook,  Ore.:  Sold  by  Fred 
and  Geraldine  Guyton  to  Robert  Doug- 

las and  Philip  Tonken,  New  York  free- 
lance radio  and  tv  personalities  for 

$80,000.  KTIL  operates  fulltime  on 
1590  with  1  kw.  Sale  was  handled  by 
Edwin  Tornberg  &  Co. 

APPROVED  ■  The  following  transfers 
of  stations  interests  were  among  those 

We  never 

broadcast 

your  identity 

You  are  revealed  only  to  serious,  financially  responsible 
buyers  of  broadcast  properties.  We  do  not  send  out  lists. 
Every  sale  is  handled  on  an  individual  basis.  Most 

important,  too,  you  benefit  from  Blackburn's  sound 
knowledge  of  markets,  of  actual  sales,  and  of 
chanefinfi  values. 

BLACKBURN  &  Company,  Inc. 

RADIO  •  TV  •  NEWSPAPER  BROKERS 

NEGOTIATIONS  •  FINANCING  •  APPRAISALS 

WASH.,  D.  C, 
James  W.  Blackburn 
Jack  V.  Harvey 
Joseph  M.  Sitrick 
Gerard  F.  Hurley 
RCA  Building 
FEderal  3-9270 

MIDWEST 
H.  W.  Cassill 
William  B.  Ryan 
Hub  Jackson 
333  N.  Michigan  Ave. 
Chicago,  Illinois 
Financial  6-6460 

ATLANTA 
Clifford  B.  Marshall 
Stanley  Whitaker Robert  M.  Baird 
John  C.  Williams 1102  Healey  BIdg. 
JAckson  5-1576 

BEVERLY  HILLS 
Bennett  Larson 
Colin  M.  Selph 
Calif.  Bank  BIdg. 
9441  Wilshire  Blvd. 
Beverly  Hills,  Calif. 
CRestvicw  4-2770 
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approved  by  the  FCC  last  v:eek  {for 
other  commission  activities  see  For  The 
Record,  page  70). 

I  ■  WAPX  Montgomen-,  Ala.:  Sold  by 
Ralph  M.  AUgood  and  Grover  Wise  to 
Leon  S.  Walton.  R.  L.  Vanderpool  Jr. 
and  James  R.  Plaisance  for  S  105,000. 
Mr.  Walton  owns  KJET  Beaumont, 

Tex.,  and  "U'NOO  Chattanooga,  Term., 
and  has  interests  in  KANB  Shreveport 
and  KNILB  Monroe,  both  Louisiana; 
Mr.  Plaisance  also  has  an  interest  in 
KMLB. 

Storer  shares  earn 

$1.48  for  six  months 

Storer  Broadcasting  Co.  reported 
earnings  after  taxes  for  the  six-month 
period  ending  June  30  as  SI. 48  per 
share,  up  from  S0.82  in  the  same  peri- 

od a  year  ago.  Storer  net  income  after 
taxes  was  53,618,366  as  compared  to 
$2,032,501  for  the  same  period  last 
year.  Profits  included  a  net  capital 
gain  of  5912,863  as  a  result  of  Storer s 

sale  of  W^^'A  Wheeling,  W.  Va.,  to 
Ira  Herbert  and  associates  for  51.3  mil- 

lion last  January. 

Storer  ovras  ̂ ^7BK-AM-T\'  Detroit. 
Wr^'-AM-T\^  Cleveland.  WSPD-AM- 
T\'  Toledo.  WTTI-TV  Milwaukee. 
WAGA-T\^  Atlanta,  WTBG  Philadel- 

phia. WGBS  Miami,  WHN  New  York, 
and  KGBS  Los  Angeles,  as  well  as  the 
Miami  Beach  Sun  Pubhshing  Co. 

'Journal'  buys  'Sentinel' 
The  Mihvaukee  Journal  last  week 

bought  the  125-3'ear-old  Milwaukee 
Sentinel  from  Hearst  Corp.  The  Sentinel, 
a  morning  and  Sunday  newspaper  with 
a  circulation  of  192,167  daily  and  218.- 
749  Sunday,  has  been  in  a  dispute  with 
the  American  Newspaper  Guild  and 
has  not  published  since  May  27.  Mil- 

waukee Journal  president  and  publisher 
Irwin  Maier  said  the  Sentinel  would  be 
continued  as  a  separate  newspaper  with 
its  own  editorial  staff  but  that  its  oper- 

ations would  be  moved  into  the  Journal 

building.  The  Journal  owns  WTMJ- 
AM-FM-TV  in  Milwaukee:  Hearst  owns 

WISN-AM-FM-T\'  there.  No  price  was 
announced  for  the  acquisition. 

PGW  Minneapolis  branch 

Peters,  Griffin,  Woodward  Inc.,  New 
York,  has  opened  a  branch  office  in 
Minneapolis,  with  John  J.  Cameron  in 
charge.  Mr.  Cameron  was  formerly  a 
film  program  salesman  with  MCA  and 
Ziv. 

The  office  is  located  in  the  First  Na- 
tional Bank  Building  (Suite  1710). 

Telephone:  333-2425."  PGW  in  recent weeks  has  opened  an  office  in  Phila- 
delphia and  made  sales  and  other  staff 

additions  in  Chicago  and  New  York, 

NBC  call  changes 

NBC  last  week  asked  the  FCC 

for  authority  to  change  the  call 

letters  of  the  network's  owned stations  in  San  Francisco  and  Los 

Angeles.  The  network,  which  has 
an  am-fm  in  San  Francisco  and 
a  tv  only  in  Los  Angeles,  wants 
the  Los  Angeles  call  letters 
changed  from  KRCA  to  KNBC 
(TV).  The  San  Francisco  sta- 

tions, now  KNBC  -  AM  -  FM, 
would  be  changed  to  their  original 

call  letters,  KPO-AM-FM.  The 
KPO  designation  will  require  a 
waiver  of  FCC  rules,  which  cur- 

rently prohibit  the  assignment  of 
three-letter  calls. 

If  the  commission  approves  the 
plan,  NBC  will  drop  the  KRCA 
calls  altogether. 

according  to  H.  Preston  Peters,  presi- 
dent. 

CBS  Chicago  sales  office 

The  opening  of  a  midwestem  sales 
promotion  and  research  department  in 
the  Chicago  office  of  CBS  Television 
Stations  National  Sales  Aug.  1  has 
been  announced  by  William  R.  Hoh- 

mann,  director  of  sales  promotion  and 
research.  David  Mink,  a  presentation 
writer  in  the  New  York  office  of  CBS 
Television  Stations  National  Sales,  will 
become  midwestern  manager  of  sales 

promotion  and  research. 

Sandeberg/Gates,  Hall 

merge  in  San  Francisco 
Jim  Gates,  formerly  of  Sandeberg/ 

Gates  &  Co.,  San  Francisco,  and  Theo. 
B.  Hall,  West  Coast  station  repre- 

sentative, jointly  announce  a  merger 
of  their  resources  in  the  establishment 

of  Gates  ' Hall  Inc.,  San  Francisco. 
The  announcement  notes  the  dissolu- 

tion of  Sandebera 'Gates  and  Theo.  B. 
HaU  &  Co. 

Hubbard  Broadcasting  Co. 

Stanley  E.  Hubbard,  president  and 
629c  owner  of  radio-tv  stations  in  Flor- 

ida, Minnesota  and  New  Mexico,  an- 
nounced last  week  that  the  corporate 

name  of  the  group's  licensees  has  been 
changed  to  Hubbard  Broadcasting  Inc. 
The  stations,  formerly  licensed  to  KSTP 

Inc..  include  KSTP-AM-T\'  Minne- 
apolis-St.  Paul,  KOB-AM-TV  Albu- 

querque and  WGTO  Cypress  Gardens, 
Fla.  No  change  in  ownership  is  in- volved. 

"I  believe  voii  would  be  makino;  a  mistake 

going  into  broadcasting  ownership." 
(.  .  .  thij  is  an  actual  sentence  from  a  letter 
written  by  one  of  our  associates  to  a  man 
with  $50,000.00  to  place  as  a  down  pay- 

ment on  a  radio  station.) 

After  reviewing  his  qualifications  and  interests,  we  gave  him  our 
honest  opinion  of  his  chances  of  successfully  o\\Tiing  and  operat- 

ing a  radio  station. 

Our  concern  as  station  brokers  extends  beyond  that  of  just  mak- 
ing a  sale.  It  has  to  be  a  good  sale  from  the  standpoint  of  both 

buver  and  seller! 

AND  ASSOCIATES,  INC. 

John  F.  Hardesty,  President 

tS^^i^fha'J  '^:ty^i€yf  '6iier<f/ t^//ef/f  '<e  ̂/'C^e^d. 
NEGOTIATIONS  •  APPRAISALS  •  FINANCING  OF  CHOICE  PROPERTIES 

WASHINGTON,  D.  C.      CHICAGO  DALLAS  SAN  FRANCISCO 
Ray  V.  Hamilton  Richard  A.  Shaheen  Dewitt  Landis  John  F.  Hardesty 
1737  DeSaies  St.,  N.W,  John  0.  Stebbins  1511  Bryan  St.  Don  Searie 
Executive  3-3456  Tribune  Tower  Riverside  8-1175  111  Sutter  St. 
Warren  J.  Boorom  DEIaware  7-2754  ioe  A.  Oswald  EXbrook  2-5571 
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Hausman  to  NBC;  TIO  takes  Danish 

VETERAN  OF  CBS  GENERAL  EXECUTIVE  FOR  RIVAL;  ASSISTANT  STEPS  UP 

Ir.  Hausman 

Louis  Hausman,  director  of  the 
Television  Information  Office,  sur- 

prised the  broadcasting  business  last 
week  by  moving  to  NBC  in  a  top- 
ranking  policy  and  operational  post. 

Roy  Danish  was  named  to  succeed 
him  as  director  of  TIO.  Mr.  Danish 

has  been  TIO's  assistant  director. 
Mr.  Hausman  was  named  a  general 

executive  of  NBC  and  will  be  pro- 
posed for  vice  president  at  the  next 

NBC  Board  meeting. 
David  C.  Adams,  senior  executive 

vice  president,  who  announced  the 
appointment,  said  Mr.  Hausman  will 
participate  at  management  level  in 
general  policy  formation  and  NBC 
industry  relations,  and  also  will  have 

overall  responsibility  for  NBC's  pub- 
lic information,  corporate  affairs  and 

standards  and  practices  activities. 
Sydney  H.  Eiges,  Lester  Bernstein 

and  Ernest  Lee  Jahncke  Jr.,  vice 
presidents  who  respectively  head 
those  three  areas,  will  report  to  Mr. 
Hausman.  Mr.  Hausman  will  report 
to  Mr.  Adams. 

It  was  not  Mr.  Hausman's  depar- 
ture from  TIO  that  was  surprising. 

He  had  let  it  be  known  several 
months  ago  that  he  would  not  accept 
reappointment  after  his  three-year 
term  expired  this  fall.  But  there  had 
been  no  inkling  that  the  move  was 
so  imminent  or  that  he — an  official 
of  CBS  for  19  years  before  he  went 
to  TIO— would  go  to  NBC. 

Fast,  Fast,  Fast  ■  The  move,  when 
it  came,  was  quick.  It  was  announced 
Tuesday,  and  on  Wednesday  morn- 

ing Mr.  Hausman  was  participating 
in  a  meeting  with  NBC-TV  Affiliates 

Advisory  Board  members  at  NBC 

Chairman  Robert  W.  Sarnoff's  sum- 
mer place  at  Armonk,  N.  Y.  Late 

Wednesday  afternoon  he  set  up  and 
was  working  in  a  temporary  office  on 

the  sixth  floor  of  NBC's  New  York 
headquarters. 

In  the  meantime  NBC  movers  had 
visited  his  old  offices  at  TIO,  three 
blocks  up  Fifth  Avenue,  and  re- 

moved the  big,  circular  marble-top 
table  that  has  become  his  office  trade- 

mark. He  uses  it  instead  of  a  desk, 
took  it  with  him  from  CBS  when  he 
went  to  TIO  three  years  ago,  made 
sure  the  4V2  foot  slab  would  be 
ready  when  he  settled  down  at  NBC. 

Working  from  that  table,  Mr. 
Hausman  has  built  TIO  from  a  con- 

cept into  a  going  operation  in  the 
last  three  years.  The  office  was 

created  in  1959  to  serve  as  "an  en- 
during informational  bridge"  between 

television  and  its  various  publics. 

Among  the  spans  and  footings  con- 
structed for  the  "bridge"  under  Mr. 

Hausman's  direction  have  been: 
■  A  library  and  information  center 

which  currently  receives  and  answers 
approximately  1,000  public  queries 
a  month.  These  come  from  all  levels: 

public  officials,  civic  leaders,  broad- 
casters, just  plain  viewers. 

■  TlO-sponsored  projects  designed 
to  speed  the  exchange  of  ideas  among 

broadcasters,  as  in  the  case  of  "Inter- 
action," a  huge  compilation  of  public- 

affairs  programs  and  a  similar  book 
currently  being  prepared  on  chil- 

dren's programming. 
■  Special  research,  such  as  the 

1959  and  1961  studies  by  Elmo 

Roper  showing  the  public's  confi- dence in  television,  and  special 

presentation,  such  as  one  done  recent- 
ly on  the  NAB  Code. 
■  Service  as  a  sort  of  clearing 

house  to  keep  TIO  members  ("spon- 
sors") informed  about  what's  being 

done  in — and  said  about — television, 
and  to  furnish  them  with  the  tools 

to  carry  on  their  own  television  in- 
formation program  at  the  local  level 

through  speeches,  presentation,  let- 
ters and  the  like. 

■  Numerous  projects  to  get  tele- 
vision's story  across  to  both  national 

and  local  opinion  leaders.  These  in- 
clude cooperation  with  the  National 

Council  of  Teachers  of  English  in 
the  preparation  of  a  book  on  the  use 
of  television  in  the  schools,  which 
was  distributed  to  60,000  English 
teachers;  an  in-service  course  in  tele- 

vision for  New  York  public  school 
teachers  (now  available  for  distribu- 

tion to  school  systems  across  the 
country);  advertising  campaigns  in  so- 
called  opinion-leader  magazines;  and 
help  in  preparation  of  cooperative 
program  bulletins  for  distribution  to 
opinion  leaders  at  the  local  level. 
These  bulletins,  which  list  the  so- 
called  "quality"  programs  scheduled 
to  be  seen  locally  each  month,  cur- 

rently are  being  distributed  by  88 
stations  in  29  cities,  to  a  mailing  hst 
of  about  170,000  leaders  each  month. 

Mr.  Hausman's  new  job  at  NBC 
appears  to  have  been  tailor-made  to 
fit  his  background  both  at  TIO  and 
at  CBS.  In  announcing  his  appoint- 

ment, NBC's  Mr.  Adams  said: 
"Mr.  Hausman's  creative  skills  in 

organizing  and  operating  the  TIO 
have  established  it  as  one  of  the 
most  effective  and  valuable  industry 
organizations,  and  he  is  widely  recog- 

nized as  an  exceptionally  able  and 
broad-gauged  executive.  We  are  de- 

lighted that  he  is  joining  NBC  in  a 
capacity  where  his  experience  and 
judgment  can  serve  in  advancing  the 

company's  progress  on  many  fronts." The  CBS  Years  ■  In  his  19  years 
at  CBS  (1940-59),  Mr.  Hausman, 
now  55,  held  many  titles,  but  was 
known  also  as  a  trouble-shooter  and 
brain-truster  whose  official  titles  were 
never  necessarily  a  complete  job 
description.  While  serving  as  a  vice 
president  of  CBS  Radio,  for  example, 
he  was  one  of  the  architects  of  a 

major  public-relations  campaign  for 
CBS-TV. 

He  was  advertising  and  sales  pro- 
motion vice  president  of  CBS  before 

separate  radio  and  tv  divisions  were 
created  in  1951,  when  he  became 
administrative  vice  president  of  CBS 
Radio.  Later  he  served  as  vice  presi- 

dent and  second  in  command  at  CBS- 
Columbia,  the  manufacturing  divi- 

sion; as  vice  president  of  CBS  Inc. 
and  as  vice  president  of  CBS  Radio. 
Among  his  untitled  assignments  was 
creation  of  a  monumental,  three-day 
presentation  to  Washington  officials 
on  pay-tv  and  network  problems. 

Another  was  to  help  lead  CBS's  run- 
ning fight  against  pay  tv. 

During  World  War  II  he  did 
double-duty  for  the  government.  In 
addition  to  his  CBS  job  he  served  as 
a  consultant  to  the  Office  of  Facts 
and  Figures  and  its  successor  Office 
of  War  Information,  and  on  Sundays 
was  a  consultant  to  the  War  Dept. 
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Mr.  Danish 

Roy  Danish,  who  moved  into  the 
top  spot  at  the  Television  Information 
Office  last  week,  is  a  mildly  graying 
man  of  43  whose  appearance  con- 

forms easily  with  the  popular  con- 
ception of  a  "front  man." 

This  is  not  inappropriate,  inas- 
much as  Mr.  Danish's  new  job  makes 

him,  in  a  sense,  a  front  man  for  the 
whole  television  business. 

He  has  the  "front-man"  attributes 
of  looks,  articulateness,  smoothness 
of  manner.  But  long-time  associates 
emphasize  he  has  more  that  counts 

than  what's  up  front — including  a 
bright  and  quick  mind,  a  creative 
flair,  a  good  head  for  administration 
and  a  broad  range  of  experience  in 
the  broadcasting  business. 

Mr.  Danish  took  over  as  director 
of  TIO  last  Tuesday,  succeeding  Mr. 
Hausman.  It  was  no  hasty  decision 

that  gave  him  the  job:  NAB's  Tele- 
vision Information  committee,  which 

oversees  TIO's  activities,  had  been 
looking  for  a  new  director  for 
months,  ever  since  Mr.  Hausman 
gave  notice  that  he  wanted  out  at  the 
end  of  his  three-year  term. 

Down  the  Hall  ■  The  committee, 
headed  by  Clair  McCollough  of  the 
Steinman  stations  ended  its  months- 
long  search  just  down  the  hall  from 

Mr.  Hausman's  office,  where  Roy 
Danish  has  been  operating  as  assist- 

ant director  since  November  1960. 

He  said  last  week  that  he  wouldn't 
venture,  yet,  to  talk  about  new  proj- 

ects that  TIO  may  undertake  under 
his  directorship.  He  regards  the 
office's  activities  under  Mr.  Hausman 
as  exceptionally  successful.  These 
fall  broadly  into  three  categories: 
(1  Projects  to  help  TIO  members 

(known  as  "sponsors");  (2)  Projects 
to  acquaint  the  public,  especially 
opinion-leaders,  with  what  television 
is  doing  and  trying  to  do,  and  (3) 

projects  that  carry  television's  story 
to  the  public  and  at  the  same  time 
help  broadcasters  at  the  local  level. 

Mr.  Danish  doesn't  plan  to  tinker 
with  this  general  approach  except 
when  he  is  sure  that  whatever 
changes  he  makes  will  result  in  an 
overall  improvement.  He  does  feel 

that  there'll  be  an  extension  of  TIO's 
recent  emphasis  on  helping  stations 
to  make  better  and  more  complete 
use  of  the  materials  that  TIO  fur- 

nishes them. 
Mr.  Danish  regards  his  new  role 

in  thirds:  about  one-third  as  a  front 
man,  speech-maker,  spokesman,  etc.; 
one-third  as  creator  of  concepts, 

policies  and  projects,  and  one-third 
as  station-relations  man,  working 
with  "subscribers"  to  help  them  get 

all  possible  use  out  of  TIO's  services. The  TIO  staff  now  numbers  15, 

its  members  ("sponsors")  total  165 stations  and  the  three  tv  networks 

and  its  annual  budget  is  in  the  neigh- 
borhood of  $500,000. 

Radio  Start  ■  Mr.  Danish  is  a  na- 
tive New  Yorker  who  got  his  A.B. 

degree  at  Columbia  College  and  his 
masters  degree  in  business  adminis- 

tration at  Harvard  Business  School. 
After  four  wartime  years  in  the  navy, 
from  which  he  emerged  in  1946  as 
a  lieutenant,  he  went  to  work  for  the 
Mutual  Radio  Network  as  a  research 
assistant.  Progress  there  was  steady. 

He  became  assistant  director  of  re- 
search in  1947,  moved  into  station 

relations  in  1948,  became  director  of 
station  relations  in  1951,  director  of 
commercial  operations  in  1953,  and 
vice  president  and  assistant  to 

Thomas  F.  O'Neil,  then  board  chair- 
man and  operating  head,  in  1954. 

In  1955  he  moved  from  Mutual  to 

McCann-Erickson  (now  Interpublic 
Inc.)  as  part  of  a  special  new-busi- 

ness unit  in  the  office  of  president 
Marion  Harper.  Two  years  later  he 

transferred  to  the  agency's  subsidiary 
Marschalk  &  Pratt,  now  McCann- 
Marschalk,  as  vice  president  and  ac- 

count supervisor  with  additional  re- 
sponsibilities. 

Mr.  Danish  left  Marschalk  &  Pratt 
in  September  1959  to  get  into  the 
agency  business  for  himself,  buying 
into  Smith-Greenland,  New  York, 
as  a  partner.  He  left  Smith-Green- 

land a  little  more  than  a  year  later  to 
take  over  the  second  position  in  TIO. 

In  announcing  his  promotion  to 
director,  Mr.  McCollough  said  TIO 

was  "sure  Mr.  Danish's  energies  and 
experience  will  further  advance  the 
work  which  has  gone  forward  so 
successfully  in  the  past.  We  look  to 
extended  TIO  effectiveness  in  serving 
the  industry  and  the  public  which 
devotes  so  much  time  to  television." 

COVERAGE 

WPBN-TV Traverse  City,  Mich. 

You  Also  Buy 

WTTOM-TV 
Cheboygan,  Mich. 

• 

TOWER-  1,  129  feet 

LOCATION  -  35  miles south  of  Traverse  City • 

EQUALS  -  More  TV 
Homes. 

• 

LOWER  COST  PER 

THOUSAND. • 

BEFORE  (Grade  B) 
TV  Homes  62,  128 

Retail  Sales- $297, 079, 000 • 

AFTER  (Grade  B) 

TV  Homes-116,  905 

Retail  Sales- $531,  362,  000 

NEW  BONUS  (Grade  C) 

TV  Homes-216,  909 

Retail  Sales- $916,  497,  000 

Paul  Bunyan  Network 
President  ̂ 3 

KB 

LES  BIEDERMAN 

SOREN  MUNKHOf 
General  Manager 

national  representatives 
VENARD,   RINTOUL  &  McCONNELL 
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The  remarkable,  new  Scully  270  features  this  solid  state, 
plug  in  amplifier.  It  is  guaranteed  for  five  years.  The 
Scully  270  has  been  designed  for  use  in  broadcasting, 
background  music  or  for  any  application  where  long  life 
and  complete  reliability  are  essential.  The  complete 
unit  is  guaranteed  for  a  full  year. 

First  in  a  new  line  of  highest  quality  professional  tape 
products,  the  Scully  270  is  engineered  and  crafted  with 
precision  unequalled  by  any  tape  handling  equipment. 
We  believe  the  technical  performance  summary  speaks 
for  itself.  Complete  specifications  and  engineering  data 
are  yours  for  the  asking.  Please  address  your  corre- 

spondence to:  Mr.  Lawrence  J.  Scully,  President. 

Frequency  Response:  ±  1  'A  db,  50  to 
15,000  cps  @  7V2  ips. 
Signal  to  Noise  Ratio:  —60  db. 
Flutter  and  Wow:  .1%  RMS  @  7Vj 

ips.  0.2%  RMS  33/4  ips. 
Rewind  Time:  4,800  foot  roll  105 
seconds. 

Tape  Capacities:  up  to  14"  reel  size, Vt"  or  V2"  tape  width. 
Reproduction  Capacity:  Monaural, 
half  or  full  track,  stereo,  2,  3,  or  4 
channel. 

Power  Requirements:  Auto  trans- 
former 108  to  240  volts,  50/60  cycles 

at  275  watts. 

lere  is  the  compact  amplifier  of 

the  Scully  270 

17  ( !  I  ( I  H  1 1 1 1  r  i !  I  n  i  ji  > 

A  New  Standard  of  Quality 

for  Professional  Tape  Reproducers 

THE  SCULLY  RECORDING  INSTRUMENTS  CORPORATION 

480  Bunnel  Street,  Bridgeport,  Connecticut 

f  i  t  I  i  ! 



Oklahoma  study  questions  size  of  tv  audience 

The  "myths"  about  the  size  of  the 
television  audience  and  the  impact  of 
tv  on  viewers  are  being  exploded  by 
a  university  research  project,  accord- 

ing to  a  series  of  articles  published 
last  week  in  the  Oklahoma  City 
Oklahoman. 

In  its  series  the  newspaper  took 
potshots  at  television  under  such 

headlines  as  "Set's  On,  but  There's 
No  One  Watching"  and  "Video  Ap- 

peals Most  to  Pre-School  Children." The  Oklahoman  is  affiliated  with 
WKY-AM-TV  Oklahoma  City. 

Source  of  the  newspaper  articles 
is  a  survey  of  15  families  conducted 
by  Dr.  Charles  L.  Allen,  director  of 
the  Oklahoma  State  U.  School  of 
Journalism.  Five  automatic  cameras, 
called  DynaScopes,  and  invented  by 
Dr.  Allen,  were  used  to  gather  infor- 
mation. 
The  articles  aroused  concern 

among  tv  station  operators  in  the 
Southwest.  Queried  about  the  anti- 
television  character  of  the  newspaper 
articles,  Dr.  Allen  told  Broadcast- 

ing, "I  conducted  the  survey,  but  I 
did  not  write  the  newspapers'  stories, 
which  include  subjective  language  re- 

flecting the  personality  of  the  writer." 
Rebuttal  ■  Robert  P.  Lacy,  head 

of  the  Dept.  of  Radio  &  Television, 
paralleling  the  journalism  school  at 
OSU,  said  newspaper  interpretations 
did  not  appear  to  be  justified  in  view 
of  the  methodology  of  the  survey. 

"The  results  apply  only  to  15 
homes  in  Stillwater,  Okla.,  where  the 

university  is  located,"  Dr.  Allen 
said.  "Stillwater  is  not  a  normal 

town." Tv  station  operators  wondered  if 
the  Allen  survey  would  be  exploited 
by  newspapers  for  competitive  pur- 

poses, noting  the  treatment  in  the 
Oklahoman  and  Stillwater  News- 
Press. 

Prof.  Lacy  said  the  survey  cannot 

Fordham  U.'s  second  annual  confer- 
ence on  educational  television  opened 

last  Monday  (July  16)  with  praise  for 
commercial  tv's  effort  to  raise  viewers' 
program  tastes.  The  effort  sets  a  stand- 

ard etv  could  emulate,  the  conference 
was  told.  The  conference  also  heard  a 
report  that  the  uhf  experimental  signal 
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be  used  as  the  basis  of  national  con- 
clusions for  these  reasons: 

■  The  Allen  findings  are  based  on 

"a  pitifully  small  sample  of  15  fam- 
ilies in  Stillwater." 

■  A  substantial  share  of  the  fam- 
ilies in  the  survey  are  print-media- 

oriented  by  occupation. 
■  The  sample  families  had  to  con- 

sent to  having  their  pictures  auto- 
matically photographed  in  the  priv- 

acy of  their  homes  every  15  seconds 
during  tv  viewing,  raising  serious 
questions  of  behavior  modification 
caused  by  the  obtrusive  mechanism. 

■  The  DynaScope,  with  mirrors, 
is  almost  half  the  size  of  a  portable 
tv  set.  It  is  placed  conspicuously  on 
a  stool  or  chair  beside  the  set.  (The 

mirrors  provide  a  view  of  the  room's 
occupants,  the  tv  screen  and  a  syn- 

chronized clock.) 
■  The  15  families,  Prof  Lacy  said, 

included  a  newspaper  advertising 
salesman;  an  employe  in  the  univer- 

sity journalism  department;  a  former 
graduate  journalism  student;  a  lino- 

type operator;  a  printer;  a  magazine 
editor-business  manager;  a  mail  car- 

rier whose  son  is  a  journalism  stu- 
dent. These  six  families  comprise 

40%  of  the  sample. 
"Built-in"  Hostility  ■  "A  high  per- 

centage of  the  families  would  tend 
to  be  hostile  to  the  medium  being 

tested,'  Prof.  Lacy  said. 
The  Oklahoman  stories,  under  the 

byline  of  Katherine  Hatch,  said  Dr. 

Allen  had  found  tv  sets  aren't  on  as 
often  as  some  persons  believe;  about 

half  the  time  they're  on,  nobody  is 
paying  any  attention.  The  series  said 
the  average  set  is  on  27  hours  a 
week  but  nobody  is  in  the  room 
25.1%  of  the  time. 

The  Allen  survey  was  supported 
by  the  OSU  Research  Foandation 
and  its  director.  Dr.  Marvin  Admis- 
ton,  the  Oklahoman  reported.  The 

in  New  York  was  comparable  to  vhf  in 
a  25  mile  radius. 

Dr.  Samuel  B.  Gould,  president  of 
WNDT  (TV)  New  York,  said  at  the 
opening  of  the  five  day  conference  that 
"The  commercial  broadcaster  can  legiti- 

mately challenge  all  our  statements 

about  television's  inadequacies  and  ask 

1 5  families  were  surveyed,  each  over 
a  two-week  period,  in  the  fall  of 
1961. 

Prof.  Lacy's  post  as  radio-tv  de- 
partment head  parallels  that  of  Dr. 

Allen  as  head  of  the  journalism 
school — both  are  departments  of  the 
OSU  College  of  Arts  &  Sciences.  Dr. 

Lacy  concluded,  "Any  acceptance  of 
such  obviously  questionable  findings 
by  those  in  the  advertising  field  or  by 

the  public  at  large  should  be  vigor- 

ously opposed." 
Dr.  Allen  attracted  wide  attention 

in  1953  while  at  Medill  School  of 

Journalism,  Northwestern  U.,  Evans- 
ton,  111.,  as  assistant  dean,  when 
newspapers  used  for  promotional 
purposes  a  survey  purporting  to  show 
that  buying  habits  were  mostly  in- 

fluenced by  newspapers  and  that 
people  liked  newspaper  advertising 
but  resented  radio  and  tv  commer- 

cials. Details  of  the  methodology 

and  the  type  of  questions  asked  were 
published  in  Broadcasting  (Sept.  7, 1953). 

Fallacy  Claimed  ■  Prof.  Lacy, 
commenting  on  the  child  aspect  of 

the  survey,  said,  "Extensive  findings devoted  to  child  viewing  habits,  up 

to  five  years,  are  based  on  10  chil- 
dren of  which  one  was  seven  months 

of  age  at  the  time  of  the  study  (con- 
ducted at  each  of  the  15  homes  dur- 

ing two  weeks  of  the  Fall,  1961). 
Dr.  Allen  said  his  main  objective 

is  to  get  his  patented  DynaScope  per- 
fected. He  said  he  has  refused  com- 
mercial backing  for  his  experiments, 

adding  that  interested  people  have 
come  from  New  York  and  the  West 
Coast  to  see  the  results.  He  plans 
another  survey  with  the  same  sample 
size  in  the  autumn. 

Aware  of  tv  industry  reaction,  he 

said,  "The  figures  show  a  smaller audience  than  television  likes  to 

believe." 

us  to  tell  him  frankly  wherein  and  how 
we  would  do  better.  In  the  midst  of 
the  trivia  he  turns  out,  he  can  point  to 
public  service  programs  .  .  .  they  are 
magnificent  in  conception  and  produc- 

tion, programs  that  etv  does  not  ordi- 

narily match." Dr.  Gould,  former  Chancellor  of  the 
U.  of  California  at  Santa  Barbara,  also 
admonished  educational  broadcasters  to 
give  more  credit  to  commercial  tv.  He 

discerned  both  hypercritical  and  "holier 
than  thou"  attitudes  among  etv  men. 

Recognition  of  commercial  tv  also 
came  from  Richard  D.  Heffner,  general 
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Delegates  to  Fordham  U.  conference  told  etv  men 

are  too  critical  and  can  learn  from  broadcasters 



manager  of  WNDT.  He  said  he  was 

"distressed"  at  the  ill  will  in  evaluating the  deeds  and  motives  of  commercial 

broadcasters  "Some  of  us  have  been 
ostrich-like,  have  not  known  what  has 
been  on  the  air  today,  and  have  been 

unaware  of  commercial  tv's  many  fine 
offerings." 

White  Address  ■  The  first  day  session 
of  the  conference,  which  is  conducted 

by  Fordham's  Communication  Arts 
Dept.,  included  an  address  by  John  F. 
White,  president  of  the  National  Edu- 

cational Tv  &  Radio  Center,  New  York. 
He  discussed  a  recent  Ford  Foundation 
grant  to  the  center  and  explained  how 
the  money  will  be  spent  (Broadcast- 

ing, July  9). 
Dr.  Charles  A.  Siepmann,  chairman, 

communications  in  education.  New 
York  U.,  said  international  etv  is  in  the 
making.  Etv  is  developing  more  smooth- 

ly in  Europe,  where  either  tv  or  educa- 
tion, or  both,  are  centralized  he  said. 

All-channel-set  legislation  won't  rush 
the  expansion  of  commercial  uhf  sta- 

tions, according  to  C.  Wrede  Peters- 
meyer,  president  of  Corinthian  Broad- 

casting Corp.  Speaking  at  the  etv  con- 
ference last  Thursday,  Mr.  Petersmeyer 

said  that  with  the  enactment  of  the  all- 
channel-set  law,  commercial  uhf  stations 

will  go  on  the  air  "as  the  need  for  them 
arises  and  there  is  economic  justifica- 

tion for  them." It  Works  ■  Uhf  works,  Seymour  N. 
Siegel,  director,  New  York  City  Munic- 

ipal Broadcasting  System,  asserted  in 
his  talk  at  the  conference  last  Wednes- 

day concerning  WUHF  (TV) ,  the  FCC's experimental  station  on  ch.  31  in  New 
York. 

Preliminary  reports,  he  said,  "add 
up  to  a  layman's  conclusion  that  within 
the  25-mile  radius  from  the  Empire 
State  Building,  there  is  no  significant 
difference  between  uhf  and  vhf  tele- 

vision." 
Mr.  Siegel,  whose  position  includes 

directorship  of  the  city-owned  WNYC- 
AM-FM  New  York,  told  the  etv  gather- 

ing that  application  forms  for  the  licens- 
ing of  WUHF  and  WNYC-TV  have 

been  completed.  He  said  that  the  city's Board  of  Estimates  has  indicated  that 

when  the  FCC's  experiment  is  over,  the 
city  will  continue  the  operation. 

Nicholas  Zapple,  Senate  Commerce 
Committee  counsel,  said  Congress  has 
done  its  part  this  session  to  help  edu- 

cational television  and  that  the  rest  is 
up  to  the  educators  using  the  medium. 
He  cited  enactment  of  the  aid-to-etv 
and  the  all-channel-receiver  bills. 

Also  speaking  at  the  seminar  were 
the  FCC's  Commissioner  Robert  E.  Lee, 
Broadcast  Bureau  Chief  Kenneth  A. 
Cox  and  Chief  Economist  Hyman  H. 
Goldin. 

Media  reports... 

News  bureau  set  up  ■  Mutual  Broad- 
casting System  has  formed  a  news  bu- 

reau at  KHJ  Los  Angeles.  The  new 
bureau  gives  the  network  its  second 
California  news  office.  A  bureau  at 
KKHI  San  Francisco  was  started  last 

April. NORAD  information  ■  Northeast  Radio 
Network  has  begun  a  series  of  60- 
second  news  features  on  the  respon- 

sibilities of  NORAD  in  the  nation's 
defense  system.  Working  with  the  26th 
NORAD  region  at  Hancock  Field, 
Syracuse,  N.  Y.,  Northeast  is  beaming 
the  spots  twice  daily.  John  Usehold 
of  NORAD  is  the  reporter.  The  net- 

work serves  30  am  and  fm  affiliates 
in  upstate  New  York. 

S.  F.  auction  ■  KQED  (TV)  San  Fran- 
cisco, community-supported  educational 

tv  station,  reports  that  the  1962  auc- 
tion, station's  major  fund-raising  event 

each  year,  raised  $109,000,  about  a 

fifth  of  KQED's  operating  budget. 

Hearing  aired  ■  WSJS-AM-FM-TV 
Winston-Salem,  N.  C,  broadcast  a 

board  of  aldermen's  hearing  on  the  con- 
troversy involving  the  discharge  of  a 

city  efficiency  expert,  an  unprecedented 
broadcast,  according  to  the  station. 
WSJS  broadcast  the  entire  2-hour  and 
35-minute  hearing,  and  WSJS-TV  pre- 

empted the  first  portion  of  Tonight  to 
present  a  special  30-minute  film  recapi- 

tulation of  the  hearing. 

WALB-TV  offers  time 

As  racial  controversy  continues  in 

Albany,  Ga.,  a  spokesman  for  WALB- 
TV  Albany  said  the  station  has  agreed 
to  an  equal-time  demand  by  Dr.  W.  G. 
Anderson,  president  of  an  integration 
movement  there. 

The  station  said  Dr.  Anderson  re- 
quested equal  time  shortly  after  a  spe- 

cial 15-minute  telecast  featuring  James 
H.  Gray,  publisher  of  the  Albany 
Herald  (which  owns  the  tv  station).., 
and  State  Democratic  Party  chairman, 

who  said  the  integrationists  are  "in 

effect  outlaws." 
Gross  to  pay  regular  dividend 

A  regular  quarterly  dividend  of  40 
cents  per  share  on  common  stock  and 
7V2  cents  per  share  on  Class  B  com- 

mon stock  was  declared  by  directors  of 
Gross  Telecasting  Inc.  Both  dividends 
are  payable  Aug.  10  to  stockholders  of 
record  at  the  close  of  business  July  25. 

Gross  Telecasting  owns  WJIM-AM-FM- 
TV  Lansing,  Mich. 

What  does 

ARTHUR  S.  PARDOim- 

say  about 

BROADCASTING 

YEARBOOK? 

}f  Associate Media  Director 
Foote.Cone&Belding 
New  York 

"INVALUABLE  REFERENCE  SERVICE" 

"1  find  the  BROADCASTING  Yearbook  an  invaluable 

reference  service  in  our  business." 

Will  YOUR  advertising  story  be  seen  by  top  agency- 
advertiser  people  like  this  in  the  1963  BROADCAST- 

ING YEARBOOK  when  it  comes  off  the  press  on  De- 
cember 1?  Circulation:  20,000  copies.  Same  rates,  same 

space  sizes  as  every  issue  of  BROADCASTING.  Final 
plate  deadline :  Oct.  1.  Reserve  the  position  you  want — 
TODAY — before  somebodv  else  gets  it !  Wire  or  call 
collect  to  nearest  BROADCASTING  office  now! 
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PROGRAMMING 

space,  the  government  alleged.  Only 
10%  came  from  the  talent-agency  busi- 

ness and  about  8.5%  from  tv  feature- 
film  distribution.  MCA  leases  a  portion 
of  the  old  Universal  studio,  which  it 
bought  for  $l\V4  million,  to  Universal 
for  $1  million  per  year. 

Revue  Productions  turns  out  an  esti- 
mated 16  hours  of  tv  fare  a  week,  in- 

cluding some  of  tv's  most  popular  pro- 
grams: Jack  Benny  Show,  Checkmate, 

GE  Theatre,  Wagon  Train,  Bob  Cum- 
mings  Show,  Leave  It  to  Beaver  and 
Tales  of  Wells  Fargo. 

MCA's  gross  in  1961  was  $82.4  mil- 
lion compared  to  $67.3  million  in  1960. 

Earnings  in  1961  were  $7.4  million 
($1.83  per  share)  compared  to  $6.2 

million  ($1.55  per  share)  in  1960.  In 

the  first  quarter  of  this  year,  MCA's  net income  was  $4.2  million  compared  to 
$2  million  for  the  same  quarter  in  1961 . 
MCA  represents,  among  its  1,400 

artists,  such  top  stars  as  Gregory  Peck, 
Ingrid  Bergman,  Jack  Benny,  Marlon 
Brando  and  Paul  Newman. 

In  its  17-page  complaint,  the  govern- 
ment charged  that  since  1939  MCA 

has  engaged  in  a  conspiracy  to  mon- 
opolize the  talent-agency  business,  the 

production  of  tv  programs  for  network 
showings  and  the  sale  of  tv  programs 
for  presentation  during  prime  network 
time.  At  the  same  time,  the  complaint 

alleged,  MCA  has  required  tie-in  pur- 
chases of  talent  and  packages.  This  has 

49th  WORLD  CONFERENCE 

of  the  Seventh-day  Adventist  Church 
AT  THE  CIVIC  AUDITORIl SAN  FRANCISCO,  CALIFORNIA  •  |ULV  26-AUCUST  4.  1962 

MCA  looking  for  way  out  of  quandary 

COMPANY  WANTS  TO  DROP  AGENCY  BUSINESS;  GOVERNMENT  SAYS  'NO' 
Attorneys  for  MCA  and  the  govern- 

ment were  huddling  last  week  in  an  at- 
tempt to  work  out  an  answer  to  the 

impasse  in  which  the  giant  talent  agency 
and  tv  production  firm  finds  itself. 

The  government  is  fighting  hard  to 
force  MCA  to  keep  its  talent  represen- 

tation business — at  least  until  the  civil 
antitrust  suit  filed  two  weeks  ago  is 
completed  (Broadcasting,  July  16). 
MCA  is  waging  just  as  vigorous  a 

battle  to  spin  off  the  talent  agency  busi- 
ness in  order  to  keep  Revue  Produc- 
tions Inc.  in  the  tv  production  business. 

Revue  Productions  is  MCA's  produc- tion arm  in  the  tv  arena. 
Cause  of  the  bitter  battle  is  the 

Screen  Actors  Guild's  long-standing  rule 
that  a  talent  agency  may  not  also  en- 

gage in  tv  or  motion-picture  production. 
SAG's  waiver  for  MCA  to  engage  in both  fields  expired  July  18. 

Restraining  Order  ■  The  government 
moved  first  last  week  when  it  secured 
a  restraining  order  from  a  federal  judge 
prohibiting  MCA  from  ridding  itself 
of  its  talent  agency  activities.  This 
order  is  good  for  10  days.  An  argu- 

ment is  scheduled  for  July  26  before 
the  same  federal  judge,  William  C. 
Mathes  of  the  U.  S.  District  Court  in 
Southern  California,  on  a  government 
motion  for  a  temporary  injunction.  If 
granted  this  would  prohibit  MCA  from 
giving  up  its  talent  agency  until  the 
completion  of  the  antitrust  suit. 
SAG  is  in  the  middle  of  a  dilemma: 

On  the  one  hand  is  its  hard  and  fast 
rule;  on  the  other  is  the  fact  that  tv 
production  is  the  Hollywood  actor's 
bread  and  butter  today.  If  MCA  is 
cut  off  from  tv  production,  a  sizable 
segment  of  SAG's  members  may  wind up  among  the  unemployed. 

In  filings  when  MCA  sought  to  have 
the  restraining  order  dissolved,  MCA 
President  Lew  Wasserman  and  SAG  de- 

clared MCA  had  not  violated  the  anti- 
trust laws.  SAG  and  the  Writers  Guild 

of  America  West  were  named  as  co- 
conspirators, but  not  as  defendants. 

The  Dept.  of  Justice  claimed  that 
SAG  exempted  only  MCA  from  the 
provisions  of  its  own  conflict-of-interest 
clauses,  beginning  in  1952.  A  second 
exemption  was  granted,  the  Justice  at- 

torneys said,  only  after  the  government 
began  looking  into  the  MCA  situation. 

Judge  Mathes  continued  the  restrain- 
ing order. 

Tv  Production  Leads  ■  MCA's  1961 
gross  income  of  $82  million  came  large- 

ly from  the  production  and  distribution 
of  tv  programs,  and  the  leasing  of  studio 

BROADCASTING,  July  23,  1962 

RELIGION  AND  HUMAN  PROBLEMS    .  .  . 

News  of  Public  Interest 

20,000  delegates  and  visitors 
from  100  countries 

k9th  World  Conference 

of  the  Seventh-day  Advent is t  Church 

San  Francisco,  July  26  to  August  k 

CONTACT: 

H.  B.  Weeks 

Whitcomb  Hotel,  UNderhill  1-6900,  S.F. 

Herb  Ford 

Press  Room  1+01,  S.F.  Civic  Auditorium 

59 



RCASf 1 N 

Here  are  the  next  10  days  of  network  color 
shows  (all  times  are  EOT). 

NBC-TV: 

July  23-27,  30-Aug.  1  (10:30-11  a.m.)  Play 
Your  Hunch,  part. 

July  23-27,  30-Aug.  1  (11-11:30  a.m.)  The 
Price  Is  Right,  part. 

July  23-27,  30-Aug.  1  (12-12:30  p.m.)  Your 
First  Impression,  part. 

July  23-27,  30-Aug.  1  (2-2:25  p.m.)  Jan 
Murray  Show,  part. 

July  23-27,  30-Aug.  1  (11:15  p.m.-l  a.m.) 
Tonight,  part. 

July  23,  30  (8:30-9  p.m.)  The  Price  Is 
Right,  P.  Lorillard  through  Lennen  &  Newell; 
American  Home  Products  through  Ted  Bates. 

July  24,  31  (7:30-8:30  p.m.)  Laramie,  part. 
July  25  (7:30-8:30  p.m.)  Wagon  Train,  Ford 

through  J.  Walter  Thompson;  National  Biscuit 
through  WIcCann-Erickson;  R.  J.  Reynolds 
through  William  Esty. 

July  25,  Aug.  1  (10-10:30  p.m.)  Play  Your 
Hunch,  part. 

July  25,  Aug.  1  (10:30-11  p.m.)  David  Brink- 
ley's  Journal,  Douglas  Fir  Plywood  Assn. through  Cunningham  &  Walsh;  Pittsburgh 
Glass  through  Maxon. 

July  26  (9:30-10  p.m.)  The  Lively  Ones, 
Ford  through  J.  Walter  Thompson. 

July  26  (10-11  p.m.)  Sing  Along  With 
Mitch,  Ballantine  through  William  Esty;  Buick 
through  Burnett;  R.  J.  Reynolds  through  Esty. 

July  28  (9:30-10  a.m.)  Pip  the  Piper,  Gen- 
eral Mills  through  Dancer-Fitzgerald-Sample. 

July  28  (10-10:30  a.m.)  Shari  Lewis  Show, 
Nabisco  through  Kenyon  &  Eckhardt. 

July  28  (10:30-11  a.m.)  King  Leonardo  and 
His  Short  Subjects,  General  Mills  through 
Dancer-Fitzgerald-Sample. 

July  28  (7:30-8:30  p.m.)  Tales  of  Wells 
Fargo,  American  Tobacco  through  Sullivan, 
Stauffer,  Colwell  &  Bayles,  and  part. 

July  28  (9-11  p.m.)  Saturday  Night  at  the Movies,  part. 
July  29  (5:30-6  p.m.)  Patterns  in  Music, 

sust. 
July  29  (6-6:30  p.m.)  Meet  the  Press,  co-op. 
July  29  (7-7:30  p.m.)  Bullwinkle,  part. 
July  29  (7:30-8:30  p.m.)  Walt  Disney's Wonderful  World  of  Color,  Kodak  and  RCA 

through  J.  Walter  Thompson. 
July  29  (9-10  p.m.)  Bonanza,  Chevrolet 

through  Campbell-Ewald. 
July  30  (TBA)  All-Star  Baseball  Game,  Gil- 

lette through  Maxon  and  Chrysler  through 
Leo  Burnett. 

forced  purchasers  of  talent  or  programs 
to  buy  unwanted  artists  or  packages, 
has  restricted  competing  talent  agencies 
and  talent  not  represented  by  MCA,  and 
has  hindered  competing  tv  producers  in 
selhng  programs  to  tv,  the  government 
said. 

Controls  Decca  ■  The  government 

also  charged  that  MCA's  recently  ac- 
quired control  of  Decca  Records,  which 

in  turn  controls  Universal  Pictures, 
would  result  in  a  monopoly  in  record 
making  and  in  motion  picture  produc- 

tion. Decca  had  a  gross  income  of  $90 
million  in  1961;  it  has  $73  million  in 
assets. 

The  Justice  Department  asked  that 

MCA's  talent-agency  business  be  dis- 
solved and  that  MCA  be  forever  en- 
joined from  engaging  in  that  business; 

that  MCA  be  enjoined  from  tie-in  prac- 
tices; that  waivers  secured  by  MCA 

from  SAG  and  the  writers  guild  be  can- 
celled, and  that  it  be  forced  to  divest 

itself  of  its  control  of  Decca. 

MCA  was  started  in  1924  in  Chicago 
by  Jules  C.  Stein,  an  eye  doctor,  as  a 
booking  agency  for  bands.  It  later 
moved  to  Hollywood  and  began  repre- 

senting talent.  Shortly  after  the  advent 
of  tv  it  organized  Revue  Productions. 

Tv  producers  board 

approves  merger  plan 
Television  Producers  Guild  in  a 

July  16  executive  session  voted  un- 
animously in  favor  of  a  merger  with 

Screen  Producers  Guild,  subject  to  gen- 
eral membership  ratification. 

A  tentative  plan  for  consolidation 
has  already  been  evolved  in  principle 

by  the  two  executive  boards.  If  the 

tv  group's  membership  votes  to  proceed 
at  a  meeting  next  July  30,  the  joint 
television  and  Screen  Producers  Guild 
Committee  will  resume  negotiations  and 
pin  down  details.  A  number  of  SPG 
members  are  also  aligned  with  TPG. 
In  view  of  mutual  problems  a  welding 
of  the  two  guilds  can  prove  beneficial 
in  many  respects,  it  was  pointed  out 
by  Everett  Freeman,  president  of  TPG. 

Television  Producers  Guild,  mean- 

while, inaugurates  a  twice-monthy  "pro- 
ducers round  table"  session  tonight 

(July  23)  in  Los  Angeles. 

Film  sales... 

Maverick  (Warner  Bros.  Tv) :  Sold 
to  WISH-TV  Indianapolis;  WOOD-TV 
Grand  Rapids,  Mich.,  and  KMSP-TV 

Desilu  Productions  Inc.  had  a  net 
income  of  $611,921  for  the  fiscal  year 
ending  April  28,  1962,  equal  to  53 
cents  per  share  on  the  1,155,940  shares 
of  common  stock  outstanding,  accord- 

ing to  the  company's  annual  report  to stockholders  last  Thursday  (July  19). 
This  constitutes  an  increase  of  almost 

100%  over  the  company's  net  profits 
for  the  preceding  fiscal  year  of  $319,- 
146  which  was  equivalent  to  28  cents 
per  share  on  the  same  number  of  out- 

standing shares. 
The  increase  in  net  earnings  is  at- 

tributed to  two  factors  by  president 

Minneapolis-St.  Paul.  Now  in  12  mar- 
kets. 

Bronco  (Warner  Bros.  Tv) :  Sold  to 
KOVR  (TV)  Sacramento,  Calif.,  and 
WTAR-TV  Norfolk,  Va.  Now  in  6 markets. 

The  Roaring  20' s  (Warner  Bros.  Tv) : 
Sold  to  KMSP-TV  Minneapolis-St.  Paul. 
Now  in  7  markets. 

Columbia  Pictures  Post-'48  features 
(Screen  Gems);  Sold  to  KING-TV 
Seattle;  KREM-TV  Spokane;  WTAE 
( TV )  Pittsburgh ;  WHEC-T V  Rochester, 
N.  Y.;  WKOW-TV  Madison,  Wis.; 
WSAZ-TV  Huntington,  W.Va.;  WTVO 

(TV)  Rockford,  111.;  KFDM-TV  Beau- 
mont, Tex.;  WLUC-TV  Marquette, 

Mich.;  WCCA-TV  Charleston,  S.  C; 
KFDA-TV  Amarillo,  Tex.,  and  KELO- 
TV  Sioux  Falls,  Iowa.  Now  in  91  mar- 
kets. 

Cavalcade  of  tlie  Sixties,  Group  I 
(Allied  Artists) :  Package  of  40  motion 
pictures  sold  to  KYW-TV  Cleveland; 
WCAU-TV  Philadelphia;  WB  AY-TV 
Green  Bay,  Wis.;  WB  EN-TV  Buffalo, 
N.  Y.,  and  KWTV  (TV)  Oklahoma 
City,  Okla.  Now  in  48  markets. 

Sugarfoot  (Warner  Bros.  Tv) :  Sold 
to  WKRC-TV  Cincinnati;  KOVR  (TV) 
Sacramento,  Calif.,  and  WANE-TV  Ft. 
Wayne,  Ind.  Now  in  7  markets. 

Surfside  6  (Warner  Bros.  Tv) :  Sold 
to  WWJ-TV  Detroit;  KMSP-TV  Min- 

neapolis-St. Paul;  WTAR-TV  Norfolk, 
Va.;  KTAL-TV  Shreveport,  La.; 
WANE-TV  Ft.  Wayne,  Ind.,  and 
WSFA-TV  Montgomery,  Ala.  Now  in 
13  markets. 

Fifteen  NBC-TV  Shows  (NBC  Inter- 
national): Sold  to  RAI.  Italian  televi- 

sion network.  The  shows  purchased  in- 
clude seven  entertainment  series  and 

eight  individual  news  and  public  affairs 

specials. 

Desi  Arnaz:  (1)  net  extraordinary  in- 
come of  $340,540  derived  from  sale 

of  Desilu's  residual  interest  in  one  of 
its  series;  (2)  a  realigment  of  opera- 

tions which  resulted  in  considerable 
economies  without  any  impairment  of 
efficiency,  thus  providing  a  net  operat- 

ing income  of  $271,281  which  com- 
pared favorably  with  a  net  operating 

income  of  $319,146  for  the  preceding 
year.  Gross  operating  income  for  the 
fiscal  year  was  $14,223,850  as  com- 

pared with  $19,845,513  for  the  preced- 
ing year,  Mr.  Arnaz  reported.  The 

reduction  in  gross  income  resulted  in 

DESILU  PROFITS  CLIMB  NEARLY  100% 

Net  income  for  year:  $611,921;  but  no  action  on  dividends 
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FOUR  STAR  TO  SYNDICATE 

Firestone  heads  new  unit  whicli  will  distribute 

from  firm's  10-year  stockpile  of  tv  film  series 

a  decrease  in  the  production  of  Desilu- 
owned  shows  to  one,  he  stated,  but 
added  this  figure  will  be  increased  to 
four  during  the  current  fiscal  year. 

Despite  the  increase  in  net  profits, 
no  action  regarding  the  payment  of 
dividends  was  taken  by  the  board  of 
directors,  Mr.  Arnaz  continued.  He 
stated  that  Desilu  would  continue  its 

long-range  policy  of  reinvestment  of 
earnings  in  the  development  of  new 
properties,  but  added  that  the  possibility 
of  paying  dividends  would  be  reviewed 
throughout  the  current  year. 

Mr.  Arnaz  announced  the  conclusion 
just  prior  to  the  close  of  the  fiscal  year 
of  a  20-year,  $4  million  reinvestment 
program  with  Jefferson  Standard  Life 
Insurance  Co.  of  Greensboro,  N.  C, 
which  resulted  in  the  liquidation  of  all 
long-term  and  short-term  secured  in- 

debtedness and  increased  Desilu's  work- 
ing capital  to  $5,610,837  as  of  April 

28. 
A  review  of  future  production  plans 

and  expansion  into  the  sale  and  syn- 
dication of  programs  on  a  world-wide 

basis  was  also  given  stockholders. 

New  post-'50's 

grabbed  by  11 

Allied  Artists  Television  Corp.  has 

released  a  new  group  of  32  post-'50 
motion  pictures  to  television.  Robert 
B.  Morin,  vice  president  and  general 
manager,  announced  the  package  has 
already  been  purchased  by  1 1  stations. 

Included  in  "Cavalcade  of  the  60's, 
Group  11"  are  "Love  in  the  Afternoon" 
with  Gary  Cooper,  Audrey  Hepburn 
and  Maurice  Chevalier;  "Hiawatha" 
with  Vince  Edwards;  "The  Big  Circus" 
with  Victor  Mature  and  Red  Buttons; 

"Crime  in  the  Streets"  with  Sal  Mineo 
and  John  Cassavetes,  and  "Look  in  Any 
Window"  with  Paul  Anka. 

Stations  purchasing  are;  WABC-TV 
New  York;  WOR-TV  New  York; 
WGN-TV  Chicago;  KMOX-TV  St. 
Louis;  WCAU  -  TV  Philadelphia; 
WKZO-TV  Kalamazoo,  Mich.;  WPTV 
(TV)  West  Palm  Beach.  Fla.;  KYW- 
TV  Cleveland;  WBEN-TV  Buffalo, 
N.  Y.;  KTVK  (TV)  Phoenix,  Ariz., 
and  KSHO-TV  Las  Vegas,  Nev. 

NBC  newsfilm  to  get 

global  syndication 

NBC  News"  newsfilm  will  be  syndi- 
cated on  a  world-wide  basis  by  the 

terms  of  an  agreement  signed  last  week 
in  London.  William  R.  McAndrew,  ex- 

ecutive vice  president,  NBC  News,  com- 
pleted negotiations  and  signed  the  agree- 
ment between  NBC  and  the  British 

Commonwealth  International  Newsfilm 
Agency. 

The   agreement  with   the  newsfilm 

Four  Star  Television,  Hollywood, 
producer  and  owner  of  more  than  1 ,000 
undistributed  tv  films,  has  announced 
it  will  enter  the  syndication  field  through 
a  subsidiary. 

Len  Firestone,  who  resigned  as  vice 
president  of  syndication  sales  at  Ziv- 
United  Artists  Inc.  July  14,  will  head 
the  new  Four  Star  operation,  the  name 
of  which  was  not  announced.  Mr.  Fire- 

stone will  make  his  headquarters  in 
New  York. 

Four  Star's  tv  film  library  contains  a 
10-year  stockpile  of  1,038  half-hour  and 
165  one-hour  films.  The  firm  says  it  will 
announce  soon  which  series  will  be 
made  available  for  syndication.  Some 
of  the  series:  The  Law  and  Mr.  Jones, 
The  Dick  Powell  Show,  Target:  The 

Corruptors  and  Robert  Taylor's  Detec- tives. 
Thomas  J.  McDermott,  executive 

vice  president,  said  Mr.  Firestone  was 
selected  after  a  years  investigation  and 

interviews  of  "most  of  the  industry's 
top  sales  executives"  by  George  A.  El- 

agency,  which  produces  the  Visnews 
world  tv  newsfilm  report,  goes  into 
effect  in  September. 

CBS  Films  adds  58th  country 

The  58th  country  to  buy  syndicated 
television  programs  from  CBS  Films  was 
announced  last  week.  Jugoslovenska 
Radio-  Televizija,  Belgrade,  Yugoslavia, 
has  purchased  four  series:  The  Twen- 

tieth Century,  Air  Power,  Whirly birds 
and  You  Are  There. 

To  date,  32  countries  have  purchased 
Whirlybirds;  3 1  have  bought  The  Twen- 

tieth Century;  17  have  ordered  Air 
Power,  and  15  have  purchased  You  Are 
There. 

CBS  tv  outlets  buy  films 

Four  CBS-owned  tv  stations  have 
bought  27  post- 1960  feature  films  from 
Showcorporation,  New  York,  for  a 
total  price  of  almost  $1  million.  The 
sale  was  a  result  of  individual  trans- 

actions with  WCBS-TV,  New  York, 
WBBM-TV  Chicago,  WCAU-TV  Phil- 

adelphia and  KMOX-TV  St.  Louis. 
Every  film  in  the  package  was  in 
active  theatrical  release  during  1960- 
1961. 

WPIX  educator  features 

WPIX  (TV)  New  York  has  an- 
nounced a  co-production  agreement 

with  New  York  U.  to  present  a  new 
series  of  weekly  half-hour  programs 
this  fall  featuring  scholars  from  col- 

ber,  first  vice  president. 

Mr.  Firestone 

leges  and  universities  in  New  York, 
New  Jersey  and  Connecticut.  The  date 
and  time  of  the  initial  telecast  of  the 
series,  titled  Great  Teachers  of  Our 
Time,  will  be  announced. 

MGM-TV  net  drops, 

but  gross  climbs 

MGM-TV's  net  income  for  the  40 
weeks  ended  June  7  dropped  to  $6,- 
527,000  before  income  taxes  and  in- 

terest from  $7,761,000  in  the  same 
period  a  year  ago. 

Gross  revenues  were  $  1 8,255,000  dur- 
ing the  period,  $14,549,000  last  year, 

including  $6,966,000  and  $8,869,000 
respectively  for  licensing  feature  films 
and  shorts  to  tv  stations  and  $11,289,- 
000  and  $5,680,000  for  series  and  com- 

mercials produced  for  television. 

SG  expects  record  earnings 

Record  earnings  of  "no  less  than 
$1.35  per  share"  will  be  reported  by 
Screen  Gems  Inc.,  New  York,  for  fiscal 

1962,  according  to  Jerome  Hyams,  ex- 
ecutive vice  president  and  general  man- 

ager. Speaking  July  13  before  the  New 
York  Society  of  Security  Analysts,  Mr. 
Hyams  said  the  predicted  earnings  for 
1962  would  compare  with  $1.05  a  share 
for  fiscal  1961.  He  said  there  is  a  pos- 

sibility of  a  cash  or  stock  dividend  be- 
ing declared  in  the  near  future. 
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2  million  bottle  caps  respond  to  radio  event 

The  annual  "Pepsi  Day"  at  Glen 
Echo  Amusement  Park,  located  just 
outside  Washington,  D.  C,  though 
almost  excluded  from  newspapers  in 
favor  of  a  heavy  radio  advertising 
campaign,  nevertheless  was  the  most 
successful  joint  promotion  in  the 
five-year  history  of  the  event,  said 
Ed  Kelly,  park  advertising  manager. 

More  than  two  million  Pepsi  and 
Teem  bottle  caps  (10  were  worth  a 
free  ride)  were  turned  in  June  27, 
said  Tom  Mannix,  merchandising 
manager  of  the  Pepsi-Cola  Bottling 
Co.  of  Washington,  D.  C.  Inc.  More 
than  12,000  patrons  showed  up  at 
the  park — about  a  third  more  than 
1961,  and  four  times  the  normal 
Wednesday  attendance,  Mr.  Kelly 
added.  Business  has  gone  up  sub- 

stantially since  the  park  cut  news- 
paper promotion  and  went  almost 

exclusively  into  radio,  he  said.  The 
weakness  in  previous  advertising 
seemed  to  be  a  failure  to  attract 

teen-age  patrons,  said  Mr.  Kelly,  "so 
we  hit  radio  hard  this  season." 

The  park  used  four  area  stations 
while  Pepsi  and  Teem  added  the 
Glen  Echo  tie-in  to  regular  spot 
schedules  on  1 1  stations.  Some  tele- 

vision was  used,  mainly  to  attract  the 
younger  children,  Mr.  Kelly  said. 

Many  children  —  and  adults  — 
turned  in  500  bottle  caps,  some  as 

many  as  2,000  apiece.  "They  save 
all  year  for  this,"  Mr.  Kelly  noted. 

One  of  the  12,000  who  traded  Pepsi 
bottle  caps  (see  pile  in  back- 

ground) for  free  rides  at  annual 
event  stops  riding  long  enough  to 

sample  a  drink  of  you-know-what. 

WMNZ  manager  wins 

in  sitting  marathon 

Cal  Zethmayr,  assistant  manager  of 
WMNZ  Montezuma,  Ga.,  went  out  on 

a  limb — or  rather  the  station's  235-foot 
transmitting  tower — to  help  raise  $1,000 

for  the  city's  youth  center  last  month. 
Mr.  Zethmayr  says  the  station  was 

turned  over  to  75  teenagers  June  30; 

they  "sold  all  the  time,  wrote  all  the 
copy  and  did  all  of  the  air  work  from 

sign-on  to  sign-off."  While  the  young- 
sters were  running  the  station,  Mr. 

Zethmayr  climbed  the  station  tower  and 
announced  by  two-way  radio  that  he 
would  stay  up  until  $1,000  was  pledged 
for  the  youth  center.  He  went  topside 
at  8  a.m.;  he  was  down  to  earth  with 
the  pledges  by  3:15  p.m. 

The  station  split  the  day's  sales  50-50 
with  its  young  sales  crew. 

WFIL  talent  program 

WFIL-AM-FM-TV  Philadelphia  has 
begun  a  talent  development  program  in 
the  Delaware  Valley  for  writers  and 
performers  in  television  and  the  other 

performing  arts.  It's  offering  $3,500  in 
prizes   for   original   television  drama 

scripts  and  the  sponsorship  of  live  per- 
formances "before  selected  audiences" 

in  light  opera,  musical  comedy,  drama, 
and  variety  entertainment  over  an  eight- 
month  period. 

The  WFIL  stations  say  the  perform- 
ing tours  plus  appearances  on  two 

WFIL-TV  specials  will  provide  training 
and  practical  experience  for  the  stage, 
concert  hall,  and  television.  In  addition, 

it  will  provide  a  "rich  talent  pool,"  said the  station. 

NAB  prepares,  mails 

'Room  with  a  radio'  kit 
A  series  of  public  relations  aids  has 

been  prepared  by  NAB  to  bolster  its 
"Look  for  a  Room  With  a  Radio" 
campaign.  The  kits  were  sent  last  week 
to  member  radio  stations  with  a  re- 

minder that  the  campaign's  success 
depends  on  station  activity  locally. 

The  promotional  material  was  pro- 
posed by  the  NAB  Radio  Public  Rela- 
tions Committee  headed  by  Hugh  O. 

Potter,  WOMI  Ownesboro,  Ky.  The 
campaign  kit  was  prepared  by  John  M. 
Couric,  NAB  public  relations  manager. 
The  kit  includes  spot  announcements, 

sample  letters  for  station  use  and  a  list 
of  materials  that  will  be  sent  on  request. 

Spot  announcements  encourage  motor- 
ists to  stop  at  hotels  or  motels  with 

radio  sets  to  receive  local  and  regional 
tourist  information  including  sightseeing 

spots,  merchandise  and  road-weather 
data. 

GAB  names  winners 

in  its  Safety-Thon 
The  Georgia  Assn.  of  Broadcasters 

Inc.  has  awarded  silver  plaques  to  the 
10  radio  and  tv  stations  named  winners 

in  GAB's  annual  Weekend  Safety- 
Thon,  a  traffic  safety  promotion  which 
attracted  the  participation  of  more  than 
100  GAB  members,  a  record. 
WDUN  Gainesville,  winner  in  the 

1  kw-and-under  classification,  has  won 
this  award  four  of  the  past  five  years, 
not  winning  only  when  owner  John 
Jacobs  Jr.  was  project  chairman.  Other 
winners  in  the  small  station  category 
were  WLBB  Carrollton  and  WGAA 
Cedartown,  tieing  for  second;  WBHB 
Fitzgerald,  third  place. 
WSB  Atlanta  was  first  in  the  big 

station  category;  WGOV  Valdosta  was 
second;  WGST  Atlanta  was  third. 
WTVM(TV)  Columbus  won  first 

place  in  the  tv  competition;  WSB-TV 
and  WLWA  (TV),  both  Atlanta,  were 
second  and  third. 

Drumbeats... 

Ugly  ties  ■  WAPI  Birmingham  donated 
more  than  2,000  neckties  to  Goodwill 
Industries  last  month.  Collected  during 

WAPFs  "World's  Worst  Tie  Contest," 
keyed  to  Father's  Day,  the  ugly  ties 
were  turned  in  by  listeners,  who  re- 

ceived a  gift  certificate  from  a  local  de- 
partment store,  applicable  on  a  new  tie. 

Showstopper  ■  WSTU  Stuart.  Fla., 
stepped  into  the  breach  during  a  Fourth 
of  July  parade.  Station  Manager  Bill 
Britton,  informed  that  several  bands 

had  failed  to  show  up,  deleted  WSTU's 
regular  programming  and  inserted 
march  music,  calling  on  those  people 
along  the  parade  route  with  radio  sets 
to  turn  up  the  volume.  They  did,  and 
the  parade  went  off  fine,  reports  Mr. 
Britton. 

Given  enough  rope  ■  George  Cooper, 
KBOX  Dallas,  is  asking  listeners  to  send 

him  enough  string  to  stretch  the  20-mile 
distance  from  a  door  knob  at  KBOX 
Radio  Park  to  downtown  Dallas.  The 

understanding  is  Mr.  Cooper  will  be  re- 
turned to  the  station  by  limousine  if  he 

ties  enough  string;  if  not,  he  has  to  hitch hike. 
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 INTERNATIONAL  

CBC  1962  SALES  PLUNGE 

Network  blames  competition  from  private  tv  network, 

stations  for  estimated  $10-$12  million  loss 

The  publicly  owned  Canadian  Broad- 
casting Corp.  shows  deep  financial  scars 

from  its  first  year  of  operating  in  com- 
petition with  the  new  privately  owned 

Canadian  Television  Network  and  in- 
dependent tv  stations. 

In  an  annual  repor:  up  to  March 
31,  1962,  released  last  week,  CBC  said 
its  gross  commercial  revenue  for  1961- 
62  amounted  to  S10-S12  million  less 
than  the  figure  would  have  been  with- 

out the  commercial  competition. 
The  commercial  success  of  the  com- 

petition can  only  come  at  the  expense 
of  the  CBC,  said  J.  Alphonse  Ouimet. 
CBC  president. 

During  the  report  period  CBC  had 
competition  from  CTV  for  six  months 
and  independent  tv  stations  for  about 
a  year  in  Halifax.  Montreal.  Ottawa. 
Toronto,  Winnipeg.  Edmonton,  Cal- 

gary* and  Vancouver.  CBC  advertising 
revenue  was  down  54.691,533  from  the 
S37.6  miUion  reported  in  1961. 

Defending  its  operations  fthe  govern- 

ment paid  S70  million  of  CBC's^S107.7 million  expenses  last  year)  CBC  said. 

'"There  is  no  commercial  way  in  which the  second  stations  and  network  fin 
the  competitive  cities  )  can  match  either 
the  program  production  or  distribution 
of  the  CBC." 

Noting  "many  changes  in  broadcast- 
ing" since  CBC  was  chartered  by  Par- 

The  exciting  days  of  early  radio, 

when  "This  is  London"  or  "Paris  Cal- 
ling" were  thrilling  milestones  in  broad- 

casting, will  be  repeated  today  with  a 
difference;  sight  will  have  been  added. 

Today  is  international  day  for  t\\ 
when  the  first  formal  tv  programs  will  be 
exchanged  between  the  U.S.  and  Europe 
and  between  Europe  and  the  U.S.  via 
Telstar.  the  AT&T  communications 
satellite. 

All  three  U.S.  tv  networks  will  carr\- 
the  historic  exchanges  live.  They  have 
also  scheduled  specials  later  in  the  day 
on  the  event. 

But  even  before  the  tv  program  ex- 
changes, Telstar  made  histor\\  The  first 

color  tv  was  relayed  by  British  scien- 
tists via  Telstar  to  the  AT&T  space  sta- 
tion at  Andover,  Me.,  on  July  16,  sLx 

days  after  Telstar  was  lofted  into  suc- 
cessful orbit  from  Cape  Canaveral.  Brit- 

ish scientists  at  Goonhilly  Down,  Corn- 

liament  25  years  ago,  CBC  recom- 
mended a  "major  study  of  broadcast- 

ing in  Canada  .  .  .  periodically  to  re- 
solve any  expressed  or  unexpressed 

doubts  which  inevitably  develop  as  pre- 

vious findings  fade  with  time." Elsewhere  in  its  report.  CBC  noted 

a  "good  taste"  change  in  policy  con- 
cerning language  in  dramatic  produc- 

tions. ".  .  .  Certain  expressions  may 
exceed  the  normal  limits  of  public  good 
taste  and  not  to  be  used  even  though 
their  deletion  may,  in  some  measure, 
detract  from  the  impact  of  the  dramatic 
work."  the  report  said. 

McDonald  to  go  national 

McDonald  Research  Ltd..  Toronto, 
which  issues  broadcast  listener  reports 
based  on  a  spot  announcement  and  long 
listening  period  system,  goes  national  in 
November. 

McDonald  uses  a  reach-frequency 
method  covering  3-.  3^2-  and  5-hour 
periods  during  the  day  and  evening  and 
spot  announcement  frequencies  from  5 
to  1 8  per  week.  The  firm  now  has  about 
60  radio  and  television  station  clients 
and  27  agencies.  This  year  it  will  not 
do  the  four-times-a-year  surveys  for  the 
co-operative  industn,--wide  Bureau  of 
Broadcast  Measurement,  Toronto. 

wall,  twice  relayed  still  color  photo- 
graphs and  test  patterns  to  Andover.  Re- 

ception on  the  first  pass  was  "'washed 
out"  as  far  as  color  was  concerned,  it 
was  reported:  on  the  second  pass  recep- 

tion and  color  fidelity  were  reported  as ""excellent." 

During  the  first  week  of  Telstar"s  life (Bro.\dc.\stdsG,  July  16),  various  tests 
were  conducted  by  American,  British 
and  French  space  stations.  These  in- 

cluded telephone  calls  and  the  trans- 
mission of  still  black  and  white  pictures. 

The  first  major  intercontinental  tele- 
phone conversations  via  Telstar  are 

scheduled  for  July  26  with  officials  of  23 
American  cities  due  to  talk  to  their 
counterparts  in  23  cities  in  16  European 
countries.  Some  of  the  paired  cities: 
New  York-West  Berlin,  Toledo,  Ohio- 
Toledo.  Spain.  Boston  U.-Rome  U.. 
New  Bern,  N.  C.-Bem.  Switzerland. 

On  July   19  international  two-way 

While  fantastic  new  electronic 

equipment  will  soon  speed  your 
reservation  on  Delta,  no  machine 
will  ever  supplant  the  friendly, 

personal  relationship  so  charac- 
teristic of  Delta  service. 

the  air  line  wi  th  the  BIG  JETS 
GENERAL  OFFICES: .ATLANTA,  GEORGIA 

Formal  exchanges  of  programs  with  Europe 

ALL  THREE  U.S.  NETWORKS  TO  CARRY  TELSTAR  RELAYS 
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telephone  conversations  were  held  by 
newsmen  in  Europe  and  the  U.  S. 

See  the  World  ■  The  U.S.  tv  program, 
due  for  transmission  via  Telstar  today, 
will  begin  a  few  minutes  before  3  p.m., 

EDT.,  on  Telstar's  123rd  pass.  Running 
for  18-19  minutes,  the  program  will 
commence  with  Walter  Cronkhite,  CBS, 
in  an  introductory  commentary  plus,  it 
is  hoped,  a  montage  of  pickups  from 
various  U.S.  points.  This  is  to  be  fol- 

lowed by  Chet  Huntley,  NBC,  acting  as 
narrator,  as  the  U.S.  networks  feed  the 
following  to  Europe:  President  Ken- 

nedy's news  conference  in  Washington; 
Cape  Canaveral,  with  attention  to  the 
Venus-bound  Mariner  I  shot  scheduled 
to  have  been  fired  July  21;  Palo  Alto, 
Calif.,  for  a  post-mortem  on  the  U.S.- 
USSR  track  meet  with  appearances  by 
a  U.S.  and  a  USSR  winner,  highways 
of  the  U.S.  at  various  locations;  Quebec 
City,  Que.,  Macbeth  rehearsal  at  Strat- 

ford, Ont.,  Seattle  World's  Fair,  Mt. Rushmore;  and  the  350  voice  Mormon 
Tabernacle  choir. 

Final  pickup  will  be  the  United  Na- 

tions in  New  York  with  Howard  K. 

Smith,  ABC,  doing  the  wrapup. 

The  program  is  the  result  of  produc- 
tion planning  of  a  three-man  network 

committee.  The  committee  consists  of 
Ted  Fetter,  ABC;  Fred  Friendly,  CBS, 
and  Gerald  Green,  NBC. 

The  European  Broadcasting  Union 
program  will  commence  a  few  minutes 

before  6  p.m.,  EDT,  on  Telstar's  124th 
pass.  The  program,  under  the  produc- 

tion of  Aubrey  Singer,  BBC,  will  com- 
mence with  Big  Ben  chiming  the  hour 

in  London.  Scenes  from  all  over  Eu- 
rope, narrated  by  Richard  Dimbleby, 

BBC,  will  include  Sistine  Chapel,  Vati- 
can City;  reindeer  in  the  Arctic  Circle, 

Finland;  Champs  Elysee,  Paris;  blast 
furnaces  from  the  Ruhr,  Germany;  the 
southern  coast  of  Sicily;  Vienna,  and 

finally  Land's  End,  England. 
The  Eurovision  network  comprises 

16  nations — Austria,  Belgium,  Den- 
mark, Finland,  France,  Great  Britain, 

Italy,  Luxembourg,  Netherlands,  Nor- 
way, Portugal,  Spain,  Sweden,  Switzer- 

land, West  Germany  and  Yugoslavia. 
Headquarters  are  in  Brussels. 

Network  Specials  ■  All  U.S.  networks 
will  carry  the  exchanges  live.  In  ad- 

dition, all  will  have  short  programs  im- 
mediately preceding  and  at  the  conclu- 

sion of  the  live  exchanges.  All  have  also 

scheduled  special  reports  on  the  tv  mile- 
stone: ABC  will  have  a  half-hour  spe- 

cial at  8:30  p.m.,  sponsored  by  Procter 
&  Gamble.  CBS  will  recap  at  8  p.m.  for 
a  half  hour,  with  Douglas  Edwards  as 
the  anchor  man.  NBC  plans  a  one-hour 
special,  beginning  at  10  p.m.,  with  Chet 
Huntley  as  special  reporter.  NBC  also 
announced  that  Gulf  Oil  will  sponsor  the 
live  pickups  during  the  two  exchanges. 

International  group  meets 
The  executive  council  of  the  Inter- 

American  Assn.  of  Broadcasters,  repre- 
senting stations  in  North,  Central  and 

South  America,  met  in  San  Salvador,  EI 
Salvador,  July  19-21.  Attending  as  U.  S. 
delegate  on  behalf  of  NAB  was  Herbert 

E.  Evans,  president  of  People's  Broad- casting Corp.,  Columbus,  Ohio. 

EQUIPMENT  &  ENGINEERING 

RCA  profits,  sales  at  all-time  highs 
PROFITS  UP  36%  TO  $24  MILLION  IN  FIRST  HALF;  SALES  RISE  18% 

With  NBC  and  most  of  its  other  divi- 
sions moving  at  new  high  levels,  RCA 

reported  all-time  high  profit  and  sales 
figures  for  the  first  half  of  1962. 

"We  believe  that  if  the  economy 
maintains  its  present  level  of  activity, 
RCA  will  do  even  better  in  the  second 

half  than  in  the  first,"  Chairman  David 
Sarnoff  and  President  Elmer  W.  Eng- 
strom  said  in  releasing  the  midyear  re- 

port last  week. 
Profits  after  taxes  rose  to  $24  million 

for  the  first  six  months,  up  36%  from 
last  year.  Sales  reached  $854  million, 
up  18%.  Earnings  per  common  share 
totaled  $1.32  as  against  97  cents  for  the 
first  half  of  1961. 

For  the  second  quarter  of  1962,  af- 
ter-tax profits  reached  $9.5  million,  a 

gain  of  70%   over  the   same  1961 

STATEMENT  FOR  PUBLICATION 
RADIO  CORPORATION  OF  AMERICA  AND  CONSOLIDATED  SUBSIDIARIES 

CONSOLIDATED  STATEMENT  OF  INCOME 

FOR  THE  SIX  MONTHS  ENDED  JUNE  30 

Products  and  services  sold 
Cost  of  products  and  services  sold  and 

other  operating  costs 
Profit  before  federal  taxes  on  income 
Federal  taxes  on  income 
Net  profit  for  six  months 
Preferred  dividend 
Balance  for  common  stock 
Earnings  per  share  of  common  stock  as 

computed  on  average  number  of  shares 

FOR  THE  QUARTER  ENDED  JUNE  30 
Products  and  services  sold 
Cost  of  products  and  services  sold  and 

other  operating  costs 
Profit  before  federal  taxes  on  income 
Federal  taxes  on  income 
Net  profit  for  the  quarter 
Preferred  dividend 
Balance  for  common  stock 
Earnings  per  share  of  common  stock  as 

computed  on  average  number  of  shares 

AVERAGE  NUMBER  OF  SHARES  FOR  FIRST  HALF 

1962 

$853,900,000 

805,300,000 
48,600,000 
24,600,000 
24,000,000 
1,600,000 

22,400.000 
1.32 

428,900,000 

409,200,000 
19,700,000 
10,200,000 
9,500,000 
800,000 

8,700,000 
.51 

16,936,000 

1961 
$721,800,000 

688,400,000 
33,400,000 
15,800,000 
17,600,000 
1,600,000 

16,000,000 

.97 

360,100,000 

329,300,000 
10,800,000 
5,200,000 
5,600,000 
800,000 

4,800,000 .29 

16,557,000 
Net  profits  reported  above  are  necessarily  based  in  part  on  approximations  and  are  subject 

to  audit  and  year-end  adjustments. 
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period.  Earnings  per  share  were  51 
cents,  compared  to  29  cents  for  the 
1961  second  quarter. 

In  appraising  the  gains.  Gen.  Sarnoff 
and  Mr.  Engstrom  said  they  reflected 
strong  growth  in  all  principal  areas  of 
RCA's  business. 

Highest  Ever  ■  NBC  "achieved  the 
highest  sales  and  earnings  ever  scored 
for  the  half-year,  and  the  prospects  ap- 

pear good  that  this  upward  trend  will 
continue,"  they  asserted. 

They  said  that  "sales  of  RCA  home 
instruments  for  the  first  half  of  the  year 

were  the  highest  in  the  corporation's  43- 
year  history.  Color  tv  continued  as  the 
pace-setter,  but  black-and-white  tv,  ra- 

dios and  Victrola  phonographs  also 
gained  significantly.  We  are  setting 
new  monthly  production  records  in  the 
output  of  color  tubes,  with  our  facilities 
operating  on  a  round-the-clock  basis 
to  meet  the  public  and  industry  de- 

mands." 

They  said  their  confidence  for  the 

second  half  is  based  on  the  company's 
"general  health,"  including  the  NBC 
gains  and  also  "the  increased  profitabili- 

ty of  all  major  RCA  divisions  except 
electronic  data  processing  where  in- 

creased sales  and  rental  income  are 

bringing  the  corporation  closer  to  the 

goal  of  profitable  operations." The  income  statement  for  the  first 
half  and  for  the  second  quarter  of  1962, 

with  comparable  figures  for  1961,  fol- 
lows: 
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TvB  hopes  tv  audio  device  will  dent  car  radio  audiences 
The  advantages  to  tv  stations  of 

a  new  auto  receiver  that  picks  up 
the  sound  portion  of  tv  programs  are 
pointed  out  in  a  letter  from  Tele- 

vision Bureau  of  Advertising  to  its 
member  stations.  Designed  and  de- 

veloped by  MobilSound  Corp.,  Santa 
Maria,  Calif.,  the  device  is  called 
MobilSound  Tv  AudioMonitor 
(Closed  Circuit,  July  16). 

The  AudioMonitor  is  intended  for 
use  with  the  am  radio  in  any  late 
model  American  car  and  on  foreign 
cars  equipped  with  a  12-volt  nega- 

tive-ground electrical  system.  It 
translates  or  converts  vhf  frequen- 

cies for  reception  over  the  am  car 
radio.  The  unit  has  a  turn  switch 

for  am  and  tv  positions.  Static-free 
reception  can  be  picked  up  by  the 
regular  auto  radio  antenna  over  dis- 

tances up  to  60  miles  from  a  tv 
station,  according  to  MobilSound. 
Among   the   first   to   install  an 

AudioMonitor  in  his  car  was  George 
Huntington,  TvB  vice  president  for 
national  sales,  who  said  in  a  letter 

to  stations  last  week  that  he  hasn't listened  to  am  radio  on  the  road 

since  attaching  the  device.  Con- 
vinced that  it's  a  new  way  to  ex- 

pand tv's  audience  and  advertisers, 
Mr.  Huntington  suggested  several 
ways  the  device  could  compete  with 
auto  radio  listening: 

"If  you  don't  care  for  the  rock 
'n"  roll  or  Muzak-like  music  of  to- 

day's radio,  tv's  sound  provides 
drama,  music,  news  and  comedy. 
Programming  is  back  on  the  road. 

"If  your  car  travel  has  made  you 
miss  favorite  tv  programs,  here's  a 
way  to  take  them  with  you. 

"As  station  executives,  you're 
alert  to  what  your  station  is  tele- 

casting all  the  time  .  .  .  except  when 
in  your  car.  Now  you  can  listen  as 

you  go. 

"  l  heard  your  television  program 

while  driving  home  the  other  night' is  a  conversation  starter  with  any 

sponsor. "How  many  sports  events  are  car- 
ried only  on  television? 

"We  know  what  has  happened  to 
radio  in  the  home  .  .  .  now  we  can 
see  the  same  thing  happen  to  radio 

on  the  road." Mr.  Huntington  told  the  stations 
that  TvB  has  no  financial  interest 
in  the  device,  but  its  development 
has  the  potential  to  penetrate  an 
area  now  left  to  radio  .  .  .  "and  one 
of  radio's  strongest  selling  points." Current  models  of  the  AudioMonitor 
are  custom-built  for  professional  use 
(model  627),  and  are  sold  on  a 
direct-to-user  basis.  They  are  built 
on  a  contract  basis  for  MobilSound 
by  Calbest  Electronics,  Los  Angeles. 
A  standard  model  for  the  consumer 
market  will  be  produced  later. 

Preliminary  tests 

for  Echo  II  succeed 

The  National  Aeronautics  &  Space 
Administration  is  continuing  its  interest 
in  passive  communication  satellites, 
even  though  Telstar  has  pretty  well 
put  the  stamp  of  approval  on  active 
relay  satellites  for  transoceanic  radio 
and  tv  relaying. 

Last  week,  NASA  tested  successfully 
a  new  ejection  and  inflation  technique 
for  the  forthcoming  rigidized  Echo  II. 
Echo  is  the  NASA  project  in  which 
an  aluminized  balloon  is  placed  in  orbit 
to  act  as  a  reflector  for  radio  signals. 
The  first  Echo  balloon  (100-ft.  in 
diameter)  was  placed  in  orbit  two  years 
ago  and  although  its  skin  is  now  so 
wrinkled  it  is  impracticable  as  a  radio 
reflector,  it  is  still  in  orbit — but  losing 
altitude  measurably. 
Launched  last  week  from  Cape 

Canaveral  atop  a  Thor  rocket,  a  folded 
Echo  balloon  in  a  canister  was  ejected 
and  inflated  to  its  full  135  ft.  size.  The 
balloon  rose  to  above  900  miles  and 
drifted  about  600  miles  down  the  At- 

lantic missile  range  before  plunging 

into  the  earth's  atmosphere  and  burn- 
ing up.  Last  January  a  similar  attempt 

failed  when  the  balloon  inflated  too 

rapidly  and  ripped.  In  last  week's  test, 
inflation  was  accomplished  more  slowly 
using  a  Benzoic  powder  as  the  inflation 
agent.  The  powder  turned  to  gas  in 
the  higher  altitudes,  expanding  the 
balloon. 

Aboard  the  Thor  was  a  tv  camera 
which  permitted  scientists  at  Cape 
Canaveral  to  watch  the  ejection  and 
inflation.  Also  aboard  was  a  motion 
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picture  camera  in  a  recoverable  capsule 
which  took  pictures  of  the  procedures. 
The  capsule  was  recovered. 

Later  in  the  year.  Echo  II  will  be 
placed  into  a  700-mile  high  orbit  from 
the  Pacific  Missile  Range.  It  will  be 

used  to  "bounce"  radio  and  tv  signals between  the  U.  S.  west  coast  and 
Hawaii,  and  between  the  U.  S.  East 
Coast  and  Europe  and  South  America. 

NASA's  projected  experiments  with 
active  satellites  are  also  continuing. 
Project  Relay,  being  built  by  RCA,  is 
similar  to  Telstar  and  is  scheduled  to 
be  launched  late  this  year.  Relay  will 
be  inserted  into  a  so-called  low  altitude 
(800-3,500  miles  high).  Complete 
coverage  of  the  earth  via  low-flying 
satellites  calls  for  30-40  satellites,  so 
that  there  is  at  least  one  in  line  of 
sight  always  between  the  U.  S.  and 
Europe  and  between  the  U.  S.  and  the 
Far  East. 

Syncom  (Synchronous  Communica- 
tions), under  development  by  Hughes 

Aircraft  Co.  for  NASA,  is  an  active 
satellite  proposed  to  be  placed  into 
22,300-mile  high  orbit.  In  this  orbit 
the  satellite  will  circle  the  earth  once 
every  24  hours,  in  phase  with  the 

earth's  rotation.  In  this  way  the  satellite 
will  remain  fixed  above  a  point  in  the 
earth's  equator. 

Shure  Bros,  organizes 

new  products  division 

Shure  Bros.  Inc.,  Evanston,  III,  has 
established  a  New  Products  Division,  to 
be  directed  by  Marvin  B.  Lorig  as  vice 
president  for  new  products. 

Shure,  manufacturer  of  microphones, 
electronic  components  and  high-fidelity 

products,  says  the  new  division  "will 
actively  seek  new  directions  for  corpo- 

rate growth  through  new  product  ideas 
from  independent  inventors,  by  joint 
venture,  by  acquisition  and  through  in- 

ternal development." 
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Mrs.  Ayres 

BROADCAST  ADVERTISING 

Mary  Ayres  elected 
senior  vp  of  Sullivan, 
Stauffer,  Colwell  & 
Bayles,  New  York. 
Mrs.  Ayres  is  man- 

agement supervisor  on 
Noxzema  Chemical 
Co.  account.  Regina 

Owens  joins  SSCB's 
creative  department  in 
New  York  office  as  copywriter. 

Charles  C.  Ramsey,  president  of 
Phillips-Ramsey  Inc.,  San  Diego  adver- 

tising and  pr  agency,  elected  chairman 
of  board  of  governors  of  Transamerica 
Advertising  Agency  Network. 

Snowden  M.  Hunt  Jr.,  vp  of  Wade 
Adv.,  Los  Angeles,  named  manager  of 
that  office.  He  succeeds  Paul  McCluer, 

who  will  continue  as  Wade's  executive 
vp  on  West  Coast.  Mr.  Hunt  joined 
Los  Angeles  office  in  1951;  he  was  pro- 

moted to  vp  in  1955. 

Edward  B.  Shaw  appointed  super- 
visor on  Hunt-Wesson  Oil  account  of 

Young  &  Rubicam,  Los  Angeles,  re- 
placing James  C.  Armstrong,  vp  in 

charge  of  Y&R's  Los  Angeles  office. 
Thomas  J.  Mack,  radio-tv  production 
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Mr.  Beeson 

manager  of  Allen  &  Reynolds,  Omaha 
advertising  agency,  and  Dudley  Sauve, 
writer-producer,  promoted  to  director 
and  assistant  director,  respectively,  of 

agency's  radio-tv  department. 
Joseph  E.  Fanelll,  for  past  three 

years  media  director  in  San  Francisco 
office  of  Fuller  &  Smith  &  Ross,  trans- 

fers to  agency's  Los  Angeles  office  in 
similar  capacity.  Earl  Timmons,  pres- 

ently director  of  media  and  research  at 
FSR,  Los  Angeles,  is  dropping  media 
phase  of  his  activities  to  devote  full 
time  to  expanding  research  work  of 
organization. 

Elliot  Harris,  former  member  of 
marketing  planning  staff  of  Benton  & 
Bowles,  joins  Advertising  Research 
Foundation,  New  York. 

Gene  Del  Bianco  joins  account  man- 
agement group  of  Hoag  &  Provandie, 

Boston  advertising  agency. 

Richard  C.  Beeson, 

group  product  man- 
ager for  Colgate- 

Palmolive's  Wildroot 
men's  line  and  Halo 
hair  -  care  products, 
named  group  product 
manager  for  oral 

products  in  company's toilet-articles  division. 
He  will  be  responsible  for  all  phases  of 
advertising,  merchandising,  sales  and 
packaging  of  products. 

Robert  Zane  Smith,  McCann-Erick- 
son,  joins  Ketchum,  MacLeod  &  Grove, 
New  York,  as  creative  account  execu- tive. 

Dennis  F.  Shanahan  joins  Robert  S. 

Taplinger  Assoc.,  Los  Angeles,  as  ac- 
count executive. 

Daphne  King,  former  senior  writer 
at  J.  Walter  Thompson,  joins  copy  de- 

partment of  Norman,  Craig  &  Kummel, 
New  York. 

Austin  Heywood, 
who  resigned  last 
month  as  promotion 
and  publicity  director 
of  CBS-owned  KNXT 
(TV)  Los  Angeles, 
joins  Davis,  Johnson, 
Mogul  &  Colombatto 
Adv.,  that  city,  as 
publicity  director  and 

executive  on  agency's  KCOP  (TV)  Los 
Angeles  account. 

Stanley  T.  Cohen,  Tim  Howley,  Jef- 
ferson W.  McGrath  and  Emily  S.  How- 

aid  join  Foote,  Cone  &  Belding,  Chi- 
cago, as  copywriters.  Mr.  Cohen  for- 
merly was  with  J.  Walter  Thompson 

Co.,  New  York;  Mr.  Howley,  previously 
was  with  MacManus  John  &  Adams, 
Minneapolis;  Mr.  McGrath  was  with 

Mr.  Heywood 

Young  &  Rubicam,  New  York,  and 
Miss  Howald  is  graduate  of  U.  of  Illi- 
nois. 

Steve  Miller,  head  of  his  own  Bev- 
erly Hills  advertising  agency,  joins  En- 

yart  &  Rose  Adv.,  Los  Angeles,  as  pr 
director  and  account  executive. 

THE  MEDIA 
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Mr.  Browning 

Lee  Browning,  vp 

and  general  manager 
of  WFIE-TV  Evans- 
ville,  Ind.,  named  gen- 

eral manager  of 
WFRV  (TV)  Green 

Bay,  Wis.,  effective 
Sept.  15,  succeeding 
E.  Berry  Smith,  who 

resigned,  effective  that 
date,  to  join  Marine  Capital  Corp., 
small  business  investment  firm,  Milwau- 

kee, in  broadcast  executive  function. 

WFRV  (TV)  Green  Bay  and  WFIE-TV 
Evansville  are  owned  by  George  W. 

Norton,  along  with  WAVE-AM-TV Louisville,  Ky.  Jack  E.  Douglas,  vp 

and  general  manager  of  WCSI-AM-FM 
Columbus,  Ind.,  has  resigned  to  join 
WFIE-TV,  effective  Aug.  1,  as  general 
manager  replacing  Mr.  Browning. 

Dick  Schofield,  general  manager  of 
KFOX-AM-FM  Long  Beach,  and  Wal- 

ter Conway,  general  manager  of  KDIA 
Oakland  (The  Sonderling  Stations), 
both  California,  elected  vps  of  respec- 

tive stations. 

Dick  Oppenheimer,  vp  of  Eastern 
Broadcasting  Corp.  and  general  man- 

ager of  WHAP  Hopewell,  Va.,  named 
general  manager  of  WALT  Tampa, 
Fla.,  which  was  recently  purchased  by 
Eastern  (Broadcasting,  March  19). 
Bob  Grossman,  operations  manager  of 
WXEX-TV  Richmond,  and  Bill  Truitt, 
formerly  with  WINA  Charlottesville, 
both  Virginia,  join  WALT  as  assistant 
manager  and  news  director,  respective- 

ly. Bill  Winters  and  Diane  Johns, 
members  of  WHAP  staff,  to  WALT  as 
air  personality  and  account  executive, 
respectively. 

Del  Raycee,  program  manager  of 
WDEE-AM-FM  Hamden,  Conn.,  pro- 

moted to  general  manager. 

Jack  Hale  named  sales  manager  of 
WCPO-AM-FM-TV  Cincinnati.  Bill 

Dawes,  program  director  of  WCPO- 
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AAI-FM.  promoted  to  station  director. 
Buddy  McGregor,  formerly  with  WITH- 
AM-FM  Baltimore,  joins  WCPO  as  pro- 

gram director,  replacing  Mr.  Dawes. 

Louis  Hummel,  former  rv  account 
executive  with  Peters,  Griffin.  Wood- 

ward's Detroit  office,  named  tv  sales 
manager-West  in  PGWs  Chicago  Office. 
Raymond  R.  Kaelin,  account  executive 
with  Advertising  Time  Sales,  joins 
Peters.  Griffin.  Woodward,  New  York, 
as  radio  account  executive. 

Leonard  R.  Soglio,  former  media 
supervisor  with  Hicks  &  Griest,  joins 
\\'HN  New  York  as  account  executive. 

Charles  F.  WIster  joins  WCAU-TV 
Philadelphia  as  account  executive. 

John  L.  C.  Ulrich  Jr.,  account  execu- 
tive with  WFLN-AM-FM  Philadelphia, 

joins  WFIL-FM.  that  city,  in  similar 
capacity. 

Lee  Sp afford  joins  KCPX-AM-FM 
Salt  Lake  City  as  account  executive. 

William  H.  Brennan  Jr.,  western  di- 
vision manager  of  affiliate  relations  for 

CBS.  Holh"wood,  resigns  due  to  per- 
sonal requirements.  No  replacement 

has  been  announced. 

Henry  (Hank)  Gulick,  radio  account 
executive  with  The  Boiling  Co..  joins 
national  sales  division  of  WPAT-AM- 
FM  Paterson,  N.  J.,  as  account  execu- 
tive. 

Herbert  Resnick  joins  sales  staff  of 

WGR-AM-FM  Buffalo.  N.  Y.,  replac- 
ing Alan  Baer,  who  resigned. 

Alfred  N.  Green- 
berg,  director  of  spe- 

cial projects  for  CBS 
Radio.  New  York, 
named  field  manager 
of  affiliate  relations, 

replacing  Gordon  Ma- 
son, who  resigned  last 

week  to  join  Golden 
West  Broadcasters. 

Mr.  Greenberg.  who  joined  CBS  Radio 
in  1960  as  manager  of  promotion  serv- 

ices for  owned  radio  stations,  had  pre- 
viously served  as  advertising  and  pro- 
motion manager  of  CBS-owned  WBBM 

Chicago,  and  as  director  of  advertising 
and  pr  for  TelePrompTer  Corp..  New 
York. 

Paul  Wischmeyer,  manager  of  sales 
service  and  merchandising  department 
of  KMOX-TV  St.  Louis,  promoted  to 

station's  sales  staff,  replacing  Glenn Hathaway,  who  resigned. 

Fred  Mayhew,  commercial  manager 
of  KTOD-FM  Sinton.  joins  sales  de- 

partment of  KGL'L  Port  Lavaca,  both 
Texas.  Jerry  Rogers,  KGUL  produc- 

tion director,  joins  KSIX  Corpus  Christi 
as  announcer. 

Rodric  M.  Smith  named  director  of 

systems  and  procedures  for  Westing- 
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Mr.  Greenberg 

Broadcasters  to  seminar 

A  two-week  seminar  at  the  Na- 
tional War  College,  Washington. 

D.  C.  is  being  attended  by  a 
group  of  radio  and  tv  newsmen  as 
well  as  newspapermen,  state  offi- 

cials, lawmakers  and  educators. 

Among  the  broadcasting  contin- 

gent: 
Tom  Matts,  K\TL  Dallas,  Tex.: 

Lloyd  W.  Baldwin.  \\'Z1P  Coving- 
ton, Ky.:  George  D.  Cowan. 

KGBC  Galveston,  Tex.:  James  O. 

Hardin.  \\'COH  Newman.  Ga.- 

Eugene  A.  Mailloux,  ^^"^VON \\'oonsocket,  R.  L:  Sam  W.  .An- 
derson, KFFA  Helena.  Ark.  Also 

listed  as  attending,  but  without 
identification  is  Gene  A.  Allen,  tv 
news.  Oklahoma  Citv.  Okla. 

house  Broadcasting  Co..  newly  created 
position.  Mr.  Smith,  with  WBC  since 
1953,  functioned  in  area  of  automation 
investigation  and  systems  and  proce- 

dures standardization  for  past  two 

years. Ray  M.  Stanfield, 
director  of  radio  pro- '■■■'0";on  and  research 

Peters.  Griffin. 
0  o  d  w  a  r  d  ,  N  e  w 

York,  promoted  to 
eastern  sales  manager 
for  radio.  Rowland  J. 

Varley,  senior  account 
executive  of  Mutual 

Radio.  New  York,  joins  PGW  as  radio 
account  executive.  Prior  to  joining 

PGW  last  May,  Mr.  Stanfield  was  ^"p 
and  general  manager  of  Belk  Radio  Sta- 

tions and  2eneral  manager  of  WIST 
Charlotte.  N,  C. 

Doug  Martin  appointed  director  of 

programs  and  operations  of  WCHS-T\' 
Charleston,  W.  \'a. 

Robert  A.  (Buddy)  Frase  named  tech- 
nical director  of  WMC-AM-FM  and 

Mr.  Stanfield 

\\MCT  (T\0  Memphis.  Landon  Cov- 

ington appointed  stations'  chief  plant 
engineer. 

Don  Anglim,  director-engineer  with 
\\  KRC-T\'  Cincinnati,  promoted  to 
night  operations  manager. 

Danny  Miller,  announcer  with  WFNL 
Augusta.  Ga..  promoted  to  promotion 
manager.  Ed  Brown  named  news  direc- 
tor. 

Harold  Essex,  pres- 
ident of  Triangle 

Broadcasting  Corp. 
and  aeneral  manaaer 

of  WSJS-AM-FM-t\" 
Winston  -  Salem,  ap- 

pointed to  Governor 
Tern."  Sanford's  com- 

mission on  education- 
al tv  for  North  Caro- 

lina. Mr.  Essex  is  only  broadcaster 
among  26  North  Carolinians  appointed 
to  commission. 

Bill  Stout,  veteran  broadcast  news- 
man recently  doing  weekly  special  re- 
port program.  Line  of  Sighr.  on  KTLA 

I  T\' )  Los  Angeles,  signed  by  station 
to  replace  Tom  Franklin  on  nightly  Big 

Three  and  Big  J'r.ree  Final  newscasts. 
Robert  E.  Thomas  and  Yole  De 

Blasio  appointed  associate  directors  of 
de\"elopment  for  Educational  Broad- 

casting Corp..  licensee  of  ̂ ^"NDT  (T\') Newark-New  ^'ork,  Mr.  Thomas  is 
former  senior  member  of  pr  staff  of 
New  York  Life  Insurance  Co.  Miss 
De  Blasio  is  former  associate  program 

director  of  ̂ ^'orld  Affairs  Center — For- 
eign Policy  Assn. 

Bill  Sheehan  named  London  cor- 
respondent for  ABC  News,  replacing 

Yale  Newman,  London  bureau  chief 
since  1953,  who  returns  to  ABC  News 
in  New  York  for  domestic  assignment. 

Bob  Burlingame  appointed  news  an- 
alyst of  KIOA  Des  Moines,  Iowa. 

Herb  Humphries,  former  news  direc- 
tor of  KCRS  Midland.  Tex.,  and  Dick 
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/Ir.  Hatcher 

Kelsey,  formerly  with  WQAM  Miami, 
Fla.,  join  staff  of  WINZ  Miami  as  news 
director  and  account  executive,  respec- 
tively. 

Ralph  S.  Hatcher, 
national  manager  of 
station  relations  de- 

partment of  ABC-TV 
network,  resigns,  ef- 

fective Aug.  1,  to  as- 
sume ownership  and 

direction  of  WJBS 

DeLand,  Fla.  Trans- 
fer of  license  to  Radio 

DeLand  Inc.,  of  which  Mr.  Hatcher  is 
president,  was  granted  by  FCC  July  17. 
Mr.  Hatcher  joined  ABC-TV  in  New 
York  as  regional  manager  of  station 
relations  in  1951.  He  was  promoted  to 
his  present  post  in  1956. 

Paul  Vodicka,  radio-journalism  grad- 
uate from  Northwestern  U.,  joins 

WBBM  Chicago  as  press  representative. 
Dorothy  Pierce,  formerly  with  General 
Foods  Corp.,  and  Blanche  Wheeler, 

formerly  with  WBBM's  local  sales  de- 
partment, named  WBBM  promotion 

assistants. 

Oiaf  Soward,  veteran  newscaster  with 
WIBW-AM-FM-TV  Topeka,  Kan.,  re- 

tired July  15  after  nearly  40  years  as 
journalist  for  Capper  &  Stauffer  Publi- 

cations (owner  of  WIBW-AM-FM- 
TV). 

COATS  & 

BURCHARD 

COMPANY 

appraisers 

•  Specialists  in  radio  and  TV 
property  appraisals 

•  Acquisitions  —  sales  — 
mergers  —  or  purchase 

•  Allocations  under  Section 
334(b)  2  of  the  1954 
Internal  Revenue  Code 

Write  for  complete  information 
and  analysis  of  your  specific 
requirements  (no  obligation). 

4413  RAVENSWOOD  AVE.  •  CHICAGO  40,  ILLINOIS 
SERVICE  — COAST  TO  COAST 

Industrial  •  Commercial  •  Institutional  Appraisals 

68   (FATES  &  FORTUNES) 

41 Mr.  Hamilton 

Patrick  J.  Romano,  former  news  di- 
rector of  WTAO  Cambridge,  Mass., 

joins  news  department  of  WEEI-AM- 
FM  Boston. 

Bill  Beebe,  former  news  director  of 

KTOK  Oklahoma  City,  and  Lynn  Ken- 
nedy, formerly  with  promotion  depart- 
ment of  KOCO-TV  Enid,  Okla.,  join 

news  and  continuity  departments,  re- 
spectively, of  KWTV  (TV)  Oklahoma City. 

Jaime  Jarrin,  special  events  director 
of  KWKW  Pasadena,  Calif.,  appointed 

director  of  station's  news  bureau. 

Charles  W.  Pinkston  joins  WSVA- 
AM-FM-TV  Harrisonburg,  Va.,  as  air 
personality,  succeeding  Emmet  Capper, 
who  was  called  to  active  duty  with 
U.  S.  Army. 

William  T.  Hamil- 
ton, general  manager 

of  WNDU-TV  South 
Bend,  Ind.,  elected  vp 
and  general  manager. 

Bazil  O'Hagan,  assist- 
ant general  manager 

of  WNDU-TV,  as- 
sumes added  duties  of 

station  manager.  Ray 

Jackson  appointed  station's  chief  engi- neer. 

Willard  J.  Stone  joins  WMHT  (TV), 
etv  ch.  17,  Schenectady,  N.  Y.,  as 
graphics  director.  David  J.  Robertson 

appointed  WMHT's  studio  supervisor. 
Robert  D.  Horan,  member  of  pr  de- 

partment of  International  Telephone  & 
Telegraph  Corp.,  New  York,  joins 
WCHS-TV  Charleston,  W.  Va.,  as  news 
director.  He  succeeds  John  D.  Hurd, 

who  resigned  to  become  executive  sec- 
retary of  West  Virginia  Republican  Ex- 
ecutive Committee. 

Roger  Michein,  for 
past  three  years  sales 
manager  of  WFRV- 
TV  Green  Bay,  Wis., 

joins  Black  Hawk 
Broadcasting  Co.  as 
general  manager  of 
KWWL-TV  Waterloo- 
Cedar  Rapids,  Iowa. 

Buck  Herring,  for- 
merly with  KEWB  Oakland,  joins 

KROY  Sacramento,  both  California,  as 
program  director. 

Martin  Campbell  resigns  as  executive 
director  of  KERA-TV  (etv  ch.  13) 
Dallas. 

Andrew  C.  Pearson,  freelance  pho- 
tographer and  son  of  NBC  News  cor- 

respondent Leon  Pearson,  joins  NBC 
News  as  cameraman-correspondent  in 
Southeast  Asia.  Mr.  Pearson  will  be 
based  in  Hong  Kong. 

Jonathan  Schiller,  former  music  di- 
rector and  air  personality  with  WROW- 

Mr.  Michein 

AM-FM  Albany,  N.  Y.,  and  WPRO- 
FM  Providence,  R.  I.,  joins  WZIP-AM- 
FM  Cincinnati,  in  similar  capacity. 

Bob  Carlson,  member  of  promotion 
staff  of  KOAT-FM-TV  (educational) 
Portland,  Ore.,  named  promotion  di- 

rector, succeeding  Chuck  Wenstrom, 
who  has  been  appointed  director  of 
office  of  information  and  production 
services  of  extension  division  of  Oregon 

State  System  of  Higher  Education,  par- 
ent organization  of  KOAT-FM-TV. 

John  H.  Bezner,  program  department 
coordinator  of  WCAU-TV  Philadel- 

phia, appointed  director  of  audience 

promotion. 
PROGRAMMING 

Dominic  Frontiere,  production  exec- 
utive and  musical  director  of  Daystar 

Productions,  elected  executive  vp  of 

Daystar  Corp.  Ron  Silverman,  assist- 
ant to  producer-director  Mark  Robson, 

signed  by  Daystar  Productions  as  pro- duction associate. 

Robert  G.  Wolfson,  engineer,  teacher 
and  advisor  to  mayor  of  Phoenix  and 
governor  of  Arizona,  elected  to  board 
of  directors  of  Television  City  Arizona, 
projected  studios  for  production  of 
films  for  tv  and  theatrical  use  as  well 

as  industrial,  educational  and  commer- 
cial films.  Mr.  Wolfson  will  supervise 

all  films  made  for  government  use  by 
TCA  and  will  also  serve  as  liaison  be- 

tween studio  and  government  groups. 

Edward  W.  Wood  Jr.,  general  manager 
of  CBS  Housewives  Protective  League, 
appointed  national  sales  manager  of 
Cellomatic  Industrial  Productions,  divi- 

sion of  Screen  Gems.  Before  joining 
CBS,  Mr.  Wood  was  vp  for  sales  of 
MBS. 

Paul  Lyday,  member  of  advertising 
department  of  National  General  Corp., 
Los  Angeles,  named  director  of  adver- 

tising and  publicity  for  National  The- 
atres. He  succeeds  Fay  S.  Reeder,  who 

will  undertake  special  assignment  in 
connection  with  Yuma  (Ariz.)  Theatre. 
Joe  VIeck,  in  charge  of  advertising  and 

exploitation  for  circuit's  Inter-Mountain 
theatres,  transfers  to  home  office  adver- 

tising department  in  Beverly  Hills. 
Michael  S.  Kievman,  former  central 

division  manager  of  Ziv-UA,  joins 
Warner  Bros.  Tv  as  central  division  dis- 

trict sales  manager,  with  offices  in  Cin- 
cinnati. Benjamin  De  Augusta,  former 

head  booker  at  MGM-Tv,  joins  War- 
ner's New  York  office  as  traffic  man- 

ager. Gerald  Green,  former  producer  of 
Today  show,  named  producer  of  Chet 

Huntley  Reporting.  Eliot  Frankel,  as- 
sociate producer  of  Huntley -Brinkley 

Report,  promoted  to  producer.  Both  are 
NBC-TV  programs.  Messrs.  Green  and 
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Mr.  Lewine 

NATAS  chief  re-elected 

Robert  F.  Le- 

wine,  CBS-T\". Hollywood,  has 
been  re-elected 

president  of  Na- 
tional Academy 

of  Television 
Arts  &  Sciences. 

Ted  Cott,  presi- 
dent. Oakland 

Production,  was  elected  executive 
vp  of  NATAS:  Loren  L.  Ryder, 

Ryder  Sound  Sers'ices.  was  re- 
elected secretary',  and  Mort  Wer- 

ner, NBC,  was  elected  treasurer. 

New  vps  representing  their  chap- 
ters are;  Thomas  Van  A.  Duke- 

hart  (Baltimore  I  .James  W.  Beach 

I  Chicago) .  Seymour  Be rns  i Holly- 
wood). Don  Tuckwood  (Phoe- 

nix). Mark  Russell  (St.  Louis). 

Kenneth  Langley  i  San  Francis- 
co). Lee  Schulman  (Seattle), 

and  Robert  M.  Adams  (Washing- 
ton). 

Frankel  fill  posts  formerly  held  by 
Reuven  Frank,  who  will  produce  sev- 

eral NBC  News  specials  next  season. 

Allan  Armer,  former  executive  pro- 
ducer of  The  Untouchables,  signed  to 

develop  new  properties  for  future  tv 
production  by  Desilu  Productions, 
Holh'wood. 

John  Durant  named  film  editor  at 
Essex  Productions.  Hollywood,  for  col- 

or film  footage  shot  of  Frank  Sinatra's 
world  tour  on  behalf  of  children's  and 
youth  organizations  and  charities.  Film 
is  being  edited  for  possible  network  tv 
showing  to  raise  money  for  under- 

privileged children  in  U.  S. 

Robert  Walker,  associate  producer 
for  Tandem  Productions,  named  direc- 

tor of  casting  department  of  Four  Star 
Tv.  Hollvwood. 

ALLIED  FIELDS 

Russell  S.  Tate  Jr. 
elected  president  and 
chief  executive  officer 
of  Market  Research 

Corporation  of  Amer- 
ica. New^  York.  He 

succeeds  Samuel  G. 
Barton,  founder  of 
23-year-old  company, 
who  has  been  named 

chairman  of  board.  Since  joinina 

MRCA  in  1952.  Mr.  Tate  has'ser%-ed 
as  director  of  marketing,  vp  for  corpor- 

ate planning,  and  president  of  Mathe- 
matical, Princeton-based  subsidiary  spe- 
cializing in  application  of  mathematical 

Mr.  Tate 

sciences  to  business  and  government. 
Previously,  he  was  vp  for  sales  of  Con- 

tinental Milk  Co.,  Chicago. 

EQUIPMENT  &  ENGINEERING 

R.  F.  Herr,  Philco  vp  and  former 

head  of  corporation's  TechRep  Div., 
named  director  of  long-range  planning 
and  overall  corporate-government  rela- 

tions, reporting  to  Charles  E.  Beck, 
Philco  president.  Other  changes  an- 

nounced: H.  E.  Hockeimer,  to  general 
manager  of  new  communications  & 
electronics  division:  Dr.  S.  Dean  Wan- 
less,  to  vp  and  general  manager  of 
computer  division,  and  E.  F.  Canfield, 
to  director  of  corporate-government 
product  planning  and  marketing  staff. 

R.  Paul  Comstock  Jr.,  Jack  E.  Ross 
and  Gerald  L.  Shroff  join  TRW  Com- 

puters Co..  division  of  Thompson  Ramo 
Wooldridge  Inc.,  Los  Angeles,  as  dis- 

trict sales  managers  in  electronics 

firm's  Canoga  Park,  Calif..  New  York 
City  and  Houston.  Tex.,  regional  offices, 
respectively.  Mr.  Comstock  was  execu- 
ti\e  vp  for  marketing  at  ITA  Elec- 

tronics Corp..  Philadelphia:  Mr.  Ross 
was  staff  planning  engineer  for  Arabian 
American  Oil  Co.  in  New  York:  and 
Mr.  Shroff  was  chief  of  technical  com- 

puter sen.-ices  for  Signal  Oil  &  Gas  Co. 
in  Los  Angeles. 

James  J.  Badaracco,  New  England 
regional  sales  manager  of  RCA  Senlce 

Co..  named  manager  of  company's  edu- cational tv  receiver  and  distribution 
systems  sales  in  New  York. 

INTERNATIONAL 

Ralph  Foster,  former  president  of 
Meridian  Films  Ltd..  Toronto,  joins  Key 
Film  Productions  Ltd..  that  city,  in 
similar  capacity. 

Wally  Rewegan,  manager  of  CKWS 
Kingston.  appointed  manager  of 
CHEX  -  AM  -  T\'  Petersborough.  both 
Ontario.  He  succeeds  Jack  Weather- 
wax,  former  manager  of  CHEX.  and 
Keith  Packer,  former  manager  of 
CHEX-TS".  who  resigned  to  join  North- 

ern Broadcasting  Co.  Ltd.  and  Thomp- 
son Daily  Newspapers,  respectively.  Mr. 

\\'eatherwax  will  ser^-e  as  national  radio- 
tv  sales  director  of  Northern  Broadcast- 

ing, with  headquarters  in  Toronto.  Roy 
Hofstetter  appointed  manaaer  of 

CKWS-AM-T\'  Kingston. 

J.  Robert  Kerns,  with  Storer  Broad- 
casting Co.  for  21  years,  named  general 

adviser  of  ABC  international's  asso- 
ciated tv  station  in  Beirut.  Lebanon. 

While  with  Storer.  Mr.  Kerns  was  vp- 
managing  director  of  several  Storer  sta- 

tions. Among  Storer  stations  with  which 

he  sen.-ed  were:  WAGA-T\'  Atlanta: 
^^AX■E-T^■    Philadelphia;  WBRC-T\' 

Birmingham.  Ala.:  WSAl-AM-FM  Cin- 
cinnati, and  N\'HIZ  Zanesville,  Ohio. 

Dennis  Woolings  joins  news  depart- 
ment of  CHLM  Toronto. 

Peter  A.  York,  executive  vp  of  Bu- 
reau of  Broadcast  Measurement,  To- 

ronto, resigns  to  become  director  of 

Ontario  government's  industrial  de- N  elopment  department,  that  city. 

DEATHS 

Ralph  MacFarland,  50.  founder  of 
Hawaii's  Aloha  Radio  Network,  died 
July  16  of  heart  attack  in  Miami  (Fla.) 
Heart  Institute. 

Harvey  Dinkins, 

61,  farm  ser^-ice  di- 
rector of  WSJS-AM- 

FM-T\'  Winston-Sa- 
lem. N.  C.  died  July 

1 6  in  that  city.  He 
had  been  confined  to 
hospital  since  May 
15,  when  his  iUness 

was  diagnosed  as  can- 
cer. Mr.  Dinkins  began  broadcasting 

farm  program  on  WSJS  in  1946,  and 
soon  afterward  was  named  farm  ser\'- 
ice  director.  Among  many  awards  and 
citations  he  received  during  his  reporter- 

Mr.  Dinkins 

ROHN TOWERS 

STAND  THE  TEST! 

Heavj-  ice  loading,  coupled  with  high 
w^inds,  is  the  severest  of  all  tests  for  a 
tower.  It  PROVES  sturdiness  and 
sound  engineering.  Below  is  a  ROHN 
Communication  Tower  that  clearly- withstood  such  a  test. 

For  Towers  That  Can  Stand  Rigorous 
Abuse,  Call  or  Write.  Complete  engineer- 

ing and  erection  service  available. 

ROHN  MaJiufacturing  Co. 

I 

p.  O.  Box  2000 
Peoria,  Illinois 

"Pioneer  Manufacturer  of 

Towers  of  AM  Kinds" REPRESENTATIVES  WORLD-WIDE 
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broadcast  career  were  those  from  Na- 
tional Grange,  American  Forest  Prod- 

ucts Industries,  and  North  Carolina 
Farm  Bureau. 

Erich  SaxI,  72,  attorney  in  general 
counsel's  office  of  Federal  Communica- 

tions Commission,  died  of  heart  attack 
July  12  at  Washington  Sanitarium.  Mr. 
Saxl  joined  FCC  in  1948. 

Karl  F.  Steinmann,  62,  attorney  and 
former  owner  of  WCUM-AM-FM 
Cumberland,  Md.,  died  July  13  at  his 
home  in  Baltimore. 

Robert  Codman  Hanes,  43,  member 
of  KNX-AM-FM  Los  Angeles  news  de- 

partment since  1957,  died  of  cardiac 
arrest  July  12  in  Los  Angeles  County 
Hospital.    He  had  been  hospitalized 

since  July  5  for  infection  of  intestinal 
tract. 

Quentin  Maclean,  66,  first  theatre 
organist  heard  over  British  Broadcast- 

ing Corp.,  died  July  9  in  Toronto.  Mr. 
MacLean,  who  had  been  in  Canada 
since  1939,  until  recently  played  on 
CBC  network  programs  from  CBL 
Toronto. 

 FOR  THE  RECORD 

STATION  AUTHORIZATIONS,  APPLICATIONS 

As  compiled  by  Broadcasting  July  1 1 
through  July  18  and  based  on  filings, 
authorizations  and  other  actions  of  the 
FCC  in  that  period. 

This  department  includes  data  on 
new  stations,  changes  in  existing  sta- 

tions, ownership  changes,  hearing  cases, 
rules  &  standards  changes,  routine 
roundup  of  other  commission  activity. 

Abbrevations:  DA — directional  antenna,  cp 
— construction  permit.  ERP — effective  radi- 

ated power,  vhf — very  high  frequency,  uhf 
—ultra  high  frequency,  ant. — antenna,  aur. — 
aural,  vis. — visual,  kw — kilowatts,  w-watts. 
mc — megacycles.  D — day.  N — night.  LS — 
local  sunset,  mod. — modification,  trans.— 
transmitter,  unl. — unlimited  hours,  kc — kilo- 

cycles. SCA — subsidiary  communications  au- 
thorization. SSA — special  service  authoriza- 

tion. STA — special  temporary  authorization. 
SH — specified  hours.  * — educational.  Ann. — Announced. 

New  tv  stations 
APPLICATIONS 

Carona,  Calif. — Kaiser  Industries  Corp. 
Bestg.  Division.  Uhf  ch.  52  (698-704  mc); 
ERP  1014  kw  vis.,  507  kw  aur.  Ant.  height 
above  average  terrain  2995  ft.,  i.oove 
ground  237  ft.  Estimated  construction  cost 
$1,285,394:  first  year  operating  cost  $550,000; 
revenue  $500,000.  P.O.  address  300  Lakeside 
Dr..  Oakland  12.  Studio  location  Carona; 
trans,  location  near  Los  Angeles,  on  Mt. 
Wilson.  Geographic  coordinates  34°  13'  29" 
N.  Lat.,  1180  03'  47"  W.  Long.  Trans.  RCA 
TTU-25B;  ant.  RCA  TFU-24.  Legal  counsel 
Wilmer,  Cutler  &  Pickering,  Washington, 
D.C.:  consulting  engineer  Jansky  &  Bailey, 
Washington.  D.C.  Principals:  applicant  is 
corporation  made  up  of  over  50  stockhold- 

ers. Applicant  is  licensee  of  KHVH-AM-TV 
Honolulu,  and  KHJK  (TV)  Hilo,  both  Ha- 

waii. Ann.  July  16. 
San  Francisco,  Calif. — Kaiser  Industries 

Corp.  Bestg.  Division.  Uhf  ch.  44  (650-656 mc);  ERP  113.3  kw  vis.,  56.9  kw  aur.  Ant. 
height  above  average  terrain  1260.5  ft., 
above  ground  275  ft.  Estimated  construc- 

tion cost  $1,200,799;  first  year  operating  cost 
$550,000;  revenue  $500,000.   P.O.  address  300 

Lakeside  Dr.,  Oakland  12.  Studio  location 
San  Francisco;  trans,  location  on  San  Bruno 
Mt.,  1.6  miles  south  of  San  Francisco  city 
limit.  Geographic  coordinates  37°  41'  07" 
N.  Lat.;  122°  25'  56"  W.  Long.  Legal  coun- 

sel Wilmer,  Cutler  &  Pickering,  Washing- 
ton, D.C;  consulting  engineer  Jansky  & 

Bailey,  Washington.  D.C.  Principals:  appli- 
cant is  corporation  made  up  of  over  50 

stockholders.  Applicant  is  licensee  of 
KHVH-AM-TV  Honolulu,  and  KHJK  (TV) 
Hilo,  both  Hawaii.    Ann.  July  16. 

Existing  am  stations 
ACTIONS  BY  FCC 

WDOW  Dowagiac.  Mich. — Granted  in- 
creased power  on  1440  kc,  D,  from  500  w  to 

1  kw;  conditioned  that  pre-sunrise  opera- 
tion with  daytime  facilities  precluded  pend- 

ing final  decision  in  Doc.  14419.  Action  July 
18. 
KCKC  San  Bernardino,  Calif.— Granted 

increased  daytime  power  on  1350  kc  from 
500  w  to  5  kw,  continued  nighttime  opera- 

tion with  500  w,  and  change  from  DA-N  to 
DA-2;  conditions  and  pre-sunrise  opera- 

tion with  da.ytime  facilities  precluded  pend- 
ing final  decision  in  Doc.  14419.  Action  July 18. 

WLTC  Gastonia,  N.  C— Designated  for 
hearing  application  to  increase  power  on 
1370  kc,  D,  from  1  kw  to  5  kw;  made  WLCM 
Lancaster.  S.  C,  and  WHEE  Martinsville, 
Va.,  parties  to  proceeding.   Action  July  18. 
Ouachita  Valley  Radio  Corp.  &  Camden 

Community  Bcstrs..  Camden,  Ark. — Desig- nated for  consolidated  hearing  applications 
for  new  am  stations — Ouachita  on  1450  kc, 
250  w-N.  1  kw-LS.  and  Camden  on  1420  kc, 
1  kw.  D.   Action  July  18. 
WDEA  Ellsworth.  Maine — Granted  change 

of  facilities  from  1350  kc,  1  kw,  D.  to  1370 
kc,  5  kw,  D;  remote  control  permitted:  and 
pre-sunrise  operation  with  daytime  facilities 
precluded.  Grant  as  conditioned  meets  re- 

quest in  petition  of  Storer  Bestg.  Inc. 
(WSPD),  Toledo,  Ohio.   Action  July  18. 
Wyman  N.  &  Willa  M.  Schnepp,  Abilene, 

Kans.  &  Valley  Bestg.  Co.,  Beloit,  Kans. — 
Designated  for  consolidated  hearing  appli- 

cations for  new  daytime  am  stations  to  op- 
erate on  1560  kc.  250  w.  Action  July  18. 

KXKW,  General  Communications  Inc.,  La- 
fayette, La.  &  South  Mississippi  Bestg.  Co., 

Mississippi  City,  Miss. — Designated  for  con- olidated  hearing  applications  of  KXKW  to 
increase  daytime  power  on  1520  kc  from 
500  w  to  10  kw,  continued  nighttime  op- 

eration with  500  w,  and  change  from  DA-1 
to  DA-2  but  with  DA,  D-CH,  only,  and 
South  Mississippi  for  new  station  on  1520 
kc,  5  kw,  but  with  1  kw  CH,  DA.  D;  made 
WLOX  Biloxi,  Miss.,  and  WJBI  Indian 
Rocks  Beach,  Fla..  parties  to  proceeding. Action  July  18. 

Capitol  Telecasting  Co.  &  Austin  Bestg. 
Inc.,  Austin,  Texas — Designated  for  consoli- 

dated hearing  applications  for  new  tv  sta- tions to  operate  on  ch.  24.  Action  July  18. 
KFNV  Ferriday,  La. — Designated  for  hear- 

ing application  to  change  frequency  from 
1600  kc  to  1390  kc,  continued  daytime  op- eration with  1  kw;  made  KFRA  Franklin, 
party  to  proceeding.  Comr.  Lee  dissented. Action  July  18. 
WMID  Atlantic  City,  N.  J.— Granted  re- newal of  license.  Chmn.  Minow  and  Comr. 

Bartley  dissented.  Action  July  18. 
WBAX  Wilkes-Barre,  Pa. — Granted  in- 

creased daytime  power  on  1240  kc  from  250 
w  to  1  kw,  continued  nighttime  operation 
with  250  w;  remote  control  permitted:  con- 

ditions. By  letter,  dismissed  opposing  peti- 
tion by  WPEL  Montrose,  Pa.  Action  July 

13. Gulf   South   Bcstrs.   Inc.,   Houma.   La. — Designated  for  hearing  application  for  new 
daytime  am  station  to  operate  on  1010  kc, 
500  w,  DA;  made  WJMR  New  Orleans,  and 
KDLA  DeRidder,  parties  to  proceeding.  Ac- tion July  13. 
Queen  City  Radio  Station,  Tullahoma, 

Tenn.  &  Cannon  Bestg.  Co..  Woodbury, 
Tenn. — Designated  for  consolidated  hearing 
applications  for  new  daytime  am  stations 
to  operate  on  1540  kc,  500  w.  Action  July  13. 
Alfred  Ray  Fuchs.  Grants.  N.  M.  &  C.  M. 

Rouse,  Milan,  N.  M. — Designated  for  con- 
solidated hearing  applications  for  new  day- 

time am  stations  to  operate  on  560  kc,  500 
w:  made  FAA  party  to  proceeding.  Action 
July  13. 
WBIR  Booneville,  Miss. — Granted  mod.  of 

license  to  change  specified  operating  hours 
on  1400  kc,  250  w;  without  prejudice  to  any 
action  commission  may  deem  necessary  as 
result  of  its  final  action  on  pending  appli- 

cations for  renewal  of  licenses  of  stations 
WBIP  Booneville.  WTUO  Tuoelo.  WGCM 
Gulfport,  all  Mississippi,  WBOP  Pensacola, 
Fla..  and  WTUG  Tuscaloosa,  Ala.  Comr. 
Bartley  dissented.  Action  July  13. 

■  By  letter,  commission  granted  request 
by  North  Carolina  Tv  Inc.  (licensee  of 
WITN-TV,  and  controlling  interest  in  WITN. 
both  Washington,  North  Carolina)  and  as- 

signed call  letters  WITN-FM  to  its  recently 
authorized  fm  station  in  Grifton,  N.  C. Action  July  13. 

■  By  memorandum  opinion  &  order,  com- mission granted  applications  for  renewal  of 
licenses  of  WGGH  Marion,  III.;  KCUE  Red 
Wing.  Minn.:  KNED  McAlester.  Okla.: 
KRMS  Osage  Beach,  Mo.,  and  WAXX  Chip- 

pewa Falls,  Wis.,  each  with  condition  pre- 
cluding presunrise  operations  with  daytime 

facilities  pending  final  decision  in  Doc. 
14419.  WCAE  Inc  (WRYT)  Pittsburgh,  Pa., 
and  Hearst  Corp.  [WISN  (TV)]  Milwaukee, 
Wis.,  petitioned  for  inclusion  of  condition. 
Chmn.  Minow  and  Comr.  Lee  dissented: 
voted  to  defer  action.    Action  July  13. 

APPLICATIONS 

KVRH  Salida,  Colo. — Cp  to  increase  day- 
time power  from  250  w  to  1  kw  and  install 

new  trans.  Ann.  July  18. 
KTRC  Santa  Fe,  N.  M. — Cp  to  increase 

daytime  power  from  250  w  to  1  kw  and 
install  new  trans.   Ann.  July  16. 

New  am  station 

APPLICATION 

Golden  Meadow.  La. — John  A.  Egle,^  Re- 
quest dated  July  5.  1962;  by  same  for  STA 

EDWIN  TORNBERG 

&  COMPANY,  INC. 

Negotiators  For  The  Purchase  And  Sale  Of 
Radio  And  TV  Stations 

Appraisers  •  Financial  Advisors 

New  York— 60  East  42nd  St.,  New  York  17,  N.  Y.  •  MU  74242; 
West  Coast— 1357  Jewell  Ave.,  Pacific  Grove,  Calif.  •  FR  5-3164 
Washington— 711  14th  St.,  N.W.,  Washington,  D.  C.  •  Dl  7-8531 
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AM 
FM 
TV 

SUMMARY  OF  COMMERCIAL  BROADCASTING 

Compiled  by  BROADCASTING,  July  18 

ON  AIR 

Cps. 

Lie. 

3,674 934 
48r 

69 
66 
78 

CPS 
Not  on  air 

143 
201 

87 

TOTAL  APPLICATIONS 
For  new  stations 

669 

180 

120 

OPERATING  TELEVISION  STATIONS 

Compiled  by  BROADCASTING,  July  18 

Commercial 
Non-Commercial 

VHF 
471 

42 

UHF 91 
17 

COMMERCIAL  STATION  BOXSCORE 

Compiled  by  FCC  May  31 

Licensed  (all  on  air) 
Cps  on  air  (new  stations) 
Cps  not  on  air  (new  stations) 
Total  authorized  stations 
Applications  for  new  stations  (not  in  iiearing) 
Applications  for  new  stations  (in  hearing) 
Total  applications  for  new  stations 
Applications  for  major  changes  (not  in  hearing) 
Applications  for  major  changes  (in  hearing) 
Total  applications  for  major  changes 
Licenses  deleted 

Cps  deleted 

TOTAL 
TV 

562 

59 

AM FM 

TV 

3,737 997 

484' 

63 47 

76 

142 196 83 

3,879 1,193 

654^ 

437 99 37 164 

21 

60 
601 

120 

97 

462 99 35 
53 5 12 

515 
104 

47 

0 0 0 
0 7 0 

'There  are  in  addition,  10  tv  stations  which  are  no  longer  on  the  air,  but  retain  their 
licenses.  ̂ Includes  one  ST'\. 

to  construct  and  operate  am  station  at 
Gold  Meadow,  in  accordance  with  pro- 

posals set  forth  in  application  filed  by  Mr. 
Egle.  or  by  entering  into  agreement  for 
operation  of  station  as  set  forth  under  terms 
and  conditions  in  application,  as  filed  by 
KLFT  Radio  Inc.  (Requests  1600  kc,  1  kw, 
D  with  remote  control).  Ann.  July  12. 

Existing  fm  station 
ACTION  BY  FCC 

KEEN-FM  San  Jose,  Calif.— Granted  ap- 
plication and  extended  time  to  Oct.  31  to 

complete  construction  of  its  fm  station.  By 
letter,  denied  petition  by  Foothill  Bcstg. 
Corp.  (KPGM-FM).  Los  Altos,  for  leave  to 
amend  its  application  to  specify  frequency 
100.3  mc  in  lieu  of  104.1  mc  and  designate 
amended  application  for  consolidated  hear- 

ing with  KEEN-FM;  returned  KPGM-FM 
apphcation  as  unacceptable  for  filing.  Ac- tion July  18. 

New  fm  stations 

APPLICATIONS 
Ogden,  Utah — Clifford  E.  Peterson.  101.9 

mc,  20  kw.  Ant.  height  above  average  ter- rain 49  ft.  P.O.  address  299  Chimes  View 
Dr..  Ogden.  Estimated  construction  cost 
$13,300;  first  year  operating  cost  $15,000: 
revenue  $13,500.  Principal:  Mr.  Peterson  is 
sole  owner.  Applicant  has  16  interest  in 
United  Bcstg.  Co.  Ann.  July  13. 
Loves  Park,  HI. — Loves  Park  Bcstg.  Co. 

100.5  mc,  3.11  kw.  Ant.  height  above  aver- 
age terrain  140.5  ft.  P.O.  address  1309  So. 

Central  Ave..  Rockford,  111.  Estimated  con- 
struction cost  $5,840:  first  year  operating 

cost  and  revenue  to  be  figured  jointly  with 
am  operation.  Principal:  Angelo  Joseph 
Salvi  is  sole  owner.  Mr.  Salvi  is  permittee 
of  WLUV  Loves  Park,  which  is  now  under 
construction.    Ann.  July  13. 
Columbia  City.  Ind. — Clair  R.  &  Bernlce 

L.  Reed.  106.5  mc,  3.478  kw.  Ant.  height 
above  average  terrain  147.5  ft.  P.O.  address 
304  W.  Ellsworth  St.,  Columbia  City.  Esti- 

mated construction  cost  $23,045;  first  vear 
operating  cost  $22,000;  revenue  $30'.000. Principals:  Clair  R.  and  Bernlce  L.  Reed, 
each  SO'^.  Both  have  interest  hardware  and variety  store.  Ann.  July  12. 
*Kirkland.  N.  Y. — Trustees  of  Hamilton 

College.  88.7  mc,  .016  kw.  Ant.  height  above 
average  terrain  190.6  ft.  P.O.  address  Hamil- 

ton College,  Clinton.  N.  Y.  Estimated  con- 
struction cost  $5,698:  first  year  operating 

cost  $1,150.  Principals:  members  of  the 
Board  of  Trustees  of  college.  Ann.  July  6. 

OTHER  ACTIONS 
■  Commission  granted  Rural  Bcstg.  Co. 

renewal  of  license  for  WCHJ  Brookhaven, 
Miss.,  for  period  terminating  July  1,  1963, and  sent  licensee  letter  which  said: 

■  "Information  in  possession  of  commis- sion, of  which  you  have  been  advised,  in- 
dicates that  on  various  occasions  diu-ing past  renewal  period  you  have  operated  sta- 

tion without  regularly  employing  fuU  time 
first-class  operator,  in  violation  of  Sec.  3.93 
(c)  of  commission's  rules.  In  response  to official  notice  of  violation  citing  above  mat- 

ter, you  denied  that  you  did  not  have  first- 
class  operator  in  regular  full-time  employ- 

ment. At  later  inspection,  when  above  vio- 
lation was  again  noted,  you  retracted  your 

earlier  denial.  It  appears  that  subsequently 
you  did  have  full  time  first  class  operator 
and  that  you  are  now  in  compliance  with 
commission's  rules. 
■  "In  order  to  afford  you  reasonable  op- portunity to  demonstrate  to  commission 

that  you  will  fulfill  your  obligations  as 
commission  licensee,  your  application  for 
renewal  of  license  is  granted  for  period 
terminating  at  3:00  a.m.  on  July  1.  1963. 
This  procedure  will  permit  commission  to 
rev'iew  your  operations  as  thev  exist  one year  from  date  of  this  action,  by  which 
time  you  will  have  had  sufficient  time  to 
demonstrate  your  intention  to  comply  with 
applicable  requirements  of  commission's 
rules  &  regulations."   Action  July  18. 

■  Commission  granted  renewal  of  license 
of  KBMY  Billings  Bcstg.  Co.,  Billings, 
Mont.,  but,  by  separate  letter,  warned  li- 

censee of  its  obligations  under  commission's editorializing  policy.  Commission  consid- 
ered complaint  by  Clyde  T.  Ellis,  general 

manager  of  National  Rural  Electric  Co- 
operative Assn..  of  station  editorials  in 

September  of  1960  which  attacked  him  in 
connection  with  station's  opposition  to  es- tablishment of  public  utility  districts  in 
Montana.    Commission   concluded   that  in 

failing  to  supply  copies  of  editorials  prompt- ly to  Mr.  Ellis  and  delaying  in  affording 
him  opportunity  to  reply  to  them,  station 
had  not  fully  met  requirements  of  com- 

mission's "fairness  doctrine."  Action  July 13. 
■  Commission  renewed  licenses  of  North 

Dakota  Bcstg.  Inc.,  KXGO-AM-TV  Fargo 
and  KXJB-TV  Valley  City,  N.  D.,  and  South 
Dakota  Tv  Inc.,  KXAB-TV  Aberdeen,  S.  D. 
In  so  doing,  it  advised  state  Sen.  Charles 
L.  Murphy,  Mandan,  N.  D..  that  review  of 
his  complaints,  made  in  late  1960,  about 
failure  of  North  Dakota  Bcstg.  Co.  to  grant 
him  "equal  time"  did  not  come  under  pro- visions of  Sec.  315  and  that  actions  of 
broadcasting  company  were  not  inconsist- 

ent with  principles  enunciated  in  commis- 
sion's editorializing  policy.  Action  July  13. 

■  By  memorandum  opinion  &  order,  com- mission granted  applications  for  renewal  of 
licenses  of  ■WGGH  Marion,  111.;  KCUE  Red Wing.  Minn.;  KNED  McAlester,  Okla.; 
KRMS  Osage  Beach,  Mo.,  and  WAXX  Chip- 

pewa Falls,  Wis.,  each  with  condition  pre- 
cluding presimrise  operations  with  daytime 

facilities  pending  final  decision  in  Doc. 
14419.  WCAE  Inc.  (WRYT),  Pittsburgh.  Pa., 
and  Hearst  Corp.  (WISN).  Milwaukee.  Wis.. 

petitioned  for  inclusion  of  condition.  Chmn. 
Minow  and  Comr.  Lee  dissented;  voted  to 
defer  action.   Action  July  13. 

■  By  memorandum  opinion  &  order,  com- mission denied  request  by  Assn.  of  Federal 
Communications  Consulting  Engineers  for 
one-month  extension  of  time  from  July  23 
to  file  reply  comments  in  proceedings  on 
short-spaced  "drop-in"  vhf  tv  assignments in  Oklahoma  City,  Okla.:  Johnstown.  Pa.; 
Baton  Rouge.  La.;  Dayton,  Ohio;  Jackson- ville, Fla.;  Birmingham,  Ala.;  Knoxville, 
Tenn.  and  Charlotte,  N.  C.  Commission  is 
convinced  that  ample  time  has  been  af- 

forded all  parties  to  prepare  reply  com- 
ments and  that  prompt  consideration  of 

matters  in  these  docs,  requires  maintenance 
of  the  July  23  date.   Action  July  13. 

■  By  order,  commission  exempted  broad- cast stations  from  filing  notification  and  cer- tification of  authorization  for  rebroadcast 
of  another  station's  programs  when  they rebroadcast  State  Defense  Network  (fm) 
programs  because  latter  contribute  to  pro- tection of  life  and  property.  Necessary 
amendments  to  Sees.  3.121  (b).  3.291  (b), 
3.591  (b)  and  3.655  (b)  of  rules  covering 
various  broadcast  services  were  made.  Ac- tion July  13. 

WORLD  SERIES  OF  YACHTING 

EXCLUSIVE 

FOR 
YOUR 

MARKET 

f  1  1 

Here's  your  opportunity  to  present  and  profit  from  expert 
color  and  description  of  four  to  seven  days  of  the  exciting 
America  %  Cup  Races,  direct  from  the  scene  off  the  shores  of 
Newport,  Rhode  Island!  We  will  feed  your  station  seven  to 
fourteen  broadcasts  per  day  (one  to  two  minutes  in  length) 

starting  September  15th.  Cost:  $100  per  day  complete,  F.O.B. 
Newport,  Rhode  Island.  For  details  contact  Arnold  Lerner, 

General  Manager,  WADK,  Newport,  Rhode  Island.  Phone 
846-1540.  Area  Code  401. 
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Ownership  changes 
ACTIONS  BY  FCC 

WNRI,  Friendly  Bcstg.  Inc.,  Woonsocket, 
R.  I. — Granted  acquisition  of  negative  con- 

trol (50%  each)  by  Joseph  A.  Britt  and 
John  T.  Costa  through  purchase  of  Daniel 
Rubino's  10%  interest;  consideration  $4,000. Action  July  18. 
WAPX,  The  Southland  Bcstg.  Co.,  Mont- 

gomery, Ala. — Granted  (1)  renewal  of  li- cense and  (2)  assignment  of  license  from 
Ralph  M.  AUgood  and  Grover  Wise  to  Wal- ton of  Montgomery  Inc.  (Leon  S.  Walton, 
R.  I.  Vanderpool,  Jr.,  and  James  R.  Plais- 
ance);  consideration  $105,000.  Walton,  as- 

signee president,  owns  KJET  Beaumont, 
Tex.,  and  WNOO  Chattanooga,  Tenn.,  and 
has  interest  in  KANB  Shreveport,  and 
KMLB  Monroe,  La.;  Plaisance  has  interest 
in  KMLB.   Action  July  18. 
KWNT,  Doralcar  Associates  Inc.,  Daven- 

port, Iowa — Granted  assignment  of  licensee 
to  Robert  W.  and  Oneita  G.  Schmidt;  con- 

sideration $95,000.    Action  July  18. 
KFGT,  Flagstaff  Bcstg.,  Flagstaff,  Ariz.— Granted  assignment  of  cp  from  Marvin  J. 

Colangelo  and  Howard  George  Hetzler  to 
Eugene  C.  Phillippi;  consideration  $4,000. 
Action  July  18. 
KTRE-AM-TV,  Forest  Capital  Bcstg.  Co., 

Lufkin,  Texas — Granted  transfer  of  control from  R.  W.  Wortham  Jr.,  et  al.,  to  Forest 
Capital  Communications  Corp.  (R.  G.  Lewin, 
president);  consideration  $750,000  for  100%; 
five  stockholders  have  99%  interest  in  sta- 

tion KLTV  (TV)  Tyler.  Comr.  Bartley  dis- 
sented.   Action  July  18. 

KPOR,  Quincy  Valley  Bcstrs.,  Quincy, 
Wash. — Granted  (1)  renewal  of  license  and 
(2)  assignments  of  licenses  (retaining  trade 
name)  from  (a)  Donald  R.  Nelson.  L.  D. 
Adcox,  Gene  R.  Johnsick  and  Richard  C. 
Singleton  to  same  less  Singleton,  who  sold 
his  15%  interest  to  Nelson  for  $500,  and 
(b)  from  Nelson,  Adcox  and  Johnsick  to 
Nelson,  Johnsick  and  Patricia  Ann  Nelson 
through  gift  of  Adcox's  10%  interest  to  the Nelsons.    Action  July  18. 
WATP,  Pee  Dee  Bcstg.  Co.,  Marion,  S.  C. 

• — By  order,  commiission,  on  showing  of 
compliance  with  exceptions  to  three-year 
holding  rule,  granted  assignment  of  license 
to  Raymond  A.  Somers;  consideration 
$35,000.   Action  July  18. 
WILZ,  Holiday  Isles  Bcstg.  Co.,  St.  Peters- 

burg Beach,  Fla. — By  order,  commission,  on showing  of  compliance  with  exceptions  to 
three-year  holding  rule,  granted  transfer  of control  from  Harriette  C.  Spence,  executrix 
of  the  estate  of  Edmund  A.  Spence,  to 
Charles  W.  Mackev  and  Richard  L.  Marsh; 
consideration  $105,517  for  58%,  interest  sub- 

ject to  certain  adjustments.  Transferees 
own  WGGG  Gainesville.  Action  July  18. 
WVGT,  WMDF  Inc.,  Mount  Dora,  Fla.— 

Granted  assignment  of  license  to  Robert  A. 
Lewis  (state  court  appointed  trustee  of  sta- 

tion's assets);  consideration  $2,500  for  par- tial reimbursement  of  operating  expenses, 
and  agreement  not  to  engage  in  radio 
broadcasting  within  15  miles  of  Mount  Dora 
for  five  years.  Action  July  13. 
KWSL,  G  &  P  Enterprises,  Grand  Junc- 

tion, Colo. — Granted  (1)  renewal  of  license 
and  (2)  assignment  of  license  from  Wallace 
R.  Geiger  and  H.  T.  Puckett  to  Mesa  Best?. 
Co.  (V.  A.  Buckmaster,  president);  consid- 

eration $26,000.  Action  July  13. 
KRNO,  KRNO  Inc.,  San  Bernardino,  Calif. 

— Granted  transfer  of  control  from  Genree 
W.  Boiling.  G.  Wm.  Boiling  III,  Cecil  L. 
Trigg  and  Jack  Vaughn  to  Southwest  States 
Inc.;  consideration  $15,000  each  to  Vaughn 
and  Trigg  for  23%%  interest  each,  and  $1 
to  the  Boilings  for  521/2%  interest  and  their 
release  from  promissory  notes  and  obliga- tions. Southwest  States  is  licensee  of 
KROD-AM-TV  El  Paso,  KOSA-TV  Odessa, 
and  KVII-TV  Amarillo,  all  Texas.  Action July  13. 
KMET,  Komet  Radio  Inc.,  Paradise,  Calif. 

— Granted  assignment  of  license  to  Arthur 
L.  Bray;  consideration  involves  $6,000  rent- 

al for  lease  of  real  estate  and  equioment 
for  one  year,  with  option  to  renew  for  an 
additional  five  years  for  $30,000.  Station 
went  off  air  May  12  and  has  permission  to 
remain  silent  for  period  ending  Dec.  1. 
Action  July  13. 
WXLI,  The  Laurens  County  Bcste.  Co., 

Dublin,  Ga. — Granted  assignment  of  license 
and  cp  from  Herbert  I.  Conner  and  C.  Theo- 

dore Kirby  to  latter  and  Raymond  C. 
Palmer,  d/b  under  same  name;  considera- 

tion sale  by  Conner  of  his  52%  interest  to 
Palmer  for  $15,000  and  relief  from  liability 
for  debts  of  assignor  partnership.  Action 
July  13. 
WKMK,  James  B.  Childress,  Blountstown, 

Fla. — Granted  assignment  of  cp  to  Apalachi- 
cola  Valley  Bcstg.  Inc.  (Joe  F.  Durham  Jr., 
president);  consideration  $2,274  for  out-of- pocket  expenses.  Robert  D.  Sidwell,  15.5% 
stockholder,  owns  WJOE  Ward  Ridge,  Fla, 
Action  July  13. 
KWHT-TV,  Standard  Electronics  Corp., 

Goodland,  Kans. — Granted  assignment  of  li- 
censes to  KAYS  Inc.  (KAYS  AM-TV  Hays, 

Kans.);  consideration  $152,500,  Ross  Beach 
Jr.,  assignee  president,  Robert  E.  Schmidt, 
vice  president,  and  estate  of  Ross  Beach, 
Sr..  own  KLOE,  Goodland.   Action  July  13. 
KFQD,  Anchorage  Bcstrs.  Inc.,  Anchorage, 

Alaska — Granted  assignment  of  licenses  to 
KFQD  Inc.  (Miller  C.  Robertson  and  Mat- 

thew N.  Clapp,  Jr.);  consideration  $165,780 
and  agreement  not  to  compete  in  radio  or 
tv  within  50  miles  of  Anchorage  for  five 
years.  Robertson  has  50%,  interest  in  KUEN 
Wenatchee,  Wash.   Action  July  13. 
KTIX,  Edward  J.  Birney  liquidating  trus- 

tee, Seattle.  Wash. — Granted  assignment  of 
license  to  Chem-Air  Inc.  (KETO-FM  Seat- 

tle; KPAM,  KPFM  Portland,  Greg.);  con- 
sideration $230,000,  which  will  be  disbursed 

to  creditors  under  supervision  of  court. 
William  E.  Boeing  Jr.,  100%  owner  of  as- 

signee, and  his  mother  own  90%j  of  KIDO 
Boise,  Idaho.   Action  July  13. 

■  Commission  granted  assignment  of  li- censes of  WINS  New  York,  N,  Y,,  from 
Gotham  Bcstg.  Corp.  to  Westinghouse  Bcstg. 
Inc.;  consideration  $10,000,000,  conditioned 
that  assignment  shall  not  take  effect  until 
the  submission  by  assignee  of  a  request  for 
dismissal  of  application  for  renewal  of  its 
station  WBZA,  Springfield,  Mass.  Chmn. 
Minow  concurred,  stating:  "I  voted  for 
hearing  on  renewal  of  this  station's  license. Majority  of  commission,  however,  decided 
otherwise.  In  light  of  that  determination 
and  my  belief  that  present  transfer  serves 
public  interest  I  concur  in  today's  action." Westinghouse  parent  company  or  its  sub- 

sidiaries own  KDKA-AM-FM-TV  Pitts- 
burgh, Pa.;  KYW-AM-FM-TV  Cleveland, Ohio;  WBZ-AM-FM-TV  Boston,  Mass.; 

WBZA  Springfield,  Mass.;  KEX  Portland. 
Oreg.;  WOWO  Fort  Wavne.  Ind.;  WIND 
Chicago,  111.;  KPIX  (TV)  San  Francisco, 
Calif.,  and  WJZ-TV  Baltimore,  Md.  Action July  13. 

■  Commission  granted  (1)  renewal  of  li- 
censes of  Express  Publishing  Co.,  KENS-AM- TV  San  Antonio,  Texas;  (2)  transfer  of 

control  from  Frank  G.  Huntress  Jr.,  Frank 
G.  Huntress  III,  Katherine  H.  Minter,  W.  A. 
Druce  and  estate  of  George  W.  Bracken- 
ridge  through  sale  of  their  stock  to  Caller- 
Times  Publ.  Co.,  Reporter  Publ.  Co.,  Affil- 

iated Newspapers  Inc.,  and  San  Angelo 
Standard  Inc.,  increasing  their  holdings  in 
Express  Publ.  Co.  from  36.83%,  to  99.2%,; 
consideration  $6,256,000  and  agreement  to 
employ  Huntress  Jr.  as  chmn.  of  board  for 
5  years  at  annual  salary  of  $65,000  and 
thereafter  as  consultant  for  additional  5 
years  at  annual  salary  of  $12  000;  and  (3) 
assignment  of  license  of  KENS  to  Texas 
Star  Bcstg.  Co.  (Roy  Hofheinz,  president), 
conditioned  that  assignment  not  be  con- summated until  Hofheinz  has  disposed  of 
his  stock  interest  and  directorshio  in  sta- 

tion KRYS  Corpus  Christi;  consideration 
$700,000.  In  addition  to  KRYS.  Hofheinz  has 
interest  in  KTRK-TV  Houston.  By  letter, 
commission  dismissed  petition  by  Interna- 

tional Typographical  Union  opoosing  trans- fer of  control  application.   Action  July  3. 
KCUE.  Hiawatha  Valley  Bcstg.  Inc.,  Red 

Wine,  Minn. — Granted  assignment  of  license 
to  Hiawatha  Valley  Public  Service  Bcstrs. 
Inc.  (George  L.  Brooks  and  D.  Eldon  Lum); 
consideration  $82,500.   Action  July  13. 

APPLICATIONS 
KBBA  Benton,  Ark. — Seeks  assignment  of 

license  from  Sam  Preston  Bridges  and  C. 
Lavelle  Langley  (each  50%).  d/b  as  Benton 
Bcstg.  Service,  to  Mr,  Langley  (100%)  tr/as 
same.  Consideration  $33,631.  Mr.  Langley 
has  no  other  broadcast  interests.  Ann.  July 18. 

WSYL  Sylvania,  Ga. — Seeks  assignment  of license  from  Edwin  H.  Bass,  sole  owner, 
d/b  as  Sylvania  Bcstg.  System,  to  Mr.  Bass 
(49%)  and  W.  Herbert  Brannen  (51%).  tr/ 
as  Sylvania  Bcstg.  System  Inc.  Considera- tion $10,000.  Mr.  Brannen  is  owner  of  food 
market.    Ann.  July  18, 
KMAS  Shelton,  Wash. — Seeks  acquisition 

of  positive  control  of  permittee  corporation 
by  Bruce  E.  Jorgenson  (present  50%)  and 
Thomas  G.  Townsend  (45%),  through  sale 
of  stock  by  Allen  Lamb  (5%).  Mr.  Jorgen- son will  own  53%  and  Mr.  Townsend  47%. 
Consideration  $200.   Ann.  July  18. 
KMAS  Shelton,  Wash. — Seeks  relinquish- ment of  control  by  Bruce  E.  Jorgenson 

(53%)    and    Thomas    C.    Townsend  (47%), 

through  sale  of  stock  of  permittee  corpora- 
tion to  Robert  Sheetz.  Mr.  Jorgenson  will 

own  40%,  Mr.  Townsend  38%,  and  Mr. 
Sheetz  22%,  Consideration  $3,500.  Mr. 
Sheetz  is  former  manager  of  KAPA  Ray- 

mond, Wash.    Ann.  July  18. 
KCHU-TV  San  Bernadino.  Calif.— Seeks 

assignment  of  cp  from  Norman  H.  Rogers, 
sole  owner,  to  KCHU  Tv  Inc.  No  financial 
consideration  involved,  assignment  is  in  or- 

der to  gain  financial  advantages  of  corpora- tion. Ann.  July  18. 

WTHM  Lapeer,  Mich. — Seeks  assignment 
of  cp  from  Robert  L.  Taylor,  James  Harris. 
Robert  A.  Tripp,  Edward  P.  Oyster.  William 
A.  and  Robert  M.  Myers  (each  16.6%),  d/b 
as  Lapeer  Bcstg.  Co.,  to  same  individuals 
tr/as  Lapeer  Bcstg.  Inc.  No  financial  con- sideration involved.   Ann.  July  17. 
KDMO  Carthage,  Mo. — Seeks  assignment of  license  from  John  J.  Daly,  sole  owner,  to 

George  A.  and  Ruth  I.  Kolpin  (each  50%), 
tr/as  Carthage  Bcstg.  Co.  Consideration 
$80,000,  Mr.  Kolpin  is  former  employe  of 
CBS  and  Mrs.  Kolpin  is  presently  employed 
by  KDMO.  Ann.  July  17. 
WYTI  Rocky  Mount,  Va. — Seeks  relin- quishment of  positive  control  of  licensee 

corporation  by  S.  L.  Goodman  (60%),  to 
Lester  L.  Williams  (100%).  through  sale  of 
stock.  Consideration  $17,500.  includes  posi- tive control  of  WODY  Bassett,  Va. 
WODY  Bassett,  Va. — Seeks  relinquishment of  positive  control  of  licensee  corporation  by 

S.  L.  Goodman  (60%),  to  Lester  L.  Williams 
(100%).  through  sale  of  stock.  Considera- 

tion $17,500.  Mr.  Williams  owns  40%  of  li- censee corooration  of  WYTI  Rocky  Mount, 
Va.   Ann.  July  17. 
KFIL  Santa  Ana.  Calif. — Seeks  assignment of  license  and  SCA  from  Gus  S.  Malpee, 

sole  owner,  d/b  as  KFIL  Bcstg.  Co.,  to  cor- 
poration, so  as  to  gain  financial  advantages 

of  corporate  status.  No  financial  considera- tion involved.   Ann.  July  17. 
WXIV  Windermere.  Fla. — Seeks  assign- 

ment of  license  from  Louis  E.  Latham,  own- 
er, d/b  as  Orange  County  Bcste.  Co.,  to 

Thomas  H.  Moffit,  tr/as  individual;  consid- 
eration $60,000.  Mr.  Moffit  is  owner  of  ad- 

vertising agency  and  former  announcer  for 
WIP  Philadelphia,  Pa.    Ann.  July  12. 
WTAE  (TV)  Pittsburgh,  Pa.— Seeks  trans- fer of  negative  control  of  corporation 

through  sale  of  60.000  shares  of  stock  (50%) 
from  Earl  F.  Reed  and  Irwin  D.  Wolf,  as 
trustees  for  individual  stockholders,  to  The 
Hearst  Corp.  (100%);  consideration  $10,600  - 
000.  Transferee  is  licensee  of  WBAL-AM- 
FM-TV  Baltimore,  and  WISN-AM-FM-TV. Milwaukee,  and  is  the  parent  company  of 
WCAE  Inc.,  licensee  of  WRYT-AM-FM Pittsburgh.   Ann.  July  12. 
KBMT  Beaumont,  Tex. — Seeks  relinquish- 

ment of  negative  control  of  permittee  cor- poration by  Randolph  C.  Reed  and  N.  D. 
Williams  (each  50%).  through  sale  of  stock 
to  Thomas  S.  Reed  II  (5%),  N.  D.  Williams, 
trustee  of  N.  D.  Williams  Investment  Trusts 
(5%),  and  L.  L.  Williams,  trustee  of  The Noel  Douglas  Williams  Jr.  Trust  (5%). 
Messrs.  Reed  and  Williams  will  then  have 
45%  and  40%,  respectively.  Considerations: Thomas  S.  Reed  will  pay  $2,500;  $2,500  to 
N.  D.  Williams  from  trust  apd  the  same 
amount  from  N.  D.  Williams  Jr.  Ann.  July 
12. 

WTVP  (TV)  Decatur,  111.— Seeks  assign- 
ment of  license  and  cp  from  WTVP-Metro- politan  Bcstg.   Corp.   to    Metromedia  Inc. Metromedia  Inc.  owns  all  stock  of  transfer 

and  there  is  no  consideration  involved  as 
transfer  is  for  simalification  of  financial 
matters.  Ann.  July  6. 
WLIQ  Mobile.  Ala. — Seeks  assignment  of license  from  Frank  Conwell  and  E.  W. 

Jemison  (each  507ir).  d/b  as  Jemcon  Bcstg, 
Co..  to  Messrs.  Conwell  and  Jemison  and 
R.  V.  McMullen  (each  33.33%).  tr/as  Jemcon 
Bcstg.  Inc.  No  financial  consideration  in- volved. Mr.  McMullen  has  been  general 
manager  of  WLIQ  since  its  inception.  Ann. 
July  2. 

Hearing  cases 
INITIAL  DECISIONS 

■  Hearing  Examiner  Thomas  H.  Donahue 
issued  initial  decision  looking  toward  deny- 

ing application  of  Inter-Cities  Bcstg.  Co. for  new  am  station  to  operate  on  1220  kc. 
1  kw.  DA,  D.  in  Livonia,  Mich.,  for  failure 
to  comply  with  or  warrant  waiver  of  Sec. 
3.28(d)  of  rules.  Action  July  13. 

■  Hearing  Examiner  Basil  P.  Cooper  is- 
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sued  initial  decision  looking  toward  grant- 
ing application  of  John  Laurino,  tr/as  Vir- 

ginia Regional  Bcstrs.,  for  new  am  station 
to  operate  on  1410  kc,  5  kw,  D,  in  Chester, 
Va.;  conditioned  that  pre-sunrise  operation 
with  daytime  facilities  precluded  pending 
final  decision  in  Doc.  14419.  Action  July  13. 

OTHER  ACTIONS 
■  By  memorandum  opinion  &  order,  com- mission (1)  vacated  and  set  aside  June  5 

chief  hearing  examiner's  memorandum opinion  &  order  which  (a)  approved  agree- 
ment by  South  Florida  Amusement  Inc., 

and  Coral  Television  Corp.  providing  for 
dismissal  of  South  Florida's  application  for new  tv  station  on  ch.  6  in  Perrine,  Fla., 
and  (b)  granted  Coral's  application  for  new station  on  that  ch.  in  South  Miami,  Fla., 
and  (2)  remanded  proceeding  to  presiding 
hearing  examiner  for  further  proceedings 
under  commission's  Jan.  3  ruling  which vacated  initial  decision  and  reopened  record 
for  further  testimony  on  eight  specific  is- 

sues inquiring  into  character  qualifications 
of  Sherwin  Grossman,  controlling  principal 
of  South  Florida.  Action  July  18. 

■  By  decision,  commission  granted  ap- 
plication of  Crawford  County.  Bcstg.  Co.  to 

change  facilities  of  'WTIV  Titusville,  Pa., from  1290  kc,  500  w,  D,  to  1230  kc.  500 
w-D,  250  w-N;  engineering  condition.  Chmn. Minow  not  participating;  Comr.  Cross  con- 

curred. Dec.  12,  1961  initial  decision  looked 
toward  this  action.  Action  July  18. 

■  By  decision,  commission  granted  ap- 
plication of  New  Bcstg.  Inc.,  for  new  class 

b  fm  station  to  operate  on  107.5  mc  in  New 
York,  N.  Y.,  denied  application  of  Herbert 
Muschel,  and  dismissed  for  want  of  pro- 

secution application  of  Independent  Bcstg. 
Co.,  seeking  same  facilities.  Comr.  Ford 
not  participating.  Oct.  17,  1961  initial  deci- 

sion looked  toward  grant  of  new  application 
and  denial  of  both  Muschel  and  Independ- 

ent. Action  July  18. 
■  By  memorandum  opinion  &  order,  com- 

mission (1)  denied  petition  by  Fifth  Market 
Bcstg.  Inc.,  for  reconsideration  and  grant 
of  its  application  to  increase  power  of 
WGSM  Huntington,  Long  Island,  N.  Y.,  on 
740  kc,  D,  from  1  kw  to  5  kw,  DA,  with  1 
kw-CR,  non-DA;  and  (2)  on  its  own  motion, enlarged  issues  to  determine  whether 
WGSM  proposal  complies  with  Sec.  3.28(d) 
(3)  of  rules  and  if  not  whether  circum- 

stances exist  which  would  warrant  waiver. 
Action  July  18. 

■  By  memorandum  opinion  &  order,  com- 
mission denied  petition  by  The  Y  T  Corp. 

for  waiver  of  interim  fm  criteria  with 
respect  to  its  application  for  new  fm  sta- 

tion in  Palo  Alto,  Calif.  Commission  stated: 
"In  view  of  commission's  determination that  waiver  of  interim  fm  criteria  is  war- 

ranted only  in  those  proceedings  where 
Initial  decision  has  issued  prior  to  date 
(December  6,  1961)  of  adoption  of  interim 
criteria,  waiver  in  regard  to  instant  pro- 

ceeding in  which  hearing  was  completed  but 
initial  decision  had  not  issued  prior  to 
December  6,  1961,  is  inappropriate.  Comr. 
Cross  dissented  and  issued  statement.  Ac- 

tion July  18. 
■  By  order,  commission  stayed  effective 

date  of  April  3  initial  decision  which 
looked  toward  revoking  license  of  Mandan 
Radio  Assoc.  for  KBOM  (1270  kc,  1  kw-LS 
250  w-N),  Bismarck-Mandan,  N.  D.,  for unauthorized  transfer  of  control  and  other 
violations,  pending  consideration  of  plead- 
mg  by  Caoital  Bcstg.  Inc.,  applicant  for 
KBOM  facilities,  and  related  statement  of 
KBOM.  Action  July  18. 

■  By  memorandum  opinion  &  order,  com- 
mission (1)  set  aside  April  12,  1961  decision 

which  granted  application  of  Sheffield  Bcstg. 
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Co.  for  new  am  station  to  operate  on  1290 
kc,  1  kw,  D,  in  Sheffield,  Ala.,  and  which 
denied  application  of  J.  B.  Fait  Jr.,  for 
similar  facilities,  also  subsequent  orders 
affirming  grant,  and  (2)  reopened  record 
and  designated  applications  for  further 
hearing  on  concentration  of  control  and 
overlap  issues  to  make  determination  on 
compliance  by  Sheffield  with  Sees.  3.35(a) 
and  (b)  of  rules,  and  by  Fait  with  Sec. 
3.35(b).  To  extent  noted,  Falt's  petition  for reconsideration  was  granted.  All  previous 
evidence  relative  to  new  issues  will  be 
considered  along  with  new  evidence  to  be 
adduced.  If  both  parties  are  qualified  under 
rules,  new  comparative  decision  will  be 
reached  in  light  of  entire  record.  Comrs. 
Hyde,  Ford  &  Cross  dissented.  Action  July 
18. 

■  By  order,  commission  (1)  denied  peti- 
tion by  Triangle  Publications  Inc.,  to 

clarify  or  enlarge  issues  in  proceeding  on 
its  application  to  change  trans,  location  of 
station  "WNHC-TV  (ch.  8),  New  Haven, Conn.,  and  (2)  on  own  motion,  enlarged 
issues  to  determine  facts  and  circumstances 
which  led  to  WNHC-TV's  proposal  to change  trans,  site  and  select  specific  site 
herein  proposed,  and  facts  concerning 
WNHC-TV's  plans  or  intentions  with  respect 
to  proposed  station  operations  with  par- 

ticular reference  to  programming  (live,  net- 
work and  film)  and  community,  communi- ties or  areas  which  station  will  seek  to 

serve  and  be  identified  with.  Comrs.  Hyde 
and  Craven  dissented.  Action  July  18. 

■  By  memorandum  opinion  &  order,  com- 
mission (1)  granted  permission  for  Tv 

Corp.  of  Michigan  Inc.  (WILX-TV,  ch.  10), 
Onondaga,  Mich.,  to  withdraw  its  protest, 
and  (2)  after  evaluating  situation  in  light 
of  previous  findings  as  well  as  those  ac- tions of  which  official  notice  was  taken 
and  pursuant  to  Court  of  Appeals  opinion, 
reaffirmed  Feb.  15,  1961  order  which  af- 

firmed Sept.  22,  1959  grant  of  application 
of  WOOD  Bcstg.  Inc.,  to  change  trans,  loca- 

tion of  WOOD-TV  (ch.  8),  Grand  Rapids, 
increase  ant.  height  by  two  feet,  to  1,000 
ft.,  and  make  other  changes.  Chmn.  Minow 
and  Comrs.  Bartley  and  Ford  not  par- 

ticipating. Action  July  18. 
■  By  memorandum  opinion  &  order,  com- mission denied  in  all  respects  petitions  by 

Eleven  Ten  Bcstg.  Corp.  for  (1)  recon- sideration of  March  15  decision  which 
denied  its  application  for  renewal  of  li- 

censes of  am  station  KRLA  and  auxiliary 
and  license  to  cover  cp,  Pasadena.  Calif., 
(2)  remand  for  further  hearing,  and  (3) 
oral  argument  on  its  petition  for  recon- sideration. Action  July  18. 

■  March  15  decision  was  resolved  on 
basis  of  hearing  issues  to  determine  (a) 
whether,  in  lieht  of  its  operations  since 
it  acquired  KRLA,  licensee's  assignment application  program  proposals  were  made 
in  good  faith;  (b)  whether  licensee  operated 
KRLA  contrary  to  public  interest  in  light 
of  manner  in  which  "Find  Perry  Allen" contest  was  conducted:  (c)  whether  sta- 

tion's program  logs  were  altered  to  deceive commission;  (d)  whether,  since  assignment. 
Jack  Cooke,  alien,  has  exercised  control 
with  respect  to  KRLA's  operations  contrary to  Sec.  310  of  Communications  Act  and  FCC 
rules  and  regulations;  and  (e)  whether  in 
light  of  evidence  adduced  pursuant  to 
those  issues,  grant  of  Eleven  Ten's  ap- plications would  serve  public  interest,  con- venience and  necessity. 

■  Memorandum  opinion  stated  that  "our decision  rested  upon  simple  proposition 
that  licensee,  knowing  that  his  station  'was 
in  mess,'  cannot  leave  town  for  months, leave  actual  operation  and  management  of 
station  in  hands  of  others,  and  reasonably 
except  commission  to  close  its  eves  to 
what  occurred  during  absence  of  licensee 
because  of  latter's  unawareness  of  what was  happening.  It  was,  and  remains,  our 
view  that  licensee's  lack  of  familiarity with  station  operation  and  management  mav 
reflect  indifference  tantamount  to  lack  of 
control;  that  commission  must  insist  upon 
effective  exercise  by  licensee  of  actual  con- 

trol over  station  operation  and  manage- 
ment; and  that  only  by  holding  licensee 

accountable  for  operation  and  management 
of  station  can  there  be  any  assurance  that 
operation  and  management  will  be  respon- 

sible." 
■  In  denying  request  to  reopen  record, 

commission  stated:  "Upon  careful  consid- eration of  all  of  its  arguments.  Eleven 
Ten  has  not  persuaded  us  that  our  views 
concerning  Donald  Cooke's  efforts  to  mis- lead commission  should  be  altered.  Facts 
upon  which  commission  rests  its  conclu- 

sions in  this  area  are  set  forth  in  great 
detail  in  paragraphs  8-12  of  our  decision, 

and  notwithstanding  Eleven  Ten's  elaborate 
attempt  to  explain  them,  such  facts  never- theless remain  unchanged.  We  believe  that 
these  facts  admit  of  no  reasonable  inter- 

pretation other  than  set  forth  in  our  de- 
cision and  we  regard  Eleven  Ten's  attempt to  whitewash  such  facts  or  to  dismiss  ob- 
vious problems  raised  thereby  as  mere 

differences  of  opinion  or  as  result  of 
faulty  memory  as  singularly  unconvincing 
and  inadequate.  We  adhere  to  views  ex- 

pressed in  our  decision  and  reaffirm  our 
conclusions  that  Donald  Cooke  is  guilt.y  of 
efforts  to  mislead  commission.  To  conclude 
otherwise  would  require  us  to  ignore  facts 
of  record."  Action  July  18. 

■  By  separate  order  in  above  proceeding, 
commission  also  denied  petitions  for  re- 

consideration by  Lake  Congregational 
Church  of  Pasadena  and  by  Immaculate 
Conception  Church  of  Los  Angeles,  since 
it  appears  that  religious  programming  of- 

fered by  station  KRLA  does  not  outweigh 
considerations  underlying  conclusions  reach- 

ed in  commission's  decision.  By  letters,  it 
rejected  petitions  by  International  Brother- hood of  Electrical  Workers,  Los  Angeles 
County  Epilepsy  Society,  United  Steel- 
workers  of  America,  AFL/CIO,  and  Ameri- can Federation  of  Radio  and  Tv  Artists. 
Action  July  18. 

■  By  memorandum  opinion  &  order,  com- mission approved  agreement  whereby 
Seminole  Bcstg.  Co.  witlidraws  its  applica- 

tion for  new  daytime  am  station  to  operate 
on  1500  kc  with  1  kw  power  at  Donalson- ville,  Ga.  and  competing  applicant.  Radio 
Donalsonville  will  reimburse  Seminole  for 
$1,500  expenses  in  prosecuting  its  applica- 

tion. By  separate  action.  Commission 
granted  Radio  Donalsonville  application, 
conditioned  that  pre-sunrise  operation  witli 
daytime  facilities  precluded  pending  final 
decision  in  Doc.  14419.  Action  July  18. 

■  By  memorandum  opinion  &  order,  com- mission, on  its  own  motion,  designated  for 
hearing  application  of  KATV  Inc.,  to  change trans,  location  of  tv  station  KATV  (ch.  7), 
Little  Rock,  Ark.,  from  about  14  miles  nortii 
of  Pine  Bluff  to  about  50  miles  northwest 
of   that   city   and   12  miles  west  of  Little 
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Bock  and  increase  ant.  height  to  1,862  ft. 
above  average  terrain;  made  City  of  Pine 
Bluff  and  Pine  Bluff  Chamber  of  Commerce, 
who  petitioned  to  deny,  parties  to  proceed- 

ing wliich  will  be  held  in  Pine  Bluff  as 
requested  by  petitioners  at  time  to  be  later 
set.  (Proposed  ant.  would  rise  1,794  ft.,  the 
second  tallest  in  pending  applications.)  Ac- tion July  18. 

■  By  two  memorandum  opinions  &  orders, 
commission  designated  for  separate  hear- 

ings applications  for  new  daytime  am  sta- tions in  Riverton,  Wyo.,  of  (1)  William 
L.  Ross,  to  operate  on  1370  kc,  1  kw  and 
(2)  Hugh  Jordan  Stock,  seeking  740  kc, 
1  kw.  Both  applications  and  opposing  peti- 

tions by  station  KVOW  Riverton's  only existing  am  station,  raise  question  as  to 
whether  Riverton  and  surrounding  area 
can  support  operation  of  two  or  more  am 
stations  and,  because  of  this  question,  valid- 

ity of  predicted  revenues  of  applicants, 
and,  therefore,  their  financial  qualifications 
are  in  doubt.  Accordingly,  each  application 
is  designated  for  hearing  to  determine 
whetlier  applicant  is  financially  qualified  to 
construct  and  operate  his  proposed  station, 
and  whether  his  estimate  of  expected  rev- 

enues is  reasonable.  In  addition,  tower 
issue  with  respect  to  air  navigation  is  at- tached to  stock.  KVOW  was  made  party  to 
each  proceeding,  and  FAA  was  also  made 
party  to  stock  proceeding.   Action  July  18. 

■  By  order,  commission  designated  for 
hearing  applications  of  Desert  Bcstg.  Inc. 
for  (1)  assignment  of  cp  of  station  KANT- 
FM  Lancaster,  Calif.,  to  Manuel  Martinez 
for  $19,937;  and  (2)  additional  time  to 
construct  station  on  issues  to  determine 
whether  reasons  offered  in  support  of  re- 

quest for  seventh  extension  of  completion 
date  constitute  showing  that  failure  to 
complete  construction  was  due  to  cause 
beyond  assignor's  control  or  of  for  other causes  suiJicient  to  warrant  further  exten- 

sion within  meaning  of  Sec.  309(b)  of  act 
and  Sec.  1.323(a)  of  rules;  wliether  grant 
would  be  consistent  with  commission's 
policy  against  "trafficking"  in  cps;  mis- representation and  concealment  of  material 
facts,  and  otlier  matters.  Action  July  18. 

■  By  decision,  commission  granted  ap- 
plications of  G.  Stuart  Nixon  for  new  class 

b  fm  station  in  San  Jose,  Calif.,  to  operate 
on  106.5  mc  with  ERP  18  kw  and  ant. 
height  272  ft.,  and  Franklin  Mieuli  to  in- 

crease power  of  station  KHIP  San  Fran- 
cisco, Calif.,  from  40  kw  to  80  kw,  con- 

tinued operation  on  106.9  mc  with  ant. 
height  1,140  ft.  Climn.  Minow  dissented; 
Comr.  Ford  not  participating.  June  7,  1961 
initial  decision  looked  toward  this  action. 
Action  July  13. 

■  By  memorandum  opinion  &  order,  com- 
mission denied  petition  by  Greenwich  Bcstg. 

Corp.,  Greenwich,  Conn.,  to  enlarge  issues 
in  am  consolidated  proceeding  in  Docs.  8716 
et  al.  to  include  determination  of  type  and 
character  of  programming  service  now  avail- 

able to  Greenwicli  from  licensed  am  sta- 
tions, particularly  WSTC  Stamford,  whether 

programming  needs  of  Greenwich  are  met 
by  such  programming,  and  whether  those 
needs  will  be  met  by  program  proposal  of 
petitioner.    Action  July  19. 

■  By  memorandum  opinion  &  order,  com- 
mission granted  petition  by  KWEN  Bcstg. 

Co.,  Port  Artliur,  Texas,  to  extent  of  en- 
larging issues  in  consolidated  proceeding 

on  its  application  for  new  am  station  and 
that  of  Vidor  Bcstg.  Inc.,  Vidor,  Texas,  to 
determine  whether  Vidor,  in  tlie  liglit  of 
facts  and  circumstances  surrounding  the 
convictions  for  tax  evasion  in  1951  of  its 
president  and  70  percent  stockholder,  Joseph 
D.  Irion,  has  requisite  character  qualifica- 

tions to  receive  grant;  denied  KWEN  peti- 
tion in  all  other  respects.  Action  July  13. 

Routine  roundup 

OTHER  ACTIONS 
■  By  memorandum  opinion  &  order,  com- 

mission designated  for  consolidated  hearing, 
before  hearing  officer  at  time  and  place  to 
be  designated  later,  12  applications  involved 
in  or  relating  to  proposed  transfer  of  certain 
broadcast  stations  of  NBC  Inc.,  and  RKO 
General  Inc.  In  brief,  they  cover  requests: 
1.  By  NBC  and  RKO  to  exchange  their 
respective  Philadelpliia  and  Boston  proper- 

ties (including  auxiliaries) — namely,  NBC's 
WRCV-AM-TV  (ch.  3),  Philadelphia,  for 
RKO's  WNAC-AM-TV  (ch.  7)  and  WRKO- 
FM  Boston;  2.  By  Philco  Bcstg.  Co.  to  con- 

struct new  tv  station  on  cli.  3,  Pliiladelpliia 
(now  occupied  by  NBC's  WRCV-TV).  and 
3.  For  renewal  of  licenses  of  NBC's  WRCV- 
AM-TV  Philadelphia,  and  RKO's  WNAC Boston. 

■  Commission  made  Attorney  General  of 

the  United  States  and  Westinghouse  Bcstg. 
Inc.,  parties  to  proceeding.  Action  July  18. 

■  Commission  adopted  report  on  its  in- quiry into  broadcast  in  1961  of  program 
series  entitled  "Living  Should  Be  Fun," featuring  Dr.  Carlton  Fredericks,  nutrition- 

ist, by  50  radio  stations.  It  held,  in  essense, 
tliat  proper  sponsorship  identification  sliould 
have  been  made  as  required  by  Sec.  317  of 
Communications  Act  and  that  some  stations 
failed  to  present  opposite  viewpoints  on  is- sues of  public  controversy,  as  required  by 
commission's  policy,  which  were  raised  in some  of  the  programs.  No  further  action  is 
contemplated  with  respect  to  past  violations 
of  Sec,  317,  but  commission  puts  all  licensees 
on  notice  that  they  must  exercise  reasonable 
diligence  in  investigating  and  ascertaining 
necessity  for  sponsorship  identification  to 
end  that  they  will  not  be  misled  nor  ignore 
situations  of  this  kind  in  future.  Commission 
adds  that  licensee  who  did  not  recognize  ap- 

plicability of  fairness  doctrine  in  broadcast- 
ing series  failed  in  performance  of  his  ob- 

ligations to  public.  Copy  of  report  will  be 
sent  to  Dr.  Fredericks  and  to  all  licensees 
wlio  received  commission's  letter  of  inquiry of  Dec.  6,  1961.   Action  July  18. 

■  Enactment  of  all-channel  tv  receiver 
legislation  has  caused  commission  to  reex- 

amine its  proposals  to  provide  "pool"  of UHF  frequencies  for  existing  VHF  licensees 
and  permit  dual  VHF-UHF  operation  by 
commercial  tv  licensees,  which  were  in- 

cluded in  Doc.  14229  concerning  fostering 
expanded  use  of  uhf  tv  channels.  Action 
July  18. 

ACTIONS  ON  MOTIONS 

By  Chairman  Newton  N.  Minow 
■  Granted  motions  by  Broadcast  Bureau 

and  E.  G.  Robinson  Jr.,  tr/as  Palmetto  Bcstg. 
Co.,  and  corrected  transcript  of  June  8 
oral  argument  in  proceeding  on  Palmetto's applications  for  renewal  of  license  of  sta- 

tion WDKD  Kingstree,  S.  C,  and  for  license 
to  cover  cp.  Action  July  16. 

By  Commissioner  T.  A.  M.  Craven 
■  Granted  petition  by  Mt.  Holly-Burling- 

ton Bcstg.  Co.,  and  extended  time  to  July  23 
to  file  replies  to  exceptions  in  proceeding  on 
its  application  and  Burlington  Bcstg.  Co. 
and  Burlington  County  Bcstg.  Co.  for  new 
am  stations  in  Mt.  Holly  and  Burlington, 
N.  J.  Action  July  16. 

■  Granted  petition  by  Gila  Bcstg.  Co.  and 
Lawrence  Ollason,  Receiver  in  Bankruptcy, 
and  extended  time  to  July  30  to  file  excep- 

tions to  initial  decision  in  proceeding  on 
Gila's  applications  for  renewal  of  licenses of  stations  KCKY  Coolidge,  Ariz.,  et  al.  Ac- 

tion July  16. 
■  Granted  petition  by  Broadcast  Bureau, 

and  extended  time  to  July  19  to  respond  to 
motion  by  The  Central  Connecticut  Bcstg. 
Co.  to  enlarge  issues  in  proceeding  on  appli- 

cation of  Rockland  Bcstrs.  for  new  am  sta- 
tion in  New  City,  N.  Y.  Action  July  13 

By  Chief  Hearing  Examiner 
James  D.  Cunningham 

■  Because  of  current  workload  of  Hearing 
Examiner  Annie  Neal  Huntting,  and  with 
consent  of  parties,  transferred  proceeding 
on  am  application  of  The  Torrington  Bcstg. 
Inc.  (WTOR),  Torrington,  Conn.,  to  Hearing 
Examiner  H.  Gifford  Irion  for  completion  of 
presiding  officer  duties.  Action  July  16. 

■  Granted  petition  of  Farmers  Bcstg.  Serv- ice Inc.,  to  extent  that  it  seeks  dismissal  of 
its  application  for  new  am  station  in  Lenoir, 
N.  C,  but  dismissed  application  with  pre- 
.ludice.  and  retained  in  hearing  status  ap- plication of  Alexander  Bcstg.  Inc.,  for  new 
am  station  in  Taylorsville,  N.  C.  Action 
July  13. 

■  Granted  petition  by  Haywood  County 
Bcstg.  Co.  for  dismissal  of  its  application  for 
new  am  station  in  Brownsville,  Tenn.,  but 
dismissed  application  with  prejudice  and 
terminated  proceeding.  Action  July  12 

■  Because  of  current  workload  of  Hearing 
Examiner  Annie  Neal  Huntting,  and  with 
consent  of  parties,  transferred  proceeding 
on  application  of  Williams  County  Bcstg. 
System  for  new  am  station  in  Bryan.  Ohio, 
to  Hearing  Examiner  Chester  F.  Naumowicz 
Jr.,  for  completion  of  presiding  officer  duties 
and  preparation  and  issuance  of  initial  de- cision. Action  July  11. 

■  Because  of  current  workload  of  Hearing 
Examiner  Annie  Neal  Huntting,  and  with 
consent  of  parties,  transferred  proceeding 
in  matter  of  American  Telephone  and  Tele- 

graph Co.  charges,  classifications,  regula- tions and  practices  for  and  in  connection 

with  chs.  for  off-the-air  pickup  and  relay  of 
tv  program  material  to  Hearing  Examiner 
Jay  A.  Kyle  for  completion  of  duties  of 
presiding  officer,  and,  upon  closing  of  record, 
for  certification  to  commission.  Action 
July  11. 

■  By  memorandum  opinion  &  order  in 
consolidated  am  proceeding  in  Docs.  8716  et 
al.,  granted  joint  petition  by  The  Greenwich 
Bcstg.  Corp.,  Greenwich,  Conn.,  Northcastle 
Radio  Inc.,  North  White  Plains,  N.  Y.,  and 
Milford  Bcstg.  Co.,  Milford,  Conn.,  for  ap- 

proval of  agreement  whereby  Greenwich 
and  Milford  would  pay  Northcastle  sum 
which,  under  various  circumstances,  may 
reach  a  maximum  of  $3,500  for  reimburse- 

ment of  expenses  incurred  in  connection 
with  latter's  application  for  new  am  station 
to  operate  on  1500  kc,  1  kw,  DA-D,  in  North 
White  Plains,  N.  Y.,  in  return  for  its  with- drawal; dismissed  Northcastle  application 
with  prejudice.  Action  July  10. 

By  Hearing  Examiner  Thomas  H.  Donahue 
■  Granted  petition  by  Oakland  Radio  Sta- 

tion Corp.  for  leave  to  amend  its  applica- tion for  new  am  station  in  Oakland,  Md.,  to 
specify  ant.  hight  of  199  feet  above  average 
terrain  instead  of  206  feet  now  proposed;  ap- 

plication is  consolidated  for  hearing  with 
am  applications  of  Franklin  Bcstg.  Inc. 
(WCEF),  Parkerburg,  W.  Va.,  and  Dennis 
A.  Sleighter  and  Willard  D.  Sleighter, 
Everett.  Pa.  Action  July  16. 

■  Upon  request  of  Franklin  Bcstg.  Inc. 
(WCEF),  Parkersburg,  W.  Va.,  and  with 
consent  of  other  parties,  extended  time  from 
July  11  to  July  13  for  submission  of  Franklin 
Bcstgs.  engineering  exhibit;  application  is 
consolidated  for  hearing  with  Oakland  Radio 
Station  Corp.  and  Dennis  A.  Sleighter  and 
Willard  D.  Sleighter  for  new  am  stations  in 
Oakland,  Md.  and  Everett,  Pa.  Action  July 12. 

By  Hearing  Examiner  Charles  J.  Frederick 
Cancelled  Oct.  15  hearing  and,  in  lieu 

therof,  scheduled  further  hearing  for  July 
17  in  proceeding  on  am  applications  of 
Monroeville  Bcstg.  Co.,  Monroeville,  and 
Miners  Bcstg.  Service  Inc.  (WMBA).  Am- 
bridge-Aliquippa,  Pa.  Action  Julj-  13. 
By  Hearing  Examiner  Millard  F.  French 
■  On  own  motion,  reopened  record  in  pro- ceeding on  applications  of  Speidel  Bcstg. 

Corp.  of  Ohio  and  Greene  County  Radio  for new  am  stations  in  Kettering  and  Xenia, 
Ohio,  and  scheduled  oral  argument  for  July 
18  on  petition  by  Greene  County  for  leave 
to  amend  its  application.  Action  July  12. 

■  On  own  motion,  scheduled  prehearing 
conference  for  July  19  in  Largo,  Fla.,  tv  ch, 
10  proceeding.  Action  July  12. 

By  Hearing  Examiner  Walther  W.  Guenther 
■  Formalized  by  order  action  taken  by 

examiner  at  July  12  oral  argument  in  con- nection with  joint  motion  by  respondents 
Connecticut  fv  Inc.,  and  Springfield  Tv 
Bcstg.  Corp..  to  quash  subpoenas  duces 
tecum  filed  June  28  in  proceeding  on  ap- 

plication of  Triangle  Publications  Inc. 
(WNHC-TV),  New  Haven,  Conn.,  and.  for 
reasons  stated  at  oral  argument,  denied 
joint  motion,  and  changed  date  from  July  3 
to  Aug.  31  for  production  of  specified  docu- ments. Action  July  12. 

■  Granted  motion  by  Rollins  Bcstg.  Inc. 
and  request  by  WHYY  Inc.  and  corrected 
transcript  of  record  and,  on  own  motion, 
made  further  corrections  to  transcript  in 
Wilmington,  Del.,  tv  ch.  12  proceeding.  Ac- tion July  11. 

By  Hearing  Examiner  Isadore  A.  Honig 
■  Granted  motion  by  R.  L.  McAlister  and 

oral  request  by  Broadcast  Bureau  and  ex- tended time  from  July  13  to  Sept.  4  to 
file  proposed  findings  and  from  July  23  to 
Sept.  17  to  file  replies  in  proceeding  on  Mc- 
Alister's  application  and  that  of  Western Bcstg.  Co..  for  new  am  stations  in  Odessa, 
Tex.  Action  July  11. 

■  Issued  memoranda  of  ruling  made  at 
Julv  11  conference  in  proceeding  on  am  ap- 

plications of  Don  L.  Huber.  Madison,  and Bartell  Bcstrs.  Inc.  (WOKY) ,  Milwaukee, 
Wis.,  granting  request  by  Bartell  and  ex- tending time  from  July  1  to  July  18  to 
respond  to  Huber's  amendatory  petition, scheduling,  on  own  motion,  oral  argument 
for  July  20  on  Huber's  amendatory  petition, 
scheduling  July  25  for  additional  exhibits 
to  be  supplied  by  Huber;  further  hearing on  issues  4  and  5  as  presently  constituted 
will  commence  on  July  26.  Action  July  11. 

By  Hearing  Examiner  Annie  Neal  Huntting 
■  Granted    petition    by    Rochester  Area 
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Educational  Tv  Assn.  Inc.,  for  leave  to 
amend  its  application  for  new  tv  station 
to  operate  on  ch.  13  in  Rochester.  N.  Y.,  to 
report  action  taken  June  13  by  its  Board 
of  Trustees  whereby  James  M.  Spinning, 
present  member  of  Board  of  Trustees,  was 
elected  to  replace  Reverend  William  M. 
Roche  as  Secretary,  changes  made  in  charac- 

ter of  proposed  main  studio  location,  and  re- 
affirmation of  policy  concerning  its  tem- 

porary check-signing  procedure.  Application 
is  in  ch.  13.  Rochester,  comparative  proceed- 

ing Action  July  12. 
■  Pursuant  to  agreement  of  parties,  ad- vanced Nov.  14  hearing  to  Oct.  1  in  remand 

proceeding  on  applications  of  The  Young 
People's  Church  of  the  Air  Inc.,  and  WJMJ Bcstg.  Corp.,  for  new  fm  stations  in  Phila- 

delphia, Pa.  Action  July  10. 
■  Granted  request  by  Mid-Cities  Bcstg. 

Corp.  to  extent  of  continuing  Oct.  1  further 
hearing  to  Oct.  9  in  proceeding  on  its  appli- cation and  La  Fiesta  Bcstg.  Co.  for  new 
am  stations  in  Lubbock,  Texas.  Action  July 
10. 

By  Hearing  Examiner  Jay  A.  Kyle 
■  Purusant  to  request  of  Broadcast 

Bureau  and  with  concurrence  of  applicant, 
rescheduled  for  2  p.m.,  July  18,  hearing 
scheduled  for  10  a.m.,  on  that  date  In  pro- ceeding on  am  apolicption  of  WIVY  Inc. 
(WIVY),  Jacksonville,  Fla.  Action  July  13. 
■  Scheduled  oral  argument  for  July  26 

on  motion  by  Redding-Chico  Tv  Inc.,  for 
leave  to  amend  its  application  for  new  tv 
station  to  ooerate  on  ch.  9  in  Redding,  Cali- 

fornia. Application  is  consolidated  for  hear- 
ing with  application  of  Northern  California 

Educational  Tv  Assn.  Inc..  for  new  station 
to  operate  on  ch.  9  in  Redding  (would  op- 

erate non-commercially ) .  Action  July  12. 

By  Hearine;  Examiner Chester  F.  Naumowicz  Jr. 
■  Granted  petition  bv  Birch  Bay  Bcstg. 

Inc.  (KARI),  Blaine,  Wash.,  for  leave  to 
amend  its  am  application  to  bring  its  pro- 

gramming proposals  up  to  date.  Action  Julv 12. 

By  Hearing  Examiner  Herbert  Sharfman 
■  Issued  memorandum  of  rulings  on  depo- 

sitions made  at  July  12  hearing  in  consoli- dated am  proceeding  on  applications  of 
Rockland  Bcstg.  Co.,  Blauvelt,  N.  Y.,et  al., 
granting  motions  by  Rockland  Radio  Corp., 
Spring  Valley,  N.  Y.,  directed  against  Rock- land Bcstrs.  Inc.,  Spring  Valley,  notice  to 
take  certain  depositions,  to  extent  that  pro- 

posed Michaels  deposition  shall  not  be  taken; 
against  Rockland  Bcstg.  Co.  notice  to  take 
depositions  of  Mrs.  Julia  Jacaruso,  et  al..  and 
rf  William  Scott  and  Raphael  Gould,  and 
depositions  shall  not  be  taken:  Rockland 
Bcstrs.  Inc..  against  Rockland  Radio  Corp. 
notice  to  take  deoositions  of  William  Parker, 
and  deposition  shall  not  be  taken;  and  by 
Broadcast  Bureau  against  proposed  deposi- tions of  Griffitli  Levin  and  Joseph  Michaels 
to  extent  that  Michaels  deposition  shall  not 
be  taken.  Action  July  13. 

B  I'^sued  memorandum  of  ruling  made 
at  July  10  further  prehearing  conference  in 
Docs.  14617  et  ol..  eranting  petition  by  Spa 
Bcstrs.  Inc.  (WSPN),  Saratoga  Springs, 
N.  Y.,  to  extent  of  continuing  July  16  hear- 

ing to  be  held  in  Saratoga  Springs,  N.  Y..  to 
date  in  Seotember  to  be  set  by  later  order, 
and  amending  July  16  return  date  of  all 
subpoenas  accordingly.  Action  July  10. 

BROADCAST  ACTIONS 
by  Broadcast  Bureau 
Actions  of  July  17 

WJBS.  Wallace  Rifkin,  DeLand,  Fla.— 
Granted  assignment  of  license  to  Radio  De- Land  Inc.;  consideration  $90,652. 
WACK.  Radio  Wayne  County  Inc.  New- 

ark, N.  Y. — Granted  assignment  of  license 
to  Radio  W.A.C.K.  Inc.  (Joseph  F,  Sova 
and  Lowell  W.  Paxson,  major  stockholders); 
$90,000. 
KPDO-FM  Port'and,  Oreg.— Granted  cp  to change  trans,  power  output  to  9.5  kw. 
WEAT  West  Palm  Beach,  Fla. — Granted 

cp  to  make  changes  in  ant.  system. 
WURI  (FM)  Lvnn,  Mass. — Granted  ex- tension of  authority  to  remain  silent  for 

period  ending  Oct.  15. 
■  Granted  e^tensi'->ns  of  comoletion  dates as  shown:  WWIL  Ft.  Lauderdale,  Fla.,  to 

Sent.  9;  WHOA  San  Juan,  P.  R.,  to  Dec.  29; 
KKOK  Lompoc.  Calif.,  to  Nov.  30;  WGRY 
Gary.  Ind..  to  Dec.  10;  WRWV  Waynesboro, 
Va.,  to  Oct.  1. 

Actions  of  July  16 
KPAC  Port  Arthur,  Tex. — Rescinded  ac- 

tion of  July  12  granting  renewal  of  license 
for  am  station  and  auxiliary. 
WIOK,  McLean  County  Bcstg.  Co.,  Nor- 

mal, 111. — Granted  assignment  of  cp  to  Mc- 
Lean County  Bcstg.  Inc. 

KLA-991  Las  Cruces,  N.  M.— Granted  mod. 
of  cp  to  change  type  trans,  and  ant.  system. 
KMCD  Fairfield,  Iowa — Remote  control 

permitted. 
Actions  of  July  13 

Union     Bcstg.     Inc.,     Farmerville,     La. — Granted  cp  for  new  am  station  to  operate 
on  1470  kc,  1  kw,  D;  condition. 
WCCW  Traverse  City.  Mich.— Granted  in- creased power  on  1310  kc,  D,  from  1  kw  to 

5  kw,  and  install  new  trans.;  remote  control 
permitted;  conditions. 
WROV  Roanoke,  Va. — Granted  licenses 

covering  increase  in  daytime  power  and  in- stallation of  new  trans.;  and  use  of  old 
alternate  main  trans,  at  main  trans,  site  as 
alternate  main-nighttime  and  as  auxiliary- 
daytime. 
WAFB-TV    (ch.   9)    Baton   Rouge,  La.— 

Granted  license  covering  cp  and  redescribe 
trans,  location  as  Zachary,  La.  (main  trans, and  ant.). 
KTWO-TV  (ch.  2)  Casper,  Wvo.— Granted 

license  covering  cp  and  redescribe  trans,  lo- cation. 
WORL  Boston,  Mass. — Granted  change  in remote  control  authority. 
WZUM  Carnegie,  Pa. — Granted  mod.  of 

cp  to  change  type  trans. 
WCEN-FM  Mt.  Pleasant.  Mich.— Granted 

CP  to  replace  expired  permit  for  new  fm  sta- 
tion. 
WDCX  (FM)  Buffalo.  N.  Y.— Granted  mod. 

of  cp  to  change  type  trans,  and  type  ant. 
KBBM  (FM)  Hayward.  Calif  .—Granted 

authority  to  remain  silent  for  period  ending 
Aug.  15. 
KELE  (FM)  Phoenix,  Ariz.- Granted  ex- tension of  authority  to  remain  silent  for 

period  ending  Oct.  15. 
KLIL  Estherville,  Iowa — Granted  exten- 

sion of  authority  to  remain  silent  for  period 
ending  Aug.  1. 

■  Granted  licenses  covering  installation  of 
auxiliary  ant.  at  main  trans,  site  for  follow- 

ing stations:  KKTV  (TV)  Colorado  Springs, 
Colo.:  WAFB-TV  Baton  Rouge,  La. 

■  Granted  licenses  covering  changes  in 
following  stations:  KKTV  (TV)  Colorado 
Springs,  Colo,  (main  trans,  and  ant.) ;  WSAV- TV  Savannah,  Ga. 

■  Granted  cps  to  replace  expired  permits 
for  following  new  vhf  tv  translator  stations: 
K03AX.  Umatilla  River  Tv  Inc.,  Umatilla 
River  Valley,  Oreg.;  K13BW,  Utah  Construc- 

tion and  Mining  Co.,  Lucky  Mc  Campsite, 
Wyo. 

B  Following  stations  were  granted  exten- sions of  completion  dates  as  shown:  WIOU 
Kokomo,  Ind.,  to  Aug.  31;  WIVI-FM  Chris- tiansted,  St.  Croix.  V.  I.,  to  Dec.  26;  WZUM 
Carnegie,  Pa.,  to  Sept.  3;  WHIM-FM  Provi- 

dence. R.I..  to  Dec.  15-  WXUR  Media,  Pa., to  Sept.  25;  WYCR  (FM)  York-Hanover, Pa.,  to  Sept.  3. 
WKMK  Blountstown,  Fla.— Granted  exten- 

sion of  completion  date  to  Dec.  31. 

Actions  of  July  12 
WMIT  (FM),  Mount  Mitchell  Bcstrs.  Inc., 

Clingman's  Peak,  N.  C. — Granted  assignment of  cps.  licenses  and  SCA  to  Blue  Ridge 
Bcstg.  Corp.;  consideration  $1,200  for  lease of  property. 

B  Granted  renewal  of  license  for  follow- 
ing stations:  KBAL  San  Saba.  Tex.;  KBEC 

Waxahachie,  Tex.;  KDDD-AM-FM  Dumas, 
Tex.;KDNT-AM-FM  Denton,  Tex.;  KDWT 
Stamford,  Tex.;  KEAN  Brownwood,  Tex.; 
KFRD  Rosenberg-Richmond.  Tex.;  KFYO 
Lubbock.  Tex.;  KGAF  Gainesville.  Tex.; 
KGBT  Harlingen.  Tex.;  KGKL  San  Angelo, 
Tex.;  KMAE  McKinney,  Tex.;  KNIT  Abilene, 
Tex.;  KOLJ  Ouanah,  Tex.;  KPAC  Port 
Arthur,  Tex.;  KPET  Lamesa,  Tex.;  KRBA 
Lufkin,  Tex.;  KSIX  Corpus  Christi,  Tex.; 
KSNY  Snvder.  Tex.;  KSTV  Steohenville, 
Tex.;  KSWA  Graham,  Tex,;  KTAE  Taylor, 
Tex.;  KVIC  Victoria,  Tex.;  KVOU  Uvalde, 
Tex.:  WBAP  Ft.  Worth.  Tex.;  KHMS  (FM) 
El  Paso.  Tex.;  KTBC-FM  &  SCA,  Austin, 
Tex.:  *KUHF  (FM)  Houston,  Tex.;  KBTX- 
TV  Brvan,  Tex.;  KGBT-TV  Harlingen,  Tex.; 
KPAC-TV  Port  Arthur,  Tex.  main  trans, 
and  ant.  and  auxiliary  ant.;  KTRK-TV  Hous- 

ton, Tex.:  WBAP-TV,  main  trans,  and  ant. 
and  auxiliary  trans,  and  ant..  Fort  Worth, 
Tex.;  KEYE  Perryton,  Tex. 
WRKD,  KNOX  Bcstg.  Inc..  Rockland,  Me. 

— Granted  acquisition  of  positive  control  by 
Carleton  D.  Brown  through  purchase  of 
stock  from  KNOX  Bcstg.  Inc. 
KOGO-TV  San  Diego,  Calif.— Granted  li- 

cense covering  use  of  auxiliary  trans,  at 
main  trans,  site. 
KERO-TV  Bakersfield,  Calif.— Granted  li- 

cense covering  maintenance  of  ant.  as  auxil- 
iary facilities  at  main  trans,  site. Midcontinent  Bcstg.  Co.,  Sioux  Falls,  S. 

Dak. — Granted  license  for  low  power  sta- 
tion. WDON  Wheaton,  Md. — Granted  license 
covering  increase  in  power  and  installation 
of  new  trans. 
Columbia  Bcstg.  System  Inc.,  Philadel- 

phia. Pa. — Granted  cp  for  new  low  power 
station;  conditions. 
K72BB,  K76AW,  K80AS  Texhoma,  Tex. 

and  Guymon,  Okla. — Granted  cps  to  replace 
expired  permits  for  changes  in  uhf  trans- lator stations. 
K03BP  Springer,  N.  M. — Granted  cp  to  re- 

place expired  permit  for  vhf  tv  translator 
station  and  specify  frequency  as  ch.  3. 
WNAH  Nashville.  Tenn.— Granted  cp  to 

change  ant. -trans,  location  (approximately 
150  ft.  from  present  site)  and  install  new trans. 
WBOC-TV  Salisbury.  Md. — Granted  en  to 

change  ERP  to  vis.  179  kw.  aur.  to  90  kw, 
type  trans.,  and  make  other  equipment changes. 
KCMT  (TV)  Alexandria,  Minn. — Granted 

cp  to  change  ERP  to  vis.  316  kw,  aur.  to 
158  kw,  type  trans.,  and  make  other  equip- ment changes;  ant.  height  1.120  ft. 
KllCI  Ennis,  Mont. — Granted  co  to  re- 

place expired  permit  for  vhf  tv  translator 
station. Second  Thursday  Corp.,  Nashville,  Tenn. 
— (3^ranted  mod.  of  cp  to  change  ant. -trans, 
location,  specify  studio  location  same  as 
trans.,  make  changes  in  DA  system  and  in- stall new  trans.;  conditions. 
KFTW  Fredericktown.  Mo. — Granted  mod. 

of  cp  to  change  ant. -trans,  and  studio  loca- tion and  type  trans. 
KCAC  Phoenix.  Ariz. — Granted  mod.  of 

cp  to  change  type  trans.,  ant. -trans,  and studio  locations;  remote  control  permitted. 
WllAB.  W13AC  Berkelev  Springs,  W.  Va. 

— Granted  mod.  of  cos  to  change  frequencies 
to  chs  11  &  13  and  make  changes  in  ant. 
systems. K09DK,  K04CM  Weert.  Calif  .—Granted mod.  of  cps  to  change  ERP  to  2.25  w,  and 
make  cbpnges  in  ant.  system:  frequency  to 
ch.  4,  ERP  to  2.1  w.  and  make  changes  in 
ant.  system. 

KllFE,  K07nN,  K09DN  Yosemite  National- al  Park.  Calif. — Granted  mod.  of  cps  to 
change  frequency  to  ch.  11,  and  type  trans, and  transmission  line. 
K04CL  Soldotna.  Alaska — Granted  mod.  of 

^p  to  change  frequency  to  ch.  4,  type  trans., 
and  make  changes  in  ant.  system. 
K07EX  Eklutna  Government  Camp,  Alas- 
ka— Granted  mod.  of  cp  to  change  frequen- 
cy to  ch.  7.  type  trans.,  and  make  changes  in 

ant.  system. 
WEAT-TV  West  Palm  Beach.  Fla.— 

Granted  mod.  of  cp  to  change  ERP  to  vis. 
288  kw.  aur.  144  kw,  type  trans.,  tyoe  ant., 
and  changes  in  ant.  system  and  equipment; 
ant.  height  980  ft.;  conditions. 
WUTV  (TV)  Charlot*^p.  N.  C— Granted mod.  of  cp  to  change  ERP  to  vis.  200  kw, 

aur.  110  kw,  type  ant.,  and  changes  in  ant. 
system.;  ant.  height  460  ft. 
WILO-FM  Frankfort,  Ind.— Granted  mod. 

of  cp  to  change  type  trans,  and  type  ant. 
■  Granted  licenses  coverins  chan<'es  in 

following  existing  stations:  KVIQ-TV  Eu- 
reka. Cphf.:  *KETC  (TV)  St.  Louis,  Mo.; 

WPRO-TV  Providence,  R.  I.,  and  main  trans, 
and  ant.;  KSBY-TV  San  Luis  Obispo,  Calif. 

B  Granted  cos  to  make  changes  in  ant. 
system  for  following  stations:  KWBE  Bea- trice, Nebr.  (increase  height  and  add  series 
resistor) ;  KWOW  Pomona,  Calif,  (decrease height) . 

B  Granted  cps  to  replace  expired  permits 
for  following  new  vhf  tv  trpncla+^r  stations; 
KOOBTI,  K04BR,  K05BK,  K09CX.  KllDD, 
K13DB.  Green  River  C'^mmimitv  Tv  Inc., Green  River.  Utah;  K07DE,  Spanish  Valley 
Community  Tv  Assn..  Moab,  Utah. 

B  Granted  cps  to  install  new  trans,  for following  stations:  KQV  Pittsburgh,  Pa^  as 
auxiliary  trans,  at  main  trans,  site:  WPIT- 
FM  Pittsburgh,  Pa.:  WJDX  Jackson,  Mi=s..  as 
an  auxiliary  trans. -daytime  at  main  trans, 
location,  with  remote  control  ooeration  of 
trans,  from  studios-daytime  only,  employ- 

ing DA-N. B  Granted  mod.  of  cos  to  chanPe  tvpe 
trans,  for  following  stations:  WHOW  Clin- ton. 111.,  condition:  KWTX  Waco,  Texas; 
KWLA  Many,  La.;  KAOR  Oroville.  Calif. 

B  Remote  control  oermitted  for  following 
stations:  WXTO  (FM)  Grand  Raoids,  Mich.: 
KLFM  (FM)  Long  Beach,  Calif.;  KPOD 
Crescent  City,  Calif.;  WOK  J  Jackson.  Miss. 

■  Following  stations  were  granted  exten- 
Continued  on  page  83 
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CLASSIFIED  ADVERTISEMENTS 

(Payable  in  advance.  Checks  and  money  orders  only.)  (FINAL  DEADLINE — Monday  preceding  publication  date.) 
•  SITUATIONS  WANTED  200  per  word — $2.00  minimum  •  HELP  WANTED  250  per  word — $2.00  minimum. 
•  DISPLAY  ads  ̂ 20.00  per  inch— 5r^r/ON5  FOR  SALE  advertising  require  display  space. 
•  All  other  classifications  300  per  word — $4.00  minimum. 
•  No  charge  for  blind  box  number.  Send  replies  to  Broadcasting,  1735  DeSales  St.,  N.W.,  Washington  6,  D.  C. 
AppucANTs:  If  transcriptions  or  bulk  packages  submitted,  J  1. 00  charge  for  mailing  (Fonvard  remittance  separately,  please).  All  transcriptions,  photos, 

etc.,  sent  to  box  numbers  are  sent  at  owner's  riik.  BRO.Aj)CAsnNC  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 

RADIO 
Help  Wanted— (Cont'd) Help  Wanted— (Cont'd) 

Help  Wanted — Management 
Aggressive  manager  strong  on  sales  needed 
by  single  market  Mississippi  independent. 
Good  compensation  plus  benefits  to  real 
producer.  Experience  and  motivation  in 
radio  is  the  prime  requirement.  Reply  Box 
784:m.  broadcasting.  
Immediate  opening  for  manager  for  com- 

petitive N.  C.  small  market  station.  Must 
be  energetic,  good  salesman,  sober,  civic 
minded.  Excellent  salarv'-commission  ar- 

rangement. Also  need  salesman-announcer 
with  same  qualifications.  Accepting  ap- 

plications for  all  positions  for  new  station 
opening  in  late  fall.  Send  complete  resume 
to  Box  737M,  BROADCASTING.  Replies 
held  confidential.  
General  Manager  and  Comjnercial  Manager 
■who  would  be  willing  and  able  to  invest 
in  minoritj'  interest  with  either  large, Metropolitan  market  or  medium  market. 
Box  832M.  BROADCASTING.  

 Sales  
Florida.  $100  week  plus  15%  and  gas  al- 

lowance. Great  opportunity  for  aggressive, 
energetic,  salesman  who  loves  to  sell  and 
make  money.  Box  146M.  BROADCASTING. 
Opportunity  for  a  salesman  in  the  fabulous 
Rocky  Mountain  empire.  Salary  and  com- 

mission. Write  Ellis  Atteberrv.  Radio  KCOL, 
P.  O.  Box  574.  Fort  CoUins.'  Colorado. 
Midwest  adult  operation  1  kw  directional 
50  miles  north  of  Detroit  needs  salesmen 
or  saleswomen.  Excellent  commission  set- 

up. Call  at  once  Fred  Cole,  WDOG  Radio. 
Marine  City.  Mich..  Rockwell  5-7944.  
3Iadison.  Wis.  offers  outstanding  opport- 

unity. We  pay  biggest  guarantee,  biggest 
commissions,  have  number  one  ratings.  Im- 

mediate opening  for  seasoned  salesman. 
Phil  Fisher.  WISM.  
Experienced  salesman — for  really  progres- 

sive daytimer  75  miles  from  Chicago.  Must 
be  able  to  sell  radio.  Present  salesman 
leaving  radio — making  510-15,000  yearly. 
Send  photo  and  resume  to  Bill  Dahlsten, 
Manager.  WLPO.  LaSalle,  Illinois.  
Creative  salesman.  Salarj-  and  commission. Good  active  account  list  to  start.  WWSR 
St.  Albans,  Vermont. 

Announcers Announcers 

Announcers 

Announcer,  first  phone  required  for  New 
England    daytimer.    Excellent   salary.  Box 
403M.  BROADCASTING.  E.xperienced  announcer  wanted  by  Illinois 
kilowatt  good  music  station  for  dj  work 
plus  news  gathering  and  writing.  Ability in  production  work  helpful.  Excellent  start- 

ing salary,  many  extra  benefits  for  ma- 
ture man  with  proved  ability.  Personal  in- 

terview required.  List  age,  experience,  edu- 
cation, family  status,   detailed  experience 

Box  598M.  BROADCASTING.  Wanted:  Announcer  with  first  class  ticket. 
Box  6821M,  BROADCASTING.  
Announcer — with  first  phone— no  mainten- 

ance. Must  have  good  voice  and  be  able  to 
run  a  good  board  for  good,  adult  station.  .  . 
75  miles  from  Chicago.  Staff  well  paid- 
station  successful.  Need  good  men  who  care 
what  they  sound  like.   If  that's  you,  write Box  696M,  BROADCASTING.  
Announcer  who  really  knows  music  and 
production.  Restricted,  or  better,  licenses 
required.  Michigan's  second  market.  An  op- portunity with  a  growing  organization. 
Tape,  photo,  restrme  to  Box  713M,  BROAD- 
CASTING^  
Help  wanted  .  .  .  combination  man  1st 
phone  .  .  .  emphasis  on  announcing.  Send 
tape,  photo,  salary  expected  and  experience to  Box  772M,  BROADCASTING. 

First  phone  announcer.  Midwest  daytimer. 
Good  working  conditions  in  new  building. 
Good  pay,  ideal  family  town.  Send  tape  and 
full  details  to  Box  724M,  BROADCASTING. 
Texas  kilowatt  seeking  experience,  mature 
staff  announcer  S90.00.  Box  730M.  BROAD- CASTING^  

Current  opportunity  for  experienced  an- nouncer. Smooth  delivery,  mature  resonant 
voice.  Highly  formated  operation:  produc- 

tion commercial  grouped  every  quarter 
hour;  beautiful  music.  Midwest.  Send  tapes, 
photo  and  resume  to  Box  750M,  BROAD- CASTING^  

Mature  dj  with  experience  in  production- commercials.  No  rock  and  rollers.  Illinois 
good  music  station.  Excellent  salary,  many 
fringe  benefits.  Personal  interview  neces- 

sary. Give  detailed  experience,  age,  educa- 
tion.  Box  795M.  BROADCASTING.  
Announcer-engineer,  no  experience  neces- 

sary, can  learn  both,  but  must  have  first 
ticket.  East  Coast,  salary  open.  Box  799M, 
BROADCASTING. 

Newsman,  ilajor  market  station  with  em- 
phasis on  local  news  coverage  screening 

applications  for  mature,  experienced  news- 
man. Must  be  able  to  rewrite,  gather  "been" 

report  and  use  the  telephone.  You'll  Ije working  with  an  outstanding  news  team 
that  won  the  AP  award  this  year.  Send 
tape,  resume,  references  and  samnle  of 
•RTiting  to  Box  881M,  BROADCASTING. 
Announcer — Experienced,  fast  pace,  tight 
board,  for  number  one  in  4  station  com- 

petitive market.  Rush  tape  and  resimie  to 
Box  822M,  BROADCASTING.  
Experienced  air  personality  under  35  for 
large  southern  radio  station  with  adtilt 
programming.  Send  tape,  biographv  and 
recent  photo.  Box  863M.  BROADCASTING. 
August  opening  for  e.xperienced  announcer. 
Newly  equipped  station.  Wonderful  cli- 

mate. If  you  work  in  Arizona.  New  Mexico, 
Utah  or  Colorado,  write  Air  Mail  giving 
expected  salary,  number  in  family  and  in- 

clude tape.  Our  staff  knows  of  this  ad. 
Box  892M.  BROADCASTING.  
Wanted  for  leading  chain  good  music  sta- 

tions, announcers  of  professional  quality 
with  first  phone  licenses.  Box  900M, BROADCASTING.  

Experienced  newsman  wanted  for  Negro 
programmed  station  in  major  Eastern  metro- 

politan market.  Box  901M,  BROADCAST- ING^  

Mature  announcer  for  medium  market  sta- 
tion. No  collect  calls.  Salary  above  average 

for  market  size.  Resume  and  tape  to  KBRZ, 
Freeport.  Texas. 
First  phone  announcer  for  C&W — CBS  af- 

filiate in  a  beautiful  citj'.  Rush  tape  and resume  to  Bob  Smith,  KCIJ,  Shreveport, 
Louisiana. 
Opening  for  strong  staff  announcer.  Com- 

plete resume  and  tape  first  letter.  Pete 
Sanders.  KDLA,  DeRidder,  Louisiana. 
Announcer  .  .  .  good  voice,  for  morning 
news.  Some  weekends.  Good  sound  station. 
Send  tape  and  resume.  News  and  commer- 

cials on  audition.  Walt  Yetter.  Program 
Director.   KLIN.  Lincoln,  Nebraska.  
Good  at  maintenance?  Fair  annotmcer? 
Looking  for  job  security  and  an  efficient, 
pleasant  place  to  live  and  work?  Do  you 
feel  that  holding  one  job  at  a  time"  is enough?  Want  excellent  working  hours 
and  advantages  of  small  community  life 
for  yourself  and  family?  Willing  to  ex- 

change for  loyalty  to  employer?  Then,  we 
have  a  place  for  you.  Applv  letter  only  .  .  . KRLN.  Canon  Citv.  Colo. 

First  phone  announcer,  250  watt  daytime 
single  station.  College  town,  possible  to 
forward  your  education  while  working. 
Contact  Manager.  KMCK.  Fairfield.  Iowa. 
.-Another  big,  happy  voice  is  needed  by 
WDMV,  Pocomoke — fastest  growing  station 
in  Maryland's  fabulous  resort  area.  1st ticket  helpful,  not  necessary.  Contact  Jack Moran  at  once! 
Morning  glory  .  .  Early  bloomer  to  tend 
our  garden.  Need  first  class  shovel.  CaU 
Bob  Taylor,  363,  1107  WDLR,  Delaware, 
Ohio.  

Midwest  adult  operation  needs  at  once  man 
with  1st  class  ticket.  Truly  trained  in 
maintenance  for  1  kw  directional  operation. 
Must  be  able  to  handle  annotmcing  shift. 
The  accent  on  maintenance  and  announc- 

ing equal.  Call  at  once  Fred  Cale,  WDOG 
Radio.  Marine  City,  Michigan.  Rockwell  5- 
7944.  

Experienced  staff  announcer  5.000  watter, 
full-timer.  40  miles  west  of  Philadelphia. 
Good  working  conditions:  attractive  fringe 
benefits.  WCOJ,  Coatesville.  Penn.  
Wanted — annotmcer-salesman,  first  phone 
preferred  but  not  necessary.  Baltimore  fm 
station.  Base  salary  plus  commission.  Con- 

tact A.  Stjme,  300  Garden  Road,  Baltimore 4.  Maryland.  

Experienced  personality  for  Pulse  rated  No. 
#1  modern  format  and  news  station.  No 
screamers.  Should  have  good  housewife  ap- 

peal. Late  morning  and  early  afternoon 
show.  Production  backgroimd  helpful.  Send 
tape,  resume  and  minimum  salarv  require- 

ments to  Ken  Spengler,  WCVS.  P.  O.  Box 1506.  Springfield.  111.  
Combo  man  with  first  ticket  experience 
qualified  for  good  music  station.  Send  tape 
and  full  particulars  with  first  letter.  Salary 
open.  No  drifters.  Permanent  position. 
Jerry  Collins,  Program  Director,  WPPY Woodriver,  Illinois.  

We  would  like  to  hang  your  first  phone 
alongside  our  chief  engineers'  provided you  can  do  a  first  class  evening  show,  part 
teen  and  part  adult.  No  maintenance  with 
first  phone.  If  you've  got  the  ticket  and 
the  talent,  don't  write,  call  now,  radio  one, WELM,  Elmira.  N.  Y.  REgent  3-0737. 
Thoroughly  experienced  newsman  to  gather, 
write  and  deliver  news  at  one  of  'Virginia's top-rated  radio  stations.  Only  experienced 
men  need  apply.  E.xcellent  salary.  Rush 
background  material  and  tape  to  Jirn  Moore, 
WGH  Radio,  711  Boush  Street.  Norfolk,  Vir- 

ginia^  

Beginning  announcer  we  can  train.  Work 
nights  and  weekends.  $60  to  start.  Send 
tape,  resume  to  Eldon  Johnson,  PD,  'WKXr, Kewannee.  111. 

Negro  disc  jockeys  wanted.  The  Ok  Group 
is  expanding  its  programming.  Good 
spiritual  men  and  jive  men  wanted.  Am- 

bitious and  experienced  air  personalities 
can  earn  good  pay  with  the  oldest  and 
largest  Negro  Group  in  radio.  Must  be  able 
to  do  a  live,  imaginative,  exciting  show 
and  pitch  a  commercial  eflfectivelv.  Write 
full  details.  Send  audition  tape.  The  OK 
Group,  505  Baronne  St.,  New  Orleans, Louisiana. 
Annoiincer-lst  phone.  Central  Michigan  day- 
timer.  Immediate  opening  for  mature  ex- 

perienced man — no  maintenance.  Real  op- 
portunitj'.  salary  open.  Rush  tape,  resume, 
picture.  WJUD,  St.  Johns,  Michigan. 

Technical 

Wanted — 1st  class  engineer  with  directional 
experience  who  wants  to  be  chief.  Box  454M, 
BROADCASTING. 
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Teclinical 

Engineer  announcer  1  kw,  am,  fm.  Midwest 
permanent.  Full  details  first  letter.  Write 
Box  841M,  BROADCASTING. 

Combination,  engineer,  1st  class,  and  an- nouncer for  Christian  radio  station.  1000 
watt  daytimer.  Send  tape  and  complete  re- sume to  Box  843M,  BROADCASTING. 

Chief  engineer — D.J.  Immediate  opening start  $500.00  per  month.  Send  tapes,  resume 
or  call  Paul  Battisti  or  Al  Anthony  EM  6- 
4411.  KAFY,  Bakersfield,  California. 

Experienced  first  phone.  Maintain  Univer- 
sity fm  and  tv.  KUSC,  Los  Angeles  7,  Cal. 

Permanent  opening  for  engineer,  first  phone, 
must  be  good  on  preventative  maintenance, 
must  know  AM-FM  stereo  multiplex.  In- 

quire WBLY,  Springfield,  Ohio. 

New  medium  market  stereo  needs  engi- 
neers-announcers or  salesmen.  Good  pay. 

Excellent  working  conditions-personal  in- 
terview required.  Complete  resume  in  first 

letter  to:  Stan  Anderson,  WFOL-FM,  9583 
Seward  Road.  Hamilton-Fairfield,  Ohio. 
Lake  Placid,  N.  Y.  Summer  resort,  winter 
resort.  Needs  good  chief  engineer  able  to 
maintain  newly  equipped  studio  with  auto- 

matic tape  gear,  remote  controlled  trans- 
mitter, remote  pick-ups.  Top  salary  for right  man.  More  if  you  can  announce.  Send 

resume  to  Don  Nardiello,  WIRD,  Lake 
Placid,  N.  Y. 

Chief  engineer-announcer.  New  500  w  day- 
timer  in  Bucyrus,  Ohio.  Experienced  in 
installation,  maintenance,  measurements, 
reports.  Send  resume,  references,  minimum 
acceptable  salary.  Crawford  County  Broad- casting Co..  134  Minell  Place.  Teaneck,  New 
Jersey. 
Engineer  with  above  average  technical 
knowhow.  No  announcing.  Permanent. 
Radio  WLIP,  Bill  Lipman,  Kenosha,  Wis- consin. 

Daytime  directional,  maintenance  essen- 
tial. Auburn,  N.  Y.  Phone  AL  3-7111. 

Production — Programming,  Otliers 
Excellent  growth  opportunity  for  Producer 
Director  with  Capital  Cities  Broadcast  Corp. 
(Albany,  N.  Y.)  Must  have  commercial 
background  and  some  experience.  Start  im- 

mediately. Write  Box  798M,  BROADCAST- ING. 

Top  rated  good  music  station  in  Florida 
needs  production  man  with  useful  ideas 
and  experience.  Stable  operation  with  TV 
affiliate.  Send  background,  experience,  audi- 

tion tape,  picture,  air  mail  to  Box  817M. 
BROADCASTING. 

Copy  chief — experienced  and  with  produc- 
tion ability.  Must  be  creative  and  imagina- tive. Immediate  opening.  CBS.  dominate 

station  in  market.  Contact  Carl  Hallberg 
WDBO  Radio,  Orlando,  Florida. 

News  director — gathering  news,  plus  air 
work.  City  21.000,  emphasis  local,  regional 
coverage.  Write  Manager.  KWPC,  Muscatine, Iowa. 

Experienced  farm  reporter-announcer  for 
large  coverage,  adult  appeal  station  with 
strong  farm  emphasis.  Experience  and 
judgment  will  determine  your  responsi- 

bility and  salary.  Top  opportunity  for  a 
versatile,  qualified  man.  Box  880M,  BROAD- CASTING. 

RADIO 

Situations  Wanted — Management 
Pennsylvania  broadcasting  executive.  Nine 
years  present  position.  Young-aggressive. 
Interested  in  manager-sales  manager  posi- tion. Willing  to  invest.  Excellent  references. 
Box  756M,  BROADCASTING. 

Manager  for  medium  to  large  market  sta- 
tion. College  graduate;  21  years  in  broad- 

casting; 13  years  in  management;  8  years 
at  present  station.  Married,  In  Midwest  but 
will  consider  all  locations.  Exceptionally 
good  qualifications.  Box  765M,  BROAD- CASTING. 

Management 

Manager — Sales  Manager.  12  years  experi- 
ence. Currently  sales  manager  number  one 

station  in  metro  market.  Wants  similiar 
position  in  small  or  medium  market.  College 
grad.  Family  man.  Personal  billings  $8,000- 
$8,500  monthly  average.  Box  801M,  BROAD- CASTING. 

Solid  radio  background.  Programming, 
sales  plus  extensive  advertising,  public 
relations  and  business  experience  add  up 
to  an  above  average  manager.  Age  34, 
family,  college,  civic-minded,  good  back- 

ground, finest  references — $12,000  plus — 
Prefer  Florida.  Box  854M,  BROADCAST- ING. 

Sweet  of  success  .  .  .  yours  with  imagina- 
tive PD.  Larger  markets.  Box  858M, 

BROADCASTING. 

Manager  for  twelve  prideful,  profitable 
years.  Long  on  sales.  Now  employed,  but 
want  full  responsibilit.v  in  Southeast.  Ex- 

cellent personal  and  ownership  references. 
Area  $10,000.  Box  861M,  BROADCASTING. 
Successful  salesmanager,  married,  employed 
and  competent.  Ready  to  move  up.  Seeks 
managerial  challenge  in  West  Virginia,  Vir- 

ginia, Kentucky  or  Ohio.  Box  862M,  BROAD- CASTING. 

Management  desired  in  Southeast,  well 
qualified  let  me  prove  it.  Box  865M, 
BROADCASTING. 

Manager  medium  market  station — strong 
sales — understand  costs — programming  man- 

agement— good  background.  Will  furnish resume  and  references  upon  request.  Box 
867M,  BROADCASTING. 
Rocky  mountain  area  management  wanted. 
Give  me  free  hand,  I  will  make  money 
for  you.  Box  872M,  BROADCASTING. 

Somewhere  in  Florida  is  a  solid  operation 
looking  for  a  family  man  with  15  years  ex- 

perience as  manager,  sales  manager,  pro- 
gram director,  sports,  announcer,  and  first 

phone.  I'm  searching  for  that  operation. If  you  need  this  man.  Write  Box  887M, 
BROADCASTING. 

Dynamic  talent  seeks  assistant  managership 
— buy  later  from  retiring  owner.  Box  910M, BROADCASTING. 

Veteran,  27,  bachelor's  degree  radio  man- agement, programming,  advertising.  Four 
years  experience  public  relations,  promo- 

tion, writing,  production.  Three  years  ra- dio including  sales.  All  markets  considered, 
management,  sales.  Gene  E.  Floro,  2104 
Logan  Street,  Mt.  Vernon,  111. 
Native  Illinois  manager.  20  years  radio,  13 
executive.  Wide  range  experience.  Small 
to  large  operation.  Seeks  management,  as- 

sistant, programming  and/or  news.  Prefer 
Illinois,  Indiana,  Kentucky,  Ohio  but  will 
consider  others  If  opportunity  is  right. 
Presently  assistant  manager.  WeU  liked 
but  have  reason  for  change.  Highest  recom- 

mendations. Contact  Ted  Fairbum,  WSIP. Palntsville.  Ky. 

Announcers 

Young,     married     newsman-armouncer,  4 
years  experience.  Gather,  write,  report 
local  news.  Prefer  mid-Atlantic  or  north- 

east.   Box  475M,  BROADCASTING. 

Announcer  dj.  Family  man.  2  years  experi- 
ence. Will  relocate  permanently.  Authorita- 

tive sound.  Hard  worker,  good  board.  Box 
602M,  BROADCASTING. 

Stop!  I'm  your  man  if  your  station  is  in Arizona  or  California  and  if  you  want  a 
young  announcer  with  happy  attitude,  tight 
production,  and  excellent  sales  background. 
Box  634M,  BROADCASTING. 

Ben  Casey  cannot  handle  your  operation  as 
well  as  I!!  Young  and  versatile  with  a  happy 
sound  and  tight  board.  Michigan  or  midwest 
preferred.  Box  635M,  BROADCASTING. 

Announcer-Account  Executive  (combina- 
tion) Experienced;  Air-sales-Production 

voices.  College.  Box  688M,  BROADCAST- ING. 

Announcers 

Beginner,  disc  jockey,  some  experience. 
Know  music,  writes  jingles,  news  editing, 
music  library  work.  Mild  cerebral  palsy. 
Box  703M,  BROADCASTING. 

Career  jock.  Want  professional  operation. 
Prefer  Midwest.  Top  rated  in  medium  mar- 

ket. Box  735M,  BROADCASTING. 
Female,  D.J.  announcer — continuity  writer, 
tight  board,  bright  sound.  Box  736M, BROADCASTING. 

Anncr-D.J.  available  in  September.  Six 
years  experience  in  all  types  of  radio.  Cur- 

rently with  #1  top  40  station  in  large  Mid- west market,  seeking  larger  market  with 
more  challenge.  Prefer  Midwest  or  East. 
Tape  and  resume  on  request.  Box  755M, BROADCASTING, 

Talented,  young  draft-free,  top  40,  wants 
small,  medium  market.  Box  760M,  BROAD- CASTING. 

Sports-news-projgramming,  veteran  24,  mar- ried. Seeks  radio  or  tv  position  with  fu- 
ture. Box  761M,  BROADCASTING. 

Experienced  radio  announcer.  Quality  sound 
for  commercial.  Music  and  news.  Only  New 
England,  New  York  City,  New  Jersey  need 
apply.  Box  773M,  BROADCASTING. 

"Brevity  is  the  soul  of  evU"  (Hamlet).  D.J. newsman,  first  phone,  extensive  experience 
in  radio  and  tv.  Wish  to  move  up  from 
present  position.  Box  779M,  BROADCAST- ING. 

Part  time,  fill-in  man.  Medium  sized  market, 
two  years  experience.  Seeking  full  time 
employment.  Box  791M,  BROADCASTING. 
"Snowbird"  desires  permanent  position  in 
Florida.  10  yrs.  experience  all  phases.  News 
&  sports  a  specialty.  Let's  help  each  other. Box  792M,  BROADCASTING. 

Stop  reading!  I'm  the  one.  Tight  board  .  .  . happy  sound  .  .  .  any  format!  Young, 
dependable  and  married.  Will  travel.  Box 
794M,  BROADCASTING. 
Award  winning  newsman.  Thirteen  years 
experience  includes  broadcasting,  reporting 
and  network  newswriting.  Journalism  de- 

gree. Family.  Box  796M.  BROADCASTING. 
New  York  and  vicinity:  only  22  but  4  years 
experience.  Currently  employed  south  with 
number  one  Hooper  and  Pulse,  but  New 
York  is  home.  Box  810M,  BROADCASTING. 

College  graduate,  can  program  both  good 
music  and  rock,  married.  Box  840M, 
BROADCASTING. 

College  graduate  available  August,  married, 
26,  vet,  strong  news,  plav-by-play;  year, 
two  years  commercial  radio.  Looking  for 
good  sound,  medium  market.  References, 
pix.  audio  tape,  video  tape  available.  Salary 
open  but  reasonable.  Box  844M,  BROAD- CASTING. 

First-phone  announcer,  five  years  experi- 
ence, married  and  settled.  Presently  em- 

ployed. Box  849M,  BROADCASTING. 

First  fone  combination.  Twenty  j'ears  ex- 
perience news,  play-by-play,  engineering. Prefer  South  but  will  consider  elsewhere. 

No  rockers  please.  Box  846M,  BROADCAST- ING. 

Young  experienced  D-J  looking  for  posi- 
tion in  top  40  or  c&w  station.  Prefer  West, 

or  Southwest.  Tape  and  resume  available 
on  request.  Box  847M,  BROADCASTING. 
Experienced  D.J.;  newscaster  looking  for 
metro  market  in  Northeast.  Box  851M, 
BROADCASTING. 

Friendly,  relaxed,  seasoned,  sincere  DJ-an- nouncer  in  44th  largest  market  looking. 
Experienced  in  adult-record  shows,  news 
delivery  and  production.  Salary  secondary 
to  conditions.  Will  reply  quickly.  Box  855M, 
BROADCASTING. 

First  phone  operator  with  six  years  as  chief. 
Experienced  in  directional,  construction,  in- stallation and  all  maintenance.  Desire  South 
Central  or  lower  Midwest  location,  but  will 
answer  and  consider  any  offer.  Box  857M, 
BROADCASTING. 
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Announcers 

Wandering  wolverine  wants  water  wonder- 
land! Top  mature  air  salesman-showman 

for  community  minded  soft  sell  adult  sta- 
tion. Housewife  pleaser.  H  years  all  phases 

including  program  director.  Offer  unpre- 
cedented results,  cooperation,  community 

participation  and  old  fashioned  loyalty  in 
exchange  for  unprecendented  pay  and  free- 

dom to  create.  Light  humor,  intelligent. 
No  objection  small  town,  farm  area,  un- 

usual hours,  copy,  production,  special 
events.  Present  pay  and  conditions  ver>- far  above  industry  average  but  in  wrong 
state.  Present  fine  employer  deserves  at 
least  a  month's  notice.  Box  839M,  BROAD- CASTING. 

Still  using  those  greasy  kid  jocks  on  your 
air?  Try  a  scintillating  swinger.  Tight 
board,  quick  mind,  single,  will  travel.  Box 
360M,  BROADCASTING. 

6  years  experience.  Personality  dee-jay, 
tight  production,  ready  to  move  up  and 
settle  permanently  before  September.  Draft 
free,  famUy  man  .  .  .  want  $150  .  .  .  first 
phone.   Box   868M,  BROADCASTING. 

College  grad.,  D.J.,  strong  news  voice,  solid 
commercial  delivery,  married.  Box  866M, 
BROADCASTING. 

Right  hand  man,  experienced  dj,  newsman, 
chief  engineer,  PD  looking  for  up  to  date, 
popular  station  with  format  suited  to 
modem  radio.  Not  a  drifter;  all  my  moves 
have  been  up,  want  this  one  to  be  same. 
Vet,  young,  single,  hard  worker,  college, 
references.  Like  Wisconsin,  Florida,  mid- 

west, southwest,  western  states,  but  will 
consider  almost  any  location.  Box  869M, 
BROADCASTING. 

I'm  23,  and  I've  arrived,  with  a  style  that's tight,  fast  and  alive.  I  really  rock  with 
ratings  high,  and  my  listeners  go  out  and 
buy,  buy,  buy.  I'm  in  a  place  with  plenty of  people,  can  you  attract  me  from  the  top 
of  this  steeple.  Box  899M,  BROADCASTING. 

Announcer/DJ.  Swinging  modern  sound. 
Young.  Cheerfiil.  Competent.  Tight  produc- tion. Box  902M.  BROADCASTING. 

Announcer  experienced  in  FM  seeks  work 
in  AM  or  FM,  prefer  N.  Y.,  Conn.,  area, 
will  contemplate  others,  presently  em- 

ployed. Box  871M,  BROADCASTING. 

Experienced  announcer,  friendly  person- 
ality DJ  wants  permanent  position  with 

security  and  future.  Good  knowledge  of 
music,  production,  tight  board.  Not  a 
floater  or  screamer.  Box  875M,  BROAD- CASTING. 

First  phone  announcer-DJ — seeking  posi- 
tion in  Tennessee  or  surrounding  states. 

Four  years  experience.  Family  man.  $90 
minimum.   Box   877M.  BROADCASTING. 

Announcer,  experienced,  dependable,  tight 
board,  draft  exempt,  want  to  settle.  Box 
878M.  BROADCASTING. 

3  years  experience,  29.  veteran,  articulate, 
good  board,  AM  FM  Midwest.  Available 
August  1st.  married,  permanent.  Box  879M, BROADCASTING. 

Young  announcer — experienced,  mature 
voice.  Prefer  D.  C.  area.  Box  885M, BROADCASTING. 

Announcer,  first  phone,  sales.  Experienced 
family  man  desires  Florida  station.  Posi- 

tion must  offer  securitv.  Box  888M, BROADCASTING. 

I  want  to  go  west — Utah,  Idaho  preferred — 
Have  first  phone  and  know  engineering. 
Good  production.  Like  top  40  or  any  good 
sound — Have  #1  show  on  #1  station.  I 
won't  punch  a  clock  because  I  dig  60  hour weeks.  Box  890M.  BROADCASTING. 

Announcer,  23.  single,  4  years  experience, 
presently  employed,  want  to  relocate.  Re- 

liable, responsible  Draft  exempt.  Box  893M BROADCASTING. 

I     -fa  years  experience  at  same  station,  desires !     position    with    advancement.  References 
I     from  employer,  must  give  1  month  notice. 

Box  906M,  BROADCASTING. 
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Announcers 

D.  J.  newsman,  3  years  experience.  Bright, 
tight  production,  personality  or  staff,  any 
music.  P.D.  experience,  college.  Want 
permanent.    Box  898M,  BROADCASTING. 
TV/radio  sportscaster.  Exciting  play-by- 

play, 10  years  experience.  Box  896M, 
BROADCASTING. 
News  and  sports  man.  College  graduate 
student  with  two  years  experience  on  col- 

lege FM  station,  as  sports  director  and 
newscaster.  Excellent  play-by-play  on  all 
sports  including  bowling.  Veteran,  good  ap- 

pearance, business  degree,  want  to  learn 
radio  sales.  Will  relocate.  Box  897M, 
BROADCASTING. 

Thirty-four  year  old  Ohloan.  Annoiincer D.J.,  wants  change.  Eight  years  behind 
mike,  six  at  present  location.  Would  Uke 
a  try  at  sales  also.  Hard  worker,  and  will 
come  highly  endorsed  by  present  employer. 
Family  man,  prefer  Ohio,  Michigan  or 
Indiana,  but  will  consider  all  other  loca- 

tions. Phone  7-1447,  Defiance,  Ohio,  or  wire: 
1624  Baringer  Drive,  Defiance,  Ohio, 

Announcers 

Announcer.  Excellent  references,  sincere 
and  reliable.  Little  experience  but  a  lot  of 
drive  and  interest.  Know  board  and  broad- 

cast procedures.  Will  locate  anywhere.  Box 
909M,  BROADCASTING. 

Now  in  greater  Boston  market,  personality 
D.J.  (not  a  screamer).  Num.  1  pgm.  5  years, 
college  grad,  vet,  family.  Looking  for  big 
market;  good  pay.  Try  me  and  one  year 
from  now  you'll  be  glad  you  did.  Box  912M, BROADCASTING. 

Tops  in  copy.  Disc-jockey.  Ideal  gal  great, 
hire  me.  don't  wait.  Box  920M,  BROAD- CASTING. 

Experienced  p.d.,  sales,  newsman.  Brown 
graduate,  33,  married,  dependable.  Avail- able immediately.  Write  Doug  Stone, 
Phillipsburg,  Kansas,  or  Liberty  3-4209. 

Mature  announcer — 1  year  experience. 
Broadcasting  school,  college,  married.  De- 

pendable, good  voice — need  room  to  grow. Box  921M,  BROADCASTING. 
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Announcers 

Announcer,  experience  includes  commercial 
and  general  manager.  Excellent  voice. 
Smooth  or  fast  music.  Interested  in  news. 
First  license  if  required.  227'-j  Maple.  Ash- 

land, Ohio.  Phone  4-8262. 
Announcer/DJ.  Experience  in  top  40  & 
Country  &  Western,  taping,  writing  copy, 
mc'ing  live  shows.  Tight  board,  authorita- tive news.  24.  Veteran,  broadcasting  school 
grad.  Not  a  drifter.  Bill  Johnstone.  445 
Femmer  Drive,  New  Madrid,  Mo.  Phone 
372. 

Ambitious — have  1st  phone-experience.  De- 
sire relocate  West,  Midwest.  Work  schedule 

arranged  to  permit  college  attendance. 
Glenn  Faucks,  20-54  Cresent  St.,  Astoria, N.  Y. 

Some  experience,  good  voice,  run  tight 
show,  have  first  phone.  Would  like  to  hear 
from  your  area.  Mickey  Michael.  305  West 
First,  Arlington.  Texas. 

1st  phone,  young,  experienced,  married,  top 
forty.  Air  check  on  request.  Available  now! 
$115  weekly.  Roger  Lindsey,  Mena,  Ar- kansas. Ph.  612. 

First  phone  annc./newsman.  Two  years  ex- 
perience. Four  years  college.  26  years  old. 

Draft  exempt.  Presently  employed.  Excel- 
lent references.  Write:  Jim  Loomis,  KCUE, 

Red  Wing,  Minnesota. 

Technical 

Engineer  with  over  ten  years  experience  as 
chief  TV,  AM,  FM  desires  responsible  posi- 

tion with  progressive  company.  Box  631M 
BROADCASTING. 

Director  of  Engineering  sought  with  group 
or  aggressive  station  by  consultant  practic- 

ing for  16  years.  Thoroughly  familiar  with 
directionals,  broad  experience  in  broadcast- 

ing, BS  degree,  6  years  with  FCC.  Resume 
and  references.  Available  30  days.  Box 
775M.  BROADCASTING. 

Chief  4V2  years,  built  maximum-power  vhf 
station  and  microwave.  Midwest.  West.  Box 
813M,  BROADCASTING. 

First  phone.  4  years  experience  AM  trans- 
mitters, famil.y  man,  desire  permanent  posi- 

tion Northeast.  Box  864M,  BROADCAST- ING. 

1st  phone.  Engineer,  10  years  experience, 
heavy  on  maintenance  seeks  permanent 
position  with  stable  station.  Some  announc- 

ing ability.  Available  upon  2  weeks  notice. 
Box  895M,  BROADCASTING. 

Employed  as  office  manager.  Returning  to 
,  engineering.  Have  own  test  equipment. 
E.xperienced  in  building,  maintaining,  or 
repairing  equipment.  No  announcing.  Stable 
position  only.  Box  908M.  BROADCASTING. 
First  phone  and  fast  learner.  Would  like 
to  learn  your  engineering.  Don  Coffee. 
12212  Brisbane,  Dallas,  Texas. 

Available  immediately,  1st  ticket  engineer. 
Age  21.  single,  service  completed.  Wants 
California.  $100  minimum.  Grantham  grad- 

uate. John  Mischock,  607  22nd  St.,  N.W., Washington,  D.  C. 

First  phone,  some  experience.  Handicapped 
go  anywhere.  Earl  J.  Kev.  Clarksville 
Arkansas,  Route  #1.  Pleasant  4-2288. 
Beginning  engineer  or  combo  first  phone 
21,  white,  draft  exempt,  dependable,  will 
announce.  Any  area  considered.  Larr.v 
Rodgers  27  Belmont.  Call  Asheville,  N.c'., AL  2-3475  collect. 

Production — Programming,  Others 

Program  executive.  Announce,  sell,  a 
worker;  gets  results.  Conservative.  Seeks 
immediate  change.  Prompt  reply.  Box 793M.  BROADCASTING. 

Quality  news  director  medium  market, 
seeks  quality  station  opening  larger  mar- 

ket. 36.  M  A.  Community  leader.  Tops  all 
around.  Air  work  too.  Make  my  competi- 

tion happy.  I  haven't  in  years.  They're my  best  reference.  Box  826M,  BROADCAST- ING. 

Production — Programming,  Others 

Newsman:  10  years  experience — 5  with  wire 
service.  5  with  radio  station,  executive  posi- 

tion with  each.  B.S.  degree.  30.  married, 
hard-working.  enterprising.  production- minded.  Good  voice.  Seek  major  market. 
Box  675M.  BROADCASTING. 

Creative  radio  man  who  has  worked  him- 
self up  to  manager  position  would  like  to 

accept  the  tv  challenge.  Wide  radio  back- 
ground— you  name  it,  I've  done  it.  Look- ing for  opportunity  to  prove  self  in  tv 

production  and  direction  or  work  as  opera- tions manager.  B.A.  degree.  Box  850M, 
BROADCASTING. 

Production,  copy,  DJ.  .  .  .  Have  briefcase — 
will  sell.  Top  forty  or  modified.  Now  em- ployer. Midwest  and  South  only.  Box  874M BROADCASTING. 

Wanted  angel.  Help  make  come  back  in 
radio.  Heb.  13:2  Prefer  behind  the  scenes 
or  administration  but  can  help  on  mike. 
12  years  varied  experienced.  College,  fam- 

ily, 40,  good  references,  bondable.  Box 891M.  BROADCASTING. 

Program  and  sports  director  wishes  to  ad- 
vance with  growing  station.  College  sports 

if  available,  have  family.  Experience.  Box 
911M,  BROADCASTING. 

TELEVISION 

Help  Wanted — Sales 

Number  one  Tv  Station  in  midwest  market 
needs  alert,  experienced  local  salesman.  E.x- 
ceptional  benefits  for  right  man.  Send  photo 
and  comDlete  resume  to  Box  658M.  BROAD- CASTING. 

CBS  owned  KMOX-TV,  has  opening  in 
sales  promotion  dept.  E.xcellent  opportunity 
for  ambitious  young  man.  This  is  a  sales 
trainee  position  involving  preparation  of 
sales  materials,  national  sales  contacts,  and 
trade  promotion  experience  in  tv.  Sales 
promotion  desirable.  Send  complete  resume 
and  samples  of  sales  presentations  if  you 
have  them  to:  Judd  Choler,  KMOX-TV,  St. Louis  6,  Mo. 

Announcers 

Immediate  opening  for  experienced  on- 
camera  announcer.  Network  affiliated  sta- 

tion located  in  south  central  states.  Station 
has  been  on  air  for  seven  years  News  and 
weather  background  will  be  helpful.  Re- 

plies will  be  acknowledged  and  all  tapes 
returned.  Send  complete  background  infor- 

mation, reference,  salary  requirements,  and 
audio  tape  to  Box  763M.  BROADCASTING 

Technical 

Top  maintenance  engineer,  studio,  trans- 
mitter microwave  and  off-air  rebroadcast 

receivers.  Top  pay  for  top  man.  California coastal  area.  Send  full  resume  to  Box 
842M,  BROADCASTING. 

Experienced  engineer  for  Louisiana  VHF, 
capable  of  all  studio  maintenance.  Box 
894M.  BROADCASTING. 

Opening  available  with  leading  midwestern 
tv  station  for  experienced  engineer  with 
first  class  license.  Send  recent  picture  with 
full  resume  to  Box  959K,  BROADCASTING. 
Technician,  1st  phone,  WBTW,  Florence, 
South  Carolina.  Control  room,  VHF  trans- 

mitter duty,  multiple  ownership,  fringe 
benefits.  Prefer  some  tv  e.xperience.  but 
will  consider  solid  radio  technical  back- 

ground. Send  resume  and  recent  photo- 
graph to:  Engineer  Manager,  WBTW, 

Florence.   South  Carolina. 
Expanding  Florida  VHF  station  has  need  for 
several  first  class  licensed  engineers.  Inter- 

ested applicants  should  rush  full  details  to 
Chief  Engineer,  WEAT-TV,  P.O.  Box  70, West  Palm  Beach,  Florida. 

Production — Programming,  Others 

News  director  for  radio  tv  outlet  in  Mid- 
west. Man  should  be  good  on  the  air  and 

on  camera.  Person  should  be  able  to  direct 
or  man  department.  Box  815M,  BROAD- CASTING. 

Production  director  tv  with  announcer 
ability  for  tv  and  radio  outlet  in  Midwest. 
Excellent  opportunity  for  announcer  or  di- 

rector looking  for  step  up  the  ladder.  Box 
816M,  BROADCASTING. 

"The  eight  dimensions  of  news!"  Off-beat human  interest;  hard  documentaries;  pro 
and  con;  the  police  scene;  outer  space; 
history,  today  and  tomorrow.  I  can  blend 
them  all  to  offer  the  kalidescope  that  im- 

pales the  viewer  of  today's  television  news. Is  there  a  courageous  company  that  will 
back  me  up?  14  years  broadcasting  experi- 

ence. College,  radio/tv  school.  Currently 
news  director  NBC  TV  affiliate  in  small 
market.  Five  years  top-ten  market  radio 
news.  Family  man.  Independent  in  politics 
and  religion.  No  s-o-f  but  have  tape,  pixs, 
resume  &  references.  Box  913M.  BROAD- 
CASTING. 

staff  director.  Immediate  opening  for  right 
man  with  minimum  2  years  in  responsible 
directing  iob.  Must  have  full  resume,  refer- 

ences and  photo  first  letter.  Midwest.  $115 
week  to  start.  Box  915M,  BROADCASTING. 

Director-photographer.  Immediate  opening 
for  young  man  experienced  in  all  phases 
production  and  tv  photography.  Must  be 
draft  exempt.  Expanding  NBC  affiliate  in 
university  climate.  Contact  R.M.  Lumpp. 
Program  Manager.  WCHW-TV  33,  Inman 
Hotel,  Champaign.  111.  352-7673. 

Opening  #2  man  Midwest  medium  market 
radio-tv  newsroom.  Strong  all  phases  in- 

cluding airwork  and  administration.  Clean 
deliver,  college  grad..  over  25.  5  years  in 
business.  Send  all,  including  salary  demands 
and  audio  tane  first  letter.  Crai?  Tennev 
Director,  KCRG  News,  Cedar  Rapids,  Iowa. 

Newsman  for  prestige  station  WSBT-AM. 
FM,  TV.  Good  opportunity  for  young  man 
with  journalism  background  wanting  to 
move  to  top  rated  news  operation.  Send 
tape  and  photo  or  video  tape  to  Personnel 
Director,  South  Bend  Tribune.  South  Bend. 
26,  Indiana. 

Promotion  director  wanted  for  established 
department.  Must  be  familiar  with  lay-out, 
on  the  air  sponsor  reports,  etc.  Need  a 
top  notch  man  or  woman  who  can  take 
charge.  Send  resume  and  sample  of  work 
to  Bob  Smith,  Program  Director,  WTVO- 
TV,  Rockford.  lUinols. 

TELEVISION 

Situations  Wanted — Management 

Experienced   Agency   Vice-President.  For: Assistant  General  Manager,  in  Charge  of  Tv 
Programs  and  station  operations.  Age  38. 
Have  had  twenty  years  in  radio  and  tele- vision. Started  in  Tv  In  1949.  Experienced  In 
all  phases,  programming,  sales,  operations 
and  announcing.  For  last  seven  years  have 
been  Vice-President  of  six  advertising  agen- 

cies, affiliated  in  the  south.  Only  Interested 
in  becoming  the  assistant  to  a  general  man- 

ager of  Tv  outlet  in  good  size  market.  Box 
638M,  BROADCASTING. 

Sales 

Yellow  Pages  salesman  with  Reuben  H.  Don- 
nelley Corp.  in  Nation's  4th  Yellow  pages market.  TV  experience — 7  years  director- personality.  Box  820M,  BROADCASTING. 

Announcers 

11  years  U.  S.  Weather  Bureau,  Washing- 
ton, D.  C.  AMS  membership.  31  years  old. 

married,  family  man.  Available  immedi- 
ately. Box  886M,  BROADCASTING. 
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Situations  Wanted — (Cont'd) For  Sale — (Cont'd) Wanted  to  Buy — (Cont'd) 
Announcers 

6'1"  clean  cut  radio  announcer,  over  two years  at  same  station  wants  to  get  into  tv. 
Good  staff,  excellent  interviewer.  Box  907M, 
BROADCASTING. 

Technical 

Chief  engineer:  fourteen  years  experience 
in  all  phases  of  television  construction 
operation,  F.C.C.  applications.  Last  eight 
years  as  chief.  Box  845M,  BROADCASTING. 

Chief  engineer.  Proven  ability  in  highly 
competitive  market.  $800.00  monthly,  or 
salary  and  percentage  of  savings  I  effect. 
Box  903M.  BROADCASTING. 

Production — Programming,  Others 

Top  rated,  award  winning  newscaster.  Ex- 
perienced major  market  news  director.  Best 

references.  kines  available.  Box  778M. 
BROADCASTING. 

TV  news  director  experienced  in  all  phases 
of  tv  news  work.  Plus  good  on  air  record. 
Box  348M,  BROADCASTING. 

Fresh  ideas  and  funny  bits.  Writer,  producer, 
CieztGi-.  tv  or  radio.  Last  four  years  in  ad Egeacy.  Want  back.  1st  phone,  too.  Major 
n^^rkets  only.  Box  905M.  BROADCASTING. 

Writer,  producer,  director,  tv  and  radio. 
Comedy  and  public  affairs.  Major  markets 
only.    BOX  916M,  BROADCASTING. 

Fresh  ideas  and  funny  bits  writer,  producer, 
director  tv  or  radio.  Last  4  years  in  ad 
agency,  want  back.  1st  phone  too.  Major 
markets  only.  Box  917M,  BROADCASTING. 

Pick  a  national  award  winner!  College 
graduate  with  major  market  experience  in 
program  promotion,  sales  promotion,  re- 

search and  publicity.  9  years  in  tv-radio. 
All  systems  are  go!  Box  918M,  BROAD- CASTING. 

FOR  SALE 

Equipment 

Used  FM  transmitters.  One  10-kw  Western 
Electric  now  operating.  One  1-kw  Western 
Electric.  Write  Box  725M,  BROADCAST- ING. 

For  sale — G.E.  package  250  watt  transmitter 
dual  console  Umiter,  PT-6  Magnicord  tape 
recorder— two  presto  tiirn-tables.  Good 
condition.  Box  829M,  BROADCASTING. 

1  kw  Dumont  transmitter,  including  side 
band  filters.  Excellent  operating  condition. 
$9,500.  KCHU,  Box  18,  San  Bernardino, 
California, 

One  Gates  level  devil.  Like  new.  Used  less 
than  six  months— $150.00.  FOB,  WENC, Whiteville,  N.  C. 

One  Gates  Seeherg  Model  200  automatic 
library  record  player  unit,  complete,  in  good 
condition.  Ideal  for  automation.  $375.  Write 
or  phone  R.  Monroe,  WRGM,  2314  West 
Gary  St.,  Richmond,  Va.  El  3-6656. 

Two  Ampex  601  tape  recorders,  rack 
mounted,  in  good  condition  except  for  VU 
meters.  $275  each,  or  $500  for  both.  Write  or 
phone  R.  Monroe,  WRGM,  2314  West  Gary 
St.,  Richmond,  Va.  El  3-6656. 

Spotmaster  Cartridge  Recorder  and  Play- 
backs, one  model  44  master  recorder  plus 

three  playback  units,  all  now  in  operation, 
to  be  sold  as  package,  at  less  than  half  new 
price.  Phone  or  write  R.  Monroe,  WRGM, 
2314  West  Gary  St.,  Richmond,  Va.  El  3-6656. 

Am,  fm,  tv  equipment  including  trans- 
mitters, orthicons,  iconoscopes,  audio,  moni- 

tors, cameras.  Electrofind,  440  Columbus 
Ave.,  N.Y.C. 

Equipment 
Magnecord  tape  recorders  (full  track,  VVz 
and  or  15  i.p.s.).  Equipment  in  good  condi- 

tion, both  mechanically  and  electrically. 
Two  PT6-AH  recorders  (rack  mount)  — 
$100.00  each;  Two  PT6-R  Record/playback 
amplifiers  (rack  mount) — $75.00  each:  One 
PT  6-HT  Switch  panel— $15.00;  One  PT  6-A 
Recorder  with  portable  case  &  cables — 
$125,000:  One  PT  6-J  Record  playback  am- 

plifier with  portable  case  $100.00.  Radio  sta- 
tion WGL,  Fort  Wayne,  Indiana. 

Xmission  Line;  Teflon  insulated,  1=8"  rigid. 
51.5  Ohm  flanged  with  bullets  and  all  hard- 

ware. New — unused.  20  foot  length  for 
$40.00.  Quantity  discounts.  Stock  list  avail- 

able. Sierra-Western  Electric,  1401  Middle 
Harbor  Road,  Oakland  20,  California.  Tem- 
plebar  2-3527. 
For  sale — one  50  kw  AM  transmitter,  RCA 
type  SOB,  currently  in  regular  broadcast 
operation.  One  500  watt  composite  AM  trans- 

mitter, air  cooled,  self  contained,  operable 
550  kc  to  3  me.  Two  315  foot  towers, 
Lehigh,  self-supporting,  galvanized  heavy 
duty,  insulated  base,  extendible  100  feet, 
presently  used  AM  broadcasting.  Located 
close  north  shore  of  Long  Island.  Available 
in  fall.  For  information  contact  National 
Broadcasting  Company.  30  Rockefeller 
Plaza,  New  York  20,  New  York,  Attn: 
R.  R.  McMillin,  Room  1410W. 

RCA  TT-5  tv  transmitter,  low  band,  good 
condition,  presently  on  air.  Plans  and  or 
service  available  for  air  conversion  to 
Amperex  6076.  Good  assortment  spare  parts 
included.  P.  O.  Box  429,  Redwood  City, 
California,  or  call,  area  code  415:  369-4675. 

Unused  transmission  equipment  1  5/8" Andrews,  51.5  OHM  Teflon  Line,  $40,00  for 
20'  length;  Yb"  ditto,  90(f  foot;  6  feet. Dishes  with  hardware,  $150.00  each.  Also 
Eabows,  Reducers,  Dehydraters,  Hangers 
and  Hardware  at  surplus  prices.  Write  for 
Stock  List.  S-W  Electric  Cable  Company. 
1401  Middle  Harbor  Road.  Oakland  20,  Calif. 

Will  buy  or  sell  broadcasting  equipment. 
Guarantee  Radio  &  Broadcasting  Supply 
Co.,  1314  Iturbide  St..  Laredo,  Texas. 

For  Sale — Price  $1200.00.  One  programming 
automation  unit — This  unit  will  operate  8 
hours  continuous  without  attention — using a  14  inch  reel  of  double  track  tape  for 
music  at  3^4  I.P.S,  and  10  inch  reel  for 
announcements  at  3^4  or  71,2  I.P.S.  speed. 
Mounted  on  6  foot  rack — Ideal  for  nightime 
programming.  Contact  Leonard  Ballard, 
Chief  Engineer,  Swanco  Broadcasting,  Inc., 
5th  and  Park  St.,  Des  Moines,  Iowa. 

WANTED  TO  BUY 

Equipment 

Wanted:  General  Electric  12.5  kw  UHF 
amplifier  equipment.  Must  be  complete 
with  power  and  heat  exchange  and  in 
good  condition.  Box  711M,  BROADCAST- ING. 

Wanted  by  our  clients.  Radio  fm,  and  tv 
test  and  measuring  equipment.  "Thirty 
years  in  broadcast  engineering."  Ariel  Elec- tronics, Box  725,  Sag  Harbor,  N.  Y. 

Used  UHF  transmitter  wanted  by  education 
institution.  Channel  14-30  preferred.  Box 
852M,  BROADCASTING. 

Small  college  (independent,  non-profit,  de- 
gree-granting) starting  radio  broadcast courses  needs  console,  two  turntables,  two 

professional  tape  recorders,  rack,  micro- 
phones. Will  buy  or  be  grateful  for  gifts. 

Box  876M,  BROADCASTING. 

STL — 950  Mc/s  for  use  in  FM  installation. 
Call  Glenn  Winter,  25531,  York,  Pennsyl- vania. 

Platinum  electronic  scrap  bought.  Noble 
Metals,  Box  One.  Airport  Station,  Los 
Angeles  9,  California. 

Equipment 
Ajnpex  351,  354,  Fm  antenna  (gain  4.1  or 
more),  frequency  and  modulation  monitor. 
KRAB,    9029   Roosevelt   Way,   NE,  Seattle, 
Washington. 

Need  RCA  77-D  or  44-B  mike.  Good  con- 
dition. Also  standard  rack.  WSIP,  Paints- ville,  Ky. 

WANTED  TO  BUY 

Stations 

Am  station  wanted  by  responsible  individ- 
ual. Any  area  considered  if  station  now 

profitable  and  capable  of  further  improve- ment thru  continual  emphasis  on  audience 
and  advertiser  relations.  Immediate  action 
if  priced  realistically.  Replies  held  abso- 

lutely confidential.  No  brokers.  Write  or 
phone:  Peter  H.  Sause,  116  Wayford  Terrace, 
Garden  City,  N.  Y.,  Phone  PI.  1-5541. 
Want  station  in  the  Southeast  section.  Must 
do  over  $100,000.  Credit  can  be  checked. 
Harold  L.  Schwartz,  1289  South  James  Rd., 
Columbus  13,  Ohio. 

Responsible  broadcaster  desires  additional 
upper  Midwest  radio  station.  M.D.  Price, 1152  First  National  Bank  Building,  St.  Paul, 
Minnesota. 

INSTRUCTIONS 

FCC   first   phone    license   preparation  by 
correspondence  or  in  resident  classes. 
Grantham  Schools  are  located  in  Hollywood, 
Seattle,  Kansas  City  and  Washington.  Write 
for  our  free  40-page  brochure.  Grantham School  of  Electronics,  3123  Gillham  Road, 
Kansas  City  9,  Missouri. 
Be  prepared.  First  class  F.C.C.  license  in 
six  weeks.  Top  quality  theory  and  labora- 

tory training.  Elkins  Radio  License  School 
of  Atlanta,  1139  Spring  St.,  N.W.,  Atlanta. 
Georgia. 

Announcing  programming,  console  opera- 
tion. Twelve  weeks  intensive,  practical 

training.  Finest,  most  modem  equipment 
available.  G.  I.  approved.  Elkins  School  of 
Broadcasting,  2603  Inwood  Road,  Dallas  35, Texas. 

Elkins  Radio  License  School  of  Chicago- 
Six  weeks  quality  Instruction  in  laboratory 
methods  and  theory  leading  to  the  F.C.C. 
First  Class  License.  14  Eait  Jackson  St., 
Chicago  4,  Illinois. 
FCC  first  phone  license  in  six  weeks. 
Guaranteed  instruction  in  theory  and 
laboratory  methods  by  master  teachers. 
G.  I.  approved.  Request  free  brochure. 
Elkins  Radio  License  School,  2603  Inwood 
Road,  DaUas,  Texas. 
Be  a  disc  Jockey.  FCC  1st  class  license  In 
6  weeks.  Next  class  starts  August  27 — enroll 
now.  Nation's  leading  d.j.'s  &  engineers teach  you.  Free  placement  service.  Write: 
Academy  of  Television  &  Radio  Inc.,  1700 
E.  Holcombe  Blvd.,  Houston,  Texas, 
Train  now  in  N.Y.C.  for  FCC  first  phone 
license.  Proven  methods,  proven  results.  Day 
and  evening  classes.  Placement  assistance. 
Announcer  Training  Studios,  25  W.  43  N  Y. 
OX  5-9245. 
Six  weeks  courses  in  FCC  first  phone  li- 

cense, and  in  Announcing.  Nine  months 
courses  in  Chief  Engineer,  Program  Direc- 

tor, Owner-Manager.  Guaranteed  training 
and  placement  service  since  1947.  Keegan Technical  Institute,  207  Madison,  Memphis, Tennessee. 

Since  1946.  The  original  course  for  FCC 
First  Class  Radiotelephone  Operator  License 
in  six  weeks.  Reservations  necessary.  En- 

rolling now  for  classes  starting  September 
19.  For  information,  references  and  reserva- 

tions, write  William  B.  Ogden  Radio  Opera- 
tional Engineering  School,  1150  West  Olive 

Avenue,  Burbank,  California. 
Free  brochure  with  information  covering 
our  6  week  FCC  License  course.  Write  to 
Robert  E.  Johnson,  Pathfinder  School,  5504 
Hollywood  Blvd.,  Hollywood,  Calif.  Summer 
classes  start  July  31,  and  Sept.  18. 
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Miscellaneous Help  Wanted— (Confd) 
TELEVISION 

ATC  and  similar  cartridges  rewound  azici 
reconditioned,  l^ow  rates.  Broadcast  As- 

sociates, Box  1392,  Atlanta  1,  Georgia. 

Lange-Liners  Skyrocketing  Ratings  Coast 
to  Coast!  Lange;  5880  Hollywood  Blvd., 
Hollywood,  California. 
28,000  Professional  Comedy  Lines!  Topical 
laugh  service  leaturmg  aeejay  comment, 
mtroducuons.  Free  catalog.  Orben  Comedy 
Books,  Hewlett,  N.  Y. 

"Days-Dates-Data."  New  Deejay  gag  serv- 
ice. Sample  copy  $3.00.  Show-Biz  Comedy 

Service — (Dept.  BM)  65  Parkway  Court, 
Brooklyn  35,  New  York. 
Make  your  program  sparkle!  101  features 
and  facts  for  radio  personalities.  $2.00. 
Jotin  Cunningham,  P.  O.  Box  213,  Louisville 
1,  Kentucky. 
Tapes.  1200'  99^.  Sample  25^.  Free  catalog. Box  3095,  Philadelphia  50. 

Business  Opportunity 

One  or  two  working  partners  to  operate 
new  station.  Excellent  opportunity  for  the 
right  party.  Reasonable  Investment.  Box 
833M,  BROADCASTING. 
West  Coast  Florida  station  to  go  on  air  in 
fall  has  stock  interest  and  long  term  financ- 

ing available  to  non  active  partners.  Box 
87uM,  BROADCASTING.  
Capital  available  for  mortgages  on  smaller 
broadcast  properties  in  South  or  Southeast. 
Individual.  Box  873M.  BROADCASTING. 

RADIO 

Help  Wanted — Sales 

■       NEW  OPPORTUNITY 

=  Diversified  Muzak  franchise  with  over  $1,- 
I  000,000  in  assets  and  contracts  seeks  addi- 
^  tional  salesman-investor. 
i       Box  882M,  BROADCASTING 

gllllllUIIUUIIIIIIIIIIUIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIUUINIIIIIIIIIIIIIIIIIIIIIIIIIIIIinillllllllllllllNIIIIIH 

i    Salesman  —  experienced.    Guaranteed  | 
I    draw.  Expanding  group  operation.  An-  j 
I  nouncer — Adult    music    format.    Mel  | 
1    Ring,     WHLT,     Huntington,     Indiana.  1 
1    Phone  3404.  I 

Announcers 

MAJOR  NEW  ENGLAND  MARKET 
Opening  for  an  experienced  announcer  at 
long  established  good  music  station  to 
handle  morning  show.  Applicant  must  have 
1st  class  license.  Salary  negotiable.  No 
maintenance.  Mail  tape,  picture  and  resume 
to 

Box  689M,  BROADCASTING 

Announcers 

NEWS  MAN 

Are  you  ready  to  move  up  to  metro- 
(   politan  competition?  Send  tape,  resume  ) 

to Box  889M,  BROADCASTING 

~iii~iii~  ~T'  ~~~~r'~~~~~~~~" 
Technical 

OVERSEAS 
OPPORTUNITIES 

EUROPEAN  AREA 

RADIO  ENGINEERS 

Minimum  5  years  experience  in  standard 
and  high  frequency  broadcasting,  emphaas 
on  high  power  transmitters.  Administrative 
experience  desirable. 
PROJECT  ENGINEER 
Electronics  experience  and  BSEE  required. 
Knowledge  civil,  hydraulics  or  other  engi- neering helpful. 

Travel  and  housing  allowances  givM. 
Submit  experience  and  earnings  to 
Box  841 K,  BROADCASTING 

Vm'JV. 

RADIO  TECHNICAL  i 

SUPERVISOR 

50  KW  clear,  one  of  America's  oldest 
and  biggest  radio  operations  in  the 
East  looking  for  smart  aggressive  studio 
technical  supervisor.  Must  be  experi- 

enced in  all  phases  of  control  room 
operations,  have  knowledge  of  trans- 

mitters, AM  &  FM,  and  have  proven 
administrative  abilities.  Applicant 
should  have  B.S.  degree  or  equivalent 
and  have  potential  for  advancement. 
Salary  in  excess  of  $10,000  commensu- 

rate with  qualification. 
Box  818M,  BROADCASTING 

RADIO 

Situations  Wanted — Management 

LONG  WEARING 
MANAGER  AVAILABLE 

11  successful  years  regional  net.  5  successful 
years  daytimer  (Co-owner).  Presently  mar- keting executive  national  firm  .  .  .  desire 
permanent  return  to  broadcasting.  Stable, 
solid  operation.  Can  handle  modest  invest- ment. Fine  family. 

Box  SUM,  BROADCASTING 

SALES 
MANAGER 

PROGRAM 
DIRECTOR 

SELLING 
SALESMEN 

THE  OK  GROUP  IS  EXPANDING!!! 

Do  you  have  the  ability  to  sales  manage  men?  Do  you  have  ideas  for  selling  new 
approaches  to  advertisers?  Are  you  an  agressive  hard  worker? 
Are  you  a  proven  and  tested  radio  salesman  with  a  good  sales  record?  Can  you  sell 
ideas  and  originality  rather  than  ratings? 
Are  you  an  idea  man  when  it  comes  to  programming?  Do  you  know  Music?  Can  you 
watch  details  and  handle  a  staff? 
Fit  into  any  of  these  positions  and  you  can  find  a  place  with  the  oldest  and  largest 
and  most  successful  Negro  Radio  Group  in  business  today.  You  can  earn  top  pay. 
The  OK  GROUP  operates  stations  in  New  Orleans,  Houston,  Memphis,  Baton  Rouge, 
Mobile  and  Lake  Charles.  We  have  immediate  openings  in  at  least  one  of  the  above 
categories  in  all  6  stations.  Write  sending  full  particulars,  first  letter.  OK  GROUP, 
505  Baronne  Street,  New  Orleans,  La. 

Help  Wanted 

Production — Programming,  Others 

giiiiniiiiiiiiiiii»iiiiiiiiiiii[]iiiiiiiiiiiiuiiiiiiiiiiiiuiiiiiiiiiiiiuiiiiiiiiiig 

I    MAJOR  TELEVISION  MARKET— MIDWEST  | 

5    Major  midwest   market  television   sta-  S 
S    tion    with    increased    "live"    program-  = 5    ming   plans  in  all   areas  has  opening  E 
5   for  experienced  Producer-Director.  The  5 
S    need  is  for  a  tireless,  spontaneous,  crea-  = 
S   tive  person  with  technical  competence.  = 
g    The    ability    to    handle    and    develop  g 
B    talent  and   to  make  the  best   use  of  S 
1    community  resources  is  a  must.  Resumes  = 
5    and  references  a  necessity,  visual  evi-  5 
S    dence  of  work  and  scripts  desired.  E 

I        Box  884M,  BROADCASTING  | 
ill[]IIIIIIIIIIIIE]IIIIIIIIIIIIC]||||||||||||[]|||||||||||t[]||||||||||||t]||||||||||||i 

J,      SEEKING  CHILDREN'S  PERSONALITY  ̂  Major  midwest  television  market  is  seeking  ̂  
creative  daily  children's  programming  per-  K 
sonality.    Gentle,    light,    constructive    ap-  f 

^    proach.    No   cowboys   or   ship  captains.  A 
■J    respect  for  and  understanding  of  children's 

audience  are  mental  requirements.  Resume, 
%    references,    and    visual   examples   of  work 
?  required. 

Box  883M,  BROADCASTING  ^ 

EMPLOYMENT  SERVICE 

YOU'RE  NEEDED 
ALL  BROADCAST  PERSONNEL  PLACED 

ALL  MAJOR  U.S.  MARKETS 
MIDWEST  SATURATION 

Write  for  application  NOW 
WALKER  EMPLOYMENT 

SERVICE 
Jimmy  Valentine  Broadcast  Division 
83  So.  7th  St.  Minneapolis  2,  Minn. 

FEderal  9-0961 

Miscellaneous 

MOVING? 

SEND  FOR  BOOKLET 

I  A  free,  16-page  booklet  prepared  by  | Burnham  Van  Service,  Inc.  can  give  you 

I  helpful,  worksaving,  cost-saving  point-  ■ 
'  ers   on   how  to   organize  your  move  ' 
■ from   city   to   city  when  you   change  | 

jobs.  How  to  prepare  to  move,  tips  on  ' 
■ packing,  a  helpful  inventory  checklist  ■ of  things  to  do  are  among  the  topics  I 
_  included.  Write  for  your  free  copy.  _ 
I  No  obligation.  | 
-                   Chuck  Swann,  ■ 
I             Burnham  Van  Service,  I 

1634  Second  Avenue,  _ 
I               Columbus,  Georgia  | 
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INSTRUCTIONS 
For  Sale— (Cont'd) 

^nuuamninuuEMnniuuaiiiiimminimiiiiiiiiatmunininnniiii^ 
I       SIX  WEEK  COURSES  | 
g    a,  FCC  first  phone  license  E 
Ib,  Announcer,  Disc-Jockey  

S 
c,  Time  Salesman  5 

^     NINE  MONTH  COURSES  | 
5    d,  Chief  Engineer  = 
H    e,  Program  Director  = 
H    f,  Owner-Manager.  = 
=    Guaranteed    training    and    placement.  E 
E    Our  graduates  are  working  in  all  cate-  = 
5   gories.  = 
3              Write  for  school  catalog  = 
I    KEEGAN  TECHNICAL  INSTITUTE  1 
I                   "Since  1947"  | =       207  Madison,  Memphis,  Tenn.  = 
r-aiuunmiiniiiiuunaQnniiuuuniiiiiiiuiuQiiiiiiiiiiiiQiiiiiiuiiunrt 

FOR  SALE 

Equipment 

1  450  Ft.  Blow  Knox  type 
H-40  self  supporting 
tower 

1  RCA  Type  TF-12-BH  TV 
antenna  for  Channel  12 
operation 

500  Ft.  RCA  Type  Ml -1931 3  co- 
axial transmission  line 

(3'/8  inch  teflon) 
560  Ft.  Communication  Products 

Co.  3V8  inch  steatite  co- 
axial transmission  line 

1  Collins  37-M6  six  bay 
FM  Antenna  for  101.9 
Mc.  operation  (side 
mount) 

60  Dual  spring  hangers  for 
3Va  inch  coaxial  line. 

60  Single  spring  hangers  for 
3Va  inch  coaxial  line. 

All  above  equipment  presently  in  op- 
eration. Will  be  dismanteled  and  ready 

for  shipment  approximately  October  I, 
1962.  Make  offer  on  all,  or  any  part 
of  above  to  Box  853M,  BROADCAST- 
ING. 

FOR  SALE  OR  LEASE 
Two    Ampex    Videotape     lOOO-A  Re- 

corders— Less  than  700  hours  operating 
time.  Perfect  condition.  Bargain  price. 

Peter  DeMet  Productions 
1317  W.  Belmont  Avenue 

Chicago  13,  Illinois 

FOR  SALE 

Stations 

FOR  SALE 
/  The  only  1000  watt-daytime  radio  station 
'  between    New   Orleans   and    Baton  Rouge, 
I  serving  6  small  towns  on  the  fast  growing 
I  industrial  Mississippi  River.  A  money  maker 
'  for  the  right  party. 

Box  665M,  BROADCASTING 

FOR  SALE  OR  TRADE 
Successful  West  Texas  Station,  Single  Sta- 

tion Market,  well  equipped,  good  cash  flow, 
will  sell  for  585,000  including  accounts 
receivable  and  valuable  real  estate,  or  will 
trade  for  larger  operation.  Write: 

Box  904M,  BROADCASTING 

Stations 

SOUTHERN  CALIF.  REGIONAL 

Fulltime  station  in  one  of  the 

state's  dynamic  growth  areas. Excellent  market  with  unusual 

potential.  Original  owner  since 
1946  desires  to  sell  because  of 
other  primary  interests.  Valuable 
real  estate  included  in  total  price 
of  5150,000  on  terms. 

Box  979M,  BROADCASTING 

Ala       single      daytimer     $  85M  terms 
Ky        single      daytimer       75M  $29M Fla       medium    fulltime       275M  $110M 
Ca        metro      fulltime       137M  29% 
Mass     metro      daytimer      225M  terms 
La        metro      daytimer      J35M  29% 
and  others:  also  newspapers  &  trade  journals 
CHAPMAN  COMPANY 
1182  W.  Peachtree  St.,  Atlanta  9,  Ga. 

Texas  sin^e  at  approx.  annaal  bllllci^. 
$65,000  with  $25,0OO  down — Texas  single 
$65,000  only  S7,500  down— Colo,  single 
S50,000— Tenn.  falltune  major  $275,000 
— Tenn.  fnlltime  major  $350,000— Ark. 
single  $79,000 — Ark.    medimn  $150,000 
— FXa.     fulltime     power     $160,000  La. 
single  $45,00(V— Many  others! 

PATT  McDONAIJ>  CO. 
Box  9266— GL.  3-SO80 
AUSTIN  17,  TEXAS 

STATIONS  FOR  SALE 
NORTHEAST.  Full  time.  Cross  exceeds  $70,- 
000.  Profitable  under  absentee  ownership. 
Asking  SI  25.000.  Terms. 
NORTHWEST.  Exclusive.  Full  time.  Cross 
exceeds  370,000.  Exceptional  potential  for 
immediate  increase  in  volume.  Asking  $125,- 000.  Terms. 
SOUTHWEST.  Metro  market.  Full  time. 
Number  one  station  in  market.  Asking 
3325,000.  Terms. 
ROCKY  MOUNTAIN.  Medium  market.  Cross 
exceeds  3100,000.  Absentee  owned.  Asking 3150.000.  Terms. 

JACK  L.  STOLL  &  ASSOCS. 

Suite  600-601  6381  Hollyw'd  Blvd. 
Los  Angeles  28,  Calif.     HO  4-7279 

For  Best  Results 

You  Can't  Top  A 
Classified  Ad 

in 

BROADCASTING 
THE  BUSINESSWEEKLY  OF  TELEVISION  AND  RADIO 

I  GU]NZENDORFER^_ 
SOUTHERN  CALIFORNIA  daytimer.  S30.- 000   down.  .Asking  8115,000. 
ARIZONA    fnUtimer.    S70,0OO   with  SIO,- OOO  down. 
Fyrs    S40.000,    S125,0O0,  S165,0OO. 

WILT  GUNZENDORFER 
AND  ASSOCIATES 

Licensed  Brokers  Phone  OL  2-8800 
8630  W.  Olympic,  Los  Angeles  35,  Calif. 

Continued  from  page  76 

sions  of  completion  dates  as  shown:  K08CW. 
K12CW,  Better  Commiinity  Tv  Assn.,  Malott. 
Wash.,  to  Jan.  12,  1963;  KCAC  Phoenix. 
Ariz.,  to  Dec.  1. 
*WSUL  Iowa  City,  Iowa— Granted  author- 

ity to  operate  with  reduced  power  of  1  kw, 
non-dir.  ant.  from  Aug.  9  to  Sept.  24.  day- 

time only  (is  licensed  on  910  kc,  5  kw,  DA-2. U). 
WLOX-TV  Biloxi,  Miss.— Granted  mod.  of 

cp  to  change  ERP  to  31.7  kw  vis.,  19  kw  aur., 
type  trans.,  ant.  location,  redescribe  trans, location,  and  make  changes  in  equipment. 

Actions  of  July  11 
Interstate   Bcstg.   Corp.,   Cakes,   N.   D. — Granted  renewal  of  license  for  low  power 

station. Columbia  Bcstg.  System  Inc.,  Los  Angeles, 
Calif. — Granted  cp  and  license  to  add  6 
trans,  for  low  power  station;  conditions. 
*KETC  (TV)  St.  Louis,  Mo.— Granted  cp 

to  change  ERP  to  144  kw,  DA,  vis.  and 
77.5  kw.  DA,  aur.  ant.  height  to  550  ft. 
and  type  trans.;  condition. 

Actions  of  July  9 
W09AB  Iron  Mountain,  Mich. — Granted 

cp  for  new  vhf  tv  translator  station  on  ch. 
9,  to  translate  programs  of  WFRV  (TV) 
(ch.  5),  Green  Bay,  Wis. 
Television  Improvement  Assn.,  Ukiah. 

Calif. — Granted  cp  for  new  uhf  tv  transla- tor station  on  ch.  76,  to  translate  programs 
of  KTVU  (TV)  (ch.  2),  Oakland,  Calif. 

■  Remote  control  permitted  for  following 
stations;  WIL-FM  St.  Louis,  Mo.;  WTTV- 
FM  Bloomington,  Ind. 

Actions  of  July  5 

WPRB  (FM)  Princeton,  N.  J.— Granted 
cp  to  change  frequency  to  103.3  mc;  condi- tions. 

WTFM  (FM)  Lake  Success,  N.  Y.— Granted cp  to  increase  ERP  to  20  kw  and  make 
changes  in  ant.  system  (change  to  non- dir.);  remote  control  permitted;  conditions. 

Rulemakings 

■  Commission  invited  comments  to  pro- 
posed rulemaking  which  would  permit  pub- 

lic inspection  of  network  aflfiliation  con- tracts filed  with  it  by  broadcast  stations 
affiliated  with  networks.  Part  O  of  its  pro- 

cedural rules  would  be  amended  according- 
ly. Proposal  relates  to  network  affiliation 

contracts  and  related  agreements  and  un- 
derstandings filed  in  that  connection,  but 

not  to  transcription  contracts  or  individual 
broadcast  station  financial  reports.  Action 
July  13. 

■  Commission  proposed  amending  its 
broadcast  multiple  ownership  rules  with 
respect  to  overlap  of  commonly  owned  sta- tions which  have  remained  substantially  in 
effect  since  early  1940's  and,  because  of subsequent  growth  and  other  broadcast  de- 

velopments, have  resulted  in  many  serious 
overlap  situations.  Comrs.  Hyde  and  Lee 
dissented. 

■  Proposed  rules  would  apply  to  appli- cants for  new  stations,  major  changes  in 
existing  stations,  and  assignments  and  trans- fer of  control.  Although  no  divestiture  of 
existing  facilities  would  be  required,  if  li- censee wanted  to  sell  two  stations  with 
overlap  prohibited  by  riiles  he  would  have 
to  do  so  to  separate  buyers. 

■  Tv  overlap  rules  would  pertain  if  sta- 
tions involved  were  to  operate  with  maxi- 
mum permissible  facilities.  Am  rules  would 

not  apply  to  class  IV  (local)  stations  de- 
siring to  increase  power  to  maximum  of 

1  kilowatt,  or  to  noncommercial  educational 
fm  and  tv  stations.    Action  July  13. 

■  By  report  &  order,  commission  amended 
Sec.  3.188  (d)  of  its  broadcast  rules  to  per- mit am  stations  to  operate  with  1  kw  power 
with  roof-top  ant.  under  certain  conditions. 
Adopted  riHe  is  less  restrictive  than  that 
proposed  last  December  15.  However,  to 
curb  cross-modulation,  commission  will  not 
authorize  "(1)  new  stations.  (2)  major change  of  facilities  of  existing  stations.  (3) 
change  in  trans,  location  of  existing  station 
or  (4)  auxiliary  trans.,  for  use  with  other 
than  authorized  ant.  system  of  main  trans., 
if  such  new  stations,  physical  facilities  of 
existing  stations  after  major  change,  trans, 
or  auxiliary  trans,  would  be  located  in  such 
areas  or  would  utilize  roof-top  ant.  and  op- 

erating power  would  be  in  excess  of  1000 

watts." 

Chmn.  Minow  concurred  and  issued  state- 
ment; Comr.  Cross  dissented.  Action  July 

13. 
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''business  must  help 

win  the  battle 

for  higher  
education'' ALFRED  P.  SLOAN,  JR. 

Honorary  Chairman  of  the  Board 

General  Motors  Corporation 

"Regardless  of  the  strengths  and  attributes 
our  7iation  possesses,  if  we  fall  behind  in  the 

field  of  education,  we  will  fall  behind  as  a  world 

poiver. 

"Our  scientific,  -cultural  and  economic 

growth  — and  our  political  strength  — will  de- 

pend largely  upon  the  educational  facilities  we 

make  available  to  our  youth.  We  oive  it  to  our- 

selves as  a  nation ;  u^e  oive  it  to  our  young  people 

who  will  inherit  this  nation  to  provide  the 

financial  aid  that  will  make  our  institutions  of 

higher  learning  second  to  none  in  the  world. 

This  is  of  vital  importance  to  our  business 

community. 

'^Business  must  put  its  support  on  the  line 

to  help  ivin  the  battle  fpr  higher  education." 

Today  many  of  our  colleges  are  over- 
crowded. In  ten  years,  applications  will 

have  doubled  and  we  will  be  faced  with 

an  even  more  serious  crisis  in  our  insti- 
tutions of  higher  learning.  We  will  need 

more  and  better  college  classrooms, 

many  more  well-equipped  college  labo- 
ratories and  thousands  more  of  the  most 

dedicated  and  well-trained  professors. 

Only  increased  financial  aid  will  pro- 

vide our  young  people  with  the  best  col- 
Jege  facilities.  Only  increased  financial 

aid  will  keep  our  finest  minds  from  leav- 
jng  the  teaching  profession. 

Tor  additional  information  on  the 

crisis  faced  by  higher  education  write 
to:  Higher  Education,  Box  36,  Tirnes 

Square  Station,  New  York  36,  N.  Y. 

Published  as  a  public  service 
in  cooperation  with  The  Advertising  Council  and 

the  Council  for  Financial  Aid  to  Education 

BROADCASTING 
THE  BUSINESS  WEEKLY  OF  TELEVISION  AND  RADIO 

HIGHER  EDUCATION 

KEEP  IT  BRIGHT 
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OUR  RESPECTS  to  Wjlliam  Marcus  Bartlett,  general  manager,  WSB-TV  Atlanta 

A  code  for  success  can  be  built  on  tenacity  and  hard  work 

Any  time  the  pressures  inherent  in 
the  job  of  managing  a  tv  station  seem 
unbearable,  Marcus  Bartlett  can  turn 
back  his  calendar  a  quarter-century  and 
equate  the  present  against  the  hectic 
life  he  led  in  the  late  30s. 

Marcus  is  a  three-decade  man  at  the 
WSB  stations,  holding  the  rank  of  gen- 

eral manager  of  \\'SB-TV  Atlanta.  He joined  WSB  radio  in  1930  and  has  been 
with  the  organization  ever  since. 
Now  and  then  he  contemplates  the 

rigors  of  his  younger  days  at  WSB. 
Even  after  entering  Emory  College, 
near  Atlanta,  in  1935  as  a  journalism 
student,  he  hung  on  to  his  job  as  musi- 

cal director  of  the  station.  Just  to  keep 
weekends  active  he  did  play-by-play 
accounts  of  Georgia  Tech  and  U.  of 
Georgia  football  games  for  an  Atlantic 
Refining  Co.  network. 

In  between  he  did  his  full  day's  work 
as  program  director  and  talent  at  WSB. 
And  if  things  slowed  down  a  bit,  he 
did  some  studying — enough  to  win  him 
a  Phi  Beta  Kappa  key  and  a  Rosenwald 
fellowship.  He  also  took  an  active  role 
in  Emory  student  functions,  working  on 
the  college  weekly  and  holding  the 
highest  campus  post,  president  of  the 
student  organization.  After  he  left 
school  the  Sigma  Chi  fraternity  gave 
him  its  national  Balfour  award. 

Marcus  Bartlett  has  been  around  mu- 
sic most  of  his  life.  As  a  knee-pants 

kid  in  Richland,  Ga.  (born  Aug.  19, 
1910),  he  tried  out  for  trumpet  in  the 
local  band  but  wound  up  with  a  bass 
horn  because  he  was  the  only  man  in 
town  who  could  read  the  bass  clefT.  He 
had  a  little  arrangement  on  the  side — 
the  local  theatre  let  him  in  free  just  for 
playing  the  piano  with  movies,  quite  a 
treat  for  a  14-year-old  lad. 

After  graduation  from  Richland  High 
School  he  went  to  Atlanta  to  study  pipe 
organ  under  famed  Hugh  Hodgson, 
teacher,  composer,  organist  and  concert 
pianist.  What  Marcus  had  in  mind  was 
a  career  as  theatre  organist.  Soon  ho 
was  learning  organ,  pounding  piano  in 
a  dance  band  and  playing  organ  at  the 
Presbvterian  Church. 

Initiation  Into  Radio  ■  Once  a  week 
the  dance  band  played  a  night  program 
for  Lambdin  Kay.  then  manager  of 
WSB.  Soon  Marcus  was  accompanying 
soloists  and  doing  a  double  for  Book- 
house  Story  Books —  reading  bedtime 
stories  to  his  own  accompaniment.  That 
put  him  on  the  station  staff. 

In  1931  the  musicians  union  issued 
a  ukase  specifying  the  number  of  mu- 

sicians each  station  must  have.  V/SB's 
quota  was  seven,  with  Marcus  as  musi- 

cal director  of  the  station.  Lambdin 

Kay  called  him  "the  youngest  musical 
BROADCASTING,  July  23,  196 

director  of  any  station  in  the  U.S." 
A  year  later  he  was  given  an  extra 

chore,  doing  color  at  high  school  foot- 
ball games,  and  soon  moved  into  play- 

by-play  announcing.  He  learned  the 
science  of  football  from  Bill  Alexander, 

Georgia  Tech  coach,  as  a  help  in  call- 
ing university  games. 

The  work  at  WSB  revived  his  inter- 
est in  getting  an  education,  leading  to 

enrollment  at  Emory  as  a  journalism 
student.  The  Rosenwald  fellowship 
specified  a  period  of  study  of  radio  and 
education  in  Sweden  starting  in  1939, 
but  Marcus  never  made  it.  Hitler  and 
a  war  interfered. 

In  1940  WSB  and  the  Atlanta  Jour- 
nal were  bought  by  Gov.  James  M. 

Cox.  At  the  time  Marcus  was  produc- 
tion manager  for  radio.  Leonard 

Reinsch  was  named  general  manager  by 
Gov.  Cox  and  promptly  appointed  Mar- 

cus program  manager,  giving  him  one 

instruction:  "I  don't  want  any  'yes  men' 

around  me." Marcus  held  the  program  post  until 
January  1943  when  he  joined  the  6th 
Naval  District  as  a  lieutenant  jg  as- 

signed to  public  relations.  This  took 
him  to  Jacksonville,  Fla.,  where  he  met 
a  Florida  girl,  Mamie  Ruth  Baggott. 
Before  the  year  was  over  they  were 
married. 

After  three  years  of  naval  service 
Marcus  returned  to  his  WSB  post.  At 
that  time  the  Cox  interests  were  getting 
interested  in  television.  WSB-TV  took 
the  air  in  September  1948.  with  Marcus 
as  program  director  for  both  radio  and 
television. 

In  the  mid-50s  radio  tv  management 
under  Mr.  Reinsch  was  split,  with  Mar- 

cus named  station  manager  of  WSB-TV 
under  John  M.  Outler  Jr.,  concentrat- 

WSB-TV's  Bartlett 
He  came  up  through  the  ranks 

ing  on  sales.  When  Mr.  Outler  retired 
Jan.  1,  1958,  Marcus  became  general 
manager  of  WSB-TV,  the  post  he  now holds. 

Marcus  Bartlett  is  a  soft-spoken  ex- 
ecutive who  sees  no  need  of  extra  deci- 

bels in  communicating  an  order.  He 
speaks  deliberately  and  has  a  rather 
selective  sense  of  humor.  His  dress 
varies  between  tweeds  and  more  severe 
garb,  often  punctuated  by  a  black  polka 
dot  necktie. 

His  manner  is  friendly  in  the  true 
southern  manner.  He  still  keeps  up  a 
lively  schedule  of  activities  ranging 
from  chairman  of  the  Fulton-DeKalb 
County  chapter  of  the  National  Foun- 

dation (March  of  Dimes),  a  new  as- 
signment, to  member  of  the  NBC-TV 

affiliates  board  of  delegates.  Other  ac- 
tivities include:  1960  president  of  At- 

lanta Kiwanis;  Salvation  Army  Ad- 
visory Board,  Pi  Gamma  Kappa  and 

Sigma  Deha  Chi,  honorary  journalistic 
fraternities,  and  Omicron  Delta  Kappa; 
Atlanta  Chamber  of  Commerce  Politi- 

cal Action  Committee;  Atlanta  YMCA 
public  relations  committee,  to  name  a 
few.  He  was  1961-62  vice  president  of 
Georgia  Assn.  of  Broadcasters. 

The  Bartletts  have  five  children — 
four  boys  and  a  girl.  Marcus  is  still 
organist  at  Second  Ponce  de  Leon  Bap- tist Church. 

A  great  believer  in  civic  service,  he 
directed  WSB-TV  sponsorship  of  a  re- 

cent July  4  parade  viewed  downtown 
by  250,000  people,  with  a  73%  share- 
of-audience  claimed  for  home  viewing. 

One  For  All  ■  Marcus  likes  the  single 
rate  card.  "Treat  all  clients  alike  and 
do  a  good  job  for  them,"  he  urges. Naturally  his  pet  peeve  is  the  broad- 

caster who  doesn't  believe  in  his  own 
rate  card. 

A  few  days  ago  he  set  up  a  forum 
program  in  which  the  five  candidates 
for  governor  appeared  on  WSB-TV.  It 
was  so  successful  he  started  thinking 
of  staging  similar  programs  for  other 
campaign  offices. 

"The  station  that  does  a  good  public 
service  job  and  is  active  in  community 
affairs  is  the  station  that  gets  the  best 
acceptance,"  he  said. 

His  interest  in  radio-tv  affairs  led  him 
last  fall  to  conduct  an  experimental 

program-logging  test,  based  on  the 
FCC's  proposed  new  regulations.  The 
experiment  showed  how  large  stations 
faced  operating  problems  in  keeping 
more  complicated  logs  and  in  training 
personnel  to  handle  the  job.  Mostly 
Marcus  is  quiet  and  unassuming  but 
when  he  starts  moving  in  on  a  project 

he  knows  just  where  he's  going — ^and he  usually  gets  there. 
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EDITORIALS 

Growing  up 

THE  quality  of  editorializing  that  is  now  being  broadcast 

is  one  of  the  most  significant  measurements  of  broadcast- 
ing growth.  As  was  shown  in  the  extensive  special  report  in 

this  publication  last  week,  radio  and  television  stations  are 
steadily  expanding  their  broadcasts  of  opinion  and,  of  more 
importance,  they  are  doing  so  with  sincerity  of  purpose.  No 
more  promising  sign  of  maturity  could  be  had. 

It  was  particularly  striking  to  note,  in  the  comments  of 

the  many  broadcasters  who  were  quoted  in  Broadcasting's 
report,  a  universal  awareness  of  the  responsibilities  that  must 
be  assumed  when  a  station  undertakes  to  editorialize.  On 
the  strength  of  available  evidence,  it  is  not  unrealistic  to 
predict  that  broadcast  editorializing  will  soon  be  a  greater 
force  than  print  editorializing. 

Celler's  newspaper  inquiry 
REP.  Emanuel  Celler,  the  crusading  New  York  Democrat, 

intends  to  conduct  a  congressional  inquiry  into  the  eco- 
nomic aspects  of  the  newspaper,  radio  and  television  fields 

after  Congress  adjour^is.  Although  his  Antitrust  Subcommit- 

tee of  the  Judiciary  Committee  hasn't  yet  announced  its  agen- 
da, it"s  apparent  that  one  of  the  principal  areas  to  be  scruti- 

nized will  be  newspaper  ownership  of  broadcast  properties. 
Almost  from  the  beginning  of  radio  as  an  effective  me- 

dium 40  years  ago,  there  have  been  intermittent  attacks  upon 
newspaper  ownership.  For  many  years  the  FCC  was  disposed 
to  give  unusual  weight  to  non-newspaper  applications  as 
against  those  of  newspaper-owned  or  connected  interests. 
The  stock  phrase  was  "diversification  of  the  mass  media  of 
communications." 

Mr.  Celler  is  an  old  hand  at  investigations.  He  has 
evinced  interest  in  the  broadcast  media  on  many  occasions. 
The  sensitive  newspaper  ownership  issue  has  cropped  up  in 
Republican  as  well  as  Democratic  administrations,  but  in- 

variably has  been  rejected  because  legislative  sanctions  ob- 
viously would  be  discriminatory. 

Some  15  years  ago,  when  the  newspaper  ownership  issue 
was  hot.  Congress  undertook  to  write  a  specific  anti-news- 

paper discrimination  provision  in  the  Communications  Act. 
In  1952,  it  dropped  this  planned  legislation  upon  assurance 
from  the  FCC  that  there  would  be  no  discrimination. 

As  Mr.  Celler  prepares  for  his  new  investigation,  it  seems 
timely  to  remind  all  concerned  of  the  congressional  attitude 

in  1952  when  the  so-called  "Newspaper  Amendment"  was 
proposed  and  then  dropped.  It  still  reads  well  to  us: 

"The  Commission  shall  not  make  or  promugate  any  rule 
or  regulation  of  substance  or  procedure,  the  purpose  or  re- 

sult of  which  is  to  effect  a  discrimination  between  persons 
based  upon  interest  in,  association  with,  or  ownership  of  any 
medium  primarily  engaged  in  the  gathering  and  dissemina- 

tion of  information  and  that  no  application  for  a  construc- 
tion permit  or  station  license,  or  for  the  renewal,  modifica- 
tion, or  transfer  of  such  a  permit  or  license  shall  be  denied 

by  the  Commission  solely  because  of  any  such  interest,  asso- 

ciation, or  ownership." 

Survival  of  the  fittest 

IN  advance  of  conferences  with  the  NAB  to  find  ways  of 

correcting  the  "overpopulation"  of  radio  stations,  the 
FCC  has  begun  actions  that  could  lead  to  government- 
imposed  birth  control  on  economic  grounds. 

It  has  ordered  hearings,  in  response  to  protests  of  existing 
stations,  on  applications  for  new  stations  in  two  small  mar- 

kets, Blythe,  Calif.,  and  Riverton,  Wyo.  In  both  cases,  eco- 
nomic questions  will  be  raised,  although  in  different  ways. 

In  Blj^he,  one  of  the  issues  to  be  settled  is  whether  the  com- 
munity can  provide  economic  support  for  another  station. 

In  Riverton,  the  economic  issue  will  be  approached  another 

way,  by  inquiring  into  the  reasonableness  of  the  applicants' estimates  of  probable  revenue. 
Though  there  are  technical  differences  in  the  two  cases, 

basic  determinations  must  be  the  same.  The  FCC  must  make 

primary  findings  about  the  availability  of  advertising  revenue 
in  each  community.  In  doing  so,  it  must  look  at  the  record 
of  the  existing  stations  and  decide  whether  they  are  now 
taking  in  enough  revenue  to  survive  new  competition. 

At  that  point  there  arises  the  question  whether  the  ma- 
jority might  have  in  mind  some  sort  of  limitation  of  the 

amount  of  advertising  the  existing  station  should  have.  Re- 
newal forms  now  in  force  evaluate  "commercialization"  and 

stations  automatically  are  subjected  to  renewal  scrutiny  if 
their  business  exceeds  some  arbitrary  percentage. 

In  considering  economics  in  the  first  instance,  the  FCC 
inevitably  must  consider  the  rates  stations  charge  for  their 

time.  And  that,  no  matter  how  the  FCC's  lawyers  may 
interpret  court  decisions,  gets  into  the  public  utility  concept 
of  regulation. 

The  Communications  Act  specifically  excludes  broadcast- 
ing from  public  utility-common  carrier  regulation.  It  should 

be  no  concern  of  the  commission  whether  an  existing  station 

or  the  newcomer  "goes  under."  as  the  courts  have  held.  In 
private  enterprise,  except  where  monopoly  or  unfair  trade 
practices  may  be  involved,  it  has  always  been  survival  of 
the  fittest. 

Nothing  sacred 

IF  the  FCC  succeeds  in  establishing  a  rule  to  permit  pub- 
lic inspection  of  network  affiliation  contracts,  as  it  has 

formally  proposed,  there  will  be  no  logical  reason  for  secrecy 
in  any  other  business  association  of  any  station. 

In  television,  a  network  contract  is  the  most  valuable  fran- 
chise a  station  can  have,  outside  its  license  to  broadcast. 

If  the  details  of  a  station's  most  important  agreement  are 
to  be  made  public,  what  is  to  prevent  the  government  from 
opening  to  public  view  the  details  of  its  lesser  agreements? 

We  have  never  understood  what  useful  purpose  would  be 
served  by  disclosure  of  arrangements  between  networks  and 
their  affiliates.  There  are  other  means  of  getting  at  abuses,  if 
abuses  exist.  To  us,  the  proposal  is  another  example  of  the 

government's  incurable  itch  to  meddle  in  private  affairs. 

Drawn  for  Broadcasting  by  Sid  Hix 

"/  like  Mr.  Ed  .  .  .  I  enjoy  listening  to  a  whole  horse  talk 
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Market    knowledge  is important    to    every  client 

meets 

the  market 

Left  to  Right:  Don  Arthur  (Local  and  Regional  Sales  Manager), 
Robert  Kennedy,  Bill  Lewis,  Richard  Nickeson  (General  Sales 
Manager),  Gilbert  Seaman   and  James  Holly. 

Through  planned  research,  personal  contacts 

and  conference  study  each  member  of  the  WISC- 

TV  sales  staff  has  rightfully  earned  a  reputation 

of  being  more  knowledgeable  concerning  the 

Madison  market  than  any  other  competitive  media 

representative. 

The  combination  of  sales  service  and  merchan- 

dising brings  to  local,  regional  and  national  clients 

a  real  plus  for  any  television  campaign. 

WISC-TV 
MADISON,  Wise. 

Represented  Nationally  by  Peters.  Griffin,  Woodward,  Inc. 
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RADIO  moves  with  a  going  America 

Summer's  big  move  outdoors  is  here,  and  the 
race  to  sell  consumers  on-the-go  starts  again. 
Radio  goes  with  these  active  people  wherever 

they  are.  With  Spot  Radio  you  reach  them  best 

—  on  their  way,  when  they  get  there  —  effec- 
tively and  with  economy.  These  great  stations 

tvUl  sell  your  product. 

Radio  Division 

Edward  Retry  &  Co.,  Inc. 
The  Original  Station 

Representative 

KOB  Albuquerque 
WSB   Atlanta 
WGR  Buffalo 
WGN  Chicago 
WDOK 

 Cieveiand 
WFAA  Dailas-Ft.  Worth 
KDAL  Duluth-Superior KPRC  Houston 
WDAF  Kansas  City 
KARK  Little  Rock 
KLAC  Los  Angeles 
WiNZ  Miami 
KSTP .  .  Minneapolis-St.  Pau! 

WTAR   .   Norfolk- Newport  News 
KFAB  Omaha 
KPOJ   Portland 
WRNL  Richmond 
WROC   Rochester 
KCRA  Sacramento 
WOAl    San  Antonio 
KFMB   San  Diego 
KMA  Shenandoah 
KREM  Spokane 

WGTO  Tampa-Lakeland-Orlando 
KVOO   Tulsa 

Intermountain  Network 

NEW  YORK     •     CHICAGO     •     ATLANTA     •     BOSTON     •     DALLAS     •     DETROIT     •     LOS  ANGELES     ♦     SAN  FRANCISCO     •     ST.  LOUIS 



ON  SUBJECTS  OF  VITAL  IMPORTANCE . . . 

KVTY  Channel  9  Speaks  with  Authority  in  Sioux  City 

Whether  it's  a  political  uprising  in  South  America  or  a  matter of  local  importance,  people  in  Sioux  City  and  surrounding 
Siouxland  look  to  KVTV,  Channel  9.  for  informed  reporting 
on  the  subject.  KVTV's  news  staff  knows  the  news  because 
they're  close  to  it.  For  example  .  .  .  Dick  Compton,  KVTV's 
skilled  news  analyst  and  commentator  visited  South  and  Central 
America  to  study  the  people,  their  problems,  and  the  potentially 
explosive  political  turmoil  that  surrounds  their  lives.  Other 
visits  have  been  made  to  Alaska,  the  Mid-East,  and  Europe. 

Now  when  trouble  brews  in  one  of  these  countries,  Dick  reports 
with  firsthand  knowledge  on  the  intricacies  of  the  matter.  No 
matter  what  the  news  might  be  .  .  .  people  have  learned  that 
they  get  it  first  and  best  when  they  turn  their  dial  to  Channel  9. 
KVTV,  in  Sioux  City  and  Siouxland.  This  leads  to  leadership 
.  .  .  that's  what  KVTV  maintains  for  listeners  .  .  .  provides  for 
advertisers.  To  sell  your  product  in  big  and  growing  Siouxland 
.  .  .  sell  it  on  KVTV,  Channel  9.  See  your  KATZ  man  for 
complete  details. 

|[ 
THE  KATZ  AGENCY,  inc. 

fKVIV 

CHANNEL  9  •  SIOUX  CITY,  IOWA 
CBS  •  ABC 

PEOPLES 
BROADCASTING  CORPORATION 

KVTV 
WNAX 
WGAR WRFD 
WTTM 

WMMN 

Sioux  City,  Iowa 
Yankton,  South  Dakota 
Cleveland,  Ohio 
Columbus-Worthington,  Ohio Trenton,  Now  jersey 
Fairmont,  West  Virginia 



...especially  when  they  represent  the  six  illuminating  years 
of  community-minded  telecasting  which  WCKT  celebrates  this 
month.  For  six  years,  WCKT  has  turned  the  light  of  public 
opinion  on  controversial  issues  of  local  and  national  interest. 
For  six  years  WCKT  New  Force  journalism  has  specialized  in 

timely,  on-the-spot  coverage  of  subjects  of  local  interest  — 
from  Biscayne  Bay  to  Bogota.  A  few  result-producing  credits: 

MIAMI 

CONDEMNED- 
a  harsh,  yet  constructive, 
report  on  slum  conditions 
in  Miami.  Winner  of  the 

coveted  "Green  Eyeshade" 
award  for  the  most  coura- 

geous contribution  to  jour- 
nalism among  all  news  me- 

dia in  the  entire  Southeast. 

Local  coverage?  Everything  newsworthy  is  of  local  interest.  That's  why  WCKT  camera  and  newsgathering  crews  have 
chalked  up  more  than  243,100  miles  of  travel  by  just  about  every  known  form  of  transportation  in  22  states  and  21  coun- 

tries. (And  we're  just  as  thorough  on  Miami  news!)  That's  good  citizenship  and  showmanship  as  we  see  it.  Six  years  of  it! 

BISCAYNE  TELEVISION  CORPORATION 

WCKT-CHANNEL  7  •  MIAMI  .  WCKR-RADIO  61 
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WGAL 

Channel  8*  Lancaster,  Pa.*  NBC  and  CBS 
Representative:  The  MEEKER  Company,  Inc.       New  York  •  Chicago  •  Los  Angeles  •  San  Francisco 

in  s s t  w i m y 

and  selling 

Since  its  founding  in  1949, 
WGAL-TV  lias  firmly  adhered  to 
its  philosophy  of  public  service 
— a  constant  seeking  for  new 
and  better  ways  to  serve  the 
many  thousands  of  viewers  in 
its  wi<ie  coverage  area.  This 
Channel  8  station  is  ahead  in 
the  large  number  of  communities 
and  cities  it  serves.  For  adver- 

tisers, this  assures  outstanding 
response  and  sales  results. TV 

STEINMAN  STATION 

Clair  McCollough,  Pres. 



CLOSED  CIRCUIT- 

Cross  out;  Hyland  or  Kimball? 

Despite  strong  political  support  for 
reappointment  of  Comrpissioner  John 
S.  Cross  to  FCC,  President  Kennedy 
has  decided  to  make  change,  with  like- 

lihood that  nomination  will  be  forth- 
coming this  week.  Aside  from  broad- 

cast bureau  chief  Kenneth  Cox.  who 

apparently  is  slated  to  succeed  Com- 
missioner T.  A.  M.  Craven  upon  his 

retirement  next  June  30,  two  other 

possibilities  are  mentioned — both  lib- 
eral Democrats.  They  are  William 

F.  Hyland,  chairman  of  New  Jersey 
Public  Utilities  Commission,  and  Penn 
T.  Kimball,  member  of  faculty  of 
Columbia  U.  School  of  Journalism. 

Attorney  Hyland,  39,  is  one  of  New 

Jersey's  young  Democratic  leaders, 
and  is  described  as  "highly  articulate 
liberal"  who  was  minority  leader  of 
New  Jersey  General  Assembly  in 
1955,  and  speaker  in  1958,  during 
which  time  he  also  served  as  acting 

governor.  Mr.  Kimball,  in  mid-40's, 
is  former  staff  member  of  U.  S.  News 
&  World  Report,  and  was  executive 
secretary  to  former  Senator  William 

Benton  (D-Conn.).  Mr.  Benton's  En- 
cyclopaedia Britannica  was  repre- 

sented by  Adlai  Stevenson  law  firm 
in  which  FCC  Chairman  Newton  N. 

Minow  was  junior  partner.  Mr.  Kim- 
ball resides  in  Westport.  Conn. 

Bunker  to  RAB 

Nine-month  search  for  new  presi- 
dent of  Radio  Advertising  Bureau  is 

over.    Edmund   C.   Bunker,  widely 
known  from  years  in  CBS  executive 
posts,  has  been  tapped  by  RAB  three- 
man  selection  committee  under  Frank 

|!     Fogarty  of  Meredith  Broadcasting,  is 

'     due  to  join  RAB  in  few  weeks  and take  over  when  president  Kevin  B. 

Sweeney's  resignation  becomes  effec- 
tive next  Feb.  28.   Mr.  Bunker,  46, 

I     worked  at  WCSC  Charleston  and  WIS 
I     Columbia,  S.  C,  and  WTOC  Savan- 

nah, Ga.,  before  World  War  2;  after- 
ward was  with  ABC  briefly,  then  CBS 

in  number  of  assignments  including 
general  manager  of  WXIX  (TV)  Mil- 

waukee, vice  president  and  affiliate 
relations  director  and  later  general 
sales  manager  of  CBS-TV  network. 

I     and  Washington  vice  president  of  CBS 
T     Inc.  He  left  Washington  post  in  June 

1961  to  become  executive  vice  presi- 
1     dent  of  Froedtert  Malt  Corp.,  Milwau- 

kee, post  which  he  recently  resigned. 

Rating  services  under  gun 

Tv  rating  services  feel  FTC  is  hold- 
ing loaded  gun  at  their  heads.  Agen- 
cy has  informed  "several"  tv  firms 

of  intention  to  issue  complaint  charg- 

ing services  with  less  than  100%  ac- 
curacy. Suggestion  is  rating  services 

might  want  to  sign  consent  order  to 
be  issued  simultaneously  with  com- 

plaints. Principals,  astonished  at  sta- 
tistical purity  demanded,  are  confer- 

ring with  FTC  lawyers  but  are  uncer- 
tain whether  to  fight  or  submit.  Their 

own  lawyers  are  counseling  consent  on 

ground  charges  can  be  met  with  sim- 
ple disclaimer  on  reports.  Researchers 

feel,  however,  they're  in  bind  either way;  whether  they  fight  issue  or  agree 
to  consent  order.  Decision  expected 
next  month. 

Mandatory  politics  on  etv 

Staff-developed  proposal  suggesting 
than  non-commercial  educational  sta- 

tions carry  political  broadcasts  as  pub- 
lic service  programming  was  consid- 

ered by  FCC  at  its  final  regular  meet- 
ing of  summer  last  Wednesday  but 

was  tabled  for  further  consideration. 
Radical  suggestion  was  regarded  as 
raising  questions  both  as  to  legality 
and  propriety. 

Piggyback  standards 

In  hope  of  developing  more  reason- 
able and  representative  ground  rules 

dealing  with  use  of  piggyback  and 
integrated  multi-product  commercials. 
Station  Representatives  Assn.  is  poll- 

ing all  commercial  tv  stations  for 
their  attitudes  toward  such  shared  an- 

nouncements. Returns  coming  back 

at  "impressive  rate,"  and  SRA  officials 
hope  to  complete  preliminary  analy- 

sis within  week  or  ten  days.  Findings 
will  be  submitted  to  both  NAB  Code 
Board  and  American  Assn.  of  Ad- 

vertising Agencies. 

All-channel  set  start 

Closely  guarded  secret  of  Electronic 
Industries  Assn.  is  result  of  its  survey 
of  21  leading  set  manufacturers  as  to 
when  they  will  be  prepared  to  make 
transition  to  manufacture  of  all-chan- 

nel receivers.  Results  of  survey  will  be 
given  FCC  this  week  by  James  D. 
Secrest,  executive  vice  president  of 
EIA.  Broad  extremes  were  indicated 

by  manufacturers,  it's  understood, 
with  some  of  them  being  as  much  as 
year  apart,  taking  into  account  time 
required  to  revamp  processing  lines 
and  also  clear  existing  vhf  set  inven- 

tories. Best  guess  on  mean  average: 
fall  of  1964. 

As  tv  set  manufacturers  begin  pre- 

paring for  all-channel  receivers,  there's 
much  discussion  among  design  engi- 

neers on  whether  to  have  one  tuner 

or  two  to  cover  the  vhf  and  uhf  bands. 
Most  set  makers  say  workable  all- 
channel  tuner  is  still  dream;  that  for 
first  production  runs  they  plan  to  use 
two  timers  in  sets,  one  for  vhf  and 
one  for  uhf. 

Post-'48  pattern 

New  sales  pattern  seems  to  be  devel- 

oping in  marketing  of  post-'48  feature films:  Sell  first  to  network  and  then 
to  stations  via  syndication.  Twentieth 
Century-Fox  is  reported  to  be  placing 
into  syndication  in  September  30  fea- 

tures that  played  on  NBC-TV  this  past 
season.  (Several  weeks  ago,  package 
released  to  stations  by  United  Artists 
Assoc.  contained  many  features  that 

played  on  ABC-TV.) 

Biggest  catv  deal 
Slated  for  closing  this  week  in 

Dallas  is  largest  community  antenna 
transaction  in  history — involving  over 
$10  million — for  20-plus  systems  serv- 

ing more  than  50,000  customers  in 
eight  states.  Purchasing  syndicate,  in 
which  Bill  Daniels,  Denver  catv  owner 
and  broadcaster  is  principal,  under- 

stood to  include  also  other  broadcast- 
ing-connected financial  interests  and 

operating  personnel. 

Striped  pants  for  Meyers? 
There  is  good  chance  that  Tedson 

Meyers,  administrative  assistant  to 
FCC  Chairman  Newton  N.  Minow, 
will  join  new  office  dealing  with  inter- 

national tv  in  State  Dept.  Planned 
body  will  be  permanent  arm  of  State 
and  will  handle  contacts  with  foreign 
countries  on  satellite  communications 
and  U.  S.  aid  to  overseas  tv  develop- 

ment. It  will  be  charged  with  formu- 
lating and  administering  extent  of 

government  control  over  programming 
sent  abroad  via  Telstar  and  succes- 

sors. Mr.  Meyers,  former  ABC  attor- 
ney, is  author  of  report  on  importance 

to  U.  S.  of  future  worldwide  live  tv 
(Broadcasting,  July  16). 

Tv's  sound  may  be  next 

While  FCC's  first  fm  revamping  in 
16  years  was  being  digested  by  broad- 

casters, federal  regulators  were  con- 
sidering another  technical  change,  this 

time  in  television.  Staff  is  making  prog- 
ress in  study  of  proposal  to  cut  tv 

audio-to-video  power  ratio  from  1-to- 
two  to  10  db  cut,  or  1-to-lO  ratio. 
Tests  at  stations  have  shown  that  audio 
signal,  using  relatively  narrow  fm  band, 
is  satisfactory  with  1-to-lO  ratio.  Some 
foreign  countries  use  similar  ratio. 
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n  June  20,  1962,  Kl  VH  moved  four  cameras  to  St. 

Mary's  Cathedral  in  Wichita  to  cover,  live,  the  cere- 

monies conducted  in  connection  with  the  consecration  of  Ignatius 

].  Strecker  into  the  bishopric  of  the  Roman  Catholic  Church.  For 

three  and  one  half  hours  the  KTVH  cameras  gave  the  viewers  of 

Central  Kansas  a  closer  look  at  the  ceremonies  than  was  afforded 

the  select  400  who  attended  the  consecration  personally. 

7-5-62 

I-  TV: 

Than)',  you  for  showing  the  ̂ consecration  of  Biihop 

Strecker  on  TV,  Channel  12.     Onoe  a^t»ln  a  leader  in  our 

entertainment  world  has  strengthened  our  confidence  in 

■an's  esteem  of  newsworthy  events. 

Very  truly  yours, 

This  is  but  one  of  more  than  500  unsolicited  cards 

and  letters  received  at  KTVH. 

TO  SELL  KANSAS  . . .  BUY  KTVH 

A 

BLAIR   TELEVISION  ASSOCIATES 
National  Representatives 

KTVH 

THE  WICHITA- HUTCHINSON  STATION 

KANSAS 
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WEEK  IN  BRIEF 

As  late  summer  approaches,  producers  of  commercials 
for  television  are  increasing  their  activity  after  several 
slow  weeks.  Most  major  video  advertisers  will  produce  as 

many  or  more  than  they  did  a  year  ago.  See  lead  story  .  .  . 

TV  COMMERCIAL  SPEEDUP  ...  21 

Advice  to  permittees:  Check  up  on  station  adherence  to 
FCC  rules.  The  FCC  axe  was  out  again  last  week.  A  death 

sentence  was  handed  WDKD  Kingstree,  S.  C,  and  several 
other  stiff  penalties  were  handed  out.  See  .  .  . 

FCC  GETS  TOUGH  ...  40 

The  way  things  are  going,  the  television  networks  v/ill 
set  an  alltime  record  for  daytime  sales  this  year,  perhaps 

surpassing  the  16.7%  increase  netted  in  1951  over  daytime 
sales  during  the  preceding  year.  See  .  .  . 

TV  NETS'  DAYTIME  RECORD  ...  23 

Television  programming  hopped  the  Atlantic  last  week. 

Little  Andover,  in  Maine's  wooded  mountains,  was  the 
key  spot  in  relaying  television  to  and  from  Europe  via 

AT&T's  Telstar,  in  solar  orbit.  See  .  .  . 

TELSTAR'S  PROGRAM  DEBUT  ...  54 

There's  a  lot  going  on  at  night  these  days.  A  close  look 
at  timebuying  trends  shows  late-night  tv  is  the  fastest- 
growing  segment  of  the  medium.  TvB  finds  it  accounts 
for  10%  of  national  advertising.  See  .  .  . 

TV  BOOM  LATE  AT  NIGHT  ...  26 

The  booming  success  of  Alberto-Culver  in  selling  its 
toiletries  via  television  is  attributed  to  an  unusual  formula 

— doubling  of  its  ad  budget  every  year.  Practically  all  its 
budget  is  placed  in  video.  See  .  .  . 

ALBERTO-CULVER'S  SUCCESS  ...  24 

NBC-TV  isn't  happy  about  it,  but  network  told  affiliates 
last  week  its  scheduled  5%  cut  in  payments  is  needed 

to  protect  program  vitality.  Tom  Knode,  vp.  also  com- 
mented on  imbalance  in  net-station  profits.  See  .  .  . 

PAY  CUT  NEEDED-NBC-TV  ...  42 

NAB's  self-regulatory  machinery,  based  on  the  radio  and 
tv  codes,  provided  FCC  Chairman  Newton  Minow  with  a 

neat  gambit  last  week — a  proposal  that  FCC  will  adopt 

codes  if  stations  don't  adhere  to  provisions.  See  .  .  . 

MINOW  MAY  ADOPT  CODES  ...  34 

The  interference  problem  is  tough  in  the  am  band  but 

the  FCC  showed  last  vveek  it  isn't  going  to  let  fm  stations 
have  their  coverage  chipped  av^ay  by  overpopulation.  A 
new  set  of  rules  was  adopted  for  fm.  See  ,  .  . 

FCC  REVISES  FM  RULES  ...  32 

Canadian  broadcasters,  too,  are  feeling  the  govern- 

ment's pull  on  the  reins.  The  Board  of  Broadcast  Gover- 
nors, in  first  such  action  in  Dominion  history,  starts  prose- 

cution of  four  radio  stations.  See  .  .  . 

BBG  MEANS  BUSINESS  ...  67 
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®m  CREATenARlESTON-HUNTINCTON  DEBATE® 

4-BILLION-DOLLAR  DOHNVBROOK  PITS  TOM 

GAinn&HIS  PURCIIIISING  POWER  AGAIIISr  JOHN 

SINCUUR&HIS  CHEMI6AI  SPENDING  MONEVni!! 

TOM:  Tom  Garten  once  again,  with  gladsome 
news  for  advertisers  and  agencies  alike,  about  the 

enormous  purchasing  power  of  Huntington,  West 

Virginia — Pocketbook,  Pouch  and  Portemonnaie 
of  the  entire  4-state  72-county  Supermarket  area 

served  by  WSAZ-TV! 

JOHN:  And  John  Sinclair,  Jr.,  with  a  bit  of  news 

for  Mr.  Garten!  If  Charleston — Mixer  of  the 

Nation's  Chemicals — is  not  the  Spending  Money 
Seat  of  Supermarket,  then  why  do  most  reference 

sources  refer  to  us  as  "Charleston-Huntington"? 
Our  own  very  handsome  Supermarket  brochure 
(available  on  request,  or  through  the  Katz 
Agency)  does  so.  Surely  you  remember  our  Retail 
Sales  Growth  Charts,  Mr.  Garten?  The  ones  that 

show  "Charleston-Huntington"  up  more  than 
most  markets  of  M  -  to  2-million  population — up 
64  %  in  total  sales  from  1950  to  1960,  up  77  %  in 
food,  and  up  a  whopping  103  %  in  drugs? 

tington  Tri-State  Complex-Charleston."  I  would 
remind  you,  sir,  that  Huntington  is  no  one  city. 

Rather,  it  runs  in  all  directions — west  to  Affluent 

Ashland  with  its  petroleum  paychecks — north  to 
Ironton  and  Portsmouth  where  highly  skilled 

workers  play  merry  tunes  on  time  clocks  while 
their  children  eat  up  a  storm  and  their  wives  spend 
money  as  though  it  were  going  out  of  style! 

JOHN:  Are  you  suggesting,  sir,  that  Charleston 

stands  plop  in  the  middle  of  some  vast  unpopu- 
lated waste?  You  reckon  without  the  peoples  and 

payrolls  of  Parkersburg,  Marietta  and  Beckley! 

All  of  which  lie  within  easy  reach  of  our  station's 
splendid  signal  .  .  . 

TOM:  Oh  my!  Time  once  again  to  declare  this 
debate  a  draw,  in  the  interest  of  our  common 

selling  effort. 

TOM:  Mr.  Sinclair,  I  am  fully  aware  of  those      JOHN:  And  to  declare  the  advertiser  wumerl  For 

figures  and  the  market  designation!  Charles- 
ton appears  before  Huntington  for  purely^ 

alphabetical  reasons.  Further,  column 
widths  would  not  accommodate  a 

more  accurate  handle:  "The  Hun- 

it  is  he  who,  for  a  single  price,  can  have  both 
Charleston  and  Huntington.  Indeed, 

Supermarket  itseW.  WSAZ-TV,  Chan- 
nels, an  NBC  Primary  Affiliate,  Divi- 

sion: The  Goodwill  Stations,  Inc. 
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Late  news  breaks  on  this  page  and  on  page  10  AT  r^CAr^l  IMC 
Complete  coverage  of  week  begins  on  page  21    Ml      L/HML^LI  IM  El 

WDKD  persecuted, 

says  Sen.  Johnston 
Sen.  Olin  D.  Johnston  (D-S.  C.) 

Friday  (July  27)  accused  FCC  of 

going  "too  far"  and  of  "persecution  of 
a  small  station"  in  refusing  to  renew 
license  of  WDKD  Kingstree,  S.  C.  (see 
page  40).  Senator  said  he  telephoned 
FCC  Chairman  Newton  N.  Minow  "to 
let  him  know  I  felt  the  commission  .  .  . 

ruling  was  unjust  and  harsh." 
He  charged  FCC  action  was  in  error 

and  against  best  interests  of  Kingstree 

and  broadcasting  industry.  "If  I  were the  owners  of  WDKD  I  would  obtain 

an  order  restraining  the  FCC  from  im- 
posing its  ruling  and  take  the  matter 

into  the  courts  to  obtain  justice,"  Sen. Johnston  said.  He  added: 

"WDKD  showed  good  faith  subse- 
quent to  the  initial  complaints.  The 

FCC  ruling  takes  on  the  form  of  perse- 
cution of  a  small  station.  The  commis- 

sion has  gone  too  far  in  this  case." 
Chairman  Minow  said  that  he  re- 

fused to  discuss  merits  of  case  with 
Sen.  Johnston  because  FCC  may  be 
called  on  to  review  its  decision — made 
in  6-0  vote,  Commissioner  John  S. 
Cross  not  participating. 

Prior  to  FCC  decision  last  week. 
Sen.  Johnston  wrote  agency  that  failure 
to  renew  WDKD  license  "would  be  a 
grave  injustice"  (Broadcasting,  June 
18).  Commission  also  received  letters 

I  from  Texas  and  Indiana  congressmen 
urging  the  license  be  renewed. 

Campbell-Mithun  named 
for  Chun  King  account 

Chun  King  Corp.,  Duluth,  Minn.,  is 
announcing  today  (July  30)  appoint- 

ment of  Campbell-Mithun  Inc.,  Minne- 
apolis, to  handle  advertising  for  com- 
pany's canned  food  line.  Billing  on  ac- 

count is  over  $1  million  annually,  with 

about  $500,000  in  spot  tv.  Chun  King's 
frozen  food  line  is  handled  by  McCann- 
Marschalk  Inc.,  New  York.  Former 
agency  for  both  lines  was  BBDO. 

NAB  asks  new  deadline 

for  FCC  plans  comments 

Extensions  of  time  were  asked  by 

NAB  in  FCC"s  proposed  rule  changes 
affecting  multiple  ownership  of  stations 
and  public  inspection  of  network  affili- 

ate contract  information.  NAB  asked 
extension  from  Aug.  20  to  Oct.  15  for 
comments  filing  in  connection  with  each 
of  proposals. 
NAB  described  the  multiple  owner- 

ship proposal  as  complex  and  requiring 

more  time  for  study  and  analysis.  As 
to  network  contracts,  NAB  said 
the  affiliate  contracts  contain  business 

information  that  has  always  been  con- 
sidered confidential. 

Proposed  change  could  have  im- 
portant significance,  according  to  Doug- 

las A.  Anello,  general  counsel,  and 
Robert  V.  Cahill,  attorney,  who  filed 
for  NAB.  Their  petitions  noted  that 
broadcast  vacation  schedules  are  to 

great  extent  related  to  commission's 
vacation  month  of  August.  Network 
affiliate  notice  was  released  July  20. 

Examiner  to  recheck 

Flint  oh.  12  dropout 

Chief  FCC  Hearing  Examiner  James 
D.  Cunningham  says  he  wants  to  take 
second  look  at  agreement  between 
WJRT  (TV)  Flint,  Mich.  (ch.  12), 
and  Lake  Huron  Broadcasting  Co.  in 
which  latter  would  withdraw  its  appli- 

cation for  ch.  12  in  Flint. 
Specifically,  Mr.  Cunningham  asked 

Friday  (July  27)  whether  (1)  Lake 
Huron  application  was  filed  in  good 
faith  and  (2)  WJRT  has  agreed  to  with- 

hold information  in  future  of  possible 

value  to  FCC  "tantamount  to  acquies- 
cence in  a  misuse  of  the  commission's 

processes." 
Lake  Huron,  permittee  of  ch.  9 

WLPA  (TV)  Alpena,  Mich.,  has  asked 
to  withdraw  Flint  application  and 
WJRT,  in  turn,  has  agreed  not  to  op- 

pose any  future  Lake  Huron  petition 
to  shift  ch.  9  to  Bay  City,  Mich.,  area 
(Broadcasting,  July  16). 
WJRT  renewal  application  had  been 

set  for  comparative  hearing  with  Lake 
Huron  ch.  12  application.  Examiner 
Cunningham  held  in  abeyance  joint  pe- 

tition for  dismissal  of  Lake  Huron  ap- 
plication and  ordered  that  replies  to 

his  questions  be  submitted  by  Aug.  16. 

Editorializing  talks 

Part  of  New  York  meeting  of 

ABC's  owned  tv  station  managers 
with  network  officials  this  week 
may  be  on  broad  guidelines  for 
station  editorializing.  Policy  move 
appears  to  be  sparked  by  WBKB 

(TV)  Chicago  editorial  over  week- 
end, voiced  by  Alex  Dreier,  plead- 

ing mercy  for  "rehabilitated"  con- vict Paul  Crump,  slated  to  die 
Aug.  3.  WBKB  earlier  shelved 
long  and  controversial  film  on 
Crump  case. 

Senator's  tactics 

delay  satellite  bill 

Fighting  to  sidetrack  communications 
satellite  corporation  bill  until  after  No- 

vember elections.  Sen.  Wayne  Morse 
(D-Ore.)  and  small  band  of  normally 
strong  administration  supporters  tied  up 
U.S.  Senate  virtually  all  day  Thursday 
and  Friday  through  use  of  parliamentary 
devices  such  as  insisting  on  full  reading 

of  Senate  "Journal"  and  refusing  to 

yield  floor. 
Bill,  already  passed  by  House  in  over- 

whelming vote,  would  establish  corpo- 
ration to  handle  communications  via 

satellite,  ownership  to  be  open  to  gen- 
eral public  and  communications  carriers 

and  three  members  of  board  to  be  ap- 
pointed by  President. 

Many  of  those  opposing  present  bill 
favor  some  sort  of  government  owner- 

ship of  corporation,  describe  adminis- 
tration-sponsored hill  as  "giveaway"  and 

express  fear  that  giant  AT&T  will  dom- inate satellite  company. 

Alexander  to  test 

tv  ads  in  theatres 

Alexander  Productions  Inc.,  New 
York,  announced  Friday  (July  27)  that 
11,600  motion  picture  theatres  in  U.S. 
are  now  available  to  API  for  pre-testing 
of  tv  commercials. 

Facilities  are  available  to  API  through 
exclusive  affiliation  with  Alexander  Film 
Co.,  Colorado  Springs,  Colo.,  theatre 
screen  advertising  company.  Michael 
Palma,  API  president,  said  the  new 
method  will  enable  advertisers  to  pre- 

test commercials  before  audiences  that 

are  "both  cooperative  and  attentive." 

Bureau  urges  denial 

of  WPBC-Tedescos  plan 

Broadcast  Bureau  urged  FCC  to  deny 
application  under  which  Nicholas  and 
Victor  J.  Tedesco  would  withdraw  from 
hearing  for  am  station  in  Chisholm, 
Minn.,  and  be  reimbursed  $16,000  ex- 

penses by  WPBC  Minneapolis,  rival 

applicant. Withdrawal  agreement  calls  for  de- 
ferred payment  by  WPBC  to  Tedescos 

and  since  latter  have  application  for 
station  in  Bloomington,  Minn.,  possi- 

bility of  competitor-debtor  relationship 
between  two  companies  exists,  bureau 
contended,  claiming  this  would  be  con- 

trary to  public  interest. 
Bureau  also  cited  FCC  decision  in 

ch.  6  South  Miami,  Fla.,  case,  where 
commission  refused  to  approve  payoff 

■■■B   more  AT  DEADLINE  page  10 
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WEEK'S  HEADLINERS 

Mr.  Maxwell  Mr.  Otter 

John  M.  Otter,  director  of  special 

program  sales  for  NBC-TV  network, 
appointed  director  of  national  sales. 
He  will  be  succeeded  in  former  posi- 

tion by  Sam  K.  Maxwell,  who  resigned 
as  coordinator  of  network  sales  for 

CBS-TV  to  join  NBC.  Mr.  Otter  fills 
vacancy  caused  by  resignation  of 
Thomas  B.  McFadden  to  join  Trans- 

World  Airlines  (Week's  Headliners, 
June  25).  Mr.  Otter  joined  NBC  in 
1953.  Mr.  Maxwell  has  held  various 
positions  with  CBS  in  last  1 6  years. 

Darryl  F.  Zanuck,  independent  mo- 
tion picture  producer  and  former  head 

of  Fox  Film  Studios,  elected  president 
and  chief  executive  officer  of  20th  Cen- 

tury-Fox Film  Corp.  Spyros  P. 
Skouras,  who  resigned  June  27  as  cor- 

poration's president,  elected  board 
chairman,  succeeding  Samuel  I.  Rosen- 
man,  holder  of  post  since  early  this 
year.   Directors  also  voted  to  enlarge 

until  character  issues  had  been  heard 

(Broadcasting,  July  16).  Since  traffic- 
king issue  in  relation  to  earlier  Tedesco 

tradings  is  part  of  Chisholm  hearing, 
FCC  shouldn't  dismiss  until  issue  is  re- 

solved, bureau  urged. 

FCC  allows  WTEV  (TV) 
to  move  transmitter 

WTEV  (TV)  (ch.  6)  New  Bedford, 
Mass.,  received  waiver  of  FCC  rules 
Friday  (July  27)  to  locate  transmitter 
near  Tiverton,  R.  I.,  at  less  than  mini- 

mum mileage  separation.  Station, 
granted  year  ago  but  not  yet  on  air, 
also  will  reduce  power  to  65.8  kw  and 
antenna  to  430  feet  above  average  ter- 

rain. In  granting  application,  FCC  dis- 
missed protests  by  various  parties  and 

returned  to  Rhode  Island  Tv  Corp. 

company's  application  for  ch.  6  New 
Bedford  and  petition  to  revoke  WTEV 
permit. 

Commissioners  Rosel  H.  Hyde  and 
Robert  T.  Bartley  did  not  participate; 
Commissioner  Robert  E.  Lee  dissented. 

board  to  14  members.  Elected  to  fill 
vacancies  were  William  Wyler,  motion 

picture  producer  -  director;  Arnold 
Grant,  New  York  attorney;  Francis 
Levien,  president  of  Universal  Ameri- 

can Corp.,  New  York  company  with 
diversified  holdings,  and  Mr.  Zanuck. 

Stephen  J.  McCormick  and  Philip 
D'Antoni  of  Mutual  and   Donald  E. 
Garretson  of  Minnesota  Mining  &  Man- 

ufacturing Co.,  elected  to  board  of  di- 
rectors of  Mutual  Broadcasting  System, 

3M  subsidiary.  Mr.  McCormick  is  vp 

in  charge  of  Mutual's  news  and  Wash- 
ington operations.  Mr.  D'Antoni,  Mu- tual general  sales  manager,  was  also 

elected  vp-general  sales  manager.  Mr. 
Garretson  is  treasurer  of  Mutual  and 
manager  of  general  accounting  for  3M. 
Robert  F.  Hurleigh  re-elected  president 
of  Mutual,  and  John  J.  Verstraete  Jr., 

3M"s  director  of  communications,  elect- 
ed chairman  of  Mutual's  newly  created executive  committee. 

Mr.  McCormick  Mr.  D'Antoni 

Ceremonies  open 

Radio  Hall  of  Fame 

Radio  Hall  of  Fame,  founded  by 
American  Academy  of  Radio  Arts, 
Crafts  and  Sciences,  was  formally 

opened  at  Chicago's  Conrad  Hilton 
Hotel  Friday  with  greetings  from  Presi- 

dent Kennedy  and  FCC  Chairman 
Newton  Minow.  Jack  Benny,  Don 
McNeill,  Norman  Corwin  and  Mrs. 
Marie  de  Forest,  widow  of  late  in- 

ventor Dr.  Lee  de  Forest,  were  present 
to  receive  Hall  of  Fame  nominations, 
part  of  initial  roster  of  14  there. 

Names  of  others  placed  in  new  Hall 

of  Fame  included  Amos  'n'  Andy,  Fred 
Allen,  Arthur  Godfrey,  H.  V.  Kalten- 
born,  Graham  McNamee,  Guglielmo 
Marconi,  Edward  R.  Murrow,  Gen. 
David  Sarnoff  and  Paul  White. 

President  Kennedy  wired,  "It  is  grati- 
fying that  their  contribution  to  radio 

over  many  years  has  earned  them  this 
recognition  and  expression  of  appreci- 

ation." Mr.  Minow  wrote,  "The  recog- 

nition of  important  contributions  to 
broadcasting  will  help  inspire  others 

to  high  standards  of  achievement." 
Nearly  1,000  mid-west  broadcasting 
and  ad  executives  attended  luncheon. 

Zenith  sets  record 

in  sales,  earnings 

Sales  for  first  half  of  year,  plus  new 
highs  in  factory  shipments  of  radio  and 
tv  sets,  were  announced  by  Zenith  Ra- dio Corp. 

Color  tv  sets  also  are  moving  well, 
firm  reported.  Consolidated  six-month 
sales  were  almost  $146  million,  up  25% 

from  year  ago;  profit  after  tax  of  $8  mil- lion was  up  30%. 

ABC  Radio  gets  rights 

to  Patterson-Liston 
ABC  Radio  has  obtained  rights  to 

broadcast  heavyweight  championship 
bout  between  Floyd  Patterson  and 
Sonny  Liston  on  Sept.  25,  Robert  R. 
Pauley,  president  of  network,  said  Fri- 

day (July  27).  Radio  rights  were  said 
to  be  $400,000.  Contest  will  not  be 
carried  on  regular  tv  but  presented  via 
closed-circuit  tv  to  theatres. 

Bill  would  authorize 

FAA  ban  on  tall  towers 

Rep.  Oren  Harris  (D-Ark.).  Chair- 
man of  House  Interstate  and  Foreign 

Commerce  Committee,  oflfered  bill  late 
last  week  to  authorize  Federal  Avia- 

tion Agency  to  prohibit  construction 
of  radio,  tv  towers  more  than  1,650 
feet  above  ground,  unless  found  not  to 
be  aviation  hazard. 

Rep.  Harris,  in  Arkansas  for  Tuesday 
primarv,  was  unavailable  for  comment 
on  bilK  HR  12706. 

Present  regulations  require  tv  and 
radio  tower  applications  to  be  submitted 
to  FAA  if  above  150  ft.  high. 

Alch  to  produce  commercials 

Alan  Alch,  comedy  and  commercial 
writer-producer,  has  formed  his  own 
firm,  Alan  Alch  Inc.,  Los  Angeles,  to 
create  and  produce  radio  and  television 
commercials. 

Mr.  Alch,  formerly  with  Johnson  & 
Lewis  Advertising,  San  Francisco,  has 
been  associated  with  Stan  Freberg. 
WTote  for  the  Colgate  Comedy  Hour. 
created  animated  films  and  won  several 
advertising  and  media  awards. 

Alan  Alch  Inc.,  located  at  9120  Sun- 
set Blvd.,  is  creating  commercials  for 

Manischewitz  Wine  and  Delta  Airlines. 

Campbell  radlo-tv  plans 
Campbell  Soup  Co.,  Camden.  N.  J., 

has  bought  spot  radio  and  tv  campaign, 
starting  in  September,  for  its  condensed 
tomato  soup.  Spot  radio  will  be  used 
in  65  markets;  daytime  tv  spot  in  140 
markets.  Agency:  BBDO.  New  York. 

For  other  personnel  changes  of  the  week  see  FATES  &  FORTUNES 
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CHALLENGE:  Provide  a  way  for  438,000  T\'  homes  in  the  Nation's 
38th  TV  market  to  see  for  themselves  weather  conditions  in  36  Kentucky, 
3  x\labama,  and  a  full  50  Tennessee  counties. 

SOLUTION:  Radar,  miraculous  as  television  itself,  scanning  65,000 

square  miles  of  the  Central  South,  to  show  "live"  weather  patterns  to 
viewers — exclusively  from  WLAC-TV. 

MORAL:  Buy  the  station  that  wins  audiences  with  imaginative,  enter- 

taining, and  informative  programming — WLAC-TV  CBS,  of  course! 

the  "way"  station  ^^^^^^ 

t  Ash  (inv  Kdtz  man — he'll  shoic  yon  the  war, 

Reusohle.  General  Sates  Manager T.  B.  Baker,  Jr.  Executive  \" ice-President  and  General  Manager 



The  Embassy  of  New  Zealand 

His  Excellency  G.  R.  Laking, 

Ambassador  of  New  Zealand  to  the 

United  States,  and  Mrs.  Laking, 

in  the  Embassy  garden ... 

another  in  the  WTOP-TV  series 

on  the  Washington  diplomatic  scene. 

Represented  by  TvAR 

POST-NEWSWEEK 

STATIONS  A  DIVISION  OF 

Photograph    by  Fred  Maroon 





Hard  to  park 

Parking  is  the  only  thing  our  quarter  of  a  million  dollar 
cruiser  cannot  do  —  with  ease.  Here  are  some  of  the 
things  it  can  do. 

Remotes :  well  enough  for  one  rival  network  to  use 

it  for  the  "Today"  show  on  location  at  Six  Flags  Over 
Texas,  an  amusement  park  between  Dallas  and  Fort  Worth. 

Taping:  well  enough  for  the  other  network  to  send 
us  from  Dallas  to  Central  City,  Colorado  ...  on  to  Aspen, 
Reno,  Lake  Tahoe,  and  San  Francisco  .  .  .  10,000  miles  for 
a  series  of  summer  vacation  specials. 

This  is  the  unit  that  won  a  Best  of  Category  award 

at  the  '62  TV  Film  Festival  for  an  Allstate  Insurance  com- 
mercial. Created,  produced,  and  edited  on  the  spot  during 

Hurricane  Carla. 
Other  facts?  Our  cruiser  is  completely  self-sufficient; 

can  power  its  own  air  conditioning  as  well  as  six  Marconi 
cameras  and  two  Ampex  VTR  units.  It  is  exactly  40  feet 
long  and  strongly  recommended  for  people  who  think  BIG. 

WFAA-TV 
Channel  8,  abc,  WFAA-AM-FM-TV.  Communications  Center,  Broadcast  serv- 

ices of  The  Dallas  Morning  News,  Represented  by  Edward  Petry  &  Co..  Inc. 



A  calendar  of  important  meetings  and 
events  in  the  field  of  communications 

•Indicates  first  or  revised  listing. 

JULY 

July  30-Aug.  4 — Cornell  U.'s  fourth  annual 
Public  Relations  Institute.  Speakers  will  in- 

clude Dr.  Karl  A.  Mennlnger.  chairman  of 
the  board  of  trustees  and  chief  of  staff  of 
the  Mennlnger  Foundation,  Topeka,  Kan.; 
Clarence  Randall,  retired  president  and 
board  chairman  of  Inland  Steel  Co.  and  for- 

mer special  assistant  to  President  Eisen- 
hower, and  Edward  Bursk,  editor  of  Harvard 

Business  Review.  Ithaca.  N.  Y. 
July  31  —  Radio  &  Television  Executives 
Society's  fourth  annual  Fun  Day.  Wykagil 
Country  Club,  New  Rochelle,  N.  Y. 
July  31 -Aug.  4  —  Fifth  annual  Summer 
Workshop    on    Creativity    in  Advertising, 
sponsored  by  "Advertising  Age."  Palmer House,  Chicago. 

AUGUST 
Aug.  1 — Reply  comments  due  on  FCC  pro- 

posal to  permit  automatic  maintenance  of 
operating  logs  by  broadcast  stations. 
Aug.  1 — Deadline  for  comments  on  FCC 
rulemaking  proposal  to  allow  etv  stations 
to  use  the  same  forms  as  educational  fm 
stations  when  applying  for  licenses  or  re- 

newals; also  a  new  educational  ownership 
form  different  from  that  used  by  com- 

mercial stations. 

Aug.  5-7 — Joint  meeting  of  Georgia  Assn. 
of  Broadcasters  and  South  Carolina  Broad- 

casters Assn.  Speakers  include  Oren  Harris 
(D-Ark.),  House  Commerce  Committee 
chairman;  NAB  President  LeRoy  Collins 
and  James  H.  Hulbert,  NAB  economics- 
broadcast  personnel  director;  Howard  Mc- 
Intyre,  executive  vice  president,  Henderson 
Advertising,  Greenville,  S.  C;  Ted  Leitzell, 
Zenith  Radio  Corp.;  Arthur  Gilbert,  FCC's Miami  office.  Annual  GAB  prestige  awards 
to  be  presented.  Holiday  Inn.  Jekyll  Is- 

land. Ga. 
Aug.  10-14— The  Ethical  Aftermath  of  Ad- 

vertising Seminar,  sponsored  by  Woodstock 
College.  Five  days  of  discussions  led  by 
executives  of  all  media.  CoUege  providing 
free  room  and  board  (contact  Rev.  Francis 
X.  Quinn,  S.  J.)  at  Woodstock,  Md. 
Aug.  13 — Deadline  for  conmients  on  FCC 
rulemaking  which  would  permit  emergency 
operation,  vmder  certain  conditions,  at 
nighttime  with  daytime  facilities  by  all 
classes  of  broadcast  stations. 

♦Aug.  17-18 — Oklahoma  Broadcasters  Assn., summer  meeting,  Skirvin  Hotel,  Oklahoma 
City.  Speakers  include  Howard  H.  Bell, 
NAB  vice  president. 
*Aug.  17-19 — National  Assn.  of  Radio  An- 

nouncers convention,  Sheraton-Jefferson 
Hotel,  St.  Louis. 
*Aug.  18 — Sixth  annual  Broadcasters  Sales 
Management  Conference,  Heidelberg  Hotel, 
Jackson,  Miss.  Co-sponsored  by  Mississippi 
Broadcasters  Assn.  and  U.  of  Mississippi. 

DATEBOOK 

RAB  management  conferences 
Sept.   10-11   —  Hyatt  House,  Bur- 
lingams,  Calif. 

Sept.  13-14— OUare  Inn,  Des  Plalnes, III. 
Sept.  17-18— The  Lodge,  WlUlamsburg, Va. 
Sept.  20-21— Cherry  HiU  Inn,  Haddon- 

field,  N.  J. 
Sept.  24-25— HUton  Inn,  Atlanta,  Ga. 
Sept.  27-28— Dearborn  Inn,  Dearborn, Mich. 
Oct.  1-2 — Glenwood  Manor,  Overland 

Park,  Kan. 
Oct.  4-5— Western  HiUs  Hotel,  Fort 

Worth,  Tex. 

NAB  FaU  Conferences 

Oct.  15-16 — Dlnkler-Plaza,  Atlanta 
Oct.  18-19— Biltmore,  New  York 
Oct.  22-23— Edgewater  Beach,  Chicago 
Oct.  25-26— Statler-Hilton,  Washington 
Nov.  8-9 — Sheraton  Dallas,  Dallas 
Nov.  12-13 — Muehlebach,  Kansas  City 
Nov.  15-16 — Brown  Palace,  Denver 
Nov.   19-20— Sheraton-Portland,  Ore. 

Conference  will  be  addressed  by  Gene 
Hendryx,  KVLF-AM-TV  Alpine,  president 
of  Texas  Broadcasters  Assn. 
Aug.  20 — Comments  due  in  FCC  rulemaking 
which  would  make  public  network  affiliation 
contracts  with  affiliated  stations. 
Aug,  20 — Comments  due  in  FCC  rulemaking 
which  would  establish  explicit  rules  for  the 
amount  of  permissible  overlap  by  commonly 
owned  broadcast  stations. 
Aug.  20-21 — Television  Affiliates  Corp.  Pro- 

gram directors  meeting  on  public  affairs 
shows.  Lake  Tower  Motel,  Chicago. 
Aug.  21-24 — Western  Electronics  Show  and 
Convention,  Los  Angeles  Memorial  Sports 
Arena.  | 
Aug.  22 — Western  Electronic  Mfrs  Assn.  an- 

nual luncheon,  Statler-Hilton,  Los  Angeles. 
John  H.  Rubel,  assistant  secretary  of  de- 

fense, will  speak  on  research  and  develop- ment in  defense  work. 
Aug.  24-25 — Arkansas  Broadcasters  Assn., 
meeting.  Sam  Peck  Hotel,  Little  Rock. 

Aug.  31 -Sept.  9—1962  World's  Fair  of  Music 
&  Sound.  An  international  exposition  do- 
voted  to  every  area  of  the  music  and  sound 
industries.  McCormick  Place,  Chicago. 

SEPTEMBER 
Sept.  4 — Reply  comments  due  in  FCC  rule- 

making which  would  make  public  network 
affiliation  contracts  with  affiliated  stations. 

Sept.  4 — Reply  comments  due  in  FCC  rule- 
making which  would  establish  explicit  rules 

for  the  amount  of  permissible  overlap  by 
commonly  owned  broadcast  stations. 
Sept.  4-6 — Atlantic  Assn.  of  Broadcasters 
annual  convention  at  the  Nova  Scotia  Hotel, 
Halifax,  N.S.  The  meeting  was  to  have  been 
held  in  mid-June  but  postponed  because  of 
Canadian  federal  elections  on  June  18.  Jack 
Fenety,  CFNB  Fredericton,  N.B.,  will  pre- side. 

Sept.  4-7 — National  Advanced-Technology 
of  Washington,  seven  professional  engi- 

neering groups  and  a  number  of  tech- 
nologically oriented  business  firms.  Keynote 

speaker  will  be  Sen.  Warren  G.  Magnuson 
(D-Wash.).  Opera  House,  World's  Fair. Seattle,  Wash. 
♦Sept.  6-8 — New  York  State  Broadcasters 
Assn's  first  annual  executive  conference, 
Gideon  Putnam  Hotel.  Saratoga  Springs, 
N.  Y.  Reservations  are  to  be  submitted  to 
the  NYSBA  executive  office  in  Albany. 
*Sept.  7-10—  American  Statistical  Assn. 
and  related  groups.  Leamington  and  Curtis 
Hotels,  Minneapolis. 
Sept.  10-19 — First  International  Television 
Programs  &  Equipment  Fair  at  Lyons, 
France.  Tv  program  producers,  distributors, 
and  equipment  manufacturers  are  invited. 
New  York  contact:  Henri  Goldgran,  545 
Fifth  Ave. 

Sept.  11-13  —  Electronic  Industries  Assn., 
committee,  section  division  and  board  meet- 

ing. Biltmore  Hotel,  New  York. 
Sept.    12 — Direct    Mail   Advertising  Assn. 
Opening  luncheon  of  45th  annual  DMAA 
convention  a'.  Sherman  House,  Chicago 
Edward  R.  Murrow,  director  of  U.  S.  In- 

formation Agency,  will  deliver  keynote 
speech  at  noon. 
Sept.  12-13— CBS  Radio  Affiliates  Assn.  an- 

nual convention.  Waldorf-Astoria  Hotel, New  York. 

NOW  NUMBER 

IN  FLORIDA 

ORLANDO-DAYTONA 

Fastest  growing 

marhet  in  Florida 

Nat.  Mkt.  Homes* 

Ranking*  TV 
26  566,300 

40  425,100 

Miami Tampa 

Orlando- Daytona  67  292,100 

Jacksonville  75  257,700 
•Television,  May  1962 

WESH-TV 
Florida's  Channel  2 
Advertising  Time  Sales,  Inc. 
National  Representatives 

Covers  more  of  Florida  than 

any  other  TV  Station 
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MAN  ON 
THE  WAY  UP 

OPEN  MIKE  ® 

A  man  who 

likes  to 

generate  action 

who  believes  that  things  are  more 
apt  to  happen  in  business  when  he 
makes  them  happen,  is  probably 
also  a  great  believer  in  reading  the 
advertising  in  his  businesspaper. 
For  he  knows  from  experience  that 
when  information  featured  in  these 

pages  is  acted  upon  it  can  help  him 
do  his  job  better,  help  him  get  ahead 
faster,  help  build  profits  for  his 
company. 

That's  one  good  reason  why 
advertisers  find  this  publication  so 
effective.  You,  and  other  readers 
like  you,  find  the  facts  about  their 
products  so  useful  in  your  work. 
The  fact  is: 

advertising  in  business  papers 
means  business  for  you— and 
for  the  advertiser. 
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King  uncrowned 

editor:  Since  Dr.  John  F.  W.  King  is 
a  staff  member  of  the  American  Cancer 
Society  you  had  every  right  without 
further  checking  to  quote  from  his  talk 

in  your  editorial,  "More  smoke  than 
sense"  [Editorials,  July  2]. 

If  through  some  lucky  instinct  you 
had  double-checked,  you  would  have 

learned  that  Dr.  King's  was  one  man's opinion  and  is  by  no  means  the  opinion 
of  the  American  Cancer  Society.  .  .  . 
The  society  has  an  obligation  to  convey 
to  the  public  the  facts  developed  by 
research,  both  clinical  and  epidemio- 

logical, and  any  sound  statistical  con- 
clusions that  can  be  observed.  Current- 

ly, facts  are  developing  which  concern 
smoking  as  it  relates  to  health,  includ- 

ing lung  cancer  (with  which  the  society 
is  vitally  concerned).  .  .  . 

As  principal  purveyors  of  news,  the 
radio  and  television  industries  share 
this  responsibility  with  the  society.  .  .  . 

The  broadcast  industry  and  the  so- 
ciety have  shared  many  problems  over 

the  years  and,  through  notable  coopera- 
tion, have  devised  the  means  to  bring 

to  the  public  matters  of  great  impor- 
tance. ...  It  wasn't  an  easy  thing  to 

undertake  any  of  these  projects.  But 
as  a  result  .  .  .  where  one  in  seven 
patients  was  being  saved  a  few  short 
years  ago,  today  the  figure  is  one  in 
three.  Radio  and  television  have  con- 

tributed mightily  to  this  progress.  .  .  . 
We  are  confident  that  the  broadcast- 

ing industry  and  the  society  will  be  as 
good  partners  in  the  future  as  we  have 
been  in  the  past. — William  B.  Lewis 
(board  chairman,  Kenyan  &  Eckhardt, 
New  York),  chairman,  public  informa- 

tion committee,  American  Cancer  So- ciety. 

Editorializing  report 

editor:  Congratulations  on  your  excel- 
lent articles  on  editorializing  [Special 

Report,  July  16].  The  scholarly  re- 
search will  be  most  helpful  to  all  of  us 

writing  editorials  for  broadcasting. 

Of  special  interest  to  me  was  "Free- 
dom to  editorialize  came  in  1949."  The 

historical  background  and  resulting  op- 
erating principles  for  editorializing  in 

radio  and  tv  were  well  delineated.  .  .  . 

Certainly  the  reversal  of  the  "May- 
flower" decision  and  the  subsequent 

adoption  of  the  doctrine  of  fairness 
cannot  help  but  impress  broadcasters 
with  the  responsibility  they  must  ac- 

cept if  they  are  to  present  a  point  of 
view.  .  .  . — Allen  E.  Koenig,  editorial 
writer,  KPIX  {TV)  San  Francisco. 

editor:  Your  report  on  editorializing 
[Special  Report,  July  16]  proved  to 
be  very  interesting.  We  take  some  pride 

in  your  having  quoted  us  so  generously 
on  pages  50  and  54.  .  .  .  — Lawrence 
A.  Reilly,  president,  WTXL  West 
Springfield,  Mass. 

editor:  You  are  to  be  congratulated  on 
the  special  issue  dealing  with  editorials. 
It  was  comprehensive  and  informative 
and  should  be  read  by  every  broad- 

caster. .  .  .  — Chuck  Williams,  publicity 
director,  WEEI  Boston. 

Roman  error 

editor:  Broadcasting  [Government, 
July  16]  incorrectly  designates  the  San 
Francisco  tv  channel  for  which  we  ap- 

plied as  ch.  XX.  It  actually  was  ch. 
XLIV. 

The  same  story  designated  the  Co- 
rona, Calif.,  appHcation  as  ch.  45.  This 

is  also  an  error,  since  it  was  ch.  52 — 
or  ch.  LII,  if  you  prefer. — Richard  C. 
Block,  manager,  Kaiser  Industries 
Corp.,  Oakland,  Calif. 

fin  rendering  unto  Kaiser  what  is  Kaiser's. Broadcasting's  reporter  was  not  employing Roman  numerals  for  tv  channels;  he  was 
using  the  algebraic  "x"  for  digits  then  un- known to  him  but  which  he  planned  to  fill 
in  later.  He  did  mark  in  both  corrections 
on  a  proof  but  the  electronic  device  which 
transmitted  the  final  proof  to  the  printer 
failed  to  pick  up  the  fountain  pen  correc- 

tions:  it's  insensitive  to  non-carbon  ink.) 

Reproduction  of  article 

editor:  .  .  .  Request  your  permission  to 
reproduce,  with  appropriate  credit  to 
Broadcasting,  portions  of  the  article, 

"4A  head  puts  radio  on  couch"  [Broad- 
cast Advertising,  June  25]. — George 

W.  Thorpe,  president  &  general  man- 
ager, WVCG  Coral  Gables,  Fla. 

[Permission  granted,  with  proper  credit.] 

First  in  Venice 

editor:  I  noted  the  story  about  Robert 
Lawrence  Productions  and  the  Venice 
Cup  [Programming,  July  16]. 

I  hasten  to  point  out  that  Playhouse 
Pictures.  Hollywood,  was  the  first 
American  studio  to  receive  the  cup  in 
the  seventh  International  Advertising 
Film  Festival  in  1960  at  Venice.  Play- 

house also  remains  the  only  American 
studio  to  win  three  first  place  awards 
in  this  festival  (for  Ford  Dealers  of 
Southern  California,  Kaiser  Foil  and 
Olin  Mathieson  packaging  materials). 
— George  W.  Woolery,  director  of  pub- 

lic relations,  Playhouse  Pictures,  Holly- 
wood. 

Tlie  Michigan  story 

editor:  Your  Michigan  story  is  still 
being  widely  acclaimed  around  these 
here  parts.  The  Detroit  News  carried 
an  editorial  playing  up  the  story. 

Your  expertly  prepared  article  was 
most  constructive. — E.  T.  Burroughs, 
assistant  vice  president,  Michigan  Bell 
Telephone  Co.,  Detroit. 
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ARK-LA-TEX 

both  ARB  &  MSI! 

After  only  six  months  of 

operation  from  The  Tallest 

Tower  in  The  South  (1,580' 

A.A.T.),  both  surveys*  confirm 
that  KTAL-TV  is  FIRST  in  the 

booming  Ark-La-Tex  market  in 

average-homes-delivere(d! 
•Mon.-Stn.,  6;30-10:00  PM,  49,200 
hemes.  ARB  &  NSI,  March,  1962. 

CHANNEL     6      -      NBC  FOR 

SHREVEPORT 
WALTER  M.  WINDSOR 

Gen.  Mgr. 
JA;WES  S.  DUGAN 

Scies  D:r. 
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J  from  DAVID  G.  WATROUS,  president,  Earle  Ludgin  &  Co.,  Chicago 
19 

Radio-tv's  challenge  of  the  coming  decade:  six  ways  to  grow 
Within  a  decade  I  believe  that  radio 

and  television  will  have  taken  great 
strides  toward  six  accomplishments: 

(1)  They  will  have  tapped  a  hither- 
to largely  untapped  audience.  (2)  They 

will  have  helped  increase  attention  value 
for  both  programs  and  commercials. 
(3)  Belie vability  in  broadcast  advertis- 

ing will  have  increased  tremendously. 
(4)  Radio-tv  will  have  found  an  equi- 

table manner  of  charging  for  commer- 
cial time. 

(5)  I  hope  they  will  have  found  a 
way  to  tap  the  tremendous  amount  of 
marketing  information  available  in  each 
market.  (6)  And  lastly  I  believe  that 
they  will  have  found  ways  to  market 
more  efficiently  in  their  coverage  areas. 

First,  let's  take  a  look  at  the  un- 
tapped audience.  Nielsen  indices  tell  us 

that  more  than  50%  of  all  listening 
comes  from  less  than  one-third  of  the 
families.  With  almost  every  home  con- 

taining at  least  one  radio  set  and  at 
least  one  tv  set,  it  hardly  seems  possible 
that  there  is  a  giant-size,  two-thirds  of 
the  U.  S.  that  accounts  for  less  than  half 
of  the  listening  and  viewing. 

Big  Potential  ■  When  you  stop  to 
think  that  this  present  audience  (com- 

posing mainly  one-third  of  all  house- 
holds) buys  enough  products  from  ra- 

dio and  tv  advertising  to  make  these 
media  two  of  the  most  productive  ever 
developed,  you  wonder  what  would 
happen  if  the  other  two-thirds  of  the 
potential  audience  was  also  available  in 
good  measure.  The  reluctant  two-thirds, 
I  suspect,  has  buying  power  consider- 

ably higher  than  the  one-third  which 
produces  more  than  half  of  the  ratings. 

How  does  one  go  after  these  people? 
The  obvious  answer  is  with  im- 

proved programming.  But  this  is  only 
a  half-answer.  Newspapers,  and  espe- 

cially magazines,  have  solved  this  prob- 

lem in  a  different  way.  They  "program" 
their  material  to  appeal  to  specific  mar- 

kets. They  provide  difi'erent  menus  for 
people  with  different  appetites. 

In  Chicago  and  in  other  cities  we  can 
discern  this  trend  in  broadcast  media. 
An  important  segment  is  fm  stations 
that  are  beginning  to  take  a  fairly  sub- 

stantial bite  out  of  the  available  audi- 
ence. Since  am  radio  reception  has  im- 

proved so  much  in  the  past  10  years  that 
its  quality  is  only  slightly  less  good  than 
fm,  the  reason  for  the  trend  must  be 
programming. 

Effective  Selling  ■  My  second  wish 
for  1972  is  for  better,  more  consistently 
interesting  commercials  that  are  in  good 
taste.  When  newspapers  and  maga- 

zines carry  advertising  that  is  objection- 
able, the  audience  need  only  turn  the 
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page.  For  tv  and  radio  the  audience  is 
a  moderately  captive  one. 

Yet  there  are  plenty  of  statistics  avail- 
able that  make  it  plain  to  all  that  tv 

commercials  are  viewed  by  a  far  small- 
er number  of  people  than  are  recorded 

as  audience.  This  is  a  problem;  they 
might  just  as  well  not  have  tuned  in  the 
program  in  the  first  place  as  far  as  the 
advertisers  are  concerned. 
My  third  wish  is  for  more  careful 

screening  of  advertising  copy — for  con- 
sistently believable  advertising.  Person- 

al experience  tells  me  that  some  news- 
papers, most  magazines — and  the  net- 

works, too — can  get  pretty  stuffy  about 
advertising  copy  claims.  Some  stations 
may  have  similar  policies.  If  one  of 
these  days  the  broadcasting  associations 
pull  together  to  develop  something  simi- 

lar to  the  Good  Housekeeping  Seal  of 
Approval,  believability  will  have  taken 
an  important  step  forward. 

The  'Rate  Race'  ■  Fourth,  methods  of 
charging  for  commercial  time  may  be 
the  biggest  problem  and  at  the  same 
time  the  biggest  opportunity  of  all.  T 

don't  know  how  long  it  took  newspapers 
and  magazines  to  unscramble  their  rates, 
but  they  have  done  at  least  a  fair  job 
of  it  to  date.  I  hope  the  broadcast 
media  will  do  likewise. 

Today,  everyone  insists  on  buying 
radio  during  the  driving  hours  and  tv 
during  the  peak  evening  hours.  The 
results  are  double  and  triple  spotting. 
This  means  only  one  thing:  Pricing  is wrong. 

My  objective  would  be  to  establish  a 
rate  structure  that  more  directly  reflects 
audience  values.  In  time,  I  hope,  it  may 
be  possible  to  develop  a  rate  structure 
based  strictly  on  audience.  An  adver- 

tiser would  buy  his  spots  at  what  would 
amount  to  a  standard  cost-per-thousand 
viewers  or  households.  He  would  buy 
on  a  guaranteed  rate  and,  as  with  print 
media,  he  would  enjoy  any  bonuses  in 

audience  that  came  his  way.  He  also 
would  be  credited  with  time  or  dollars 
if  ratings  fell  below  the  minimum. 

Valuable  Data  ■  Fifth,  station  man- 
agers today  are  sitting  on  gold  mines  of 

marketing  and  product  information  that 
move  into  their  orbit,  remain  for  a 
brief  period,  and  disperse  to  the  winds. 

How  many  product  failures  has  each 
seen  in  his  market,  analysis  of  which 
would  greatly  benefit  the  marketing 
community?  What  does  he  know  about 
promotional  efforts  and  competitive 
counter-attacks?  I'll  bet  there  are  darn 
few  managers  who  cannot  go  to  one, 

two  or  three  people  and  somehow  ar- 
range for  purchasing  data  in  a  dozen 

stores  or  more  on  every  single  product 
that  buys  time  on  his  station. 

This  information  is  worth  a  fortune 
to  most  advertisers.  Local  data  is  so 
much  easier  to  obtain  locally,  which 
explains  why  those  of  us  not  local  have 
to  learn  some  things  the  hard  way. 

It  took  me  two  years  to  learn  that 
a  major  copy  improvement  on  a  beer 
may  take  as  long  as  six  months  to  catch 
hold.  It  took  me  one  year  to  learn  that 
the  same  advertising  copy  on  a  suc- 

cessful product  of  the  writing  instru- 
ment variety  will  build  immediate  sales 

through  a  newspaper  ad,  will  build  even 
heavier  sales  on  tv — but  will  take  three 
weeks  to  get  started. 

Tomorrow's  Dollar  ■  My  sixth  wish 
is  for  really  effective  assistance,  mer- 

chandising and  promotion  assistance  for 
products  in  the  local  market.  Som.e 
stations  do  this  and  it  makes  a  signifi- 

cant sales  difference  if  done  properly. 
Unfortunately,  its  greatest  value  is 

on  the  new  product,  the  one  on  which 
you  rely  the  least  for  income  today. 

Many  good  products — with  tremendous 
advertising  potential — die  in  a  month 
for  lack  of  such  merchandising  support 

and  distribution  help.  Tomorrow's  ad dollars  die  with  them,  too. 
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WKRG*TV 

Mobile — Channel  5 — Pensacola 

WKRG-TV  delivers  100%  more  TV  homes, 

9:00  AM  to  Midnight,  than  either  Station  A  or  Station  B 

in  Mobile-Pensacoia.  ARB,  June,  1962. 

Effective  Immediately  Call 

H^R  TELEVISION,  INC. 

or 

C.  P.  PERSONS,  JR.,  General  Manager 
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COMMERCIAL  MAKING  SPEEDS  UP 

■  Prolonged  slack  period  ends  with  burst  of  new  activity 

■  Agencies  argue  business  profitable;  producers  cry  blues 

B  Both  sides  agree  medium-sized  firms  may  soon  disappear 

The  television  commercial  production 
business  was  shifting  into  high  gear  last 
week  after  several  months  of  doldrums. 

A  check  of  leading  advertising  agen- 
cies and  film  production  houses  by 

Broadcasting  indicates  the  cheering 
news  that  most  advertisers  will  produce 
as  many  commercials  as  last  year,  and 
perhaps  more.  Only  a  minority  plans  a 
reduction  in  commercials  intended  for 
presentation  this  fall. 

These  findings  emerged  from  a  study 
undertaken  because  of  recurrent  reports 
that  the  industry  sufiiered  a  spring 
drought  far  more  acute  than  usual  and 
that  outside  production  companies  are 
beset  by  serious  problems.  The  study 
explored  the  economics  of  the  commer- 

cial production  business  as  well  as  im- 
mediate commercial  production  plans. 

An  objective  report  on  the  status  of 
the  business  is  difficult  to  compile.  It 
depends  on  the  perspective  from  which 
the  industry  is  scanned — from  the  pro- 

duction houses"  or  the  agencies.' 
The  consensus  is  that  business  in  gen- 

eral is  as  brisk  as  it  has  been  in  years. 
With  understandable  variations,  agen- 

cies report  volume  of  commercials  in 
production  is  as  heavy  as  it  has  been 
in  recent  years.  Producers,  on  the  other 
hand,  tend  to  agree  that  current  activity 
is  quick-paced,  but  insist  this  can  be  a 
misleading  criterion. 

If  this  sounds  like  a  paradox,  listen 
to  the  plaint  of  one  large  film  commer- 

cial producer: 

"It's  not  how  many  commercials  you 
turn  out;  it's  what  you  get  paid  for 
them.  The  prices  have  not  kept  pace 
with  our  costs  over  the  past  three  or 
four  years.  Some  commercials  I  pro- 

duce bring  me  the  same  price  I  got 
three  or  four  years  ago.  Meanwhile,  my 

own  costs  have  gone  up  considerably." 
Allegedly  low  prices  paid  for  film 

commercials)  which  account  for  85 
to  90%  of  all  commercials,  with  the 
remainder  on  tape)  constitutes  the 
key  gripe  of  producers.  This  is  a  virtu- 

ally unanimous  pronouncement,  though 
there  is  agreement  that  there  is  no  easy 
solution  to  the  subject  of  pricing. 

Viewpoint  of  Agencies  ■  Agency  offi- 

cials tend  to  discount  producers'  com- 
plaints. Most  are  skeptical  that  a  well- 

managed  production  house  could  not 
turn  a  profit  at  the  prices  they  are  re- ceiving. 

One  top  agency  executive  who  has 
had  job  experience  with  commercial 
production  companies  makes  this  ob- 
servation: 

"For  years  producers  got  away  with 
charging  exorbitant  prices.  Starting  four 
or  five  years  ago.  agencies  started  to 

become  more  vigilant.  But  it's  still  my 
impression  that  producers  charge  a  50% 
mark-up  on  jobs.  In  other  words,  pro- 

ducers today  aren't  making  as  much 
money  as  they  used  to,  but  that  doesn't 
mean  they're  losing  money." 

Both  producers  and  agency  officials 
seem  to  agree  that  the  economics  in  the 
commercial  production  field  are  com- 

plex and  fast  generalizations  cannot  be 
drawn.  Producers  are  insistent  that 
prices  must  be  raised  somehow,  but  are 
frank  to  acknowledge  they  do  not  know 
how  this  can  be  accomplished  under  the 
present  system  of  competitive  bidding. 
The  agencies  hold  that  the  production 
business  is  like  any  other  business  and 
individual  producers,  depending  on 

their  resources,  management  and  crea- 
tive skills,  either  will  flourish  or  wither. 

"Frankly,  this  isn't  our  problem,"  one 
agency  man  said.  "That  is.  if  it  is  a problem.  Producers  have  been  griping 
for  years.  Yet  only  a  few  have  gone 
out  of  business,  except  for  those  one- 

man  operations." Producers  Worried  ■  Apprehension 
developed  among  producers  this  spring 

A  Telstar  reunion  for  Cio 

One  year  ago  Lou  Cioffi  went 

abroad  to  become  ABC's  chief  Euro- 
pean correspondent.  Last  Tuesday, 

for  the  first  time  since  then,  his 
parents,  Mr.  and  Mrs.  Louis  Cioffi 
of  New  York,  saw  their  son.  This 
was  on  the  first  live  transmission  of 
an  American  newsman  from  Europe 
on  an  individual  network  presenta- 

tion, with  Mr.  Cioffi  coming  through 

via  Telstar  from  Paris  for  the  ABC 
news  roundup.  The  Tuesday  net- 

work programs  came  the  day  after 
the  successful  first  exchange  of  live 
tv  programs  between  the  United 
States  and  Europe,  hailed  throughout 
the  western  world  as  a  breakthrough 
in  intercontinental  television  trans- 
missions. 

(See  story,  page  54) 
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COMMERCIAL  MAKING  SPEEDS  UP  continued 

because  the  usual  hiatus  from  commer- 
cial production  appeared  to  stretch  over 

a  longer  period  than  in  previous  years. 
Several  film  producers  claim  that  the 

"dry"  period  used  to  be  a  month — 
usually  in  May — but  this  year  the  in- 

activity began  in  March  and  continued 
through  June. 

They  are  pessimistic  that  dollar  vol- 
umes, despite  the  feverish  pace  at  the 

moment,  will  approach  that  of  recent 
years.  They  are  fearful  that  business 
peaks  will  be  less  frequent,  while  the 
valleys  will  recur. 

Producers  view  these  facets  as  con- 
tributing to  their  overall  problem: 

■  The  field  continues  to  be  crowded. 

r 

fostering  competition  and  encouraging 
low  pricing. 

■  The  practice  of  competitive  bid- 
ding (anywhere  from  four  to  eight  com- 

panies are  asked  to  submit  bids  for  a 
job)  tends  to  depress  prices  even  fur- 
ther. 

■  Concentrating  activity  during  an 
eight-month  period  rather  than  a  year- 
round  plan  opens  up  "dry"  periods  in 
the  spring  and  early  summer,  during 
which  many  production  companies  are 
idle.  This  tends  to  sharpen  competition 
for  the  available  business,  contributing 
to  downgrading  of  prices. 

Though  many  agencies  say  they  ex- 
pect to  spend  at  least  as  much  money 

as  last  year,  there  is  no  uniform  pattern. 

Some  agencies  say  they'll  be  producing 
fewer  commercials  and  re-running  them 
more  often.  But  again  there  appears  to 
be  no  general  trend  in  this  direction,  as 
asserted  by  some  outside  producers. 
Many  producers  claim  that  on  an 

overall  basis  there  will  be  less  money 
invested  in  commercials  than  in  past 
years.  They  insist  that  the  total  figure 

will  be  affected  adversely  by  sparser 
production  of  commercials  intended  for 
spot  tv.  They  concede  that  there  prob- 

ably will  not  be  a  drop-off  in  network 
commercials. 

The  reason  behind  the  cut-back  in 
spot  tv  commercial  making,  they  claim, 
is  the  residual  talent  fees  paid  on  com- 

mercials carried  on  a  market-to-market 
basis.  The  last  Screen  Actors  Guild- 
American  Federation  of  Television  & 

Radio  Artists  pact  covering  spot  com- 
mercials resulted,  they  say,  in  a  sub- 

stantial hike  to  performers,  whose  com- 
mercials are  carried  on  spot  tv.  The 

network  commercial  code  for  perform- 
ers is  milder  and,  accordingly,  adver- 

Trend  to  an  em- 
phasis on  graph- ic designs  in 

commercials  is 
epitomized  by 

this  10 -second 

spot  for  NBC- TV's  new  "living 
color"  peacock, 
which  Elektra 
Films  produced. 
It  took  four 
months  to  make 
and  used  special 
back  lighting 
and  a  spectrum 

of  gray  tones. 

tisers  are  more  inclined  to  invest  in  new 
production  in  this  area,  producers 
assert. 

Cheaper  Method  ■  "Even  though 
they  have  to  pay  re-run  fees,"  they  point 
out,  "advertisers  feel  that  it  is  less  ex- 

pensive in  the  long  run  than  making  a 
new  commercial.  Provided  of  course 

that  the  re-run  commercial  is  a  good 

one." 

Many  producers  feel  they  are  "short- 
changed" by  agencies,  which  compute 

their  costs  to  include  production,  resid- 
ual fees  and  station  time  charges  with- 
out distinguishing  the  areas  of  so-called 

inflation.  They  contend  that  costs  of 
production  have  remained  static  or  risen 
slightly  over  the  years,  while  station 
charges  and  talent  re-payments  have 
zoomed. 

"But  the  agencies  feel  they  can't  bar- 
gain with  the  stations  or  the  union  but 

can  with  us  because  our  field  is  so  com- 

petitive," one  leading  producer  moaned. 
The  competition  in  the  field  is  likely 

to  become  less  acute  in  the  future,  but 
no  one  will  predict  when  this  would 

occur.  Several  point  out  that  some 
moderately-sized  production  companies 
already  have  gone  out  of  business  and 
others  are  likely  to  follow  them. 
Though  agencies  generally  believe 

that  the  plethora  of  producers  enhances 
their  bargaining  position,  most  seem  to 

feel  that  the  industry  would  be  "better 
off"  if  there  were  fewer  production 
houses.  They  believe  that  this  would 
provide  stability  to  what  often  is  a 
chaotic  undertaking. 

Thinning  Out  ■  One  area  of  agree- 
ment among  agency  men  and  producers 

is  that  as  time  goes  on,  there  will  be 
two  types  of  production  organizations 
— the  very  large  and  the  very  small. 
The  giant  companies,  they  reason,  can 
offer  a  multiplicity  of  services  under  one 
roof  (a  one-stop  shop)  and  the  very 
small  one  can  provide  a  highly  special- 

ized, often  creative,  service  for  a  spe- 
cific assignment.  The  medium-sized 

house,  they  aver,  will  not  be  able  to 
compete  with  either  because  it  is  not 
likely  to  be  in  a  position  to  offer  com- 

pleteness on  the  one  hand  or  specializa- 
tion on  the  other. 

Agencies  disagree  with  producers  on 
two  scores — that  production  for  spot 
tv  is  dwindling  and  that  they  are  being 
"short-changed"  because  of  increases  in 
residual  talent  costs  and  in  station  time 
charges.  Several  executives  claim  that 
costs  are  evaluated  carefully  to  ascer- 

tain the  amount  of  money  allocated  for 
production,  for  residual  costs  and  for 
time  charges.  They  indicate  they  are 
fully  aware  of  the  way  a  budget  is 

spent.  With  respect  to  producers'  claims that  spot  tv  commercials  will  be  cut 
back,  several  agency  officials  said  they 
are  unaware  of  such  a  development, 
and  one  executive  said: 

"I  can't  see  where  there  would  be  a 
conscious,  planned  effort  to  cut  back  on 
spot  tv  commercials.  Why  jeopardize 
a  campaign  in  order  to  save  on  the  cost 
of  a  new  commercial  that  might  run 
anywhere  from  $6-$8,000.  We  make 
our  decisions — and  I'm  certain  other 
agencies  do  too — on  the  effectiveness 
of  the  commercial.  If  one  is  particu- 

larly effective,  we  re-run  them  until 
we  feel  that  they  have  run  their 

course.." 

Slice-of-Life  ■  Producers  and  agencies 

agree  on  this  point:  for  the  new  fall  sea- 
son there  will  be  an  extension  of  the 

so-called  "slice  of  life"  commercials 
that  spotlight  families  in  real-life  situa- 

tions; an  emphasis  on  commercials  that 
are  humorous,  warm  and  friendly,  and 
a  heavier  reliance  on  graphic  designs. 
There  is  a  belief  that  commercials  will 

rely  less  and  less  on  claims  of  a  particu- 
lar product,  because,  as  one  agencyman 

commented:  "Let's  face  it.  So  many 
products  are  almost  identical.  When 
claims  of  superiority  are  made  for  many 

competing  products,  they  lose  their  be- 
lievabihty.    And   a  good  commercial 
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Typical  of  the  "slice-of-life"  motif  that  agencies  and  pro- 
ducers believe  will  continue  to  be  popular  this  fall  is  this 

scene  (I)  from  a  Schaefer  taped  spot  produced  on  loca- 
tion by  MGM  Telestudios  for  BBDO,  New  York.  Describing 

incidents  at  a  family  picnic,  21  different  scenes  are  used 
in  the  spot  that  is  being  run  this  summer.  A  new  Clairol 

filmed  commercial  (r)  produced  by  MPO  Productions  for 
Foote,  Cone  &  Belding,  New  York,  also  typifies  trend 
toward  spots  telling  a  family  situation  story.  Commercial, 
scheduled  to  run  on  daytime  network  programs  next 

month,  is  for  Clairol's  Silk  &  Silver  spray  and  glamorizes 
gray  hair  in  an  evening  of  fun  at  the  yacht  club. 

must  first  of  all  have  a  basis  of  be- 

lievability." 
Among  producers,  a  bright  note  is 

sounded  by  video-tape  production  com- 

panies. They  report  that  the  business 
outlook  is  "excellent."  Two  of  the  lead- 

ing organizations — Videotape  Produc- 
tions of  New  York  and  MGM  Tele- 

studios — state  that  July  business  has 
been  at  record  levels  and  prospects  for 
the  late  fall  and  summer  continue  to 
be  bright. 

Daytime  network  tv  sees  fall  record 

ABC,  CBS,  NBC  EXPECT  AS  GOOD  OR  BETTER  SALES  THAN  FOR  1962 

Network  television  daytime  sales, 
continuing  a  two-year  upward  trend, 
are  heading  toward  a  record  fourth 
quarter.  Daytime  sales  for  the  year 
can  now  be  expected  to  at  least  equal 

last  year's  16.7%  increase  over  1960. 
Not  only  are  the  three  tv  networks 

writing  more  daytime  orders  for  the 
fall  season  than  in  past  years,  but  they 
are  getting  the  business  earlier,  spokes- 

men for  ABC-TV,  CBS-TV  and  NBC- 
TV  said  last  week.  All  are  approaching 
an  overall  sold-out  level  and  most  time 
periods  are  completely  sold. 
ABC-TV  said  its  fall  daytime  sched- 

ule is  virtually  sold  out  (95%-98%) 
for  the  coming  fourth  quarter.  Edward 
Bleier,  vice  president  in  charge  of  day- 

time sales,  claims  it's  ABC-TV's  "best 
pre-sold  sales  record  ever."  Similarly, 
CBS-TV  and  NBC-TV  report  their  fall 
schedules  are  near  the  100%  sold 

status.  "We've  locked  up  the  fourth 
quarter  earlier  than  ever  before  in  our 

history,"  a  CBS-TV  spokesman  said. 
He  added  that  the  12-5  p.m.  schedule 
is  completely  sold  and  only  scattered 
minutes  remain  in  the  morning  minute 
plan. 
NBC-TV  noted  that  a  program  re- 

scheduling process  at  present  makes  it 
difficult  to  cite  a  percentage  figure  cov- 

ering the  total  amount  already  sold.  It 
appears,  however,  that  six  of  the  12 
half -hour  daytime  periods  are  100% 

sold  and  the  remaining  half-hours  are 
at  about  the  80%  sold  level,  according 
to  James  G.  Hergen,  NBC-TV  director 
of  daytime  program  sales.  He  said  fall 
business  is  a  little  better  and  it's  earlier 
than  last  year.  He  said  that  fall  of  1961 

was  "very  good  but  daytime  was  only about  70%  sold  at  this  time  of  the 

year." 

Daytime  Analysis  ■  Mr.  Hergen  sees 

three  major  reasons  for  the  "better  and 
earlier"  business.  In  the  first  place,  he 
believes  all  three  networks  "have 
learned  to  explain  and  sell  daytime  bet- 

ter— advertisers  and  agencies  have  more 

understanding  of  daytime  tv's  values." 

NBC-TV  daytime  sales 

NBC-TV's  daytime  business  in 
June  totaled  $10,688,000  in  new 
and  renewal  orders,  it  was  an- 

nounced late  last  week.  The  June 

sales  volume  plus  May's  $13,470,- 
000 — the  largest  one-month  total 
of  sales  in  the  history  of  the  net- 

work's daytime  programming — 
totals  $24,138,000  over  the  two- 
month  period.  During  June,  nine 
national  advertisers  placed  new 
orders  totaling  $3,643,000  and 
six  national  advertisers  renewed 
orders  totaling  $7,025,000. 

Secondly,  he  singles  out  "improved 
flexibility  through  changes  of  policy  in 

daytime  selling."  The  third  factor  in- 
volves the  "three-network  competition 

for  programming  strength,  thus  provid- 
ing a  broader  choice  and  greater  values 

for  both  advertisers  and  viewers." 
Best  Ever  ■  The  bright  outlook  for 

fall,  combined  with  the  sales  record  for 
the  first  nine  months,  undoubtedly  will 
add  up  to  make  1962  the  most  prosper- 

ous year  for  network  tv  daytime  sales. 
In  the  first  five  months  of  this  year, 

according  to  Television  Bureau  of  Ad- 
vertising, daytime  sales  have  averaged 

15%  higher  than  in  the  corresponding 

months  a  year  ago.  TvB  reports  Jan- 
uary up  14.9%;  February  up  18.4%; 

March  up  11.9%;  April  up  12.1%,  and 

May  up  17.6%. TvB  records  over  the  past  few  years 
show  that  daytime  was  strong  for  the 
full  year  in  1959,  which  was  17.7% 
ahead  of  1958.  A  weak  period  de- 

veloped, however,  in  the  fall  of  1959 
that  continued  to  the  fall  of  1960. 

The  full  story  of  summer  1962  has 
not  been  told.  The  networks  have  en- 

joyed good  summer  daytime  business 
in  the  last  two  years,  and  all  report  that 
this  summer  is  ahead  of  last  year.  As 

one  network  executive  said:  "The  ad- 
vantages of  summer  discounts  more 

than  compensate  for  the  smaller  num- 

ber of  sets  in  use." 
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ALBERTO-CULVER'S  SUCCESS 
Chicago  firm  annually  doubling  tv  ad  budget; 

sales  doubling,  too;  1962-63  goal:  $30  million 
Every  year  since  its  beginning  in 

1955,  the  Chicago-based  toiletries  firm, 
Alberto-Culver  Co.,  has  about  doubled 
its  advertising  budget —  placed  virtu- 

ally 100  percent  in  tv,  saturated  year- 
round — and  has  ended  each  year  with 
total  sales  approximately  double  the 
year  before. 

The  1962-63  year  will  be  no  excep- 
tion, the  firm  told  its  national  sales 

convention  Thursday  afternoon  in  Chi- 
cago, and  spending  in  tv  spot  and  on 

all  three  tv  networks  will  be  boosted 
to  the  $30  million  mark.  This  is  twice 
the  budget  this  time  last  year  and  more 
than  the  total  of  product  sales  itself 
for  1961. 

Saturation  spot  tv  schedules  alone 
currently  are  running  at  the  $1  million- 
a-month  rate.  Alberto-Culver  agencies 
are  Compton  Adv.  and  BBDO,  both 
Chicago. 

The  unusual  three-day  sales  meet- 
ing, styled  as  a  tv  spectacular  (Broad- 

casting, July  23),  featured  executives 
of  the  tv  networks  as  well  as  a  parade 
of  tv  stars  such  as  Vince  Edwards, 
Bud  Collyer  and  others  seen  in  the 
collection  of  20  daytime  and  nighttime 
network  programs  to  be  partially  spon- 

sored by  the  company  beginning  with 
the  fall  season.  The  sponsor  has  a 
heavy  network  schedule  running  now, 
too. 

First  nighttime  tv  ■  For  the  first 

4  ̂ '     *     ̂ ^^^        ^  ̂ ^^^^^    ^  s 

time,  Alberto-Culver  will  have  pro- 
grams at  night  on  all  three  tv  networks, 

according  to  Charles  A.  Pratt,  adver- 
tising director.  Its  daytime  participa- 

tion schedule  includes  eight  shows  on 
CBS-TV  and  six  on  NBC-TV. 

Alberto-Culver  plows  back  nearly 
two-thirds  of  its  sales  dollar  into  ad- 

vertising and  selling,  president  Leonard 
H.  Lavin  said,  while  others  in  the  in- 

dustry spend  less  than  one-half  of  their 
sales  dollar  for  these  purposes.  The 

firm  now  claims  to  have  become  "No. 
1"  in  the  health  and  beauty  field  and 
expects  to  sell  $55  million  worth  of 
product  this  calendar  year  and  hit  the 
$200  million  mark  with  a  wide  prod- 

uct diversity  by  1964. 
Tribute  to  Alberto-Culver  for  its 

sky-rocket  growth  in  both  sales  and 
tv  advertising  was  paid  in  person  Thurs- 

day by  James  Aubrey.  CBS-TV  presi- 
dent; Edgar  Scherick,  ABC-TV  sales 

vice  president;  Walter  Scott,  NBC-TV 
executive  vice  president,  and  Edward 
Voynow,  president  of  Edward  Petry  & 
Co.  Other  speakers  included  Barton 
A.  Cummings,  president  of  Compton. 
and  Charles  H.  Brower,  president  and 
chairman  of  the  executive  committee 
of  BBDO. 

Mr.  Lavin  founded  Alberto-Culver 
in  early  1955  with  the  initial  product, 
Alberto  V05,  a  hair  dressing  and  con- 

ditioner he  purchased  from  a  California 

beauty  supply  firm  of  the  same  name. 
He  switched  emphasis  to  the  consumer 
market  and  tried  a  small  schedule  of 
three  spots  a  week  in  Philadelphia. 
The  firm  acquired  a  second  product, 
Rinse  Away,  a  dandruff  treatment  for 
home  use,  soon  afterwards  and  began 
to  develop  its  own  line  of  companion 

products. Tv  in  first  year  ■  By  the  end  of  the 
firm's  first  full  year  of  operation  in 
1956  sales  were  $1.5  miUion  and  ag- 

gressive use  of  tv  was  underway.  Sales 
went  up  to  $2.9  million  in  1957  and 
$5.3  million  in  1958.  Command,  a 

men's  hair  dressing,  was  added  the  next 
year  and  sales  jumped  to  $10.4  mil- 

lion. Tv  expenditures  were  upped  pro- 
portionately. 

In  1960  Alberto-Culver  expanded 
into  new  offices  and  factory  space  in 
the  Chicago  suburb  of  Melrose  Park 
and  entered  the  world  market.  Sales 
hit  $14.9  million.  In  1961  the  factory 
size  was  doubled,  other  products  were 
added,  and  sales  hit  more  than  $25.3 
million.  Sales  the  first  half  of  this  year 
topped  that  figure  before  the  end  of 
this  year's  first  six  months.  Products 
now  are  manufactured  in  1 1  countries 
and  marketed  in  29. 

This  next  year's  $30  million  ad 
budget  is  only  domestic.  Foreign  spend- 

ing was  not  disclosed. 
President  Lavin  told  the  300  sales- 

men Thursday  their  ranks  will  double 
by  this  time  next  year. 
What  about  competition  from  the 

Procter  &  Gambles  of  the  business? 
The  convention  hall  rang  with  such 

expressions  as,  "We'll  mow  'em  down." 
CBS-TV  colorcasting 
for  concert  unlikely 

Corning  Glass  commercials  were 
being  shot  in  color  last  week  in  the 
hope  CBS-TV  will  carry  them  in  color 
this  fall  when  Corning  sponsors  a  two- 
hour  telecast  of  the  opening  concert  at 
New  York's  Lincoln  Center  for  the  Per- 

forming Arts.  But  the  chance  that 
CBS-TV  thus  will  return  to  colorcast- 

ing is  said  to  be  slim. 
A  Corning  spokesman  said  he  doubts 

that  the  Sept.  23  program  will  be  color- 
cast because  the  air  conditioning  can- 

not handle  the  extreme  heat  created  by 
the  lighting  required  for  a  colorcast. 

Lighting  engineers  at  Corning,  which 
makes  bulbs  for  color  tv,  are  trying  to 
devise  a  special  lighting  system  to  meet 

the  conditions,  but  it's  not  expected  to 
be  ready  in  time. 

Agency  appointments... 
■  Wilkins  Coffee  Co.,  Washington, 
D.  C,  names  Kal,  Ehrlich  &  Merrick, that  city. 

■  Ocean  Products  Inc.,  Tampa,  Fla., 

appoints  Geyer,  Morey,  Ballard  Inc., 
New  York,  for  Treasure  Isle  and  Tampa 
Bay  seafood  brands,  effective  Aug.  1. 

Examining  meeting  agenda  (I  to  r): 
Robert  L.  Haag,  Alberto-Culver  vice 
president  in  charge  of  retail  sale; 

Peter  Burns,  Compton  Advertising; 
Dean  Proctor,  BBDO,  and  Charles  A. 
Pratt,  A-C  director  of  advertising. 
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takes  4  out 
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Some  of  the  prettiest  sales  pictures  in  the  Carolinas  are  being  built 

within  the  framework  of  Channel  9's  hard-hitting,  imaginative  news 
service.  WSOC-TV's  Carroll  McGaughey  and  staffers  bring  local  and 
regional  events  alive  for  a  market  of  nearly  3  million  people.  You'll 
do  well  yourself  with  Charlotte's  WSOC-TV.  Let  us  tell  you  how  this 
great  area  station  of  the  nation  can  work  with  you. 

WS I C-T
V CHARLOTTE  9-NBC  and  ABC.   Represented  by  H-R 

WSOC  and  WSOC-TV  are  associated  with  WSB  and  WSB-TV,  Atlanta,  WHIO  and  WHIO-TV,  Dayton 
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TV'S  BOOM  PERIOD:  LATE  NIGHT 

Billings  are  now  10%  of  tv  national  advertising  figure, 

representing  tripling  of  total  in  five  years  to  over  $150  million 

Late  night  television  is  the  medium's 
fastest-growing  time  period,  accounting 
for  more  than  10%  of  national  adver- 

tising in  tv,  the  Television  Bureau  of 
Advertising  reported  last  week. 

TvB  estimates  that  more  than  $150 
million   in   national   advertising  gross 

time  billings  (covering  network  and  na- 
tional spot  tv)  will  be  invested  in  late 

night  during  1962,  said  to  be  more 
than  three  times  the  $46  million  spent 
in  that  period  five  years  ago.  TvB 
notes  that  while  nighttime  tv  expendi- 

tures tripled,  total  tv  billing  for  na- 

A  pre-midnight  look Age  of  children 

into  the  tv  homes 

Any 

33.6% 

Any  under  6 36.6 
%  TV  HOMES  VIEWING 

Any  5-11 
33.4 

11  P.M.-12  MIDNIGHT 
Any  12-17 

31.5 

(AVERAGE  PER  MINUTE) Occupation  of  head  of house 

Family  size Prof.  &  white  collar 
31.8% 

22.8% 

33.3 
35.0 

Skilled 34.3 
1-2 Farm  &  unskilled 29.4 
3-4 5+ Ret'd.  &  unemployed 

Family  income 

22.9 

Age  of  head  of  house Under  $5,000 
25.2% 

Under  40 35.4% 
$5,000-$7,999 

33.7 
40-54 31.3 $8,000+ 29.8 
55+ 24.7 

Age  of  housewife 
Education  of  head  of  house 
Grade  school 

25.5% 

Under  35 37.3% 1-3  yrs.  H.  S. 
30.5 

35-49 33.1 4  yrs.  H.  S. 35.0 
50+ 25.4 1  or  more  yrs.  college  30.0 

tional  advertisers  increased  by  only 

50%.  (Late  night  tv  includes  the  peri- 
ods between  prime  time  and  sign-otf). 

In  the  first  quarter  of  1962,  late  night 
television  reached  36,603,000  homes 
during  an  average  week  between  11 
p.m.  and  12  midnight,  representing 
74.7%  of  all  U.  S.  tv  homes  (Source: 
A.  C.  Nielsen  Co.).  TvB  reported  that 
each  week  home  viewers  watched  late 

night  programs  an  average  of  2  hours 
and  49  minutes 

Nielsen  figures  also  show,  TvB  said, 
that  of  all  the  time  periods  during  the 
day,  late  night  tv  shows  have  the  fewest 
year-round  changes  between  highs  and 
lows.  For  example,  sets-in-use  during 
late  night  range  from  a  31.4%  high  to 
a  26.3%  low,  TvB  stressed. 

The  bureau  estimated  that  of  the 
more  than  $150  million  to  be  allocated 
for  late  night  tv  in  1962,  approximate- 

ly $140  million  will  be  spent  in  spot  tv 
and  about  $12  million  in  network  tv. 
In  the  first  quarter  of  1962,  spot  tv 
gross  time  billing  in  late  night 
amounted  to  $38,091,000,  or  20.9%  of 
total  spot  tv,  as  compared  with  1957 
first  quarter  spot  tv  billing  in  late  night 
of  $10,724,000  or  9.2%  of  the  total 
(Source:  TvB-Rorabaugh). 
Leading  late  night  advertisers  (see 

tables)  were  Procter  &  Gamble,  Lever 
Bros,  and  Colgate-Palmolive  in  spot 
and  Sun  Oil,  P.  Lorillard  and  Beech- 
Nut  (Life  Savers)  in  network  tv. 

Business  briefly... 

Zenith  Radio  Corp.,  through  Foote, 

Cone  &  Belding,  and  Amana  Refrigera- 
tion Inc.,  through  MacFarland,  Ave- 

yard  &  Co.,  will  co-sponsor  NBC-TV's coverage  of  the  World  Series  of  Golf 
on  Saturday,  Sept.  8  and  Sunday,  Sept. 
9  (4:30-6  p.m.  EDT).  Champions 
Jack  Nicklaus,  Arnold  Palmer  and 
Gary  Player  will  compete  for  a  $50,000 
first  prize.  Event  originally  was  to  have 
featured  a  foursome,  composed  of  win- 

ners of  four  golf  events — U.  S.  and 
British  Opens,  the  PGA  and  Masters — 
but  field  in  World  Series  was  reduced 
to  three  when  Palmer  won  two  of  the 
events. 

Metro  Goldwyn  Mayer  has  purchased 
five  participations  on  the  Tonight  show 
(Mon.-Fri.,  11:15  p.m.-l  a.m.,  EDT) 
during  the  week  of  July  30  to  advertise 

the  motion  picture  "Lolita."  Agency: 
Donahue  &  Coe,  New  York. 

Edward  Dalton  Co.,  division  of  Mead 
Johnson  &  Co.,  has  purchased  partici- 

pations in  10  ABC-TV  programs  for 
fourth  quarter  of  1962,  to  advertise 
Metrecal  and  Nutriment.  The  shows 
are:  Combat,  Sunday  Night  Movie, 
The  Untouchables,  Going  My  Way, 
Wagon  Train,  The  Gallant  Men,  77 
Sunset  Strip,  Naked  City,  Mr.  Smith 
Goes  to  Washington  and  Premiere. 
Agency:  Kenyon  &  Eckhardt,  New 
York. 

Pittsburgh  Plate  Glass  Co.  has  bought 

sponsorship  in  NBC-TV's  Laramie 
(Tue.,  7:30-8:30  p.m.  EDT)  and  Inter- 

national Showtime  (Fri.,  7:30-8:30 
p.m.  EDT)  during  the  1962-63  season. 
Agency:  Maxon  Inc. 

Rep  appointments... 
■  WALA-AM-TV  Mobile:  nationally 
by  Select  Station  Representatives,  New 
York,  efi'ective  Aug.  1;  regionally  by 
Clarke  Brown  Co.,  Dallas  (continuing). 

■  WDXR  Paducah,  Ky.:  GiU-Perna 
Inc.,  New  York. 

■  WSTV-TV  SteubenvUle,  Ohio-Wheel- 
ing, W.  Va. :  Peters,  Griffin,  Woodward, 

New  York,  as  exclusive  national  repre- 
sentative, effective  Aug.  1. 

■  Channel  13  of  Rochester,  interim 
company  formed  by  eight  applicants 
for  tv  channel  in  Rochester,  N.  Y.: 
Blair-TV,  New  York,  as  national  repre- 
sentative. 

Young  &  Rubicam  tests 

opinion  measurement 
Young  &  Rubicam,  New  York,  is  ex- 

perimenting with  a  new  research  tech- 
nique called  "Instant  Data  Service,"  in- 

tended to  provide  rough  measurements 
of  national  opinion  on  short  notice 
through  the  use  of  a  very  small  but 
well-distributed  sample  of  the  popula- tion. 

Y&R's  development  of  the  technique 
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Tv's  biggest  spenders  in  the  late  hours 

LEADING  LATE  NIGHT  ADVERTISERS  SPOT  TV  GROSS  TIME  BILLINGS*, 
FIRST  QUARTER  1962 

Total Late  Night %  Late  Night 

Procter  &  Gamble CI  c  coo  ir\r\ 
$  ib.jZo,  /UU 

c/i  Q07  onn 9Q  8 LJ.Q 
Lever  Brothers  Co. 6,599,300 1,564,600 23.7 

Colgate-Palmolive  Co. 5,244,200 1,166,100 22.2 

Bristol-Myers  Co. 3.324,600 1,078,100 32.4 

Alberto-Culver  Co, 1,998,400 1,049,700 52.5 
Gillette  Co. 2,006,900 991,700 49.4 

Wm.  Wrigley  Jr.  Co. 
"2  OQO  1  nn fiRQ  /inn 97  1 

Philip  Morris  Co. Z.UoU.iiUU fifis  ■^nn 
4i.  / 

Miles  Laboratories o  one  1  nn 
QOQ  nnn 

1 JD.i 

General  Foods  Corp. A  7C0  onn 1A7  nnn iJ.D 

TOP  SPOT  BRANDS IN  LATE  NIGHT *,  FIRST  QUARTER 1962 
Late  Night Total %  Late  Night 

Wrigley  Gum 
coQQ  /inn 

C"?  "js?  nnn 
97  1 

Alka  '^pltzer 664.600 1,566,800 42.4 
Parliament  Cigarettes 596.200 1.357.400 43.9 
Contac cnn 4Di,DUU QC/i  1  nn y  j4,iuu 

'to. 4 

Bromo-Seltzer 404,500 855,300 47.3 
Avon  Cosmetics 382,800 1,700,900 22.5 
Gleem 371,400 1,181,100 31.4 
Dash 345.800 1,040.300 

33.2 
Downy  Softener 343,800 1.021,400 33.7 
Clorox 340,600 915,900 37.2 

*  Source:  TvB-Rorabaugh 

LEADING  LATE  NIGHT  ADVERTISERS*  NETWORK  TV  GROSS  TIME  BILLINGS 
FIRST  QUARTER 1962 

Total Late  Night %  Late  Night 

Sun  Oil  Co. 5  424,778 $422,870 99.6 P.  Lorillard  Co. 3,358,395 392,319 11.7 

Beech-Nut  Life  Savers 3.229,478 301,820 
9.3 Mogen  David  Wine  Co. 206,714 206,714 100.0 

Gold  Seal  Co. 465,339 202,956 
43.6 

*  Source:  TvB/LNA-BAR 

was  revealed  last  week  when  it  became 
known  the  agency  had  conducted  two 
surveys  for  the  White  House  in  mid- 
June  to  determine  the  attitude  of  adult 

Americans  toward  President  Kennedy's 
news  conferences.  They  showed  that 
two-thirds  of  the  sample  did  not  know 
on  the  first  day  (June  14)  that  the 
President  had  held  a  conference,  and 

the  next  day  (second  survey)  three- 
fifths  of  the  sample  had  not  learned 
that  Mr.  Kennedy  had  held  a  confer- 

ence. Among  those  who  had  seen  or 
heard  the  conference  on  radio-tv.  95"^ 
maintained  that  it  was  a  "worthwhile  ex- 

perience."' Agency  officials  refused  to  reveal 
the  details  of  the  technique  or  its  ap- 

plication for  radio,  tv  and  other  media, 

claiming  "it's  stiU  too  early."  It  is 
known  that  the  two  surveys  were  made 
by  telephone  to  84  individuals  in  12 
cities  on  the  first  day  and  93  in  12  cities 
on  the  second  day. 

$75  million  ad  bill 

seen  for  N.Y.  fair 

An  estimated  S75  million  will  be 
spent  by  exhibitors  in  advertising  their 
participation  in  the  New  York  World 
Fair,  Thomas  J.  Deegan  Jr.,  chairman 

of  the  fair's  executive  committee,  pre- 
dicted in  a  speech  to  the  Magazine  Pro- 

motion Group  in  New  York  City  last week. 

The  media  to  be  used  in  advertising 
the  fair,  which  starts  in  April  1964,  in- 

clude television,  radio,  closed-circuit  tv, 
magazines,  newspapers  and  outdoor  ad- 

vertising. So  far  no  budget  breakdown 
has  been  made. 

Mr.  Deegan  said  major  V,'  advertis- 

ers who  sponsor  "spectaculars''  will  de- vote numerous  shows  to  the  fair,  many 
originating  at  the  fairgrounds. 

The  agency  for  the  New  York  World 

Fair  is  J.  \\'alter  Thompson  Co.,  New York. 

SRO  sign  hung  out 

for  Carson  late  show 

NBC-T\'"s  Tonight  Show  Starring 
Johnny  Carson  has  reached  sold-out 
status,  nearly  three  months  in  advance 
of  its  Oct.  8  starting  date,  reports  Wil- 

liam Storke,  NBC-TV  director  of  par- 
ticipating sales.  He  said  29  advertisers 

have  signed  for  the  founh  quarter. 
The  advertisers  and  their  agencies: 
Lehn  &  Fink  Products  (Geyer, 

Morey,  Ballard  and  Fuller  &  Smith  & 
Ross);  Valor  Enterprises  (Howell  & 

Young) :  Tubular  Textile  Machiner.' 
(Mogul,  WiUiams  &  Saylor);  Otto 
Bemz  (The  RumriU  Co.);  Technical 
Tape  Corp.  (Product  Services  Co.); 
Liggett  &  Myers  Tobacco  (J.  Walter 
Thompson) ;  W.  A.  Sheaffer  Pen 
iBBDO);  Block  Drug  (Sullivan,  Stauf- 
fer,  ColweU  &  Bayles) ;  Adam  Hats 
(Mogul,  WiUiams  &  Saylor);  Revere 
Copper  &  Brass  (Adam  &  Keyes); 
Baldwin  Piano  (Hill.  Rogers,  Mason  & Scott) . 

Mogen  David  Wine  (Edward  H. 
Weiss):  Mirro  Aluminum  (Cramer- 
Krasselt) :  Gulf  American  Land  Corp. 
(Paul  Venze  Assoc.);  American  Cyana- 
mid  (Pern--Brown) :  Fk¥  Labs  (Lilien- 
feld  &  Co. ) :  Dominion  Electric  ( How- 

ard Swink);  Philco  Corp.  (BBDO); 

Sunbeam  Corp.  (Foote.  Cone  &  Beld- 
ing);  Dodge  Div..  Chr\sler  Corp. 
(B^BDO):  Vembley  Inc.,  (Walker 
Saussy):  Tr\lon  Products  (Lilienfeld  & 
Co.);  Kayser-Roth  (Daniel  &  Charles); 
Masonite  Corp.  (Buchen  Adv.);  Inter- 

national Shoe  (Krupnick  &  Assoc.); 
Armstrong  Cork  (BBDO);  Cracker 
Jack  (Doyle  Dane  Bernbach) ;  Eureka- 
WiUiams  (Earle  Ludgin),  and  Minne- 

sota Mining  &  Mfg.  (MacManus,  John &  Adams) . 

SRDS-Data  to  set  up 

Honeywell  computer 

Plans  to  install  a  HoneweU  400  elec- 
tronic computer  to  speed  its  media 

planning,  billing  and  evaluation  ser%'- ices  in  advertising  were  announced  last 
week  by  SRDS-Data  Inc. 

Officials  said  that  among  the  initial 
uses  of  the  Honeywell  unit,  capable  of 
handling  up  to  10,000  mathematical 

calculations  per  second.  wiU  be  a  "bill- 
pay" "  arrangement  under  which  Data 
Inc.  could  control  an  agency's  entire 
accounting  procedure,  including  respon- 

sibility for  placing  broadcast  and  print 
buy  orders. 

The  computer,  they  said,  also  wiU  be 
able  to  examine  advertising  programs, 

determine  the  "best"  buys  obtainable 
and  then,  upon  instruction  from  the 
advertising  agency,  place  the  orders 
with  the  selected  media.  Spokesmen 

discouraged  speculation  that  "automated 
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New  products  testing  television 
The  following  new  products  were  re- 

ported last  week  to  have  entered  spot 
tv  on  at  least  a  test  basis.  Their  activ- 

ity was  detected  by  Broadcast  Advertis- 
ers Reports,  a  national  monitoring  serv- 
ice, in  its  off-the-air  taping  of  local  tele- 

vision advertising  and  is  described  here 
as  part  of  a  continuing  series  of  new- 
product  reports  compiled  for  Broad- 

casting each  week. 
The  arrival  of  new  products  in  tele- 

vision identifies  them — often  for  the 
first  time — as  potential  sources  of  fu- 

ture business  for  stations  generally,  and 
as  potential  competitors  for  other  ad- 

vertisers and  agencies.  Broadcasting's 
reports  will  list,  each  week,  all  prod- 

ucts which  during  the  latest  monitoring 
period  appeared  for  the  first  time  in 
BAR  records,  whether  they  are  entire- 

ly new  products  or  are  existing  products 
not  recorded  in  spot  television  before. 
BAR  monitors  six  to  eight  markets  each 
week,  an  average  of  28  per  month  and 
a  total  of  77  different  markets  per  quar- 
ter. 

Monitored  during  period  ended  July  20: 
Product:  White  Palmolive  Soap. 
Company:  Colgate-Palmolive  Co. 
Agency:  Ted  Bates  &  Co.,  New  York. 
Schedule  and  markets:  Nighttime  minutes  in 

South. 

Product:  Welch  Apple-Grape  drink. 
Company:  Scott  Paper  Co. 

Agency:  J.  Walter  Thompson  Co.,  New  York. 
Schedule  and  markets:  Nighttime  minutes  in 

South. 

Product:  Radiant  Furniture  Wax. 
Company:  Boyle-Midway  Div.,  American  Home Products. 
Agency:  Ted  Bates  &  Co. 
Schedule  and  markets:  Day  and  night  minutes 

in  North  Central. 

Product:  Beam  Decongestant  eye-drops. 
Company:  Labaron  Pharmacal  Division,  Chas. 

Pfizer  &  Co. 
Agency:  Ted  Gotthelf  Assoc.,  New  York. 
Schedule  and  markets:  Day  and  night  minutes 

on  West  Coast. 

Product:  Bounty  Brand  food  products  (meat 
stew,  chicken  stew,  chili  con  earns). 

Company:  Campbell  Soup  Co. 
Agency:  Needham,  Louis  &  Brorby,  Chicago. 
Schedule  and  markets:  Day  and  night  minutes 

in  North  Central. 

timebuying"  is  anywhere  in  the  offing. 
The  Honeywell  unit  is  due  for  de- 

livery Aug.  17,  about  10  days  before 
BBDO  is  scheduled  to  get  one,  also  a 
Honeywell  400,  for  its  own  uses.  Data 
Inc.  claimed  its  unit  would  be  "the 
first  such  installation  in  the  New  York 

market"  and  "the  first  installed  for  spe- 
cific application  in  the  advertising  field." 

Broadcast  Billing  Co.,  one  of  the 

firms  currently  offering  "clearing 
house"  services  to  stations,  agencies 
and  reps  in  the  buying  of  spot  advertis- 

ing, is  a  division  of  SRDS-Data. 

Heavy  budget  set 

for  World  Series 

To  support  its  1962  World  Series 
sponsorship,  Gillette  will  be  advertis- 

ing at  the  rate  of  $85,000  a  day  for  a 
seven  week  period.  Total  ad  budget  in 
all  media  for  the  series  campaign  is 
$4.15  million,  according  to  A.  Craig 
Smith,  vice  president  in  charge  of  Gil- 

lette advertising.  Bulk  will  be  in  radio- 
tv. 

Gillette  will  be  sponsoring  the  World 
Series  for  the  24th  year.  It  will  be 
carried  by  NBC  on  more  than  200  tv 
and  400  radio  stations.  Gillette  will 
also  sponsor  the  series  broadcasts  in 
Canada  and  Latin  America. 

Spot  tv  will  be  used  to  advertise  the 
World  Series  products — a  combination 

offer  of  a  newly  designed  "slim  adjust- 
able razor"  and  a  can  of  Foamy  Aero- 

sol shaving  cream — in  major  markets 
with  four  spots  weekly  for  seven  weeks. 
Spot  radio  will  be  used  in  the  top  100 
markets. 

The  campaign  also  includes  sponsor- 
ships in  American  League  Professional 

Football,  Saturday  Night  Fight  of  The 
Week,  Wide  World  of  Sports  and  Surf- 
side  Six,  all  on  ABC-TV.  Maxon  Inc., 

New  York,  is  Gillette's  agency. 

Sweeney  proposes 

effectiveness  study 

Formation  of  an  industry-wide  "foun- 
dation" to  develop  methods  of  meas- 

uring the  sales  effectiveness  of  adver- 
tising was  proposed  last  week  by  RAB 

President  Kevin  Sweeney,  who  said 
RAB  would  contribute  up  to  $50,000 
to  get  the  project  started. 

"The  only  realistic  standard  of  ef- 
fectiveness is  the  jingle  of  metal  and  the 

whisper  of  paper  as  they're  placed 
into  the  cash  register,"  he  told  the 
Miami  Advertising  Club  in  a  speech 

Wednesday.  "I  believe  this  so  thor- 
oughly that  I  propose  that  the  adver- 

tising industry  drop  the  necessary  seed 
money  into  the  cup  to  develop  ac- 

cepted methods  to  measure  the  sales 
effectiveness  of  advertising. 

"I  believe  that  all  the  organizations 
now  studying  the  problems  of  meas- 

uring sales  effectiveness  should  com- 
bine forces  and  finances  into  one  or- 

ganization .  .  .  and  make  a  crash  study 
with  projects  in  many  cities,  the  re- 

sults of  which  will  be  open  to  all  con- 

tributors." Mr.  Sweeney  said  RAB  also  would 

make  available  to  such  an  "advertising 
effectiveness  foundation"  the  9,000  case 
histories  of  advertising  sales  results  de- 

veloped in  the  Higbee-RAB  department 
store  challenge  study.  This  study  evalu- 

ated radio  and  newspaper  sales  effec- 

tiveness for  Higbee's  store  in  Cleve- 
land over  a  two-year  period. 

Mr.  Sweeney  said  his  foundation  pro- 
posal is  "selfish"  because  radio  would 

get  "many  times"  more  support  if  sales 
results  were  the  criterion  on  which  ad- 

vertisers select  media.  The  current 

basis  of  evaluation,  he  said,  is  "some 
circulation  data  plus  personal  opinion, 
which  has  kept  radio  out  of  a  dominant 

place  in  retail  and  national  advertising." 
He  said  radio  "trippled  its  efficiency" 

for  the  Higbee's  store  in  less  than  two 
years.  In  that  span,  he  said,  sales-per- 
dollar  increased  from  a  little  over  $3 
per  dollar  of  radio  advertising  to  about 
$11  in  sales  for  each  dollar  spent  in 
radio. 

Four  markets  added 

to  Streitmann  buy 

Streitmann  Biscuit  Co.,  Cincinnati, 
has  increased  its  lineup  of  the  Biogra- 

phy syndicated  series  from  24  to  28 
southern  markets,  reports  Seymour 
Reed,  president  of  Official  Films  Inc., 
distributor.  The  four  markets  were  not 
named.  Ralph  H.  Jones  Co.,  Cincinnati, 
is  the  agency. 

Mr.  Reed  said  Biography  now  has 
been  sold  in  117  markets.  New  client 
sales  include  the  Mercantile  National 
Bank  of  Kansas  City,  Omaha  National 
Bank,  Milwaukee  Federal  Savings  & 
Loan  Co.  and  Baltimore  Federal  Sav- 

ings &  Loan  Assn.  The  latest  station 
sales  have  been  to  WTOP-TV  Washing- 

ton, WATE-TV  Knoxville,  WCKT 
(TV)  Miami,  KGNC-TV  Amarillo, 
KTBC-TV  Austin,  WHEN-TV  Syra- 

cuse, KROD-TV  El  Paso,  KOSA-TV 
Odessa.  Tex.,  and  KREX-TV  Grand 
Junction,  Colo. 

Y&R  field  service  unit 

Young  &  Rubicam,  New  York,  an- 
nounces it  has  set  up  a  field  service 

unit  in  its  media  department  to  repre- 
sent the  agency  in  all  local  markets  and 

function  in  all  phases  of  local  media. 
The  unit  will  be  headed  by  Thomas 
Lynch,  an  associated  media  director. 

The  unit  will  include  the  spot  radio- 
tv  availability  group  supervised  by  Ray 
Jones  and  the  local  tv  programming 

group  which  maintains  up-to-date  in- formation on  and  liaison  with  local 
radio-tv  stations.  This  function  is  being 
transferred  from  the  radio-tv  depart- 
ment. 
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"THE  VOICE  OF  ST.  LOUIS" 
*  Cumulative  Pulse,  1962 

KMOX  Radio  is  a  CBS  Owned  station  represented 

nationally  by  CBS  Radio  Spot  Sales 





Eleven  Brides 

in  a  rather  special  swimming  pool 

Certainly,  few  swimming  pools 

were  more  badly  wanted— or  were 

ever  more  elaborately  obtained. 

This  pool  was  built  because 

12,000,000  used  tax  stamps  were 

mailed  in  by  Ohio  families,  when 

they  were  asked  to  by  the  strong- 
est radio  voice  in  Northern  Ohio 

-KYW  Radio  in  Cleveland. 

The  State  then  redeemed  these 

stamps  (at  2%  of  their  face  value) 

for  the  Cleveland  Society  of  the 

Blind.  With  the  cash  this  provided, 

the  Society  paid  for  the  Summer 

Camp  Pool  (designed  especially 

for  the  blind)  which  it  had  been 

dreaming  of  for  fifteen  years. 

And  the  1 1  brides? 

They  were  picked  for  a  sur- 

prise "June  Shower"  given  to  them 

by  KYW  in  honor  of  this  year's 
vintage-crop  of  new  families  in 

the  10,000  square  miles  of  23 

northern  Ohio  counties,  where 

KYW  has  intensive  coverage. 

We  asked  the  brides  to  help  us 

to  take  this  picture  because  the 

pool  and  the  brides  together  tell 
still  another  story. 

They  represent  two  sides  of  the 

many-sided,  continuous  flow  of 

events  in  KYW's  lively,  year-round 

"Family  Affair"  with  its  listeners, 

the  largest  radio  audience  in 
Northern  Ohio. 

They  also  indicate  in  small  part 

how  KYW's  services  to  its  listen- 

ers cover  five  different  dimensions 

of  radio,  briefly  summarized  as: 

Community  Involvement,  Enter- 
tainment, News,  Personalities  and 

Public  Affairs. 

These  five  dimensions  of  respon- 
sible radio  are  the  hallmark  of  all 

WBC  Radio  Stations— whose  cre- 

ativity, importance,  and  impact 

are  measured  by  the  way  in  which 

their  listeners  respect  and  respond 

to  them  as  prime  movers  of  ideas, 

goods . . .  and  people. 

WESTINGHOUSE  BROADCASTING  COMPANY.  INC. 

WBZ+WBZA,  WB2-TV,  Boston;  KDKA,  KDKATV,  Pittsburgh;  WJZ-TV,  Baltimore;  KYW,  KYW-TV,  Cleveland; 
WOWO,  Fort  Wayne;  WIND,  Chicago;  KPiX,  San  Francisco  and  WINS,  New  York 



GOVERNMENT 

FCC  rules  revision  overhauls  fm  band 

IT'S  FIRST  MAJOR  CHANGE  SINCE  1946:  NEW  CLASSES,  SEPARATIONS 

The  first  step  in  a  major  overhaul  of 
the  commercial  fm  band  (92-108  mc) 
was  taken  July  26  by  the  FCC.  The 
commission  revised  its  rules  to  set  up 
new  coverage  classes  and  tightened  its 
mileage  separations,  the  first  significant 
rules  change  since  1946. 

Still  to  come  is  a  brand  new  table  of 
channel  allocations  by  cities,  similar  to 
that  used  in  television.  A  proposed 
table  will  be  completed  during  the  au- 

tumn after  clearance  with  Canada. 

Behind  the  FCC's  new  fm  rules  is 
a  desire  to  update  the  coverage  curves 
for  the  first  time  since  the  postwar  rules 
plus  mounting  pressure  for  a  halt  to 
shrinkage  of  areas  served  by  large 
(Class  B)  stations.  Lessons  learned 
from  deterioration  of  am  coverage  pat- 

terns and  the  antiquity  of  fm  coverage 
curves  took  an  important  role  in  the 

commission's  new  action. 
While  the  new  rules,  titled  "First  Re- 

port and  Order,"  are  of  profound  im- 
portance to  the  fm  band,  the  practical 

significance  awaits  issuance  of  the  pro- 
posed allocations  table. 

Here  are  some  of  the  highspots  of 
the  proposed  table: 

■  All  existing  fm  stations  would  re- 
tain their  present  facilities  in  the  new 

allocation  table.  The  FCC  will  build 

its  table  around  these  current  assign- 
ments. 

■  Each  community  would  have  at 
least  one  fm  station,  as  far  as  possible, 
especially  if  it  lacks  much  am  service. 

■  At  least  two  fm  services  are  deemed 

desirable,  especially  where  there  is  no 
primary  am  service  and  the  community 
is  outside  an  urban  area. 

■  Fm  would  provide  a  substitute  for 
am  operations  where  am  service  is  mar- 

ginal. Fm  Zones  and  Classes  ■  Three 
classes  of  fm  stations  and  three  geo- 

graphic zones  are  specified  by  the 

FCC's  new  report  and  order  (see  bo.x this  page). 

These  changes,  the  FCC  is  convinced, 
will  prevent  further  deterioration  of  the 
fm  band,  especially  acute  where  pop- 

ulation is  heavy.  They  will  provide 
more  growth  of  the  medium. 

Three  key  subjects  were  not  touched 
in  the  new  rules: 

■  Equipment  rules  are  unchanged. 
■  Nothing  was  done  about  the  touchy 

matter  of  am-fm  duplicate  program- ming. 

■  Proposals  for  wider  spacing  of  fm 
stations  because  of  multiplexed  stereo 
were  passed  by,  the  commission  appar- 

ently feeling  multiplexed  signals  do  not 
travel  as  far  as  primary  signals. 

■  Educational  fm  (88-92  mc)  wasn't touched. 
The  three  new  geographic  zones  are 

as  follows:  Zone  1  (same  as  Tv  Zone 

1 )  includes  part  or  all  of  18  Northeast- 
ern states  and  the  District  of  Columbia. 

Zone  1-A  is  confined  to  California  south 
of  the  40  degree  north  latitude  line 
(just  north  of  San  Francisco).  Zone  II 
includes  the  rest  of  the  United  States. 

Applications  for  fm  stations  pending 

at  the  FCC,  or  applications  for  changes 
in  existing  stations,  will  be  acted  on  if 
they  conform  (or  are  amended  to  con- 

form) to  the  new  rules.  The  commis- 
sion will  help  applicants  find  another 

channel  assignment  if  a  mileage  prob- 
lem is  involved,  especially  if  they  filled 

before  July  5,  1961  when  the  changes 
were  proposed  by  the  FCC. 

Educational  Fm  Angle  ■  Educa- 
tional fm  is  involved  in  one  respect. 

Stations  in  the  three  91  mc  channels 

adjacent  to  the  92  mc  commercial  lim- 
it must  meet  mileage  separations  affect- 

ing the  three  lowest  commercial  chan- 
nels. 

The  upcoming  allocations  table  is  ex- 
pected to  bring  fm  into  line  with  tv  by 

providing  a  "go-no  go"  basis  for  assign- 
ments. Thus  the  commission  and  po- 

tential applicants  will  be  able  to  pre- 
dict, as  it  stated,  "whether  a  particular 

proposed  operation  will  be  granted  or 
must  be  denied.  The  absence  of  such 
a  concept  in  the  am  service  necessitates, 

in  many  cases,  the  elaborate  considera- 
tion of  various  factors  on  a  case-to-case 

basis  in  connection  with  each  applica- 
tion. Service  gains  must  be  weighed 

against  losses  in  each  case;  populations 
must  be  counted;  field  strength  meas- 

urements and  often  counter-measure- 
ments are  submitted  to  attempt  to  de- 

termine the  exact  location  of  contours; 
extent  of  other  service  available  must  be 
considered. 

"The  controversies  over  all  of  these 
matters  often  result  in  long,  involved 
and  costly  hearings.  The  whole  process 
has  led  to  the  great  delays  and  burdens, 
on  the  commission,  on  private  parties, 
and  on  the  public,  all  too  familiar  in 
the  standard  broadcast  service.  More- 

over, the  absence  of  the  fixed  standards 
leads  to  the  generation  and  filing  of 

marginal  applications." As  to  directional  antennas,  the  pro- 

posed additional  order  said,  "They 
should  not  be  used  as  a  device  for  re- 

ducing the  co-channel  and  adjacent 
channel  spacings.  Not  only  would  such 
a  use  obviously  be  incompatible  with 

the  preparation  of  a  table  of  assign- 
ments, but  it  would  tend  to  thwart  the 

orderly  and  efficient  development  of  the 
medium  generally. 

"The  directional  antennas  must  be 
used  only  on  the  basis  they  do  not  radi- 

ate, in  any  horizontal  or  vertical  direc- 
tion, more  than  the  maximum  power 

permissible  for  an  omnidirectional  op- 
eration; and  stations  will  not  be  as- 

signed at  substandard  spacings  simply 

The  new  vital  statistics  for  fm  service 

Three  classes  of  stations  (by  cov- 
erage) replace  the  present  two 

classes  (providing  maximum  and 
minimum  power  and  maximum 

"equivalent"  antenna  height*): 

Class 

A 
B 
C 

Power Antenna 

3kw(100wmin.)     300  ft. 
50kw(  5kwmin.)     500  ft. 
lOOkwdOkwmin.)   2,000  ft. 

*Where  antenna  height  above  average terrain  exceeds  the  figure  given,  power 
must  be  correspondingly  reduced. 

Shorter  mileage  separations  pro- 
vided between  co-channel  and  ad- 
jacent channel  stations  (up  to  three 

channels  removed).  Here  are  pro- 
tected service  ranges  and  minimum 

co-channel  separations. 

Class 

A 
B 
C 

Service Range 

15  miles 
40  miles 
65  miles 

Minimum 
Co-channel 
Spacing 

65  miles 
150  miles 
180  miles 

A  proposed  rulemaking  to  adopt 
an  assignment  table  for  the  80  com- 

mercial fm  channels  is  premised  on 
the  following  criteria  of  community 

population: 

1960  City  Population 

1,000,000  and  over 
250,000  to  1,000,000 
100,000  to  250,000 
50,000  to  100,000 
under  50,000 

No.  of  coml. 
Channels 

10  to  15 
6  to  10 
4  to  6 
2  to  4 
lor  2 
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Superb  performance 

Mr.  William  B.  Neal,  General  Manager  of  Station  KSYN-FM,  Joplin,  Missouri, 

reports  on  the  NEW  Gates  EXECUTIVE  Transistorized  Console: 

/  would  like  to  congratulate  Gates  Radio  Company  for  the  superb  performance  of  our  new 
console.  This  is  the  most  versatile  piece  of  equipment  we  have  in  our  two  stations  here  in  Joplin.  99 

Mr.  Neal's  report  cites  the  superb  performance  and 
versatility  of  the  world's  most  extraordinary  audio 
console  .  .  .  the  EXECUTIVE  ...  an  entirely  new, 
completely  transistorized  audio  system  from  the 
exclusive  Gates  SoUd  Statesman  line.  Gates  firmly 

believes  that  no  ■  other  console  —  anywhere  —  can 
match  the  EXECUTIVE'S  galaxy  of  facilities, 
precision  workmanship  and  highly  advanced 
transistorized  circuitry. 

The  EXECUTIVE  is  designed  for  either  full  10- 
channel  stereo  operation  or  monaural  AM,  FM  and 
TV  dual  channel  broadcasting  with  stereo  inbuilt 

for  your  future  needs.  Here  is  unparalleled  versa- 
tility in  program  originations:  Compatible  AM  sig- 

nal simultaneous  with  FM  stereo  program,  or  full 
stereo  program  to  FM  transmitter  and  monaural 

program  to  the  AM  transmitter.  When  stereo  pro- 

grams  are  not  broadcast,  the  two  output  channels 
may  be  used  to  feed  either  a  monophonic  signal 
to  two  transmitters  simultaneously,  or  for  two 
completely  different  programs. 

Typical  frequency  response  is  ±1.5  db  20  to  20,000 
cps  in  program  circuits,  with  typical  harmonic 
distortion  at  0.5%  maximum,  20  to  20,000  cps 
at  +8  dbm  output. 

One  familiarization  run  and  you'll  be  right  at  home 
with  the  EXECUTIVE'S  clean,  straight-forward 
control  panel.  So  simple  to  operate!  Each  control 
function  is  clearly  identified  and  systematically 

positioned  for  split-second  instinctive  response. 
This  "feel-of-the-board"  balance  is  accentuated  by 
the  new  large  control  knobs  —  exclusively  designed 
for  Gates. 

more  — much  more  — to  the  EXECUTIVE  story.  Write  today  for  Brochure  No.  107. 

GATES 

Our  AOth  Year 
1922-1962 

GATES  RADIO  COMPANY 
Subsidiary  of  Harris-lntertype  Corporation 

QUINCY,  ILLINOIS 

Offices  in:  HOUSTON,  NEW  YORK,  LOS  ANGELES,  WASHINGTON,  D.C. 
In  Canoda:  CANADIAN  MARCONI  COMPANY 



Everybody  likes  automatic  logging  plan 

NAB-ADDED  FEATURES  WOULD  HURT  SMALL  OUTLETS 

Minow  warns  of  apathy  to  NAB  codes 

The  radio  and  tv  codes  of  the 
NAB  will  be  incorporated  into  the 
FCC  rules  if  the  industry  does  not 

enforce  the  codes'  provisions,  FCC Chairman  Newton  N.  Minow 
warned  July  22  on  Meet  the  Press 
(NBC). 

Asked  if  the  commission  can  limit 
the  number  of  commercials,  the 

chairman  replied:  "I  think  it  is  with- 
in our  power  .  .  .  and  the  industry 

itself  has  a  code  on  how  many  com- 
mercials you  can  have.  I  have  sug- 

gested that  if  the  industry  is  unable 
to  enforce  it  we  will  just  take  its  own 
[NAB]  code,  not  touch  it,  and  make 
it  a  rule  that  does  apply  to  every- 

one." 

Chairman  Minow  also  said  he 
would  like  to  do  something  about 
"serious  drama  interrupted  in  the 
middle  by  a  toilet  ad."  Among  other 
points  by  the  chairman  made  during 
the  interview: 

■  Present  tv  programming  is  a 
"modified  vast  wasteland."  The 
chairman  said  he  has  not  regretted 

his  1961  definition  of  tv  and  "given 
the  circumstances"  would  use  the 
term  today.  He  said  the  industry 
has  repeated  the  wasteland  charac- 

terization repeatedly  "which  I  regard 
as  sort  of  evidence  of  some  con- 

science that  has  been  felt." 
■  "Inevitably  the  government  will 

play  a  part"  in  deciding  what  pro- 
gramming is  used  for  live,  interna- 

tional broadcasts  via  space  satellites. 
The  question  is  how  large  a  role  is 
to  be  played  by  the  government  and 
the  State  Dept.  is  working  on  the 
problem,  he  said.  [A  State  Dept. 
spokesman  said  last  week  that  a  task 
force  soon  will  be  established  within 
the  department  to  handle  various 
problems  of  international  tv.]  Pres- 

ent FCC  authority  on  overseas 
broadcasts  is  "hopelessly  vague  and 
inadequate,"  Chairman  Minow  said, 
but  the  government  cannot  control 
what  is  sent  overseas  as  film  or  tape. 

■  The  networks  do  not  deserve  a 
tax  exemption  because  of  the  high 
costs  of  their  news,  public  affairs 

and  documentary  programming.  "I 
do  not  think  they  need  a  tax  exemp- 

tion," he  said.  "I  think  they  are  do- 
ing well  without  it  and  I  regard  this 

as  a  small  price  to  pay  for  limited 

monopolies  to  use  the  public  air." ■  No  political  pressures  have  been 
exerted  on  the  FCC  in  connection 
with  the  Boston  ch.  5  ex  parte  case. 
He  agreed  with  a  questioner  that 

there  "unquestionably"  has  been  an 
undue  amount  of  delay  (oral  argu- 

ment was  held  in  October  1961)  and 

said  "some  differences"  among  mem- 
bers of  the  commission  has  delayed 

the  decision. 

because,  by  directionalizing,  they  pro- 
tect existing  stations." License  Surrender  ■  The  FCC  order 

provided  that  a  cp  or  license  surren- 
dered voluntarily  under  the  proposed 

rule  sets  up  this  situation:  The  FCC 
will  determine  whether  the  channel  in- 

volved should  be  assigned  elsewhere. 
This  does  not  apply  to  normal  station 
sales,  however. 

As  of  last  week  there  were  934  li- 
censed commercial  fm  stations  on  the 

air  plus  66  with  cps;  another  201  cps 

weren't  on  the  air  and  180  fm  applica- 
tions were  pending.  About  200  educa- 

tional fm  stations  are  on  the  air. 
Currently  forty  fm  stations  in 

the  nation  are  operating  with  100  kw. 
Tower  heights  above  the  maximum  are 
to  be  offset  by  reduced  power  to  main- 

tain the  coverage  ratio. 

Chicago  fm  outlet 

faces  revocation 

Citing  a  nine-count  indictment,  the 
FCC  last  week  ordered  WCLM  (FM) 

Chicago  to  show  cause  why  its  authori- 
zations for  regular  fm,  multiplex  and 

storecasting  should  not  be  revoked. 
The  revocation  order  said  the  station 

"appears"  to  have  violated  commission 
rules  in  the  following  practices: 

■  Using  its  storecasting  facilities  for 
commercial  announcements  and  horse- 

race results. 

■  Leasing  the  same  facility  to  News- 
plex  Inc.,  a  local  news  service,  without 
informing  the  FCC. 

■  Failing  to  maintain  operating  logs, 
supply  the  commission  with  requested 
information  and  not  taking  corrective 
action  after  the  FCC  had  notified 
WCLM  of  violations. 

■  Devoting  its  major  broadcast  time 
to  music  and  commercial  announce- 

ments directed  primarily  to  chain  gro- 

cery stores  although  the  station's  li- 
cense was  renewed  upon  a  promise  of 

balanced  programming. 

■  Entering  into  a  contract  with  a 
commercial  firm  that  denied  WCLM 
control  over  programming.  This,  the 

FCC  said,  constituted  a  time  broker's 
contract  which  was  not  reported  to  the 
commission. 

Last  April,  WCLM  called  a  news 
conference  to  deny  reports  in  Chicago 

newspapers  that  the  station's  race  re- 
sults to  special  subscribers  is  intended 

to  promote  illegal  gambling  (Broad- 
casting, April  23).  William  Drenthe, 

manager,  said  WCLM  was  cooperating 
fully  with  an  FCC  investigation  of  the 
charges,  the  FBI  and  local  police. 
WCLM  is  on  101.9  mc  with  60  kw. 

It  is  licensed  to  Carol  Music  Inc. 
The  commission  gave  WCLM  30 

days  to  reply  to  the  charges  and  said  a 
hearing,  if  held,  will  be  in  Chicago. 

None  of  some  two  dozen  comments 

filed  last  week  opposed  the  FCC's  pro- 
posed rulemaking  to  permit  stations  to 

use  automatic  operating  logging  equip- ment. 

But  all  opposed  some  new  procedures 

added  by  the  FCC  to  the  NAB's  request for  rulemaking. 
NAB  applauded  the  proposal  as 

promising  a  more  accurate  and  continu- 
ous record  of  a  station's  technical  per- 

formance than  under  present  manual 
methods. 

But  the  added  proposal,  to  require  a 
maintenance  log  and  an  operating  log 

with  a  daily  inspection  entry  by  a  first- 
class  engineer,  would  unduly  burden 
smaller  stations,  the  NAB  complained. 
An  inspection  entry  should  be  required 
only  on  the  five  days  a  week  the  engi- 

neer works  at  the  station,  NAB  sug- 
gested. Others  favored  a  monthly  entry 

or  no  maintenance  log. 
Several  stations  said  FCC  enforce- 

ment of  its  present  rules  provide  enough 
safeguards  against  technical  violations. 
Small  tv  stations  oposed  a  proposal  for 
a  monthly  comparison  of  transmitter 

frequency  with  an  external  primary 
standard.  A  few  asked  automatic  log- 

ging procedures  for  program  as  well  as 
operating  logs. 

The  deadline  for  comments  was  ex- 
tended to  Sept.  20  at  the  request  of 

NBC  and  CBS  (who  did  not  comment 
last  week).  ABC  supported  the  plan. 

FCC  fine  excessive, 

WCUY  (FIVI)  complains 

WCUY  (FM)  Cleveland  Heights, 

Ohio,  still  feels  the  FCC's  fine  for technical  violations  is  excessive.  The 
commission  originally  fined  WCUY 

$8,000,  then  cut  it  to  $4,000  (Broad- casting, June  25). 

The  station  last  week  asked  the  FCC 

to  reconsider,  claiming  Congress  speci- 
fied the  penalty  should  apply  only  to 

"willful  or  repeated"  violations,  not  to 
negligence. 

The  station  was  fined  for  operating 
with  a  new  transmitter  and  making 
program  tests  without  notifying  the 
FCC  and  receiving  authorization. 
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"Probably  the  most  articulate  spokesman  for  democracy  since  Thomas  Jefferson 

Dr.  Albert  Burke— a  man  dedicated  to  the  crises  of  our  times!  A  dynamic  force  in  tlie  world  of  ideas;  a 

man  who  is  making  Americans  think,  ■  Now  available  from  NTA,  in  39  all-new,  provocative  half-hour  tele- 

vision programs  on  film  or  tape.  ■  In  his  new  series  "Probe."  Dr.  Burke  utilizes  a  compelling  documentary 
format  to  combine  vital  and  dramatic  film  with  hard-hitting  analyses  of  the  important  problems  in  politics, 

world  affairs  and  domestic  problems  today.  ■  Dr.  Burke  and  "Probe"  are  a  unique  television  combination 

with  a  pre-built,  responsive  audience.  Contact  NTA  for  availabilities,  and  further  details  of  the  program's 
proven  merchandising  plan. 

IMTA 
8530  Wilshire  Boulevard,  Beverly  Hills 
OL.  5-7701 
444  Madison  Avenue,  New  York 
PL.  3-6106 

Pre-sold  before  release  to  Crocker  Anglo  National  Bank  in  San  Francisco,  Sacramento,  Eureka. 
Chico  Redding,  Fresno,  Bakersfield,  Santa  Barbara  and  Salinas;  to  Glendale  Federal  Savings 

and  Loan  Assn.  in  Los  Angeles;  and  to  KLZ-TV,  Denver;  KOMO-TV,  Seattle;  Graceman  Advertis- 
ing, Hartford;  WTMJ-TV,  Milwaukee;  KONO-TV,  San  Antonio;  WPIX,  New  York  City:  WSB-TV, 

Atlanta;  WGAN-TV,  Portland,  Maine;  XETV,  San  Diego;  WSM-TV,  Nashville;  WFGA-TV,  Jackson- 
ville, Fla.;  and  WMT-TV,  Cedar  Rapids,  with  more  stations  being  added  every  day. 



ENRIGHT  SCHEMES  ALLEGED 

Twenty-One'  winner  says  WGMA  principal  suggested 

he  carry  out  proposals  to  frustrate  House  hearing 

A  winner  of  $98,500  on  the  defunct 
tv  quiz  show  Twenty-One  told  an  FCC 
hearing  last  week  that  it  was  suggested 
he  ( 1 )  leave  the  country  to  avoid  testi- 

fying before  a  House  investigation  of 
the  rigged  quizzed  shows  or  (2)  ap- 

proach contacts  in  Congress  to  attempt 
to  get  the  hearings  shifted  to  the  Sen- 
ate. 

The  witness,  Henry  S.  Bloomgarden, 
said  during  direct  examination  that 
Daniel  Enright,  executive  producer  of 
Twenty-One,  made  both  suggestions  to 
him.  Mr.  Bloomgarden  said  he  refused 
to  leave  the  country  and  then  Mr. 
Enright  suggested  that  he  contact  an 

unnamed  "Senator  Y"  because  a  public 
airing  in  the  Senate  would  be  less 
damaging  to  all  concerned  than  one  in 
the  House. 

Mr.  Bloomgarden  testified  in  the  con- 
tinuing hearing  on  the  license  renewal 

application  of  WGMA  Hollywood,  Fla., 
owned  by  Mr.  Enright  and  Jack  Barry, 
quiz  master  on  Twenty-One  during  the 
time  the  program  was  on  the  air  (  1956- 
58).  Barry  &  Enright  Productions  also 
originated  Twenty-One  and  Tic  Tac 
Dough  on  which  it  has  been  admitted 
that  contestants  were  given  the  ques- 

tions and  answers  in  advance.  The 
WGMA  hearing  was  ordered  on  the 

character  qualifications  of  the  station's owners  because  of  their  involvement  in 
the  quiz  shows. 

During  cross-examination  of  Mr. 
Bloomgarden,  counsel  for  WGMA 
brought  out  that  the  witness  had  told 
the  New  York  district  attorney  in  1959 
that  Hyman  Zoloto,  a  New  York  at- 

torney for  Barry  &  Enright,  had  sug- 

gested that  he  (Bloomgarden)  either 
leave  the  country  or  contact  congres- 

sional friends.  During  this  examination, 

Mr.  Bloomgarden  said  he  wasn't  sure 
whether  Mr.  Enright  or  Mr.  Zoloto  had 
made  the  suggestions. 

Earlier,  he  told  Broadcast  Bureau 
counsel  that  Mr.  Enright  knew  that  he 
had  become  friendly  with  members  of 

Congress  through  his  (Bloomgarden's) activities  for  mental  health.  Mr.  Bloom- 
garden said  that  Mr.  Enright  said  he 

(Enright)  had  "$15,000  or  $25,000" 
which  could  be  used  in  efforts  to  get 
the  hearings  moved  to  the  Senate.  The 
witness  said  he  thought  Mr.  Enright 

meant  the  money  could  be  used  "as 
one  uses  a  political  contribution — to  in- 

fluence someone  to  do  something." 
(Testifying  two  weeks  ago,  Mr.  En- 

right denied  that  he  ever  suggested  that 
any  former  contestant  leave  the  U.  S. 
to  avoid  testifying  in  the  congressional 
investigation  or  that  he  ever  talked  to 
any  of  them  about  working  to  have  the 
hearing  moved  to  the  Senate  [Broad- 

casting, July  23].  Mr.  Zoloto  said  at 
the  hearing  last  week  that  he  would 
testify  later  on  the  Bloomgarden  state- ments. ) 

House  Investigator  ■  Under  cross- 
examination,  Mr.  Bloomgarden  said 
that  Richard  Goodwin,  former  investi- 

gator for  the  House  Oversight  Subcom- 
mittee and  now  Under  Secretary  of 

State,  told  him  that  he  (Bloomgarden) 
would  not  have  to  testify  in  the  quiz 
hearings.  Mr.  Bloomgarden  said  this 
meeting  took  place  in  the  early  fall  of 
1959,  before  Mr.  Enright  allegedly  had 
asked  him  to  go  to  Washington  and 

that  he  did  not  remember  if  he  had 

informed  Mr.  Enright  of  Mr.  Good- 
win's representation. 

Mr.  Bloomgarden  explained  what 
happened  to  the  $98,500  he  won.  He 
invested  "the  whole  bundle"  in  oil 
wells  and  lost  about  three-fourths  of 

it,  he  said. 
Bowser  Returns  ■  In  earlier  testi- 

mony last  week,  former  Twenty-One 
contestant  James  Bowser  said  that  in 
a  statement  he  made  to  the  New 
York  district  attorney  he  did  not  want 
it  to  appear  the  Mr.  Enright  was  the 
direct  cause  of  his  having  lied  earlier 
to  the  D.A.  about  having  received 
answers  in  advance.  Mr.  Bowser  had 
testified  that  Mr.  Enright  told  him  a 
lot  of  innocent  people  would  be  hurt 
if  he  told  the  truth  (At  Deadline, 
July  23). 

Mr.  Bowser  said  the  district  at- 

torney's questions  were  phrased  to  make 
it  appear  that  Mr.  Enright  had  caused 
him  to  lie  in  earlier  testimony  before 
the  grand  jury.  The  witness  said  he 
wanted  to  take  his  share  of  the  blame 
and  did  not  want  his  confession  to  be 
direct  testimony  against  Mr.  Enright. 

The  hearings  will  continue  this  week 
before  Hearing  Examiner  Elizabeth  C. 
Smith.  Joseph  Stone,  a  member  of  the 

New  York  district  attorney's  staff  who 
investigated  the  quiz  shows  in  1958, 
has  been  in  attendance  during  the  two 
weeks  of  the  WGMA  renewal  hearing. 
During  all  that  time  he  has  been  under 
subpoena  of  the  Broadcast  Bureau  and 
a  week  ago  was  subpoenaed  by  WGMA. 
Neither  side  has  as  yet  called  him  to testify. 

Bureau  asks  rejection 

of  WDOV-AM-FM  plea 
The  Broadcast  Bureau  last  week 

urged  the  FCC  to  reject  the  plea  of 
WDOV-AM-FM  Dover,  Del.,  that  the 
station  be  fined  but  that  license  revoca- 

tion proceedings  be  dropped  (Broad- casting, July  16). 

The  plea  for  reconsideration  contains 
no  fact  not  before  the  commission 

when  it  instituted  the  proceeding  ex- 
cept the  assurance  of  Henry  Rau. 

WDOV  president,  that  the  practice  of 
double  billing  was  discontinued  when 
the  FCC  issued  its  station-wide  warning 
and  will  not  be  resumed,  the  bureau 
said. 

Still  to  be  resolved,  said  the  bureau, 
are  charges  that  William  S.  Cook,  vice 
president,  stockholder  and  station  man- 

ager of  the  station,  knew  that  commer- 
cials were  broadcast  when  the  station 

was  on  the  air  beyond  regular  hours  for 
hurricane  emergency:  that  he  heard 
the  commercials  and  ordered  them  dis- 

continued and  subsequently  wrote  the 
FCC  that  no  commercial  time  was  sold 
during  the  emergency  period. 

The  bureau  said  WDOV's  contention 

Helping  hand  for  etv:  27 
The  FCC  last  week  added  27  new 

uhf  channels  for  etv  in  Florida, 
Georgia  and  Kentucky,  revived  a 
rulemaking  procedure  about  tv  chan- 

nels in  Maine  and  asked  for  com- 
ments on  etv  reservations  in  New 

Mexico. 
The  wholesale  uhf  additions  were 

made  possible  by  drop-in  channels 
or  commercial  channel  assignment 
changes  which  do  not  dislocate  any 
operating  broadcast  station,  the  FCC 
said.  The  additions  were  requested 
in  rulemaking  by  the  respective  state 
educational  authorities,  who  wish  to 
develop  statewide  etv  networks 
(Broadcasting,  June  11). 
Twelve  new  uhf  channels  were 

assigned  to  etv  in  Florida,  six  in 

more  u  allocations 

Georgia  and  nine  in  Kentucky. 
The  Maine  proceeding  has  been 

in  rulemaking  posture  for  over  a 
year  with  both  commercial  broad- 

casters and  educators  seeking  chan- 
nels in  Calais  and  Bangor.  Last 

week's  development:  Canadian  au- 
thorities have  objected  to  assigning 

ch.  3  to  Calais  but  have  suggested 
ch.  13  as  an  ahernative.  Calais  now 
has  ch.  7,  which  the  proposal  would 
shift  to  Bangor. 

The  FCC  also  invited  comments 

on  a  request  by  the  Board  of  Re- 
gents, New  Mexico  U.,  to  shift  ch. 

1  2  from  Silver  City  to  Hatch.  This 
proposal  also  suggests  removing  the 
reservation  on  ch.  10  Silver  City  and 
reserving  ch.  6  instead  of  ch.  10. 
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that  the  station  was  in  a  state  of  "chaos" 
because  of  the  emergency  does  not 
j  excuse  willful  violations  and  misrepre- 
Isentations. 

FCC  HEARS  'BUSINESS' 

'Radio's  'edge'  over  video 
presented  in  RAB  session 

A  three-hour  exploration  of  "The 
Business  Side  of  Radio  Broadcasting" was  conducted  for  FCC  members  and 
key  staff  executives  last  week  by  the 
[Radio  Advertising  Bureau. 

FCC  Chairman  Newton  Minow,  five 
[of  his  six  colleagues  and  top  Broadcast 
Bureau  officials  listened  for  two  hours 

to  a  slide  presentation  by  RAB  presi- 
dent Kevin  B.  Sweeney,  and  staff  mem- 
bers stayed  for  an  hour  afterwards  ask- 

ing questions.  Mr.  Sweeney  was  assist- 
ed by  Miles  David,  RAB  administrative 

vice  president. 
The  presentation  stressed  that  the 

public  interest  is  served  best  by  pros- 
perous stations,  and  that  prosperity  de- 
pends on  advertising  revenues.  "We 

have  won  the  fight  to  survive,"  Mr. 
Sweeney  said  in  a  review  of  radio's  ad- 

justments to  the  economic  pressures  of 

the  1950"s,  "but  the  fight  to  prosper  is 
just  beginning." He  said  he  was  confident  radio  would 

win  "the  fight  to  prosper"  for  several 
reasons.  Among  them:  radio  "is  learn- 

ing to  compete  effectively  with  televi- 
sion," has  proved  that  "the  spoken  word 

can  outsell  the  printed  picture."  has 
developed  means  of  persuading  adver- 

tisers to  evaluate  radio  on  the  basis  of 
sales  effectiveness,  is  diversifying  its 
programming  to  serve  a  wider  range  of 
audience  interests,  and  has  developed 
experienced  managers  and  owners  to 
replace  those  who  moved  into  televi- 

sion during  the  1950's  and  to  meet  ra- 
dio's growing  management  needs. Other  highlights  of  the  presentation: 

an  explanation  of  how  automation  can 
improve  programming;  the  latest  trends 
in  programming;  how  radio  time  is  sold 
at  the  national  spot,  network  and  local 
levels;  ratings  and  their  role  in  time- 
buying;  what  radio  is  doing  to  expand 

its  revenues  and  an  analysis  of  radio's 
management  manpower  needs. 
The  presentation,  held  Monday 

morning  in  'Washington,  was  the  out- 
growth of  negotiations  started  several 

weeks  ago  (Closed  Circuit,  May  28) 
along  with  planning  for  the  coming 
FCC-NAB  conference  on  radio's  over- 

population and  other  problems. 
All  FCG  commissioners  except  Rosel 

H.  Hyde  attended.  Also  present:  Ken- 
neth A.  Cox  and  James  O.  Juntilla, 

chief  and  assistant  chief  of  the  Broad- 
cast Bureau;  Dr.  Hyman  H.  Goldin, 

chief  of  the  Research  and  Education 
Division,  and  Max  D.  Paglin,  general 
counsel. 

/ 

LEADS  IN 

SERVICE 

INDIANAPOLIS  TODAY  was  first  heard  on  WIBC 

in  1955  .  .  .  it's  still  on  the  air  in  1962.  Five  days  each 
week,  representatives  of  state  and  local  community 
service  organizations  join  a  WIBC  announcer  to  talk 
about  the  hopes,  aims  and  accomplishments  of  their 
particular  group.  Policemen,  firemen,  organizations 
concerned  with  health  problems,  safety  groups,  com- 

munity improvement  agencies  ...  all  have  had,  and 
continue  to  have,  access  to  WIBC  microphones. 

LEADS  IN     ̂ ^'^  ̂ ^'^^^^  °^  WTBC's  lobby  are  lined  with  plaques and  awards,  tangible  evidence  of  the  community 

ACCEPTANCE     acceptance  of  the  public  affairs  programs  broadcast 
regularly  on  WIBC. 

LEADS  IN 

AUDIENCE 

Special  features  like  INDIANAPOLIS  TODAY  .  .  . 

Indiana's  largest  radio  news  staff.  .  .  consistent  editor- 
ializing .  .  .  air  personalities  that  sell  .  .  .  have  com- 

bined to  give  WIBC  the  largest  audience  morning, 

afternoon  and  evening  in  Indianapolis  and  Indiana.  * 
This  combination  is  ready  to  work  for  you  .  .  .  the 
national  advertiser. 

*Pulse  Metropolitan  Area  Survey,  April,  1962 

*Pulse  46-County  Area  Survey,  April,  1961 

2835  N.  Illinois  Street 
Indianapolis  8,  Indiana 

50,000 
WATTS 

WIBC 

The  Friendly  Voice  of  Indiana 

JOHN   BLAIR  &  COMPANY 
National  Representative 

WIBC  IS  A  MEMBER  OF 
THE  BLAIR  GROUP  PLAN 
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Sen.  Scott Sen.  Prouty Sen.  Cotton Sen.  Case 

Sen.  Scott  returns  to  communications  unit;  Sen.  Prouty  added 

Sen.  Hugh  Scott  (R-Pa.),  a  for- 
mer member  of  the  Senate  Com- 
merce Committee's  Communications 

Subcommittee,  returned  to  that 
group  last  week,  and  Sen.  Winston 
L.  Prouty  (R-Vt.)  also  was  assigned 
to  the  subcommittee. 

Sen.  Scott  replaced  Sen.  Norris 
Cotton  (R-N.H.),  who  left  the  com- 

munications subcommittee  to  take  an 

assignment  on  the  Surface  Transpor- 
tation Subcommittee. 

Senator  Prouty  was  assigned  to 
the   parent   Commerce  Committee 

earlier  this  month  to  replace  Sen. 
Clifford  P.  Case  (R-N.J.),  who 
joined  the  Senate  Armed  Services 
Committee,  succeeding  the  late  Sen. 
Francis  Case  (R-S.D.). 

The  third  G.O.P.  member  of  the 
Communications  Subcommittee  is 

Sen.  Kenneth  B.  Keating  (R-N.Y.). 
No  change  has  been  announced 

in  the  membership  of  the  Communi- 
cations Subcommittee's  three-man 

Freedom  of  Communications  (Watch- 
dog) Subcommittee:  Sen.  Ralph 

Yarborough  (D-Tex.),  Sen.  Gale  W. 

McGee  (D-Wyo.)  and  Sen.  Cotton. 
It's  presumed  Sen.  Cotton  will  be  re- 

placed on  the  Watchdog  group  by  Sen. 

Scott,  Sen.  Keating  or  Sen.  Prouty. 

The  lineup  of  the  Communica- 
tions Subcommittee  at  the  end  of 

last  week  was  six  Democrats  (Chair- 
man John  O.  Pastore,  R.  I.;  A.  S. 

Mike  Monroney,  Okla.;  Strom  Thur- 
mond, S.  C;  McGee;  Vance  Hartke, 

Ind.;  and  Yarborough)  and  three 
Republicans  (Scott,  the  ranking 
member,  Keating  and  Prouty). 

WLWA  (TV)  SALE  PRICE  CALLED  'FAIR' 

Crosley,  WIBC  tell  FCC  how  determination  was  made 

The  sale  of  ch.  11  WLWA  (TV) 

Atlanta  for  $3.36  million  "represents 
a  fair  and  moderately  high  price  for  this 

television  station,"  attorneys  for  the 
buyer  and  seller  told  the  FCC  last  week. 

The  commission  had  asked  for  more 
information  on  the  proposed  sale  of 
WLWA  by  Crosley  Broadcasting  Co.  to 

WIBC  Indianapolis  and  the  latter's  dis- 
missal of  its  application  for  ch.  13  In- 

dianapolis (Broadcasting,  July  23). 
Crosley,  which  owns  WLWI  (TV)  (ch. 
13)  Indianapolis,  also  has  agreed  to  pay 
WIBC  $100,000  for  expenses  incurred 
by  the  latter  in  prosecuting  its  ch.  13 
application.  The  FCC  has  reversed  a 
1957  Indianapolis  grant  to  Crosley  and 
awarded  ch.  13  to  WIBC. 

Lengthy  negotiations  for  the  pur- 
chase of  WLWA  did  not  take  into  ac- 
count the  reimbursable  expenses  in- 
curred by  WIBC  in  the  Indianapolis 

ch.  13  case,  both  parties  said.  The 
joint  filing  included  affidavits  intended 
to  show  why  and  how  the  $3.36  million 
is  a  fair  price  for  WLWA;  that  negotia- 

tions for  the  sale  were  concluded  prior 
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to  and  independent  of  discussions  of  the 
ch.  13  WIBC  expenses  and  the  WIBC 
reasons  for  withdrawing  from  the  In- 

dianapolis case. 
WIBC  and  Crosley  asked  the  FCC  to 

take  action  on  the  joint  request  prior 
to  the  August  recess.  No  action  was 
taken  last  week.  The  commission  meets 
again  Wednesday  (Aug.  1),  but  just  a 
bare  majority  is  expected  to  be  on  hand. 

The  price  for  WLWA  was  deter- 
mined after  WIBC  had  made  studies 

of  the  station  including  engineering, 
real  estate,  earnings  record,  competitive 
situation  with  other  Atlanta  stations  and 
film  and  talent  commitments,  according 
to  Harry  Ice,  Indianapolis  counsel  for 
WIBC.  Mr.  Ice  said  it  was  determined 
that  the  transmitter  and  other  technical 
equipment  of  WLWA  would  have  to 
be  replaced  within  the  next  five  years 
at  a  cost  of  over  $300,000. 

No  Network?  ■  WIBC  was  moti- 
vated to  initiate  the  settlement  discus- 
sions with  Crosley  because  of  a  fear 

that  it  could  not  obtain  a  network  affil- 
iation in  Indianapolis,  Mr.  Ice  said. 

This  possibility  was  pointed  up  by  out- 
standing rulemaking  to  shift  ch.  4 

(WTTV  [TV])  Bloomington,  Ind.,  to 
Indianapolis,  which  would  give  that  city 
four  commercial  vhfs,  he  said.  WIBC 
said  that  the  licensee  of  WTTV  already 
is  the  owner  of  two  other  tv  stations 
affiliated  with  ABC  and  therefore 

"WIBC  Inc.  probably  would  not  be 
capable  of  obtaining  a  network  affilia- 

tion with  ABC." Howard  S.  Frazier,  tv-radio  consult- 
ant, made  a  study  of  the  financial  study 

of  WLWA  (an  ABC  affiliate)  which 
showed  the  station  is  running  a  poor 

third  among  Atlanta's  three  tv  stations. 
WLWA's  share  of  average  time  sales 
was  20.9%  in  1961  and  averaged 
20.7  over  the  past  six  years.  The  sta- 

tion's Atlanta  share  of  tv  income  was 
only  5.7%  last  year  and  averaged  7.7% 
since  1956. 

Health  chief  to  name 

smoking/cancer  probers 

President  Kennedy  has  assigned  the 
nation's  top  health  official  the  job  of 
naming  a  study  group  to  investigate 
whether  lung  cancer  is  linked  to  smok- 

ing. 

Dr.  Luther  L.  Terry,  surgeon  general 
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THE  PROS  AND  CONS  OF  VHF  DROP-INS 

AMST  asks  abandonment  of  FCC  plan;  ABC  defends  it  as  urgent 

of  the  United  States — a  heart  speciaHst 
and  a  moderate  smoker  himself — will 

pick  a  12-member  panel  by  mid-Sep- 
tember. Scientists  already  on  record 

in  the  controversy  between  the  Ameri- 
can Cancer  Society  and  the  tobacco  in- 

dustry and  others  will  not  be  chosen. 

Findings  of  the  study — the  first  gov- 
errmient-sponsored  inquiry  of  the  sub- 

ject— may  have  an  enormous  impact  on 
the  tobacco  industry,  estimated  as  an 
$8  billion  business  in  this  country. 

Britain's  International  Television  Au- 
thority has  banned  five  kinds  of  ciga- 

rette commercials  after  a  report  by  the 
Royal  College  of  Physicians  concern- 

ing smoking's  effect  on  lung  cancer 
(Broadcasting,  July  16). 
The  U.  S.  inquiry,  which  was  re- 

stricted to  smoking  when  first  proposed 
by  the  Health  Service,  will  explore 
hazards  from  air  pollution,  automobile 
exhaust  fumes  and  other  factors. 

Ch.  2  to  St.  Louis; 

KTVI  (TV)  licensed 

The  final  shift  of  ch.  2  from  Spring- 
field, 111.,  to  St.  Louis  (Broadcasting, 

July  23)  becomes  efi'ective  Aug.  27, 
the  FCC  ordered  in  the  text  of  the  de- 

cision released  last  week.  In  reaf- 
firming its  move  of  the  channel  five 

years  ago,  the  commission  granted 
KTVI  (TV)  St.  Louis  its  first  license 
to  operate  on  the  channel. 

Since  KTVI  has  used  the  channel 
under  program  test  authority  for  five 

years,  the  commission  said  "it  is  only 
fair  and  reasonable  to  require"  KTVI 
to  account  for  its  operation  during  that 

period.  Therefore,  the  station's  license 
was  granted  for  a  four-month  period 
only  and  KTVI  was  told  to  file  a  re- 

newal application  by  Sept.  27.  The 
commission  noted  that  under  normal 
procedures,  a  regular  KTVI  license 
would  have  expired  last  February  along 
with  those  of  other  Missouri  stations. 

In  a  separate  deintermixture  case,  the 
FCC  reaffirmed  its  1957  shift  of  ch.  8 
from  Peoria,  111.  (making  that  city  all 
uhf),  to  Davenport-Rock  Island- 
Moline.  Ch.  25  was  added  to  Peoria 

to  replace  ch.  8,  and  ch.  77  was  substi- 
tuted for  ch.  40  in  Galesburg,  111. 

Both  the  ch.  8  and  ch.  2  shifts  were 
made  at  the  same  time;  the  Peoria  case 
was  returned  to  the  FCC  along  with 
the  St.  Louis-Springfield  proceeding  by 
the  U.  S.  Court  of  Appeals. 

Six  applicants  contested  for  ch.  8 
in  Rock  Island-Moline.  The  FCC  has 
proposed  to  make  a  grant  to  Moline  Tv 
Corp.  (Broadcasting,  Feb.  12).  The 
commission  also  announced  that  no 

grant  would  be  finalized  until  the  de- 
intermixture  cases  involving  chs.  2  and 
8  were  finalized. 

The  ashes  of  the  FCC's  proposal  to 
delete  single  vhf  assignments  in  eight 
markets  were  fanned  only  faintly  in  re- 

ply comments  last  week. 
But  the  lively  issue  of  whether  vhf 

assignments  should  be  added  to  eight 
other  markets  at  less  than  the  minimum 
mileage  separations  caused  considerably 
more  heat. 

(The  deintermixture  plan  was  post- 
poned when  the  FCC  promised  the 

House  Commerce  Committee  not  to 
implement  it  in  the  near  future  if  the 
all-channel  set  bill  were  passed.  But 
the  FCC  did  not  cancel  reply  com- ments.) 

Opponents  of  the  short-spaced  vhf 
assignments  said  the  moratorium  pre- 

cludes the  FCC  from  adding  vhfs  in 
markets  with  one  uhf  and  two  vhf  sta- 

tions. That,  too,  is  a  form  of  deinter- 
mixture— to  all-vhf,  they  said. 

Those  who  favor  drop-ins  said  the 
plan  is  now  more  urgent  to  insure  com- 

petitive tv  in  the  markets  where  dele- 
tion of  vhf  channels  has  been  aban- 

doned. 
Uhf  operators  chided  the  FCC  for 

its  bargain  with  Congress  which  they 
thought  made  it  rather  futile  to  file  re- 

plies. Deintermixture  opponents  de- 
manded immediate  termination  of  the 

proceedings.  Some  implied  that  just  ac- 
cepting further  comments  violates  the 

FCC's  pact  with  Congress. 
The  markets  in  which  drop-ins  have 

been  proposed  are  Oklahoma  City, 
Johnstown,  Pa.;  Baton  Rouge,  La.;  Day- 

ton, Ohio;  Jacksonville,  Fla.;  Birming- 
ham, Ala.;  Knoxville,  Tenn.;  and  Char- 
lotte, N.  C. 

New  Era  ■  The  Assn.  of  Maximum 
Service  Telecasters  urged  the  FCC  to 
scrap  the  drop-in  plan.  Short-spaced 
vhf  assignments  were  intended  by  the 
FCC  as  an  interim  measure  pending 
determination  of  national  tv  allocations 
policy,  AMST  said.  With  enactment  of 

the  set  bill  that  policy  has  been  decided 
— side-by-side  development  of  both 
bands,  AMST  claimed. 
AMST  also  claimed  that  such  drop- 

ins  would  "create  interference  destroy- 
ing or  degrading  a  tremendous  amount 

of  existing  television  service  without 

providing  offsetting  public  benefit." AMST  said  short-spacing  could  create 

a  situation  similar  to  the  "overpopula- 
tion crisis"  in  am  radio. 

Network  advocate  ■  ABC-TV,  the 
network  with  which  most  of  the  drop- 
in  stations  presumably  would  affiliate, 
urged  adoption  of  the  proposals. 
ABC  said  the  FCC  has  already  de- 

cided that  certain  short-spaced  drop- 
ins  are  desirable  and  has  established 
criteria  for  them;  that  the  only  ques- 

tion now  is  whether  the  proposals  in 
these  eight  markets  meet  the  criteria. 

ABC  attacked  AMST's  contention 
that  "tremendous  interference"  would 

result  from  the  vhf  drop-ins.  The  FCC's 
allocations  plan  never  contemplated 
that  vhf  stations  would  be  free  of  in- 

terference "out  to  the  uttermost  limits 

of  their  possible  service  areas,"  but 
only  within  their  basic  market  and  prin- 

cipal community,  ABC  claimed. 
Interference  from  the  drop-ins  has 

been  exaggerated  by  AMST,  the  net- work said. 

ABC  also  disagreed  that  drop-ins 
would  cause  uhf  stations  to  fail.  Many 
have  told  the  commission  they  will  fail 
in  any  case  and  are  holding  on  in  hope 
they  will  get  a  vhf  channel,  ABC  said. 

FCC  to  fine  four; 

bills  up  to  $5,000 

KELP  El  Paso,  Tex.,  and  three  com- 
monly-owned Ohio  radio  stations — 

WCHI  Chillicothe,  WCHO  Washington 
Court  House  and  WKOV  Wellston— 
were  told  by  the  FCC  last  week  they 
are  liable  for  fines  ranging  from  $1,500- 

FCC  asks  Congress  to  ai 

The  FCC  has  tossed  to  Congress 
a  problem  raised  by  WBOY-TV 
Clarksburg,  W.  Va.:  how  to  protect 
tv  stations  whose  coverage  areas  are 
invaded  by  catv  systems  carrying 
duplicate  network  programs. 
WBOY-TV  had  requested  specific 

rulemaking  to  prohibit  the  dupli- 
cation: that  the  FCC  deny  licenses 

to  stations  which  permit  catv  to 
carry  their  signal  into  such  areas. 
The  FCC  said  it  has  recom- 

mended to  Congress  that  legislation 
be  adopted  which  would  give  the 

in  catv  problem 

FCC  express  power  to  regulate  catv 
systems  in  situations  where  they 

enjoy  inequitable  competitive  ad- 
vantages over  local  tv  stations.  Bills 

are  pending,  the  FCC  said,  and  the 
agency  chooses  not  to  initiate  such 
rulemaking  until  its  jurisdiction  is 
certified. 

The  FCC  also  expressed  doubt 
that  WBOY-TV  had  chosen  the  best 
method  to  deal  with  the  problem,  in 

that  such  a  rule  might  place  an  un- 
fair burden  on  the  licensee  whose 

signal  is  picked  up  by  catv. 
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to-$5,000  for  alleged  violations  of  com- 
mission rules. 

In  citing  KELP  for  a  possible  $5,000 
forfeiture,  the  commission  said  the 

station  "apparently"  broadcast  commer- 
cials for  which  it  received  payment  but 

did  not  identify  the  sponsor.  The  spots 
in  question  promoted  a  locally,  com- 

mercially-prompted series  of  teen-age 
"fun  dances"  from  May-October  1961, 
the  FCC  said.  KELP  received  "$1,000 
and  other  considerations"  for  the  dance 
commercials,  although  the  advertising 
copy  indicated  that  the  dances  were 
KELP  presentations,  the  commission 
said. 

The  three  Ohio  stations  were  facing 
fines  for  failure  to  employ  a  full-time, 
first-class  operator.  In  addition,  the 
FCC  said,  WCHI  had  been  cited  nine 

times  for  over-modulation.  The  pro- 
posed fines:  WCHI,  $3,000;  WKOV, 

$2,000;  WCHO,  $1,500.  W.  N. 
Nungesser  (60%)  and  associates  own 
the  Ohio  stations. 

All  four  stations  have  30  days  to 

reply  to  the  FCC's  forfeiture  notice. 

Public  Service  Tv  loses 

new  Miami  Ch.  10  filing 

Public  Service  Tv  Inc.  Miami,  for- 
mer licensee  of  ch.  10  (WPST-TV), 

but  disqualified  for  ex  parte  activities, 
has  been  refused  another  chance  to 
gain  the  channel. 

The  FCC  last  week  returned  the 

company's  application  as  "unaccept- 
able." National  Airlines  holds  con- 
trolling interest  in  Public  Service  Tv. 

(Broadcasting,  May  28). 
Commissioner  Robert  E.  Lee  dis- 

sented to  the  FCC  action;  Commis- 
sioner T.  A.  M.  Craven  did  not  par- 

ticipate. 

FCC  assigns  vhfs 

under  border  pact 

Several  additional  vhf  assignments  in 
Arizona,  California,  New  Mexico  and 
Texas  were  made  by  the  FCC  last  week 
in  conformance  with  a  U.  S.-Mexico 
agreement  last  spring  (Broadcasting, 
May  7).  No  vhf  allocations  were 
deleted  and  the  following  assignments 
were  added: 

Arizona — Nogales,  ch.  11;  Prescott. 
ch.  7. 

California — El  Centre,  chs.  7  and  9. 
New  Mexico — Silver  City-Truth  or 

Consequences,  ch.  6. 
Texas — Brady,  ch.  13;  Boquillas. 

ch.  8;  Del  Rio,  ch.  10;  Fort  Stockton, 
ch.  5;  Marfa,  ch.  3;  Presidio,  ch.  7;  San 
Angelo,  ch.  6;  and  Sonora,  ch.  11. 

Tele-Broadcasters  Inc.,  licensee  of 
five  radio  stations,  already  has  applied 
for  ch.  7  in  El  Centre  (Broadcasting. 
July  16). 

FCC  DENIES  WDKD  RENEWAL 

Licensee  Robinson  charged  with  misrepresentations, 

sanctioning  'coarse,  vulgar,  suggestive'  programs 
The  FCC  voted  6-0  last  week  to  strip 

E.  G.  Robinson  Jr.  of  his  license  for 

WDKD  Kingstree,  S.  C.  (Broadcast- 
ing, May  30,  1961). 

The  commission  adopted  the  Broad- 
cast Bureau's  proposed  condemnations 

virtually  wholecloth,  rejected  Hearing 

Examiner  Thomas  H.  Donahue's  con- 
tention that  the  case  is  "a  close  one" 

where  "a  little  leniency  would  not  be 
amiss"  and  flatly  turned  down  WDKD's 
plea  for  some  sanction  short  of  non- 

renewal. The  examiner  also  had  recom- 
mended non-renewal. 

Commissioner  John  S.  Cross  did  not 
participate  in  the  vote. 

The  commission  action  takes  away 

Mr.  Robinson's  license  on  either  of  two 
charges  standing  alone — making  mis- 

representations to  the  FCC  and  for  per- 
mitting a  disc  jockey,  Charlie  Walker,  to 

broadcast  programs  that  were  "coarse, 
vulgar,  suggestive  and  susceptible  of  in- 

decent double  meaning."  On  two  other 
issues  the  FCC  said  it  might  have  pun- 

ished the  licensee  by  a  short-term  re- 
newal: whether  he  maintained  adequate 

control  of  his  station  and  whether 

WDKD's  overall  programming  was  in 
the  public  interest. 

The  commissioners  agreed  with  the 
hearing  examiner  that  in  each  case 

where  Mr.  Robinson's  testimony  was 
contradicted  by  other  witnesses,  they 
believed  the  others.  The  commission 
accused  Mr.  Robinson  of  lying  when  he 
said  at  the  hearing  he  did  not  know  the 
true  nature  of  the  Walker  programs. 
'His  unfitness  as  a  licensee  ...  is,  we 
think,  established  on  this  record." 

The  Walker  programs  were  found 

"flagrantly  and  patently  offensive  in  the 
context  of  the  broadcast  field."  The 
FCC  rejected  WDKD's  argument  that  if 
the  programs  were  obscene  the  case  be- 

longs in  a  criminal  court  and  if  they 
were  something  less  the  FCC  is  making 
a  judgment  approaching  censorship. 

Said  the  FCC,  in  effect:  "We  have 
the  authority  under  the  Communica- 

tions Act  to  base  our  decision  on  a 
criminal  violation  of  the  obscenity  law, 
but  in  this  case  we  are  making  our 
finding  in  the  terms  of  the  issue  and 
concluding  that  such  programs  are  not 

in  the  public  interest." The  FCC  said  the  Walker  shows  oc- 

cupied about  25%  of  WDKD's  pro- 
gramming and  that  local  witnesses  had 

indicated  the  program  matter  was  offen- 
sive. "Radio  could  become  predomi- 

nantly a  purveyor  of  smut  and  patent 
vulgarity — yet  unless  the  matter  broad- 

cast reached  the  level  of  obscenity"  un- der the  criminal  act  the  FCC  would  be 
powerless  to  prevent  this  perversion  of 

a  valuable  natural  resource  (if  WDKD's 
argument  were  accepted),  FCC  said. 

In  programming  generally,  the  FCC 
decided,  Mr.  Robinson  "subverted  the 

public  interest  to  his  advertisers"  con- 
venience." The  commission  disagreed 

with  the  examiner's  finding  that 
WDKD's  programming  served  the  pub- 

lic and  that  it  was  adequate  in  political 
or  agricultural  broadcasting. 

The  FCC  gave  Mr.  Robinson  until 

Sept.  25  "to  wind  up  his  affairs." 

Cp  denied  WHYZ-TV; 
'unfit,'  says  FCC 

Proposed  modification  of  a  construc- 
tion permit  for  WHYZ-TV  (ch.  10) 

Duluth,  Minn.,  was  denied  by  the  FCC 
last  week,  which  found  the  applicant 
"unfit  to  be  a  licensee." 
WDUL  Tv  Corp.,  the  licensee,  was 

charged  with  making  misrepresentations 
to  the  FCC  and  with  allowing  an  un- 

authorized transfer  of  control. 
WDUL  Tv  Corp.  has  applied  to  the 

FCC  to  sell  the  WHYZ-TV  permit  for 
about  $400,000  to  Producers  Inc.  The 

proposed  buyer's  purchase  of  three North  Dakota  stations  was  approved  by 
the  FCC  last  week  (KXGO-TV  Fargo, 
KNOX-TV  Grand  Forks  and  KCND- 
TV  Pembina).  Producers  Inc.  has  also 

applied  to  buy  WTVW  (TV)  Evans- ville,  Ind. 
In  asking  the  FCC  to  approve  the 

sale,  WDUL  Tv  Corp.  said  one  of  the 
principals,  Louis  Caster,  has  died  and 
his  widow  and  other  beneficiaries  would 

be  unjustly  punished  for  his  alleged  mis- 
deeds if  the  investment  is  frozen. 

Some  $5,000  of  the  sale  price  would 
go  to  the  Caster  estate.  Ashley  L.  Robi- 
son,  to  whom  the  FCC  said  WDUL  Tv 
Corp.  made  an  unauthorized  transfer, 
would  get  $240,989.  Bruce  and  L.  E. 
Gran  would  get  $22,543. 

House  unit  resumes 

on  D.C.  censorship 

A  House  District  subcommittee  hear- 
ing on  proposed  legislative  censorship 

of  television  and  other  forms  of  enter- 

tainment in  the  Nation's  Capital  re- sumes today  (July  30). 

Broadcasting  representatives  oppos- 
ing the  bifls  (HR  9686  and  HR  9648) 

testified  earlier  this  month  the  proposals 
are  unworkable,  unnecessary  and  un- 

constitutional (Broadcasting,  July  23). 

"They  are  too  vague  and  indefinite," 
said  WWDC  Washington  attorney  W. 
Theodore  Pierson  in  a  written  state-  ' ment. 

Mr.  Pierson,  Mrs.  Evelyn  Freyman 
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of  the  American  Federation  of  Tele- 
vision &  Radio  Artists,  and  almost  a 

dozen  representatives  of  Methodist  and 
CathoHc  organizations  and  the  Wom- 

en's Christian  Temperance  Union  are 
scheduled  to  testify  before  the  congres- 

sional group. 
Subcommittee  Chairman  John 

Dowdy  (D-Tex.)  and  Carroll  Kearns 
(R-Pa.),  sponsors  of  the  bills,  would 
impose  criminal  penalties  on  District 
broadcasters  who  air  programs  empha- 

sizing crime,  violence  or  sex.  or  con- 
taining obscene  language. 

Interim  operation 

given  in  Grand  Rapids 
A  third  interim  tv  station  was  granted 

by  the  FCC  last  week.  Ch.  13  Grand 
Rapids,  which  includes  four  of  five  ap- 

plicants for  the  channel,  will  operate 
the  station  until  an  applicant  for  reg- 

ular service  is  chosen. 
As  in  the  two  other  interim  author- 

izations the  FCC  specified  that  no  com- 
parative advantage  will  accrue  in  the 

hearing  for  final  grant  to  any  of  the 
interim  group  by  virtue  of  its  participa- 

tion. The  other  two  interim  operations 
were  granted  for  ch.  9  Syracuse  and  ch. 
13  Rochester,  both  New  York. 

Opposition  to  the  Grand  Rapids  in- 
terim grant  because  the  site  originally 

proposed  would  violate  FCC  mileage 
separation  rules  evaporated  when  the 
station  proposed  a  second  site  con- 

forming to  the  rules.  (Broadcasting. 
July  23). 

In  the  interim  group  are  appli- 
cants Grand  Broadcasting  Co.,  West 

Michigan  Telecasters  Inc.,  MKO  Broad- 
casting Corp.,  and  Peninsular  Broad- 
casting Corp.  A  fifth  applicant,  Major 

Tv  Co.,  is  not  now  participating  in  the 
interim  operation. 

The  FCC  last  week... 

■  Waived  the  mileage  separation  re- 
quirement of  its  rules  and  granted  the 

application  of  KVKM-TV  Monahans, 
Tex.  to  move  its  transmitter  toward 
Odessa  and  Midland,  both  Texas,  and 
increase  antenna  height  to  1,270  feet 
above  average  terrain  and  power  to 
240  kw.  The  FCC  denied  the  objecting 
petitions  filed  by  KDCD-TV  Midland, 
KOSA  -  TV  Odessa.  Commissioner 
Robert  E.  Lee  dissented. 

■  Granted  the  application  of  WVUE- 
TV  (ch.  12)  New  Orleans  to  move  its 
transmitter  from  Socola  to  near  Chal- 
mette,  both  Louisiana,  decrease  power 
from  316  kw  to  120  kw  and  antenna 
height  to  1010  feet  from  1320  feet.  In 
taking  this  action,  the  FCC  denied 
protests  by  Assn.  of  Maximum  Service 
Telecasters  Inc.,  WJTV  (TV)  Jackson, 
Miss.,  and  KHMA  (TV)  Houma,  La. 
Commissioner  Robert  E.  Lee  dissented. 

WAVE-TV  gives  you 

28.8%  more  HOUSEWIVES 

—28.8%  more  viewers,  minimum! 

Since  Nov.-Dec,  1957,  NSI  Reports  have  never 

given  WAVE-TV  less  than  28.8%  more  viewers 

than  Station  B  in  the  average  quarter-houi'  of 

any  average  week! 

And  the  superiority  during  those  years  has 

gone  as  high  as  63.6%  more  viewers! 

More  viewers  =  more  impressions  =  more  sales! 

Ask  Katz  for  the  complete  story. 

CHANNEL  3  •  MAXIMUM  POWER 

NBC  •  LOUISVILLE 

The  Katz  Agency,  National  Representatives 
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THE  MEDIA 

Affiliate  pay  cut  essential-NBC 
KNODE  TELLS  HOW  5%  REDUCTION  WILL  HELP  PROGRAMMING 

NBC-TV  affiliates  were  told  last  week 
that  the  scheduled  5%  reduction  in 

their  network  compensation  (Broad- 
casting, July  23)  is  essential  to  protect 

the  "vitality"  of  the  network's  program- ming. 
How  the  cutback  will  work,  why  it  is 

necessary  and  what  NBC-TV  is  do- 
ing to  take  some  of  the  sting  away 

were  outlined  in  letters  received  by  affili- 
ates from  Thomas  E.  Knode.  NBC  sta- 
tion relations  vice  president. 

Mr.  Knode  assured  stations  NBC  has 

been  making  "continuing  economies" 
throughout  its  operations  to  improve  its 
profit  position;  that  it  does  not  regard 
compensation  reduction  as  the  only  solu- 

tion or  the  coming  5%  cutback  as  the 
first  of  any  series  of  such  moves. 

"Although  future  developments  are 
not  predictable  and  no  company  can 
commit  its  course  of  action  over  a  long- 
range  period,"  he  said,  "we  have  no 
plans  or  intentions  for  further  overall 

compensation  action." 
Mr.  Knode  noted  that  the  "economic 

imbalance"  between  network  and  station 
profits — a  matter  of  concern  at  all  net- 

works— has  been  getting  worse  from  the 
network  standpoint,  primarily  because 
of  spiraling  program  costs.  Despite 
substantial  revenue  gains,  he  said,  be- 

tween 1956  and  1960  the  pre-tax  profits 
of  the  tv  networks  dropped  23%  while 
those  of  stations  gained  43%.  NBC- 

TV's  own  unrecovered  program  costs 
rose  70%  in  the  same  period,  he  report- 
ed. 

Daytime  Cuts  ■  The  5%  reduction 

in  affiliates"  compensation  to  help  cor- 
rect this  "imbalance"  will  be  achieved 

Knode 

by  a  reduction  in  daytime  rates  for  time, 
on  which  compensation  is  based.  But 
advertiser  discounts  will  be  eliminated 

and  daytime  programs  re-priced  on  a 
quarter-hour  package  basis  which  will 
not  affect  the  actual  cost  to  advertisers. 

Mr.  Knode  said  it  will  not  take  much 
of  an  increase  in  daytime  sales  volume 
to  "more  than  offset"  the  5%  reduction. 
"In  fact,"  he  stressed,  "if  this  plan  had 
been  in  effect  throughout  1962,  we  esti- 

mate station  compensation,  even  after 
the  reduction,  would  have  exceeded 

1961  compensation  because  of  the  in- 
crease in  NBC  daytime  volume  in  1962 

over  1961."  The  new  plan  goes  into 
effect  Jan.  1,  1963. 

Mr.  Knode  said  the  cutback  had  been 
discussed  with  the  NBC-TV  Affiliates 
Board  but  that  the  board  was  not  asked 
to  approve  or  disapprove  it. 

To  make  the  plan  more  palatable, 
NBC-TV  meanwhile  is  increasing  the 

number  of  daytime  one-minute  and  70- 
second  availabilities  for  station  sale, 

starting  Oct.  1.  These  increases — long 
sought  by  the  affiliates'  board,  headed  by 
Jack  Harris  of  KPRC-TV  Houston- 
include: 

(1)  The  70-second  breaks  in  Monday- 
Friday  daytime  schedules  will  be  in- 

creased from  20  per  week  to  40  by 

eliminating  the  30-second  breaks  within 
the  programs  they  precede;  (2)  eight 
70-second  breaks  will  be  added  on  Sat- 

urdays between  10  a.m.  and  1:30  p.m.. 
New  York  Time;  (3)  recapturable  one- 
minute  in-program  commercial  posi- 

tions in  Monday-Friday  daytime  sched- 
ule will  be  increased  from  10  per  week 

to  20,  subject  to  co-op  fee;  (4)  two  one- 

KHJ-TV  overcomes  problems  for  symphony  pickup 
KHJ-TV  Los  Angeles  Wednesday 

(Aug.  1)  will  telecast  a  two-hour 

program  "Symphony  Under  The 
Stars"  that  represents  a  high  mark 
in  local  tv  station  programming.  The 
$30,000  tab  has  been  picked  up  by 
Security  First  National  Bank  of 
Hollywood,  but  until  10  days  ago 
the  station  was  setting  up  the  tele- 

cast without  a  sponsor  and  with  the 
possibility  of  a  heavy  financial  loss. 

Mai  Klein,  vice  president  and  gen- 
eral manager  of  KHJ-TV,  and  Wally 

Sherwin,  KHJ-TV  program  director, 
soon  after  deciding  to  broadcast  a 

full  "Symphony  Under  the  Stars" 
program  from  the  Hollywood  Bowl, 
agreed  the  all-Tschaikowsky  program 
Andre  Kostalanetz  was  to  conduct 
at  the  Bowl  July  24  would  be  the 
best  choice  for  taping  and  broadcast 
Aug.  1.  They  found  the  conductor 
eager  to  take  part  in  the  experiment. 

But  Mr.  Sherwin  wanted  more 

than  what  he  calls  "the  Firestone 
Hour  treatment"  with  2  cameras  in 
front  center  to  pick  up  the  whole 
orchestra  and  another  camera  or  two 
spotted  to  catch  solo  musicians. 
"We're  trying  to  use  the  87-minute 
Bowl  program  to  build  a  two-hour  tv 
program  that  we  hope  will  entertain 

our  audience  from  beginning  to  end." 
Where  There's  Heat  ■  There  were 

problems,  like  catching  audience  re- 
action in  the  lightless  auditorium. 

But  there  were  solutions,  like  the 
RCA  tube  C-74902,  which  uses  the 
infra-red  rays  in  body  heat  as  a  light 
source.  KHJ-TV  made  a  pre-check 
and  anxiety  vanished  when  the  moni- 

tor screen  revealed  of  a  young  couple 
kissing  in  what  they  thought  was  a 
protective  cover  of  darkness 

The  plan  called  for  seven  cameras: 
four  in  fixed  positions:  one  atop  the 

back  of  the  Bowl  for  extreme  long- 

shots  such  as  the  opening  "master 
shot,"  a  picturama  encompassing 
Bowl,  audience  and  orchestra;  an- 

other was  mounted  halfway  down 
the  amphitheatre,  in  the  center,  and 
two  more  were  stationed  on-stage, 
on  eight-foot  platforms  at  either  side 
of  the  shell. 
The  seven  cameras  fed  their 

pickups  into  five  tape  machines,  three 
at  the  KHJ-TV  studios,  two  more  in 
a  mobile  vtr  truck  outside  the  Bowl, 
rented  for  the  occasion.  Each  tape 

included  a  complete  sound-track  of 
the  concert. 

Portions  of  the  program  were 
recorded  in  advance  of  the  concert 
(the  Bowl  history,  morning  rehearsal 

segments,  evening  pre-concert  activ- 
ities). The  film  then  was  trans- 

ferred to  tape  and  integrated  with  the 
rest  of  the  broadcast. 
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Fans  take  radios  to  ball  game  in  Minnesota 

A  check  of  the  40,944  baseball 
fans  in  Metropolitan  Stadium  for  a 
double  header  between  the  home 
Minnesota  Twins  and  New  York 

Yankees  showed  2,426  portable  ra- 
dio sets.  WCCO  Minneapolis-St. 

Paul,  releasing  these  findings  last 
week,  said  the  count  was  made  by 
ushers  and  did  not  include  personal 
sets  too  small  to  be  spotted. 
WCCO  General  Manager  Larry 

Haeg  said  the  high  number  of  in- 
park  listeners  (panel  shows  some 
candids  made  during  the  double- 
header)  "staggers  the  imagination 
to  think  how  many  more  thousands 
are  following  the  action  with  port- 

ables at  beaches,  golf  courses  .  .  . 

and  countless  other  out-of-home  lo- 

cations." 

Theo.  Hamm  Brewing  Co.,  which 
sponsors  Twins  play-by-plays  was 
quick  to  take  advantage  of  the  lis- 

tening inside  the  ball  park.  It  now 
aims  a  portion  of  its  commercials 
at  the  radio-equipped  fans.  For  ex- 

ample, one  commercial  reminds  that 
"if  the  Hamm's  vendor  isn't  nearby, 

don't  forget  you  can  get  Hamm's  at 
counters  under  the  stands." One  complaint  was  heard:  the 
feedback  to  announcers  handling  the 

game,  particularly  to  out-of-towners 
who  might  be  reporting  a  subdued 
version  of  some  home  team  heroics 
to  the  enemy  fans. 

minute  positions  will  be  made  available 

in  Saturday  12:30-1:30  p.m.  children's 
show  on  a  guaranteed  basis,  subject  to 
co-op  fee. 

In  addition,  the  network  will  try,  but 
not  guarantee,  to  make  available  two 
minutes  for  station  sale  in  each  of  two 

nighttime  programs:  It's  a  Man's  World 
and  Wide  Country. 

Low  KMEX-TV  rates 

offered  first  20 

KMEX-TV  Los  Angeles  is  offering 
its  first  20  participating  sponsors  low- 
cost,  long-term  rates  before  the  sta- 

tion's initial  broadcast  Sept.  15. 
The  new  uhf  station  says  it's  spend- 

ing almost  $100,000  to  promote  its 
claim  as  the  first  Spanish-language  tv 
station  in  a  market  with  one  million 

Spanish-speaking  people  representing 
over  250,000  tv  homes. 

The  Los  Angeles  County  Regional 
Planning  Commission  has  authorized 
immediate  construction  of  a  transmitter 
and  192-foot  tower  on  Mt.  Wilson. 
Other  broadcasters  waived  requests  for 
a  three-month  delay,  considered  normal 
for  approval  of  such  permits. 

The  Golden  Charter  Franchise  con- 

tract, described  as  two-year,  "non-can- 
cellable," offers  rates  at  10%  of  list 

for  the  first  13  weeks,  20%  for  the 
second  13,  30%  for  the  third  13  and 
50%  for  the  final  quarter.  Commer- 

cials will  be  60%  of  the  original  list 
for  the  entire  second  year,  regardless 
of  possible  increases  to  other  adver- 

tisers not  holding  the  franchises. 
Carnation  Co.  was  the  first  to  become 

a  Golden  Charter  sponsor.  Carnation 
will  sponsor  520  spots  during  prime 

time  during  the  station's  first  year  of 
operation.  Erwin  Wasey,  Ruthrauff  & 
Ryan,  Los  Angeles,  is  the  Carnation 
agency. 

KMEX-TV's  regular  rate  card  shows 
participations  priced  at  $120  each,  with 
frequency  discounts.  One-minute  ad- 

jacencies run  from  $80;  20-second  from 
$60;  10-second  from  $40;  billboards 
are  $40,  or  $20  for  co-sponsorship. 
The  highest  program  rate  is  $400  an 
hour. 

"It  is  anticipated  there  will  be  5,000 
to  10,000  uhf  tv  homes  in  Los  Angeles 

before  KMEX-TV  goes  on  the  air," 
says  Rene  Anselmo,  programming  vice 
president,  in  a  letter  to  advertisers  and 
agencies. 

Programming  will  be  5  p.m.  to 
11:30  p.m.  Plans  are  for  soap  operas, 
musicals,  sports  and  news  during  the 

week,  plus  drama  and  children's  shows on  the  weekends.  Americanization  and 
English  language  classes  are  planned 
for  local,  live  programming.  Many  of 
the  program  hours  will  be  supplied 
from  south  of  the  border  by  the  Span- 

ish International  Network. 

Catv  management  institute 

The  first  annual  management  insti- 
tute of  catv  operators  will  be  held  at 

the  U.  of  Wisconsin  Aug.  26-29.  Spon- 
sored by  the  National  Community  Tele- 

vision Assn.,  the  institute  theme  is 

"Change  and  Challenge,  The  Decade 
Ahead."  Among  the  leaders  of  the 
institute  will  be  Profs.  Norman  C. 
Allhiser  and  William  P.  Stilwell,  both 

of  the  university's  Management  Insti- tute; Robert  Beyer,  Touche,  Ross, 
Bailey  &  Smart,  Milwaukee  consulting 
firm,  and  L.  T.  White,  Washington, 
D.  C,  consultant. 

WIVIIN  now  all-news 

WMIN  St.  Paul,  Minn.,  last  week 
switched  to  an  all-news  format  con- 

tinuously from  6:00  a.m.  to  midnight. 

The  station  also  presents  national  and 
community  bulletins  in  the  pubhc  in- 

terest. Station  said  the  value  of  radio 
news  in  the  Twin  Cities  area  was  em- 

phasized by  the  strike  against  the 
cities'  two  newspapers,  that  has  been 
in  effect  s^ince  April. 

WWVA  to  join  ABC  Radio 

WWVA  Wheeling,  W.  Va.,  becomes 
an  ABC  Radio  affiliate  Oct.  25,  Robert 
R.  Pauley,  ABC  Radio  president,  an- 

nounced last  week.  WWVA  is  cixr- 
rently  a  CBS  Radio  afl51iate.  A  spokes- 

man for  CBS  Radio  said  it  has  not  iis 
yet  chosen  a  station  to  replace  WWVA. 
WWVA  is  on  1170  kc  with  50  kw 
fulltime.  It  is  owned  by  Basic  Com- 

munications Inc.,  of  which  Ira  Herbert 
is  board  chairman. 
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WKMH  patrol  helps  drive 

Assistance  to  motorists  in  distress 
is  as  much  the  task  of  the  four-car, 

seven-man  "traffic  safety  patrol"  at WKMH  Dearborn,   Mich.,   as  the 

broadcasts  every  quarter  hour  on 
traffic  conditions  during  rush  peri- 

ods in  the  Detroit  area.  Here 
WKMH  Officer  Stewart  Warren  re- 

ports on  the  air,  but  he  also  may 
have  just  finished  aiding  a  lost  tour- 

ist, putting  free  gas  in  a  stalled  car 
on  the  freeway  or  helping  to  rush  an 
expectant  mother  to  the  hospital. 

Retired     police     officers  man 

s-and  can  prove  it 

WKMH"s  white  patrol  wagons  under 
the  supervision  of  James  Hoy,  for- 

mer Detroit  director  of  traffic.  Since 
the  patrol  began  in  the  fall  of  1960, 
the  men  have  driven  nearly  200,000 
miles  on  the  freeways,  aired  10,000 
traffic  reports,  helped  more  than 
5,000  motorists,  assisted  at  1,700 
accidents  and  pumped  1,000  gallons 
of  free  gas  (motorists  who  run  out 
of  gas  on  the  freeway  can  be  fined). 

A  recent  study  by  the  Michigan 
Highway  Department  of  traffic  on 
a  three-mile  test  section  of  the  Lodge 
Freeway  credits  WKMH  patrolmen 
with  assisting  30%  of  the  motorists 
whose  cars  stopped.  WKMH  re- 

ports the  patrol  also  has  placed  2,- 
400  emergency  calls,  taken  four 
people  to  the  hospital  and  reported 
over  30  fires  and  explosions,  10 
broken  water  mains  and  300  traffic 

signal  failures. 
Pure  Oil  Co.  has  been  co-spon- 

sor of  the  patrol  since  its  inception. 
Although  the  operating  cost  to 
WKMH  runs  around  $5,000  a 
month  for  the  patrol,  the  station 
feels  it  has  more  than  paid  its  way 
in  community  service.  The  many 
awards  prove  it,  WKMH  says. 

Where  tv,  newspapers 

can  help  each  other 

TvB,  which  spends  a  lot  of  time 
fighting  newspapers  generally,  offered 
last  week  to  work  with  them  individ- 
ually. 

Howard  P.  Abrahams,  vice  presi- 
dent for  local  sales,  cited  fashion  shows 

as  an  area  where  it  might  be  done. 
Tie-in  advertising  built  around  a  tv 
fashion  show,  he  noted,  can  help  re- 

tailers to  sell  more  goods  and  at  the 

same  time  increase  the  mediums'  in- 
dividual billings. 

He  said  TvB  is  "prepared  to  work 
with  any  newspaper  which  would  like 
to  work  with  a  TvB  member  to  help 

local  retailers  sell  more  fashion  goods." 
Mr.  Abrahams  spoke  Wednesday  at 

a  meeting  of  Rockford,  111.  businessmen 
convened  by  WREX-TV  there. 

Transcontlnent  earnings  up 

A  record  six  months  earnings  was 
reported  by  Transcontlnent  Television 
Corp.  last  week. 

For  the  six  months  ended  June  30, 

the  company's  net  income  after  taxes 
was  $872,940  (49  cents  per  share) 

compared  with  the  same  1961  period's 
$646,192  (37  cents  per  share).  Total 
revenues  for  the  1962  half-year  period 
were  $7,879,380  compared  with  $7,- 

849,204  for  the  six  months  in  1961. 
TTC  stations  are  WGR-AM-FM-TV 

Bufl^alo,  N.  Y.;  WNEP-TV  Scranton- 
Wilkes-Barre,  Pa.;  WDAF-AM-FM-TV 
Kansas  City,  Mo.;  KFMB-AM-FM-TV 
San  Diego  and  KERO-TV  Bakersfield, 
both  California,  and  WDOK-AM-FM 
Cleveland,  Ohio. 

Larger  color  screens 
available  from  TNT 

Theatre  Network  Television  Inc.  an- 
nounces the  availability  of  what  it  calls 

the  "first  large-screen  color  tv  network" in  the  United  States. 
Nathan  L.  Halpern,  TNT  president, 

said  in  the  past,  equipment  has  been  on 
the  market  to  project  color  tv  pictures 

of  4'/2  by  6  feet.  But  TNT's  new  pro- 
jectors manufactured  by  Philips  of  the 

Netherlands  permit  pictures  of  9  by  12 
feet.  Mr.  Halpern  said  the  projectors 
are  available  for  closed-circuit  telecasts 
of  meetings  for  business,  industry  and 
other  groups.  A  lineup  of  51  cities  is 
available  immediately,  he  added. 

Microwave  to  studio 

KLZ-FM  Denver,  which  went  on  the 
air  July  20,  plans  to  provide  noise-free, 
uninterrupted  service  through  the  use  of 
microwave  instead  of  telephone  lines  in 
its  studio-to-transmitter  operations. 

Station  Manager  Lee  Fondren  says 

the  microwave  will  keep  KLZ-FM  from 
being  forced  off  the  air  when  lines  are 
blown  down  or  damaged. 

The  station's  transmitter  tower  is  lo- 
cated 7,600  feet  above  sea  level,  atop 

the  area's  Lookout  Mountain. 

Metromedia  reports 

record  sales,  net 

Metromedia  Inc.'s  first-half  gross business  rose  to  a  record  $26,206,832. 
The  parent  company  of  Metropolitan 
Broadcasting  Stations  last  week  report- 

ed that  the  gross  revenue  for  the  26- 
week  period  ending  July  1  compares 
with  $23,397,580  for  the  like  period  in 1961. 

Metromedia's  net  income,  after  taxes, 
also  rose  to  a  new  high  during  the  pe- 

riod: $1,021,655,  equal  to  60  cents 
per  share,  against  $446,587,  or  26  cents 
per  share,  for  the  first  half  of  1961. 
The  1962  per  share  net  income  repre- 

sents a  131%  increase  over  the  1961 

figures. 
Net  income  for  the  13-week  period, 

ending  July  1,  was  a  record  $882,923, 
or  52  cents  per  share,  compared  with 
$434,253,  or  25  cents  per  share  for  the 

like  quarter  last  year.  Metromedia's cash  flow  of  $2,736,615,  or  $1.60  per 
share  for  the  first  half  of  1962  com- 

pared with  $2,387,844,  or  $1.40  per 
share,  for  the  similar  13-week  period 
last  week. 

Metromedia's  shares  are  listed  on  the 

'Ho-Ho'  at  IVliami  radio 

Two  Miami  broadcasters  in- 
dulged in  a  little  horseplay  last 

week  when  WFUN,  a  Rounsaville 
station,  asked  WQAM,  a  Storz 
station,  to  make  good  on  an  air offer. 

Ted  Clark,  disc  jockey  of 
WFUN,  sent  a  registered  letter 
to  Jack  Sandler,  general  manager 

of  WQAM,  asking  him  to  pro- 
vide him  with  a  copy  of  "Edition No.  2  of  the  WQAM  Copy  Cat 

Kit."  The  Clark  letter  explained 
the  offer  included:  300  sample 
contests,  two  ways  to  determine 
hit  songs  of  the  future,  101  funny 
sayings,  advance  copies  of  the 
WQAM  Fabulous  56  Survey  and 
20  copies  of  an  old  Haley  Mills 
record. 

Stating  his  heart  was  "overflow- ing," Mr.  Sandler  responded  by 
sending  the  prizes  offered  accom- 

panied by  a  lengthy  letter  to  Mr. 
Clark.  He  sent  copies  to  FCC 
Chairman  Newton  Minow,  Pierre 

Salinger,  White  House  news  sec- 
retary, and  about  a  score  of  others. 
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The  sound  of  quality  from  Continental's  315B/316B  5/10  kw  AM 
broadcast  transmitter  holds  instant  appeal  for  progressive  broadcasters  everywhere. 

The  Regulinear*  Screen  Modulation  system  results  in  unusually  low  levels  of  distortion. 
Frequency  response  between  30  and  15,000  cycles  is  within  1.5  db  or  less.  Carrier 

shift  is  less  than  1%.  Performance  is  not  limited  by  heavy  iron  core  components 

in  the  modulation  system.  Transmitter  can  be  continuously  modulated  100%  at  any 

audio  frequency  without  damaging  components  or  sacrificing  quality.  "On-the-air" 
[  quality  is  comparable  to  that  of  F.M.  To  get  more  information  about  putting  the 

sound  of  quality  to  work  in  your  market,  write  or  call: 

MANUFACTURING  COMPANY  •  MAILING  ADDRESS:  BOX  17040  •  DALLAS  17,  TEXAS  ^^TkJ^ 

4212  S.  BUCKNERBLVD.  •  EV  1-7161  •  zi^-iT^^  SUBS!  DIARY  OF  LI  NG-TEMCO-VOUGHT,  INC.  '  jM 
Designers  and   Builders   of   the   World's  Most  Powerful  Radio   Transmitters  ®  "^^IgJ^r 

-Pat.  No.  2,918,631 



WORK  research  for  editc 

The  proposed  construction  of  a 
bypass  around  U.  S.  Route  127, 
Greenville,  Ohio,  seemed  at  first  like 
a  bad  idea  to  John  D.  Kennedy, 
president  of  WDRK  in  that  city.  But 
a  series  of  tape  recorded  interviews 
and  research  by  his  staff  not  only 

changed  Mr.  Kennedy's  mind  —  it convinced  him  he  should  editorialize 
in  favor  of  the  project. 

Mr.  Kennedy  said  discussion  con- 
cerning the  bypass  at  a  preliminary 

meeting  indicated  to  him  the  con- 
struction would  be  detrimental  to 

motels,  service  stations  and  restau- 
rants in  the  area. 

WDRK  contacted  the  chambers  of 
commerce  in  surrounding  cities 
where  similar  work  has  been  done  in 
the  past  five  years;  to  his  surprise,  he 
says,  each  chamber  secretary  report- 

ial  changes  views 

ed  business  improved  after  construc- 
tion of  a  bypass. 

Suspecting  the  chamber  directors 

might  have  "axes  to  grind,"  the  sta- 
tion then  began  a  careful  survey  of 

business  establishments. 

"We  took  a  portable  tape  recorder 
along,  and  drove  some  320  miles, 
interviewed  31  individual  owners  of 

filling  stations,  motels  and  restau- 
rants," he  said.  "Ovraers  who  had 

been  in  business  before  and  after  be- 
ing bypassed  [were  interviewed]. 

Again,  surprisingly,  without  excep- 
tion, each  owner  reported  business  as 

good  or  better  than  prior  to  the  new 
road  construction. 

"We  naturally  aired  all  of  this  evi- 
dence and  along  with  it  our  official 

editorial  stand  in  favor  of  this  by- 

pass. And  the  sooner  the  better." 

New  York  Stock  Exchange.  Its  divi- 
sions include  Metropolitan  Broadcasting 

(WNEW  -  AM  -  FM  -  TV  New  York, 
WTTG  [TV]  Washington,  WHK-AM- 
FM  Cleveland,  WIP-AM-FM  Phila- 

delphia, WTVH  [TV]  Peoria  and 
WTVP  [TV]  Decatur,  both  Illinois, 
KOVR  [TV]  Stockton,  Calif.,  and 
KMBC-AM-FM-TV  Kansas  City)  and 
Worldwide  Broadcasting  Co.  (WRUL 
Sciutate,  Mass.). 

Changing  hands 

APPROVED  ■  The  following  transfers 
of  stations  interests  were  among  those 
approved  by  the  FCC  last  week  (for 
other  commission  activities  see  For  The 
Record,  page  68). 

■  KYA-AM-FM  San  Francisco,  Calif.: 
Sold  by  Bartell  Family  Radio  group  to 
Clinton  D.  Churchill  and  others  for 
$1.25  million  and  agreement  not  to 
compete.  Mr.  Churchill  is  the  former 
vice  president  and  station  manager  of 
WKBW-AM-FM-TV  Buffalo,  N.  Y., 
sold  last  year  by  the  Churchill  group  to 
Capital  Cities  Broadcasting  Corp.  for 
$14  million.  Associated  with  Mr. 
Churchill  in  the  San  Francisco  trans- 

action is  Lewis  Avery,  Avery-Knodel 
station  representation  firm,  and  former 
stockholders  of  the  WKBW  stations. 

■  KEX  Portland,  Ore.:  Sold  by  West- 
inghouse  Broadcasting  Co.  to  Golden 
West  Broadcasters  Inc.  for  $900,000 

and  agreement  to  pay  certain  convey- 
ance taxes  and  to  make  adjustments 

for  prepaid  expenses  at  closing.  Gold- 
en West,  headed  by  Gene  Autry,  owns 

KMPC  Los  Angeles,  KSFO  San  Fran- 
cisco, KVI  Seattle;  Mr.  Autry  controls 

KOOL  -  AM  -  FM  -  TV  Phoenix  and 
KOLD-AM-TV  Tucson,  both  Arizona. 
Associated  with  Mr.  Autry  in  Golden 
West  are  Robert  O.  Reynolds  and  Lloyd 
C.  Sigmon. 

■  KXGO-TV  Fargo,  KNOX-TV  Grand 
Forks  and  KCND-TV  Pembina,  all 
North  Dakota:  Sold  in  series  of  trans- 

actions to  Ferris  Traylor,  46%  owner 
of  WTVW  (TV)  Evansville,  Ind.,  and 

group  for  aggregate  of  $675,200.  Tray- 
lor group  is  buying  100%  of  KCND-TV 

from  Harry  Rice  and  Harry  C.  Luk- 
kason  group  for  $190,200:  KCND-TV 
is  buying  95%  of  KNOX-TV  for  $90,- 
279;  Traylor  group  is  buying  KXGO- 
TV  from  John  W.  Boler  and  associates 

for  $390,000.  Messrs.  Rice  and  Luk- 
kason  are  repurchasing  20%  of  KCND- 
TV  for  $38,050,  and  will  retain  owner- 

ship of  KNOX  Grand  Forks.  FCC 
Commissioner  Robert  T.  Bartley  dis- 

sented to  the  KCND-TV  transaction, 
abstained  on  the  others.  j 

■  KTHS  Little  Rock,  Ark.:  Sold  by 
W.  H.  Bronson  and  associates  to  Fred- 

erick Gregg  Jr.  and  group  for  $500,000  ] 
and  $79,000  not  to  compete.  Buyers 
own  WMAK  Nashville,  Tenn.;  WAKY 
Louisville,  Ky.,  and  KEEL  Shreveport, 
La. 

■  KULA  Honolulu,  Hawaii:  Sold  by 
Charles  Stuart  III  and  Charles  T.  Stu- 

art to  A.  J.  Krisik,  Theodore  J.  Wolf, 
A.  Judson  Sturtevant  Jr.  and  Herbert 

W.  Dustin  for  $5,000  and  relief  of  sell- 
ers from  liability  for  a  $395,000  note. 

Buyers  control  KFAX  San  Francisco, 
KGMS  Sacramento,  KFIV  Modesto,  all 
California,  and  KAGO  Klamath  Falls, 
Ore. 

■  KAVR  Apple  Valley,  Calif.:  Sold  by 
Newton  T.  Bass  and  associates  to  BHA 

Enterprises  for  $200,000.  BHA  is  head- 

we  are 

pleaised  to 

annouoee 

that  our  Beverly  Hills  office  has  moved  to  new  and 

larger  quarters  in  the  Bank  of  America  Building, 

9465  Wilshire  Boulevard.  The  phone  number  has  been 

changed  to  CRestview  4-8151. 

BLACKBURIV  &  Company,  Inc. 

RADIO  •  TV  •  NEWSPAPER  BROKERS 

NEGOTIATIONS  •  FINANCING  •  APPRAISALS 

WASH.,  D.  C. 
James  W.  Blackburn 
jack  V.  Harvey 
Joseph  M.  SiMck 
Gerard  F.  Hurley 
RCA  Building 
FEderal  3-9270 

MIDWEST 
H.  W.  Cassill 
William  B.  Ryan 
Hub  Jackson 
333  N.  Michigan  Ave. 
Chicago,  Illinois 
Financial  6-6460 

ATLANTA 
Clifford  B.  Marshall 
Stanley  Whitaker 
John  C.  Williams 1102  Healey  Bidg. 
JAckson  5-1 576 

BEVERLY  HILLS 
Colin  M.  Selph 
C.  Bennett  Larson 
Bank  of  America  BIdg. 
9465  Wilshire  Blvd. 
Beverly  Hills.  Calif. 
CRestview  4-8151 
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ed  by  M.  D.  Buchen,  general  manager 
of  KRKD  Los  Angeles  and  president 
of  KNEZ  Lampoc,  Calif.; 

■  WAIP  Prichard,  Ala.:  Sold  by  D.  V. 
Dismukes  and  associates  to  Charles  W. 
and  Connie  I.  Holt  and  Robert  N.  Rob- 

inson for  $92,500  and  agreement  not 
to  compete.  Buyers  own  WHSY  Hat- 
tiesburg,  WHNY  McComb,  both  Mis- 

sissippi, and  WHHY  Montgomery,  Ala. 

WWDC  to  campaign 

against  narcotics  use 

WWDC  Washington  is  conducting  a 
three-month  editorial  campaign  against 
narcotics  addiction,  "'Death  by  the  In- 

stallment Plan,"  which  includes  inter- 
views and  will  conclude  with  a  docu- 

mentary. 
The  station — which  in  the  past  has 

discussed  venereal  disease,  treatment 
for  child  molesters,  equal  housing  op- 

portunities and  alcoholism — advocates 
a  compulsory  hospitalization  law  for 
addicts,  closer  control  over  ampheta- 

mine and  benzedrine  and  "diligent  pros- 
ecution of  drug  peddlers,  particularly 

those  who  prey  on  juveniles." 
"Most  of  all  what  is  needed  is  edu- 

cation," said  Ben  Strouse,  WWDC  pres- 
ident. Washington  ranks  fifth  among 

U.  S.  cities  in  rate  of  narcotics  addic- 
tion, he  said. 

The  current  campaign  was  prompted 
by  the  U.  S.  Supreme  Court  decision 
overturning  a  California  law  which 
made  addiction  a  crime  and  the  retire- 

ment of  Harry  Anslinger,  former  Com- 
missioner of  Narcotics,  Mr.  Strouse 

said. 

Media  reports... 

Larger  quarters  ■  WLIB  New  York, 
which  broadcasts  largely  to  the  Negro 
community,  moved  to  enlarged  offices 
and  studios  last  Tuesday  (July  24)  at 
310  Lenox  Ave.,  New  York  27.  The 
telephone  number  is  Templeton  1-1000. 
The  occasion  was  marked  by  a  party 
for  officials  of  agencies  and  advertiser 
organizations  and  community  leaders. 

Cameraman  released  ■  Five  American 
prisoners,  including  an  NBC  News  cam- 

eraman, were  released  last  week  from 
custody  in  Laos  by  Prince  Souphanou- 
vong,  Pathet  Lao  leader  and  acting 
premier  of  Laos.  The  cameraman. 
Grant  Wolfkill,  had  been  prisoner  of 
communist  forces  in  Laos  since  May 
1961,  when  a  helicopter  in  which  he 
was  riding  was  forced  down  behind  the 
Pathet  Lao  lines. 

Talking  newspaper  ■  A  morning  news- 
paper-of-the-air  was  introduced  last 
week  by  Hearst-owned  WISN-TV  Mil- 

waukee after  its  affiliated  Milwaukee 
Sentinel  was  sold  to  the  Milwaukee 
Journal,  operator  of  WTMJ-AM-FM- 
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TV  there  (Broadcasting,  July  23). 
Scheduled  Monday-through-Friday  in 
the  7-8  a.m.  period,  the  new  WISN- 
TV  program  presents  many  of  the  fea- 

tures previously  carried  by  the  Hearst 

paper.  The  show's  title  is  Wisconsin 
News — Morning  Edition. 

Bob  &  Ray  on  WHN  ■  Radio-tv  person- 
alities Bob  Elliott  and  Ray  Goulding 

have  been  signed  to  a  contract  by  WHN 
New  York.  The  comedy  team  will  be 
carried  on  WHN  on  a  Monday-through- 
Friday  basis  (4-8  p.m.),  starting  July 
30.  WHN  will  promote  the  program 
with  a  $235,000  campaign  using  news- 

papers, tv,  movie  theatre  advertising, 
outdoor  and  bus  advertising. 

Real  etv  ■  WSFA-TV  Montgomery, 
Ala.,  will  coordinate  with  the  Depart- 

ment of  Radio  and  Tv,  U.  of  Alabama, 
offering  three-month  internships  to 

graduate  students  working  toward  MA's. 
The  students  will  move  through  all  of 

the  station's  departments  to  receive 
experience  in  sales,  news,  copy  writing, 
programming,  and  management. 

New  home  ■  KLAC-AM-FM  announces 
it  will  move  into  new  and  larger  quar- 

ters late  this  summer  at  5828  Wilshire 
Blvd.,  into  what  was  formerly  known 
as  the  Arthur  Murray  Bldg.  KLAC 
owner  Mortimer  W.  Hall  says  the  build- 

ing will  undergo  complete  renovation. 

and  new  engineering  equipment  will  be 
installed.  Topping  the  building  will  be 
a  100-foot  sign. 

Another  winner  ■  The  Maryiand-D.C. 
Broadcasters'  Assn.,  which  endowed  a 
scholarship  at  American  University, 
Washington,  D.  C,  has  announced  the 
winner  of  an  additional  scholarship 
award  for  the  1962-63  academic  year. 
Roland  Shumate,  Hyattsville,  Md.,  will 
receive  a  $500  award  for  the  U.  of 

Maryland. 

School  problem  studied  ■  "After  High 
School — What?"  an  hour  documentary 
created  and  filmed  by  KTVU  (TV) 
Oakland,  Calif.,  will  be  carried  by  14 
radio  and  tv  stations  in  the  state  follow- 

ing such  a  request  by  the  California 
Teachers  Assoc.  The  program  is  part  of 

the  KTVU  public  affairs  series  Editor's Eoruni. 

Tower  suit  halts  WHWH  plan 

A  group  of  citizens  living  near  six 
radio  towers  erected  last  spring  for  the 
proposed  WHWH  Princeton,  N.  J.,  has 
gone  to  court  to  force  the  permittee  to 
dismantle  them. 

The  station  reports  it  has  halted  other 
construction  and  postponed  the  early 
September  date  set  for  going  on  the  air. 
The  FCC  granted  the  new  station  Feb. 
6  for  1350  kw  with  5  kw  fulltime. 

r 

AND  ASSOCIATES,  INC. 

John  E  Har(jesty,  Presi(dent 

NEGOTIATIONS  •  APPRAISALS 
WASHINGTON,  D.  C.  CHICAGO 

FINANCING  OF  CHOICE  PROPERTIES 
DALLAS  SAN  FRANCISCO 

Ray  V.  tfamilton 
1737  DeSales  St.,  N.W. 
Executive  3-3456 Warren  J.  Boorom 

New  York 

Richard  A.  Shaheen 
John  D.  Stebbins 
Tribune  Tower 
DEIaware  7-2754 

Dewitt  Landis 
1511  Bryan  St. 
Riverside  8-1175 )oe  A.  Oswald 

New  Orieans 

John  F.  Hardesty 
Don  Searle 
111  Sutter  St. 
EXbrook  2-5671 
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CENTRAL  SOUTH — Excellently  capable  full-time  ra- 
dio station  grossing  between  S13.000.00  and  .$14,000.00 

monthly  and  yielding  healthy  annual  cash  flow.  Located 
in  solid  economy  market.  Priced  at  $300,000.00  with 
29%  down  and  balance  on  terms.  Another  H&L  Ex- 
clusive. 

NORTHWEST — Daytime-only  radio  station  in  beauti- 
ful, growing  area  grossing  S45,000.00-plus  annually. 

Equipment  plentiful  and  in  excellent  condition.  Includes 
approximately  $5000.00  in  cash  and  Accounts  Receiv- 

able. Quick  sale  priced  at  $.57,500.00  with  $16,000.00 
down  and  balance  out  over  eight  years.  Another  H&L 
Exclusive. 



 PROGRAMMING 

MCA  DROPS  ITS  TALENT 

Agreement  with  Justice  Dept.  also  forbids  turning 

over  any  representation  to  former  MCA  employes 

More  than  1,400  American  and  for- 
eign actors,  actresses,  writers,  directors, 

band  leaders  and  other  talent  were  at 

liberty  last  week,  following  an  agree- 
ment between  MCA  and  Justice  Dept. 

attorneys  requiring  MCA  to  dissolve 
its  talent  agency  business.  They  were 
without  an  agent. 
The  agreement  requires  MCA  to 

cancel  all  its  talent  representation  con- 
tracts and  forbids  it  to  turn  over  any 

of  its  talent  business  to  anyone  else. 
This  overcomes  a  government  objec- 

tion to  having  MCA  employes  establish 
a  new  talent  agency  succeeding  to  the 
business. 

The  action  came  early  last  week  and 

is  the  first  move  in  the  government's 
antitrust  suit  against  MCA  (Broadcast- 

ing. July  16,  23).  The  government 
charged  that  MCA  had  engaged  in  tie- 
in  practices,  monopoly,  and  restraint  of 
trade  in  conducting  both  a  talent  agency 
business  and  tv  production  operations. 
The  government  also  seeks  to  prohibit 
MCA  from  merging  with  Decca  Re- 

cords, since  Decca  controls  Universal 

Pictures  Corp.  It  alleges  that  MCA  has 
violated  the  antitrust  laws  in  its  tv  pro- 

duction business. 
Several  former  employes  of  MCA 

have  established  new  agencies  to  handle 
talent,  while  others  have  joined  other 
talent  agencies.  All  are  competing  to 
represent  the  artists  formerly  served 

by  MCA. 

MGM  earnings  down 

Earnings  of  MGM  dropped  to  $3,- 
308,000  or  $1.30  per  share  for  40 
weeks  ended  June  7,  1962,  from  $9,- 
442,000  or  $3.74  per  share  in  compar- 

able period  of  last  fiscal  year,  Joseph 
R.  Vogel,  president,  told  stockholders 
over  weekend.  Income  for  third  quar- 

ter amounted  to  $755,000  or  30  cents 
per  share  against  $2,758,000  or  $1.09 
in  same  period  last  year. 

Film  sales... 

Probe  (National  Telefilm  Assoc.): 
Sold  to  KLZ-TV  Denver,  KOMO-TV 
Seattle,  WTMJ-TV  Milwaukee.  KONO- 

TV  San  Antonio,  XETV  (TV)  San 

Diego,  and  WMT-TV  Cedar  Rapids. 
Now  in  17  markets. 

Superman  (Flamingo):  Sold  to 
WKY-TV  Oklahoma  City,  Okla.; 
WLUK-TV  Green  Bay,  Wis.;  KMTV 

(TV)  Omaha,  Neb.;  KOGO-TV  San 
Diego;  WNYS-TV  Syracuse.  N.  Y.; 
KOAM-TV  Pittsburg,  Kan.;  WVEC- 
TV  Norfolk,  Va.;  WSIX-TV  Nashville, 
Tenn.,  and  KLRJ-TV  Las  Vegas.  Now 
in  90  markets. 

Science  Fiction  Features  (Allied  Art- 
ists):  Sold  to  WKZO-TV  Kalamazoo, 

Mich.;  KGO-TV  San  Francisco;  KENS- 
TV  San  Antonio,  Tex.;  KJEO  (TV) 
Fresno.  Calif.;  WLOS-TV  Asheville, 
N.  C,  and  KVOO-TV  Tulsa,  Okla. 

Bomba,  the  Jungle  Boy  (Allied  Art- 
ists): Sold  to  KCPX-TV  Salt  Lake 

City;  KTRK-TV  Houston;  WREX-TV 
Rockford,  111.;  WPTV  (TV)  West  Palm 

Beach,  Fla.,  and  KGO-TV  San  Fran- 
cisco. 

WERE  to  air  Browns  football 

WERE  Cleveland  has  acquired  the 
1962  rights  to  the  19-game  Cleveland 
Browns  football  schedule,  and  has  sold 
portions  to  Carling  Brewing  Co.,  that 
city,  and  Standard  Oil  Co.  of  Ohio, 
both  associated  with  the  Browns  in  re- 

cent years. 
Officials  of  the  Browns  and  WERE 

The  title  is  True'  and  so  is  photography 
When  producer-director  Jack  Webb 

introduces  the  General  Electric  True 

program  (CBS-TV  9:30  p.m.  EDT 

Sept.  30)  and  each  Sunday  evening 

thereafter  he'll  be  standing  beside 
what  the  producers  call  the  largest 

title  ever  constructed  for  a  film — 
large  screen  or  tv. 

Shunning  the  typical  Hollywood 
effects  to  indicate  size,  Mr.  Webb 
chose  letters  25  feet  high  and  the 

sponsor's  trademark  of  similar  scale. 
Stan  Fleischer,  head  of  Warner  Bros. 

Studios'  art  department,  and  20  car- 
penters labored  seven  days  to  build 

the  insignia  and  the  four  letters  spell- 
ing "TRUE,"  each  piece  measuring 

15  feet  wide  and  four  feet  deep  and 
weighing  more  than  two  tons. 

Mr.  Webb  and  series  producer 
Mike  Meshekoff  used  miniatures  to 
work  out  camera  movements  and  the 

host-narrator's  route  between  the 
giant  letters.  Self-contained  banks  of 
lights  are  used  and  the  set  is  against 
a  black  muslin  cyclorama  backdrop 
55  by  160  feet.  Black  paint  (65 
gallons)  was  spread  across  half  the 
studio  floor,  and  the  entire  on-camera 
area  was  dusted  with  lamp  black  and 
black  sawdust  to  kill  built-in  reflec- 
tions. 

End  titles  and  credits  crawl  over 
the  letters  as  well.  The  entire  project 
results  in  30  seconds  of  billboard  and 
45  seconds  of  background  for  end 
titles  and  credits. 
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For  the  timebuyer 

who  thinks  he*  has  everything 

o  you  have  the  tv  station  that  an- 
nually awards  a  Gold  Pork  Chop 

that  isn't  gold  and  isn't  a  pork  chop  to 
the  producer  of  the  champion  carcass  in 

the  Iowa  State  Spring  Market  Hog 
Show  ? 

Do  you  have  the  tv  station  that  is  number 

one  in  all  time  periods  from  sign-on  to 

sign-off,  Sunday  through  Saturday? 

Do  you  have  the  tv  station  that  has 

three  farm-born  college  graduates  in  its 
farm  department? 

Do  you  have  the  tv  station  whose  radio 

progenitor  will  be  forty  years  old  July 
30? 

Do  you  have  the  tv  station  first  in  390 

(83%)  of  the  quarter-hours  measured 
for  homes  reached? 

Do  you  have  the  tv  station  whose  1,460' 
tower  was  the  tallest  horizontal  big  stick 

in  the  world  after  it  toppled  one  sad  day 

six  years  ago  just  before  it  was  com- 

pleted? (We  grew  another  one.) 

Do  you  have  the  tv  station  that  dominates 
the  Eastern  Iowa  area  which  includes 

Cedar  Rapids,  Waterloo  and  Dubuque, 

three  of  Iowa's  six  largest  population  cen- 

ters and  constitutes  60%  of  Iowa's  popu- 
lation and  purchasing  power,  without 

stopping  for  breath? 

Do  you  have  the  tv  station  whose  na- 
tional reps  are  The  Katz  Agency,  whose 

network  affiliation  is  CBS,  whose  channel 

is  two,  and  whose  initials  are  WMT-TV? 

Quite  a  coincidence.  So  do  we. 

*Collective  term  embracing  she  as  well — and 
why  not? 
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Radio  Press  adds  WWDC  as  client  in  ceremony 
Radio  Press  International  observed 

the  addition  of  WWDC  Washington 
as  a  member  station  a  fortnight  ago 
carrying  a  statement  from  FCC 
Chairman  Newton  N.  Minow,  who 

said:  "Broadcast  news  is  becoming 
more  important  to  all  of  us  each 
day,  both  because  of  the  growth  of 

the  United  States'  responsibilities around  the  world  and  because  of  the 
decline  in  the  number  of  competing 

newspapers  in  many  of  our  cities." RPI  gave  Mr.  Minow  a  recording 
of  its  5,000th  transmission.  WWDC 

joined  RPI  at  that  time  after  discon- 
tinuing its  own  syndicated  news  serv- 

ice, Deadline  Washington  Inc. 
Seated  (1  to  r):  Mr.  Minow, 

WWDC  President  Ben  Strouse,  RPI 
General  Manager  Michael  J.  Mina- 
han  and  RPI  President  R.  Peter 
Straus. 

also  announced  plans  for  a  50-station 
network  to  carry  the  games  in  Ohio, 
Indiana,  Pennsylvania  and  New  York. 

The  Browns  open  against  the  New 
York  Giants  Sept.  16,  and  close  their 
regular  schedule  Dec.  15. 

MGM-TV  plans  tv  series 

on  Shirer's  '3rd  Reich' 
A  tv  series  based  upon  William  L. 

Shirer's  best-selling  The  Rise  and  Fall  of 
the  Third  Reich  is  being  planned  by 
MGM-TV  for  the  1963-64  season. 
MGM  bought  the  movie  as  well  as  the 

television  rights  for  the  book  before  it 
was  published.  However,  script  and  pro- 

duction difficulties  in  boiling  the  book 
down  to  movie  length  resulted  in  aban- 

donment of  the  film  plans. 
Ted  Rogers,  MGM-TV  producer,  will 

be  in  charge  of  adapting  the  book  for  the 
documentary  series.  Available  govern- 

ment film  on  the  subject  will  be  used  for 
a  major  part  of  the  series. 

When  the  property  is  developed  into 
series  form,  it  will  be  offered  to  the  net- 

works for  the  1963-1964  tv  season. 

U.S.  radio-tv  entries 
listed  for  Prix  Italia 

The  U.  S.  will  compete  for  inter- 
national broadcasting  honors  in  one  tv 

and  two  radio  categories  in  the  Prix 
Italia  competition  in  Verona,  Italy, 
Sept.  10-25.  Broadcasting  Foundation 
of  America,  New  York,  will  be  the  offi- 

cial U.  S.  representative  for  the  third 
successive  year. 

BFA,  which  is  the  international  divi- 

sion of  the  National  Educational  Tv  & 

Radio  Center,  has  announced  these  pro- 
gram entries:  Vincent  Van  Gogh:  a 

Self-Portrait,  an  NBC  News  tv  produc- 
tion conceived,  written  and  produced 

by  Louis  Hazam;  Born  to  Live,  a 
WFMT  (FM)  Chicago  program,  writ- 

ten and  narrated  by  Studs  Terkel, 

which  will  compete  for  the  new  "East- 
West  Prize"  endowed  by  UNESCO;  and 
Adventures  in  Sound,  a  documentary 
conceived,  written,  directed  and  pro- 

duced by  Tony  Schwartz.  Mr.  Schwartz 
is  a  previous  radio  award  winner  in  the 
Prix  Italia. 

The  entries  were  chosen  by  Marya 
Mannes,  author  and  critic  for  The  Re- 

porter magazine;  Stockton  Helffrich, 
director  of  the  New  York  NAB  Code 
Office,  and  Davidson  Taylor,  director 
of  the  Arts  Centre  Program  at  Colum- 

bia U.,  New  York. 

Thunderbird  to  sell 

foreign  film  in  U.  S. 

Television  City  Arizona  Inc.,  a  new 
Phoenix  film  production  center,  has 
formed  Thunderbird  Sales  to  distribute 
foreign  film  domestically. 

Thunderbird  Sales  will  be  headed  by 
Alvin  Schoncite,  who  will  begin  acquir- 

ing foreign  motion  pictures  for  theatri- 
cal and  tv  release  in  the  U.  S.,  according 

to  Ben  Pivar,  president  of  Tv  City. 
The  Phoenix  film  company  is  setting 

aside  an  initial  $200,000  to  finance  the 
sales  firm,  Mr.  Pivar  said. 

Early  in  July,  Tv  City  formed  Libra 
Films  to  produce  commercial  and  indus- 

trial films. 

Bob  &  Ray  offered 

to  radio  stations 

Harry  O'Connor  Associates,  Dallas, 
announced  last  Monday  (July  23)  a 
new  Bob  and  Ray  (Bob  Elliott  and  Ray 
Goulding)  transcribed  radio  service. 
Called  the  Bob  and  Ray  Comedy  Serv- 

ice, the  package  is  produced  by  Gray- 
bar Theatrical  Productions,  New  York. 

Purchasing  stations  will  also  receive  sta- 
tion breaks,  time  signals  and  produc- 

tion aids  in  the  package. 

Twenty  charter  stations  have  bought 
the  service,  among  them  WFAA  Dallas, 
WDAF  Kansas  City,  WDSU  New  Or- 

leans, and  WVAM  Altoona,  Pa.,  the 
Dallas  firm  said. 

Program  notes... 

Composer  signed  ■  Composer-hbrettist 
Gian-Carlo  Menotti  has  been  signed  for 
two  original  musical  dramas  or  operas 
during  1963-64  on  CBS-TV.  Mr.  Men- 

otti, who  will  produce  and  direct  the 
productions,  has  also  signed  with  CBS- 
TV  for  the  1964-65  and  1965-66  sea- 

Poets'-eye-view  of  America  ■  Ameri- 
cans: A  Portrait  in  Verses,  a  one-hour 

special  reflecting  American  poets'  im- 
pressions of  the  nation's  people,  will  be 

presented  on  CBS-TV  Thur.,  Aug.  16 
(10-11  p.m.  EDT). 

Exploring  Korea  ■  An  NBC-TV  Project 
20  exploration  of  the  Korean  conflict, 

"That  War  in  Korea,"  is  now  in  pro- 
duction and  will  be  telecast  this  fall. 

Donald  B.  Hyatt,  director  of  NBC  spe- 
cial projects,  is  producer-director. 

Charles  Boyer  tv  series  ■  French  film- 
star has  acquired  the  rights  to  a  series 

of  stories  by  writer  Jean  Pierre  Clauzet, 
which  will  form  the  basis  of  a  new  tv 
series.  Gentleman  from  the  Left  Bank. 
Four  Star  Television,  in  which  Mr. 
Boyer  is  a  partner,  will  produce  the 
series,  but  his  commitments  to  a  new 
Broadway  play.  Lord  Pengo,  will  hold 
up  production  of  Left  Bank  until  the 
play's  run  is  completed. 
Tv  drama  ■  Mark  Goodson  and  Bill 
Todman  say  they  are  negotiating  with 
Richard  Boone  to  host  and  star  in  a 
90-minute  tv  series,  Broadway  Pre- 

views. The  format  would  present  plays 
of  famous  authors,  some  of  which  have 
not  made  Broadway,  and  others  which 
are  Broadway-bound.  This  would  be  a 
co-production  between  Goodson-Tod- 
man  and  Boone's  own  company. 

'Opening  Night'  ■  Five  CBS-TV  stars, 
Lucille  Ball,  Jack  Benny,  Andy  Griffith, 
Garry  Moore  and  Danny  Thomas,  will 
be  featured  in  a  one-hour  special.  Open- 

ing Night,  to  be  presented  on  the  net- 
work Sept.  24  (8-9  p.m.  EDT).  Open- 
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RCA  50-KW  IN  NEW  YORK  CITY  UHF-TV  TESTS 

For  its  UHF  tests  in  New  York  City  the  FCC  is  using 

a  high-power  transmitter  designed  and  built  by  RCA. 
The  most  powerful  of  its  kind,  this  50-KW  UHF 

I  transmitter  consists  of  two  TTU-25's  in  parallel.  It 
operates  on  channel  31  and  is  installed  on  the  80th 
floor  of  the  Empire  State  Building,  where  seven  other 
channels  serving  the  metropolitan  area  are  located. 

The  work  was  performed  under  a  contract  awarded 
RCA  by  the  FCC  on  March  1,  1961.  The  award  was 
made  based  on  considerations  of  power  consumption, 
tube  replacement  and  experience  in  equipment 

installation,  as  well  as  general  performance  and  cost. 
RCA  also  supplied  the  studio  equipment  to  WNYC 

(the  New  York  City-owned  station)  which  will  handle 
programming  for  the  FCC  outlet.  This  includes  four 
TK-12  41/2  inch  I.O.  Cameras,  a  film  system  with 
TK-21  Film  Camera.  TP- 11  Multiplexer,  TP-6  Film 
Projectors,  TP-7  Slide  Projector,  and  a  TRT-IB  Tele- 

vision Tape  Recorder. 
This  same  RCA  experience  and  equipment  are 

available  to  all  those  who  seek  for  leadership  in  the 
field  of  television  broadcasting. 

RCA  BROADCAST  AND  TELEVISION  EQUIPMENT 
CAMDEN,  N.J. 

The  Most  Trusted  Name  in  Television 



ing  Night  will  be  sponsored  by  General 
Foods,  which  sponsors  portions  or  all 
of  the  five  CBS-TV  programs  in  which 
the  comedy  stars  are  regularly  featured. 

General  Foods'  agency  is  Young  & 
Rubicam,  New  York. 

Year-round  sports  ■  WCBS-AM-FM 
New  York,  which  broadcasts  New  York 
Yankees  baseball  games  and  Ivy  League 
football,  announced  last  week  it  will  air 
110  home  and  away  games  of  the  New 
York  Knickerbockers  (basketball)  and 
the  New  York  Rangers  (ice  hockey) 
beginning  in  mid-October.  Phillies 
Cigars  and  Budweiser  Beer  will  each 
sponsor  one-third  of  the  programs  and 
negotiations  are  being  held  with  a  pros- 

pective third  sponsor.  Agencies:  Wer- 
men  &  Schorr  Inc.,  Philadelphia,  for 

Phillies,  and  D'Arcy  Adv.  Agency,  St. 
Louis,  for  Budweiser. 

Bernstein  commission  ■  Conductor- 
composer  Leonard  Bernstein  has  been 
commissioned  by  the  Ford  Motor  Co. 
to  write  an  original  90-minute  modern 
musical  drama  to  be  presented  on  CBS- 
TV  April  1,  1963.  It  will  be  the  high- 

light of  a  series  of  four  programs  on 
CBS-TV  in  1962-63,  entitled  Leonard 
Bernstein  and  the  New  York  Philhar- 

monic Presents  the  Ford  Festival  of 
Great  Music.  The  series,  originally 
called  Leonard  Bernstein  and  the  New 
York  Philharmonic,  will  be  returning 

Movie  agents  help  WIIC  (TV)  program  hits 

WIIC  (TV)  Pittsburgh  reports 
that  advice  from  two  experts  in  an- 

other medium  resulted  in  high  rat- 

ings for  WIIC's  own  feature  film 
schedule  programmed  to  complement 
NBC-TV's  Saturday  Night  at  the 
Movies  (9-11  p.m.,  EDT).  Appropri- 

ately, the  local  show  is  called  Satur- 
day Night  at  the  Movies:  Part  H. 

WIIC  asked  two  Pittsburgh  the- 
atre agents  to  look  over  the  features 

scheduled  by  NBC  and  a  list  of  the 

station's  available  films.  The  pur- 

pose: to  develop  a  "blockbuster" double  bill,  says  WIIC. 
The  station  reports  the  results  are 

highly  satisfactory.  The  features  are 
averaging  high  ratings,  and  the  11 
p.m.  news,  sandwiched  between  the 
movies,  is  boosting  sales  of  Fort  Pitt 
beer,  says  WIIC.  Thompson  Assoc., 

the  beer's  agency,  said  sales  of  an 
eight-ounce  special  have  increased 
153%  over  1961. 

WIIC  is  grateful  to  its  "unsung 
heroes."  The  information,  records 
of  performance  and  other  material 
supplied  by  the  theatrical  agents, 

helped  make  possible  the  "terriffic 
ratings"  enjoyed  by  WIIC,  said  Bob 
Mortensen,  WIIC  vice  president  and 
general  manager. 

for  its  fifth  season  on  CBS-TV.  Ford's 
agency  is  I.  Walter  Thompson  Co. 

Emmett  Kelly  signed  ■  Seven  Arts 
Assoc.  announced  last  week  it  has 

signed  Emmett  Kelly,  internationally- 
known  circus  performer,  to  star  as  host 

of  a  series  of  39  half-hour  children's 
cartoon  programs.  The  Emmett  Kelly 
Show,  to  be  produced  in  New  York 
this  fall.  Mr.  Kelly  will  perform  three 
routines  on  each  program  as  a  lead-in 
to  different  segments  of  the  show. 

Division  signs  division  ■  Telesynd,  a 

WCHS-TV  survives,  thrives  on  day  of  remotes 
How  does  a  two-camera  remote  tv 

crew  produce  a  women's  program, 
an  important  special  news  confer- 

ence, an  outdoor  ceremony  on  the 
steps  of  the  state  capitol,  and  a  reg- 

ular news  program — all  in  sequence 
and  fully  sponsored? 
WCHS-TV  Charleston,  W.  Va., 

had  that  problem  and  solved  it  han- 
dily for  the  opening  ceremonies  of 

the  state's  99th  anniversary  celebra- tion. 
Station  Manager  William  P.  Dix 

(pictured  with  former  President 
Harry  S.  Truman)  reports  everything 
went  oft  on  schedule  this  way: 

■  A  half-hour  women's  variet) 
show,  normally  a  studio  origination, 
became  a  remote,  and  was  fed  from 
the  capitol  steps. 

■  A  news  conference  with  former 
President  Truman  was  conducted  in- 

side the  capitol,  and  the  WCHS-TV 
crew  zipped  inside  for  that,  return- 

ing to  the  capitol  steps  just  in  time 

for— ■  The  anniversary  ceremonies, 
featuring  Mr.  Truman  and  Gov. 
W.  W.  Barron,  was  held  before  an  au- 

dience of  several  thousand  specta- 
tors; 

■  Finally,  the  regularly  scheduled 
newscast  was  produced — where  else? 
— on  the  capitol  steps. 

Mr.  Dix  says  the  only  hitch  in 
the  tighdy  scheduled  afternoon  was 
something  neither  the  production 
nor  traffic  department  could  have 
foreseen — a  five-month-old  bear  cub 

bit  the  governor's  wife.  She  was  not 
injured,  Mr.  Dix  reports. 

division  of  the  Wrather  Corp.,  has  been 
named  to  handle  sales  of  programs  and 
equipment  of  Programatic  Broadcasting 
Service,  effective  Aug.  1,  it  was  an- 

nounced last  week  by  Hardie  Frieberg, 
Telesynd  president,  and  Joseph  W. 
Roberts,  vice  president,  Muzak  Corp., 
parent  firm  of  Programatic.  Program- 

atic and  Muzak  also  are  divisions  of 
Wrather.  Programatic,  formed  in  1959, 
is  an  automated  radio  programming  fa- 

cility for  both  am  and  fm  stations. 

Patriotic  messages  ■  Syracuse,  N.  Y., 
radio  stations  are  carrying  a  series  of 
13  public  service  spots  delivered  by 

members  of  the  Citizen's  Foundation,  a 
group  of  local  civic  leaders.  The  spots, 
which  are  being  rotated  through  Sept. 

29,  describe  America's  democratic  heri- 
tage and  the  acceptance  of  responsi- 

bility. 

Filmstrip  how-to  ■  A  60-page  hand- 
book providing  picture  and  sound  spe- 

cifications and  other  technical  data  for 

the  production  of  film  strips,  "Hand- book for  Production  of  Filmstrips  and 

Records,"  illustrated,  is  available 
($2.50)  from  the  DuKane  Corp.  Audio- 
Visual  Div.,  100  N.  11th  Ave.,  St. 
Charles,  111. 

Solid,  man  ■  "Story  of  a  Jazz  Musi- 
cian" has  been  set  by  Ziv-United  Artists 

Inc.  as  the  next  segment  to  be  telefilmed 
by  Wolper  Productions  for  The  Story 
of.  Paul  Horn  has  been  signed  by 
series  producer  Mel  Stuart  to  appear  as 
the  title  subject. 

Ripcord  in  color  ■  Ziv-United  Artists 
reports  that  the  second-year  cycle  of  its 
half-hour,  syndicated  series,  Ripcord, 
will  be  produced  in  color  as  well  as 
black  and  white.  Ziv-UA  announced 
the  series  has  been  renewed  for  1962-63 
by  the  following  sponsors:  Malone  & 
Hyde  (supermarkets)  for  WMCT  (TV) 
Memphis  and  WCBI-TV  Columbus, 
Miss.,  and  Gustaf  son's  Dairy  for WLOF-TV  Orlando,  Fla. 
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News  leadership  is  always  the  mark  of  a  great  station.  Note,  then,  that  month  after 

month,  more  Detroiters  watch  and  hear  Dick  Westerkamp  than  any  other  newscaster. 

A  mature  reporter,  university  instructor,  painter  and  family  man,  Westerkamp  is 

another  important  figure  in  the  great  WWJ  News  operation— the  only  local  service 
that  includes: 

•  13-Man  Broadcast  News  Staff — Michigan's  Largest 
•  Newsgathering  Resources  of  The  Detroit  News 

•  NBC  Correspondents  in  75  Countries 

WWJ  NEWS  WWJ-TV 
.    STATIONS  ^ 

Owned  and  Operated  by  The  Detroit  News 

BROADCASTING,  July  30,  1962 

National  Representatives: Peters,  Griffin,  Woodward,  Inc. 
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U.S.  networks,  Eurovision  swap  programs 

ENGINEERS  TAKE  FEAT  IN  STRIDE  AS  200  MILLION  WATCH  EXCHANGE 

Andover,  Maine,  has  little  in  com- 
mon with  New  York  and  even  less  with 

Old  World  cities  like  London,  Paris, 
Rome,  Belgrade,  Vienna,  Taormina 
(Sicily)  or  GaUivare  (Sweden).  But, 
last  Monday,  July  23,  the  little  com- 

munity of  700  in  Maine's  lake  and 
mountain  region  rubbed  electronic  el- 

bows with  New  York  and  with  Europe. 

It  was  at  AT&T's  Andover  space  sta- 
tion that  the  tv  pictures  arrived  out  of 

New  York  from  the  four  corners  of 
North  America  for  beaming  to  Europe, 
and  in  turn  arrived  from  Europe  to  be 
fed  to  the  U.  S.  networks  in  New  York 
for  distribution  throughout  the  country. 

The  occasion  was  the  first  formal  ex- 
change of  television  programming  be- 

tween the  United  States  and  Europe — 
via  Telstar. 

It  was  at  Andover's  Space  Hill  the 
next  day  (Tuesday)  that  the  U.  S.  net- 

works divided  up  the  minutes  of  two 

of  the  communications  satellite's  passes 
for  special,  competitive,  individual,  live 
programs  from  their  European  corre- 
spondents. 

The  third  such  program  is  scheduled 
today,  July  30,  when  BBC  and  Radio- 
Tv  Francais  beam  programs  from  the 
U.  S.  to  their  respective  countries.  Each 

is  taking  10  minutes  of  Telstar's  after- 
noon pass  and  BBC  is  sharing  its  10 

minutes  with  the  United  Kingdom's commercial  ITA. 

After  that,  Telstar  will  be  used  pri- 

marily for  experiments  in  telephony  (23 
American  cities  were  linked  by  tele- 

phone with  23  sister  cities  in  Europe 
last  Thursday),  telegraphy  and  data 
transmission. 

The  possibility  of  an  intercontinental 
color  telecast  was  discounted  by  AT&T 
spokesmen  who  explained  the  satellite 
is  not  specifically  designed  to  transmit 
color.  It  had  been  reported  that  NBC 
was  eager  to  undertake  a  live  color 
broadcast  to  Europe  via  the  space  re- 

lay. Still  color  pictures,  however,  were 
successfully  transmitted  via  Telstar  two 
weeks  ago. 

The  34-inch,  170-pound  satellite  is 
spinning  600  to  3,500  miles  above  the 
earth  and  circling  its  planet  every  158 
minutes.  Telstar  was  launched  just  20 

days  ago  from  Cape  Canaveral  (Broad- 
casting, July  16,  23). 

Cool,  Man  ■  The  July  23  exchange 
was  a  brilliant  success  with  little  real 
technical  difficulty.  The  125  engineers 
at  Andover  treated  the  event  as  casual- 

ly as  they  do  any  long  distance  tele- 
phone call.  Men  drank  coffee  from 

paper  cups  and  chatted  or  joshed  with 
each  other  as  they  manipulated  switches 
and  adjusted  dials. 
A  woman  technician  (a  computer 

programmer)  knitted  a  baby  sweater 
while  she  watched  on  two  monitors 
while  the  U.  S.  and  Europe  joined  in 
the  first  exchange  of  live  television. 
Technicians  moved  about  routinely  per- 

forming duties,  or  just  looking  at  the 
monitors.  There  were  no  skipped  heart- 

beats, no  tensions. 
In  the  afternoon  sun  outside  with  a 

steady  breeze  flapping  the  AT&T  ensign 

in  front  of  the  rustic  visitors'  building,  an 
excited  and  steady  stream  of  vacation- 

ers moved  through  the  exhibits  arrayed 
for  their  inspection  and  watched  the 
program  on  two  tv  receivers  in  the  hall. 
More  than  1,000  people  visit  Space 
Hill  each  day — and  on  rainy  days  when 

the  children  can't  go  swimming  or  hik- 
ing or  fishing,  the  count  mounts  to 

1,500. 
Immediately  in  front  of  the  one-story 

visitors'  building  is  the  200-foot-high, 
inflated,  cream-colored  plastic  radome. 
This  protects  the  340-ton  horn  antenna 
complex  that  is  the  heart  of  the  Telstar 
ground  communications  installation. 
Squat  in  the  clearing  of  scrub  pines,  a 
quarter  of  a  mile  from  the  antenna,  is 
the  control  building — a  one-story,  ce- 

ment block  structure  crowded  with 
computers,  control  desks,  telemetry 
equipment  and  filled  with  the  whish  of 
giant  air  conditioning  apparatus. 

The  control  building  is  flanked  on 
one  side  by  a  three-pronged  helical  an- 

tenna and  on  the  other  side  by  a  more 
conventional  radar.  The  helical  an- 

tenna is  used  to  track  Telstar  within 

20°  (and  also  to  transmit  the  coded 
command  signal  which  turns  the  space 
communications  satellite  on  and  off). 

Mormon  Choir-Mt  Rushmore  Telstar  segment  costly,  complex 

One  ol  ilic  nio.si  complex  and  ex- 
pensive remotes  in  the  history  of 

television  took  place  Monday,  July 
23,  when  the  Mormon  Tabernacle 
Choir  and  the  Presidential  likenesses 
on  Mt.  Rushmore  were  broadcast  to 
Europe  via  Telstar. 

ihe  cost  ol  ihe  2 V2  minute  pickup 
from  the  buffalo  farm  at  Custer 
State  Park,  Mt.  Coolidge  and  the 
Mt.  Rushmore  scene  was  more  than 

$50,000,  according  to  John  M.  Sher- 
man, director  of  engineering  for 

WCCO-TV  Minneapolis,  Minn.,  who 

supervised  the  remote  for  a  network 
pool  committee.  The  sum  included 
two  days  of  rehearsal  costs. 

A  WCCO-TV  crew  of  15  engi- 
neers manned  six  cameras  at  Mt. 

Rushmore.  A  KLZ-TV  Denver  crew 
of  five  was  at  Mt.  Coolidge.  North- 

western Bell,  Mountain  States  T&T 

and  AT&T's  Long  Lines  used  six 
microwaves  and  30  people. 

The  program  would  not  have  been 
possible  without  a  reversal  of  the 
six-hop  microwave  from  Denver  to 
KOTA-TV  Rapid  City,  S.  D.  KOTA- 
TV  went  without  network  service  for 
2V2  days  to  permit  the  Telstar 
broadcast  to  Europe.  The  KOTA-TV 
relay  feeds  into  Horse  Creek,  Wyo. 
The  pictures  from  Custer,  Mt. 
Coolidge  and  Mt.  Rushmore  were 
fed  into  relays,  some  of  them  mobile 
dishes  erected  for  the  purpose,  until 
they  reached  AT&T  facilities  at 
Horse  Creek. 
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Fashion  news  was  a  highlight  on  the  pooled  telecast  to  vidual  CBS  telecast  from  Paris  July  24— milady's  chapeau, 
and  from  Europe  July  23 — Indian  haute  couture  on  the  by  Balmain  (right).  Dress  designs  by  leading  Paris  houses 
plains  of  Custer  State  Park,  S.  D.  (left),  and  on  the  indi-      were  also  shown. 

The  radar  is  used  to  narrow  the  track- 

ing gap  to  2°.  It  is  after  this  that  track- 
ing is  turned  over  to  the  horn  antenna 

whose  3,600  square  foot  aperture 

aligns  itself  down  to  0.2°. 
The  Start  ■  This  was  the  scene  July 

23  as  the  time  neared  for  the  first  truly 
transoceanic  tv  transmission. 
AT&T  and  the  three  networks  had 

held  two  rehearsals  the  day  before,  one 
full-scale  with  all  pickup  points  partici- 

pating, and  a  third  rehearsal  that  morn- 
ing. 

At  2:46  p.m.,  EDT,  Andover  "ac- 
quired" Telstar.  At  2:54  p.m.,  mutual 

visibility  was  acknowledged.  Two  min- 
utes later  a  picture  of  the  Statue  of 

Liberty  in  New  York  Harbor  flashed 
across  3,000  miles  of  the  Atlantic 
Ocean  via  the  man-made  satellite  zoom- 

ing across  the  sky  2,500  miles  up,  and 
an  engineer  at  the  French  space  instal- 

lation at  Plemeur-Bodou  in  Brittany  ex- 
citedly exclaimed  that  he  had  a  picture 

of  the  Statue  of  Liberty  and  of  the 
Eiffel  Tower  on  a  split  screen,  and 
shouted : 

"Go,  America,  go!" 
Above  Expectations  ■  The  transmis- 

sions both  ways  were  beyond  expecta- 
tion. All  that  marred  the  U.  S.-to-Eu- 

rope  pictures  were  jumps  whenever  the 
picture  was  switched  from  one  scene  to 
another.  AT&T  officials  at  Andover  de- 

termined these  "hits"  were  not  being 
caused  by  Telstar;  the  jitters,  they  de- 

cided, were  caused  somewhere  in  the 

networks'  pickup  routes.  Except  for 
one  jump,  there  were  no  such  aberra- 

tions in  the  tv  broadcast  from  Europe. 
The  U.  S.  program  went  from 

Plemeur-Bodou  to  the  Eurovision  con- 
trol center  in  Brussels.  Here  it  was 

converted  to  the  different  European 
standards  and  transmitted  to  the  16 
member  nations  taking  the  overseas 
feed. 

The  European  broadcast  to  the  U.  S. 

came  during  Telstar's  124th  orbit  and 
was  transmitted  from  the  Brussels  con- 

trol center  to  Goonhilly  Down,  in  Eng- 
land's Cornwall,  where  it  was  flashed  to 

Telstar  and  received  at  Andover. 

There  was  a  report  that  the  Euro- 
pean Broadcasting  Union  program  ran 

out  because  Telstar  faded  beyond  the 
horizon.  Actually,  AT&T  turned  off  the 
communications  satellite,  as  it  always 

does,  before  it  reached  10°  above  the 
horizon.  Normally  this  is  done  five 
minutes  before  this  point;  but  on  Mon- 

day AT&T  let  it  run  30  seconds  longer 
and  turned  it  off  at  AVi  minutes  before 

the  10°  point.  It  is  necessary  to  switch 
off  Telstar  to  conserve  its  batteries 
when  it  goes  to  the  other  side  of  the 

globe. An  estimated  200  million  viewers 
saw  the  programs.  American  Research 
Bureau  estimated  that  if  the  New  York 

City  tune-in  was  representative  of  the 
whole  U.  S.,  more  than  28  million 

Telstar  clear  in  Denmark 

Telstar's  performance  last  week 
"opens  up  tremendous  additional 
opportunities  for  American  broad- 

casters," Neville  Miller,  Wash- 
ington, D.  C,  communications  at- 
torney and  former  president  of 

NAB,  said  last  week.  Mr.  Miller 
saw  the  July  24  international  pro- 

gram in  Copenhagen,  Denmark. 

"It  was  thrilling,  an  accomplish- 
ment for  peace,  not  war,"  he  said, 

adding  that  the  intercontinental 
picture  was  superior  to  what  tv 
was  capable  of  providing  just  a 
few  years  ago. 

American  homes  were  tuned  to  the 
historic  program  exchange.  This  was 
based  on  Arbitron  measurements  from 
2:45  p.m.  to  1 1  p.m.  that  night,  showing 
that  2.5  million  homes,  or  58.3%  of 
all  New  York  metropolitan  area  tv 
homes,  had  seen  some  part  of  the  ex- 

change programming. 
Half-Million  Expenses  ■  The  three 

U.  S.  networks  spent  an  estimated 

$200,000  on  their  portion  of  the  inter- 
national tv  exchange.  The  New  York 

to  San  Francisco,  Niagara  Falls  to  the 
Rio  Grande  coverage  used  50  cameras 
and  over  200  men  in  the  production. 
This  did  not  include  the  AT&T  per- 

sonnel involved  in  the  program. 
Eurovision  budgeted  $350,000  for  its 

Lapland-Sicily,  Belgrade-Cornwall  pro- 
duction, using  54  cameras  and,  accord- 

ing to  one  report,  8,000  engineers. 
Although  the  Iron  Curtain  countries 

are  not  members  of  Eurovision  (except 
Yugoslavia),  there  are  guesses  that 
many  viewers  in  the  Soviet  satellite 
countries  bordering  the  Free  World 
tuned  in;  East  Germans  near  Berlin 
undoubtedly  saw  the  program,  as  did 
televiewers  in  Hungary  and  Czechoslo- 

vakia, bordering  Austria.  Moscow  paid 
little  attention  to  the  ocean-spanning  tv first. 

Instantaneous  News  ■  The  three  net- 
works took  over  Telstar  again  on  the 

next  day,  July  24.  But  this  time  they 
apportioned  the  15-minute  segment 
among  themselves  for  individual  over- 

seas newscasts.  At  the  5:35  p.m.  pass, 
ABC  carried  Lou  Cioffi,  from  Paris, 
on  a  report  from  Europe,  including  a 
film  clip  of  the  train  wreck  at  Dijon; 
from  Geneva,  John  Scali  reported  on 
the  disarmament  conference,  including 
a  film  clip  of  the  conference  in  session 
with  recognizable  closeups  of  U.  S. 
Secretary  of  State  Dean  Rusk  and  So- 

viet Foreign  Minister  Andrei  Gromyko. 
CBS,  which  sent  an  American  stand- 

ard tv  camera  to  Radio-Tv  Francais  to 
be  used  in  picking  up  Robert  Kleiman 
in  Paris  (so  no  conversion  would  be 
necessary  from  the  French  819  line 
standard),  carried  also  a  filmed  inter- 

view with  French  Foreign  Minister 
Maurice  Couve  de  Murville,  and  a  film 
clip  of  a  fashion  show  from  designer 
Balmain's  Paris  salon.  NBC  had  Dave 
Brinkley  in  Paris  talking  to  Chet  Hunt- 

ley in  New  York  on  the  day's  news. 
On  Telstar's  134th  pass  (8:30  p.m.), 

the  15  minutes  again  was  apportioned 
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among  the  three  networks.  CBS  had 
Winston  Burdette  reporting  from  Gen- 

eva, and  Daniel  Schorr  interviewing 
Secretary  of  State  Rusk;  NBC  broke 
into  the  Hitchcock  show  with  a  live 
report  from  Piers  Anderton  at  the 
Berlin  Wall.  ABC  taped  its  regular  re- 

port from  Paris  showing  at  the  1 1  p.m. 
newscast. 

The  use  of  Telstar  for  newscasts 
raised  serious  questions  in  the  minds 
of  some  newsmen.  Jim  Hagerty,  chief 
of  ABC  News,  observed  that  Telstar — 
or  any  communications  satellite  system 
— must  be  used  with  care.  "We  must 
be  careful  not  to  exaggerate  news 

through  the  use  of  the  satellite,"  he  said. 
"News  must  be  played  in  proportion 
to  its  value,  not  warped  by  using  an  ex- 

citing new  method  of  transmitting  a 
story.  This  is  the  responsibility  of  a 

newsman." 
Most  comments  were  to  the  effect 

that  communication  satellites  will  be 
used  for  major  events,  such  a  corona- 

tions, summit  meetings,  major  disasters 
and  the  like,  not  for  run  of  the  mill 
news. 

Thomas  Moore,  executive  vice  pres- 
ident of  ABC,  said  in  Denver  last  week 

that  the  network  would  bid  for  cover- 
age of  Christmas  Eve  midnight  mass 

from  the  Vatican,  the  May  Day  cele- 
bration from  Moscow,  the  Festival  of 

Lights  from  Oslo,  and  Queen  Eliza- 

beth's birthday  celebration  from  Eng- land. 

Neither  on  the  Monday  pool  broad- 
cast nor  on  the  individual  network 

feeds  Tuesday  was  there  any  charge  for 
the  use  of  Telstar.  Telstar  is  an  experi- 

mental facility,  and  under  FCC  rules 
no  charge  can  be  made  for  its  use. 

Gold  Standard  ■  A  glimpse  of  how 
significant  instantaneous  transoceanic 
tv  can  be  came  in  the  reaction  to  Pres- 

ident Kennedy's  emphatic  denial  that 
the  U.  S.  had  any  intention  of  devalu- 

ing the  dollar.  The  price  of  gold  on 
European  gold  markets  moved  down- 

ward almost  immediately. 
A  special  live  camera  was  used  for 

the  Telstar  pickup  of  the  Presidential 
news  conference.  It  carried  no  signal 
light  but  the  President  had  a  red  Hght 
on  his  lectern  indicating  when  the  con- 

ference was  on  the  way  abroad  via 
Telstar. 
The  President  squelched  a  loaded 

question  apparently  intended  to  lure 
him  into  criticism  of  television  pro- 

gramming. The  question,  asked  late  in 
the  news  conference:  "Mr.  President, 
now  that  the  U.  S.  image  is  being  trans- 

mitted instantaneously  overseas  by  Tel- 
star, do  you  think  the  U.  S.  networks 

should  make  a  greater  effort  to  do 

something  about  the  vast  wasteland?" 
To  which  the  President  replied:  "I  am 
going  to  leave  it  to  Mr.  Minow  to  argue 

the  wasteland  issue,  I  think." Reactions  Abroad  ■  The  London 
Daily  Mail,  alluding  to  the  drop  in  the 
price  of  gold  the  day  after  President 

Kennedy's  news  conference  remarks, 
termed  the  occasion  "prophetic."  Pres- 

ident Kennedy,  the  newspaper  said, 
"has  said  this  before.  But  this  time 
many  nations  saw  and  heard  him  for 
themselves.  The  impact  was  enormous 

and  the  effect  instantaneous." 
Perhaps  the  most  perceptive  remark 

made  by  a  European  at  the  close  of  the 
U.  S.  program  eastward  was  that  by  a 
Danish  student,  Henrik  Docker,  in 

Copenhagen:   "Now  you  can  say  that 

the  world  is  coming  into  your  house." Government  communications  officials 
in  all  the  Eurovision  countries  hailed 
the  event.  The  Vatican  Radio  said  that 
Telstar  and  the  west-east  tv  program 
is  "capable  of  opening  the  way  to  a 
growing  victory  of  truth  over  error, 

ignorance  and  deceit." Some  comments  raised  the  question 
of  what  use  will  be  made  of  the  new 
advance  in  communications  technology. 
This  attitude  was  expressed  by  Gerald 
Fay,  London  editor.  The  Guardian  of 

Manchester,  England:  "The  big  ques- 
tion is  what  are  we  going  to  do  with 

it?" 

In  the  midst  of  the  general  acclaim, 
some  voices  were  raised  in  critical  eval- 
uation: 

Jack  Gould  of  the  New  York  Times 
felt  the  American  presentation  suffered 
from  superficiality.  It  showed  too  much 
play,  he  said,  and  not  enough  depth. 

The  economics  of  overseas  communi- 
cations may  take  the  glow  off  Telstar, 

David  Lawrence,  national  columnist, 
said.  Once  the  novelty  wears  off,  he 

speculated,  Telstar's  performance  would 
have  to  be  matched  against  shortwave 
radio  and  cables  for  the  bulk  of  over- 

seas communications,  mainly  telephone 

and  telegraphy,  and  it  may  be,  he  com- 
mented, that  it  will  be  more  economical 

to  transmit  by  cable. 

Westinghouse  purchases 

Meadowlane  jazz  series 

Steve  Allen's  Meadowlane  Produc- 
tions has  reached  agreement  with  West- 

inghouse Broadcasting  Co.  for  purchase 
by  the  latter  of  39  half-hour  telecasts  of 
Jazz  Scene  U.S.A.,  being  filmed  in 
Hollywood  for  tv  syndication. 

The  series,  produced  by  Mr.  Allen, 
directed  by  Steve  Binder  and  conducted 
by  Oscar  Brown  Jr.,  is  scheduled  to 
begin  on  the  five  Westinghouse  sta- 

tions—WBZ-TV  Boston,  KDKA-TV 
Pittsburgh,  KYW-TV  Cleveland,  WJZ- 
TV  Baltimore,  and  KPDC  (TV)  San 
Francisco — in  September. 

The  package  includes  such  groups 
as  the  Teddy  Edwards  Quartet,  The 
Jazz  Crusaders,  Paul  Horn  Quartet  and 
the  Harold  Land  Quartet  with  Carmel 
Jones.  Other  programs  reportedly  will 
feature  many  new  contemporary  music 
groups  to  be  filmed  in  New  York  this 
season. 

Four  Star  drops  stock  sale 

Four  Star  Television,  North  Holly- 
wood, Calif.,  has  withdrawn  its  regis- 
tration statement  for  a  proposed  sec- 
ondary offering  of  211,250  shares  of 

Four  Star  common  stock.  The  offering 
was  withdrawn  because  of  unsettled 
market  conditions,  according  to  Thomas 
J.  McDermott,  executive  vice  president. 
The  sale  of  the  securities  was  planned 
to  broaden  stockholder  ownership. 

OL 
NG 

Here  are  the  next  10  days  of  network  color 
shows  (all  times  are  EOT). 
NBC-TV: 

July  30-Aug.  3,  6-8  (10:30-11  a.m.)  Play 
Your  Hunch,  part. 

July  30-Aug.  3,  6-8  (11-11:30  a.m.)  The 
Price  Is  Right,  part. 

July  30-Aug.  3,  6-8  (12-12:30  p.m.)  Your 
First  Impression,  part. 

July  30-Aug.  3,  6-8  (2-2:25  p.m.)  Jan 
Murray  Show,  part. 

July  30-Aug.  3,  6-8  (11:15  p.m.-l  a.m.) 
Tonight,  part. 

July  30,  Aug.  6  (8:30-9  p.m.)  The  Price  Is 
Right,  P.  Lorillard  through  Lennen  &  Newell; 
American  Home  Products  through  Ted  Bates. 

July  30  (TBA)  All-Star  Baseball  Game,  Gil- 
lette through  Maxon  and  Chrysler  through 

Leo  Burnett. 
July  31,  Aug.  7  (7:30-8:30  p.m.)  Laramie, 

part. Aug,  1,  8  (10-10:30  p.m.)  Play  Your  Hunch, 
part. 

Aug.  1,  8  (10:30-11  p.m.)  David  Brinkley's Journal,  Douglas  Fir  Plywood  Assn.  through 
Cunningham  &  Walsh;  Pittsburgh  Glass 
through  Maxon. 

Aug.  2  (9:30-10  p.m.)  The  Lively  Ones, 
Ford  through  J.  Walter  Thompson. 

Aug.  2  (10-11  p.m.)  Sing  Along  With  Mitch, 
Ballantine  through  William  Esty;  Buick 
through  Burnett;  R.  J.  Reynolds  through  Esty. 

Aug.  4  (9:30-10  a.m.)  Pip  the  Piper,  Gen- 
eral Mills  through  Dancer-Fitzgerald-Sample. 

Aug.  4  (10-10:30  a.m.)  Shari  Lewis  Show, 
Nabisco  through  Kenyon  &  Eckhardt. 

Aug.  4  (10:30-11  a.m.)  King  Leonardo  and 
His  Short  Subjects,  General  Mills  through 
Dancer-Fitzgerald-Sample. 

Aug.  4  (7:30-8:30  p.m.)  Tales  of  Wells 
Fargo,  American  Tobacco  through  Sullivan, 
Stauffer,  Colwell  &  Bayles,  and  part. 

Aug.  5  (5:30-6  p.m.)  Patterns  in  Music, sust. 

Aug.  5  (6-6:30  p.m.)  Meet  the  Press,  co-op. 
Aug.  5  (7-7:30  p.m.)  Bullwinkle,  part. 
Aug.  5  (7:30-8:30  p.m.)  Walt  Disney's Wonderful  World  of  Color,  Kodak  and  RCA 

through  J.  Walter  Thompson. 
Aug.  5  (9-10  p.m.)  Bonanza,  Chevrolet 

through  Campbell-Ewald. 
Aug.  5  (10-11  p.m.)  Du  Pont  Show  of  the 

Week,  Du  Pont  through  BBDO. 
Aug.  6  (10-11  p.m.)  Actuality  Specials, 

various  sponsors. 
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FROM  EDITORIAL  DESK 

TO:  Staff 

Got  a  letter  today  that  points  out  an  error  we've 

made  by  calling  BAND-AID  Adhesive  Bandages  just 
Band-Aids.     The  letter  emphasizes  concern  for  the 

legal  protection  of  a  valuable  and  long-standing 

trademark.     They  state  BAND-AID  is  an  adjective, 
not  a  noun,  and  should  always  be  followed  by  the 

product  name,  i.e.,  BAND-AID  Adhesive  Bandages, 
or  more  s  pecifically,  BAND-AID  Sheer  Strips,  etc 

We  don't  make  a  practice  of  catering  to  whims,  but 
this  concerns  the  legal  problem  of  protecting  a 

trademark.    Let's  try  to  cooperate.  Thanx. 



TvQ's  top  ten  for  June-July  by  age 
Total 

Audience 
6-11 

12-17 18-34 35-49 

50+ 

Rank Program 
TvQ 

TvQ TvQ 
TvQ 

TvQ TvQ 

1 Bonanza 54 CO 

5d 62 
51 

50 

55 
2 Ben  Casey 

50 
CO 5o cn 

59 

49 47 48 
? rinrtnr  l^ilH^ro LUl    i\l  1  Ual  c 

■if) 

JO 
U  J 

4 Andy  Griffith  Show 48 64 

52 

41 45 48 
4 Hazel 

48 
67 

48 45 

42 

46 
4 Saturday  Night  Movies 48 73 69 45 42 29 
7 Red  Skelton 44 72 55 40 41 33 
8 Disney  World  of  Color 

42 
70 49 

28 

39 

33 
9 Gunsmoke 41 

53 
40 

30 

42 45 
9 Perry  Mason 41 24 30 36 41 55 
9 Wagon  Train 

41 42 
39 

35 

39 48 
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Theatre  exhibitors  query 

studios  on  pay-tv  policy 
Two  theatrical  exhibition  associations 

have  called  upon  the  presidents  of 
all  major  film  production  companies  to 
state  their  policy  on  serving  feature 
films  to  subscription  tv  operations. 

The  Theatre  Owners  of  America  and 

the  Allied  States  Assn.  wired  film  pro- 
duction company  heads,  stating  that  the 

sponsors  of  the  pay  tv  experiment  in 
Hartford  (RKO  General  Phonevision) 
have  testified  under  oath  they  intend 
to  show  first-run  motion  pictures.  The 
theatre  groups  affirmed  their  opposition 
to  pay  tv  and  asked  the  studio  heads  to 
apprise  them  of  their  present  and  fu- 

ture policy  with  respect  to  serving  toll 
tv  with  first-run  features. 

Telegrams  were  sent  to  the  presi- 

A  new  color  tv  system  tested  over 
five  years  is  claimed  by  Logos  Ltd., 

its  developer,  to  be  "an  exclusively 
engineered  system  to  produce  the  purest 

color  on  television — live,  tape  or  film." 
The  system  was  worked  out  in  Logos 
Washington  laboratories. 

Dr.  Paul  Schafer,  a  professor  of 
surgery  who  directed  color  experiments 
at  Walter  Reed  Hospital,  Washington, 
said  a  pilot  film  will  be  shot  in  a 
fortnight  with  Dave  Garroway  doing 
the  commentary.  Everard  Meade  and 
David  Levy,  former  Young  &  Rubicam 
tv  vice  presidents,  are  program  con- 

sultants for  Logos.  Dr.  Schafer  heads 
Logos. 
The  Logos-Garroway  package  of 

scientific  films.  Logos'  first  production, 
will  be  handled  by  Goodson-Todman 
Productions,  Dr.  Schafer  said.  The 
Logos  studios  are  located  at  1017  New 
Jersey  Avenue,  S.E.,  Washington.  For- 

mer RCA  and  Ampex  engineering 
executives  are  handling  the  electronic 

dents  of  Allied  Artists,  Buena  Vista 
Productions,  Columbia  Pictures,  Metro- 
Goldwyn-Mayer,  Paramount  Pictures, 
20th  Century-Fox,  Universal  Pictures 
and  Warner  Bros. 

Occupational  hazards 

Ted  Yates,  producer  of  NBC-TV's 
David  Brinkley's  Journal  and  a  camera- 

man, while  filming  street  riots  in  Lima, 

Peru,  were  "gassed  by  tear  gas  gre- 
nades, hosed  down  by  water-firing 

tank-Hke  vehicles,  arrested  and  marched 
off  under  armed  guard  to  the  local 

bastille,"  Mr.  Yates  reports  in  a  letter 
to  NBC.  Mr.  Yates  said  they  were  re- 

leased without  the  cameras  but  later 

recovered  the  equipment  and  film  "by 
virtue  of  a  local  two-step  custom  called 

bribe-and-pull." 

end,  it  was  stated.  Dr.  Schafer  said, 
"We  now  feel  we  are  about  to  effect 

another  perfect  marriage — Logos'  revo- 
lutionary color  system  and  the  com- 

pany's programming  concept  of  im- 
parting information  through  entertain- 

ment." 
Record  sales  at  new  high 

Sales  of  phonograph  records  exceeded 
a  half-billion  dollars  for  the  first  time 
last  year,  setting  a  new  high  for  the 
industry  of  $513.1  miUion,  according 
to  Henry  Brief,  executive  secretary  of 
the  Record  Industry  Assoc.  of  Amer- ica. 

Mr.  Brief  credits  the  business  boom 

to  the  industry's  "aggressive  search" for  new  talent  and  new  music,  technical 
refinements  and  advances  in  sound  and 
communication  equipment. 

He  said  that  the  World's  Fair  of 
Music  and  Sound  (McCormick  Place, 

Chicago,  Aug.  31 -Sept.  9)  would  pro- 

County  medical  group 

relaxes  bar  for  KAPE 

KAPE  San  Antonio  opened  its  micro- 
phones to  90  minutes  of  informed  dis- 
cussion on  President  Kennedy's  medi- 

cal care-for-the-aged  plan  last  month. 
The  Bexar  County  Medical  Assn. 

for  the  first  time  allowed  two  doctors 

to  represent  the  group  in  a  public  dis- 
cussion, according  to  KAPE. 

Scheduled  for  an  hour,  the  program 
drew  such  response  that  it  was  allowed 
to  run  another  30  minutes,  according 
to  Sam  Riklin,  KAPE  president. 

Each  speaker  made  brief  opening  re- 

marks, then  answered  listeners'  ques- tions. 

The  participants  were  Dr.  Francis 
O'Neill,  Dr.  Ed  Sykes,  County  Commis- 

sioner Albert  Pena  and  Texas  Demo- 
cratic committeeman  and  former  con- 

gressman Maury  Maverick  Jr. 

20th-Fox  production  units 

Twentieth  Century-Fox  Television 
announced  last  week  it  is  introducing 
a  production  plan  for  separate  units  to 
operate  under  various  executive  pro- ducers. 

Peter  G.  Levathes,  president,  said 
Hal  Kanter  and  Paul  Monash  are  the 
first  two  executive  producers  signed 
under  the  new  plan.  Mr.  Kanter  will 
head  a  unit  to  produce  comedies,  and 
Mr.  Monash  will  be  in  charge  of  the 
dramatic  series  unit. 

vide  an  opportunity  for  all  segments  of 
the  industry  to  exhibit  products  to  deal- 

ers and  consumers  at  one  time  and  in 
one  place.  This  would  be  advantageous 
to  phonograph  record  manufacturers, 
he  explained,  for  their  profit  potential 

is  increased  by  developments  in  prod- 
ucts and  recording  processes. 

Engineers  to  consider 

all-channel  problems 

More  than  25  engineers  of  tv  set  and 
uhf  tuner  manufacturing  companies 

will  meet  in  New  York  Aug.  7  to  con- 
sider all-channel  receiver  problems.  In- 
vited by  Electronic  Industries  Assn., 

the  production  engineers  will  attempt 

to  determine  what  constitutes  an  "ade- 
quate" receiver  capable  of  receiving 

uhf  as  well  as  vhf  signals,  as  required 
in  the  law  passed  by  Congress  last 
month. 

The  FCC  asked  EIA  to  correlate  the 

industry's  definition. 
Also  to  be  discussed  is  the  best  esti- 

mate when  set  makers  can  retool  their 

production  facilities  for  all-channel  re- 

  EQUIPMENT  &  ENGINEERING 

Logos  Ltd.  claims  new  color  tv  system 

FORIVIER  WALTER  REED  PROFESSOR  HEADS  D.  C.  FIRIVI 
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INCREASED  COVERAGE 

CLEARER  SOUND 

An  ever  increasing  number  of  profit 

and  quality  minded  broadcasters 
own  Audimax— a  new  concept  in 
automatic  level  control.  Audimax 

provides  greater  coverage,  im- 
proved signal  quality,  operating 

economies,  plus  the  benefits  of 
automation. 

CFRB  CKAC  KBOl 

KCBS  KCMO  KENS 

KFBK  KMOX  KNX 

KNXT  KOIN  KOTA 

KRLD  KTTV  WBBM 

WCAU  WCBS  WCCO 

WCIA  WCLM  WDBO 

WEAN  WEEI  WELM 

WGAN  WdlGA  WHCU 

WHIG  WINQ  WINS 

WINZ  WIP  WJCW 

WJLS  WKBN  WKNE 

WKOK  WKPT  WLEU 

WMAS  WMIL  WNEB 

WNLC  WOMI  WOPA 

WREC  WRNL  WSAU 

WSPA  WTOP... 

...and  many  others 

For  full  details  or  a  demonstration 
write;  Audio  Products  Department 

j^B^^  LABORATORIES STAMFORD.  CONNECTICUT 
A  DIVISION  OF  COLUMBIA  BROADCASTING  SYSTEM.  INC 

ceivers.  The  meeting  will  take  place 

in  EIA"s  engineering  office,  1  1  W.  42nd 
St.,  New  York.  Chairman  will  be  F.  R. 

Lack,  director  of  the  association's  engi- 
neering department. 

Technical  topics... 

Vtr  information  ■  Minnesota  Mining  & 
Manufacturing  Co.  is  publishing  a  quar- 

terly, technically-oriented  bulletin  on 
video  tape  recording  entitled  Video 
Tape  Plaxback,  and  a  free  copy  is  avail- 

able from  Dept.  E2-309,  3M,  2501 
Hudson  Rd,.  St.  Paul  19,  Minn. 

Bogen  name  change  ■  Bogen-Presto 
Div.  of  Lear  Siegler  Inc.,  Paramus, 
N.  J.,  has  changed  its  name  to  Bogen 

Communications  Div.,  that  city.  "Bo- 
gen," '"Challenger,"  "Tresto,"  "Page- 

master"  and  other  established  trade 
names  will  be  retained. 

Electronic  firms  bankrupt  ■  Crosby- 
Telectronics  Corp.  and  a  subsidiary, 
Crosby  Electronics  Inc.,  both  of  Syosett. 
L.  I.,  have  been  declared  bankrupt  by 
U.  S.  District  Judge  Joseph  C.  Savatt 
of  Brooklyn,  N.  Y.  The  proceeding 
has  been  turned  over  to  referee  William 
J.  Rudin  of  Mineola,  to  arrange  for 
distribution  of  assets  among  creditors. 

New  uhf  translator  ■  A  New  York 
manufacturer  announces  a  new  100  w 

uhf  translator.  Model  HTU-100,  claim- 
ing an  entirely  new  concept  featuring 

"unique  push-pull  circuitry  in  the  mixer 
and  output  stage  eleminating  cavities, 
thus  permitting  the  use  of  economical 

tube  types."  The  same  firm  is  offering 
a  12-page  brochure.  Available  from 
Electronics,  Missiles  &  Communications 
Inc.,  262  E.  Third  St.,  Mt.  Vernon. 
N.  Y. 

VOA  transmitters  ■  Gates  Radio  Co., 
Quincy,  111.,  has  shipped  four  50-kw 
transmitters,  a  medium  wave  and  three 
shortwave  units,  to  the  Alpha  Division 
of  Collins  Radio  Co.  for  installation 
in  mobile  station  trailers  to  be  used  by 
the  U.  S.  Information  Agency.  The 
portable  plants  can  be  flown  anywhere 
in  the  world  on  short  notice  to  relay 
Voice  of  America  programs. 

Video  test  gear  ■  First  models  in  a  new 
line  of  Telechrome  transistorized  video 

test  equipment  for  both  color  and  mono- 
chrome have  been  announced  by  Tele- 

met  Co..  Amit^-ville,  N.  Y.  Featuring 
a  new  lightweight,  compact  design,  the 
new  test  equipment  includes  multiburst, 
stairstep  and  sine-squared  pulse-window 
generators  and  are  all  designed  to  fit  the 
standard  19-inch  rack. 

Mach-Tronics  Inc.  has  leased  an  addi- 
tional 6,000  square  feet  of  floor  space 

adjoining  its  present  space  in  Moun- 
tain View,  Calif.,  and  expects  to  have 

its  portable  video  tape  recorder  in  full 

production  by  December,  A  steady 
stream  of  inquiries  from  tv  stations 
regarding  broadcast  use  of  the  low- 
priced  unit  { Broadcasting,  June  4, 
IS)  has  led  the  company  to  consider 
bringing  the  present  MVR-10  up  to  on- 
the-air  quality,  but  no  decision  has 
been  made,  according  to  David  Thomp- 

son, director  of  marketing.  The  MVR- 
10  was  designed  primarily  for  closed 
circuit  use. 

High-power  electronics  ■  Super  Pow- 
er Transmitters/ Systems  is  a  new  cap- 

abilities brochure  available  from  Con- 
tinental Electronics  Mfg.  Co..  P.O.  Box 

17040,  Dallas  17. 

861  video  tape  units 

now  in  U.  S.— RCA 
Television  tape  recorders  in  use  in 

the  United  States  increased  15  to  a 
total  of  861  in  the  nine-month  period 

ended  June  1,  according  to  a  surve)' 
made  by  the  RCA  broadcast  and  com- 

munications products  division,  Camden, 
N.  J.  An  additional  450  U.  S.  recorders 

are  in  use  outside  the  countr\',  the  divi- 
sion reported. 

The  survey  showed  a  steady  increase 
in  recorders  used  by  all  domestic  cate- 

gories, commercial  tv  broadcasting  sta- 
tions leading  with  a  gain  of  49  units  for 

the  period.  Networks  and  educational 
tv  also  increased  their  number  of  re- 
corders. 

The  growth  of  the  market  has  been 
stimulated  by  the  proven  advantages  of 
tv  tape,  particularly  in  commercial 
broadcasting  and  development  of  tran- 

sistorized recorders,  said  E.  F.  Caldwell, 

manager  of  market  research  and  prod- 
uct planning  for  the  division. 

Broadcasters  operate  their  tape  re- 
corders an  average  of  six  hours  daily, 

although  some  stations  use  their  ma- 
chines for  as  many  as  16' 2  hours,  the 

survey  revealed, 

Tv  tape  allows  for  more  efficient  use 
of  manpower  and  studio  facilities  since 
recording  sessions  can  be  scheduled 
within  normal  working  hours,  according 
to  stations  participating  in  the  survey. 
Recording  of  network  news  and  enter- 

tainment programs  for  delayed  broad- 
casts, to  compensate  for  time  zone  dif- 

ferences, also  was  cited  as  an  advantage 
of  tv  tape. 

Detroit  fair  postponed 

Detroit's  International  Sound  Fair, 
scheduled  July  25-29  at  Cobo  Hall, 
was  postponed  indefinitely  and  radio 
programming  and  other  trade  work- 

shops, including  professional  exhibits 

have  been  integrated  into  World's  Fair 
of  Music  &  Sound  to  be  held  Aug.  31- 
Sept.  9  at  McCormick  Place,  Chicago. 
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FATES  &  FORTUNES 

BROADCAST  ADVERTISING 

Mr.  McParland Mr.  Lehman 

Joseph  McParland  and  Robert  H. 
Lehman  elected  vps  of  Kudner  Agency, 
New  York.  Mr.  McParland,  with  agen- 

cy since  1950,  is  executive  on  General 
Telephone  &  Electronics  Corp.  corpo- 

rate account.  Mr.  Lehman,  who  joined 
Kudner  in  1959,  is  executive  on 

GT&E"s  Sylvania  Photolamp  Div.  ac- count. 

William  G.  Johnson,  executive  vp  of 
Street  &  Finney,  New  York,  elected  to 

agency's  board  of  directors.  Donald M.  Gannett  elected  treasurer  and  John 

Byrne  joins  agency  as  manager  of  pro- 
duction department. 

Lester  A.  Weinrott,  former  vp  and 
general  manager  of  Reach,  McClinton 
&  Co.,  Chicago,  joins  North  Adv.,  that 
city,  as  director  of  newly  formed  in- 

dustrial advertising  division.  Mr.  Wein- 
rott in  earlier  years  was  producer  of 

many  Chicago-originated  radio  pro- 
grams for  major  consumer  advertisers. 

Paul  Elliott-Smith 
elected  president  and 
general  manager  of 
Morse  International, 
New  York,  succeed- 

ing Jerome  Patter- 
son, who  becomes 

consultant  to  presi- 
dent of  Vick  Chemi- 

cal Co.  Morse  Inter- 
national handles  advertising  of  Vick 

International  Div.  of  Richardson-Mer- 
rell  Inc. 

Robert  Angelus,  supervisor  on 
Brown  &  Williamson  account  at  Ted 
Bates,  joins  Foote,  Cone  &  Belding, 
New  York,  as  supervisor  on  Lever 
Bros.  Imperial  margerine  account.  Jay 
Cheek,  formerly  with  McCann-Erick- 

son,  joins  FC&B"s  copy  department  as 
copy  group  head  on  Menley  &  James 
account.  Donald  McKechnie,  previous- 

ly with  Erwin  Wasey,  Ruthrautf  & 
Ryan,  named  copy  supervisor  at  FC&B 
on  Trans  World  Airlines  international 
advertising. 

Jim  Switzer  and  Jerry  Rohlfing  join 

BBDO's  Los  Angeles  office  as  copy 
writers  on  agency's  North  American Aviation  account.  Bob  Penninger, 
Virginia  Weigl  and  Yrsa  Grasshoff  to 

agency's  Los  Angeles  media  depart- ment. 

William  B.  Stewart, 

senior  account  super- 
visor at  Doherty,  Clif- 
ford, Steers  &  Shen- 

field.  New  York,  elect- 
ed vp.  Before  joining 

DCSS  earlier  this 

year,  Mr.  Stewart  was 
management  supervi- 

sor at  Compton  Adv. 
Mr.  Stewart 

Eugene  A.  Letourneau,  of  Detroit 
office  of  Geyer,  Morey,  Ballard,  named 
account  executive  on  Rambler  radio-tv 
advertising  and  Rambler  export  sales 
in  account  group  serving  automotive 
division  of  American  Motors  Corp. 
Charles  R.  May,  appointed  to  Rambler 
Dealers  Service  Dept.  as  account  exec- 

utive for  Greater  Detroit  Rambler  Deal- 
ers Assn. 

Frank  P.  Clark,  account  executive 
with  Arthur  MeyerhofT  Assoc.,  Chicago, 
appointed  account  executive  at  Geyer, 
Morey,  Ballard,  that  city. 

Howard  Englander,  formerly  of 
Lennen  &  Newell,  and  Charles 

O'Rourke  of  BBDO,  join  Doyle  Dane 

Mr.  Russell 

Bernbach,  New  York,  as  account  exec- 
utives. Mr.  Englander  is  assigned  to 

American  Airlines  account,  Mr. 
O'Rourke  to  Clairol  Inc. 

Jay  Russell,  for- 
mer advertising  man- 
ager of  Grand  Union 

Co.  and  Chock  Full 
O'  Nuts  coffee  and 

recently  head  of  his 
own  advertising  agen- 

cy in  New  York  City, 

joins  Williams  &  Lon- 
don Adv.,  Newark- 

New  York,  as  radio-tv  director  and  ac- 
count executive.  Mr.  Russell  moved  to 

Grey  Adv.  as  senior  account  executive 
when  Chock  Full  O'  Nuts  account  was 
assigned  there. 

W.  Gray  Davis,  national  sales  coordi- 
nator of  WHK-AM-FM  Cleveland, 

joins  Charles  M.  Schloss  Adv.,  that  city, 
as  account  executive. 

J.  Donald  Cusenbery,  copywriter 
with  Hoefer,  Dieterich  &  Brown,  San 
Francisco,  promoted  to  radio-tv  direc- 

tor. John  K.  DeBonis,  Foster  &  Kleiser, 
San  Francisco,  and  John  Tucci,  Hal 
Stebbins,  Los  Angeles,  join  HD&B  as 
art  directors.  Phil  R.  MacTaggart  joins 
HD&B  as  account  executive  and  Paul 

S.  Lessig  to  San  Francisco  agency's marketing  research  department. 
Robert  E.  Hubert, 

former  member  of  pr 

department  of  Pepsi- 
Cola  Co.,  joins  Col- 

gate -  Palmolive  Co., 
New  York,  as  pr 
manager. 

Joella  Cohen,  pub- 

,,  lie  service  director  of 
Mr.  Hubert  ^HB  Kansas  City, 

joins  Savage-Dow,  Omaha  advertising 
agency,  as  radio-tv  director. 

Duane  Zimmerman,  former  assistant 
radio  and  television  manager  of  BBDO, 

Minneapolis,  named  radio-tv  business 
manager  of  Lawrence  C.  Gumbinner 
Adv.,  New  York. 

Lon  C.  Hill,  former 
senior  writer  on  Ford 
Motor  Co.  account  at 
J.  Walter  Thompson, 

appointed  copy  direc- tor of  Chirurg  & 
Cairns,  New  York. 

Tom  Galanti,  for- 
merly   with  Wilson, 

Haight  &  Welch,  joins 
Wexton  Adv.  Agency,  New  York,  as 
production  manager. 

James  C.  Voors,  radio-tv  director  of 
Bonsib  Inc.,  joins  Martin  &  Robers, 
Fort  Wayne,  Ind.,  advertising  agency, 
as  creative  director. 

Mr.  Hi 
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,Vr.  Les  'e 
Roger  Stoner, 

THE  MEDIA 

Kenneth  Leslie, 
for  past  year  sales 
manager  of  KYA- 
AM-FM  San  Fran- 

cisco, resigns  to  join 
KGO-AM-FM,  that 
cit\%  effective  Aug.  6. 
as  general  sales  man- 

ager, replacing  Del 
Gore,  who  resigned, 

member  of  KYA  sales 
staff  for  past  two  years,  replaces  Mr. 
Leslie  as  sales  manager.  Before  moving 
to  San  Francisco,  Mr.  Leslie  was  gen- 

eral sales  manager  of  '^"N'BF-AM-FM 
Binghamton.  X.  Y.  Mr.  Stoner  is  for- 

mer station  manager  and  sales  man- 
ager of  KTRN  \Mchita  Falls,  Tex. 

Mrs.  Robert  C.  Wolfenden  elected 
president  and  general  manager  of 
Mountain  Empire  Broadcasting  Corp. 

( \^'MEV-AM-FM  Marion,  Va.).  Mrs. 
Wolfenden,  who  sened  as  program  di- 

rector, succeeds  her  late  husband  who 
held  post  since  station  went  on  air  in 
December  1948. 

Mort  Silverman,  managing  director 
of  KMRC  Morgan  City,  La.,  elected 
president,  succeeding  Warren  Fortier. 
Dr.  William  Barletta  .inJ  Mrs,  L.  B.  Lee 

elected  vp-treasurer  and  secretary,  re- 
spectively, 

Mark  Olds,  pro- 
gram director  of 

\\"NEW  -  .AM  -  FM 
New  York,  named 
general  manager  of 

WINS,  that"  city, which  was  recently 

purchased  by  "S^'est- 
inghouse  Broadcast- 

ing Co.  (At  DEAr>- 
LDvE,  Julv  16).  Mr.  Olds  previouslv 
worked  with  WBC  at  KW  Philadel- 

phia as  producer-director.  He  moved 
with  K'i'W  to  Cleveland  in  1955  as 
proaxam  manaaer  and  joined  WNEW  in 
1959. 

Eugene  Alnwick,  former  national 
sales  manager  of  Mutual  Radio  Net- 

work, New  York,  appointed  director  of 
new  Chicago  office  for  E.  S.  Sunmer 
Corp.,  station  representative  firm  serv- 

icing several  Canadian  stations  in  U.  S. 

Sumner"s  Chicago  office  will  be  at  307 
N.  Michigan  Ave. 

Lonnie  Frye,  general  manager  of 
WORG  Orangeburg,  joins  WQIZ  St. 
George,  both  South  Carolina,  as  station 
manager.  Julia  M.  Jones,  former  sec- 
retar}"  and  program  director  of  WORG. 
elected  %-p-secretan.'  of  W'QIZ  Inc. fWQIZ).  J.  T.  Greene  ill  appointed 

WQIZ's  chief  engineer. 
Daniel  Sklar,  former  director  of 

business  and  legal  affairs  of  Ziv-UA, 
Holh"«"Ood.  appointed  director  of  busi- 

ness   affairs    of    CBS-T\'.    that  citv. 

Mr.  Olds 

Moore  to  BNF  committee 

Thomas  W. 
Moore,  vp  in 

charge  of  ABC- T\'  network, 
named  chairman 

of  national  meet- 
ings planning 

committee  of 
Brand  Names mT.  ,!C.,'-=  Foundation. 

Committee  plans  and  coordinates 
series  of  meetings  in  New  York 
attended  by  foundation  member 
manufacturers  of  consumer  goods, 
advertising  agencies  and  media, 
and  leading  U.  S.  and  Canadian 
retail  dealers. 

Aubrey  W.  Groskopf,  assistant  to  Mer- 
ritt  Coleman,  vp  of  business  affairs  in 
Hollywood,  named  to  newly  created 
position  of  director  of  commitments, 
talent  and  properties,  CBS-W  business 
affairs  department. 

Homer   H.  Odom, 

vp  and  general  man- 
ager of  K,\BL  Oak- 

land -  San  Francisco, 

appointed  general 
manager  of  newly 
created  Chicago  sales 
office  of  The  McLen- 
don  Corp.,  licensee 
of  station.  Mr.  Odom. 
general  manager  of  K.ABL  outlet  since 
1959,  wiU  also  sen'e  as  general  sales 
manager  of  WGES  Chicago,  newly  ac- 

quired McLendon  property  f  Broad- 
casting, June  18).  Richard  H.  Wilcox, 

former  vp  and  general  manager  of 
KEEL  (  recently  sold  by  McLendon  to 

permit  ownership  of  ̂ \'GES)  Shreve- 
port,  La.,  joins  K_ABL,  in  similar  capac- 
it}\  replacing  Mr.  Odom. 

Bob  Best,  former  radio-tv  director  of 

^\'ashington  Senators  baseball  club,  ap- 
pointed station  manager,  national  sales 

manager  and  sports  director  of  WABW 
Annapolis.  Md. 

Bernie  Whitaker, 

national  sales  manag- 
er of  WRAL-T\'  Ra- 

leigh. N.  C,  promoted 

to  general  sales  man- 
ager. William  R.  Mur- 
ray joins  station 

as  local  sales  manag- 
er. Del  Carty,  with Wn.iaKer  Raleigh  tv  outlet  for 

five  years,  continues  as  regional  sales 

manager,  with  expanded  territop.'. 
Carolyn  J.  Metheny  named  national 

sales  manager  of  \\'GK\'  (formerlv WHMS)  Charleston.  W.  Va.  Jerry 
Stock  and  Jerry  Miller  appointed  pro- 

duction manager  and  music  director, 
respectively. 

W'T.  Odom 

James  P.  Mitchler,  formerlv  with 
Flint  sales  office  of  WNEM-TV  Sagi- 

naw-Bay Ciiy-Flint,  Mich.,  promoted  to 
station  s  advertising  and  merchandising 
manager. 

B.  J.  (Bob)  Rodgers  III,  senior  ac- 
count executi\e  of  W  HIH  Portsmouth, 

Va.,  promoted  to  sales  manager. 

Douglas  Streff  named  assistant  day- 
time sales  manager  of  ABC-T\^  Central Di\"..  Chicago. 

Rodger  Bubeck,  commercial  service 
manager  in  broadcast  production  de- 

partment of  Leo  Burnett  Co.,  Chicago, 
joins  KOB-TV  Albuquerque,  N.  M.,  as 
sales  service  director. 

Dave  Button 

named  general  man- 
ager-sales manager  of 

^_^=^  i  KMOP  Tucson, ".Ariz.. 
flF^v^^  1^  replacing  Kenneth 

Ferguson,  \-p-general 
manager,  who  re- 

signed July  16  to move  to  Yuma,  Ariz., 
where  he  plans  to 

purchase  KOFA,  subject  to  FCC  ap- 
proval. Mr.  Button,  former  manager 

and  owner  of  KMIN  Grants.  N.  M.. 
joined  KMOP  year  ago.  Lou  Gate, 

formerly  with  KGL^^-T\'  Tucson,  joins 
KMOP's  sales  staff.  George  Richey 

and  George  Solberg  appointed  KMOP's program  director  and  chief  engineer, 
respectively. 

Mr.  Button 

COMBINE  TO  MAKE 

KPOL 
LOS  ANGELES 

A  BETTER  BUY  THAN  EVER! 

New  Power,  50,000  Watts  for  KPOL 
AM  1540  and  100,000  Watts  for  FM 
93.9  is  ringing  the  cash  register 
louder  than  ever  for  KPOL  advertis- 

ing. Phone  WEbster  8-2345  for  facts. 
REPRESENTED  BY  PAUL  H.  RAYMER  CO. 
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Mr.  Frost 

Edward  R.  Theobald,  member  of 

media  department  of  D'Arcy  Adv., 
joins  Chicago  office  of  Harrington, 
Righter  &  Parsons  as  tv  account  exec- 
utive. 

Donald  W.  Frost, 
salesman  with  Peters, 
Griifin,  Woodward, 
station  representa- 

tives, since  1953, 
named  sales  manager 
of  WIND  Chicago, 
effective  today  (July 

30),  succeeding  Ben- 
nett 0.  Scott,  who 

resigned.  Prior  to  joining  PGW,  Mr. 
Frost  was  time  salesman  for  Weed  & 

Co.,  and  earlier,  salesman  with  WCAU- 
TV  Philadelphia.  Mr.  Scott,  who  joined 
WIND  18  years  ago,  had  served  suc- 

cessively as  sales  representative,  local 
sales  manager  and  for  past  four  years 
as  sales  manager. 

Harry  J.  Durando,  account  executive 
at  George  P.  Hollingbery  Co.,  joins 
H-R  Radio,  New  York,  as  account  ex- 
ecutive. 

Ed  Sullivan,  radio-tv  personality, 
joins  board  of  advisors  of  Bedside  Net- 

work of  Veterans  Hospital  Radio  & 
Television  Guild.  John  C.  Moler,  pres- 

ident and  general  manager  of  WHN 
New  York,  and  Don  B.  Curran,  presi- 

dent of  Broadcasters  Promotion  Assn. 
and  director  of  advertising  and  publicity 
for  ABC  owned  and  operated  stations, 

elected  to  organization's  board  of  direc- tors. 

James  A.  Yergin, 
assistant  research  di- 

rector of  Westing- 
house  Broadcasting 
Co.,  New  York,  pro- 

moted to  research  di- 
rector, replacing  Mel- 

vin  A.  Goldberg,  who 
resigned  to  join  NAB, 
Washington,  as  vp 

and  director  of  research.  Prior  to  join- 
ing WBC  in  present  capacity  in  1959, 

Mr.  Yergin  was  director  of  research, 
promotion  and  advertising  for  WOR- 
AM-FM-TV  New  York. 

Mr.  Yergin 

RCA  chairman  hospitalized 

Brig.  Gen. 
David  Sarnoff, 
RCA  board 
chairman,  was 
reported  in  good 

condition  Thurs- 
day at  New 

York's  Roose- 
velt Hospital, 

following  an  op- 
eration for  removal  of  gallstones. 

Gen.  SarnolT,  71,  entered  the  hos- 
pital Wednesday  morning  and  the 

surgery  was  performed  that  eve- ning. 

Gen.  Sarnoff 

Elmer  F.  Willrich,  general  manager 
of  WBBR-AM-FM  East  St.  Louis,  111., 
joins  WIL-AM-FM  St.  Louis,  Mo.,  as 
account  executive. 

Tom  Re  illy,  formerly  with  sales  de- 
partment of  Milwaukee  Sentinel,  joins 

WITI-TV,  that  city,  as  account  execu- 
tive. 

Richard  D.  Heffner, 

general  manager  of 
WNDT  (TV)  New- 

ark, N.  J.,  elected  vp 
and  general  manager 
of  Educational  Broad- 

casting Corp.,  New 
York,  licensee  of  etv 
station.  Kershaw 
Burbank,  director  of 

development,  elected  EBC  secretary 
and  G.  Edward  Hamilton,  director  of 

engineering  for  WNDT,  named  assist- 
ant general  manager. 

Irving  Kagan,  classified  advertising 
manager  of  New  York  Post,  joins 
WMCA  New  York  as  account  execu- 
tive. 

Albin  R.  Hillstrom  appointed  direc- 
tor of  engineering  for  Arizona  Broad- 

casting Network  (KOOL-AM-FM-TV 
Phoenix  and  KOLD-AM-TV  Tucson). 

Jack  Gilbert,  formerly  with  Crowell- 
Collier  Broadcasting  Corp.,  joins  At- 

Mr.  Heffner 

ore tlui>n  a  decade  o(  donilmclive  Service 

to  J3roadcaslerS  and  ike  ̂roadcasttn^  ̂ ndudtrif 

HOWARD  E.  STARK 

Broker$—Con$uUants 

so  EAST  SfTH  STKEET NEW  YORK.  N.  V. ELDOKADO  5-0405 

lass  Broadcasting  Co.  as  operations  and 

programming  director  of  KKHI-AM- FM  San  Francisco. 

Phillip  Beigel,  assistant  program 
manager  of  WJW-TV  Cleveland,  joins 
WNDT  (TV)  Newark,  N.  J.,  effective 

Aug.  1,  as  producer  of  in-school  tv 
service.  WNDT  is  licensed  to  Educa- 

tional Broadcasters  Corp.,  New  York. 
Milt  Frankie,  member  of  production  de- 

partment of  KGO-TV  San  Francisco, 
resigns  to  join  WJW,  replacing  Mr. 
Beigel. 

Merrill  Brockway,  producer,  director 
and  writer  at  WCAU-TV  Philadelphia, 
named  staff  director  at  WCBS-TV  New 
York. 

Frank  Stewart,  for- 
mer station  manager 

of  KPRC  Houston, 
Tex.,  named  general 

manager  of  KTRH- AM-FM,  that  city. 
Mr.  Stewart  joined 
KTRH  staff  last 
March. 

r.  Stewart 
Steve  Allen,  tv  per- 

sonality, Hollywood,  and  Dr.  Samuel 
B.  Gould,  president  of  Educational 
Broadcasting  Corp.,  licensee  of  WNDT 
(TV)  Newark-New  York,  appointed  to 
national  steering  committee  for  Na- 

tional Library  Week  of  1963  by  Don- 
ald L.  McGannon,  chairman  of  com- 

mittee and  president  of  Westinghouse 
Broadcasting  Co. 

Alvin  L.  Hollander  Jr.,  head  of  his 
own  talent  representative  firm,  The 
Hollander  Agency,  and  former  pro- 

gram manager  of  WABC-TV  New 
York,  appointed  program  manager  of 
WCAU-TV  Philadelphia. 

Gary  Ferlisi,  assistant  to  president  of 
KSBW-TV  Salinas,  Calif.,  joins  Tele- 

vision Affiliates  Corp.,  New  York,  as 
manager  of  newly  created  station  rela- 

tions department.  Mr.  Ferlisi  will  also 
assist  in  overall  development  of  TAC 

operations. 
Roger  0.  Nelson 

appointed  sales  repre- 
sentative for  new  De- 

troit sales  and  sales 
service  office  of 
WJRT  (TV)  Flint, 

Mich.  New  office,  lo- 

cated in  Detroit's 
Fisher  Bldg.,  will  serv- 

ice that  city's  adver- tisers and  advertising  agencies. 

Hermina  (Lu)  Lukacsy,  for  past  year 
business  manager  of  KWKW  Pasadena, 
Calif.,  joins  KMEX-TV  Los  Angeles,  in 
similar  capacity.  KMEX,  all-Spanish- 
language  station,  has  expected  target 
date  of  September. 

William  Paine,  news  director  of 
WCKR-AM-FM  Miami,  joins  news  de- 

partment of  WIP-AM-FM  Philadelphia. 
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Jim  Morrison  joins  news  staff  of 
WBTV  (TV)  Charlotte,  N.  C. 

Don  Allen,  formerly  with  WFMJ-TV 
Youngstown,  Ohio,  joins  news  staff  of 
WTOP-AM-FM  Washington. 

Dick  French  named  production  man- 
ager of  WSPD-AM-FM  Toledo,  Ohio. 

Thomas  E.  Even,  formerly  with 
WTOL-TV  Toledo,  Ohio,  joins  WSAV- 
TV  Savannah,  Ga.,  as  program  produc- 

tion manager. 

B.  G.  Morrison,  news  director  of 
WGCD  Chester,  S.  C,  appointed  news 
and  public  affairs  director  of  WPEO 
Peoria,  111. 

Ed  Fleming,  formerly  with  KABC- 
AM-FM-TV  Los  Angeles,  joins  WTVJ 
(TV)  Miami,  Fla.,  as  reporter  on  11 

O'clock  News  Sunday-Friday  nights. 
Pete  Williams,  sports  director  of 

WMFD  Wilmington,  joins  WWNC 
Asheville,  both  North  Carolina,  in 
similar  capacity. 

Mike  McCormick, 
former  local-regional 
sales  manager  and  as- 

sistant general  manag- 
er of  WHAS  -  TV 

Louisville,  Ky.,  ap- 
pointed sales  manager 

of     KPLR  -  TV  St. 
Louis. 

Mr.  McCormick 
Bob    Fuller  joins 

WJAB  Westbrook,  Me.,  as  announcer. 

Dick  Munro,  WBRX  Berwick,  Pa., 
and  Bill  Brenneman,  WMOA  Marietta, 
Ohio,  join  WTAP  Parkersburg,  W.  Va., 
as  air  personalities. 

Earl    R.  Bechtel, 
account  executive 
with  WTVN  (TV) 
Columbus,  Ohio,  since 

joining  station  three 
years  ago,  promoted 
to  local  sales  man- 

ager. 
Morris  W.  Butler, 

member  of  news  staff 

of  WLWC  (TV)  Columbus,  Ohio,  ap- 
pointed special  broadcast  service  direc- 

tor, responsible  for  station's  public  af- 
fairs programming.  He  replaces  Bud 

Gill  is,  who  resigned  to  become  execu- 
tive secretary  of  Ohio  Educational  Tv 

Network  Commission. 

Jimmie  Logston,  formerly  with 
WHAS-TV  Louisville,  Ky.,  joins 
WCKY  Cincinnati  as  air  personality. 

Gerry  Wheeler,  head  of  his  own  St. 
Louis  production  company,  Gerry 
Wheeler  &  Assoc.,  joins  WJZ-TV  Balti- 

more to  do  ten  children's  shows  weekly 
beginning  today  (July  30). 

Shirley  Rasmus,  formerly  with 
Arndt,  Preston,  Chapin,  Lamb  &  Keen, 
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Mr.  Bechtel 

Philadelphia  advertising  agency,  joins 
WRCV,  that  city,  as  assistant  promo- 

tion manager. 

Charles  H.  Cash  Jr.,  director  of  pro- 
motion and  publicity  for  KTVI  (TV) 

St.  Louis,  joins  WSB-TV  Atlanta,  in 
similar  capacity. 

Mr.  Hodgkins Mr.  Van  Amburgh 

Roger  W.  Hodgkins,  chief  engineer 
of  WGAN-AM-TV  Portland,  Me., 
named  director  of  engineering  for  Guy 
Gannett  Broadcasting  Services,  licensee 
of  stations.  Henry  Van  Amburgh,  chief 

engineer  of  WPRO-AM-FM  Provi- 
dence, R.  L,  appointed  chief  engineer 

of  WGAN-AM-TV. 

Bob  Stewart,  assistant  publicity  di- 
rector of  Colorado  Hospital  Assn.,  joins 

KLZ  Denver  as  promotion  and  publicity 
manager. 

PROGRAMMING 

Mr.  Pearson Mr.  Klein 

Irving  Klein,  member  of  advertising 
department  of  Screen  Gems,  elected 
president  of  Donall  &  Harman,  New 
York,  house  advertising  agency  for  In- 

dependent Television  Corp.,  that  city. 

John  E.  Pearson,  director  of  ITC's 
international  sales,  elected  vp  in  charge 
of  international  sales. 

Thomas  A.  Cronin, 

vp  of  Wells  Televi- 
sion, elected  execu- 

tive vp  of  Sterling  In- 
formation Services 

Ltd.,  New  York.  He 
will  be  in  charge  of 

Teleguide,  Sterling's closed-circuit  tv  net- 
work for  New  York 

City  hotels. 
Alan  Waite,  formerly  with  Warner 

Bros.  Records  as  west  coast  promotion 
manager  and  recently  head  of  his  own 
publicity  firm,  appointed  general  rnan- 
ager  of  Archer  Productions.  Holly- 

wood. He  replaces  Harry  O'Connor, 
who  resigned.  In  addition  to  commer- 

cial production  and  radio  identification. 
Mr.  Waite  will  function  in  creation  and 
development  of  I.D.  material  for  tv. 

Mr.  Cronin 

Sen.  Magnuson 

Dan  Nathan,  former  associate  pro- 
ducer to  Harry  Ackerman  on  Leave  It 

To  Beaver  tv  series  and  editor  of  such 

20th  Century-Fox  productions  as  Ad- 
ventures In  Paradise,  Follow  The  Sun 

and  Hong  Kong,  appointed  film  super- 
visor in  charge  of  technical  staff  of 

Jack  Douglas  Organizations.  Initially, 
Mr.  Nathan  will  supervise  Across  the 
Seven  Seas,  color  tv  series  released  in 
association  with  Bing  Crosby  Produc- 
tions. 

Earl  Haley  appointed  director  of  fea- 
ture film  and  dubbing  departments  of 

Television  City  Arizona.  New  opera- 
tion, which  will  produce  theatrical  and 

tv  films,  will  be  built  in  Phoenix  this 
year  by  Hollywood  group  headed  by 
Ben  Pivar  and  David  I.  Pincus. 

GOVERNMENT 

Sen.    Warren  G. 
Magnuson  (D- 
Wash.),  chairman  of 
Senate  Commerce 
Committee,  named  by 
Joint  Chiefs  of  Staff 

to  receive  annual  Na- 
tional Transportation 

Award  of  National 

Defense  Transporta- 
tion Assn.  Award,  which  will  be  pre- 

sented at  association's  17th  transporta- 
tion and  logistics  forum  in  San  Fran- 
cisco Oct.  28-31,  cites  Sen.  Magnuson 

as  being  "particularly  active  and  effec- 
tive" in  field  of  transportation  legisla- 

tion. 

INTERNATIONAL 

James  P.  Gilmore,  controller  of  op- 
erations and  vp  of  engineering  and  op- 

erations of  Canadian  Broadcasting 
Corp.,  Ottawa,  named  vp  in  charge  of 
personnel  and  operations.  William  G. 
Richardson,  in  charge  of  engineering 
of  CBC-TV,  promoted  to  director  of 
engineering  and  technical  operations. 

Robin  D.  Morton,  formerly  with 
Scottish  Television  Ltd.,  London,  named 
manager  of  London  office  of  Telefis 
Eireann,  Irish  tv  network. 

Ian  Sutherland,  formerly  with  Ben- 
ton &  Bowles  and  McCann-Erickson, 

London,  England,  joins  Cockfield, 
Brown  &  Co.  Ltd.,  Toronto,  as  radio-tv 

producer. Dennis  Scuse,  chief  tv  assistant  for 
British  Broadcasting  Corp.,  named  U.  S. 
representative  of  BBC.  He  succeeds 
Derek  Russell,  who  was  named  Canad- 

ian representative.  David  Williams 

named  engineer  in  charge  of  BBC's New  York  office,  succeeding  Steve 
Toby,  who  retired. 

Peter  MacFarlane,  for  past  two  years 

executive  producer  in  Sydney.  Austra- 
lia, of  MCA's  hour-long  Revue  show, 
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appointed  executive  producer  with 
CTV  Television  Network  Ltd.,  Toronto. 

Michael  Glynn  appointed  production 
executive  of  Wales  (West  and  North) 
Television  Ltd.,  newest  member  of 

Britain's  commercial  network  which 
starts  operations  in  September. 

Ian  Grant,  operations  manager  of 
Canadian  Broadcaster,  Toronto,  joins 
tv  sales  promotion  department  of  All- 
Canada  Radio  &  Television  Ltd.,  that 
city. 

Jacques  Filteau,  program  director 
of  CFCM-TV  Quebec  City,  Que.,  elect- 

ed president  of  Eastern  Quebec  Re- 
gional Drama  Festival. 

Doug  Burrows  appointed  news  di- 
rector of  CKGM  Montreal.  Bob  Gil- 

lis,  formerly  with  CFCF-TV  Montreal, 
to  CKGM  as  air  personality. 

EQUIPMENT  &  ENGINEERING 

Matthew  D.  Burns, 
senior  vp  of  Sylvania 
Electric  Products, 
Emporium,  Pa.,  re- 

tires Aug.  1.  Mr. 
Burns  joined  Sylvania 
in  1921  as  industrial 
engineer.  He  was 
elected  senior  vp  in 
1958  and  since  1961 
has  assisted  Sylvania  President  Gene 
K.  Beare  in  corporate  and  interdivi- 
sional  activities. 

Henry  Mutz,  co-founder  and  direc- 
tor of  engineering  of  Astron  Corp. 

(capacitors  and  radio  noise  filters), 
East  Newark,  N.  J.,  joins  Film  Capaci- 

tors Inc.,  New  York,  as  chief  engineer, 

directing  electronics  firm's  research  and 
development  program. 

William  A.  Gould,  district  sales  man- 
ager for  Hughes  Aircraft  Co.,  joins  Na- 

tional Transistor,  division  of  National 
Computer  Products,  Lawrence,  Mass., 
as  district  sales  manager  for  New  Eng- 

land.   Mr.  Gould  assumes  duties  re- 

Mr.  Burns 

cently  vacated  by  George  Mozek  who 
was  promoted  to  chief  application  en- 

gineer for  Lawrence  firm. 

William  A.  Harrison,  controller  and 
assistant  secretary  of  Allied  Radio 
Corp.,  Chicago,  assumes  added  duties 
of  treasurer,  replacing  Arthur  Davis, 
executive  vp  and  director  of  company, 
who  will  devote  full  time  to  other  man- 

agerial responsibilities.  Prior  to  joining 
Allied  in  May  1961,  Mr.  Harrison  was 
with  Philco  Corp.  for  20  years. 

ALLIED  FIELDS 

Earl  J.  Lasworth  named  director  of 
sales  for  client  services  department  of 
Associated  Market  Research,  Dallas. 
Mr.  Lasworth,  former  account  super- 

visor with  Calkins  &  Holden  in  New 
York  and  Chicago,  joined  Associated 
in  1961  as  account  executive. 

Nicholas  N.  Kittrie,  former  minority 
counsel  with  Senate  antitrust  subcom- 

mittee, joins  Washington  communica- 
tions law  firm  of  Wilner,  Bergson, 

Scheiner  &  Lessenco. 

R.  Russell  Porter,  associate  director 
of  U.  of  Denver  School  of  Communi- 

cation Arts  and  chairman  of  radio-tv 

department,  granted  two-year  leave  of 
absence  to  devote  full  time  to  assign- 

ment as  executive  director  of  D.  U. 
Centennial  observation.  Noel  Jordan, 
associate  professor  of  radio-tv,  will 
serve  as  department's  acting  chairman 
during  Mr.  Porter's  absence.  Geoffrey 
Kucera,  former  Czechoslovakian  jour- 

nalist and  recently  with  WJIM-AM- 
FM-TV  Lansing,  Mich.,  joins  U.  of 
Denver  as  assistant  professor  of  radio- tv. 

Professor  Herbert  A.  Seltz,  program 
supervisor  of  Indiana  U.  Radio  &  Tv 
Services,  Bloomington,  granted  leave  of 
absence,  effective  Aug.  1,  to  study 
European  tv  music  production.  Jack 
Sheehan,  head  producer,  will  serve  as 

acting  program  supervisor  during  Pro- 
fessor Seltz's  absence. 
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DEATHS 

Harold  T.  Graves,  45,  vp  of  Ben 
Sackheim  Inc.,  New  York  advertising 
agency,  died  July  19  of  heart  attack  in 
Roosevelt  Hospital.  Mr.  Graves  joined 
Sackheim  in  1956  and  was  elected  vp 
in  1959. 

Lloyd  G.  White- 
brook,  43,  radio-tv 
advisor  to  numerous 

Democratic  candi- 
dates, died  July  21  in 

Washington  after  sur- 

gery for  internal  hem- orrhage at  George 

Washington  U.  Hos- 
pital. Head  of  Com- munications Research  Advisory  Corp., 

New  York,  Mr.  Whitebrook  was  in 

Washington  to  attend  Democratic  cam- 
paign conference  for  congressional  can- 

didates when  taken  ill.  He  was  former 
vp  of  several  advertising  agencies:  Ben 
Sackheim  Inc.,  Kastor,  Farrell,  Ches- 
ley  &  Clifford,  and  Joseph  Katz  Co., 
all  New  York. 

Thomas  S.  Sullivan,  37,  associate  of 
Washington  communications  law  firm 
of  Dow,  Lohnes  &  Albertson  and  for- 

mer employe  of  Securities  Exchange 

Commission,  died  July  25  of  self-in- 
flicted bullet  wound  he  accidentally  re- 
ceived, according  to  police  authorities, 

while  cleaning  .32  caliber  pistol  in  his 
Fairfax,  Va.,  home. 

Dr.  Adolph  Henry  Rosenthal,  56, 
physicist  and  electronics  engineer,  died 
July  23  at  his  home  in  Forest  Hills, 
N.  Y.  Holder  of  more  than  50  foreign 
and  U.  S.  patents  in  tv  and  microwave 
communication,  Dr.  Rosenthal  most  re- 

cently was  scientific  advisor  to  presi- 
dent of  Kollsman  Instrument  Corp., 

Elmhurst,  Queens,  N.  Y.  His  inven- 
tion and  development  of  dark  trace 

cathode  ray  tube  was  basis  for  Skiatron 
subscriber  tv  system.  Born  in  Frank- 

furt, Germany,  he  came  to  U.  S.  in 
1936. 

Pierre  Andre,  62,  announcer  at  WGN 

Chicago  and  pioneer  of  broadcast  in- 
dustry, died  July  21  in  Evanston,  111., 

hospital  after  long  illness.  Mr.  Andre's 
career  began  in  1920's  at  WEBC  Du- luth,  Minn.  He  later  joined  KSTP  St. 
Paul-Minneapolis  and  moved  to  WGN 
in  1930  assigned  to  Harold  Teen  Show, 
early  radio  serial  adaptation  of  Chicago 
Tribune  comics.  Later  he  announced 
Little  Orphan  Annie,  Helen  Trent, 
Betty  and  Bob  and  other  shows.  He  is 
survived  by  wife  Gertrude  and  son 

David,  who  is  on  WGN's  news  staff. 
Lester  Damon,  53,  veteran  actor  who 

played  soap  opera  roles  on  radio  and 
tv  for  more  than  20  years  beginning 

in  Chicago  in  1936,  died  of  heart  ail- 
ment July  21  at  UCLA  Medical  Center 

in  Los  Angeles. 
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Women's  group,  NAB 
set  up  service  plan 

A  joint  program  has  been  set  up  by 

the  General  Federation  of  Women's 
Clubs  and  NAB  intended  to  explain 
to  S  million  clubwomen  how  radio  and 
tv  ser\e  America  and  to  become  a 
gauge  of  public  reaction  to  broadcast 
services. 

NAB  President  LeRoy  Collins  said 
N.AB  soon  will  publish  a  speakers  bu- 

reau director.'  that  will  be  distributed 
by  the  federation.  The  director}'  will 
list  16,000  women's  clubs  in  the  50  state 
federations  and  400  top  radio  and  r.' 
executives  who  are  available  to  talk 
before  local,  state  and  regional  groups. 

Gov.  Collins  said  the  project,  set  up 
by  John  M.  Couric,  public  relations 
manager,  is  the  most  ambitious  so  far 
undertaken  by  NAB  in  its  new  pro- 

gram of  organizational  services. 
Mrs.  Dexter  O.  Arnold,  federation 

president,  said  the  new  cooperative  ven- 

ture "should  bring  new  understanding between  NAB  members  and  the  federa- 

tion." 

Drumbeats... 

Teen  treat  »  \\TRF-T\'  \\heeling. 
W.  Va.,  working  with  Pepsi  Dance  Party 
sponsor  Joe  Ovies,  the  Pepsi  distributor, 
and  local  businessmen,  each  week  offers 

12  teenage  guests  dinner,  theater  tick- 
ets, and  free  phonograph  records.  The 

dozen  youngsters  are  selected  on  the 
basis  of  popularity,  deportment,  and 
scholastic  achievement.  The  station 
says  Pepsi  sales  have  risen  an  average 
of  17^  each  of  the  five  years  the  pro- 

gram's been  sponsored  by  the  bottler. 

Jumbo  mailers  «  WLOF-T\'  Orlando. 
Fla.,  is  mailing  sets  of  five  oversize, 
two-color  mailers  to  1,500  local  and 
regional  advertisers  and  agencies,  stres- 

sing various  station  offerings:  "News." 
"Sports."  "Talent''  and  "Specials."  Spe- 

cial rate  information  is  provided  on  the 
reverse  side. 

'Dairy  Go-Round'  ■  WCAU  Philadelphia 
will  launch  another  promotion  to  in- 

crease the  use  of  dairy  products  m  the 

Delaware  \'alley  when  it  conducts 
"Dain,-  Go-Round''  Aug.  12-19.  The station  will  devote  two  minutes  of  each 
hour.  24  hours  a  day,  to  the  promotion. 
WCAU  win  offer  a  free  meal  to  listeners 

on  the  station's  grounds  Aug.  15  to 
climax  the  "Round."  Farm  director 
Hugh  Ferguson  initiated  a  similar  pro- 

motion for  eggs  last  summer,  "Eggs 
'Round  the  Clock.'' 

Paradise  found  ■  WSVA-AM-FM-TV 

Harrisonburg.  Va..  sent  more  than  "00 
copies  of  "Timebuyer's  Paradise''  to 

j   WBTV  goes  west 

Midwest  agency  people  turned 
out  July  17  in  Chicago  for  a  stand-  1 
ing-room-only    performance    by  I 

I    .Arthur  Smith  and  His  Cracker- 
i  jacks  —  occasionally  interrupted 

for  "commercials''  in  behalf  of 
\\BT\'   (T\')   Charlotte,  N.  C. 

j    Welcoming  Mary  Lou  Ruxton. i     timebuyer  at  Leo  Burnett  Co..  are 

Wallace  J.  Jorgenson  (11.  WBT\' managing  director,  and  Lament  \ 
Thompson,  Chicago  vice  presi- 

dent  of   Television  Advertising 
Representatives  Inc.   Because  of 
audience  reaction  to  the  Chicago  i 

"experiment."  the  Smith  group.  , 
featured  weekdays  at  7-8  a.m.  on 
WBT\''s  Carolina  Calling,  may  do 
similar  shows  in  other  kev  markets 

to  "sell"  \\BT\\  '  I 

agency  executives,  inviting  them  to 

spend  their  vacation  in  "WS\'A  Land 
(the  Shenandoah  VaUey).''  Packet  in- cludes maps,  resort  brochures,  station 
rates  and  market  information. 

Hog  call  «  KLAC-AM-FM  Los  Angeles 
is  offering  weekly  prizes  on  Dick  Wliit- 
tington's  afternoon  disc  jockey  program 
to  the  best  hog  callers  who  telephone 
the  station  and  demonstrate  their  skill 
on  the  air.  Mr.  WTiittington,  who  says 
he  once  earned  his  Hvmg  milking  cows 
in  Teaneck.  N.  J..  stipulates  that  pro- 

fessional callers  are  not  eligible. 

Essay  honor  ■  WNAC-T\'  Boston  and 
the  N'olkswagen  dealers  of  Massachu- 

setts have  awarded  a  $1,000  scholar- 
ship to  Jane  Rotman.  17,  of  Beknont. 

for  her  essay  on  the  life  of  Helen  Kel- 
ler, judged  the  best  of  those  submitted 

by  high  school  juniors  and  seniors  on 

the  subject.  "In  What  Ways  Did  This 
Man  or  Woman  Influence  Our  So- 

cier.'?"  based  on  \\'NAC-'T\"s  Perspec- live  in  Greatness  series. 

Pet  clinic  ■  Public  demand  has  induced 

WIND  Chicago  to  schedule  a  repeat 

this  September  of  its  "pet  clinic."  For three  hours  on  the  special  day  listeners 
phoned  WIND  to  ask  a  panel  of  expert 
veterinarians  about  the  ailments  or 
problems  of  their  pet  animals.  It  was 
not  broadcast. 

Recruiting  ■  The  popularity  of  a  jour- 

nalism teachers'  clinic  sponsored  this 
spring  by  WKRS  \\'aukegan,  111.,  has 
prompted  the  station  to  plan  a  repeat 

for  students  this  fall.  "The  series  of 
weekly  workshop  sessions  helps  solve 
the  newsman  recruiting  problems, 
WKRS  feels. 

Chicago  sound  ■  Agency  timebuyers 
in  New  York,  Detroit,  St.  Louis,  Cin- 

cinnati and  Minneapolis-St.  Paul  for 
the  next  two  months,  as  they  travel  to 
and  from  work,  wUl  become  aware  that 

"Chicago  sounds  marvelous  on  WGN 
Radio  720."'  WGN  Chicago  is  remind- 

ing them  of  the  point  with  24-sheet 
billboards  in  those  markets  just  as  it  is 
doing  for  timebuyers  and  listeners  too 
in  its  own  h0metown.  A  total  of  300 
billboards  are  being  used.  Agency  for 

^^"GN  is  Foote,  Cone  &  Belding,  Chi- cago. 

Storer  special  ■  To  bring  Los  Angeles 
radio-tv  editors  into  the  spirit  of  the 
35th  anniversar}-  of  Storer  Broadcast- 

ing Co.,  Storer's  KGBS  Los  Angeles 
purchased  a  S2  win  ticket  for  each 
editor  on  a  horse  in  the  fifth  race  at 
HoUwood  Park  on  a  Thursday,  de- 

signated as  the  "Storer  Broadcasting 

Co.  35th  Anniversary  Special.'' 
WOW'S  Wiseman  back  ■  When  WOW 
Omaha  Sales  Manager  BLU  Wiseman 
returned  to  work  after  five  months 
convalescence  (after  a  fall  on  the  ice 

last  winter),  he  found  the  station's 
sales  staff  wearing  WOW  pocket  hand- 

kerchiefs. He's  worn  them  for  years 
because  his  full  name  is  William  Orrin 
Wiseman.  The  linen  rated  a  good 
response  from  clients,  says  WCW,  so 
the  handkerchiefs  are  now  standard 

equipment. 

WROC  salvage  promotion 

Jim  Schoonover.  station  manager  at 

WTIOC  Rochester.  N.  Y.,  dumped"!. 500 milk  cartons  into  Lake  Ontario  early 
one  morning,  but  instead  of  being  cited 
for  littering,  incident  brought  out  thou- 

sands of  area  residents  to  the  beaches 
searching  for  the  bobbing  containers. 

The  station  was  promoting  the  Cine- 
rama film  "Windjammer."  and  an- 

nounced the  milk  cartons  contained  cer- 
tificates which  could  be  redeemed  for 

transistor  radios,  phonograph  albums, 

movie  passes  and  dair\-  products. 

The  promotion  included  "anti-litter"' 
warnings. 

BROADCASTING,  July  30,  1962 65 



 INTERNATIONAL  

House  of  Lords  approves  White  Paper 

LEADER  HAILSHAM  WARNS  COMMERCIAL  TV  TO  CUT  PROFITS-OR  ELSE 

The  United  Kingdom's  House  of 
Lords  has  unanimously  approved  the 

government's  White  Paper  [Interna- 
tional, July  16]  ensuing  from  the 

Pilkington  Report  on  broadcasting  after 
a  two-day  debate. 

The  commercial  tv  companies  were 

warned  to  cut  their  profits  or  "the  days 
of  their  empire  may  be  numbered"  by 
Viscount  Hailsham,  lord  president  of 
the  council  and  leader  of  the  House  of 
Lords,  who  spoke  for  the  government 
in  opening  the  first  debate  in  Parlia- 

ment since  the  Pilkington  Report  was 
published. 

He  said  the  time  has  come  to  skip 
superficial  generalities  about  paternal- 

ism, commercialism,  monopoly  and  free 
enterprise  and  return  to  a  broadcasting 
policy  based  on  technical  necessity  and 

practical  politics.  He  said  it  is  "un- 
dignified and  out  of  place"  for  some 

newspapers  and  businessmen  to  re- 

spond to  the  report  with  "shrill  cries 
of  almost  hysterical  lamentation  and 

rage."  He  implied  they  may  be  so 
reacting  because  of  vested  interests. 

Commercial  interests  should  be  re- 
strained from  dictating  the  future 

policy  of  commercial  broadcasting,  al- 
though it  shouldn't  be  assumed  such 

interests  are  bad  simply  because  they 
are  commercial  and  sometimes  become 
hysterical  when  criticized,  he  said. 

Underestimated  ■  Viscount  Hailsham 
suggested  the  Pilkington  Committee 
underestimated  the  popularity  of  com- 

mercial network  programs.  The  "genu- 
ine serious  popular  unease"  reflected 

in  the  report  shouldn't  be  dismissed,  he 
said.  People  who  view  do  so  with 
varying  degrees  of  enthusiasm  and 
therefore  what  they  tune  in  is  not  neces- 

sarily a  conclusive  guide  to  program 
popularity,  he  said. 

Although  he  didn't  think  a  fourth 
network  should  be  given  to  the  British 
Broadcasting  Corp.,  neither  did  he  feel 
it  should  be  carved  up  by  the  commer- 

cial operators. 
Other  remarks  during  the  debate: 
Lord  Morrison  of  Lambeth,  a  Labor 

peer,  opposed  a  second  commercial 
network  and  said  program  quality  is 
lowered  because  advertising  seeks  a 
maximum  number  of  viewers. 

Dr.  Wilson,  the  Bishop  of  Chichester, 
thought  the  commercial  network  han- 

dles big  events  with  more  freshness, 
independence  and  originality  than  the 
BBC. 

The  Earl  of  Derby,  a  shareholder  in 
a  commercial  tv  company,  said  the 
criminal  is  always  punished  in  westerns 

and  crime  programs  and  that  he  can't believe  tv  is  the  cause  of  increasing 
juvenile  delinquency. 

Baroness  Burton  of  Coventry  said 
the  count  of  a  given  audience  may  be 
reliable,  but  does  not  guarantee  to  the 
advertiser  that  this  number  is  watching 
his  commercials. 

Agrees  ■  The  Earl  of  Longford  for 
the  labor  opposition  agreed  with  the 
two  main  Pilkington  recommendations: 
that  BBC-TV  get  another  network  and 
that  the  ITA  be  reorganized.  But  the 
report  has  a  serious  weakness  in  that 

it  does  not  give  "a  clear  formulation 
of  the  purpose  of  broadcasting,"  he said. 

Lord  Dilhorne,  the  lord  chancellor, 

stressed  the  government's  lack  of  en- thusiasm for  the  reorganization  of  the 
commercial  tv  network  as  proposed  by 
the  Pilkington  report. 

"I  myself  simply  do  not  accept  the 
proposition  that  you  cannot  work  to 
secure  a  profit  and  at  the  same  time 

work  for  the  public  good,"  he  added. 

Lord  Shepherd  for  the  Labor  Party 
opposition  said  that  there  must  be  some 
control  over  the  rates  charged  to  ad- 

vertisers. He  felt  that  commercial 
breaks  within  programs  ruin  continuity. 

He  suggested  companies  limit  adver- 
tising to  the  breaks  between  programs. 

"This  is  a  challenge  to  them  and  I 

hope  they  will  accept  it,"  he  said. The  Earl  of  Swinton,  who  said  he  is 
a  shareholder  in  a  television  company, 
wanted  reasonable  liberty  of  choice  for 
viewers.  Complaints  of  violence  in  pro- 

grams are  exaggerated,  he  said. 
Lord  Strang,  a  member  of  the  gen- 

eral advisory  council  of  the  BBC,  said 
the  Pilkington  Committee  provoked  a 
stream  of  abuse  and  ridicule  because 

it  concerns  itself  with  "the  moral  aspect 

of  broadcasting." Payola?  ■  Lord  Brabazon  was  wor- 
ried about  the  tie-up  of  some  of  the 

commercial  tv  companies  with  manu- 
facturers of  broadcast  equipment,  rec- 

ord makers,  music  publishers  and  other 
show  business  interests. 

"This  sort  of  thing  is  .  .  .  undesirable, 
because  it  must  affect  where  orders  are 
placed.  It  must  affect,  for  instance, 
artists  as  to  whether  their  songs  should 
be  plugged  and  who  should  record 

them." 

Lord  Shackleton,  winding  up  for  the 
opposition,  said  the  tv  companies  are 
worried  about  the  new  BBC  network. 

"I  think  they  [the  commercial  com- 
panies] will  be  lucky  to  get  away  with 

a  good  deal  of  rather  painful  reorgani- 
zation," he  said. 

Seven  Arts  (of  Canada) 

in  black  for  1961 

Seven  Arts  Productions  Ltd.,  Toron- 
to, which  holds  tv  rights  to  Warner 

Bros,  pictures  and  some  20th  Century- 
Fox  films,  earned  $1,100,555  or  85 
cents  per  share  in  the  fiscal  year  ended 
Jan.  31,  against  a  loss  of  $1,090,212 
the  previous  year. 

Louis  Chesler,  board  chairman,  and 
David  B.  Stillman,  president,  reported 
a  production  program  of  more  than  50 
major  motion  pictures  and  Broadway 
theatrical  presentations.  The  report  also 

stated  that  negotiations  had  been  com- 
pleted with  Metro-Goldw^n-Mayer  for 

joint  production  and  financing  of  about 
20  motion  pictures  over  the  next  sev- 

eral years.  Seven  Arts  Productions  fi- 

nanced the  motion  picture  "Lolita." 
During  1961,  tv  station  sales  con- 

tracts for  motion   pictures  increased 

Canada  to  postpone  radio 
Six  key  Canadian  Broadcasting 

Corp.  50-kw  radio  stations  may  have 
to  postpone  construction  of  planned 
emergency  facilities  because  of  the 

Canadian  government's  austerity  pro- 
gram to  cut  government  expenses 

$250  million. 
No  orders  have  been  placed  and 

no  contracts  let  on  fallout  shelters 
for  staffs  and  emergency  independent 
power  supplies  which  had  been 
planned  for  completion  early  in 
1963. 

standby  plan 

The  government  now  will  examine 
the  new  CBC  capital  spending  budg- 
et. 

Emergency  facilities  are  planned 
for  CBL  and  CJBC  Toronto  at  near- 

by Hornby;  CBW  Winnipeg  at  Car- 
man, Man.;  CBX  Calgary  at  La- 

combe,  Alta.;  CBF  Montreal  and 
CBA  Sackville,  N.  B.,  at  Vercheres, 
Que.  Special  arrangements  are 
planned  for  Vancouver,  where  CBU 
and  all  independent  radio  transmit- 

ters are  within  potential  target  areas. 
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The  Mexico  City  studios  and  a  live  performance  of  season  of  simulcasts  to  Spanish  speaking  audiences. 

"Max  Factor,  Las  Estrellas,  y  Usted,"  the  manufacturer's  The  program  also  is  syndicated  in  the  U.  S.  and  in 
highly  successful  musical  variety  show  now  in  its  eighth     other  markets  in  the  Western  hemisphere. 

Factor  show's  still  Mexican  favorite  after  eight  years 
Max  Factor  &  Co.  is  happily  selling 

cosmetics  in  Mexico,  largely  through 
a  half-hour  Spanish  language  televi- 

sion and  radio  variety  program  pro- 
duced in  Mexico  City. 

Max  Factor,  Las  Estrellas,  y  Usted 
{Max  Factor,  the  Stars,  and  You) 
has  meant  entertainment  for  eight 
seasons  to  viewers  and  listeners  in  the 

Mexican  capital.  The  program,  pack- 
aged by  Dillon-Cousins  &  Assoc.,  is 

simulcast  Fridays  at  9  p.m.  and 
simultaneously  video  taped  for  na- 

tional and  foreign  distribution  (in- 
cluding Los  Angeles  and  San  An- 
tonio) through  Teleprogramas  de 

Mexico. 
The  emphasis  is  on  music  and  a 

little  talk.  The  formula  has  been 

keeping  the  show  among  Mexico's 
top  ten  and  in  first  place  more  than 

half  the  time,  according  to  Telepro- 
gramas. The  ratings,  between  48  and 

56,  average  about  twice  that  of  the 
closest  musical  competitor.  Telepro- 

gramas claims  viewers  in  front  of  two 
million  tv  sets  and  four  million  radio 
listeners  during  the  live  broadcasts 
in  Mexico  City. 

The  program  cost  is  about  $4,000 
per  show,  according  to  the  producers. 

Max  Factor  &  Co.  has  used  the 
show  to  advertise  lipsticks,  various 
make-ups  and  fragrances,  and  other 

specialties. Commercials  are  woven  around  a 

high-fashion  style  show  which  in- 
cludes beauty  hints.  Mario  Huarte 

has  created  more  than  300  new  de- 
signs for  the  Max  Factor  program. 

The  title  might  be  close  to  some 
clients'  dreams.    Max  Factor,  the 

Stars,  and  You  gives  client  identifica- 
tion, a  tip  on  program  content,  and 

a  come-on  for  the  audience. 
Musical  numbers  are  limited  to  2 

minute  45  seconds,  and  they're  fre- 
quently tied  to  a  show  theme.  One 

popular  series  was  a  hands-across- 
the-sea  salute  to  the  musical  tastes  of 
Mexico  and  Spain. 

The  personnel  responsible  for  the 

weekly  program  work  under  the  su- 
pervision of  Luis  Dillon,  president  of 

Dillon-Cousins  &  Assoc.  His  director 

is  the  unit's  youngest  regular  staffer, 
Manuel  Morales,  28,  who  has  been 
with  the  program  five  years.  The  con- 

tinuity is  written  by  Angel  Estivil. 
Juan  Silva  writes  copy  and  creates 
the  Max  Factor  commercials.  Scen- 

ery and  staging  are  handled  by  Fulvio 
Sotomayor. 

THE  BBG  MEANS  BUSINESS 

Canadian  body  to  act  against  four  radio  outlets; 

seeks  mandatory  tv  coverage  of  yearly  grid  classic 

from  $1,917,230  to  $12,199,118.  The 
company  expects  to  maintain  this  sales 
level  through  1966. 

Tv,  radio  set  sales  up 

More  radio  and  television  receivers 
made-in-Canada  were  sold  in  the  first 

five  months  this  year  than  last,  accord- 
ing to  a  report  by  the  Dominion  Bureau 

of  Statistics,  Ottawa. 

Radio  set  sales  totaled  237,648,  com- 
pared to  216,619  during  January-May 

1961.  Automobile  radio  receivers  ac- 
counted for  121,083  units  during  the 

1962  period. 
Television  receiver  sales  this  year 

totaled  140,509  units,  compared  to 
117,782  in  the  same  period  last  year. 
Ontario  accounted  for  just  over  a  third 
of  all  tv  receivers  sold  and  Quebec  for 
just  under  one-third  of  the  total. 

Imported  radio  receiver  sales  totaled 
38,193  and  imported  tv  receivers  totaled 
409  during  the  same  1962  period. 

Two  moves  by  Canada's  Board  of 
Broadcast  Governors  at  Ottawa  on  July 
20  show  that  regulatory  body  means 
business. 

In  the  first  action  of  its  kind  in  Ca- 
nadian radio  history,  the  BBG  an- 

nounced it  would  prosecute  four  radio 
stations  for  serious  infractions.  The 
BBG  also  announced  that  at  its  Aug. 

18  public  hearing  at  Ottawa  it  will  dis- 
cuss a  proposed  amendment  to  its  reg- 

ulations to  require  all  licensed  tv  sta- 
tions to  carry  such  national  events  as 

the  Grey  Cup  football  game  and  re- 
ceive part  of  the  sponsorship  revenue. 

The  BBG  said  prosecution  of  the 
four  stations,  which  were  not  named, 
will  be  conducted  under  the  Canada 

Broadcasting  Act  of  1958,  which  pro- 

vides for  summary  conviction  under 
the  Canadian  Criminal  Code.  If  con- 

victed, the  station  hcensees  could  be 
fined  up  to  $500  or  given  three  months 
in  jail  or  both. 

The  BBG  statement  said:  "Tn  the 
opinion  of  the  BBG,  the  infractions  .  .  . 
are  of  a  serious  nature  and  may,  in 
particular  cases,  be  evidence  of  a  dis- 

regard ...  of  the  law  of  the  land.  Such 
disregard  is  not  typical  of  broadcasters 
in  Canada,  and  the  board  makes  this 
statement  ...  to  ensure  that  its  pro- 

ceedings against  the  licensees  in  the 
present  instance  is  not  seen  as  an  in- 

dictment of  the  body  of  Canadian 

broadcasters." The  charges  against  the  four  stations 
will  not  be  made  formally  until  BBG 
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counsel  W.  C.  Pearson  returns  from 
vacation.  Meanwhile,  the  BBG  action 
might  make  each  of  the  269  Canadian 
radio  stations  think  more  carefully  of 
its  responsibilities,  the  BBG  chairman, 
Dr.  A.  Stewart,  said. 

BBG  also  will  go  to  court  for  an  in- 
terpretation of  a  provision  in  the  Can- 

ada Broadcast  Act  which  prohibits  po- 
litically partisan  broadcasts  on  election 

days  and  the  two  preceding  days.  BBG 
reports  receiving  complaints  that  the 
Canadian  Broadcasting  Corp.  on  its  na- 

tional newscasts  prior  to  the  June  18 
federal  election  violated  a  BBG  inter- 

pretation that  the  ban  includes  news 

items  of  a  partisan  political  nature.  In- 
dependent broadcasters  and  the  attor- 

neys-general of  two  provinces  have  filed 

complaints  that  CBC's  national  news- cast on  June  16  included  a  news  item 
prohibited  by  the  act. 

Football  Trouble  ■  Since  the  advent 
of  second  tv  stations  in  eight  major 
Canadian  markets  two  years  ago,  Ca- 

nadian football  telecasts  have  caused 
trouble.  This  year,  as  last,  CFTO-TV 
Toronto  has  obtained  exclusive  rights 
to  the  football  broadcasts  and  has  sold 
network  rights  to  the  second  Canadian 
tv  network,  CTV  Television  Network 
Ltd.,  Toronto.  The  Grey  Cup  final 
championship  game  between  teams 
from  eastern  and  western  Canada  has 

become  as  important  an  event  in  Can- 
ada as  baseball's  World  Series. 

Last  year  the  Grey  Cup  game  was 
carried  on  the  CBC  tv  network.  This 
year  CTV  network  sold  sponsorship  of 
the  game  for  its  eight  stations,  and 
offered  the  game  free,  without  sponsor- 

ship, to  the  CBC  national  tv  network. 
Early  this  summer  the  arrangements 
were  believed  completed,  CBC  offering 
free  announcements  to  the  Canadian 
Red  Cross  in  place  of  commercials. 

BBG's  plan  to  amend  the  Canada 
Broadcast  Act  regulations  shows  a 
hitch  has  developed.  The  BBG  amend- 

ment would  require  all  tv  stations  to 
carry  the  Grey  Cup  game  on  Dec.  1, 
and  would  divide  the  sponsorship  rev- 

enue among  all  stations  instead  of  the 
eight  stations  of  the  CTV  network. 

 FOR  THE  RECORD 

STATION  AUTHORIZATIONS,  APPLICATIONS 

As  compiled  by  Broadcasting  July  19 
through  July  25  and  based  on  filings, 
authorizations  and  other  actions  of  the 
FCC  in  that  period. 

This  department  includes  data  on 
new  stations,  changes  in  existing  sta- 

tions, ownership  changes,  hearing  cases, 
rules  &  standards  changes,  routine 
roundup  of  other  commission  activity. 

Abbrevations:  DA — directional  antenna,  cp 
—construction  permit.  ERP— effective  radi- 

ated power,  vhf— very  high  frequency,  uhf 
— ultra  high  frequency,  ant. — antenna,  aur. — 
aural,  vis — visual,  kw — kilowatts,  w-watts. 
mc — megacycles.  D — day.  N — night.  LS — 
local  sunset,  mod. — modification,  trans. — 
transmitter,  unl. — unlimited  hours,  kc — kilo- 

cycles. SCA — subsidiary  communications  au- 
thorization. SSA— special  service  authoriza- 

tion. STA— special  temporary  authorization. 
SH — specified  hours.  * — educational.  Ann. — Announced. 

New  tv  stations 
ACTIONS  BY  BROADCAST  BUREAU 
Ken-Ten-Va  Telecasting  Co.,  Corbin,  Ky. 

— Waived  Sec.  3.613(a)  of  rules  and  granted 
cp  for  new  tv  station  to  operate  on  ch.  16; 
ERP  494  kw  visual  and  247  kw  aural;  ant. 
height  470  ft.   Action  July  23. 
Desert  Telecasting  Co..  Yuma,  Ariz. — 

Granted  cp  for  new  tv  station  to  operate 
on  ch.  13;  ERP  1.97  kw  visual  and  0.99  kw 
aural;  ant.  height  220  ft.  Action  July  23. 

APPLICATIONS 
Chicago,  111. — Tv   Chicago  A  Joint  Ven- 

ture. Uhf  ch.  32  (578-584  mc):  ERP  197.69 
kw  vis.,  98.845  kw  aur.  Ant.  height  above 

average  terrain  608  ft.,  above  ground  631 
ft.  Estimated  construction  cost  $332,010; 
first  year  operating  cost  $300,000;  revenue 
$200,000.  P.  O.  address  c/o  H  &  E  Balaban 
Corp.,  190  N.  State  St.,  Chicago  1.  Studio 
and  trans,  location  Chicago.  Geographic 
coordinates  41°  53'  05"  N.  Lat.,  87°  37'  42" 
W.  Long.  Trans.  RCA  TTU-12A;  ant.  RCA 
TFU-24DM.  Legal  counsel  McKenna  &  Wil- 

kinson, Washington,  D.  C,  consulting  engi- 
neer Walter  F.  Kean,  Riverside,  111.  Prin- 

cipals: Winebago  Tv  Corp.  |H  &  E  Balaban 
Corp.  owns  47.5%  (controlling  interest)  of 
Winnebago  Tv  Corp..  thus  will  have  con- ti  oiling  interest  of  applicant  corporation, 
also  is  applicant  for  ch.  13.  Grand  Rapids, 
Mich.]  (58.66%).  Transcontinental  Proper- 

ties Inc.  (29.33'^i),  Harold  Froelich  (7%), and  Milton  D.  Friedland  (5%).  Winnebago 
Tv  Corp.  is  licensee  of  WTVO  (TV)  Rock- ford,  111.,  Transcontinental  Properties  owns 
50%  of  Plains  Tv  Corp.  licensee  of  WICS 
(TV)  Champaign,  WICD  (TV)  Danville,  all 
Illinois.  Mr.  Froelich  is  general  manager 
of  WTVO  (TV),  and  Mr.  Friedland  is  gen- 

eral manager  of  Plains  Tv's  stations  and vp  of  same.  Ann.  July  20. 
Cleveland,  Ohio — The  Forest  City  Pub- 

lishing Co.  Uhf  ch.  19  (500-506  mc):  ERP 
598.4  kw  vis.,  323.3  kw  aur.  Ant.  height 
above  average  terrain  622  ft.,  above  ground 
462  ft.  Estimated  construction  cost  $695,322; 
first  year  operating  cost  $506,080;  revenue 
not  figured  as  uhf  is  new  in  area.  P.  O. 
address  1801  Superior  Ave.,  Cleveland  14. 
Studios  location  Cleveland;  trans,  location 
Brecksville  14.  Geographic  coordinates  41° 16'  50"  N.  Lat.,  81°  37'  22"  W.  Long.  Trans. 
RCA  TTU-25B:  ant.  RCA  TFU-27J.  Legal 
consel  Dow,  Lohnes  and  Albertson,  Wash- 

ington, D.  C,  consulting  engineer  Carl  E. 
Smith,  Cleveland.  Applicant  is  publisher 
of  Cleveland  Plain  Dealer  and  formerly  had 
interest  in  WHK-AM-FM-TV  Cleveland. Ann.  July  19. 
*Orono,  Me.— U.  of  Maine.  Vhf  ch.  12 

(204-210  mc);  ERP  229  kw  vis.,  149.5  kw  aur. 

Ant.  height  above  average  terrain  753.5  ft., 
above  ground  258  ft.  Estimated  construction 
cost  $709,700;  first  year  operating  cost  $182,- 
750;  revenue  none  above  legislative  ap- 

propriations. P.  O.  address,  c/o  FYank 
Borda,  Orono,  Me.  Studio  location  Orono; 
trans,  location  6.8  miles  S.E.  of  Bangor  on 
Hog  Hill.  Geographic  coordinates  44°  43' 51"  N.  Lat.,  68°  40'  38"  W.  Long.  Trans.  RCA 
TT-25DH.  ant.  RCA  TW-15A12-P.  Legal 
counsel  Dow,  Lohnes  and  Albertson,  Wash- ington, D.  C,  consulting  engineer  Jansky 
&  Bailey,  Washington,  D.  C.  Principals  are Board  of  Trustees.  Ann.  July  23. 
*Presque  Isle,  Me. — U.  of  Maine.  Vhf  ch. 

10  (192-198  mc);  ERP  209  kw  vis.,  104.5  kw aur.  Ant.  height  above  average  terrain 
512.5  ft.,  above  ground  426  ft.  Estimated 
construction  cost  $395,200;  first  year  operat- 

ing cost  $40,200:  revenue  from  legislative 
appropriations.  P.  O.  c/o  Frank  Borda. 
Orono,  Me.  Studios  and  trans,  location 
Presque  Isle.  Geographic  coordinates  46° 44'  30"  N.  Lat..  60°  00'  26.5"  W.  Long.  Trans. 
RCA  TT-25DH,  Ant.  RCA  TW-9A10-P.  Legal 
counsel  Dow,  Lohnes  and  Albertson,  Wash- 

ington. D.  C,  consulting  engineer  Janslty 
&  Bailey,  Washington,  D.  C.  Principals  are Board  of  Trustees.  Ann.  July  23. 

Existing  am  stations 
APPLICATIONS 

KPGE  Page,  Ariz. — Cp  to  increase  day- 
time  power  from  250  w  to   1  kw.  Ann. July  23. 

WARI  Abbeville,  Ala. — Cp  to  increase 
daytime  power  from  1  kw  to  5  kw  and  in- stall new  trans.  (Request  waiver  of  Sec. 
1.354  of  rules.)  Ann.  July  25. 
WPOM  Pompano  Beach,  Fla. — Cp  to  in- 

crease hours  of  operation  from  D  to  unl., 
install  D  DA-ND,  using  power  of  5  kw 
ND  and  make  changes  in  ant.  system  (add 2  towers).  Ann.  July  25. 
KVVKC  Abilene,  Tex. — Cp  to  increase  day- 

time power  from  250  w  to  1  kw  and  in- stall new  trans.  Ann.  July  24. 
WCBY  Cheboygan,  Mich. — Cp  to  increase 

daytime  power  from  250  w  to  1  kw.  Ann. 
July  23. 
KKIT  Taos,  N.  M.— Cp  to  increase  power 

from  250  w  to  1  kw  daytime  and  250  w 
nighttime.  Ann.  July  24. 
KNBX  Kirkland,  Wash.— Cp  to  change 

ant. -trans,  and  studio  location  and  change 
station  location  to  Seattle.  (Request  waiver 
of  Sees.  1.310  and  1.351;  accept  for  filing 
as  of  March  22,  1962,  or  request  waiver  of 
Sec.  1.354)  Ann.  July  23. 

New  fm  stations 
APPLICATIONS 

Arab  Hill,  Ala.— Paul  R.  Nielsen.  103.5  mc, 
ch.  278,  20  kw.  Ant.  height  above  average 
terrain  827  ft.  P.  O.  address  Route  #1, 
Laceys  Spring,  Ala.  Estimated  construc- tion cost  $2,700;  first  vear  operating  cost 
$10,000;  revenue  $10,500.  Principal:  Mr. 
Nielsen  is  sole  owner.  Applicant  is  aero- 

nautical research  and  development  engi- neer. Ann.  July  20. 
Morristown,  N.  J. — Morristown  Bcstg. 

Corp.  107.1  mc,  ch.  296,  .205  kw.  Ant.  height 
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above  average  terrain  458  ft.  P.  O  address 
Box  345,  Morristown.  Estimated  construc- 

tion cost  $13,785;  first  year  operating  cost 
$9,600:  revenue  S7.800.  Principals:  Oiive  S., 
Kenneth  A.  and  George  S.  Croy  and  estate 
of  James  R.  Croy,  each  25%.  Through  ap- plicant corporation  all  have  stock  in  WMTR 
Morristown,  and  Messrs.  Croy  are  stock- 

holders in  Warren  Bcstg.  Corp..  licensee 
of  WCRV  Washington,  N.  J.  Ann.  July  19. 
Martinsburg,  Pa. — Beacon  Bcstg.  Concern. 

103.3  mc,  oh.  277,  1.1  kw.  Ant.  height  above 
average  terrain  913  ft.  P.  O.  address  Rd. 
ir2,  Martinsburg.  Estimated  construction 
cost  $31,291;  first  year  operating  cost  $19,- 
888;  revenue  $86,040.  Principal:  Kenneth  W. 
Ferry  is  sole  owner,  and  is  retired  local 
businessman.  Ann.  July  19. 
San  Juan,  P.  R. — American  Colonial 

Bcstg.  Corp.  103.7  mc,  ch.  279,  2.8  kw.  Ant. 
height  above  °  +°'-rain  1133  ft.  P  O. 
address  Box  4189,  San  Juan.  Estimated  con- 

struction cost  siu.iju-i,  first  year  operating 
cost  $5,000;  revenue  $8,000.  Principals: 
Ralph  Perez  Perry  (99%)  and  others.  Ap- 

plicant is  licensee  of  WKVM  San  Juan, 
WKBM-TV  Caguas-San  Juan  and  WSUR- 
TV  Ponce,  all  Puerto  Rico.  Ann.  July  19. 

Existing  fm  station 
APPLICATION 

WRCV  (FM)  Norfolk,  Va.— Cp  to  change 
frequency  from  102.5  mc,  ch.  273  to  102.9 
mc,  ch.  275.  Ann.  July  23. 

Station  deleted 

■  Am  license  forfeited  and  call  letters 
deleted  (request  of  attorney) :  WHBI,  Bar- tell  Bcstrs.  of  New  York  Inc.,  Newark, 
N.  J.— 1280  kc,  2.5  kw  D.  1  kw  N,  share- 
time  hours  of  operation  (with  Bartell's WADO  New  York).  Ann.  July  23. 

OTHER  ACTION 
M  In  accordance  with  commission  action 

of  July  18,  1962  granting  waiver  of  Sec. 
1.354(c)  of  commission's  rules  permitting below  described  application  to  be  placed  at 
top  of  processing  line,  notice  is  hereby 
given  that  on  August  27,  1962,  following 
application:  BP-15220  NEW,  Winslow,  Ariz. 
Willard  Shoecraft  Req:  1230  kc  250  w,  iml., 
will  be  considered  as  ready  and  available 
for  processing.  Pursuant  to  Sec.  1.106(b)(1) 
and  Sec.  1.361(c)  of  commission's  rules, application,  in  order  to  be  considered  with 
this  application  or  with  any  application 
on  file  by  close  of  business  on  August  24, 
1962  which  involves  conflict  necessitating 
hearing  with  this  application,  must  be  con- sistent with  interim  criteria  contained  in 
"NOTE"  to  Sec.  1.354  of  commission's  rules and  must  be  substantially  complete  and 
tendered  for  filing  at  offices  of  commission 
in  Washmgton,  D.  C.  by  whichever  date  is 
earlier:  (a)  close  of  business  of  August  24, 
1962,  or  (b)  earlier  effective  cut-off  date 
which  this  application  or  any  other  con- 

flicting application  may  have  by  virtue  of 
conflicts  necessitating  hearing  with  ap- 

plications aopearing  on  previous  lists.  Ac- 
tion July  20. 

Ownership  changes 
ACTIONS  BY  FCC 

WKJK  Felix  C.  Abernethy,  Granite  Falls. 
N.  C. — Granted  assignment  of  cp  to  James 
B.  Childress;  consideration  S6.187  for  ex- 

penses. Assignee  owns  WKRK  Murphy, 
WKSK  West  Jefferson,  both  North  Carolina; 
and  has  in+erest  in  WLAF  La  FoUette. 
Tenn.,  and  WMSJ  Sylva,  N.  C.  Action  July 25. 
WBAR,  Radio  Station  WBAR  Inc.,  Bar- tow, Fla. — Granted  transfer  of  control  (100% 

interest)  from  William  Avera  Wynne,  et  al., 
to  James  E.  and  Hazel  D.  Yarbrough  and 
John  A.  Bmiing;  consideration  cancella- 

tion $8,721  liabilities  owed  Wynne,  and 
$60,000.  Action  July  25. 
WLSB,  Copper  Basin  Bcstg.  Inc..  Copper- hill.  Tenn. — Granted  (1)  renewal  of  license 

and  (2)  acquisition  of  positive  control  by 
Blaine  Goss  through  purchase  of  33' 3% additional  interest  from  Leon  Beaver  for 
$4,500.  Action  July  25. 
WAIP,  Prichard  Bcstg.  Inc.,  Prichard,  Ala. 

—Granted  (1)  renewal  of  license  and  (2) 
assignment  of  license  to  Broadcast  Service of  Mobile  Inc.  (Charles  W.  and  Connie  I. 
Kolt  and  Robert  N.  Robinson);  considera- 

tion $92  500  including  agreement  not  to 
compete  in  radio  broadcasting  in  market 
area  of  Prichard  so  long  as  consideration 
of  $92,500  is  unpaid.  Charles  W.  Holt,  as- 

signee president,  has  maiority  interest  in WHSY  Hattiesburg.  WHNY  McComb,  both 
Mississippi,  and  WHHY  Montgomery.  Ala.; 
Connie   I.  Holt   has   minority   interest  In 
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WHHY  and  Mr.  Robinson  has  minority  in- in  WHSY  and  WHHY.  Action  July  25. 
KTHS,  Radio  Bcstg.  Inc.,  Little  Rock, 

Ark. — Granted  assignment  of  license  to 
KAAY  Inc.;  consideration  $500,000  and  $79,- 
000  for  agreement  not  to  compete  in  radio 
broadcasting  for  nine  years  within  75 
miles  of  Little  Rock.  Assignee  is  owned  by 
LIN  Bcstg.  Corp.,  which  is  parent  corpo- ration of  WMAK  Nashville,  Tenn.;  WAKY 
Louisville,  Ky.,  and  KEEL  Shreveport,  La. 
Action  July  25. 
KJOE,  Armand  Kovitz,  Shreveport,  La. — 

By  order,  commission,  on  showing  of  com- 
pliance with  exceptions  to  the  three-year 

holding  rule,  granted  assignment  )f  li- cense to  Armand  Bcstg.  Inc.  (Kovitz  and 
Harrison-McElroy  Theatres  Inc.);  consider- 

ation $119,000.  Action  July  25. 
KEX,  Westinghouse  Bcstg.  Inc.,  Portland, 

Ore. — Granted  assignment  of  licenses  to 
Golden  West  Bcstrs.  Inc.;  consideration 
$900,000  and  agreement  to  pay  certain 
conveyance  taxes  and  to  make  adjustments 
for  prepaid  expenses  at  closing.  Assignee 
terest  in  WHSY  and  WHHY.  Action  July  25. 
is  licensee  of  KMPC  Los  Angeles,  KSFO 
San  Francisco,  and  owns  KVI  Seattle,  Wash. 
Melody  Ranch  Enterprises  Inc.,  majority 
stockholder,  is  owned  by  Gene  Autry  and 
wife;  Mr.  Autry  has  interest  in  KOLD 
AM-TV  Tuscon,  and  KOOL-AM-FM-TV Phoenix,  Ariz.  Action  July  25. 
KBYP.  Lyman  Brown  Enterprises,  Sham- 

rock, Texas — Granted  assignment  of  license 
from  Lyman  C.  Brown  to  Eugene  B.  Hen- derson; consideration  $350  per  month  to 
operate  facilities  under  lease  for  24  months. 
Action  July  25. 
KAVR,  Apple  Valley  Bcstg.  Co.,  Apple 

Valley,  Calif. — Granted  assignment  of  li- 
cense to  BHA  Enterprises  Inc.;  considera- 

tion $200,000  and  agreement  not  to  com- pete in  San  Bernardo  County  for  period 
of  ten  years.  Six  officers  and  stockholders 
have  interest  in  KNEZ  Lomoc,  Calif.  Ac- tion July  25. 
KULA,  KULA  Bcstg.  Corp.,  Honolulu, 

Hawaii — Granted  transfer  of  control  from 
Charles  Stuart  III  and  Charles  T.  Stuart  to 
A.  J.  Krisik,  Theodore  J.  Wolf,  A.  Judson 
Sturtevant    Jr.,    and    Herbert    W.  Dustin; 

consideration  $5,000  subject  to  certain  ad- justments, and  relieve  transferors  of  any 
persona)  liability  on  $395,000  note.  Trans- ferees control  KFAX  San  Francisco,  KGMS 
Sacramento,  KFIV  Modesto,  all  California, 
and  KAGO  Klamath  Falls,  Ore.  Action 
July  25. 
WOXR  (FM).  Radio  Oxford,  Oxford,  Ohio 

— Granted  (1)  renewal  of  license  and  (2) 
assignment  of  license  from  William  D. 
Shearer  and  Harold  F.  Parshall  to  Mid- 

American Bcstg.  Corp.  (Howard  E.  Toney, 
president);  consideration  $8,026.  By  letter 
dismissed  opposing  petitions  by  Western 
Ohio  Bcstg.  Service  Inc.  (WTCM),  Eaton. 
Station  has  been  silent  since  May  23.  1961, 
and  has  permission  to  remain  silent  imtil 
Aug.  31.  Action  July  25. 
KTRY,  Paul  R.  Schilling,  Bastrop,  La.— 

Granted  assignment  of  license  to  Mercer 
L.  King  Sr.,  Neva  S.  and  Margaret  G.  King, 
d/b  as  Radio  Station  KTRY;  consideration 
either  $35,000  cash  or  $39,500  over  period 
of  years  with  6%  per  annum  interest. Action  July  25. 
KYA-AM-FM,  Golden  State  Bcstrs.  Inc., 

San  Francisco.  Calif. — Granted  assignment 
of  licenses  and  SCA  to  Churchill  Bcstg. 
Corp.  (Clinton  D.  Churchill,  president); 
consideration  $1,250,000  and  agreement  for 
five  years  not  to  engage  in  broadcasting 
within  100  miles  of  San  Francisco.  Action 
July  25. 

■  By  memorandum  opinion  &  order,  com- 
mission granted  application  of  Good  Radio 

Inc.  (WBRL),  Berlin,  N.  H.,  to  transfer  con- trol from  AVilliam  F.  Rust  Jr.,  and  Ralph 
Gottlieb  to  A.  A.  Dickey,  J.  L.  Morello, 
W.  G.  and  Royston  Phillips;  consideration 
$20,267  for  100%;  denied  petition  by  Berlin 
Bcstg.  Co.  (WMOU-AM-FM),  Berlin,  to 
designate  application  for  hearing.  Station 
is  still  under  construction,  and  purchase 
price  does  not  exceed  out-of-pocket  ex- penditures. Action  July  25. 

APPLICATIONS 
WJBB  Haleyville,  Ala. — Seeks  acquisi- 

sition  of  positive  control  of  licensee  cor- 
poration from  W.  P.  Theilens  (33.33%), 

W.  G.  and  Edna  R.  Harris  (each  16.66%), 
by  John  L.  Slatton  (100%).  Consideration 
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$6,178  to  Mr.  Theilens  and  $3,088  to  each 
of  Harrises.  Ann.  July  19. 
WYNE  Baton  Rouge,  La. — Seeks  assign- 

ment of  CP  from  James  A.  Noe,  sole  owner, 
to  Denver  T.  Brannen  (100%),  d/b  as  KCIL 
Inc.  Consideration  $18,991,  is  for  out-of- 
pocket  expenses  by  assignor.  Mr.  Brannen 
is  owner  of  KCIL  Houma,  La.  He  is  also 
president  and  99.4%  owner  of  Radio  Dixie 
Inc.,  licensee  of  WDLP-AM-FM  Panama 
City,  WCOA  Pensacola,  both  Florida  and 
is  applicant  for  cp  for  am  station  in  Bruns- 

wick, Ga.  Ann.  July  25. 
WPRY  Perry,  Fla. — Seeks  assignment  of 

license  from  Alpha  B.  Martin  (100%),  in- dividually and  as  administrix  of  estate  of 
E.  P.  Martin  (deceased)  d/b  as  Taylor 
County  Bcstg.  Co.,  to  Orrel  R.  Buckler, 
Arthur  D.  Pepin  and  Ira  W.  Brown  (each 
V3%).  tr/as  WPRY  Bcstrs.  Inc.  Considera- 

tion $45,000.  Mr.  Buckler  is  general  man- ager of  WPUP,  Gainesville.  Fla.,  Miss 
Brown  is  news  and  farm  director  at  same 
station,  Mr.  Pepin  is  sole  owner  of  beverage 
firm.  Ann.  July  25. 
WEFA  (FM)  Waukegan,  III.— Seeks  as- signment of  cp  from  Edward  C.  Fritz  Jr., 

sole  owner,  to  Goldie  B.  Luftig  and  Suzanne 
P.  Victor  (each  50%),  d/b  as  WEFA  Inc. 
Consideration  $1,500.  Mr.  Luftig  is  general 
manager  and  stockholder  of  appliance  and 
furniture  store  and  vp  and  stockholder  of 
construction  firm;  Miss  Victor  is  college 
student.  Ann.  July  23. 
WALE  Fall  River,  Mass. — Seeks  assign- ment of  license  from  George  Sisson  Jr. 

(78.9%)  and  same  acting  as  Trustee  (19.9%), 
d/b  as  Narragansett  Bcstg.  Co.,  to  Milton 
E.  Mitler  (100%),  tr/as  Keynote  Bcstg.  Inc. 
Consideration  $245,000.  Mr.  Mitler  is  vp  of 
realty  firm.  Ann.  July  19. 
WQSR  Solvay,  N.  Y. — Seeks  assignment of  license  from  Jacob  J.  Bolotin  (33.18%). 

Albert  Pezzuto  (15.15%),  Myron  H.  and 
Frederick  D.  Bolotin  (each  13.68%),  Per 
Corp.  (9.11%),  and  Mae  E.  WaUen  and 
Barbara  C.  Bolotin  (each  7.60%),  d/b  as 
Entertainment  and  Amusements  of  Ohio 
Inc.,  to  Jean  N.  Erickson  (51%),  Malcolm 
Richards  (25%)  and  Sophie  S.  Morrison 
(24%),  tr/as  WQSR  Inc.  Consideration 
$30,000.  Mrs.  Erickson  is  secretary-treas- urer of  commercial  production  firm,  Mr. 
Richards  is  independent  contractor  for 
radio  and  tv  commercials,  Mrs.  Morrison 
is  housewife.  Ann.  July  25. 
KAKC-AM-FM  Tulsa,  Okla.— Seeks  as- 

signment of  license  from  Public  Radio 
Corp.,  Lester  Kamin  (55%),  Max  Kamin 
(30%)  and  Morris  Kamin  (15%),  d/b  as 
Radio  Station  KAKC  Inc.,  to  Sidney  Carl 
Mark  (60%)  and  Patricia  G.  Mark  (40%). 
tr/as  KAKC  of  Tulsa  Inc.  Consideration 
$500,000.  Mr.  Mark  is  owner  of  WTTM 
Trenton,  N.  J.;  Mrs.  Mark  holds  no  other 
interests.  Ann.  July  25. 
KEZI-TV  Eugene,  Ore. — Seeks  transfer of  control  from  Donald  A.  McDonald 

(28.33%)  to  Durward  A.  Boyles  (35.32%), 
through  sale  of  750  shares  of  permittee 
corporation.  Consideration  $100,000.  Ann. 
July  25. 
KBEV  Portland,  Ore. — Seeks  assignment 

of  cp  from  R.  E.  Allen,  court  appointed 
receiver,  to  J.  M.  ArnofF.  tr/as  individual. 
Condition  that  Mr.  Arnoff  assume  obliga- tion of  Coast  Bcstg.  ($51,301)  to  Bellvue 
Bcstrs.,  payable  at  rate  of  $1,063.40  per 
month.  Mr.  Arnoff  is  sole  owner  of  KUZZ 
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Bakersfield,  Calif.,  and  50%  cp  for  new  fm 
in  San  Fernando,  Calif.  Ann.  July  23. 
WLOW  Aiken,  S.  C. — Seeks  assignment 

of  cp  from  Robert  S.  Taylor,  sole  owner, 
to  same  d/b  as  Radio  Aiken  Inc.  No  finan- 

cial consideration  involved.  Ann.  July  19. 

Hearing  cases 
INITIAL  DECISIONS 

■  Hearing  Examiner  Chester  F.  Naumo- wicz  Jr.,  issued  initial  decision  looking 
toward  granting  application  of  The  Mullins 
&  Marion  Bcstg.  Co.  to  increase  power  of 
station  WJAY  Mullins,  S.  C,  from  1  kw  to 
5  kw,  continued  operation  on  1280  kc,  D. 
Action  July  25. 

■  Hearing  Examiner  Jay  A.  Kyle  issued 
initial  decision  looking  toward  (1)  denying 
application  of  Simon  Geller  for  new  am 
station  to  operate  on  1540  kc,  1  kw,  D,  DA, 
in  Gloucester,  Mass.,  (2)  withholding  ac- 

tion on  application  of  Richmond  Bros.  Inc., 
to  change  facilities  of  station  WMEX  Bos- 

ton, Mass.,  on  1510  kc  from  5  kw,  DA-1,  U, 
to  50  kw-LS,  5  kw-N,  DA-2,  until  disposi- 

tive action  is  taken  by  commission  with 
respect  to  WMEX  license  renewal  appli- cation and  until  further  order  of  commis- 

sion, and  (3)  ordering  that  pending  final 
decision  in  doc.  14419  with  respect  to  pre- 
sunrise  operation  with  daytime  facilities, 
present  provisions  of  Sec.  3.87  of  commis- sion rules  are  not  extended  to  WMEX 
and  such  operation  is  precluded.  Action July  19. 

STAFF  INSTRUCTION 
■  Commission  on  July  20  directed  prep- 

aration of  document  looking  toward  af- 
firming Dec.  5,  1961,  initial  decision  which 

would  (1)  grant  following  applications  to 
increase  daytime  power  from  250  w  to  1  kw, 
continued  nighttime  operation  with  250  w: 
1230  kc— Easton  Publishing  Co.  (WEEX), 
with  DA,  Easton,  Pa.;  Westchester  Bcstg. 
Corp.  (WFAS),  White  Plains,  N.  Y.;  1240  kc 
—The  Shore  Bcstg.  Co.  (WCEM),  Cam- bridge, Md.;  Eastern  Radio  Corp.  (WHUM), 
Reading,  Pa.;  Long  Island's  First  Station Inc.  (WGBB).  Freeport,  N.  Y.;  Eastern 
States  Bcstg.  Corp.  (WSNJ),  Bridgeton, 
N.  J.;  and  Francis  J.  Matrangola  (WCMC), 
Wildwood,  N.  J.,  to  increase  power  on  1230 
kc,  U,  from  100  w  to  250  w,  each  with 
interference  condition,  and  (2)  deny  appli- 

cations for  new  am  stations  on  1230  kc, 
100  w,  U,  of  WFPG  Inc.,  and  Ocean  County 
Bcstrs.,  Toms  River,  N.  J.,  and  Harlan 
Murrelle  &  Assocs.,  Lakewood,  N.  J.  An- 

nouncement of  this  preliminary  step  does 
not  constitute  commission  action  in  such 
case,  but  is  merely  announcement  of  pro- 

posed disposition.  Commission  reserves 
right  to  reach  different  result  upon  sub- 

sequent adoption  and  issuance  of  formal 
decision.  Action  July  20. 

OTHER  ACTIONS 
■  By  memorandum  opinion  &  order,  com- mission denied  petition  by  Olney  Bcstg.  Co., 

Olney,  Tex.,  to  add  issue  concerning  pro- posed program  service  of  James  R.  Williams, 
Anadarko,  Okla.,  in  consolidated  proceed- 

ing on  their  am  applications.  Action  July  25. 
■  By  separate  memorandum  opinion  & 

order  in  above  proceeding,  commission 
granted  petition  by  Williams  and  added  Sec. 
3.35  "overlap"  issue  to  Olney  application. Comrs.  Hyde  and  Cross  dissented.  Action 
July  25. 

■  By  memorandum  opinion  &  order.  In 
Indianapolis,  Ind.,  am  proceeding  in  Docs. 
14015-8,  commission  denied  petition  by 
Ronald  B.  Woodyard,  principal  in  applicant 
WIFE  Corp.,  for  declaratory  ruling  that  he 
has  not  engaged  in  trafficking  of  broadcast 
authorizations  or,  in  alternative,  to  order 
immediate  hearing  on  that  issue.  Chmn. 
Minow  concurred  and  issued  statement.  Ac- tion July  25. 

■  By  order,  commission  denied  that  por- tion of  petition  by  Connecticut  Tv  Inc. 
(WHNB-TV),  New  Britain,  Conn.,  and 
Springfield  Tv  Bcstg.  Corp.  (WWLP), 
Springfield,  Mass.,  requesting  stay  of  engi- neering phase  of  proceeding  on  application 
of  Triangle  Pubhcations  Inc.  (WNHC-TV), New  Haven,  Conn.  The  hearing  examiner 
has  authority  to  postpone  exchange  of  ex- 

hibits, or  hearing,  as  necessary,  and  it  ap- 
pears there  is  no  circumstance  serious 

enough  to  require  commission  action  in  ex- 
aminer's stead.  Action  July  25. 

■  By  decision,  commission  denied  applica- tion of  WDUL  Tv  Corp.  for  mod.  of  cp  of 
WHYZ-TV  (ch.  10),  Duluth,  Minn.,  to  change 
trans,  and  main  studio  locations,  ant.  system 
and  increase  ant.  height  from  800  ft.  to  980 

ft.  Commission  concluded  that  (1)  there 
has  been  willful  misrepresentation  by 
WDUL  Tv  Corp.,  in  connection  with  filing 
of  this  application,  and  (2)  there  has 
been  unauthorized  transfer  of  control 
of  that  corporation  to  Ashley  L.  Robi- 
son,  both  rendering  applicant  unfit  to  be 
licensee  of  commission.  Comrs.  Lee  and 
Ford  not  participating.  June  13,  1961  initial 
decision  looked  toward  this  action.  Action July  25. 

■  By  decision,  commission  granted  appli- 
cation of  Salina  Radio  Inc.,  for  new  am  sta- tion to  operate  on  910  kc,  500  w,  D,  DA,  in 

Salina,  Kan.,  and  denied  application  of  Kan- 
sas Bcstrs.  Inc.,  seeking  same  facilities. 

Chmn.  Minow  not  participating;  Comr.  Bart- 
ley  dissented.  May  31,  1961  initial  decision 
looked  toward  this  action.  Action  July  25. 

■  By  memorandum  opinion  &  order  in 
Rochester,  N.  Y.,  tv  ch.  13  consolidated  pro- 

ceeding, commission  denied  petition  by 
Rochester  Area  Educational  Tv  Inc.,  for  re- 

view of  examiner's  denial  of  its  request  that programming  showing  required  by  issue 
7(d),  which  was  added  by  commission,  need not  include  existing  programming  from 
Canadian  tv  stations  which  place  an  inter- 

ference-free grade  B  signal  in  proposed 
service  area  of  petitioner.  Chmn.  Minow  dis- sented. Action  July  25. 

■  By  memorandum  opinion  &  order,  com- mission (1)  denied  petition  by  Los  Angeles Bcstg.  Co.  (KFAC),  Los  Angeles,  Calif.,  to enlarge  isues  in  proceeding  on  application 
of  Dolph-Pettey  Bcstg.  Co.  (KUDE),  Ocean- side,  and  (2)  on  own  motion,  added  Sec 3.28(d)  interference  issue.  Action  July  25. 

■  By  decision,  commission  (1)  denied  ap- 
plications by  E.  G.  Robinson  Jr.,  tr/as 

Palmetto  Bcstg.  Co.,  for  renewal  of  license 
of  am  station  WDKD  (1310  kc,  5  kw,  D). 
Kingstree.  S.  C,  and  for  hcense  to  cover  cp, 
and  (2)  allowed  Palmetto  to  operate  WDKD 
until  Sept.  25  to  wind  up  its  affairs.  Comr 
Cross  not  participating.  Dec.  12,  1961  initial 
decision  looked  toward  this  action.  Action 
July  25. 

■  By  memorandum  opinion  &  order,  com- 
mission denied  request  by  Assn.  of  Federal 

Communications  Consulting  Engineers  for 
one-month  extension  of  time  from  July  23  to 
file  reply  comments  in  proceedings  on  de- 
intermixture  of  Madison,  Wis.;  Rockford, 
111.;  Hartford,  Conn.;  Erie,  Pa.;  Bingham- 
ton,  N.  Y.;  Champaign,  HI.;  Columbia,  S.  C, 
and  Montgomery,  Ala.  Action  July  18. 

■  By  Report  &  order  in  de  novo  rulemak- ing in  Doc.  14267,  which  was  instituted  in 
compliance  with  July  27,  1961  Court  of  Ap- 

peals remand  decision,  commission  reached 
same  determination  on  basis  of  new  record 
as  it  did  in  1957  in  Doc.  11747  that  pubhc 
interest  requires  deletion  of  ch.  2  from 
Springfield,  111.,  and  its  assignment  to  both 
St.  Louis,  Mo.,  and  Terre  Haute,  Ind.  Ac- 

cordingly, it  amended  tv  table  of  assign- ments, effective  August  27,  by  deleting  ch. 
2  from  Springfield  and  assigning  it  uhf  chs. 
26  &  36,  thus  making  that  city  all  uhf; 
assigned  ch.  2  to  St.  Louis  and  Tere  Haute; 
substituted  ch.  49  in  place  of  ch.  29  at  Jack- 

sonville, 111.;  and  substituted  ch.  68  in  place 
of  ch.  36  at  Davenport,  Iowa-Rock  Island- 
Moline,  both  Illinois,  to  permit  new  uhf  as- 

signments to  Springfield.  Action  July  18. 

Routine  roundup 
OTHER  ACTIONS 

■  Commission  on  July  18  granted  petitions 
by  NBC  and  CBS  and  extended  time  from 
July  20  to  Sept.  20  to  file  comments  and 
from  Aug.  1  to  Oct.  1  for  replies  in amendment  of  Sees.  3.111(b),  3.281(b). 
3.581(b)  and  3.663(b)  of  rules  so  as  to  per- mit use  of  automatic  logging  devices.  Action 
July  18. 

■  Commission  on  July  18  granted  petition 
by  Denver  Committee  Opposed  to  Pay-Tv, 
et  at.,  and  extended  time  to  July  30  for  pe- titioners to  reply  to  opposition  by  Gotham 
Bcstg.  Corp.  to  Denver  Committee's  petition to  deny  Gotham  Bcstg.  Corp.  application 
for  authorization  to  conduct  subscription  tv 
operations  over  its  station  KTVR  (ch.  2), 
Denver,  Colo.,  or  designate  application  for 
hearing,  denied  Gotham's  opposition  to  re- quest for  extension.  Action  July  18. 

ACTIONS  ON  MOTIONS 
By  Chairman  Newton  N.  Minow 

■  Granted  motions  by  Wilton  E.  Hall,  as 
altered,  and  Spartan  Radiocasting  Co.,  and 
corrected  transcript  of  June  8  oral  argument 
in  proceeding  on  application  of  The  Spartan 
Radiocasting  Co.  (WSPA-TV),  Spartanburg. 
S.  C.  Action  July  20. 
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By  Commissioner  T.  A.  M.  Craven 
■  Granted  petition  by  Storer  Bcstg.  Co. 

(WJBK),  Detroit,  Mich.,  and  extended  time 
to  Aug.  17  to  respond  to  such  response  as 
Broadcast  Bureau  may  file  to  Storer's  July 2  petition  for  declaratory  ruling  or  revision 
of  issue  in  proceeding  on  its  application 
which  is  in  consolidated  am  proceeding  in 
Docs.  14288  et  al.  Action  July  19. 

■  Granted  petition  by  Rensselaer  Poly- 
technic Institute  and  extended  time  to  Aug. 

15  to  respond  to  petition  by  Debs  Memorial 
Radio  Fund  Inc.  to  modify  issues  in  pro- 

ceeding on  applications  of  WPOW  Inc.,  for 
renewal  of  license  of  WPOW  New  York, 
N.  Y.,  Rensselaer  for  renewal  of  hcense  of 
WHAZ  Troy,  N.  Y.,  and  Debs  for  renewal  of 
license  of  WEVD  New  York,  N.  Y.  Action 
July  17. 

■  Granted  petition  by  Broadcast  Bureau, 
and  extended  time  to  July  26  to  respond  to 
petition  by  Storer  Bcstg.  Co.  (WJBK),  De- 

troit, Mich.,  for  declaratory  ruling  or  revi- 
sion of  issue  in  proceeding  on  its  applica- 
tion, et  al.,  which  is  consolidated  for  hear- 

ing with  am  applications  of  Radio  One  Five 
Hundred  Inc.,  Indianapolis,  Ind.,  et  al.  Ac- 

tion July  16, 

By  Chief  Hearing  Examiner  James  D. 
Cunningham 

■  Granted  petition  by  Harry  A.  Epperson 
Jr.,  for  dismissal  of  his  application  for  new 
am  station  in  Mt.  Holly,  N.  C,  which  is  in 
consolidated  am  proceeding  in  Docs.  14384 
et  al.;  dismissed  application  with  prejudice. Action  July  23. 

■  Because  of  current  workload  of  Hearing 
Examiner  Annie  Neal  Huntting,  and  with 
consent  of  parties,  transferred  proceeding  on 
applications  of  La  Fiesta  Bcstg.  Co.  and 
Mid-Cities  Bcstg.  Corp.,  for  new  am  stations 
in  Lubbock,  Tex.,  to  Hearing  Examiner 
Herbert  Sharfman  for  completion  of  pre- 

siding officer  duties  and  preparation  and 
issuance  of  initial  decision.  Action  July  17. 

■  Scheduled  prehearing  conferences  and 
hearings  in  following  am  proceedings  on  the 
dates  shown:  Sept.  14  and  Oct.  16:  Alfred 
Ray  Fuchs,  Grants,  and  C.  M.  Rouse,  Milan, 
both  New  Mexico;  Sept.  11  and  Oct.  10:  Gulf 
South  Bcstrs.  Inc.,  Houma,  La  (Doc. 
14705);  Sept.  14  and  Oct.  9:  Queen  City  Ra- 

dio Station,  TuUahoma,  and  Cannon  Bcstg. 
Co.,  Woodbury,  both  Tennessee.  Action 
July  17. 

■  Dismissed  with  prejudice  for  failure  to 
prosecute  application  of  Coronado  Bcstg. 
Inc.,  for  assignment  of  license  of  am  station 
KPBM  Carlsbad,  N.  M.,  to  Taylor  Bcstg.  Co.; 
and  terminated  proceeding.  Action  July  17. 

By  Hearing  Examiner  BasU  P.  Cooper 
■  By  order  in  proceeding  on  applications 

of  1540  Radio  Inc.,  and  Eliades  Broadcast  Co., 
for  new  am  stations  in  Richmond  and 
Hopewell,  Va.,  received  in  evidence  1540 
Radio  Inc.'s  affidavits  to  effect  that  no  con- sideration was  promised  or  paid  to  BCD 
Bcstg.  Co.  or  to  WDYL  Radio  Inc.  for  dis- 

missal of  their  respective  applications  or  to 
Dover  Bcstg.  Co.  for  amendment  of  its  appli- 

cation, and  closed  record:  proposed  findings 
of  fact  to  be  filed  within  20  days  after  re- 

lease of  this  order  and  reply  findings  within 
10  days  thereafter.  Action  July  20. 
By  Hearing  Examiner  Charles  J.  Frederick 
■  Granted  petition  by  People's  Bcstg.  Co. (WPBC),  Minneapolis,  Minn.,  to  extent  of 

rescheduling  July  23  hearing  for  Sept.  28  in 
proceeding  on  its  am  application  and  Gabriel 
Bcstg.  Co.,  Chisholm,  Minn.  Action  July  18. 
By  Hearing  Examiner  Millard  F.  French 
■  Granted  petition  by  Broadcast  Bureau, 

and  extended  time  from  July  16  to  July  26 
to  file  proposed  findings  and  from  July  30  to 
Aug.  9  for  replies  in  proceeding  on  applica- 

tions of  Speidel  Bcstg.  Corp.  of  Ohio  and 
Greene  County  Radio  for  new  am  stations 
in  Kettering  and  Xenia,  Ohio.  Action  July 

By  Hearing  Examiner  Walther  W.  Guenther 
■  Granted  motion  by  The  Walmac  Co.  and 

corrected  as  indicated  in  order,  including 
corrections  made  on  hearing  examiner's  own motion,  transcript  in  proceeding  on  Wal- 
mac's  applications  for  renewal  of  licenses  of KMAC  and  KISS  (FM),  San  Antonio,  Tex. 
Action  July  18. 

■  Granted  petition  by  WHYY  Inc.  for 
leave  to  amend  its  application  for  new  tv 
station  to  operate  on  ch.  12  in  Wilmington, 
Del.,  to  reflect  recent  changes  in  member- 

ship of  its  Board  of  Directors;  application 
is  consolidated  for  hearing  with  Rollins 
Bcstg.  Inc.,  seeking  same  facilities.  Action 
July  17. 

BROADCASTING,  July  30.  1962 

SUMMARY  OF  COMMERCIAL  BROADCASTING 

Compiled  by  BROADCASTING,  July  25 
ON  AIR  CPS  TOTAL  APPLICATIONS 

Lie.                 Cps.  Not  on  air  For  new  stations 
AM                  3,675                   67  143  669 
FM                    936                   64  201  184 
TV                     48r                  78  89  123 

OPERATING  TELEVISION  STATIONS 

Compileci  by  BROADCASTING,  July  25 
TOTAL 

VHF  UHF  TV 
Commercial  471 91 562 
Non-Commercial  42 

17 

59 

COMMERCIAL  STATION BOXSCORE 

Compiled  by  FCC  June  30 
AM 

FM TV 
Licensed  (all  on  air) 

3,686 

955 

484^ 

Cps  on  air  (new  stations) 59 57 

76 

Cps  not  on  air  (new  stations) 141 
179 

83 
Total  authorized  stations 

3,886 1,012 

654= 

Applications  for  new  stations  (not  in  hearing) 
438 

112 

46 

Applications  for  new  stations  (in  hearing) 10 14 51 
Total  applications  for  new  stations 

448 126 

97 

Applications  for  major  changes  (not  in  hearing) 

436 
91 34 

Applications  for  major  changes  (in  hearing) 45 10 13 
Total  applications  for  major  changes 481 101 47 
Licenses  deleted 3 1 0 
Cps  deleted 1 3 0 

^here  are  in  addition,  10  tv  stations  which  are  no  longer  on  the  air,  but  retain  their 
licenses.  'Includes  one  STA. 

■  Granted  petition  by  Rhode  Island-Con- 
necticut Radio  Corp.  (WERI-FM) ,  Westerly, 

R.  I.,  and  extended  time  from  July  16  to 
July  20  for  applicants  to  exchange  entire 
direct  case  exhibits  in  written  form;  appli- cation is  in  hearing  with  The  Willie  Bcstg. 
Co.,  Willimantic,  Conn,  Action  July  17. 

By  Hearing  Examiner  Isadore  A.  Honig 
■  Issued  memorandum  of  ruling  made  at 

July  20  oral  argument  in  proceeding  on  am 
applications  of  Don  L.  Huber,  Madison,  and 
Bartell  Bcstrs.  Inc.  (WOKY),  Milwaukee, 
Wis.,  denying  petition  by  Huber  for  leave 
to  amend  his  application.  Action  July  20. 

By  Hearing  Examiner  Annie  Neal  Huntting 
■  Denied  joint  petition  by  Joseph  P. 

Wardlaw  Jr.,  and  Kent-Ravenna  Bcstg.  Co. 
to  close  record  in  proceeding  on  their  ap- plications and  Portage  County  Bcstg.  Corp., 
for  new  am  stations  in  Canton,  Kent  and 
Kent-Ravenna,  Ohio,  Action  July  23. 

■  Granted  petition  by  Ulster  County  Bcstg. 
Co.  and  extended  time  from  July  20  to  Aug. 
1  to  file  reply  findings  in  proceeding  on  its 
application,  et  al.,  for  new  am  stations  in 
Ellenville,  N.  Y.  Action  July  18, 

■  By  order  in  Rochester,  N.  Y.,  tv  ch.  13 
proceeding,  granted  motion  by  Heritage 
Radio  and  Tv  Bcstg.  Inc.,  and  deferred  until 
July  30  date  for  taking  of  Bernard  P.  Birn- 
baum's  testimony  for  direct  and/or  cross- examination,  conditioned  that  no  further 
extension  of  time  will  be  granted  for  pro- 

duction of  Mr.  Birnbaum,  based  on  his  par- 
ticipation as  expert  witness  on  behalf  of 

Syracuse  Bcstg.  Corp.  in  civil  antitrust 
action  against  Newhouse  Bcstg.  Corp.  Ac- tion July  17. 

By  Hearing  Examiner  David  I.  Kraushaar 
■  Granted  petition  by  Leader  Bcstg.  Co,, 

Edwardsville,  111.,  and  extended  time  to 
Aug.  20  for  exchange  of  direct  case  exhibits 
and  to  Sept.  4  for  rebuttal  exhibits  in  pro- 

ceeding on  its  application  and  Salem  Bcstg, 
Co.  (WJBD),  Salem,  111.  Action  July  23. 

■  By  order  in  Syracuse,  N.  Y.,  tv  ch.  9 
proceeding,  granted  petition  by  Syracuse 
Tv  Inc.,  for  leave  to  amend  its  application 
to  reflect  correctly  certain  changes  in  num- 

ber of  stockholders  and  officers  and  direc- 
tors of  Macmillan  Ring-Free  Oil  Inc.,  20% 

corporate  stockholder.  Action  July  19. 

■  On  own  motion,  scheduled  prehearing conference  for  July  31  in  proceeding  on  ap- 
plications of  Massilon  Bcstg.  Inc  Coving- ton Bcstg.  Co.  and  Kenton  County  Bcstrs for  new  am  stations  in  Norwood,  Ohio  and Covmgton,  Ky.  Action  July  19. 

By  Hearing  Examiner  Jay  A.  Kyle 
■  Rescheduled  Sept.  7  prehearing  confer- Sept.  4  m  proceeding  on  application 
■  ^-  Lapping  for  new  am  station m  Blythe,  Calif.  Action  July  20. 
By  Hearing  Examiner  Forest  L.  McClenning 

■  Dismissed  petition  by  Suburban  Bcstg Inc.,  to  reopen  record  for  hmited  purpose m  proceeding  on  its  application  and  Beacon Bcstg.  Inc.,  for  new  am  stations  in  Jackson and  Grafton-Cedarburg,  Wis.  Action  July  23. 
By  Hearing  Examiner  Chester  F. Naumowicz  Jr. 

■  Scheduled  conference  for  July  31  to  de- termme  further  hearing  schedule  in  pro- ceedmg  on  apphcations  of  W.W  I.Z  Inc  for renewal  of  license  of  WWIZ  Lorain  Ohio et  al.  Action  July  19. 
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■  On  own  motion,  scheduled  conference 
for  July  23  in  proceeding  on  application  of 
Williams  County  Bcstg.  System  for  new  am 
station  in  Bryan,  Ohio,  dates  established  for 
filing  of  proposed  findings  and  replies  shall 
remain  in  effect,  pending  further  order  of 
hearing  examiner.  Action  July  17. 

By  Hearing  Examiner  Herbert  Sharfman 
■  Issued  memorandum  of  ruling  made  at 

May  15  hearing  in  proceeding  on  applica- tions of  La  Fiesta  Bcstg.  Co.  and  Mid-Cities 
Bcstg.  Corp.,  for  new  am  stations  in  Lub- 

bock Tex.,  denying  motion  to  quash  sub- 
poena duces  tecum  filed  May  11  for  Mid- Cities.  Action  July  19. 

B  Scheduled  hearing  for  July  24  on  appli- cations of  Delaware  Valley  Bcstg.  Co. 
(WAAT),  Trenton,  Asbury  Park  Press  Inc. 
(WJLK),  Asbury  Park,  and  City  of  Camden 
(WCAM),  Camden,  all  New  Jersey,  which 
are  in  consolidated  am  proceeding  in  Docs. 
14510  et  al.  Action  July  19. 

B  Scheduled  further  hearing  for  July  26 
on  applications  of  Rockland  Bcstg.  Co., 
Blauvelt  N.  Y.,  and  Rockland  Radio  Corp. 
and  Rockland  Bcstrs.  Inc.,  both  Spring  Val- 

ley N  Y  ,  which  are  in  consolidated  am  pro- ceeding in  Docs.  14510  et  al.  Action  July  17. 

a  In  accordance  with  July  11  memoran- dum in  matter  of  revocation  of  cp  of  Martin 
R  Karig  for  WIZR  Johnstown,  N.  Y.,  et  al., 
rescheduled  hearing  for  Sept.  17  in  Saratoga 
Springs,  N.  Y.,  at  place  to  be  announced. Action  July  17. 

B  Commission  on  July  23  denied  request 
by  City  of  Cleveland,  Ohio,  for  extension 
of  time  from  Aug.  1  to  Nov.  1  to  file  com- ments in  matter  of  amendment  of  Parts  2, 
10,  11,  16  and  19  of  rules  regardmg  alloca- 

tion of  assignable  frequencies  in  the  25-42 mc  band. 

BROADCAST  ACTIONS 
by  Broadcast  Bureau 
Actions  of  July  24 

KBMT     (TV),     Television    Bcstrs.  Inc., 
Beaumont,  Texas— Granted  relinquishment 
of  negative  control  by  Ralph  C.  Reed  and 
N    D.   Williams   through  sale  of  stock  to 
Thomas  S.  Reed,  N.  D.  Williams,  trustee 
of  N.  D.  Williams  Investment  Trusts,  and 
L.  L.  Williams,  trustee  of  The  Noel  Douglas 
Williams    Jr.   Trust    (main    and  auxihary 
trans). 
WENT  Gloversville,  N.  Y. — Granted  li- 

cense covering  increase  in  daytime  power 
and  installation  of  new  trans. 
KWES  Eugene,  Ore. — Granted  license 

for  am  station,  specify  studio  location  (same 
as  trans,  location  as  redescribed)  and  delete 
remote  control. 
KDLO-TV  Florence,  S.  D.— Granted  mod. 

of  license  to  reduce  aural  ERP  to  50  kw. 
KPLO-TV  Reliance,  S.  D.— Granted  mod. 

of  license  to  reduce  aural  ERP  to  50  kw. 
KPCN  Grand  Prairie,  Texas— Granted 

mod.  of  license  to  change  name  to  Radio 
KPCN  Inc. 

KOK-760  Mt.  Clemens,  Mich. — Granted  cp 
and  license  for  new  remote  pickup  station. 
KCMO-TV  Kansas  City,  Mo. — Granted  cp 

to  install  new  auxiliary  trans,  at  main  trans, 
site. 
WMRN  Marion,  Ohio — Granted  cp  to  in- 

stall auxiliary  trans,  at  main  trans,  site;  re- mote control  permitted. 
KLIX-TV  Twin  Falls,  Idaho — Granted  cp 

to  replace  expired  permit  for  changes  in  tv 
station  (main  trans,  and  ant.). 
KCHU  (TV)  San  Bernardo,  Calif. — 

Granted  assignment  of  cps  to  KCHU  Tv,, Inc. 
WPRO-TV  Providence,  R.  I.— Granted  cp 

to  change  location  of  auxiliary  trans,  to 
main  trans,  and  ant.  location. 
KEWI  Topeka,  Kans. — Granted  cp  to  in- stall new  trans,  as  an  auxiliary  daytime 

trans,  and  alternate  main  trans. -nighttime 
at  main  trans,  site. 
KBRR  Leadville,  Colo. — Granted  request 

to  operate  cut  back  hours  to  6:00  p.m.  for 
period  ending  Aug.  31. 
WJIG-FM  Tullahoma,  Tenn.  —  Granted 

mod.  of  cp  to  increase  ERP  to  3.6  kw, 
change  type  trans,  and  type  ant.;  remote 
control  permitted. 
National  Bcstg.  Co.  New  York,  N.  Y.— Granted  mod.  of  cp  to  add  three  trans,  to 

low  power  station;  conditions. 
*WSIU  (FM)  Cabondale,  111.— Granted 

mod.  of  cp  to  change  trans. 
■  Granted  licenses  for  following  tv  sta- 

tions: KTVF  Fairbanks,  Alaska;  WCCA-TV 

Columbia,  S.  C;  KALU  Hilo,  Hawaii;  KTPS 
Tacoma,  Wash.;  WYAH-TV  Portsmouth,  Va.; 
WXGA-TV  Waycross.  Ga.,  and  specify  stu- 

dio location;  KNDU  Richland,  Wash.;  WLKY 
Louisville,  Ky.;  WHRO-TV  Hampton-Nor- 

folk, Va.,  ERP  118  kw  aural,  and  redescribe 
trans,  location  and  specify  studio  location  as 
Hampton;  WIPM-TV  Mayaguez,  P.  R.,  ant. 
height  590  ft. 

B  Granted  licenses  covering  changes  in 
following  tv  stations:  KTAL-TV  Texarkana, 
Tex.;  KPHO-TV  Phoenix,  Ariz.,  ERP  16.9  kw 
visual,  8.45  kw  aural,  and  redescribe  trans, 
location;  KSWO-TV  Lawton,  Okla. 

Actions  of  July  23 
WKJF  (FM)  Pittsburgh,  Pa.— Granted  cp 

to  make  changes  in  transmitting  equipment. 
KCTA  Corpus  Christi,  Tex. — Granted  cp 

to  install  new  trans. 
KTHO  Tahoe  Valley,  Calif.— Granted  mod. 

of  cp  to  cliange  ant.  trans,  location. 
B  Granted  mod.  of  cps  to  change  type 

trans,  for  following  stations:  WYSI  Ypsilanti, 
Mich.;  KOVC  VaUey  City,  N.  D.;  KCLO-FM Leavenworth,  Kan. 

Actions  of  July  24 
B  Granted  renewal  of  license  for  follow- 

ing stations:  KAML  Kenedy-Karnes  City, 
Tex.;  KASE  Austin,  Tex.;  KBYP  Shamrock, 
Tex.;  KCBD-AM-TV  Lubbock,  Tex.;  KCLE 
&  alt.  main.,  KCLE-FM  Cleburne.  Tex.; 
KCOH  Houston,  Tex.;  KGNS  Laredo,  Tex.; 
KGVL  Greenville,  Tex.;  KILT  Houston,  Tex.; 
KIMP-AM-FM  and  SCA,  Mt.  Pleasant,  Tex.; 
KMHT  Marshall,  Tex.;KMIL  Cameron,  Tex.; 
KMUL  Muleshoe,  Tex.;  KONO  &  alt.  main. 
San  Antonio,  Tex.;  KPDN  Pampa,  Tex.; 
KPLT  Paris,  Tex.;  KPRC-AM-TV  Hous- ton, Tex.;  KPSO  Falfurrias,  Abilene. 
Tex.;  KRLD  &  alt.  main,  KRLD-FM-TV (main  trans.  &  ant.)  (aux.  trans.  & 
ant.),  Dallas,  Tex.;  KRUN  Ballinger,  Tex.; 
KSET  &  alt.  main.  El  Paso,  Tex.;  KSKY 
Dallas,  Tex.;  KSST  Sulphur  Springs,  Tex.; 
KSTA  Coleman,  Tex.;  KTEM  Temple,  Tex.; 
KTRE-AM-TV  Lufkin,  Tex.;  KTSM  El  Paso, 
Tex.;  KUNO  &  aux..  Corpus  Christi,  Tex.; 
KURV  Edinburg,  Tex.;  KVET  Austin,  Tex.; 
KVLL  Livingston.  Tex.;  KVOP  Plainview, 
Tex.;  KVWC  Vernon,  Tex.;  KWFR  San 
Angelo,  Tex.;  KWHI  Brenham,  Tex.;  KWTX 
&  aux.,  Waco,  Tex.;  KZEY  Tyler,  Tex.; 
KZZN  Littlefield.  Tex,;  WACO-AM-FM,  and 
SCA,  Waco,  Tex.;  WFAA-AM-FM,  Dallas, 
Tex.;  WOAI  &  aux.,  San  Antonio,  Tex.; 
WTAW  College  Station,  Tex.;  KHFI  (FM), 
and  SCA.  Austin,  Tex.;  KIXL-FM  &  aux., 
Dallas,  Tex.;  KLIF-FM  Dallas,  Tex.;  KODA- 
FM,  and  SCA,  Houston,  Tex.;  KOST  (FM) 
Houston.  Tex.;  KQUE  (FM),  and  SCA, 
Houston.  Tex.;  *KUT-FM  Austin,  Tex.; 
KCEN-TV  Temple,  Tex.;  KCTV  (TV)  San 
Angelo,  Tex.;  KEDY-TV  Big  Spring,  Tex.; 
KFDX-TV  Wichita  Falls,  Tex.;  KHOU-TV 
Houston,  Tex.;  KMID-TV  Midland,  Tex.; 
KZTV  (TV)  Corpus  Christi,  Tex.;  WOAI- 
TV  San  Antonio,  Tex.;  *KUHT  (TV)  Hous- ton, Tex.;   KAYC   Beaumont,  Tex. 

Actions  of  July  20 
KSHA  Medford,  Ore.— Granted  license 

for  am  station  and  specify  studio  location 
and  remote  control  point. 
WTPR  Paris,  Tenn.  —  Granted  license 

covering  installation  of  old  main  trans,  as 
auxiliary  trans. 
WAGR  Lumberton,  N.  C. — Granted  license 

covering  change  in  ant.  trans,  location  and 
make  clianges  in  ant.  and  ground  systems. 
WPAM  Pottsville,  Pa.— Granted  license 

covering  use  of  old  main  trans,  at  present 
main  trans,  location  for  auxilary  purposes 
during  daytime  and  alternate  main  night- time. 

WJMJ  Philadelphia,  Pa. — Granted  license 
covering  installation  of  new  trans,  as  auxil- iary trans,  at  main  trans,  location,  DA,  D. 
KGRO  Gresham,  Ore. — Granted  license 

covering  increase  in  power  and  installation 
of  new  trans. 
WINR-TV  Binghamton,  N.  Y.— Granted  h- 

cense  covering  change  in  tv  station. 
WSEE  (TV)  Erie,  Pa.— Granted  mod.  of 

license  to  change  studio  location. 
WBRL  Berlin,  N.  H.— Granted  mod.  of 

cp  to  change  type  trans,  and  extension 
of  completion  date  to  Sept.  7. 
KSCO  Santa  Cruz,  Calif. — Granted  license 

covering  increase  in  daytime  power  and  in- 
stallation new  trans,  for  daytime  use  only 

(2  trans.). 
WPAM  Pottsville,  Pa. — Granted  license 

covering  increase  in  daytime  power  and  in- stallation of  new  trans. 
B  Granted   licenses    covering  installation 

of  new  trans,  for  following  stations:  WVMI 
Biloxi,  Miss.,  and  WTPR  Paris,  Tenn.  (Main). 

Actions  of  July  19 
Progress  Valley  Bcstrs.  Co.,  Shakopee 

Bcstg.  Co.,  Shakopee,  Minn. — Designated 
for  consolidated  hearing  applications  for 
new  daytime  am  stations  on  1530  kc.  Prog- 

ress with  500  w  and  Shakopee  with  1  kw, DA. 

WLSE  Wallace,  N.  C— Granted  increased 
daytime  power  on  1400  kc  from  250  w  to 
1  kw,  continued  nighttime  operation  with 
250  w,  and  install  new  trans,  conditions. 
WENN  Birmingham,  Ala. — Granted  cp  to 

change   from  DA  to   non-DA;  conditions. 
WVEC  Hampton,  Va. — Granted  license 

covering  change  in  ant.  trans,  location, 
changes  in  ant.  and  ground  systems,  studio 
location  and  install  new  trans,  and  remote 
control  operation. 
WFBC-TV  GreenvUle,  S.  C— Granted  li- 

cense covering  installation  of  auxiliary  ant. 
system  at  main  trans,  and  ant.  location. 
WLOS-TV— AshevUle,  N.  C— Granted  li- 

cense covering  changes  in  ant,  system  and 
other  equipment  (main  trans,  and  ant.). 
WIIC  (TV)  Pittsburgh,  Pa.— Granted  li- 

cense covering  installation  of  auxiliary  trans, 
and  ant.  at  main  trans,  site. 
WGN-TV  Chicago,  lU.— Granted  license 

covering  use  of  auxiliary  trans,  at  main trans,  site. 
KTIV  (TV)  Sioux  City,  Iowa— Granted  li- 

cense covering  installation  of  auxiliary  ant. 
system  at  main  trans,  site. 
WDSU-TV  New  Orleans,  La.— Granted  li- 

cense covering  installation  of  alternate  main 
driver  to  main  trans,  (main  trans,  and  ant.) ; conditions. 
*KUSU-FM  Logan,  Utah— Granted  cp  to 

change  ant. -trans,  and  studio  location,  type ant.  and  make  ant.  changes. 
KKHI-FM  San  Francisco,  Calif.— Granted 

cp  to  install  new  ant.  and  decrease  ant. 
height  to  1060  ft.;  remote  control  permitted. 
*WAMF  (FM)  Amherst,  Mass.— Granted 

cp  to  change  ant. -trans,  and  studio  locations, 
make  changes  in  ant.  systm  (increase 
height),  and  install  new  trans.;  remote  con- 

trol permitted. 
WCNF  Weldon,  N.  C— Granted  mod.  of 

cp  to  change  type  trans. 
WSEB  Sebring,  Fla.— Granted  authority 

to  remain  silent  for  period  ending  Oct.  15. 
B  Granted  licenses  covering  increase  in 

daytime  power  and  installation  of  new  trans, 
for  following  stations:  WKOY  Bluefield,  W. 
Va.,  change  ant. -trans,  and  studio  locations 
and  remote  control  operation;  WCSS  Amster- 

dam. N.  Y.;  WDBQ  Dubuque,  Iowa,  and  re- mote control  operation. 
B  Granted  licenses  covering  changes  in 

following  stations:  WDAM-TV  Laurel,  Miss.; 
WWJ-TV  Detroit,  Mich.,  ant.  height  1068  ft.; 
WSTV  Steubenville,  Ohio;  KPIC  (TV)  Rose- 
burg,  Ore.;  WJZ-TV  Baltimore,  Md.,  and  re- describe studio  and  trans,  locations  (  main 
trans.  &  ant.);  KTAR-TV  Mesa,  Ariz.; 
WJHG-TV  Panama  City,  Fla.;  WPSD-TV 
Paducah,  Kv.;  WBZ-TV  Boston,  Mass.  (main trans.  &  ant.);  WITN  (TV)  Washington, 
N.  C;  KMMT  (TV)  Austin,  Minn.;  KUTV 
(TV)  Salt  Lake  City,  Utah  (main  trans,  and 
ant.);  KROC-TV  Rochester,  Minn.;  WKTV 
(TV)  Utica,  N.  Y.  (alternate  main  trans,  and 
main  ant.),  condition;  WBRC-TV  Birming- ham, Ala.  (main  trans.  &  ant.), 

B  Granted  extensions  of  completions  dates 
as  shown  for  following  stations:  WFRL  Free- 
port,  111.,  to  Dec.  26;  WPAR  Parkersburg, 
W.  Va.,  to  Oct.  31;  KACY  Port  Hueneme, 
Calif.,  to  Sept.  20;  KHDN  Hardin,  Mont.,  to 
Dec.  26;  KFYR  Bismarck,  N.  D.,  to  Oct.  9. Actions  of  July  18 

B  Granted  renewal  of  license  for  follow- 
ing stations:  KBMY  Billings,  Mont.;  KXMC- 

TV  Minot.  N.  D.;  KOIL  Omaha,  Neb. 
WENC-FM  Whiteville,  N.  C— Granted  li- 

cense for  fm  station. 
WXUR-FM  Media,  Pa. — Granted  license for  fm  station. 
WVOE  Chadbourn,  N.  C— Granted  license for  am  station. 
KMAM  Butled,  Mo. — Granted  license  for 

am  station,  specify  studio  location  (same  as 
trans.)  and  delete  request  for  remote  con- trol. 

WDMC    Otsego,    Mich. — Granted  license 
for  am  station,  specify  studio  location  and 
delete  request  for  remote  control. 
WDXB  Chattanooga,  Tenn. — Granted  li- 

cense covering  use  of  old  main  trans,  at 
main  trans,  site  to  be  used  as  alternate 

Continued  on  page  79 
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and  facsimile  facilities. 
•ARB  Continuing  Readership  Study 
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RADIO 

Help  Wanted — Management 
Northeastern  city  (population  40,000)  has 
one  radio  station  in  need  of  two  people — 
manager  and  sales  manager.  Young,  out- standing salesmen  with  managerial  talents 
and  aspirations  wanted  by  mature  radio 
operators  to  take  over  smallest  of  group 
of  stations.  Salary,  profit  sharing— five 
figures.  Organization  offers  real  future. 
Send  complete  resume  to  Box  947M, 
BROADCASTING. 

Sales 

Salesman  -  announcer.  Michigan  station. 
Small  market.  Big  opportunity.  Salary  plus 
commission.  Send  resume,  references.  Box 
949M,  BROADCASTING. 
Wanted — sales  manager  with  possible  25% 
ownership  and  general  manager  within  one 
year  for  right  man,  5000  watt  station  on 
West  Coast.  Apply  Box  964M,  BROADCAST- ING. 

Salesman — Quality  small  market  radio  sta- 
tion needs  good,  experienced  time  salesman 

to  handle  station's  key  accounts.  Must  be experienced  hustler.  This  is  the  job  you 
have  been  looking  for.  Good  pay,  security, 
good  working  conditions.  Salary  $100  weekly 
plus  commission  override,  fringe  benefits. 
Forward  complete  information,  photo.  Job 
open  August  16.  Box  IP,  BROADCASTING. 

California-sales,  single  market,  salary  plus 
commission,  insurance.  References  impor- 

tant. Box  8P,  BROADCASTING. 

Opportunity  for  a  salesman  in  the  fabulous 
Rocky  Mountain  empire.  Salary  and  com- mission. Write  EUis  Atteberry,  Radio  KCOL, 
P.  O.  Box  574,  Fort  Collins,  Colorado. 

Experienced  salesman — for  really  progres- sive daytlmer  75  miles  from  Chicago.  Must 
be  able  to  sell  radio.  Present  salesman 
leaving  radio — making  $10-15,000  yearly. Send  photo  and  resume  to  BUI  Dahlsten, 
Manager,  WLPO,  LaSalle,  Illinois, 
Management  and  sales  openings  throughout 
U.  S.  accent  Midwest.  Write  for  informa- 

tion and  application.  Walker  Employment 
83  So.  7th  St.  Minneapolis  2,  Minn. 

Announcers 

Announcer,  first  phone  required  for  New 
England  daytimer.  Excellent  salary.  Box 
403M,  BROADCASTING. 
Wanted:  Announcer  with  first  class  ticket. 
Box  682M,  BROADCASTING. 

Current  opportunity  for  experienced  an- 
nouncer. Smooth  delivery,  mature  resonant 

voice.  Highly  formated  operation;  produc- 
tion commercial  grouped  every  quarter 

hour:  beautiful  music.  Midwest.  Send  tapes, 
photo  and  resume  to  Box  750M,  BROAD- CASnNG. 

Experienced  air  personality  under  35  for 
large  southern  radio  station  with  adult 
programming.  Send  tape,  biography  and 
recent  photo.  Box  863M,  BROADCASTING. 
August  opening  for  experienced  annoimcer. 
Newly  equipped  station.  Wonderful  cli- 

mate. If  you  work  in  Arizona,  New  Mexico, 
Utah  or  Colorado,  write  Air  Mail  giving 
expected  salary,  number  In  family  and  in- 

clude tape.  Our  staff  knows  of  this  ad.  _ 
Box  892M,  BROADCASTING. 

WIRK,  West  Palm  Beach,  Florida  is  ex- 
panding Need  morning  man,  strong  on  pro- 
duction. Top  rated  format  operation.  Send 

tape  of  dj,  news  and  production.  Box  9P, BROADCASTING. 

Help  Wanted— (Cont'd) 
Announcers 

Newsman  who  can  really  do  the  job  as 
one-man  news  department  for  daytimer, 
6,000  population  town,  plus  writing  ad  copy. 
Play-by-play  for  extra  pay,  too.  Write,  in- 

cluding references,  Box  960M,  BROAD- CASTING. 

Mature  experienced,  good  music  announcer. 
References  necessary.  Up  state  New  York. 
Box  961M,  BROADCASTING. 

Experienced  personality  morning  announcer 
/salesman  for  non-rock  southern  Oregon 
net  station.  Sell  afternoons.  $400  start  plus 
15%  sales.  Send  tape/photo.  Box  982M, 
BROADCASTING. 

Wide  awake  fulltime  operation  east  coast, 
wants  steady,  experienced  man  with  per- 

sonality. $90  for  40  hour  week  to  start. 
Box  985M,  BROADCASTING. 
Announcer  wanted  at  Pennsylvania  station. 
Excellent  salary.  Opportunity  as  program 
director.  Write  Box  7P,  BROADCASTING. 
Experienced  staff  announcer,  good  music, 
news  conscious  station.  Good  voice,  look- 

ing for  permanency,  progressive  commu- nity. Send  audition,  background,  photo, 
references.  KSIB,  Creston,  Iowa. 
Mature  announcer  for  medium  market  sta- 

tion. No  collect  calls.  Salary  above  average 
for  market  size.  Resume  and  tape  to  KBRZ, 
Freeport,  Texas. 
First  phone  announcer,  250  watt  daytime 
single  station.  College  town,  possible  to 
forward  your  education  while  working. 
Contact  Manager,  KMCK,  Fairfield,  Iowa. 
Number  one  station  in  four  station  market 
in  southwest  Texas  college  town  audition- 

ing announcers  with  first  class  license. 
Good  pay  and  working  conditions.  Send 
tape  and  resume  or  call  655-8116,  Bill 
Nicholson,  KPEP,  San  Angelo,  Texas. 

Boardman-sales  for  solid  Ikw  station  in 
California.  Recreation  area.  KPRL,  Paso 
Robles,  California. 

Have  opening  for  versatile  mature  an- 
nouncer in  pleasant  progress  community. 

New  studios,  mobile  units,  and  adult  music 
format  with  cheerful  type  production. 
Send  tape,  photo  and  resume  to:  Gen- eral Manager,  WCSI.  Columbus,  Indiana. 

Immediate  opening  for  two  experienced  an- 
nouncers. Send  tape  and  all  details.  Unless 

you  want  a  permanent  position  don't  apply. Nathan  Frank,  WHNC,  Henderson,  N.  C. 
Tel.  GE  8-7136.  No  collect  calls  please. 

FM  announcer  wanted — staff  man  familiar 
with  better  music,  including  classics.  Top 
working  conditions.  Don't  apply  unless you  want  to  work.  Send  tape,  photo,  and 
other  details  to:  Manager.  WGH-FM,  P.O. 
Box  98,  Newport  News,  Virginia. 

Beginning  announcer  we  can  train.  Work 
nights  and  weekends.  $60  to  start.  Send 
tape,  resume  to  Eldon  Johnson,  PD,  WKEI, 
Kewannee,  111. 

Immediate  opening  for  experienced  top  40 
dj  with  1st  phone.  Salary  open  for  real 
swinger.  No  phone  calls  .  .  .  send  tape 
and  resume  ...  all  tapes  will  be  returned 
.  .  .  your  inquiry  confidential.  WLOF 
Radio,  P.  O.  Box  5756,  Orlando,  Fla. 
Mature  man  with  news  background  wanted 
for  top  Florida  station.  Must  handle  a  one- 
day  air  shift.  Airmail  tape,  photo,  resume 
and  salary  to  Dick  Clark,  Box  5606,  Daytona 
Beach,  Florida. 

Help  Wanted — (Cont'd) 
Announcers 

Negro  disc  jockeys  wanted.  The  Ok  Group 
is  expanding  its  programming.  Good 
spiritual  men  and  jive  men  wanted.  Am- 

bitious and  experienced  air  personalities 
can  earn  good  pay  with  the  oldest  and 
largest  Negro  Group  in  radio.  Must  be  able 
to  do  a  live,  imaginative,  exciting  show 
and  pitch  a  commercial  effectivelv.  Write 
full  details.  Send  audition  tape.  The  OK 
Group,  505  Baronne  St.,  New  Orleans, Louisiana. 

Wanted —  announcer-salesman,  first  phone 
preferred  but  not  necessary.  Baltimore  fm 
station.  Base  salary  plus  commission.  Con- 

tact A.  Styne,  300  Garden  Road,  Baltimore- 
4,  Maryland. 
Close  to  100  jobs  to  fill  next  two  months 
throughout  country,  particularly  Midwest. 
Announcers  and  combo,  radio  and  tv. 
write.  Walker  Employment,  83  So.  7th  St. 
Minneapolis  2,  Minn.  Now! 

Immediate  opening  for  an  experienced  staff 
announcer  technician,  first  F.C.C.  ticket 
required.  Apply  MacClatchy  Broadcasting 
Company,  Personnel  Department,  Sacra- 

mento, California. 
Announcers-many.  Edwards  Agency,  73 
Warren  Street,  N.Y.C. 

Technical 

Chief  engineer,  Michigan  metropolitan  day- 
timer.  Operation  and  maintenance.  Some 
announcing.  Well  equipped  including  auto- 

mation. Desire  experienced,  management- oriented  man.  Box  936M.  BROADCASTING. 

Wanted — chief  engineer  for  full  time  Penn- 
sylvania station.  AM  and  FM.  Network  af- 

filiated. Production  and  taping.  Good  fam- 
ily living;  schools  and  cultural  life.  Own 

boss.  Send  resume,  references,  salary.  Box 
996M,  BROADCASTING. 

Sportscaster-newsman;  experienced  in 
sportswriting,  newswriting,  announcing  of 
both  and  play-by-play.  Midwest.  Resume, 
Box  998M,  BROADCASTING. 

Combo  man,  capable  doing  maintenance. 
First  phone  preferred;  permanent.  WSBC 
AM-FM,  2400  West  Madison,  Chicago  12. 
Immediate  opening  chief  engineer,  capable 
of  maintenance  and  top  40  board  shift. 
Contact.  West  Ninemire,  DRake  4-1637,  P.  O. Box  128,  Amarillo,  Texas. 

Permanent  opening  for  engineer,  first  phone, 
must  be  good  on  preventative  maintenance, 
must  know  AM-FM  stereo  multiplex.  In- 

quire WBLY.  Springfield,  Ohio. 
Engineers  and  comho-men  in  radio  and  tv. 
Write  Walker  Employment,  83  So.  7th  St. 
Minneapolis  2,  Minn,  for  application  now. 
Many  opportunities,  free  registration. 

1st  phone  engineer  for  5  kw,  Michigan's finest  broadcasting  plant.  Apply  now-want 
starting  date  of  September  1st.  Confidential. 
Write:  Floyd  Holes,  C.  E.  WKMI,  1360 
Melody  Lane,  Box  911,  Kalamazoo,  Michi- 

gan. 
Production — Programming,  Others 

Program,  production  director  with  good 
understanding  of  general  operations  needed 
at  midwest  medium  large  market  station 
by  September  1st.  Must  be  capable  of  pro- gramming both  top  forty  and  good  music 
formats.  Send  complete  resume  with  salary 
requirements  first  letter.  Excellent  opport- 

unity for  long  term  position.  Box  971M, 
BROADCASTING. 
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Production — Programming,  Otiiers 

News  director — gathering  news,  plus  air 
work.  City  21,000,  emphasis  local,  regional 
■coverage.  Write  Manager,  KWPC,  Muscatine, Iowa. 

Imaginative,  experienced,  female  copy- 
writer as  continuity  chief  in  two-women 

department,  WIBX,  5000W,  adult-program- ming, CBS,  Utica,  N.  Y.  Livable  starting 
salary;  increases  on  merit.  Staff  congenial; 
working  conditions  pleasant.  Immediate 
opening.  Reply :  Elliot  Stewart,  Station 
Manager 

RADIO 

Situations  Wanted — Management 
Manager  for  twelve  pridefiil,  profitable 
years.  Long  on  sales.  Now  employed,  but 
want  full  responsibility  in  Southeast.  Ex- 

cellent personal  and  ownership  references. 
Area  $10,000.  Box  861M,  BROADCASTING. 

Somewhere  in  Florida  is  a  solid  operation 
looking  for  a  family  man  with  15  years  ex- 

perience as  manager,  sales  manager,  pro- 
gram director,  sports,  announcer,  and  first 

phone.  I'm  searching  for  that  operation. If  you  need  this  man.  Write  Box  887M, 
BROADCASTING. 

Successful  general  manager  of  medium 
market  group  operation  desires  promotion 
to  single  station,  or  group.  Have  success- 

ful program  formula,  if  needed,  and  definite 
aggressive  sales  policy.  Real  leader  organi- 

ser. Salesmen.  Best  industry  references. 
Proof  of  performance  on  paper  for  examin- 

ation. Thirty  five  year  old  family  man. 
Currently  northwest,  will  relocate  accord- 

ing to  best  opportimity.  Desire  chance  by 
September.  Box  929M,  BROADCASTING. 

1  can  bring  your  small-medium  station  top billing  and  efficiency.  Proven  record.  Box 
fl53M,  BROADCASTING. 

Sales 

Radio  time  sales,  experienced  magazine, 
paper,  background,  college,  27,  creative. 
Box  979M,  BROADCASTING. 

Announcers 

Young,  married  newsman-announcer,  4 
years  experience.  Gather,  write,  report 
local  news.  Prefer  mid-Atlantic  or  north- 

east.  Box  475M,  BROADCASTING. 

Announcer  dj.  Family  man.  2  years  experi- 
ence. Will  relocate  permanently.  Authorita- 

tive sound.  Hard  worker,  good  board.  Box 
602M,  BROADCASTING. 

Stop!  I'm  your  man  if  your  station  is  in Arizona  or  California  and  if  you  want  a 
yoimg  announcer  with  happy  attitude,  tight 
production,  and  excellent  sales  background. 
Box  634M,  BROADCASTING. 

Ben  Casey  cannot  handle  your  operation  as 
well  as  I ! !  Young  and  versatile  with  a  happy 
soimd  and  tight  board.  Michigan  or  midwest 
preferred.  Box  635M,  BROADCASTING. 

Award  winning  newsman.  Thirteen  years 
experience  includes  broadcasting,  reporting 
and  network  newswriting.  Journalism  de- 

gree. Family.  Box  796M,  BROADCASTING. 

Experienced  radio  announcer.  Quality  sound 
for  commercial.  Music  and  news.  Only  New 
England,  New  York  City,  New  Jersey  need 
apply.  Box  773M,  BROADCASTING. 

Stop  reading!  I'm  the  one.  Tight  board  .  .  . happy  sound  .  .  .  any  format!  Young, 
dependable  and  married.  Will  travel.  Box 
794M,  BROADCASTING. 

Still  using  those  greasy  kid  jocks  on  your 
air?  Try  a  scintillating  swinger.  Tight 
board,  quick  mind,  single,  will  travel.  Box 
860M,  BROADCASTING. 

College  grad.,  d.j.,  strong  news  voice,  solid 
commercial  delivery,  married.  Box  866M, 
BROADCASTING. 

Announcer,  experienced,  dependable,  tight 
board,  draft  exempt,  want  to  settle.  Box 
878M,  BROADCASTING. 

Announcers 

3  years  experience,  29,  veteran,  articulate, 
good  board,  AM/FM  Midwest.  Available 
August  1st,  married,  permanent.  Box  879M, BROADCASTING. 

Announcer,  first  phone,  sales.  Experienced 
family  man  desires  Florida  station.  Posi- 

tion must  off'er  security.  Box  888M, BROADCASTING. 

Announcer.  Excellent  references,  sincere 
and  reliable.  Little  experience  but  a  lot  of 
drive  and  interest.  Know  board  and  broad- 

cast procedures.  Will  locate  anywhere.  Box 
909M,  BROADCASTING. 

Newsman  currently  employed  4th  market. 
Seeks  better  hours.  Write,  gather,  delivery, 
own  casts.  Box  924M,  BROADCASTING. 

Young  announcer — disc  jockey — tight  board 
experienced — will  travel  anywhere.  Box 
925M,  BROADCASTING. 

Sports  director  wants  fuUtime  play-by-play. 
15  years  experience.  Football,  basketball, 
some  baseball,  boxing,  track,  golf.  Strong  on 
interviews  plus  all  around  radio  background. 
Loyal,  dependable.  Present  salary  $8500.00 
per  yr.  For  background,  photo,  tape,  con- 

tact Box  927M,  BROADCASTING. 

Announcer,  dj,  41/2  years  experience,  family- man,  desire  advancement  N.E.  Box  934M, 
BROADCASTING. 

Top  rated  country  music  disc  jockey-sales- 
man. Best  references.  Box  935M,  BROAD- CASTING. 

Sports,  news.  Play  by  play,  football,  basket- 
ball, Ijaseball.  7  years  experience.  News 

director  or  staff.  Box  2P,  BROADCASTING. 
Announcer  seeks  position  in  east,  starting 
September.  Married.  One  child.  Box  939M, 
BROADCASTING. 

Serious  and  enthusiastic-news  minded-on 
the  spot-rewrite -musical  knowledge-college 
graduate.  Available  immediately!  Box  940M, 
BROADCASTING. 

Swinging  announcer  dj,  tight  production. 
Married.  Desire  to  leave  N.Y.C.,  for  New 
England  area,  perferably  in  or  near  Boston, 
Mass.  Other  areas  are  considered,  (colored). 
Box  946M,  BROADCASTING. 

6  years  experience,  personality  dee-jay. 
tight  production,  ready  to  move  up  and 
settle  permanently  before  September. 
Draft  free,  family  man  .  .  .  want  $150  .  .  . 
first  phone.  Box  950M,  BROADCASTING. 

First  phone  announcer-dj,  looking  for  posi- 
tion in  the  south.  Young,  married,  profes- 

sionally trained,  and  well  experienced. 
Make  an  offer.  Box  951M,  BROADCAST- ING. 

Swingin  top  40  dj  currently  working  de- 
sires change  of  scenery.  Box  952M,  BROAD- CASTING. 

Available  September.  Limited  exp'd.,  1st 
phone,  mature,  dependable  light  announc- 

ing. Box  958M,  BROADCASTING. 

Am  now  working  60  hours  weekly  for  48 
hours  pay.  Willing  to  do  same  for  you,  if 
you  need  a  p.d.  and/or  news  director.  In- terested in  N.E.  or  upstate  N.Y.  network 
station  who  wants  a  young  progressive 
man  with  conservative  leaning  and  quality 
consciousness.  Four  years  experience.  Pres- 

ently employed  in  V2  million  market  with 
5  kw  net  station.  Desire  small  to  medium 
market.  Box  959M,  BROADCASTING. 

Announcer  top  40,  very  good  resonant 
voice,  school  graduate.  Prefer  Southern 
California  or  ?  Start  at  low  salary.  Box 
972M,  BROADCASTING. 

Attention  Florida.  Announcer  with  1st 
phone.  Tight  board,  good  production,  fam- ily man.  Box  978M,  BROADCASTING. 

Married  announcer  wants  staff  position  with 
30  hours  or  more  in  East.  Box  980M, 
BROADCASTING. 

Radio  school  grad.  Need  starting  position. 
Excellent  knowledge  of  sports.  Age  29,  mar- 

ried, will  travel.  Box  983M,  BROADCAST- ING. 

Announcers 

Responsible,  loyal,  energetic!  Strong  on 
news.  29  years  old.  Married.  7  yrs.  in  radio 
broadcasting.  {4  yrs,  at  same  station.)  Op- erate board.  (No  top  40  stations.)  Wish  to 
re-locate  in  pleasant  climate.  Salary  open. 
Box  984M,  BROADCASTING. 

1st  ticket — 15  months  experience-excellent 
musical  background-good  references-will 
rush  tape-available  immediately-fair  copy- 
try  selling.  Send  reply  to  Box  986M, 
BROADCASTING. 
Announcer,  2nd  phone  license.  (Beginner) 
Prefer  up  state  New  York.  Box  992M, 
BROADCASTING. 

First  phone.  Young,  married,  versatile.  2 
years  experience.  Prefer  north  or  north- east. Any  format.  Relocate.  Box  995M, 
BROADCASTING. 

Deejay-highest  pulse  rating  in  eight  station 
market.  Desire  larger  market  top  or  sec- 

ond place  station.  Five  years — top  refer- ences. Box  997M,  BROADCASTING. 

Young,  family  man,  draft  free,  looking  for 
first  break.  Broadcasting  grad.  Bill  Messier, 
48  Walnut  Street,  North  Brookfield,  Mass. 
Newsman  .  .  .  seeks  on  air  position  in  large 
metropolitan  market;  college  training  in 
broadcasting;  three  years  commercial  ex- perience in  production,  writing,  airing,  on 
the  spot  coverage.  Familiar  with  voice,  wire 
news  services,  mobile  units.  Available  im- 

mediately. Contact  Harold  Platzker,  785 
West  End  Ave.,  New  York  25;  University 
4-2829. 

Top  man  in  field  of  voice  characterizations 
and  humor  seeks  experienced  man  for 
partner  to  do  Bob  &  Ray  type  dj  show. 
Unquestioned  ability,  a  real  asset  to  any- one in  the  field.  Also  excellent  baseball 
play  by  play  and  fiare  for  copy.  Winning 
peronality  and  voice.  3  years  compus  sta- tion experience,  Lehigh  university  grad. 
Draft  exempt.  Desperately  want  start  in 
radio,  will  accept  almost  any  deal  at  any 
station.  Write:  Bill  Schaefer,  737  Norman 
Place,  Westfield,  N.  J.  AD  2-7346. 

Teclinical 

Engineer,  twelve  years  maintenance  ex- 
perience am,  fm,  first  phone,  radar  en- dorsement. Five  years  one  station.  Box 

962M,  BROADCASTING. 

Top  drawer  production  and  recording  engi- neer. Thirteen  rewarding  years  experience 
with  same  company.  Present  position 
eliminated.  Desire  to  grow  further  with  a 
good  company.  Resume  upon  request.  Con- tact Don  Dewsnap,  98  Wildflower  Road, 
Levittown,  Bucks  County,  Pennsylvania. 
Box  969M,  BROADCASTING. 

Engineer,  fair  announcer,  employed,  direc- 
tional experience,  references,  permanent, 

stable  operation  only!  Box  987M,  BROAD- CASTING. 

Chief  engineer — experienced  am-fm  con- struction, maintenance,  directionals,  proofs 
to  50kw.  Box  989M,  BROADCASTING. 
Announcer,  2nd  phone  license.  (Beginner) 
Prefer  up  state  New  York.  Box  993M, 
BROADCASTING. 

Combo,  engineer,  light  annoimcing,  1st 
phone,  experienced.  Available  8-4-62.  Frank Mailard,  WMYB,  Beach,  South  Carolina. 

Chief  engineer,  commercial  or  station  man- 
ager. Sixteen  years  experience.  Good  ref- erences to  character  and  ability.  Box  126, 

Sheffield,  Alabama. 

Experienced  chief,  combo.  First  class  li- 
cense, recommendations.  Available  immedi- 
ately. Telephone  Mr.  Downie,  Dover,  Dela- 
ware, 734-3326. 

Employed  as  office  manager.  Returning  to 
engineering.  Have  own  test  equipment.  Ex- 

perienced in  building,  maintaining,  or  re- 
pairing equipment.  No  announcing.  Stable 

position  only.  Box  933M,  BROADCASTING. 

Chief  engineer — 14  years  experience — 250 
thru  5  kw  directional,  construction,  main- tance,  operational,  versatile,  family  man, 
stable.  Box  943M,  BROADCASTING. 
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Production— Programming,  Others  Production— Programming,  Others 
Newsman — expert  reporter,  writer,  news- caster. Experienced  all  general  news  and 
features.  Wants  news-oriented  radio  or  tv 
which  knows  value  of  intensive  coverage. 
Station  should  favor  total  cornrnitment  to 
news.  Box  954M,  BROADCASTING. 
Program  director— air  personality  with  top rated  station,  eastern  market  of  85,000  de- 

sires to  relocate,  meet  new  challenge.  Five years  experience  small,  medium  markets. 
Fme  references.  Provide  sharp  sound  for 
your  top  40  programming.  Desire  air  shift 
major,  pd  medium,  but  consider  all  offers. 
Complete  background,  air  check.  Box  957M BROADCASTING. 

Production  director;  talent,  with  organiza- tional ability.  Know  music,  copy,  people. Top  versatile  announcer.  $10,000.  Majors. East.  Box  931M,  BROADCASTING. 

Stop  look,  hire!  Me!!  31/2  years  experience. Now  p.d.  and  news  director.  Excellent  ref- 
ere"cf>=.  Desire  relocate.  Box  990M,  BROAD- CASTING. 

Program  director— morning  man  of  Illinois 
daytimer  seeks  chance  to  move  up  in  mid- west. Creative  in  programming,  copy,  news, 
and  personable  good  music  host.  Four  vears 
experience,  2  years  commercial,  proven 
record,  best  references,  Hegree  in  raHin  'v niarried,  24,  hard  worker.  Present  em- 

ployer knows  of  ad.  Box  994M,  BROAD- CASTING. 

Former  major  market  dj  who  went  to 
small  market  for  pd  experience-reqdy  to 
move  up  again  as  medium  market  pd. 
Know  all  formats.  Married,  college,  1st 
phone,  salary  important,  security  more  so. 
Ken  Lipps.  226  Sunset,  Cape  Girardeau, 
Missouri.  ED  4-4687. 
Creative  radio  man  who  has  worked  him- 

self up  to  manager  position  would  like  to 
accept  the  tv  challenge.  Wide  radio  back- 

ground— you  name  it,  I've  done  it.  Look- ing for  opportunity  to  prove  self  in  tv 
production  and  direction  or  work  as  opera- 

tions manager.  B.A.  degree  Box  850M, 
BROADCASTING. 
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Situations  Wanted — (Cont'd) 

Production — Programming,  Others 

Jock  and  production  man  available  immedi- 
ately, 5  years  experience.  Minimum  $125. Prefer  Missouri,  or  southern  111.  I  have  a 

talent  for  production  your  station  needs. 
Also  a  fair  copy  writer.  If  you  want  that 
big  station  sound  contact  me.  Box  938M, BROADCASTING. 

Award  winning  sportscaster  seeks  chal- 
lenging position  with  sports-minded  sta- tion. Frequent  network  contributor,  top 

interviewer,  and  play-by-play  man.  College 
grad.,  family  man  .  .  .  top  references.  Box 
976M.  BROADCASTING. 
New  York  state,  mature,  married,  2  years 
experience,  permanence,  no  screamer,  mili- 

tary complete.  News,  announcing,  program- 
ming exDe»-ie>ice.  References.  Box  937M, BROADCASTING. 

TELEVISION 

Help  Wanted— Sales 
Nnmber  one  Tv  Station  in  midwest  market 
needs  alert,  experienced  local  salesman.  Ex- 

ceptional benefits  for  right  man.  Send  photo 
and  complete  resume  to  Box  658M,  BROAD- CASTING. 

Television  station  in  leading  mid-west  mar- ket needs  experience  local  salesman.  Send 
complete  resume  and  picture  with  salary 
requirements  to  Box  3P,  BROADCASTING. 
Progressive,  independent  Channel  21,  serving 
many  communities  in  all-uhf  Fresno- area  market,  seeking  creative,  aggressive 
account  executives  to  package  and  sell  live- 
remote  and  studio-originated  sports,  special 
events,  community  salutes,  and  variety 
shows  at  rates  comparable  to  radio.  Ex- 

tremely rewarding  commissions  against  liv- 
ing-expense draw  to  qualified  applicants 

who  have  high  regard  for  maintaining  the 
public  interest  on  a  local  basis  for  these 
many  communities.  Resume,  pictures,  and 
references  to  Harold  Gann,  KDAS-TV,  Han- 
ford,  Calif. 
CBS  owned  KMOX-TV,  has  opening  in 
sales  promotion  dept.  Excellent  opportunity 
for  ambitious  young  man.  This  is  a  sales 
trainee  position  involving  preparation  of 
sales  materials,  national  sales  contacts,  and 
trade  promotion.  Experience  in  tv  sales 
promotion  desirable.  Send  complete  resume 
and  samples  of  sales  presentations  if  vou 
have  them  to:  Judd  Choler,  KMOX-TV,  St. Louis  6,  Mo. 

Announcers 

Commercial  talent,  experienced,  for  south- 
ern florida  vhf  station.  Send  photo  and  re- 

sume to  Box  932M,  BROADCASTING. 

Technical 

Opening  available  with  leading  midwestem 
tv  station  for  experienced  engineer  with 
first  class  license.  Send  recent  picture  with 
full  resume  to  Box  959K,  BROADCASTING. 
Experienced  chief  engineer  for  maximum 
power  Roeky  Mountain  tv  station.  The  man 
we  want  must  be  thoroughly  experienced 
in  theory,  technical  and  practical  areas  of 
tv  engineering,  including  microwave.  Plus 
— and  this  is  most  important — he  must  be 
capable  administrator.  References  required. 
Salary  open.  Write,  Box  991M,  BROAD- 

CASTING, giving  a  complete  resume  of 
your  experience,  salary  expectations,  etc. 
Channel  21  in  all  uhf  Fresno-area  market 
needs  chief  engineer.  All  G.E.  equipment. 
Ikw  transmitter,  vidicon  studio  and  film 
chains,  10  watt  remote  gear,  1990-2008  mc. 
Harold  Gann,  KDAS-TV,  Hanford,  Calif. 
Ludlow  4-7421. 
Number  one  tv  station  in  midwest  mar- 

ket needs  experienced  VTR  man.  Heavy  on 
maintenance.  Exceptional  benefits  for  right 
man.  NABET.  Send  photo  and  complete 
resume.  Box  974M,  BROADCASTING. 
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Help  Wanted — (Cont'd) Situations  Wanted — (Cont'd) 
For  Sale — (Cont'd) 

Technical 

Teclmician.  1st  phone.  ^TOTW,  Florence, 
South  Carolina.  Control  room.  \1IF  trans- 

mitter dutj-.  multiple  o-s^Tiership,  fringe benefits.  Prefer  some  tv  experience,  but 
will  consider  solid  radio  technical  back- 

ground. Send  resume  and  recent  nhoto- 
graph  to:  Engineering  Manager,  Vv^BTW. 
Florence,  South  Carolina. 

Prodnction — Programming,  Otliers 

staff  director.  Immediate  opening  for  right 
man  with  minimum  2  years  in  responsible 
directing  job.  IMust  have  full  resume,  refer- 

ences and  nhoto  first  letter.  Jlidwest.  S115 
week  to  start.  Box  915M,  BROADCASTING. 

N'mnber  one  tv  station  in  midwest  market needs  alert  experienced  trafnc  director. 
Exceptional  benefits  for  right  girl.  Send 
photo  and  complete  resume  including  sa'ary 
requirements.  Box  975M,  BROADCASTING. 

Xews  director.  Must  be  strong  on-air  per- 
sonality. Experienced  only.  Mature.  Ad- 

ministrative ability  reqtiired.  Salarj-  open. 
Present  news  director  has  taken  "job  in local  industry  and  will  be  available  to  help 
you  get  started.  Send  sof  and  biographv  to 
Redd  Gardner,  General  Manager,  KCRG 
Stations,  Cedar  Rapids,  Iowa. 

Airman-reporter  for  aggressive  local  news 
staff.  Journalism  backgrotmd  preferred. 
Picture,  tape.  SOF  if  available  and  restime. 
KTR'.  Sioux  City.  Iowa. 

Girls — TV  trafnc  girl  wanted  with  exoeri- 
ence  in  handling  avails  and  twx.  Pltish 
ornce=.  ma»^v  °xf-a  henefi*s.  Write,  wire  or 
call  PL  9-6800 — HR-TV,  375  Park  Avenue, NYC,  N.  Y. 

Wanted  young  farm  specialist.  We're  look- ing for  a  third  man  in  our  verj'  important 
farm  department.  Since  he'll  ob\"iously start  as  low  man  on  totem  pole,  beginning 
salary  is  cnlv  SlOO  weekly.  Work  will  in- 

volve television  and  radio.  ^Vhile  we  ex- 
pect much,  we  compensate  (in  part)  with 

ideal  li\-tng  conditions,  plus  pension,  in- stirance  and  blue-chin  environment.  Write 
Haydn  E\-ans,  Vi^BAY  Stations.  Green  Bay, Wisconsin. 

TELEVISION 

Situations  Wanted — Management 

Experienced  Agency  Vice-President.  For: 
Assistant  General  Manager,  in  Charge  of  Tv 
Programs  and  station  operations.  Age  38. 
Have  had  twenty  years  radio  and  tele- 

vision. Started  in  Tv  in  19-19.  Experienced  In 
all  phases,  programming  sales,  operations 
and  announcing.  For  last  seven  years  have 
been  Vice-President  of  six  advertising  agen- 

cies, affiliated  in  the  south.  Only  interested 
in  becoming  the  assistant  to  a  general  man- 

ager of  Tv  outlet  in  good  size  market.  Box 
638M,  BROADCASTING. 

Announcers 

Good  on  newscasts.  Mature,  reliable.  Ex- 
perience .  .  .  seven  years  radio,  five  tele- 

vision. Will  locate  an-\-where.  Box  944M, BROADCASTING. 

4  years  experience  tv,  commercial  an- 
nouncer, newscaster,  writer,  16mm  photog- 

rapher, college  grad.  single.  29.  Currently 
employed  in  tv.  Committed  to  Sept  1st. 
Box  977M,  BROADCASTING. 

Kid's  show  personality.  Imaginative,  ven- 
triloquist, cartoonist.  Successful  on-camera 

sales.  ---'-ly     minimum.     Box  6P, BROADCASTING. 

Technical 

Chief  414  years,  built  maximum-power  vhf 
station  and  microwave.  Midwest,  West.  Box 
81 3M.  BROADCASTING. 

Chief  engineer.  Proven  abilitj-  in  highly competitive  market.  $800.00  monthly,  or 
salary  and  percentage  of  savings  I  effect. 
Box  903M,  BROADCASTING. 
Present  position  eliminated  after  13  years. 
Broadcasting  and  recording.  Abilities  and 
interests  dedicated  to  broadcasting.  Desire 
to  expand  further  with  good  company.  Re- 
simie  upon  request.  Contact  Don  Dewsnap, 
98  Wildflower  Road,  Levittown,  Bucks 
Coimty.  Pennsylvania.  Box  970M,  BROAD- CASTING. 

Production — Programming,  Others 

'•Television  or  radio  continuity  can  be  crea- tive— mine  is  Graduate  next  week  from 
Kansas  University's  Journalism  School. Draft  free,  responsible,  22,  single.  Limited 
commercial  experience — imlimited  ideas. 
Trained  in  contintiity,  news,  performance. 
No  sales.  Reolies  promptly  answered.  Box 
927M,  BROADCASTING. 

Creative  college  graduate  desires  position 
as  producer-director.  3  j^ears  experience  in all  phases  of  production.  Currently  assistant 
director  for  large  CBS  affiliate,  in  one  of 
top  25  markets.  Box  930M,  BROADCAST- ING. 

Ten  years  experience  with  top  network  TV 
newsroom  as  writer,  editor,  producer,  re- 

porter, with  credits  all  major  programs. 
Seeking  increased  responsibility  with  com- 

mensurate pay.  Will  consider  foreign.  Not 
a  "j-es  man."  but  I'll  work  for  vou,  not  for me.  Box  941il,  BROADCASTING. 

Film  manager.  Photogranher.  editor,  dark- 
room technician.  Capable,  mature  end  very 

responsible.  9  years  TV  experience  in  all 
phases  of  film  operations,  film  buying,  pro- 

gramming, contract  negotations  and  film 
production.  17  years  experience  in  motion 
picture,  still  photography  and  darkroom  op- 

erations. Capable  of  super\'ising  entire film  and  nhoto  operation.  Box  942M, 
BROADCASTING. 

Seeking  position  as  tv  news  director.  Pre- 
sently employed  as  correspondent  with  na- 
tional radio  net«-ork  in  addition  to  solid 

background  as  newsreel  cameraman  with 
Fox  Mo\-ietone  and  network  tv.  Extensive 
college  study  in  the  media.  Box  945M, 
BROADCASTING. 

Young  aggressive  man  would  hke  to  make 
change  where  his  abilities  can  be  utilized. 
Age  28.  married,  B.FA..  M.ED..  8  years 
directing-producing  in  all  phases  of  tele- vision. Professional  musician.  Will  answer 
aU  rephes.  Box  956M,  BROADCASTING. 
Gods  gift  to  show  biz  I  am  not.  But  if  an 
honest  "doer"  u-ith  8  solid  years  experi- 

ence and  a  genuine  knowledge  of  opera- 
tions, promotion,  production,  programming 

interests  vou,  Box  967M.  BROADCASTING. 

FOR  SALE 

Equipment 
ITA  1000  watt  FM  transmitter,  one  year  old, 
new  tubes  in  transmitter  with  spares,  also 
one  program  line  amplifier  6  months  old. 
Box  657M,  BROADCASTING. 
Used  FM  transmitters.  One  10-kw  Western 
Electric  now  operating.  One  1-kw  Western 
Electric.  Write  Box  725M,  BROADCAST- ING. 

Gates  BC-IF  Ikw  am  transmitter.  Best  one 
Gates  ever  made!  Remote  controlled  fine 
for  0.25-lk\v  combination.  Excellent  condi- 

tion, vour  inspection.  Now  operating.  Best 
offer  takes.  Box  955:M,  BROADCASTING. 

RCA  BTF-3B  10  krw  fm  transmitter  S6500.00. 
wm  crate  for  shipment.  Box  966M,  BROAD- CASTING. 
GPL  16mm  fUm  recorder  with  Maurer 
sound  galvanometer  equipment.  Excellent 
condition,  $13,750.  Stancil-Hoffman  S-5  16 mm  magnetic  film  transport  with  preamp 
and  power  supply  for  playback,  S750.  KETC, 
St.  Louis.  Mo. 

Equipment Great  savings  .  .  .  take  over  monthly  pay- 
ments of  $176  on  like  new  Shaler-Aitken 

automation  equipment  complete  with  Mac- 
Kenzie  tape  recorders.  Contact  Verne  Paule, 
Gen.  Mgr.,  KRNO,  San  Bernardino,  Cali- fornia. 

450mc.  antennas.  Communication  Products. 
Stationmaster  #201-509.  Comer  reflector #161-509.  Used  one  year.  Best  offer.  WBRD 
Bradenton,  Fla. 
One  Gates  level  de-i'il.  Like  new.  Used  less than  six  months— $150.00.  FOB,  WENC, 
Whiteville.  N.  C. 

RCA  Tk-18  monoscope  camera,  excellent 
condition.  51,000.  Gates  52-CS  audio  console, 
$350.  WYAH-TV,  Box  111,  Portsmouth,  Vir- ginia.   

Fedelipac  cartridges-best  prices,  fastest  de- livery. Reconditioning  service.  Cartridge 
equipment.  Sparta  Electronic  Corporation, 
6430  Freeport  Boulevard,  Sacramento,  Cali- fornia. 

Five  brand  new  Collins  ATC  PB190's  and two  AB190's.  Never  installed.  Change  of 
plans.  Priced  for  fast  sale.  PB's  $400.00. AB's  $275.00.  Contact  James  Watt.  1601-33rd 
Street,  Moline,  Illinois.  Phone  762-7340. 
Xmisslon  Line;  Tefion  insiUated,  1%"  rigid, 
51.5  Ohm  flanged  with  bullets  and  all  hard- ware. New— unused.  20  foot  length  for 
$40.00.  Quantity  discounts.  Stock  list  avail- able. Sierra-Western  Electric,  1401  Middle 
Harbor  Road,  Oakland  20,  California.  Tem- 
plebar  2-3527. 
Am,  fm,  tv  equipment  including  trans- 

mitters, orthicons.  iconoscopes,  audio,  moni- tors, cameras.  Electrofind,  440  Columbus 
Ave..  N.Y.C. 

Will  buy  or  sell  broadcasting  equipment. Guarantee  Radio  &  Broadcasting  Supply 
Co.  1314  Iturbide  St.,  Laredo,  Texas. 

WANTED  TO  BUY 

Equipment 
Wanted:  General  Electric  12.5  kw  UHF 
amplifier  equipment.  Must  be  complete 
with  power  and  heat  exchange  and  in 
good  condition.  Box  711M,  BROADCAST- ING. 
Used  UHF  transmitter  wanted  by  education 
institution.  Channel  14-30  preferred^  Box 
852M,  BROADCASTING. 

SmaU  college  (independent,  non-profit,  de- 
gree-granting) starting  radio  broadcast courses  needs  console,  two  turntables,  two 

professional  tape  recorders,  rack,  micro- phones. Will  buv  or  be  grateftU  for  gifts. 
Box  876M,  BROADCASTING. 
Broadcast  console,  consolette  (Gates.  RCA) 
college  station.  Dr.  Coston,  (516  ALA.  6-1200, ext.  837,  (New  York). 

1000  dollar  bUl  waiting  for  best  fm  trans- 
mitter offered,  also  need  monitors.  Inter- 

ested in  complete  equinment  for  UHF  tv. 
Box  965M.  BROADCASTING. 
RCA  MI-27327H  harmonic  filter.  Buy  or 
trade  for  An-27327L.  Wire  collect  Mel  Burr- 
Ul,  KIMA-TV,  Yakima.  Washington. 
Wanted  in  good  condition:  Professional  disc 
cutting  system:  studio  mixer,  two  or  three 
channel:  rec  rep  amplifiers.  Ampex  350  or 
equivalent;  microphones.  EV-666  U-47  or equivalent.  Box  4P.  BROADCASTING. 
STL — 950  Mc  s  for  use  in  FM  installation. 
Call  Glenn  Winter,  25531,  York,  Pennsj'l- vania. 

W  ANT^ED  TO  BUY 

Stations 

Interested  in  purchasing  all  or  part  of 
radio  station — preferablv  midwest.  Box 
973M.  BROADCASTING. 
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Wanted  to  Buy — (Cont'd) 

Stations 

Management  sales  team  of  two  men  with 
twenty  years  total  broadcast  experience 
desire  to  purchase  controlling  interest  and 
operate  small  market  station  in  midwest. 
Highest  references  available.  Box  968M, 
BROADCASTING. 

INSTRUCTIONS 

FCC   first  phone   license   preparation  by 
correspondence  or  in  resident  classes. 
Grantham  Schools  are  located  In  Hollywood, 
Seattle,  Kansas  City  and  Washington.  Write 
for  our  free  40-page  brochure.  Grantham 
School  of  Electronics,  3123  Gillham  Road, 
Kansas  City  9,  Missouri. 

Elkins  Radio  License  School  of  Chicago- 
Six  weeks  quality  instruction  in  laboratory 
methods  and  theory  leading  to  the  F.C.C. 
First  Class  License.  14  East  Jackson  St., 
Chicago  4,  Illinois. 
FCC  first  phone  license  tn  six  weeks. 
Guaranteed  instruction  in  theory  and 
laboratory  methods  by  master  teachers. 
G.  I.  approved.  Request  free  brochure. 
Elkins  Radio  License  School,  2603  Inwood 
Road,  Dallas,  Texas. 

Be  prepared.  First  class  F.C.C.  license  tn 
six  weeks.  Top  quality  theory  and  labora- 

tory training.  Elkins  Radio  License  School 
of  Atlanta,  1139  Spring  St.,  N.W..  Atlanta. 
Georgia. 

Announcing  programming,  console  opera- 
tion. Twelve  weeks  intensive,  practical 

training.  Finest,  most  modem  equipment 
available.  G.  I.  approved.  Elkins  School  of 
Broadcasting,  2603  Inwood  Road,  Dallas  35, 
Texas. 

Be  a  disc  Jockey.  FCC  1st  class  license  In 
6  weeks.  Next  class  starts  August  27 — enroll 
now.  Nation's  leading  d.j.'s  &  engineers teach  yoH.  Free  placement  service.  Write: 
Academy  of  Television  &  Radio  Inc.,  1700 
E.  Holcombe  Blvd.,  Houston,  Texas. 
Train  now  in  N.Y.C.  for  FCC  first  phone 
license.  Proven  methods,  proven  results.  Day 
and  evening  classes.  Placement  assistance 
Announcer  Training  Studios,  25  W.  43  N.Y 
OX  5-9245. 

Since  1946.  Original  course  for  FCC  first 
phone  operator  license  in  six  weeks.  Over 
420  hours  instruction  and  over  200  hours 
guided  discussion  at  school.  Reservations 
required.  Enrolling  now  for  classes  starting 
September  19,  January  9.  For  information, 
references  and  reservations,  write  William 
B.  Ogden  Radio  Operational  Engineering 
School,  1150  West  Olive  Avenue,  Burbank, 
California. 

Free  brochure  with  information  covering our  6  week  FCC  License  course.  Write  to 
Robert  E.  Johnson,  Pathfinder  School,  5504 
Hollywood  Blvd.,  Hollywood,  CalM.  Summer 
classes  start  July  31,  and  Sept.  18. 

Miscellaneous 

DJ  inserts;  short  comic  skits,  tailored  for 
your  show.  Complete  details  free.  Box  999M, 
BROADCASTING.   
ATC  and  similar  cartridges  rewound  and 
reconditioned.  Low  rates.  Broadcast  As- 

sociates. Box  1392,  Atlanta  1,  Georgia. 

Lange-Liners  Skyrocketing  Ratings  Coast 
to  Coast!  Lange;  5880  Hollywood  Blvd., 
Hollywood,  California. 
28,600  Professional  Comedy  Lines!  Topical 
laugh  service  featuring  deejay  comment. 
Introductions.  Free  catalog.  Orben  Comedy 
Books,  Hewlett,  N.  Y.  
"Stinger  Series"  Forty  musical  cappers, stings,  punctuators,  newly  recorded  in  Hi-Fi 
and  pressed  onto  pure  vinyl  just  $9.95. 
Station  Services,  1st  National  Bank,  Peoria, Illinois. 

Tapes.  1200'  99(i.  Sample  25<.  Free  catalog. Box  3095,  Philadelphia  50. 

Business  Opportunity 

West  Coast  Florida  station  to  go  on  air  in 
fall  has  stock  interest  and  long  term  financ- 

ing available  to  non  active  partners.  Box 
870M,  BROADCASTING. 

RADIO 

Help  Wanted 

Help  Wanted— (Cont'd) 
Sales 

NEW  STATION 
Entire  program  staff.  Non-format.  An- 

nouncers, news,  sales,  some  experience. 
Car  necessary. 

WPAC 
Patchogue,  L.  I.,  N.  Y. 

Technical 

OVERSEAS 
OPPORTUNITIES 

EUROPEAN  AREA 

RADIO  ENGINEERS 
Minimum  5  years  expertenca  In  ttaadard 
and  high  frequency  breadca«t!n(,  emphasis 
on  high  power  transmitters.  Administrative 
experience  desirable. 
PROJECT  ENGINEER 
Electronics  experience  and  BSEE  required. 
Knowledge  civil,  hydraulics  or  other  engi- neering helpful. 

Travel  and  housing  allowances  givM. 
Submit  experience  and  earnings  to 

Box  841 K,  BROADCASTING 

Announcers 

^  ANNOUNCER 1^  Fast-pace — production   minded — mature 
sound-tight  board.   I  want  a  profession- 

^  al  for  the  number  one  station  in  a  4 
state    competitive    market.    Station  Is 

■J  part  of  a  chain  offering   liberal  com- 
J"  pany  benefits  including;  profit  sharing 

^  trust;  educational  foundation;  full  cov- erage   insurance;    personal   growth  po- 
^   tential  Send  resume  and  tape  to: 

'l       Box  981 M,  BROADCASTING 

Sales 

i       NEW  OPPORTUNITY 

^  Diversified  Muzak  franchise  with  over  $1, 
I  000,000  in  assets  and  contracts  seel<s  addi 
m  tional  salesman-investor. 
i       Box  882M,  BROADCASTING 

puiuinniiminiumiiinmDiiniiminiuiiiiiiiiiiinuiiiiiiiiuiitiininiminminminnimniiiimiin^ 

I  Salesman  —  experienced.    Guaranteed  | 
1  draw.  Expanding  group  operation.  An-  i 
1  nouncer — Adult    music    format.    Mel  | 
1  Ring,     WHLT,     Huntington,     Indiana,  i 
I  Phone  3404.  | 

iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiNiiiiii 
Situations  Wanted — Announcers 

'<-*<^'^<<^<^^<-^-<<<-€^<^<<<^'-€-€'-*, NO  "JOB"  WANTED 

Desire  good  newspasting,  "on  spot"  re- porting, and/or  public  affairs,  affiliation .  .  .  capable  writer  .  .  .  fine  voice  .  . 
interviews  and  documentaries  ...  16  yrs. 
experience  .  .  .  presently  employed  .  .  . 
married  .  .  .  will  locate  anywhere.  ^ 

Box  lOP,  BROADCASTING  ^ 

TELEVISION 

Help  Wanted 
Production — Programming,  Others 

'l      SEEKING  CHILDREN'S  PERSONALITY  f 

Major  midwest  television  market  is  seeking 
creative  daily  children's  programming  per- 

sonality. Gentle,  light,  constructive  ap- 
proach. No  cowboys  or  ship  captains.  A 

respect  for  and  understanding  of  children's audience  are  mental  requirements.  Resume, 
references,  and  visual  examples  of  work 

required. 

Box  883M,  BROADCASTING 

INSTRUCTIONS 
iaiiiiiianiiuniiiianiiiDiiiiiuiiiiiiiiiiiiaimuiiiiiiamuiiniiiQiiiiiiie 

SIX  WEEK  COURSES  1 
a,  FCC  first  phone  license  § 
b,  Announcer,  Disc-Jocltey  s 
c,  Time  Salesman  5 
NINE  MONTH  COURSES  | 

d,  Chief  Engineer  1 
e,  Program  Director  a 
f,  Owner-Manager.  = 

M  Guaranteed    training    and  placement, 
g  Our  graduates  are  working  in  all  cafe- 
5  gories. 
g  Write  for  school  catalog 
I    KEEGAN  TECHNICAL  INSTITUTE 

I  "Since  1947" 
S  207  Madison,  Memphis,  Tenn.  = 
aaiiiiiiiiiiiiQiiiiiimniaiiiiiiiiiiiiniiiiiiiiiiiiDiiiiiiiinDDiiiiiinnQDl? 

SALES 
MANAGER 

PROGRAM 
DIRECTOR 

SELLING 

SALESMEN 

WRITE  STANLEY  RAY 

THE  OK  GROUP  IS  EXPANDING!!! 

•  Do  you  have  the  ability  to  sales  manage  men?  Do  you  have  ideas  for  selling  new 
approaches  to  advertisers?  Are  you  an  agressive  hard  worker? 

•  Are  you  a  proven  and  tested  radio  salesman  with  a  good  sales  record?  Can  you  sell 
ideas  and  originality  rather  than  ratings? 

•  Are  you  an  idea  man  when  it  comes  to  programming?  Do  you  know  Music?  Can  you 
watch  details  and  handle  a  staff? 

•  Fit  into  any  of  these  positions  and  you  can  find  a  place  with  the  oldest  and  largest 
and  most  successful  Negro  Radio  Group  in  business  today.  You  can  earn  top  pay. 

•  The  OK  GROUP  operates  stations  in  New  Orleans,  Houston,  Memphis,  Baton  Rouge, 
Mobile  and  Lake  Charles.  We  have  immediate  openings  in  at  least  one  of  the  above 
categories  in  all  6  stations.  Write  sending  full  particulars,  first  letter.  OK  GROUP, 
505  Baronne  Street,  New  Orleans,  La. 
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WANTED  TO  BUY 
For  Sale — (Cont'd) 

Stations 

What  Will  $50,000  Buy? 

Am  looking  for  outright  purchase  or  in- 
terest in  either  radio  or  television  sta- 

tion. General  Manager  of  top  radio 
station — non  rocker — in  first  30  markets 
for  last  six  years.  Thirteen  years  addi- 

tional executive  experience  at  TV  sta- 
tion, national  representative  and  na- 
tional network.  In  early  forties.  Will 

acknowledge  each  response. 

Box  786M,  BROADCASTING 

FOR  SALE 

Equipment 

FOR  SALE  OR  LEASE 
Two    Ampex    Videotape     1 000-A  Re- 

corders— Less  than  700  hours  operating 
time.  Perfect  condition.  Bargain  price. 

Peter  DeMet  Productions 
1317  W.  Belmont  Avenue 

Chicago  1  3,  Illinois 

FOR  SALE 

Stations 

lii^r^':""' ,  „...,..u:;ii!!iiiiiiiii!i!iiiii!iiioii!!i!ii!ii 
Southern    Arizona    Full    Time  | 
Single   Market  Station   S8,500  | 
down— 575,000  Coed  Potential—  | 
Qualified  Purchasers  Only.  Ad-  1 
dress  Owner  1 

Box  788M,  BROADCASTING  | 
...  ^iiiiiiMCiraiiiiiiiiiiiiiiil 

SOUTHERN  CALIF.  REGIONAL 

Fulltime  station  in  one  of  the 

state's  dynamic  growth  areas. Excellent  market  with  unusual 
potential.  Original  owner  since 
1946  desires  to  sell  because  of 
other  primary  interests.  Valuable 
real  estate  included  in  total  price 
of  5150,000  on  terms. 

Box  979/M,  BROADCASTING 

TEXAS  SINGLE  MARKET 
Daytime  station  in  growth  area  aver- 

aging $60,000  annual  sales  for  past 
several  years.  Good  ownership  earnings. 
Ideal  for  owner-operator.  Asking  $65,- 
000  on  aood  terms. 

Boi  5P,  BROADCASTING 

Ala  single  aaytimer  $  85M  terms 
Ky  single  daytlmer  75M  S29M 
Fla  medium  fullfime  275M  $11 OM 
Ca  metro  hillHme  137M  29% 
Mass  metro  daytimer  225M  terms 
La  metro  daytimer  135M  29% 
and  others:  also  newspapers  &  trade  journals 
CHAPMAN  COMPANY 
1182  W.  Peacl-tree  St.,  Atlanta  9,  Ga. 

Stations 

THE  PIOXEER  FIR3I  OF  TELE- 
VISION  ASD  RADIO  MANAGE- 

5IEXT  CONSULTANTS 
ESTABUSHMENT  1946 

Negotiations  Management 
Appraisals  Financirtg 
HOWARD  S.  FRAZIER,  INC 

1736  Wisconsin  Ave.,  N.W. 
Washington  7,  D.  C. 

—CONFIDENTIAL  NEGOTIATIONS— 
For  Buying  and  Selling 

RADIO  and  TV  STATIONS 
in  the  eastern  states  and  Florida 
W.  B.  CRIMES  &  CO. 

2000  Florida  Avenue,  N.W. 
WashlnEton  9,  D.  C. 

DEeatur  2-2311 

Texas  siagle  at  approi,  aimtiftl  billing. 
$63,000  with  $25,000  down— Teiai  jingle 
$63,000   only   ST,300  down— Colo,  tingle 
SSO.OOO  Tenn.   fnlltime  major  $275,000 
— Tenn.    fnlltime    major    $350.000— Ark. 
single    $79,000  ^Ark.    medium  $150,000 
— ^Fla.  fnlltime  power  $160,000— La. 
single  $45,000— Many  other*  1 

PATT  McDOXALD  CO. 
Box  9266— GL.  a-S0«O 
AUSTI>"  17,  TEXAS 

STATIONS  FOR  SALE 
NORTHWEST.  Medium  market.  Gross  S85,- 
000  in  1961.  Asking  5125,000  plus  assump- 

tion of  $30,000  in  obligations.  Very  excel- lent terms. 
NORTHWEST.  Top  one  hundred  markets. 
Absentee  owned.  Full  time.  Asking  SIOO.OOO. 
WEST  SOUTH  CENTRAL.  Exclusive.  Day- 

time. Cross  S3. 300  a  month  average.  Profit- 
able. Asking  S75,000.  29°o  down. 

MIDDLE  ATLANTIC.  Markets  exceeds  250,- 
000.  Daytime.  Asking  575,000.  29°o  down. 

JACK  L  STOLL  &  ASSOCS. 

Suite  600-601  6381  Hollyw'd  Blvd. 
Los  Angeles  28,  Calif.     HO  4-7279 

NEED  HELP? 

LOOKING  FOR  A  JOB? 

SOMETHING  TO  BUY 

OR  SELL? 

For  Best  Results 

You  Can't  Top  A 

CLASSIFIED  AD 

in 
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main  nighttime  and  as  auxiliary  daytime. 
WHAL  ShelbyvUle,  Tenn.— Granted  U- 

cense  covering  change  in  ant. -trans,  location and  changes  in  ground  system. 
WCHL  Chapel  HUl,  N.  C— Granted  Ucense 

covering  changes  in  ground  system  and 
change  in  ant. -trans,  and  studio  locations. 
WMAX  Grand  Rapids,  Mich. — Granted  li- 

cense covering  changes  in  ant.  system. 
WSAZ-TV  Huntington,  W.  Va.— Granted 

license  covering  changes  in  auxiliary'  trans. 
KHQ-TV  Spokane,  Wash. — Granted  li- cense covering  use  of  auxiliary  trans,  and 

ant.  at  main  trans,  site. 
WPIX  (TV)  New  York,  N.  Y.— Granted 

license  covering  installation  of  auxiliary 
ant.  system. 
WNEW-TV  New  York.  N.  Y.— Granted 

licenses  covering  use  of  two  bays  of  main 
ant.  as  auxiliary  ant.;  maintenance  of  old 
main  trans,  as  auxiliary  trans,  at  main  trans, site. 
WDAU-TV  Scranton,  Pa.— Granted  U- 

cense  covering  maintenance  of  trans,  and 
ant.  and  STA  as  auxiliary  facilities  at  main trans,  site. 
WSM-TV  Nashville.  Tenn.— Granted  li- 

cense covering  use  of  auxiliary  trans,  at main  trans,  site. 
WNEP-TV  Scranton,  Pa. — Granted  license 

co%'ering  use  of  auxiliary  trans,  at  main trans,  site. 
KDKA-TV"  Pittsburgh,  Pa.— Granted  H- 

cense  covering  use  of  auxiliarj'  trans,  and ant.  near  main  trans,  site. 
WTOC-TV  Savannah,  Ga. — Granted  li- 

cense covering  change  in  ERP,  type  trans, 
and  ant.  system. 
WKAQ-TV  San  Juan,  P.  R. — Granted  li- 

cense covering  change  in  tjT>e  ant.  and 
equipment. KTKR  Taft,  Calif.— Granted  license  cover- 

ing increase  in  power  and  installation  of new  trans. 
WTTG  (TV)  Washington.  D.  C. — Granted 

licenses  covering  changes  and  installation  of 
alternate  main  trans,  (main  trans,  and  ant. 
and  alternate  main  driver) ;  and  use  of  atix- 
iliary  ant. 
WMCT  (TV)  Memphis.  Tenn. — Granted 

license  covering  change  of  type  of  auxiliary trans. 
KOOL-TV  Phoenix,  Ariz.— Granted  li- 

cense covering  installation  of  auxiliars- trans,  at  the  main  trans,  site. 
WLBT  (TV)  Jackson,  Miss.— Granted  li- 

cense covering  Installation  of  auxiliary 
trans,  and  ant.  system. 

■  Granted  cps  covering  increase  in  day- time power  and  installation  of  new  trans, 
for  following  stations:  WillDAtlantic  City, 
N.  J.;  WMBH  Joplin,  Mo.;  WFIX  HimtsvUle. 
Ala.;  KIRX  Kirks\-ille.  Mo. WKDN-FM  Camden,  N.  J. — Granted  cp  to 
install  new  trans. 
WMSP  (FM)  Harrishnrg,  Pa.— Granted 

mod.  of  cp  to  change  t\-pe  trans.,  ts"pe  ant. and  ERP  to  1.75  kw. 
WHBI  New  York,  N.  Y.— Granted  request 

for  cancellation  of  license  for  am  station 
operating  on  1280  kc,  1  kvi'.  2^2  kw-LS,  share time- WAD  O. 
KFNF  Shenandoali,  Iowa — Granted  ex- 

tension of  authority-  to  sign-off  at  7:15  pjn., Monday  through  Saturday,  and  7:30  p.m., 
Sunday,  for  period  ending  Sept.  1. 

■  Granted  licenses  covering  changes  in 
following  stations:  W11IK-T\''  Ponce,  P.  R.; 
A^XBT  (T\'')  Jackson,  Miss,  (main  trans, and  ant.):  WTVY  (TV)  Dothan,  Ala.; 
WKZO-TC  Kalamazoo.  Mich,  (main  trans, 
and  ant.) ;  KOOL-T\''  Plioenix,  Ariz,  (main 
trans,  and  ant.) ;  KKEY-T\'^  Montrose.  Colo., and  redescribe  trans,  location;  WMCT  (TV) 
Mempliis.  Term,  (main  trans,  and  ant.); 
WLUK-TV  Green  Bay,  Wis. 
KWG  Stockton,  Calif — Granted  license 

covering  installation  of  old  main  trans,  as 
auxiliary  trans,  at  main  trans,  site. 
WCRS  Greenwood,  S.  C. — Granted  license 

covering  use  of  old  inain  trans,  as  auxiharj- trans.  at  main  trans,  site. 
Actions  of  July  17 

■  Granted  cps  for  following  new  vhf  t\' translator  stations:  Yampa  Valley  Tv  Assn. 
on  ch.  2,  Elk  River  VaUey,  Colo.,  to  trans- 

late programs  of  KOA-T\''  (ch.  4) .  Denver,. Colo.;  and  Moffat  Cotmtj-  on  ch.  7,  Hiawatha, 
Colo..  KOA-TV  (ch.  4)'.  sanie  citj-. KCA  Denver,  Colo. — Remote  control  per- mitted. 

Actions  of  July  16 
KMBC  Kansas  City,  Mo. — Remote  control 

permitted. KMBC  Kansas  City,  Mo. — Granted  change in  remote  control  authority. 
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Does  he  know  what  time  it  really  is  ? 

It's  time  to  close  ranks  behind  our  country.  And  you  are  the  one  who  can  best 
tell  your  employees  how,  with  your  promotion  of  the  Payroll  Saving's  Plan  for 
U.S.  Savings  Bonds.  Sure,  you  talk  in  terms  of  their  own  personal  stake  in  sav- 

ings that  give  them  security  and  peace  of  mind.  You  show  them  how  easy  it  is. 
How  completely  painless.  But  then  you  owe  it  to  the  bigger  purpose  to  show  how 

much  savings  also  help  the  individual's  community — and  his  country.  You  can 
get  all  the  facts  and  help  you  need  by  calling  your  State  Savings  Bonds  Director. 
Or  write  to  Treasury  Dept.,  U.S.  Savings  Bonds  Division,  Washington  25,  D.C. 

Keep  Freedom  in  Your  Future.. .  U.S.  SAVINGS  BONDS 

The  U  S.  Government  does  not  pay  for  this  advertisement.  The  Treasury  Departmerrt  thanks,  for  their  patriotism,  The  Advertising  Council  and  this  magazine. 

BROADCASTING 
THE  BUSINESS  WEEKLY  OF  TELEVISION  AND  RADIO 
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OUR  RESPECTS  to  David  Michael  Sacks,  vp  &  gen.  mgr.,  KGO-TV  San  Francisco 

You  don't  win  games  standing  on  the  sidelines 

"Of  all  the  agencies  working  on  this 
summer's  drive  to  find  vacation  jobs  for 
Bay  Area  students,  KGO-TV  did  the 
most  outstanding  job,"  California  Gov. Edmund  G.  Brown  said  last  October. 
He  made  the  statement  in  presenting  the 

state's  Certificate  of  Commendation  to 
David  M.  Sacks,  vice  president  and  gen- 

eral manager  of  KGO-TV,  ABC-owned 
station  in  San  Francisco. 

That  campaign  is  just  one  example  of 

what  Dave  Sacks  calls  '"the  Sacks  theory 
of  personal  involvement."  To  him,  pub- 
He  service  by  a  tv  station  means  more 

than  20-second  slides  saying  "Be  Nice 
to  Boy  Scouts."  It  means  getting  per- 

sonally involved  in  a  community  project 

and  "when  you're  personally  involved 
the  project  becomes  something  big  and 
you  get  into  it  with  both  feet. 

"Once  you're  involved,  the  next  step 
is  to  get  others  involved.  And  with  a 
thing  like  summer  jobs  for  kids,  which 
affects  every  family  with  teenage  mem- 

bers, it's  not  too  difficult.  But  you  can't 
stop  there.  You've  got  to  keep  them  in- 

volved with  periodic  reports  on  how  the 

drive  is  going  and  when  it's  over  you've 
got  to  tell  them  how  it  worked  out.  You 
must  keep  them  personally  involved  ev- 

ery step  of  the  way." 
The  Results  ■  The  1961  "Summer 

Jobs  for  Students"  campaign,  which 
KGO-TV  spearheaded,  found  summer 
work  for  11,409  teenagers,  63%  more 
than  the  best  previous  year.  This  year 
KGO-TV  is  at  it  again,  just  as  ener- 

getically and,  judging  from  the  record 
employment  of  3,939  students  in  the 
first  month  of  vacation,  even  more  suc- 

cessfully than  before. 

Dave's  personal  involvement  also 
paid  ofl  handsomely  the  day  that  Rus- 

sian cosmonaut  Gherman  Titov  was 
touring  San  Francisco.  About  9:30  that 
morning,  Tennessee  Ernie  Ford,  whose 
daytime  show  on  ABC-TV  originates  at 
KGO-TV,  remarked  that  Titov  and  his 
wife  would  make  great  guests,  if  it  were 

possible  to  get  them.  "At  KGO-TV. 
nothing's  impossible,"  Mr.  Sacks  replied, 
and  picked  up  the  phone  to  call  Cyril 
Magnin,  host  of  the  Titov  party,  a  per- 

sonal friend.  Mr.  Magnin  said  it  looked 

bad;  the  schedule  was  airtight,  but  he'd see.  In  a  few  minutes  he  called  back  to 
say  Titov  was  delighted  at  the  invitation. 

"So  were  we,  so  was  Ernie  and  so  was 
Ernie's  audience,"  Mr.  Sacks  related. 

A  Start  in  Radio  ■  David  Michael 
Sacks  was  born  in  New  York  Oct.  24, 
1917.  He  was  a  teammate  of  Sid  Luck- 
man  on  the  undefeated  Erasmus  Hall 
football  team  of  1932,  but  at  Columbia 
U.,  where  he  got  a  B.S.  in  physics  sev- 

eral months  before  his  19th  birthday, 

there  was  no  time  for  sports.  "I  was 

very  young  and  very  much  the  student," 
he  recalls.  After  two  years  work  on  pri- 

vate projects  ("I  was  sure  I  would  revo- 
lutionize science"),  Dave  went  to  work 

for  CBS  as  a  studio  engineer.  "I  was 
no  good  as  a  trouble  shooter,  but  I  was 
fascinated  by  show  business  and  could 
read  music  and  get  a  good  balance,  so 

I  worked  out  all  right  in  the  studio," he  says. 

Dave  spent  World  War  II  in  the  Navy 
as  an  educational  officer  at  the  Mer- 

chant Marine  Training  School  on  Long 
Island,  writing  textbooks  and  supervis- 

ing the  instruction  of  fledgling  radio 
officers.  The  war  over,  he  returned 

briefly  to  CBS.  but  he'd  seen  Northern 
California  and  knew  it  was  the  place 
for  him.  So  he  left  New  York  and 
moved  west,  only  to  find  that  he  had  too 

much  experience  for  an  engineer's  job 
in  San  Francisco  radio.  "I'd  been  used 
to  10-microphone  set-ups  for  big  net- 

work shows  and  west  coast  local  pro- 
gramming then  was  mostly  one  man  in 

front  of  one  mike." Wilt  Gunzendorfer,  now  a  station  bro- 
ker and  who  at  that  time  was  manager 

of  KROW  (now  KABL)  San  Francisco, 
suggested  that  Dave  try  his  hand  at 
selling  radio  and  offered  to  give  him  a 
trial.  In  less  than  a  year,  Dave  was 
sales  manager  of  KROW,  a  post  he  kept 
until  1951,  when  he  joined  the  sales 
staff  of  KGO-TV. 

Early  in  1952,  Mr.  Sacks  was  ap- 
pointed San  Francisco  manager  of  ABC 

Spot  Sales,  a  short-lived  operation 
whose  demise  brought  him  back  home 
to  KGO-TV  as  sales  manager.  In  1955 
he  added  KGO  to  his  sales  responsibili- 

Mr.  Sacks 

ties,  but  two  years  later  he  gave  up  the 
radio  end  to  concentrate  on  tv  sales.  In 
May  1960  he  became  general  manager 
of  KGO-TV  and  in  January  1961  he 
added  "ABC  vice  president"  to  his  title. 

Staff  Involvement  ■  "I'm  a  happy  ac- 
cident of  the  growth  of  ABC,"  Mr. 

Sacks  said  last  week.  "I'm  where  I  am 
because  of  the  company's  ability  to  take 
people  and  develop  them.  They  moved 
me  along,  gave  me  the  chance  to  get 
to  know  San  Francisco,  its  people  and 
their  needs,  the  kind  of  knowledge  that 
underlies  all  good  station  operation. 

"That's  what  I'm  trying  to  impress 

on  everyone  who  works  at  KGO-TV — 
that  ABC's  growth,  ABC's  future,  is 
their  growth  and  their  future.  The 
main  thing  they  have  to  do  is  become 
involved,  personally  involved,  with  their 
station  and  network.  The  first  thing  I 
did  on  becoming  manager  was  to  spruce 
up  the  KGO-TV  building.  I  wanted  to 
make  it  the  best-looking  station  in 
town,  a  place  every  employe  would  be 
proud  to  work  at. 

"Next  step  was  to  strengthen  our 
news  operation.  I  am  convinced  that 
ABC-TV  is  going  to  be  the  first  net- 

work in  news  nationally  and  I  want 

KGO-TV  to  be  first  in  San  Francisco." 
"If  I've  done  anything  worthwhile  in 

the  past  two  years,  it's  inculcating  the staff  with  a  pride  of  achievement,  a 

pride  of  being  part  of  the  KGO-TV 
team.  Now,  I'm  trying  to  inculcate  the 
same  feeling  in  our  audience — the  feel- 

ing that  KGO-TV  is  their  station,  that 
we're  doing  the  job  they  want  done  in 

the  way  they  want  us  to  do  it." At  Home  ■  Dave  Sacks  and  his  wife, 
nee  Ruth  Goorian,  live  in  the  Marina 

section  of  San  Francisco  ("It  has  a 
fine  view  of  the  Bay  and  it's  only  10 minutes  from  the  station)  with  son 
Paul,  18,  and  daughter  Deborah,  14. 
Another  daughter,  Judith  (Mrs.  Charles 
Patterson),  made  him  a  grandfather 
last  October.  He  got  the  news  on  the 
sixth  hole  at  Green  Hills  and  he  sol- 

emnly avers  that  he  broke  all  speed 
records  from  there  to  the  clubhouse. 

Mr.  Sacks  is  a  member  of  the  board 
of  governors  of  the  Bay  Area  Economic 
Council  and  of  the  board  of  directors 
of  the  Science  Fair  of  Junior  Achieve- 

ment projects.  He  serves  on  nu- 
merous city  and  state  committees  and 

is  a  member  of  the  professional  adver- 
tising fraternity,  Alpha  Delta  Sigma. 

His  hobbies  are  golf  and  tennis  ("more 
golf  and  less  tennis  each  year"),  boating 
("when  you  can  look  at  the  water  all 
week  you  just  have  to  get  out  on  it 
weekends")  and  watching  the  Giants 
and  the  49ers.  His  home  is  equipped 
with  five  tv  sets,  all  tuned  to  KGO-TV. 
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EDITORIALS   

Seeing  is  believing 

LAST  Monday's  historic  exchange  of  live  television  pro- 
grams between  the  U.  S.  and  Europe  was  doubly  fruit- 

ful. It  proved  what  it  was  intended  to  prove — and  a  great 
deal  more. 

It  demonstrated  impressively  what  test  transmissions  two 
weeks  earlier  had  shown  less  dramatically — that  inter- 

continental live  television  is  here,  feasible,  now.  But  the  per- 
formance was  prophetic  in  a  different  way. 

A  portion  of  President  Kennedy's  news  conference  was 
Telstarred  to  Europe  as  part  of  the  U.  S.  program,  and  in 
reply  to  a  question  during  this  portion,  the  President  denied 
intentions  of  devaluating  the  U.  S.  dollar.  He  and  others  in 
his  administration  have  been  saying  the  same  thing  for 
some  time,  yet  gold  mining  prices  on  the  London  stock 
market — prices  which  had  been  going  up  despite  earlier 
devaluation  denials — slumped  sharply  as  a  result  of  the 
President's  telecast.  It  was  as  if,  seeing  him  say  it,  the 
European  dealers  had  suddenly  heard  him  for  the  first  time. 

This  phenomenon — the  redoubling  impact  when  sight 
is  added  to  sound — is  well  known  in  commercial  television. 

Last  week's  demonstration  suggested  that  it  will  be  no  less 
effective  in  international  affairs,  and  that  television's  role 
as  a  news  and  information  medium  will  be  strengthened  as 
well  as  enlarged  and  quickened  by  Telstar  and  its  orbiting 
successors. 

Code  dilemma 

AN  editorial  in  this  month's  issue  of  Television  maga- zine examined  some  of  the  consequences  that  may  be 

expected  from  the  thickening  apparatus  of  internal  censor- 
ship in  broadcasting.  The  editorial  pointed  out  that  the 

NAB  code  administration  had  been  tightened  and  the  in- 
ternal screening  forces  of  the  networks  had  been  enlarged 

— all  as  a  result  of  threats  of  government  intervention. 

"A  system  of  self-regulation  that  responds  to  the  criti- 
cism of  government  officials,"  the  editorial  said,  "can  be 

almost  as  useful  to  the  aggrandizing  bureaucrat  as  the 
power  of  direct  censorship  would  be.  The  more  elaborate 
the  system  of  internal  censorship,  the  more  sensitive  it  will 
be  to  external  pressures,  and  the  more  easily  it  can  be 

manipulated." 
The  timeliness  of  the  editorial  was  pointed  up  when  FCC 

Chairman  Newton  Minow  was  interviewed  July  22  on 
NBC-TV's  Meet  the  Press.  Mr.  Minow  was  asked  if  the 
FCC  could  enforce  restraints  on  commercials. 

"I  think,"  he  said,  "it  is  within  our  power  to  do  some- 
thing about  the  number  of  commercials,  and  the  industry 

itself  has  a  code  on  how  many  commercials  you  can  have 
on.  I  have  suggested  that  if  the  industry  is  unable  to  enforce 
it,  we  will  just  take  its  own  code,  not  touch  it,  just  take  it 

as  it  is  and  make  it  a  rule  that  does  apply  to  everyone." 
The  use  of  government  threats  can  be  a  handy  mecha- 

nism to  force  compliance  with  the  code  without  the  for- 
mality of  government  rule-making.  Once  the  mechanism 

begins  to  work  in  its  application  to  the  commercial  sections 
of  the  code,  it  can  easily  be  extended  to  force  conformity 

to  the  code's  standards  of  programming.  Quite  apart  from 
any  judgment  as  to  whether  the  code's  provisions  are  good 
or  bad,  it  may  be  said  that  the  use  of  the  code  as  an  instru- 

ment of  informal  government  regulation  is  unquestionably 
detrimental.  Yet  broadcasters  ought  not  be  surprised  to 
find  themselves  in  exactly  the  switch  they  are  in.  The 
more  they  talk  about  the  code  as  a  strong  system  of  self- 
regulation,  the  more  firmly  they  commit  themselves  to  a 

universal  endorsement  of  the  code's  provisions  and  the 
more  difficult  it  becomes  for  them  to  keep  the  government 

from  according  at  least  an  informal  recognition  to  its 
existence.  If  the  broadcasters  themselves,  or  a  majority  of 

them,  assert  that  the  code  is  a  measurement  of  "good" 
broadcasting,  how  can  they  object  if  the  government 
agrees?  In  the  long  run  it  must  be  inevitable  that  the  FCC 
will  look  with  suspicion  on  any  renewal  application  that 
does  not  clearly  indicate  adherence  to  NAB  standards. 

Uncomfortable  though  it  may  be,  the  position  in  which 
broadcasters  now  find  themselves  is  beyond  immediate 
repair.  Certainly  the  radio  and  television  codes  cannot  be 
summarily  discarded  without  disastrous  consequences.  But 
broadcasters  must  eventually  disentangle  themselves  from 
the  binding  effects  of  centralized  codes  if  they  hope  to 
escape  being  strangled  by  them.  They  may  effect  that 
escape  only  by  assuming  the  responsibihty  of  setting  individ- 

ual standards  that  can  be  defended  in  the  face  of  whatever 
criticism  may  arise. 

Laws,  lawmen  and  logic 

BROADCASTERS  have  just  about  had  it  for  this  session 
of  Congress.  There  isn't  much  hope  for  outright 

repeal  of  Section  315 — the  political  section — in  the  re- 
maining weeks  of  this  divided  legislature.  Evidently  the 

most  that  can  be  expected  is  temporary  suspension  of  the 
equal  time  provisions  for  some  offices. 

It  should  be  clear  that  solution  of  broadcasting's  regula- 
tory problems — of  which  Section  315  is  merely  one — will 

emerge  only  through  the  enactment  of  an  entirely  new 
communications  law.  The  existing  statute  was  written  more 
than  a  generation  ago.  It  is  as  antiquated  as  button  shoes. 

There  are,  however,  encouraging  signs.  The  Federal 
Communications  Bar  Assn.  has  named  a  committee  of  able 

lawyers  to  consider  the  desirability  of  a  new  law  (Broad- 
casting, July  16). 

Additionally,  several  state  associations  of  broadcasters 
have  importuned  the  NAB  to  move.  The  NAB  board  at 
its  meeting  last  June  discussed  a  model  statute.  This  as- 

sociation, drawing  its  sustenance  from  broadcaster  mem- 
bers, should  underwrite  the  effort. 

The  new  law  should  be  clean,  clear,  cohesive  and  in- 
telligent. It  should  be  a  declaration  of  national  policy.  It 

can  be  achieved — possibly  in  the  next  year  or  two — if  all 
elements  in  broadcasting  work  together  in  the  realization 
that  it  is  their  only  hope  against  all-out  government  con- 

trol of  their  programming  and  business  operations. 

Drawn  for  Broadcasting  by  Sid  Hix 

"Quit  saying  there  are  too  many  radio  stations  in  Texas — ■ 
those  are  oil  well  towers!" 
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PERSONALITY 

AT 

WORK 

"The  bouffante  style  comes  on  here".  .  .  Carroll  Stoker, 
WFMY-TV,  rehearses  a  hair  style-fashion  show  to  benefit 
the  Cerebral  Palsy  Association.  It's  just  one  of  the  many 
things  you  do  off  camei-a  when  you're  considered  the  local 
expert  on  fashions,  gardening,  club  and  civic  activities.  Women 

throughout  WFMY-TV's  area  of  466,640  TV  homes  think 
of  Carroll  this  way — but  more  than  that,  she's  the  charming 
neighbor  with  whom  they  have  that  very  pleasant  "Second 
Breakfast"  every  morning  at  9:15.  Carroll  gives  the  housewife 
a  "breather"  after  the  morning  rush,  and  together  they  explore 
the  many  fascinating  areas  of  creative  homemaking.  Can-olVs 
support  among  women  and  their  organizations  is  strong  .  .  . 
The  area  Garden  Club  Council  has  established  a  permanent 
committee  to  offer  assistance  on  her  programs  about  gardening. 

Check  any  woman's  group  in  WFMY-TV's  44-county  service 
area  and  you'll  find  a  Carroll  Stoker  fan  club. 

Represented  by  Harrington,  Righter  &  Parsons,  Inc. 
f  m  y  - 1 V GREENSBORO,  N.C. 

"Now    In    Our    13th    Year    Of  Service" 

M 



IT 

The  Friendly  Group 

becomes 

RUST  CRAFT 

BROADCASTING 

COMPANY 

A  famous  name  in  broadcasting  now 

joins  with  another  famous  name  .  .  . 
Rust  Craft  Greeting  Cards.  Result: 
new  depth  in  creative  imagination, 
management  and  merchandising  to 

give  you  better  service  than  ever! 

.  WSTV-TV*(CBS),WSTV-AM,Steubenville,0. 
•  WRGP-TV  (NBC),  Chattanooga,  Tenn.** 

.  WRDW-TV,  (CBS)  Augusta,  Ga. 
.  WBOY-TV,  WBOY-AM  (NBC), 

Clarksburg,  W.  Va. 
.  WPIT-AM/FM,  Pittsburgh,  Pa. 

.  WSOL-AM,  Tampa,  Fla. 

EXECUTIVE  HEADQUARTERS: 
John  J.  Laux,  Exec.  Vice  President 

Steubenvllle,  Ohio 
NEW  YORK  OFFICES: 

Lee  Gaynor,  National  Sales  Manager 
Fred  Weber,  V.P.,  Planning  Development 

680  Fifth  Ave.,  N.Y.,  Canada  House,  JU  6-5510 
REPRESENTATIVES: 

*Peters-Griffin-Woodward,  Inc.; 
Avery-Knodel,  Inc.;  **H-R  Television,  Inc. 
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h  e  e  I  i  n 

A  SERIES  OF  FRAMEABLE  ADworld  CLOSE-UPS! 

Account  £x£Gutfv£S 

I 

#16  WTReffigyTV  SERIES  FROM  WHEELING,  WEST  VIRGINIA  •  Sc^  n  Zoo  Animals,  Inc.,  Los  Angeles,  California 

Important  .  .  .  WTRF-TV  Wheeling  Market  .  .  .  Dominant  in  Rich 

Booming  Wheehng-Steubenville  Industrial  Ohio  Valley  ...  2  ̂2  Million 

People  spending  r^4  Billion  Dollars  Annually  .  .  .  7500  Retail  Outlets 

Tops  in  Sales  .  .  .  Service  .  .  .  Results!  Better  Buy  .  .  . 

WTRF-TV  Wheeling! 

3tS. 

wtri'tv
 (RED  EVED  SET'  Wr/te  for  your  frameab/e 

WTReffigies,  our  ad-world  close-up  series!) 
316,000  waHs  P^-J     ̂  network  color 

Represented  Nationally  by  George  P.  Hollingbery  Company WHEELING  7,  WEST  VIRGINIA 
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...leading  again 

The  June,  1962,  ARB  Market  Report  shows  Channel  4  with 

a  13,300  lead  in  average  quarter-hour  homes  reached  (9  a.m. 

to  midnight,  Monday  through  Sunday)  over  Station  B,  16,800 

more  than  Station  C,  and  42,900  more  than  Station  D  —  main- 

taining and  strengthening  KRLD-TV's  consistent  number-one 

spot  in  the  Dallas-Fort  Worth  market  area. 

See  your  Advertising  Time  Sales  representative.  He'll  show 
you  how  you  may  best  take  advantage  of  this  strong  leadership 

by  devising  a  schedule  expressly  for  you. 

represented  nationally  by  ["^j 

Advertising  Time  Sales,  Inc.    i  '^  * 

THE    DALLAS   TIMES    HERALD  STATIONS 

MAXIMUM  POWER  TV-TWIN  to  KRLD  radio  1080,  CBS  outlet  with  50,000  watts 
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CLOSED  CIRCUIT- 

Crossed  up  again 

New  appointment  to  FCC  is  now 
embroiled  in  fight  over  new  space 
communications  legislation,  with  At- 

torney General  Robert  F.  Kennedy  in 
act.  This  much  was  made  clear  at 
Senate  hearing  Friday  in  Attorney 
Generars  testimony  (see  page  9)  and 
led  to  immediate  suspicion  that  person 
previously  selected  to  succeed  Com- 

missioner John  S.  Cross  had  been 

dropped  in  favor  of  one  who  has  ex- 
perience as  tough  regulator  in  public 

utility-common  carrier  field  and  there- 
fore would  be  expected  to  deal  sternly 

with  AT&T  in  space  communications. 

Four  Star  timetable 

Four  Star  Television's  syndication 
unit,  under  Len  Firestone's  direction, 
expected  to  be  operating  within  two 
weeks.  Headquarters  will  be  at  500 
Fifth  Ave.,  New  York.  Mr.  Firestone 
is  now  screening  Four  Star  tv  film 
library  (formerly  on  network  tv)  to 
pick  initial  properties  to  offer  stations. 
Among  series:  The  Detectives,  Stage- 

coach, and  Target:  The  Corriiptors 
(all  one-hour)  and  June  Allyson  Show, 
Johnny  Ringo,  Gertrude  Berg  Show. 
Pete  Loves  Mary,  The  Law  and  Mr. 
Jones.  Tom  Ewell  Show.  The  West- 

erners, Dante.  The  Plainsman,  and 
Zane  Grey  Theatre   (all  half-hour). 

Catv  to  fight 

Catv  operators,  hurt  by  federal 

court  ruling  upholding  tv  station's 
rights  in  exclusive  contracts  with  net- 

works and  film  syndicators  (page  70), 
determined  to  fight  decision  to  bitter 
end.  They  feel  this  first  adverse  legal 
ruling  may  be  used  to  constrict  their 
up-to-now  free  and  open  rights  to  re- 

ceive and  transmit  tv  signals  to  sub- 
scribers. First  move  probably  will  be 

petition  for  reconsideration:  failing 
that  appeal  to  higher  court. 

KRLA  stay  seen 

KRLA  Los  Angeles,  ordered  deleted 
by  FCC  Aug.  23  because  of  purported 
non-compliance  by  new  ownership 
with  regulations  (Broadcasting,  July 
23),  is  expected  to  get  stay  of  mandate 
from  FCC  to  enable  it  to  perfect  ap- 

peal from  FCC's  deletion  order. 
Broadcast  Bureau  has  not  opposed 
stay  and  following  precedent,  com- 

mission is  expected  to  grant  petition 
with  less  than  quorum  participating 
because  of  August  recess. 

WTOP-TV's  one-hour  news 
First  major  tv  station  in  East  to 

schedule  daily  (Monday  through  Fri- 
day) one  hour  news  program,  to  be- 

gin Sept.  10,  is  WTOP-TV  Washing- 

ton. President  John  S.  Hayes  person- 
ally is  supervising  format,  to  run  6:30- 

7:30  p.m.  eastern  time.  Program  la- 
belled News  Night  will  comprise  45 

minutes  of  local  originations,  supple- 
mented by  15 -minute  Walter  Cronk- 

hite  CBS-T\'  origination  from  New 

York  to  round  out^hour.  KNXT  (TV) 
Los  Angeles.  CBS-owned  station,  in- 

augurated its  one  hour.  The  Big  News, 
few  weeks  ago. 

Soviet  old  hat 

Soviet  proposal  that  frequency  al- 
locations for  space  communications 

via  satellites  use  portion  of  spectrum 
now  being  employed  for  U.  S.  military 
radar  is  really  old  hat  to  American 
allocations  experts.  Same  proposal 
was  made  at  preliminary  space  com- 

munications conferences  in  Geneva 

in  1959  and  was  rejected  by  Interna- 
tional Telecommunications  Confer- 

ence. Space  communications  alloca- 
tions on  global  basis  will  be  deter- 

mined at  Geneva  conference  to  be 
held  in  fall  of  1963. 

Fm  under  gun  too 

Interest  in  fm  has  reached  point 

where  FCC's  licensing  bird  dogs  are 
now  scrutinizing  renewals  on  "prom- 

ise vs.  performance"  basis,  applying 
generally  same  yardsticks  which  gov- 

ern appraisal  of  both  am  and  tv  re- 
newals. Stations  which  have  simulcast 

am-fm  programming  and  which  have 
switched  to  separate  fm  programming 

have  been  asked  to  explain  "imbalance" 
even  in  preliminary  stages  of  seeking 
to  program  independently. 

lAAB  fights  Connmies 

Inter-American  Assn.  of  Broad- 
casters, which  rides  herd  over  broad- 
casting operators  in  South,  Central 

and  North  America,  has  succeeded  in 

squelching  what  it  regarded  as  Com- 
munistic influence  over  stations  in 

Guatemala.  At  session  in  San  Salvador 
July  15,  lAAB  board  served  notice 
on  Guatemalan  broadcasters  that  un- 

less they  opposed  Communism,  they 
could  not  retain  lAAB  membership. 

Guatemalans  promptly  acceded,  it's 
reported. 

In  examining  Communist  activities, 

lAAB  advised  close  scrutiny  of  "soap 
operas"  used  both  on  radio  and  tele- 

vision in  Spanish  speaking  countries. 
It  has  been  discovered  that  some 
writers  are  surreptitiously  injecting 
pro-Communistic  propaganda  into 
their  scripts.  Herbert  E.  Evans,  presi- 

dent. Peoples  Broadcasting  Corp.,  is 
U.  S.  member  of  board  of  directors 
and  delegation  to  lAAB.  Luis  Fernan- 

dez, Mexican  attorney,  is  new  president 

and  next  year's  convention  will  be  in 
Buenos  Aires  in  September. 

Tower  turmoil 

Federal  Aviation  Agency  didn't  re- 
quest Rep.  Oren  Harris  (D-Ark. )  bill 

to  limit  antenna  tower  heights,  settle 
FAA-FCC  tower  jurisdiction  question 
in  air  agency  favor  (Ax  Deadline, 
July  30).  Rep.  Harris  has  asked  FCC, 
FAA  comments  on  bill  (which  would 
freeze  tower  height  at  1,650  feet  un- 

less FAA  makes  "special  finding" 
tower  not  air  hazard).  Rep.  Harris 

referred  to  "highest  tower"  squabble 
in  his  home  district,  indicating  bill 
was  sought  by  airlines  and  pilot  groups 
fretting  about  zooming  antenna 
heights.  Action  on  bill  this  session  is unlikely. 

Watch  for  megawatters 

It'll  be  some  time  yet  before  filings 
reach  FCC  but  there  were  hints  re- 

cently after  President  Kennedy  signed 
all-channel  set  legislation  that  some 
uhf  stations  are  preparing  to  go  to 
megawatt  (million  watt)  power.  Eas- 

ing of  economic  problems  of  uhf-ers 
as  all-channel  sets  go  into  homes  will 
tend  to  justify  expenditure  for  more 
power,  operators  explain. 

Uhf  stations  place  great  faith  in 
prospects  of  improved  tuners  in  sets 
as  manufacturers  refine  present  equip- 

ment. They're  hopeful,  too,  for  more 
efficient  transmitters  as  manufacturers 
compete  to  meet  anticipated  demand 
for  uhf  equipment.  This  promises 
double  benefit  that  will  solve  many 
coverage  problems,  uhf  operators  say. 

Moss  backs  probe 

Rep.  John  E.  Moss  (D-Calif.), 
chairman  of  Government  Information 

Subcommittee,  will  announce  at  Amer- 
ican Bar  Assoc.  San  Francisco  con- 

vention Tuesday  broad  probe  of  dis- 
closure policies  for  decision-making 

practices  in  FCC  and  other  "admin- 
istrative tribunals."  Irate  at  what  he 

terms  "dangerous  administrative  pro- 
cedures" in  Federal  Trade  Commis- 

sion and  Federal  Power  Commission, 
Rep.  Moss  determined  to  see  how  much 

further  "this  nefarious  practice  ex- 
tends." He  charges  agencies  squelched 

release  of  dissenting  commissioners' 
opinions.  Wants  to  prevent  future secrecy.  
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Start  with  our  channel  number  on  top  (as  indicated) 
and  put  a  different  digit  in  each  blank  square  so  that 

each  row  and  diagonal  totals  fifteen.* 

Send  us  the  correct  answer  and  win  a  copy  of 

Dudeney's  "Amusements  in  Mathematics"^ — Dover 
Publication,  Inc.,  N.  Y.  (If  youVe  already  won  it, 

say  so  in  your  entry  and  we'U  send  this  one  to  your secretary. ) 

'*Feel  free  to  use  the  channel  number  of  any  Washington  TV  station  within 
the  squares  {we're  broad-minded  that  way)  as  long  as  ours  is  on  top. 
This  is  only  fair,  as  media  buyers  are  putting  WMAL-TV  on  top  of  their 
schedules  since  we  are  FIRST  in  share  of  audience  in  prime  nighttime 
{7:30-11  pm)  Sunday  through  Saturday.  {ARB,  June  1962)  Check 
H-R  Television  for  avails  on  our  new  late  Night  line-up  which  includes 
THRILLER,  SURFSIDE  6.  CHECKMATE,  ADVENTURES  IN  PARA- 

DISE, MGM  FIRST-RUN  MOVIES  {  Post  '50)  and  THE  PLAY  OF THE  WEEK. 

wmal-tv Washington,  D.  C. 

An  Evening  Star  Broadcasting  Company  Station,  represented  by  H-R  Television,  Inc. 

Affiliated  with  WMAL  and  WMAL-FM,  Washington,  D.  C;  WSVA-TV  and  WSVA,  Harrisonburg,  Va. 
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WEEK  IN  BRIEF 

A  new  type  of  salesman  is  helping  local  radio.  He's 
the  entrepreneur  from  the  commercial  jingle  house  who, 
under  an  arrangement  with  the  local  station,  sells  cus- 

tom-tailored jingles  to  advertising  prospects.  See  .  .  . 

TAILORED  SPOTS  BOOST  RADIO  ...  27 

Merchandising  of  products  tied  to  tv  properties  has 
sprouted  intellectual  wings.  Educational,  public  affairs 
and  news  shows  are  prompting  new  products  in  an  area 
previously  identified  with  guns  and  games.  See  .  .  . 

NEW  TV-BRED  PRODUCTS  ...  34 

CBS  Radio  plans  to  return  to  the  cash  method  of  com- 
pensating its  station  lineup  in  a  plan  which  affiliates 

board  helped  draw  up.  New  network  look  will  emphasize 
short  informational  programs.  See  .  .  . 

CBS  RADIO  CASH  PAY  PLAN  ...  48 

The  need  for  advertising  creativity  keeps  growing,  and 

participants  in  'Advertising  Age'  workshop  discuss  ways 
to  keep  it  flourishing  despite  the  pressures  toward 
mediocrity.  See  .  .  . 

CREATIVITY  AHEAD  OF  PRESSURE  ...  30 

The  biggest  community  antenna  sale  in  history  is  con- 
summated as  Alfred  Stern  and  associates  put  up  $10  mil- 

lion for  the  18  systems  in  nine  states  owned  by  Dallas 
industrialist  C.  A.  Sammons.  See  .  .  . 

BIGGEST  CATV  SALE  YET  ...  44 

The  Federal  Trade  Commission  is  looking  into  the  ac- 
curacy of  methods  used  by  broadcast  rating  services. 

The  probe  was  "suggested"  by  Congress  which  has  long 
worried  about  effects  of  ratings  on  tv  fare.   See  .  .  . 

SILENCE  CLOAKS  RATINGS  STUDY  ...  62 

A  get-tough  FCC  turned  the  screw  again  before  its 
August  recess.  But  what  is  even  more  sobering  to  some 

is  the  way  those  staff  letters  coerce  stations  into  pro- 
gramming what  the  FCC  wants.  See  .  .  . 

THE  CLIMATE  WAS  CLAMMY  ...  50 

RKO  General  lands  film  commitments  from  major  Holly- 
wood companies.  Action  follows  Justice  Dept.  look  into 

allegation  that  only  Paramount  and  Warner  Bros,  were 

cooperating  with  pay  tv  operators.  See  .  .  . 

ASSIST  FOR  HARTFORD  TOLL  TV  ...  54 

Tv  broadcasters  score  against  catv  as  federal  judge 
orders  catv  system  not  to  duplicate  the  network  or  film 

programs  of  KLIX-TV  Twin  Falls,  Idaho,  where  station  has 
first-run  rights.  See  .  .  . 

COURT  BANS  CATV  DUPLICATION  ...  70 

In  wake  of  Telstar,  American  Federation  of  Tv  &  Radio 

Artists  wants  to  confer  with  European  unions  on  talent 

fees.  AFTRA  also  announces  new  radio  program  transcrip- 
tion plan  is  now  in  effect.  See  .  .  . 

AFTRA  &  SATELLITE  TV  ...  72 
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Peacock  Poll 

If  you  buy  television,  you  should  read  the  Omaha  Report,  the  first  complete 

study  of  color  television's  impact  on  ratings.  The  survey  was  conducted  by  ARB 
for  NBC. 

Color  raises  ratings.  The  survey  shows  how  much  and  details  the  role  of 

color  in  KMTV's  dominance  of  the  Omaha  market. 

TELEVISION  AGE  has  published  a  summary  of  the  Omaha  Report.  Reprints 

are  available  from  any  representative  of  Edward  Retry  &  Co.,  Inc.,  or: 

KMTV-3-0MAHA 

the  color  station 
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Late  news  breaks  on  this  page  and  on  page  10  AT  r^CAr^l  IIVIF^ Complete  coverage  of  week  begins  on  page  27    /A  I  L^t/AL^LIIMQ 

Attorney  general  sees  'better'  FCC  members 

BOTH  KENNEDY,  MINOW  DEFEND  SATELLITE  BILL  ON  HILL 

Attorney  General  Robert  Kennedy 
told  Senate  Foreign  Relations  Commit- 

tee Friday  (Aug.  3)  that  FCC  will 
more  effectively  meet  its  responsibilities 
to  public  in  future  with  appointment 
of  better  commissioners  who  will  "serN  e 

continuously."  He  agreed  with  conten- 
tion of  Sen.  Wayne  Morse  (D-Ore.J 

that  FCC  has  not  effectively  regulated 
in  past,  particularly  AT&T. 

If  FCC  does  not  protect  public  in- 
terest, answer  is  not  new  legislation 

but  "new  people  on  the  FCC,'"  attorney 
general  said.  Mr.  Kennedy  and  FCC 
Chairman  Newton  N.  Minow  testified 
in  reopened  hearings  on  bill  to  establish 
corporation  to  own  and  operate  com- 

munications satellite. 

Chairman  Minow  protested  attack  on 

FCC.  "I  don"t  think  our  record  is  one 
to  leave  us  ashamed  or  embarrassed." 
he  said.  Both  witnesses  denied  that  pro- 

posed bill  would  give  communications 
monopoly  to  AT&T — as  charged  by 

opponents  who  conducted  week's  fih- buster  on  Senate  floor  before  bill  was 
referred  to  committee  (see  page  66). 

Anybody  who  makes  objective  study 
of  bill  could  not  reach  that  conclusion. 
Mr.  Kennedy  maintained. 

Programming  Quiz  ■  Sen.  Morse 
questioned  FCC  chairman  on  tv  pro- 

gramming to  be  sent  overseas  via  satel- 
lite and  Mr.  Minow  stressed  that  satel- 
lite corporation  will  be  common  carrier, 

not  broadcast  service. 
He  said  corporation  will  have  nothing 

to  do  with  content  of  programming  and 

he  assumes  concept  of  "no  censorship" 

Reinsch  sees  JFK 

J.  Leonard  Reinsch.  executive 
director  of  Co.x  radio  and  televi- 

sion stations  and  chairman  of 

U.  S.  Advisor}'  Commission  on 
Information,  conferred  last  Thurs- 

day with  President  Kennedy 
preparatory  to  month-long  trip  to 
Africa.  Mr.  Reinsch  leaves  Fri- 

day (Aug.  10)  and  will  visit 
dozen  African  nations,  to  observe 
USIA  and  other  informational 
and  propaganda  activities.  He 
will  be  accompanied  by  his  son. 
James  L.  Reinsch,  senior  at  U. 
of  Georgia,  majoring  in  radio-tv. 
They  return  Sept.  8. 

by  government  will  carry  over  into  in- 
ternational broadcasting.  Chairman 

Minow  said  FCC  would  welcome  con- 
gressional advice  on  regulation  of  inter- 

national programming.  Sen.  Morse  said 
one  of  reasons  he  objetcs  to  bill  is  that 
nothing  is  said  on  who  will  control 
content  of  programming  beamed  over- 

seas via  satellite. 
Chairman  Minow  said  he  feels  Pres- 

ident could  direct  that  specific  pro- 
grams be  broadcast  internationally  via 

satellite. 
Sen.  Morse,  whose  questioning  of 

both  witnesses  took  up  most  of  the  day, 

charged  FCC  has  "misused  the  Com- 
munications Act"  in  sateUite  negotia- 

tions and  that  he  plans  to  introduce  bill 
to  curb  FCC  powers.  He  said  FCC  has 
stretched  act  to  such  extent  that  it 

could  not  "bounce  back  to  original 

form."" 

Hearing  continues  today  (Monday) 
with  testimony  from  U.  S.  Information 
Agency  Director  Edward  R.  Murrow 
and  Secretary-  of  State  Dean  Rusk. 

Toy  advertisers 

sign  FTC  order 

Two  major  toy  manufacturers  have 
agreed  to  stop  kidding  kids. 

Louis  Marx  &  Co.,  New  York,  and 
Remco  Industries  Inc.,  Newark,  N.  J., 

agreed  to  consent  orders  issued  by  Fed- 
eral Trade  Commission  against  false 

and  misleading  advertising  to  promote 
toys.  Agreements  are  for  settlement 
purposes  only  and  do  not  constitute 
admissions  of  violations,  according  to 
announcements  yesterday. 

Complaints  issued  at  same  time  as 
consent  orders  were  signed,  are  that  in 
tv  commercials  Marx  represented  battle 
set  with  many  miniature  trees  and  other 

scenery',  toy  cannon  firing  projectiles 
that  explode,  and  components  that 

smoke:  and  that  Remco's  chemistry  set 
contains  batter\'  and  large  glass  beaker, 
and  its  radio  kits  can  be  used  to  build 
broadcast  transmitter  and  transistor 
radio.  None  of  these  is  true  in  products 
sold,  although  so  implied  on  tv,  FTC 
alleged. 
Two  orders  are  first  in  FTC  cam- 

paign against  toymakers  advertising  on 
tv  where  demonstrations  can  give  chil- 

dren impression  all  that  is  shown  is 
included  in  purchase  of  products. 
NAB  Tv  Code  Review  Board  last 

year  urged  broadcasters  to  exercise  ex- treme care  in  toy  advertising  so  young 

viewers  don't  get  wrong  impression  on 
what  toys  or  kits  will  do. 

Cunningham  to  hear 

NBC-RKO  exchange  case 

FCC  named  Chief  Hearing  Examiner 
James  D.  Cunningham  to  preside  at 
consolidated  hearing  on  (1)  applica- 

tions bv  principals  to  exchange  NBC"s WRCV-AM-TV  Philadelphia  for  RKO 
Generars  WNAC-AM-TV.  WRKO-FM 
Boston:  by  Philco  Broadcasting  Co.  for 
new  tv  station  on  ch.  3  (now  occupied 

by  WRCV-TV).  and  by  WRCV-AM- TV  and  WNAC  for  renewal  of  licenses. 
FCC  order  schedules  hearing  in 

Washington  Oct.  22  and  prehearing 
conferences  to  start  Sept.  10. 

Examiner  advises 

against  GM,  L-O-F Federal  Trade  Commission  examiner 

has  held  that  Libby-Owens-Ford  Glass 
Co.  and  General  Motors  Co.  used  de- 

ceptive camera  techniques  and  devices 
in  tv  commercials  perportedly  showing 
difference  between  automobile  plate 
glass  and  sheet  glass. 

In  initial  decision  announced  yester- 
day, FTC  Examiner  Harry  R.  Hinckes 

recommended  that  both  companies  be 
prohibited  from  continuing  practice. 
Commercials  were  used  in  1957  and 

1958  only.  FTC"s  complaint  was  is- sued Oct.  30.  1959.  Initial  decision  is 
not  final  and  may  be  reviewed  and 
changed  by  FTC  membership. 

Examiner  emphasized  that  no  trick- 
ery is  permitted  when  comparisons  be- 

tween similar  products  are  made — even 
though  differences  are  actually  there. 
"'A  comparison  should  be  as  compara- 

ble as  possible,"'  Mr.  Hinckes  stated. 
"Disparity  should  be  eliminated,  partic- 

ularly if  the  disparity  has  the  tendency 
to  exaggerate  the  comparative  differ- 

ences claimed.'" 
Theme  of  L-O-F  and  GM  commer- 

cials was  use  of  safety  plate  glass  in 
all  windows  of  GM  cars  (instead  of 
merely  in  windshield).  Examiner  ruled 
following  were  false  demonstrations: 

■  Use  of  telephoto  lens  to  photo- 
graph through  safety  sheet  glass  and 

normal  lens  for  safety  plate  glass.  Tele- 
photo  lens  magnified  distortions  in  sheet 

glass. 

■  Camera  shot  through  open  window 
labeled  as  plate  glass. 

■  In  shot  of  plate  glass  and  sheet 
glass,  latter  was  turned  at  sharper  angle, 

mmm    more  AT  DEADLINE  page  10 
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Mr.  Bunker 

Edmund  C. 

Bunker  joins  Ra- 
dio Advertising 

Bureau,  New 
York,  as  presi- 

dent, ending  nine- 
month  search  for 
executive  to  re- 

place resigning 
Kevin  B.Sweeney 
(Closed  Circuit, 
July  30).  Mr. 
Bunker's  most  re- 

cent broadcast  post  was  that  of  Wash- 
ington vp  of  CBS  Inc.  from  which  he 

resigned  in  June  1961  to  become  ex- 
ecutive vp  of  Froedtert  Malt  Corp.,  Mil- 

waukee. Other  assignments  at  CBS  in- 
cluded general  manager  of  WXIX  (TV) 

Milwaukee,  vp  and  affiliate  relations  di- 
rector and  later  general  sales  manager 

of  CBS-TV  network.  He  was  with  ABC 
briefly  after  World  War  II,  before  the 
war  was  at  WCSC  Charleston  and  WIS 
Columbia,  S.  C,  and  WTOC  Savannah, 
Ga.  Mr.  Bunker  takes  office  as  presi- 

dent-elect on  Aug.  15,  and  takes  over 
from  Mr.  Sweeney  as  chief  executive 
officer  on  March  1,  1963,  when  Mr. 

Sweeney's  resignation  becomes  effective. 
Paul  B.  ComstOCk,  Florida  attorney, 

named  NAB  vice  president  for  govern- 
ment affairs,  effective  Sept.  1.  Mr.  Corn- 

stock  is  law  partner  of  Sen.  Spessard 
Holland  (D-Fla.)  in  the  firm  of  Hol- 

land Bevis  &  Smith,  Bartow,  Fla.  He  re- 
ceived an  LL.  B.  degree  from  Oklahoma 

U.  in  1948  and  an  MA  in  public  law 
from  Columbia  U.  in  1951.  Mr.  Com- 
stock  spent  six  years  in  federal  service 
in  Washington  with  State  Dept.  and  Na- 

tional Security  Council.  Active  in  Flor- 
ida bar  affairs,  Mr.  Comstock  was  ex- 

ecutive director  of  state  bar  association 
and  editor  of  its  journal  for  four  years. 
Hollis  M.  Seavey,  manager  of  govern- 

ment affairs  for  NAB,  named  Mr.  Com- 

stock's  assistant.  Melvln  Goldberg,  new 
NAB  vice  president  for  research 
(BoADCASTiNG,  July  2),  assumcd  his 
duties  last  week. 

Raymond  W. 
Welpott,    vp  and 
general  manager  of 
WRCV  -  AM  -  TV 
Philadelphia,  elect- 

ed executive  vp  of 
NBC  owned  sta- 

tions and  NBC 

Spot  Sales.  He  suc- 
ceeds P.  A.  (Bud- 

dy) Sugg,  who  re- signed for  health 

reasons  (Week's Headliners,  June  18).  Mr.  Welpott 
was  also  elected  director  of  NBC.  Also 
announced  at  Aug.  3  board  meeting: 
elected  as  vps,  John  M.  Otter,  director 

of  national  sales  (Week's  Headliners, 
July  30)  and  Louls  Hausman,  general 

executive  (Week's  Headliners,  July 
23).  Mr.  Welpott  will  continue  as  gen- 

eral manager  of  Philadelphia  stations 
and  maintain  offices  there.  Pioneer  in 
broadcast  industry,  Mr.  Welpott  began 
with  General  Electric  in  1938  and  took 

executive  post  with  GE's  WRGB  (TV) 
Schenectady-Troy,  N.  Y.,  in  1946,  be- 

came manager  in  1955  and  before  join- 
ing NBC  at  WRCV-AM-TV  in  May 

1958,  he  was  vp  of  WKY-AM-TV  Okla- homa City. 

Mr.  Welpott 

For  other  personnel  changes  of  the  week  see  FATES  &  FORTUNES 

thus  making  distortion  in  sheet  glass 
appear  more  acute. 

■  Sheet  glass  in  home  window  frame 
was  smeared  with  vaseline  and  camera 
was  panned  across  while  shot  of  plate 
glass  was  made  from  camera  in  station- 

ary position — thus  increasing  distortions 
of  sheet  glass. 

"The  camera  techniques  described 
above,"  Examiner  Hinckes  said,  "can- 

not be  said  to  have  resulted  in  a  por- 
trayal which  the  viewer  could  depend 

upon  as  a  fair  comparison,  even  though 
what  was  claimed  of  the  product  may 
have  been,  and  in  many  instances  was, 

actually  true." 
Examiner  held  that  both  L-O-F  and 

GM  were  responsible  for  actions  of 
photographers  who  took  pictures,  even 
though  cameramen  were  employed  by 
film  units  hired  by  advertising  agencies 
retained  by  L-O-F  and  GM  respective- 

ly. Complaint,  however,  did  not  name 
agencies  (Fuller  &  Smith  &  Ross  for 
L-O-F;  McManus,  John  &  Adams  for 
GM)  as  respondents. 

Peace  Corps  seeking 

Colombia  etv  recruits 

Peace  Corps  is  pulling  wraps  off  com- 
ing etv  project  in  Colombia  (Closed 

Circuit,  April  30)  and  is  seeking  etv 
administrator  and  Spanish-speaking  U.S. 
volunteer  program  staff  to  work  with 
Colombian  etv  personnel  for  two  years 
and  train  them  for  proposed  Colombian 
etv  network.  Vhf  link  now  reaches 
90%  of  Colombia  and  could  beam  etv 
to  new  classrooms  that  corps  is  helping 
to  build  throughout  country  in  major 
effort  to  raise  level  of  education. 

Needed:  motivated,  highly-qualified 
volunteers  willing  to  accept  low  pay 

and  all  "normal"  corps  rigors.  Incen- 

tive for  volunteers:  foot  in  door  of  etv 
project  which,  if  successful,  could  be 
model  for  corps  etv  in  other  parts  of 
Latin  America,  Asia,  Africa. 

House  unit  to  probe 

FCC,  FTC  spending 

FCC  and  FTC  are  in  line  for  probe 
by  House  Government  Activities  Sub- 

committee, which  is  investigating  15 
federal  agencies  in  drive  for  economies 

and  efficiency  as  part  of  "all-out  effort 
for  a  'save-as-we-go'  tax  reduction." 
Hearings  open  today  (Aug.  6).  Com- 

merce Secretary  Luther  H.  Hodges  will 
testify  first.  Department  of  Interior 
spokesmen  are  next.  Rep.  Jack  Brooks 
(D-Tex.)  is  subcommittee  chairman. 

WDKD  asks  reprieve 

pending  new  petition 
WDKD  Kingstree,  S.  C,  asked  FCC 

Friday  for  stay  of  date  station  must 
leave  air  (Sept.  25)  until  30  days  after 
FCC  has  acted  on  petition  for  recon- 

sideration WDKD  said  it  will  file  (see 

page  60). Otherwise  Kingstree  will  suffer  loss 
of  its  only  outlet  for  local  self-expres- 

sion, local  news  and  local  religious 
services;  station  will  suffer  irrepairable 
damage  through  loss  of  employes,  au- 

dience and  revenue,  WDKD  said. 

CBS  Films  claims 

overseas  record 

CBS  Films  is  leading  international 
distributor  of  film  programs  made  es- 

pecially for  tv,  Ralph  M.  Baruch,  di- 
rector of  international  sales,  claims  in 

announcement  today  (Aug.  6).  He  says 
Australia,  Canada,  United  Kingdom  and 
Japan  account  for  more  than  70%  of 
international  potential,  and  that  CBS 
Films  has  sold  more  half-hour  and  one- 
hour  tv  film  programs  in  those  coun- 

tries than  has  any  other  distributor. 

FCC's  Review  Board 
takes  first  actions 

First  actions  by  FCC  Review  Board, 
activated  Aug.  1,  were  aired  Friday. 

Board  granted  ( 1 )  extension  of  time 
to  WFGA-TV  Jacksonville,  Fla.,  to 
file  reply  briefs  and  responses  to  gen- 

eral counsel's  office  in  case  involving 
off-the-record  contacts  during  contest 
for  ch.  12  in  Jacksonville;  (2)  exten- 

sion to  Aug.  31  for  Gila  Broadcasting 
Co.  to  file  exceptions  to  initial  decision 
recommending  non-renewal  of  its  six 
Arizona  radio  stations;  (3)  motion  to 

delete  "inadvertent"  issue  in  compara- 
tive hearing  on  ch.  3  in  Wilmington, 

N.  C.  Board  denied  petition  to  enlarge 
issues  in  Kutztown,  Pa.,  radio  hearing. 

Board  is  made  up  of  Donald  Berk- 
emeyer,  Joseph  Nelson,  Horace  Slone 
and  Dee  Pincock. 
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Inherit  the 

tremendous 

audiences 

these  great 

Warner  Bros, 

properties  have 

built  in  your  area.. 

M  Now  available 

on  an  individual 

market  basis 

JWarner  Bros.  Television  Division  •  666  Fifth  Ave.,  New  York.  New  York  •  Ci  6-100 



In  Chicago 



...  the  world's  finest  fresh  water  sailors  are  served  by  seven  munic- 
ipal harbors  and  seven  private  yacht  clubs.  Sail  or  power  — mooring 

facilities  are  magnificent,  including  running  water,  electricity,  even 
telephones  piped  directly  aboard.  From  the  classic  Mackinac 

Race  to  a  fun  Sunday  cruise  —  Chicago  rates  as  a  sailors'  paradise! 

In  Chicago 

WGN 

TELEVISION 

offers  better 

programming  through  dedicated 

community  service! 

WGNI 

—  the  most  respected  call  letters  in  broadcasting 

WGN  IS  CHICAGO 

li 



sonality  Bob  Farrington 

makes  home  (and  car]  radio 

listening  an  afternoon  joy 

in  this  vital  segment  of 

the  Southeastern  market. 

Raleigh- Durham  NBC 

50,000  Watts -680  KC 

Dick  Mason,  General  Manager 

Gus  Youngsteadt,  Sales  Manager 

HENRY  I.  CHRISTAL  CO.  National  Rep. 

A  calendar  of  important  meetings  and 
events  in  the  field  of  communications 

•Indicates  first  or  revised  listing. 
AUGUST 

Aug.  5-7 — Joint  meeting  of  Georgia  Assn. 
of  Broadcasters  and  South  Carolina  Broad- 

casters Assn.  Speakers  include  Oren  Harris 
(D-Ark.),  House  Commerce  Committee 
chairman;  NAB  President  LeRoy  Collins 
and  James  H.  Hulbert,  NAB  economics- 
broadcast  personnel  director;  Howard  Mc- 
Intyre,  executive  vice  president,  Henderson 
Advertising,  Greenville,  S.  C;  Ted  LeitzeU, 
Zenith  Radio  Corp.;  Arthur  Gilbert,  FCC's Miami  ofRce.  Annual  GAB  prestige  awards 
to  be  presented.  Holiday  Inn.  Jekyll  Is- land. Ga. 

Aug.  10-14^The  Ethical  Aftermath  of  Ad- 
vertising Seminar,  sponsored  by  Woodstock 

College.  Five  days  discussions  led  by 
executives  of  all  media.  College  providing 
tree  room  and  board  (contact  Rev.  Francis 
X.  Quinn,  S.  J.)  at  Woodstock,  Md. 
Aug.  13 — Deadline  for  comments  on  FCC 
rulemaking  which  would  permit  emergency 
operation,  under  certain  conditions,  at 
nighttime  with  daytime  facilities  by  all 
classes  of  broadcast  stations. 
Aug.  17-18 — Oklahoma  Broadcasters  Assn., 
summer  meeting,  Skirvin  Hotel,  Oklahoma 
City.  Speakers  include  Howard  H.  Bell, 
NAB  vice  president. 

Aug.  17-19 — National  Assn.  of  Radio  An- 
nouncers convention,  Sheraton-Jefferson 

Hotel,  St.  Louis. 
Aug.  18 — Sixth  annual  Broadcasters  Sales 
Management  Conference,  Heidelberg  Hotel, 
Jackson,  Miss.  Co-sponsored  by  Mississippi 
Broadcasters  Assn.  and  U.  of  Mississippi. 
Conference  will  be  addressed  by  Gene 
Hendryx,  ICVLF-AM-TV  Alpine,  president 
of  Texas  Broadcasters  Assn. 

Aug.  20 — Comments  due  in  FCC  rulemaking 
which  would  make  public  network  affiliation 
contracts  with  affiliated  stations. 
Aug.  20 — Comments  due  in  FCC  rulemaking 
which  would  establish  explicit  rules  for  the 
amount  of  permissible  overlap  by  commonly 
owned  broadcast  stations. 

Aug.  20-21 — Television  Affiliates  Corp.  Pro- 
gram directors  meeting  on  public  affairs 

shows.  Lake  Tower  Motel,  Chicago. 

Aug.  21-24 — Western  Electronics  Show  and 
Convention,  Los  Angeles  Memorial  Sports 
Arena. 

Aug.  22 — Western  Electronic  Mfrs  Assn.  an- 
nual luncheon,  Statler-Hilton,  Los  Angeles. 

John  H.  Rubel,  assistant  secretary  of  de- 
fense, wiU  speak  on  research  and  develop- ment in  defense  work. 

Aug.  24-25 — Arkansas  Broadcasters  Assn., 
meeting.  Sam  Peck  Hotel,  Little  Rock. 
♦Aug.  26-29 — First  annual  community  an- 

tenna Management  Institute,  sponsored  by 
National  Community  Television  Assn.  U.  of 
Wisconsin,  Madison. 

DATEBOOK 

RAB  management  conferences 

Sept.    10-11   —  Hyatt  House,  Bur- 
lingams,  Calif. 

Sept.  13-14 — OUare  Inn,  Des  Plaines. 111. 

Sept.  17-18— The  Lodge,  Williamsburg, Va. 
Sept.  20-21— Cherry  Hill  Inn,  Haddon- 

field,  N.  J. 
Sept.  24-25 — Hilton  Inn,  Atlanta,  Ga. 
Sept.  27-28 — Dearborn  Inn,  Dearborn, Mich. 
Oct.  1-2— Glenwood  Manor,  Overland 

Park,  Kan. 
Oct.  4-5— Western  Hills  Hotel,  Fort 
Worth,  Tex. 

NAB  Fall  Conferences 

Oct.  15-16— Dinkler-Plaza,  Atlanta 
Oct.  18-19— Biltmore,  New  York 
Oct.  22-23— Edgewater  Beach,  Chicago 
Oct.  25-26— Statler-Hilton,  Washington 
Nov.  8-9  — Sheraton-Dallas,  Dallas 
Nov.  12-13— Muehlebach,  Kansas  City 
Nov.  15-16 — Brown  Palace,  Denver 
Nov.  19-20— Sheraton-Portland,  Ore. 

Aug.  31-Sept.  9—1962  World's  Fair  of  Music 
&  Sound.  An  international  exposition  de- 

voted to  every  area  of  the  music  and  sound 
industries.  McCormick  Place,  Chicago. 

SEPTEMBER 
Sept.  4 — Reply  comments  due  in  FCC  rule- 

making which  would  make  public  network 
affiliation  contracts  with  affiliated  stations. 
Sept.  4 — Reply  comments  due  in  FCC  rule- 

making which  would  establish  explicit  rules 
for  the  amount  of  permissible  overlap  by 
commonly  owned  broadcast  stations. 
Sept.  4-6 — Atlantic  Assn.  of  Broadcasters 
annual  convention  at  the  Nova  Scotia  Hotel, 
Halifax,  N.S.  The  meeting  was  to  have  been 
held  in  mid-Jvme  but  postponed  because  of 
Canadian  federal  elections  on  June  18.  Jack 
Fenety,  CFNB  Fredericton,  N.B.,  will  pre- side. 

Sept.  4-7 — National  Advanced-Technolog3' 
of  Washington,  seven  professional  engi- 

neering groups  and  a  number  of  tech- 
nologically oriented  business  firms.  Keynote 

speaker  will  be  Sen.  Warren  G.  Magnuson 
(D-Wash.).  Opera  House,  World's  Fair. Seattle.  Wash. 

Sept.  6-8 — New  York  State  Broadcasters 
Assn's  first  annual  executive  conference, Gideon  Putnam  Hotel,  Saratoga  Springs, 
N.  Y.  Reservations  are  to  be  submitted  to 
the  NYSBA  executive  office  in  Albany. 
Sept.  7-10 —  American  Statistical  Assn. 
and  related  groups,  Leamington  and  Curtis 
Hotels,  Minneapolis. 
Sept.  10-19 — First  International  Television 
Programs  &  Equipment  Fair  at  Lyons, 
France.  Tv  program  producers,  distributors, 
and  equipment  manufacturers  are  Invited. 
New  York  contact:  Henri  Goldgran,  545 
Fifth  Ave. 

Sept.  11-13  —  Electronic  Industries  Assn., 
committee,  section  division  and  board  meet- 

ing. Biltmore  Hotel,  New  York. 
Sept.  12 — Direct   Mail    Advertising  Assn. 
Opening  luncheon  of  45th  annual  DMAA 
convention  al  Sherman  House,  Chicago. 
Edward  R.  Murrow,  director  of  U.  S.  In- 

formation Agency,  will  deliver  keynote 
speech  at  noon. 
Sept.  12-13— CBS  Radio  Affiliates  Assn.  an- 

nual convention.  Waldorf-Astoria  Hotel, 
New  York. 

Sept.  12-14 — Michigan  Assn.  of  Broadcast- 
ers, fall  convention  and  business  meeting. 

Kenneth  Cox,  chief  of  Federal  Communica- 
tions Commission's  Broadcast  Bureau,  to speak.   Hidden  Valley,  Gaylord,  Mich. 

Sept.  13-14 — Fifth  annual  conference  of 
the  European  Market  Assn.  of  Advertising 
Agencies.  5  Chesterfield  Gardens,  London, 
England.  (EMA  board  member  for  North 
America:  Edwin  Van  Brunt,  Van  Brunt 
&  Co..  New  York.) 
Sept.  13-14 — Sixth  national  Symposium  on 
Engineering  Writing  &  Speech,  sponsored 
by  Professional  Group  on  Engineering 
Writing  &  Speech,  IRE.  Banquet  speaker  to 
be  Henry  Loomis,  director,  Voice  of 
America.  Mayfiower  Hotel,  Washington, D.  C. 

Sept.  14. — Advertising  Federation  of  Amer- 
ica, first  district  meeting.  Cape  Cod  area. 

Sept.  14 — Georgia  Assn.  of  Broadcasters, 
2nd  annual  South-East  Radio-Tv  Seminar. 
Atlanta. 
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First  in  Hoosier  Homes 

Hoosier  hearts  match  pounding  hooves  beat-for-beat  wherever 
railbirds  watch.  Harness  racing  and  the  big  Indiana  State  Fair 
grew  up  together.  During  Aug.  25  to  Sept.  5  more  than  750,000 

will  attend  .  .  .  and  again  milHons  more  wUl  "be-there"  simply 
by  tuning  in  TV  6.  For  the  1 4th  year,  WFBM-TV  will  produce 
more  live,  filmed  or  taped  coverage  than  any  other  local  station. 

Xo  denying  it  .  .  .  Alid-Indiana  figures  as  your  13th  television 
buy!  Here  satellite  markets  15%  richer  and  30%  bigger  than  the 

entire  Indianapolis  18-count\'  trading  area  give  you  bonus  mil- 
lions. Ask  3'our  KATZ  man  why  WFBM-TV  is  your  best  TV 

value  .  .  .  and  come  along  with  us  for  blue  ribbon  selling. 

Represented  nationally  by  The  KATZ  Agency 
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VV^  CHANNEL 

^— +t?DIANAPOL 

TIME-LIFE 
BROADCAST INC. 

America's  13th  TV  Market 
with  the  only  basic  NBC  coverage  of  760,000  TV  set 
owning  families.  ARB  Nov.,  1 961 .  Nationwide  Sweep. 
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A  man  with 

both  feet 

on  the  ground 

a  solid,  wide-awake,  "get-ahoad- 

in-business"  kind  of  man,  keeps  his 
eyes  open  for  information  he  can 
use  on  the  job ...  for  facts  that  will 
help  him  ( or  his  company )  perform 

better,  faster,  more  efficiently,  more 
profitably.  He  knows,  from  constant 

observation,  that  the  ad  pages  of 

his  business-paper  are  a  prime 
source  of  this  information. 

Issue  after  issue,  there's  nothing  else 
in  print  so  packed  with  news,  ideas, 
information — facts  calculated  to 

keep  you  and  your  business  growing. 

Of  course,  by  helping  you,  advertisers 
help  themselves.  The  fact  is: 

advertising  in  businesspapers 

means  business  for  you— and 
for  the  advertiser.  

BROADCASTING 
THE  BUSINESSWEEKLY  OF  TELEVISION  AND  RADIO 
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OPEN  MIKE® 
On  tv  audio  devices 

editor:  With  reference  to  the  prediction 

by  George  Huntington  of  TvB  concern- 
ing broad  auto  listenership  to  tv  audio 

as  the  Mobilsound  Tv  Audio  Monitor 

becomes  publicly  available  [Equip- 
ment &  Engineering,  July  23]: 

It  will  be  interesting  to  watch  for 
this  development.  If  the  public  actually 
does  take  to  listening  to  tv  audio  in  sub- 

stantial numbers,  I  will  take  it  as  vindi- 
cation of  my  contention  that  radio  never 

should  have  completely  dropped  net- 
work-type variety  programming.  .  .  . — 

R.  H.  Coddington,  Richmond,  Va. 

editor:  I  thought  it  was  a  little  incon- 

gruous to  see  Mr.  Huntington's  re- marks. .  .  . 

Isn't  it  a  little  silly,  though,  to  expect 
car  owners  to  invest  in  these  things? — 
especially  when  broadcasting  could  pro- 

vide this  type  of  program  material  with 
facilities  already  available.  .  .  . 

If  you  spend  much  time  in  a  car 
nowadays,  radio  programming  becomes 
a  bland  affair.  So  why  not  do  some 
simulcasting  now  that  a  market  may  be 
there?  Simulcasts  never  paid  off  in  the 
early  attempts  as  we  know,  and  perhaps 
the  industry  ought  to  blush  a  little  bit 
for  these  early  votes  of  no  conlidence. 

When  the  people  aren't  at  home,  they 
have  to  be  somewhere.  And  isn't  radio 

going  with  them?  Or  aren't  we  to  be- 
lieve our  own  slogans? — /.  Paul  Audet, 

Chicago  Heights,  III. 

Micliigan,  by  the  gallon 

editor:  Many  thanks  for  your  excellent 
article  on  Michigan  [Special  Report, 

May  28]  .  .  .  one  of  the  finest  presenta- 
tions I  have  seen. 

In  response  to  the  letter  by  Robert 
B.  Ingle  Jr.,  WMAZ-AM-TV  Macon, 
Ga.,  concerning  the  honor  of  which  is 
the  biggest  state  east  of  the  Mississippi, 
[Open  Mike,  July  9],  you  are  right  and 
and  he  is  right. 

Michigan  must  bow  to  Georgia  in 
amount  of  land  area  (Georgia  58,274 
square  miles,  Michigan  57,019);  but  in 
total  land,  inland  water  and  territorial 
water  Michigan  has  96,791  square 
miles,  Georgia  58,924.  Michigan  will 
be  happy  to  share  the  title  with  Georgia. 
...  In  the  future  we  will  refer  to  our 
size  as  including  land,  inland  water  and 
territorial  water,  and  Georgia  will  re- 

tain its  standing  as  largest  in  land  area. 
— Arthur  J.  O'Connor,  chief,  informa- 

tion division,  Michigan  Department  of 
Economic  Development,  Lansing. 

Protection's  consequences 

editor:  Your  editorial,  "Survival  of  the 
fittest"  [Editorials,  July  23]  concluded 
by  stating,  "In  private  enterprise,  except 
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KROH  is  T¥  h  SF 

KRON-TV: 

*1  IN  S.F. 

FOR  54  MONTHS 

ARB,  Jan.  '58-June  '62 
,  (homes  reached  avg.  V4-hour) 

■S.F.  CHRONICLE  •  NBC  AFFILIATE  •  CHANNEL  4  •  PETERS.  GRIFFIN.  WOODWARD 



"If  Wia-TV  were  an 



jrdinary  television  station . . . 

Chester  (S.C.)  Reporter 

"If  WIS-TV  were  an  ordinary  television 
station,  we  would  not  be  wasting  our 

paper  and  ink,"  said  the  Chester  (S.C.) 
Reporter  in  a  recent  editorial.  "But 
WIS-TV  is  one  of  the  pioneer  stations 
in  the  South,  and  the  only  one,  so  far  as 
we  know,  that  has  consistently  tried  to 
meet  its  public  service  obligations  with 

energy  and  imagination." 

We  thank  our  media  colleague  heartily. 

We  don't  think  we  are  alone  in  recogniz- 
ing our  responsibilities,  but  we  will  con- 

tinue to  try  to  justify  this  kind  of  unusual 
praise,  with  unusual  performance. 

WIS  TELEVISION 

NBC  /  Columbia,  South  Carolina 

Charles  A.  Batson,  Managing  Director 

a  station  of  -srfBCSW 

The  Broadcasting  Company  of  the  South 

G.  Richard  Shafto,  Executive  Vice  President 

WIS  television:  Channel  10,  Columbia,  S.C. 
WIS  radio:  560,  Columbia,  S.C. 

WSFA-TV:  Channel  12,  Montgomery,  Ala. 

All  represented  by  Peters,  Griffin,  Woodward,  Inc. 



Harry  Straw,  of  the  dry  hair  ads,  didn't  make  the  Tricorn  Club 

Harry  wasn't  in  the  lifeless  scalp  commercials.  He  just  buys  TV  spots  for  them. 
He  just  didn't  know  that  North  Carolina's  No.  1  metropolitan  market  is  the  pros- 

perous three-city  "tricorn"  .  .  .  Winston-Salem,  Greensboro,  High  Point  ...  No.  1 
in  population,  households  and  retail  sales.  Knowing  those  facts  is  all  it  takes  to 
crack  this  exclusive  club,  Harry.  Then  schedule  WSJS  Television,  of  course — which 
is  the  No.  1  way  to  saturate  the  Tricorn  Market  (and  the  surrounding  rich  area 
thrown  in).  You  get  a  Club  hat  with  feathers,  Harry,  if  you  also  remember  North 
Carolina  is  the  12th  state  in  population  ...  and  that  no  self-respecting  spot 

schedule  can  ignore  the  No.  1  market  in  the  No.  12  state!  You'll  be  a  real 
smoothie  with  clients  and  account  execs,  Harry,  when  you  join  the  Tricorn  Club 
—  provided  our  official  hat  can  fit  onto  your  tousled  wig. 

WINSTON  -  SALEM 

TELEVISION 
GREENSBORO     HIGH  POINT 

where  monopoly  or  unfair  trade  prac- 
tices may  be  involved,  it  has  always 

been  survival  of  the  fittest." 
This  is  great  stuff,  but  unfortunately 

the  NAB  apparently  doesn't  subscribe to  it. 

For  almost  four  years  another  River- 
ton,  Wyo.,  licensee,  KWRB-TV,  was 
unable  to  convince  the  commission  that 

"economic  injury"  is  a  basis  for  special 
treatment  (Carter  Mt.  case).  .  .  .  Then 
the  NAB  got  into  the  act  and  .  .  .  the 
commission  reversed  itself.  NAB  argues 
that  KWRB  needs  protection  and  spe- 

cial treatment.  The  case  is  now  going 
to  the  U.  S.  Court  of  Appeals.  .  .  . 

If  the  broadcasters  are  going  to  in- 
sist on  "protection"  and  special  treatment 

from  the  FCC,  then  it  is  my  opinion 
that  they  will  get  it,  but  good.  .  .  .  The 

price  of  this  "protection"  will  be  utility 
type  regulation.  .  .  . — Roy  E.  Bliss,  sec- 

retary-treasurer, Western  Television 
Corp.  Cable  Tv,  Worland,  Wyo. 

Editorializing  power 

editor:  Your  editorial,  "Growing  up" 
[Editorials,  July  23]  is  excellent — espe- 

cially your  prediction  that  broadcast 
editorializing  will  soon  be  a  greater 
force  than  print  editorializing. 

Our  current  campaign  here  at  WDMV 
could  very  well  support  your  prediction. 
On  July  16  we  broadcast  an  editorial 
supporting  the  Committee  for  Economic 
Development  report,  "An  adaptive  pro- 

gram for  Agriculture."  We  felt,  how- 
ever, that  it  didn't  go  far  enough  and 

proposed  some  changes.  A  copy  of  the 
editorial  went  to  Rep.  Thomas  F.  John- 

son (D-Md.). 
Rep.  Johnson  phoned  us  to  commend 

us  for  the  editorial  and  told  us  he  would 
refer  to  it  in  his  speech  in  the  House 
that  afternoon.  He  entered  the  edito- 

rial in  the  Congressional  Record. 
We  broadcast  an  open  letter  to  Rep. 

Johnson  urging  him  to  put  the  ideas  in 
our  editorial  into  a  piece  of  legislation. 
He  phoned  to  say  he  has  been  working 
on  just  such  a  bill.  .  .  . — Erny  Tannen, 
owner,  WMDV  Pocomoke  City,  Md. 

Sales  aid 
editor:  ...  I  have  found  radio  to  be 

especially  good  at  getting  recent  events 
in  missiles  and  space  before  the  public, 

and  having  previously  been  in  the  busi- 
ness for  some  years,  I  need  no  selling 

on  the  unique  aspects  of  the  medium. 
In  convincing  others  who  have  never 

been  associated  with  radio  in  an  opera- 
tional way,  however,  I  have  relied  heav- 

ily on  the  many  illustrative  articles 
about  present  day  radio  which  regularly 
appear  in  Broadcasting.  My  sincere 
thanks  for  the  assistance  rendered  in 
explaining  the  many  attractive  features 
of  radio.  .  .  .  Frank  L.  Riggs,  second 
lieutenant,  radio-television  officer,  Air 
Force  Systenis  Command,  Andrews  Air 
Force  Base,  Washington,  D.  C. 

United  Press  International  news  produces! 
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The  road  to  market  has  to  pass  Main  Street.  To  reach  Main  Street  U.S.A..  turn  at  Mutual.  Main 

Street,  U.S.A.  is  the  big  "buy-way"— the  street  that  sells  through  local  radio.  Mutual  owns  Main 
Street,  U.S.A.  lock,  stock  and  big  town— with  453  listenable  affiliates  everywhere.  If  you  want  to  sell 
/yhere  the  buying  is  biggest,  check  the  signpost  and  turn  at  Mutual.  LANDMARK:  Mutual  delivers 

97  of  the  top  100  Main  Streets  in  America.  Mutual  Radio  i  3^  A  Service  to  Independent  Stations. 



TELEVISION'S  MOST  DISTINGUISHED  AND  ACCLAIMED  NEW  SERIES 

FESTIVAL 

STARRING  THE  WORLD'S  GREATEST 

STANDARD  OIL  GO.  OF  NEW  JERSEY 

SPONSORED  IT  IN  N.Y.C.  AND 

WASH.,  D.C.... THESE  FABULOUS 

REVIEWS  TELL  THE  STORY! 

"Glowing  like  a  match  in  the  TV  mid- 

night" — Time  Magazine,  A  pril  13, 1962 

"Sure  to  be  a  highlight  of  this  season 
and  perhaps  a  landmark  for  seasons  to 

come" —N.Y.  Herald  Tribune,  April  4,  1962 

"Producers  David  Susskind  and  James 
Fleming  merit  the  thanks  of  us  all  for 
the  recognition  of  the  potential  riches 
that  can  be  at  television's  disposal" 

—N.Y.  Times,  April  8. 1962 

"Television's  vast  wasteland  was  cul- 
tivated last  night  by  a  brilliant  hour  of 

poetry  readings  conducted  by  two  gifted 
performers,  Paul  Scofield  and  his  wife 

Joy  Parker" —N.Y.  Daily  News,  A  pril  4, 1962 

"Viewers  in  the  New  York  area  had  an 
hour  of  pure  delight  last  night. ..they 
gave  television  a  much  needed  lift. 
Long  live  the  Festival" 
—N.Y.  World  Telegram,  April  4,  1962 

"Producers  David  Susskind  and  James 
Fleming,  the  sponsoring  Standard  Oil 
Co.  of  New  Jersey  and  Channel  5  de- 

serve applause" 
—N.Y.  Post,  April  4.  1962 

"The  three  great  media  of  communica- 
tion— oral,  written  and  electronic — 

were  stunningly  combined  this  week  for 
the  premier  telecast  of  Festival  of  the 
Performing  Arts" 

-Washington  Post,  A  pril  6, 1962 

"At  the  end  of  the  fourth  show  Stand- 
ard Oil  (New  Jersey)  had  received 

some  25,000  letters  of  appreciation 
from  viewers.  We  don't  often  use  this 
space  to  pitch  specific  programs,  but 
we  hope  stations  and  local  sponsors  will 
take  a  long  hard  look  at  this  one  when 
the  salesmen  come  around" 

—TV  Guide,  June  23,  1962 

Paul  Scofield 

AND  Joy  Parker 
in  "A  Duet  of  Poetry  and  Drama' 

Margaret  Leighton 

in  "Dramatic  Readings  from 

Dorothy  Parker" 

Andres  Segovia 

with  String  Quartet 



OF  PERFORMING  ARTS 

10  PRESTIGE  HOUR-LONG  PROGRAMS 

Produced  by 

j  DAVID  SUSSKIND  and  JAMES  FLEMING 

ARTISTS  OF  THE  DRAMATIC  AND  CONCERT  STAGES 

Dorothy  Stickney 

in  "A  Lovely  Light" 

Michael  Flanders  and 
Donald  Swann 

in  "At  the  Drop  of  a  Hat" 

George  London 
nvith 

The  Festival  Concert  Orchestra 

Pablo  Casals 
with  Alexander  Schneider, 

violinist,  and  Mieczyslaiu 
Horszoivski,  pianist 

Isaac  Stern 

•ivith 

The  Festival  Concert  Orchestra 

Cyril  Ritchard  and 
Hermione  Baddeley 

We  can't  recall  any  television  series  that 
has  ever  met  with  this  unanimity  of  glow- 

ing critical  acclaim.  In  the  two  cities  it 

has  thus  far  premiered  under  the  spon- 
sorship of  the  Standard  Oil  Company  (of 

New  Jersey)  the  "Festival  of  Perform- 
ing Arts"  produced  an  unprecedented 

Distributed  exclusively  through 

shower  of  mail  congratulating  everyone 
concerned  with  bringing  this  bold  artistic 
endeavor  to  television. 

These  10  thrilling,  one  hour-long  master- 
pieces are  now  being  made  available  for 

first-run  in  other  local  markets.  We  sug- 

gest you  inquire  without  delay. 

SCREEN  %  GEMS, 
INC. 



MONDAY  MEMO from  THOMAS  H.  CALHOUN,  vp,  N.  W.  Ayer  &  Son,  New  York 

Tv's  would-be  censors  may  be  barking  up  the  wrong  tree 
It  is  a  left-handed  tribute  to  televi- 

sion that  congressmen  don't  seem  to 
go  to  the  movies  much  any  more.  If 
they  did,  the  legislators  concerned  with 
the  effects  of  entertainment  on  juvenile 
behavior  would  see  some  things  that 

would  make  ABC's  admittedly  bad- 
tasting  Bus  Stop  episode  look  like  a 
scene  from  "Cinderella." 

The  number  of  those  below  the  age 
of  consent  who  make  up  motion-pic- 

ture audiences  today  further  invites 
suspicion  that  television  has  been  aban- 

doned to  the  mature  and  worldly  while 
the  immature  and  susceptible  in  our 
society  are  gorging  themselves  on  the 
erotically  rich  menu  of  so-called  adult 
entertainment  provided  by  the  movies. 

There  was  a  time  when  the  most 
salacious  thing  about  the  movies  was 
their  lurid  advertising.  The  advertising 
has  not  changed  appreciably  through 
the  years,  but  the  film  producers  have 
made  considerable  progress  in  develop- 

ing a  product  to  match  the  claims. 
Years  ago  the  motion  picture  indus- 

try at  least  made  a  pretense  at  self-im- 
posed responsibility.  It  even  came  forth 

with  a  code  which,  though  clumsy  and 
ludicrous  in  some  of  its  attempts  to 
define  behavior,  reflected  a  working  at- 

tempt to  come  to  grips  with  the  elusive 
intangible  of  good  taste.  Granted  that 
industry  self-policing  is  imperfect  at 
best,  the  effort  was  laudable  and  with 
all  its  imperfections  reflected  a  higher 
standard  of  responsibility  and  very 
often  of  entertainment  than  the  sleazy 
rationale  prevailing  today. 

Disregard  Effects  ■  That  rationale,  if 
it  can  be  paraphrased,  is  that  adult 
themes,  if  artistically  handled,  are  some- 

how all  right.  Putting  aside  the  fact 
ithat  there  can  be  considerable  variance 
of  opinion  as  to  what  constitutes  artistic 
handling,  there  is  the  overriding  con- 

sideration that  the  film  makers  have 
simply  assumed  greater  license  without 
assuming  the  slightest  responsibility  for 
the  effects  of  that  license.  Do  the  pro- 

ducers and  exhibitors  of  these  adult 
films  attempt  to  exclude  minors  from 
their  theatres?  They  most  certainly  do 
not.  If  it  were  not  for  the  patronage 

of  minors,  they'd  go  broke,  and  they 
jknow  it. 

Recognizing  this  fact,  do  they  exer- 
( cise  self-restraint  in  their  creative  prod- 
iucf?  They  do  not.  If  they  did,  would 
ithey,  in  this  era  when  children  are 
!  marrying  before  they  are  old  enough 
■  to  write  legibly,  much  less  intelligently, 
'  suggest  that  pre-marital  relationships  or 
:  married  infidelity  are  smart  or  funny? 

This  does  not  deny  that  "The  Apart- 
rment,"  "The  Seven  Year  Itch,"  or  even 
:24 

"Lover  Come  Back,"  to  mention  a  few 
of  the  better  ones,  are  funny — but  so 
are  some  French  post  cards. 

There  is  a  difi'erence  between  telling 
an  ofl[-color  story,  no  matter  how  clever, 
in  the  locker  room  and  in  the  living 
room.  The  movie  people  have  simply 
become  so  pre-occupied  with  telling 
these  stories  that  they  are  no  longer 
paying  attention  to  where  they  are 
being  told  or  who  may  be  listening. 

Hits  Home  ■  It  is  specious  to  reason 
that  entertainment  has  no  effect  on 
children.  Unfortunately,  it  does.  Any 
child  guidance  chnic  can  produce  am- 

ple evidence.  Several  years  ago  an  ac- 
quaintance of  mine  suffered  a  tempor- 

ary aberration  of  judgment  during  a 
particularly  torrid  heat  wave.  To  escape 
the  heat,  he  took  his  family  to  the  near- 

est drive-in  movie  where  a  piece  of 

morbidity  entitled  "Psycho"  was  play- 
ing to  a  predominantly  teen-age  audi- 

ence. This  film  opened  with  a  hotel 
room  assignation  scene  and  closed 
with  the  finding  of  a  corpse  in  the  fruit 
cellar  of  a  farm  house.  The  next  day 
the  eight-year-old  daughter  of  the  fam- 

ily, annoyed  by  a  lack  of  permissive- 
ness on  the  part  of  her  mother,  darkly 

suggested  to  her  father  that  they  "lock 
Mommy  in  the  fruit  ceflar."  Amusing? 
Possibly,  but  less  so  if  placed  in  con- 

text with  the  fact  that  even  eight-year- 
olds  have  proven  themselves  capable 
of  committing  some  fairly  blood-thirsty 
acts. 

One  might  go  so  far  as  to  postulate 
that  some  people  of  a  more  advanced 
age  than  eight  years  could  benefit  from 
a  more  responsible  attitude  on  the  part 
of  the  movie  makers.  When  the  film 

version  of  "Lolita"  was  shown  in  the 
New  York  area,  an  inquiring  reporter 
from  one  of  the  newspapers  asked  vari- 

ous adults  who  had  seen  the  picture 
whether  they  were  shocked  by  either 

the  theme  or  treatment  of  juvenile 
nymphomania.  One  worldly  Brooklyn 
matron  replied  that  she  thought  it  was 
fine  entertainment  because  it  was  so 
"true  to  life."  Life,  of  course,  may 
have  been  ever  thus  in  Brooklyn,  but 
whether  this  projection  can  safely  be 
carried  outside  this  colorful  borough  to 
the  broader  reaches  of  these  United 
States  is  something  else  again. 

Another  point  to  be  kept  in  mind  is 
that  the  same  creative  people,  by  and 
large,  are  involved  in  both  movies  and 
television.  While  they  may  conscious- 

ly create  on  a  more  wholesome  level 

for  television's  so-called  family  audi- 
ence, their  basic  creative  motivations 

and  attitudes  do  not  change,  as  any 
advertiser  or  agency  man  who  is  trying 
to  get  through  to  these  people  in  terms 
of  taste  and  policy  can  ruefully  attest. 
The  answer  to  the  smut,  pornography 

and  unhealthy  preoccupation  with  vari- 
ous forms  of  neuroticism  that  charac- 

terize entertainment  today  does  not  lie. 

in  this  observer's  opinion,  in  further 
beating  a  dead  horse  about  television's shortcomings. 

A  Long,  Hard  Look  ■  The  men  who 
control  television  may  act  stupidly  at 

times  but  they  are  not  consciously  vic- 
ious as  some  legislative  critics  have 

tried  to  suggest.  Possibly  a  more  con- 
structive approach  for  the  future  would 

be  to  take  a  long,  hard,  critical  look 
at  the  movies.  This  by  no  means  im- 

plies endorsement  of  legislative  action 
leading  to  censorship  in  one  form  or 
another.  It  is  a  realistic  fact,  however, 
that  the  threat  of  such  action  can  and 

usually  does  produce  remarkably  salu- 
tary results  in  the  form  of  self-dis- 

cipline. It  is  even  conceivable  that  if 
the  movie  makers  were  driven  back 
into  some  code  of  responsible  behavior, 
television  could  be  one  of  the  indirect 
beneficiaries. 

Thomas  H.  Calhoun,  44,  vice  president  in 
charge  of  tv-radio  programming  at  N.  W. 
Ayer  &  Son,  has  been  an  Ayer  vp  since 

1958.  He  joined  Ayer's  New  York  office  in 1951  as  an  assistant  in  radio  and  tv.  He 
later  became  manager  of  the  program  and 
production  department.  He  started  at  CBS 
Radio  in  1939  right  from  Harvard  U.  and 
moved  up  to  shortwave  program  manager. 
He  served  as  a  navy  officer  and  after  the 

war  returned  as  program  production  man- 
ager of  CBS-owned  WEE!  Boston. 
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BERGDORF  GOODMAN? 

TAKE  A  SECOND  LOOK 

It's  Maurice's,  In  Duluth.  Take  a  second 
look  at  the  Duluth-Superior-Plus  market 
—it's  bigger  than  you  think!  Bigger  be- 

cause KDAL-TV  now  delivers  Duluth- 

Superior— plus  coverage  in  three  states 
and  Canada— through  fifteen  licensed 
translator  stations! 

This  ranks  Duluth-Superior-Pius  63rd 
among  CBS  affiliates*  in  homes  delivered 
—  it's  bigger  than  you  think!  And  only 
KDAL— serving  over  250,000  television 
homes— delivers  it  all! 

KDAL 

 ^ 

Duluth-Superior-Plus  — 
an  affiliate  of  WGN,  Inc. 

NOW  63rd  IN  AVERAGE  HOMES  DELIVERED! 

KDAL-CBS  RADIO-TELEVISION  3  REPRESENTED  BY  EDW.  RETRY  &  CO.,  INC.  AND  IN  MINNEAPOLIS/ST- 
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TAILORED  SPOTS  BOOST  RADIO  SALES 

■  Custom-made  commercials  'free'  to  advertisers  who  buy  time 

■  Print-oriented  merchants  top  target  for  producer-salesmen 

■  Quality  jingies,  plus  persuasive  selling,  prove  convincing 

A  new  breed  of  radio  salesman  is 
pounding  U.  S.  Main  Streets,  mi.\ing 
music  and  persuasion  in  a  roundabout 
way  to  help  stations  improve  their  lo- 

cal business  by  improving  the  advertis- 
ing. 

This  is  the  combination  time-and- 
jingle  salesman,  who  this  fall  will  be 

working  markets  across  the  countr}'  in 
fyou  should  pardon  the  expression)  rec- 

ord numbers.  These  specialists  differ 
from  conventional  commercial  produc- 

tion houses  in  that  they  custom-tailor 
■■free"  commercials  for  tough  local  ad- 

vertising prospects  who  agree  to  buy 
sizeable  chunks  of  radio  time  to  plav 
them  in  (also  see  box.  page  27). 

These  operators  claim  to  have  added 

millions  of  radio's  local  billings  in  this 
way,  most  of  it  at  the  expense  of  local 
newspaper  business.  They  carrj^  the  en- 

dorsement of  some  leading  stations- — 
subject  to  the  usual  business  caveat: 

"be  sure  you  know  who  you're  dealing 
with." 

These  combination  entrepreneurs  are 
part  of  a  specialized  but  scantily  publi- 

cized segment  of  the  broadcasting  busi- 
ness that  has  been  emerging  over  the 

past  two  and  a  half  years.  In  its  pres- 
ent form  this  radio  specialty,  accord- 

ing to  officials  of  companies  in  the  field, 
originated  with  Radio  Concepts  Inc., 
organized  back  at  that  time.  RCI's  in- 

itial success  spawned  imitators.  Today 
there  are  an  undetermined  number  of 

producers  offering  so-called  ■"image"  or 
"concept"  jingles,  many  of  them  in  the small-sized  category.  Among  the  more 
active  organizations,  in  addition  to  RCI, 
are  Musical  Concepts  Inc.,  Audio  Im- 

ages Inc..  Broadcast  Productions  Inc., 
all  New  York,  and  Commercial  Pro- 

ducers Inc..  Boston. 
Stations  in  Hundreds  ■  There  are  no 

statistics  on  the  number  of  stations  that 
have  used  the  services,  but  figures  sup- 

plied by  the  leading  companies  indicate 
at  least  400  outlets,  including  many 
large  stations,  at  one  time  or  another, 
have  ordered  custom-made  jingles  sold 
in  conjunction  with  time. 

It  is  difficult  also  to  estimate  how 
much  money  has  accrued  to  radio  that 
the  medium  ordinarily  would  not  have 
obtained    without     these  operations. 

Radio  Concepts  Inc.  reports  in  the  past, 
year  its  station  clients  grossed  more 
than  SI  million  from  initial  campaigns 
plus  an  undetermined  amount  from  re- 

peats. If  all  jingle  producers  who  work 

in  this  way  are  included,  radio's  gross income  in  this  area  should  be  at  least 
S3  million  per  year,  according  to  an 
authority  in  the  field,  and  may  go  even 

higher,  depending  on  a  station's  sales ability. 

The  rationale  behind  the  organiza- 
tion of  these  companies,  as  explained  by 

several  producer  officials,  is  this: 
■  Many  local  advertisers,  in  both 

small  and  large  markets,  who  have 
been  reluctant  to  use  radio,  have  cited 

"poor  quality"  and  "amateurishly  pro- 
duced jingles.  Both  in  musicianship  and 

in  advertising  concept,  locally  created 
jingles  created  for  the  local  advertiser 

have  been  felt  to  be  "highly  inade- 

quate.'' 

■  Local  advertisers  could  be  per- 
suaded to  use  radio  if  they  were  pro- 

vided with  a  superior  commercial  that 
embodied  an  effective  copy  approach 
tailored  to  the  needs  of  the  sponsor. 

"In  other  words,  what  we  are  trying 

to  do  is  to  produce  a  commercial  for 
the  local  businessman  that  is  compar- 

able in  musical  production  and  in  ef- 
fective copy  to  those  made  for  the  na- 
tional spot  advertiser,"  one  producer 

explained. 
Jingle  makers,  who  have  been  active 

in  the  field  for  a  year  or  more,  claim 
the  inroads  they  have  made  have  been 
among  local  businesses  (usually  retail 
establishments)  that  have  been  consist- 

ent newspaper  users.  They  contend 
that  the  cooperating  local  radio  sta- 

tion selects  the  target  advertisers  and 

invariably  these  are  "the  toughest  nuts 
to  crack''  in  the  market. 
How  It  Works  ■  With  minor  varia- 

tions from  producer  to  producer,  the 
modus  operandi  is  as  follows: 

A  jingle  company  salesman  receives 
the  consent  of  a  radio  station  to  visit 
the  community.  Station  management 
selects  two,  three  or  four  prospects  in 
the  area,  described  by  jingle  producers 

as  '"newspaper-oriented."  The  station 
signs  a  contract  with  the  producer.  The 
contract  becomes  effective  only  if  a 
sale  is  made  to  the  local  advertisers. 

Paj'ment  to  the  jingle  producers  op- 

Catv  loses  test;  systems  bring  $10  million 

Broadcasters  won  their  first  signi- 
ficant victor}'  in  the  decade-long 

running  battle  with  community 
antenna  operators  with  the  ruling  by 
a  federal  judge  in  Boise,  Idaho,  that 
a  catv  system  cannot  duplicate  a 
network  or  film  program  being  aired 
by  a  local  tv  station.  The  decision 
applies  to  the  catv  system  in  Twin 

Falls,  Idaho,  and  protects  KLIX-T\' that  city  (see  page  70). 
At  the  same  time,  one  of  the 

largest  groups  of  catv  systems  in  the 
nation  was  sold  to  a  broadcaster  for 
a  record  SIO  million.  Alfred  R. 
Stern.  NBC  vice  president,  heads  the 
group  which  has  taken  over  most  of 
the  catv  properties  owned  by  Dallas 
industrialist.  C.  A.  Sammons  (see 

page  44) . 
Mr.  Stern 
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TAILORED  SPOTS  BOOST  RADIO  SALES  continued 

erating  in  this  way  is  either  on  a  basis 
of  50%  of  the  gross  time  sold  to  the 
advertiser  during  a  joint  sales  presenta- 

tion by  the  jingle  salesman  and  a  radio 
station  salesman,  or  what  is  known  in 

the  trade  as  the  "9-3"  or  "10-2"  for- 
mula (briefly,  the  producer  will  sell 

two  or  three  commercials  to  local  ad- 
vertisers, which  will  compensate  the 

station  for  its  total  commitment;  the 
station  then  is  entitled  to  9  or  10  jin- 

gles without  charge  for  sale  by  its  own 
staffers  to  local  advertisers). 

Several  Plans  ■  RCI  sells  only  on  the 
50%  of  the  gross  time  basis,  and 
though  other  companies  prefer  this  ap- 

proach, they  permit  the  station  to 
choose  either  formula.   And,  in  prac- 

New  Breed  ■  Jingle  salesmen  are  ex- 
pected to  be  versed  in  advertising  and 

musical  values,  and  have  a  knowledge 
of  copywriting  and  radio  production. 
All  of  these  skills  are  needed  when  a 

sale  is  proposed  to  radio-shy  advertis- 
ers. 

"They're  a  new  breed  of  cats,"  one 
jingle  executive  said.  "They  have  to  be 
alert  and  articulate — but  more  than 
that.  They  must  be  aware  of  these 
other  values.  I  know  there  are  some 

around  who  are  just  fast-talking  sales- 
men and  they  hurt  the  field,  because 

they  promise  too  much  and  can't  de- 

liver." 

The  jingle  salesman  is  accompanied 
by  a  station  sales  staffer  on  calls  to  a 

confidence  in  the  "outsider"  if  he  is 
visiting  with  a  local  individual.  Second- 

ly, the  station  man  is  supposed  to  learn 

the  technique  of  selling  so-called  "im- 
age" or  "concept"  commercials  and 

apply  this  knowledge  during  sales  calls 
on  other  prospects. 

During  the  call  on  a  prospect,  the 
jingle  man  attempts  to  learn  as  much 
as  he  can  about  the  company,  the  audi- 

ence it  wants  to  reach  and  the  "image" it  wants  created.  Sample  jingles  made 
for  other  advertisers  are  played  to  as- 

certain which  general  type  appeals  to 

the  prospect.  Advertisers  fill  out  ques- 
tionnaires and  submit  to  tape-recorded 

interviews  regarding  details  of  the  com- 

pany's operations. Payment  for  Time  ■  At  this  point, 

the  prospect  may  decide  he  is  not  in- 
terested in  the  project  and  further  ef- 

Al  King,  president  of  Radio  Concepts  Inc.,  shows  an 

"image"  advertisement  created  to  supplement  a  musical 
jingle  produced  by  RCI  for  Gimbel's  Pittsburgh  store. 

A  rehearsal  at  Broadcast  Productions  Inc.  studios  shows 

a  quartet  grouped  around  Cornell  Tanassy,  producer- 
arranger  for  BPI,  during  preparation  of  a  jingle. 

tice,  the  "9-3"  or  "10-2"  method  is  the 
dominant  one,  involving  the  commit- 

ment by  a  station  for  12  jingles  over 

a  year's  period  for  a  total  cost  of  ap- 
proximately $4,500  (which  is  roughly 

the  going  rate). 
The  jingle  salesman  thereupon  will 

seek  to  sell  two  advertisers  $2,250  each 
worth  of  time  or  three  advertisers 
$1,500  each  worth  of  time.  The  con- 

tract is  activated  only  if  the  sales  are 
completed.  The  station  still  has  call  on 
the  producer  for  nine  or  ten  additional 
jingles,  depending  on  whether  the  time 
was  sold  "9-3"  or  "10-2." 

In  essence,  the  advertiser  is  receiv- 
ing a  jingle  of  reputed  high  quality  for 

his  investment  in  time  only;  the  station 
has  access  to  nine  or  10  commercials 
that  can  be  sold  for  a  potential  of 
$22,500  in  return  for  the  $4,500  it  has 
invested  in  time;  the  producer  grosses 
$4,500. 

prospect.  This  is  for  several  reasons.  One 
is  that  the  advertiser  will  have  more 

Other  jingle  makers 

There  are  more  ways  than  one 
to  sell  custom-tailored  jingles  to 
the  local  advertiser.  Whereas 

some  producers  tie  in  the  produc- 
tion of  jingles  with  a  guaranteed 

commitment  from  the  local  sta- 
tion and  a  sale  of  time  to  a  local 

businessman  (story,  this  page), 
others  are  strictly  in  the  radio 
commercial  production  business. 
Among  the  many  companies 
which  are  exclusively  jingle 
makers  are  such  leading  firms  as 
Commercial  Recording  Corp., 
PAMS  Productions  and  Futur- 
sonic,  all  Dallas,  and  Richard  H. 
Ullman  Inc.,  New  York. 

fort  is  abandoned.  If  he  evinces  inter- 
est, he  requests  an  audition  version  of 

the  jingle  (made  with  piano  and  voice). 
To  receive  the  audition  version  and,  if 
necessary,  two  additional  versions,  the 
prospect  must  agree  to  spend  at  least 
$350  on  the  station.  This  sum  is  turned 

over  to  the  producer  if  the  third  audi- 
tion version  is  rejected  and  the  adver- 
tiser decides  against  a  full  order. 

If  the  prospect  decides  on  the  full 
order  in  the  amount  of,  say,  $2,000 

per  year,  he  signs  a  contract  with  the 
local  station.  In  turn,  the  station  may 
elect  either  the  50%  of  the  gross  time 

charges  or  the  "9-3"  or  "10-2"  method of  reimbursing  the  jingle  producer. 
Some  producers  supply  advertisers 

with  placards  pointing  up  the  adver- 
tising theme  of  the  jingles.  All  pro- 
ducers suggest  that  the  copy  theme  in 

the  jingles  be  used  in  advertising  in  all 
other  media  so  that  the  advertising  con- 
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cept  created  is  fortified  and  perpetu- 
ated. 

The  finished  jingle  itself  is  of  one- 
minute  duration  and  music  is  played 
by  a  full  orchestra  of  18  or  more  men 
and  a  vocalist  or  two.  Jingle  companies 
are  reticent  to  reveal  the  production  on 
individual  commercials,  but  it  is  known 
they  have  had  musical  jingles  recorded 
or  have  acquired  them  and  placed  them 
in  a  basic  library.  Many  of  the  com- 

panies have  70  or  more  tunes  avail- 
able, covering  different  musical  styles, 

including  standard,  rock  "n"  roll.  jazz, 
country,  western,  etc. 

The  station  and  the  advertiser  are 
assured  they  will  receive  exclusivity  to 
the  music  of  a  particular  jingle  in  a 
specific  market. 

Station  Observation  ■  A  group  of  ex- 
ecutives at  stations  and  at  station  repre- 

than  satisfied." A  number  of  stations  in  the  South 

which  signed  contracts  with  one  pro- 
ducer reported  that  the  jingles  were 

not  delivered.  These  stations  had  signed 
notes  to  be  paid  over  a  period  of  a 
year.  To  their  dismay,  they  learned 
that  the  notes  had  been  discounted 
with  factoring  organizations  and  that 
they  were  obligated  to  pay  off  the  notes 
regardless  of  whether  the  jingles  were 
delivered. 

Assumed  Production  ■  Communica- 
tions Capital  Inc.,  New  York,  one  of 

the  companies  that  bought  up  the  notes, 
is  broadcast-oriented,  because  it  is  in- 

volved substantially  in  station  financ- 
ing. It  explored  the  predicament  and 

several  months  ago  set  up  Broadcast 
Productions  Inc.  as  a  subsidiary.  BPI 
agreed  to  assume  production  of  the 

tern  of  new  service  industries  in  gen- 
eral. Producers  acknowledge  the  field, 

new  as  it  is,  is  already  crowded,  and 
the  inevitable  trend  will  be  that  the 
large  will  become  the  larger  and  the 
smaller  outfits  will  disappear. 

The  next  logical  move  for  "image- 
makers''  at  the  grass-roots  levels  is  in 
tv.  RCI  has  been  in  the  field  for  sev- 

eral months,  and  recently  Commercial 
Producers  Inc.  began  offering  tv  com- 

mercials. Arthur  Hammell,  CPI  presi- 
dent, reported  the  company  has  sold  its 

tv  service  to  several  large  stations  and 
several  station  representative  companies 
have  endorsed  the  new  undertaking. 

Some  of  the  larger  stations  and  sev- 
eral station  representatives  cited  certain 

disadvantages  to  plans  offered  by  jingle 
makers.  They  noted  that  stations  which 
offer  the  jingle  company  50%  of  the 

Mort  Van  Brink  (r.),  general  sales  manager  of  Commerciai  Len  Richman  (I.),  sales  manager  of  Musical  Concepts  Inc.. 
Producers  Inc.,  Boston,  hears  a  playback  of  a  commercial  hands  sample  jingles  to  a  WBIC  Bayshore,  L.  1.,  staffer  as 

recording  made  with  a  young  radio  actress.  Maurice  "Red"  Weiss,  president  of  WBIC,  looks  on. 

sentatives  told  Bro.^dcasting  last  week 
that  they  felt  there  is  a  need  for  this 
type  of  service.  They  pointed  out  that 
the  commercials  are  of  a  reasonably 
high  quality  and,  particularly  in  small 
and  medium-sized  markets,  are  of  a 
calibre  that  local  advertisers  ordinarily 
could  not  afford. 

But  they  cautioned  that  the  jingle 
company  must  be  chosen  carefully. 
One  official  of  a  station  in  a  large 

market  commented:  '"During  a  five- 
week  period,  we  had  three  salesmen 
come  through  here  from  three  com- 

panies. And  they  looked  like  shck 
operators.  I  wanted  nothing  to  do  with 
them.  Finally,  a  fourth  man  came 
through  and  I  was  impressed.  He  did 

ever\'thing  he  said  he  would  do.  We 
pledged  to  buy  S4.500  worth  of  com- 

mercials, and  already  they  have  helped 
us  sell  $14,000  worth  of  time.  The 

commercials  are  good  and  we're  more 
BROADCASTING,  August  6,  1962 

jingles  which  had  been  contracted  with 
the  defaulting  producer,  and  in  addi- 

tion has  picked  up  new  clients  of  its 
own. 

"We  went  into  this  business  because 

we  think  it  is  a  sound  one."  said  George 
Weiss,  president  of  BPI  and  a  vice 
president  of  Communications  Capital. 
"We  will  be  happy  to  assume  the  notes 
and  the  production  of  jingles  for  any 
station  left  holding  the  bag  by  this 
under-financed  producer.  We  promise 

to  do  it  at  no  extra  cost." 
Jingle  producers  suggest  that  station 

executives  apply  these  yardsticks  in 
selecting  a  jingle  maker:  Check  his 
credit  rating:  check  several  stations 
with  which  the  producer  has  done  busi- 

ness: scrutinize  his  sales  presentation 
and  be  alert  to  wUd  promises  and  exag- 

gerated claims. 
The  outlook  for  the  future  of  these 

"image"  jingle-makers  follows  the  pat- 

gross  time  sales  are,  in  essence,  "giving 
their  time  away."'  and  are  placing  their 
own  salesmen  at  a  psychological  dis- advantage. 

"After  these  smooth  salesmen  from 

New  York  leave,"  one  representative 
commented,  "the  local  man  has  to  go 

out  and  sell  accounts  and  often  can"t 
sell  the  tough  ones.  The  manager  can 
and  often  does  point  out  to  him  that 
the  New  York  salesman  sold  the  tough 

ones,  and  why  can't  he?" Other  critics  claimed  jingle  makers 

operate  largely  on  a  "one  shot"  basis, 
making  their  sale  and  then  moving  to 
another  market.  They  as  well  claimed 

that  quality  jingles  are  only  a  come-on, 
and  not  a  full  approach  to  a  market. 

One  rep  observed  that  these  promo- 
tions help,  but  what  is  really  needed  are 

good  local  salesmen, 
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Keeping  creativity  ahead  of  pressure 

'AD  AGE'  WORKSHOP  HEARS  IDEAS  ON  NOURISHING  PERISHABLE  COMMODITY 
Creativity  in  broadcast  advertising 

and  in  advertising  generally  has  in- 
creased a  great  deal  in  recent  years, 

but  the  pressure  for  even  greater  in- 

genuity is  growing  in  today's  market — 
where  the  buyer  is  now  king  and  the 
seller  must  beware.  The  problem:  how 

to  keep  creativity  ahead  of  the  pres- 
sure. 

This  single  theme  appeared  to  punc- 
tuate much  of  the  panel  discussions 

and  talks  last  week  during  the  fifth  an- 
nual summer  workshop  on  creativity  in 

advertising,  sponsored  by  Advertising 
Age.  The  Tuesday-through-Friday  meet- 

ing was  held  in  Chicago. 
But  Kenneth  C.  T.  Snyder,  vice 

president  and  tv-radio  director  of  Need- 
ham,  Louis  &  Brorby,  Hollywood, 
warned  that  communication  about  com- 

mercials among  advertising  people 

themselves  is  not  progressing.  "If  any- 
thing, it"s  retrogressing,"  he  said.  The 

gaps,  the  misreadings  and  inconsisten- 
cies in  day-to-day  dealings  among  agen- 

cies, clients  and  suppliers  "vitiate  our 
work  .  .  .  tend  to  demoralize  us  and 
help  breed  a  cynicism  that  affects  the 

whole  industry,"  he  explained. 
Some  creative  concepts  are  impossi- 

ble to  convey  in  any  medium  other  than 
the  finished  commercial  itself,  Mr. 
Snyder  said;  hence,  he  said,  there  must 
be  a  working  rapport  or  faith  between 
agency  and  client.    But  this  can  only 

be  earned  through  performance,  he 
said. 

To  help  non-technical  clients  under- 
stand better  what  to  expect  in  the  fin- 
ished spot,  often  involving  concepts 

not  easy  to  grasp  through  the  conven- 
tional storyboard,  Mr.  Snyder  ofi'ered 

his  "time-scale  storystrip  system."  This 
technique  uses  visuals  in  sequence,  with 
audio  beneath,  but  with  each  visual 
scaled  in  size  according  to  time  and 
emphasis  values  in  the  commercial. 

Mr.  Snyder,  outlining  case  history 

techniques  used  to  "sell"  commercial 
ideas  within  the  agency  or  to  the  cli- 

ent, suggested  that  creative  people  need 
funds  for  experimentation.  He  noted 
the  high  cost  of  professional  renditions 
of  ideas  and  said  the  unions  can  help 
by  providing  relief  in  audition  scales, 

"particularly  musical,  but  also  visual," 
in  the  preparation  of  film  sequences, 
for  example.  If  the  idea  sells,  he  said, 
it  means  more  work  and  money  for 
all  concerned.  Suppliers  can  help  in 
the  same  way,  he  said. 

Tug  of  War  ■  Kensinger  Jones,  sen- 
ior vice  president  and  creative  director 

of  Campbell-Ewald  Co.,  Detroit,  said 
one  of  the  highest  costs  of  doing  busi- 

ness today  is  the  "inertia"  caused  by 
the  pull  between  those  who  want  to 
change  to  a  better  way  of  doing  some- 

thing and  those  who  want  to  preserve 
the  status  quo.  He  said  that  communi- 

cation   conferences    held    within  his 

agency  every  three  or  four  months  on 
basic  advertising  concepts  have  helped 
stimulate  creative  thinking. 

"Creativity  involves  a  viewpoint,"" Mr.  Jones  explained,  and  thus  is  much 
more  than  just  an  ability  to  write  or 
draw.  He  felt  "freedom  to  fail"  is  an 
essential  condition  for  the  encourage- 

ment of  creative  progress  because  peo- 
ple often  learn  a  better  way  as  a  result 

of  mistakes  and  experimentation. 
Don  Tennant,  vice  president  in 

charge  of  the  tv  commercial  depart- 
ment of  Leo  Burnett  Co.,  Chicago, 

thought  the  problem  of  today  is  that 
"too  many  creative  people  have  become 
fixers  and  adapters  and  hole-spotters 
instead  of  fulfilling  their  basic  role: 

coming  up  with  original  ideas."  He 
was  fearful  that  "we're  developing  into 
a  bunch  of  flabby  creative  people,  more 
interested  in  how  we  look  to  the  boss 
or  the  client  than  in  whether  or  not 

we're  getting  through  to  the  public.'" 
Mr.  Tennant  thought  that  some- 

where along  the  line  too  many  creative 
men  have  decided  "it  was  safer  to  blend 
in  than  to  take  the  risks  that  come  from 

standing  out."'  But  advertising  today 
needs  the  tall  man  unafraid  to  step  out 
of  the  crowd  if  creativity  is  to  flourish, 
he  said.  "The  true  creative  man  is 
realistic  enough  to  know  he  can  never 
achieve  perfection — in  ideas  or  any- 

thing else,"  he  said,  "but  he  can  aspire 
Time  Element  ■  Hooper  White,  man- 

'Freyday  on  Thursday'  golf 
More  than  60  executives  from 

agencies,  advertiser  firms  and  media 

took  part  in  the  annual  "Freyday 
on  Thursday"  at  the  Balturosal  Golf 
Club,  Springfield,  N.  J. 

For  12  years,  George  Frey,  vice 
president  of  Sullivan,  Stauffer,  Col- 
well  &  Bayles  until  his  retirement 
earlier  this  year  and  formerly  with 
NBC,  had  invited  friends  from  all 

attracts  60 

over  the  country  to  this  annual  golf 
tournament.  This  year  friends  of 
Mr.  Frey  formed  a  committee  for 

the  "Perpetuation  of  the  NARATES 
(National  Assn.,  Reluctant  Adver- 

tising Titans  &  Eager  Sportsmen)" and  scheduled  the  July  19  golf 
and  dinner  outing  in  honor  of  the 
founder.  The  committee  has  an- 

nounced "Freyday"  will  be  an  an- 

nual aff^air. Left  photo:  Foursome  waiting  at 
the  first  tee  includes  (1  to  r)  Mr. 
Frey;  Don  Anderson,  Ted  Bates  & 
Co.;  Jeff  Wade,  Wade  Advertising; 
and  Bill  Grathwohl,  Noxzema  Co. 

Right  photo:  Syd  Eiges,  NBC  vice 
president  (left),  is  presented  the 
"Highest-Gross-in-Historv"  trophy 
by  Jim  Hergen.  NBC. 
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NIELSEN  MARKET  CO\-ERAGE  AREA 
Map  ©  1962  A.  C.  Nielsen  Co. 

There  are  850,000  housewives 

in  WHO  Radio's  "IOWA  PLUS " ! 

If  you  are  interested  in  covering  this  tremendous 

"Iowa  Plus"  market  with  ONE  pre-eminent  med- 
ium, at  ONE  low  cost,  read  on! 

WHO  Radio  covers  117  counties  as  shown  on  the 

map  above  —  and  reaches  42%  of  the  homes  in  the 

entire  area,  weekly!  (NCS  '61.) 
Matter  of  fact,  there  are  only  five  counties  in  the 

entire  state  which  don't  show  up  on  the  NCS 
Market  Coverage  Map.  And  we  reach  23  counties 

in  Illinois,  Minnesota  and  Missouri.  In  one  of  those 
Missouri  counties,  82%  of  the  homes  tune  to  WHO 
Radio  weekly! 

WHO  Radio  is  one  of  America's  greatest  stations, 
in  one  of  America's  greatest  markets.  It  is  admired 
and  preferred  by  dozens  of  advertisers,  millions  of 
listeners. 

You  ought  to  study  the  complete  NCS  '61  report. 
Ask  Peters,  Griffin,  Woodward! 

UIHO 

for  Iowa  PLUS ! 

Des  Moines  . .  .  50,000  Watts  . . .  NBC  Affiliate 

WHO  Radio  is  part  of  Central  Broadcasting  Company,  which  also  owns 
and  operates  WHO-TV,   Des  Moines;  WOC  and  WOC-TV,  Davenport 

Peters,  Griffin,  Woodward,  Inc.,  i^^tionul  Representtilitis 
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ager  of  commercial  production  in  Bur- 
nett's New  York  office,  said  60  sec- 

onds is  actually  a  long  time  in  which 
to  make  a  really  effective  radio  or  tv 
commercial,  although  he  admitted  it 

Mr.  Snyder 
A  difficulty  in  communication 

takes  a  lot  of  hard  work  to  produce. 

"It  takes  only  one  second  for  an  18- 
year  old  boy  to  read  the  one  word 

■greetings"  on  a  letter  from  the  govern- 
ment," he  observed,  in  holding  that 

important  decisions  "can  be  capsulized 
to  a  specific  audience  in  no  time  at 

all." To  show  how  a  single  word  can  make 
a  sales  impression,  Mr.  White  cited 

Earle  Ludgin's  choice  of  "poof"  for 
Stopette.  The  same  impression  also 
can  be  achieved  with  an  unusual  piece 
of  art,  a  unique  camera  angle  or  edit- 

ing, he  said.  "And  strange  as  it  may 
seem,  silence  can  have  a  devastating 
effect  in  the  noisy  jungle  of  commer- 

cials," he  said.  Simplicity,  tone  of  voice 
or  style,  all  can  make  time  stretch 
and  sell,  he  added. 

"Creativity  must  inexitably  rise  above technology  throughout  modern  busi- 

ness as  well  as  in  advertising,"  the 
workshop  was  told  by  Donald  H.  Mc- 
Gannon,  president  of  Westinghouse 
Broadcasting  Co. 

He  said  technological  advances  such 
as  computers  and  automation  make  it 
easier  for  competitors  to  each  higher 
levels  of  quality  at  lower  costs.  There- 

fore, the  selling  difference  or  "competi- 
tive edge"  must  come  from  greater creativity,  he  said,  which  is  a  human 

function  no  machine  can  duplicate. 

"The  increasing  role  and  responsi- 
bility of  creativity  is  emerging  within 

advertising  itself  as  throughout  our 
entire  economy,"  Mr.  McGannon  said. 
"It  seems  self-evident  that  the  more 
scientific  research  we  get  in  advertising, 

which  everyone  can  use,  and  the  more 
technological  advances  we  get  in  media, 
which  are  also  open  to  everybody,  the 
greater  the  need  and  the  bigger  the  job 
which  must  be  placed  in  the  hands  of 

individual  creative  people,"  he  con- cluded. 
Untouched  Market  ■  Norman  E. 

(Pete)  Cash,  president  of  Television 

Bureau  of  Advertising,  discussed  tv's 
"hardly-touched  billion  dollar  market," 
the  local  retail  store,  whose  advertising 
people  traditionally  have  been  news- 

paper-oriented because  that  is  the  only 
medium  they  know.  "If  you  know  only 
one  medium,  would  you  risk  your  job 

experimenting  with  another?"  Mr.  Cash asked. 
Mr.  Cash  said  it  never  seems  to  occur 

to  the  retail  buyer  or  promotional  di- 
rector "that  the  shelf  facings  or  counter 

space  for  Revlon,  International  Late.x, 
Van  Heusen  in  department  stores,  or  in 
food  chains  Procter  &  Gamble,  General 

Foods  and  Kellogg's  products  far  ex- 
ceed those  of  the  private  label  prod- 

ucts." But  a  few  are  learning  how  to 
use  tv  successfully,  he  related. 

The  list  of  stores  includes  the  7-1  1 
Chain,  Houston  and  Dallas;  Patterson- 
Fletcher.  Fort  Wayne,  Ind.;  Woodward 
&  Lothrop,  Washington;  and  ZCMI. 

Salt  Lake  City.  Macy's,  New  York,  is 
spending  10%  of  its  $7  million  ad 
budget  in  tv,  he  said,  and  will  syndi- 

cate its  Pallazo  home  furnishings  show 
to  other  stores  this  fall. 

Gene  F.  Seehafer,  Chicago  account 
executive  for  CBS  Radio,  said  there  is 

"a  market  swing"  to  greater  creativity  in 
radio  commercials  today.  His  guide- 

lines for  better  spots:  use  the  words  of 
salesmanship  in  the  copy;  seek  a  key- 

note idea  or  a  memorable  audio  key- 

note; use  audio  enhancement,  authentic 
sounds,  musical  punctuation  or  per- 

sonal salesmanship  where  appropriate; 
be  distinctive;  and  be  believable. 

Best  List  ■  His^  list  of  the  best  cur- 
rent radio  commercials  from  a  crea- 

tive standpoint  included:  word-and- 
sound  pictures — Alpine  Cigarettes, 
American  Airlines,  RCA  Victor,  and 
Grain  Belt  Premium  beer;  keynote  idea 
— United  Airlines,  Beech-Nut  baby 
food,  Lije  magazine  and  Pan  American 
time  checks;  humor — Bob  and  Ray  for 
Guardian  Maintenance,  Jonathan 

Winters  for  Fait,  Star  Kist  tuna,  Blitz- 
Weinhard  beer  and  North  Western  Na- 

tional Life  Insurance  Co. 
The  most  creative  tv  commercials  of 

the  year  were  discussed  Thursday  night 

among  panel  members  headed  by  con- 
sultant Harry  Wayne  McMahan.  Other 

panelists  included  Victor  Biting  Jr., 

vice  president,  advertising  and  merchan- 
dising, Quaker  Oats  Co.;  Robert  B. 

Irons,  advertising  manager,  American 
Oil  Co.,  and  Mrs.  Jean  Wade  Rindlaub, 
vice  president.  BBDO.  New  York. 

Their  selection  included  the  follow- 

ing tv  spots:  Corvair  "Florida  Swamp"; 
Ford,  "The  Lively  Ones";  Laura 
Scudder  potato  chips,  "Kids  in  Park": 
Instant  Maxwell  House,  "Cup  and  a 
Half  of  Flavor";  Brewer's  Foundation, 
"Who  says  Beer  is  a  Man's  Beverage": 
Kellogg  corn  flakes,  "Appreciate": 
Cheerios,  "Stan  Freberg  animation": 
Green  Giant  Corn,  "Valley  of  the  Jolly 
Green  Giant";  Campbell's  Soup,  "Soup 
and  Sandwich":  Winston  Cigarettes. 
"Match  Covers";  Arrestin  cough  remedy: 
Max  Factor  lipstick  and  nail  polish: 

Texaco.  "Man  with  a  Star";  Alcoa. 
"Workability";  and  Eastman,  "Turn 

Around." 
Tv  network  gross  billings 

MAY  JANUARY-MAY 
1961 % 

1962  Change 1961 
% 

1962  Change 

ABC-TV $16,197,190     $17,227,296     -f  6.4 $  79,403,040  $ 84.659.058     +  6.6 

CBS-TV 21,444,509 25,380,092  +18.4 107,812.050      124,362.088  +15.4 
NBC-TV 21,164.085 23,494.373  +11.0 103,310,072      115.029,097  +11.3 

Total $58,805,784     $66,101,761  -fl2.4 $290,525,162     $324,050,243  +11.5 

Month  by  Month 1962 ABC 
CBS 

NBC 

Total January 
$16,673,662 $25,528,518 $23,578,579 $65,780,759 

February 
15,757,364 23.528,815 21,956,372 61.242,551 

March 
17,762.981 25,731.519 24.100,566 67,595,066 

April 
17,237,755 24.193,144 21,899.207 63,330,106 

May 

17,227,296 25,380,092 23.494.373 66,101.761 
Network  tv  gross  time  billings  by  day  parts 

MAY  JANUARY-MAY 
1961 1962 

/o 

Change 
1961 

1962 

/o 

Change 

Daytime $17,327,957 $20,372,002 

+17.6 

$  88,252.101 $101,511,035 

+15.0 

Mon.-Fri. 14,808.021 17,271,749 

+  16.6 

72.576.116 83.887,427 

+  15.6 

Sat.-Sun. 2.519.936 3,100,253 

+23.0 

15,675,985 17.623,608 

+12.4 

Nighttime 41.477.827 45,729,759 

+  10.3 

202,273,061 222.539.208 

+  10.0 

Total 
$58,805,784 $66,101,761 

+  12.4 

$290,525,162 $324,050,243 

+11.5 

Source:  TvB/LNA-BAR 
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ATLANTANS 

SEE  STARS  AT 
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Hundreds  of  thousands  lined  Peachtree  Street  for  one  of  the  biggest 

Fourth  of  July  celebrations  in  the  nation.  Thousands  more  watched  on 

WSB-TV  (ARB  coincidental  19  rating  with  73%  share  of  audience- 
3:00-4  P.M.).  Stars  included  Victor  Jory,  Craig  Hill  and  Ken  Tobey  (of 

Whirlybirds),  singer  Eddie  Arnold,  "Miss  Georgia,"  and  colorful  cartoon 
characters  Popeye,  Huckleberry  Hound,  Yogi  Bear,  Quick  Draw  McGraw 

and  Deputy  Dawg.  This  parade  is  a  gift  to  Atlanta's  tradition  by  WSB-TV. 

Represented  by 

Affiliated  with  The  Atlanta  Journal  and  Constitution.  NBC  affiliate.  Associated  with  WSOC/WSOC-TV,  Charlotte;  WHIO/WHIO-TV,  Dayton. 



A  NEW  AREA  FOR  TV-BRED  PRODUCTS 

Merchandising  of  products  tied  to  tv  properties  has  extended 

into  the  field  of  educational,  public  affairs  and  news  shows 

Tv  character-property  merchandising, 
which  has  always  relied  heavily  on 

children's,  western  and  game  shows  as 
the  source  for  new  products,  is  moving 
into  more  mature  areas  to  keep  up 
with  the  increase  of  public  affairs, 
educational  and  news  shows  in  tele- 
vision. 

The  networks,  which  hold  the  mer- 
chandising rights  to  most  of  the  public- 

affairs  shows,  are  tying  in  more  books, 
records  and  games  deriving  from  in- 

formational and  educational  programs. 
Although  toys  and  games  originating 

from  children's  cartoon  series  are  still 
the  best  selling  products,  the  networks 

new  educational  children's  series.  Ex- 
ploring, scheduled  to  begin  in  Septem- 

ber. The  book  will  "adapt  a  new  form, 
taking  advantage  of  what  is  created  on 

the  show." Simultaneous  Release  ■  NBC  will 
depart  from  the  conventional  way  of 
arranging  publication  of  a  book  several 

months  after  a  program's  broadcast. 
In  the  future  on  some  properties,  sev- 

eral publishers  will  work  with  the  net- 
work while  a  show  is  being  researched, 

for  publication  at  the  time  the  program 
is  broadcast. 

Murray  Benson,  manager  of  CBS- 
TV's  merchandising  and  licensing,  has 

Youngsters  emulate  doctor  and  nurse 
with  Dr.  Kildaire  medical  kit.  Kit  con- 

taining hospital  outfits  and  stethos- 

copes resulted  from  merchandising 
tie-In  arranged  by  Western  Merchan- 

dising Corp.,  New  York. 

feel  that  maintaining  the  life  of  edu- 
cational fare  after  its  broadcast  date 

gives  added  value  in  prestige. 

NBC-TV's  merchandising  division, 
headed  by  Robert  R.  Max,  recently  ar- 

ranged a  merchandising  tie  with  the 
Chet  Huntley  news  show,  resulting  in 

a  new  game  "for  all  ages"  called  "NBC- 
TV  News  Game  With  Chet  Huntley." 
Although  it  is  essentially  a  board  game, 
it  calls  for  answers  to  questions  on  top 
news  events  reported  by  Mr.  Huntley 
on  his  shows. 

Public  affairs  programs,  such  as 

NBC-TV's  Wisdom,  Victory  at  Sea  and 
The  Coming  of  Christ  have  been  the 
basis  for  the  books  and  record  albums. 
NBC  is  planning  a  book  based  on  its 

been  tying  in  books  with  the  network's 
informational  and  public  affairs  pro- 

grams. The  Thinking  Machine,  based 
on  a  series  of  science  programs,  is  cur- 

rently on  the  bookshelves.  The  For- 
tunes of  War.  Four  Great  Battles  of 

World  War  II.  based  on  four  half-hour 

documentaries  produced  for  CBS-TV's 
The  Twentieth  Century,  will  be  pub- 

lished early  this  fall.  Andrew  A. 
Rooney,  author  of  the  book,  used 
photographs  and  research  collected  for 
the  series.  Another  Twentieth  Century 
production,  about  the  period  between 
World  Wars  I  and  II,  is  being  put  into 
book  form  as  The  Years  Between. 

The  CBS  special,  A  Tour  of  the 
White  House  with  Mrs.  John  F.  Ken- 

nedy, will  appear  as  a  book  later  this 

year. 

A  fifth  book,  about  the  the  biggest 
CBS  property,  CBS  itself,  is  planned. 
Biography  of  a  Sky  scraper  will  tell  in 
pictures  and  words  about  the  new 
CBS  building,  currently  under  con- 

struction in  New  York. 

John  J.  Convery,  ABC  vice  president 
of  merchandising,  said  several  items, 
particularly  in  the  publications  and 
books  area,  will  be  merchandised  from 

Discovery,  the  network's  new  children's 
educational  series,  beginning  in  the  fall. 

Western's  are  losing  much  of  their 
appeal  on  television  and  more  and  more 
attention  is  being  directed  to  educa- 

tional programs  such  as  Discovery  for 
merchandising  properties,  Mr.  Convery 
said. 

Tv's  big  role  ■  The  history  of  char- 
acter merchandising  is  venerable,  but 

television  has  introduced  a  new  crop 
of  characters,  from  Howdy  Doody  to 
Dr.  Kildare,  and  today,  with  about  450 
names  tied  to  a  variety  of  merchandise, 
tv  accounts  for  the  biggest  share  of 
the  business. 

Besides  network  activities  in  tele- 
vision character  merchandising,  several 

independent  organizations  and  large 
production  companies  exploit  this  field. 
Some  of  the  most  active  are  Screen 
Gems,  Walt  Disney  Productions,  MCA, 
Licensing  Corp.  of  America,  Weston 
Merchandising  Corp.,  Jac  Agency  and 
King  Features  Syndicate. 

When  a  company  obtains  rights  to  a 
property  or  character  name,  it  seeks 
manufacturers  to  license  the  name  for 
a  specifically  created  product.  Many 
manufacturers  are  eager  to  enter  such 
agreements  since  a  product  bearing  the 
name  or  likeness  of  a  well-known  fig- 

ure in  the  tv  world  is  substantially  pre- 
sold. The  agreement  usually  includes 

a  standard  royalty  rate  of  5%  of  the 

manufacturer's  net  wholesale  selling 
price,  which  the  client  and  licensing 

agent  split  .50-50.  But  there  are  varia- 
tions from  3%  to  10%,  according  to 

the  nature  of  the  licensed  product,  its 
volume  potential  and  margin  of  profit. 
Although  character  merchandising  or- 

ganizations are  reluctant  to  reveal  fi- 
nances, estimates  are  that  the  larger 

firms  gross  more  than  $1  million  a 
year  in  royalties. 

Although  the  licensing  agent's  main 
function  is  to  arrange  product  tie-ins 
with  his  clients,  many  of  the  larger 
organizations  originate  the  idea  for 
products  or  help  design  the  package, 
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plan  the  ad  campaign,  prepare  sales 
promotion  material,  handle  publicity 
and  arrange  personal  appearances. 

Clothing  and  Food,  Too  ■  Toys, 
games,  costumes  and  publications  are 
the  most  popular  items  tied  in  with  tv 
personalities,  but  regular  clothing  and 
even  foods  have  met  success  in  this  field 
over  the  past  few  years.  Appearing  in 
stores  this  summer  are  a  wedding  dress 
worn  in  a  tv  wedding  on  the  Father  of 
the  Bride  series  and  a  children's  kit  of 
hospital  outfits  and  stethoscopes  bearing 

the  image  of  MGM-TV's  Dr.  Kildare. 
Both  tie-ins  were  arranged  by  Weston 
Merchandising  Corp.,  New  York  li- 

censers for  MGM  as  well  as  for  Video- 
craft  Productions  and  Trans-Lux  Tele- 

vision Corp. 

'  For  Dr.  Kildare  alone,  there  are  doc- 
tor and  nurse  kits,  playsuits,  comic 

books,  children's  novels,  paperbacks,  a 
toy  ambulance,  a  line  of  teen-age  hos- 

iery, adult  blouses  and  jewelry. 

"By  licensing  a  popular  name  and 
putting  it  on  his  product,  a  manufac- 

turer can  get  a  'pre-sold'  identification 
not  available  to  his  competition  and, 

believe  me,  that's  worth  anything  in 
today's  market,"  Stanley  Weston,  presi- 

dent of  Weston  Merchandising,  said. 

"We  know  that  when  a  person  goes 
shopping  she  will  always  reach  for 
something  bearing  the  name  of  her 
favorite,  in  preference  to  a  similar  prod- 

uct that  doesn't  have  a  licensed  tie-in." 
Buena  Vista,  the  distributing  division 

of  Walt  Disney  Productions,  has  a  staff 
of  15  in  its  merchandising  department. 
About  50  tv  characters  are  merchan- 

dised from  Walt  Disneys  Wonderful 
World  of  Color  (NBC-TV)  and  the 
Mickey  Mouse  Club,  now  in  syndica- 

tion. Pete  Smith,  director  of  merchan- 
dising for  Buena  Vista,  generally  mer- 

chandises about  1,000  items  but  on  oc- 
casion has  had  as  many  as  2,000. 

Formal  Wear  ■  Licensing  Corp.  of 
America,  New  York,  another  inde- 

pendent merchandising  organization, 
employs  a  staff  of  12  men  and  special- 

izes in  merchandise  promotion,  per- 
sonal appearances,  fashion,  food,  drug 

and  toy  sales.  LCA,  headed  by  Alan 

Stone,  lists  NBC-TV's  Bullwinkle  and 
CBS-TV's  Dobie  Gillis  as  two  of  its 
hottest  merchandising  properties. 
A  line  of  clothing  from  Bermuda 

shorts  and  sneakers  to  raincoats  and 
formal  wear  has  been  merchandised 
with  the  Dobie  Gillis  image.  Bullwinkle 
has  been  the  inspiration  for  about  110 
books,  costumes,  toys,  games  and  cloth- 

ing items. 
Other  tv  properties  merchandised  by 

LCA  are  College  Bowl  of  CBS-TV. 
King  Leonardo  and  Pip  the  Piper  of 
NBC-TV,  the  Real  McCoys  and  The 
Rifleman  of  ABC-TV  and  syndicated 
shows  including  The  Rebel,  Sea  Hunt, 
Superman,  Whiplash  and  Out  of  the 
Inkwell. 
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These  are  some  examples  of  books,  records  and  games  originating  from 
NBC-TV  informational  and  public  affairs  shows. 

Books  shown  above  merchandised  by  CBS-TV  help  maintain  life  of  network 
informational  programs  from  which  they  originate. 

Coloring  set  bearing  Bullwinkle  name  and  image  originated  from  manufacturer 
tie-in  contracted  by  Licensing  Corp.  of  America,  New  York. 
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New  products  testing  television 

The  following  new  products  were  re- 
ported last  week  to  have  entered  spot 

tv  on  at  least  a  test  basis.  Their  activ- 
ity was  detected  by  Broadcast  Advertis- 
ers Reports,  a  national  monitoring  serv- 
ice, in  its  off-the-air  taping  of  local  tele- 

vision advertising  and  is  described  here 
as  part  of  a  continuing  series  of  new- 
product  reports  compiled  for  Broad- 

casting each  week. 

Monitored  week  ended  July  20: 

Product:  Hands  Up,  children's  soap. 
Company:  Boyle-Midway  Division,  American 

Home  Products. 
Agency:  North  Adv.,  New  York. 
Schedule  and  markets:  Daytime  minutes  in 

mid-Atlantic  States. 

Product:  Sho-Curl,  seven-day  hair-setting  lo- 
tion. 

Company:  42  Products  Ltd. 
Agency:  MacManus,  John  &  Adams,  Los  An- 

geles. 
Schedule  and  markets:  Daytime  minutes  on 

Pacific  Coast. 

Product:  Limmits  dietary  biscuits. 
Company:  Chas.  Pfizer  &  Co. 
Agency:  William  Esty  &  Co.,  New  York. 
Schedule  and  markets:  Daytime  minutes  in 

North  Central  region. 

Product:  New  Formula  Matey  powder,  with 
hexachloraphene  and  lanolin. 

Company:  J.  Nelson  Prewitt. 
Agency:  John  Shaw,  Chicago. 
Schedule  and  markets:  Daytime  minutes  in 

North  Central. 

TvB  offers  help  in  selling  the  grocer 

CASE  HISTORIES,  FIRST  QUARTER  FIGURES  CITED 

Case  histories  of  how  television  is 
used  by  grocery  stores  in  47  markets  are 
contained  in  a  new  Television  Bureau 

of  Advertising  presentation,  "The  Super 
Medium  for  Markets,"  released  today 
(Aug.  6). 
The  presentation  offers  evidence  of 

the  effectiveness  of  local  tv  advertising 
in  reaching  food  and  grocery  customers 
and  to  make  sales.  The  increasing  use 
of  tv  by  grocery  stores  is  also  noted  in 

TvB's  report  on  the  1962  first  quarter 
spending  in  spot  tv,  which  was  up 
18.4%  over  the  like  quarter  in  1961. 

Food  stores'  gross  time  billings  in  the 
quarter  this  year  were  $2,559,100, 
against  $2,160,200  a  year  ago.  Trading 
stamp  billings  also  showed  gains  in  the 
1962  first  quarter  with  billings  of  $1,- 
020,944  in  network  and  spot  tv  against 
$354,000  a  year  ago. 

Leading  grocery  store  users  of  tv  in 
1961  were  A&P  with  gross  billings  of 
$1,585,970;  Safeway,  $1,354,630,  and 
Kroger,  $1,229,690.  Examples  of  how 
stores  in  each  of  these  chains  use  tv 

in  their  local  areas  are  shown  in  TvB's 
booklet.  Leading  food  stores  in  spot  tv 
in  the  first  quarter  this  year  and  their 
gross  time  billings  were:  Safeway,  $400,- 
560;  A&P,  394,760,  and  Kroger,  $262,- 
960. 

Tv  billings  for  trading  stamps  rose  in 
the  first  quarter  of  1962,  paced  by  Mac- 
Donald  Plaid  Stamps  with  spot  tv  bill- 

ings of  $458,100  and  S&H  Green 
Stamps  with  $251,830  in  spot  tv  and 
$242,944  in  network  tv. 

Auto  facts  &  figures  ■  With  dealers 
getting  set  to  show  new  auto  lines,  TvB 
has  assembled  market  information  to 

help  attract  more  automotive  advertis- 
ing dollars  into  spot  television  in  time 

for  campaigns  to  introduce  1963  model 

cars. 

TvB's  premise:  Auto  market  patterns 
call  for  matched  advertising,  and  spot 
tv  offers  market-by-market  control. 
TvB,  after  studying  market  information 
based  on  sales  of  new  cars  during  the 
last  five  years,  notes  that  no  single  make 
of  car  leads  in  sales  in  all  markets.  Four 

examples  are  cited  in  TvB's  new  folder. Rambler  sales  are  above  the  national 
average  in  the  Northeast.  Ford  sales 
are  above  average  in  the  East  Central 

area.  Chevrolet's  popularity  in  the  Pa- 
cific region  is  below  the  national  aver- 
age. Plymouth  sells  best  in  the  North- 
east. TvB  concludes  that  shifts  in  ad- 

vertising weight  in  spot  tv  can  help  fill 
the  sales  gaps  as  they  occur  in  the  vari- 

ous sales  areas. 

ABC-TV  signs  sponsors 

for  'Challenge  Golf 

ABC-TV  has  signed  three  advertisers 
for  full  sponsorship  of  its  new  Chal- 

lenge Golf  series  which  starts  Jan.  5, 
1963,  the  network  announces. 
Advertisers  are  Lincoln-Mercury 

(Kenyon  &  Eckhardt  is  agency);  Gen- 
eral Tire  &  Rubber  Co.  (D'Arcy),  and 

Minnesota  Mining  &  Manufacturing 
(Erwin  Wasey,  Ruthrauff  &  Ryan).  The 
match  play  will  be  telecast  twice  on 
the  weekend  (first  on  Saturday,  2:30- 
3:30  p.m.,  and  again  Sunday,  12  noon- 
1  p.m.). 

Arnold  Palmer  will  team  with  Gary 
Player  in  match  play  against  challeng- 

ing professionals  from  all  over  the 
world.  Prize  funds  total  $156,000  for 
13  contests  and  the  winning  challenging 
team  will  have  the  opportunity  to  col- 

lect up  to  $50,000,  the  top  purse  for 

Product:  Dextra  sugar. 
Company:  Consolidated  Foods  Corp. 
Agency:  Foote,  Cone  &  Belding,  San  Fran- 

cisco. 
Schedule  and  markets:  Daytime  minutes  on 

Pacific  Coast. 

Product:  Borden's  mayonnaise. 
Company:  Borden  Co.,  Western  Division 
Agency:  Young  &  Rubicam,  San  Francisco. 
Schedule  and  markets:  Daytime  minutes  on 

Pacific  Coast. 

Product:  Welch  apple-grape  drink. 
Company:  Welch  Grape  Juice  Co. 
Agency:  Richard  K.  Manoff,  New  York. 
Schedule  and  markets:  Daytime  minutes  and 

20-second  spots  in  South. 

Product:  Scott  cups  and  place-mats. 
Company:  Scott  Paper  Co. 
Agency:  J.  Walter  Thompson  Co.,  New  York. 
Schedule  and  markets:  Nighttime  minutes  in 

South. 

four  matches  won  in  a  row.  Messrs. 
Palmer  and  Player  will  split  $5,000  for 
each  match  they  win. 

Revue  Studios  will  produce  in  asso- 
ciation with  World  Wide  Productions. 

Filming  techniques  will  permit  the 
"home  gallery"  to  hear  what  takes 
place  on  the  golf  course  (voices  of 
players  and  caddies  and  some  eaves- 

dropping on  strategy  and  by-play).  Ar- 
nold Palmer  also  will  handle  the  com- 

mentary in  the  series. 

Business  briefly... 
Menley  &  James  Labs  (Foote,  Cone  & 
Belding);  Bulova  Watch  Co.  (Sullivan, 
StaulTer,  Colwell  &  Bayles);  North 
American  Philips  Co.  (C.  J.  La  Roche); 

Ovaltine  Food  Products,  DIv.  of  Wan- 
der Co.  (Tatham-Laird),  and  U.S.  Rub- 
ber Co.  (Fletcher  Richards,  Calkins  & 

Holden)  have  ordered  sponsorship  in 
ABC-TVs  second  run  of  Winston 
Churchill — The  Valiant  Years,  starting 
Sept.  30  (Sun.  6:30-7  p.m.  EDT). 

Mutual  of  Omaha  Insurance  Co.,  Oma- 
ha, has  ordered  sponsorship  of  Wild 

Kingdom,  a  new  color  series  starting 
in  January  1963  on  NBC-TV  (Sun. 
3:30-4  p.m.).  Program  host  will  be 
Marlin  Perkins,  director  of  Lincoln  Park 
Zoo,  Chicago,  who  was  former  host  of 
NBC-TV's  Zoo  Parade.  New  series  will 
show  films  of  wild  animals  and  primitive 

peoples  in  all  parts  of  the  world.  Agen- 
cy: Bozell  &  Jacobs,  Omaha. 

Thomas  J.  Lipton  Co.,  Hoboken,  N.  J., 
has  bought  one-sixth  sponsorship  of 
NBC-TV's  coverage  of  the  1962  elec- 

tions, Tuesday,  Nov.  6  (7  p.m.-  concl.). 
Agency:  Sullivan,  Stauffer,  Colwell  & 
Bayles,  New  York. 

Standard  Brands  (J.  Walter  Thomp- 
son); Monroe  Auto  Equipment  (Aitkin- 

Kynett  Co.),  Sylvania  (Kudner),  Rex- 
all  (BBDO),  Nationwide  Insurance 
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The  Red  River  Valley 

is  CAPITALIST  country! 

Look  it  up  in  Standard  Rate  &  Data,  and  you'll 
see  that  retail  sales  per  household  in  the 

Fargo-Moorhead  area  are  among  the  nation's 
highest.  Look  North  Dakota  up  in  the  Encyclo- 

paedia Britannica,  and  you'll  read  that  the  Red 

River  Valley  is  "one  of  the  most  fertile  and  best 

agricultural  areas  in  the  United  States." 

WDAY  Radio  and  WDAY-TV  serve  a  remark- 

ably large  area,  containing  remarkably  pros- 

perous people.  These  ain't  no  starving  peasants 
on  the  tundra  —  they  are  Capitalists  on  a 
continuous  spending  spree! 

That's  another  reason  why  you'll  find  both 
these  stations  on  a  lot  of  lists  which  are  other- 

wise dominated  by  "first  50"  cities.  Ask  PGW! 

WDAY 

5000  WATTS  •  970  KILOCYCLES  •  NBC 

and 

WDAY-TV 
AFFILIATED  WITH  NBC  •  CHANNEL  6 

FARGO,  N.  D. 

PETERS,  GRIFFIN,  WOODWARD,  INC., 
Exclusive  National  Representatives 
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The  Channel  8  market  is  a  rich,  buying  market.  WGAL-TV  is  unique  in  its  extensive, 

multi-city  coverage  of  this  area.  It  is  outstanding  because,  in  these  many  cities 

and  communities,  it  is  far  and  away  the  favorite  with  its  thousands  of  viewers. 

Your  advertising  expenditure  on  this  Channel  8  station  pays  rewarding  returns. 

Channel  8  •  Lancaster,  Pa.  •  NBC  and  CBS  steinman  station 
Representative;  The  MEEKER  Company.  Inc.    •    New  York    •    Chicago    •    Los  Angeles    •    San  Francisco      Clair  McCollough,  Pres. 
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NIELSEN  RATINGS 

First  Report  for  July,  1962 
(Based  on  two  weeks  ending  July  8,  1962) 

NIELSEN  TOTAL  AUDIENCE  (f) 
Rating 

No. 
%  U.S. Homes Rank TV  Homes (000) 

1 Ben  Casey 28.3 
13,867 2 Desi-Lucy  Comedy  Hour  26.9 13,181 

3 Hazel 26.5 
12,985 4 Garry  Moore  Show 

(10:30  p.m.) 25.8 12,642 
5 Bonanza 25.7 

12,593 6 Dr.  Kildare 25.4 12,446 7 Ed  SuMivan  Show 25.4 12,446 
Garry  Moore  Show 

(10:00  p.m.) 24.8 
12,152 

9 HoHywood  Special 24.5 12,005 10 Talent  Scouts 24.3 11,907 
NIELSEN  AVERAGE AUDIENCE  (t) 

Rating 

No. 
%  U.S.  Homes 

Rank  TV  Homes  (000) 
1  Hazel  24.1  11,809 
2  Garry  Moore  Show 

(10:30  p.m.)  24.0  11,760 
3  Ben  Casey  23.5  11,515 
4  Desi-Lucy  Comedy  Hour  22.3  10,927 
5  Garry  Moore  Show 

(10:00  p.m.)  22.3  10,927 
6  Gunsmoke  (10:30  p.m.)  20.8  10,192 
7  Gunsmoke  (10:00  p.m.)  20.3  9,947 

Red  Skelton  Show       20.3  9,947 
9   Dr.  Kildare  20.1  9,849 
10  Bonanza  19.9  9,751 

Copyright  1962  by  A.  C.  Nielsen  Co. 

Background:  The  following  programs,  in 

alphabetical  order,  appear  in  this  week's BROADCASTING  tv  ratings  roundup.  In- 
formation is  in  following  order:  program 

name,  network,  number  of  stations,  spon- 
sor, agency,  day  and  time. 

Ben  Casey  (ABC-197)  participating:  Mon. 10-11  p.m. 

Bonanza   (NBC-178);    Chevrolet  (Campbell- 
Ewald),  Sun.  9-10  p.m. 

Lucy-Desi  Comedy  Hour  (CBS-180);  General 
Foods  (B&B),  Mon.  9-10  p.m. 

Dr.  Kildare  (NBC-160);  Sterling  Drug  (D-F-S), 
L&M  (D-F-S),  Colgate  (Bates),  Singer  (Y&R), 
Warner-Lambert  (L&F),  Thur.  8-30-9:30  p.m. 

Gunsmoke  (CBS-199);  Liggett  &  Myers  (D-F-S), 
Procter  &  Gamble  (B&B),  S.  C.  Johnson 
(FC&B),  General  Foods  (B&B),  Sat.  10-11 

p.m. 

Hazel  (NBC-144);  Ford  (JWT),  Thur.  9:30-10 

p.m. 

Hollywood  Special  (ABC-135);  participating. 
Sun.,  8:30-10:30  p.m. 

Garry  Moore  Show  (CBS-188);  R.  J.  Reynolds 
(Esty),  Oldsmobile  (D.  P.  Brother),  S.  C. 
Johnson  (NL&B),  Tues.  10-11  p.m. 

Red  Skelton  (CBS-195);  S.  C.  Johnson  (FC&B), 
Corn  Products  (GB&B),  Tues.  9-9:30  p.m. 

Ed  Sullivan  (CBS-187);  Colgate  (Bates),  Rev- 
Ion  (Grey),  P.  Lorillard  (Lennen  &  Newell), 
Sun.  8-9  p.m. 

Talent  Scouts  (CBS-188);  Procter  &  Garmble 
(B&B),  S.  C.  Johnson  (NL&B),  R.  J.  Reynolds 
(Esty)  Tues.  10-11  p.m. 

(t)  Homes  reached  by  all  or  any  part  of  the 
program,  except  for  homes  viewing  only  1 
to  5  minutes. 
it)  Homes  reached  during  the  average  min- ute of  the  program. 

(Ben  Sackheim), Continental  Casualty 
Co.  (George  H.  Hartman  Co.),  Del 
Monte  (McCann-Erickson),  Quaker 
State  Oil  (Kenyon  &  Eckhardt),  Nor- 

wich Pharmacal  Co.  (Benton  &  Bow- 
les), and  Pepsi-Cola  (BBDO)  have 

bought  schedules  on  MBS'  five-minute newscasts. 

Procter  &  Gamble  Co.,  New  York,  has 
bought  repeat  of  NBC-TV's  Hollywood: 
The  Golden  Years,  Tuesday,  Sept.  18 
(10-11  p.m.  EDT).  P&G  sponsored  the 
original  showing  on  Nov.  29,  1961. 
Agency:  Benton  &  Bowles,  New  York. 

Universal  Pictures  Co.  has  bought  a 
four-day  series  of  spots  on  three  New 
York  stations,  WHN,  WINS  and 
WNEW,  to  promote  its  new  film,  "The 
Spiral  Road."  Agency:  Charles  Schlaifer &  Co.,  New  York. 

Reynolds  Metals  Co.  has  renewed  al- 

ternate-week sponsorship  of  NBC-TV's 
All  Star  Golf,  a  13-week  series  returning 
to  the  network  Saturday,  Jan.  5  (5-6 
p.m.  EST).  Agency:  Lennen  &  Newell 
Inc.,  New  York. 

Goodyear  Tire  &  Rubber  Co.,  Akron, 
Ohio,  has  bought  participating  sponsor- 

ship in  ABC-TV's  coverage  of  the  1962 
American  Football  League  schedule. 
Agency:  Young  &  Rubicam,  New  York. 

Chock  Full  O'Nuts  Corp.,  New  York, 
has  renewed  sponsorship  of  singer  Page 
Morton's  15-minute  weekly  radio  show 
in  17  markets.  New  buy  is  for  13  weeks. 
Agency:  Peerless  Adv.,  New  York. 

NBC  Radio  new  business 

includes  Johnson  buy 

NBC  Radio  last  week  reported  $3,- 
400,700  in  new  and  renewed  business 
over  the  past  five  weeks,  including  the 
return  of  S.  C.  Johnson  &  Son  to  net- 

work radio  as  a  major  user  on  Dec.  31. 
The  S.  C.  Johnson  order — sponsor- 

ship in  News  on  the  Hour — was  placed 
through  Needham,  Louis  &  Brorby's 
Chicago  office.  Other  top  advertisers 
cited  by  George  A.  Graham  Jr.,  vice 
president  and  general  manager  of  NBC 
Radio:  Campbell  Soup  Co.,  also 
through  NL&B,  a  substantial  campaign 
for  V-8  Vegetable  Juice;  major  re- 

newal by  Chevrolet  Motor  Division  of 
General  Motors  (via  Campbell-Ewald 
in  Detroit),  of  52  weeks  of  News  on 
the  Hour  sponsorship. 

Bauer  &  Tripp,  Foley 

merge  in  Philadelphia 

Two  of  Philadelphia's  oldest  adver- 
tising agencies,  Adrian  Bauer  &  Alan 

Tripp  Inc.,  founded  in  1927,  and  Rich- 
ard A.  Foley  Advertising  Agency  Inc., 

founded  in  1900,  announce  they  will 
merge  Sept.  1,  and  will  be  known  as 
Bauer-Tripp-Foley  Inc.,  operating  from 

their  present  addresses,  1528  Walnut 
St. 

Both  agencies  handle  general  adver- 
tising. Bauer  &  Tripp,  also  a  merchan- 
dising and  marketing  organization,  re- 
cently merged  with  Action  Assoc.,  a 

Philadelphia  public  relations  firm. 
Officers  and  personnel  of  both  firms 

are  retained  in  the  merger:  Adrian 
Bauer,  chairman  of  the  board;  Alan  R. 
Tripp,  president;  Charles  H.  Eyles, 
chairman  of  the  executive  committee; 
E.  Bradford  Hening,  executive  vice 
president;  and  A.  Edward  Morgan, 
senior  vice  president. 

Rep  appointments... 
■  WABY  Albany,  N.  Y.:  Daren  F.  Mc- 
Gavren  Co.,  New  York,  effective  Sept.l. 

■  WINT  Winter  Haven,  Fla.;  WMAC 
Metter,  Ga.;  WABW  Annapolis,  Md.: 
Hal  Walton  &  Co.,  New  York. 

■  WION  Ionia,  Mich.:  Hal  Walton  & 
Co.,  New  York,  except  in  state  of  Mich- 

igan. 
■  WCOW  Sparta,  Wis.:  Hal  Walton  & 
Co.,  New  York,  except  regional. 

■  KIMM  Rapid  City,  S.  D.:  appoints 
Jim  Bowden,  Minneapolis,  as  regional 
sales  representative. 

■  WUSJ  Lockport,  N.  Y. :  Prestige  Rep- 

resentation Organization  (PRO),  New 
York,  as  national  representative. 

■  KROY  Sacramento,  Cahf.:  Daren  F. 
McGavren  Co.,  New  York. 

Western  admen  list 

agenda  in  Honolulu 

A  chance  to  hear  such  top  adver- 

tising executives  as  Interpublic's  Marion 
Harper,  BBDO's  Charles  Brower  and 
Dr.  Daniel  Starch,  pioneer  in  media 
research,  and  at  the  same  time  to  see 
the  beauties  of  Hawaii  is  offered  those 
attending  the  1962  Pacific  Conference 
of  the  Western  Region  of  the  American 
Assn.  of  Advertising  Agencies,  Oct. 
20-25  at  the  Hilton  Hawaiian  Village, 
Honolulu. 

Although  billed  as  a  six-day  meet- 
ing, the  AAAA  advance  program  shows 

only  entertainment  items  such  as  cock- 
tail parties,  island  tours,  a  luau,  a  golf 

tournament  and  a  banquet  scheduled 
for  the  first  three  days,  except  for  a 
business  session  for  members  only  on 

Monday  morning  (Oct.  22).  After- 
noons are  also  left  free  for  golf  or 

sightseeing,  and  the  serious  part  of  the 
conference  is  confined  to  three  morn- 

ing sessions. 
James  Delafield,  president  of  General 
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Take  the  case  of  the  small  cosmetics  company  that 
started  in  1956  with  a  television  investment  of 
$219,000.  In  succeeding  years  this  company  confined 
virtually  all  of  its  advertising  budget  to  television 
and  its  sales  increased  over  75%  annually.  Today, 
its  line  of  products  has  almost  tripled,  it  is  the  lead- 

ing television  advertiser  in  its  field  (spending 
$14,000,000  last  year  alone),  and  its  sales  are  approx- 

imately 1550%  higher  than  they  were  five  years  ago ! 

■ 

The  beauty  of  television  lies  in  its 

matchless  ability  to  influence  the 

buying  habits  of  the  buying  sex.  Its 

unique  power  to  pre-sell  precisely 

matches  the  needs  of  our  self-serv- 

ice economy.  Expose  the  ladies  to 

a  new  product  on  television  one 

day,  and  you  can  be  sure  they  will 

be  looking  for  it  in  stores  the  next. 

The  records  are  full  of  examples 

of  television's  dramatic  ability  to 
sell  new  ideas,  new  products,  even 

build  new  companies.  The  cos- 

metics-toiletries industry  is  well 

aware  of  television's  unrivaled 
selling  power  and,  as  a  result, 

spends  twice  as  many  advertising 

dollars  on  television  as  on  all  other 

measured  media  combined!  With- 

in television  the  greatest  part  of 

this  industry's  investment  goes 
to  the  network  that  for  the  past 

seven  consecutive  years  has  been 

the  most  attractive  to  women— 

THE  CBS  TELEVISION  NETWORK® 



New  Paramount  service  claims  ad  economies 

Paramount  Television  Produc- 
tions, Hollywood,  last  week  an- 

nounced a  new  tv  commercial  pro- 
duction service  that  Paramount 

claims  can  reduce  costs  up  to  30%. 
Paul  Raibourn,  senior  vice  presi- 

dent of  Paramount  Pictures  Corp., 
said  the  production  facilities  at  the 

Paramount  Sunset  lot  can  handle  stu- 
dio and  location  filming,  live  action, 

animation  or  a  combination  of  all. 

He  said  this  service  "has  heretofore 
never  been  possible  with  one  organ- 

ization." The  service  applies  to  both 
tape  and  film  commercials  in  color 
and  black  and  white,  it  was  noted. 

Foods  International  Division,  and  Lane 
Fortinberry,  Asia  managing  director  of 
Time-Life  International,  will  address 
the  opening  session  on  Tuesday,  after 

a  welcome  by  Hawaii's  governor,  Wil- 
liam F.  Quinn.  Raymond  B.  Milici, 

Milici  Adv.  Agency,  Honolulu,  will 
preside.  A  second  Tuesday  morning 
session,  Alvin  Kabaker,  Compton  Adv., 
Los  Angeles,  presiding,  will  hear  Mr. 
Brower,  Alfred  J.  Seaman,  SSC&B, 
N.  Y.,  and  a  third  speaker  to  be  an- 
nounced. 

On  Wednesday  morning,  Pierre  D. 
Martineau,  research  and  marketing  di- 

rector for  the  Chicago  Tribune,  and 

George  Mason,  Hawaii's  director  of 
economic  development,  plus  another 
speaker  not  yet  named,  will  speak  at 
the  first  session,  presided  over  by  Jack 
W.  Smock,  Smock,  Debnam  &  Wad- 
dell,  Los  Angeles.  After  the  coffee 
break,  David  Botsford  Jr.,  Botsford, 
Constantine  &  Gardner,  San  Fran- 

cisco, will  head  a  session  whose  speak- 
ers are  Proctor  Mellquist,  editor  of 

Sunset  magazine;  A.  J.  Bremner,  Foote, 
Cone  &  Belding,  Chicago;  and  King 
Features  cartoonist  Milton  Caniff. 

The  final  sessions  on  Thursday  morn- 
ing will  have  Robert  Heintz,  Heintz  & 

Co.,  Los  Angeles,  presiding  over  talks 
by  Richard  F.  Casey,  Benton  &  Bowles, 
N.  Y.;  Dr.  Starch  and  one  more 
speaker;  and  Donald  B.  Kraft  of  Kraft, 
Smith  &  Ehrig,  Seattle,  in  the  chair. 
Speakers  will  be  L.  F.  Ohliger  Jr.,  ad- 

vertising vice  president  of  Hunt  Foods 
&  Industries;  Barton  A.  Cummings, 
Compton  Adv.,  N.  Y.;  and  Mr.  Harper. 

Jay  Ward  to  produce 

tv  commercials,  too 

Jay  Ward  Productions,  Los  Angeles, 
announces  it  has  formed  new  depart- 

ment exclusively  for  production  of  tele- 
vision commercials. 

Ward,  producer  of  The  Bullwinkle 
Show  and  Rocky  and  His  Friends,  says 
long  range  arrangements  already  have 
been  made  to  produce  commercials  for 
General  Mills  (Bullwinkle  sponsor)  and 
Colgate-Palmolive  (Ward  and  C-P  have 
a  merchandising  tie-up  on  the  sale  of 
Bullwinkle  and  Rocky  soap  dispensers). 

Pete  Burness,  cartoon  director  for 
many  Bullwinkle  segments,  will  be  vice 

president  in  charge  of  commercial 
department.  Ward  cartoon  characters 
will  be  used  in  commercials. 

Off-beat  commercial 

has  edge-Schwerin 
Tv  commercial  tester  Schwerin  Re- 

search Corp.  reports  the  off-beat  tv 
commercial  done  well  has  the  edge  over 
the  conventional,  straight-sell  commer- 

cial because  it's  as  unique  as  "an  en- 
ticingly dressed  girl  in  a  nudist  colony; 

it  rivets  attention." 
But  it  has  a  drawback,  too,  says 

Scherwin  (tests  tv  commercials,  pro- 

grams) in  its  July  "bulletin."  The 
"motivating  power"  of  the  off-beat  ap- 

proach, once  seen,  tends  to  diminish  "at 
a  faster  rate  than  that  of  a  straight 

sell  commercial  of  comparable  effective- 
ness" because,  as  it  were,  "the  cat  is 

out  of  the  bag." 
A  few  Schwerin  observations:  it's  not 

enough  to  be  bizarre,  the  commercial 

must  have  a  product  purpose;  it's  still 
difficult  to  do  humor;  a  particularly 

strong  "payoff"  is  noted  in  commercials 
with  no  people  (including  even  ab- 

stract animation  and  live  action). 

Also  in  advertising... 

Agency  moves  ■  A.  D.  Adams  Adv.  Inc. 
has  moved  to  larger  quarters  at  145  W. 
52nd  St.,  New  York.  New  phone  num- 

ber is  Plaza  5-0845. 

New  REPROS  ■  The  27th  edition  of 
REPROS,  entitled  The  Voice  of  Adver- 

tising Speaks,  published  by  G.  W.  Head 
of  the  National  Cash  Register  Co.  and 
chairman  of  the  Advertising  Federation 
of  America,  contains  excerpts  from  let- 

ters written  to  Mr.  Head  at  his  request, 

stating  replies  to  his  question,  "Why 
do  you  believe  in  advertising?"  Subse- 

quent issues  of  REPROS  will  disclose 
other  excerpts  from  this  correspondence. 
Copies  of  the  current  edition  are  avail- 

able from  Mr.  Head  at  NCR's  office  in 
Dayton,  Ohio,  or  from  AFA,  655  Madi- 

son Ave.,  New  York  21. 

Dallas  ad  story  ■  Keitz  &  Herndon 
Inc.,  3601  Oak  Grove,  Dallas  4,  is 
offering  a  free  brochure  illustrating  its 
talent  and  production  facilities. 

Toy  makers  group  plans 

suit  against  Tv  Guide' Toy  Guidance  Council,  New  York, 
indicated  last  week  it  will  sue  Tv  Guide 
magazine  for  more  than  $1  million 

damages  for  "refusal  to  perform  prom- 
ises made  to  toy  manufacturers  and 

their  agencies."  The  dispute  concerns 
the  promotion  of  a  32-page  advertising 
insertion  scheduled  for  the  Nov.  17 

issue  of  the  magazine  but  now  can- 
celled by  the  toy  group. 

The  council,  which  had  ordered  the 
insert  for  26  toy  advertisers,  claimed 
the  magazine  allegedly  will  not  go 
through  with  terms  of  a  verbal  agree- 

ment to  promote  the  toy  section  in 
Tv  Guide's  national  tv  spot  schedule. 
Tv  stations,  in  return  for  program  ad- 

vertising that  Tv  Guide  prints  for  them, 
give  the  magazine  free  commerical 
time.  The  council's  agency,  Webb 
Assoc.,  New  York,  had  placed  the 
$320,000  order. 

Pulse  set  on  West  Coast 

Pulse  Inc.  last  week  announced  that 
its  west  coast  operation  is  now  geared 

for  processing  full-scale  market  and  au- 
dience research.  Processing  began  with 

the  company's  May-June  Los  An- 
geles radio  survey.  Pulse  explained  its 

expansion  is  in  view  of  the  growing  im- 
portance of  the  area,  and  in  time  hopes 

the  operation  will  cover  all  of  the  west- 
ern states.  Paul  Synder  has  moved  to 

Los  Angeles  from  New  York  to  head 
the  production  staff  of  the  agency.  Allen 
S.  Klein  is  director  of  the  office. 

Bankers  sponsor  'Biography' 
The  Kansas  Bankers  Assn.  will  spon- 

sor Official  Films  Inc.'s  Biography 
series  in  Wichita-Hutchinson,  Pittsburg 
and  Topeka  as  part  of  an  institutional 
advertising  program  on  behalf  of  its 
580  membership  banks  throughout  the 
state.  The  regional  transaction  was 
placed  through  the  Bruce  B.  Brewer 
&  Co.,  Kansas  City,  Mo. 

The  series  also  has  been  sold  to 

KLRJ-TV  Las  Vegas  and  KOLO-TV 
Reno.  Markets  sold  on  Biography  now 
total  123. 

Schwarz  Productions  formed 

Mickey  Schwarz  Productions  Inc. 
has  been  formed  by  Mickey  Schwarz, 

producer-director  of  filmed  tv  commer- 
cials. Offices  will  be  at  419  E.  54  St., 

New  York  17.  Mr.  Schwarz  also  has 
formed  Academy  Tv  Film  Productions 
of  Canada,  433  Jarvis  St.,  Toronto,  as 
his  Canadian  production  center. 
Dan  Eriksen,  formerly  of  MPO 

Videotronics  Inc.,  New  York,  has 

joined  Schwarz  as  producer-director. 
Associate  producer  Ruby  Renaut  will 
be  in  charge  of  the  Toronto  office. 
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Only  movies  in  Baltimore -6  nights  a  week! 
Big  windows  .  .  .  little  windows  .  .  .  picture  windows 

...  all  kinds  of  windows,  dimly  lighted  from  within, 

they  stand  out  in  the  dark  until  the  early  hours  of  the 

morning  as  the  "night  people"  relax  and  enjoy  the 
WMAR-TV  movies.  In  the  hushed  hours  of  the  night 

.  .  .  long  after  the  noise  of  the  children  has  been 

quieted  by  sleep  .  .  .  tens  of  thousands  of  late  night- 
time viewers  tune  to  Channel  2. 

These  are  the  people  who  enjoy  "Channel  2 

Theatre",  Monday  through  Thursday,  "Films  of  the 

Fifties"  on  Friday  and  "Big  Movie  of  the  Week"  on 
Saturday  with  first-run  features,  never  before  seen  on 
television  in  Baltimore,  including  the  quality  films 

from  7  Arts,  Screen  Gems  and  NTA. 

These  are  the  people  who  prefer  late  movies— and 

WMAR-TV  is  the  only  Baltimore  station  offering 
movies  6  nights  a  week! 

Late  movies  on  WMAR-TV  offers  advertisers— and 

agencies— an  excellent  opportunity  to  show-case  a 

product  or  service  night  after  night— in  this  gigantic 
market  .  .  .  the  12th  largest  in  the  nation! 

No  Wonder  —  In  Maryland  Most  People  Watch 

WM  AR  -TV® 

Channel  2-Sunpapers  Television -Baltimore  3,  Md. 

Represented  Nationally  by  THE  KATZ  AGENCY,  INC. 



 THE  MEDIA  

Biggest  catv  sale  yet:  $10  million 

SAMMONS  SELLS  18  SYSTEMS  TO  GROUP  HEADED  BY  NBC  VP  STERN 

The  largest  community  antenna  sys- 
tems sale  in  the  history  of  the  13 -year- 

old  industry — 18  systems  serving  43, 
500  subscribers  for  $10  million — was 
announced  today  (Closed  Circuit, 
July  30).  The  group  which  made  the 
purchase  is  headed  by  Alfred  R.  Stern, 
an  NBC  vice  president,  who  is  chair- 

man and  chief  executive  officer  of 
Televents  Corp.  The  seller  is  C.  A. 
Sammons,  Dallas  industrialist. 

The  40-year-old  Mr.  Stern  (picture, 
page  23)  was  born  in  Chicago,  at- 

tended the  U.  of  North  Carolina,  and 
served  with  the  Air  Force  during  World 
War  II.  He  joined  NBC  in  1952  as 
project  officer  for  tv  programming. 
In  1955  he  became  assistant  to  Robert 
W.  Sarnoff,  and  in  1957  was  appointed 
chairman  of  NBC  International  Ina 
In  1959  he  was  elected  a  vice  president 

of  the  network's  Enterprises  Division. 
Before  joining  NBC,  he  served  as 

president  of  Raymond  &  Raymond, 
New  York  art  gallery,  and  served  in 
various  production  and  administrative 

capacities  at  Universal  Pictures  and  at 
RKO-Pathe  in  New  York. 

He  is  married,  is  the  father  of  five 
children,  and  hves  in  New  York.  He 
is  a  first  cousin  of  Edgar  B.  Stern  Jr., 
president  and  principal  owner  of 
WDSU-AM-FM-TV  New  Orleans. 

President  of  Televents  Corp.  (not 
related  to  Televents  Inc.,  a  Bill  Daniels 
operation)  is  Carl  M.  Williams.  Mr. 
Williams,  34,  is  a  native  of  Douglas, 
Wyo.,  was  graduated  from  the  U.  of 
North  Carolina,  and  received  his  law 
degree  from  the  U.  of  Wyoming  in 
1956.  Mr.  Williams  is  associated  with 
Mr.  Daniels  in  Daniels  &  Assoc.,  the 
catv  broker  which  handled  the  Tele- 

vents Corp.  transaction.  Mr.  Williams 
is  president  of  Systems  Management 
Co.,  another  Bill  Daniels  enterprise. 
In  1961  Mr.  Williams  was  elected  to 
the  board  of  the  National  Community 
Television  Assn.  He  is  married  and 
lives  in  Denver. 

The  purchase  was  financed  by  a 
long-term  loan  of  $5.5  million  through 

Mr.  Williams 

the  Chase-Manhattan  Bank,  New  York, 
and  by  the  issuance  of  $2.85  million 
in  debentures  bought  by  institutional 
clients  of  John  W.  Bristol  &  Co.  About 
15  educational  and  charitable  endow- 

ments are  participants  in  the  debenture 
sale,  only  one  taking  as  much  as  $1 
million,  it  was  understood. 
No  information  was  released  on 

Mr.  Stern's  associates  in  the  venture. 
No  other  broadcasters  are  involved, 
Mr.  Stern  said. 

The  only  information  released  with 
the  announcement  is  that  the  catv 
properties  are  located  in  Massachusetts, 
Vermont,  New  Hampshire,  Pennsyl- 

vania, Minnesota,  Oregon,  Arkansas, 
Virginia  and  New  York.  Mr.  Stern 
explained  that  the  franchises  held  by 
the  Sammons  companies  must  be  re- 

vised to  show  the  new  ownership  and 
that  this  must  be  done  before  the  catv 
systems  are  identified  to  avoid  the 
embarassing  kind  of  situation  in  which 
city  officials  in  the  localities  involved 
learn  of  the  changes  from  news  media 
instead  of  from  company  officials. 

The  Sammons  catv  holdings,  accord- 
ing to  the  best-obtainable  information, 

include  Pittsfield  and  Athol-Orange, 
Mass.;  Bellows  Falls,  Vt.;  Claremont, 
N.  H.;  Clearfield,  Bradford,  Warren, 
Minersville,  Schuylkill  Haven  and  Potts- 
ville.  Pa.;  Coos  Bay,  Ore.;  Fayetteville, 
Ark.;  Harrisonburg,  Va.,  and  Olean, 
N.  Y. 

Televents  Corp.  intends  to  "pursue 
vigorously  the  opportunities  in  the  catv 
field  in  both  the  domestic  and  foreign 

markets,"  Mr.  Williams  said.  Inter- 
national interest  will  be  directed  toward 

Channel  13  of  Rochester  signs  with  ABC-TV 
Richard  C.  Landsman  (r),  general  Chester  assignment;  they  will  operate 

manager  of  Channel  13  of  Rochester  WOKR  as  a  group  temporarily. 
Inc.,  signs  the  contract  which  makes  Also  pictured  above  (1-r) :  Julius 
the  new  station,  WOKR  (TV)  Barnathan,  vice  president  and  gener- 
Rochester,  N.  Y.,  a  primary  aflfiliate  al  manager  of  ABC-TV  (sitting)  and 
of  ABC-TV.  The  station  is  scheduled  (all  standing)  Joseph  R.  Cox,  region- 
to  begin  operating  in  late  September  al  manager  of  ABC-TV  station  rela- 
and  will  give  Rochester  viewers  a  tions;  Robert  L.  Coe,  ABC  vice  presi- 
third  tv  channel.  Channel  13  of  dent  in  charge  of  tv  station  relations, 
Rochester  Inc.,  is  an  interim  group  and  Walt  Smith,  manager  of  promo- 
composed  of  applicants  for  the  Ro-  tion  and  public  relations  for  WOKR. 
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What  makes  the  Hstener  turn  the  dial  to  your  FM  station? 
Quality.  And  quality  alone.  Programming  at  such  levels 
virtually  demands  highest  fidelity  transmission.  To  achieve 
such  standards  the  unquestioned  choice  of  knowledgeable 

FM  stations  is  RCA's  unmatched  Direct  FM  Transmitter. 
This  system  is  easiest  to  tune  and  holds  its  adjustment  best. 
Whatever  the  power  class,  you  are  assured  minimum  dis- 

tortion and  wide  frequency  response.  Such  performance  is 

the  happy  result  of  RCA's  long  background  of  pioneering and  achievement  in  the  wonderful  world  of  radio. 
RCA  designs  and  builds  its  complete  line  of  transmitters 

to  accommodate  stereophonic  signals  and  an  SCA  multi- 
plex subchannel.  For  complete  technical  details  on  any  of 

RCA's  Direct  FM  transmitters,  see  your  RCA  Broadcast 
Representative.  Or,  write:  RCA  Broadcast  and  Television 
Equipment,  Dept.  L-22,   Building  15-5,  Camden,  N.J. 

The  Most  Trusted  Name  in  Radio 

20  Kw 



Europe  principally,  it  was  indicated. 
The  largest  previous  catv  sale  was  the 

$5  million  transaction  in  which  H&B 
American  Co.,  Beverly  Hills,  Calif., 
bought  nine  catv  systems  from  the 
Jerrold  Corp.  in  1960. 

Idahoans  oppose 

powers  above  50  kw 
The  Idaho  Broadcasters  Assn.  went 

on  record  as  being  "unalterably  op- 
posed" to  power  authorizations  in  excess 

of  50  kw  for  clear  channel  radio  sta- 
tions at  its  annual  convention  late  in 

July  (Broadcasting,  July  23).  A  reso- 
lution expressing  this  sentiment  and  di- 
rected toward  both  the  FCC  and  Con- 

gress was  adopted  by  the  convention. 
A  second  resolution  urged  the  FCC  to 

simplify  the  proposed  new  programming 
forms  and  that  they  be  resubmitted  for 
further  comments  before  they  are 
adopted.  IBA  also  asked  that  the  FCC 
adopt  separate  forms  for  radio  and  tv. 
NAB  President  LeRoy  Collins,  who 

spoke  at  the  convention,  was  given  a 

"vote  of  endorsement  and  approval  for 
his  ringing  challenge  to  the  broadcast 

industry  .  .  ."  by  the  Idaho  association. 
FCC  Commissioner  Frederick  W.  Ford, 
another  speaker,  was  praised  for  the 

WBZA  is  no  more 

A  familiar  call  letter  is  missing 
from  the  New  England  scene  with 
an  FCC  action  deleting  Westing- 

house  Broadcasting  Co.'s  WBZA 
Springfield,  Mass.  It  was  not  a 
punitive  move,  however,  as  WBC 
agreed  to  give  up  WBZA  to  com- 

ply with  multiple  ownership  rules 
if  the  commission  approved  its 
purchase  of  WINS  New  York. 

The  $10  million  purchase  of 
WINS  was  approved  three  weeks 
ago  (Broadcasting,  July  16). 
Am  stations  owned  by  Westing- 
house  include  WBZ  Boston 

(which  furnished  all  the  program- 
ming for  WBZA),  KDKA  Pitts- 

burgh, KYW  Cleveland,  WIND 
Chicago,  WOWO  Ft.  Wayne,  and 
WINS. 

WBZA  operated  with  1  kw  full- 
time  on  WBZ's  830  kc.  It  is  the 
last  of  the  synchronous  opera- 

tions that  existed  in  numbers  sev- 
eral decades  ago. 

"leadership  that  he  is  providing  in 
Washington  in  making  and  administer- 

ing the  rules  and  regulations  that  govern 

the  broadcast  business." Henry  Fletcher,  general  manager  of 
KSEI  Pocatello,  was  elected  IBA  presi- 

dent succeeding  Duane  Wolfe  of  KCID 
Caldwell.  Other  officers  elected  include 
Bill  Burden  KEEP  Twin  Falls,  vice 
president,  and  Mrs.  Gale  Mix,  KRPL 
Moscow,  secretary-treasurer. 

Cohan  group  wins  right 
to  install  Salinas  catv 

Central  California  Communications 

Corp.,  headed  by  John  C.  Cohan,  Cali- 
fornia broadcaster,  has  won  the  right 

to  install  a  community  tv  system  in 
Salinas,  Calif.,  and  the  unincorpo- 

rated areas  of  Monterey  County.  The 
Salinas  city  council  last  week  approved 
the  franchise  award  to  the  Cohan 

group,  but  included  several  provisions 
suggested  by  the  FCC  earlier  this  sum- 

mer, one  that  the  catv  system  should 
not  duplicate  the  local  tv  station. 

The  award  was  made  to  Mr.  Cohan 
on  the  basis  he  offered  service  at  the 
lowest  cost  to  the  public  of  any  of 
the  three  final  bidders.  The  others  were 
the  Jerrold  Corp.  and  H&B  American, 
both  multiple  catv  operators. 
Mr.  Cohan  owns  and  operates 

KSBW-AM-FM-TV  Salinas-Monterey; 
KVEC  and  KSBY-TV  San  Luis  Obispo, 
and  KNGS  Hanford,  aU  California. 

Outlet  Co.  revenues  up 

Net  broadcasting  revenues  and  mis- 
cellaneous income  of  the  Outlet  Co., 

Providence,  R.  I.,  department  store 
which  owns  WJAR-AM-FM-TV  there, 
were  $646,501  in  the  quarter  ended 
April  28,  compared  to  $543,717  for 
the  same  1961  quarter. 

Total  earnings  in  the  fiscal  quarter 
were  $4,211,692  compared  to  $4,194,- 
314  last  year.  Net  earnings  after  esti- 

mated federal  income  taxes  were  $239,- 
074  (48  cents  per  share)  compared 
with  $200,386  (40  cents  per  share) 
for  the  same  period  last  year. 

What  does 

HILDRED  SANDERS^ 

say  about 

BROADCASTING 

YEARBOOK? 

"NOTHING  LIKE  BROADCASTING  YEARBOOK" 

"For  fast,  fast  relief  when  I  need  to  know  what's 
what  or  who's  where  in  TV  or  radio,  there's  nothing 
like  the  BROADCASTING  Yearbook." 

^  v.p.  in  Charge  of  Will  YOUR  advertising  story  be  seen  by  top  agency- 

Honig-cool3er'&'  advertiser  people  like  this  in  the  1963  BROADCAST- 
Los  An|e°ies  I^G  YEARBOOK  when  it  comes  off  the  press  on  De- cember 1?  Circulation:  20,000  copies.  Satne  rates,  same 

space  sizes  as  every  issue  of  BROADCASTING.  Final 
plate  deadline:  Oct.  1.  Reserve  the  position  you  want — 

TODAY — before  somebody  else  gets  it !  "Wire  or  call collect  to  nearest  BROADCASTING  office  now ! 

BROADCASTING 
THE  BUSINESSWEEKLY  OF  TELEVISION  AND  RADIO 

 1735  DeSales  Street.  N.  W.,  Washington  6,  D.  C. 
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Sidetracked 

WHK  Cleveland  newsman  Mi- 

lo  Townes  put  the  city's  transit 
board  on  the  right  track  in  sug- 

gesting how  to  save  money  m  ex- 
panding the  city's  rapid  transit 

system.  The  board  was  debating 
costly  extensions  of  its  rail  ILies, 
but  is  considering  a  switch  to  Mr. 

Townes'  suggestion  that  it  use  a 
network  of  existing  but  little-used 
railroad  tracks  instead.  WHK  is 

getting  up  a  promotion  of  its  own 
to  sell  the  idea:  the  station  is 

planning  to  bring  diesel-powered rail  buses  to  Cleveland  and  run 
them  on  the  railroad  tracks  as  a 
demonstration. 
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WTHI-TV  in  combination  with  Indianapolis 

stations  offers  more  additional  unduplicated 

TV  homes  than  even  the  most  extensive  use 

of  Indianapolis  alone. 

More  than  25%  of  consumer  sales  credited  to 

Indianapolis  comes  from  the  area  served  by 

WTHI-TV,  Terre  Haute. 

More  than  25%  of  the  TV  homes  in  the  com- 

bined Indianapolis-Terre  Haute  television  area 

are  served  by  WTHI-TV. 

This  unique  situation  revealed  here  definitely 

suggests  the  importance  of  re-evaluating  your 
basic  Indiana  TV  effort  .  .  .  The  supporting 

facts  and  figures  (yours  for  the  asl<ing)  will 

show  how  you  gain,  at  no  increase  in  cost  

1.  Greatly  expanded  Indiana  reach 

2.  Effective  and  complete  coverage  of  Indiana's 
two  top  TV  markets 

3.  Greatly  improved  overall  cost  efficiency 

So,  let  an  Edward  Retry  man  document  the  foregoing 

with  authoritative  distribution  and  TV  audience 

WTHI-T
V f  CHANNEL  10 

TERRE  HAUTE, 

INDIANA 
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stations  get  CBS  Radio  cash  pay  plan 

AFFILIATES  BOARD  APPROVES;  MORE  INFORMATION  PROGRAMS  PLANNED 

The  format  for  CBS  Radio's  return 
to  cash  compensation  for  its  affiliates — 
including  a  further  curtailment  of  enter- 

tainment shows  and  an  expansion  of  in- 
formation programming  (Broadcast- 

ing, June  25) — has  been  agreed  upon 
by  the  network  and  representatives  of 
the  affiliates,  subject  to  acceptance  by 
the  stations  individually. 

Worked  out  by  network  officials  with 
and  at  the  request  of  the  CBS  Radio 
Affiliates  Board,  the  details  will  be  dis- 

tributed to  affiliates  this  week.  High- 
lights: 

■  The  five-minute  Dimension  infor- 
mation programs  would  be  increased 

substantially  and  four  entertainment 
programs  would  be  dropped.  The  only 
strictly  entertainment  programming  left 
in  the  regular  schedule  would  be  the 

Arthur  Godrey  and  Garry  Moore  morn- 
ing shows  and  the  New  York  Philhar- 

monic Orchestra  broadcasts  on  Satur- 
days. 

■  The  compensation  rate  for  each 
affiliate  would  be  based  on  the  station's 
coverage  or  its  own  rates  for  local  time. 
This  rate  would  be  applied  to  the  num- 

ber of  network  "commercial  units" — in 
most  cases  commercial  minutes — car- 

ried by  the  station. 
Network  officials  said  that  since  com- 

pensation rates  will  vary  from  station 
to  station,  they  cannot  be  compared 
with  the  payment  system  in  effect  up  to 
1959.  But  they  said  that  several  affili- 

ates familiar  with  the  new  plan  esti- 
mated it  would  make  their  own  rates 

approximately  the  same  as  they  were 
before. 

The  new  system  does  not  entirely 

eliminate  the  network's  furnishing  of 
programming  for  local  sale,  which  has 
been  the  medium  of  payment  for  the 
last  four  years.  The  World  News 
Roundup  in  the  morning  and  The 
World  Tonight  will  continue  to  be  sup- 

plied for  sale  by  the  stations,  as  will 

some  of  the  network's  hourly  news broadcasts. 

Programs  being  discontinued — large- 
ly, officials  said,  because  stations  felt 

they  do  not  always  fit  into  local  formats 
— are  the  Bing  Crosby-Rosemary 
Clooney  and  Art  Linkletter  shows,  heard 
Monday  through  Friday  mornings,  and 
the  Sunday  afternoon  dramatic  block  of 
Suspense  and  Johnny  Dollar.  Assuming 

affiliates  approve  the  plan,  all  but  Link- 
letter  would  be  dropped  Oct.  1,  and  that 

WJZ-TV  shows  own  lacrosse  league  games  in  outdoor  'studio' 
The  rugged  American  Indian 

sport,  lacrosse,  is  uncommon  in  itself 
— a  game  rarely  played  in  the  U.  S. 
outside  a  few  areas  in  the  Northeast. 
But  how  about  a  television  station 
which  builds  its  own  lacrosse  field 
next  door,  modifies  the  rules  to  step 
up  the  pace  so  the  ball  is  never  out 
of  play  and  organizes  its  own  league 

starring  10  of  1962's  lacrosse  All- Americans? 

That's  what  WJZ-TV  Baltimore  is 
doing.  The  station  is  telecasting  90 
minutes  of  Box  Lacrosse  League 
matches  on  Saturday  and  Sunday 
afternoons  for  10  weeks  this  summer, 
and  hopes  to  schedule  the  sport  dur- 

ing the  fall  too. 

The  action  shown  viewers 

The  unsuual  sports  program  is  the 
product  of  two  men — Herbert  B. 
Cahan,  station  general  manager,  and 
Tommy  Dukehart,  a  Baltimore  pub- 

lic relations  man  and  a  former  AU- 
American  lacrosse  player.  Both  loved 
the  sport  and  thought  it  would  be  a 
"natural"  for  television  in  Baltimore, 
a  hotbed  of  lacrosse  fans  and  an  area 
where  first-class  players  abound.  The 
game  is  played  at  a  furious  pace, 

WJZ-TV  says,  with  the  "clash  of 
football,  the  dash  of  hockey,"  plus 
the  danger  and  excitement  of  both 
(players  wear  protective  padding  and 
helmets  and  injuries  are  common). 

Messrs.  Cahan  and  Dukehart  or- 
ganized a  six-team  amateur  league, 

recruiting  college  players  and  alumni 
from  area  schools.  The  size  of  the 
teams  was  reduced  from  10  to  6 
players  each,  and  the  playing  area 
was  cut  almost  in  half,  from  more 
than  football-field  size  to  160  by  60. 
WJZ  built  a  field  and  stands  for  up 
to  1,000  fans  behind  its  studios  on 
Television  Hill.  Two  camera  scaf- 

folds were  erected  and  four-foot 
board  wall  protects  spectators  from 
the  small,  hard  rubber  ball,  hurled  at 
great  speed  by  players  wielding  long, 
wooden  lacrosse  sticks,  tipped  with 
meshed  webbing. 

The  teams  practiced  with  the  mod- 
ified rules  for  two  weeks,  then  began 

play  July  21.  Spectators  will  be 
charged  $1.50  admission  until  WJZ- 
TV  pays  off  its  $6,000  investment  in 
the  facilities.  Then  admission  will  be 
free. 

Reaction  has  been  excellent,  says 
Bill  Chadwick,  station  promotion  and 

publicity  manager.  "The  local  press 
has  been  tremendous,"  he  said. 
"We've  been  getting  banner  heads 

on  the  sports  pages,"  and  game  at- tendance has  been  good,  he  added. 
No  viewer  ratings  are  being  con- 

ducted by  WJZ-TV  this  Summer, 
says  Mr.  Chadwick,  but  a  spot  check 
of  local  taverns  indicates  the  beer 
and  pretzel  set  is  tuning  in  the 
matches,  he  said. 

All  the  games  are  being  video- 
taped, and  negotiations  are  under- 

way with  prospective  advertisers.  De- 
tails are  being  worked  out  for  pos- 
sible appearance  of  a  Canadian  team 

later  this  summer. 

Camera  atop  scaffolding 

48   (THE  MEDIA] BROADCASTING,  August  6,  1962 



Rochester,  New  York,  Is  GREEN 

. . .  But  Not  With  Envy! 

O  QOr  OF  THE  FAMILIES  IN  THE 

/O  ROCHESTER,  N.  Y.  METROPOLITAN  AREA 

Have  An  ANNUAL  INCOME  Greater  Than 

«10,000 ROCHESTER  Ranks  FIRST  In  New  York  State 

*Authority:  Rochester  Chamber  of  Commerce 

TO  REACH  DEEP  INTO  THE  PROSPERITY  OF  ROCHESTER,  NEW  YORK, 

YOU  CANNOT  CHOOSE  A  MORE  EFFECTIVE  VOICE  THAN  . . . 

^^^W  ^^^H^^^^^         Kepreseiitalives.  Inc. 

CBS  RADIO  IN  ROCHESTER,  N.  Y. 

Where  Quality  Programming  Brings  You  the  BEST  in  Broadcasting 
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WNHC  news  adds  amphibious  transportration 

WNHC  New  Haven  has  equipped 
its  news  department  with  duck  feet. 
The  station  is  using  an  Amphicar, 
an  amphibious  convertible  produced 

by  Mercedes-Benz,  and  capable  of 
traveling  at  80  mph  on  land  and  10 
knots  at  sea.  The  vehicle  is  equipped 
with  a  radio-telephone, 

program  would  follow  on  Jan.  1,  when 
the  new  compensation  system  would  go 
into  effect. 

Fifteen  Dimension  programs  are 
slated  for  addition  to  this  series  of  five- 
minute  information  features  on  week- 

days (7:30,  8:30  and  10:30  a.m., 
Mon.-Fri.),  and  one  at  6:30  p.m.  Sun- 

days. These,  like  all  other  Dimension 
features,  are  reserved  for  network  sale, 

along  with  most  of  the  10-minute  hour- 
ly newscasts,  Lowell  Thomas,  Phil  Riz- 

zuto  Sportscasts,  etc. 
Contract  forms  incorporating  the 

new  plan  will  go  to  affiliates  along  with 

a  detailed  explanation  of  what's  in- 
volved. Network  officials  say  they  do 

not  require  approval  by  any  specific 
number  of  affiliates,  but  that  without 
support  of  stations  in  most  key  markets 
they  obviously  would  not  put  the  plan 
into  effect.  Since  the  plan  originated 
with  affiliates,  the  consensus  is  that  it 
will  get  general  approval. 

Network  and  affiliates  board  mem- 
bers began  working  on  the  new  system 

several  weeks  ago  in  sessions  headed 
by  Arthur  Hull  Hayes  as  president  of 

Media  reports... 

Travellers  tv  guide  ■  Guest  Television 
Guide,  a  tv  program  listing  designed  for 
room  placement  in  hotels  and  motels  in 

the  New  York  metropolitan  area,  will 
be  offered  to  hotels  this  fall  at  no  charge, 
for  guests  unfamiliar  with  the  New 

York  stations'  programming.  CBS  Radio and  E.  K.  Hartenbower  of  KCMO 

Kansas  City  as  head  of  the  affiliates 
board.  The  current  version  of  the  plan 
was  given  final  approval  by  the  board 

members  last  week. 

Stations  named  in  award  ■  KFLG 
Walsenburg,  Colo.;  WEJL  Scranton,  Pa., 
WLOF-TV  Orlando,  Fla.,  and  WBZ-TV 
Boston,  have  been  named  in  Radio  Free 

Europe  Fund's  1962  Broadcasters'  Par- ticipation Awards  Program.  Awards 

were  for  supporting  RFE's  1962  cam- 

paign. Changing  hands 

ANNOUNCED  ■  The  following  sales  of 
station  interests  were  reported  last  week 
subject  to  FCC  approval: 

■  KDEF-AM-FM  Albuquerque,  N.  M.: 
Sold  by  Frank  Quinn  and  associates  to 
Thomas  J.  Swafford,  and  associates  for 
$175,000.  Mr.  Swafford,  who  has  been 
in  radio  for  25  years  (he  was  a  CBS 
vice  president,  general  manager  of 
WCAU  Philadelphia  and  sales  manager 

of  the  network's  WCBS  New  York  dur- 
ing the  last  10  years),  owns  51%  of 

the  purchasing  company.  White  Oaks 
Broadcasting  Co.  With  Mr.  Swafford 
are  Dr.  Joel  Friedman,  a  Brooklyn 
dentist,  19%,  and  Midland  Capital 
Corp.,  Buffalo,  N.  Y.,  small  business 
investment  firm,  30%.  KDEF  is  a 
fulltime  station  on  1150  kc  with  1  kw 

day  and  500  w  night.  KDEF-FM  op- 
erates on  94.1  mc  with  1.65  kw.  Broker 

was  Patt  McDonald. 

APPROVED  ■  The  following  transfers 
of  station  interests  were  among  those 
approved  by  the  FCC  last  week  {for 
other  commission  activities  see  For 
The  Record,  page  83). 

■  WTAE  (TV)  Pittsburgh,  Pa.:  50% 
interest  sold  by  Earl  F.  Reed  and  Ir- 

win D.  Wolf  Jr.,  voting  trustees,  ta 
Hearst  Corp.,  present  50%  owner,  for 
$10.6  million.  Hearst  owns  also  WBAL- 

Outstanding  Exclusive 

Broadcast  Properties 

This  full  time  station  has  a  long  record 

of  profitable  operation.  29%  down  will 

get  you  into  this  single  station  manu- 
facturing center. 

Low  downpayment  with  liberal  terms. 
This  daytime  operation  is  ideal  for  an 

owner-manager.  Fine  growth  market 
and  living  area. 

Opportunity  to  acquire  a  first  mortgage 

loan,  paying  8%  interest,  with  a  bonus 

of  25%  ownership  in  a  profitable  West- 
ern radio  station. 

MID-WEST 

$175,000 

WASHINGTON  STATE 

$75,000 

INVESTMENT  OPPORTUNITY 

$75,000 

&  Company^  Inc, 

RADIO  •  TV  •  NEWSPAPER  BROKERS 

NEGOTIATIONS  •  FINANCING  •  APPRAISALS 

WASHINGTON.D.C.  CHICAGO 
James  W.  Blackburn 
jack  V.  Harvey 
loseph  M.  SItrick 
Gerald  t.  Hurley 
RCA  Building 
FEderal  3-9270 

H.  W.  Casslll 
William  B.  Ryan 
Hub  jackson 
333  N.  Michigan  Ave. 
Chicago,  Illinois 
Financial  6-6460 

ATLANTA  BEVERLY  HILLS 
Clifford  B.  Marshall  C.  Bennett  Larson 
Stanley  Whitaker      Colin  M.  Selph 
John  G.  Williams 1102  Healey  BIdg. 
lAckson  5-1576 

Bank  of  America  BIdg. 
9465  Wilshire  Blvd. 
Beverly  Hills,  Calif. 
CRestview  4-8151 
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AM-FM-TV  Baltimore.  WISN-AM- 
FM-TV  Milwaukee  and  50%  of 
WRYT-AM-FM  Pittsburgh. 
■  KTVT  (TV)  Fort  Worth,  Tex.:  Sold 
by  Nafi  Telecasting  Inc.  to  WKY  Tele- 

vision System  Inc.,  for  5800,000  and 
agreement  not  to  compete.  WKY  Tele- 

vision owns  WTCY-AM-TV  Oklahoma 
City,  and  WTVT  (TV)  Tampa.  Fla.. 
and  is  owned  by  the  Oklahoma  City 
Oklahoman  and  Times  and  the  Farmer- 
Stockman.  Nafi  continues  ownership  of 
KCOP  (TV)  Los  Angeles,  KPTV  (TV) 
Portland  (Ore.),  and  KFYZ  Houston, 
Tex. 

■  WRIO  Rio  Piedras,  P.  R.:  Sold  by 
Isidro  Quinones  Vidal  and  Soilina  S.  de 
Quinones  to  William  M.  and  Hope  W. 
Carpenter  for  $237,500.  Mr.  Carpenter 
is  former  executive  vice  president  of 
WAPA-TV  San  Juan. 

Reeves  sales,  profits 
advance  in  first  lialf 

Revenues  and  profits  in  the  broad- 
casting division  of  Reeves  Broadcast- 

ing &  Development  Corp.  advanced 
substantially  during  the  first  half  of 
1962  compared  to  the  similar  period 
in  1961,  Hazard  E.  Reeves,  president, 
reported  last  week. 

Consolidated  gross  revenues  for  the 
first  six  months  of  1962  totaled  $2,271,- 
000  and  net  income  before  taxes  was 
$12,000,  Mr.  Reeves  announced.  Pluses 
in  broadcasting,  Mr.  Reeves  said,  in- 

clude the  FCC's  proposal  to  de- 
intermix  Bakersfield,  Calif.,  where 
Reeves  own  ch.  29  KBAK-TV,  and  a 
network  rate  increase  of  25%  for 

WHTN-TV  Huntington,  W.  Va.,  also 
owned  by  Reeves.  The  third  Reeves 
station  is  WUSN-TV  Charleston,  S.  C. 

ABC  Radio  affiliates 

begin  regional  meets 

More  than  100  representatives  of 

ABC  Radio's  northeastern  affiliate  sta- 
tions are  expected  in  New  York  Aug. 

13  at  the  initial  meeting  of  five  regional 
affiliate  conferences  which  run  through 

Aug.  22.  Fall  programming  plans,  sta- 
tion reports  and  sales  outlook  and 

progress  will  be  discussed. 
Other  meetings:  Chicago  Aug.  15; 

Los  Angeles  Aug.  17:  Dallas  Aug.  20, 
and  Atlanta  Aug.  22. 

It's  now  Midnight  Sun 

All-Alaska  Broadcasters  Inc..  the 

owner  of  a  group  of  radio  and  tv  sta- 
tions in  Alaska,  has  changed  its  name 

to  Midnight  Sun  Broadcasters  Inc.,  the 

company's  name  when  it  was  purchased 

from  the  Lathrop  Co.  in  1960. 
Stockholders  have  re-elected  Alvin  O. 

Bramstedt.  president  and  general  man- 
ager; Charles  M.  Gray,  vice  president 

and  technical  director;  James  C.  Fletch- 
er Jr.,  vice  president  and  national  sales 

manager  (New  York);  Delmer  Day, 
vice  president  and  western  sales  man- 

ager (Seattle):  R.  D.  Jensen,  secretary- 
treasurer  (manager,  KTKN  Ketchi- 

kan) Donald  G.  Andon,  director  (man- 
ager, KFAR-AM-TV  Fairbanks),  and 

Merriman  Holtz  Jr.,  director.  The 

companv  also  owns  KENI-AM-TV 
Anchorage  and  30%  of  KINY-AM-TV 
Juneau. 

Taft  revenues,  income 

up  for  fiscal  quarter 

Revenues  and  income  were  up  in 
the  first  fiscal  quarter  ended  June  30. 
Taft  Broadcasting  Co.  reported  last 
week.  Net  revenues  for  the  period  were 
$3,057,975  compared  to  $2,606,162  in 
same  1961  period.  Net  income  after 
taxes  was  $578,541  (37  cents  per 
share)  for  the  1962  quarter  campared 
with  $460,683  (29  cents  per  share)  for 
the  1961  quarter. 

A  quarterly  dividend  of  10  cents  per 
share,  payable  Sept.  14  to  stockholders 
of  record  Aug.  15,  was  voted  by  the 
board  of  directors  last  week.  Taft 
Broadcasting    owns  WKRC-AM-FM- 

TV  Cincinnati,  WBRC-AM-FM-TV 
Birmingham,  WTVN-AM-FM-TV  Co- 

lumbus (Ohio),  and  WKYT  (TV)  Lex- 
ington, Ky.  Taft  also  owns  two  bowling 

centers  in  Cincinnati. 

Time  Inc.  sales  up 

$11.7  million  for  half 

Time  Inc."s,  revenues  for  the  first  half 
of  1962  rose  $11,705,000  to  a  record 
$158,595,000,  and  net  income  totaled 
$5,108,000,  or  $2.39  per  share,  accord- 

ing to  a  stockholders  report  on  July  30. 
Net  income  for  the  first  half  of  1961 
was  $5,232,000,  or  $2.66  per  share,  but 
this  did  not  include  losses  from  Silver 
Burdett  Co.  (textbook  publishing), 
which  was  acquired  in  April  1962. 

The  report  noted  that  Time  Inc.'s 
broadcasting  division  and  other  divi- 

sions, operated  at  higher  levels  in  the 
first  six  months  than  in  the  like  period 

a  year  ago.  But  the  company  doesn't break  down  figures  for  each  division. 

The  report  noted  that  KOGO-AM- 
FM-TV  San  Diego  became  part  of  the 
Time  Inc.  Broadcasting  Division  on 

May  1 ,  and  May  and  June  operating  re- 
sults were  included  in  the  income  state- 

ment. Other  Time-Life  stations  are: 
KLZ-AM-TV  Denver,  WTCN-AM-TV 
Minneapolis,  WFBM-AM-TV  Indianap- 

olis, and  W0OD-AM-T\^  Grand  Rapids, 
Mich. 

WESTERN  VHF  TV  STATION! 

Located  in  a  solid-economv.  fast-growth  market  in  the 
West,  this  major  network  affiliated  VHF  television  station 

has  assets  of  approximately  S900.000.00  including  its 
own  land  and  building.  W  iU  show  good  cash  flow  this 

year  on  gross  sales  of  Sl;000.000.00-plus.  Capable  of 
doing  much  better  under  more  aggressive  ownership. 
Priced  at  S2..500.000.00  on  basis  of  29 down  and 

reasonable  terms  to  responsible  buyer.  Another  H&L 
Exclusive. 

John  F. 

NEGOTIATIONS  •  APPRAISALS 
WASHINGTON,  D.  C. 

Har(^esty,  President 

FINANCING  OF  CHOICE  PROPERTIES 

Ray  V.  Hamilton 1737  DeSales  St.,N.W. 
Executive  3-3456 

ifren  J.  Boorom 
ewYork 

CHICAGO 
Richard  A.  Shaheen 
John  D.  Stebbins 
Tribune  Tower 
DEIaware  7-2754 

DALUS 

Dewitt  Landis 
1511  Bryan  St. 
Riverside  8-1175 
)oe  A.  Oswald 
New  Orieans 

SAN  FRANCISCO 
John  F.  Hardesty 
Don  Searle 111  Sutter  St. 
EXbfook  2-5671 
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The  Greeks  had  a  word  for  it .  .  .  several  words, 

in  fact.  Yes,  self-discipline  is  the  core  of  a  civilized 

society.  Stated  simply,  it  means  doing  what  you 

should  do,  not  just  what  you  want  to  do. 

TTOTE 

ZTHN 

KYPIAKHN 

"NEVER  ON  SUNDAY" 

Like  people,  organizations  need  self-discipline. 

Individual  standards  differ.  Cooperatively-set 

standards  are  "convenient  and  necessary"  to 

insure  acceptable  performance  and  to  preserve 

the  integrity  of  the  whole,  in  broadcasting  this  is 

achieved  by  The  Radio  and  Television  Codes. 

Finding  fault  with  the  Codes  is  a  popular  pas- 

time. Like  cooperative  or  democratic  government, 

cooperative  self-regulation  is  sometimes  halting, 

circuitous  and  leveling.  But  this  is  the  price  of 

living  together  in  a  complex  interrelated  industry. 

"Life  in  society,"  observed  Will  Durant,  "requires 

the  concession  of  some  part  of  the  individual's 

sovereignty  to  the  common  order." 

Yes,  the  Greeks  had  a  word  for  it:  "TTOTE  STHN 

KYPIAKHN."  Freely  translated  it  means  "Never 

on  Sunday,"  which  after  all  is  one  kind  of  self- 

regulation.  Corinthian  goes  further.  It  observes 

The  Radio  and  Television  Codes  on  Sundays, 

Mondays  and  all  ways. 

52 
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f  # 
KHOU-TV 
Houston 

KOTV 
Tulsa 

KXTV 
Sacramento 

WANE-TV 
Fort  Wayne 

WISH-TV 
Indianapolis 

WANE-AM 
Fort  Wayne 

WISH-AM  &FM 
Indianapolis 

Represented  by  H-R 

GOVERNMENT 

FM  ALLOCATIONS  FILINGS  DUE  AUG.  31 

FCC  hopes  to  make  table  final  for  fm  assignments  by  fall 

STATIONS 

Comments  on  the  FCC's  proposed 
rulemaking  to  establish  a  table  of  allo- 

cations for  the  80  commercial  fm  chan- 
nels (chs.  221-300;  92-108  mc)  are 

due  Aug.  3 1  and  the  commission  hopes 
to  finalize  the  table  this  fall. 

The  table  of  assignments,  similar  to 
that  in  force  for  tv,  is  the  final  phase 
in  the  new  fm  rules  adopted  10  days 
ago  (Broadcasting,  July  30).  Reply 
comments  are  due  Sept.  17  and  finali- 
zation  of  the  fm  allocations  will  receive 

top  priority  at  the  commission. 
However,  extension  of  the  deadline 

for  comments  would  delay  the  finaliza- 
tion  date  of  the  fm  channel  assign- 

ments by  cities  beyond  the  fall  target. 
In  inviting  comments,  the  FCC  said 

it  will  use  the  following  priorities  in 
assigning  fm  channels:  (1)  accommoda- 

tion of  existing  stations  on  their  chan- 
nels, although  "if  over-all  efficiency 

warrants,  shifts  in  channels  will  be  de- 
cided upon;"  (2)  a  first  fm  service  to 

as  much  of  the  U.  S.  as  possible — 
particularly  that  portion  without  a  local 
nighttime  service;  (3)  at  least  one  fm 
station  in  each  community;  (4)  a 
choice  of  at  least  two  fm  services 
wherever  possible;  (5)  substitutes  for 
am  stations  which  are  marginal  from 
a  technical  standpoint. 

Unassigned  channels  under  these  pri- 
orities will  be  allocated  to  cities  on  the 

basis  of  size,  location  in  relation  to 
other  communities  and  the  number  of 
outside  services.  The  new  fm  rules,  ef- 

fective this  Wednesday  (Aug.  8),  es- 
tablish three  classes  of  commercial  sta- 

tions (instead  of  the  present  two)  with 
the  following  powers  and,  maximum  an- 

tenna heights,  co-channel  separations: 
Class  A — 3  kw  maximum,  100  w 

minimum;  antenna  300  feet;  65  miles 

separation.  Class  B — 50  kw,  5  kw;  500 
feet;  150  miles.  Class  C— 100  kw,  10 
kw;  2,000  feet;  180  miles. 

Three  fm  zones  also  were  established 

by  the  new  rules,  instead  of  the  present 
two.  The  new  Zone  I  is  identical  to  tv 
Zone  I  (all  area  east  of  the  Mississippi 
River);  Zone  I A  includes  that  part  of 
California  from  San  Francisco  south 
and  Zone  II  includes  the  rest  of  the 
country. 

No  Grandfather  Clause  ■  Existing 
stations  with  facilities  greater  than  the 
new  maximum  for  Class  B  stations  in 
Zone  I  and  I-A  and  Class  C  stations 
in  Zone  II  may  have  to  reduce  power 
and/or  antenna  height  when  the  table 
of  allocations  is  adopted.  The  FCC 
asked  that  comments  on  this  subject 
discuss  whether  mandatory  cutbacks 

should  apply  to  all  stations  with  great- 

er facilities  than  the  new  maximum! 
permits  or  only  in  certain  zones. 

The  FCC  said  it  has  decided  an  fm 
allocations  table  would  best  serve  the 

public  interest  because  (1)  a  pre-en- 
gineered  table  is  the  best  way  to  in- 

sure efficiency  of  channel  use;  (2)  it 

is  the  best  way  of  providing  for  future- 
fm  needs  in  areas  where  economic  sup- 

port for  fm  presently  is  lacking  and 
(3)  a  table  is  the  better  way  of  assuring, 

a  fair  and  equitable  distribution  among^ 
the  states  than  is  a  "first  come  first 

served  concept." When  the  FCC  first  released  the  fm. 
rulemaking  for  comments  a  year  ago, 
the  agency  asked  for  discussion  of  the 
duplication  of  am-fm  programming.  No- 
ruling  was  made  on  the  questions  of 
whether  duplication  is  in  the  public  in- 

terest and  whether  it  constitutes  a  waste- 
of  frequency  space. 

"We  have  this  question  under  con- 
sideration and  a  notice  of  proposed 

rulemaking  on  this  subject  may  be 

issued  shortly,"  the  FCC  said. 
Chairman  Newton  N.  Minow  and 

Commissioner  Frederick  W.  Ford 

agreed  to  adoption  of  the  new  fm  rules 
but  objected  to  their  release  before  the 
table  of  allocations  is  ready.  Commis- 

sioner Ford  said  he  would  have  with- 
held the  new  rules  and  notice  of  rule- 

making until  a  proposed  table  could  be 
released  simultaneously. 

House  committee  hears 

embassies  radio  bill 

The  House  Commerce  Committee 

heard  testimony  last  week  on  legisla- 
tion which  would  permit  foreign  em- 

bassies to  set  up  radio  transmitters  in 
Washington,  D.  C,  in  exchange  for  re- 

ciprocal U.  S.  privileges  abroad. 
Undersecretary  of  State  George  W. 

Ball,  FCC  Commissioner  T.  A.  M. 
Craven  and  Department  of  Defense 
representative  M.  E.  Curtis  testified. 
Commissioner  Craven  said  the  bill 

(HR  11732)  is  appropriate  if  deemed 
necessary.  The  committee  went  off  the 
record  during  a  portion  of  Secretary 

Ball's  testimony  concerning  operations 
in  U.  S.  embassies  overseas.  Chairman 

Oren  Harris  (D-Ark.)  said  the  com- 
mittee would  consider  the  bill  during 

executive  sessions  scheduled  to  begin 

Aug.  14. 
The  Senate  Foreign  Relations  Com- 

mittee has  reported  favorably  on  simi- 
lar legislation  (S  3252),  and  referred 

it  to  the  Senate  Commerce  Committee 
to  consider  its  technical  aspects. 
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Candidate  suggests  Whji 

Richard  S.  Aldrich,  who  is  run- 
ning for  the  House  next  November 

from  the  19th  Congressional  District 
in  New  York  (Manhattan),  asked 
President  Kennedy  last  Friday  (Aug. 
3)  to  consider  the  creation  of  a 
broadcast  secretary  as  a  new  White 
House  post.  Mr.  Aldrich  proposed 
that  the  new  secretary  receive  equal 
status  with  that  of  Press  Secretary. 

Mr.  Aldrich  pointed  up  the  ad- 
vent of  Telstar,  asserting  it  "has 

vastly  complicated  and  improved 
communications  opportunities  in  the 

1960s'"  and  "will  in  all  probability 
complicate  electronic  journalism  still 

further." Mr.  Aldrich  wrote  the  President 
that  he  thinks  the  new  secretary 
could  have  the  responsibility  of 
keeping  Mr.  Kennedy  informed  on 

radio-tv  developments  "around  the 
world"  as  well  as  acting  as  "spe- 

House  radio-tv  post 
cialist  to  advise  how  best  to  use 

electronic  media." 
The  Republican  candidate  sug- 

gested also  that  presidential  news 
conferences  might  receive  better  rat- 

ings "if  approached  from  a  crea- 
tive, broadcasting  production  view- 

point," noting  that  it  is  essential  that 
these  conferences  be  seen  by  the 
largest  possible  number  of  viewers. 

"The  man  selected  .  .  .  should  be 
a  man  of  vast  broadcasting  experi- 

ence," Mr.  Aldrich  said  in  recom- 
mending that  NAB  President  LeRoy 

Collins  be  asked  to  consult  with 
leading  broadcasters  in  determining 

"who  might  best  do  the  job."  He 
also  complimented  President  Ken- 

nedy for  his  "forward-looking  at- 
titude and  use"  of  the  broadcast 

medium  but  that  he  felt  "immedi- 
ate action  giving  radio-tv  equal 

status  to  the  press  is  imperative." 

Justice  Department  assists  Hartford  pay  tv 

NUDGES  FILM  PRODUCERS,  GETS  THEIR  COOPERATION 

The  Hartford  pay  tv  test  has  re- 
ceived help  from  a  legal  arm  of  the 

federal  government.  The  aid,  a  gentle 
arm  twisting,  was  by  the  Department  of 
Justice,  which  wrote  letters  to  recalci- 

trant movie  producers  indicating  it 
would  like  to  know  what  they  were 
doing,  if  anything,  to  help  out  the  RKO 
General  three-year  test  in  the  New  Eng- 

land city. 

The  Justice  Department's  interest 
was  solicited  by  RKO  General  about 
three  weeks  ago.  RKO  General  told 
the  federal  agency  that  only  two  of 
the  major  Hollywood  producers  (Para- 

mount and  Warner  Bros.)  were  cooper- 
ating in  the  subscription  tv  operation. 

The  other  majors,  RKO  General  stated, 
were  dragging  their  feet  in  giving  RKO 
General  firm  play  dates. 

As  soon  as  Department  of  Justice 
interest  was  shown,  other  major  pro- 

ducing companies  hurried  to  firm  up 
play  dates  for  the  showing  of  their  cur- 

rent films  over  RKO  General's  ch.  18 
WHCT  (TV)  in  Hartford.  These  in- 

clude MGM,  United  Artists,  Columbia 
Pictures  and  20th  Century-Fox. 
FCC  Chairman  Newton  N.  Minow 

joined  with  RKO  General  in  asking  the 
Justice  Department  to  look  into  the 
situation.  He  also  urged  the  matter  be 
expedited,  since,  as  RKO  General 
stated,  it  had  only  sufficient  feature 
film  commitments  to  operate  through 
Oct.  1.  It  was  this  statement  which 
launched  the  rumor  that  RKO  General 
was  ready  to  suspend  the  Hartford 
fee  tv  service. 

The  Phonevision  pay  tv  test  in  Hart- 

ford, in  which  Zenith  Radio  Co..  is 

cooperating,  began  June  29.  RKO  Gen- 
eral sources  say  there  are  now  500 

subscribers,  with  orders  coming  in  at 
the  rate  of  25  per  day. 

Although  the  WHCT  pay  tv  service 
has  been  operating  for  a  month,  there 
have  been  no  rental  fees  charged  (75 
cents  per  week).  There  will  be  none,  it 
was  said  last  week,  until  Oct.  1  when 
a  full-fledged  program  is  expected. 

Examiner  recommends 

grant  of  Houston  am 

A  hearing  examiner  recommended 
that  the  FCC  grant  a  new  am  station 
on  1520  kc,  500  w,  in  Houston  last 
week  despite  Broadcast  Bureau  objec- 

tions that  the  applicant  didn't  make  a 
thorough  study  of  the  programming 
needs  of  the  community. 

The  bureau  based  its  protest  on  its 
claim  that  James  D.  Higson  and  Peter 
Frank,  the  applicants,  had  made  simi- 

lar program  proposals  for  stations  in 
Fresno,  Calif.,  and  Indianapolis.  The 
other  applications  were  dropped  before 
the  hearing.  Hearing  Examiner  Isadore 
A.  Honig  decided  Messrs.  Higson  and 
Frank  had  made  a  careful  study  of 
Houston  and  that  in  view  of  the  eight 

existing  stations  had  established  a  for- 

mat planned  to  meet  the  city's  needs. The  examiner  also  took  into  account 

the  principals'  extensive  experience  in 
radio  programming.  Mr.  Frank  is  pres- 

ident of  a  radio  production  organiza- 
tion bearing  his  name  and  has  produced 

television  programs,  commercials  and 
public  service  programs  for  radio  and 
tv.  Mr.  Higson  was  program  director 
of  KHJ-TV  Los  Angeles  and  owned 
and  managed  KLOG  Kelso,  Wash.,  for 

a  year  (1959-60);  he  has  also  operated 
KNBB  (FM)  Newport  Beach,  Calif. 

The  Higson-Frank  application  was 
the  only  one  remaining  for  the  Houston 
facility  after  SBB  Corp.  withdrew  its 
application  and  was  reimbursed  by 
Higson-Frank  for  expenses  in  March. 

Lou  Poller  indicted 

on  perjury  charges 

Former  broadcaster  Lou  Poller  was 
indicted  last  week  by  a  Washington, 
D.  C,  grand  jury  on  perjury  charges 
in  connection  with  an  expanding  gov- 

ernment investigation  of  loans  made 
from  a  $180  million  Teamsters  Union 

pension  fund. 
Mr.  Poller,  who  still  holds  a  permit 

for  ch.  24  (WCAN-TV  Milwaukee), 
was  charged  on  seven  counts  of  per- 

jury before  the  grand  jury  earlier  this 
year.  He  was  accused  of  testifying 

falsely  that  he  couldn't  remember  a 
1959  meeting  at  the  Miami  (Florida) 
National  Bank,  of  which  he  was  presi- 

dent at  the  time,  which  concerned  use 
of  the  Teamster  pension  funds.  Mr. 
Poller  was  indicted  last  Wednesday 
(Aug.  1)  and  resigned  the  next  day 
as  president  and  director  of  the  bank. 

"If  you  can  be  indicted  for  a  poor 
memory,  it's  just  too  bad,"  he  told newsmen  in  denying  the  charge. 

Mr.  Poller  is  in  the  news  in  broad- 
casting, too.  He  has  a  $4.3  million 

triple-damage  suit  pending  against  CBS- 
TV  which  the  U.  S.  Supreme  Court  has 
ruled  that  a  lower  court  must  hear 
(Broadcasting,  Feb.  26).  He  charges 
that  CBS  conspired  to  eliminate 
WCAN-TV  when  the  network  bought 
the  second  Milwaukee  uhf  station  op- 

erating at  the  time  (in  1955)  and  can- 
ceiled  WCAN-TV's  CBS  affiliation  con- tract. 

In  addition  to  WCAN-TV,  Mr.  Pol- 
ler formerly  owned  WARL  Washing- 
ton and  stations  in  Scranton  and  Ches- 
ter, both  Pennsylvania. 

FCC  proposes  new  uses 

for  upper  frequencies 

Two  proposals  for  new  ways  to  uti- 
lize the  upper  part  of  the  broadcast 

spectrum  have  been  put  forth  bv  the 
FCC. 

The  commission  proposed  to  real- 
locate the  microwave  bands  6425-6575, 

10550-10680  and  11700-12200  mc  so 

that  certain  portions  can  be  used  ex- 
clusively for  common  carrier  mobile 

and  private  mobile  uses. 
In  general,  the  FCC  said,  the  com- 

mon carrier  portion  could  be  used  for 
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any  type  of  mobile  service  rendered  by 
common  carriers,  including  video  pick- 

up for  tv  broadcasters,  closed  loop  tv 
and  maritime  and  some  aeronautical 
services. 

Comments  on  the  proposal  are  due 
Oct.  1. 

In  a  separate  rulemaking,  the  FCC, 
with  Commissioners  Robert  T.  Bartley 
and  T.  A.  M.  Craven  dissenting,  pro- 

posed a  new  class  of  service  to  pro- 
mote etv  by  using  channels  in  the  1990- 

2110  mc  or  2500-2690  mc  band  to 
transmit  educational  and  cultural  ma- 

terials to  schools  and  other  selected 
receiving  locations.  Special  receivers 
at  widely  scattered  points  could  convert 
the  transmissions  for  viewing  on  regu- 

lar tv  sets. 

The  FCC  has  experimented  with  such 
a  system  at  Plainedge,  Long  Island, 
N.  Y.,  and  estimates  it  would  be  con- 

siderably less  costly  than  closed-circuit 
and  microwave  relay  systems  used  for 
the  same  purpose. 

Special  applications  for  such  sys- 
tems would  be  required  and  their  use 

would  be  restricted  to  nonprofit  organi- 
zations engaged  primarily  in  supervising 

instruction. 

Comments  are  due  Sept.  17. 

FCC  would  relax  rules 

for  on-duty  operators 
A  change  in  on-duty  requirements 

for  operators  at  certain  types  of  radio 
stations  has  been  proposed  by  the  FCC. 

Rules  would  be  relaxed  to  permit 
stations  to  use  qualified  operators  hold- 

ing first-class  permits  on  a  part-time 
basis  instead  of  full  time  as  now  re- 

quired. Stations  allowed  this  alternative 
would  be  non-directional  and  am  with 
power  up  to  10  kw  and  fm  stations  (in- 

cluding educational  fm)  with  power 
up  to  25  kw.  Such  operators  would  be 

"on  call"  to  correct  improper  techni- 
cal operations  and  would  be  required 

to  check  and  adjust  the  transmitter  at 
least  four  times  per  week. 

At  the  same  time  the  FCC  proposed 
to  tighten  operator  requirements  for 
routine  operation  of  the  transmitter. 
Presently  a  restricted  radiotelephone 
permit  is  required;  the  change  would 
demand  a  radiotelephone  third-class 
operator  permit.  The  difference  is  that 
the  latter  requires  a  written  exami- 

nation while  the  former  does  not. 
Those  stations  which  are  apt  to  use 

part-time  operators  would  be  required 
to  employ  a  higher  grade  operator  as 
soon  as  the  rule  changes  went  into 
effect.  Stations  now  using  restricted 
radiotelephone  operators  for  routine 
transmitter  maintenance  would  be  given 
an  additional  year  to  comply. 

Comments  on  the  proposal  are  due 
Oct.  3. 

makes  THIS  the  outstanding 
and  ONLY  complete  master 
clock  system  in  broadcast- ing today. 

FAVAG  systems  now  in  operation  by  leading 
broadcasters  in  New  Yorli;  Pittsburgh,  Los 
Angeles;  Roanoke;  Hartford;  Hollywood;  Bal- timore; Ames;  Montreal;  Ottawa;  and  Halifax. 

FAVAG j 

From  the  master  clockmaker  off 

over  100  years— the  standard- 
bearer,  by  which  Swiss  watches 
are  timed  for  acduracy— comes 
a  completely  integrated  sys- tem of  master  clocks  with  the 
widest  selection  of  secondaries. 

Precision-engineered  for: 

ACCURACY 
RELIABILITY 

j  FLEXIBILITY af  Low  Insiallafion  Costs  to  you. 

ACCURATE: 
Guaranteed  within  5  seconds  per 
month.  Sweephand  advances  In  one- 
second  Intervals.  All  secondaries  ad- 

vance simultaneously.  All  studio  clocks 
constantly  on-target. 

RELIABLE: 

Entire  system,  (all  secondaries),  unaf- fected by  sudden  power  outages.  No 
^^^^H  extra  batteries  for  secondaries. 

FLEXIBLE: 
System  can  drive  program  automation 
unit,  assuring  perfect  synchronization with  the  studio  clocks.  Choice  of  38 
styles  for  seconda ries— f rom  traditional 
to  modern,  any  decor. 

LOW-COST  INSTALLATION: 
Simple  —  economical!  No  extra  power 
lines  to  each  clock.  Easy  maintenance. 
Pendulum  is  free  of  typical  clockwork 
mechanisms.  No  clock  specialists  re- 

quired! AND  MOST  IMPORTANT-YOU  CONTROL  YOUR  OWN  SYSTEM! 
Whether  you  are  building  a  new  studio,  planning  It, 
or  simply  disturbed  over  current  maintenance  and 
breakdown  problems— contact  your  Visual  Engineer 
for  a  precision-made  system,  economically  "pack- 

aged" for  your  needs.  Or  write  to  Visual  for  com- plete details  on  the  FAVAG  Master  Clock  System. 

VISUAL  ELECTRONICS 
CORPORATION 

Keeps  You  in  View! 
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Lee  holds  fort  at  FCC  as  others  vacation 

It's  August  vacation  time  again 
and  the  two  upper  floors  of  Washing- 

ton's Post  Office  Department  Build- 
ing are  devoid  of  the  usual  heavy 

traffic  and  volume  of  business. 
Commissioner  Robert  E.  Lee  is 

acting  chairman;  the  other  six  FCC 
members  will  spend  most  of  the 
month  out  of  town.  In  the  penulti- 

mate meeting  of  the  commissioners, 
a  motion  was  passed  authorizing  a 
board  of  one  or  more  commissioners 
to  act  on  routine  matters  and  mo- 

tions and  in  general  to  hold  the 
fort.  Commissioner  Lee  is  also 

scheduled  to  testify  on  certain  mat- 
ters concerning  the  FCC  on  Capitol 

Hill. 
Chairman  Newton  N.  Minow 

planned  a  vacation  with  his  family 
at  an  undisclosed  location.  Com- 

missioner Robert  T.  Bartley  with  his 
family  planned  a  motor  trip  and 
Andover,  Me.,  the  U.  S.  Telstar 
tracking  station,  will  be  the  first 
stop.  He  intends  to  return  to  Wash- 

ington Aug.  20. 
Commissioner  Frederick  W.  Ford, 

since  he  lives  in  nearby  Alexandria, 

Va.,  plans  to  be  "in  and  out  of  the 
office"  during  August.  He  also  plans 
to  take  his  daughter  on  a  tour  of 
colleges. 

Commissioners  T.  A.  M.  Craven 
and  John  S.  Cross  will  spend  their 
vacations  at  the  same  resorts  they 
have  gone  to  in  previous  years.  Com- 

missioner Craven  will  be  at  Laconia, 
N.H.;  Commissioner  Cross  at  the 

Commissioner  Lee 
One-man  FCC  for  August 

River  View  Resort  in  Eureka 
Springs,  Ark.,  which  is  managed  by 
his  wife. 

Arimo,  Idaho,  is  Commissioner 

Rosel  H.  Hyde's  destination.  That's 
his  wife's  home,  near  his  own  home- 

town, Downey,  Idaho.  He  plans  to 

go  to  the  Seattle  World's  Fair  with 
Mrs.  Hyde  and  their  daughter  Mary. 

At  the  fair  the  commissioner  may 
well  encounter  Broadcast  Bureau 
Chief  Kenneth  A.  Cox,  who  leaves 
tonight  (Aug.  6)  for  his  former 
home,  Seattle,  and  who  also  plans 
to  attend  the  fair  with  his  family. 

House  approves  $14.4  million  FCC  budget 

AGENCY  GETS  $262,000  TRIM  AS  BILL  GOES  TO  SENATE 

The  $14.4  million  1963  FCC  appro- 
priation contained  in  the  $11.5  billion 

Independent  Offices  Appropriations  bill 
was  passed  in  the  House  368-12  last 
week,  shaved  but  $262,000  from  the 

commission's  request. 
Other  agencies  fared  not  so  well,  al- 

though most  received  more  money  than 
they  were  given  for  fiscal  1962. 

The  commission's  budget,  trimmed 
slightly,  still  is  $1,830,000  more  than 
the  1962  appropriation.  It  leaves  in- 

tact a  May  request  of  $1,517,000  for 
space  and  electronic  computer  opera- 
tions. 

Commissioners  Frederick  W.  Ford 
and  Robert  E.  Lee  will  testify  Wednes- 

day before  the  Senate  Independent  Of- 
fices Appropriations  Subcommittee. 

The  Federal  Trade  Commission, 

which  keeps  an  eye  on  broadcast  ad- 
vertising, requested  $11.8  million  and 

got  $10.7  million,  still  $375,000  more 
than  in  1962.  The  subcommittee  noted 
FTC  had  70  unfilled  jobs  at  the  time 
of  budget  hearings. 

The  FCC  budget  includes  $1.2  mil- 
lion for  the  installation  of  a  computer 

to  "produce  operating  efficiencies  and 
a  net  financial  saving  of  approximately 

$200,000  a  year  over  a  10-year  period." 
The  House  also  approved  $184,000 
for  the  establishment  of  a  space  com- 

munications working  group  and  $135,- 
000  for  radio  monitoring  equipment  at 
five  Navy  installations,  to  be  shared  by 
the  FCC  and  the  Navy. 

In  a  related  action  Rep.  Charles  S. 
Joelson  (D-N.J.),  who  proposes  that 
the  FCC  charge  broadcasters  fees  for 
license  processing,  urged  support  of  his 
bill,  arguing  income  from  the  fees 
would  help  reduce  the  need  for  large 
FCC  appropriations. 

Says  he  told  Enright 

to  'take  the  Fifth' 
A  former  attorney  for  television  quiz 

impresario  Daniel  Enright  testified  last 
week  that  he  had  advised  Mr.  Enright 
and  other  witnesses  to  plead  the  Fifth 
Amendment  when  appearing  before  the 
House  Legislative  Oversight  subcommit- 

tee probe  of  the  quiz  scandals,  but  that 
Mr.  Enright  thought  that  undesirable 

"public  relations-wise." The  lawyer,  Hyman  Zoloto,  said  he 
believed  clients  should  avail  themselves 
of  the  constitutional  protection  against 
self-incrimination  whenever  possible 
and  left  the  case  when  his  advice  was 
not  followed. 

He  testified  at  the  license  renewal 
hearing  of  WGMA  Hollywood,  Fla., 
owned  by  Mr.  Enright  and  Jack  Barry, 
his  partner  in  quiz  program  ventures. 
(Broadcasting,  July  30). 

Mr.  Zoloto  contradicted  earlier  testi- 

mony by  Henry  Bloomgarden,  a  con- 
testant on  Twenty  One,  that  Mr.  En- 

right had  advised  Mr.  Bloomgarden  to 
leave  the  country  or  alternatively  at- 

tempt to  get  the  quiz  hearing  moved 
from  the  House  to  the  Senate  through 

Mr.  Bloomgarden's  alleged  influence 
with  congressmen.  Mr.  Zoloto  said  he 
was  present  when  Mr.  Bloomgarden 
alleged  that  Mr.  Enright  had  given  him 
such  advice  and  that  the  story  was untrue. 

Another  former  Enright  attorney, 
Thomas  Gilchrist,  testified  that  Mr. 
Bloomgarden  told  him  in  the  presence 
of  Mr.  Enright  that  no  contestant  had 
been  given  questions  or  answers  on  the 
Barry-Enright  quiz  shows.  Mr.  Gilchrist 
said  be  believed  the  denials  of  dis- 

honesty and  had  proposed  presenting 
affadavits  of  contestants  to  this  effect 
to  the  New  York  district  attorney. 

After  taking  testimony  July  3 1 ,  Hear- 
ing Examiner  Elizabeth  Smith  contin- 
ued the  hearing  to  Sept.  18.  No  hear- 
ings are  scheduled  during  the  August 

recess. 

Louisianans  scramble 

for  KLFT  frequency 

An  applicant  for  the  frequency  for- 
merly used  by  KLFT  Golden  Meadow, 

La.,  claimed  last  week  that  the  former 
KLFT  licensee,  Leo  Joseph  Theriot, 
whose  authority  was  revoked  by  the 
FCC  for  misrepresentations  and  re- 

peated technical  violations,  has  inter- 
ests in  a  current  applicant  for  the  fre- 

quency. John  A.  Egle,  mayor  of  Golden 
Meadow,  is  seeking  1600  kc  there,  in 
competition  against  KLFT  Radio  Inc., 
owned  by  Edward  Diaz  and  Clerville 
Kief.  He  asked  the  commission  to  en- 

large hearing  issues  to  determine  wheth- 
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YOU  MAY  NE
VER  HEAR  A 

 BIRD  SAY  300
  WORDS*- 

WKZO  RADIO  MARKET 

COVERAGE  AREA  •  NCS  '61 

BUT...  WKZO  Radio  Can  Speak  for  You 

in  Kalamazoo -Battle  Creek 

and  Greater  Western  Michigan! 

Pick  any  quarter-hour  between  6  a.m.  and  midnight, 
Mon.  thru  Fri. — and  WKZO  Radio  will  be  reaching  more 
people  in  Kalamazoo-Battle  Creek  and  Greater  Western 

Michigan  than  any  other  radio  station!  (Pulse,  Sept.,  '61.) 

More  facts?    NCS  '61  credits  WKZO  Radio  with  more 
circulation  than  any  radio  rival — 40.4%  more  than  all 
other  Kalamazoo  stations  combined. 

Greater  Western  Michigan  is  a  fast-growing  market. 
Kalamazoo  itself  is  expected  to  outgrow  all  other  U.  S. 
cities  in  personal  income  and  retail  sales  between  1960  and 
1965.    (Sales  Management.) 

Ask  your  Avery-Knodel  man  for  all  the  facts! 

^"Sandy  Pauls,"  a  budgerigar,  knew  12  tiursery  rhymes  and  over  300  words. 

WKZO 

CBS  RADIO  FOR  KALAMAZOO-BATTLE  CREEK 
AND  GREATER  WESTERN  MICHIGAN 

Avery-Knodel,  Inc.,  ExelusiYe  National  Representafives 
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FAST,  SMOOTH  ROAD  TO 

Scotch®  brand  video  tape 

combines  visual  elements  instantly 

for  "right-now"  viewing! 

On  "Scotch"  brand  Live-Action  Video  Tape,  you 
can  electronically  mix  free-wheeling  visual  ideas  with 
unequalled  speed !  No  sweating  out  the  lab  wait  for 

costly,  time-consuming  processing!  Video  tape  plays 

back  the  picture  moments  after  the  latest  "take" — 
helps  conserve  precious  production  time. 

The  sky's  the  limit  on  special  effects  you  can  achieve 
with  "Scotch"  Video  Tape.  The  automotive  "teaser" 
commercial  at  right,  for  example,  matted  the  man, 
seat,  steering  wheel  into  a  previously  taped  highway 
scene.  It  dramatized  the  performance  but  kept  secret 

new  car  styling.  With  video  tape  and  today's  versatile 
electronics  equipment,  you  can  combine  different  back- 

grounds and  foregrounds  .  .  .  put  live-action  on  minia- 
ture sets  or  in  front  of  stills  or  movies  .  .  .  combine 

several  images  of  the  same  person.  You  can  introduce 

pixies  and  giants  ...  do  split-screen  comparisons  .  .  . 
create  special-pattern  wipes  .  .  .  combine  photos, 
drawings,  cartoons,  movies,  live-action — you  name 

it!  Video  tape  shows  how  you're  doing  immediately 
when  improvements  are  easy,  corrections  economical ! 

And  that's  not  all!  "Scotch"  Video  Tape  achieves 
"presence"  extraordinary,  makes  recorded  pictures 
look  live.  Editing's  easier  than  ever.  And  "Scotch" 
Video  Tape  records  in  either  black-and-white  or  color, 
with  no  lab  processing.  Ask  your  nearby  video  tape 
production  house  for  details  on  all  the  advantages  of 

tape.  Or  send  for  free  booklet,  "Techniques  of  Editing 
Video  Tape,"  which  includes  several  examples  of  spe- 

cial effects.  Write  Magnetic  Products  Division,  Dept. 

MBX-82,  3M  Company,  St.  Paul  1,  Minn. 

1.  Forthisautomotivecommercial,  high- 
way scenes  were  first  video-taped,  using 

pre-recorded  sound  track  to  cue  zooms, 
other  camera  angles. 

4.  Now  dolly  in  for  a  close-up.  Sound 
track  that  cued  the  highway  scenes 

assured  proper  background  perspec- 
tive for  the  close-up. 

"SCOTCH"  IS  A  REGISTERED  TRADEMARK  OF  MINNESOTA MINING  ft  MANUFACTURING  CO..  ST    PAUL  I.  MINN, 
EXPORT:  99  PARK  AVE..  NEW  YORK    CANADA    LONDON.  ONTARIO. 
©1962.  3M  CO. 



SPECIAL  EFFECTS-NO  LAB  DETOUR! 



-PERSPECTIVE  ON  THE  NEWS- 

The  climate  was  clammy  before  Minow 

FCC  STAFF'S  LETTERS  TO  LICENSEES  IS  COERCION,  THINK  SOME 

Much  has  been  printed  and  said 
in  recent  months  about  the  regulatory 
cHmate  at  the  FCC;  in  fact,  most 

of  that  "said"  by  broadcasters  can- 
not be  printed. 

The  FCC's  "get-tough"  pohcy — which  the  commission  insists  is  not 
that  at  all  but  strict  enforcement  and 
interpretation  of  the  laws  and  rules 
— was  never  more  forcibly  noticeable 

than  in  the  actions  at  the  agency's 
last  two  full  scale  meetings  before 
the  August  recess.  At  those  meetings 
the  commission: 

Refused  to  renew  the  license  of 
WDKD  Kingstree,  S.  C,  and  KRLA 
Los  Angeles;  fined  four  stations; 
started  revocation  proceedings 
against  two  others;  reopened  the 
record  in  two  tv  cases  to  find  out  if 
applicants  lied;  told  50  stations  they 

had  violated  the  FCC's  rules,  and 
ordered  renewal  hearings  on  mis- 

representation charges  (Broadcast- 
ing, July  30,  23). 

All  told  in  the  past  12  months, 
the  commission  has  revoked  four 
stations,  denied  license  renewals  to 
two,  fined  13  and  issued  short-term 
licenses  to  28  others.  Never  in  the 

agency's  28-year  history  has  it  com- 
piled such  a  record  in  12  months; 

in  fact,  fiscal  1962  enforcement  de- 
cisions surpass  such  actions  for  all 

previous  years  combined. 
The  commission  first  received  au- 

thority from  Congress  in  1960  to 
issue  short-term  licenses  and  fines. 
But,  the  FCC  always  has  been  em- 

powered to  revoke  a  station's  license or  to  refuse  to  renew. 

Not  included  in  the  foregoing  ap- 
praisal are  the  scores  of  renewal  and 

revocation  hearings  now  under  way 
or  scheduled  and  industry-wide  in- 

vestigations of  such  questionable  ac- 
tivities as  double  billing,  racing  news, 

local  programming  by  tv  stations 
(limited  to  Chicago)  and  local  news 
presentations  by  radio  stations  (in 
San  Francisco  only). 

Unanimous  Decisions  ■  It  is  signi- 
ficant that  FCC  "death  sentences" 

have  been  given  on  unanimous  de- 
cisions— with  all  commissioners  who 

participated  in  the  KRLA  case  re- 
versing the  chief  hearing  examiners 

recommendation  for  a  short-term  re- 
newal. There  was  not  a  dissenting 

voice  to  the  revocations  of  WIOS 
East  Tawas,  Mich.;  KLFT  Golden 
Meadow,  La.;  WGRC  Green  Cove 
Springs,  Fla.;  KCPA(FM)  Dallas, 
or  the  refusal  to  renew  WDKD. 

In  all  six  cases,  the  commission 
found  the  applicants  made  willful 
misrepresentations  to  the  commis- 

sion— the  major  factor  in  each  in- 
stance. The  commission  will  show 

no  mercy  when  it  is  convinced  a 
licensee  has  lied,  misrepresented  or 
hidden  material  facts  or  shown  a 
lack  of  candor,  it  was  indicated.  This 

was  pointed  up  by  a  commission  of- 
ficial last  week  in  two  cases — KIMN 

Denver  and  WDKD. 
Both  stations  got  mto  trouble 

(KIMN  over  two  years  ago)  be- 
cause of  alleged  smutty  statements 

made  over  the  air  by  disc  jockeys. 
When  the  KIMN  licensee  was 
warned,  he  immediately  took  correc- 

tive measures,  admitted  such  broad- 
casts had  happened  and  pleaded  for 

mercy.  The  license  was  renewed  and 
the  station  was  permitted  to  change 
hands. 

But  on  the  other  hand,  the  FCC 

official  said,  WDKD's  owner  ignored 
repeated  warnings  and  willfully  at- 

tempted to  deceive  the  commission. 
And  in  each  of  the  commission's 
death  penalties,  the  licensee  has  been 
found  not  to  have  the  necessary 
character  qualifications. 

Advance  Warnings  ■  Broadcast- 
ing published  background  articles  on 

the  new  regulatory  climate  at  the 
commission  in  February,  April,  May, 
July  and  December,  all  1961  and  a 
major  piece  last  February  which 
warned  that  there  would  be  "more 
regulation  of  broadcasting  in  1962." 
What  is  responsible  for  the  FCC's 
tough  attitude?  Can  FCC  Chairman 
Newton  N.  Minow  take  the  credit 

— or  blame? 

There  is  no  question  that  the  FCC 
was  piqued — and  deeply  so — by  the 
criticism  it  received  as  a  result  of 
the  1958-59  rigged  tv  quiz  and  pay- 

ola scandals.  In  fact,  a  determina- 
tion "not  to  let  it  happen  again" 

was  a  motivating  factor  in  last 

spring's  warning  to  all  licensees  not 
to  engage  in  double  billing. 

In  July  1960  the  commission  is- 
sued its  programming  policy  state- 
ment which  attempted  to  define  for 

licensees  what  is  expected  of  them 
in  the  area  of  programming.  A  year 
later,  the  agency  made  its  promise- 
against-performance  statement  in 
connection  with  the  license  renewal 

of  KORD  Pasco,  Wash.  Both  state- 
ments have  been  often  quoted  since 

by  the  commission  and  are  relied  on 
heavily  in  renewal  sanctions  against 
stations.  Both  statements  are  con- 

troversial and  leave  much  to  be  de- 
sired as  clear  guidelines  for  licensees, 

according  to  the  legal  fraternity. 
Many — including  some  at  the  FCC 
— feel  the  1960  statement  borders  on censorship. 

The  Complaints  &  Compliance 
Division  of  the  Broadcast  Bureau 
also  was  formed  in  1960,  giving  the 
FCC  its  first  complement  of  field 
investigators  for  matters  other  than 
technical. 

Thus,  the  present  FCC  attitudes 
were  guiding  staff  and  commission 
actions  long  before  most  broad- 

casters ever  heard  of  Newton  Minow. 
But  there  can  be  no  question  that 

chairman's  many  vocal  indictments 
of  broadcasting  have  added  impetus 
and  have  influenced  to  a  degree  the 
actions  of  the  staff. 

The  chairman  would  like  to  go 
much  farther  in  many  regulatory 
areas  than  is  now  commission  policy 

(namely,  making  a  licensee  answer 
for  dropping  a  network  public  af- 

fairs program;  magazine  concept  for 
advertising;  license  fees;  program  re- 

newal forms),  but  he  has  not  to 

date  gained  the  support  of  a  major- 

er  Leo  Theriot  is  a  principal  in  or  owns 
KLFT  Radio;  whether  that  applicant 
submitted  misleading  or  incomplete  in- 

formation to  the  FCC;  whether  Mr. 
Theriot  has  conspired  with  Messrs. 
Diaz  and  Kief  to  derogate  FCC  rules 
and  whether  the  two  last  named  have 

the  character  qualifications  to  be  licen- 
sees. 

Mr.  Egle  said  that  Mr.  Diaz  is  at- 
torney for  Mr.  Theriot  and  associated 

with  him  in  several  business  ventures; 
that  they  have  adjoining  offices  in  the 
Theriot  Building  in  Golden  Meadow. 
He  said  KLFT  Radio  has  an  agreement 
with  Mr.  Theriot  to  lease  the  equip- 

ment and  real  estate  of  the  former  sta- 
tion over  a  10-year  period  at  $3,000  per 

year  and  6%  interest  for  the  equip- 
ment and  $160  monthly  for  lease  of  a 

transmitter  site  and  studio.  The  agree- 
ment is  with  KLFT  Radio  as  a  cor- 

porate entity  and  not  with  Messrs. 
Diaz  and  Kief,  Mr.  Egle  said,  so  that 
Mr.  Theriot  must  look  to  station  op- 

erating revenues  for  payment  and 
would  thereby  have  a  direct  interest 
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ity  of  the  commissioners. 
More  Teeth  ■  Currently  there  are 

several  rulemaking  proposals  which 

would  broaden  the  FCC's  regulator)' 
practices,  such  as  those  on  license 
fees  and  program  renewal  forms. 
Other  proposals  are  in  the  talking 
stage  and  have  not  received  enough 
support  for  public  disclosure. 

Some  500  stations  which  have  ap- 
plied for  license  renewal  have  had 

their  applications  questioned  by  the 
commission.  The  inquiries  are  made 
at  the  staff  level  and  are  not  seen 

by  the  FCC  members  unless  pre- 
sented for  formal  action. 

Some  35-40  such  letters  were  sent 
to  stations  last  month  questioning 
their  proposed  or  past  programming. 
Many  were  follow-up  letters  because 
the  station  had  not  made  what  the 

staff  considered  a  ""proper  response" 
to  earlier  inquiries.  One  station, 
which  had  proposed  3.35%  local  live 

programming  was  told  to  "explain 
how  you  are  providing  for  local 
self-expression  over  your  station  in 
view  of  the  relatively  small  amount 
of  time  allotted  for  local  live  pre- 

sentations." 
A  great  number  of  stations  were 

asked  to  explain  how  they  had  de- 
termined that  the  public  interest  is 

ser\"ed  by  deleting  one  or  more  of 
the  14  program  categories  from 

their  programming.  To  a  station's 
reply  that  it  programmed  discussion 
when  local  or  national  issues  war- 

ranted, the  FCC  said:  '"This  is  not 
a  satisfactory  response.  .  .  .  You  are 

requested  to  revise  your  response." 
One  station  (in  Texas)  was  told, 

in  a  letter  dated  July  27,  that  unless 
it  filed  an  application  for  renewal 
prior  to  3  a.m.,  Aug.  1,  1962,  i.s 
license  would  expire  .  .  .  and  c.M 
letters  be  deleted.  Many  letters  chal- 

lenged a  station's  performance- 
against-promise.  One  was  asked  to 
explain  why  92.5%  of  its  time  was 
commercial  when  it  had  promised 
to  program  26.7%  sustaining. 

Another  Texas  station  proposed 
three  years  ago  to  program  educa- 

tion and  talk.  In  its  current  applica- 
tion, both  categories  were  deleted, 

which  brought  this  staff  inquin.':  Ex- 
plain why  ""you  no  longer  believe 

that  it  is  in  the  public  interest  to 
broadcast  educational  or  talk  pro- 

Such  a  question  amounts  to  coer- 
cion and  borders  on  censorship,  a 

Washington  lawyer  charged.  ""Now who  in  the  hell  is  going  to  tell  the 
FCC  that  he  has  determined  it  is 

NOT  in  the  public  interest  to  pro- 

gram education?"  he  asked. Universal  Problem  ■  Acquiring 
regular  educational  programming 
has  proved  a  problem  for  many  sta- 

tions. The  FCC's  qualification  for 
such  a  program  is  that  it  be  prepared 

by  or  in  conjunction  with  an  edu- 
cational institution.  One  station,  in 

a  major  market,  was  chastised  by  the 
FCC  for  not  having  educational  pro- 

gramming and  replied  that  there 
were  two  educational  stations  in  its 
coverage  area  and  that  the  educators 
had  turned  down  time  on  his  sta- 
tion. 

The  FCC  staff  thereupon  asked 
the  station  to  list  all  educational 

organizations  and  individuals  con- 
tacted, the  amount  and  scheduling 

of  time  offered  and  responses  from 
those  contacted. 

It  works  the  other  way,  too.  One 
station  seeking  a  power  increase 
plans  87.8%  religion  and  11.2% 
entertainment.  The  FCC  demanded 
that  it  explain  how  such  specialized 
programming  meets  public  needs. 

One  station  in  a  metropolitan  mar- 
ket proposed  percentages  of  less  than 

1%  for  agriculture,  education  and 
discussion  and  2.18%  local  live  and 
was  asked  to  explain  how  this  meets 
the  needs  of  its  public. 

A  licensee  was  questioned  on  his 
local  live  offerings  and  replied  that 

he  planned  2%  in  this  categon.' 
which  is  all  "we  can  schedule  as  a 
practical  matter.  We  would  like  to 
increase  this  and  will  if  possible  and 

it  is  in  the  public  interest." The  commission  staff  charged 
that  such  a  performance  disclosed  a 
■"substantial  failure  to  perform  in 
accordance  with  your  proposals.  .  .  . 
In  light  of  this,  your  reply  to  the 
questions  raised  with  respect  to  local 
live  programming  does  not  appear 

to  be  adequate." Perhaps  the  most  serious  of  all  the 
FCC  letters  in  July  involved  a  charge 
of  misrepresentation  on  the  part  of 
an  absentee  owner.  The  station  had 
told  the  FCC  that  the  manager  makes 

daily  reports  to  the  licensee  ""con- cemina  general  conditions  at  the 
station. 

The  FCC  has  information  which 
conflicts  with  that  statement,  was 

the  agency's  reply.  The  FCC  charged 
that  the  owners  have  given  the  man- 

ager permission  to  do  what  he  pleases 
""since  the  owners  have  no  idea  what 

occurs  at  the  station"  and  take  no 
interest  in  matters  other  than  finan- 
cial. 

The  Concern  ■  Lawyers  and  li- 
censees feel  such  inquiries  amount 

to  staff  interference  with  broadcast- 
ing and  control  of  programming 

through  ""suggestion."  A  huge  major- 
ity of  the  Licensees  take  the  easy  way 

out  by  amending  their  appUcations 
to  conform  with  what  that  they 

think  the  FCC  thinks  should  be  pro- 

grammed. One  licensee  several  months  ago 
even  went  so  far  as  to  tell  the  staff, 

after  amending  his  application  to  in- 
crease certain  public  service  cate- 
gories, that  if  his  programming  still 

did  not  measure  up  just  to  let  him 
know  and  he  would  amend  it  fur- 
ther. 

That  raises  the  question  as  to 
whether  such  licensees  have  not  ab- 

dicated their  responsibilities  to  pro- 
gram their  stations  to  FCC  staff 

personnel,  others  feel.  "Too  many  of 
us  take  the  path  of  the  least  resist- 

ance instead  of  sticking  up  for  prin- 
ciples," a  licensee  said  in  discussing the  above  case. 

Undoubtedly,  renewal  hearings 
will  be  scheduled  in  the  next  year 
as  a  result  of  questions  raised  in 
letters  similar  to  the  above.  And, 
just  as  surely,  if  the  commission 
determines  that  the  hcensees  in  ques- 

tion have  lied  or  misrepresented  the 
facts,  more  licenses  will  be  lifted. 
Many  hearings  currently  are 

scheduled  with  issues  of  misrepre- 
sentation included.  One  such  case 

has  gone  through  a  hearing  (the  ex- 
aminer recommending  against  re- 

newal of  WMOZ  Mobile,  Ala.),  and 
is  awaiting  FCC  action.  Hearings 
have  been  completed  in  others  and 

are  awaiting  examiners'  recom- mendations. 
Fiscal  1963  will  not  see  a  lessen- 

in2  of  broadcast  regulation. 

in  station  revenues  and  operations  lor 
at  least  10  years. 

Mr.  Egle  said  the  programming  plans 
and  staff  of  KLFT  Radio  are  the  same 
as  those  used  by  Mr.  Theriot. 

Mr.  Egle  stated  that  he  had  been 
urged  to  apply  for  the  KLFT  facilities 
by  Messrs.  Theriot  and  Diaz  as  soon 
as    the    FCC    announced  revocation 

(,Bro.\dcasting,  March  19).  He  said 
Mr.  Diaz  drafted  an  application  form 
\^'hich  stated  the  physical  property 
would  be  sold  by  Mr.  Theriot  for  about 
S25,000  and  that  both  men  urged  him 
to  submit  the  application.  Later.  Mr. 
Egle  claimed,  Mr.  Theriot  said  he 
would  want  a  total  of  S53.000  for  the 

property  but  that  Mr.  Egle  should  sub- 

mit the  appUcation  as  drawn  and  ""we could  \^"ork  out  the  difference  bet«"een 
us."  Mr.  Theriot  said  he  would  accept 
a  note  to  be  paid  out  of  station  profits, 
Mr.  Egle  said. 

In  the  meantime.  Mr.  Egle  charged, 
Messrs.  Diaz  and  Kief  filed  a  compet- 

ing application  for  the  station  without 
waiting  for  Mr.  Ede's  decision. 
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SILENCE  CLOAKS  RATINGS  PROBE 

Nobody  will  talk  about  Magnuson-inspired  Investigation 

The  investigation  of  program  ratings 
by  the  Federal  Trade  Commission,  re- 

ported to  be  in  its  final  throes  (Closed 
Circuit,  July  30),  was  originally  re- 

quested by  Sen.  Warren  G.  Magnuson, 
chairman  of  the  Senate  Commerce  Com- 
mitee. 

"We  sent  the  FTC  a  great  deal  of material  and  asked  them  to  check  into 

the  matter,"  Sen.  Magnuson  said.  The 
material  was  gathered  in  connection 
with  a  1958  hearing  on  ratings  held  by 
Sen.  A.  S.  Mike  Monroney,  a  member 
of  the  committee  (Broadcasting,  June 
30,  1958). 

Last  week  the  FTC  and  several  com- 
panies under  investigation  refused  to 

comment  on  the  progress  of  their  nego- 
tiations. It  is  understood  the  commis- 

sion sent  letters  of  inquiry  to  a  few  of 
the  larger  broadcast  rating  services  ques- 

tioning the  degree  of  accuracy  the  serv- 
ice could  promise  subscribers,  the  effect 

of  cumulative  errors  on  final  figures  and 
other  possible  pitfalls  in  the  method. 
Misuse  of  rating  figures,  unethical  prac- 

tices between  rating  services  and  certain 
stations  and  misleading  claims  by  sta- 

tions using  rating  figures  were  reported- 
ly not  at  issue  in  the  FTC  probe. 
One  possible  outcome  of  the  rating 

company-FTC  negotiations,  according 
to  attorneys,  could  be  a  consent  order 
under  which  the  services  would  agree  to 
make  fuller  disclosures  to  clients  on  the 
methodolgy  by  which  figures  are  arrived 
at  with  emphasis  on  the  margin  for 
error. 

Harris  Plans  Look  ■  The  House 
Commerce  Committee,  headed  by  Rep. 

Sen.  Magnuson 

Oren  Harris  (D-Ark.),  has  also  inves- 
tigated rating  services  and  has  promised 

further  hearings.  It  appears  extremely 
unlikely  that  such  hearings  will  be  held 
during  the  current  session  of  Congress 
however. 

There  has  been  liaison  between  the 
House  committee  and  the  FTC  and 
cases  of  abuses  and  deception  in  the  use 
of  ratings  seem  to  have  been  placed  in 
the  congressional  bailiwick. 

Grounds  under  which  a  government 
agency  such  as  the  FTC  explores  a  busi- 

ness such  as  ratings,  were  indicated  in  a 
statement  by  Sen.  Monroney  at  the  1958 

hearing:  "It  is  not  the  desire  of  the 
committee  to  interfere  unduly  in  the 
conduct  of  an  essentially  private  busi- 

ness. Our  only  concern  is  with  the  pos- 
sible impact  of  ratings  on  the  service 

the  public  receives  and  upon  the  overall 

development  of  the  tv  industry." 
The  FTC  investigation  has  been  pri- 

marily concerned  with  tv  rating  services 
but  has  touched  upon  radio  ratings.  It 
is  understood  that  the  FTC  would  con- 

sider it  deceptive  trade  practice  if  time- 
buyers  and  agencies  are  led  to  invest  in 
one  program  or  station  in  a  particular 
market  if  that  preference  is  based  on  a 
statistical  margin  that  is  inaccurate. 

WMOZ  takes  exception 

to  examiner's  stand 
WMOZ  Mobile,  Ala.,  took  exception 

last  week  to  Hearing  Examiner  Herbert 

Sharfman's  recommendation  against  re- 
newal of  the  station's  license  (Broad- 

casting, June  4). 
The  station  said  the  examiner  rec- 

ognized that  WMOZ  employes  who 
testified  that  owner  Edwin  Estes  sub- 

mitted forged  and  incorrect  logs  to  the 

FCC  were  "hostile  and  disloyal,"  but 
said  the  examiner  didn't  give  enough 
weight  to  the  "conspiracy"  against  Mr. Estes. 

The  Broadcast  Bureau  agreed  with 
the  examiner  but  chided  him  for  criti- 

cizing the  bureau's  witnesses,  holding 
that  witnesses  against  a  broadcaster 
who  has  violated  commission  rules  are 
merely  doing  their  duty  as  citizens. 
Such  witnesses  may  be  hesitant  to  come 
forth  in  the  future  if  are  subjected 
to  official  criticism,  the  bureau  warned. 

NAEB  asks  more  time 

for  application  views 
The  National  Assn.  of  Educational 

Broadcasters  asked  the  FCC  last  week 
to  extend  the  deadline  for  comments  on 

the  agency's  proposed  revision  of  ap- 
plication forms  for  educational  outlets 

until  Oct.  1  and  replies  to  Oct.  16. 
NAEB  said  it  wanted  to  contact  all 

member  colleges  and  universities  and 
is  experiencing  difficulty  because  of  the 
academic  summer  recess. 

Comments  on  the  new  simplified 
forms  for  educators  were  due  Aug.  2. 
National  Educational  Radio  &  Tv  Cen- 

ter supported  the  proposal  except  for 
the  detailed  breakdown  of  cost  of  in- 

stallation the  form  requires. 
WGHB-TV  Boston,  an  etv  station, 

favored  the  proposal  generally  but 

agreed  with  NETRC's  objection  and 
asked  that  the  analysis  of  a  week's  pro- 

gramming required  be  drawn  from  the 
school  term  last  completed  90  days  be- 

fore renewal  instead  of  from  program- 
ming in  the  30  days  immediately  before 

renewal.  WGBH-TV  also  requested 
different  forms  for  stations  requesting 

facility  changes  from  those  for  new  ed- 
ucational stations.  WGBH-TV  claimed 

only  certain  portions  of  the  new-station 
forms  are  applicable  to  existing  stations 
seeking  changes. 

FCC  warns  broadcasters 

to  label  'alien'  programs 
Propaganda  programming,  sponsored 

and  paid  for  by  foreign  governments, 
is  being  broadcast  by  stations  without 
any  announcement  of  the  foreign  spon- 

sorship involved,  the  FCC  said  last 

week  in  warning  licensees  to  take  "such 
action  as  may  be  appropriate." 

The  commission  said  that  the  "alien" broadcasts  include  documentary  films 
and  other  matter  containing  political 
propoganda  or  controversial  statements 
distributed  by  foreign  agents.  Sec.  317 
of  the  Communications  Act  requires 
stations  to  annnounce  the  source  of 
such  programming  and  further  requires 
licensees  to  "exercise  reasonable  dili- 

gence" to  obtain  the  necessary  informa- 
tion to  identify  the  sponsor,  the  com- 

mission said. 

In  addition,  the  FCC  pointed  out. 
Sec.  508  of  the  act  requires  public  dis- 

closures where  payments  are  made  to 
persons  other  than  the  licensee  for  the 

broadcast  of  programs.  "The  foregoing 
is  brought  to  the  attention  of  commis- 

sion licensees  in  order  that  they  maye 
take  such  action  as  may  be  appropri- 

ate to  comply  with  the  requirements  of 

the  act  in  this  regard,"  the  FCC  said. 

WFUN  needs  'proof  to  move: 
The  FCC  has  ordered  WFUN  South 

Miami,  Fla.,  to  prove  that  it  can  "ef- 
fectively serve  South  Miami  as  a  medi- 

um of  local  self  expression  .  .  ."  with its  main  studio  in  Miami  Beach.  The 
commission  last  week  ordered  a  hearing 
on  the  WFUN  application  to  locate  its 
transmitter  across  Biscayne  Bay  from 
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all-transistorized 

New  Sony  Sterecorder  777 

the  first/compiete/portable/all-transistorized/high  fidelity  PROFESSIONAL  RECORDING  &  PLAYBACK  SYSTEM 

The  most  advanced  achievement  in  recorder  engineering  to  date,  the  superb  new 
remote-controlled  professional  Sterecorder  777  series  features  the  exclusive  and  patented 
Sony  Electro  Bi-Lateral  2  &  4  track  playback  Head,  a  revolutionary  innovation  that 
permits  the  playback  of  2  track  and  4  track  stereophonic  or  monophonic  tape  without 
track  width  compromise  —  through  the  same  head ! 

Included  in  an  array  of  outstanding  features  are  individual  erase/record/playback 

heads,  professional  3"  VU  meters,  automatic  shut-off,  automatic  tape  lifters,  an  all- 
solenoid,  feather-touch  operated  mechanism,  electrical  speed  change,  monitoring  of 
either  source  or  tape,  sound  on  sound  facilities,  and  an  all-transistorized  military  plug-in 
type  circuitry  for  simple  maintenance.  The  three  motors  consist  of  one  hysteresis 

synchronous  drive  motor  and  two  hi-torque  spooling  motors. 
Unquestionably  the  finest  professional  value  on  the  market  today,  the  777  is  avail- 

able in  two  models,  the  S-2  (records  2  track  stereo)  and  the  S-4  (records  4  track  stereo) . 

Both  models  can  reproduce  2  and  4  track  tapes.*  And,  the  Sterecorder  777  models  will 
integrate  into  any  existing  component  system.  $595  complete  with  portable  case  and 

mote  control  unit. 

.  hrough  the  exclusive  Sony  Electro  Bi-Lateral  2  and  4  track  playback  head. 

All  Sony  Sterecorders 
are  Multiplex  ready! SUPERSCOPE 

Sony  has  also  developed  a  complete  port- 
able all-transistorized  20  watt  speaker/ 

amplifier  combination,  featuring  separate 
volume,  treble  and  bass  controls,  mounted  in 
a  carrying  case  that  matches  the  Sterecorder 
777.  $175  each. 

Also  available  is  the  MX-777 ,a  six  channel 
all-transistorized  stereo/monophonic  mixer 
that  contains  six  matching  transformers  for 
balanced  microphone  inputs  and  recorder 
outputs,  individual  level  controls  and  channel 
selector  switches,  Cannon  XL  type  receptacles, 
a  switch  to  permit  bridging  of  center  staging 
solo  mike.  $175  complete  with  matching  car- 

rying case. 
The  first/ complete/ portable/all-transistor- 

ized/high fidelity/ prof essional  recording  & 
playback  system:  $1120  complete. 

Sold  only  at  Superscope  franchised  dealers. 
The  better  stores  everywhere. 

For  additional  literature  and  name  of 
nearest  franchised  dealer  write  Superscope, 

Inc.,  Dept.  3,      Sun  Valley,  California. 



DODD  WANTS  TO  HEAR  TV  RESEARCHERS 

Senator  thinks  study  will  back  up  his  beliefs 

Rep.  Dowdy  likes  Robin,  is  cool  to  Will 
Whether  Robin  Hood,  condemned 

a  "larcenist"  by  a  District  of  Colum- 
bia attorney  and  praised  as  a  "fighter 

of  corruption  in  government"  by  a 
Texas  congressman,  may  be  a  fit 
subject  for  television  broadcasts  in 

the  Nation's  Capital  remains  an  open 
question  for  at  least  another  week. 

That's  how  long  Democratic  Rep. 
John  Dowdy  (D-Tex.),  chairman  of 
a  District  subcommittee  considering 
legislation  for  censorship  of  broad- 

casting and  theater  in  Washington, 
D.  C,  will  leave  open  the  record  of 
hearings  conducted  last  month. 

Rep.  Dowdy  is  author  of  a  bill 
(HR  9686)  which  would  ban  the 
broadcast  of  programs  and  the  exhi- 

bition of  movies  and  theatrical  pro- 
ductions which  emphasize  crime,  vio- 

lence or  sex,  or  contain  obscene  lan- 
guage. Almost  a  dozen  witnesses 

have  testified  on  the  bill.  Broadcast- 
ers are  among  opponents. 

Rep.  Dowdy  refused  to  comment 
on  whether  he  thought  the  bill  would 
pass  this  session.  Indications  were 
that  it  needs  reworking  (its  language 
has  been  changed  once  this  year) 

and  will  suffer  the  fate  of  much 

censorship  legislation:  failure. 
Talk  of  Robin  Hood  came  up  in 

the  closing  minutes  of  the  last  hear- 
ing when  Robert  F.  Kneipp,  a  Dis- 

trict assistant  corporation  counsel, 
argued  the  bill  would  be  extremely 
difficult  to  administer  and  that  even 

the  portrayal  of  such  story  characters 

as  Robin  Hood,  'a  larcenist,"  would 
be  prohibited.  Rep.  Dowdy  dis- 

agreed, saying  Robin  Hood  to  him 
was  "a  fighter  of  corruption  in  gov- 

ernment." 
Mr.  Kneipp  though  that  was  just 

the  point;  it's  this  kind  of  subjective 
judgment  which  makes  the  proposal 
unworkable,  he  said. 

When  the  D.  C.  attorney  suggested 

Sophocles'  "Oedipus  Rex"  and 
Shakespeare's  plays  would  be  cen- sorable  under  the  bill.  Rep.  Dowdy 

said  he  was  discussing  "things  us  ig- 
norant folks  don't  know  anything 

about."  Asked  when  he'd  read  Shake- 
speare, the  Texan  answered  in  high 

school  ("when  I  had  to"),  and  that 
he  found  nothing  objectionable  in 

the  playwright's  works. 

Miami.  WFUN  does  not  propose  to 
move  its  transmitter  site  and  is  seek- 

ing a  waiver  to  locate  its  studio  outside 
the  city  limits  of  South  Miami  at  a 
point  other  than  its  transmitter  site. 

Rep.  Anderson  seeks 

to  drop  tv  set  tax 

An  Illinois  Republican  congressman, 

who  blames  the  FCC  for  "the  present 
chaos  in  television  frequency  alloca- 

tions," introduced  a  bill  (HR  12745) 
to  free  all-channel  receivers  from  fed- 

eral excise  taxes  last  week. 

Rep.  John  B.  Anderson,  of  Rockford, 
where  the  FCC  once  proposed  deinter- 
xnixture,  said  he  wants  to  equalize  the 
price  of  present  sets  and  all-channel 
receivers.  He  explained  that  removing 

"the  tax  from  all-band  sets,  while  re- 
taining it  upon  standard  receivers, 

would  accomplish  that  goal. 

The  FCC  made  "fundamental  errors 
...  in  assigning  channels,"  said  Rep. 
Anderson.  "Now  the  FCC  wants  to  be 
Trailed  out  of  its  present  predicament — 
after  threatening  to  disrupt  tv  reception 
T)y  deintermixture  and  switching  around 
uhf  and  vhf  frequencies  in  areas  like 
Rockford,  111. — by  the  all-channel  re- 

ceiver legislation  already  passed  by 

Congress,  but  I  don't  beheve  the  Ameri- 
can public  should  now  be  penalized 

for  the  shortedsightedness  of  a  few 

government  officials,"  he  said. 

The  congressman  indicated  he  doesn't 
think  all-channel  receivers  priced  $20 
or  $30  dollars  above  present  vhf  sets 

should  be  purchased  "just  for  the  sake 
of  bailing  out  the  FCC"  when  con- 

sumers have  no  use  for  the  extra  fea- 
ture. 

KRLA  asks  stay  of  order 

KRLA  Pasadena,  Calif.,  asked  the 
FCC  last  week  to  stay  the  date  the 
agency  has  ordered  KRLA  to  leave  the 
air  (Aug.  23)  because  the  station  is  ap- 

pealing to  the  U.  S.  Court  of  Appeals. 
KRLA  asked  to  be  allowed  to  broad- 

cast until  30  days  after  the  court  acts. 
Leaving  the  air  this  month  would  cause 
irreparable  damage  to  the  station  and  to 
its  employes,  KRLA  stated. 

The  commission  has  refused  to  re- 
consider its  decision  not  to  renew 

KRLA's  license  because  of  deceptive 
contests,  alleged  lack  of  licensee  re- 

sponsibility, misrepresentations  to  the 
FCC  (Broadcasting,  July  23). 

It  is  expected  that  the  FCC  will  grant 
the  stay  but  no  action  had  been  taken 
as  of  late  Friday  (Aug.  3). 

The  Broadcast  Bureau  told  the  com- 
mission last  week  that  it  would  not  op- 

pose the  stay  requested. 

Sen.  Thomas  J.  Dodd  (D-Conn.), 
chairman  of  the  Senate  Judiciary  Com- 

mittee's Juvenile  Delinquency  Subcom- 
mittee, says  he  may  ask  researchers 

who  plan  to  conduct  a  government-and- 
broadcast-sponsored  study  of  television's 
effects  on  children  to  tell  his  subcom- 

mittee the  results. 

The  Department  of  Health,  Educa- 
tion and  Welfare,  NAB,  educators  and 

broadcasting  representatives  plan  such 
a  probe  (Broadcasting,  July  9).  Sena- 

tor Dodd  urged  the  study  last  spring 

at  the  end  of  his  subcommittee's  own 
investigation  (Broadcasting,  May  21), 
on  which  a  report  is  still  to  be  made. 
The  planned  study  was  suggested  by 
NAB  President  LeRoy  Collins  at  the 
Senate  hearings. 

Sen.  Dodd  during  a  recorded  inter- 
view on  the  Mark  Evans  Show  on 

WTTG  (TV)  Washington,  D.  C.  (Sun- 
day at  7:00  p.m.  EDT),  described  the 

forthcoming  research  as  "one  of  the 
most  valuable  things  to  come  out"  of the  investigation. 

Sen.  Dodd  said  he  thinks  the  pro- 
posed study  would  confirm  scientifically 

what  he  already  believes:  that  there  is 
a  relationship  between  violent  crime 
shows,  sadism  and  sex  on  television  and 
juvenile  delinquency. 

The  senator  shrugged  off  a  question 
asking  if  he  feels  a  Senate  investiga- 

tion should  seek  to  determine  whether 
a  similar  effect  might  be  created  by 
newspaper  accounts  of  crime  and  the 
comic  strips.  He  said  he  would  agree 
that  someone  might  make  an  investiga- 
tion. 

Saying  he  had  good  cooperation 
from  network  executives  during  his  in- 

vestigations. Sen.  Dodd  added  that  he 
doesn't  like  to  "rake  the  television 

people  over  the  coals,"  but  thinks  ap- 
pearance of  the  researchers  before  his 

subcommittee  after  their  study  will  be 
worthwhile. 

Noe  stations  renewed 

Unconditional  license  renewals  were 

granted  by  the  FCC  last  week  to  three 
Louisiana  stations  owned  by  former 
Gov.  James  A.  Noe — who  had  been 
fined  $10,000  for  fraudulent  contests 

on  one  of  the  stations.  Mr.  Noe's  sta- tions include  WNOE  New  Orleans  (the 

fined  station)  and  KNOE-AM-TV  Mon- 
roe, La. 

Mr.  Noe  paid  the  fine  without  ap- 
peal, but  the  FCC  held  up  the  renew- 

als and  asked  for  an  explanation  of 
what  steps  had  been  taken  to  insure 
that  the  violations  would  not  be  re- 

peated (Broadcasting,  May  28).  Mr. 
Noe's  answer  satisfied  the  commission 
and  renewals  were  by  unanimous  vote. 
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FREE  HELP  FOR  PLANNING •  Path  Surveys  and  Site  Selection  ̂ nual 
•  Profile  Planning  Charts 

Antenna  System  Calculator 
•  Graph  Worksheets 
•  Protractor 

•  System  Planning  Charts 

•  Map  Symbols  Guide 

PLANNING  STL  or  INTERCITY  RELAY  THIS  YEAR? 

SEND  FOR  RAYTHEON'S  FREE  PLANNING  KIT! 

Raytheon's  Microwave  System  Planning  Kit  helps  you 
engineer  initial  requirements,  carry  out  preliminary 
terrain  and  tower  surveys.  It  also  explains  topographic 
maps,  path  clearances,  profile  plotting,  signal  attenuation, 
FAA  and  FCC  regulations. 

In  designing  this  Planning  Kit  for  TV  Station  Chief 
Engineers,  Raytheon  experts  drew  on  their  extensive 
experience  servicing  over  1000  microwave  installations  in 
every  type  of  terrain  and  climate  throughout  the  world. 

Raytheon  KTR  Microwave,  for  Intercity  Relay  network 

pick-up,  is  available  in  both  1/lOth-watt  and  1-watt 
systems  to  meet  individual  needs.  These  systems  have 
proven  reliability,  operating  unattended  over  extended 
periods  in  all  environments. 

The  world's  largest  manufacturer  of  microwave  tubes  and 
equipment,  Raytheon  also  offers  TV  Stations  complete, 
no-obligation  System  Engineering  Service. 

P.  S.  That  curious  little  character  climbing  the  mountain  in 
the  illustration  is  none  other  than  Ludwig  Von  Microwaffen  — 
Raytheon's  sight  surveyor  par  excellence!  Look  for  him  in  your next  mailing  from  Raji;heon. 

MAIL  TODAY  FOR  FREE  PLANNING  KIT 

Raytheon  Company,  Dept.  GM4-BE,  Norwood.  Massachusetts 
Attention:  H.  Bannon 

Please  send  free  Microwave  System  Planning  Kit. 

□  Planning  a  system.  □  Have  Engineer  call. 
□  Keep  me  on  mailing  list.         □  For  reference  only. 
Name  
Title  

B-86 

Company_ 
Address  

City  and  State. 



Senate  foreign  relations  gets  space  bill 

GLOBAL  ASPECTS  DUE  FOR  STUDY  BY  COMMITTEE 

The  Senate  Foreign  Relations  Com- 
mittee on  Friday  took  up  the  interna- 
tional implications  of  the  administra- 

tion's satellite  communications  bill, 
with  FCC  Chairman  Newton  N.  Minow 
as  the  first  witness.  The  open  hearing,  to 
run  to  Aug.  10,  will  hear  Secretary  of 
State  Dean  Rusk  and  other  officials. 

The  committee  is  under  instructions 
by  the  Senate  to  report  back  this  Fri- 

day, at  which  time  Senate  leaders  hope 
to  bring  the  bill  on  the  floor  for  debate 
and  vote. 

The  satellite  legislation  has  been  kept 
from  the  floor  since  July  26  with  a 
small  band  of  liberal  senators  filibuster- 

ing against  the  legislation.  The  group, 
led  by  Sen.  Wayne  Morse  (D-Ore.), 
maintains  that  the  bill  is  a  giveaway 
and  that  the  prospective  private  satellite 
corporation  will  be  dominated  by 
AT&T.  One  of  its  arguments  is  that 
the  bill  permits  private  interests  to 
deal  with  foreign  governments. 

The  administration-sponsored  meas- 
ure (HR-11040)  proposes  to  establish 

a  satellite  corporation,  half  of  whose 
stock  would  be  offered  to  the  public 
and  the  other  half  to  communications 
common  carriers.  Each  group  would  be 
limited  to  six  directors,  with  the  Presi- 

dent appointing  three  directors  to  repre- 
sent the  government.  The  bill  also  pro- 

vides that  the  corporation  will  be  regu- 
lated by  the  FCC.  It  was  passed  almost 

without  opposition  by  the  House. 
Support  for  the  legislation  came 

from  President  Kennedy  last  Wednes- 
day. At  his  news  conference,  the  Presi- 

dent   said    the    bill    was  "carefully 

drafted  .  .  .  The  responsibilities  of  the 
federal  government  are  very  well  re- 

served, both  in  the  membership  on  the 
board,  the  powers  of  the  Federal  Com- 

munications Commission,  the  powers 
of  the  State  Dept.,  and  the  general 
executive  power  of  the  President,  so  I 
must  say  that  I  think  the  bill  is  the 

best  way  to  do  it." Lack  of  Faith  ■  The  FCC  was  chided 
several  times  during  the  filibuster.  At 
one  point  Sen.  Albert  Gore  (D-Tenn.), 
one  of  the  opposing  group,  declared  he 
had  turned  on  a  5-minute  tv  newscast 
in  Washington  and  that  he  had  been 
"forced"  to  listen  to  seven  commercials 
before  the  news  came  on. 

"I  am  not  sure  that  is  evidence  that 
the  FCC  has  exercised  supervision  over 
the  content  of  programs  in  the  United 

States,"  Sen.  Gore  exclaimed.  "What 
the  FCC  would  do  with  respect  to  in- 

ternational television  I  am  not  sure." 
Meanwhile,  Telstar,  the  communica- 

tions satellite  put  into  orbit  July  10, 
was  used  twice  more  last  week  for  tv 
relaying. 

On  July  30,  the  BBC  and  Britain's 
ITA  Telstarred  programs  to  England. 
BBC,  with  its  premier  announcer,  Rich- 

ard Dimbleby  in  New  York,  toured 
mid-Manhattan.  ITA  broadcast  news 
events  of  the  day  from  New  York, 
with  news  clips  supplied  by  CBS. 

On  July  31,  Europe's  Eurovision broadcast  former  President  Eisenhower 
in  Stockholm  with  the  Swedish  Prime 
Minister  to  the  United  States.  Both 
NBC  and  ABC  broke  into  their  regular 
programs  at  3  p.m.  to  carry  the  former 
president  for  the  eight  minutes  of  the 
overseas  telecast.  A  Trendex  27-city 

survey  showed  that  NBC's  presenta- tion of  President  Eisenhower  had  a 
6.7  rating  and  ABC  had  a  2.3  rating. 
CBS  carrying  a  regular  program.  The 
Millionaire  had  a  6.3  rating,  the  service 
reported. 

To  France  ■  Today,  Aug.  6,  France's RTF  is  scheduled  to  use  Telstar  to 
telecast  a  U.  S.  news  program  to  its 
viewers  at  home.  The  RFT  program 
will  be  assisted  by  CBS. 

Last  Thursday,  a  group  of  16  FCC 
staff  officials,  plus  FCC  Commissioner 
Robert  T.  Bartley,  visited  Andover, 

Maine,  the  site  of  AT&T's  ground 
space  installation  (Broadcasting,  July 30). 

Coloradans  ask  hearing 

Colorado  Broadcasters  Assn.  handed 
a  resolution  to  the  FCC  last  week  that 
the  group  passed  June  23  at  its  annual 
convention  in  Boulder,  protesting  the 

FCC's  freeze  on  am  applications 
(Broadcasting,  May  14). 
The  association  asked  the  FCC  to 

reconsider  the  freeze  and  set  a  hearing 
for  expressions  of  all  views. 

CBA  said  it  recognizes  "the  need  for 
adequate  re-evaluation  of  engineering 
standards"  for  am  stations  and  believes 
the  best  way  to  arrive  at  a  solution  is 
through  joint  conferences  with  broad- 
casters. 

New  heads  appointed 

for  FCC  divisions 

Three  acting  chiefs  of  FCC  units 
were  appointed  by  that  agency  last 
week  to  fill  vacancies  created  by  forma- 

tion of  the  commission's  new  Review 
Board.  A  new  head  of  the  FCC's  Edu- cation Branch  also  was  named. 

John  J.  O'Malley  Jr.  was  appointed 
acting  assistant  general  counsel  in 
charge  of  the  Regulatory  Division,  to 
take  over  the  duties  of  Dee  Pincock, 
who  is  now  on  the  Review  Board.  Mr. 

O'Malley  has  been  with  the  FCC  gen- 
eral counsel's  office  since  1955  when  he 

graduated  from  Georgetown  U.  Law 

School.  He  earned  bachelor's  and 
master's  degrees  at  Boston  College  in 
1951  and  1952  respectively.  Mr. 

O'Malley,  a  native  of  Redding,  Mass., 
is  married  and  has  five  children. 

Replacing  Donald  Berkemeyer,  chief 
of  the  Office  of  Opinions  &  Review,  is 
David  Warren,  who  has  been  with  the 
FCC  1 1  years.  Mr.  Warren  graduated 
from  Boston  U.  Law  School  and  was 

in  private  practice  in  Maine  before 
joining  the  FCC  Broadcast  Bureau  in 
May  1951.  He  is  married  and  has  two 
sons. 

Sylvia  D.  Kessler  has  been  appointed 

acting  chief  of  the  Renewal  &  Trans- 
fer Division  of  the  Broadcast  Bureau, 

formerly  headed  by  Joseph  Nelson. 
Miss  Kessler  first  joined  the  FCC  in 
1942;  she  left  the  post  of  chief  of  the 
Office  of  Opinions  &  Reviews  in  1953 
to  enter  private  communications  law 
practice  in  Washington,  returning  in 
1961.  She  graduated  from  Southeast- 

ern U.,  Washington,  in  1936. 
The  above  appointments  became  ef- fective Aug.  1. 
Dr.  Lawrence  T.  Frymire,  manager 

of  WKAR-AM-FM,  East  Lansing,  the 

U.  of  Michigan's  educational  stations, has  been  named  chief  of  the  education 

branch  of  the  FCC's  Research  &  Edu- 
cation Division.  He  has  been  granted 

leave  by  the  university  from  Oct.  1, 
1962  to  Aug.  31,  1963.  He  will  replace 
Dr.  Keith  Engar,  who  is  returning  to 
the  U.  of  Utah. 

Dr.  Frymire  is  chairman  of  the 

radio  planning  committee  of  the  Na- 
tional Assn.  of  Educational  Broad- 
casters and  a  member  of  the  NAEB 

Detroit  hooks  on 

The  airborne  experimental  ed- 
ucational tv  programs  sponsored 

by  Purdue  U.  soon  will  be  trans- 
mitted to  Detroit  via  ground  sta- 

tions under  FCC  authority  grant- 
ed last  week.  The  commission 

authorized  Purdue  to  build  two 
uhf  translator  stations  on  chs.  79 
and  83  to  duplicate  the  educa- 

tional programming  of  stations 
KS2XGA  and  KS2XGD. 

At  the  present  time,  the  signals 
which  emanate  from  an  airplane 
circling  over  Indiana  cannot  be 
adequately  received  in  Detroit. 
'The  translator  stations  will 
serve  an  estimated  population  of 
two  million  persons  and  will  en- 

able Detroit  viewers  ...  to  re- 
ceive clear  and  satisfactory  pic- 
tures of  the  airborne  transmis- 

sions," the  FCC  said. 
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so  AUDIO  AND  VIDEO  WERE  MARRIED-blissfully 

united  in  a  60-'second  television  commercial  advertising 

the  BankAmericard.  Secret  of  this  happy  mating  is  a 

music  score  pre-planned  to  accommodate  the  exact 

selling  message^  and  pre-recorded  for  frame-by-frame 

synchronization  on  Eastman  film,  with  prints  on  Eastman 

print-stock,  Tv/o  steps— negative  and  positive,  both 

Eastman,  both  of  vital  importance  to  sponsor,  network, 

local  station  and  viev/er.  Moral:  Plan  carefully  and  .  .  . 

go  Eastman — all  the  way! 

For  further  information,  get  in  touch  with 
Motion  Picture  Film  Department 

EASTMAN  KODAK  COMPANY,  Rochester  4,  N.  Y. 

East  Coast  Division,  342  Madison  Avenue,  New  York  1  7,  N.  Y. 
Midwest  Division,  130  East  Randolph  Dr.,  Chicago  14,  III. 

West  Coast  Division,  6706  Santa  Monica  Blvd.,  Hollywood  38,  Calif. 

For  the  purchase  of  film,  W.  J.  German,  InC.  Agents  for  the  sale  and 
distribution  of  Eastman  Professional  Films  for  motion  pictures  and  television. 

Fort  Lee,  N.  J.,  Chicago,  III.,  Hollywood,  Calif. 

ADVERTISER:  Bank  of  America 

AGENCY:  Johnson  &  Lewis,  Inc. PRODUCER:  FilmFair 



$1,869,000  granted  by  Congress  for  Samoan  etv  system 

Congress  last  week  granted  the 
Department  of  the  Interior  $1,869,- 
000  to  establish  a  three-channel  vhf 
educational  television  station  in 
American  Samoa  to  elevate  the 
quality  of  teaching  on  the  tiny  U.S. 
island  possession. 

The  appropriation  awaiting  Presi- 
dent Kennedy's  signature  would  pro- 
vide funds  for  three  100-kw  vhf 

transmitters,  35  engineers  and  tech- 
nicians, 28  television  supervisors  (to 

work  in  classrooms  during  tv  pro- 
grams) and  12  teachers  experienced 

in  television  instruction. 
The  problem  which  required  etv 

in  American  Samoa  (1960  pop.  20,- 

051  who  survive  on  subsistence- 
level  agriculture  growing  bananas 
and  coconuts,  packing  tuna)  is  an 
inadequate  school  system,  according 
to  John  J.  Kirwan,  assistant  director 
of  the  office  of  territories,  Depan- 
ment  of  the  Interior.  Samoan 
teachers,  handicapped  by  limited 
knowledge  of  English,  are  inefficient 
in  that  tongue,  and  English  is  the 
language  of  commerce,  higher  edu- 

cation and  government,  Mr.  Kirwan 
explained. 

With  help  from  the  National  Assn. 
of  Educational  Broadcasters  and  U. 
S.  electronics  executives,  Samoan 
Gov.  H.  Rex  Lee  determined  that 

etv  is  feasible  as  a  method  of  im- 
proving the  quality  of  education  on 

the  seven  islands.  The  unsatisfactory 
alternative  was  to  import  several 
hundred  U.  S.  teachers,  said  Mr. 
Kirwan. 

Recruiting  for  the  dozen  tv 
teachers  is  under  way.  Samoan  etv 
would  also  seek  to  tap  a  growing 
library  of  taped  etv  in  the  U.  S. 

Once  on  the  air  (goal  is  Septem- 
ber 1963),  Samoan  etv  would  include 

extensive  adult  education  program- 
ming. Gov.  Lee  also  hopes  to  win 

a  little  international  good  will:  U.  S. 

programs  may  be  received  in  West- ern Samoa  (New  Zealand). 

live  network  and  grant-in-aid  commit- 
tees. 

He  has  said  his  first  task  will  be  a 

study  of  the  effect  of  the  FCC's  new 
fm  standards  on  educational  broad- 

casters. He  will  also  work  with  edu- 
cational broadcasters  in  development 

of  stations  with  money  partially  granted 
by  the  federal  government  under  the 
aid  to  etv  bill. 

FCC  waives  mileage 

in  Nebraska,  Kansas 

Two  ch.  13  tv  stations  in  the  Mid- 
west were  granted  new  transmitter 

sites  last  week  which  placed  them  less 
than  the  required  190  miles  apart.  The 
FCC  waived  its  rules  to  permit  a 
separation  of  188.3  miles  for  KHOL- 
TV  Kearney,  Neb.,  and  WIBW-TV 
Topeka,  Kan. 
KHOL-TV  also  is  increasing  its 

power  from  110  kw  to  158  kw  and 
antenna  height  from  550  feet  to  1,110 
feet.  WIBW-TV  will  increase  its 
antenna  height  to  1,380  feet  from  1,010 
feet. 
Ten  days  ago,  the  commission 

granted  three  other  applications  to 
move  transmitters  of  tv  stations  which 

also  involved  waivers  of  mileage  separa- 
tions (Broadcasting,  July  30).  Com- 

missioner Robert  E.  Lee  dissented  to 

last  week's  action  as  he  did  to  the  three 
previous  ones. 

FCC  hearing  postponed 

involving  WIZR,  WSPN 

A  hearing  in  Saratoga  Springs,  N.  Y., 
involving  license  revocation  proceedings 
against  WIZR  Johnstown,  N.  Y.,  and  the 
renewal  of  WSPN  Saratoga  Spring  has 
been  postponed  by  Hearing  Examiner 
Herbert  Sharfman. 

The  hearing  will  be  rescheduled  for 
sometime  in  September,  the  examiner 

said.  The  WIZR  revocation  order  in- 
volves the  alleged  activities  of  permittee 

Martin  Karig  in  violation  of  FCC  rules 
(Broadcasting,  May  7).  The  commis- 

sion has  refused  to  let  WIZR  go  on  the 
air  pending  the  hearing  (Broadcasting, 
July  9). 

In  a  related  phase  of  the  case,  the 
Broadcast  Bureau  has  filed  objections  to 
an  amendment  by  which  Mr.  Karig 
would  sell  his  interest  in  Genkar  Inc., 
applicant  for  a  new  station  on  1230  kc 
in  Gouverneur,  N.  Y.  The  bureau  said 

it  would  withdraw  its  objection  if  it's 
shown  Mr.  Karig  will  dispose  of  all  con- 

nections in  Genkar  Inc. 

Libel  suit  against  CBS 
thrown  out  in  Alabama 

A  federal  judge  ruled  last  week  that 
CBS  could  not  be  sued  in  Alabama  for 
libel  in  a  program  originating  in  New 
York. 

Three  suits  were  brought  by  three 
city  officials  of  Birmingham,  Ala.,  be- 

fore Judge  Seybourn  Lynne.  They 
asked  more  than  $1.5  million  in  dam- 

ages for  alleged  libel  in  a  program 
CBS  produced  and  broadcast  concern- 

ing racial  tensions  in  Birmingham. 

More  time  for  comments 

An  extension  of  the  deadline 
for  comments  on  FCC  proposals 
to  permit  public  inspection  of 
network  contracts  and  to  change 
rules  on  multiple  ownership  of 
broadcast  properties  was  granted 
by  the  commission  last  week  at 
the  request  of  the  NAB  and  all 
three  tv  networks  (At  Deadline, 
July  30). 

The  new  due  date  is  Sept.  20. 
Reply  comments  are  due  Oct.  4. 

Newhouse  suit 

dismissed  again 

A  federal  judge  in  Syracuse,  N.  Y., 
has  dismissed  a  10-year-old  $1  million 
civil  antitrust  suit  against  S.  I.  New- 
house  and  his  two  Syracuse  newspapers 
and  radio  station. 

U.  S.  District  Judge  James  T.  Foley 
said  that  WNDR  Syracuse  had  failed 
to  "produce  evidence  of  quality  and 
conviction  to  sustain  the  claim  .  .  .  that 

a  conspiracy  existed  among  these  four 
defendants."  This  is  the  third  time  the 
WNDR  conspiracy  case  has  been  dis- 

missed by  a  federal  judge.  In  the  two 
other  instances,  the  appeals  court  sent 
the  case  back  to  the  district  court  for 
the  taking  of  testimony. 

WNDR,  which  filed  the  suit  in  1952, 
claimed  that  the  Newhouse  newspapers 

(Syracuse  Herald-Journal,  Post-Stand- 
ard and  Sunday  Herald  American)  and 

the  Newhouse  broadcast  station 

(WSYR)  conspired  to  give  a  competi- 
tive advantage  to  WSYR  in  radio 

columns  and  advertisements  of  the 

newspapers.  The  newspapers  and 
broadcast  management  denied  this  con- 

tention. Judge  Foley's  decision,  grant- 
ing defendant's  motion  to  dismiss,  came 

after  eight  weeks  of  testimony,  most  of 
it  by  Arthur  C.  Kyle  Jr.,  general  man- 

ager of  WNDR. 

Wichita  bid  dropped 

The  FCC  last  week  dismissed  Wichi- 

ta Tv  Corp.'s  application  for  a  new  tv station  on  ch.  9  in  Garden  City,  Kan., 
at  the  request  of  the  applicant.  The 
proposed  station  had  been  intended  to 
serve  as  a  satellite  of  KARD-TV  Wich- 

ita, Kan.,  which  is  licensed  to  Wichita 
Tv  Corp.  KTVC  (TV)  Ensign,  Kan. 
(ch.  6),  had  protested  the  Garden  City 
application  on  economic  injury  grounds. 
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FOR  ITA'S  MEDIUM  POWER  FM  YRANSMITTERS 

Designed  for  stereo  and  multiplex  operation,  ITA  FM  trans- 

mitters in  5,  7.0  and  10  kw  power  levels  are  the  most  compact, 

fully  accessible  transmitters  sold.  Their  single  cabinet  con- 

struction requires  less  than  6  square  feet  of  floor  space  and 

vertical  arrangement  of  components  virtually  eliminates  blind 

spots.  Automatic  recycling  assures  continuity  of  operation  and 

extra  long-life  ceramic  tetrode  PA  tubes  greatly  reduce 

operating  costs!  They're  your  best  huy  in  medium  power 
F3.I  transmitters. 

High  Performance  Features 

•  Silicon  Rectifiers 

•  Self  Neutralized 

•  Remote  Control  Provisions 

•  Expansible  to  higher  power 

•  Free  test  and  tune-up 

BROADCAST    DIVISION    •    LANSDOWNE,  PENNSYLVANIA 

Chicago.  III.  AN  3-3797 
Cincinnati,  Ohio.  CH  1-6386 
Dallas,  Texas.  FL  7-9607 

BROADCASTING,  August  6.  1962 

Jacksonville,  Fla.  EL  6-0121 
Kansas  City,  Mo.  GR  1-2838 
Lansdowne,  Pa.  CL  9-8200 
Los  Angeles,  Cal.  MA  2-8552 

New  York  City,  N.Y.  CH  2-1999 
Portland.  Ore.  CA  2-2651 
Washington,  D.C.  337-2884 
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PROGRAMMING 

Court  bans  catv  duplication  of  KLIX-TV 

JUDGE  SAYS  CATV  PRACTICE  DIMINISHES  TV  OUTLET'S  FIRST  RIGHTS 
Television  broadcasters  won  their 

first  victory  against  community  antenna 
operators  last  week  when  a  federal 
judge  forbade  a  catv  system  to  dupli- 

cate a  network  or  film  program  being 
broadcast  by  a  local  tv  station. 

The  ruling  prohibits  Cable  Vision 
Inc.,  Twin  Falls,  Idaho,  catv  system, 
from  duplicating  any  network  or  film 
program  to  which  KLIX-TV  Twin  Falls 
"exercises  a  right  of  first  run." 

The  decision  was  hailed  by  LeRoy 
Collins,  NAB  president. 

The  order  was  issued  July  30  by 
U.  S.  District  Judge  William  T.  Swei- 

gert of  the  Southern  District  of  Idaho. 
Judge  Sweigert  is  the  same  judge  who 
ruled  last  year  against  three  Salt  Lake 
City  telecasters  in  their  suit  against  the 
same  catv  system  for  property  right 
infringement.  The  Salt  Lake  City  sta- 

tions claimed  the  catv  system  was  using 
their  signals  without  permission.  In 
that  case.  Judge  Sweigert  ruled  that 
catv  systems  could  not  be  prevented 
from  picking  up  and  using  broadcast 
signals  unless  the  stations  had  a  copy- 

right on  them  (Broadcasting,  July  3. 
1961). 

Triple  Play  ■  The  latest  ruling  stems 
from  the  original  suit  filed  by  the  KSL- 
TV,  KUTV  (TV)  and  KTVT  (TV) 
Salt  Lake  City  against  Cable  Vision 
Inc.  and  Microwave  Inc.,  a  microwave 
relay  system  which  feeds  Salt  Lake 
City  tv  signals  to  the  Twin  Falls  catv 
system.  After  that  suit  was  filed,  Cable 
Vision  and  Microwave  Inc.  filed  an 

antitrust  suit  against  KLIX-TV  and  13 
other  tv  stations  in  four  western  states. 
They  claimed  that  the  tv  broadcasters 
were  conspiring  to  monopolize  tv  in 
Twin  Falls.  In  turn,  KLIX-TV  filed  a 
counterclaim,  alleging  that  the  catv  sys- 

tem was  illegally  infringing  on  the  sta- 
tion's contract  with  the  networks  and 

film  syndicators.  These  contracts.  KLIX- 
TV  maintained,  gave  it  exclusive  rights 
to  the  first  run  of  such  programs.  KLIX- 
TV  also  claimed  that  the  use  by  the 
catv  system  of  such  programs  consti- 

tutes unfair  competition. 
In  issuing  a  preHminary  injunction 

— which  will  be  made  permanent  after 
the  parties  agree  on  a  final  order  and 
which  must  be  approved  by  the  court 
— Judge  Sweigert  held  that  Cable  Vision 
and  Microwave  Inc.  may  not  bring  the 
Salt  Lake  City  pictures  to  Twin  Falls 
for  showing  over  the  catv  system  if 
KLIX-TV  is  also  running  them. 

The  judge's  ruling  reads: 
"For  the  foregoing  reasons  the  court, 

finding  that  KLIX  (sic)  has  acquired  a 

contractual  exclusive  right  to  the  first 
run  of  network  and  film  programs  in 
the  community  of  Twin  Falls  with 
which  plaintiffs.  Cable  Vision  and 
Microwave  Inc.,  are  tortiously  inter- 

fering and  with  which  they  are  un- 
fairly competing  to  the  detriment  of 

KLIX  and  finding,  further,  that  KLIX 
has  no  adequate  remedy  at  law  except 
through  the  issuance  of  a  preliminary 
injunction  herein,  concludes  and  orders 
that  such  preliminary  injunction  should 

NAB's  LeRoy  Collins 
He  sees  important  implications 

issue  prohibiting  defendants,  during  the 

pendancy  of  this  action  or  until  fur- 
ther order  of  the  court,  from  dupli- 

cating for  community  antenna  sub- 
scribers in  Twin  Falls,  Idaho,  any  net- 

work or  film  program  to  which  KLIX 

exercises  a  right  of  first  run." 
Duplication  Hurts  ■  KLIX-TV 

claimed,  the  court's  decision  stated,  that 
when  the  catv  system  carries  a  network 
program  from  a  Salt  Lake  City  station, 
this  program  includes  commercial  an- 

nouncements by  the  Salt  Lake  City  sta- 
tion, not  the  sponsors  who  have  bought 

KLIX-TV  for  this  time  period.  This 
practice,  KLIX-TV  contended,  prevents 
local  sponsors  from  being  seen  in  the 
Twin  Falls  area  as  they  would  be  if  the 
catv  system  did  not  duplicate  the  pro- 

grams. Because  of  this  duplication, 
KLIX-TV  claimed,  it  is  subject  to  a  re- 

duction in  its  audience  and  in  turn  to  a 
loss  of  commercial  advertising  revenue. 

KLIX-TV,  on  ch.  11,  is  not  intercon- 
nected for  network  service.  It  takes  off 

the  air  the  programs  of  Salt  Lake  City 
affiliates  of  the  three  networks,  rebroad- 
casting  one  of  the  programs  simultane- 

ously. On  occasions  it  tapes  a  network 
program  for  delayed  broadcast.  The 
Twin  Falls  station  is  owned  by  the  A.  L. 
Glasmann  group.  George  Hatch,  Mr. 

Glasmann's  son-in-law,  is  president  of 
KLIX  Inc. 

Judge  Sweigert  made  it  plain  that  he 
is  ruling  on  the  controversy  in  the  realm 
of  common  law.  This  is  not  a  question 

of  protecting  a  tv  station  from  the  com- 
petition of  a  catv  system,  he  emphasized. 

"It  has  been  generally  held  as  a  mat- 
ter of  common  law,"  Judge  Sweigert 

said,  "that  one  who  contractually  ac- 
quires, either  expressly  or  impliedly  by 

reference  to  a  general  industry-wide 
custom,  the  exclusive  right  to  the  first 
call  of  entertainment  programs,  is  en- 

titled to  protection  of  that  valuable 
economic  right,  not  only  against  the 
grantor,  but  also  against  acts  of  third 
persons  which  tortiously  and  unfairly 
prevent  exploitation  of  the  right  or  di- 

minish its  value.  This  is  true  without 
regard  to  and  apart  from  any  question 
of  copyright  ownership  of  particular 

program  content." Collins  Comments  ■  Expressing  grat- 

ification at  the  "landmark"  decision, 
NAB  President  Collins  said  the  ruling 
should  have  important  and  far-reaching 
implications.  He  added: 

"While  the  decision  of  the  court  is  an 
ancillary  one,  subject  to  later  order  in 
the  case  and  subject  also  to  review  by 
appeal,  we  in  NAB  nevertheless  applaud 
its  clear  and  firm  enunciation  of  the 

broadcaster's  contractual  exclusive  rights 
in  programming  which  may  not  be  law- 

fully circumvented." 

CBS  tv  stations  set 

cooperative  programs 

The  five  CBS-owned  tv  stations  will 
cooperate  to  produce  35  programs  in 
a  new  Repertoire  Workshop  series  in- 

tended to  develop  and  expose  "lesser- 
known"  professionals  and  outstanding 
amateurs  in  the  acting,  music,  writing 
and  producing  fields.  Each  station  will 
put  together  seven  programs.  The  series 
will  be  seen  on  all  five  stations  starting 
in  January  1963.  The  programs  will  be 
open  to  drama,  music,  dance,  panto- 

mime, one-man  shows  and  various  other 
art  forms. 

Hal  Hough,  vice  president  of  pro- 
gram services  for  the  CBS  Television 

Stations  Division,  explained  that  each 
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Hartford  pay  tv  airs  Boishoi  Ballet  tape 

The  much-discussed  taped  pro- 
gram of  highhghts  of  the  Boishoi 

Ballet,  produced  by  Television  In- 
dustries Inc.  in  1959  during  the 

aegis  of  its  former  president,  Mat- 
thew Fox,  finally  went  on  the  air 

for  the  first  time  last  Thursday  (Aug. 
2 )  over  the  experimental  pay  tv 
station  of  RKO  General  Phone- 
vision,  WHCT  (TV)  Hartford. 

Three  years  ago  Television  Indus- 
tries sought  various  methods  to  mar- 

ket the  taped  program.  It  was  of- 
fered for  network  sale.  Mr.  Fox 

even  proposed  that  stations  buy  it 
and  offer  it  to  the  public  on  a  volun- 

tary pay-tv  basis,  asking  viewers  to 
pay  a  certain  amount.  The  tape 
ultimately  was  withdrawn  from  the 
market. 

For  the  presentation  over  WHCT. 
the  two-hour  tape  was  transferred 
to  film.  It  was  offered  for  a  fee  of 

S2  per  subscriber.  The  tape  was  pro- 
duced in  Los  Angeles  during  the 

1959  tour  of  the  Boishoi  Ballet,  pre- 
sented by  S.  Hurok.  The  film  ver- 

sion, titled  "The  Best  of  the  Boishoi," includes  21  selections  from  such 

works  as  "Swan  Lake,"  "Giselle," 
"The  Stone  Flower,""  and  "The 
Fliaht  of  the  Bumblebee." 

station  will  hold  auditions  for  local 
talent  and  that  several  local  drama 
groups  already  have  agreed  to  take 
part.  The  idea  for  the  venture  grew 
from  Repertoire  Theatre,  a  weekly 
series  started  last  October  on  WBBM- 
TV  Chicago  and  which  used  local 
people  in  this  way.  Program  directors 
of  the  five  stations  (WCBS-TV  New 
York,  KNXT  [TV]  Los  Angeles. 
\VBBM-TV  Chicago.  WCAU-TV  Phil- 

adelphia and  KMOX-TV  St.  Louis)  will 
meet  later  in  August  to  form  final  plans. 

Seven  Arts  to  boost 

color  to  meet  orders 

Because  of  a  "substantial  increase""  in 
the  number  of  tv  stations  ordering  color 

prints  of  post-'50  Warner  Bros,  films, 
distributed  by  Seven  Arts  Assoc.,  the 
costs  have  been  reduced  25%.  accord- 

ing to  Herbert  G.  Richek.  director  of 
operations. 

So  far,  28  stations  have  used  one  or 
more  of  the  64  features  available  in 
color,  and  Mr.  Richek  expects  40  bv 
fall. 

Mr.  Richek  sees  several  reasons  for 
increased  color  in  the  feature  picture 
field:  tv  color  homes  now  reportedly 
exceed  1  million,  lower  costs  for  prints 

and  a  special  effort  by  Seven  Arts'  sales 
department  ''to  promote  the  use  of 

color."' 

Tv  producers  okay  merger 

Plans  for  a  merger  of  the  Television 
Producers  Guild  and  the  Screen  Pro- 

ducers Guild  were  approved  by  the 

tv  group's  membership  at  a  general 
meeting  last  Monday  (July  30).  A  com- 

mittee headed  by  Stanley  Rubin,  the  tv 

guild's  first  vice  president,  was  or- 
ganized to  meet  with  a  similar  group 

from  the  screen  producers  to  work  out 
details,  after  which  the  plan  will  be 

submitted  to  the  latter  group's  mem- 
bership for  approval. 

AP  series  to  cover 

pro  football  news 
The  Associated  Press  will  furnish 

broadcast  wire  subscribers  a  series  of 
10  five-minute  scripts  analyzing  pros- 

pects and  probable  order  of  finish  in 
the  American  Football  League,  start- 

ing Aug.  16.  A  similar  16-part  series  on 
the  National  Football  League  begins 
Aug.  28. 

College  football  news  will  be  included 
in  the  daily  Sportsman  script  in  weeks 

immediately  preceding  the  first  "foot- 
ball Saturday,'"  Sept.  15. 

Throughout  the  season,  according  to 
John  .Aspinwall,  AP  broadcast  news 
editor,  there  will  be  pre-game  predic- 

tions of  probable  winners  in  both  pro- 
fessional and  college  games.  On  Satur- 

days there  will  be  roundups  of  games 
played,  and  separate  stories  on  the  more 
important  games. 

The  Sunday  Quarterback,  a  15- 
minute  script  on  college  football,  will 
return  Sept.  23.  A  printed  schedule, 
listing  all  principal  college  games  will 
be  mailed  in  mid-August. 

WBNS-TV  to  produce 

Rod  Serling  series 

Rod  Serling,  the  writer  who  created 
The  Twilight  Zone  on  CBS-TV,  will  be 
associated  with  a  39-week  series  to  be 
produced  and  telecast  locally  by  WBNS- 
TV  Columbus.  Ohio. 

The  Rod  Serling  Show  will  be  on 
WBNS-TV  at  6-6:30  p.m.,  Sundays, 
starting  Sept.  16. 

Mr.  Serling  will  be  at  Antioch  Col- 
lege, Yellow  Springs,  Ohio.  The  series 

will  treat  such  motion  picture  greats  as 
Gary  Cooper,  Clark  Gable.  Marlene 
Dietrich  and  Cecil  B.  deMille.  Jack 
Hunter  of  WBNS-TV  will  direct  the 
series,  and  Dave  Parker  of  Ohio  State 

U."s  motion  picture  division  will  help 
Mr.  Serling  in  research  for  the  show. 

for 
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to  WFGA-TV  Jacksonville,  Fla.,  and 
WCSH-TV  Portland,  Me. 

Here  are  the  next  10  days  of  network  color 
shows  (all  times  are  EDT). 

NBC-TV: 

Aug.  6,  13  (10-11  p.m.)  Actuality  Specials, 
various  sponsors. 

Aug.  6-10,  13-15  (10:30-11  a.m.)  Play 
Your  Hunch,  part. 

Aug.  6-10,  13-15  (11-11:30  a.m.)  The 
Price  Is  Right,  part. 

Aug.  6-10,  13-15  (12-12:30  p.m.)  Your 
First  Impression,  part. 

Aug.  6-10,  13-15  (2-2:25  p.m.)  Jan 
Murray  Show,  part. 

Aug.  6-10,  13-15  (11:15  p.m.-l  a.m.) 
Tonight,  part. 

Aug.  6,  13  (8:30-9  p.m.)  The  Price  Is 
Right,  P.  Lorillard  through  Lennen  &  Newell; 
American  Home  Products  through  Ted  Bates. 

Aug.  7,  14  (7:30-8:30  p.m.)  Laramie, 
part. 

Aug.  8, 15  (10-10:30  p.m.)  Play  Your  Hunch, 
part. 

Aug.  8,  15  (10:30-11  p.m.)  David  Brinkley's Journal,  Douglas  Fir  Plywood  Assn.  through 

Cunningham  &  Walsh;  Pittsburgh  Glass 
through  Maxon. 

Aug.  9  (9:30-10  p.m.)  The  Lively  Ones, 
Ford  through  J.  Walter  Thompson. 

Aug.  9  (10-11  p.m.)  Sing  Along  With  Mitch, 
Bailantine  through  William  Esty;  Buick 
through  Burnett;  R.  J.  Reynolds  through  Esty. 

Aug  11  (9:30-10  a.m.)  Pip  the  Piper,  Gen- 
eral Mills  through  Dancer-Fitzgerald-Sample. 

Aug.  11  (10-10:30  a.m.)  Shari  Lewis  Show, 
Nabisco  through  Kenyon  &  Eckhardt. 

Aug.  11  (10:30-11  a.m.)  King  Leonardo  and 
His  Short  Subjects,  General  Mills  through 
Dancer-Fitzgerald-Sample. 

Aug.  11  (7:30-8:30  p.m.)  Tales  of  Wells 
Fargo,  American  Tobacco  through  Sullivan, 
Stauffer,  Colwell  &  Bayles,  and  part. 

Aug.  11  (9-11  p.m.)  Saturday  Night  at  the Movies,  part. 
Aug.  12  (5:30-6  p.m.)  Patterns  in  Music, 

sust. 
Aug.  12  (6-6:30  p.m.)  Meet  the  Press,  co-op. 
Aug.  12  (7-7:30  p.m.)  Bullwinkle,  part. 
Aug.  12  (7:30-8:30  p.m.)  Walt  Disney's Wonderful  World  of  Color,  Kodak  and  RCA 

through  J.  Walter  Thompson. 
Aug.  12  (9-10  p.m.)  Bonanza,  Chevrolet 

through  Campbell-Ewald. 

AFTRA  WANTS  SATELLITE  TV  FEE  PLAN 

Conference  sought  with  European  unions  to  set  up  charges 

The  American  Federation  of  Tele- 
vision &  Radio  Artists  is  attempting 

to  set  up  a  meeting  with  performers' 
unions  in  Europe  to  establish  fees  for 
actors  and  announcers  who  take  part 
in  satellite  programming. 

Donald  Conaway,  AFTRA  execu- 
tive director,  said  in  New  York  last 

week  that  the  proposal  for  an  interna- 
tional conference  is  one  of  three 

adopted  at  the  union's  conference  two 
weeks  ago  in  Miami  Beach.  The  other 
two  involve  the  lowering  of  certain  ra- 

dio transcription  fees  and  a  request  for 
a  joint  Screen  Actors  Guild-AFTRA 
study  on  tv  programming  fees. 

Mr.  Conaway  said  Telstar's  launch- 
ing has  posed  "a  great  challenge."  He 

stressed  rates  cannot  be  set  realistically 

"until  many  problems  are  settled."  Mr. 
Conaway  said  he  sent  a  letter  to  Gerald 
Croasdell,  general  secretary  of  British 
Actors  Equity,  requesting  him  to  set 
up  a  London  meeting  of  American 

and  European  performers'  unions. 
The  union  already  has  put  into  ef- 

fect its  new  radio  program  transcrip- 
tion plan.  Mr.  Conaway  said  it  aims 

to  stimulate  employment  of  performers 
in  radio  and  is  the  union's  answer  to  re- 

quests from  producers  to  establish 

"more  equitable"  rates. 
Mr.  Conaway  noted  only  non-com- 

mercial programs  are  involved.  Under 
the  plan,  transcribed  programs  of  up 
to  four  minutes  can  be  broadcast  for 
13  weeks  an  unlimited  number  of  times 
without  additional  compensation  for  the 

performer.  Under  the  old  plan,  addi- 
tional fees  were  prescribed  for  addi- 

tional plays  on  stations.  Mr.  Conaway 

said  the  new  method  represents  a  "dras- 
tic reduction"  in  fees. 
The  union  hopes  similar  committees 

soon  can  be  organized  by  AFTRA  and 
SAG  to  study  porgram  rates  of  the 
federation  and  the  guild.  Its  objective, 
Mr.  Conaway  said,  would  be  to  elimi- 

nate "disparities"  in  contracts,  partic- 
ularly in  program  syndication.  In  re- 

ply to  a  question,  he  denied  the  study 
is  intended  to  raise  program  rates  for 

performers. 

Film  sales... 

The  story  of  .  .  .  (Ziv-UA) :  Sold  to 
Consumers  Cooperative  Assn.,  through 
Potts-Woodbury  Inc.,  Kansas  City,  for 
use  on  stations  in  Ames-Des  Moines, 
and  Sioux  City,  all  Iowa;  Topeka,  Kan.; 
St.  Joseph,  Mo.;  and  Sioux  Falls  and 
Rapid  City,  both  South  Dakota,  and 
for  use  in  half-dozen  other  undecided 
markets.  Series  is  now  sold  in  about 
85  markets. 

Films  of  the  50's,  Warner  Bros.'s 
Vol.  3  (Seven  Arts  Assoc.):  Sold  to 
WRC-TV  Washington,  WITI  (TV) 
Milwaukee,  KARK-TV  Little  Rock, 
Ark.,  and  KATC-TV  Lafayette,  La., 
which  also  purchased  Vol.  2. 

Boston  Symphony  Orchestra  Tv  Con- 
cert Specials  (Seven  Arts  Assoc.):  Sold 

61  for  '61  (post-"48  feature  film 
package)  (National  Telefilm  Assoc.): 
Sold  to  KSD-TV  St.  Louis,  WLAC-TV 
Nashville,  Tenn.;  WLUK-TV  Green 
Bay,  Wis.;  WLUC-TV  Marquette, 
Mich.  Now  on  132  stations. 

Jazz  Scene,  USA  (Meadowlane  Pro- 
ductions) :  New  series  of  39  half-hour 

programs  of  contemporary  and  tradi- 
tional jazz,  sold  to  WBZ-TV  Boston, 

KDKA-TV  Pittsburgh,  KYW-TV 
Cleveland,  WJZ-TV  Baltimore  and 
KPIX  (TV)  San  Francisco.  Now  in 
5  markets. 

Sugar  foot  (Warner  Bros.  Tv) :  Sold 
to  WCSH-TV  Portland,  Me.  Now  in 
8  markets. 

Bourbon  Street  Beat  (Warner  Bros. 
Tv) :  Sold  to  WJXT  (TV)  Jacksonville, 
Fla.,  and  WTVP  (TV)  Decatur,  111. 
Now  in  6  markets. 

The  Roaring  20's  (Warner  Bros. 
Tv):  Sold  to  WRGB  (TV)  Schenec- 

tady, N.  Y.  and  WTVP  (TV)  Decatur, 
111.  Now  in  9  markets. 

Surf  side  6  (Warner  Bros.  Tv) :  Sold 
to  WISH-TV  Indianapolis;  WTVJ  (TV) 
Miami;  WJXT  (TV)  Jacksonville,  Fla., 
and  WTVC  (TV)  Chattanooga,  Tenn. 
Now  in  17  markets. 

Maverick  (Warner  Bros.  Tv) :  Sold 
to  WJZ-TV  Baltimore;  WJXT  (TV) 
Jacksonville,  Fla.,  and  WTVC  (TV) 

Chattanooga,  Tenn.  Now  in  15  mar- kets. 

Films  of  the  Fifties  (Seven  Arts 
Assoc.):  WPTV  (TV)  West  Palm 
Beach,  Fla.,  has  purchased  all  three 

volumes  of  post-'50  Warner  Bros,  mo- 
tion pictures.  Vol.  1  is  now  in  127 

markets,  Vol.  2  is  in  100  and  Vol.  3 
is  in  67  markets. 

Bowery  Boys  Features  (Allied  Ar- 
tists TV  Corp.):  Sold  to  WTVO  (TV) 

Rockford,  111.;  KGO-TV  San  Francisco; 
WFMJ-TV  Youngstown,  Ohio;  and 
KAKE-TV  Wichita,  Kan.  Now  in  15 
markets. 

The  Dick  Powell  Show  (NBC  Inter- 
national) :  Sold  to  Sveriges  Radio 

(Sweden)  and  Radiofusion  Tv  Beige 

(Belgium).  The  29  one-hour  shows 
have  already  been  sold  by  NBC  Inter- 

national to  England,  The  Philippines, 
Canada,  Mexico  and  Australia. 

Patterson-Liston  rights 

TelePrompTer  Corp.,  New  York,  has 

acquired  the  right  to  carry  the  closed- 
circuit  telecast  of  the  Floyd  Patterson- 

Sonny  Liston  heavyweight  champion- 
ship bout  on  Sept.  25  to  community 

antenna  tv  systems  throughout  the  U.  S. and   Canada.    A   contract   has  been 
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signed  with  Graff,  Reiner  &  Smith  En- 
terprises, Los  Angeles,  which  holds  an- 

cillary rights  to  the  bout,  according  to 
Irving  B.  Kahn,  TelePrompTer  presi- 

dent. In  addition,  TelePrompTer  will 
lease  large-screen  project  equipment 
and  arrange  long  lines  cable  facilities 
for  the  closed-circuit  telecast.  The  cost 
of  the  catv  rights  was  not  disclosed. 

Religious  group  plans 

tv  program  production 

The  Educational  &  Religious  Ra- 
dio and  Television  Assn.  Inc.,  Washing- 
ton, announced  it  will  enter  the  tele- 

vision program  production  and  distri- 
bution field  last  week. 

Miss  Ella  F.  Harllee  has  been  named 
director  of  the  newly  formed,  national 
non-profit  organization,  which  is  setting 
out  on  a  two-year  pilot  project  that  will 
emphasize  "local  community  utiliza- 

tion of  its  [own]  material."  She  former- 
ly was  executive  director  of  the  Re- 

ligious Film  &  Television  Project  (fore- 

Miss  Harllee 

runner  of  the  association),  American 
U.,  which  has  been  producing  Bible 
Telecourses  five  years  with  the  D.  C. 
Council  of  Churches  and  WMAL-TV 
Washington. 

The  association  was  established  from 
a  grant  by  Lilly  Endowment  Inc.  The 
grant  is  conditioned  on  use  of  the  funds 
to  develope  and  distribute  educational 
and  religious  material.  The  association 
has  budgeted  $84,000  for  its  first  year. 

Miss  Harllee  said  one  problem  of 
public  service  religious  and  education- 

al programming  is  a  lack  of  "sufficient 
promotion,"  and  that  the  association 
will  give  professional  help  to  communi- 

ty groups. 
The  association  is  incorporated  in 

Indiana.  On  its  board  are  Miss  Harllee, 
president;  Dr.  Harold  Dudley,  Bethes- 
da,  Md.,  chairman;  Roy  T.  Combs,  In- 

dianapolis, treasurer;  and  E.  Homer 
McMurray,  Washington,  secretary. 
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MGM-TV  to  produce 

new  one-hour  series 

MGM-TV  will  produce  The  Travels 
of  Jaimie  McPlieelers  as  a  full-hour 
series  for  the  1963-64  tv  season,  Rob- 

ert M  .Weitman,  MGM  studio  head, 
announced  last  week.  John  Gay  will 
write  the  opening  episode  of  the  series, 
adapted  from  the  Pulitzer  Prize  novel 
by  Robert  Lewis  Taylor,  relating  the 
adventures  of  a  boy  and  his  father  in 
the  Gold  Rush  days  in  the  Old  West. 

Seven  episodes  of  Dr.  Kildare  are 
scheduled  to  go  into  production  in  the 
next  nine  weeks  at  MGM-TV,  Nor- 

man Felton,  executive  producer  of  the 
one-hour  series,  announced  last  week. 
The  series  returns  to  NBC-TV  Sept.  27 
in  the  Thursday  8:30-9:30  p.m.  period. 

Independent  Tv  forms 
new  sales  division 

Independent  Television  Corp.,  New 
York,  has  formed  a  new  sales  division 
for  public  affairs  programming.  Abe 
Mandell,  ITC  executive  vice  president, 
announced  the  appointment  of  ITC 
sales  executive  Hal  Danson  as  director 
of  the  new  unit,  which  is  called  public 
affairs  &  educational  program  sales. 

The  sale  of  two  series  of  five  half- 
hour  programs  each  to  National  Edu- 

cational Tv  &  Radio  Center  was  re- 
ported. The  series,  to  be  distributed  to 

etv  stations  in  local  markets,  are  Five 
Revolutionary  Painters,  covering  the 
lives  and  works  of  Rembrandt,  Van 
Gogh,  Goya,  Brueghel  and  Caravaggio, 
and  Landscape  Into  Art,  discussions  of 
the  natural  backgrounds  used  by  famous 
artists  in  their  best  known  works. 

Hayward  quits  pay-tv  test 

Producer  Leland  Hayward  announces 
he  is  discontinuing  his  association  with 
the  RKO  General  Phonevision  pay-tv 
experiment  in  Hartford,  Conn.,  because 
of  "the  demands  of  other  commit- 

ments." Mr.  Hayward  has  been  a  pro- 
gramming consultant  for  the  experi- 

ment since  September  1960. 

KCOP  revamps  programs 

KCOP  (TV)  Los  Angeles  has  spent 
$2  million  to  revitalize  its  fall  prime 
time  program  schedule,  reports  John 
Hopkins,  who  took  over  as  president 
and  general  manager  in  the  spring.  Nine 
new  series  have  been  added  to  the 
KCOP  schedule,  including  three  new 
cartoons  from  the  Hanna-Barbera  Stu- 

dios, Wally  Gator,  Lippy  the  Lion  and 
Touche  Turtle;  Bomha,  one-hour  jungle 
adventure  series;  Theatre  13,  a  package 
of  19  horror  motion  pictures  scheduled 
for  late  evening  viewing;  five  one-hour 
series  originally  broadcast  on  the  tv  net- 
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works:  Frontier  Circus,  The  Outlaws, 
Bourbon  Street  Beat,  Surfside  6  and 
Bronco;  and  a  former  network  series, 
The  Rebel.  The  new  fall  line-up,  which 
includes  rearrangement  of  other  KCOP 
programs,  will  be  promoted  with  radio 
announcements,  newspaper  and  maga- 

zine space,  bus  posters  and  on-the-air 
promotion  on  KCOP  itself  during  Sep- 
tember. 

Program  notes... 

Air  Force  show  host  ■  Kyle  Rote,  sports 
director  of  WNEW  New  York,  has  been 
named  the  1962-63  host  of  Tops  in 
Sports,  a  five-minute  show  distributed 
by  the  U.S.  Air  Force  to  hundreds  of 
U.S.  radio  stations.  Mr.  Rote,  former 
co-captain  of  the  New  York  Giants  foot- 

ball team,  will  interview  players  of  vari  - 

ous seasonal  sports. 

"Comedy  Workshop"  program  ■  As  a 
means  of  encouraging  the  development 
of  comedy,  WJRZ  Newark,  N.  J.,  will 
start  broadcasting  next  month  a  half- 
hour  weekly  program  called  Phil  Fos- 

ter's Comedy  Workshop.  Mr.  Foster,  a 
well-known  comic,  will  audition  tapes 
from  comedians  and  scripts  from  writ- 

ers. He  will  select  a  sampling  to  be 
broadcast  on  the  program.  Listeners 
will  vote  for  the  best  performers  and 
writers  each  week,  and  winners  will  par- 

ticipate in  a  comedy  workshop  revue  to 
be  held  in  late  fall  at  theatres  in  New 
York  and  New  Jersey. 

Programs'  name  changed  ■  Where  Do 
We  Go  From  Here?,  a  special  series 
of  CBS  News  programs  discussing  U.S. 
economic  problems  (Broadcasting,  Ju- 

ly 16),  has  been  retitled  Money  Talks. 
The  series  will  be  telecast  on  CBS-TV 
five  consecutive  evenings  beginning 
Monday,  Aug.  20. 

News  commentary  series 

A  new  service  that  will  provide  local 
radio  stations  with  commentaries  by 
six  newsmen  has  been  formed  by  Joseph 
Coggins,  former  Mutual  correspondent, 
in  partnership  with  The  Boiling  Co.. 
New  York  station  representative. 

Called  Metroscope,  the  service  will 

supply  to  clients  an  18-minute  tape 
each  day,  divided  into  six  three  minute 
commentaries  by  Quentin  Reynolds, 
Nelson  Case,  Walter  Kiernan,  Don 
Dunphy,  Helen  Hall  and  Mr.  Coggins. 
Boiling  will  serve  as  sales  agent  and 
hopes  to  sell  the  service  initially  to 
national  advertisers. 

FANFARE 

The  day  many  phones  went  unanswered  on  agency  row 
Timebuyers  from  several  eastern 

cities  put  out  to  sea  July  28  aboard 

the  Norwegian-American  Lines'  Os- 
lofjord,  which  Capital  Cities  Broad- 

casting Co.  chartered  for  a  day's 
"cruise  to  nowhere."  More  than  350 
guests,  the  majority  from  New  York 
agencies,  boarded  the  ship  in  New 
York  at  8  a.m.,  returning  late  that 
evening.  In  past  summers  Capital 
Cities  has  treated  agency  timebuyers 
to  one-day  outings  at  Saratoga,  N.Y., 
and  Bermuda. 

A  Dixieland  jazz  band  greeted  the 

timebuyers  as  they  arrived  at  the 
pier.  As  the  ship  moved  out  to  the 
Atlantic,  a  champagne  breakfast  was 
served,  the  first  of  three  full-course 
meals.  Between  meals,  the  passengers 
enjoyed  such  diversions  as  gambling 
in  a  casino,  using  special  folding 
money  with  a  picture  of  a  different 
Capital  Cities  station  manager  on 
each  denomination,  or  swimming  and 
sunning.  More  than  30  prizes  were 
auctioned  otT  at  6  p.m.  when  the 
bidders  made  use  of  their  winnings 
at  the  gaming  tables.    Each  guest 

was  given  a  nest  egg  of  $1  million 
worth  of  the  play  money  upon 
broading  the  ship. 

Capital  Cities"  stations,  all  of 
which  were  represented  on  the  voy- 

age, are:  WROW-AM-FM  and 
WTEN  (TV)  Albany,  WKBW-AM- 
TV  Buff'alo.  all  New  York:  WPAT- 
AM-FM  Paterson,  N.  J.;  WPRO- 
AM-FM-TV  Providence,  R.  I.,  and 
WTVD  (TV)  Durham,  N.  C.  Marc 

Edwards,  the  company's  public  re- 
lations director,  was  cruise  co-ordi- 

nator. 

Left  picture — Capital  Cities  executive  vice  president 
Tom  Murphy  (I.)  and  Bill  Lewis,  WTEN  (TV)  Albany  sales 

manager,  take  a  turn  at  guiding  the  "Oslofjord"  under 
the  watchful  eye  of  Captain  Odin  Buaas. 

Right  picture — Tired  frolickers  relax  at  day's  end  on 
the  sundeck,  avoiding  thoughts  of  how  they  would  con- 

vince the  little  lady  that  they  had  had  another  hectic 
day  at  the  office. 
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Nine  CBS-TV  affiliates 

on  Gleason  train  stops 

A  private  seven-car  train,  "The  Great 
Gleason  Express,"  leaves  Los  Angeles 
Thursday  (Aug.  9).  Number  one  pas- 

senger will  be  CBS-TV  comedy  star 
Jackie  Gleason.  Heralding  the  come- 

dian's new  fall  tv  series  Jackie  Gleason's 
American  Scene  Magazine  (Sat.,  7:30- 
8:30  p.m.),  which  begins  Sept.  29,  the 
train  will  visit  nine  cities  where  local 
CBS-TV  affiliates  will  act  as  hosts: 
KOOL-TV  Phoenix;  KKTV  (TV) 
Colorado  Springs;  KLZ-TV  Denver; 
KCMO-TV  Kansas  City;  KMOX-TV  St. 
Louis;  WBBM-TV  Chicago;  KDKA-TV 
Pittsburgh;  and  WMAR-TV  Baltimore. 
The  tour  ends  in  New  York  Saturday, 
Aug.  18. 

Cooperating  in  advance  planning  are 

the  program's  five  sponsors:  Colgate- 
Palmolive  Co.,  the  Drackett  Co.,  Hertz 
Rent-A-Car,  Philip  Morris  Inc.,  and 
Ralston  Purina  Co. 

Along  for  the  ride  with  Mr.  Gleason 
will  be  Sue  Ann  Langdon,  a  regular 
performer  on  the  new  Gleason  Show, 
choreographer  June  Taylor,  a  six-piece 
dixieland  band  and  other  performers. 

Idea  bank  organization 

plans  Mobile  meeting 
WTUF  Mobile  will  be  the  host  to 

the  convention  of  the  North  American 
Broadcasters  Idea  Bank  next  Jan.  3-5. 

A  dozen  member  stations  of  the  infor- 
mation exchange  cooperative  (Broad- 

casting, July  9)  were  represented  at  its 
first  convention  in  Danville,  Va.,  last 
month.  WBTM  Danville  was  host.  Art 
Stamler,  NAB  director  of  promotion, 
spoke  about  editorializing.  Discussion 
groups  covered  a  wide  range  of  topics 
in  public  service,  sales  and  promotion. 

Attending  were  representatives  of 
WLEE  Richmond,  WBTM,  WODY 
Bassett,  WGH  Newport  News,  all  Vir- 

ginia; WCAW  Charleston,  W.  Va.; 
WCUM  Cumberland,  Md.;  WJTN-AM- 
FM  Jamestown  and  WCBA  Corning, 
both  New  York;  WWYN-AM-FM  Erie, 
Pa.;  WKDA  Nashville  and  WBIR-AM- 
FM  Knoxville,  both  Tennessee;  and 
WTUN. 

Dave  Lyman,  founder  and  national 
director  of  the  idea  bank,  announced 
he  is  assuming  a  new  position  in  Illinois 
today  (Aug.  6),  and  that  all  corre- 

spondence should  be  addressed  to  him 
at  WQUA  Moline,  111. 

Drinks  on  the  stations 

KPHO  AM-TV  Phoenix  mailed  food 

buyers  at  area  chain  stores  a  "do-it- 
yourself  lemonade  kit"  to  promote  the introduction  of  MCP  Pure  Lemon 
Juice  (Mutual  Citrus  Products)  in  a 
pressurized  can.  The  mailing  included 
ice  cubes  (a  water-filled  balloon  labeled 
"liquid  state"). 

Pressed-nose-under-glass 

Snouts — and  quite  a  few  of 
them — are  flattened  against  the 
plexiglass  wall  that  CBS  erected 
several  weeks  ago  around  the 
construction  site  of  its  new  head- 

quarters building  in  New  York City. 

Last  week  CBS  reported  ever- 
growing crowds  are  responding 

to  the  idea  that  New  York's  leg- endary sidewalk  superintendents 

should  be  given  a  "Panoramic" view  of  the  construction  activi- 
ties. A  completely  transparent 

plexiglass  fence  300  feet  long  was 
erected  instead  of  the  usual  peep- 

holes sidewalk  supers  were  af- 
flicted with  in  the  "good  old 

days." 

In  addition,  CBS  engineers  in- 
stafled  24  public  address  loud- 

speakers from  which  viewers 
hear  descriptions  of  what  they 
are  watching  from  CBS  person- 

alities. Hourly  CBS  news  reports 
are  also  broadcast  from  the  loud- 

speakers. 
There'll  also  be  a  book  out 

about  the  new  building  project, 
too  (see  merchandising-property 
story  in  Broadcasting  Adver- tising). 

ABC's  tv  station  heads 

complete  sales  tour 

The  managers  of  ABC's  five  owned 
tv  stations  completed  a  cross-country 
tour  last  Monday  (July  30)  with  their 

special  sales  presentation  "Blueprint 
for  '63."  Advertisers  and  agency  people 
were  guests  of  the  station  managers  at 
showings  in  Los  Angeles,  San  Francisco, 
Chicago,  Detroit  and  New  York. 

The  highlight  of  the  presentation  was 
a  special  film  which  provided  advance 
glimpses  of  the  1962-63  ABC-TV  pro- 

gramming. It  featured  John  Astin  and 

Marty  Ingles,  stars  of  "/'/?7  Dickens  .  .  . 
He's  Fenster,"  a  program  scheduled  for 
Fridays  at  9  p.m.  on  the  network  in  the 
fall. 
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EQUIPMENT  &  ENGINEERING 

JULY  '64  FOR  UHF-VHF  SET 
EIA  surveys  manufacturers  at  FCC  request,  finds 

most  think  two  years  are  needed  for  switchover 

A  cutoff  in  July  1964  for  tv  manu- 
facturers gives  the  time  needed  to  shift 

to  production  of  all-channel  tv  receivers 
is  the  view  of  most  of  the  industry 
(Closed  Circuit,  July  30),  the  Elec- 

tronic Industries  Assn.  informed  the 
FCC  last  week. 
Ten  manufacturers  indicated  that 

date  as  the  preferred  time  for  the 
changeover  from  the  manufacture  of 
vhf-only  sets.  Last  year,  tv  makers 
made  6,177,797  sets,  370,977  with  uhf 
tuners. 

The  information  was  submitted  after 
an  inquiry  from  FCC  Chairman  New- 

ton N.  Minow. 
Responding  to  the  EIA  questionnaire 

were  21  tv  set  manufacturers.  The 
suggested  cutoff  dates  ranged  from 
August  1963  to  June  1965.  Of  the  10 
suggesting  July  1964,  two  recommend- 

ed other  dates  but  said  July  1964  is 
acceptable. 

Most  said  they  need  a  transition 
period  to  clear  existing  inventories,  now 
virtually  all  vhf-only.  Tuner  makers 
said  they  need  at  least  two  years  to 
increase  uhf  tuners  some  15  times  to 
meet  full  production. 

Manufacturers  said  1963  tv  lines  are 

already  announced  and  frozen  in  pro- 
duction and  design.  If  the  July  1964 

date  is  accepted,  it  was  indicated,  the 
first  all-channel  tv  receivers  should  be 
on  the  market  in  1965. 

The  July  1964  date  coincides  with 
the  period  when  new  models  are  an- 

nounced to  the  trade,  James  D.  Secrest. 
EIA  executive  vp  said  last  week.  The 
1963  models  are  already  in  production 
and  distribution,  and  the  design  for 
the  1964  models,  to  be  announced  in 
the  summer  of  1963,  have  been  frozen 
by  many  manufacturers,  he  said.  To 
change  this  pattern  would  be  both  ex- 

pensive and  disruptive  to  the  normal 
trade  pattern,  he  added. 
The  survey  and  correlation  of  the 

3-M  quarterly  sales  up  13% 

Minnesota  Mining  &  Manufacturing 
Co.  reported  record  second-quarter 
sales  of  $172.8  million,  up  13%  from 
last  year,  and  net  income  of  nearly 
$19.8  million,  up  from  $17.9  million 
a  year  ago.  Six-month  sales  were  $334.5 
million  and  net  income  $38.75  million, 
compared  to  $293.6  million  sales  and 
$34.5  million  income  for  that  period 
last  year.  The  figures  for  subsidiary 
Mutual  Broadcasting  System  were  not 
disclosed. 

76 

answers  were  directed  by  L.  M.  Sand- 
wick,  staff  director  of  EIA's  consumer 
products  division. 

EIA  has  called  a  meeting  of  engi- 
neers representing  set  and  tuner  manu- 

facturers Aug.  7  at  EIA  engineering 
offices  in  New  York.  They  will  try  to 
list  minimum  technical  standards  for 
all-channel  sets. 

Congress  passed  a  bill  earlier  this 
summer  requiring  that  tv  receivers  in 
interstate  commerce  be  equipped  to  re- 

ceive all  channels,  both  uhf  and  vhf. 
The  bill  authorizes  the  FCC  to  estab- 

lish standards  to  ensure  "adequate"  re- 
ception of  uhf. 

Zenith  sales,  earnings 

set  all-time  highs 

Zenith  Radio  Corp.  reports  all-time 
record  for  sales  and  earnings  in  the 
first  six  months  of  1962. 

Consolidated  sales  for  the  first  half 

of  1962  were  $145,996,770,  the  high- 
est first  half  in  Zenith's  44-year  history. 

This  was  25%  ahead  of  the  $116,698,- 
673  sales  in  the  same  1961  period. 

Net  consolidated  profits  for  the  half- 

year  amounted  to  $6,982,609  (77  cents 
per  share)  after  depreciation  and  es- 

timated provision  for  federal  income 
taxes.  This  is  a  30%  increase  over  the 
previous  record  earnings  of  $5,393,244 
(60  cents  per  share)  in  the  first  half 
of  1961. 
Among  other  new  records:  factory 

shipments  of  black  and  white  tv  re- 
ceivers; distributor  sales  to  retailers  of 

black  and  white  tv  sets;  factory  ship- 
ments and  distributor  sales  of  radio 

receivers,  and  factory  shipments  of  high 
fidelity  stereophonic  instruments. 

Dividend  for  Magnovox 

Magnovox  Co.  directors  have  voted 
to  increase  the  annual  dividend  rate 
40% — from  50  to  70  cents  per  share — 
as  recognition  of  the  substantially  in- 

creased earnings  of  the  company  (sales 
increase  of  42%  and  profits  increase  of 
67%  in  first  six  months  of  1962),  it 
was  announced. 

The  first  quarterly  payment  of  11  Vi 
cents  per  share  will  be  made  Sept.  15 
to  stockholders  of  record  at  the  close 
of  business  Aug.  24. 

In  the  first  six  months  of  1962, 
Magnovox  sales  totaled  $87,563,000, 
compared  to  $61,792,000  for  the  same 
1961  period.  Net  income  after  provision 
for  federal  income  tax  was  $4,285,000 

(59  cents  per  share)  compared  to  $2,- 
559,000  (36  cents  per  share)  for  the 
1961  period. 

GPL  offers  c-c  commercial  monitor  system 
GPL  Division  of  General  Peci- 

sion  Inc.,  Pleasantville,  N.  Y.,  offers 
a  new  closed  circuit  television  sys- 

tem, the  Precision  800,  which,  it 
hopes,  will  be  used  by  advertising 
agencies  to  pre-screen  commercials 
and  artwork  for  clients  and  person- 

nel. The  fully  automatic  equipment, 
reported  to  have  a  clearer  picture 
than  any  present  system,  features  au- 

tomatic light  compensation,  single- 

knob  control  and  push-button  mag- 
nification. The  800  has  a  video 

meter  which  monitors  the  output 

signal  and  simplifies  set-up  without 
test  equipment. 

The  800  reportedly  will  operate 
in  dimly-lighted  areas  and  auto- 

matically compensates  for  light  cr 
dark  subjects  and  for  varying  illumi- 

nation. Company  claims  it  can  be 
used  by  non-technical  personnel. 
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FATES  &  FORTUNES 

BROADCAST  ADVERTISING 

Mr.  Backstrand  Mr.  Warnock 

Clifford  J.  Backstrand,  president  of 
Armstrong  Cork  Co.,  Lancaster,  Pa., 
elected  chairman  of  board  of  directors. 
M.  J.  Warnock,  executive  vp,  elected 
president,  and  Curtis  N.  Painter,  sen- 

ior vp,  named  executive  vp,  succeeding 
Mr.  Warnock.  James  H.  Binns,  vp  and 
general  manager  of  floor  and  industrial 
operations,  elected  to  fill  board  vacancy 
created  by  retirement  of  Edmund  Clax- 
ton,  vp  for  new  product  planning;  and 
Walter  E.  Hoadiey,  vp  and  treasurer, 
elected  to  fill  vacancy  created  by  resig- 

nation from  board  of  Kenneth  0.  Bates, 
former  executive  vp,  who  retired  in 
April.  In  addition,  Mr.  Binns  was  des- 

ignated senior  vp  in  president's  office, 
succeeding  Mr.  Painter.  In  assuming 
board  chairmanship,  Mr.  Backstrand 

completes  12  years  as  Armstrong's  chief 
executive  officer.  He  joined  company  in 
1926.  Mr.  Warnock  joined  Armstrong 
in  1941  as  director  of  advertising  and 
promotion.  He  was  elected  vp  in  1950, 
director  and  senior  vp  in  1959,  first  vp 
in  1961  and  executive  vp  in  April  of 
this  year. 

Richard  H.  Wilbur,  brand  manager  of 
Mead  Johnson  &  Co.,  joins  Helene  Cur- 

tis Industries,  Chicago,  as  brand  man- 
ager handling  both  current  and  new 

products  under  development.  Harvey  T. 

Lyon,  assistant  to  Curtis'  vp-acquisitions, 
promoted  to  market  development  man- 

ager for  company's  products  division. 

Mr.  Almgren  Mr.  Hoffman 

Edward  S.  Almgren  and  Alfred  J. 
Hoffman  elected  vps  of  BBDO,  New 
York.  Mr.  Almgren  is  art  supervisor. 
Mr.  Hoffman  is  copy  group  head. 

Francis  C.  Gillon,  local  advertising 
consultant  in  Cedar  Rapids,  Iowa,  forms 
Gillon  &  Assoc.,  advertising  agency,  that 
city.  Keith  Miller,  formerly  with  WMT 
Cedar  Rapids,  and  James  (Buzz)  Wa- 

ters, formerly  with  KCRG-TV  Cedar 
Rapids  and  KVTV  (TV)  Sioux  City, 
join  Gillon  as  account  executives.  Mr. 

Waters  will  also  serve  as  radio-tv  media 
analyst. 

Merrill  E.  Williams  Jr.,  art  director  of 

Creamer,  Trowbridge  &  Case,  Provi- 
dence, R.  I.,  advertising  agency,  elected 

president  of  newly  formed  Art  Directors 
Club  of  Providence.  Other  officers 
elected:  Peter  Heese,  first  vp;  Phillips 

D.  Booth,  second  vp:  William  J.  Gard- 
ner, secretary,  and  Ned  Broomhead, 

treasurer. 

Tony  Arnone,  pr  director  of  KHJ-TV 
Los  Angeles,  joins  Morehart  Land  Co., 
Santa  Monica,  Calif.,  as  advertising  and 
pr  director.  Frank  Barron,  on  promo- 

tion and  exploitation  staff  of  KHJ-AM- 
TV,  named  director  of  that  department 
for  KHJ  radio. 

Brock  D.  Shiffer,  former  president  of 
Consulting  Specialists  Inc.,  marketing 
management  consultant  firm,  joins  Royer 
&  Roger  Adv.,  New  York,  as  account 
executive  on  consumer  acounts.  George 
W.  Drance,  client  representative  in 

agency's  technical  services  division, named  acount  executive  for  industrial 
accounts. 

Mr.  Low  Mr.  Craig 

William  Craig,  group  supervisor  in 
radio-tv  department  of  Young  &  Rubi- 
cam.  New  York,  named  associate  direc- 

tor of  department.  Richard  Low,  assist- 
ant business  manager  and  director  of 

contracts  at  CBS.  joins  Y&R  as  head  of 
newly  created  tv  business  affairs  office. 

Kingsley  Colton,  in  Y&R"s  office  man- 
agement section,  named  assistant  direc- 

tor of  tv  business  affairs  office.  Marvin 

Koslow  and  William  Lynn,  program  su- 
pervisors, assigned  additional  executive 

responsibilities  on  Bristol-Myers  and 
Johnson  &  Johnson  accounts,  respec- tively. 

Marian  B.  Dennis,  office  manager  of 
Hoag  &  Provandie,  Boston  advertising 
agency,  promoted  to  account  manage- ment group. 

Mel  Thomas,  former  director  of  mar- 
keting of  Advertising  Promotions  Inc., 

Chicago,  joins  Olian  &  Bronner,  adver- 
tising agency,  that  city,  as  account  ex- 

ecutive. 

Hal  Stebbins,  head  of  his  own  Los 
Angeles  advertising  and  pr  firm,  Hal 
Stebbins  Inc.,  appointed  to  committee  of 
board  on  improving  advertising  of 
American  Assn.  of  Advertising  Agen- 

cies.   David  Williams,  Erwin  Wasey, 
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Ruthrauff  &  Ryan,  New  York,  is  com- 
mittee chairman,  and  Alfred  J.  Seaman, 

Sullivan,  Stauffer,  Colwell  &  Bayles, 
New  York,  vice  chairman. 

Richard  W.  Garbett,  former  product 
manager  of  Thomas  J.  Lipton  Inc.,  joins 
Kenyon  &  Eckhardt,  New  York,  as  ac- 

count executive. 

Peter  D.  Grumhaus,  formerly  with 
John  W.  Shaw  Adv.,  Chicago,  to  Clin- 

ton E.  Frank  Inc.,  that  city,  as  account 
executive. 

Thomas    J.  King, 
senior  vp  and  manager 
of  Detroit  office  of 
McCann-Erickson, 
named  executive  vp 

in  charge  of  agency's 
central  region.  M-E's 
management  in  De- 

troit and  Chicago  will 
"'•  ̂ "'^  report  to  Mr.  King  in 

his  new  capacity.  Replacing  him  as 
manager  of  Detroit  office  is  F.  W.  Over- 
esch,  senior  vp,  who  has  been  manage- 

ment service  director  on  GMC  truck 
account. 

William  Santoni,  media  buyer  at  Cun- 
ningham &  Walsh,  joins  Geyer,  Morey, 

Ballard,  New  York,  in  similar  capacity. 

Garry  0.  Simpson,  Charles  J. 
Maguire,  John  C.  Thomas,  Stanley  L. 
Tusan  and  Thelma  L.  Imschweiler  join 
staff  of  N.  W.  Ayer  &  Son.  Mr.  Simp- 

son was  producer-director  of  education- 
al series  for  New  York  State  Education 

Dept.  Mr.  Maguire  worked  for  CBS 
animations  and  CBS  production  sales. 

Both  will  work  on  Ayer's  New  York 
commercial  production  staff.  Mr. 
Thomas  was  broadcast  supervisor  at  Leo 
Burnett  and  will  work  as  service  rep- 

resentative in  Chicago  office  of  Ayer.  Mr. 
Tusan  joins  Chicago  art  staff.  He  was 
freelance  artist  in  California  before 

joining  agency.  Miss  Imschweiler,  pre- 
viously with  Curtis  Pub.  Co.,  joins 

copywriting  staff  in  Philadelphia. 

Lansing  B.  Lind- 
quist  joins  Guild,  Bas- 
com  &  Bonfigli,  San 
Francisco,  as  consult- 

ant on  network  and 
station  relations.  Mr. 
Lindquist  has  his  own 
New  York  consulting 
firm  working  with 
agencies  and  advertis- 

ers who  use  tv  and  radio  on  national  or 
regional  level. 

Charles  Lee  Hutchings,  creative  di- 
rector of  Cole,  Fischer  &  Rogow,  Bev- 

erly Hills,  Calif.,  joins  Los  Angeles  office 
of  Young  &  Rubicam  as  copy  director. 

Len  Levy,  Nick  Amos  and  John  Mann 
join  commercial  production  department 
of  Foote,  Cone  &  Belding,  Chicago.  Mr. 
Levy  was  manager  of  radio-tv  depart- 

ment of  North  Adv.,  that  city.  Mr. 

Mr.  Lindquist 

Marie  Torre  to  KDKA-TV 
Marie  Torre, 

nationally 

known  syndicat- ed columnist  of 

New  York  Her- 
ald Tribune  who 

in  1959  went  to 
jail  for  10  days 
rather  than  dis- 

close source  of 
Marie  Torre 

story  information  in  connection 

with  Judy  Garland's  claim  for 
$1,393,333  against  CBS,  joins 
news  department  of  KDKA-TV 
Pittsburgh,  effective  in  mid-Au- 

gust, as  member  of  noon  news 
team.  Miss  Torre  will  also  con- 

tribute daily  features  to  new  Mon- 
day through  Friday  9:00  a.m. 

news  program,  as  well  as  contrib- 
uting to  creation  of  documentary 

programs  produced  by  station. 
Miss  Torre  had  been  with  Herald 
Tribune  since  1955.  She  started 
her  career  with  New  York  World 
Telegram  &  Sun  in  1942. 

Amos  previously  had  been  with  Comp- 
ton  Adv.  and  Wilding  Productions,  Chi- 

cago. Mr.  Mann  joined  FC&B  from 
WITI  (TV)  Milwaukee. 

Rita  Nachem,  senior  writer  at  Law- 
rence C.  Gumbinner  Adv.  Agency,  New 

York,  named  copy  group  head. 

Mr.  Klein Mr.  Parl^er 

W.  J.  Klein,  vp  of  AUis-Chalmers  Mfg. 
Co.  (electrical-mechanical  power  equip- 

ment), Milwaukee,  named  director  of 
marketing  services  and  pr  in  corporate 
move  to  reorganize  external  communi- 

cations functions.  Reporting  to  him  will 
be  Charles  W.  Parker  Jr.,  named  man- 

ager of  marketing  services,  including  ad- 
vertising, and  Alfred  B.  Leech,  named 

pr  manager.  Mr.  Parker  formerly  was 
general  manager  of  marketing  of  new 
products  department.  Mr.  Leech  was 
with  Newsweek  magazine.  Firm  is  shift- 

ing broadcast  emphasis  to  more  local 
farm  radio. 

Otis  W.  Winegar,  vp  and  copy  super- 
visor of  Dancer-Fitzgerald-Sample,  New 

York,  joins  Erwin  Wasey,  Ruthrauff  & 
Ryan,  St.  Paul,  Minn.,  as  copy  chief. 
James  T.  Wilson,  formerly  with  Chicago 

office  of  Leo  Burnett  Co.,  to  EWRR's St.  Paul  office. 

Robert  S.  DeBear  and  Edward  J. 

r.  Mattoon 

Smotzer  join  Needham,  Louis  &  Brorby, 
New  York,  as  copywriters.  Mr.  DeBear 
formerly  was  with  G.  M.  Basford  Co. 
and  Fuller  &  Smith  &  Ross,  both  New 
York.  Mr.  Smotzer  previously  was  in 
Pittsburgh  with  Fuller  &  Smith  &  Ross 
and  BBDO. 

Henry  A.  Mattoon, 

vp  and  associate  cre- 
ative director  of  Mc- 

Cann-Erickson, New 

York,  transfers  to  a- 
gency's  Los  Angeles 
office  as  vp  and  gener- 

al manager.  Mr.  Mat- 
toon replaces  David  J. 

Hopkins,  who  takes 
over  as  managing  director  of  Hansen 
Rubensohn-McCann-Erickson,  Austral- 

ian affiliate  of  McCann-Erickson  Inter- 
national, in  Sidney. 

Marie  Selvaggi,  formerly  with  Rut- 
ledge  Adv.  and  D'Arcy  Adv.,  appointed 
production  manager  of  Storm  Adv.,  St. 
Louis.  Dawn  Peterson,  formerly  with 

Western  Printing  Co.,  joins  Storm's  St. Louis  art  staff. 

Alfred  J.  Scalpone, 

former  CBS-TV  vp  in 
charge  of  network 

programs  in  Holly- 
wood, elected  execu- 

tive vp  in  charge  of 
Los  Angeles  office  of 
C.  J.  LaRoche  &  Co. 
Mr.  Scalpone  started 
his  career  at  Young  & 
Rubicam  and  was  vp  in  charge  of  radio 
and  tv  production  at  McCann-Erickson 
before  joining  CBS-TV. 

Phil  Dean,  head  of  his  own  pr-pub- 
licity  firm  in  New  York,  named  pub- 

licity chairman  of  Broadcasters'  Promo- tion Assn.,  that  city.  George  T.  Rodman, 
director  of  advertising,  promotion  and 

press  information  of  KGO-TV  San 

Francisco,  appointed  BPA's  member- ship chairman  for  western  states. 

THE  MEDIA 

Ed  Hawkins,  ac- count executive  in  Los 

Angeles  office  of  Len- nen  &  Newell,  resigns 
to  join  KTTV  (TV) 

Los  Angeles  as  direc- 
tor of  station's  region- al sales  office  in  San 

Francisco  which  will 

open  in  September. 
Mr.  Hawkins,  who  reports  to  KTTV 

Aug.  13,  will,  as  western  sales  and  mar- 
keting manager,  be  in  charge  of  area  in- 

cluding San  Francisco,  Seattle  and  Port- 

land. In  expansion  of  KTTV's  New  York and  Chicago  sales  offices,  Gerry  Velona, 
Martin  Bergman,  and  Tony  Santino, 
account  executives  with  KTTV  in  Los 

Angeles,  transfer  to  station's  national sales  department  in  New  York.  Robert 

Mr.  Scalpone 

Mr.  Hawkins 
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Dickenson,  also  account  executive  with 
KTTV  Los  Angeles,  promoted  to  ac- 

count executive  in  national  sales  and 

moves  to  station's  Chicago  headquarters. 
David  W.  Wagenvoord,  vp  and  general 

manager  of  WWOM  New  Orleans, 
elected  executive  vp  in  charge  of  radio 
operations  of  Franklin  Broadcasting  Co. 
(WWOM  New  Orleans,  WLOD  Fort 
Lauderdale,  Fla.,  WEW  St.  Louis, 
KOME  Tulsa,  Okla.,  and  WMIN  St. 
Paul,  Minn.). 

James   P.  Smith, 
manager    of  Adam 

Young  Inc.'s  Boston 
office,  appointed  gen- 

eral sales  manager  of 

Young's  radio  rep  firm 
A  -     ""^/        iri  New  York.  He  will 

^^j^ljf^^     be  succeeded  in  Boston ^^^""^    by  William  A.  Queen, 
Mr.  Smith         former  vp  and  partner 

of  New  England  Spot  Sales,  Boston. 
Mr.  Smith  joined  Young  firm  in  1957 
and  was  administrative  assistant  to  vp 
and  national  radio  sales  manager  before 
going  to  Boston  18  months  ago.  He 
will  report  to  Clifford  J.  Barborka  Jr., 
vp  in  charge  of  Adam  Young  Inc. 

Roger  Coleman,  director  of  fm, 
WABC-FM  New  York,  elected  vp  and 
general  manager  of  QXR  Network.  Mr. 
Coleman,  who  has  been  with  ABC- 
owned  New  York  fm  outlet  since  Janu- 

ary 1960,  assumes  his  new  post  todav 
(Aug.  6). 

Donald  E.  Pille,  program  director  of 
WCSI-AM-FM  Columbus,  Ind.,  elected 
vp  and  general  manager,  replacing  Jack 
E.  Douglas,  who  resigned  (  Fates  &  For- 

tunes, July  23).  WilTiam  R.Williamson, 

Mr.  Towner 

NAB  conference  chairman 

Orrin  W.Town- 
er, director  of 

engineering  of 
WHAS-AM- 
FM-TV  Louis- 

ville, Ky.,  was 
named  chairman 

of  NAB's  broad- 
cast engineering 

conference  held 

each  year  as  part  of  association's annual  convention.  The  1963  con- 
vention is  scheduled  for  March 

31 -April  3  in  Chicago.  Appointed 
to  serve  with  Mr.  Towner  are: 
William  S.  Duttera,  NBC;  J.  B. 
Epperson,  Scripps-Howard  Radio; 
James  E.  Gray,  WYDE  Birming- 

ham, Ala.;  Albin  R.  Hillstrom, 
KOOL-AM-FM-TV  Phoenix, 
Ariz.;  Clyde  M.  Hunt,  Post-News- 
week  Stations;  Leslie  S.  Learned, 
MBS;  Frank  Marx,  ABC;  James 
D.  Parker,  CBS,  and  Jack  Petrik, 
KETV  (TV)  Omaha,  Neb. 

Mr.  Lower 

WCSI  account  executive,  promoted  to 
sales  manager. 

Homer  Griffith,  president  of  Mid- 
South  Broadcasting  Enterprises,  Austin, 
Tex.,  appointed  general  manager  of 
KAZZ  (FM),  that  city.  Principals  of 
Mid-South  are  reported  to  be  negotiat- 

ing for  purchase  of  Austin  fm  outlet. 

Ron  Overlander,  general  manager  of 
KLOH  Pipestone,  appointed  general 
manager  of  KBMO  Benson,  both  Min- 

nesota. Mr.  Overlander  replaces  Robert 
D.  Zellmer,  KBMO  general  manager, 
who  was  granted  leave  of  absence,  ef- 

fective Aug.  15,  to  become  associated 
with  KPGE  Page,  Ariz. 

Morton  S.  Cohn,  program-production 
manager  of  WLOS-TV  Asheville,  N.  C, 
named  station  manager  of  WLOS-AM- 
FM-TV  (Skyway  Broadcasting  Co.,  di- 

vision of  Wometco  Enterprises).  Prior 
to  joining  WLOS  in  November  1959, 
Mr.  Cohn  was  proaram  manager  of 
WCHS-TV  Charleston,  W.  Va. 

Elmer   W.  Lower, 
NBC  director  of  news 
and  pr,  named  general 
manager  of  NBC 
News.  In  new  post, 
Mr.  Lower  will  super- 

vise NBC  News  film 
operations  and  NBC 
News  bureaus  in 
Washington,  Chicago 
and  Los  Angeles.  He  will  also  supervise 
NBC  News  syndication  series  and  con- 

tinue as  general  manager  of  election 
coverage  unit. 

Bob  Martin,  KMOR  Littleton,  elected 
president  of  Colorado  Broadcasters 
Assn.  Jerry  Fitch,  KGLN  Glenwood 
Springs,  and  Ralph  Atlass,  KIUP  Du- 
rando,  elected  vp  and  secretary-treas- 

urer, respectively.  Directors  elected  to 
one-year  terms  are:  James  Croll, 
KOAA-TV  Pueblo.  Lloyd  Allen,  KGIW 
Alamosa,  and  Mason  Dixon,  KFTM 
Fort  Morgan.  Russell  Shaffer,  KBOL 
Boulder,  and  Mr.  Atlass  were  elected  to 
three-year  terms  on  CBA  board  of  di- 
rectors. 

Ken  Hildebrandt,  general  sales  man- 
ager of  The  Jack  Douglas  Organization. 

Hollywood,  joins  KMEX-TV  Los  An- 
geles, in  similar  capacity.  KMEX-TV. 

Spanish-language  uhf  station  on  ch.  34, 
is  scheduled  to  begin  operating  in  early 

September. 
George  S.  Milroy,  sales  manager  of 

WDTM  (FM)  Detroit,  promoted  to  na- 
tional sales  manager.  His  new  responsi- 

bilities include  representation  of  35-sta- 
tion  QXR  Network  as  well  as  WDTM. 
Mr.  Milroy,  who  joined  fm  outlet  in 
1960,  has  served  in  present  capacity 
since  March  1961.  William  H.ArronJr., 
account  executive,  succeeds  Mr.  Milroy 
as  WDTM  sales  manager. 

Chris  J.  Stolfa,  commercial  manager 

ELGEET 

ZOOM 

NAVITAR 

Elgeet  offers  Vidicon  television  cameras 
and  16mm  cameras  the  first  Zoom  Navi- 
tar,  a  manually-controlled  4:1  zoom  with 
a  20mm  to  80mm  range— f:1.8!  This  new 
lens  achievement  is  optically  compen- 

sated to  hold  focus  through  the  entire 
zoom  action.  Fourteen  elements— covers 
Vidicon  format— resolves  600  lines— linear 
zoom  action  by  ring— list  price:  $400.  For 
information,  write  for  Catalog  2080-CZ18. 

OPTICAL  COMPANY,  INC. 
303  Child  St.,  Rochester  11,  N.  Y. 
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of  KCMO-FM  Kansas  City,  named  sta- 
tion director  of  KMBC-FM,  that  city. 

KMBC-FM  has  scheduled  target  date  of 
Oct.  1. 

Blaine  W.  Whipple  elected  secretary- 
treasurer  and  controller  of  Radio  Serv- 

ice Corp.  of  Utah  (parent  company  of 
KSL-AM-FM-TV  Salt  Lake  City). 

Joe  Thompson,  former  manager  of 
KHAT  Phoenix,  joins  KEPI  (FM),  that 
city,  in  similar  capacity. 

Mel  Winters  named  assistant  sales 

manager  of  KHJ-AM-FM  Los  Angeles. 
Irv  Raskin,  vp  and  general  manager 
of  WAAP  Peoria,  111.,  joins  KHJ  as 
account  executive. 

Robert  W.  Steinhilber,  local  sales 
manager  of  WTAC  Flint,  Mich.,  and 
former  account  executive  with  WIP- 
AM-FM  Philadelphia,  named  local  sales 
manager  of  KFRE  and  KRFM  (FM) 
Fresno,  Calif.  John  W.  Reavley,  com- 

mercial manager  of  KGST  Fresno  and 
former  station  manager  of  KAPA  Ray- 

mond, Wash.,  joins  KRFM  as  account 
executive. 

Walter  A.  (Wally) 
Schwartz,  national  ra- 

dio sales  manager  of 

Westinghouse  Broad- 
casting Co.,  named  as- 
sistant general  man- 

ager of  WINS  New 
York,  Westinghouse- 
owned  station.  Mr. 

Schwartz  joined  West- 
inghouse in  1959  as  director  of  am  radio 

sales  office  in  Detroit.  He  was  appointed 
national  radio  sales  manager  in  March 
1961. 

William  L.  Waring  111  appointed  sales 
manager  of  Southern  Melody  Inc.,  affili- 

ate of  WPKM  (FM)  Tampa,  Fla. 

Robert  0.  Southhart,  member  of  sales 
staff  of  WFRV  (TV)  Green  Bay,  Wis., 
since  November  1956,  promoted  to  local 
sales  manager. 

Doug  Wildfoerster  appointed  sales 
manager  of  KMUR  Murray,  Utah.  John 
D.  A.  Elstun  and  Suzon  Anderson 

named  program  director  and  traffic  di- 
rector, respectively.  Gene  Baker,  Frank 

Crowley  and  Brent  Larson  join  station 
as  air  personalities. 

Timothy  J.  Canty,  account  executive 
with  WBBM-AM-FM  Chicago,  CBS- 
owned  stations,  joins  CBS  Radio  Spot 
Sales,  that  city,  in  similar  capacity. 

Tom  Camarda,  assistant  media  super- 
visor at  Dancer-Fitzgerald-Sample,  joins 

George  P.  Hollingbery  Co.  as  radio 
account  executive. 

Eric  Mart,  presentation  writer  with 
ABC-TV  sales  development  department, 
joins  NBC-TV,  New  York,  as  sales  plan- 

ning representative  in  sales  proposals 
unit. 

Mr.  Schwartz 

Fm  association  chief 

Kiefer 

Jack  Kiefer, 

president  and 
general  manager 
of  KMLA  (FM) 
Los  Angeles, 
elected  president 
of  Fm  Broad- 

casters Assn.  of 

Southern  Cali- 
fornia for  1962- 

63.  Other  officers  are:  Sleepy 
Stein,  KNOB  (FM)  Long  Beach, 
vp;  Bj  Hamrick,  Western  Fm 
Sales,  secretary,  and  Jeannette 
Banoczi,  KGGK  (FM)  Garden 
Grove,  treasurer. 

Mr.  Walker 

Richard  Duffield,  Richard  Janik  and 
Stuart  M.  Miller  named  to  local  sales 
staff  of  KTTV  (TV)  Los  Angeles.  Mr. 

Duffield,  formerly  with  station's  special 
projects  division,  will  serve  as  account 
executive.  Mr.  Janik  and  Mr.  Miller, 

formerly  with  station's  publicity  and 
merchandising  departments,  respectively, 
will  serve  as  assistant  account  execu- 
tives. 

Felipe  Cantu  and  Bill  Straley,  both 
formerly  with  Cusick-Schwerke  &  Wild 
Adv.  Agency,  San  Antonio,  join  KUNO 
Corpus  Christi,  Tex.,  as  marketing  di- 

rector and  sales  manager,  respectively. 

Larry  Walker,  exec- 
utive vp  and  general 

manager  of  Carolina 
Broadcasting  Co. 

(WSOC-AM-FM-TV 
Charlotte,  N.  C),  will 
retire  Oct.  1  for  rea- 

sons of  health.  J.  Leon- 
ard Reinsch,  president 

of  Carolina  Broad- 
casting Co.,  announced  today  (Aug.  6) 

that  C.  George  Henderson,  WSOC-TV 
general  sales  manager,  will  become  vp 
and  general  manager  for  tv,  and  Henry 
Sullivan,  WSOC  radio  general  manager, 
will  become  vp  and  general  manager 
for  radio.  One-time  classical  pianist  and 
vaudeville  performer  with  programs  on 
CBS  and  NBC,  Mr.  Walker  entered 
Charlotte  radio  in  1930  as  announcer- 
entertainer,  became  program  director  of 
WBT  there  in  1945  and  secretary-treas- 

urer of  parent  Jefferson  Standard  Broad- 
casting Co.  in  1948.  He  joined  WSOC 

Broadcasting  Co.  in  1951  as  vp  of  one 
of  three  applicants  for  ch.  9  in  Char- 

lotte. WSOC  won  the  battle  and  execu- 
tive vp  Walker  put  the  station  on  the 

air  April  28,  1957. 

Jerry  Friedman,  account  executive  at 
KKHI  San  Francisco,  and  Ed  Bloom- 

field,  representative  of  Seeburg  Corp.'s 
Background  Music  Div.  in  Santa  Clara 

County,  join  sales  staff  of  KFRC-AM- FM  San  Francisco. 

Tom  Stanton,  member  of  sales  staff 
of  CBS-TV  Stations  National  Sales,  Chi- 

cago, and  former  account  executive  with 
KMOX-TV  St.  Louis,  returns  to  sales 
staff  of  CBS-owned  St.  Louis  tv  outlet. 

Jim  Bentley  named  operations  man- 
ager and  film  buyer  for  KCRL-TV 

Reno,  Nev.  New  outlet,  which  is  NBC- 
TV  affiliate  has  on-air  target  date  of 
early  fall. 

Hal  Raymond,  formerly  with  KISN 
Portland,  Ore.,  and  KAYO  Seattle,  joins 
KBOX  Dallas  as  program  director. 

Bill  Clark,  former  program  director 
of  WTKM  Hartford,  Wis.,  joins  WGKV 
Charleston,  W.  Va.,  in  similar  capacity. 

Paul  Gordon,  former  news  director  of 
WTOA  (FM)  Trenton,  N.  J.,  named 
program  director  of  WEAV-AM-FM Plattsburgh,  N.  Y. 

Don  Sbarra,  vp  and 
director  of  sales  of 
KARD-TV  Wichita, 

Kan.,  named  vp  and 
general  manager  of 
KARD-TV  and  Kan- 

sas State  Network. 
Philip  G.  King,  vp 

Mr.  Sbarra         in    charge    of  New 
York  office  of  Pat  Mc- 

Dermott  Co.,  pr  firm,  joins  WCBS-TV 
New  York  as  director  of  information 
services. 

Richard  Lawrence,  former  program 
director  of  WABY  Albany,  N.  Y.,  ap- 

pointed program  manager  of  WORL 
Boston.  He  replaces  Bill  Givens  who 
resigned  to  join  Daniel  F.  Sullivan  Adv., 
that  city,  as  radio-tv  director. 

R.  A.  (Dick)  Fennel  and  Glenn  Ad- 
kins  Jr.  appointed  program  manager 
and  production  manager,  respectively, 
of  WLOS-TV  Asheville.  N.  C. 

John    T.  Clayton, 

public  affairs  director 

and  promotion  man- 
ager of  WHLI  Hemp- stead, L.  I.,  N.  Y., 

named  manager  of  ad- 
vertising, promotion 

and  publicity  of WNBC-AM-FM  New  „  ̂ ,  ̂ 

York.  He  succeeds  Clayton Stephen  Kirschenbaum,  who  has  been 
named  supervisor  of  on-air  promotion 
for  WNBC-TV.  Burton  M.  Wanetik, 
former  sales  manager  of  WVOX  New 
Rochelle  and  WFYI  Mineola,  both  New 

York,  joins  WNBC-AM-FM  as  account executive. 

Judy  Haubens,  continuity  writer  for 
WGAL-TV  Lancaster,  Pa..  joins 

WMHT  (TV)  (etv  ch.  17)  Schenec- 
tady, N.  Y.,  as  program  producer. 

Arthur  W.  Hefner,  coordinator  of 
NBC  News  information  services,  re- 

signs to  join  publishing  firm  of  John 
Wiley  &  Sons,  New  York. 
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Mr.  Buning 

Robert  Gneiser,  news  director  of 
WCBM-AM-FM  Baltimore,  joins  news 
department  of  WMAL-AM-FM-TV 
Washington. 

Don  Criqui  appointed  sports  director 
of  WWYN-AM-FM  Erie,  Pa. 

Robert  M.  Byron,  formerly  with 
WFTL-AM-FM  Fort  Lauderdale,  joins 
announcing  staff  of  WPTV  (TV)  West 
Palm  Beach,  both  Florida. 

John  L.  O'Donnell,  formerly  with 
WIRL  Peoria,  111.,  joins  announcing  staff 
of  WMID  Atlantic  City,  N.  J. 

Anthony  Lanzone,  Jack  Winslow  and 
Geraldine  Tellie  appointed  account  ex- 

ecutive, announcer  and  receptionist, 
respectively,  of  WEIL  Scranton,  Pa. 

John    A.  Buning, 
field  representative  of 
National  Assn.  of 
Broadcasters,  resigns 
to  assume  post  of  gen- 

eral-sales manager  and 
chief  engineer  of 
WBAR  Bartow,  Fla. 
Station  was  recently 
purchased  by  J.  E. 

Yarbrough,  chief  engineer  of  WDBO- 
AM-FM  Orlando  for  last  34  years  who 
is  president  of  WBAR  Inc.,  Hazel  D. 
Yarbrough,  vp,  and  Mr.  Buning  (For 
The  Record,  July  30).  Mr.  Buning, 
whose  broadcast  experience  spans  serv- 

ice with  ABC  and  Mutual  networks, 

joined  NAB's  station  relations  staff  in 1958. 

Ted  Barry,  air  personality  with  KENS- 
TV  San  Antonio,  Tex.,  joins  WHEC 
(TV)  Rochester,  N.  Y.,  in  similar  ca- 
pacity. 

Danny  O'Shea,  WFUN  Miami  Beach, 
and  Pat  Hughes,  WQXI  Atlanta,  join 
WQAM  Miami,  Fla.,  as  air  personalities. 

Sanford  L.  (Sandy)  Gibbons,  produc- 
tion manager  of  KPHO  Phoenix,  joins 

KWBY  Scottsdale,  Ariz.,  as  air  per- 
sonality. 

Arthur  L.  Rice,  air  personality  with 
KXOK  St.  Louis,  joins  WMAY  Spring- 

field, 111.,  in  similar  capacity. 

Robert  Falcon,  for- 
mer announcer  and  d.j. 

with  WSUN-AM-TV 
Tampa-St.  Petersburg, 
named  station  manager 
of  WASH  (FM)  Wash- 

ington. Kathryn  Ep- 
stein and  Sherm 

Brody  appointed 
Washington  fm  out- 

let's sales  manager  and  program  direc- 
tor, respectively. 

Mary  Jo  Hippie,  member  of  promo- 
tion department  of  WSJS-AM-TV  Wins- 

ton-Salem, N.  C,  named  assistant  to 
promotion  manager. 

Donna    Traverse,    formerly  with 

Mr.  Falcon 

ITA  chairman  to  resign 

Sir  Ivone  Kirkpatrick,  chairman 

of  Independent  Television  Author- 
ity in  England,  announced  that  he 

will  resign  post  later  this  year.  Sir 
Ivone  said  that  his  decision  had 

nothing  to  do  with  Pilkington  re- 
port which  sharply  criticized  com- 

mercial network  over  which  ITA 

has  regulatory  power.  He  will  be- 
come chairman  of  National  Bank, 

private  banking  company. 

WTAO  Cambridge  and  WORE  Boston, 
both  Massachusetts,  joins  WMTW-TV 
Poland  Spring,  Me.,  as  hostess  of  Teddy 
Bear  Playhouse,  replacing  Sally  Proud. 

Michael  Laurence  resigns  as  pr  direc- 
tor of  WMCA  New  York  and  Radio 

Press  International,  voiced  news  service. 

Ralph  0.  Briscoe,  budget  director  of 
CBS  Television  Stations  Div.,  New 
York,  appointed  assistant  controller  of 
that  division.  Mr.  Briscoe  joined  CBS 
in  January  1958  as  member  of  cor- 

porate financial  staff. 

Lou  Johnson  joins  staff  of  WLIS  Old 
Saybrook,  Conn. 

Jack  Par  joins  KEX-AM-FM  Port- 
land, Ore.,  as  air  personality. 

Henry  H.  Hicks,  ABC  Radio  news  edi- 
tor, awarded  Ford  Foundation  Fellow- 
ship and  will  enter  Columbia  U.,  New 

York,  in  September  for  course  of  study 
on  Soviet  Union.  He  has  been  granted 
nine-month  leave  of  absence  from  ABC. 

Louis    I.  Teicher, 

manager  of  staff  or- 
chestra of  CBS-TV, 

New  York,  named  di- 
rector of  music  oper- 

ations of  CBS-TV  net- 
work. 

Dave  Cummins,  pro- 
gram director  of 

WICE-AM-FM  Prov- 
idence, R.  I.,  joins  WHIH  Portsmouth, 

Va.,  as  air  personality.  Gary  Lawrence, 
for  past  year  handling  special  promotion 
and  sales  assignments  for  WHIH,  named 
air  personality. 

Richard  J.  Braun,  continuity  direc- 
tor of  KALL  Salt  Lake  City  and  Inter- 

mountain  Network,  joins  promotion 
staff  of  KBTV  (TV)  and  KBTR  Den- 

ver. George  M.  Mathews,  local  sales 
manager  of  WMBD-AM-FM  Peoria, 
111.,  to  KBTV  as  account  executive. 

Michael  Ruppe  Jr.  and  Henry  Hirsch 

appointed  pr  manager  and  advertising- 
sales  promotion  manager,  respectively, 
of  KYW-AM-FM  Cleveland. 

Gary  Waller,  member  of  operations 
and  promotion  departments  of  CBS-TV 
in  Los  Angeles,  named  director  of  pro- 

motion of  KCOP  (TV),  that  city. 

Mr.  Teicher 

Michael  Keating,  account  executive 

with  CBS  Radio  Spot  Sales  in  Los  An- 
geles, joins  sales  staff  of  CBS-owned 

KNXT  (TV),  that  city. 

Patrick  J.  Palombo,  formerly  with 
Stahl,  Lewis  &  Patton  Adv.  Agency,  Los 
Angeles,  joins  publicity  department  of 
KTTV  (TV),  that  city. 

Maury  Rosen,  salesman  with  KWKW 
Pasadena-Los  Angeles,  Spanish-language 
station,  promoted  to  retail  sales  manager. 

Ray  Tannehill,  news  director  of 
WERE  Cleveland,  to  assist  sportscaster 

Gib  Shanley  in  this  season's  broadcasts of  Cleveland  Browns  football  games. 
Mr.  Tannehill  will  travel  with  team  and 

provide  play-by-play  and  various  pre- 
and  post-game  programs. 

Ron  Beach,  promotion  director  of 
WLAN-AM-FM  Lancaster,  Pa.,  returns 
from  six  months  active  duty  with  U.S. 
Army  to  assume  former  duties. 

INTERNATIONAL 

Michael  Wright  named  tv  sales  man- 
ager of  Kenya  Broadcasting  Corp.  He 

will  also  handle  advertising,  pr  and  sta- 
tion promotion. 

Ross  McLean,  executive  producer  of 
CTV  Television  Network,  Toronto,  and 
formerly  of  Canadian  Broadcasting 

Corp.,  that  city,  resigns  to  become  in- 
dependent program  consultant. 

MAGNfPHASE 

MAGNiPHASB 

MAGNI  PHASE 

MAGNIPHASE  —  protects  antenna  system 
from  damage  caused  by  static  discharge  or transmission  line  faults. 
MAGNIPHASE  —  will  instantaneously 
squelch  transmitter  output,  preventing  arc from  being  sustained  by  RF  energy. 
Immediately  self-restoring,  transmitter 
interruption  goes  unnoticed  on  the  air. 

C-joi^i±LyLje^t.a.L 

MANUFACTURING  COMPANY 
4212  SOUTH  BUCKNER  BLVD.      DALLAS  27,  TEXAS 

D=,'Tr'\^  Subsidiary  of  Ling-Temco  Vought,  Inc. 
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W.  D.  West  appointed  manager  of  spe- 
cial broadcast  accounts  of  RCA  Victor 

Co.  Ltd..  Montreal. 

Peter  Thomson,  formerly  with  CFTO- 
TV  Toronto,  joins  Needham,  Louis  & 
Brorby  of  Canada  Ltd.,  that  city,  as  tv 
producer. 

Ward  Rutherford  appointed  news  and 
features  editor  of  Channel  Television 
Ltd.,  London,  England. 

PROGRAMMING 

Sidney  Kaufman,  former  executive  of 
Continental  Film  Productions  Corp., 
Chattanooga,  Tenn.,  and  Thomas  A. 
Pyle,  production  coordinator  and  di- 

rector of  Depicto  Films  Corp.,  New 
York,  elected  to  board  of  directors  of 
Television  City  Arizona.  Mr.  Kaufman 
will  serve  as  producer  and  packager  in 

TCA's  motion  picture  and  tv  divisions; 
Mr.  Pyle  as  studio  manager. 

Norman  (Buck)  Long  appointed  na- 
tional sales  manager  of  Medallion  Tv 

Enterprises,  Hollywood,  and  is  currently 
spear-heading  sales  campaign  for  new 
half-hour  country-western  musical  se- 

ries, Star  Route,  U.S.A. 

Jerry  Schnitzer,  for- 
mer director  and  pro- 

ducer of  tv  commer- 
cials for  Robert  Law- 

rence Productions' 
west  coast  operations, 
resigns   to   head  his 
own  production  com- 

pany under  name  of 
Gerald  Schnitzer  Pro- 

ductions. Winner  of  numerous  awards 
in    international    film    festivals,  Mr. 
Schnitzer  has  been  signed  to  produce 
new  commercials  for  Chevrolet,  Gallo 
Wines  and  Sunray-Dx  gasoline  among 
others.    Address:   5746  Sunset  Blvd., 
Hollywood  28,  Cahf.  Telephone:  Holly- 

wood 9-1158. 

H.  Jerry  Girouard,  former  district 
manager  of  NBC  Films  and  Victory 
Program  Sales,  joins  Jayark  Films  Corp., 
New  York,  as  account  executive. 

Dr.  Floyd  M.  Anderson,  executive  di- 
rector of  American  Institute  of  Family 

Relations,  joins  KABC-AM-FM  Los 
Angeles  to  host  daily  live  broadcast  of 
on-the-air  exploration  of  problems  of 
human  adjustment  and  marital  affairs. 
New  series,  to  be  heard  from  1:25-2:00 
p.m.,  Monday  through  Saturday,  began 
last  Monday  (July  30). 

Dick  Feidman,  Doyle  Dane  Bernbach, 
New  York,  and  Jack  Goodford,  vp  of 
Electra  Studios,  that  city,  join  Video 
Pictures  Inc.,  New  York. 

Joan  Chaffee,  free-lance  film  editor, 
joins  Dolphin  Productions,  New  York, 
as  supervising  editor  of  tv  commercials. 

Robert  L.  RIppen,  former  producer- 
director  of  such  NBC  programs  as  Meet 
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Mr.  Schnitzer 

Mr.  Fink 

Fink  chosen  IEEE  chief 

Donald  G. 
Fink,  director  of 
Philco  Scientific 
Laboratory,  ap- 

pointed general 

manager  of  new- 
ly formed  Insti- tute of  Electrical 

&  Electronic  En- 
gineers (IEEE), 

New  York.  Mr.  Fink  will,  how- 
ever, remain  at  his  Philco  post 

until  his  successor  is  named.  The 

merger  of  American  Institute  of 
Electrical  Engineers  (AIEE)  and 
Institute  of  Radio  Engineers  (IRE) 
to  form  Institute  of  Electrical  & 

Electronic  Engineers  (IEEE)  be- 
comes effective  in  January  1963. 

As  general  manager,  Mr.  Fink  will 
be  chief  staff  officer  responsible 

for  day-to-day  operation  of  world's largest  engineering  society,  with 
estimated  membership  of  160,000. 
He  joined  Philco  in  1952,  was  ap- 

pointed director  of  research  ac- 
tivities in  1959,  and  elected  vp  for 

research  in  1961. 

The  Press,  Youth  Wants  To  Know  and 
Project  20,  signed  as  producer  of  Dr. 
Albert  E.  Burke's  Probe  series  now  in 
production  by  National  Telefilm  Assoc., 
with  distribution  date  scheduled  for 

September. 

Marshall  Flaum,  producer  with  CBS- 
TV,  New  York,  assigned  producer  on 
The  Passing  Years,  half-hour  documen- 

tary series  to  be  produced  by  Wolper 
Productions  for  Ziv-UA.  William  Schen- 
berg  signed  as  film  editor  for  series. 

Terry  Saunders  joins  Wolper  Produc- 
tions, Hollywood,  as  producer-director 

with  initial  assignment  on  The  Story  of 
a  Wild  Catter,  dramatic  tv  documentary 
series  for  Ziv-UA. 

EQUIPMENT  &  ENGINEERING 

Fred  J.  Borch,  vp  and  group  execu- 
tive of  General  Electric  Co.,  New  York, 

elected  executive  vp  and  member  of 
board  of  directors.  In  his  new  position, 
Mr.  Borch  will  have  world-wide  respon- 

sibility for  company's  five  operating 
groups:  Aerospace  and  defense,  con- 

sumer products,  electric  utility,  indus- 
trial and  international. 

John  0.  McElroy,  John  D.  Nyquist,  F. 
C.  Dyer  and  R.  C.  Mullaley  elected  vps 
of  Collins  Radio  Co.  Mr.  McElroy,  di- 

rector of  engineering  development,  be- 
comes vp  of  engineering.  Cedar  Rapids. 

Mr.  Nyquist,  director  of  manufactur- 
ing, to  vp  of  manufacturing.  Cedar 

Rapids.  Mr.  Dyer,  vp  of  former  sub- 
sidiary Alpha  Corp.,  becomes  vp  of  new 

Alpha  systems  division,  Dallas.  Mr.  Mul- 

laley, assistant  vp  of  construction,  ele- 
vated to  vp  of  construction,  Dallas. 

John  M.  Whalen  elected  assistant  vp  of 
administration,  Dallas;  R.  M.  Matthews 
elected  treasurer,  Dallas;  F.  J.  Raskopf 
named  corporate  director  of  advertis- 

ing, Dallas,  and  R.  B.  Davis,  pr  assist- 
ant, promoted  to  pr  manager.  Cedar 

Rapids. 
Hodge  C.  Morgan,  industrial  elec- 

tronic products  manager  of  Bendix  Ra- 
dio Div.,  Baltimore,  joins  RCA  Service 

Co.,  New  York,  as  manager  of  commu- 
nications products  marketing. 

ALLIED  FIELDS 

Rod  Gelatt,  member  of  faculty  of  U. 
of  Iowa  School  of  Journalism,  Iowa 

City,  appointed  director  of  school's  re- cently merged  radio  and  tv  journalism 
sequences  into  combined  curriculum. 
Mr.  Gelatt  will  also  serve  as  news  direc- 

tor of  university's  radio  station,  WSUI Iowa  City. 

DEATHS 

Medford  E.  Max- 
well, 57,  president  of 

Med  Maxwell  Produc- 
tions, Fort  Wayne, 

Ind.,  and  former 
broadcast  executive, 
died  of  heart  attack 

July  17  at  Barnes  Hos- 
pital in  St.  Louis.  Fol- lowing his  teaching 

career  (DePauw  U.  School  of  Music), 
Mr.  Maxwell  entered  field  of  radio.  He 
served  successively  as  general  manager 
of  WCLS  Joliet,  111.,  traffic  manager  of 
WIRE  Indianapolis,  program  manager 

of  WOWO  Fort  Wayne,  Ind.,  and  pro- 
duction manager  of  ABC  in  Chicago. 

He  then  entered  advertising  business 
with  Wade  Adv.  and  has  served  as  presi- 

dent of  Med  Maxwell  Productions  since 
1944.  Mr.  Maxwell  was  well  known  for 

production  of  Let's  Go  Visiting,  na- tional farm  program. 

Louis    F.  Kroeck, 
56,  sales  manager,  of 
KUXL  Golden  Valley, 

Minn.,  died  of  heart 
attack  July  29  there. 
Mr.  Kroeck  was  pre- 

viously associated  with 
Edward  Petry  &  Co., 

New  York,  and  Avery- 
Knodel,  Chicago. 

Mr.  Maxwell 

Mr.  Kroeck 

James  R.  Day,  52,  vp  in  charge  of 

engineering  and  research  of  Radio  En- 
gineering Laboratories,  subsidiary  of 

Dynamics  Corp.  of  America,  Long  Is- 
land City,  N.  Y.,  died  July  28  at  Doc- 
tors Hospital  in  New  York  City.  Mr. 

Day  joined  firm  17  years  ago.  He  was 
elected  vp  in  1949  and  director  in  1959. 
Recently,  he  was  named  to  post  of  vp 
for  technical  planning  of  Dynamics 
Corp.  of  America. 
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FOR  THE  RECORD 

STATION  AUTHORIZATIONS,  APPLICATIONS 

As  compiled  by  Broadcasting  July  26 
through  August  1  and  based  on  filings, 
authorizations  and  other  actions  of  the 
FCC  in  that  period. 

This  department  includes  data  on 
new  stations,  changes  in  existing  sta- 

tions, ownership  changes,  hearing  cases, 
rules  &  standards  changes,  routine 
roundup  of  other  commission  activity. 

Abbrevations :  DA — directional  antenna,  cp 
— construction  permit.  ERP— effective  radi- 

ated power,  vhf — very  high  frequency,  uhf 
— ultra  high  frequency,  ant. — antenna,  aur. — aural.  \'is. — visual,  kw — kilowatts,  w-watts. 
mc — megacycles.  D — day.  N — night.  LS — 
local  sunset,  mod. — modification,  trans. — 
transmitter,  unl. — unlimited  hours,  kc — kilo- 

cycles. SCA — subsidiary  communications  au- 
thorization. SSA — special  service  authoriza- 

tion. STA — special  temporary  authorization. 
SH — specified  hours.  * — educational.  Ann. — Announced. 

Existing  tv  stations 

ACTIONS  BY  FCC 
■  Commission  granted  applications  of  (1) 

Bi-States  Co.  (KHOL-TV.  ch.  13),  Kearney. Neb.,  to  increase  vis.  ERP  from  204  kw  to 
316  kw  and  ERP  from  110  kw  to  158  kw, 
change  trans,  location  from  2.5  miles  north 
northeast  of  Axtel  to  1.2  miles  northwest 
of  Lowell,  move  of  about  16  miles,  increase 
ant.  height  from  550  ft.  to  1,110  ft.,  and 
make  equipment  changes,  and  (2)  Topeka 
Bcstg.  Assn.  Inc.  {WIBW-TV  ch.  03), 
Topeka.  Kan.,  to  change  trans,  location 
from  1.3  miles  west  of  Topeka  to  about  20 
miles  west  of  that  city,  increase  ant.  height 
from  1,010  ft.  to  1.380  ft.,  and  change  type 
ant.  In  so  doing,  commission  waived  rules 
to  permit  co-channel  mileage  separation of  188.3  miles,  instead  of  the  190  miles  re- 

quired by  Sec.  3.610fb),  and,  by  letter, 
denied  ob.iections  by  Assn.  of  Maximum 
Service  Telecasters  Inc.  Comr.  Lee  dis- 

sented and  issued  statement.  Action  August 

■  Commission  granted  applications  of 
Purdue  U.  for  two  new  uhf  tv  trans- 

lator stations  on  chs.  79  &  83  to  serve 
Detroit,  Mich.,  by  rebroadcasting  programs 
of  its  airborne  experimental  educational 
stations  KS2XGA  and  KS2XGD  at  Mont- 
pelier.  Ind.  At  present  time,  viewers  in 
Detroit  area  are  unable  to  adequately  re- 

ceive direct  signals.  Translator  stations  will 
ser\'e  estimated  population  of  two  million persons  and  will  enable  Detroit  viewers, 
both  educational  institutions  and  in  homes 
of  general  public,  to  receive  clear  and  satis- 

factory pictures  of  airborne  transmissions. 
Action  August  1. 

■  Granted  renewal  of  licenses  to  KNOE 
Inc.,  for  KNOE  Monroe.  La.:  Noe  Enter- 

prises Inc.,  for  KNOE-TV  Monroe,  and 
WNOE  Inc.,  for  WNOE  New  Orlean.^. 
Action  August  1. 

■  By  memorandum  opinion  &  order,  com- 
mission waived  Sees.  1.310,  1.351(b) (2) (i), 

1.354,  and  1.354(c)  of  rules  and  accepted  for 
filing  as  of  July  18  application  of  Eastside 
Bcstg.  Co.  to  move  trans,  site  and  studio 
location  of  KNBX  from  Kirkland.  Wash,, 
to  Seattle.  Applicant  stated  that  its  present 
site  is  to  be  converted  to  commercial  use 
for  a  shopping  center  in  near  future,  and 
due  to  extensive  residential  zoning  it  has 
been  unable  to  locate  suitable  site  in  Kirk- 

land. At  same  time.  Commission  gave  notice 
that  KNBX  application  will  be  available 
for  processing  on  Sept.  4.  Action  July  25. 
WKBT  (TV)  (ch.  8)  La  Crosse.  Wis.— 

Waived  mileage  separation  requirement  of 
Sec.  3.610  and  granted  application  to  change 
trans,  location  from  Town  Road  and  School 
Section  Roads,  near  Bergen,  to  one  mile 
northeast  of  Galesville,  both  Wisconsin, 
move  of  approximately  29  miles;  Increase 
vis.  ERP  to  316  kw,  aur.  to  158  kw.  type 
trans.,  t>-pe  ant.,  make  other  equipment changes,  and  increase  ant.  height  above 
average  terrain  to  1,540  ft.  Action  July  25. 

■  By  memorandum  opinion  &  order,  com- 
mission waived  mileage  separation  require- 

ment of  Sec.  3.610(b)  and  granted  applica- 
tion of  Tri-Cities  Bcstg.  Co.  (KVKM-TV 

ch.  9).  Monohans.  Tex.  to  move  its  trans, 
location  to  about  28  miles  north  of  Mona- hans  in  direction  of  Odessa  and  Midland, 
all  Texas,  increase  ant.  height  above  aver- 

age terrain  to  1,270  ft.,  and  increase  ERP 
to  240  kw  vis.,  with  120  kw  aur.;  denied 
petitions  to  deny  by  Midland  Telecasting 
Co.  (KDCD-TV  ch.  18).  Midland,  and  South- 

west States.  Inc.  (KOSA-TV  ch.  7),  Odessa. Comr.  Lee  dissented  and  issued  statement. 
Action  July  25. 

■  By  memorandum  opinion  &  order,  com- mission waived  Sec.  3.610(c)  of  rules  and 
granted  application  by  New  Orleans  Tv 
Corp.  for  mod.  of  cp  of  WVUE-TV  ch.  12, New  Orleans,  to  move  trans,  from  Socola 
to  near  Chalmette,  La.,  change  type  of 
trans.,  relocate  studio,  decrease  ERP  from 
316  to  132  kw  vis.,  and  ant.  height  from 
1.320  to  1,010  ft.;  engineering  conditions. 
In  so  doing  it  denied  certain  pleadings  by 
Assn.  of  Maximum  Service  Telecasters  Inc.; 
Capitol  Bcstg.  Co.  (WJTV  (TV)  ch.  12), 
Jackson,  Miss.,  and  St.  Anthony  Tv  Corp. 
(KHMA  [TV]  ch.  11),  Houma,  La.  Comr. 
Lee  dissented  to  memorandum  opinion. 
Action  July  25. 

■  By  separate  action,  commission  waived 
Sec.  3.610  of  rules  and  granted  temporary 
authority  to  WVUE  (TV)  which  has  been 
temporarily  on  ch.  13  assigned  to  Biloxi, 
Miss.,  to  operate  from  Aug.  20  to  Nov.  20 
on  ch.  12  at  its  present  trans,  location  at 
Jung  Hotel,  with  ant.  height  330  ft.,  with maximum  radiation  in  direction  of  WJTV 
(TV)  Jackson.  Miss.,  not  to  exceed  66  kw: 
such  temporary  operation  not  to  commence 
until  WLOX  (TV)  commences  equipment 
tests  on  ch.  13  in  Biloxi.  Action  July  25. 

■  By  memorandum  opinion  &  order,  com- 
mission- granted  applications  by  People's Tv  Assn.  Inc.,  for  mod.  of  cp  to  change 

ERP,  chs.,  trans,  location,  etc.  of  two  vhf 
translator  stations  serving  Ephrata,  Soap 
Lake,  Moses  Lake  and  the  Larson  Air  Force 
Base,  all  Washington;  denied  opposing  peti- 

tion by  Haltom  Corp.  (now  Cascade  Bcstg. 
Co.).  license  of  KIMA-TV,  ch.  29.  Yakima, 
and  KEPR-TV  ch.  19,  Pasco.  Changes  in- 

volve output  channels  and  trans,  sites. 
Action  July  25. 

New  tv  stations 
ACTIONS  BY  FCC 

Central  Minnesota  Tv  Co.,  Walker.  Minn. 
— Granted  cp  for  new  tv  station  to  operate 
on  ch.  12;  ERP  31  kw  vis.  and  15.5  kw  aur.; 
ant.  height  930  ft.  Action  August  1. 
♦Athens,  Ohio — Ohio  U.  Granted  cp  for 

new  etv  station  on  ch.  20  (506-512  mc); 
ERP  12.3  kw  vis.,  6.2  kw  aur.  Ant.  height 
above  average  terrain  810  ft.,  above  ground 
863  ft.  Estimated  construction  cost  $106,080; 
first  year  operating  cost  $70,000:  no  revenue. 
P.  O.  address  Athens.  Studio  and  trans, 
location  Athens.  Geographic  coordinates  39° 
18'  50"  N.  Lat..  82°  08'  54"  W.  Long.  Trans. 

GE  TT-20-A;  ant.  GE  TY-25-B.  Legal  coun- 
sel Cohn  &  Marks,  Washington,  D.  C,  con- 

sulting engineer  Jansky  &  Bailey.  Washing- ton, D.  C.  Principals  are  board  of  trustees 
of  university.  Action  July  27. 

■  Commission  granted  cp  to  ch.  13  Grand 
Rapids  Inc.,  representative  of  applicants  for 
that  channel  at  Grand  Rapids,  Mich.,  for 
rendering  interim  service  until  applicant 
for  regular  service  is  selected  and  regular 
service  begins.  Application  granted  caUs 
for  joint  operation  by  4  of  5  applicants. 
They  are  Grand  Bcstg.  Co.;  West  Michigan Telecasters  Inc.;  MKO  Bcstg.  Corp.,  and 
Peninsular  Bcstg.  Co.  Fifth  applicant.  Major 
TV  Co.,  is  not  now  participating  in  pro- 

posed interim  operation. 
Interim  operation  will  be  with  ERP  316 

kw  vis.  and  158  kw  aur.,  with  ant.  height 
1,000  feet  above  average  terrain.  Principals 
are  William  C.  Dempsey,  president;  James 
R.  Searer,  John  D.  Locks  and  Mary  Jane 
Morris,  vice  presidents;  and  Joseph  A, 
Renihan.  secretary-treasurer.  Office  of  presi- 

dent will  be  rotated  every  four  months 
among  representatives  of  stockholders.  Ac- tion July  25. 

APPLICATIONS 

Linden  (Newark),  N.  J. — New  Jersey  Tv 
Bcstg.  Corp.  (668-674  mc);  ERP  200  kw  vis., 108  kw  aur.  Ant.  height  above  average 
terrain  576  ft.,  above  ground  194  ft.  Esti- mated construction  cost  $436,150;  first  year 
operating  cost  $240,000;  revenue  $260,000. 
P.  O.  address  1020  Broad  St.,  Newark  1. 
Studio  location  Newark;  trans,  location 
West  Orange,  N.  J.  Geographic  .-joordiiiates 40°  47'  15"  N.  Lat.,  74°  15'  18"  W.  Long. 
Type  trans.  RCA  TTU-12A;  type  ant.  RCA 
TFU-24DM.  Legal  counsel  Marmet  & 
Schneider.  Washington,  D,  C,  consulting 
engineer  Paul  Godley,  Great  Notch,  N.  J. 
Principals;  Nera  Braverman  (116%  shares), 
Issac  Blonder  (58''3  shares),  Eugene  Sher- 

man, John  Van  Drill,  Robert  Helft,  Fred- eric C.  Sasse.  and  E.  B.  Berlinrut  (each 
112'3  shares).  Ann.  July  27. 
New  Bedford,  Mass. — Rhode  Island  Tv 

Corp.  Vhf  ch.  6  (82-88  mc);  ERP  60.3  kw vis.,  30.2  kw  aur.  Ant.  height  above  average 
terrain  370  ft,  above  ground  269  ft.  Esti- mated construction  cost  $739,071;  first  year 
operating  cost  $634,000;  revenue  $780,000. 
P.  O.  address  140  Freeman  Parkway,  Provi- dence. Studio  and  trans,  location  New 
Bedford.  Geographic  coordinates  41°  38'  08" N.  Lat.,  71°  10'  04"  W.  Long.  Type  trans. 
RCA  TTIOAL;  ant.  to  be  custom  built 
traveling  wave.  Legal  counsel  Spear,  Hill 
&  Greeley,  Washington,  D.  C,  consulting 
engineer  Willis  C.  Beecher,  Washington, 
D.  C.  Principal:  Robert  A.  Riesman,  sole 
owner.  Mr.  Riesman  is  director  of  Inter- 

national Telephone  &  Telegraph  Corp^  Ann. July  26. 

Existing  am  stations   ^    '   ̂   ,  ̂  ACTIONS  BY  FCC 

KOVE  Lander,  Wyo. — Granted  increased 
daytime  power  on  1330  kc,  DA-N,  from  1 kw  to  5  kw.  continued  nighttime  operation 

EDWIN  TORNBERG 

&  COMPANY,  INC. 
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Radio  And  TV  Stations 
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with  1  kw;  conditions  and  pre-sunrise operation  with  daytime  facilities  precluded 
pending  final  decision  in  Doc.  14419.  Action 
August  1. 

Charles  County  Bestg.  Inc.,  LaPlata,  Md., 
Dorlen  Bcstrs.  Inc.,  Waldorf,  Md.  &  Radio 
Vienna,  Vienna,  Va. — Designated  for  con- 

solidated hearing  applications  for  new  day- 
time am  stations  on  1560  kc — Charles 

County  with  250  w,  Dorlen  with  1  kw,  DA, 
and  Radio  Vienna  with  500  w,  but  with 
250  w  CH:  made  WQXR  New  York,  N.  Y., 
WPGC  Morningside,  Md.,  and  FAA,  parties 
to  proceeding.  Action  August  1. 
KOLO,  Western  Bestg.  Co.,  Reno,  Nev.  & 

KWES  Bestg.  Co.,  Ceres,  CaUf.— Designated 
for  consolidated  hearing  applications  of 
KOLO  to  increase  daytime  power  from  1  kw 
to  5  kw  continued  operation  on  920  kc 
with  1  kw-N,  and  KWES  for  new  daytime 
station  on  920  kc,  500  w,  DA;  made  KEWB 
Oakland,  KFRE  Fresno,  and  KMET  Para- 

dise, all  California,  and  KOLO  (with  re- 
spect to  its  existing  operation),  parties  to 

proceeding  Action  August  1. 
WFUN  South  Miami,  Fla.— Designated  for 

hearing  application  for  mod.  of  license  to 
move  main  studio  to  Miami  Beach.  Hearing 
issues  are  to  determine  whether  WFUN 
can  effectively  serve  South  Miami  as  a 
medium  of  local  self  expression  from  pro- 

posed MacArthur  Causeway  studio  in 
Miami  Beach  and  whether  applicant  has 
shown  good  cause  for  waiver  of  Sec.  3.30(a) 
to  permit  establishment  of  main  studio 
outside  corporate  limits  of  South  Miami  at 
point  other  than  WFUN  trans,  site.  Action 
August  1. 
WNAM  Neenah-Menasha,  Wis. — Waived 

Sec.  3.24(g)  of  rules  and  granted  applica- 
tion to  increase  daytime  power  from  1  kw 

to  5  kw,  and  change  from  DA-N  to  DA-2, 
continued  operation  on  1280  kc.  1  kw-N; conditions.  Comr.  Ford  dissented.  Action 
August  1. 
WSSB  Durham.  N.  C— Granted  increased 

daytime  power  on  1490  kc  from  250  w  to  1 
kw,  continued  nighttime  operation  with 
250  w;  conditions.  Action  August  1. 
WRMT  Rocky  Mount,  N.  C— Waived  Sec. 

1.354(c)  of  rules  and  granted  increased  day- 
time power  on  1490  kc  from  250  w  to  1  kw, 

continued  nighttime  operation  with  250  w; 
remote  control  permitted;  conditions.  Ac- 

tion August  1. 
WHVH  Henderson,  N.  C— Waived  Sec. 

1.354(c)  of  rules  and  granted  increased  day- 
time power  on  1450  kc  from  250  w  to  1  kw, 

continued  nighttime  operation  with  250  w; 
conditions.  Action  August  1. 
KLTR  Blackwell,  Okla.  —  Granted  in- 

creased power  on  1580  kc.  D,  from  250  w 
to  1  kw;  remote  control  permitted;  condi- 

tion. Action  August  1. 
WEOK  Poughkeepsie,  N.  Y. — Designated 

for  hearing  application  for  change  on  1390 
kc  from  5  kw,  DA.  D.  to  1  kw-N,  5  kw-LS, 
DA-2;  made  Catskills  Bestg.  Co.  and  Ellen- ville  Bestg.  Co.,  applicants  for  new  am 
stations  in  Ellenville.  N.  Y.,  parties  to  pro- 

ceeding. Comr.  Lee  voted  to  grant.  Action 
July  25. 
WMSR  Manchester,  Tenn.  —  Designated 

for  hearing  application  for  change  on  1320 
kc  from  1  kw,  D,  to  500  w-N,  5  kw-LS, 
DA-N.  Comr.  Lee  voted  to  grant.  Action July  25. 
KMIS  Portageville,  Mo.— Designated  for 

hearing  application  to  increase  Dower  on 
1050  kc,  D,  from  250  w  to  1  kw;  made 
WNES  Central  City,  Ky.,  party  to  proceed- 

SUMMARY  OF  COMMERCIAL  BROADCASTING 

Compiled  by  BROADCASTING,  August  1 
ON  AIR 

AM 
FM TV 

Lie. 

3,675 937 
48r Cps. 

67 
64 
78 

CPS 

Not  on  air 
148 
205 

92 

OPERATING  TELEVISION  STATIONS 

Compiled  by  BROADCASTING,  August  1 

Commercial 
Non-Commercial 

VHF 

471 42 UHF 
91 
17 

TOTAL  APPLICATIONS 
For  new  stations 

667 

181 

121 

TOTAL 
TV 
562 

59 
COMMERCIAL  STATION  BOXSCORE 

Compiled  by  FCC  June  30 

Licensed  (all  on  air) 
Cps  on  air  (new  stations) 
Cps  not  on  air  (new  stations) 
Total  authorized  stations 
Applications  for  new  stations  (not  in  iiearing) 
Applications  for  new  stations  (in  hearing) 
Total  applications  for  new  stations 
Applications  for  major  changes  (not  in  hearing) 
Applications  for  major  changes  (in  hearing) 
Total  applications  for  major  changes 
Licenses  deleted 
Cps  deleted 

AM TV 

3,686 

955 

484' 

59 

57 

76 

141 

17S 

83 

3,886 1,012 

654= 

438 
112 46 

10 

14 

51 

448 126 

97 

436 

91 

34 

45 

10 13 
481 

101 
47 

3 1 0 
1 3 0 

•There  are  in  addition,  10  tv  stations  which  are  no  longer  on  the  air,  but  retain  their 
licenses.  'Includes  one  STA. 

ing.  Comr.  Lee  voted  to  grant.  Action July  25. 
KSIX  Corpus  Christi,  Texas— Granted  in- creased daytime  power  on  1230  kc  from  250 

w  to  1  kw,  continued  nighttime  operation 
with  250  w;  remote  control  permitted; 
conditions.  Action  July  25. 
WXUR  Media,  Pa.— Waived  Sees.  3.188(b) 

(1)  and  3.189(b)(8)  of  rules  .and  granted 
mod  of  CP  to  install  ant.  top-loadmg  and 
make  changes  in  its  DA  pattern.  Action July  25. 
WAVN  Stillwater,  Minn.— Granted  in- creased power  on  1220  kc,  D,  from  1  kw 

to  5  kw;  remote  control  permitted.  Action July  25. 
WFLS  Fredericksburg.  Va.— Designated 

for  hearing  application  to  increase  power 
on  1350  kc.  D.  from  500  w  to  1  kw:  granted 
in  part  opposing  petition  by  WAVY  Forts- mouth,  and  made  it  party  to  proceedmg. Action  July  25. 

Five  Cities  Bestg.  Inc.,  Austell,  Ga.;  Doug- 

SUBSCRIPTION  APPLICATION 

BROADCASTING  The  Businessweekly  of  Television  and  Radio 
1735  DeSales  Street,  N.W.,  Washington  6,  D.  C. 

Please  start  my  subscription  immediately  for — 
□  52  weelcly  issues  $7.00       □  104  weekly  issues  $12.00       □  Paymeirt  attached 
□  52  issues  &  Yearbook  published  next  November  $12.00       □  Please  bill 

title /position* 
company  name 

dddress 
aty 

Semd  to  home  aJdress- zone 

state 

las  County  Bestg.  Co.,  DouglasviUe,  Ga.— Designated  for  consolidated  hearing  appli- cations for  new  daytime  am  stations  to operate  on  1520  kc,  1  kw,  but  with  500  w CH-D.  Action  July  25. 
KTSL  Burnet,  Texas — Waived  Sec.  1.323 

(b)  of  rules  to  accept  application  for  re- instatement of  expired  permit  and  granted 
same.  Former  permit  for  new  station  on 
1340  kc,  250  w,  U,  expired  Jan.  24,  1962. Action  July  25. 
WBRB  Mt.  Clemens,  Mich.— Designated 

for  hearing  application  to  change  from 
daytime  to  unl.  with  DA-2.  continued 
operation  on  1430  kc  with  500  w.  Comr. 
Lee  voted  to  grant.  Action  July  25. 

■  By  memorandum  opinion  &  order,  com- mission granted  application  of  White  Pine 
Bestg.  Co.  for  mod.  of  license  of  station 
KELY  Ely,  Nev.  (1230  kc,  250  w)  to  change 
operation  from  unl.  to  SH.  Action  July  25. 
WGLI  Babylon,  N.  Y.— Designated  for 

hearing  application  to  increase  daytime 
power  on  1290  kc  from  1  kw  to  5  kw,  and 
change  from  DA-1  to  DA-2,  continued 
nighttime  operation  with  1  kw;  on  own 
motion,  made  WAVZ  New  Haven,  Conn., 
and  WADO  New  York,  N.  Y..  parties  to 
proceeding.  Dismissed  opposing  petition 
by  WADO  as  untimely  filed.  Action  July  25. 

APPLICATIONS 

KBOI  Boise,  Idaho — Cp  to  change  fre- 
quency from  950  kc  to  670  kc,  increase 

power  to  50  kw,  change  from  DA  night- time to  DA  from  2  hours  before  sunset  to 
2  hours  after  sunrise,  install  new  trans., 
change  ant. -trans,  location  and  make 
changes  in  ant.  system  (increase  height 
and  add  1  tower).  Ann.  July  26. 
KDGO  Durango,  Colo. — CP  to  increase 

daytime  power  from  250  w  to  1  kw  and 
install  new  trans.  Ann.  July  26. 
KDXU  St.  George,  Utah— Cp  to  increase 

daytime  power  from  250  w  to  1  kw  and 
install  new  trans.  Ann.  July  26. 
KHAS  Hastings,  Neb. — Cp  to  increase 

daytime  power  from  250  w  to  1  kw,  install 
new  trans.,  make  changes  in  ant.  system 
(decrease  height),  change  ant. -trans,  loca- tion and  operate  trans,  by  remote  control 
from  main  studio  location.  Ann.  July  26. 
WSDR  Sterling,  111.— Mod.  of  cp  to  in- 

crease   nighttime   power   from    100   w  to 
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250  w  and  change  type  trans.  Ann.  July  26. 

New  am  stations 
ACTIONS  BY  FCC 

Kemmerer,     Wyo. — Lincoln     Bcstg.  Co. 
Granted  cp  for  dajtime  am  on  950  kc,  1  kw, 
condition  that  presunrise  operation  with 
daj-time  facilities  precluded  pending  final decision  in  Doc.  14419.  P.  O.  address  Box 
563.  Estimated  construction  cost  $22,709.  first 
vear  operation  cost  S24.000.  revenue  536,000. 
Princioals  include  Attilio  W.  Bedont,  31\z'^c, 
Williain  B.  Davis  25^;:,  John  J.  Rooney,  18^c. 
William  G.  Walton.  Id^z'^c.  ilr.  Beront  is  in insurance,  ilr.  Davis  has  interest  in  KOWB 
Laramie,  Wyo.  Messrs.  Rooney  and  Walton 
are  attorneys.  Action  Augxist  1. 
Shorewood  Bcstg.  Corp.,  P.  O.  Box  512, 

Marshfield,  Wis..  Fort  Atkinson,  Wis.— 
Granted  cp  for  new  daytirse  am  station  to 
operate  on  j4U  kc  250"  w,  DA;  conditions and  pre-sunrise  operation  with  da>-time facilities  piecluded  pending  decision  in 
Doc.  14419.  Action  July  27. 
Apoplia,  Fla. — Adair  Charities  Inc.  Grant- 

ed cp  for  new  am  on  1520  kc,  5  kw  DA; 
conditions  and  pre-sunrise  operation  with 
daj-time  facilities  precluded  pending  final decision  in  Doc.  14419.  P.  O.  address  Box  65, 
JIaitland,  Fla.  Estimated  construction  cost 
S75.553.  first  year  operating  cost  560,000, 
revenue  5100,000.  Principals  include  Robert 
C.  Adair.  Richard  P.  Adair  i  brothers  i. 
A^es  Kuhn  i  sister  of  Robert  and  Richard), 
EUeanor  Adair  (vrife  of  Robert),  Cristina 
Adair  (wife  of  Richard),  Fred  L.  Adair 
(father),  IG^.'^'^c  each.  Adair  Charities  Inc. holds  interest  in  WJOB  Hammond,  Ind. 
Action  July  25. 

Roseau.  Minn. — Marlin  T.  Ohie  and  Henry 
G.  Tweten.  Granted  cp  for  new  am  on  1410 
kc,  1  kw;  remote  control  permitted;  and 
pre-sunrise  operation  with  daj^ime  facili- 

ties precluded  pending  decision  in  Doc. 
14419.  P.  O.  address  P,  O.  Box  230.  East 
Grand  Forks,  Minn.  Estimated  construction 
cost  513,900.  first  year  operating  cost  S40.000, 
re%'enue  545,000.  Messrs.  Obie  and  1\veten are  equal  partners.  Mr.  Obie  has  interests 
in  KWAD  Wadena.  KRAD  East  Grand 
Forks,  both  Minnesota;  and  KXLO  Lewis- 
town.  Mont.  Action  July  25. 
Shenandoah,  Pa. — Schuykill  Trans-Audio 

Corp.  Granted  cp  for  new  am  on  1530  kc, 
250  w;  condition,  and  pre-sunrise  operation 
with  dajtime  facilities  precluded  pending 
decision  in  Doc.  14419.  P.  O.  address  Oppen- 
heimer  Bldg.  Estimated  construction"  cost 529.845,  first  year  operating  cost  545.000, 
revenue  560.000  Princioals  are  Xavsh  C. 
Brennan  (20^c).  Frank  j.  Toole  C20^c),  Lonis 
H.  Murray  flS.e^c),  John  L.  MiUer  ri5.6^c), 
Martin  F.  Malarkev  Jr.  ̂ 5.6^^)  and  David 
R.  Wolfe  a3.2^c).  ilr.  Brennan  is  dentist with  Itmiber  and  plumbing  interests.  Mr. 
Toole  is  attorney.  Mr.  Miller  has  textile  and 
oil  and  gas  distributing  interests,  ilr.  Mur- 

ray is  general  manager  of  WPAM  Pottsville, 
Pa.  Mr.  Wolfe  is  senior  stafE  announcer  of 
WJAC-TV  Johnstown,  Pa.  Mr.  Malarkey 
has  cat\-  and  chemical  interests.  Action July  25. 
Marlin  T.  Obie  and  Henry  G.  Tweten, 

Mayrille,  N.  D. — Designated  for  hearing 
application  for  new  da%-time  am  station  to operate  on  1520  kc,  250  w;  issues  include 
Sec.  3.35(a)  multiple  ownership.  Action 
July  25. 

■  By  memorandum  opinion  &  order,  com- 
mission (1)  designated  for  consolidated 

hearing  applications  of  Edina  Corp..  Edina, 
and  Tedesco  Inc.,  Bloomington,  both  Minne- 

sota, for  new  am  stations  to  operate  unl. 
on  lOSO  kc— Edina  with  10  kw,  DA-1,  and 
Tedesco  with  10  kw-N,  50  kv,--LS,  DA-2; 
made  FAA  part}-  to  proceeding;  (2)  denied petition  by  Edina  for  reconsideration  of 
April  11  action  which  accepted  for  filing 

Tedesco's  application,  and   (3)   granted  in part  opposing  petition  by  KRLD,  Dallas. Texas.  Action  July  25. 

APPLICATION'S Cozad,  Xeb.— Dawson  County  Bcstg.  Corp. 
1580  kc,  1  kw-D.  P.  O  address  Cozad.  Esti- mated construction  cost  $20,000;  first  year 
ooerating  cost  540,000;  revenue  548,000.  Prin- cipals; Kermit  G.  Kath  and  Eugene  H.  Dodds 
I  each  15^c  ),  D.  L.  Dodds  '  lO^r),  Kenneth  W. 
::Muirhead,  Francis  W.  Hunt,  Harold  G. 
Arehart,  Carroll  D.  WLnegar,  Emil  M. 
Swanda  Jr.,  C.  W.  Hoffman,  Waj-ne  A. 
Davis,  Leo  W.  Harkness.  Herman  V.  Han- sen. Frank  H.  MUler,  William  P.  Trusdale, 
and  Dale  W.  Re-sTiolds  i  each  5^c).  Mr.  Kath 
is  sole  owner  of  KGOS  Torrington,  Wyo., 
and  holds  interest  in  KOLR  Sterling,  Colo., 
other  principals  have  no  broadcast  in- terests at  present,  although  Messrs.  Dodds 
had  Ti^c  and  26%,  respectively  of  KOLR. Ann.  July  31. 
Wainenae,  Hawaii — Leeward  Bcstg.  Corp. 

1560  kc.  1  k^v.  unl.  (Requests  waiver  of  Sec. 
1.354  of  rules,)  P  O.  address  1510  Bertram 
St.,  HonoltUu.  Estimated  construction  cost 
521.746;  first  vear  operating  cost  $41,000; 
revenue  549,000.  Anthony  Tashnick  Jr.  is 
sole  owner.  Mr.  Tashnick  Jr.  has  no  other 
broadcast  interests  and  is  presently  serv- 

ing in  the  military.  Ann.  July  27. 
RosweU,  N.  M. — John  A  Barnett.  1020  kc, 

10  kw-N,  50  k%v-D.  P.  O.  address  Box  670. 
RosweU.  Estimated  construction  cost  5154,- 
000;  first  year  operating  cost  S102.000; 
revenue  S12(),00'0.  Mr.  Barnett  is  sole  owner, 
and  is  owner  of  KRSY  and  KSWS-TV  Ros- weU. Ann.  July  31. 

Existing  fm  station 
APPLICATION 

KTPM  Stm  City.  Ariz. — Cp  to  change  fre- 
quency from  106.3  mc  to  103.5  mc.  decrease 

ant.  height  above  average  terrain  from 
96  ft.  to  92.5  ft.,  increase  ERP  from  988  w 
to  4.8  kw,  change  type  ant.  and  make 
changes  in  ant.  system.  Ann.  August  1. 

New  fm  stations 

.A.ctions  by  Broadcast  Bureau Actions  of  July  27 

Boston  Bcstg.  Co.,  Xulsa,  Okla. — Granted 
cp  for  new  class  C  fm  station  to  operate  on 
96.5  mc,  ERP  20  kw,  ant.  height  350  ft. 
Antelo  L.  Fazzari,  Winter  Haven,  Fla. — 

Granted  cp  for  new  class  C  fm  station  to 
operate  on  97.5  mc,  ERP  19.5  kw,  ant.  height 
140  ft.;  condition. 
Ark-Valley  Bcstg.  Inc.,  Garden  Citj-, 

Kan. — Granted  cp  for  new  class  C  fm  sta- tion to  operate  on  97.3  mc,  ERP  11  kw, 
ant.  height  230  ft.;  remote  control  per- mitted. 
Clearwater  Radio  Inc.,  Clearwater,  Fla. — 

Granted  cp  for  new  class  C  fm  station  to 
operate  on  95.7  mo,  ERP  20  kw,  ant.  height 
185  ft.;  remote  control  permitted. 
♦N'ashviUe,  Term. — Citj-  of  Nashville, 

Board  of  Directors,  Nash^'iUe  Public  Li- brary. Granted  cp  for  noncommercial  efm 
to  operate  on  90,3  mc,  15  kw.  Ant.  height 
above  average  terrain  354  ft,,  remote  con- trol permitted.  P.  O.  address  222  Eighth 
Ave.  N.,  Nashville  3.  Estimated  construc- tion cost  $23,963;  first  year  operating  cost 
512,000 

.\PPLIC.4TION 
.Alisal,  Calif.— KRKC  Inc.  96,1  mc,  ch.  241, 

10.4  kw.  Ant.  height  above  average  terrain 
193  ft,  P.  O,  address  Box  625,  King  City, 
Calif.  Estimated  construction  cost  54,000; 
first  year  operating  cost  and  revenue  none 
above  am  operation.  Principal;  Robert  T. 
McVay,  sole  owner.  Mr.  McVay  is  former 
general  manager  of  KWG  Stockton,  Calif. 
Ann.  July  27, 

Ownership  clianges 
.\CTIONS  BY  FCC 

WITE,  Quad  Cities  Bcstg.  Corp..  Brazil, 
Ind. — By  order,  commission,  on  showing 
of  compliance  with  exceptions  to  three- 
year  holding  rule,  granted  assignment  of 
license  to  Commtmit5'  Bcstg.  Corp.  (John  X. 
White  and  u-ife  (75rc)  and  Casey  A.  Steck- man  f  25  % ) ) ;  consideration  556,500  and 
agreement  not  to  compete  in  radio  broad- 

casting within  25  miles  of  Brazil  for  7  years. 
Whites  have  80%  interest  in  ̂ ^RN  Big 
Rapids,  Mich.  WITE  has  been  silent  since 
Februarj'  5.  Action  August  1. WTAE  (TV).  Tv  City  Inc.,  Pittsburgh,  Pa. 
— Granted  acquisition  of  positive  control by  The  Hearst  Corp.  (now  50%  owner) 
through  purchase  of  remaining  stock  from 
Earl  F.  Reed  and  Irwin  D.  Wolf  Jr.,  voting 

trustees:  consideration  $10,600,000.  This  is 
the  largest  price  paid  for  half  interest  in 
station.  Hearst  is  licensee  of  \VBAL-AM- 
FM-TV  Baltimore,  Md.,  WISN-AM-FM-TV Milwaukee,  Wis.,  and  is  50%  owner  of 
WRYT-AM-FM  Pittsburgh.  Action  August  1. 
KSEW,  Voice  of  Sheldon  Jackson  Inc., 

Sitka,  Alaska — Granted  assignment  of  li- cense to  Christian  Bcstrs.  Inc.  (T.  M. 
Moore  Jr.,  president);  consideration  $10,- 000.  Action  August  1. 
WRJS,  Jose  Soler,  San  German,  P.  R. — 

Granted  assignment  of  license  to  Elec- 
tronics Enterprises  Inc.  'WITA-AM-FM San  Juan);  consideration  $53,000,  Action 

August  1. 
KELR.  Charles  L.  Cain,  El  Reno,  Okla.— 

Granted  assignment  of  cp  to  C  P  Corpora- tion (Cain  and  wife  50%  and  Joseph  M. 
Price,  50%);  no  monetarj-  consideration. Action  August  1. 
KTVT  (TV),  NAFI  Telecasting  Inc.,  Fort 

Worth.  Texas — Granted  (1)  renewal  of  li- 
tion  $800,000  and  agreement  not  to  compete, 
censes  and  (2)  assignment  of  cp  and  li- 

cense to  WKY  Tv  System  Inc.;  considera- 
Assignee  is  licensee  of  WKY-AM-TV  Okla- homa City,  Okla.,  and  WTVT  (TV)  Tampa, 
Fla.  Action  August  1. 
WANE  Fort  WajTie.  Ind. — Waived  Sees. 

3.188(d)  and  1.354(c)  of  rules  and  granted 
increased  daytime  power  on  1450  kc  from 
500  w  to  1  kw,  continued  nighttime  opera- tion with  250  w;  conditions.  Action  August 

1. 

KCND-TV  (ch.  12),  Pembina  Bcstg.  Inc.. 
Pembina,  N.  D. — On  showing  of  compliance 
with  exceptions  to  three-year  holding  rule, 
granted  transfer  of  control  from  Harry  F. 
Rice  et  al.  to  Producers  Inc.  (50%  owned 
by  The  Polaris  Corp.);  consideration  $190,- 200,  Comr.  Bartlev  dissented.  Action  Jtlly 
25. 
KXGO-TV  (ch.  11),  North  Dakota  Bcstg. 

Inc.,  Fargo,  N.  D. — On  showing  of  compli- 
ance with  exceptions  to  three-year  holding 

rule,  granted  assignment  of  licenses  to Pembina  Bcstg.  Inc.;  latter  to  buy  property 
and  equipment  for  $390,000.  Comr.  Bartley 
abstained  from  voting.  Action  July  25. 
KNOX-TV  (ch.  10),  Community  Tv  Corp.. 

Grand  Forks,  N.  D. — Granted  transfer  of 
control  to  Pembina  Bcstg.  Inc.;  considera- 

tion $90,279.  Comr.  Bartley  abstained  from 
voting.  Action  July  25, 
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APPLICATIONS 

WRSC  State  College,  Pa.— Seeks  relin- 
quishment of  positive  control  of  permittee 

corporation  bv  L.  Edward  Pamphilon 
(52.637<.)  through  sale  of  18.5  shares  of 
stock  to  each,  Glenn  L.  Musser  and  Howard 
S.  Frazier  Inc.,  (each  33.16%).  Each  trans- 

feree will  pay  Mr.  Pamphilon  $2,312,  and 
whose  remaining  interest  is  33.16%.  Li- 

censee, Suburban  Bcstg.  Corp.,  is  permittee 
of  cp  WSER  Elkton,  Md.  Ann.  August  1. 
WSER  Elkton,  Md.— Seeks  relinquishment 

of  positive  control  of  permittee  corporation 
by  L.  Edward  Pamphilon  52.63%  through 
sale  of  18.5  shares  of  stock  to  each,  Glenn 
L,  Musser  and  Howard  S.  Fraizer  Inc., 
each  33.16%.  Each  transferee  will  pay  Mr. 
Pamphilon  $2,312,  whose  remaining  interest 
is  33.16%.  Permittee  Suburban  Bcstg.  Corp. 
is  licensee  of  WRSC  State  College,  Pa.  Ann. 
August  1. 
KANE  New  Iberia,  La. — Seeks  transfer 

of  CP  from  George  H.  Thomas,  James  J. 
Davidson  Jr.,  Daniel  H.  Castille,  and  Dinald 
Bonin,  partners,  d/b  as  New  Iberia  Bcstg. 
Co.  to  same  persons  tr/as  New  Iberia  Bcstg. 
Inc.  No  financial  consideration  involved. 
Ann.  July  27. 
WBSC  Bennettsville,  S.  C— Seeks  assign- 

ment of  license  from  Y.  W.  (Jr.),  R.  B., 
S.  T.  Scarborough,  and  Frances  S.  Webb 
(each  22.61%),  George  K.  Webb,  Elizabeth 
M..  Curtis  M.,  and  Helen  C.  Scarborough 
(each  2.39%),  d/b  as  Atlantic  Coast  Life 
Ins.  Inc.,  to  William  S.  Dodson  (100%)  tr/ 
as  Big  Bend  Bcstg.  Co.  Consideration  $85,- 
000.  Mr.  Dodson  is  owner  of  WCHN  Quincy, 
Fla.  Ann.  July  27. 
WBST-AM-FM-TV    South    Bend,  Ind.— Seeks  transfer  of  control  of  licensee 

corporation  from  Franklin  D.  Schurz  as 
executor  of  estate  of  F.  A.  Miller,  deceased, 
(19%)  to  himself  and  son.  Franklin  D. 
Schurz  Jr.  as  trustees  of  F.  A.  Miller  Trust 
(19%).  No  financial  consideration  involved. 
Ann.  July  27. 
WRIT-AM-FM  Milwaukee,  Wis.— Seeks  as- 

signment of  cp  and  license  from  Radio 
Milwaukee  Inc.,  complex  of  financial  in- 

terests most  principal  of  which  are  H  &  E 
Balaban  Corp.  (31.66%),  Atlantic  Brewing 
Co.  (15.83%)  and  Nancy  Epstein  (17.1%),  to 
Charles  Sawyer  (100%),  d/b  as  Great  TraUs 
Bcstg.  Corp.  Consideration  $600,000.  Mr. 
Sawyer  is  owner,  through  transferee  cor- 

poration, of  Mid-America  Bcstg.  Corp.  li- 
censee of  WKLO-AM-FM.  fm  is  cp,  WEZI 

(TV),  cp,  all  Louisville,  Kentucky,  and 
WING  Dayton,  Ohio,  and  applicant  for 
WING  (FM).  Ann.  July  27. 
WWOL-AM-FM  Buffalo,  N.  Y.— Seeks 

transfer  of  control  of  licensee  corporation 
from  Melvin  C.  Green  and  Lester  W. 
Lindow  (each  25.1%),  Mac  &  Co.  (13.4%), 
Martin  F.  Beck  (10%),  Evelyn  H.  Bitner 
(6.4%),  Harry  J.  Ockershausen,  William  J. 
Dcmpsey,  William  C.  Kaplovitz,  and  Fred- 

erick Walton  Jr.  (each  5%),  interest  is 
held  in  Grenlin  Bcstg.  Inc.,  sole  owner  of 
licensee  Radio  Buffalo  Inc.,  to  WSTV  Inc., 
solely  owned  by  Rust  Craft  Greeting  Cards 
Inc.  (corporation  of  30  stockholders  with 
small  interests,  largest  interests  are  held 
by  Jack  N.  and  Louis  Berkman  (each 
17.21%)  and  John  J.  Laux  (11.36%).)  Con- 

sideration $228,200.  Transferee  owns  WSTV- 
AM-FM-TV  Stuebenville.  Ohio.  WBOY-AM- 
TV  Clarksburg,  W.  Va.,  WGRP-TV  Chat- 

tanooga, Tenn..  and  has  40%  Interest  in 
New  Orleans  Tv  Corp.,  holder  of  cp  for 
ch.  12,  New  Orleans,  and  STA  on  ch.  13 
same  city.  Through  WPIT  Inc.  owns  WPIT- 
AM-FM  Pittsburgh  and  WSOL  Tampa,  Fla. Ann.  July  27. 
WMIC  St.  Helen,  Mich.— Seeks  assign- ment of  license  from  Chauncey  G.  Burke 

Jr.,  Ray  Lane  and  Allison  Eicher  (each 
'fi'^  ).  d/b  as  Bell  Enterprises,  to  Mr.  Burke Jr.  (sole  owner),  tr/as  individual.  Con- 

sideration that  transferee  assume  all  lia- 
bilities. Ann.  July  26. 

WQDY  Calais,  Me. — Seeks  acquisition  of 
positive  control  of  license  corporation  from 
Wesley  J.  Wentworth  (27.87^),  by  John  H. 
Vondell  Jr.  (55.6%)  through  purchase  of 
50  shares  of  stock.  Consideration  $5,000  in 
U.  S.  funds  and  $5,000  in  Canadian  funds. 
St.  Croix  Bcstg.  Inc.,  licensee,  is  applicant 
for  new  am  in  Madawaska,  Me.  Ann.  July 26. 
WJEM  Valdosta,  Ga. — Seeks  assignment of  license  from  J.  E.  (Jr.)  and  Sue  Nelson 

Massey,  (together  60%)  to  J.  C.  Johnson; 
sole  owner,  d/b  as  Lowndes  County  Bcstg. 
Co.  Consideration  $66  000.  Mr.  Johnson  has 
had  interest  in  WJEM  since  1958,  and  is 
advertising  manager  for  construction  firm. 
Ann.  July  20. 
WHYZ-TV    Duluth,    Minn.— Seeks  trans- 

fer of  control  of  permittee  corporation 
from  Josephine  B.  Caster,  executrix  of 
estate  of  Louis  E.  Caster,  deceased.  (34%). 
Ashley  L.  Robison  (30%),  L.  F.  and  Bruce 
R.  Gran  (each  18%)  to  The  Polaris  Corp. 
(50%),  Ferris  E.  Traylor  (12.8%),  and  re- 

maining interest  is  held  by  five  trusts  (Mer- chants National  Bank  and  Trust  Co.)  for 
benefit  of  Mr.  Traylor's  children  (totalling 32%),  d/b  as  Producers  Inc.  Consideration 
$240,988  to  Mr.  Robison:  $22,543  to  Messrs. 
Gran;  $4,788  to  estate  of  Mr.  Caster.  Mr. 
Traylor  is  47%  owner  of  Evansville  Tv 
Inc.,  licensee  of  WTVW  (TV)  Evansville, 
Ind.;  The  Polaiis  Corp.  has  no  one  stock- 

holder having  as  much  as  3%.  interest,  and 
is  lease  financing  firm.  Ann.  July  18. 

Hearing  cases 
INITIAL  DECISION 

■  Hearing  Examiner  Walther  W.  Guenther 
issued  initial  decision  looking  toward  grant- 

ing application  of  North  Attleboro  Bcstg. 
Co.,  for  new  class  B  fm  station  to  operate 
on  93.3  mc  with  ERP  3.9  kw,  in  North 
Attleboro.  Mass.  Action  July  26. 

OTHER  ACTIONS 
■  By  letter,  commission  granted  petition 

by  Norwalk  Bcstg.  Co.,  Inc.,  to  extent  of 
removing  condition  prohibiting  pre-sunrise 
operation  attached  to  grant  of  its  applica- tion to  increase  daytime  power  of  station 
WNLK  Norwalk,  Conn.,  from  500  w  to  1 
kw,  continued  operation  on  1350  kc,  500  w- N,  DA-N.  Action  August  1. 

■  Effective  dates  of  first  report  &  order 
revising  fm  broadcast  rules  in  Doc.  14185 
are  August  8  for  Part  1  and  September  10 
for  Part  3;  comments  on  companion  further 
notice  of  further  proposed  rulemaking  are 
due  by  August  31.  Action  July  25. 

■  Commission  returned  as  unacceptable 
for  filing  application  by  Public  Service  Tv 
Inc.,  for  cp  for  new  tv  station  to  operate 
on  ch  10  in  Miami,  Fla.,  which  was  tendered 
for  filing  on  May  21,  and  advised  that  com- 

pany: "Commission's  decision  of  July  14, 1960,  concluded  that  your  misconduct  in 
previous  comparative  proceeding  for  ch. 
10  In  Miami  showed  that  you  lacked  quali- 

fications to  operate  station  sought  in  this 
application.  In  view  of  foregoing,  your 
tendered  application  for  cp  for  Cliannel  10, 
Miami,  Florida,  is  herewith  returned  as 
unacceptable  for  filing."  Comr.  Lee  dis- sented; Comr.  Craven  not  participating. 
Action  July  25. 

■  By  memorandum  opinion  &  order,  com- 
mission denied  petition  by  WSTV  Inc.,  li- 

censee of  WBOY-TV  Clarksburg,  W.  Va.. 
requesting  rulemaking  that  would  deny 
license  to  tv  station  which  broadcasts  net- 

work programs  if  it  permitted  distribution 
by  wire  of  any  of  its  programs  by  catv 
system  operating  in  difTerent  community 
in  wliich  another  tv  station  is  broadcasting 
same  program;  and,  alternatively  or  in  ad- 

dition, prohibit  catv  system  from  trans- mitting program  of  tv  station  in  another 
community  whose  grade  A  contour  covers 
community  served  by  catv  system.  Action July  25. 

■  Commission  proposed  new  class  of  serv- 
ice to  promote  etv  by  using  chs.  in  1990- 

2110  mc  or  2500-2690  mc  band  to  transmit 
instructional  and  cultural  material  to 
schools  and  other  selected  receiving  loca- tions. Tliis  would  enable  central  trans,  to 
serve  scattered  local  schools  or  other  recep- 

tion points  which  would  convert  transmis- 
sions for  viewing  on  conventional  tv  re- 

ceivers at  tliose  places.  Number  of  chs. 
would  be  sufficient  to  permit  sending  dif- 

ferent subjects  simultaneously  to  different 
classrooms.  Such  operations  would  be  less 
costly  than  closed-circuit  and  microwave 
relay  systems  used  for  same  purpose.  Test 
of  such  system  at  Plainedge,  Long  Island, 
N.  Y.,  indicates  its  feasibility.  Comrs.  Bart- 
ley  and  Craven  dissented.   Action  July  25. 

■  Commission  took  following  actions  to 
promote  advancement  of  noncommercial 
etv  in  South:  Provided  (1)  12  new  uhf 
educational  channels  for  Florida,  (2)  6  new 
uhf  educational  channels  for  Georgia,  and 
(3)  9  new  uhf  educational  channels  for 
Kentucky.  These  additions  were  requested 
by  respective  state  educational  authorities 
in  connection  with  their  plans  to  develop 
state  etv  systems,  and  were  made  possible 
by  "drop-in"  channels  or  commercial  chan- nel assignment  changes  which  do  not  dis- 

locate any  operating  broadcast  station.  In 
so  doing,  commission  placed  educators  on 
notice  that  any  etv  assignments  are  subject 
to  change  by  commission  decision  in  Doc. 
14229  with  respect  to  etv  needs  on  national 
basis  in  which  National  Assoc.  of  Educa- 

tional Bcstrs.  has  filed  survey.  Action  July 25. 

Florida 

Boca  Raton      *45           Leesburg  *26 
Bradenton        *28           Madison  *21 
Cocoa  *14  Marianna  *17 
Fort  Myers      *16           New  Smyrna 
Fort  Pierce      *31              Beach  *18 
Lake  City        *33           Ocala  *15 

Palatka  *17 Georgia 

Ashburn  *23  Pelham  *U 
Cochran          *15           Warm  Springs  *66 
Dawson           *25           Wrens  *20 

Kentucky 

Ashland          *78           Morehead  *36 
Bowling  Green  *17           Murray  "^33 
Covington        ''54           Pikeville  '14 
Hazard  *19  Somerset  "29 

Madisonville  *26 ■  By  report  &  order,  commission  revised 
its  tv  table  of  assignments  to  bring  Part 
3   of   its   rules   into   accord   with  revised 
United    States-Mexico   vhf  Tv  Agreement concerning  allocations  and  use  of  vhf  tv 
channels  in  area  lying  within  400  kilometers 
(248.6  miles)  of  common  border,  which  be- 

came effective  last  April  18.  As  result  of 
agreement,  no  vhf  channels  were  deleted  ■ 
from  table  of  assignments,  and  following  U 
channels  were  added  to  cities  listed,  effec-  n 
tive  Sepr.  A.  \ 
Arizona:  Nogales,  ch.  11;  Prescott,  ch.  i 

7;  and  offset  carrier  on  ch.  3  in  Douglas  'i was  changed  from  minus  to  even.  "Ij California:  El  Centre,  chs.  7  &  9. 
New  Mexico:  Silver  City-Truth  or  Con- 

sequences,   ch.  6. Texas:    Bradv,   ch.   13:   Boquillas,   ch.  8; 
Del    Rio,    ch.    10;    Fort    Stockton,    ch.    5;  - Marfa,  ch.  3;  Presidio,  ch.  7;  San  Angelo, 
ch.  6,  and  Sonora,  ch.  11. 

■  In  view  of  above  action,  commission  | 
terminated  rulemaking  in  Doc.  13421  con-  i 
cerning  assignment  of  ch.  7  to  Prescott,  ] 
Ariz.,  and  dismissed  as  unnecessary  peti-  , 
tion  by  Abilene  Radio  &  Tv  Co.  (KRBC-  I 
TV  ch.  3,  Abilene,  Texas)   to  assign  ch.  6 
to  San  Angelo.  Action  July  25. 

■  Commission  notified  Northern  Pacific 
Radio  Corp.  that  it  faces  forfeiture  of  $5,000 
because  KELP  El  Paso,  Tex.,  apparently  i 
broadcast  advertising  matter,  for  which  it 
received  payment,  without  making  required 
sponsorship  announcement.  Action  July  25.  1 

■  Commission  notified  three  Ohio  am  ' broadcast  stations  under  common  owner- 
ship that  they  are  liable  to  forfeitures  for 

willful  or  repeated  violations  of  commis- 
sion's rules.  Stations  and  their  apparent forfeitures  are;  WCHI  Chillicothe,  $3,000; 

WCHO  Washington  Court  House,  $1,500;  and 
WKOV  Wellston,  $2,000.  Two  first  named 
are  licensed  to  Court  House  Bcstg.  Co., 
which  owns  Family  Bcstg.  Inc..  licensee  of 
WKOV.  Action  July  25. 

■  Commission  ordered  Carol  Music  Inc. 
to  show  cause  why  license  of  WCLM  (FM) 
Chicago,  111.,  and  its  SCA  for  two  sub- 
carrier  frequencies — one  to  furnish  store- 
casting  and  other  background  music — 
should  not  be  revoked  for  apparent  viola- 

tions of  commission's  rules.  Action  July  25. 
■  Commission  invited  comments  to  pro- 

posed rulemaking  which  would  reassign 
tv  ch.  12  from  Silver  City  to  Hatch,  both 
New  Mexico,  for  noncommercial  educational 
use.  It  was  requested  by  B^ard  of  Re,?ents, 
New  Mexico  U.,  which  has  chosen  Hatch 
as  site  of  its  proposed  etv  station  to  link 
with  state  etv  system.  Action  July  25. 

■  By  further  notice  of  proposed  rulemak- 
ing in  Doc.  13852  which  looked  toward  as- signing tv  ch.  7  to  Bangor  and  substituting 

ch.  3  for  ch.  7  in  Calais,  Me.,  commission 
invited  comments  to  alternative  proposal 
by  Canadian  authorities  to  assign  ch.  13 
instead  of  ch.  3  to  Calais.  Canada  con- 

sented to  assignment  of  ch.  7  to  Bangor  but 
objected  to  placing  ch.  3  in  Calais.  After comments  and  replies  have  been  received  on 
alternate  proposal,  commission  will  evaluate 
record  before  it  and  make  decision  that 
might  involve  assignment  of  ch.  3,  or  ch. 
7  or  cli.  13  to  Calais  or  some  other  ap- 

propriate action  in  public  interest.  Action July  25. 
■  Commission  proposed  to  relax  its  com- mercial radio  operator  rules  for  certain  am 

and  fm  broadcast  stations  to  enable  them 
to  use  qualified  operators  holding  first- 
class  permits  on  part-time  basis  instead of  full  time  as  now  required.  This  would 
apply  to  nondirectional  am  stations  with 
power  up  to  10  kw  and  to  fm  stations  (in- cluding   noncommercial     educational  fm) 
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with  power  up  to  25  kw.  Such  operators 
would  be  "on  call"  to  correct  improper technical  operations  and  would  be  required 
to  check  arid  adjust  transmitter  at  least 
four  times  weekly. 
At  same  time,  commission  would  step 

up  operator  requirements  for  routine  opera- 
tion of  trans,  from  "restricted  radiotele- 

phone operator  permit"  to  "radiotelephone 
third  class  operator  permit."  Stations  con- templating to  use  part-time  operators  would 
be  required  to  employ  higher  grade  opera- tor as  soon  as  rule  changes  went  into 
effect.  Stations  now  using  restricted  radio- 

telephone operators  for  routine  operation 
of  trans,  could  continue  to  do  so  until 
one  yef;r  from  effective  date  of  rule  change. 
Comments  due  October  3.  Action  July  25. 

■  By  memorandum  opinion  &  order,  com- 
mission waived  mileage  separation  require- 

ment of  Sec.  3.610  and  granted  application 
of  WTEV  Tv  Inc.  (WTEV,  ch.  6),  New 
Bedford,  Mass.,  to  change  trans,  site  to 
approximately  26  miles  northwest  of  main- land near  Tiverton,  R.  I.  (main  studio  to 
remain  in  New  Bedford),  reduce  vis.  ERP 
to  65.8  kw  and  ant.  height  above  average 
terrain  to  430  ft.;  engineering  conditions; 
dismissed  petition  to  deny  by  General 
Electric  Co.,  Main  Radio  &  Tv  Co.,  Capitol 
Tv.  Corp.,  and  Robert  A.  Riesman;  denied 
objections  by  Assn.  of  Maximum  Service 
Telecasters;  and  denied  requests  for  waiver 
of  Sees.  1.305(c)  and  3.610  of  rules  filed 
by  Rhode  Island  Tv  Corp.,  and  ordered 
that  its  tendered  application  for  ch.  6  in 
New  Bedford  will  be  returned,  also  denied 
its  petition  to  revoke  cp,  petition  for  stay 
and  request  for  oral  argument.  Comrs. 
Hyde  and  Bartley  not  participating;  Comr. 
Lee  dissented  and  issued  statement.  Action 
July  25. 

■  By  memorandum  opinion  &  order,  com- mission adhered  to  its  Feb.  27,  1957  report 
&  order  in  Doc.  11749  which  mad'j  Peoria. 
111.,  all-uhf  by  shifting  ch.  8  from  that 
city  to  Davenport,  Iowa-Rock  Island- Moline,  111.,  assigning  ch.  25  to  Peoria  and 
substituting  ch.  77  in  place  of  ch.  40  to 
Galesburg.  On  May  12,  1959,  Court  of  Ap- peals, in  WIRL  Tv  Co.,  et  al.  v.  FCC  et  al., 
remanded  Peoria  case  for  such  proceedings, 
if  any,  as  might  be  proper  after  and  in 
view  of  commission's  report  &  recommenda- tion in  Sangamon  case  involving  deinter- 
mixture  of  Springfield,  111.  (1957  Peoria  and 
Springfield  deintermixture  decisions  indi- cated that  use  of  ch.  8  at  Peoria  would 
put  ch.  8  signal  into  Springfield  area  and 
use  of  ch.  2  at  Springfield  would  put  ch.  2 
signal  into  Peoria  area.)  Commission  has 
considered  WIRL  case  in  light  of  its  report 
&  order  of  July  18,  1962  in  Doc.  14267  which 
deintermixed  Springfield  to  all-uhf  assign- 

ments, and  finds  no  proper  basis  for  hold- 
ing further  proceedings  or  reconsidering  its 

1957  Peoria  deintermixture  decision.  Action 
July  ̂ 5. 

■  By  memorandum  opinion  &  order,  com- mission (1)  granted  application  of  .Joseph 
P.  Ernst  to  increase  daytime  power  of 
KWOR  Worland,  Wyo.,  on  1340  kc  from  250 
w  to  1  kw,  continued  nighttime  operation 
with  250  w,  and  (2)  dismissed  opposing 
petition  by  Big  Horn  Basin  Bcstg.  Inc. 
(KTHE),  Thermopolis.  Action  August  1. 
■  By  memorandum  opinion  &  order,  com- mission (1)  denied  petition  by  Storer  Bcstg. 

Co.  for  reconsideration  of  March  28  ac- 
tion which  (a)  denied  its  request  for  waiver 

of  previous  Sec.  1.351(b)  of  rules,  and  (b) 
returned  as  unacceptable  its  tendered  ap- 

plication to  increase  daytime  power  of 
station  WJW  Cleveland,  Ohio,  from  10  kw 
to  25  kw,  continued  operation  on  850  kc, 
5  kw-N,  DA-2;  and  (2)  dismissed  as  moot 
opposing  petition  by  WHAS  Louisville,  Ky. 
Comr.  Lee  abstained  from  voting.  Action 
August  1. 

■  Eastside  Bcstg.  Co.,  licensee  of  KNBX 
Kirkland,  Washington,  has  established  that 
loss  of  its  studio  and  trans,  site  is  im- 

minent due  to  prospective  action  of  munici- 
pal and  county  authorities.  Therefore, 

commission  has  waived  Sec.  1.354(c)  of 
rules  to  permit  early  consideration  of  its 
application  to  change  trans,  site  and  sta- tion location.  Accordingly,  notice  is  hereby 
given  that  on  September  4,  1962,  this  ap- 

plication: KNBX  Seattle,  Washington,  L.  N. 
Ostrander  and  G.  A.  Wilson  d/b  as  Eastside 
Bcstg.  Co.  Has:  1050  kc,  1  kw,  D  Kirkland, 
Wash.,  and  Req:  1050,  1  kw-D,  Seattle  will be  considered  as  ready  and  available  for 
processing,  and  that  pursuant  to  Sec.  1.106 
(b)(1)  and  Sec.  1.361(c)  of  commission  rules, 
an  application,  in  order  to  be  considered 
with  this  application  or  with  any  other  ap- 

plication on  file  by  close  of  business  on  Au- 
gust 31,  1962,  which  involves  conflict  neces- sitating hearing  with  this  application,  must 

be  substantially  complete  and  tendered  for 
filing  at  officers  of  commission  in  Wash. 
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ington,  D.  C,  by  whichever  date  is  earlier: 
(a)  close  of  business  on  August  31,  1962, 
or  (b)  earlier  effective  cut-off  date  which 
this  application  or  any  other  conflicting  ap- 

plication may  have  by  virtue  of  conflicts 
necessitating  hearing  with  application  ap- 

pearing on  previous  lists.  Action  July  30. 

Routine  roundup 
OTHER  ACTIONS 

■  Commission  on  July  27  granted  re- quests by  NAB  to  extent  of  (1)  extending 
time  from  Aug.  20  to  Sept.  20  to  file  com- ments and  from  Sept.  4  to  Oct.  4  to  file 
replies  in  matter  of  amendment  of  Sec. 
0.406  of  rules  to  permit  public  inspection 
of  network  affiliation  contracts:  and  (2) 
extending  time  from  Aug.  20  to  Sept.  20 
to  file  comments  and  from  Sept.  4  to  Oct. 
4  to  file  replies  in  matter  of  amendment  of 
Sees.  3.35,  3.240  and  3.636  of  rules  relatmg 
to  multiple  ownership  of  am,  fm  and  tv 
stations.  Action  July  27. 

■  By  memorandum  opinion  &  order  in 
consolidated  proceeding  on  applications  of 
The  Goodwill  Stations  Inc.,  for  renewal  of 
license  of  WJRT  operating  on  ch.  12  in 
Flint,  Mich.,  and  Lake  Huron  Bcstg.  Corp. 
for  new  station  on  that  channel  in  Flint, 
held  in  abeyance  joint  petition  for  approval 
of  agreement  looking  toward  dismissal  of 
latter's  application  and  grant  of  WJRT's renewal  application,  conditioned  that  WJRT 
would  not  object  to  request  by  Lake  Huron 
for  allocation  of  ch.  11  to  Bay  City  area, 
pending  submission  by  applicants  of  ad- ditional information  and  briefs  by  Aug.  16 
relative  to  questions  concerning  whether 
Lake  Huron  application  was  filed  in  good 
faith  and  whether  commitment  by  WJRT 
to  refrain  from  submitting  information  of 
possible  value  to  commission  in  rulemaking 
and  other  inquiries  which  might  be  con- ducted in  future  would  be  tantamount  to 
acquiescence  in  misuse  of  commission's processess.  Action  July  26. 

ACTIONS  ON  MOTIONS 
By  Commissioner  T.  A.  M.  Craven 

■  Granted  petition  by  Broadcast  Bureau, 
and  extended  time  to  Aug.  1  to  respond 
to  motion  by  Hastings  Bcstg.  Co.  to  enlarge 
issues  in  proceeding  on  its  application  for 
new  am  station  in  Hastings,  Minn.,  et  al. 
Action  July  30. 

■  Granted  joint  petition  by  Alkima  Bcstg. 
Co.  and  Howard  Wasserman,  and  extended 
time  to  Aug.  27  to  respond  to  petition  by 
Louis  Handloff  for  reconsideration  in  pro- 

ceeding on  their  applications  for  new  am 
stations  in  West  Chester,  Pa.,  and  Newark, 
Del.  Action  July  30. 

■  Granted  petition  by  Scott  Bcstg.  Corp. 
(WJWL),  Georgetown,  Del.,  and  extended 
time  to  Aug.  20  to  file  replies  to  exceptions 
in  proceeding  on  its  am  application,  et  al. 
Action  July  24. 

By  Chief  Hearing  Examiner  James  D. Cunningham 
■  Granted  joint  request  by  Radio  One 

Five  Hundred  Inc.,  Indianapolis,  Ind.,  and 
Gteneco  Bcstg.  Inc.,  Marion-Jonesboro.  Ind., 
applicants  for  new  am  stations  to  operate 
on  1500  kc — Radio  One  Five  Hundred  with 
10  kw,  DA,  D,  and  Geneco  with  500  w-N, 
5  kw-LS,  DA-2,  and  approved  modified 
agreement  whereby  Radio  One  Five  Hun- 

dred would  pay  Geneco  $15,391.33  for  reim- bursement of  expenses  in  connection  with 
its  application  in  return  for  its  withdrawal; 
dismissed  Geneco  application  with  pr^u- dice.  Action  July  31. 

■  Denied  petition  by  Cherokee  Bcstg. 
Inc.,  for  leave  to  intervene  in  proceeding 
on  applications  of  Reliable  Bcstg.  Co.,  Blue 
Ridge  Mountain  Bcstg.  Inc.,  and  Radio 
Canton  for  new  am  stations  in  Calhoun, 
EUijay  and  Canton,  Ga.,  and  dismissed 
motions  by  Radio  Canton  to  strike  Chero- 

kee's petition  and  for  extension  of  time to  reply  thereto.  Action  July  27. 
■  Scheduled  prehearing  conferences  and 

hearings  in  following  proceedings  on  dates 
shown:  Sept.  7  in  Washington,  D.  C.  and 
Oct.  22  in  Pine  Bluff,  Ark.,  on  application 
of  KATV  Inc.,  for  mod.  of  cp  of  KATV 
Little  Rock,  Ark.,  to  change  trans,  location 
and  increase  ant.  height:  Sept.  11  and  Oct. 
22:  Desert  Bcstg.  Inc..  for  additional  time 
to  construct  KANT-FM  Lancaster,  Calif., 
and  for  assignment  of  cp  to  Manuel  Mar- 

tinez; on  following  am  proceed'ngs:  Seot. 
14  and  Oct.  17:  Hugh  Jordan  Stock,  River- 
ton,  Wyo.;  Sept.  13  and  Oct.  15:  William 
L.  Ross,  Riverton,  Wyo.;  Sept.  13  .nnd  Oct. 
16:  Gastonia  Bcstg.  Service  Inc.  (WLTC), 
Gastonia,  N.  C;  Sept.  10  and  Oct.  8:  Mlss- 
Lou  Bcstg.  Co.  (KFNV),  Ferriday,  La.; 
Sept.  17  and  Oct.  18:  Ouachita  Valley  Radio 
Corp.  and  Camden  Communitv  Bcstrs., 
Camden,  Ark.    (Docs.   14192,   14718);  Sept. 

12  and  Oct.  22:  Wyman  N.  and  Willa  M. 
Schnepp,  Abilene,  and  Valley  Bcstg.  Co., 
Beloit,  Kans.;  Sept.  12  and  Oct.  15:  General 
Communications  Inc.  (KXKW),  Lafayette, 
La.,  and  South  Mississippi  Bcstg.  Co.,  Mis- 

sissippi City,  Miss.;  Sept.  13  and  Oct.  22: 
Progress  Valley  Bcstrs.  Co.  and  Shakopee 
Bcstg.  Co.,  Shakopee,  Minn.  (Docs.  14726-7); 
Sept.  11  and  Oct.  22:  Applications  of  Capitol 
Telecasting  Co.  and  Austin  Bcstg.  Inc.,  for 
new  tv  stations  to  operate  on  ch.  24  in 
Austin,  Tex.  Action  July  24. 

By  Hearing  Examiner  Basil  P.  Cooper 
■  Granted  request  by  Broadcast  Bureau, 

and  extended  time  from  July  20  to  Aug. 
1  to  file  proposed  findings,  with  reply  find- 

ings to  be  filed  by  Aug.  13.  in  proceeding 
on  application  of  Pioneer  States  Bcstrs.  Inc., 
for  new  am  station  in  West  Hartford,  Conn. 
Action  July  27. 

By  Hearing  Examiner  Thomas  H.  Donahue 
■  Pursuant  to  agreements  reached  at  July 

27  prehearing  conference,  scheduled  cer- 
tain procedural  dates,  and  hearing  for 

Sept.  17  in  proceeding  on  application  of 
St.  Martm  Bcstg.  Co.,  for  new  am  station 
in  St.  Martinville,  La.  Action  July  27. 
■  Pursuant  to  July  25  prehearing  con- 

ference in  proceeding  on  applications  of 
Wide  Water  Bcstg.  Inc.,  for  new  am  sta- 

tion in  East  Syracuse,  N.  Y.,  et  al..  sched- 
uled certain  procedural  dates,  and  hearing 

for  Sept.  12.  Action  July  25. 
■  On  basis  of  agreements  reached  at  July 

24  prehearing  conference  in  proceeding  on 
am  application  of  Atlass  Bcstg.  Inc.  (KKHI), 
San  Francisco,  Calif.,  scheduled  Sept.  10 
for  exchange  of  exhibits,  and  continued 
Sept.  5  hearing  to  Oct.  5.  Action  July  24. 
By  Hearing  Examiner  Charles  J.  Frederick 
■  Changed  Sept.  12  hearing  to  Sept.  4 

in  proceeding  on  applications  of  Hershey 
Bcstg.  Inc.,  and  Reading  Radio  Inc ,  for 
new  fm  stations  in  Hershey  and  Reading, 
Pa.  Action  July  26. 

By  Hearing  Examiner  Millard  F.  French 
■  Granted  petition  by  Broadcast  Bureau, 

and  extended  time  from  July  26  to  Julv 
31  to  file  proposed  findings  and  from  Aug. 
9  to  Aug.  14  to  file  replies  in  proceeding 
on  applications  of  Speidel  Bcstg.  Corp.  of 
Ohio  and  Greene  County  Radio  for  new  am 
stations  in  Kettering  and  Xenia.  Ohio.  Ac- tion July  27. 

By  Hearing  Examiner  Walther  W.  Guenther 
■  Pursuant  to  agreement  of  all  particip- 

ants on  record  of  July  30  prehearing  con- ference in  proceeding  on  am  applications 
of  Northfield  Bcstg.  Co.,  Northfield,  Minn., 
et  al.,  scheduled  certain  procedural  dates 
and  continued  Sept.  19  hearing  to  Oct.  29. Action  July  30. 

■  By  memorandum  opinion  &  order, 
denied  joint  motion  for  suspension  by  Con- 

necticut Tv  Inc.  (WHNB-TV),  New  Britain. 
Conn.,  and  Springfield  Tv  Bcstg.  Corp. 
(WWLP),  Springfield,  Mass.,  in  proceeding 
on  application  of  Triangle  Publications  Inc. 
(WNHC-TV),  New  Haven.  Conn.  Action 
July  27. 

■  On  own  motion,  in  view  of  commis- 
sion's order  released  July  20  in  proceeding on  application  of  Triangle  Publications  Inc. 

(WNHC-TV),  New  Haven,  Conn.,  scheduled 
hearing  conference  for  July  31.  Action  July 
25. 

By  Hearing  Examiner  Annie  Neal  Huntting 
■  By  order  in  Rochester,  N.  Y.,  tv  ch.  13 

proceeding  granted  petition  by  Rochester 
Area  Educational  Tv  Assoc.  Inc.,  for  leave 
to  amend  its  application  to  reinforce  its 
financial  showing.  Action  July  30. 

■  By  order  in  Rochester,  N.  Y.,  tv  ch. 
13  consolidated  proceeding,  granted  petition 
by  The  Federal  Bcstg.  System  Inc.,  for 
leave  to  amend  its  application  to  show 
substitution  of  Mrs.  Elizabeth  B.  Palmer  for 
J.  Willard  Brown,  deceased,  as  vice  presi- 

dent and  director.  Action  July  27. 

By  Hearing  Examiner  H.  Gifford  Irion 
■  Continued  Sept.  10  hearing  to  Sept.  25 

in  Flint,  Mich.,  tv  ch.  12  proceeding.  Action 
July  27. 

■  Continued  Sept.  13  hearing  to  Oct.  11 
in  proceeding  on  am  applications  of  The 
Denison  Bcstg.  Co.  (KDSN),  Denison,  Iowa, 
et  al.  Action  July  26. 

By  Hearing  Examiner  Jay  A.  Kyle 
■  By  memorandum  opinion  &  order  in 

Redding,  Calif.,  tv  ch.  9  consolidated  pro- 
ceeding granted  motion  by  Redding-Chico Tv  Inc..  for  leave  to  amend  its  application 

to  substitute  as  stockholder  J.  Ned  Richard- 
son  of    Chico    for    G.    Edward  Goodwin, 
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Eureka,  who  is  12.5%  stockholder  in  Red- 
ding-Chico  Corporation.  Action  July  30. 

■  Continued  Sept.  11  prehearing  confer- 
ence to  Sept.  17  in  proceeding  on  applica- tions of  Capitol  Telecasting  Co.  and  Austin 

Bcstg.  Inc.,  for  new  tv  stations  to  opera'^e on  ch.  24  in  Austin,  Tex.  Action  July  29. 
■  Upon  joint  motion  by  applicants  in 

Redding,  Calif.,  tv  ch.  9  proceeding,  con- tinued Sept.  18  hearing  to  Nov.  13.  Action 
July  26. 

■  Pursuant  to  July  25  prehearing  confer- 
ence in  proceeding  on  am  application  of 

KDIA  Inc.  (KDIA),  Oakland,  Calif.,  con- 
tinued Sept.  10  hearing  to  Oct.  22  at  place 

to  be  hereinafter  determined.  Action  July 
25. 

■  In  conformity  with  commission's  memo- randum opinion  &  order,  released  July  23, 
in  proceeding  on  applications  of  Sheffield 
Bcstg.  Co.  and  J.  B.  Fait  Jr.,  for  new  am 
stations  in  Sheffield,  Ala.,  scheduled  further 
hearing  for  Oct.  15.  Action  July  24. 

■  Pursuant  to  July  24  prehearing  confer- 
ence in  proceeding  on  application  of 

Cherryville  Bcstg.  Inc.,  for  new  am  sta- 
tion in  Cherryville,  N.  C,  continued  Sept. 

6  hearing  to  Oct.  4.  Action  July  24. 
By  Hearing  Examiner  Forest  L.  McClenning 

■  By  order  in  Grand  Rapids,  Mich.,  tv 
ch.  13  proceeding  granted  motion  by  Grand 
Bcstg.  Co.,  and  ordered  Peninsular  Bcstg. 
Co.  to  produce  composite  week  program 
logs  and  radio  stations  KBOX,  WIL  and 
WRIT  for  composite  weeks  of  1960,  1961  and 
1962.  Action  July  27. 

By  Hearing  Examiner  Chester  F. 
Naumowicz  Jr. 

■  Formalized  by  order  action  taken  by 
examiner  at  July  25  prehearing  conference 
in  proceeding  on  applications  of  Reliable 
Bcstg.  Co.  for  new  am  station  in  Calhoun, 
Ga.,  et  al.,  scheduling  certain  procedural 
dates  and  continuing  Sept.  11  hearing  to 
Sept.  26.   Action  July  25. 
By  Hearing  Examiner  Herbert  Sharfman 
■  On  request  of  Greenville  Bcstg.  Co., 

extended  time  from  Aug.  13  to  Aug.  20 
to  file  replies  to  proposed  findings  in  pro- 

ceeding on  its  application  and  Hayward  F. 
Spinks  for  new  am  stations  in  Greenville 
and  Hartford,  Ky.  Action  July  25. 

■  Issued  memorandum  referring  to  com- 
mission petition  and  related  pleadings  by 

Genkar  Inc.,  for  leave  to  amend  its  ap- 
plication for  new  am  station  in  Gouverneur, 

N.  Y.,  which  is  in  consolidated  proceeding 
in  Docs.  14617  et  al.;  purpose  of  memo- 

randum is  formally  to  notify  parties  that 
matter  is  referred  to  commission  for  action 
because  revocation  (WIZR  Johnstown)  is 
involved  in  proceeding.  Action  July  24. 

■  Issued  memorandum  in  consolidated  am 
proceeding  in  Docs.  14510  et  al.,  severing 
and  making  separate  consolidated  proceed- 

ing for  hearing  and  decision  applications 
of  Delaware  Valley  Bcstg.  Co.  (WAAT), 
Trenton,  Asbury  Park  Press  Inc.  (WJLK), 
Asbury  Park,  and  City  of  Camden  (WCAM), 
Camden,  all  New  Jersey.  Action  July  24. 

BROADCAST  ACTIONS 
by  Broadcast  Bureau 
Actions  of  July  31 

KODI    Cody,    Wye— Granted  Increased daytime  power  on  1400  kc  from  250  w  to 
1  kw,  continued  nighttime  operation  with 
250  w,  and  install  new  trans.;  conditions. 

■  Granted  SCA  on  multiplex  basis  for 
following  fm  stations:  WKBC-FM  North 
Wilkesboro,  N.  C:  WQMC  (FM)  Greens- 

boro, N.  C;  WPTW-FM  Piqua,  Ohio,  con- 
dition: WTTV-FM  Bloomington,  Ind.; 

WGLM  Richmond,  Ind.;  WEEC(FM)  Spring- 
field, Ohio;  WABX(FM)  Detroit,  Mich.; 

WtJFM(FM)  Utica,  N.  Y. 
WDSR,  WDSR  Bcstg.  Inc.,  Lake  City,  Fla. 

— Granted  involuntary  assignment  of  license to  Alfred  H.  Temple  and  W.  H.  Jones, receivers. 
KLIL.,  KLIL,  Inc.,  Estherville,  Iowa- 

Granted  Involuntary  assignment  of  license 
to  Gordon  J.  Forsyth,  receiver  of  KLIL  Inc. 
WELE,  Quality  Bcstrs.  of  Daytona  Inc., 

South  Daytona,  Fla. — Granted  involuntary transfer  of  control  from  R.  Kelvin  Shivers 
to  James  E.  Artis,  executor  of  estate  of  R. 
Kevin  Shivers. 
KHAK-FM,  Don-Lo  Bcstg.  Inc.,  Cedar 

Rapids,  Iowa — Granted  assignment  of  cp to  Northland  Beste.  Corp. 
WHTC  Holland,  Mich.— Granted  cp  to make  changes  in  ant.  system  (increase 

height) ;  condition. 
KTXR  (FM)  Springfield,  Mo.— Granted 

mod.  of  SCA  to  change  type  of  equipment. 
KQUE  (FM)  Houston,  Texas— Granted 

mod.  of  SCA  to  make  changes  in  trans- 
mitting equipment. 

WTCN-FM    Minneapolis,    Minn.— Granted 
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mod.  of  cp  to  increase  ant.  height  to  410 
ft.,  cliange  trans,  location,  type  trans,  and 
type  ant.  and  make  changes  in  ant.  system; 
remote  control  permitted. 
WGSA-FM  Ephrata,  Pa.— Granted  mod. 

of  cp  to  decrease  ant.  height  to  155  ft., 
change  type  ant.  and  make  clianges  in  ant. 
system. KGUD  Santa  Barbara,  Calif.— Granted 
mod.  of  cp  to  make  changes  in  DA  pattern. 
KXEO  Mexico,  Mo. — Granted  mod.  of  cp 

to  change  type  trans. 
■  Granted  cps  to  install  new  trans,  to  be 

used  as  alternate  main  trans,  for  follow- 
ing stations:  WKNT-FM  Kent,  Ohio;  WTAQ La  Grange,  111. 

■  Following  stations  were  granted  exten- 
sions of  completion  dates  as  shown:  WDOC- 

FM  Prestonsburg,  Ky.,  to  Sept.  15;  WLTA- 
FM  Atlanta,  Ga.,  to  Feb.  8;  1963;  WINF-FM Manchester,  Conn.,  to  Oct.  31. 

Actions  of  July  30 
WRIO,  The  Master  Bcstg.  Corp.,  Rio 

Piedras,  P.  R. — Granted  transfer  of  control 
from  Isidro  Quinones  Vidal  and  Zoilina  S. 
de  Quinones  to  William  M.  and  Hope  W. 
Carpenter;  consideration  $237,500;  and  as- signment of  cp  and  license  to  San  Juan Bcstg.  Corp. 

■  Granted  renewal  of  license  for  follow- ing stations:  KAFM(FM)  and  SCA,  Salina, 
Kan.;  KAWL  York,  Neb.;  KAYS-TV  Hays, KBTO,  El  Dorado,  KCJC(FM)  SCA,  Kansas 
City,  KCKN  Kansas  City,  all  Kansas;  KCMS- 
FM  &  SCA,  Manitou  Springs;  KDGO  Duran- 
go,  both  Colorado;  KHOL-TV  Kearney,  Neb.; KIHN  Hugo,  Okla.;  KLGA  Algona,  Iowa; 
KLOE  Goodland,  Kan.;  KLTR  Blackwell, 
Okla.;  KNEB-FM  Scottsbluff,  Neb.;  KOJM 
Havre,  Mont.;  KQDY  Minot,  N.  D.;  KRAI 
Craig,  Colo.;KESO-FM  Durant,  Okla.;  KSTF 
(TV)  Scottsbluff,  Neb.;  KTEN(TV)  Ada, 
Okla.;  KTJS  Hobart,  Okla.;  KTOP-AM-FM 
Topeka,  Kan.;  KXEO  Mexico,  Mo.;  KXLL 
Missoula,  Mont.;  KXXL  Bozeman,  Mont.; 
WCMR  Elkhart,  Ind.;  WDHV  Gainesville, 
Fla.;  WFAW(FM)  Fort  Atkinson,  Wis.;  WFNQ 
(FM)  Hartford,  Conn.;  WHKP-FM  Hender- sonville,  N.  C;  WJAM  Marion,  Ala.;  WMLS 
Sylacauga,  Ala.;  WMRI  Marion,  Ind.;  WORA 
Mayaguez,  P.  R.;  WOW-TV  Omaha,  Neb.; WPRA  Mayaguez,  P.  R.;  WRAY  Princeton, 
Ind.;  WRGR  Starke,  Fla.;  WTIM  Taylor- ville.  111.;  KINY  Juneau,  Alaska;  K71AN, 
K73AM,  Anderson  Valley  Tv  Inc.,  Boonville 
and  Philo,  Calif.;  K70BY,  K77AD,  K80AE, 
Community  Tv  Project,  Globe  and  Miami, 
Ariz.;  K70AR.  K74AQ,  K78AA,  Emery 
County,  Public  Body  Corporate  &  Politic, 
Orangeville,  Utah;  K70AP,  Indian  Valley  Tv 
Corp.,  Greenville,  Calif.;  W70AE,  W80AD, 
Valley  Tv  Cooperative  Inc.,  Moorefield,  W. 
Va.;  KAWA  Marlin,  KBAN  Bowie,  KBBB 
Borger,  KCMC  Texarkana,  KFST  Fort 
Stockton,  KFYN  Bonham,  KGUL  Port 
Lavaca,  KHEM  Big  Spring,  KIUN  Pecos, 
KLUE  Longview,  KLVT  Levelland,  KNUZ 
Houston,  KOPY  Alice,  KRGV  Weslaco, 
KRIO  McAllen,  KRRV  Sherman,  KSEL  Lub- 

bock, KSTB  Breckenridge,  KTFY  Brovm- field,  KTXO  Sherman,  KXOL  Ft.  Worth, 
KEEZ(FM)  and  SCA,  San  Antonio,  KELT 
(FM)  and  SCA,  Harlingen,  KFMP(FM)  and 
SCA,  Port  Arthur,  KGAF-FM  and  SCA, 
Gainesville,  Texas,  KHBR-FM  Hillsboro, KGNB  New  Braunfels,  KIBL  Beeville, 
KLLL  Lubbock,  KOCA  Kilgore,  KGNC-FM 
Amarillo,  KGNC-TV  Amarillo,  KTAL-TV 
Texarkana,  KPAN  Hereford,  KVLF  Alpine, 
KWBC    Navastoa,    KWTX-TV    Waco,  all 
WLOW,  Robert  S.  Taylor,  Aiken,  S.  C— 

Granted  assignment  of  cp  to  Radio  Aiken. 
Valdez  Tv  Club,  Valdez.  Colo.— Granted 

cps  for  new  vhf  tv  translator  stations  on 
chs.  2,  9  &  7,  to  translate  programs  of 
KRDO-TV  (ch.  13),  Colorado  Springs, 
KCSJ-TV  (ch.  5),  Pueblo,  and  KKTV(TV) 
(ch.  11),  Colorado  Springs,  ali  Colorado. 
Terence  S.  Kirk,  Lakeport,  Calif.— Granted 

cps  for  new  uhf  tv  translator  stations  on 
chs.  71,  74  &  80,  to  translate  programs 
of  KHSL-TV  (ch.  12),  Chico,  KQED(TV) 
(ch.  9),  San  Francisco,  and  KPIX(TV) 
(ch.  5),  San  Francisco,  all  California. 
WDOD  Chattanooga,  Tenn. — Granted  re- 

quest for  cancellation  of  license  for  al- ternate main  trans. 
WFMG  (FM)  Gallatin,  Tenn.— Granted 

request  for  cancellation  of  cp  to  install 
new  trans,  at  main  trans,  site  for  auxiliary 
purposes  only. *WKAR-AM-FM  East  Lansing,  Mich.— 
Granted  request  to  remain  silent  on  follow- 

ing dates:  Sept.  3,  Nov.  22,  Dec.  25,  1962 and  Jan.  1,  1963. 
Actions  of  July  27 

KWYK     Farmington,     N.     M.— Granted 
change  in  remote  control  authority. 
Winner  Junior  Chamber  of  Commerce, 

Winner,  S.  D.— Granted  cp  for  new  vhf  tv 
translator  station  and  ch.  7,  to  translate 
programs  of  KORN-TV  (ch.  5),  Mitcheir. 
S.  D. 
WEAR-TV  Pensacola,  Fla. — Granted  li- 

cense covering  changes  for  tv  station. 
WFBM-TV  Indianapolis,  Ind.— Granted  li- 

cense covering  installation  of  new  auxiliary 
trans,  and  ant.  system. 
KAYC  Beaumont,  Texas— Granted  license 

covering  increase  in  daytime  power.  In- 
stallation of  new  trans.,  and  clianges  in 

ant.  system  for  daytime  use;  condition. 
WJBI  Indian  Rocks  Beach,  Fla. — Granted 

mod.  of  cp  to  change  ant.-trans.  location to  Pinellas  County,  Fla.,  change  studio 
location  to  St.  Petersburg,  Fla.,  cliange 
type  trans,  and  make  changes  in  ground 
system. KMLB-FM  Monroe,  La. — Granted  mod. 
of  cp  to  increase  ERP  to  17  kw,  decrease 
ant.  height  to  175  ft.,  change  type  tran. 
and  ant.  and  make  changes  in  ant.  system 
(locate  fm  ant.  on  west  instead  of  east 
tower  am  array) ;  condition. 
WIBF  (FM)  Jenkintown,  Pa.— Granted  cp 

to  decrease  ERP  to  630  w,  increase  ant. 
height  to  295  ft.  and  make  changes  in  ant. 
system;  remote  control  permitted. 
WFLA-FM  Tampa,  Fla.— Granted  cp  to 

replace   transmitting  ant. 
WRSJ  Bayamon,  P.  R.— Granted  cp  to 

change  ant.-trans.  and  studio  location  to 
Pueblo  Viejo,  Guaynabo  (Co.),  make 
changes  in  ant.  system  (increase  height  to 
222.5  ft.;  side  mount  fm  ant.),  and  changes 
in  ground  system. 
KMLA  (FM)  Los  Angeles,  Calif.— Granted 

mod.  of  SCA  to  change  frequency  to  26 
and  67  kc;  condition. 
WKRG-FM  MobUe,  Ala.— Granted  cp  to 

change  ant.-trans.  location  (WKRG-TV site),  increase  ant.  height  to  500  ft.  and 
ERP  to  20  kw.  install  new  ant,  and  trans., 
and  make  changes  in  ant.  system. 
*KNER  (FM)  Dallas,  Texas— Granted  cp 

to  change  name  to  Buckner  Baptist 
Benevolences,  increase  ERP  to  66  w.  change 
trans  and  studio  location  and  install  new 
trans.;  ant.  height  120  ft. WEAW  Evanstou,  111. — Granted  license 
covering  increase  in  daytime  power  and 
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CLASSIFIED  ADVERTISEMEJVTS 

(Payable  in  advance.  Checks  and  money  tnders  only.)  (FINAL  DEADLINE — Monday  preceding  publication  date.) 
•  SITUATIONS  WANTED  20^  per  word— f 2.00  minimum  •  HELP  WANTED  250  per  word — $2.00  minimum. 
•  DISPLAY  ads  $20.00  per  inch — STATIONS  FOR  SALE  advertising  require  display  space. 
•  AU  other  classifications  300  per  word— ̂ 4.00  minimum. 
•  No  charge  for  blind  box  number.  Send  replies  to  Broadcasting,  1735  DeSales  St.,  N.W.,  Washington  6,  D.  C. 
Applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance  separately,  please).  All  transcriptions,  photoi, 

etc.,  sent  to  box  numbers  are  sent  at  owner's  risk.  BROADCAsnNC  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 

RADIO Help  Wanted— (Confd) Help  Wanted— (Cont'd) 

Help  Wanted Announcers Announcers 

Need  full  staff.  New  5  kw  serving  thumb 
of  Michigan.  Edward  Oyster,  General  Man- 

ager, Box  1350,  Lepeer,  Michigan. 

Management 

Immediate  opening  for  permanent  manage- ment caliber  man  to  direct  good  music 
programing  and  local  news  with  some 
combo  work  on  board.  Booming  single  sta- tion market.  Phone  or  wire,  salary  desired 
and  air  mail  resume,  references  and  tape; 
Les  Leslie,  General  Manager,  KNEZ,  Lom- 
poc,  California. 

Sales  manager  half  million,  lower  lakes 
market.  Salary  plus  percentage.  Resume 
and  photo  to,  Box  93P,  BROADCASTING. 

Sales 

Salesman  -  announcer.  Michigan  station. 
Small  market.  Big  opportunity.  Salary  plus 
commission.  Send  resume,  references.  Box 
949M.  BROADCASTING. 

Ihe  best  small  town  station  in  the  nation 
<ask  any  previous  or  present  employee) 
needs  young  and  aggressive  salesman.  No 
experience  necessary,  but  helpful.  As  long 
as  you  produce  steadily  and  handle  your 
work  efficiently,  you  can  be  your  own  boss. 
Pleasant  working  conditions  with  salary 
plus  commission.  Box  28P,  BROADCAST- ING. 

Salesman,  experienced,  cover  New  York 
agencies  for  Long  Island  radio.  Salary  plus. 
Box  87P,  BROADCASTING. 

Salesman  to  take  over  good  account  list  in 
medium  market.  Want  a  self-starter  who 
wants  to  take  hold  and  become  a  perma- 

nent member  of  multiple  station  group. 
Potential  very  good  for  good  man.  Generous 
draw  against  commission.  Also  have  open- 

ing for  announcer-salesman  and/or  play 
by  play  announcer-salesman.  Rush  tape, 
resume  and  picture.  Box  90P,  BROAD- CASTING. 

Croing  up  in  power,  adding  salesman.  Guar- 
antee plus  liberal  commission.  Prefer  ap- plicants from  Kansas  or  adjacent  states. 

Bob_Hermes,  KKAN,  Phillipsburg,  Kansas. 

iBarn  extra  money  .  .  .  sell  radio's  hottest tapsule  and  5  minute  features,  including 
biggest  show  biz  and  sports  names.  Also 
jingle  and  sales  promotion  ideas  at  lowest 
prices.  Write  .  .  .Creative  Services,  Inc., 
?5  East  Wacker  Drive,  Chicago  1,  Illinois. 

Announcers 

Announcer,  first  phone  required  for  New 
I^gland  daytimer.  Excellent  salary.  Box 
403M,  BROADCASTING. 

Wanted:  Announcer  with  first  class  ticket. 
Box  682M,  BROADCASTING. 

Top  Chain  continually  on  lookout  for  top 
airmen  with  format  experience.  Believaljle 
personality  and  creativity  important  quali- 

fications. To  be  considered  send  tape  and 
resume  to  Box  834K,  BROADCASTING. 

Experienced  air  personality  under  35  for 
large  southern  radio  station  with  adult 
programming.  Send  tape,  biography  and 
recent  photo.  Box  86.3M,  BROADCASTING. 

Experienced  personality  morning  announcer 
salesman  for  non-rock  southern  Oregon 
net  station.  Sell  afternoons.  $400  start  plus 
15%  sales.  Send  tape/photo.  Box  982M, 
BROADCASTING. 

Wide  awake  fulltime  operation  east  coast, 
wants  steady,  experienced  man  with  per- 

sonality. $90  for  40  hour  week  to  start. 
Box  985M,  BROADCASTING. 
Good  music  station  in  central  Ohio  needs 
strong  staff  announcer.  For  late  afternoon 
shift.  Prefer  veteran.  Box  41P,  BROAD- CASTING. 

Livewire-top  40 — top  New  England  market 
— at  least  3  years  experience.  Resume,  tape, 
and  salary  requirements.  Box  62P,  BROAD- CASTING. 

Announcer-chief  engineer,  midwest  day- time directional.  Also  first  ticket  announcer, 
no  maintenance.  Tell  me  complete  story 
first  letter.  Box  67P,  BROADCASTING. 
Announcer  -  newsman.  Middle  Atlantic. 
Board  shift  plus  gather,  edit  local  news. 
Box  88P,  BROADCASTING. 

Experienced  versatile  announcer.  Illinois 
$95 — 44  hours.  Rush  resume  and  tape.  Box 85P,  BROADCASTING. 

Announcer-salesman.  Real  opportunity  to 
sink  roots,  make  money  in  east  coast  com- 

munity. Box  86P,  BROADCASTING. 

Combo  salesman  announcer  for  expand- ing Florida  market.  Good  appearance,  good 
voice,  aggressive  personality.  Good  music 
station.  Per  hour  board,  plus  sales  commis- sion. Send  picture,  resume  and  tape  initial 
inquiry.  Great  opportunity  for  right  man. 
Box  94P,  BROADCASTING. 

Announcer  for  growing  station  in  good 
market.  $400  per  month  to  start.  Send  tape 
and  resume  to,  KBRZ,  Freeport,  Texas. 

Going  up  in  power  .  .  .  adding  announcer- 
copywriter.  Bob  Hermes,  KKAN,  Phillips- 

burg, Kansas. 
Announcer,  newsman  or  salesman  for  south- 

western kw  permanent  position  for  good 
man.  KUSH,  Cushing,  Oklahoma. 

Albany  top  forty  station  needs  swinging 
announcer-strong  newsman.  If  you  are 
either  or  both  send  tape,  resume,  expected 
salary  to  station  WABY,  Albany,  New  York. 

Opening  soon  for  bright  sounding  an- 
nouncer, who  can  handle  adult  music  for- 

mat in  a  cheerful  manner.  Single  station 
market  near  three  large  cities.  Station 
concentrates  on  local  news.  Has  new 
studios  and  mobile  units.  Send  tape,  photo 
and  resume  to.  General  Manager,  WCSI, 
Columbus,  Indiana. 
Experienced  staff  announcer,  strong  news, 
ideal  working  conditions.  Phone  WCEM, 
Cambridge,  Maryland,  228-4800.  Ask  for Sam  Cannon. 
Needed  immediately,  energetic  man  to 
work  in  new  fully  equipped  mobile  unit, 
must  be  able  to  recognize  and  report  news, 
conduct  interviews.  Some  board  work.  Ma- 

ture voice  with  strong  adult  appeal.  Pi-o- gressive  station  in  progressive  community. 
Excellent  pay  and  extra  benefits  to  qualified 
man.  Send  tape  and  resume  to  Mr.  C.  L. 
Meekins,  Program  Director,  WFIN,  Findlay, 
Ohio. 

Increasing  staff.  Need  announcer  with  first 
phone  .  .  .  emphasis  on  announcing  .  .  . 
commission  paid  m  sales.  Send  tape,  resume 
and  picture  to  WMHI.  Route  5,  Frederick, 
Maryland.    All  replies  answered. 

5,000  watt  station  with  adult  audience, 
owned  by  N.  Y.  Herald  Tribune.  Wants 
staff  announcer  for  permanent  position. 
Must  have  excellent  voice  for  news  and 
commercials  (no  DJ  or  personality  work). 
$90  to  start,  ability  determines  future  earn- 

ings. Paid  hospital-medical  plan.  Personal 
interview  required.  Send  tape,  resume,  ref- 

erences to  WGHQ,  Kingston,  New  York. 
Immediate  opening  for  experienced  top  40 
dj  with  1st  phone.  Salary  open  for  real 
swinger.  No  phone  calls  .  .  .  send  tape 
and  resume  ...  all  tapes  wiU  be  returned 
.  .  .  your  inquiry  confidential.  WLOF 
Radio,  P.  O.  Box  5756,  Orlando,  Fla. 

Newsman  to  gather,  rewrite  and  broad- 
cast local  news.  Short  announcing  shift, 

must  be  community  minded.  WARA,  Attle- 
boro,  Mass. 
Personality.  Join  staff  between  now  and 
September  Fifteenth.  Demonstrate  produc- tion ability  within  tape  of  your  show. 
WKRG,  Mobile,  Alabama. 

Here's  what  we  need — a  man — who:  1, knows  and  likes  good  music.  2,  sounds  like 
a  man.  3,  doesn't  have  to  talk  continuously. 4,  does  well  with  languages,  especially 
English.  5,  would  like  to  releam  this  busi- 

ness the  fm  way.  State  all  and  submit 
tape  and  photo  to.  Bill  Sandefur,  WKNA, 
Charleston,  West  Virginia. 

Great  opportunity.  Our  extensive,  expand- 
ing sports  coverage  demands  a  top-notch 

sports  back-up  man.  Play-by-play  covering 
all  sports  on  one  of  the  nation's  great  sta- tions— also  dj  work.  Send  resume  tape  and 
photo  to  WMBD  Radio,  Peoria,  Illnois. 

Announcer  for  new  community  minded  sta- 
tion. Must  have  knowledge  of  good  music. 

Good  delivery,  good  references.  Broadcast- 
ing school  graduates  considered.  Rush  taped 

audition  and  resume  to  Chuck  Grant  Sta- 
tion Manager,  WSLC,  P.  O.  Box  606,  Cler- 

mont, Florida. 

Irrunediate  opening  for  radio  newsman  to 
gather  and  broadcast  local  news.  Call  H. 
Borwick,  WVOS,  Monticello,  New  York,  610 or  869. 

Negro  disc  jockeys  wanted.  The  Ok  Group 
is  expanding  its  programming.  Good 
spiritual  men  and  jive  men  wanted.  Am- 

bitious and  experienced  air  personalities 
can  earn  good  pay  with  the  oldest  and 
largest  Negro  Group  in  radio.  Must  be  able 
to  do  a  live.  Imaginative,  exciting  show 
and  pitch  a  commercial  effectively.  Write 
full  details.  Send  audition  tape.  The  OK 
Group,  505  Baronne  St.,  New  Orleans, 
Louisiana. 

Immediate  opening  for  an  experienced  staff 
announcer  technician,  first  F.C.C.  ticket 
required.  Apply  MacClatchy  Broadcasting 
Company,  Personnel  Department,  Sacra- 

mento, California. 

Announcers-many.  Edwards  Agency,  73 
Warren  Street,  N.Y.C. 

Mature  man  with  news  background  wanted 
for  top  Florida  station.  Must  handle  a  one- day  air  shift.  Airmail  tape,  photo,  resume 
and  salary  to  Dick  Clark,  Box  5606,  Daytona 
Beach,  Florida. 

Earn  extra  money  .  .  .  sell  radio's  hottest capsule  and  5  minute  features,  including 
biggest  show  biz  and  sports  names.  Also 
jingles  and  sales  promotion  ideas  at  lowet 
prices.  Write  .  .  .  Creative  Services,  Inc., 
75  East  Wasker  Drive,  Chicago  1,  Illinois. 
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Technical 

Eastern  Regional  AM-ITM  needs  first  class 
Engineer.    Transmitter    and  maintenance. 

combo.  Permanent  position,  with  pos- 
sibility- of  chief's  job.  Salary-  open.  Full details — first  letter  to  Box  471M.  BROAD- 

CASTTN-G. 
Chief  engineer,  Michigan  metropolitan  day- timer.  Operation  and  maintenance.  Some 
announcing.  Well  equipped  including  auto- 

mation. Desire  experienced,  management- oriented  man.  Box  936M.  BROADCASTING. 

Florida  coast.  First  or  second  phone.  Com- 
munication equipm.ent  installation  and  re- 

pair. Start  S325  up,  with  good  advance- 
ment depending  upon  background,  ability. 

Send  comnlete  resume,  snaoshot.  Box  56P, 
BROADCASTIXG, 

Need  announcer-newsman.  Bill  Tedrick, 
lOVRT.  Boom-iUe.  Missouri. 

5, 000  watt.  non-diL-ectional  daytimer  wants 
fiTst  class  Chief  engineer-annotmcer.  Main- 

tenance a  must.  Fine  equipment,  new  plant, 
excellent  working  conditions.  Good  salary", fringe  benefits,  advancem.ent.  No  floaters, 
playboys,  or  billskippers  considered.  If  you 
are  of  "high  character,  experienced,  and  want permanent  future  with  successful  organiza- 

tion, send  Lmm.edlately  an  audition  tape, 
family  and  experience  resumes,  and  char- acter and  credit  references  picture  to  Al 
Clark.  KWYR.  Winner,  South  Dakota. 
Phone  727." 
Permanent  opening  for  engineer,  first  phone, 
mtist  be  good  on  preventative  m,alntenance, 
must  know  AM-FM  stereo  multiplex.  In- 

quire WBLY,  Sprlngfleld,  Ohio, 

First  class  engineer-announcer.  Send  com- 
plete resume  wi^h  nicrure  and  tape  to  Air. 

Paul  Brandt.  WCBQ.  '^ii.'hitehall,  Michigan. 
Engine  er-am-fm  and  studio  m.atntenance. 
Construction.  First  class  license.  Xo  an- 
noimcing.  Position  of  chief  if  qualified.  State 
salary-  and  experience.  Position  onen  im- 

mediately WEPil.  Martinsburg.  West  Vir- 
ginia. 
Xew  medinm  market  stereo  needs  engi- 
neers-annotmcers  or  salesmen.  Good  pay. 
Excellent  working  conditions-personal  in- 
ter\-iew  reauired.  "Com^olete  resume  in  first letter  to;  Stan  Anderson,  WFOL-FM.  9583 
Seward  Road,  Ham^ilton-Fairfleld,  Ohio, 

1st  phone  engineer  for  5  kw,  Michigan's iinest  broadcasting  plant.  Apply  now-want 
starting  date  of  September  1st,  Confidential. 
Write:  Floyd  Holes.  C.  E,  WIOII,  1360 
Melodj-  Lane,  Box  911,  Kalamazoo.  Michi- 
gan. 
Chief  engineer  one  man  operation,  Ikw  am- fm  transmitter,  maintenance.  Box  SOP. 
BROADCASTTN-G. 
First  phone  engineer  for  500  watt  Virginia 
daytimer.  Operation  and  maintenance.  Im- 

mediate opening.  Send  resume  and  salary 
to.  WEER.  Box  817.  Warrenton.  Virginia. 

Production — Programming.  Others 

Program,  production  director  with  good 
understanding  of  general  operations  needed 
at  midwest  medium  large  market  station 
by  Septemiber  1st.  Must  be  capable  of  pro- 

gramming both  top  forty  and  good  music 
formats.  Send  complete  resume  with  salarj- requirem.ents  first  letter.  Excellent  opoort- 
imit;,-  for  long  term  position.  Box  "971M. BROADCASTIXG. 

Promotion-minded  program  manager.  Suc- 
cessf-ol  experience  basic  .  .  .  also  creative approach.  Salary  and  incentive  good  .  .  . 
as  is  li\-ing  in  Indianapolis,  Please  send letter  or  outline  .  .  .  definitelv  corifidential. 
Write  Box  40P.  BROADCAS'f ING. 
Imaginative,  experienced,  female  copy- 

writer as  continuity  chief  in  two-women 
department,  WIBX,  5000W,  adult-program- 

ming, CBS.  Utica,  N.  Y.  Livable'  starting salary:  increases  on  mierit.  Staff  congenial: 
working  conditions  pleasant.  Immediate 
opening.  Reply:  Elliot  Stewart,  Station 
Manager 

"Modified  top  forty  needs  experienced  pd. Good  character.  ci\ac  minded,  willing  to 
grow  with  station.  No  drifters!  First  nhone 
preferred.    WJTL.  Jackson\-ille.  111. 

Production — Programming,  Others 

Radio  station  controller  take  over  account- 
ing department.  Experienced-immediate, 

salary-  open.  Box  21P,  BROADCASTING. 
RADIO 

Situations  Wanted — Management 

I  can  bring  your  small-medium  station  top 
billing  and  efficiency.  Proven  record.  Box 
953M,  BROADCASTLN'G, 
Manager-sales  manager-successful,  national- 
local  sales  experience  in  top  10  market. 
Seeks  m.ore  challenging  position  with  grow- 

ing organization.  Young,  aggressive.  Fam- 
ity.  BS  and  AIBS  degrees.  Willing  to  invest. References  and  resume  available.  Box  16P. 
BRO.\DCASTING. 

Now  general-manager,  large  metro.  Excep- 
tionallv  creative  salesmian.  38.  college,  mar- ried. Box  22P.  BROADCASTING. 

Television  salesman,  top  producer  in  major 
market  for  major  group,  fully  qualified  for 
sales  management.  Ready  to  move  in  order 
to  miove  up.  5  vears  tv.  10  vears  radio. 
Resum^e.  Box  32P,  BROADCASTING. 

This  man  thrives  on  tough  operating  prob- 
lems and  can  help  you.  Crack  executive, 

presently  employed,  with  20  years  of  suc- cessful major  market  management  and 
sales  experience  seeks  a  position  with  a 
progressive  firm,  in  need  of  top  creative 
management  talent.  Radio  and  TV  experi- 

ence includes  station  management,  sales, 
merchandising,  and  programming.  Person- 

ally acquainted  %vith  most  major  market 
personnel  and  timebuyers.  Box  44P. 
BROADCASTING. 

Currently  managing  top  station  in  a  tough 
multiple  station  market.  TNvelve  yaers  ex- 

perience, seven  in  management.  After 
seven  years  of  bijilding  here  I  am  now 
ready  to  move  up  to  a  larger  market. 
Have  doubled  station's  voltune  in  last  3 
vears.  CoUege  grad,  married,  mid  30's  a civic  leader.  Interested?  Box  48,  BROAD- CASTING. 

Successful  seasoned  manager-strong  sales. 
Employed,  area  SIO.OOO.  Desire  southeast 
with  fiill  responibility.  Top  media,  busi- 

ness and  personal  references.  No  hurry, 
m.ust  Eive  30  davs  notice.  Box  50P 
BROADCASTING. 

Successful  sales  manager,  married,  em- 
ployed and  competent.  Seeks  managerial 

challenge  in  West  Virginia.  Virginia.  Ken- 
tucky or  Ohio.  Box  89P.  BROADCASTING. 

Announcers 

.Annotmcer  dj.  Family  man,  2  years  experi- 
ence. Will  relocate  permanently.  Authorita- 

tive sound.  Hard  worker,  good  board.  Box 
602M,  BROADCASTING, 

-4.ward  winning  newsman.  Thirteen  years 
experience  includes  broadcasting,  repo"rting and  network  newsviTiting,  Journalism  de- 

gree. Family.  Box  796M,  BROADCASTING, 
StDI  using  those  greasy  kid  jocks  on  your 
air?  Try  a  scintillating  swinger.  Tight 
board,  quick  mind,  single,  will  travel.  Box 
860M,  BROADCASTING. 

Newsman  ctirrently  employed  4th  market. 
Seeks  better  hours.  Write,  sather.  deliver 
own  casts.  Box  924M,  BROADCASTING. 

Swingin  top  40  dj  currently  working  de- 
sires change  of  scenery.  Box  952JiI,  BROAD- CASTING. 

Available  September.  Limited  exp'd.,  1st phone,  mature,  dependable  light  annotmc- 
ing.  Box  958M,  BROADCASTING. 
CoUege  graduate,  conscientious  and  enthu- 

siastic seeking  midwest  annotmcing  posi- 
tion. Alusical  knowledge.  News  minded. 

Available  unmediatelv!  Box  13P.  BROAD- 
CASTING. 

Experienced  announcer  -with  1st  phone.  Can 
do  lisht  maintenance.  Box  14P*.  BROAD- CASTING. 
Kazoo  player.  Also  offbeat  htunorous  dj. 
Authoritative  newscaster.  Production  voices. 
3  years.  Veteran.  Box  20P,  BROADCAST- ING. 

Announcers 

Annotincer  dj,  30,  4I2  years.  Familjmian. 
Desire  advancement,  near  N.Y.C.  Box  17P, BROADCASTING. 

Announcer-disc  jockey — wanted  permanent 
position  150  mile  radius  NYC.  Box  23P, BROADCASTING. 

2  years  experience — in  modern  format, 
single,  21.  Locate  anywhere  I  can  advance. 
Box  24P.  BROADCASTING. 

Don't  give  a  darn  for  the  whole  State  of Iowa;  cause  who  in  the  heck  likes  com!  If 
you  are  in  N.E.  or  Upstate  N.Y.  and  need 
a  p.d.  and  or  news  director  who  works  as 
if  his  job  depended  on  it  .  .  .  who  is  pres- 

ently employed  at  5  kiv  station  .  .  .  write 
Box  29P.  BRO.A.DCASTING. 

Want  sports  announcer  who  can  do  you  an 
A-1  job  on  newscast  and  dj  show?  Yes? 
Then  listen  to  mv  tape.  Box  34P.  BROAD- CASTING. 

Am  working  summer-replacement  imtU 
September  15.  Would  like  to  join  perma- 

nent staff  in  medium-large  market  at  that 
time.  7  years  experience.  Mature,  stable, 
good  worker.  No  speculators  please.  Replv 
only  if  specificaUv  interested  in  me.  511*5 minimum.  Box  37P,  BROADCASTING 

-•Announcer  who  wants  to  get  ahead.  Desires 
eastern  market.  Tight  board  and  savings. 
Not  a  screamer.  Desires  a  permanent  opera- 

tion. Can  do  production  spots.  Box  38P, 
BROADCASTING 
Available  now,  experienced  dj.  23,  tight 
board,  dependable,  reliable,  willing  worker. 
3^2  years  experience.  Married,  draft  exempt, all  around  man  for  vour  organization.  Box 
39P.  BROADCASTING. 
Broadcasting  graduate,  some  experience, 
prefer  western  Pennsylvania.  Will  consider 
others,  available  immediately.  Box  42P BROADCASTING 

9  years,  radio,  tv.  All  phases  annotmcing. 
Presently  em.ployed  television  3  years. Married.  26.  dependable,  relocate.  Box  43P. 
BROADCASTING. 

2  years  broadcasting  experience.  Bright, 
mattu-e  soimd.  Tight  production.  Authori- tative news  delivery.  Write,  edit  and  gather 
news.  Personality  dj  show.  Prefer  position 
near  college.  Tape  and  resume  handv.  Box 
45P,  BROADCASTING. 
Professional  announcer  wants  to  work  for 
you  in  do-s\-nto-R-n  Chicago.  Interview  re- 

quired. Lets  get  together  and  talk  it  over. 
Contact  Box  47P,  BROADCASTING. 

6  years  experience.  Personality  dee-jay. 
tight  production,  ready  to  move  up  and 
settle  permanently  before  Seotember.  Draft 
free,  family  nian  .  .  .  want  S150  .  .  .  first 
phone   Box  49P,  BROADCASTING 
.Announcer,  tight  production,  mature  voice, 
experienced,  dependable,  vet;  will  relocate. 
Box  52P,  BROADCASTING. 
Recent  college  grad.,  experience  in  an- 

nouncing and  sales,  wants  to  start  career. 
Will  consider  any  interesting  offer.  North- 

east preferred.  Presently  employed.  Box 
53P.  BROADCASTING. 

Top  play-by-play  all  sports.  Tops  in  spe- cial events.  Married.  Permanent.  Best  ref- 
erences. I  can  produce.  Pav  in  five  figtires. Box  54P.  BROADCASTING. 

Showman-first  phone,  5  years  experience, 
draft  exempt.  S140.00  miiiimimi.  Box  55P, BROADC.A.STING. 
Annotmcer,  first  phone.  Experienced  all 
phases,  vet.  family  man,  dependable  and 
industrious.  Seeking  job  with  present  and 
futtu-e.  All  areas  equallv  considered!  Box 57P,  BROADCASTING. 
Coimtry  dj,  announcer,  available.  Tape  and 
resume  on  request.  Box  59P.  BROADCAST- ING. 

Major  market  opporttmity  wanted.  6  vears 
experience.  1st  phone.  Top  rated  for  2  years 
in  meditmi  m.arket.  Ambitious.  Married. 
Box  60P.  BROADCASTING. 
Announcer,  vet.  married,  experienced.  Tops 
sports,  news.  Personal  inter\-iew,  audition. Prefer  lower  Michigan.  Box  63P.  BROAD- CASTING. 
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Announcers 

Young  and  ambitious  formula  jock  seeks 
employment  at  formula  station  in  metro 
midwest  market.  Carried  number  one  rat- 

ings at  last  station  in  large  southwest  mar- 
ket. Box  64P,  BROADCASTING. 

Experienced  announcer,  friendly  personality 
dj  wants  permanent  position  with  security 
and  future.  Good  knowledge  of  music,  pro- duction, tight  board.  Not  a  floater  or 
screamer.  Box  65P,  BROADCASTING. 

Dj/announcer.  Tight  formula  production. 
Modern.  Cheerful.  Young.  Versatile.  Refer- ences. Box  69P,  BROADCASTING. 

Young  married  veteran  desires  good  music 
station.  Distinctive  style.  Authoritative 
news.  Tight  production,  good  air  sales. 
Box  71P,  BROADCASTING. 

So  what?  So  college  graduate  has  solid 
two  years  d.j.  experience  to  offer  Ohio- Indiana  station.  Professional  education  in 
commercial  production — continuity.  Full 
story  with  tape.  Box  73P.  BROADCASTING. 

Alert  announcer.  Plus  terrific  sales  experi- 
ence. Good  production,  tight  board.  Can 

handle  commercials,  news,  and  all  phases 
of  dj  work.  Box  76P,  BROADCASTING. 

Married  announcer  wants  staff  position  with 
30  hours  or  more  in  East.  Box  77P,  BROAD- 
CASTING. 

Negro  disc  jockey-announcer — tight  board, 
steady,  dependable,  no  floater.  Box  78P, BROADCASTING. 

Announcer,  dj.  Family  man,  dependable. 
Authoritative  news,  tight  production,  fast 
board,  experienced.  Will  relocate.  Box  79P, BROADCASTING. 

Experienced,  versatile  announcer  with  col- 
lege degree  desires  position  in  solid  or- 

ganization. Broad  appeal  with  mature  ap- 
proach. Familiar  with  production,  news, 

sports,  special  events.  Above  average  salary 
required.  Box  82P,  BROADCASTING. 

#1  pulse  rated  jockey  show  past  4  years, 
news  and  p.d.  experience.  Want  pro  station. 
Call  in  Trenton  New  Jersey,  609-392-6352. Box  84P,  BROADCASTING. 

Play  by  play  sports  announcer  who  can 
take  over  sports  department  of  medium 
market  station.  If  you  can  produce  there 
is  a  good  future  for  you  with  our  multiple 
station  group.  Combination  sportsman- 
salesman  also  considered.  Rush  tape,  re- 

sume, and  salary  requirements.  Box  91P, BROADCASTING. 

Top-quality  dj.  Experienced.  East  Coast. 
Full-timers.  N.Y.C.  resident  Box  92P, BROADCASTING 

Young  announcer,  disc  jockey,  tight  board 
experienced,  very  good  resonant  voice,  will 
travel  anywhere.  H.  Brian  Highfill,  633 
Belvidere  Ave.,  Columbus  23,  Ohio. 

Swingin  dj,  newsman  ZVz  years  experience, 
bright,  tight  board,  college.  Pd.  experience. 
If  your  willing  to  pay  $100  or  more,  I'm your  man.  Call  DW  7-4018,  NYC,  collect. 

Announcer.  Experience  includes  radio  sales, 
etc.  Excellent  radio  voice  news  and  music. 
First  class  license  if  required.  227V2  Maple, Ashland,  Ohio.  Phone  4-8262. 

I  need  a  job!  22,  married,  three  years  army 
radio/tv,  3rd  ticket,  tight  board,  know  all 
fields  of  music;  any  location.  Contect,  Boyd 
Magers,  432  Drake,  Ponca  City,  Oklahoma. 

First  phone-announcer.  Board  shift,  main- 
tenance, installations.  Prefer  central  Cali- 

fornia. Johnny  .  .  .  FA2-4447.  .  .  Baker- 
field,  California 

1st  phone  personality.  Prefer  college  town. 
Midwest  or  west.  22,  single,  any  format  .  .  . 
I'm  B.  Bp  I  'i2-14U7!  1621  10th  St.  West, BiUings,  Montana. 

Experienced  news  man  looking  for  station 
in  Boston  and/or  New  England  area.  Top references.  Excellent  board  fill  in.  71 
School  Street,  Melrose,  Massachuetts. 

Technical 

Employed  as  office  manager.  Returning  to 
engineering.  Have  own  test  equipment.  Ex- 

perienced in  building,  maintaining,  or  re- 
pairing equipment.  No  announcing.  Stable 

position  only.  Box  933M,  BROADCASTING. 

Chief  engineer — 14  years  experience — 250 
thru  5  kw  directional,  construction,  main- 
tance,  operational,  versatile,  family  man, 
stable.  Box  943M,  BROADCASTING. 

Well  qualified  engineer,  experienced  all 
phases,  would  like  employment  with  sta- 

tion, religious  connected  school,  for  min- 
istry study  while  earning  living,  southeast. 

Box  18P,  BROADCASTING. 

Experienced  radio-television  available  Au- 
gust 15th.  Florida  area  preferred.  Box  36P, BROADCASTING. 

California — San  Francisco  to  San  Ysidro. 
I'm  tired  of  stations  selling  out  and  being told  to  get  lost  in  the  shuffle.  Wish  to 
return  to  my  native  California.  For  a 
stable  hard  working  chief,  contact  Dennis 
D.  Wolfer,  WDBF,  Delray  Beach,  Florida, 
11  am  to  7  pm  EST. 

Production — Programming,  Others 

Newsman — expert  reporter,  writer,  news- 
caster. Experienced  all  general  news  and 

features.  Wants  news-oriented  radio  or  tv 
which  knows  value  of  intensive  coverage. 
Station  should  favor  total  commitment  to 
news.  Box  954M,  BROADCASTING. 

Stop  look,  hire!  Me!!  3 ','2  years  experience. 
Now  p.d.  and  news  director.  Excellent  ref- 

erences. Desire  relocate.  Box  990M,  BROAD- CASTING. 

Program  director-air  personality.  Five  years 
experience,  fine  references.  Currently  (pd- 
dj)  at  top  rated  station  in  market  of  85,000. 
Desire  air  shift  major,  pd  medium,  but 
consider  all  offers.  Complete  background, 
air  check.  Box  30P,  BROADCASTING. 

Newsman-radio.  Now  gathering,  editing,  air 
delivery  of  news  in  major  market.  Strong 
background  in  journalism-radio.  Box  31P, BROADCASTING. 

Experienced,  creative  copy  and  promotion 
director  seeks  challenging  position  north- east. Box  46P,  BROADCASTING. 

Announcer  seeks  position  in  east,  starting 
September.  Married.  One  child.  Box  939M, 
BROADCASTING. 

TELEVISION 

Help  Wanted — Sales 

Television  station  in  leading  mid-west  mar- 
ket needs  experience  local  salesman.  Send 

complete  resume  and  picture  with  salary 
requirements  to  Box  3P,  BROADCASTING. 

Sales  opening  in  Southwest  for  young  ag- 
gressive man.  Leading  tv  station  in  3  sta- tion market.  Man  must  have  management 

potential.  All  managers  in  our  radio  and 
tv  operations  have  come  from  sales.  Local 
retaU  sales  in  our  market  very  important 
phase  of  operation.  This  is  a  five  figure 
job  to  start  with  and  active,  protected 
account  list.  Salary  and  commission.  Give 
complete  resumes  and  experience  first 
letter.  Great  opportunity  to  live  in  south- 

west with  Texas  owned  and  operated  sta- tion. All  replies  confidential.  Box  74P, 
BROADCASTING.  This  is  a  great  sales  op- 
portunity. 

If  you  are  a  good  salesman,  like  to  sell  for 
an  aggressive  tv  station,  like  to  work  and 
see  it  pay  off,  you  might  be  our  man. 
Have  opening  in  local  television  sales  de- 

partment for  experienced  man.  Salary, 
commisssion  and  active  account  list  in 
growing  Texas  market.  Include  background 
and  picture  as  well  as  goals  in  life.  Refer- 

ences and  personal  interview  necessary. 
Write  Box  75P,  BROADCASTING.  Replies 
confidential. 

Sales 

Progressive,  independent  Channel  21,  serving 
many  communities  in  all-uhf  Fresno- area  market,  seeking  creative,  aggressive 
account  executives  to  package  and  sell  live- 
remote  and  studio-originated  sports,  special 
events,  community  salutes,  and  variety 
shows  at  rates  comparable  to  radio.  Ex- 

tremely rewarding  commissions  against  liv- 
ing-expense draw  to  qualified  applicants who  have  high  regard  for  maintainmg  the 

public  interest  on  a  local  basis  for  these 
many  communities.  Resume,  pictures,  and 
references  to  Harold  Gann,  KDAS-TV,  Han- ford,  Calif. 

Announcers 

Radio-tv  newsman.  Must  be  good  on  cam- 
era, know  how  to  gather  and  write  news. 

Join  aggressive,  expanding  news  opera- tion in  medium-size  northeastern  market. 
Rush  tape,  picture,  newswriting  samples 
with  resume  and  salary  expected  to.  Box 
33P.  BROADCASTING. 

Experienced  newsman  to  direct  and  con- 
solidate from  home  office  all  news  de- 

partments of  three  radio  and  two  tv  sta- tions which  are  located  same  general  area 
and  serve  each  other.  Reply  only  if  you 
have  headed  a  news  department.  AU  replies 
held  in  confidence.  Box  51P,  BROADCAST- ING. 

Technical 

Opening  available  with  leading  midwestem 
tv  station  for  experienced  engineer  with 
first  class  license.  Send  recent  picture  with 
full  resume  to  Box  959K,  BROADCASTING. 
Experienced  chief  engineer  fer  maximum 
power  Rocky  Mountain  tv  station.  The  man 
we  want  must  be  thoroughly  experienced 
in  theory,  technical  and  practical  areas  of 
tv  engineering,  including  microwave.  Plus 
— and  this  is  most  important — he  must  be 
capable  administrator.  References  required. 
Salary  open.  Write,  Box  991M,  BROAD- 

CASTING, giving  a  complete  resume  of 
your  experience,  salary  expectations,  etc. 
Number  one  tv  station  in  midwest  mar- 

ket needs  experienced  VTR  man.  Heavy  on 
maintenance.  Exceptional  benefits  for  right 
man.  NABET.  Send  photo  and  complete 
resume.  Box  974M,  BROADCASTING. 
Experienced  first  phone  engineer  operation 
and  maintenance  uhf  transmitter  and  tv 
studio  equipment.  Need  immediately.  In- 

quire WCE'T,  Cincinnati  19,  Ohio. 
Motion  picture  photographer  and  film  edi- tor for  south  Florida  tv  station.  Resume  of 
experience  to  Box  68P,  BROADCASTING. 

Production — Programming,  Others 

Number  one  tv  station  in  midwest  market 
needs  alert  experienced  traffic  director. 
Exceptional  benefits  for  right  girl.  Send 
photo  and  complete  resume  including  salary 
requirements.  Box  975M,  BROADCASTING. 

Managing  editor  wanted  by  CBS  affiliate, 
major  southwest  market.  Must  be  imagina- 

tive and  thoroughly  experienced  in  tele- vision writing,  shooting  and  editing.  Ability 
to  telecast  news  helpful  but  not  essential. 
Applicant  will  be  thoroughly  investigated. 
Good  job  for  right  man.  Box  25P,  BROAD- CASTING. 

News  director.  Must  be  strong  on-air  per- 
sonality. Experienced  only.  Mature.  Ad- ministrative ability  required.  Salary  open. 

Present  news  director  has  taken  job  in 
local  industry  and  will  be  available  to  help 
you  get  started.  Send  sof  and  biography  to 
Redd  Gardner,  General  Manager,  KCRG 
Stations,  Cedar  Rapids,  Iowa. 

Airman-reporter  for  aggressive  local  news 
staff.  Journalism  backgroimd  preferred. 
Picture,  tape,  SOF  if  available  and  resume. 
KTIV,  Sioux  City,  Iowa. 

Girls — TV  traffic  girl  wanted  with  experi- 
ence in  handling  avails  and  twx.  Plush 

offices,  many  extra  benefits.  Write,  wire  or 
call  PL  9-6800— HR-TV.  375  Park  Avenue. 
NYC,  N.  Y. 
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TELE\'IS10N For  Sale — (Confd) 
INSTRUCTIONS 

Situations  Wanted — Management 

General  mana jer-? iles  ~=r.  =  ger  r:r  cne_  of 

t^oir  Car.  ;r:o.;;e  : :- :  r:^::  .e  "  r  re^-:£5  -::?- erh".  Have  a;ne  z:;::;        H;:-:  ::P, 
BROADCASTI^'G. 

Announcers 

Major  marker,  radio  and  television  sta5, 
news,  vrearier  available  Bos  58P,  BHOAD- CASTIXG. 
Available    immediately  an 

Production — Programmms.  Others 

Film  manager.  Ph:: :  rr  ajr.er    ei:::r  dark- 

r-;T  :  r;i': 9  Tears  TV  experience  in  all 
.=  'm  operations,  Sifn  buying,  pro- 

2ra_~.-r.:r.s.  contract  negotations  and  film 
production.  17  years  experience  in  motion 
picuire.  still  chotograplty  and  darkroom  op- 

erations. Cauable"  of  "  supervising  entire fiirn  £r_d  t;"hcto  ooeratioru  Box  94211, BROAD  CASTIXG. 

Young  aggressive  man  would  like  to  make 
:-hanse  where  r-is  abilities  can  be  utilized. 
Age  23,  n.arried  B.FA...  IIXD.,  8  years 
dire:t:r.r--r:  iu::r.£  m  all  t^hases  of  tele- 
■.-:s--r.  ?- -:e;5.:r.a:  .— -usician.  VTiil  ar.=wer 
all  re;l:es.  Box  5.35:.I.  BROADCASTIXG. 

"Ttie  eight  dimensions  of  news!"  Oif-beat 

ence.  C:.: 

itews  f'Lrr'. 
resume  re 
CASTING. 

a  dio 

erences.  Box  513il.  BROAD- 

Producer-writer-diTector. 

sales,  market  resear:h.'  ? siiows.  live  •.-  diu't'.e  ; 
film.  De;:;-e  er.rlry-er:  -. 
ing  crea::v;:v  av.i  ;uali:^ 
12P.  BROADCASTZN'G 

:-.::"::r.  rublicity. 
:  ;u;ei  -:r  rated 
:i  svvg'.e  system 
rr-du;t:cn.  Sos 

Prodncer,  director,  desires  position  produc- 
:::r.  rtar.age:-  Erct erier.ced"  in  studio  and re~::s  siv.^a:: : y.s  i!  vears  in  broadcasting. 
E_=2tent.  reliable.  Box  25P,  BROADCAST- ING. 

FOR  SALE 

Equipment 
Gates  BC-IF  Ikw  am  transmitter.  Best  one 
Gates  ever  made:  Remote  controlled  fine 
for  0.25-lkw  combinatton.  Excellent  condi- 

tion, your  iiis"oection,  Xow  ooerating.  Best 
offer  takes.  Box  9551.1,  BROADCA.STXN'G, 
GPL  16mm  film  recorder  with  Maurer 
soimd  galvanometer  equinment.  Excellent 
condition,  S13.T50.  Stancil-Hoffman  S-5  16 
mm  magnetic  film  transport  witii  pre  amp 
and  power  suaoly  for  playback,  STSO.'ICETC St.  Louis.  Mo- 

Great  savings  .  .  .  take  over  monthly  pay- 
ments of  SITS  on  like  new  Shaler-Aitken 

automation  equipment  complete  wdth  Mac- Kenzie  tane  recorders.  Contact  Veme  Paule. 
Gen.  Mgr.,  KRNO,  San  Bernardino,  Cali- fornia. 

Multiplex  monitor,  Xuclear  electronics.  Xew 
condition.  Original  :c5t  S12;:.  Avail,  todav 
£490.  First  ch5;i-:  t^i-iss  -.VEAW,  Evans"- ton,  Illinois. 

Ampex  350-2.  Collins  cartridge  equipment. 
Both  operating  within  factory  sx>ecsT  Lang 
Electronics.  Inc.,  507  Fifth  Avenue.  X.  Y. 
17.  Mr  2-7147. 

Equipment 
:    en  a  Dies Thermometer,    remote  e.e:'. announcer  to  read  the  c::'re:     ^     _  ^ 

deg.  F.  Installed  in  less  ::--  =  ;.  Jtrur  Sena re-  brochure.  Eiecrra-Temp.  Co.,  Box  6111. 
San  Diego  6.  Calif. 

Commercial  crvstals  and  new  or  replace- 
ment crvstals  for  RCA.  Gates,  W.  E.  Bliley 

an-  Z-K  --'~e-'  regrinding.  reT;air.  etc., 
3C-e:4  crystal;  ana^_  Crneirai,  Aisr  A_.  _M. 

serv:;e.  Iid:s":n  Electronic  Company,  Box 11,  Temrle.  Texas. 
Film  scratches  and  dir 
tube?  A  lot  of  s:a:::ns 
usin?  Ficlear — Ycu  ran 

Painter  Ave.,  Mant; eck,  N.  Y.  OW 

Xmission  Line:  TeSon  Insulated,  l^s"  r-.gid, 
51.5  Ohm  flanged  with  b'ullets  and  aU  hard- ware. Xew — tmused.  20  foot  length  for 
ii''  CO.  Quantity-  discounts.  Stock  list  avail- able. Sierra-Western  Electric.  1401  Middle 
Harbor  Road,  Oakland  20,  California.  Tem- 
plebar  2-3527. 
■Am,  fm,  rv  eqtiipment  including  trans- 

mitters, orthicons,  iconoscopes,  audio,  moni- tors,  cameras.    Electrofind,   440  Columbtis Ave.,  y;.Y^  

Win  buv  or  sell  broadcasting  eqtiipment. 
G'uarantee  Radio  &  Broadcasting  Supply 
Co.  1314  Irurbide  St.,  Laredo,  Texas. 

Xew  2  slide  barrels  for  Snindler-sauone 
Selectrcslide  tv  prc:eotcr.  Both  S30.  WFAR, 

Xew  Conrac  vhf  re-br:ai;ast  receiver 
AV12D.  S150.  WFAR.  Sharon.  Pa, 

Fedelipac  cartridges-best  prices,  fastest  c.e- 
ectiipment.  Sparta  Electronic  Corporation. 
534j  Freer  or:  Boulevard,  Sacramento,  Cali- 

WANTED  TO  BUI' 

Equipment 
5KW  FM  transmitter,  also  a  5-50  foot  tower. 
Must  be  in  excellent  conditicn  and  rea- 

sonably priced.  Contact  Pa'ul  Brandt,  WCEX Radio  Station,  Mt.  Pleasant,  lilichtgan. 
350  series  ampex  .  .  .  half  track  .  .  .  must 
be  in  good  condition  .  3^^  &  7-2.  Bos 53P.  BROADCASTIXG. 

Sync  generator,  RCA  TG-2A  or  comparalble 
model  tised  and  in  good  condition.  Bos 
35P.  BROADCASTIXG. 

Ampex  351,  354.  Fm  antenna  (gain  4.1  or 
more),  freduency  and  modulation  monitor. 
iCRAB,  9029  Roosevelt  Wav.  XE,  Seattle, 
Waslhington. 

Will  buy  or  trade  tised  tape  and  disc  record- 
mg  equipment — Am.pex,  Concertone,  Magne- cord.  Presto,  etc.  Audio  equipment  for  sale. 
Bovnton  Studio,  lOB  Pennsylvania,  Txicka- 
hoe,  Y. 

STL — 950  Mc  s  for  use  in  FM  installation. 
Call  Glenn  Winter,  25531,  York,  Pennsyl- 

L'sed.  2  rnmtable  nreamr)s,  conelrad  re- ceiver. RCA  77  Dx  mike.  Gates  Level  Devil 
amolifier.  K.  B.  Beach.  WALD.  Walterboro. 
S.  C. 

WANTED  TO  BUY 

Stations 

A3I-FM  full-time  east  coast.  Minimtim  five 
station  market.  Full  or  control  ourchase. 
Doing  over  S150.0O0.  Box  SSP.  BROADCAST- 

IXG.'' 

I  own  one  radio  station  .  .  .  want  to  ex- 
pand, wai  buy  cp  or  controlling  interest 

In  another  station.  All  rer'lies  cor_Sdential. 
Guv  Christian,  KXAX,  PhilliDsburg,  Kansas. 

FCC  fij-it  phone  lice^.^e  preparation  by 
correspondence  or  in  resioent  classes. 
Grantham  Schools  are  located  in  Hollywood, 
Seattle,  Kansas  City  and  Washington.  Write 
for  our  free  40-page  brochure.  Grantham School  of  Electronics.  3123  GiUham  Road, 
Kar^as  City  9,  Missouri. 

Elkins  Radio  License  School  of  Chicago — 
Six  weeks  quality  Instruction  in  laboratory 
methods  and  theory  leading  to  the  F.C.C. 
First  Class  License.  14  East  Jackson  St., 
Chicago  4,  Illinois. 

FCC  first  phone  license  in  six  weeks. 
Guaranteed  mstructlon  in  theory  and 
laboratorj'  methods  by  master  teachers. G.  I.  approved.  Request  free  brochure. 
EH-ar-s  Radio  Licerise  School.  2S03  In  wood 
Road.  Dallas,  Texas. 

Six  weeks  courses  in  FCC  first  phone  li- 
cense, and  in  Announcing.  Nine  months 

courses  in  Chief  Engineer,  Program  Direc- 
tor. OT.mer-Manager.  Guaranteed  training 

and  placement  ser\"ice  since  1947.  Keegan Technical  Institute,  207  Madison,  Memphis, 

Be  prepared.  First  class  F.C.C.  license  In 
six  weeks.  Top  quality  theory  and  labora- 

tory training.  E1kir^  Radio  License  School 
of  Atlanta,  1139  Spring  St.,  X.W.,  Atlanta. Georgia. 

.Announcing  programming,  console  opera- 
tion.  Twelve  weeks  intensive,  practical 

trainins.  Finest,  most  modem  eauioment 
available.  G.  I.  anrr:-,ea-  Elkins  School  of 
Brcadcasting,  2613  -nv,  ::a  -.rad.  Dallas  35, Texas. 

Be  a  disc  jockey,  FCC  1st  class  License  In 
6  weeks.  Xext  class  starts  August  27 — enroll 
now.  Xation's  leading  d.j.'s  &  engineers teach  yoa.  Free  placement  service.  Write: 
Academy  oi  Television  &  Radio  Inc.,  1700 
E.  Holcorabe  Blvd..  Houston.  Texas. 

Train  now  in  N.Y.C,  for  FCC  first  phone 
License.  Proven  methods,  proven  results.  Day 
and  evening  classes.  Placement  assistance. 
Announcer  Training  Studios,  25  W.  43  X.Y. 
OX  5-9243. 

Since  194S.  Original  cotirse  for  FCC  first 
phone  operator  license  in  six  weeks.  Over 420  hours  instruction  and  over  200  hours 
gtiided  discussion  at  school.  Reser\-ations reo'uired.  Ehtrolling  now  for  classes  starting 
September  19.  January  9.  For  information, 
references  and  reservations,  write  William 
B.  Ogden  Radio  Operational  Engineering 
School.  1150  West  Olive  Avenue,  Burbank. 
Califorrua. 

Free  brochure  with  information  covering 
our  6  week  FCC  License  course.  Write  to 
Robert  E.  Johnson,  Pathfinder  School,  5504 
Hollj-wood  Blvd.,  Hollj-wood.  Calif.  Summer classes  start  July  31,  and  Sept,  18. 

Jobs  waiting  for  first  phone  men.  Sis  weeks 
gets  your  license  in  only  school  with  ope- rating 5kw  station.  One  price  includes 
ever^*thing.  e%*en  room  and  board.  American 
Academy" ox  Electronics.  303  St.  Francis St..  Mobile,  Ala. 

Miscellaneous 

DJ  inserts;  short  comic  skits,  tailored  for 
vour  show.  Complete  details  free.  Bos  999M, 
BROADCASTIXG. 

ATC  and  Sim  liar  cartridges  rewound  and 
reconditioned..  Low  rates.  Broadcast  As- 

sociates, Box  1392,  Atlanta  1,  Georgia. 

Lange-Liners  Skyrocketing  Ratings  Coast 
to    Coast!    Lange:    5SS0   Hollywood  Blvd, 
Hollj-wood,  California. 
i8.0©0  Professional  Comedy  LlnesI  Topical 
laugh  S6r%-ice  featuring  deejay  comment, introductions.  Free  catalog.  Orben  Comedv 
Books.  Hewlett,  X.  Y. 

"Stinger  Series''  Forty  musical  cappers, 
stings,  puncruators,  newly  recorded  in"fii-Fl and  pressed  onto  pure  ̂ -inyl  just  S9.95. Station  Services,  1st  National  Bank,  Peoria, Illinois. 
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Business  Opportunity TELEVISION EMPLOYMENT  SERVICE 

Operational  troubles?  Will  lease,  optional 
purchase,  single  market  station  preferred, 
others  considered.  South  Carolina.  Georgia, 
Florida.  Engineer,  25  years  all  phases. 
Terms  must  be  right.  Confidential.  Box  19P, 
BROADCASTING. 

RADIO 

Help  Wanted — Sales 

1  ACCOUNT  EXECUTIVE  | 
M  Solid   radio  time-salesman   wanted   by  g 
g  top  Washington,  D.  C.  station.  g 
M  Unusual  opportunity  for  strong,  sin-  g 
M  cere  salesman,  who  will  inherit  top  flight  M 
M  Agency    and    Direct    Account.    Good  M 
M  Draw,  Commission,  and  Expenses.  Send  B 
^  complete  resume.  g 
i  Box  8 IP,  BROADCASTING  | 
iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiio^ 

Announcers 

OPPORTUNITY  KNOCKS 

One  of  nation's  top  radio  stations seelts  host  for  early  morning  show.  We 
play  melodic  popular  records  but  do 
not  want  a  DJ.  looking  for  personality 
with  outstanding  talk  ability.  Adult 
show.  Salary  open.  Exceptional  op- 

portunity. Send  biography,  audition 
tape  or  air  check. 
Box  61 P,  BROADCASTING 

Technical 

OVERSEAS 
OPPORTUNITIES 

EUROPEAN  AREA 

RADIO  ENGINEERS 
Minimum  5  years  experieace  ia  ttMdard 
and  high  frequency  broadcaiting,  caipkMit 
on  high  power  transmitters.  AdmiDistrative 
experience  desirable. 
PROJECT  ENGINEER 
Electronics  experience  and  BSEE  required. 
Knowledge  civil,  hydraulics  or  other  eagi- 
neering  helpful. 

Travel  and  housing  allewancet  givM. 
Submit  experience  and  earnings  to 
Box  841 K,  BROADCASTING 

RADIO 

Situations  Wanted — Announcers 

piiiniiiiBiiin!!!ini;n!iiiBiii[H;i!!Bi!iiB'"wia^[iiaii 
I   RADIO  MAN  DESIRES  POSITION 
■  A.M.  qualified  for:  Manager  of  single,  Pro- 
=  gram  Director  for  medium,  Disk  |ockey  for 
B  major.  Southern  markets  only  please.  7  years 
=  experience — all    phases.    Military  obligation 
■  full-filled  August  7.  Phone,  write  or  wire 
=  Johnny  Mitchell,  2408  North  10th,  Monroe, 
■  Louisiana.  FA  2-1578. 

Help  Wanted — Announcers 

Virginia  metro  VHF  needs  immediately,  2 
newsmen-commercial  announcers.  Should 
know  how  to  shoot,  edit,  and  air  news  film 
and  deliver  a  solid  commercial.  A  tough 
assignment,  but  rewarding  for  imaginative 
pro's.  Send  VTR  or  SOF  with  full  resume and  references  to:  Harry  Abbott,  WXEX-TV, 
124  West  Tabb  Street,  Petersburg,  Virginia. 

Production — Programming,  Others 

SEEKING  CHILDREN'S  PERSONALITY 

Major  midwest  television  market  is  seeking 
creative  daily  children's  programming  per- 

sonality. Gentle,  light,  constructive  ap- 
proach. No  cowboys  or  ship  captains.  A 

respect  for  and  understanding  of  children's 
audience  are  mental  requirements.  Resume, 
references,  and  visual  examples  of  work 

required. 

^       Sox  883M,  BROADCASTING  \' 

INSTRUCTIONS 

EMERSON  COLLEGE 

Fully  accredited  liberal  arts 
college.  Specialization  in 
radio,  TV,  theatre  arts, 
speech,  speech  and  hearing 
therapy.  B.A.,  B.S..  M.A., M.S.  degrees.  Day,  evening, 
summer  sessions.  Broad- 

casting, announcing,  writ- 
ing, radio  and  TV  produc- tion. Electronic  production 

studio,  theatre,  FM  radio 
station,  speech  and  hearing 
clinic.  Outstanding  oppor- 

tunities for  achieving  pro- 
fessional competence  in 

acting,  directing,  and  script 
writing  for  radio  and  TV. 
Coed.  81st  year.  For  cata- log write;  Director  of Admissions. 

EMERSON  COLLEGE 
303  Berkeley  St.,  Boston  16 

RADIO 

TV 

SPEECH 

THEATRE 

giiiiiiamininmcHnirouuaiomininaBininaiiaBniiiimDnniii^ 
SIX  WEEK  COURSES  | 

a,  FCC  firsf  phone  license  s 
b,  Announcer,  Disc-Jockey  = 

NINE  MONTH  COURSES  | 
d,  Chief  Engineer  B 
e,  Program  Director  □ 
f,  Owner-Manager.  = 
Guaranteed  training  and  placement.  = 
Our  graduates  are  working  in  all  cate-  g gories.  § 

5             Write  for  school  catalog  5 
I    KEEGAN  TECHNICAL  INSTITUTE  i 
I                   "Since  1947"  | £  207  Madison,  Memphis,  Tenn.  E 
^aiiiiiiiiiiDaiiiiiiiinuDiiimiiiiiiQiiiiiiiiiiiiaiiiiiiiimiDiiiininffld? 

Colorful 
RADIO  MARKET  SHEETS 

and        COVERAGE  MAPS 

Address  Radio  Dept.  on  your  letter- 
head for  FREE  information  and  samples. 
EVEREADY  ADVERTISING 

1817  Broadway  •  Nashville  4,  Tenn. 

—  Jobs  in  — 
RADIO  &  TV 

A   new   concept   in  obtaining jobs  throughout East  coast  and  Midwest  for 
announcers          combo- men executives newsmen             tv  production 

copywriters engineers  sales 
promotion Find    out    hou-    you    can  list and    have  your 

resume  mailed  to  over  l.OQO  radio  stations,  or 310  tv  stations. 
JOB  XCHANGE 

458  PEACHTREE  ARCADE ATLANTA,  GA. 

WANTED  TO  BUY— Stations 

$35,000-$40,000  cash  to 
invest  as  down  payment  for 

all  or  part  of  radio  station. 

Thoroughly  familiar  with  all 
phases  of  administration, 

management,  promotion 

and  creative  sales.  If  sta- 
tion owned  less  than  3  years 

will  consider  immediate  mi- 

nority purchase  with  option 
to  buy  all  pending  F.C.C. 

approval.  Replies  confiden- tial. 
Write:  Box  15P,  BROADCASTING 

FOR  SALE — Stations 

\»    1000  Watt   Daytimer   Non-Directional.  V 
Wonderful  frequency,  Southern  Indus-  ir 

\   trial    Market   of    100,000.  Competition 
,»  not  crowded.  $85,000.  '/»  cash.  J" 
■C         Box  72P,  BROADCASTING  S ■ 

Ala  single  daytimer  $  85M 
Ky  single  daytimer  75M Fla  medium  fulltime  275M 
Ca  metro  fulltime  137M 
Matt  metro  daytimer  225M 
La  metro  daytimer  135M 
and  others:  also  newspapers  &  trade 
CHAPMAN  COMP 
1182  W.  Peachtree  St.,  Atlanta 

tennt 

$29M $11 OM 

»% 

term 

29% 

ioomab ANY 

9,  Ga. 

Texas  tln^e  at  approx.  annnal  blUlHS. 
$6S,000  with  $25,000  down — ^Texaa  iliisla 
$65,000  only  $7,500  dovm— CoU.  alncU 
$50,000— Tenn.  fulltime  major  $27S.00O 
— Tenn.  fulltime  major  $350,00»— Ark. 
■Ingle  $79,000— Ark.  medium  $150,000 
— Fla.  fnlltlme  power  $160.000— La. 
ilngle  $45,000— Many  other*  I 

PATT  McDonald  co. 
Box  9266— CL.  3-80S0 
AUSTIN  17.  TEXAS 

STATIONS  FOR  SALE 
ROCKY  MOUNTAIN.  Medium  market.  Cross 
exceeds  $100,000.  Asking  $150,000.  29% 
down.  Absentee  owned. 
SOUTHWEST.  Metro  market.  Top  station. 
Asking  $325,000.  Terms. 
WEST  SOUTH  CENTRAL.  Metro  market. 
Cross  $140,000  annually.  Profitable.  Ab- sentee owned.  Asking  $250,000.  29%  down. 
MIDDLE  ATLANTIC.  Daytimer.  Asking  $94,- 
500.  29%  down. 
JACK  L.  STOLL  &  ASSOCS. 

Suite  600-601  6381  Hollyw'd  Blvd. 
Los  Angeles  28,  Calif.     HO  4-7279 
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Continued  from  page  89 

installation  of  new  trans.,  change  ant.- trans.  and  studio  locations  and  make 
changes  in  ant.  and  ground  sj-stem. WMSK-FM  Manchester,  Tenn. — Granted 
mod.  of  cp  to  change  tj-pe  trans.,  increase 
length  of"  Trans,  line  and  delete  remote control  oDeration. 
WDOD-FM  Chart.anooga,  Tenn. — ^Waived Sec.  3-205  of  rules  and  granted  mod.  of 

license  to  the  extent  of  permitting  establish- ment of  the  main  studio  outside  corporate 
limits  of  Chattanooga,  Tenn.  (am  trans. 
site'> :  remote  control  operation  from  new studio  location. 
WFTL-FM  Fort  Lauderdale.  Fla. — Granted 

mod.  of  cp  to  change  tjTse  ant.,  increase 
ant.  height  to  225  ft.,  n-.ake  changes  in 
ant.  sj'stem  and  change  tj-pe  trans.;  con- dition. 
WTBO-F5I     Cumberland,  Md. — Granted 

mod.  of  cp  to  install  new  trans,  and  new 
ant.  and  make  changes  in  ant.  svstem. 
KBLE  CFM)  Bellingham,  Wash. — Granted 

mod.  of  cp  to  change  ant. -trans,  location. 
EEtP  to  16.5  kw,  and  make  changes  in  ant. 
system. 

■  Granted  mod.  of  cps  to  change  type 
trans,  for  following  stations:  WDOT  Bur- lington. Vt.:  KERV  Kerr\Tlle.  Tex.:  KCHJ 
Delano.  Calif.,  and  make  changes  in  ant. 
system:   WSAO  Senatobia.  Miss. 

■  FoUo-nlng  stations  were  granted  ex- 
tensions of  eomnletion  dates  as  sho^^-n; WSAO  Senatobia,  Miss.,  to  Sept.  15:  KCHJ 

Delano.  Calif.,  to  Dec.  31:  WTBO-Fil  Cum- 
berland. Md..  to  Oct.  2:  VTAPE  Jack-:.o3i- 

^-ille,  Fla..  to  Jan.  31,  1963. 
*WHA-FM  Madison.  Wis. — Granted  cp  to 

change  ant.-trans.  location,  make  changes 
in  ant.  system,  and  increase  ant.  height 
to  670  ft.   (main  and  alternate  maini. 
WBCI-FM  Williamsburg,  Va.  —  Granted 

mod.  of  cp  to  increase  ERP  to  17.5  kw. 
and  change  xyoe  trans.:  remote  contrcl 
nermitted:  condition. 
WSRO  Marlborough.  Mass. — Granted  in- 

voluntarj-  assignment  of  license  to  William F.  Brewin.  receiver. 
WBGX.  Bowling  Green  Bcstg.  Co.,  Bowl- 

ing Green.  Ky. — Granted  assignm.ent  of  li- cense tc  Clement  Lee  Cockrel,  Elmer  Louis 
Hargan,  Eugene  Kenneth  Hornback  and 
-J.  Paul  Brown  doing  business  under  com- panyof  same  name. 

KFTV'.  K-Fiv  Inc..  Modesto.  Calif. — Grant- ed acquisition  of  positive  control  by  A.  J. 
Krisik  through  transfer  of  stock  by  Rebecca Krisik. 
WAGG,  Williamson  County  Bcstg.  Inc.. 

Franklin.  Tenn. — Granted  acquisition  of 
negative  control  by  William  R.  Ormes 
through  purchase  of  stock  from  W.  R. Jenkins. 

Actions  of  JtUy  26 
■  Granted  cps  and  hcenses  for  following 

new  low  power  stations:  Bellevue  Bcstrs., 
Belle\-ue.  Wash.;  Westinghouse  Bcstg.  Inc., Boston,  Mass. 
Midwest  Tv  Inc,  Champaign,  m. — Granted 

cp  for  new  low  pov,'er  station. 
WXKW  Troy,  X.'y. — Remote  control  per- mitted  '  auxiliary-  trans,  i 
KRKTi  Shreveport,  La. — Granted  mod.  of 

cp  to  make  changes  in  nighttime  directional 
ant,  pattern. 
WINF  Manchester,  Conn. — Granted  li- 

cense covering  change  in  ant.-trans.  loca- 
tion and  changes  in  ant.  system,  with  re- mote control  ODeration. 

WBRB-FM  Mount  Clemens.  Mich.  — 
Granted  license  covering  installation  of new  trans. 
W?r\"Y  Pensacola,  Fla. — Granted  increased daytime  power  on  1230  kc  from  250  w 

to  1  krw.  continued  nighttime  operation 
with  250  w.  and  install  new  trans.:  remote 
control  perm.itted:  conditions. 
WLAX  Lancaster,  Pa. — Granted  increased 

daytime  power  on  1390  kc  from  1  kn-  to 
5  kv;'.  continued  nighttime  operation  with 1  kw.  install  new  trans.,  make  changes  in 
DA  system^  and  gi-otmd  svstem.  change from  DA-N  to  DA-2.  and  delete  remote control:  conditions. 
WOXX  Lakeland,  Fla. — Granted  increased 

daytime  power  on  1230  kc  from  250  w  to 
1  kw,  continued  nighttime  operation  with 
250  w.  and  install  new  trans.:  conditions. 
WMES  Ashburn,  Ga. — Granted  hcense  for am  station. 
WGFA-FM  Watseka,  111. — Granted  license for  fm  station. 
WSAC-FM  Wausau.  Wis. — Granted  license 

covering  increase  in  ERP  and  installation 
of  new  trans. 
WOSC-A3I-F]\I,  Cassill  Radio  Corp..  Ful- 

ton. X.  Y. — Granted  transfer  of  control 
from  Richard  C.  Mitchell  to  Anamae 
Mitchell    slit  of  88.75 
KEEP,  Radio  Sales  Corp.,  Twin  Falls, 

Idaho— Granted  acquisition  of  positive  con- 
trol by  R.  W.  Burden  Jr.  through  sale  of 

stock  by  D.  Spencer  and  Arta  L.  Grow  to 
company  of  same  name. 

■  Granted  hcenses  covering  increase  in 
da%'time  power  and  installation  of  new trans,  for  following  am  stations:  WDUZ 
Green  Bav,  Wis.:  W^OY  Clarksburg.  W. 
Va.:  WNBT  Wellsboro.  Pa.;  VTFAl  Fayette- 
\-ille,  N.  C;  WZOE  Princeton,  111.:  KTOB Petaluma.  Calif.;  WMLF  Pineville.  Ky.,  and 
change  ant.-trans.  and  studio  locations. 

■  Granted  exten=i"ns  of  comuletion  dates 
as  shown  for  following  stations:  KEEL 
Shreveport,  La.,  to  Aug.  1;  KIBLA  Burbank, Calif.,   to  Dec.  19. 

Actions  of  July  25 
KRAL  Rawlins,  Wyo. — Remote  control 

permitted. WMAX-AM-F5I    Grand    Rapids,    Mich. — 
Granted  change  in  remote  control  authority; condition. 

■  Granted  cps  for  follo\\T.ng  new  vhf  tv 
translator  stations:  Superior  Tv  Booster 
Club,  on  ch.  11,  Suuerior,  Mont.,  to  trans- 

late programs  of  KXLY-TV  (ch.  4).  Spo- 
kane. Wash.;  Dot-^ero  Tv  Assn..  on  ch.  6. 

Dotsero,  Colo.,  KFBC-TV  (ch.  7).  Cheyenne, Wvo.;  Beulah  Chaniber  of  Commerce,  on 
chs.  7  &  9.  Beulah.  KXMC-TV  (ch.  13). 
Minot,  and  KFYR-TV  (ch.  51,  Bismarck, all  North  Dakota. 
KSAM,  Huntsville  Bcstg.  Co.,  HuntsviUe, 

Tex. — Granted  assignment  of  license  to Verla  Cauthen:  settlement  of  estate. 
WZZZ.  Boynton  Beach  Bcstg.  Co.,  Boj-n- ton  Beach,  Fla, — Granted  relinquishment 

of  positive  control  by  Wade  R,.  Edgar  J. 
and  Josephine  Sperry  (as  family  group) 
through  sale  of  stock  by  Wade  R.  Sperry 
to  Joseph  J.  DeMarco. 
WKPT  Kingsport,  Tenn. — Granted  license 

covering  installation  of  new  trans.,  and 
change  in  ant.-trans.  and  main  studio 
locations   ^^^th    remote    control  operation. 
WOOD  Grand  Rapids,  Jlich. — Granted  li- cense covering  installation  of  old  main 

trans,  at  main  trans,  site  for  auxiUar\' 
ptn-poses  only  with  remote  control  opera- 

tion (da>-time). Better  Town  &  Country  Tv  Inc.,  Canby, 
IVIinn. — Granted  cp  for  new  vhf  \\-  trans- lator station  on  ch.  6,  to  translate  pro- 

grams of  KCMT(TV)  (ch.  7),  Alexandria, 
Minn. 
KDNC  Spokane,  Wash. — Granted  mod.  of 

cp  to  change  type  trans,  and  studio  loca- tion: remote  control  permitted, 
■  Granted  Hcenses  covering  increase  in 

daj'time  power  and  installation  of  new trans,  for  following  am  stations:  W^NLK 
Norwalk,  Conn.;  KMAK  Fresno.  Calif. 

Action  of  July  24 

■  Set  aside  Jtme  29  grant  to  Kern  Cotmtj" Bcstg.  Co.  to  change  trans,  and  increase 
power  of  tv  translator  station  K77BC,  Por- terville,  Calif,  (which  was  prematurely 
acted  upon  before  expiration  of  30-day 
waiting  period  i;  authorized  continuance 
of  temporary  operation  ■with  10  watt  output on  present  equipment  as  modified. 

Rulemakings 

■  Pursuant  to  its  notice  of  July  5.  1961, 
commission  took  follo'wing  major  steus  to completely  re\'ise  its  fm  broadcast  rules: 

1.  Adopted  first  report  &  order  which 
establishes  many  new  rules  concern- 

ing classes  of  stations,  power,  zones, 
mileage  separations,  and  procedure 
to  deal  v.lth  existing  stations  and 
pending  and  subsequent  applications. 
These  changes  will  become  effective. 

2.  Issued  further  notice  of  further  pro- 
posed rulemaking  looking  to  adop- tion of  table  of  ch.  assignments  for 

80  commercial  fm  chs.  (as  in  tv) 
assigning  channels  to  individual 
communities  on  basis  of  cormnunity 
poptilation  and  other  priorities  for 
station  assignments.  Comments  on 
these  proposals  are  due. 

Among  other  things,  first  report  &  order 
(a)  Divides  countrj"  into  three  zones  (in- stead of  present  two)  for  fm  broadcast 
operation.  Zone  1  (same  as  tv  Zone  1)  in- 

cludes part  or  all  of  IB  Northeastern  states, 
plus  District  of  Coltmibia.  Zone  I-A  is confined  to  southern  portion  of  California 
(from  40°  N.  Lat.  north  of  San  Francisco  1. Zone  n  includes  the  rest  of  U.  S.;  (b) 
Creates  three  classes  of  commercial  tv  sta- 

tions (instead  of  present  1r«'o).  Low-power 
class  A  stations  'will  be  assigned  in  all zones;  liigher  power  class  B  stations  will 
be  assigned  in  Zones  I  and  I-A,  and  higher power  class  C  stations  will  be  assigned  in 
Zone  n.  (c)  Pro\-ides,  for  new  fm  stations of  each  class,  maximtun  and  minimum 
power,  and  maximum  "equivalent"  antenna height,  as  follows  (where  antenna  height 
above  average  terrain  exceeds  the  figure 

given,  power  must  be  correspondingly  re- duced ) : 

Class  Power  Antenna 
A  3  kw  (100  w  min.)  300  ft. 
B  50  kw  (  5  kw  min.)  500  ft. 
C  100  kw  (10  kw  min.)  2,000  ft. 

(di  Establishes  minimum  mileage  separa- 
tions, as  follows: 

Minimum Co-channel 

Class  Service  Range  Spacing 
A  15  Miles  65  miles 
B  40  miles  150  miles 
C  65  miles  180  miles 

Existing  stations  not  meeting  the  new 
requirements  may  continue  operation  but 
may  not  change  to  worsen  the  situation. 
Applications  for  changes  in  chs.  of  existing 
stations  will  be  treated  as  applications  for 
new  stations.  No  table  of  channel  assign- 

ments is  proposed  for  educational  stations 
on  20  fm  chs.  resen,'ed  for  education. 
Companion  proposed  rulemaking  to  adopt 

table  of  assignments  for  present  80  commer- cial fm  chs.  is  premised  on  the  following 
criteria  of  commtmity  population : 

Number  of 

Commercial 
1960  City  Population  Channels 

1,000,000  and  over  10  to  15 
250,000  to  1,000,000  6  to  10 
100,000  to    250,000  4  to  6 
50,000  to    100,000  2  to  4 
under  50,000  1  or  2 

■  Priority  considerations  iii  preparing 
table  would  be    (1)    existing  fm  stations, 
(2)  fu-st  fm  ser\ace  (partictilarly  v.-here 
there  is  no  nighttime  primarj-  am  ser\-ice). (3)  insofar  as  possible,  pro\'iding  each 
community  -with  at  least  one  fm  station, 
(4)  providing  at  least  two  fm  sen,-ices  to as  much  of  the  population  as  possible,  (5) 
providing  all  commtmities  able  to  support 
them,  two  local  fm  stations,  (6)  pro\'ide 
substitute  for  inadequate  am  service,  and 
(7)  assign  chs.  to  commtmities  on  basis  of their  size,  location  and  number  of  outside 
services  available. 

If  cp  or  hcense  is  voluntarily  surrendered 
under  proposed  rules,  commission  would determine  whether  ch.  involved  should  be 
assigned  elsewhere.  Chmn.  Minow  and Comr.  Ford  concurred  but  would  have 
preferred  to  have  withheld  action  until 
tentative  allocation  table  could  be  prepared 
and  included  with  rtilemaking  notice.  Ac- tion Jtily  25. 

■  Proposed  rulemaking  to  shift  t\"  ch. 12  from  Silver  City  to  Hatch,  X.  M.,  for 
educational  use  also  requests  comments  to 
further  proposal  to  remov-e  reservation  on 
ch.  10  at  Silver  Citj'  or  to  reser%'e  ch.  6 instead  of  ch.  10.  Action  July  25. 

MISCELLANEOUS 

B  It  has  come  to  commission's  attention that  certain  foreign  documentarj'  films  and other  broadcast  matter  containing  pohtical 
propaganda  or  controversial  matter,  spon- 

sored and  paid  for  by  foreign  governments 
and  distributed  by  their  agents  in  this 
country,  have  been  broadcast  by  licensees 
■^'.athout  any  indication  to  public  as  to 
foreign  sponsorship  involved.  Sec.  317  cf Communications  Act.  as  implem.ented  by 
FCC  rules  (Sees.  3.119.  3.289  and  3.6541, 
requires,  in  substance,  sponsorship  an- nouncement fully  and  fairly  disclosing  true 
identitj'  of  person  or  persons  furnishing 
such  material,  which  w-otild  include  identi- fication of  foreign  principal  concerned.  Act 
further  places  obhgation  on  commission 
Hcensees  to  exercise  reasonable  riiUgence 
to  obtain,  from  those  %\'ith  whom  they  deal directly  in  connection  with  any  program, 
information  to  enable  them  lo  maks  le- 
quired  annoimcement.  In  addition.  Sec.  508 
of  act  provides  for  certain  disclosures 
where  pajTnents  are  made  to  persons  other 
than  hcensees  for  broadcast  of  programs. 
Purpose  of  tliese  pro\dsions  is  to  asstire 
in  these  instances  that  pubhc  'rtll  be  in- formed as  to  source  of  sponsored  broadcast 
material  carried  over  pubhc  air^vaves  which 
treats  ^\^th  pohtical  or  controversial  subj- 

ects. Foregoing  is  brought  to  attention  of cormnission  licensees  in  order  that  they  may 
take  such  action  as  may  be  appropriate 
to  comply  with  requirements  of  act  in  this 
regard.  Action  August  1. 
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WOULD  GREAT-GRANDMA  BE  AMAZED? 

She  would.  But  millions  of  today's  mothers  and  grand- 
mothers could  tell  her  how,  in  a  few  decades,  housekeeping 

has  been  revolutionized  by  motor  carriers.  Familiar  foods 

and  new  ones  are  washed,  packaged,  cooked  and  frozen — 

and  handy  in  all  seasons.  Stores  everywhere  have  "latest 

city  styles."  From  electric  brooms  and  thinking  ovens  to 

fancy  cakes-in-a-box,  it's  a  wonderful  new  world  for  all 
apron  queens  .  .  .  thanks  to  trucks.  And  a  better  life  for  the 

grandmas  of  today  and  tomorrow. 

AMERICAN  TRUCKING  INDUSTRY 

American  Trucking  Associations,  Inc.,  Washington  6,  D.  C. 

THE  WHEELS  THAT  GO  EVERYWHERE 
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OUR  RESPECTS  to  Lester  M.  Biederman,  president,  Midwestern  Broadcasting  Co. 

Editorializing  isn't  lip  service,  it's  doing,  doing,  doing. 

Citizenship  must  be  lived,  not  just 
talked  about. 

That's  the  way  Lester  M.  Biederman 
guides  his  life  and  it  holds  equal  \1taUty 
for  the  two  V,'  and  five  radio  stations 
which  he  heads.  They  comprise  the 
Paul  Bunyan  Television  and  Radio  Net- 

works of  Michigan. 
Like  their  founder,  these  stations 

strive  to  "accentuate  the  positive""  and 
are  quick  to  respond  to  the  needs  of 
their  commimities.  They  set  aside  all 
else  to  solve  a  problem  when  some 
emergency  arises.  To  Mr.  Biederman, 

it's  ■"editorializing"  in  the  broadest 
sense,  far  beyond  mere  reading  of  an 
opinion  of  the  management  dubbed  an 
"'editorial." 

Mr.  Biederman  is  president  of  Mid- 
western Broadcasting  Co.,  which  head- 

quaners  in  Traverse  Cin."  and  operates 
both  WICM  and  "^TEX-TX'  there. 
The  other  outlets  include  "^TOM-TS" 
Chebovsan.  sold  in  combination  with 

\\TBN-T\';  WATT  Cadillac;  "^"MBN 
Petoskey;  WATZ  .Alpena,  and  V^'ATC Gaylord. 

Praised  for  Dedication  ■  "Colorful 
.  .  .  verv'  outspoken  .  .  .  one  of  the 
most  selfless  indi'viduals  you'll  ever 
meet  .  .  .  he's  dedicated  his  whole  hfe 
to  pubhc  service  ...  he  has  more  close 
personal  friends  who  really  enjoy  his 

company."  That's  the  way  folks  talk about  Les  Biederman. 
To  the  Michigan  Broadcasters  Assn., 

of  which  he  is  president.  Mr.  Bieder- 

man is  known  as  ""the  statesman,''  be- 
cause he  so  often  lectures  them  on  their 

chic  obUgations  and  frequently  is 
called  to  the  State  Capitol  to  testifv- 
before  legislative  committees  as  a  prom- 

inent broadcaster  and  citizen. 
There  is  hardly  an  activity  in  the 

state  in  which  Mr.  Biederman  has  not 
served,  using  the  total  resources  of  his 
broadcast  media  to  support.  He  is  rec- 

ognized as  the  "fa±er"  of  the  Commu- 
nin."  College  Movement  there  (Bro-VD- 
CASTiNG,  Feb,  2.  1953)  and  is  board 
chairman  of  Northwestern  Michigan 
College.  For  this  the  governor  pre- 

sented him  the  rare  ""Wolverine  Fron- 
tiersman" award  in  1958. 

Additionally  he  has  sparked  found- 
ing of  major  new  hospital  facihties.  the 

symphony  and  such  other  communitv- 
buUding  things  as  the  Traverse  City  In- 

dustrial Fund, 
The  Early  Years  ■  Lester  Martin 

Biederman  was  born  in  Philadelphia 
Aug.  4.  1911.  His  father  disappeared 
when  he  was  an  infant  and  his  mother 
had  to  go  to  work  in  a  factorv-  from 
6  a.m.  to  6  p.m.  to  suppon  him  and 
his  brother.  He  spent  many  of  his  pre- 

school days  locked  in  a  bin  there  so 
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he  wouldn't  get  tangled  in  the  machin- 
erv'.  He  went  to  school  in  that  cin"  and 
by  the  time  he  was  10  he  had  become 
interested  in  radio,  experimenting  with 

the  bell  wire,  oatmeal  boxes,  crv'stal  de- 
tectors and  headphones  of  the  day. 

.After  his  mother  re-married,  his  step- 
father encouraged  and  supported  young 

Les  in  his  radio  hobby.  At  age  14  he 
left  the  eighth  grade  to  go  to  work  as 
office  boy  for  a  Philadelphia  shipyard. 
Later  he  became  stock  clerk  and  time- 

keeper for  S5  a  week.  \^ithin  three 
years  raises  brought  him  to  SIO  for 
six  11 -hour  days. 

Leaving  school  wasn't  the  end  of  his 
education  by  any  means.  He  enrolled 
in  special  night  classes  during  his  teen- 

age years  and  went  as  often  as  three 
hours  a  night,  five  nights  a  week.  The 
arduous  study  resulted  in  blindness  at 
one  point,  but  after  treatment  his  sight 
was  partially  restored. 

Mr.  Biederman's  early  work  experi- 
ence also  included  tool  and  die  design 

training  at  the  Edward  G,  Budd  Mfg, 
Co.  During  his  shipyard  stint  he  ac- 

quired a  commercial  radiotelegraph  op- 

erator's hcense  and  spent  much  of  his 
time  on  ships  in  dock.  He  became  fa- 
mihar  with  all  the  radio  stations  in  the 
Philadelphia  area  and  did  night  mainte- 

nance work  for  both  ̂ ^TP  and  WCAU. 
"^"hen  he  was  19.  Mr.  Biederman 

joined  the  engineering  stafi  of  VvTEL 
Philadelphia  and  stayed  with  the  sta- 

tion for  10  years,  eventually  becoming 
chief  engineer.  During  this  decade  he 
did  consulting  work   on   a  freelance 

Mr.  Biederman 

Michigan's  'Ambassador" 

basis  for  other  stations  too. 

Sets  Sights  on  Michigan  ■  \M]en  the 
FCC's  report  on  clear  channels  and 
high  power  came  out  in  the  fall  of 
1938,  Mr.  Biederman  took  a  long  look 

at  the  nighttime  primarv"  groundwave 
coverage  map  in  it.  He  saw  that  the 

nonhern  part  of  Michigan's  lower 
peninsula  was  void  of  this  service,  so 
he  determined  to  do  something  about 
it.  Taking  his  crusade  to  top  radio 
leaders  of  the  day,  Mr.  Biederman  pro- 

posed a  network  of  five  stations. 
New  one-station  markets  were  con- 

sidered rather  risk}'  in  those  days,  so 
the  most  help  he  got  was  encourage- 

ment to  venture  it  himself.  With  the 
help  of  his  brother  and  three  others, 
all  of  whom  still  are  stockholders  to- 

day, he  founded  Midwestern  Broad- 

casting and  filed  for  Traverse  Citv'. ^^TCM  went  on  the  air  in  early  1941 
It  was  followed  bv  WATT  in  1945. 

WATZ  in  1946.  "^V^MBN  in  1947  and 
WATC  in  1950.  During  tiae  war  Mr. 
Biederman  served  as  consulting  engineer 
to  the  U.  S.  -Army  Signal  Corps. 

Once  the  radio  operation  was  weU 
grounded,  Mr,  Biederman  turned  the 
firm's  attention  to  careful  study  and 

training  for  v.-.  ̂ ^TBN-T^'  took  the 
air  in  mid-September  1954  and  "^TOM- 
T\^  began  in  May  1959.  ̂ \TBN-T^' recentiy  shifted  to  a  new  and  higher 
tower  south  of  Traverse  City  and  says 

it  has  doubled  its  coverage  of  t\-  homes. 
During  his  days  in  Philadelphia  at 

the  ̂ ^TEL  transmitter  site.  Mr.  Bieder- 
man met  Ann  Royal  Ray.  who  hved 

nearby.  They  were  married  Aug.  3. 
1936,  and  have  two  boys,  Ross  Alan. 
21,  and  Paul  Martin,  15.  Ross  finishes 
his  advertising  degree  this  month  at 

Michigan  State  L'.  Paul's  interests  fol- low engineering. 

Adopted  by  Ottawa  Tribe  ■  Mr. 

Biederman  is  active  in  Traverse  Cit%""s 
Central  Methodist  Chtirch.  He's  also 
a  32d  degree  Mason,  a  Shriner  and  an 
"Indian."  In  1949  he  was  adopted  as 
a  brother  and  made  an  honorary-  chief 
by  the  Ottawa  tribe  at  Harbor  Springs, 
Mich.  His  given  name  is  Gigi-Do-Nini. 
meaning  ""Man  \Mio  Makes  Littie  Talk 
Into  Big  Talk''  (radio  amplifier) . 

Look  into  the  backyard  of  the  Bieder- 

man home  and  you'U  spot  a  major 
boat-building  project.  Mr.  Biederman 
rescued  an  old  35-ft.  fishing  boat  when 
it  was  doomed  to  extinction  and  is  re- 

building it  as  a  yacht. 
He  plans  to  cruise  to  Chicago, 

through  the  canals  and  rivers  to  St. 
Louis,  New  Orleans  etc..  eventuallv 
working  back  home  by  the  St.  Lotiis 

Seaway.  The  trips  won't  be  aU  "sail." He'U  ""sell"'  along  the  way  too. 
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EDITORIALS   

All  time  is  prime 

THE  recent  bullish  reports  on  daytime  and  late-night 
television  business  are  significant  for  much  more  than 

the  dollars  involved.  They  reflect  a  change  in  advertiser 

attitudes,  and  in  television's  commercial  growth,  that  could make  tv  an  even  sounder  medium  than  it  has  been. 
This  is  not  to  say  that  the  dollars  are  insignificant.  As 

reported  here  a  week  ago,  late-night  business  now  represents 
about  $150  million  in  billings  a  year,  according  to  TvB, 

while  daytime  represents  $400  million  or  more.  That's  ap- 
proximately 40%  of  all  national  tv  business,  and  what  it 

means  is  that  advertisers  are  increasingly  discovering  that 

there  is  more  to  television  than  8  to  II  o'clock  at  night. 
The  development  of  these  non-peak-hour  periods  produces 

several  desirable  results  which  in  turn  hasten  the  develop- 

ment of  these  periods.  Advertisers  who  can't  alford  a  full- 
scale  nighttime  campaign  find  that  audiences  are  available 
at  lower  prices  in  other  periods.  Nighttime  advertisers  find 
their  evening  campaigns  can  be  supported  and  extended  by 
judicious  buys  in  other  periods.  Users  of  other  media  dis- 

cover they  can  get  better  results  by  switching  to  daytime 
or  late-night  television. 

In  the  process,  some  of  the  advertiser  demand  for  prime- 
time  scheduling  is  transferred  to  the  other  periods  and  the 
pressure  for  so-called  over-commercialization  of  the  peak 
evening  hours  is  reduced.  And  all  of  this  is  being  accom- 

plished, the  records  show,  without  loss  of  revenues  in  the 
evening  hours. 

"Prime  time"  is  deeply  entrenched  in  the  language  of 
television,  but  the  growth  of  the  other  periods  suggests  that 
it  is  becoming  an  anachronism.  Certainly  it  is  no  longer 
accurate  in  the  sense  that,  by  implication,  it  makes  all 
other  periods  seem  inferior.  It  should  be  used,  if  at  all. 
to  designate  a  time  of  day,  not  a  quality  of  time;  in  our 
view  it  should  be  avoided  wherever  possible,  rather  than 
risk  the  connotation  that  other  periods  are  substandard 
television  opportunities. 

Crime  and  punishment 

Now  that  the  FCC  has  "adjourned"  until  after  Tabor 
Day,  an  opportunity  is  afforded  to  examine  its  record 

since  its  last  "session"  a  year  ago.  Our  examination,  how- 
ever, will  be  confined  to  its  actions  in  regard  to  wayward 

stations. 
In  the  past  year  the  FCC  has  revoked  four  station  licenses 

and  denied  renewal  to  two  others — the  latter  having  been 
ordered  within  the  last  few  weeks.  Under  authority  it 
acquired  from  Congress  two  years  ago,  it  has  fined  1 3 
stations  for  infractions  and  has  issued  short  term  licenses 

(less  th-an  three  years)  as  punishment  to  28  stations. 
This  leaves  no  doubt  as  to  the  FCC's  meaning  business 

in  its  dealings  with  stations  which  flout  its  authority. 
The  question  does  arise,  however,  whether  the  FCC  is 

dealing  too  harshly  with  stations  in  invoking  the  death 
penalty,  and  whether  it  is  using  the  middleground  authority 
of  fine  and  probation  in  the  manner  that  Congress  intended. 
The  death  penalty  has  been  invoked  more  times  in  the 
past  year  than  in  the  preceding  30  years. 

The  two  most  recent  cases — denying  license  renewals — 
mete  out  capital  punishment  to  WDKB  Kingstree.  S.  C,  a 
secondary  station  in  a  secondary  market,  and  KRLA  Tos 

Angeles,  a  primary  station  in  the  nation's  second  largest market. 
Elimination  of  the  Kingstree  station  may  represent  a 

cost  of  only  a  few  thousand  dollars  to  its  owner.  The  Los 
Angeles  station  represents  an  investment  of  more  than  $2 

98 

million.  But  these  values  are  relative.  The  issue  is  whether 
the  FCC  is  justified  in  snuffing  out  the  lives  of  these  stations 
as  first  offenders. 

The  stations  were  guilty  of  infractions.  Their  owners 
had  been  derelict  in  the  control  of  their  properties.  The 

law,  however,  speaks  of  "willful  or  repeated"  violations. 
If  the  station  owners  had  persisted  in  errant  practices  after 
citation  there  would  be  no  justifiable  defense  against  perma- 

nent silencing. 

Mismanagement  in  business  occurs  frequently.  The  re- 
cent General  Electric  and  Westinghouse  price-fixing  pro- 

ceedings instituted  by  the  Department  of  Justice  are  cases 
in  point.  Penalties  were  invoked.  People  were  fired.  But 
there  was  no  demand  that  these  companies  be  destroyed. 

The  FCC,  it  seems  to  us,  could  have  made  its  point  with- 
out going  to  the  extreme  of  license  lifting.  It  has  set  examples 

for  all  broadcasters  in  dealing  with  other  cases  by  taking 
action  short  of  revocation  through  forfeitures  and  proba- 

tionary licenses. 
First  offenders  ordinarily  get  a  second  chance.  Perhaps 

the  courts  will  so  decide  if  these  renewal  cases  are  appealed. 

Tell  it  to  Bunker 

LAST  April  when  it  became  evident  that  Kevin  Sweeney 
was  serious  about  leaving  the  RAB's  presidency,  we  sug- 

gested here  that  the  selection  committee  start  by  looking 

"for  a  man  who  has  big  feet  and  doesn't  sleep  much." 
The  committee  found  its  man  in  Edmund  C.  Bunker, 

who  becomes  president-elect  August  15  and  takes  over  as 
president  on  March  1,  when  Mr.  Sweeney  terminates  nearly 

10  years  as  radio's  indefatigable  sales  manager. 
If  Kev  Sweeney  has  been  radio's  business  buzz-saw,  Ed 

Bunker  will  become  its  whirling  dervish.  He's  a  natural 
salesman,  experienced  at  every  level  in  broadcasting — local, 
regional  and  national.  And  he  knows  radio  from  announcer on  up. 

Ed  Bunker  takes  over  a  going  concern  with  a  S 1 .2-million- 
plus  annual  budget.  It  is  well  staffed.  It  has  momentum. 
There  are  a  lot  of  Sweeney  projects  in  motion  to  drum  up 

spot  and  local  sales.  Ed  Bunker  won't  miss  any  of  them 
and  probably  is  ready  with  a  satchel  full  of  new  ideas. 

We  have  no  idea  what  Kev  Sweeney  plans  to  do.  But 

whatever  he  undertakes,  he'll  do  well.  We  hope  he  decides 
to  enter  station  operation  so  he  can  put  into  practice 

what  he's  been  preaching  so  effectively  these  past  10  years. 
If  he  does,  he  ought  to  be  elected  to  the  first  available 
vacancy  on  the  RAB  board. 

Drawn  for  Bro.abcasting  by  Sid  Hix^ 
"You  needn't  get  abusive.  .  .  .  I  merely  asked  a  civil 

question  about  your  car  radio  listening  habits!" 
BROADCASTING,  August  6^  1962 
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3  AP  AWARDS 

KPRC  and  KPRC-TV  won  three  awards 

recently  at  the  1962  meeting  of  the 
Texas  Associated  Press  Broadcasters 

Association. 

KPRC  was  judged  first  in  the  state  in 

five-minute  news  shows  and  first  also 
in  15  minute  news  shows  in  cities  of 

200,000  or  more  population. 

KPRC-TV's  coverage  of  Hurricane  Caria 
last  year  earned  the  television  station 

an  award  in  the  spot  news  film  category 

of  the  competition. 

4  N.P.P.A.  AWARDS 

KPRC-TV  and  its  personnel  garnered  four  awards 
at  a  similar  meeting  of  the  National  Press 

Photographers  Association.  Tom  Jarriel  took  first 

place  for  his  Galveston  coverage  of  Hurricane 

Carla.  Chuck  Pharris  won  a  second  place  in  the 

feature  news  division  with  his  picture  story 

"Photo  Day  at  Rice  University,"  and  a  third  place 
in  the  general  news  category  with  his  coverage 

of  the  Ashley-Lima  murder  verdict.  In  addition, 

KPRC-TV  was  adjudged  a  runner-up  as  The  News- 

film  Station  of  The  Year.  KPRC-TV  was  the  only 
station  in  the  nation  to  win  4  awards. 

REPRESENTED  NATIONALLY  BY  EDWARD  PETRY  &  CO. 



IT  PAYS  TO  BUY. 

CHANNEL  5! 

-Local-level  merchandising 

support. 

2—  Top  FM  coverage  in 

All  Eastern  Michigan, 

3—  Every  commercial  gets 

full-page,  front-page 

exposure. 

Eastern  Michigan's  or 
TV  station  telecasting 

color  daily. 

5— Hearing  10  years  of  one- 

ownership  service  to  all 

Eastern  Michigan, 

WN  EM-TV 

SERVING  THE  ONE  BIG  '^^^  ̂ 0 
MARKET  OF  FLINT  •  SAGINAW 

BAY  CITY  AND  ALL  EASTERN 

  ...  ICHIGAN 

iated  with  WNEM-FM,  102.5  MC,  Bay  City,  and  WABJ,  CBS  in  Adrian. 

CHANNEL 



35  Cents 
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THE  BUSINESSWEEKLY  OF  TELEVISION  AND  RADIO 

Advent  of  all-media  buyer  in  agency  pattern 

challenges  specialist  purchaser  25 

AUGUST  13,  1962 

Radio-tv  to  get  more  auto  money  this  season, 

but  brisk  sales  keep  total  down  32 

This  fall  six  Hollywood  studios  will  account 

for  40%  of  network  tv  entertainment  ...  58 

Collins  defends  code,  urges  greater  efforts 

at  enforcement  46 
COMPLETE  INDEX  PAGE  7 

"WHAT  OLD  GLORY  MEANS" 

RECOGNITION  ''What  Old  Glory  Means'' 
was  a  special  WBAL  feature  written 

to  glorify  a  great  symbol— the  Flag 
Hailed  by  civic  leaders,  this  editorial 

ivas  entered  in  The  Congressional 
Record  of  both  the  Senate  and 

the  House,  July  9,  1962. 

RESPONSE  'What  Old  Glory  Means'' 
ivas  aired  over  WBAL-RADIO  on 

Flag  Day,  July  3  and  July  ̂   as  a 
public  service.  Requests  for  over 

7,000  reprints  poured  into  the  station 
from  Veterans  organizations,  Boards 

of  Education,  Public  Libraries  and 
a  myriad  of  mature  listeners 
throughout  the  State. 

''What  Old  Glory  Means"  is  another 
example  of  what  WBAL-RADIO 
means  .  .  .  Recognition  and  Response 

for  your  product  in  Maryland. 

WBAL-RADIO,  BALTIMORE^ 
Maryland's  only  50,000  watt  station  Associated  with  WBAL-FM &  TV /Nationally  represented  by  Daren  F.  McGavren  Co..  Inc. 



INSERT  *1  FOR 

lING  BOOK  FOR  RADIO  TIME  BUYERS' 

This  is  our  new  national  rep.  His  name 

is  Adam  Young.  He  wears  many  hats. 

Some  people  say  this  is  because  he  has 
many  heads.  He  has  his  KVIL  hat  on 

right  now  because  he's  in  Dallas.  If  you 

want  to  program  to  Dallas'  young  influ- 
entials,  see  this  man.  If  you  sell  bubble 

gum  or  autographed  pictures  of  Roy 

Acuff  —  he  WON'T  recommend  KVIL. 

I^ila  top  station  among  Dallas' mobiles. 

'If  you  missed  out  on  the  first  printing  of  KVIL'S Coloring  Book  for  Radio  Time  Buyers, 
write  for  a  free  copy  to  Radio  Station  KVIL, 

4152  Mockingbird  Lane,  Dallas  5,  Texas 



Puftiug  our  Jh  (ids  tof/cfh 

Nou',NeivYr)rl^\s  hig  iiidepeurleyittelfvision  stntinn  JVXEW-T]^,  is 

heiiifj  represented  Ijij  Metro  Broadcast  Sales  in  Clucauo.  PIt  iladeJpJua, 

St.Louis,I)etroit,Los  Angeles  and  San  Francisco.  V^^J^W  -TV 

METROPOLITAN  BEOADCASTIXO  TELEVISIOS 



Sell  big  on  the  chain  that's  big  in  six  of  America's  top  ten  markets, 
plus  one  of  the  South's  richest  areas.  How  big?  RKO  General  sells 
your  product  in  areas  populated  by  over  70  million  consumers. 
And  RKO  General  delivers  the  cream  . . .  puts  you  in  tight 
touch  with  people  who  are  interested  in  your  mes 

sage  and  have  the  buying  power  to  act.  That's 
because  RKO  General  captures  their  interest 

and  wins  their  respect  with  mature  pro- 
gramming that  sets  your  message  in  a 

framework  of  imagination  and  excitement. 
Discover  the  big  new  dimensions  in  sales  on 

America's  biggest,  most  powerful  independent  radio 

and  TV  chain.  Call  your  nearest  RKO  General  Station  or  your 
RKO  General  National  Sales  Division  man. 

NATIONAL  SALES  DIVISION  OFFICES 

New  York:  Time  &  Life  Building,  LOngacre  4-8000 

Chicago:  The  Tribune  Tower,  644-2470 
Hollywood:  5515  Melrose,  Hollywood  2-2133 
San  Francisco:  415  Bush  St.,  YUkon  2-9200 
Detroit:   Guardian  BIdg.,  WOodward  1-7200 
Atlanta:  1182  W.  Peachtree  N.W.,  TR  5-9539 

Dallas:  2533  McKinney  Street,  Riverside  2-5148 
Denver:  1150  Delaware  Street,  TAbor  5-7585 

A  GENERAL  TIRE  ENTERPRISE 

NEW  YORK  WOR-AM  FM/TV 

DETROIT  CKLW-AM/FM/TV  BOSTON 

SAN  FRANCISCO  KFRC-AM/FM 

LOS  ANGELES  KHJ-AM  FM/TV 
VNAC-AM  FM/TV  MPMDUIC 
^HE  YANKEE  NETWORK  IVI  t  IVI  K M  I O   WHBQ-AM  TV 

WASHINGTON,  D.C.  WG MS-AM  FM 
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WEEK  IN  BRIEF 

Media  buying  still  is  a  specialist's  function  in  most 
advertising  agencies,  although  the  all-media  expert  is 
gaining  ground  in  some  Madison  Avenue  shops.  A 
BROADCASTING  survey.  See  .  .  . 

MOST  RADIO-TV  BUYERS  SPECIALIZE  ...  25 

Television  experts  with  yen  for  Latin  American  hitch 

being  sought  by  Peace  Corps  to  train  Colombians  for 
etv.  Not  much  pay,  but  physical  training  will  make  a 
man  of  you.  See  .  .  . 

VOLUNTEERS  FOR  COLOMBIA  ...  70 

Detroit  is  getting  ready  for  the  1963  models  with  a 

hefty  share  of  advertising  dollars  to  be  used  in  broad- 

casting. Dodge's  tv  spot  buys  offset  by  Chevy's  reduc- 
tions in  radio.  See  .  .  . 

AUTOMAKERS  READY  FOR  PUSH  ...  32 

Satellite  communications  bill  is  seen  facing  another 
filibuster  by  liberal  bloc  in  Congress;  Foreign  Relations 
Committee  reports  legislation  back  to  Senate  without 
amendments.  See  ... 

SATELLITE  BILL:  STATUS  QUO  ...  68 

IVlusic  by  IBM  cards  is  technique  being  used  by  Plough 

stations  in  Chicago  and  Boston  to  ensure  that  listeners 

get  the  sounds  they  like.  Process  leaves  nothing  to 
chance.  See  .  .  . 

PLOUGH  MUSIC  BY  THE  NUMBERS  ...  59 

British  Postmaster  General  chides  Pilkington  Report 
for  lack  of  balance.  In  debate  in  House  of  Commons, 

Bevins  charges  commercial  tv  was  unjustifiably  criticized. 
See  .  .  . 

PILKINGTON  IMBALANCE  ...  80 

Gov.  Collins  maintains  NAB  approach  to  code  enforce- 
ment and  radio  overpopulation  is  right.  Joint  meeting  of 

Georgia  and  South  Carolina  broadcasters  also  hears 

Rep.  Harris,  FTC's  Sweeny.  See  .  .  . 

COLLINS  DEFENDS  NAB  CODE  ...  46 

Six  Hollywood  studios  account  for  40%  of  network  tv 

prime  time  programs  according  to  an  agency  survey.  The 
six:  Revue,  Warner,  20th  Century,  MGM,  Four  Star,  Screen 
Gems.  See  .  .  . 

SIX  STUDIOS  BIG  IN  NETWORK  TV  ...  58 

Tv  cameramen  are  barred  from  meeting  of  trial  judges 

at  ABA  convention,  while  still  photographers  and  report- 

ers are  welcomed.  Session  was  on,  of  all  things:  "The 
Press,  the  Courts  and  Canon  35."  See  .  .  . 

KRON-TV  ACCUSES  JUDGES  ...  52 

RKO  General  starts  new  monitoring  service  to  assure 

agencies  programming  on  RKO  stations  remains  the 
same.  Proof  of  programming  performance  taping  to  be 
performed  by  BAR.  See  .  .  . 

RKO  STARTS  MONITORING  ...  30 

DEPARTMENTS 
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CLOSED  CIRCUIT    5 
COLORCASTING   64 
DATEBOOK    20 
EDITORIAL  PAGE   100 
EQUIPMENT  &  ENGINEERING  ....  56 
FANFARE    75 
FATES  &  FORTUNES    83 
FILM  SALES    60 
FOR  THE  RECORD    88 

GOVERNMENT    68 
LEAD  STORY   25 
THE  MEDIA    46 
MONDAY  MEMO    18 
NEW  PRODUCTS  IN  TV    40 
OPEN  MIKE   13 
OUR  RESPECTS   99 
PROGRAMMING    58 

WEEK'S  HEADLINERS    10 

Wm  BROADCASTING 

Published  every  Monday,  53rd  Issue 
(Yearbook    Number)    published  In 
November  by  Bkoadcasting  Ptjblica- iioNs  Inc.  Second-class  postage  paid 
at  Washington.  D.  C.  and  additional offices. 

Subscription  prices:  Annual  sub- 
scription for  52  weekly  Issues  $7.00. 

Annual  subscription  including  Year- 
book Number  S12.00.  Add  $2.00  per 

year  for  Canada  and  S4.00  for  all 
other  countries.  Subscriber's  occu- pation required.  Regular  issues  35 
cents  per  copy.  Yearbook  Number So. 00  per  copy. 

Subscription  orders  and  address 
changes:  Send  to  Bhoadcasttng  Cir- 

culation Dept.,  1735  DeSales  St.,  N.W., 
Washington  6,  D.  C.  On  changes, 
please  tncjude  both  old  and  new 
addresses  plus  address  label  from 
front  cover  of  magazine. 

BROADCASTING,  August  13,  1962 7 



ABUILDING  IN 

CONSTITUTION  PLAZA 

Next  door  to  Broadcast  House,  new  home  of  WTIC  TV-AM-FM,  the  luxurious,  twelve-story  Hotel  America  is 

under  construction.  Designed  to  offer  visitors  to  Hartford  the  utmost  in  comfort  and  convenience,  the  new 

Hotel  Corporation  of  America  unit  is  set  in  one  of  the  most  dynamic  and  esthetic  urban  developments  in  the 

United  States.  Like  Broadcast  House,  first  structure  completed  and  occupied  in  Constitution  Plaza,  the  Hotel 

America  contributes  to  the  continuing  growth  of  an  already  bustling  market. 

Burgeoning  with  Hartford  is  WTIC  Television  and  Radio.  Latest  ARB  and  Nielsen  reports  show  WTIC-TV's  clear 
leadership  in  southern  New  England.  The  superiority  of  WTIC  Radio  is  delineated  in  the  latest  Alfred  Politz 

Media  Study  of  the  Southern  New  England  area. 

WTIC  TV  3/AM/FM 
Hartford,  Connecticut 

WTIC-TV    IS    REPRESENTED    BY    HARRINGTON,    RIGHTER   &   PARSONS,  INCORPORATED 
WTIC    AM-FM    IS    REPRESENTED    BY    THE    H  H  N  R  Y    I.    CHRISTAL  COMPANY 
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Late  news  breaks  on  this  page  and  on  page  10  AT 
Complete  coverage  of  week  begins  on  page  25    r\  I 

Paley,  Stanton  see 

radio-tv  sales  up  13% 
Broadcast  revenues  in  first  quarter 

of  1962  ran  about  13^f  ahead  of  com- 
parable 1961  period,  as  compared  to 

39c  gain  for  non-broadcast  media. 

These  estimates,  based  on  "latest 
available  advertising  indices,"'  were 
given  to  CBS  stockholders  Friday  by 
Chairman  William  S.  Paley  and  Presi- 

dent Frank  Stanton  in  special  report 
accompanying  six-month  financial  state- 

ment (see  storv"  page  52).  Authorities 
said  figures  referred  to  broadcast  bill- 

ings generally,  not  those  of  CBS  alone. 
In  six-month  review,  Messrs.  Paley 

and  Stanton  said,  each  of  CBS  Inc.'s 
five  owned  tv  stations  reported  in- 

creased sales  and  CBS-T\'  network  re- 
mained "world's  largest  advenising  me- 
dium." Columbia  Records'  sales  were 

reported  up  "substantially." Of  Telstar  communications  satellite 

they  said:  "Although  it  may  be  several 
years  before  this  spectacular  accom- 

plishment will  have  any  substantial  im- 
pact on  what  one  sees  on  his  receiver, 

eventually  it  will  lead  to  enlarging  the 
scope  of  television  and  this  marks  an- 

other milestone  in  the  growth  of  the 

medium." 

'Washington  Post'  buys 

'Art  News/  'Portfolio' 
Phillip  L.  Graham,  president  of  the 

Washington  Post  Co..  owner  of  WTOP- 
AM-FM-W  Washington.  D.  C.  and 

WJXT  (TV)  Jackso^nville.  Fla..  and Newsweek  magazine.  Saturday  fAug. 
11)  announced  purchase  of  Art  Foun- 

dation Press  Inc..  publishers  of  An 
Ne^vs  and  Portfolio. 

Dr.  Alfred  M.  Frankfurter  continues 
as  president,  editor  and  chief  executive 

officer.  "'We  welcome  this  opportunity 
to  extend  our  publishing  activities  into 

.  this  important  cultural  area  with  the 
most  authoritative  and  honored  Ameri- 

^  can  magazine  (Art  Xews)  in  the  world 
of  art."  said  Mr.  Graham. 

'   Bar  group  postpones 
action  on  Canon  35 

American  Bar  Assn.  voted  to  put  off 
consideration  of  100-page  report  on 
revision  of  Canon  35  by  special  com- 

mittee until  Februar\\  Canon  35  bars 

camera-microphone  coverage  of  court 
trials.  During  convention  in  San  Fran- 

cisco, lawyers'  group  presented  gavels 
to  CBS  Television  and  to  'WRFB  Talla- 

More  free  rides 

Telstar  is  being  made  available 
by  AT&T  to  all  three  networks 
and  other  news  media  for  trans- 

missions from  Europe  beginning 
this  week.  AT&T  confirmed  Fri-  [ 
day  (Aug.  10)  that  satellite  would  i 
be  available  on  Wednesday  and  \ 

Thursday   of   each   week.  Net- 
works have  already  asked  for  use 

of  satellite  for  news  transmissions 
this  Wednesday  and  Thursday.  A 
15-minute  period  of  time  allo- 

cated to  networks  will  be  split 
amons  the  three. 

hassee.  Fla..  for  contributing  to  under- 
standing of  American  system  of  law 

and  justice.  FCC  Hearing  Examiner 
Elizabeth  C.  Smith  was  elected  secre- 

tary" of  ABA  Section  on  Administrative 
Law. 

Ban  of  KRON-T\"  San  Francisco 
news  cameramen  from  judges'  meet- 

ing by  Judge  Frank  Murray  Aug.  4 

(see  page  52)  was  "political."  charged Richard  E.  Cheverton.  president  of 

Radio-Television  News  Directors'  Assn. Friday. 

"To  lock  out  a  television  station, 
willing  to  demonstrate  its  ability  to  be 
unobtrusive  and  factual  at  a  meeting 
of  justices  who  were  discussing  tele- 

vision and  the  courts,  is  tantamount  to 
excluding  a  defendant  from  his  own 

trial,"  said  Mr.  Cheverton.  It  "  .  .  . 
can  easily  be  interpreted  as  a  calculated 
pressure  to  discourage  any  modifica- 

tion of  Canon  35  (which  bans  micro- 

phones and  cameras  from  courtrooms) ," he  added. 

WNYS-TV  starts  Sept.  9 

as  affiliate  of  ABC-TV 

WNYS-T\'  Syracuse.  N.  Y.  ( ch.  9). 
plans  to  begin  programming  Sept.  9  as 

ABC-TV  affiliate,  "WNYS-IV  will  be 
interim  operation  composed  of  10  ap- 

plicants seeking  regular  grant  on  chan- 
nel (  Bro.adcasting,  April  16). 

William  H.  Grumbles,  general  man- 
ager of  \MsYS-1\^,  was  given  addi- 

tional duties  of  president  of  licensee. 
Ch.  9  Syracuse  Inc.,  last  week.  He 
succeeds  Asher  S.  Markson,  principal 
in  Onondaga  Broadcasting  Inc..  appli- 

cant for  regular  operation. 
Interim  stations  on  ch.  13  Rochester. 

N.  Y.  (WRTM-T\').  and  ch.  13  Grand 
Rapids.  Mich,  (no  call  letters  assigned), 

also  plan  fall  beginnings  as  ABC-T\'' 

affiliates.  FCC  added  third  \hf  to  three 

cities  year  ago  and  encouraged  interim 
agreements  among  competing  appli- 

cants. Syracuse  was  first  temporary 

grant:  both  WRTM-TV  and  Grand 
Rapids  were  granted  last  month. 

Ted  Husing,  60,  dies; 

pioneer  sportscaster 
Ted  Husing.  60.  pioneer  sportscaster 

paralyzed  after  surgery  for  brain  tumor 
in  1 954  and  who  was  partially  blind, 
died  Friday  (Aug.  10)  in  Pasadena, 
Calif.  Noted  for  smooth,  knowledge- 

able deliver}',  Mr.  Husing  began  career 
in  1924.  was  with  CBS  Radio  from 
1927-46  announcing  sports  and  public 
affairs.  He  covered  all  sports — Ken- 

tucky Derby  for  13  years — and  Presi- dential elections  in  1928  and  1932. 

Mr.  Husing  joined  WMGM  New 
York  in  1 946  where  he  was  one  of 

nation's  highest-paid  disc  jockeys  for 
eight  years.  He  retired  temporarily 
after  illness  and  worked  briefly  with 
CBS  sports  in  1957.  He  wrote  auto- 

biography. My  Eyes  Are  in  My  Heart. 

Satellite  debate 

resumes  in  Senate 

Debate  over  communications  satel- 
lite bill  resumed  in  Senate  Friday  amid 

indications  leadership  is  prepared  to 

employ  stern  measures  if  bill's  oppo- nents continue  efforts  to  talk  measure 

to  death  (see  earher  stor}'  page  68). 
Senate  Democratic  Leader  Mike 

Mansfield  (D-Mont.)  said  he  is  pre- 

pared to  recommend  cloture  vote  "if 
legislative  paralysis"  sets  in  again. Noting  that  Friday  marked  15th  day 
of  debate  on  measure  (HR  11040),  he 
said  Senate  must  decide  whether  it 

will  "legislate  or  vegetate." 
Senate  was  expected  to  meet  until 

late  hour  Friday,  and  to  meet  again 
Saturday.  Long  hours  were  in  prospect 

for  Senate  this  week  in  backers'  effort 
to  wear  down  bill's  opponents. 

Senate's  determination  to  reach  vote 
on  bill  was  shown  by  decisive  margins 
in  which  it  beat  down  three  effons 

b}"  talkathon-bloc  to  lay  aside  satellite 
bill  in  favor  of  other  legislation. 

Bill  providing  for  private  corpora- 
tion to  operate  space  communications 

system  was  reponed  to  Senate  for  re- 
sumption of  debate  by  Chairman  Wil- 

liam Fulbright  (D-Ark.)  of  Senate  For- 
eign Relations  Committee.  He  called 

measure  "a  first  step  in  an  unchaned 

sea." 
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J.  W.  Knodel  has  been  elected  presi- 
dent of  Avery-Knodel  Inc.,  New  York, 

succeeding  Lewis  H.  Avery,  who  be- 
comes honorary  board  chairman  and  re- 
mains as  director.  Thomas  J.  White  was 

named  Mr.  Knodel's  successor  as  execu- 
tive vp,  and  Robert  J.  Kizer,  director  of 

tv  sales.  New  York,  was  elected  vp. 
Mr.  White  was  named  senior  vp  in 

Mr.  Knodel Mr.  Avery 

recent  re-organi- 
zation of  station 

rep  firm  (Broad- casting, May 
14).  Mr.  Knodel 
has  been  execu- 

tive vp  in  Chicago 
office.  Elections 
of  all  three  last 
Thursday  (Aug. 
9)  followed  resig- 

Mr.  White nation  announce- 
ment on  same  day 

of  Mr.  Avery  as  president,  effective 
Aug.  3 1 .  He  plans  to  devote  time  to 
station  consulting  services  and  to  be 
general  sales  manager  of  KYA  San 
Francisco,  of  which  he  is  part  owner 
(see  story,  page  51 ). 

Louis  A.  Novins  resigned  last  week 
as  president  of  International  Telemeter 
Co.  and  vp  of  its  parent  Paramount  Pic- 

tures Corp.  International  Telemeter  is 

Paramount's  pay-tv  division  and  cur- 
rently is  actively  associated  with  West 

Toronto  (Canada)  wired  experiment. 
Mr.  Novins  is  replaced  by  Howard 
Minsky. 

James  P.  Murtagh  elected  board  chair- 
man of  International  Telemeter.  Other 

Telemeter  elections:  Leslie  Winik  be- 
comes executive 

vp,  William  C. Rubinstein,  vp  in 

charge  of  research 
and  development: 
Philip  Isaacs  vp 

in  charge  of  fran- 
chise sales.  Bar- 
ney B  a  1  a  b  a  n , 

Param  ount's president,  said 
company  pro- 

posed to  continue 
Mr.  Novins 

Mr.  Minsky Mr.  Murtagh 

pay-tv  activities  with  "increased  vigor." 
Mr.  Novins  in  statement  said  he'd  been 
planning  to  leave  company  for  some 

time,  emphasized  Telemeter's  progress 
as  cited  by  Mr.  Balaban,  and  said  he 

planned  to  participate  "at  the  right 
time"  in  pay  tv  in  which  he  "believes" 
and  as  one  of  "other"  interests.  One 
report  said  Mr.  Novins  may  return  to 

private  law  practice  (he"s  veteran  Para- mount executive).  Mr.  Murtagh  is 
partner  in  law  firm  Simpson  Thacher 

&  Bartlett,  Paramount's  counsel.  Mr. 
Minsky  has  been  with  Paramount  for 
12  years  and  had  served  in  executive 
capacity  at  Telemeter.  Mr.  Winik  was 
vp  in  charge  of  programming  at  Tele- 

meter where  he  has  been  active  for  six 
years.  Mr.  Rubinstein  and  Mr.  Isaacs 
continue  in  posts  they  assumed  some 
time  ago  at  Telemeter. 

For  other  personnel  changes  of  the  week  see  FATES  &  FORTUNES 

LaRoche  denies 

he's  selling  out 
Chester  J.  LaRoche,  owner  and  board 

chairman  of  C.  J.  LaRoche  &  Co.,  New 
York  advertising  agency,  Friday  (Aug. 
10)  denied  report  that  his  agency  is  in 
process  of  being  sold  to  two  newly  ap- 

pointed officers  and  that  they  would 
acquire  full  control. 

Mr.  LaRoche  said  he  will  retain 
ownership  and  will  continue  as  board 
chairman.    Earlier,  Mr.  LaRoche  an- 

nounced that  James  J.  McCaffrey  and 
David  B.  McCall,  presently  senior  vice 
presidents  and  board  members  of 
Ogilvy,  Benson  &  Mather  Inc.,  New 
York,  will  become  officers  of  his  agency 
on  Oct.  1,  and  that  both  have  invested 
unspecified  sum  of  money  in  it. 

Mr.  McCaffrey  will  become  presi- 
dent, chief  executive  officer  and  board 

member.  Mr.  McCall  will  join  agency 
as  vice  chairman  of  board.  Mr.  La- 
Roche  emphasized  that  appointments 
were  made  on  basis  of  ability  and  per- 
formance. 

Mr.  McCaffrey,  management  account 
supervisor  at  OB&M  since  1955,  joined 
that  agency  in  1952  as  media  director. 
Mr.  McCall,  OB&M  copy  chief  since 
1960,  has  held  various  positions  there 
starting  in  1951.  Both  men  began  in 
advertising  at  Young  &  Rubicam. 

Lee  gets  into  swim 

with  Minow  on  codes 

FCC  Commissioner  Robert  E.  Lee 

apparently  agrees  with  Chairman  New- 
ton N.  Minow  that  if  NAB  codes  are 

not  voluntarily  complied  with  by  broad- 
casters, commission  may  make  rules  to 

cover  provisions. 

In  speech  prepared  for  delivery  Sat- 
urday (Aug.  11)  to  seminar  on  ethical 

aftermath  of  advertising  at  Woodstock 
College,  Woodstock,  Md.,  Mr.  Lee 
stressed  importance  of  broadcasting  as 
news  and  advertising  media,  particular- 

ly because  number  of  newspapers  is 

diminishing.  He  stressed  licensee's  re- 
sponsibility to  resist  advertiser  control 

of  flow  of  information. 

Mr.  Lee  said  he  doesn't  want  exten- 
sion of  government  control  of  media. 

"But  to  prevent  such  an  incursion  by 
government,  we  must  achieve  and  main- 

tain the  plateau  where  the  public  has 
confidence  in  the  ability  of  any  given 
industry  to  manage  its  own  affairs  with 

acceptable  morality,"  he  said. 
Commissioner  Lee  urged  support  of 

NAB  codes  by  broadcasters  as  evidence 
of  self-regulation. 

Similar  warning  was  served  by  Chair- 
man Minow  last  month  (Broadcast- 

ing, July  30). 

Commissioner  Lee  suggested  public 
could  boycott  advertisers,  newspapers 
and  stations  with  low  ethical  standards. 

"Implementation  of  this  consumer  re- 
sponsibility and  sanction  would  create 

a  great  and  positive  force  for  reforma- 
tion on  the  part  of  both  advertiser  and 

mass  media  sinners,"  he  said. 

Keating  suggests 

new  equal  time  law 

Legislation  to  amend  equal-time  law 
to  permit  debates  between  candidates 
for  U.  S.  Senate  this  fall  was  urged  by 
Sen.  Kenneth  B.  Keating  (R-N.  Y.)  on 
television  program  taped  for  broadcast 
yesterday  (Sunday). 

Sen.  Keating,  member  of  Senate 
Commerce  Committee,  which  is  con- 

sidering Sec.  315  amendments,  favored 
suspension  of  law  for  1962  senatorial 
campaigns  and  permanent  suspension 
for  Presidential  races. 

Sen.  Keating,  who  comes  up  for  re- 
election in  1964,  said  his  proposal 

would  provide  opportunity  to  assess 
desirability  of  debates  between  sena- 

torial candidates. 
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young  adults 

buy  the  most ! 

young  adults  buy 

(the  most  food... and  most 

of  almost  everything 

Young  adults  (under  50)  buy  65%  of  all  food  prod- 
ucts. This  means  that  when  you  buy  young  adult  ABC 

Radio,  you're  buying  food  advertising  geared  to  the 
market  that  buys  most  of  what  you  sell.  That's  be- 

cause two  years  ago  ABC  Radio  recognized  the  potent 
economic  force  inherent  in  your  young  adult  market 
and  did  something  about  it.  ABC  Radio  consistently 
programs  for  young  adults;  promotes  to  young  adults; 

Source:  Life  Magazine  Study  of  Consumer  Expenditures ABC  RADIO  O 

I 

presents  to  the  food  advertiser  (and  virtually  ever 

other  advertiser)  the  most  compelling  new  "reaso 
why"  for  network  radio.  It's  young  adults  with  Flait 
Sports,  The  Breakfast  Club,  News  and  Special  Event 
on  ABC  Radio.  Remember,  when  it  comes  to  food 
(and  related  products),  young  adults  buy  the  mos 
of  everything  you  sell.  Your  ABC  Radio  sales  repre 
sentative  will  be  glad  to  give  you  the  young  adult  facts 

FIRST  WITH  YOUNG  ADULTS 



We've  ■ 

been  in  H 

^  the  No.  1  ■ Spot  here  H 
in  the  Mid-  H 

iYiichigan  market  R 
for  the  past  7  years 
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by  any  rating  service  H 

survey  and  you'll  find  H WILS  dominating ...  H 
with  more  than  three  H 
times  the  audience  of  H 
the  next  station  (as  H 
much  as  67%  of  the  H 
total  radio  audience).  H 

See  our  Jan.-Mar.  '62  H 
Hooper.  Our  primary  H 

signal  (5,000  watts  H 
daytime)  reaches  all  H 
three  metro  counties  H 

(Ingham,  Eaton  and  H 
Clinton)  plus  all  of  H 
Jackson,  Calhoun,  H 
Ionia  and  Gratiot  For  H 

seven  years  (Hooper  H 
'55-'62)  we  have  ■ 

dominated  the  Mid-  H 

Michigan  metro  mar-  H 
ket.  This  unusual  H 

metro  market  has  in- 
dustry  (Oldsmobile) , 

government  (State 
Capital)  and  education 

(Michigan  State  Uni- 
versity)  to  give  it  an  H 
economic  tripod  that 

ALWAYS  MEANS  BUSINESS! 

BOOK  NOTES 

Public  Relations  Handbook,  by  vari- 
ous contributors  and  edited  by  Philip 

Lesly,  Prentice-Hall,  Engle^vood  Cliffs, 

N.  '].,  900  pp.;  $12.50. Increased  attention  is  given  to  radio- 
tv  media  in  the  second  edition  of  Pub- 

lic Relations  Handbook,  to  be  published 
this  month  (August).  The  book  has  a 
total  of  45  chapters  by  37  authorities 
and  provides  analysis,  techniques  and 
case  histories. 

Two  new  chapters  dealing  with  edu- 
cational tv  and  publicity  in  the  movies 

and  tv  were  written  by  John  F.  White, 
president  of  the  National  Educational 
Tv  &  Radio  Center,  and  Sol  Dolgin, 
executive  producer  of  the  Audio  Visual 

Research  Co.  A  third  chapter,  '"Public 
Relations  for  Television  and  Radio  Sta- 

tions." is  by  Sidney  H.  Eiges,  vice  presi- 
dent of  public  information,  NBC.  The 

1962  version  of  the  handbook  was 
first  published  by  Prentice-Hall  in 
1950. 

"Design  in  Motion,"  by  John  Halas 
and  Roger  Manvell.  Hastings  House, 
Publishers,  New  York;  $12.50.  160  pp. 

The  authors  of  The  Technique  of 
Film  Animation,  which  details  the 

"how-to"'  of  that  art,  have  turned  their 
attention  to  "the  various  forms  of 
design  which  artists  in  animation  are 

creating,"  as  they  put  it.  They  describe, 
and  generously  illustrate  with  black- 
and-white  and  color  examples  from  the 
U.  S.  and  18  foreign  countries,  the 
wedding  of  film  and  graphic  art  in  ani- 

mation, once  only  a  motion  picture  car- 
toon form  but  now  widely  used  in  tele- 

vision programming,  commercials  and 
titles. 

Messrs.  Halas  and  Manvell  discuss 
the  fundamentals  of  animation  in  car- 

toons, stop-motion  and  paper  sculpture. 
Their  subject  is  composition  by  move- 

ment which,  "since  it  is  in  three  dimen- 
sions, may  be  compared  with  the  lumi- 

nous trail  left  by  a  swiftly  moving  cig- 

aret  tip  seen  in  the  dark." 
The  authors  have  extensive  experi- 

ence in  animation.  John  Halas  and  his 

wife  Joy  Batchelor  head  Halas  &  Batch- 
elor  Cartoon  Films  Ltd.,  Great  Britain. 
Dr.  Roger  Manvell,  an  author  {The 
Animated  Film),  critic  and  screen- 
wTiter,  is  editor  of  the  Journal  of  the 
Society  of  Film  and  Television  Arts, 
London. 

Televised  Instruction,  by  Lee  S.  Drey- 
fus and  Wallace  M.  Bradley,  Mass 

Communications  Center,  Wayne  State 
U.,  173  pp.,  S3. 

A  collection  of  16  speeches  and  lec- 
tures delivered  at  the  Wayne-RCA  In- 

vitational Conference  on  Tv  Instruction 

the  week  of  June  19,  1961,  at  the  Cen- 
ter in  Detroit.  Television  instruction 

subjects  covered  include  the  "College 
of  the  Future,"  "Cost  of  Student  In- 

struction," "Tv  Instruction  and  the  Fed- 
eral Government,"  and  "The  Commer- 
cial Station  and  Television  Instruction." 

It  looks  closely  at  the  influence  of  vtr 
in  television  instruction. 

 OPEN 

'Monday  Memo'  comments 
editor:  ...  It  was  a  pleasure  to  con- 

tribute some  thoughts  [Monday  Memo, 
July  30].  I  have  been  quite  surprised 
to  learn  a  little  bit  about  your  reader- 

ship, simply  from  comments  made  to 
me.  To  date,  several  account  super- 

visors and  account  executives  have 
commented  on  the  piece.  And  yester- 

day I  received  a  long  letter  about  the 
piece  from  Daniel  Parker,  president  of 
the  Parker  Pen  Co.  .  .  . — David  G. 
Watrous,  president,  Earle  Ludgin  & 
Co.,  Chicago. 

Omission 

editor:  Broadcasting's  news  item, 
"Orlando  stations  help  put  over  city 
bond  issue"  [The  Media,  July  2]  omit- 

ted mention  of  our  station,  WKIS.  We 
think  it  unfair  because  our  station  par- 

ticipated and  broadcast  both  sides  of 
the  issue,  and  for  proof,  I  enclose  a 
copy  of  a  letter  from  Mayor  Robert  S. 
Carr  of  our  city. 

This  oversight,  we  know,  is  not  on 
your  part,  but  resulted  from  a  news 

BROADCASTING,  August  13,  1962 
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release  which  failed  to  mention  that 

WKIS,  through  its  Tony  Chastain  pro- 
gram .  .  .  devoted  almost  unlimited  time 

to  the  city  bond  issue  election  and  was 
the  only  station  on  which  the  mayor 
appeared  in  person.  .  .  .  — Naomi  T. 
Murrell,  president  &  general  manager, 
WKIS  Orlando,  Fla. 

[A  copy  of  Mayor  Carr's  letter  forwarded 
by  Mrs.  Murrell  expressed  the  mayor's thanks  for  making  l',2  hours  available  to 
him  to  discuss  the  bond  issue  this  spring.] 

F(ederal)  C(ulture)  C(ontrol)? 

editor:  Bureaucratic  maneuvers  have 
in  the  past  been  used  frequently  and 
quite  successfully  to  bypass  laws  and 
our  U.  S,  Constitution.  .  .  .  Somehow 
by  public  indifference  to  these  practices, 

they  have  become  accepted.  But  isn't 
there  in  this  trend  a  point  of  revolt — 
a  point  of  stopping  the  power-hungry 

politician? 
.  .  .  How  can  the  FCC  claim  to  serve 

the  law  of  the  land  ...  by  deletion  of 
an  existing  radio  service  such  as  KRLA 
or  WDKD?  A  forced  sale  in  a  given 
period  of  time  might  serve  the  public 

MID-MICHIGAN'S 
BIG   No.  1  BUY 
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NOW  GOING  INTO  ITS 

NINTH  STRAIGHT  YEAR 

Now  ready  —  26  brand-new,  one-hour 

shows  for  October  1  release 

the  greatest  bowling 

shows  ever 

produced 

ALREADY  SOLD  IN  45  MARKETS  FOR  '62-'63  T< 



IS  THE  No. 

BOWLING  SHOW 

IN  AMERICA! 

A  As  a  matter  of  fact— it  has  the  lowest  cost-per-thousand 

of  any  show  in  television !  (network  or  syndicated) 

CHAMPIONSHIP  BOWLING  is  not  only  the  TOP  BOWLING 

SHOW  IN  AMERICA— its  ratings  compare  favorably  with 

pro-football  and  baseball— and  it  clobbers  all  other  sports 

,  shows— basketball,  golf,  hockey,  sports  spectaculars,  etc. 

CHAMPIONSHIP  BOWLING  is  THE  PRESTIGE  BOWLING 

SHOW— the  one  that  the  national  ad  agencies  and  adver- 

tisers know  and  support. 

CHAMPIONSHIP  BOWLING 

Produced  in  cooperation  with 
AMF  PINSPOTTERS,  INC. 

WALTER  SCH WIMMER,  INC. 

E.  Wacker  Drive,  Chicago  1,  Illinois  .  527  Madison  Ave.,  New  York  27,  N.Y. 
FR  2-4392  EL  5-4616 

CHAMPIONSHIP 

BOWLING 

1961-62 

SOLD  STATIONS 

KTEN WAKR-TV 
KGGM-TV 
KGNC-TV 
KTVA 

WAIM-TV 
WLOS-TV 
WAGA-TV WRDW-TV KMMT 

KLYD-TV WLBZ-TV 
KFDM-TV 

KOOK-TV KFYR-TV WHIS-TV KTVB 

WKBW-TV 

WCHU-TV WUSN-TV WSOC-TV WTVC 

KFBC-TV 
WBKB-TV WKRC-TV 
WBOY-TV WEWS 
KKTV 
KOMU-TV 
WNOK-TV 
WRBL-TV WBNS-TV WCBI-TV KZTV 

KTVT 
WICD 

WHIO-TV KTVR 
WXYZ-TV 
KDIX-TV WTVY 

WDSM-TV 

KROD-TV 
WSEE-TV KVAL-TV 
KIEM-TV WTVW 

KTVF 
WDAY-TV 
KQTV WKJG-TV 
KMJ-TV 

KREX-TV WOOD-TV 

KFBB-TV 
WTIC-TV 

KHOL-TV 
KHVH-TV KPRC-TV 
WSAZ-TV 

KID-TV WFBM-TV 
WJXT 
KINY-TV 

KCMO-TV KOTI 
WBIR-TV 

WFAM-TV WJIM-TV 
WLEX-TV WGAL-TV 
KLRJ-TV WIMA-TV 
KTHV KHJ-TV 
WHAS-TV 
KTRE-TV 

Ada/Ardmore,  Okla. Akron,  Ohio 
Albuquerque.  N.M. Amanllo,  Tex. 
Anchorage,  Alaska 
Anderson,  S.C. 
Asheville/Greenville/ 
Spartanburg.  S.C. 
Atlanta,  Ga. 
Augusta,  Ga. Austin,  Minn. 
Bakersfield,  Cal. 
Bangor,  Me. Beaumont/ 
Port  Arthur,  Tex. 
Billings,  Mont. 
Bismarck,  N.D. Bluefield,  W.  Va. 
Boise.  Idaho Buffalo,  N.Y. 

Champaign,  III. Charleston,  S.C. 
Charlotte,  N.C. 
Chattanooga,  Tenn. Cheyenne,  Wyo. 
Chicago,  III. 
Cincinnati,  Ohio Clarksburg,  W.  Va. 
Cleveland,  Ohio 
Colorado  Springs,  Csto. 
Columbia,  Mo. Columbia,  S.C. 
Columbus,  Ga. 
Columbus,  Ohio 
Columbus,  Miss. 
Corpus  Christi,  Tex. 
Dallas/Ft.  Worth,  Tex. Danville,  III. 
Dayton,  Ohio Denver,  Colo. 
Detroit,  Mich. Dickinson,  N.D. 
Dothan,  Ala. Duluth,  Minn./ 
Superior,  Wise. 
El  Paso,  Tex. 
Erie,  Pa. 
Eugene,  Ore. Eureka,  Calif. Evansville,  Ind. 

Fairbanks,  Alaska 
Fargo/Valley  City,  N.D. 
Ft.  Dodge,  lov;a Ft.  Wayne,  Ind. 
Fresno,  Calif. 
Grand  Junction,  Colo. Grand  Rapids/ 
Kalamazoo,  Mich. 
Great  Falls,  Mont. Hartford/ 

New  Haven,  Conn. 
Holdrege/Kearney,  Neb 
Honolulu,  Hawaii 
Houston,  Tex. Huntington/ 

Charleston,  W.  Va. 

Idaho  Falls,  Idaho 
Indianapolis,  ind. 

Jacksonville,  Fla. 
Juneau,  Alaska 
Kansas  City,  Mo. 
Klamath  Falls,  Ore. 
Knoxville,  Tenn. 

Lafayette,  Ind. Lansing,  Mich. Lexington,  Ky. 
Lancaster,  Pa. 
Las  Vegas,  Nev. 
Lima,  Ohio 
Little  Rock,  Ark. 
Los  Angeles,  Calif. Louisville,  Ky. 
Lufkin,  Tex. 

WMTV 

KEYC-TV WLUC-TV 
KGLO-TV 
KBES-TV WHBQ-TV WITI-TV 
WTCN-TV 
KMOT 

KMSO-TV 
WKRG-TV 
KNOE-TV WCOV-TV WLBC-TV 

Madison,  Wise. 
Mankato,  Minn. 
Marquette,  Mich. Mason  City,  Iowa Medford,  Ore. 
Memphis,  Tenn. Milwaukee,  Wis. 
Minneapolis,  fi^inn. Minot,  N.D. 
Missoula,  Mont. Mobile,  Ala. 
Monroe,  La. 
Montgomery,  Ala. Muncie,  Ind. 

WDSU-TV    New  Orleans,  La. 
WOR-TV      New  York,  N.Y. 
WVEC-TV  Norfolk/Portsmouth/ 

Newport  News/Hampton,  Va 
KNOP-TV      North  Platte,  Neb, 

WOW-TV 
WDBO-TV 
WTAP-TV 
KNDU-TV 
WEEK-TV KOOL-TV 
WTAE WMTW 
KATU 

Omaha,  Neb. 
Orlando,  Fla. 
Parkersburg,  W.  Va. 
Pasco,  Wash. Peoria,  111. Phoenix,  Ariz. 
Pittsburgh,  Pa. 
Portland,  Maine Portland,  Ore. 

WGEM-TV  Quincy, 

KOTA-TV 
KOLO-TV WRVA-TV 

WLVA-TV 

KROC-TV 
WREX-TV KXTV 

KTVI KSL-TV 
KONO-TV 
KFMB-TV 
KTVU 

KNTV 

KSBY-TV WTOC-TV 
KSTF WDAU-TV 

KOHO-TV 
KSLA-TV KVTV 

KELO-TV 
WSJV-TV KREH-TV 

wics  ■ 

KTTS-TV WHEN-TV WTVT 

WTHI-TV WSPD-TV 
WPBN-TV 

KOLO-TV KOTV 

WMAL-TV 
KWWL-TV 

KRGV-TV 

WEAT-TV WTRF-TV 

KAKE-TV 
KFDX-TV 
KUMV-TV 
WSJS-TV 

Rapid  City,  S.D. Reno,  Nev. Richmond/ 

Petersburg,  Va. Roanoke/ 

Lynchburg,  Va. Rochester,  Minn. 
Rockford,  III. 
Sacramento/ 
Stockton,  Calif. St.  Louis,  Mo. 
Salt  Lake  City,  Utah 
San  Antonio,  Tex. 
San  Diego,  Calif. 
Oakland/ 

San  Francisco,  Calif. 
San  Jose,  Calif. 
San  Louis  Obispo,  Calif Savannah,  Ga. 
Scottsbluff,  Neb. 
Scranton/ Wilkes  Barre,  Pa. 
Seattle/Tacoma, 
Wash. 
Shreveport,  La. Sioux  City,  Iowa 
Sioux  Falls,  S.D. 
South  Bend,  Ind. 
Spokane,  Wash. 
Springfield,  111. Springfield,  Mo. 
Syracuse,  N.Y. 

Tampa/ 

St.  Petersburg,  Fla. 
Terre  Haute,  Ind. 
Toledo,  Ohio 
Traverse  City/Cadillac, 
Cheboygan,  Mich. Tucson,  Ariz. Tulsa,  Okla. 
Washington,  D.C. 
Waterloo/ 

Cedar  Rapids,  Iowa 
Weslaco/ Brownsville/ 
Harlingen,  Tex. 
West  Palm  Beach,  Fla. 
Wheeling,  W.  Va./ 
Steubenvllle,  Ohio 
Wichita,  Kan. Wichita  Falls,  Tex. 
Williston,  N.D. 
Winston-Salem/ 

Greensboro/High  Point,  N.C 
KNDO-TV     Yakima,  Wash. 
WKST-TV     Youngstown,  Ohio 
KIVA  Yuma,  Ariz. 
WHIZ-TV     Zanesville,  Ohio 

What  Other  Syndicated  Shov 

In  America  Can  Top  This  Lisr 

lENERAL  INSURANCE  CO.  OF  AMERICA  (SAFECO) 



Add  animation  to  your 

locally  produced  pro- 
grams and  commercials 

with  this  exciting  new 

projector! 

Soon  every  tv  station 

will  own  one. ..so  why 

not  be  the  first  in  your 
market! 

LATEST  SALES  INCLUDE: 

KCPX-TV  Salt  Lake  City 

WAPA-TV  San  Juan,  P.R. 

WNDT-TV  New  Jersey 

WTAR-TV  Norfolk 
WTVW  Evansville 

GET  THE  FACTS  TODAY! 

PROJECTION  EQUIPMENT 
A  Division  of  Screen  Gems,  Inc. 

711  Fifth  Ave.  •  N.Y.  22  •  PL  7-7895 

interest.  It  would  seem  even  here  that 
this  might  first  be  subject  to  a  vote  of 
the  communities  involved.  In  most 
cases  no  great  difficulty  should  be  en- 

countered in  setting  up  an  interim  op- 

eration so  that  the  community's  needs and  interests  could  be  served. 
.  .  .  How  far  are  we  to  let  the  Min- 

ow  swim?  To  the  point  of  "controlled 
culture"  such  as  the  BBC  has  been 
accused  of?  Funny,  but  I  got  the  im- 

pression only  God  has  the  right  to 
judge  what  is  right  and  wrong  for  man. 
.  .  .  — Bert  Gallemore,  Hermosa  Beach, Calif. 

Yearbook  user 

editor:  .  .  .  My  office  uses  your 
Broadcasting  Yearbook  almost  daily 
.  .  . — Blaine  Peterson,  member  of  Con- 

gress (Utah),  Washington. 

A  Stern  reminder 

editor:  We  were  highly  amused  when  in 

your  interesting  article,  "Biggest  catv 
sale  yet:  $10  million"  [The  Media, 
Aug.  6],  you  referred  to  a  picture  of 
Alfred  R.  Stern  on  page  23. 

Searching,  we  found  on  page  23, 
sure  enough,  a  picture  of  Stern — Isaac, 
that  is — in  an  ad  for  Screen  Gems. 
We  also  finally  found  Alfred — on 

page  11 ...  .  We  just  had  to  call  your 
attention  to  this  delicious  coincidence. 
— Bendita  L.  Mitchell,  copy,  Wesco 
Advertising  Inc.,  Clearwater,  Fla. 

On  double  billing 

editor:  I  would  like  to  add  my  voice  to 
that  of  WBYO  President  David  G.  Hen- 

dricks [Open  Mike,  July  23].  .  .  . 
WBIE  has  never  engaged  in  the  prac- 

tice of  double  billing  and  never  will! 
Mr.  Hendricks  suggests  the  manufac- 

turers scrap  the  whole  co-op  idea  as  a 
means  of  eliminating  double  billing.  I 
must  reject  this  idea  and  suggest  instead 
that  the  solution  lies  in  a  voluntary 
cleanup  .  .  .  before  we  find  someone 
cleaning  up  the  broadcasting  industry 
for  us.  .  .  . — Jack  D.  Verner,  director  of 
operations,  WBIE  Marietta,  Ga. 

Solid  religious  sound 

editor:  Have  intended  for  some  time 
to  comment  on  your  article  about  WIXI 
Birmingham  and  its  all-day  religious 
schedule  [The  Media,  April  30]. 
WAYR  celebrated  its  second  birthday 
May  30.  .  .  .  The  occasion  marked  for 
us  the  completion  of  two  highly  success- 

ful years  of  broadcasting  sacred  music 
and  gospel  programs. 

We  feel  that  our  operation  is  unique 
in  that  we  have  been  able  to  maintain 
a  solid  commercial  sound  without  re- 

sorting to  the  lower  forms  of  religious 
or  gospel  music.  .  .  . — Y.  Tom  Kirby, 
program  director,  WAYR  Orange  Park, Fla. 
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Senior  Editor:  Lawrence  Christopher;  Mid- west Sales  Manager:  Warren  W.  Mlddleton; 
Assistant:  Barbara  Kolar. 
Hollywood:  6253  Hollywood  Blvd.,  Zone  28, 
Hollywood  3-3148. 
Senior  Editor:  Bruce  Robertson;  Western 
Sales  Manager:  Bill  Merritt;  Assistant:  Vir- 

ginia Strieker. 
Toronto:  11  Burton  Road,  Zone  10,  Hudson 
9-2694.  Correspondent:  James  Montagnes. 

Broadcasting*  Magazine  was  founded  in  1931 
by  Broadcasting  Publications  Inc.,  using  the 
title.  Broadcasting*  — The  News  Magazine  of 
the  Fifth  Estate.  Broadcast  Advertising* was  acquired  in  1932,  Broadcast  Reporter  in 
1933  and  Telecast*  in  1953.  Broadcasting- Telecasting*  was  Introduced  In  1946. 

•Reg.  U.  S.  Patent  Office 
Copyright  1962:  Broadcas  ting  Publications  Inc. 
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Only  the  sunshine  covers  South  Florida  better  than  WT VJ 

South  Florida's  Largest  Daily  Circulation 

,WTV
J 

S      A  WOMETCO  ENTERPRISES,  INC.  Station 

Represented  Nationally        by  Peters,  Griffin,  Woodward,  Inc. 



MONDAY  MEMO from  REVILL  J.  FOX,  president,  Fox  &  Chenoweth  Inc.,  Denver 

Coors  beer  enhances  own  image  by  boosting  home  state  on  tv 

One  of  the  most  unusual  applications 
of  television  sponsorship  is  being 
brought  to  viewers  by  Adolph  Coors 
Company  of  Golden,  Colo.  The  brew- 

ers of  Coors  beer  sponsor  NBC  major 
league  baseball  telecasts  every  Saturday 
on  KOA-TV  in  Denver  and  on  KOAA- 
TV  in  the  Pueblo-Colorado  Springs 
area.  The  network  format  calls  for  18 
commercial  positions  during  each  ball 
game,  including  the  breaks. 

Adolph  Coors  Company,  through  its 
agency,  uses  only  6  product  commer- 

cials during  each  game  and  the  balance 
of  12  positions  are  used  to  call  to  the 
attention  of  viewers  the  outstanding 
scenic  and  recreational  attractions  of 
the  state  of  Colorado. 

The  basic  philosophy  behind  these 
weekly  programs  is  to  point  up  to  Colo- 

rado residents  and  visitors  the  many 
superb  scenic  areas  and  recreational  op- 

portunities to  be  found  in  the  state.  In 
addition,  the  brewery  chooses  not  to 

take  advantage  of  the  many  "commer- 
cial" opportunities  available  but  in- 

stead to  provide  viewers  with  entertain- 
ment and  a  unique  approach  to  the  use 

of  television. 

Here's  how  it  works.  Film  clips  of Colorado  attractions  are  edited  to  55 
seconds  and  copy  is  written  by  our 
agency  for  voice-over  delivery  by  the 
booth  announcer.  Subject  matter  con- 

cerns itself  with  such  attractions  as  the 

United  States  Air  Force  Academy  lo- 
cated in  the  Colorado  Springs  area; 

Rocky  Mountain  National  Park;  superb 
skiing  areas  in  Colorado  and  lots  of 
action  by  top  skiers;  clips  of  such  spec- 

tator sports  attractions  as  college  foot- 
ball games  played  in  the  area,  plus  shots 

of  the  Denver  Broncos,  the  American 
Football  League  pro  team  in  Denver; 
general  scenics  on  fishing  in  the  many 
trout-filled  streams  in  the  state  where 
the  majestic  Rockies  are  in  the  back- 

ground; clips  of  the  many  breathtaking 
areas  available  to  residents  and  visitors 
and  which  are  easily  accessible  by  car 
and  by  hiking. 

Scouts  ■  Our  agency  and  the  sponsor 
spend  a  great  amount  of  time  seeking 
out  and  selecting  appropriate  and  varied 
footage  to  present  to  viewers  over  a  26- 
week  schedule  of  telecasting. 

As  it  relates  to  the  KOA-TV  efforts 
on  production  of  the  shows,  both 
Adolph  Coors  Company  and  our  agen- 

cy are  high  in  praise  of  the  station's 
efforts  and  cooperation.  The  KOA-TV 
people  deserve  a  great  amount  of  credit 
for  making  these  telecasts  so  attractive 
and  interesting.  Few,  if  any,  times  have 
we  seen  station  personnel  get  behind  a 
project  so  enthusiastically  and  capably. 
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It's  a  lot  of  hard  work  over  the  baseball 
season  and  the  high  standards  set  by 
Adolph  Coors  Company  and  the  station 
have  been  met  on  every  telecast. 

What  do  the  people  at  Adolph  Coors 
Company  and  at  its  agency  do  to  call 
attention  to  the  telecasts?  They  believe 

in  investing  in  "viewer  insurance"  by 
merchandising  the  games  throughout 
the  season.  The  merchandising  plan 
calls  for  weekly  newspaper  ads  in  the 

area's  major  daily  newspapers,  a  sched- 
ule in  Tv  Guide,  posters  on  the  backs 

of  taxicabs  promoting  the  telecasts, 
point-of-purchase  advertising  at  the  re- 

tail level,  and  on-the-air  promotions 
throughout  the  26  weeks.  Wholesaler 
and  brewery  personnel  have  been  alert- 

ed to  the  sponsorship. 
Area  Salutes  ■  In  addition,  wherever 

the  subject  material  permits,  key  per- 
sonnel of  the  areas  to  be  saluted  are 

advised  that  the  Coors  telecasts  will 
include  films  of  their  area. 

What  has  been  the  reaction?  Adver- 
tising department  personnel  at  the 

brewery  are  very  pleased  with  the 
viewer  comments  they  receive  about 
the  telecasts.  Their  objectives  were  to 
make  the  telecasts  as  entertaining  as 
possible  to  residents  of  and  visitors  to 
Colorado,  and  to  maintain  the  Coors 

image.  They  feel  they  have  accom- 
plished these  ends  very  well. 

The  public  service  elements  of  these 
telecasts  are  important  phases  of  the 
schedule.  Throughout  the  telecasts,  the 
viewers  are  reminded  that  they  should 

help  keep  Colorado  attractive  by  dis- 

posing of  litter  in  proper  receptacles 

as  they  travel  and  enjoy  the  state's  at- tractions. The  viewers  have  responded 
to  the  suggestions  contained  in  many 
of  the  films  by  actually  visiting  the 
areas  highlighted  in  the  Saturday  tele- 

casts— by  going  so  far  as  to  inform 
businessmen  and  chambers  of  commerce 
that  they  came  there  because  they  saw 
the  area  on  the  Coors  baseball  telecasts. 

Overlooked  ■  Many  long-time  resi- 
dents of  Colorado  have  volunteered  the 

information  that  they  had  forgotten 
how  beautiful  Colorado  really  is — that 
they  become  involved  in  the  day-to-day 
living  routine  and  fail  to  enjoy  the 
variety  of  attractions  the  state  has  to 
offer.  Newcomers  and  summer  visitors 
to  Colorado  likewise  have  found  new 

and  interesting  areas  of  scenic  attrac- 
tions, in  part  because  of  the  Saturday 

telecasts. 
KOA-TV  cameramen,  incidentally, 

are  getting  to  know  the  state  better! 
They've  climbed  into  mountain  areas, 
waded  in  Rocky  Mountain  streams,  be- 

come saddle-sore  riding  horses  over 
trails  and  in  back  country,  and  found 
new  pleasures  while  taking  their  cam- 

eras along  on  photography  assignments. 

All  in  all,  everyone  involved — includ- 
ing the  viewer — is  enjoying  major 

league  baseball  and  the  year-around  at- 
tractions of  the  state  of  Colorado 

through  the  courtesy  of  Adolph  Coors 
Company  of  Golden,  Colo.,  and  the 

company's  sponsorship  of  major  league 
baseball  on  KOA-TV  Denver  and 
KOAA-TV  Pueblo. 

Revill  J.  Fox,  a  native 

of  Waterbury,  Connect- 
icut, was  graduated 

from  Columbia  Univer- 
sity in  1939  and  found 

his  way  to  Denver  in 
1941  with  the  Reming- 

ton Arms  Company. 
After  World  War  11,  he 

entered  the  advertis- 
ing agency  business 

and  for  the  past  six 

years  has  headed  the 
advertising  agency  of 
Fox  and  Chenoweth 
Inc.  in  Denver.  He  is 
starting  his  15th  year 
as  account  executive 
on  the  Coors  brewing 
account. 
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"Respect  for  Audience  First "...  accounts  for  W  ELFs  27-year 

dominance  of  its  Neiv  Haven  -  centered  market  ....  results  iji 

qucdity programming  —  and  responsive  audience. 

!\'ational:  ̂ ^^^^^  ̂̂ ^^^^^  Representatives 
Boston:  Eckels  &  Company 

The  Sound  of  Netv  Haven  WELI  960/5000  watts 
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LEADS  IN 

SERVICE 

LEADS  IN 

ACCEPTANCE 

LEADS  IN 

AUDIENCE 

Thirty-four  deadlines  daily!  This  is  the  challenge 
faced  constantly  by  WIBC  Radio  News.  The  hard- 

hitting 7-man  news  staff  meets  the  challenge  squarely. 
This  veteran  staff  is  aided  by  Radio  Press,  complete 
UPI  wires,  mobile  cruisers  with  full  broadcast  capa- 

bilities and  Indiana's  only  full-time  State  House  broad- 
cast reporter.  There  are,  in  addition,  news  feature 

presentations  and  consistent  editorials. 

WIBC  area  audiences  have  consistently  indicated 
their  preference  for  WIBC  Radio  News  in  qualitative 
studies  conducted  by  Pulse.  They  know  that  it  is 
factual,  timely  and  believable. 

WIBC  Radio  News  is  but  one  of  many  features  that 
have  maintained  for  WIBC  the  largest  audience  morn- 

ing, afternoon  and  evening  in  Indianapolis  and  In- 
diana.* Others  include  farm  service,  sports  and  busi- 

ness news,  and  the  top  music  always  with  WIBC's 
popular  air  men  .  .  .  personalities  that  sell. 

*PuIse  Metropolitan  Area  Survey,  April,  1962 

*Pulse  46-County  Area  Survey,  April,  1961 

2835  N.  Illinois  Street 
Indianapolis  8,  Indiana 

50,000 
WATTS WIBC 

The  Friendly  Voice  of  Indiana 

JOHN   BLAIR  &  COMPANY 
National  Representative 

WIBC  IS  A  MEMBER  OF 
THE  BLAIR  GROUP  PLAN 

DATEBOOK 

A  calendar  of  important  meetings  and 
events  In  the  field  of  communications 

'Indicates  first  or  revised  listing. 
AUGUST 

Aug.  13 — Deadline  for  comments  on  FCC 
rulemaking  which  would  permit  emergency 
operation,  under  certain  conditions,  at 
nighttime  with  daytime  facilities  by  all 
classes  of  broadcast  stations. 

*Aug.  13— ABC  Radio  affiliates,  regional 
conference.  New  York  City. 

*Aug.  15 — ABC  Radio  affiliates,  regional conference.  Chicago. 

*Aug.  17 — ABC  Radio  affiliates,  regional 
conference.  Los  Angeles. 

Aug.  17-18 — Oklahoma  Broadcasters  Assn., 
summer  meeting,  Skirvin  Hotel,  Oklahoma 
City.  Speakers  include  Howard  H.  Bell, 
NAB  vice  president. 

Aug.  17-19 — National  Assn.  of  Radio  An- 
nouncers convention,  Sheraton-Jefferson 

Hotel,  St.  Louis. 

Aug.  18 — Sixth  annual  Broadcasters  Sales 
Management  Conference,  Heidelberg  Hotel, 
Jackson,  Miss.  Co-sponsored  by  Mississippi 
Broadcasters  Assn.  and  U.  of  Mississippi. 
Conference  will  be  addressed  by  Gene 
Hendryx,  KVLF-AM-TV  Alpine,  president 
of  Texas  Broadcasters  Assn. 

*Aug.  20— ABC  Radio  affiliates,  regional conference.  Dallas. 

Aug.  20 — Comments  due  in  FCC  rulemaking 
which  would  make  public  network  affiliation 
contracts  with  affiliated  stations. 

Aug.  20 — Comments  due  in  FCC  rulemaking 
which  would  establish  expUclt  rules  for  the 
amount  of  permissible  overlap  by  commonly 
owned  broadcast  stations. 

Aug.  20-21— Television  Affiliates  Corp.  Pro- 
gram directors  meeting  on  public  affairs 

shows.  Lake  Tower  Motel,  Chicago. 

Aug.  21-24 — Western  Electronics  Show  and 
Convention,  Los  Angeles  Memorial  Sports Arena. 

*Aug.  22— ABC  Radio  affiliates,  regional conference.  Atlanta. 

Aug.  22 — Western  Electronic  Mfrs  Assn.  an- 
nual luncheon,  Statler-HUton,  Los  Angeles. 

John  H.  Rubel,  assistant  secretary  of  de- 
fense, will  speak  on  research  and  develop- ment in  defense  work. 

Aug.  24-25 — Arkansas  Broadcasters  Assn., 
meeting.  Sam  Peck  Hotel,  Little  Rock. 

Aug.  26-29 — First  annual  community  an- 
tenna Management  Institute,  sponsored  by 

National  Community  Television  Assn.  U.  of 
Wisconsin,  Madison. 

*Aug.  31 — Deadline  for  comments  on  the 
FCC's  proposal  to  establish  a  table  of  al- 

locations for  the  80  commercial  fm  chan- 
nels. 

Aug.  31-Sept.  9—1962  World's  Fair  of  Music &  Sound.  An  international  exposition  de- 
voted to  every  area  of  the  music  and  sound 

industries.  McCormick  Place,  Chicago. 

SEPTEMBER 
Sept.  4 — Reply  comments  due  in  FCC  rule- 

making which  would  make  public  network 
affiliation  contracts  with  affiliated  stations. 

Sept.  4 — Reply  comments  due  in  FCC  rule- 
making which  would  establish  explicit  rules 

for  the  amount  of  permissible  overlap  by 
commonly  owned  broadcast  stations. 

Sept.  4-6 — Atlantic  Assn.  of  Broadcasters 
annual  convention  at  the  Nova  Scotia  Hotel, 
Halifax,  N.S.  The  meeting  was  to  have  been 
held  in  mid-June  but  postponed  because  of 
Canadian  federal  elections  on  June  18.  Jack 
Fenety,  CFNB  Fredericton,  N.B.,  will  pre- side. 
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WANTl 

Name  for  exciting  new  music  programming 

approach  by  RADIO  BOSTON  •  WCOP  and 

RADIO  CHICAGO  •  WJJD  • 

w 

NiVME  THE  SOUND 

This  contest  for  advertising  agency  Radio 

Time  Buyers  seeks  name  for  most  dramatic 

change  in  radio  music  history.  Prizes  valued 

at  over  $9,000.00  will  be  given  for  best  single 

word,  coined  word,  or  phrase  of  less  than  ten 

words  that  best  describes  this  exciting  new 

musical  sound!  ••••••••••••• 

THE  ALBUM  PICTURED  BELOW  IS  ON  ITS  WAY  TO  ALL  TIME  BUYERS-WATCH  FOR  YOURS  IN  THE  MAIL. 

CONTEST  RULES,  OFFICIAL  ENTRY  BLANK,  AND  COMPLETE  LIST  OF  PRIZES  ARE  IN  THE  ALBUM.  TO  BE 

ELIGIBLE,  ALL  ENTRIES  MUST  BE  POSTMARKED  NO  LATER  THAN  MIDNIGHT  FRIDAY,  AUGUST  31,  1962 

THE  PLOUGH  AM-FM  STATIONS -/Radio  Atlanta  WPLO/Radio  Baltimore  WCAO/Radio  Boston  WCOP/Radio  Chicago  WJJD/Radio  Memphis  WMPS 

BROADCASTING,  August  13,  1962 21 



W  ONDERFUL    N  EW    Y  ORK    S  TATE 



NEL  9  ABC  AFFILIATE  •  SYRACUSE,  NEW  YORK 

AM 

9'30  AM 

'*"00  AM 
AM 

J£i^  NOON 

'■'OO  PM 

.£iOO^M 
2:30  PM 

3"00  PM 

3"30  PM 

^■•OO  PM 

S-OO  PM 

S-30  PM 

®"00  PM 
PM 

®'30  PM 

'NDIVIDUAL 
n.OO  PM 

11:15  PM 

r 

RATE  GUIDE 

^
^
^
^
 

-^Af^DSTANF  

50  Seconds  or  i 
20  Seconds 
10  Seconds 

30  Seconds  or  more 
20  Seconds 
10  Seconds 

30  Seconds 
20  Seconds 
10  Seconds 

5^<CLASS  "AA" 7:31-10:59  pm  Daily 
1-51  52 
WKS  WKS 
$450  $360 
350  280 
150  120 

♦  class  "A" 6:31-7:30  pm  Daily 
5  PLAN  10  PLAN 

1-51          52         1-51  52         1-51  52 
WKS       WKS       WKS  WKS       WKS  WKS 
$325       $260       $243  $192       $200  $160 
270         216         220  176         180  144 
120          96         100  80          80  64 

:ii  CLASS  "B" 6:00-6:30  pm  Daily  .  10:59-11:15  pm  Daily 
5  PLAN  10  PLAN 

1-51          52         1-51          52  1-51  52 
WKS       WKS       WKS       WKS  WKS  WKS 
$275       $220       $213       $168  $173  $135 
220         176         170         136  140  112 
100          80          80          64  60  48 

:i{6;30  pm,  11:00  pm  take  the  lower  rate  and  are  planable. 
7:30  pm  takes  the  lower  rate  and  5  Plan  only. 

CLASS "C" 
5:(X>-6:00 

pm  M-F 
5  PLAN 1-51 

52 

1-51 

52 
WKS WKS WKS 

WKS 

30  Seconds  or  more 
$220 $176 

$170 
$135 20  Seconds 180 144 140 112 

10  Seconds 80 64 

60 

48 CLASS 
"D" S. 0.-5:00  pm  W-F 

•  S.O. 

6:00  pm  Sat  &  Sun 11:15  pm-S.O.  Daily 
5  PLAN 10  PLAN 1-51 

52 

1-51 

52 1-51  52 WKS WKS WKS WKS 
WKS  WKS 

30  Seconds  or  more 
$140 

$112 

$100 

$80 

$70  $56 
20  Seconds 120 96 

80 

64 

40  32 
10  Seconds 50 40 30 24 20  16 



Plioto  hy  Moulin  Studios. 

San  Francisco's  Cliinatown— the  largest  Chinese  community  out- 
side of  China  itself  with  a  population  of  over  40,000.  A  city 

within  a  city,  Chinatown  boasts  its  own  hospital  and  stafl,  4  daily 
Chinese  language  newspapers,  2  bilingual  newspapers,  library, 
police  substation,  low  cost  housing  project,  Improvement  Associ- 

ation, plus  11  Christian  churches  and  2  Buddhist  temples.  China- 
town is  just  one  example  of  the  audience  variety  found  in  the 

important  San  Francisco-Oakland  TV  market. 

VARIETY 

t  KTVU  offers  e 

viewer... and  the  advertisei 

^1 

mg  to  please  the; 

varied  tastes  of  the  San 

Francisco-Oakland  TV 

audience. 

KTVU  offers  a 

choice  of  availabilities  and 

rates  to  deliver  low  cost  pc 

thousand  campaigns. 

Variety  is  another  reason 

KTVU  Is  the  nation's 

leading  independent  TV 

station.  For 
KTVl 

The  Nation's  LEADING 
Independent  TV  Station 

K
T
 24 

CHANNEl 

SAN  FRANCISCO  •  OAKLAND 
Represented  by  H-R  Television,  Inc. 
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BROADCASTING 

THE  BUSINCSSWEEKLY  OF  TELEVISION  AND  RADIO 

August  13,  1962,  Vol.  63,  No.  7 

MOST  RADIO-TV  BUYERS  SPECIALIZE 

■  But  some  big  agencies  believe  all-media  purchase  plan  best 

■  Preferences  and  reasons  explained  by  30  broadcasting  leaders 

■  Rotation  of  assignments  helps  broaden  media  men's  knowledge 
The  slow  evolution  discernible  in 

media  buying  systems  of  leading  adver- 
tising agencies  since  the  rise  of  tele- 
vision has  entrenched  two  opposing 

philosophies  without  yet  indicating 
which,  if  either,  may  dominate  the 
placement  of  advertising  in  the  future. 

The  movement  toward  all-media  as 
opposed  to  specialized  media  handling 
by  timebuyers,  which  had  the  earmarks 
of  a  trend  a  few  years  ago,  has  clearly 
established  a  foothold  but  is  still  well 
short  of  dominance. 

Specialists  Predominate  ■  A  Broad- 
casting survey  of  leading  radio-tv  agen- 

cies last  week  indicated  that  specialized 
buying  systems  separate  buyers  for 
broadcast  and  for  print — outnumbered 
all-media  systems  by  almost  two  to  one. 
A  number  of  other  agencies  employ  a 
combination  of  the  two  systems,  with 
some  buyers  who  work  in  all  media 
while  other  buyers  concentrate  on  a 
single  medium. 

In  covering  a  total  of  30  agencies, 
Broadcasting  editors  checked  or  inter- 

viewed media  departments  of  each  of 
the  top  20  agencies  in  terms  of  broad- 

cast billings.  These  overall  observations 
emerged: 

■  Most  of  the  major  broadcasting 
agencies  appear  to  use  the  broadcast 
buying  specialist.  This  is  true  even 
among  some  agencies  with  exceptionally 
large  billings  and  with  huge  media  de- 

partment complexes. 

■  There's  a  definite  modern  "trend" 
to  buyers  learning  about  all  media- 
stations,  networks,  magazines,  news- 

papers, supplements  etc. — through  rota- 
tion of  assignments  or  other  means, 

even  among  most  of  the  "specialist" 
agencies. 

■  Regardless  of  what  buying  concept 
is  used,  today's  advertising  agency 
media  department  strives  for  a  promi- 

nent place  in  account  planning.  Conse- 
quently media  department  executives — 

directors,  supervisors,  managers — usu- 
ally are  versed  in  several  if  not  all 

media. 

The  differences  in  buying  philosophy 
— specialist  vs.  all-media — are  ex- 

pressed in  many  ways  but  usually  in 
advertising  terms  can  be  reduced  sim- 

ply to  this; 

■  The  proponent  of  all-media  buying 
feels  the  buyer  gets  to  know  more  than 
a  single  medium  and  can  approach  the 

client's  problems  with  fewer  prejudices 
and  more  rounded  knowledge.  He  sees 
this  concept  also  as  a  means  for  train- 

ing future  media  planners  and  other  de- 
cision makers. 

■  The  adherents  of  the  specialist 
system  in  broadcast  buying  say  on  the 
other  hand  that  all-media  departments 
are  cumberson — too  difficult  to  ad- 

minister. They  feel  that  the  specialist 
perhaps  knows  little  about  other  media, 
but  in  his  own  specialty  knows  much 
more  than  would  be  possible  if  he 

were  a  multi-hatted  buyer. 
There  are  of  course  variations  on 

each  system.  Some  agencies  that  are 
basically  specialist  have  a  few  all-media 
buyers  to  handle  key  accounts.  Some 
all-media  agencies  maintain  a  few  spe- 
ialists  in  radio-tv  or  print  buying. 

But  overwhelmingly  agencies  dele- 
gate to  their  media  executives — direc- 
tors, associate  directors  and  in  some 

cases  assistant  media  directors — the 
large  responsibility  for  the  planning  and 
strategy  of  multi-media  campaigns.  The 
buyer  largely  performs  the  function  of 
selecting  the  specific  station  in  each 
market,  though  at  some  agencies  he 

How  top  agencies  classify  their  buyers 

Agencies  use  several  systems  of  buying  advertising  for  their  clients.  Some 
prefer  to  assign  one  buyer  to  all  media  used  by  the  account.  Others  have 
one  buyer  for  broadcasting,  another  for  print.  Still  others  mix  up  the  assign- 

ments. Following  table  indicates  policies  at  some  of  the  top  agencies. 

Agency  All  Media    Specialists  Both 
Buyers 

J.  Walter  Thompson  X 
Ted  Bates  X 
BBDO  X 
Young  &  Rubicam  X 
McCann-Erickson  X 
Benton  &  Bowles  X 
Leo  Burnett  X 

Dancer-Fitzgerald-Sample  X 
N.  W.  Ayer  X 
William  Esty  X 
Compton  X 
Lennen  &  Newell  X 
Foote,  Cone  &  Belding  X 
Kenyon  &  Eckhardt  X 
Sullivan,  Stauffer,  Colwell  &  Bayles  X 
Campbell-Ewald  X 
Grey  X 
Needham,  Louis  &  Brorby  X 
Cunningham  &  Walsh  X 
D'Arcy  X 
Erwin  Wasey,  Ruthrauff  &  Ryan  X 
Doherty,  Clifford,  Steers  &  Shenfield  X 
Tatham-Laird  X 
Ogiivy,  Benson  &  Mather  X 
Parkson  X 
Fuller  &  Smith  &  Ross  X 
Doyle  Dane  Bernbach  X 
Papert,  Koenig,  Lois  X 
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may  be  asked  for  suggestions  on  media 
planning  and  strategy. 
Advantages  Claimed  ■  Agencies 

which  have  adopted  the  all-media  con- 
cept believe  there  is  a  drift  in  that  direc- 

tion. The  larger  number  of  agencies, 
organized  along  the  specialist  line,  claim 
that  while  there  was  some  movement 
toward  the  all-media  structure  a  few 
years  ago,  it  has  abated. 

All-media  'proponents  claim  these 
advantages:  The  system  develops  adver- 

tising generalists  who  will  buy  tv  sta- 
tions, for  example,  with  an  understand- 

ing of  the  role  tv  will  play  in  the  over- 
all scheme;  it  helps  develop  buyers  who 

will  select  media  on  their  intrinsic 
merits  rather  than  because  it  is  their 
particular  specialty;  it  is  an  excellent 
training  ground  for  media  executives 
and  other  top-level  posts  at  an  agency; 
it  builds  a  closer  attachment  on  the 
part  of  the  buyer  to  the  product  and 
the  account. 

Adherents  of  the  specialist  system 
claim  these  advantages:  All  media  have 
become  increasingly  complex  and  it  is 
virtually  impossible  to  train  a  general- 
ist  who  is  well  grounded  in  all  media; 
specialization  provides  a  buyer  with  the 
opportunity  to  acquire  an  exertise  in  his 
particular  medium;  it  gives  him  suffi- 

cient time  and  opportunity  to  become 
acquainted  with  the  sales  representatives 
(radio-tv  or  print),  whereas  an  all- 
media  buyer  would  have  to  deal  with 

media  department  of  Ted  Bates  &  Co. 
— biggest  of  the  spot  tv  agencies — is  de- 

scribed by  Edward  Grey,  senior  vice 
president  in  charge  of  media,  as  a 

"cabinet  operation."  Five  media  direc- 
tors, who  are  vice  presidents,  are  at  the 

head  of  one  or  more  group  of  billings 

to  do  the  job  well,  he  adds.  Bates'  time- buyers  specialize  to  the  degree  that 
each  is  assigned  to  a  maximum  of  two 
accounts. 

J.  Walter  Thompson  Co.  has  special- 
ized buying  departments  (separate  for 

the  media)  operating  for  account 

groups.  Planning  for  all  media  is  ac- 
complished at  the  associate  media  direc- 

tor and  upward  level,  although  some 

Herb  Maneloveg 

(I),  BBDO,  is  a veteran  of  the 
all-media  buying 

procedure.  Most 
buyers  at  his 
agency  buy  both 
space  and  time. Ed  Grey  (r), 

Bates  describes 
their  media  plan 

as  a  "cabinet  op- 
eration." He  sees 

broadcasting  as 

so  complex  spe- 
cializing Is  need- 

ed. 

and  they  have  "absolute  and  total  auton- 
omy." The  directors  have  knowledge 

of  all  media.  Within  these  groups  there 
are  one  or  more  media  supervisors,  who 
also  know  all  media.  But  under  these 
supervisors  come  timebuying  or  print 

Bern  Kanner  (I), 
Benton  &  Bowles, 

thinks  the  "spec- 
ialist" is  too  in- 

bred .  . .  believes 
all-media  buying 
makes  for  a  more 

rounded  individ- 
ual. Frank  Kemp 

(r),  Compton, 
thinks  special- 

ists are  needed 

because  all  me- 
dia, particularly 

radio-tv,  are  "too 
complex  for  buy- 

ers." 
two  or  three  times  as  many  salesmen; 

the  specialist  system  is  given  "a  balance" 
through  the  utilization  of  associate  or 
assistant  media  directors  who  are  ac- 

quainted with  all  media. 
Here  are  the  systems  in  use  at  some 

of  the  leading  tv-radio  agencies,  along 
with  the  reasoning  that  prompted  their 
installation: 

Specialists   Under   Cabinet   ■  The 
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buying  speciahsts. 
Mr.  Grey's  advocacy  of  the  buying 

specialist  system  basically  concerns  the 

fact  that  to  Bates  "the  broadcast  medi- 
um is  so  important  and  complex."  He 

believes  the  buying  job  is  "never  done" and  that  there  must  be  a  constant  striv- 
ing for  refinement.  Only  through  spe- 

cializing in  the  one  medium  can  the 

buyer  acquire  the  "intimate  knowledge" 

senior  timebuyers  often  are  consulted 
to  assist  in  strategy.  However,  there  is 

flexibility  within  JWT's  media  depart- 
ment, according  to  Richard  Jones,  vice 

president  and  media  director  of  the 
agency.  He  observes  that  on  occasions, 
veteran  buyers  who  have  specialized  in 
one  media  may  be  used  to  plan  a  cam- 

paign in  other  media.  He  stresses  that 
for  the  past  seven  years,  media  plan- 

ning has  been  concentrated  in  the  media 
department,  having  moved  away  from 
the  account  executive  sphere. 

Separate  at  Compton  ■  Another  ad- 
herent of  separate  media  units  is  Comp- 

ton Adv.  The  agency  maintains  sepa- 
rate units  for  radio-tv,  print,  and  out- 

door, with  associate  media  directors 
heading  account  groups.  Frank  Kemp, 
senior  vice  president  and  media  director 
of  Compton,  believes  that  specialists  are 
needed  because  all  media,  particularly 

radio-tv,  have  become  "too  complex  for 
all-around  buyers."  He  believes  bal- 

anced media  buying  can  be  achieved  at 
the  planning  level  at  which  associate 
media  directors  operate. 

McCann-Erickson  is  another  leading 
agency  that  maintains  separate  buyers 
for  the  various  media.  The  agency  has 

buyers  assigned  to  radio-tv.  consumer 

print,  and  business  publications.  Esti- 
mators work  for  the  whole  department, 

with  no  organizational  separation  by 
print  or  broadcast  or  by  account.  Kelso 
M.  Taeger  is  vice  president  and  man- 

ager of  media  for  McCann-Erickson. 
BBDO,    New    York,    buying  has 

BROADCASTING,  August  13,  1962 



evolved  into  a  mixed  or  combined 

media  system  that  makes  use  of  both 
the  all-media  buyer  and  the  specialist. 
But  with  the  progression  of  time,  BBDO 
has  leaned  steadily  toward  the  all-media 
buying  concept  under  the  guidance  of 

all-media  buying  advocate  Herb  Manel- 

oveg,  BBDO's  vice  president  in  charge 
of  media. 

Some  Broadcast  Only  ■  Mr.  Manel- 
oveg,  has  relied  to  an  extent  on  experi- 

ence he  gained  at  Benton  &  Bowles,  an 
agency  veteran  of  the  all-media  buying 
procedure.  Most  buyers  at  BBDO  pur- 

chase both  space  and  time,  and  report 
within  their  account  group  to  an  associ- 

ate media  director.  BBDO  still  retains, 
however,  some  broadcast  or  space  only 
buyers.  There  are  a  manager  of  the 
media  department  and  five  associate 
media  directors,  each  heading  buying 
for  a  group  of  accounts.  (There  are 
media  supervisors  also  assigned  to  each 
group,  functioning  under  the  associate 
media  directors). 

Frank  J.  Gromer 
(I),  FC&B,  says 
that  while  buyers 
at  his  agency  sit 
in  on  all  media 

planning  ses- sions, when  it comes  to  buying 

special  ization takes  over.  Sam 

B.  Vitt  (r),  Do- 
herty,  Clifford, 

Steers  and  Shen- 
field,  sees  ad- vantages in  both 
of  the  buying 

systems. 

individual,  gives  familiarity  with  all 

media,  urges  involvement  with  client's 
marketing  problems  as  well  as  with 

Samuel  L.  Prey 

(I),  Ogiivy,  Ben- son &  Mather, 
has  set  up  five 
media  groups, 
each  with  its  own 

supervisor.  Al- bert Petcavage 

(r),  Doyle  Dane 
Bernbach,  thinks 
the  client  gets 
better  "service  in 
depth"  from  the 
specialist  system 
which  means 

buyers  have 
more  experience. 

Previous  set-up  at  BBDO  included  a 
tv  (and  radio)  buying  group,  outdoor, 
magazine  and  newspaper  groups.  At 

one  time,  BBDO  even  had  a  "spot  co- 
ordinator," who  now  performs  as  an 

associate  media  director. 
Benton  &  Bowles  credits  itself  among 

the  leaders  in  converting  to  the  all- 
media  buying  system.  The  agency,  says 
Bern  Kanner,  vice  president  in  charge 
of  media,  instituted  the  system  in  phases, 
starting  in  1955,  with  broadcast  buyers 
teaching  the  specialty  to  print  buyers 
and  conversely  print  people  helping 
broadcast  staffers  to  learn. 

Avoids  Budget  Fight  ■  Mr.  Kanner 
maintains  a  buyer  of  broadcast  in  the 
all-media  area  will  work  on  fewer  ac- 

counts and  thus  becomes  more  involved 
in  a  product  marketing  group  or  plan. 
The  specialist,  on  the  other  hand,  he 

feels,  is  "too  inbred,"  the  timebuyer 
and  space  buyer  fighting  for  a  share  ©f 
the  total  budget.  Advantages  in  all- 
media  buying:  Makes  for  a  rounded 
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planning  wherein  a  marketing  strategy 
is  formed. 

For  the  buyer,  an  all-media  concept 

makes  him  happier,  and  provides  a 
better  entree  for  him  to  move  up  either 
in  the  media  department  or  into  account 
work,  Mr.  Kanner  observes,  stressing 

that  the  all-media  buyer  "is  as  knowl- 

edgeable as  the  speciaUst." Lennen  &  Newell,  New  York,  oper- 
ates separate  print  and  broadcast  buy- 

ing units.  Each  unit  is  headed  by  an 
assistant  media  director,  who,  in  turn, 
reports  to  an  associate  media  director. 
Assistant  and  associate  media  directors 
are  involved  in  planning  campaigns  in 
all  media.  According  to  Herbert  Zelt- 
ner,  vice  president  and  media  director 
of  Lennen  &  Newell,  specialization 
"makes  use  of  the  strongest  talents  in 
the  areas  in  which  they  do  best." 

9  Years  Old  ■  Young  &  Rubicam 
adopted  the  all-media  approach  about 
nine  years  ago,  according  to  Warren 
Bahr,  vice  president  and  one  of  two 
media  directors  at  the  agency.  He  be- 

lieves the  system  has  worked  out  "well," 
pointing  out  that  all-media  provides  an 
"overall  view"  of  a  marketing  situation 
and  permits  buyers  to  select  on  the 
basis  of  merit  for  each  media  in  a 

Don  Leonard  (I), 

Fuller  &  Smith  & 
Ross,  says  his 
agency  changed 
from  the  special- 

ist system  about 
three  years  ago. 

William  A.  Mur- 
phy (r),  Papert, Koenig,  Lois,  says 

agency  started 
with  only  space 

buyers  but  now 
has  broadcast 

specialists.  Buy- 
ers purchase  all 

media. 
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medium  in  a  particular  situation. 

"It  [all-mediaj  does  away  with  a 
special  'pleading  unit,"  "  Mr.  Bahr  said. 
"The  individual  becomes  more  impor- 

tant to  the  product  group  and  theretorc 
to  the  client. 

D'Arcy  Adv.  maintains  separate 
broadcast  and  print  buyers,  who  report 
to  media  supervisors  in  various  account 
groups.  Frank  Ott,  vice  president  and 

media  director  in  the  agency's  New 
York  office,  stresses  that  basic  plan- 

ning and  strategy  for  an  account  is 
vested  in  a  supervisor.  This  method 

of  operation,  he  said,  assures  "objec- 
tivity" in  the  devising  of  a  campaign, 

a  factor  D'Arcy  considers  "desirable 
and  important." 

Lines  Drawn  ■  Grey  Adv.  also  is 
organized  along  distinct  print  and 
broadcast  lines  with  the  latter  division 
covering  both  network  and  spot  buyers. 
This  system  was  placed  in  operation 
about  a  year  and  a  half  ago.  For  a 
short  time  earlier,  Grey  had  embraced 
an  all-media  buying  approach  but 
found  the  system  difficult  to  administer. 

Grey's  staff  includes  planners,  who  help 
map  strategy  for  campaigns  in  all  me- 

dia. From  time  to  time.  Grey  shifts 
buyers  from  one  medium  to  another  so 
they  can  obtained  a  grounding  in  vari- 

ous media.  Dr.  E.  L.  Deckinger  is  vice 
president  and  media  director  of  Grey. 

Kenyon  &  Eckhardt,  on  the  other 
hand,  is  a  major  agency  that  has  trav- 

elled the  all-media  route  for  the  past 
two  years.  A  spokesman  said  the  agen- 

cy started  this  approach  gradually 
about  four  years  ago,  buying  all  media 
on  certain  accounts  only  and  spread- 

ing to  others.  The  training  for  all  me- 
dia now  includes  estimators,  media  re- 

search analysts  and  assistant  timebuy- 
ers.  K&E  earlier  had  specialized  but 
believes  its  present  system  is  more  ef- 

fective because  it  provides  direction  to 
control  over  the  overall  media  strategy. 

Special  Section  ■  Needham,  Louis  & 
Brorby,  Chicago,  incorporates  a  special 
broadcast  section  within  its  media  de- 

partment. Associate  media  directors 
handle  all  media  planning. 

Tatham-Laird,  Chicago,  uses  all-me- 
dia buyers,  who  are  known  as  media 

managers.  The  agency  has  created  a 
new  post  known  as  director  of  media 
activities. 

N.  W.  Ayer  &  Son  Inc.,  Philadelphia, 

has  had  the  "specialist"  buyer  system 
since  the  advent  of  broadcasting.  The 
agency  separates  its  media  function 
into  timebuyers  and  print  buyers,  in  a 
behef  experts  in  a  particular  phase  of 
media  buying  are  in  a  better  position 
to  analyze  and  recommend  a  specific 
medium  that  best  fits  a  client's  needs. 

Media  supervisors  at  Ayer,  however, 
are  experts  in  both  print  and  broadcast. 
Leslie  D.   Farnath,  vice  president  in 

charge  of  media,  a  40-year  Ayer  vet- 
eran, has  stated  that  specialization  at 

his  agency  is  a  must.  He  holds  that  all- 
media  buying  should  never  go  below 
the  level  of  the  media  supervisor.  At 

one  time,  he  maintained  that  "Ayer 
will  always  have  time,  space  and  out- 

door buyers. 
One  or  Other  ■  At  Foote,  Cone  & 

Belding  buyers  are  classified  either  as 
in  broadcast  or  print.  Frank  J.  Gromer 
Jr.,  vice  president  and  director  of  me- 

dia at  FC&B,  notes,  however,  that  every 
FC&B  buyer  is  concerned  with  all-me- 

dia "concepts."  Buyers  sit  in  on  all 
media  planning  sessions  once  prelimi- 

nary strategy  has  begun.  They  attend 
all  print  and  broadcast  media  presen- 

tations and  are  encouraged  generally 
to  acquaint  themselves  with  all  media. 

Mr.  Gromer  says,  however,  "when 
it  comes  to  the  actual  buying  function, 
specialization  takes  over.  We  think 
there  are  a  number  of  good  reasons  for 
buying  specialists.  A  broadcast  buyer 
has  to  have  an  intimate  knowledge  of 
local  station  situations — special  rates, 
availabilities,  patterns  of  coverage, 

types  of  audience  reached,  etc." 
He  adds  that  "print  media  do  not 

pose  a  simple  buying  problem  by  any 
means  .  .  .  here,  too,  there  are  an  al- 

most infinite  number  of  facts  to  be- 
come familiar  with  in  the  media  buy- 

ing process."  He  says  FC&B  believes 
that  a  first-rate  buying  job  is  depend- 

ent on  "full  time  buying  responsibility 

in  one  type  of  media." Five  Groups  ■  Ogilvy,  Benson  & 
Mather  adopted  an  all-media  buying 
system  in  1958,  when  Samuel  L.  Frey 
joined  the  agency  as  vice  president  and 
media  director.  The  organization  plan 
for  the  media  department  involves  five 
media  groups,  each  with  its  own  media 
supervisor,  buyers  and  assistants.  The 
agency  formerly  had  separate  print  and 
broadcast  departments. 

Mr.  Frey  says  "the  theory  behind  the 
all-media  buyer  system  is  that  it  devel- 

ops media  planners,  not  extreme  spe- 
cialists." He  says  a  better  buying  job 

is  likely  to  result  if  the  buyer  has  par- 
ticipated in  strategy  and  in  development 

of  a  product's  advertising. 
Cunningham  &  Walsh  uses  an  all- 

media  buying  concept  in  which  each 
buyer  purchases  difTerent  media  for  the 
account  to  which  he  has  been  assigned, 
explains  Edward  Baczewski,  vice  pres- 

ident and  director  of  media  planning. 
Previous  to  this  system,  which  has  been 
in  existence  at  C&W  for  the  past  12 
years,  there  was  a  broadcast  buying 
group,  but  with  supervisors  responsi- 

ble for  all  media. 
Mr.  Baczewski  cites  these  advantages 

of  all-media  buying:  The  buyer  obtains 
a  broader  understanding  of  how  each 
media  fits  into  the  whole  marketing 

strategy,  and  he  is  encouraged  to  par- 
ticipate in  planning  &  developing  the 

media  approach. 
Some  Handle  Both  ■  Sullivan,  Stauf- 

fer,  Colwell  &  Bayles  has  specialists  in 
broadcasting  time  buying  and  five  as- 

sociate media  supervisors  who  handle 
both  print  and  broadcast  at  the  plan- 

ning level,  and  similarly  Dancer-Fitz- 
gerald-Sample reports  it  uses  specialists m  time  buying. 

Leo  Burnett  has  timebuying  and 

space  speciahsts  as  well  as  those  who 
buy  both  media.  The  agency  will  us- 

ually train  a  buyer  as  a  specialist  and 
after  the  learning  phase  move  the  buy- 

er up  to  take  on  other  media,  or  switch 
him  to  another  buying  specialty.  An- 

other major  agency,  Campbell-Ewald, 
has  a  mixed  staffing  of  specialists  and 
all-media  buyers. 

Fuller  &  Smith  &  Ross,  New  York, 
uses  all-media  buyers,  with  experts  in 
one  medium  helping  the  less  expert  if necessary. 

Don  Leonard,  media  director,  says 

FSR  changed  from  the  specialist  sys- 
tem three  years  ago  on  the  theory  that 

all-media  buyers  are  able  to  attain  a 
more  thorough  knowledge  of  the  cli- 

ent's needs.  In  addition,  this  system 
eliminates  buyer  competition  for  the 
same  advertising  dollar. 

Few  Can  Use  ■  "This  is  an  age  of 
specialization,"  Mr.  Leonard  says.  He 
thinks  relatively  few  agencies  can  use 
the  all-media  buyer  system,  although 
he  is  convinced  the  system  is  best  for 
FSR.  He  cites  the  case  of  one  large 
agency,  which  spent  time  and  money 
to  retool  its  media  department  to  an 
all-media  buyer  system,  but  after  a 
short  period  of  time  discovered  the  new 

system  did  not  fulfill  the  agency's  needs and  reverted  to  the  specialist  system  it 
had  used  before. 

The  media  executive  notes,  moreover, 

that  when  an  agency  changes  to  all- 
media  buying,  certain  difficulties  come 
up  in  training  people  to  handle  both 
time  and  space.  For  example,  a  broad- 

cast specialist  might  pick  up  print  buy- 
ing rather  easily,  but  because  of  the 

complexities  of  broadcast  buying,  a 

skilled  print  buyer  often  has  a  consider- 
ably harder  job  in  learning  broadcast. 

Doherty,  Clifford,  Steers  &  Shenfield, 
New  York,  has  a  mixed  media-buying 
system.  It  uses  separate  broadcast  and 
print  buyers,  and  in  addition,  has  buy- 

ers who  handle  both.  Each  buyer  is 
assigned  to  an  account,  or  accounts, 
and  is  a  member  of  one  of  three  media- 

buying  groups,  along  with  a  media  su- 
pervisor and  his  assistant.  Above  these 

three  media  groups,  are  two  supervisory 
positions,  a  broadcast  media  supervisor 
and  a  print  media  supervisor. 

Retooled  ■  Sam  B.  "Vitt,  DCSS'  media 
director,  retooled  to  this  system  when 
he  became  head  of  the  department  a 
year  and  a  half  ago.  Before  that,  the 
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It's  PETTICOAT  LANE  in  KANSAS  CITY. . . 

It's  MAIN  STREET  in  Ohio's  Third  Market 

No  doubt  about  it — when  it  comes  to  pretty  names  Main  Street  can't  compare  with  Petticoat 
Lane.  And  there  are  about  two  dozen  Main  Streets  in  the  cities  and  towns  that  tune  to  our  signals. 

The  popularity  of  this  plain  name  reflects  only  one  of  the  differences  in  this  Midwest  area.  Learn- 

ing those  differences  and  preferences — sharing  them  actually — keeps  our  signals  popular.  They 
carry  what  our  section  of  the  nation  wants  to  hear.  Programming  tailored  to  our  market,  we  think, 

is  the  secret  of  our  ratings.  George  P.  Hollingbery  wants  to  show  you  two  kinds  of  ratings — pro- 
gram and  income.  Both  very  much  on  the  high  side. 

DAYTON,  OHIO  WHIO-AM-FM-TV 

BROADCASTING,  August  13,  1962 

WHIO WHIO-TV 

Associated  with  WSB,  WSB-TV,  Atlanta,  Georgia  * 
and  WSOC,  WSOC-TV,  Charlotte,  North  Carolina 

AM  — 1290  kC 
FM_99  1  MC 

Channel Dayton 

Ohio 29 



RKO  starts  monitoring  service  for  proof  of  radio  programs 

The  National  Sales  Division  of 
RKO  General  Inc.,  New  York,  has 
inaugurated  a  new  monitoring  serv- 

ice that  the  rep  firm  claims  will  pro- 
vide agencies  and  advertisers  proof 

of  the  programming  performance  of 
RKO  General's  seven  radio  stations. 

Tape  recordings  of  the  stations' 
programs,  instead  of  tapes  prepared 
to  demonstrate  their  particular  for- 

mat, will  be  presented  to  agencies 
or  advertisers  under  the  new  plan 
announced  today  (Aug.  13).  Donald 

Broadcast  Advertisers  Reports 
technician  checks  the  audio  moni- 

tor of  RKO  General's  WGMS  Wash- 
ington as  part  of  new  service  to 

provide  agencies  and  advertisers 
with  proof  of  station  performance. 

RKO  General  National  Sales'  first 
certified  tape  of  a  specific  station's 
programming  was  of  WGMS  Wash- 

ington, played  back  here  (see  pic- 

J.  Quinn,  director  of  the  sales  divi- 
sion, said  that  Broadcast  Advertisers 

Reports  Inc.,  New  York,  has  been 
engaged  to  conduct  the  station 
audits. 

RKO  General's  proof  of  perfor- 
mance employs  a  two-step  method. 

It  begins  with  an  audited  tape  of 

each  station's  programming  during 
an  hour  and  date  specified  by  RKO 
General.  Then  a  similar  hour  on  an 
undisclosed  alternate  date  is  moni- 

tored for  assurance  that  the  pre- 
selected time  period  is  "truly  repre- 

sentative" of  the  station's  program- 
ming, according  to  Bob  Morris,  BAR 

president.  The  latter  tape  is  given 

the  "BAR  seal  of  approval"  (a  spe- 
cial certificate  affixed  to  the  monitor 

tape  box)  and  then  delivered  to  the 
rep  for  use  among  agencies  and  ad- 

vertisers. The  master  tape  will  be 

retained  in  BAR's  files. 

ture)  by  Frank  Boehm  (r),  director 
of  research  and  promotion  at  the 
rep  firm,  for  Jerry  Baldwin  of  Young 
&  Rubicam  Inc. 

Thus  far  the  new  monitoring  serv- 
ice has  been  applied  to  four  RKO 

General  stations.  They  are  KFRC 
San  Francisco,  CKLW  Detroit, 
WGMS  Washington  and  WHBQ 

Memphis.  Tapes  for  the  other  sta- 
tions in  the  group  (WOR  New  York, 

KHJ  Los  Angeles,  WNAC  Boston) 
will  be  prepared  shortly. 

Behind  the  move  to  adopt  a  certi- 
fied tape  policy  is  a  belief  that  it  will 

offer  renewed  interest  in  radio  buy- 
ing by  raising  the  level  of  confidence 

in  the  medium.  RKO  General  is 
hopeful  the  project  will  encourage 
agencies  to  offer  more  financial  sup- 

port for  a  monitoring  service  similar 
to  the  type  currently  handled  by 
BAR  for  television.  It's  conceivable, 
Mr.  Quinn  says,  that  the  project  also 
will  be  a  first  step  toward  a  system 
of  providing  data  on  advertiser 
usage  of  radio. 

agency  used  specialists  exclusively. 
Mr.  Vitt  feels  both  systems  of  media 

department  organization,  specialists  and 
combined  buyers,  have  advantages. 
What  could  be  better,  he  says,  than  a 
combined  system,  which  utilizes  the  ad- 

vantages of  both? 
Doyle  Dane  Bernbach,  New  York, 

according  to  media  director  Albert 
Petcavage,  finds  the  specialist  system 
most  workable.  He  feels  the  client  gets 

better  "service  in  depth"  from  experi- 
enced time  and  space  buyers.  Besides, 

he  says,  there  are  "few  people  of  top- 
notch  experience"  in  both  print  and 
broadcast.  DDB  assigns  time  and 
space  specialists  to  a  series  of  accounts, 
along  with  a  group  supervisor. 

Papert,  Koenig,  Lois  Inc.,  New  York, 
a  relatively  new  agency,  began  opera- 

tion two  years  ago  with  only  space 
buyers  to  handle  its  accounts  (which 
used  print  for  the  most  part.) 

William  A.  Murphy,  PKL  media  di- 
rector, explains,  however,  that  as  the 

agency's  client  list  grew  and  acquired 

tv  accounts,  it  was  advisable  to  add  ex- 
perienced broadcast  buyers  to  its  space 

specialists.  Currently,  all  buyers  at 
PKL  buy  both  media,  with  emphasis 
on  the  medium  the  client  uses  the 
most — if  a  client  is  strong  in  tv  a  buy- 

er with  heavy  experience  in  broadcast 
will  be  assigned  to  the  account.  At 
the  same  time,  the  buyer  will  know 
print  and  will  buy  that  medium. 

Mr.  Murphy  feels  the  current  system 
his  agency  uses  is  the  best,  because  it 
blends  the  advantages  of  both. 
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we  turned 

them  away 

Midnight 

on  the  RED  BENSON  SHOW 

John  Wayne  eating  pizza  .  .  .  Bruce  Cabot  tugging  at  a  chicken 

leg  .  .  .  Red  Buttons  gulping  a  hot  dog.  It  was  all  part  of  the 

exciting  scene  in  the  William  Penn  Room  where  Red  Benson, 

"the  man  who  owns  midnight"  and  the  highest  late  evening 
ratings  in  Philadelphia,  holds  sway  nightly,  11.05  p.m.  to 

2  a.m.  They  came  to  WPEN  the  moment  they  arrived  in  town, 

and  almost  2,000  of  Red  Benson's  steady  listeners  also  came 
to  WPEN  to  break  cake  with  them.  About  800  got  in,  1200 

didn't.  Thousands  more  at  home  dialed  950  as  they  do  night 
after  night.  Proof  positive  that  your  commercial  goes  a  long 

way — even  at  midnight  on 

THE  STATION  OF  PERSONALITIES 

BROADCASTING,  August  13,  1952 

WPEN 

Represented  nationally  by  GILL  PERNA  INC.,  New  York 

PHILADELPHIA 
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Auto  makers  ready  for  '63  model  push 

RADIO-TV'S  SLICE  BIGGER,  BUT  LESS  THAN  MANY  HAD  EXPECTED 

The  Nation's  major  auto  makers  as 
a  whole  will  be  spending  more  in  broad- 

cast media  this  coming  season,  but  prob- 
ably not  quite  as  much  as  some 

of  the  optimists  have  been  anticipating 

in  view  of  the  year's  fast  auto  sales 
pace,  the  best  since  1955. 

Most  of  the  expected  increases  appear 
to  be  going  into  network  tv,  includ- 

ing participations. 
Spot  tv  sellers  are  elated  over  the 

healthy  "factory  money"  budget  from 
Dodge  for  a  major  drive  this  fall  and 

describe  it  as  the  "first"  really  big  break 
to  come  from  the  auto  capital  for  this 
medium,  although  there  have  been  other 
buys  previously. 

Conversely,  radio  spot  men  are  dis- 

appointed over  Chevrolet's  sharp  cut- 
back of  its  announcement-time  cam- 

paign. Other  radio  buying  appears  to 

be  running  about  normal.  Chevrolet's 
spot  radio  saving  is  on  the  way  toward 
balancing  increased  spending  in  net- 

work tv  and  the  higher  costs  of  other 
media,  some  Detroit  observers  believe 
(Closed  Circuit,  July  23). 

General  Motors,  which  traditionally 
has  spent  as  much  in  broadcasting  as 
the  next  two  companies  (Ford  and 
Chrysler)  combined,  will  run  true  to 
that  pattern  this  coming  season,  too. 
A  study  of  buying  and  planning  activ- 

ity in  Detroit  last  week,  however,  shows 
that  GM  may  be  the  only  auto  major 
which  will  not  increase  its  total  auto 

radio-tv  spending  this  next  year.  But 
GM  could  wind  up  the  year  by  spend- 

ing more  in  radio-tv  for  all  of  its  divi- 
sions together,  the  indicators  show.  The 

increase  would  come  from  more  broad- 
cast buys  for  non-auto  divisions. 

More  total  broadcast  buying  can  be 

e.xpected  from  American  Motors,  Chrys- 
ler and  Ford,  although  just  how  much 

has  not  yet  been  determined,  particular- 
ly for  spot. 
Dealer  groups,  especially  those  of 

Ford  and  Lincoln-Mercury,  have  been 
traditionally  good  buyers  of  spot.  In 
view  of  the  good  sales  year  and  the 

typical  auto  man's  practice  of  spending 
on  unit  sales,  dealer  groups  should  come 
through  this  year  with  increased  broad- 

cast campaigns.  These  decisions  won't 
be  made,  however,  until  after  the  deal- 

er groups  get  together.  In  the  case  of 

Ford,  for  example,  it  won't  be  until 
mid-September. 

Virtually  all  of  the  auto  factories  are 
shut  down  this  week  for  the  change- 

over to  the  1963  models.  Final  runs  on 

the  62"s  trickled  out  last  week  and  some 
lines  were  down  even  earlier. 

Factory  Sales  Up  ■  Factory  sales  of 
cars  in  July  were  up  22%  over  the 
previous  year  and  accounted  for  the  best 
July  since  1955,  although  sales  were  off 
for  the  first  seven  months,  compared  to 
the  same  1961  period.  General  Motors 
auto  sales  were  up  41%;  Ford,  up 
8.4%;  Chrysler,  up  1.7%;  American 
Motors,  up  22.2%,  and  Studebaker,  up 
24.7%.  GM  also  reported  increases  of 
nearly  16%  for  truck  sales  in  July  and 
said  its  dealers  enjoyed  a  10%  boost 
in  used  car  sales  too,  compared  to  July 
1961. 

Chevrolet's  sales  record  as  a  car  has 
been  running  double  the  next  contender. 
Ford  Galaxie,  which  has  helped  Gen- 

eral Motors  to  scoop  up  a  hefty  55% 
share  of  the  total  car  market  this  year. 
Ford  Motor  cars  have  been  accounting 
for  about  27%.  Chrysler  Corp.  has  run 
about    10%,    trailed    by  American 

Motors  at  about  6.5%  and  Studebaker 
1.3%. 

During  this  past  year  the  sales  trends 
seemed  to  indicate  that  the  threat  of 
the  compact  is  over.  Unlike  a  year  ago, 

the  word  hardly  enters  Detroit  conver- 
sation today.  The  compact  share  pushed 

up  to  about  one-third  of  the  market 
and  now  is  reported  to  be  easing  off 
again.  The  experts  are  predicting  a 
swing  to  bigger  cars  again  over  the  next 
few  years  and  1963  design  reports  show 
it  has  started.  The  compacts  of  all  the 
major  firms  are  said  to  be  growing 
longer. 

In  over-all  design  changes,  Chrysler 
has  made  no  secret  that  its  car  lines 

will  be  changed  the  most  this  year — a 
switch  to  the  "functional"  design. 

New-car  introduction  dates  are  spread 
mostly  in  September  this  year  with  some 
in  early  October,  with  virtually  all  ex- 

pected to  be  selling  in  dealer  show- 
rooms by  the  time  of  the  44th  National 

Automobile  Show  at  Detroit's  Cobo 
Hall  Oct.  20-28.  This  show  comes  but 
once  every  two  years  and  this  fall  will 
be  covered  in  color  by  NBC-TV  Oct. 
21  as  a  major  news  event.  The  network 
has  assigned  a  top  news  team  to  cover 
it.  Sponsor  of  a  Sunday  6-7  p.m.  spe- 

cial will  be  Reynolds  Metal  Co.  through 
Clinton  E.  Frank  Inc.,  Chicago,  and 
Lennen  &  Newell,  New  York. 

At  General  Motors,  Chevrolet  is  con- 
tinuing its  weekend  newscast  schedule 

on  CBS  Radio  and  has  renewed  for  an- 
other 52  weeks  its  one-quarter  sponsor- 

ship of  News  on  the  Hour  through  its 

agency,  Campbell-Ewald,  Detroit.  Key- 
stone also  will  be  used  again  this  year. 

In  network  tv,  Chevrolet  will  sponsor 
weekly  a  half-hour  of  My  Three  Sons 

First  to  be  unveiled  m\\  be  Studebaker's  Avanti,  a  four- 
passenger  sports  type  that  offers  engineering  and  design 
features  unique  to  American  cars,  according  to  the  manu- 

facturer. Standard  equipment  includes  caliper-disc  brakes, 

built-in  rollbar  and  positive  locking  doors.  This  initial 
shipment  of  Avantis  is  personally  checked  by  Studebaker 
Corp.  President  Sherv\/ood  H.  Egbert  and  Dr.  N.  A.  Lam- 

bert!, assistant  to  the  president. 
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WNBC  Re-Runs 

Seven  Arts' "Films  of  the  SffsT 

AND  SCORES 

81%  of  Rrst  Run  Ratings 

94%  of  First  Run  Siiares-of-Audience 

I 

j  The  re-run  strength  of  Seven  Arts'  "Films  of  the  50's"  becomes  readily  apparent 
!  when  the  Ratings  and  Shares  of  first  runs  and  re-runs  are  examined.  It  is  interesting 

I  to  note  that  the  average  time  gap  before  re-run  was  only  five  and  one-half  months. 
I  The  special  Arbitron  study,  charted  below,  covered  8  different  Warner  Bros,  features. 

ARBITRON  STUDY  OF  RE-RUN RATINGS  &  SHARES  OF  8 SEVEN 

ARTS' 

POST-50'S  TELECAST ON  WNBC-TV'S  SATURDAY  NIGHT  "MOVIE  FOUR" 
(APRIL-JUNE,  1962) 

FEATURE FIRST  RUN RE-RUN 

TELECAST AVERAGE 
lA-HOUR 

TELECAST AVERAGE 

1/4-HOUR 

DATE RATING SHARE DATE RATING SHARE 

I'll  See  You  In  My  Dreams 10/21  61 11.9 24% 

4,  21/  62 
16.7 38% 

Thunder  Over  the  Plains 12/  30  61 8.8 21% 

4/28, '62 

4.0 9% 

Mara-Maru 11/25  61 15.9 40% 
5/5/62 

11.0 
29% 

Pretty  Baby 12/23,  61 11.4 23% 5, '12/ 62 8.9 21% 

Captain  Horatio  Hornblower 10  14  61 14.3 30% 5  26  62 9.7 28% 

Force  of  Arms 11  18  61 16.8 35% 6  9  62 17.5 44% 

Phantom  of  the  Rue  Morgue 10  28  61 11.3 
28% 

6,  16/  62 

6.9 20% 

Operation  Pacific 12  9  61 15.9 34% 
6  '23/62 

11.3 
26% 

TOTAL  AVERAGE 13.3 
29% 10.7 

27% 

Strong  re-run  ratings  are  just  part  of  "Films  of  the  50's"  success  story.  Sponsors  S.R.O. 

'  I  and  increased  sets-in-use  are  some  other  good  reasons  why  Seven  Arts'  "Films  of  the 
50's"  are  "Money  Makers  of  the  60's." 

Seven  Arts' Tilms  of  the  50's"... 

Money  makers  of  the  60's 

SEVEN  ARTS 

ASSOCIATED 

CORP. 

A  SUBSIDIARY  OF  SEVEN  ARTS  PRODUCTIONS,  LTD. 
NEW  YORK:  270  Park  Avenue  YUkon  6-1717 
CHICAGO:  8922  D  N.  La  Crosse  (P.O.  Box  613),  Skokle,  III. 

ORchard  4-5105 
DALLAS:  5641  Charlestown  Drive  ADams  9-2855 
LOS  ANGELES:  15683  Royal  Ridge  Road,  Sherman  Oaks 

GRanite  6-1564-STate  8-8276 

For  list  of  TV  stations  programming  Warner  Bros.  "Films  of 
tfie  50's  •  see  Tfiird  Cover  SRDS  (Spot  TV  Rates  and  Data) 



again  on  ABC-TV  and  a  weekly  half- 
hour  Route  66  on  CBS-TV,  plus  full- 
hour  sponsorship  of  Bonanza  on  NBC- 
TV. 

Chevy  Buys  Danny  Kaye  ■  Chevro- 
let also  will  sponsor  on  NBC-TV  this 

season  a  Danny  Kaye  special  on  Nov. 
11  as  well  as  quarter-sponsorships  of  the 
Sugar  Bowl  and  Pro  Bowl  football 

games. 
No  tv  spot  is  planned  by  Chevrolet 

and  the  car  this  year  is  further  trimming 
back  its  radio  spot  for  the  new-model 
introduction  period,  a  down  trend  that 
began  two  years  ago.  Introduction  date 
now  is  about  Sept.  28.  Even  the  ex- 

clusive list  of  52-week  station  buys  re- 
portedly has  been  cut  to  the  bone,  De- 

troit insiders  say,  while  the  announce- 

Lowell  Thomas  News  show  on  CBS  Ra- 

dio and  is  planning  a  one-week  radio 
spot  drive  to  include  nearly  300  stations 
in  about  125  markets  around  its  expect- 

ed Sept.  27  introduction  date.  Olds 

also  is  using  Keystone.  Olds'  agency  is D.  P.  Brother  &  Co. 
Pontiac,  through  MacManus,  John  & 

Adams,  has  signed  for  half-sponsorship 
of  the  new  ABC-TV  program,  Our  Man 
Higgins,  and  plans  full  sponsorship  of 
another  Victor  Borge  special  sometime 
this  fall.  Pontiac  plans  no  spot  tv  but 
will  use  about  the  same  amount  of  radio 
spot  as  last  year  for  introduction  time, 
expected  Oct.  3  this  year.  Some  250  sta- 

tions in  11 0-1 20  markets  will  be  used  for 
a  week. 

MacManus,  John  &  Adams  also  is 

shows  on  CBS  radio  and  NBC  radio  as 
the  tv  side.  Ford  plans  to  use  Keystone. 

Ford  Division  introduction  dates  have 

not  yet  been  set. 
Ford  Buys  Half-Hours  ■  Ford,  in 

addition,  has  signed  for  the  new  En- 
sign O'Toole  show,  alternate  half  hours, 

on  NBC-TV,  and  has  renewed  Hazel 
on  the  same  network.  Hazel  this  year 
will  be  in  color.  Ford  puts  no  factory 
money  directly  into  spot,  either  radio 
or  tv,  which  is  handled  through  the 

highly  organized  Ford  dealer  associ- ations. 

The  Lincoln-Mercury  Division, 
through  Kenyon  &  Eckhardt,  has  signed 
for  two  NBC-TV  news  actualities  in  color 
this  fall,  but  the  dates  and  subjects  are 
not  yet  determined.  Lincoln-Mercury 

Dodge's  marketing  strategy  for  its  fortiicoming  1963 
models  is  discussed  by  (I.  to  r.)  Doyle  Lett,  manager  of 
advertising  for  Dodge  trucks;  Robert  E.  Anderson,  BBDO 

vice  president  and  director  and  manager  of  the  agency's 
Detroit  office,  and  Arnold  C.  Thomson,  director  of  adver- 

tising for  Dodge  cars. 

Plymouth-Valiant  plans  are  reviewed  by  N.  W.  Ayer  &  Son 
officials  (I.  to  r.):  Charles  D.  Mackey,  Detroit  office  creative 

director;  Richard  T.  O'Reilly,  vice  president  and  manager 
of  Detroit  office;  John  P.  Finneran,  Plymouth  account 

supervisor,  and  L.  T.  Hagopian,  vice  president  and  Plym- 
outh-Valiant account  supervisor. 

ment-time  buy — which  traditionally  has 
been  major — will  call  for  fewer  spots 
on  fewer  stations  in  fewer  markets  this 

year  that  Chevrolet  bought  a  good  two- 
week  clean-up  campaign  in  radio  spot 
for  the  end  of  this  month,  however, 
which  softens  the  blow  for  some. 

Buick,  through  McCann-Erickson, 
will  go  with  NBC  Radio's  Monitor  and 
News  of  the  World  this  season  and  has 
renewed  its  alternate  weekly  half-hour 
of  Sing  Along  with  Mitch  on  NBC-TV. 
Buick  plans  no  tv  spot  buys  at  the  fac- 

tory level  either,  but  is  expected  to  buy 

radio  spot  as  it  did  last  year.  Buick's introduction  date  is  still  not  set. 
Oldsmobile  has  renewed  the  Garry 

Moore  Show  starting  Sept.  25  on  CBS- 
TV  for  alternate  weeks  and  expects  to 
make  public  soon  the  signing  of  Carol 
Burnett  to  possibly  as  many  as  a  half- 
dozen  guest  appearances  during  the  sea- 

son. Olds  also  is  continuing  its  nightly 

placing  its  usual  heavy  radio  spot  sched- 
ule to  introduce  Cadillac  this  fall,  ex- 

pected to  bow  around  Oct.  5,  but  will 
concentrate  about  the  same  number  of 
spots  in  one  week  instead  of  the  usual 
three.  Some  1,300  stations  are  expected 
to  be  used,  supplemented  by  Keystone 
and  Mutual.  Cadillac,  as  in  the  past, 
plans  no  spot  tv. 

Ford  Motor  Co.,  in  a  corporate  buy 
through  Kenyon  &  Eckhardt,  once  again 
will  sponsor  Leonard  Bernstein  and  the 
New  York  Philharmonic  Orchestra  on 
CBS-TV  in  a  series  of  specials,  four 
this  season.  Ford  Division,  through  J. 
Walter  Thompson  Co.,  is  increasing  its 

participation  in  NFL  football  on  CBS- 
TV  and  has  added  participation  in 
NCAA  football  on  the  same  network 

plus  the  Sports  Spectacular.  On  NBC- 
TV  Ford  will  have  one-half  sponsor- 

ship of  the  NFL  pro  championship 
games  and  will  sponsor  the  same  sports 

has  made  a  heavy  participation  buy  on 
ABC-TV,  especially  in  Challenge  Golf 

and  AFL  football.  'Other  ABC-TV  pro- grams in  which  it  will  advertise  include 
Trailblazers,  Wagon  Train,  Hawaiian 
Eye,  Gallant  Men,  77  Sunset  Strip,  Ben 
Casey,  Hollywood  Special,  and  Stoney 
Burke. 

Like  Ford,  Lincoln-Mercury  does 
not  usually  put  factory  money  directly 
in  spot.  But  the  L-M  dealer  groups  are 
very  active  in  radio  and  tv.  Lincoln 
plans  to  use  Keystone,  too.  Introduc- 

tion date  for  Continental  is  expected 
to  be  about  Sept.  27  and  Mercury  Sept. 
29. 

Chrysler  Corp.  through  Leo  Burnett 
Co.  has  renewed  its  co-sponsorship  with 
Gillette  of  the  World  Series  on  NBC-TV 
and  NBC  Radio  plus  the  other  big  an- 

nual sports  events,  the  Blue-Grey  and 
the  Rose  Bowl  games.  Chrysler  also 
has  made  major  network  tv  participa- 
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PATHOLOGY 

Three  companies  started  out  on  a  shoestring.  To  save  string,  they  agreed 
to  share  an  enclosed  courtyard. 

This  indeed  held  down  costs,  but  the  courtyard  mingling  of  personnel 
became  highly  undesirable.  Time  was  wasted,  rumors  were  rumored, 

business  secrets  were  stolen.  To  secrete  their  personnel,*  the  companies 
agreed  that  each  would  biuld  an  enclosed  entryway  from  its  building  to 
one  of  the  gates. 

Company  B  built  to  the  middle  gate,  Company  C  to  the  gate  on  the 
left.  Company  A  to  the  gate  on  the  right.  None  of  the  three  paths  crossed. 

Show  us  how  this  can  be  done  and  win  an  exciting  new  prize.  We're 
offering  several  so  be  sure  and  tell  us  what  you've  already  won. 

Puzzle  adapted  from  "Mathematical  Puzzles  of  Sam  Loyd,"  Vol  I, 
reprinted  by  permission  of  Dover  Publications,  Inc.,  N.  Y.  14,  N.  Y. 

*  There's  nothing  secret  about  WMAL-TV's  great  line-up  of  late-night 
shows  for  this  fall!  Here  they  are:  Thriller,  Surf  side  6,  Checkmate,  Adven- 

tures in  Paradise  (Mon.  thru  Thurs.)  MGM  first-run  features,  (Fri.  &  Sat.) 
Check  H-R  Television  for  availabilities. 

wmal-tv Washington,  D.  C. 

An  Evening  Star  Station,  represented  by  H-R  Television,  Inc. 

Affiliated  with  WMAL  and  WMAL-FM,  Washington,  D.C.;  WSVA-TV  and  WSVA,  Harrisonburg,  Va, 
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hare  of  audience . . . 

WCCO  Radio 

delivers 

inl 

weekly  circulation  670,240 

TWO  MARKETS  IN  ONE-that's  WCCO-Land !  First,  the  five-county 

Minneapolis-St.  Paul  metro  area  plus  another  market  of  119  surrounding 

non-metropolitan  counties.  Adds  up  to  a  124-county  region  with  nearly  4  million 

population,  more  than  $6.9  billion  buying  income  and  $4.8  billion  retail  sales. 

The  only  way  to  cover  it  all  is  with  WCCO  Radio,  the  station  whose  67% 

share  of  audience  is  twice  as  large  as  all  other  Twin  Cities  stations  combined  .  .  . 

the  station  whose  weekly  circulation  of  670,240  different  families 

is  greater  than  that  of  any  television  station,  newspaper  or  magazine  in 

the  region  .  .  .  the  station  which  provides  a  setting  of 

outstanding  acceptance  for  your  sales  story. 

NORTH  DAKOTA! 

GIANT  124  COUNTY  COVERAGE 

Sources:  Nielsen  Station  Index/Station  Total/6:00  AM-Midnighl.  7-day  week/8  months  ending  June  1962. 
Nielsen  Coverage  Service  1961 
Sales  Management  Survey  of  Buying  Power,  June  1962 





Frey  wins  broadcast  group's  'fun  day'  cup 
George  Frey,  retired  executive  of 

NBC  and  Sullivan,  Stauffer,  Colwell 
&  Bayles,  might  be  called  broadcast- 

ing's Arnold  Palmer.  Three  weeks 
ago,  friends  from  around  the  coun- 

try joined  him  for  the  annual  "Frey- 
day  on  Thursday"  golf  tournament 
(Broadcasting,  Aug.  6)  and  on 
July  31  he  took  top  honors  at  the 
International  Radio  &  Television  So- 

ciety's fourth  annual  "fun  day," 
walking  off  with  the  Storer  cup. 

Above,  champion  Frey  accepts  a 

'take-home'  version  of  the  giant 
Storer  cup  (on  which  his  name  will 

tion  buys  this  year,  to  be  distributed 
among  its  cars,  including  Dodge,  which 
has  planned  its  own  tv  spot  plunge. 
Chrysler  Corp.  also  has  added  alter- 

nate-week, full  sponsorship  of  the  new 
one-hour  NBC-TV  program  Empire, 
on  Tuesday  evenings  in  the  8:30  p.m. 

period. 
Dodge  gets  participations  on  nine 

ABC-TV  programs,  including  Valiant 
Years,  Father  Knows  Best,  Stoney 
Burke,  Untouchables,  Going  My  Way, 
Ozzie  and  Harriet,  Leave  It  to  Beaver, 

McHale's  Navy,  and  the  Roy  Rogers Show. 
Through  BBDO,  Dodge  is  spending 

an  estimated  $1.5  million  for  a  heavy 
tv  spot  drive  starting  next  month,  to 
run  in  about  100  markets  for  four  to 
eight  weeks.  The  buy  now  calls  for 
prime  time  20-second  spots  but  may  be 
expanded  to  add  fringe  minutes.  This 
particular  spot  tv  venture  is  expected 
to  be  watched  closely  on  the  Detroit 
scene  as  it  is  considered  to  be  a  major 
breakthrough  for  tv  spot  sellers  who 
have  tried  long  to  wean  the  auto  men 
away  from  a  heavy  network  and  light 
spot  spending  formula.  Dodge  intro- 

duction date  is  presently  set  for  Oct.  2. 
Plymouth-Valiant  Division  of  Chrys- 

ler in  the  network  tv  participation  buy 

comes  up  for  exposure  on  ABC-TV's 

be  inscribed  as  the  winner  of  IRTS' 
1962  "fun  day"  golf  tournament) 
from  Frank  Barron,  vice  president  in 
charge  of  sales  for  Storer  Television 
Sales  Inc.,  New  York.  At  right  is 
Jim  Alspaugh,  vice  president,  H-R 
Representative  Inc.,  New  York, 

chairman  of  the  "fun  day"  com- mittee. 

The  IRTS  outing  (also  including 
swimming,  dining  and  dancing)  was 
held  at  the  Wykagyl  Country  Club  in 
New  Rochelle,  N.  Y.,  for  some  300 
radio-tv  industry  people  and  their 

guests. 

Untouchables,  Ozzie  and  Harriet  and 
Roy  Rogers.  It  will  also  get  some  rides 
on  CBS-TV's  Fair  Exchange  and  Alfred 
Hitchcock  Hour  and  on  NBC-TV's  It's 
a  Man's  World,  Saints  and  Sinners, 
Eleventh  Hour  and  Saturday  Night  at 
the  Movies.  Some  spot  buys  are  also 
anticipated  through  N.  W.  Ayer  &  Son, 

Radio  and  television's  promotion  arms 
— Television  Bureau  of  Advertising  and 
the  Radio  Advertising  Bureau — have 
been  working  steadily  in  the  back- 

ground over  the  past  few  years  to 
stimulate  the  flow  of  automobile  adver- 

tising dollars  into  broadcast  media. 
In  addition,  such  trade  groups  as 

the  Station  Representatives  Assn.  have 
joined  with  individual  members  (rep 
firms  in  the  case  of  SRA)  in  making 
special  presentations  to  Detroit  auto 
firms. 

For  the  past  four  years,  TvB  has 
made  a  special  effort  in  Detroit,  initi- 

ally with  attempts  to  move  auto  ad- 
vertiser thinking  away  from  association 

with  only  "prestige"  programs  on  the 

but  the  plans  have  not  yet  been  dis- 
closed. The  tentative  announcement 

date  is  Oct.  3. 

No  Spot  In  Last  Quarter  ■  Chrysler 
and  Imperial  cars,  which  place  through 
Young  &  Rubicam,  do  not  expect  to 
use  any  factory-placed  spot  radio  or  tv 
during  the  final  quarter  of  the  year,  it 
was  reported,  although  dealer  groups 
should  buy  as  usual.  Chrysler  in  earlier 
years  used  radio  spot  for  introduction 
as  well  as  some  tv  market  tests.  It  also 
bought  some  fm  spots.  Introduction 
date  now  is  set  for  Sept.  25. 

American  Motors  is  making  a  heavy 
network  tv  participation  buy  this  year 
too.  On  ABC-TV  it  will  appear  on 
Naked  City,  Leave  It  to  Beaver,  Flint- 

stones,  McHale's  Navy  and  Evening  Re- 
port. On  CBS-TV  it  will  have  partici- 

pation on  Alfred  Hitchcock  Hour  and 
CBS  Reports  while  on  NBC-TV  it  will 
get  exposure  on  Eleventh  Hour,  Wide 
Country  and  International  Show  Time. 

American  Motors  also  expects  to 
place  a  spot  tv  schedule  through  its 
agency,  Geyer,  Morey,  Ballard,  for  a 
period  of  about  four  weeks  in  any- 

where from  25  to  100  markets,  but  the 
scope  is  not  set.  Dealer  groups  are 
also  expected  to  buy  both  radio  and  tv 

spot. Studebaker,  through  D'Arcy  Adv., 
seems  to  like  its  CBS-TV  program,  Mr. 
Ed,  and  has  renewed  once  again  for  an 
alternate  weekly  half-hour. 

Typical  of  the  non-auto,  but  related 
buying,  in  radio-tv  that  is  currently  un- 

derway is  the  AC  Spark  Plug  Division 
of  General  Motors  through  D.  P. 
Brother.  AC  has  signed  for  participa- 

tions on  NBC-TV's  Laramie.  A  radio 
spot  drive  also  is  planned  in  selected 
markets.  GM's  Guardian  Maintenance, 
also  through  Brother,  is  continuing  its 
heavy  radio  buys  throughout  the  coun- 

try. 

tv  networks.  The  bureau,  in  its  first 

phase  of  orientation,  warned  auto- 
makers they  had  become  ingrained 

with  a  one-type  program.  A  network 
program  diversification  was  suggested. 
The  current  phase  progresses  into  the 
area  of  spot  tv,  permitting  a  supple- 

mental effort,  particularly  in  auto  intro- 
duction. Over  three  years,  the  bureau 

has  been  waging  a  campaign  to  get' 
print-heavy  auto  manufacturers  to  in- 

crease tv  even  at  the  expense  of  news- 

papers. TvB  specialists  note  there's been  a  substantial  increase  in  the  use 

of  spot  tv  for  new  auto  model  introduc- 
tions but  warn  that  historically  auto 

firms  often  are  close-mouthed  on  media 
buying  plans  even  up  to  the  last  few 

AUTO  MAKERS  HEARING  RADIO-TV  STORY 

Broadcasting's  promoters  leading  makers  away  from  print  path 
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Whatever  Frequency  You  Need ... 

RCA  Has  the  Microwave  System  to  Do  the  Job 

Here's  a  full  line  of  equipment,  excellent  for  all  television microwave  applications.  WTiatever  use  you  have  in  mind, 
whatever  frequency  suits  your  need,  you  can  get  a  complete 
system  from  RCA.  It  will  be  tailored  to  your  own  job 
specifications. 

2  KMC  -TYPE  TVM-22.  Offers  the  very  finest  spe- 
cifications available  to  the  microwave  user.  Gives  excellent 

performance  for  color  signals  over  long-haul  inter-city 
routes.  "Top-of-the-Line"  equipment. 

7  KMC -TYPE  TVM-1B.  This  7000  MC  equipment 
is  the  standard  of  the  industr>',  Now  in  use  in  over  700 

installations.  For  color  signals,  STL,  inter-city  routes  and 
remotes.  Broadcast  and  common  carrier  applications. 

13  KMC -TYPE  TVM-3A.  This  new  13.000  MC 
equipment  is  fine  for  intra-city  links  and  for  broadcast 
STL.  Also  recommended  for  private  business  applications. 

Rack  mounted  and  portable  systems  are  available.  Also 
reversible,  diversity,  fault  locating  and  reporting  features. 
RCA  has  the  experience  and  equipment  to  give  you  the 
greatest  assistance  and  widest  choice.  Consult  your  RCA 
representative.  Or  write  to  RCA  Broadcast  and  Television 

Equipment,  Dept.  LB-22,  Building  15-5,  Camden.  N.  J. 
HROME WIDEST  CHOICE  OF  EQUIPMENT THREE   FREQUENCY  BANDS COLOR  AND  MONOC 

The  Most  Trusted  Name  in  Television 



New  products  testing  television 

days  of  model  introduction. 
Radio  Advertising  Bureau  has  in- 

cluded auto  makers  in  its  efforts  to  en- 
list advertisers  in  a  new  radio  test  plan. 

In  recent  weeks  RAB  executives  have 
spent  considerable  time  in  Detroit  urg- 

ing the  auto  companies  to  include  radio 
in  their  new  car  introductory  cam- 

paigns this  fall.  "Nothing  definite" 
has  come  out  of  the  Detroit  visits,  ac- 

cording to  an  RAB  spokesman.  For 
the  promotion,  RAB  is  preparing 
a  special  series  of  brochures  about  the 
auto  market  for  distribution  as  a  single 
package.  Details  of  an  auto  radio  lis- 

tening study  will  be  released  simultane- 
ously with  the  new  promotion  kit. 

Ayer  notes  best  side 

of  daytime  television 

A  positive  case  for  network  daytime 
television  has  been  prepared  by  the 
radio-tv  department  of  N.  W.  Ayer  & 
Son,  Philadelphia,  for  circulation  among 

that  agency's  personnel. 
The  Ayer  study  notes  a  "quiet  but 

significant  reversal  in  the  fortunes  of 
daytime  tv  is  taking  place  these  summer 

months."  Several  reasons  are  given  for 
the  "breakthrough"  of  daytime  tv  from 
a  former  "network  loss  leader"  to  a  cur- 

rent "profit  item"  (Broadcasting,  July 30). 
The  daytime  tv  analysis,  is  in  part: 

"as  dollar  costs  of  nighttime  tv  have  in- 
creased, some  advertisers  have  sought 

new  patterns  of  sponsorship  which 
would  permit  them  to  hold  the  budget 
line  without  appreciable  loss  of  effici- 

ency. This  has  led  to  a  reconsideration 
of  daytime.  Another  group  of  adver- 

tisers, formerly  buyers  of  nighttime 
participations,  have  found  within  the 
past  60  days  that  they  had  delayed  too 
long  in  placing  their  orders  and  were 
facing  the  prospect  of  a  nighttime  sell- 

out. This  shortage  of  good  nighttime 
availabilities  has  also  prompted  a  re- 

consideration of  daytime. 

"With  nighttime  sales  in  good  shape," 

The  following  new  products  were  re- 
ported last  week  to  have  entered  spot 

tv  on  at  least  a  test  basis.  Their  activ- 
ity was  detected  by  Broadcast  Advertis- 
ers Reports,  a  national  monitoring  serv- 
ice, in  its  off-the-air  taping  of  local  tele- 

vision advertising  and  is  described  here 
as  part  of  a  continuing  series  of  new- 
product  reports  compiled  for  Broad- 

casting each  week. 

Monitored  during  week  ended  July  27: 

Product:  Calgon  Delicare  cool-water  deter- 

gent. 
Company:  Calgon  Co. 
Agency:  Ketchum,  IViacLeod  &  Grove,  Pitts- 

burgh. 
Schedule  and  markets:  Nighttime  minutes  in 

North  Central  region. 
Product:  Aspir-Vess,  effervescent  headache 

the  report  continues,  "the  networks  put 
some  imagination  and  drive  behind 
their  daytime  selling  efforts.  .  .  .  Es- 

sentially, daytime  tv  delivers:  a  pre- 
dominantly female  audience;  costs  per 

thousand  averaging  between  $1  and 
$1.30;  flexible  sponsorship  plans  rang- 

ing from  sole  sponsorship  of  a  single 
program  to  one-minute  participations 
scattered  throughout  a  wide  variety  of 
programs,  and  costs  per  minute  of 
commercial  time  running  between  $2,- 

200  and  $6,400." 

Business  briefly... 

American  Chicle  Co.,  Long  Island  City, 
N.  Y.,  has  ordered  participations  in 
four  series  in  the  1962-63  season  on 
ABC-TV.  On  behalf  of  Rolaids  and 
Clorets,  advertiser  will  participate  in 
Roy  Rogers-Dale  Evans  Variety  Hour 
(Sat.  7:30-8:30  p.m.);  Gallant  Men 
(Fri.  7:30-8:30  p.m.);  Sunday  Night 
Movie  (Sun.  8-10  p.m.),  and  The  Un- 

touchables (Tues.  9:30-10:30  p.m.). 

reliever. 
Company:  Miles  Labs. 
Agency:  Wade  Adv.,  Chicago. 
Schedule  and  markets:  Daytime  minutes  in 

the  Southwest. 
Product:  Lustre-Creme  new  green  lather 

liquid  shampoo. 
Company:  Colgate-Palmolive  Co. 
Agency:  Lennen  &  Newell,  New  York. 
Schedule  and  markets:  Nighttime  20  and 

10-second  announcements  on  Pacific  Coast. 
Product:  Softique  bath  oil. 
Company:  Bristol-Myers. 
Agency:  Doherty,  Clifford,  Steers  &  Shenfield, 

New  York. 
Schedule  and  markets:  Nighttime  minutes  in 

South. 
Product:  Breckset,  liquid  hair  set. 
Company:  John  H.  Breck  Inc. 
Agency:  N.  W.  Ayer  &  Sons,  Philadelphia. 
Schedule  and  markets:  Daytime  minutes  in 

South. 

Agency:  Ted  Bates  &  Co.,  New  York. 

Mohawk  Carpet  Mills  Inc.,  New  York, 

will  sponsor  The  Pat  Boone  Thanks- 
giving Special,  to  be  telecast  on  NBC- 

TV  Thursday,  Nov.  22  (5:30-6:30  p.m. ' EST).  Agency:  Maxon  Inc.,  New  York. 

McCulloch  Motors  Corp.  (chain  saws),  i 
has  lined  up  117  tv  stations  to  carry  the 
syndicated  series.  The  Deputy,  starting 
in  October  and  running  26  weeks.  The 
company  first  tried  tv  in  1960  and  last 
year  ran  Royal  Canadian  Mounted  Po- 

lice on  97  stations.  Agency:  Fuller  & 
Smith  &  Ross,  Los  Angeles. 

Texas  American  Oil  Co.  has  bought 
sponsorship  of  all  1962  Notre  Dame 
football  games,  to  be  broadcast  on  ABC 
Radio  starting  Sept.  29.  Agency:  Direct. 

J.  P.  Stevens  &  Co.,  a  New  York  fabric 
manufacturer,  is  planning  a  spot  radio 
campaign  in  14  markets  around  the 
country,  beginning  in  the  Fall:  reported- 

ly, as  orders  have  not  yet  been  placed. 
Spots  will  be  placed  on  disc  jockey 
shows  with  a  teen-age  appeal,  to  adver- 

tise Andover  brand  fabrics.  Agency: 
Fletcher  Richards,  Calkins  &  Holden 
Inc.,  New  York. 

H-T  now  representing  itself 

The  four  stations  of  the  Herald 
Tribune  Radio  Network  in  New  Yorls 
have  been  representing  themselves  f 
since  Aug.  1,  it  was  reported  formally 
last  week  by  Martin  Stone,  president 
WFYI  Garden  City,  L.  I.  and  WGHC 

Kingston  are  assigning  local  salesmen 
to  cover  national  and  regional  accounts 
while  WVIP  Mt.  Kisco,  and  WVO^\ 
New  Rochelle,  will  be  sold  nationally! 

through  a  joint  effort  by  the  two  sta- tions. 

Atlantic  takes  a  look  at  its  own  scoreboard 

Statistics  tell  the  story  of  Atlantic 

Refining  Co.'s  25  years  as  a  radio 
and  tv  sponsor  of  sports  events. 
From  1936  through  1961,  Atlantic 
presented  40,656  hours  of  sports  on 
the  air,  adjusting  for  the  co-sponsor- 

ships and  averaging  out  game  times. 
The  figures  were  compiled  by  Les 

Quailey  of  N.  W.  Ayer  &  Son, 

Philadelphia,  Atlantic's  agency.  Mr. 
Quailey,  who  oversees  the  produc- 

tion and  announcing  aspects  of  At- 
lantic's sportscasts,  claims  Atlantic 

is  the  nation's  oldest  continuous 
broadcaster  of  major  league  baseball. 
Out  of  a  total  of  17,844  Atlantic 

sportscasts,  about  15,000  were  major 
and  minor  league  baseball  games. 
The  sportscasts  add  up  to  a  grand 
total  of  40,656  hours  or  2,439,360 
minutes  of  air  time.  For  these 
broadcasts  N.  W.  Ayer  &  Son  has 

prepared  145,541  commercial  an- nouncements. 

Mr.  Quailey's  summary  does  not 
include  Atlantic's  1962  major  league 
baseball  schedule.  Currently,  15  tv 
stations  and  1 1 1  radio  stations  in 
the  Middle  Atlantic  states  and  New 

England,  Atlantic's  marketing  area, 
carry  the  games  of  the  Phillies, 
Yankees,  Pirates  and  Red  Sox. 
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Religion  plays  a  major  part  in 
the  lives  of  South  Floridians. 
WLBW-TV  went  on  the  air 

November  20,  1961  and  dedicated 
itself  to  the  service  of  God. 

Taking  part  in  the  ceremony  were 
spiritual  leaders  of  the  three 

major  faiths. 

Mass  for  Shut-Ins  is  a  live  Sunday 
service  from  the  WLBW-TV  studios 

seen  each  and  every  Sunday— but. 
Mass  for  Shut-ins  is  only  one  of 
seven  live  religious  programs  of 

the  three  major  faiths  seen  each 

week.  In  addition,  I'/a  hours  of 
filmed  and  videotaped  programs 
are  televised  weekly.  Special 

presentations  are  offered  when  the 
occasion  warrants  it. 

Only  two  Gold  Bell  Awards  and 

twenty-eight  Certificates  of 
Excellence  were  bestowed  on  our 

nation's  broadcasting  stations 
this  year  and  WLBW-TV  is  honored 
and  proud  to  be  one  of  the  thirty 
local  stations  to  receive  one  of 
these  awards. 

COMPLETE  RELIGIOUS  PROGRAMMING 

to  better  serve  the  people 
of  South  Florida. 

Represented  by 

Television,  Inc. 

MASS  FOR  SHUT-INS 

A  RECIPIENT  OF  A  1962 
CATHOLIC  BROADCASTERS'  ASSOCIATION 

CERTIFICATE  OF  EXCELLENCE 

WLBW-TV 

EVliAMI 

FLORIDA 

Affiliated  with  WCKY  50KW  CINCiNNATl,  OHIO 

BROADCASTING,  August  13,  1962 

[obcl  7") , 

mtim 

4t 



Don't  be  stingy  buying  newspaper  ads,  advises  Sweeney 
The  Radio  Advertising  Bureau 

gave  department  store  advertisers 
some  tips  last  week  on  how  to  get 
the  most  out  of  newspaper — yes, 
newspaper — advertising. 

In  newspapers,  an  ad  approximat- 
ing 20  column  inches  in  length  will 

produce  the  best  sales  response  per 
dollar  of  item  advertising,  RAB  Pres- 

ident Kevin  Sweeney  reported  on  the 

basis  of  studies  of  "thousands"  of 
ads.  He  said  small  space — five  col- 

umn inches  or  less — is  the  "worst 
producer"  for  a  department  store, 
returning  about  a  fifth  as  much  per 
dollar  as  a  20-inch  ad. 

He  also  suggested  that  department 

store  advertisers  would  do  better  not 

to  advertise  in  Sunday  papers.  Meas- 
ured in  terms  of  dollars  of  sales  in 

relation  to  dollars  of  advertising,  he 
said,  Sunday  is  the  fourth  best  day 
for  regular-price  merchandise  and 
fifth  best  for  promotionally-priced 

goods. Mr.  Sweeney,  speaking  before  the 
Oklahoma  City  Advertising  Club  on 
Wednesday,  said  he  is  offering  the 
advice  on  newspaper  advertising  as 

part  of  RAB's  campaign  against  the 
"wholesale  ignorance  about  what 
advertising  does"  and  about  what 
tasks  individual  media  perform  best. 
He  renewed  RAB's  offer  to  put  up 

$50,000  toward  the  formation  of  an 

industry-wide  "foundation"  to  devel- 
op methods  of  measuring  advertis- 

ing's sales  effectiveness  (Broadcast- ing, July  30). 

Mr.  Sweeney  said  RAB's  studies 
showed  that  radio's  "best  single  re- 

sponse in  a  major  merchandise  area 

for  department  stores"  is  in  the  sale 
of  men's  furnishings,  while  news- 

papers' best  response  is  in  lingerie. 
The  RAB  president  said  that  in 

billings,  August  will  be  radio's  big- 
gest month  on  record  but  that  "at least  one  and  possibly  as  many  as 

three  months  of  1962  upcoming  will 

top  August  in  dollar  volume." 

Hazel  Bishop  plans 

biggest  ad  campaign 
Hazel  Bishop  Inc.,  Newark,  N.  J., 

in  mid-September  will  launch  a  $1  mil- 
lion advertising  campaign,  reported  to 

be  the  biggest  in  the  company's  history. 
The  campaign,  which  will  promote 

Hazel  Bishop's  new  Continental  lip- 
stick and  nail  enamel  with  the  help  of 

tv  and  a  night  club  entertainer,  Gen- 
vieve,  will  run  through  the  end  of  the 

year. 
Spot  tv  reportedly  will  be  used  in 

150  markets,  an  average  of  25  one- 
minute  spots  per  week  per  market  with 
emphasis  on  weekend  spot  saturation. 
Kenyon  &  Eckhardt  Inc.,  New  York, 

is  Hazel  Bishop's  agency. 

Sunday  supplement  ads 

beaten  by  radio-RAB 
Radio  is  more  effective  in  reaching 

customers  before  they  buy  than  are 

Sunday  newspaper  supplements,  accord- 
ing to  a  presentation  comparing  the  ad- 

vertising values  of  the  two  media  re- 
leased by  Radio  Advertising  Bureau 

last  week. 

The  study,  called  "Only  on  Sunday," 
centers  on  the  time  gap  between  Sunday 
advertising  and  supermarket  shopping 
which  "increases  as  the  week  pro- 

gresses." The  report  says  radio  advertising  can 
be  purchased  any  time  and  leads  major 
media  in  the  percentage  of  customers 
reached  before  the  buying  act. 

Rep  appointments .  ■  . 
■  WMCA  New  York:  Robert  E.  East- 

man &  Co.,  New  York,  effective  Aug. 
15. 

■  KLAS-TV  Las  Vegas,  Nev.;  KRVN 

Lexington,  Neb.;  WTXL  West  Spring- 
field, Mass.;  WSBU  New  London, 

Conn.,  and  KEAP  Fresno,  Calif.,  name 
Avery-Knodel  Inc.,  New  York.  Also, 
KODE-TV  Joplin,  Mo.  renewed  con- 

tract with  Avery-Knodel. 

■  WEAM  Washington,  D.  C:  Katz 
Agency,  New  York. 
-  WFLM  Ft.  Lauderdale:  Herbert  E. 
Groskin  and  Co.,  New  York. 

Agency  appointments... 
■  New  England  Fish  Co.,  Seattle, 
Wash.,  has  appointed  Geyer,  Morey, 
Ballard  Inc.,  New  York,  as  its  adver- 

tising agency. 

■  Maradel  Products  Inc.,  cosmetics  and 
toiletries.  New  York,  appoints  Mogul 
Williams  &  Saylor,  New  York,  for  Nufe 
tri-Tonic  Home  Permanent,  Life  Hair 
Spray,  Lashbrite  Eye  Makeup,  Git  Dan- 

druff Remover,  Redeema  Gelee,  Creme 
Emollia,  Pup  Corn,  Hair  Luxury,  Sof- 
tone  Shanipoo,  Nutri-Tonic  Cream 
Shampoo,  Rinse  and  Lotion  Shampoo, 
Color-Chrome  hair  coloring  rinse,  and 
Weldies.  Kastor,  Hilton,  Chesley,  Clif- 

ford &  Atherton,  New  York,  was  named 

to  handle  TIZ  hair  coloring,  Pier's 
Formula,  Rinseless  TIZ,  TIZ  Mist,  Sally 
Hansen's  "Hard-as-Nails,"  Nail  Protein, 
Mend-a-Nail  and  Nail  Glamour.  Ken- 

neth Rader  Inc.,  New  York,  was  ap- 
pointed for  Dri-Day  deodorant  and 

Chemtronic  Life  Home  Permanent. 

■  Porsche  of  America  Corp.  (sports 
cars),  New  York,  appoints  Henry  J. 
Kaufman  &  Assoc.,  of  Washington, 
D.  C,  to  handle  national  advertising. 

■  Los  Angeles  Soap  Co.,  that  city,  ap- 
points Fletcher  Richards,  Calkins  & 

Holden,  that  city.  Estimated  billing  for 
this  year  is  $750,000. 

■  Benton  &  Bowles,  New  York,  was 
selected  last  week  as  the  agency  for 

Vigran  vitamin  capsules.  The  account 
bills  approximately  $2  mUUon,  of  which 
about  $100,000  has  been  spent  in  spot 
tv.  Vigran  had  been  at  Donahue  &  Coe, 
New  York. 

Chemway  names  North 

for  $1  million  account 

North  Adv.,  New  York,  last  week 

picked  up  the  one-million-dollar  Chem- 
way Corp.  account,  which  is  consoli- 

dating advertising  of  its  four  major  di- 
visions at  North.  Chemway,  until  now, 

has  had  five  agencies  on  its  consumer 
products:  J.  Walter  Thompson  (Dr. 

West's  tooth  brushes);  Donahue  &  Coe 
(Lady  Esther  cosmetics);  Doherty, 
Clifford,  Steers  &  Shenfield  (Zonite, 
Larvex  and  Sentor);  Kastor,  Hilton, 
Chesley,  Clifford  &  Atherton  (Pretty 
Feet  and  Zonitors),  and  Keyes,  Madden 

&  Jones  (De.  West's  Insta-clean  denture cleanser). 

All  appointments  are  effective  imme- 
diately, except  Dr.  West's  tooth  brushes, which  will  be  handled  by  J.  Walter 

Thompson  until  January  1,  1963.  Ac- 
count supervisor  on  Chemway  will  be 

North's  vice  president  in  charge  of  mar- 
keting, Lester  A.  Delano.  Robert  Stam- 

pleman  will  be  account  executive  and 
Barbara  Swedeen  will  be  media  super- visor. 

National  Home  Week 

tv  exposures  planned 

National  Home  Week,  Sept.  30 — 
Oct.  6,  will  be  featured  on  two  national 
tv  programs,  according  to  the  National 
Assoc.  of  Home  Builders,  sponsors  of 
the  annual  home  showing. 

David  Brinkley's  Journal  (NBC-TV, 
10:30  NYT),  sponsored  by  the  Doug- 

las Fir  Plywood  Assn.,  will  provide  time 
for  a  cut-in  by  local  builders  associa- 

tions about  their  own  parade  of  homes 
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THINK 

Why  does  the  largest  local  television  advertiser  spend  over  90%  of  his  ad- 

vertising budget  on  KRNT-TV?  And  why  has  he  for  several  years? 

Try  to  think  like  the  owner  does. 

If  it  was  all  your  own  money  and  all  your  o"vvn  sweat  and  tears  that  had  built 
up  an  outstanding  business,  and  that  business  was  all  you  had  between  your  family 

and  the  poor  house,  you'd  soon  find  out  the  best  television  station  to  use.  If  it  was 

a  question  of  sink  or  swim,  you'd  swim  or  you  wouldn't  have  been  smart  enough  to 
start  the  business  in  the  first  place.  You  would  want  advertising  effectiveness — want 
it  real  bad  .  .  .  have  to  have  it.  You  could  take  or  leave  alone  all  that  jazz  about 

ratings,  total  homes,  cost  per  thousand  and  on  ad  infinitum.  You'd  seek  to  buy  sales 

at  your  dealers'  cash  registers  for  your  advertising  dollar.  Eveiy  moment  would  be 
the  moment  of  truth  for  your  advertising  because  you  had  to  eat  on  the  results. 

Well,  that's  the  way  this  local  advertiser  thinks  and  acts  and  so  do  many  more 

like  him  here  in  Iowa's  capital  city. 

Think  of  this  .  .  .  nearly  80%  of  the  total  local  television  dollar  is  spent  on 

this  one-rate  station  and  has  been  since  the  station's  inception.  In  a  three-station 
market,  too,  by  government  figures!  Such  popularity  must  be  deserved! 

Think — Tis  the  till  that  tells  the  tale. 

If  you  seek  to  sell  your  good  goods  in  this  good  market,  this  is  a  good  station 

for  you  to  advertise  them  on.  People  believe  what  we  say.  We  sell  results. 

KRNT-TV 

Des  Moines  Television 

An  Operation  of  Cowles  Magazines  and  Broadcasting 
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on  about  160  stations  Oct.  1.  Builders' 
Showcase,  sponsored  by  U.  S.  Gypsum 
in  32  major  markets,  will  devote  seg- 

ments of  two  programs  to  the  home 
week  message  on  Sept.  30  and  Oct.  6. 

Central  Media 

expands  services 

Central  Media  Bureau's  computer 
services  for  advertising  agencies  will  be 
expanded  substantially  about  the  end 
of  October,  president  Kenneth  C. 
Schonberg  reported  last  week. 
New  services,  he  said,  will  include 

the  handling  of  spot  broadcast  time 
orders,  broadcast  schedule  analyses, 
traffic  schedules,  weekly  analyses  of 
station  activity  by  product  and  analyses 
of  advertising  by  client  sales  territory. 

These  are  in  addition  to  the  basic 
service,  which  includes  daily  account 
activity  reports,  spot  estimates  and  esti- 

mate revisions,  costed  media  plans,  con- 
trol of  client  contract  records,  account- 
ing services  and  testing  of  each  spot 

buy  according  to  an  "economic  maxi- 
mum formula." 

The  "economic  maximum  formula" 
determines  the  point  at  which  an  ad- 

vertiser's total  purchase  on  any  station 
are  so  close  to  a  higher  discount  level 
that  the  advertiser  would  save  money 
or  get  more  for  his  dollar  by  buying 
additional  spots  to  attain  the  greater 
discount. 

Mr.  Schonberg  said  that  in  the  area 
of  estimating  alone,  CMB  now  handles 
by  computer  many  functions  never  be- 

fore mechanized,  ranging  from  deter- 
mination of  campaign  end  dates  to  con- 

tinuous updating  of  discount  status  and 
the  typing  of  new  and  revised  esti- 
mates. 
CMB  is  one  of  three  new  companies 

offering  so-called  "clearing-house"  serv- 
ices to  agencies,  stations  and  station 

representatives  in  connection  with  the 
placement  of  spot  broadcast  advertis- 

ing. The  others  are  Broadcast  Clear- 
ing House  and  Broadcast  Billing  Co. 

Five-month  record  set  for  tv  advertisers 

139  GET  FIVE-YEAR  PINS,  25  NEWCOMERS  THIS  YEAR 
Network  television  accommodated  a 

record  number  of  advertisers  in  the 
first  five  months  of  1962.  Television 
Bureau  of  Advertising  reports  today 
(Aug.  13)  that  276  companies  used 
the  medium  in  the  period,  compared  to 
the  previous  five-month  high  of  262 
companies  in  January-May  1960. 

More  than  half  the  companies  (139) 
have  now  used  network  tv  five  years 
or  more.  TvB  notes  that  82  (31%) 
have  used  the  medium  for  10  years  or 
more,  and  3 1  have  been  network  tv 
tenants  since  1949.  TvB  adds  that  25 
companies  were  network  newcomers 
this  year. 

NETWORK  TV  ADVERTISERS  SINCE  1949 

American  Home  Prods.  Liggett  &  Myers  Tob. 
American  Tob.  Mars 
Bristol-Myers  National  Dairy  Prods. 
Chesebrough-Pond's  Phillip  Morris 
Colgate-Palmolive  P&G 
Ford  Motor  Quaker  Oats 

General  Elec. 
General  Foods 
General  Mills 
General  Motors 
Gillette 
B.  F.  Goodrich 
Goodyear  Tire  &  Rubber 
Gulf  Oil International  Shoe 

Kellogg 

Lever  Bros. 

RCA R.  J.  Reynolds  Tob. 

Speidel 
Standard  Oil  (Ind.) Sterling  Drug 

Swift Texaco 

Westinghouse  Elec. 
Firestone  Tire  &  Rubber 
(Resumes    "Voice  of 
Firestone"    this  fall) 

NEW  NETWORK  ADVERTISERS  THIS  YEAR 

Aetna  Cas'lty  &  Surety 
Amer.  Cancer  Society 
Amer.  Medical  Assn. 

Coats  &  Clark's  Sales Continental  Casualty 
Easy  Day  Mfg. 
Endicott-Johnson 
Fels Ferry-Morse  Seed 
Hedstrom  Union 
J.  S.  Hoffman 
Hollywood  Shoe  Polish 
Lestoil  Products 

Minnesota  Woolen 
Nationwide  Insur. 
Ohio  Art  Mfg. 
Pacific  Hawaiian  Prods. 
S.S.S. Standard  Packaging 
Sunray  DX  Oil 
Sunsweet  Growers 
Trylon  Prods. United  Biscuit Wham-0  Mfg. 

Wheeling  Steel 

Also  in  advertising... 

Producing  commercials  ■  Imagination 
Inc.,  San  Francisco,  is  producing  ani- 

mated 60-second  commercials,  eight  for 
Standard  Oil  of  Kentucky,  under  sub- 

contract for  Adams  Advertising,  At- 
lanta, and  one  for  Golden  Grain  Maca- 
roni's Rice-A-Roni  product,  through 

McCann-Erickson  Advertising,  San 
Francisco. 

Agency  moves  offices  ■  Peter  Zanphir 
Adv.,  New  York,  has  moved  to  new 
quarters  at  663  Fifth  Ave.,  Zone  22. 
New  telephone  is  PLaza  5-1085. 

Three-way  ■  New  sales  package  intro- 
duced by  KBIG  Avalon  (Catalina)  and 

its  associated  but  separately  programmed 
fm  station  KBIQ  (FM)  Los  Angeles 
offers  three  basic  plans  and  three 
rate  cards  to  advertisers:  KBIG  onlv. 

KBIQ  (FM)  only,  or  a  combination  at, 
a  discount.  In  announcing  the  sales 
package,  Bill  Sawyers,  vp  and  general 

manager,  reported  that  KBIG"s  new program  format  of  subdued  jazz  and 
upbeat  popular  music,  with  commer- 

cials clustered  at  quarter-hour  intervals, 
has  produced  an  upsurge  of  new  busi- 
ness. 

Clark  Oil  picks  PKL 

Clark  Oil  &  Refining  Co.,  Milwaukee, 
whose  yearly  billings  are  estimated  at 
$1  million,  has  appointed  Papert,  Koe- 
nig,  Lois  Inc.,  New  York,  as  its  adver- 

tising agency.  The  firm,  with  distribu- 
tion in  nine  north  central  states,  uses 

spot  radio  and  tv.  Former  agency, 
Greenfield  Enterprises,  West  AlHs,  Wis., 

a  house  agency,  which  Clark  main- 
tained for  a  short  time,  was  preceded  by 

Tatham-Laird  Inc.,  Chicago. 

Clam  chowder  sales  boom  via  radio;  outstripping  newspapers 

Radio,  spontaneous  commercial 
messages  and  top  personalities  are  a 
winning  combination  for  a  small 
New  York  clam  products  firm  which 
has  a  modest  advertising  budget. 

Doxsee  Co.,  Brooklyn,  came  to 
Smith/ Greenland,  New  York,  an  ad 
agency  popular  with  food  concerns, 
in  late  1960  with  a  number  of  per- 

plexing problems.  The  firm,  which 
then  had  sales  of  about  $250,000  a 
year,  marketed  a  seafood  product 
never  very  popular  as  a  canned 
item.  A  modest  ad  budget  prevented 

extensive  coverage  of  Doxsee's  com- 
mercial message.  The  firm's  clam chowder  faced  strong  competition 

from  some  competing  brands  spend- 
ing more  than  Doxsee. 

Agency  and  client  executives 
worked  out  an  approach  which  con- 

tributed heavily  to  the  company's 100%  sales  increase  (to  $500,000) 
in  1961.  Radio  was  substituted  for 

newspapers — Doxsee's  prime  medi- um in  the  past.  A  daytime  campaign 
in  New  York,  starting  with  WNBC 
and  spreading  to  WOR  and  WNEW, 

used  a  heavy  schedule  of  commer- 
cials appealing  to  women  in  the 

upper-middle  income  bracket.  Com- 
mercials were  delivered  extempo- 
raneously by  such  name  personalities 

as  Bill  Cullen,  Klavan  and  Finch, 
The  McCanns,  Dorothy  Kilgallen, 
Dick  KoUmar,  Carlton  Fredericks, 
John  Gambling,  Jim  Lucas,  Art 
Ford  and  Jim  Lowe. 
The  company  expects  sales  of 

$675,000  or  more  this  year.  Doxsee 
plans  the  same  radio  approach  in 
other  markets. 
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Pleased  with  the  sounds . . . 

Mr.  George  W.  Bingham,  President  of  WGNY  Radio,  Newburgh,  New 

^ork,  reports  on  the  Gates  BC-5P-2  five  kilowatt  AM  transmitter: I 

•^TFe  are  delighted  with  the  'performance!  Our  technicians  like  the  design  of  the  circuits,  the 
iiality  of  the  component  parts  and  the  innovations  introduced  into  this  model  whicli  make  for 
ase  of  operation.  Most  of  all,  we  are  pleased  luith  the  sounds  coming  off  the  antennae,  and  for 

"hat  we  give  your  transmitter  a  great  deal  of  credit. 99 

The  BC-5P-2's  quality  sound  has  been 
»lled  "the  finest  in  radio."  This 
transmitter  makes  even  the  pocket 

-adio  sound  good  —  with  very  low 
distortion  through  a  new  ultra  linear 
audio  driver  stage,  wide  frequency 

-esponse  at  the  critical  high  frequen- 
nes,  and  lower  noise  through  separate 
ligh  voltage  filter  system  for  both  PA 
and  modulator. 

The  quality  of  the  component  parts 

^  another  way  your  investment  really 
pays  off.  The  BC-5P-2  transmitter  is 
built  to  last,  with  transformers  and 

reactors  made  for  50  cycle  service  (a 
20%  bonus  safety  factor  for  60  cycle 

users)  —  the  highest  current  rated 
power  amplifier  component  list  of  any 
jther  5000  watt  transmitter  —  extra 

leavy  ribbon  inductors  —  full  "T"  out- 
put network  —  and  a  separate  cooling 

system  in  each  of  the  3  cabinets. 

Write  for  your  copy  of  Brochure  *94 
today! 

I     

■\              '  '    

i\ 

Our  40th  Year,  1922-1962 

GATES GATES  RADIO  COMPANY  ■!miil^ Subsidiary  of  Harris-Intertype  Corporation  IQ^QSQJ 
QUINCY,  ILLINOIS 

Offices  in:  HOUSTON,  NEW  YORK,  LOS  ANGELES,  WASHINGTON,  D.C. 
In  Canoda:  CANADIAN  MARCONI  COMPANY 



 :  THE  MEDIA  

Collins  defends  NAB  code,  conferences 

TWO-STATE  MEET  ALSO  HEARS  REP.  OREN  HARRIS,  FTC'S  SWEENY 

Gov.  LeRoy  Collins,  NAB  president, 

stoutly  defended  the  association's  ap- 
proach to  two  vexing  radio-tv  prob- 

lems in  a  major  summer  speech  last 
week  to  a  combined  meeting  of  the 
Georgia  Assn.  of  Broadcasters  and  the 
South  Carolina  Broadcasters  Assn.  at 
Jekyll  Island,  Ga. 

He  attacked  those  who  have  ques- 
tioned the  growing  machinery  of  code 

enforcement,  and  those  who  have  raised 

warning  voices  about  the  NAB's  con- 
ferences with  the  FCC  on  radio's 

"overpopulation"  problem  which  might 
lead  to  public  utility  regulation. 

In  both  instances,  Gov.  Collins  up- 
held the  association's  activities.  He 

urged  greater  efforts  at  code  enforce- 
ment and  said  relaxation  of  these  ef- 
forts would  result  in  "the  law  of  the 

jungle  or  the  law  of  the  bureaucrat." 
On  the  overpopulation  issue.  Gov.  Col- 

lins explained,  NAB  is  working  with 
the  FCC  to  establish  the  facts.  After 
these  are  established,  he  said,  possible 
cures  will  then  be  examined.  Any  cure 

must  be  "wholly  compatible  with  our 
system  of  free  broadcasting,"  he  said. 
The  three-day  joint  meeting,  at- 

tended by  over  500  people,  also  heard 
Rep.  Oren  Harris  (D-Ark.),  chairman 
of  the  House  Commerce  Committee, 
and  Charles  A.  Sweeny,  Federal  Trade 
Commission  radio-tv  expert. 

The  Georgia  association  went  on 

record  in  favor  of  the  FCC's  proposal 
to  revise  its  rules  requiring  first  class 
operators  at  all  am  radio  stations; 
called  on  Congress  to  completely  elimi- 

nate Sec.  315  of  the  Communications 

Act,  and  urged  the  Senate  to  pass  legis- 
lation granting  daytimers  the  right  to 

begin  operating  before  local  sunrise. 
The  House  already  has  passed  legis- 

lation to  permit  such  operation  in  cer- 
tain instances. 

The  Georgia  group  also  elected  new 
officers  (see  page  85). 

Code  Clampdown  ■  Gov.  Collins 
urged  stronger  code  enforcement  and 
criticized  those  who  feel  a  stronger  code 

authority  might  be  "more  dangerous 
than  beneficial." 

Singling  out  a  July  30  Broadcasting 
editorial  which  warned  that  as  enforce- 

ment becomes  more  massive  the  easier 

the  code  may  be  manipulated  by  fed- 
eral regulators.  President  Collins  said 

NAB  is  determined  to  see  that  both 
the  people  and  the  government  respect 
the  codes. 

"...  To  advocate  weak,  unenforced 
codes  is  to  advocate  no  mutual  self- 
regulation  and  to  give  to  the  Ameri- 

can people  the  choice  of  broadcasting 
under  the  law  of  the  jungle  or  under 

the  law  of  the  bureaucrat,"  he  added. 
"And  we  of  NAB  feel  that  neither 

course  is  sound  nor  necessary." 
In  asking  for  more  subscribers  to 

both  the  radio  and  tv  codes,  Gov.  Col- 
lins disclosed  that  only  33%  of  all 

radio  stations  are  subscribers  (67% 
are  outside  the  code;  44%  of  NAB 
members  are  not  code  subscribers). 
In  tv,  on  the  contrary,  he  said,  75% 
of  all  eligible  stations  are  code  sub- 
scribers. 

In  Georgia,  he  said,  only  15%  of 
the  radio  stations  are  Code  subscribers. 

but  8  out  of  11  tv  stations  are  signed 
up.  In  South  Carolina,  he  noted,  less 
than  a  third  of  the  radio  stations  are 
code  subscribers,  though  7  out  of  the 
9  eligible  tv  stations  are  code  members. 

Strawmen  ■  Taking  cognizance  of 
warnings  that  the  NAB-FCC  study  of 
radio  "overpopulation"  might  involve 
economic  matters — which  in  turn  could 
lead  to  public  utility  regulation — Gov. 
Collins  defended  the  association's 
course  in  meeting  with  the  FCC. 

The  meetings,  he  said,  are  to  plan  a 
study  of  the  problem  of  too  many  radio 
stations  in  too  many  communities. 

"But,  at  the  end  of  that  search — when 
an  honest  and  thorough  diagnosis  has 
been  completed — then  and  not  until 
then  will  the  question  be  faced  of  find- 

ing a  cure  and,  I  do  not  believe  that 
any  one  will  dispute  the  fact  that  any 
cure  must  be  wholly  compatible  with  - 

our  system  of  free  broadcasting." Broadcasters  must  serve  their  public. 
Gov.  Collins  stressed. 

"Only  by  individually  and  consci- 
entiously seeking  out  how  you,  as  an 

independent  licensee,  can  best  serve 
the  public  interest  in  your  particular 
community  can  you  gain  real  inde- 

pendence of  action  which  will  avoid 

the  erosion  of  conformity,"  he  said. 
NAB  operates  under  three  major 

principles,  the  association's  president said.  These  are: 
"We  intend  to  serve  the  interests  of 

the  public,  for  that  is  the  basis  upon 
which  the  broadcasters  obtained,  and 
will  be  able  to  retain,  their  licenses. 
That  is  the  primary  reason  the  broad- 

Three-day  working  session  of  Georgia  Assn.  of  Broad-  Commission.  Shown  here  are  (In  left  photo)  Gov.  Collins, 
casters  and  South  Carolina  Broadcasters  Assn.  at  Jekyll  H.  Randolph  Holder,  WGAU  Athens,  Ga.,  president,  GAB; 
Island,  Ga.,  got  the  word  from  Washington  in  three  major  W.  Frank  Harden,  WIS  Columbia,  S.  C,  president  SCBA; 
speeches  by  NAB  President  LeRoy  Collins,  Rep.  Oren  (In  right  photo)  Mr.  Sweeny,  Rep.  Harris,  and  Rep.  Robert 
Harris  (D-Ark.)  and  Charles  A.  Sweeny,  Federal  Trade  G.  Stephens  Jr.  (D-Ga.). 
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In  growing  Jacksonville 

m^kV^  IS  THE  STATION  TO  WATCH 

There's  brisk  expansion  going  on  everywhere  in  Jacksonville 
these  days.  And  keeping  pace  with  it  is  WFGA-TV, 
the  station  that  is  gaining  in  popularity  and  dominance  every  day. 

The  March,  1962  ARB  credits  WFGA-TV  with  a  big  50% 

share  of  audience  in  this  $1,400,000,000  North  Florida-South 
Georgia  market.  So  contact  your  PGW  Colonel  for  full  details  on  how 

you  can  capture  the  most  sales  in  the  growing  Jacksonville  area. 

Q  WFGA-TV 

JACKSONVILLE 

REPRESENTED  NATIONALLY  BY  PETERS,  GRIFFIN,  WOODWARD,  INC. 



caster  and  NAB  are  in  business. 

"We  intend  to  advance  the  art  of 
broadcasting,  for  we  feel  the  best  way 
to  advance  the  public  interest  and  to 
safeguard  the  rights  of  broadcasters  is 
for  broadcasting  to  do  an  increasingly 
better  job. 

"We  intend  to  protect  the  broadcast 
licensee  from  improper  intrusions  upon 
his  functions  from  the  government  or 
from  any  other  quarter,  for  he  and  only 

he  is  the  foundation  of  breadcasting." 
Heavier  Accountability  ■  The  great 

popular  acclaim  for  Telstar,  the  AT&T's 
orbiting  communications  satellite,  has 
come  because  millions  of  people  have 
been  able  to  instantly  see  events  taking 
place  thousands  of  miles  away  on  an- 

other continent  even  though  the  active 
repeater  in  the  sky  is  basically  a  tool 
for  telephone  and  telegraphy  communi- 

cations, not  television.  Rep.  Harris  said. 
Because  of  this,  and  the  powerful 

medium  television  has  become  domes- 

tically, broadcasters  must  accept  a 

"growing  sense  of  responsibility,"  Rep. 
Harris  told  those  attending  the  Jekyll 
Island  meetings. 

"You  must  conduct  yourself  at  all 
times  as  members  of  a  profession,"  Mr. Harris  admonished.  He  also  warned 
against  broadcasters  dividing  into 
groups,  and  one  group  fighting  another 
"to  the  detriment  of  your  profession 
and  to  the  detriment  of  the  public  whom 

you  serve." 
Mr.  Harris'  remarks  about  groups 

came  after  he  discussed  the  hearings 
held  before  the  House  Commerce  Com- 

mittee on  clear  channel  breakdown  and 
the  longer  hours  of  operation  demanded 
by  daytime  broadcasters. 

The  committee  earlier  this  year  re- 
quested the  FCC  to  delay  for  one  year 

its  proposal  to  duplicate  13  of  the  Class 
1-A  stations  and  also  passed  a  resolu- 

tion permitting  the  FCC  to  grant  higher 
than  50  kw  power  to  radio  stations. 

The  same  committee  recommended 

and  the  House  passed  a  bill  to  permit 
daytime  stations  to  begin  operating  be- 

fore sunrise  in  communities  not  served 

by  a  full-time  station,  provided  no  seri- 
ous interference  is  caused  to  another 

radio  station. 

Helping  Uhf,  Etv  ■  The  House  Com- merce Committee  chairman  also  called 
attention  to  the  all-channel  receiver  bill 
and  the  educational  tv  grant  bill,  both 
now  law.  "The  enactment  of  these  two 
measures  should,  in  my  opinion,  con- 

tribute to  a  vast  expansion  of  uhf  tele- 
vision— ^both  commercial  and  non- 

commercial." 
There  have  been  783  bills  referred 

to  the  House  Commerce  Committee, 

Mr.  Harris  said.  Of  these,  91  are  con- 
cerned with  radio  or  tv,  he  noted. 

Mr.  Harris  urged  quick  action  on 
the  establishment  of  a  Satellite  Com- 

munications Corp.  "so  that  we  may  go 
forward  with  the  organization  of  the 
corporation  which  is  expected  to  be  the 
United  States  instrument  through  which 

we  will  participate  in  a  worldwide  in- 
ternational communications  satellite 

system." 

100%  Proof  ■  The  significance  of 
certain  landmark  cases  the  Federal 
Trade  Commission  has  instituted  against 
alleged  deception  in  tv  commercials  was 
explained  Monday  afternoon  (Aug.  6) 
by  Charles  A.  Sweeny,  chief  of  the 
FTC's  Division  of  Food  &  Drug  Adver- 

tising and  an  expert  in  FTC  broadcast 
matters. 

Mr.  Sweeny  emphasized  that  in  some 
of  the  tv  demonstration  cases  actual 
merits  of  the  product  were  not  in 

question.  "The  challenge  is  to  the  offer- 
ing of  something  which  purports  to  be 

proof  which  is  in  fact  no  proof  at  all," 
be  explained. 

Examples  cited  included  Colgate-  Pal- 
molive  Rapid  Shave  commercials  which 
purported  to  show  the  shaving  cream 
would  shave  sandpaper  (the  FTC  found 
it  could  not  in  the  tima  and  manner 
demonstrated)  by  use  of  a  plexiglass 
mock-up  instead  of  real  sandpaper 
(Broadcasting,  Jan.  1);  Caner  Prod- 

ucts Rise  shaving  cream  tv  spots  in 
which  competing  products  were  falsely 

disparaged  by  use  of  a  chemical  com- 
pound chosen  for  its  quick-drying 

properties  to  represent  competing  shav- 
ing creams  and  to  demonstrate  how 

quickly  they  dry  in  comparison  to  Rise 
(Broadcasting,  April  30). 

Mr.  Sweeny  dealt  at  some  length  with 
the  recent  initial  decision  on  Libbey- 
Owens-Ford  Glass  Co.  and  General 
Motors  (At  Deadline,  Aug.  6).  In 
this  case  Mr.  Sweeny  said  the  examiner 
found  that  different  photographic  tech- 

niques were  used  to  emphasize  the  su- 
periority of  plate  glass  to  sheet  glass, 

including  shooting  one  scene  through 
an  open  auto  window  and  claiming  it 
was  plate  glass  to  show  the  lack  of 
distortion.  Also  a  sheet  glass  window 

WLAC-TV  covers  state  Democratic  voting 

"Southern  politics  has  a  flavor  all 
its  own,"  WLAC-T'V  Nashville, 
Tenn.,  feels.  To  capture  this  aura, 

the  station  staged  what  it  termed  "an 
old-fashioned  election  nite  rally," 
making  provision  for  throngs  of  sup- 

porters to  attend,  welcoming  motor- 
cades and  giving  candidates  a  plat- 

form for  campaign  oratory. 
The  occasion  was  the  Tennessee 

Democratic  primary  elections  Aug. 

2.  'WLAC-TV's  rally  ran  from  7:30 
p.m.  to  1:30  a.m.  It  was  climaxed 
by  the  acceptance  speech  of  Frank 
G.  Clement  (waving  hat  above),  the 
successful  nominee  for  governor. 
WLAC-TV  built  a  stage  in  Nash- 

ville's War  Memorial  Square  to  ac- 
commodate dignitaries   and  candi- 

dates; the  station  also  set  up  a  9  by 
12  foot  tv  screen  to  bring  fresh  re- 

sults to  the  crowds  gathered  in  the 
square.  A  mobile  unit  and  three 
cameras  covered  campaign  head- 

quarters, interviews  of  candidates  on 
stage  and  election  totals. 
WLAC-TV's  Bill  Jay  (r,  behind 

the  sign)  was  master  of  ceremonies, 
assisted  by  Sen.  Robert  Taylor  (at 
his  right),  who  analysed  results,  and 
Jo  Coulter  (center),  who  interviewed 

dignitaries'  wives. The  station  had  special  reporters 
in  metropolitan  voting  places  and 
received  computer  reports  on  tabu- 

lations from  UPI. 

Mr.  Clement's  wife,  Lucille,  (1), 
joined  him  at  the  ceremony. 
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more  evidence  that 

Milwaukee  reacts  to  WTMJ-TV 

The  star,  of  course,  is  Dr.  Albert  Burke,  whose  unique  series,  A  Way  of 

Thinking,  is  carried  on  WTMJ-TV.  The  occasion:  Dr.  Burke's  personal 
appearance  in  Milwaukee,  initiated  by  WTMJ-TV  in  response  to  an  un- 

precedented number  of  requests  to  the  local  sponsor  and  the  station. 

The  results  were  phenomenal.  TV  fans  crowded  the  University  of  Wis- 
consin-Milwaukee auditorium,  hundreds  had  to  be  turned  away.  What's 

so  unusual  about  the  lecture's  success?  Just  this:  Dr.  Burke's  only  exposure 
in  Milwaukee  was  on  WTMJ-TV  —  30  minutes,  once  a  week.  Proof  again 
that  adult,  knowledgeable  Milwaukee  turns  most  often  to  WTMJ-TV  — 
proof  of  WTMJ-TV's  ability  to  attract  and  influence  Milwaukee  viewers. 

Want  all  the  reasons  why  WTMJ-TV  is  still  the  number  one  station  in 
Milwaukee  for  both  viewers  and  advertisers?  Ask  us  to  send  a  copy  of 
the  WTMJ-TV  "TOTAL  IMAGE"  STORY. 

WTIVIU-TV THE  MILWAUKEE 
JOURNAL  STATION 

WTMJ-AM-FM 

NBC  in  Milwaukee 

Represented  by:  HARRINGTON,  RICHTER  &  PARSONS  — NEW  YORK,  CHICAGO,  SAN  FRANCISCO,  ATLANTA,  BOSTON,  ST.  LOUIS,  LOS  ANGELES 
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was  smeared  with  vaseline  to  increase 
distortion  while  the  plate  glass  was  not 
so  smeared. 

That  case  illustrates  the  FTC's  maxim 
that  "a  comparison  should  be  as  com- 

parable as  possible.  Disparity  should  be 
eliminated,  particularly  if  the  disparity 
has  the  tendency  to  exaggerate  the  com- 

parative differences  claimed,"  Mr. 
Sweeny  said. 

Two  recent  consent  orders  the  FTC 
signed  with  toy  manufacturers  (At 
Deadline,  Aug.  6)  indicate  another  of 

the  agency's  beliefs,  Mr.  Sweeny  said 
— that  advertising  should  be  tailored  so 
its  intended  audience  will  understand 
it  clearly  and  therefore  will  not  be 
deceived.  In  the  toy  cases  some  articles 
were  shown  in  demonstration  which 
were  not  components  of  the  product. 

Mr.  Sweeny  praised  the  NAB  codes 
and  the  advertising  agencies  and  broad- 

casters who  hew  to  strict  standards.  "I 
understand  that  advertising  agencies  are 
finding  that  effective  commercials  can 
be  developed  without  the  use  of  mock- 
ups  and  simulations  that  have  caused 
so  many  difficulties.  It  appears  that  the 
industry  has  already  proven  that  truth- 

fulness is  no  bar  to  creativity  and  imagi- 
nation," he  said. 

Broadcasters  can  check  on  the  con- 
tent of  advertising  in  several  ways,  Mr. 

Sweeny  suggested:  for  national  spots, 
networks  screen  them  and  members  can 

Early  birds 

Hal  Phelps,  news  director,  and 
Bill  Merrick,  manager  of  KBMN 
Bozeman,  Mont.,  moved  quickly 
last  month  to  cover  the  crash  of 
a  B-47  bomber  about  60  miles 
from  town.  Alerted  to  the  crash 

at  6  a.m.  July  24,  they  were  air- 
borne in  a  plane  by  6:50,  record- 

ed their  first  crash  scene  descrip- 
tion at  7:30  and  dropped  the  tape 

recording  on  the  front  lawn  of 
the  KBMN  studios  at  7:45.  The 

description  was  aired  at  7:55 — all 
a.m. 

get  advice  from  the  NAB;  in  the  case  of 
local  spots,  the  broadcaster  can  deter- 

mine the  reputation  of  the  advertiser, 
consult  the  local  Better  Business  Bureau 

and  the  FTC's  advisory  guides  and 
monthly  Advertising  Alert  lists. 

Rollins  revenues  up 

45%  for  fiscal  year 

Rollins  Broadcasting  Inc.  reports  to- 
tal revenues  at  $6,395,312  for  the  fiscal 

year  ended  April  30,  45%  over  the 

previous  year's  total  revenues  of  $4,- 
401,773.  Net  earnings  after  taxes  were 
$437,396  (46  cents  per  share),  22% 

above  1961's  $358,553  (40  cents  per 

share).  In  1961  Rollins  received  in 
addition  a  special  credit  for  $269,416, 

representing  Rollins'  gain  less  federal 
taxes  from  the  sale  of  WJWL  George- 

town, Del.,  for  $365,000. 
Rollins  shareholders  hold  their  an- 

nual meeting  Sept.  18  at  Wilmington, 
Del.  Rollins  stations  are  WAMS  Wilm- 

ington, Del.;  WNJR  Newark,  N.  J.; 
KDAY  Santa  Monica,  Calif.;  WBEE 
Harvey,  111.;  WRAP  Norfolk,  Va.; 
WGEE  Indianapolis,  Ind.;  WCMS-AM- 
TV  Charleston,  W.  Va.;  WEAR-TV 
Pensacola,  Fia.,  and  WPTZ  (TV)  Pitts- 

burgh, N.  Y.  The  company  is  also  en- 
gaged in  outdoor  advertising  in  Texas 

and  owns  10,000  acres  in  Okeechobee 
County,  Fla. 

Changing  hands 

ANNOUNCED  ■  The  following  sale  of 
station  interests  was  reported  last  week 
subject  to  FCC  approval: 

■  WNOP  Newport,  Ky.:  Negotiations 
underway  for  sale  of  58.5%  interest  by 
James  G.  Lang  to  Dean  Miller,  who 
has  already  bought  out  41.5%  owner- 

ship of  minority  stockholders  with  ag- 
gregate price  in  the  neighborhood  of 

$400,000.  Mr.  Miller  is  a  west  coast 
tv  and  motion  picture  personality,  and 
native  of  Hamilton,  Ohio.  WNOP  was 
founded  in  1948,  and  operates  with 
1  kw  daytime  only  on  740  kc.  Broker 
is  Crisler  &  Co. 

KRNT-AM-TV  revenue 

up  in  first  six  months 

Gross  advertising  revenues  before 
discounts  for  KRNT-AM-TV  Des 
Moines  in  the  first  six  months  of  1962 

are  "slightly  ahead"  of  the  revenues  for 
the  same  period  last  year,  Gardner 
Cowles,  president  of  Cowles  Magazines 
&  Broadcasting  Inc.,  has  reported  to 
stockholders. 

He  said  Cowles  had  six  month  reve- 
nues of  $48,261,166  and  net  earnings, 

after  U.  S.  and  Canadian  taxes,  of 
$847,567  (32  cents  a  share),  compared 
with  revenues  of  $40,046,658  and  net 
earnings  after  taxes  of  $516,833  (22 
cents  per  share)  in  the  comparable  1961 
period.  In  1961,  however,  Cowles  real- 

ized a  gain  from  the  $1,925,000  sale  of 
WHTN-TV  Huntington,  W.  Va.,  to 
Reeves  Broadcasting  and  from  other 
special  credits  totaling  $489,089  (21 
cents  per  share). 

Mr.  Cowles  said  Look  magazine  in 
the  first  half  of  this  year  set  an  all-time 
high  in  gross  advertising  before  dis- 

counts of  $36,126,000,  up  23%  over 
the  same  1961  period. 

California  Negro  groups 

Community  Communications  Coun- 
cil and  Public  Information  Commimi- 

cations  Assn.  have  been  formed  as  non- 

Sensible 

proteetion  when 

y<5^n  hnj  or  sell 

You'll  never  regret  your  decision  to  rely  on  our  intimate 
knowledge  of  markets  and  actual  sales.  However,  you  may 
very  well  regret  taking  the  risk  of  selling  on  your  own. 
We  see  the  total  picture  .  .  .  opportunities  as  well 
as  hazards.  Our  reputation  for  reliability  is  your  best 
protection  ...  as  hundreds  of  satisfied 
Blackburn  clients  know. 

BLACKBURN  &  Company,  Inc. 

RADIO  •  TV  •  NEWSPAPER  BROKERS 

NEGOTIATIONS  •  FINANCING  •  APPRAISALS 

WASH.,  D.  C.         CHICAGO  ATLANTA  BEVERLY  HILLS 
lames  W.  Blackburn  H.  W  Cassill  Clifford  B.  Marshall  Colin  M.  Selph 
lack  V.  Harvey  William  B.  Ryan  Stanley  Whitaker  C  Bennett  Larson 
Joseph  M.  Sitrick  Hub  lackson  |ohn  C.  Williams  Bink  o'  America  BIdg. 
Gerard  F.  Hurley  333  N.  Michigan  Ave.  1102  Healey  BIdg.  9465  Wilshire  Blvd. 
RCA  Buildinft  Chicago.  Illinois  JAckson  5-IS76  Beverly  Hills  Calif. 
FEderal  3-9270  Financial  6-6460  CRestview  4-8151 
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profit  corporations  to  establish  Negro- owned  radio  and  tv  stations  in  Southern 
Cahfornia  Negro  communities.  They 
are  under  the  leadership  of  Dootsie 
Williams,  president  of  Dooto  Records. 
CCC  will  function  primarily  as  a  char- 

itable group.    PICA  will  disseminate 
t     information  important  to  Negroes,  Mr. 
I     Williams  said.    His  record  company, 

reportedly  the  largest  Negro-owned  firm 
in  that  field,  has  already  set  up  Dooto 
Film  Production  Co.  to  make  films  for 

'     television  and  is  preparing  to  open  a 
I     new  $200,000  building  in  Compton, 

Calif. 

!  Churchill  takes  over 

KYA  San  Francisco 

Churchill  Broadcasting  Corp.  took 
over  KYA-AM-FM  San  Francisco 

Tuesday  (Aug.  7)  from  Bartell  Broad- 
casters Inc.  for  $1.25  million  and  an 

agreement  not  to  compete  (Changing 
HLands,  July  30). 

Clinton  D.  Churchill,  president  and 
general  manager,  is  the  former  vice 
president    and    station    manager  of 

Clinton  D.  Churchill 

WKBW  Buffalo,  sold  to  Capital  Cities 
Broadcasting  Corp.  last  year. 

Lewis  H.  Avery,  founder  of  Avery- 
Knodel  Inc.,  station  representatives,  and 
a  director  of  TvB,  will  become  vice 
president  and  general  sales  manager  of 
KYA  Sept.  1.  He  has  resigned  his  con- 

nections with  the  representative  firm 
effective  Aug.  31  (See  Weeks  Head- 
liners,  page  10). 

Mrs.  Jayne  Swain,  former  KYA  gen- 
eral manager,  has  been  named  assist- 

ant to  the  president. 
Other  KYA  board  members  are  Dr. 

Clinton  H.  Churchill,  broadcasting  pio- 
neer; Edythe  E.  Churchill,  vice  presi- 

dent and  Edward  H.  Kavinoky,  secre- 
tary-treasurer. 
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Radio  networks  to  note  year  of  Berlin  Wall 

MINUTE  PROGRAM  TO  COINCIDE  WITH  BERLIN  ACTIVITIES 

U.  S.  radio  networks  are  scheduled 
to  program  a  minute  of  activities  at 
noon  today  (Aug.  13)  to  observe  the 

first  year  of  a  "wall  of  shame"  separat- 
ing East  and  West  Berlin.  The  Berlin 

Wall  was  put  up  by  communist  East 
Berlin  troops  and  workers. 

The  network  observance  is  part  of  a 
nationwide  effort  in  the  U.  S.  coincid- 

ing with  similar  activities  in  West 
Berlin.  Churches  in  both  countries  will 

ring  bells  for  two  minutes  at  approxi- 
mately the  same  time  (about  noon  in 

the  U.  S.).  The  radio  networks  will 
delay  newscasts  at  the  noon  hour  for 
one  minute.  Broadcasts  will  open  with 
the  ringing  of  the  Freedom  Bell  in  West 
Germany,  a  brief  message  from  West 
Berlin  Mayor  Willie  Brandt,  the  sound 
of  the  Independence  Bell  in  Philadel- 

phia and  a  message  from  Gen.  Lucius 

Clay,  the  President's  former  represent- ative to  Berlin. 
The  radio  networks  later  today  or 

tonight  will  each  program  a  five-min- 
ute sequence  presenting  similar  mes- 

sages from  Gen.  Clay,  Willie  Brandt 
and  George  Meaney,  president  of  the 
AFL-CIO  (who  with  Gen.  Clay  is  co- 
chairman  of  the  observance  arrange- 

ments), Vice  President  Lyndon  John- 
son and  Attorney  General  Robert  Ken- 

nedy. These  notables  visited  Berlin  and 

will  speak  on  the  theme,  "I  Saw  the 

Wall." 

Others  working  on  arrangements  are 
M.  S.  Novik,  radio-tv  consultant  and 
member  of  the  U.  S.  Advisory  Com- 

mission on  Information,  and  Leo 

Cherne,  director  of  the  Research  Insti- 
tute of  America. 

Catv  group  to  seek 

court  reversal 

William  Dalton,  president  of  the  Na- 
tional Community  Television  Assn., 

termed  "erroneous  and  in  any  event  of 

very  hmited  application"  the  decision of  a  federal  judge  that  would  prevent 
community  antenna  systems  from  du- 

plicating a  network  or  film  program 
being  broadcast  by  a  local  tv  station  in 
the  same  community  (Broadcasting, Aug.  6). 

The  ruling,  Mr.  Dalton  said,  "would give  a  local  broadcaster  control  over 
public  reception  and  the  reception 
equipment  the  public  may  use,  which 

EAST — Longtime  owned  daytime-only  radio  station 
serving  a  retail  trading  area  population  of  over  150,000. 

Good  cash  flow  to  owner-operator  on  gross  of  $120,- 
000.00-pIus.  Priced  at  $200,000.00  with  29%  down. 
Another  H&L  Exclusive. 

SOUTHWEST — Full  time  radio  station  in  beautiful, 

growing  market.  High  fixed  assets  include  valuable  land 

and  building.  Owner  has  been  taking  out  $25,000.00- 
plus  annually  for  many  years.  Priced  at  $140,000.00. 
Another  H&L  Exclusive, 

AND  ASSOCIATES,  INC. 

John  F.  Hardesty,  President 

NEGOTIATIONS  •  APPRAISALS  •  FINANCING  OF  CHOICE  PROPERTIES 
WASHINGTON,  D.  C.  CHICAGO 
Ray  V.  Hamilton 
1737  DeSales  St,  N.W, 
Executive  3-3456 Warren  J.  Boorom 

New  York 

Richard  A.  Shaheen 
John  D.  Stebbins 
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DEIaware  7-2754 

DALLAS 

Dewitt  Landis 
1511  Bryan  St. 
Riverside  8-1175 
Joe  A.  Oswald 

New  Orieans 

SAN  FRANCISCO 
John  F.  Mardesfy 
Don  Searle 
Hi  Sutter  St. 
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conversation 

RADIO  79 
Owned  S  Operated  by  American  Broadcasting-Paramount  Tbeatres,  Inc. 

has  never  been  the  case  in  the  history 

of  broadcasting."  Every  step  will  be 
taken  to  reverse  the  decision,  he  said. 

The  temporary  injunction  was  issued 
July  30  by  U.  S.  District  Judge  WilUam 
T.  Sweigert  of  the  Southern  District  of 
Idaho.  When  it  is  formally  entered  by 
the  court,  it  will  prevent  Cable  Vision 
Inc.,  Twin  Falls,  Idaho,  catv  system, 
from  carrying  on  its  lines  any  network 
program  or  film  program  being  broad- 

cast by  KLIX-TV  in  the  same  city.  The 

basis  for  Judge  Sweigert's  decision  is 
the  contract  KLIX-TV  has  with  net- 

works and  film  syndicators. 

KRON-TV  manager 

accuses  judges 

Harold  P.  See,  general  manager  of 
KRON-TV  San  Francisco,  said  last 
week  it  would  appear  the  American 

Bar  Assn.'s  Canon  35,  banning  cam- 
eras in  courtrooms,  was  extended  to 

cover  a  private  meeting  of  trial  judges 
at  a  local  hotel,  at  least  so  far  as  tv 
cameras  are  concerned. 

Three  KRON-TV  news  cameramen, 
John  Hines,  Al  Kihn  and  Roger  Krupp, 
were  asked  to  leave  a  panel  discussion 
on  "The  Press,  the  Courts  and  Canon 
35"  at  a  meeting  of  the  National  Con- 

ference of  Trial  Judges  in  the  Sir 
Francis  Drake  Hotel  in  San  Francisco 

Aug.  4,  held  during  the  national  con- 
vention of  the  bar  association  in  that 

city.  Newspaper  photographers  were 
permitted  to  remain,  and  they  photo- 

graphed the  meeting  of  more  than  300 

judges. Boston  Superior  Court  Judge  Frank 

J.  Murray,  chairman  of  the  session, 
said  the  tv  station  was  not  invited  to 
attend  and  had  not  requested  permis- 

sion to  cover.  KRON  denied  the  latter 
statement,  saying  arrangements  had 
been  cleared  through  the  bar  associa- 

tion press  relations  staff,  which  had 
been  ccK)rdinating  some  relations  with 
news  media  for  the  conference. 

Richard  E.  Cheverton,  news  director 
of  WOOD-AM-TV  Grand  Rapids  and 
president  of  the  Radio-Television  News 
Directors  Assn.,  said  he  will  check  into 
the  matter. 

The  association  and  the  NAB's  Free- dom of  Information  committee  have 

been  urging  the  bar  association  to  per- 
mit a  year-long  test  on  tv  camera  use 

in  courtrooms  (Broadcasting,  Mar. 19). 

An  ABA  study  of  the  Canon  35 
issue,  understood  to  have  been  con- 

cluded, was  not  released  at  the  ABA's national  convention. 

ABC  newsman  to  tour  Mongolia 

ABC  News  reporter  Charles  P.  Arnot 
and  a  film  crew  will  visit  communist 

Outer  Mongolia  during  a  14-day  tour 
beginning  Aug.  13.  A  West  German 
tourist  agency  cleared  the  trip,  which 
has  been  offered  to  all  three  networks. 
As  of  last  Thursday  (Aug.  8)  it  was 
apparent  only  ABC  had  accepted. 

Mr.  Arnot,  who  is  ABC  News  Afri- 
can bureau  chief,  will  leave  Moscow 

and  spend  three  days  at  Irkutsk,  three 
days  at  Ulan  Bator  and  then  take  an 
air  and  bus  trip  through  a  broad  area 
of  the  country.  Reports  will  be  on  ABC 
Radio  and  ABC-TV. 

CBS  reports  record  income,  sales  for  half 

NET  INCOME  TOPS  $14  MILLION,  SALES  $246  MILLION 

Records  in  both  net  income  and  sales 
were  reported  by  CBS  Inc.  last  week 
for  the  first  six  months  of  1962.  The 

six-month  report,  by  Chairman  William 
S.  Paley  and  President  Frank  Stanton, 
put  net  income  at  $14,153,308  as  com- 

pared to  $9,409,332  for  the  same  period 
of  1961,  and  sales  at  $246,656,296  as 
against  $240,767,745  for  the  first  half 
of  last  year. 

CBS  authorities  said  this  year's  were 
the  highest  first-half  figures  in  CBS  his- tory. 

Current  earnings  were  reported  as 
$1.59  per  share,  compared  to  $1.06  per 
share  (adjusted  for  stock  dividend)  in 
the  first  six  months  of  1961. 

The  CBS  board  meanwhile  declared 
a  cash  dividend  of  35  cents  per  share 
on  common  stock,  payable  Sept.  7  to 
stockholders  of  record  Aug.  24. 

The  six-month  report,  covering  the 
operations  of  CBS  and  its  domestic  sub- 

sidiaries, follows: 

CBS  Inc.  and  domestic  subsidiaries 

Six  months  ended 
June  30, 1962  July  1,1961 

(26  weeks)     (26  weeks) 
Net  sales  $246,656,296  $240,767,745 
Cost  of  sales            167,291,434  171,425,768 
Selling,  general  and 

administrative  ex- penses                  49,971,848  49,932,407 
Operating  income  ....   29,393,014  19,409,570 
Other  income                2,834.044  2,084,469 
Other  deductions            1,157,750  1,017,707 
Income  before  federal 

income  taxes            31,069,308  20,476,332 
Federal  income  taxes    16,916,000  11,067,000 
Net  income   $  14,153,308  $  9,409,332 
Net  income  per  share          $1.59  $1.06 

Net  income  per  share  is  based  on  the  average 
number  of  shares  outstanding  during  the  respec- 

tive six  months'  periods,  adjusted  for  1961  stock 
dividend.  The  1962  results  are  subject  to  year- 
end  adjustments  and  to  audit  by  Lybrand,  Ross 
Bros.  &  Montgomery. 
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A  series  of  luncheons  for  New 

York  agency  timebuyers  and  adver- 
tisers was  held  last  week  by  KTLA 

(TV)  Los  Angeles  and  the  station's 
rep,  Peters,  Griffin,  Wodward  Inc. 

Guests  previewed  KTLA's  film  pre- 
sentation, "The  Golden  Year  of  Pro- 

gramming." Paul  Raiburn  (second 
from  1),  president  of  Paramount  Tv 

WHA-AM-FM  provides 
time  to  candidates 

WHA  -  AM  -  FM  Madison,  Wis., 
Wednesday  begins  providing  quarter- 
hours  free  to  all  18  candidates  seeking 
nomination  for  state  offices  in  the  Sept. 
11  primary,  marking  the  30th  anniver- 

sary of  the  station  offer  first  made  Aug. 
22,  1932. 

Political  party  and  station  representa- 
tives met  in  Madison,  agreeing  upon 

ground  rules  and  dividing  time  by  the 
drawing  of  lots.  Harold  A.  Engel,  who 
handles  the  broadcast  arrangements, 

says  the  plan  is  "endorsed  by  partici- 
pants as  a  way  of  reducing  campaign 

costs." The  uncensored  forums  are  carried 

by  WHA-AM-FM,  WLBL  Auburn- 
dale  (all  three  owned  by  the  State  Ra- 

dio Council)  and  a  network  of  seven  fm 
stations:  WHAD  Delafield,  WHKW 
Chilton,  WHRM  Wausau,  WHWC  Col- 

fax, WHLA  Holmen,  WHHI  Highland 
and  WHSA  Highland  Township. 

Media  reports... 

New  studios  ■  WRTL  Rantoul,  111.,  has 
broken  ground  for  studios  west  of  the 
city  on  State  Route  136.  The  transmit- 

ter and  phasor  are  being  installed  by 
Collins  Radio,  Cedar  Rapids.  Owner 
Regional  Radio  Service  says  a  direc- 

tional pattern  will  provide  primary  serv- 

Productions  Inc.,  was  a  guest  at  the 
first  luncheon  presentation.  With  Mr. 
Raiburn  are  (1  to  r) :  Lloyd  Griffin 
president-television,  PGW;  Joan 
Stark,  broadcast  media  supervisor. 
Grey  Adv.;  S.  L.  (Stretch)  Adler 
vice  president  of  Paramount  Tele- 

vision Productions  and  general  man- 
ager of  the  station. 

ice  to  a  four-county  area  including 
Rantoul,  Champaign-Urbana,  Danville, 
Hoopeston,  Paxton  and  Gibson  City,  all 
Illinois.  Plans  call  for  construction  to 
be  completed  next  month. 

New  Mutual  outlet  ■  WSOR  Windsor, 
Conn.,  becomes  an  affiliate  of  MBS  to- 

morrow (Aug.  14)  for  the  Hartford- 
Windsor  area.  WSOR  President  Sydney 
E.  Byrnes  also  is  president  of  another 
MBS  affiliate,  WADS  Ansonia-New 
Haven,  Conn. 

Tell  me,  doctor  ■  WPDQ  Jacksonville, 
Fla.,  said  27  stations  in  four  states 
agreed  to  carry  the  broadcast  of  an  ad- 

dress by  Dr.  Edward  R.  Annis,  presi- 
dent-elect of  the  American  Medical 

Assn.  at  the  Baptist  Hospital  Trustees 
Conference  in  Jacksonville  Aug.  1. 

CBS  gets  its  first  tenant  ■  The  Bank  of 
New  York  has  signed  a  21 -year  lease 
for  16,600  square  feet  of  space  in  the 
new  CBS  headquarters  building  now 
under  construction  in  New  York.  The 
building  is  scheduled  for  completion  in 
the  fall  of  1964. 

Milwaukee  opener  ■  Broadcast  Time 
Sales,  New  York,  has  opened  a  new  of- 

fice in  Milwaukee,  at  2560-70  N.  32nd 
St.  Telephone:  Uptown  1-9788.  Station 
rep  said  the  office  is  the  first  of  a  series 
of  regional  branches,  the  second  of 
which  will  be  opened  shortly  in  Pitts- burgh. 

NBC  News  absorbs 

WRC  radio-tv  news 

NBC  News  is  consolidating  its  Wash- 
ington Bureau  with  the  10-man  news 

staff  of  NBC's  owned  WRC-AM-FM- TV  there. 
The  network  has  made  similar  moves 

this  summer  at  two  other  stations  it 
owns,  KRCA  (TV)  Los  Angeles  and 
KNBC  San  Francisco. 

William  B.  Monroe  Jr.,  chief  of  the 
NBC  News  Washington  bureau,  said 
the  local  staff  will  be  maintained  as  a 
unit  under  Wallace  Fanning,  WRC  news 
manager. 

The  network  is  expanding  staffs  and 
programming  at  the  two  West  Coast 
stations,  explained  William  R.  McAn- 
drew,  NBC  News  executive  vice  presi- 

dent, who  said  the  moves  correspond 
to  the  growth  of  California. 

Cecil  Brown,  NBC  correspondent  in 
Tokyo,  has  been  assigned  to  the  Los 
Angeles  bureau  effective  Sept.  1.  He 
will  report  on  developments  in  the  west- 

ern states  for  news  programs  on  the 
network  and  will  appear  locally  on  daily 
news  shows. 

Earlier,  Thomas  Pettit,  correspondent 
for  NBC-TV's  H untley-Brinkley  Report 
and  Chet  Huntley  Reporting,  was  as- 

signed to  the  27-man  Los  Angeles  staff. 
In  San  Francisco,  the  news  staff  has 
been  integrated  into  NBC  News. 

Uhf  broadcasters 

reorganize  CCTV 
Reactivation  of  the  Committee  for 

Competitive  Television,  an  organization 
of  uhf  broadcasters,  has  been  an- nounced. 

William  L.  Putnam,  WWLP  (TV) 

Springfield,  Mass.,  was  chosen  chair- 
man; Frederick  C.  Mueller,  WEEK-TV 

Peoria,  111.,  vice  chairman;  and  John  W. 
English,  WSEE-TV  Erie,  Pa.,  secretary- 
treasurer  and  counsel. 

Other  members  of  the  board  of  di- 
rectors are  David  Baltimore,  WBRE- 

TV  Wilkes-Barre,  Pa.;  Robert  W. 
Mack,  WIMA-TV  Lima,  Ohio;  Law- 

rence Turet,  WXIX-TV  Milwaukee, 
Wis.;  and  Warren  P.  Williamson, 
WKBN-TV  Youngstown,  Ohio. 

As  part  of  its  program  CCTV  plans  to 
hire  an  executive  director  and  Washing- 

ton counsel  and  to  participate  actively 
in  promoting  uhf. 

ABC  to  hire  negro  newsman 

ABC  is  auditioning  negroes  for  a  po- 
sition as  general  news  reporter  on  its 

network  staff.  James  C.  Hagerty,  vice 
president  of  news,  said  last  week  the 
network  was  auditioning  eight  negroes 
to  select  one  who  will  be  trained  in 
news  operations  and  then  used  as  an 
"on-the-air"  personality. 
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These  NEW  AM  Radio  Transmitters 

Speak  with  Continental  Authority| 

Here  are  preferential  new  installations 

made  by  discriminating  major  broad- 

casters. They  indicate  the  proven 

quality,  reliability  and  acceptance  of 

Continental  Electronics  Transmitters. 

Type  314D  Ikw AM  transmitter 

Type317B  50kw 
AM  transmitter 

Type  315B/316B  5/101<w 
AM  transmitter 

C—aT±.tLH.e.n.tcLL  cLte-ctJumJ-Cji. 
MANUFACTURING  COMPANY 

Mailing  Address:    Box  17040,  Dallas  17,  Texas,  4212  S.  Buckner  Blvd.,  EV  1-7161    [U=[F'^  Subsidiary  of  Ling-Temco-Vought,  Inc. 

Dengmrs  and  ounaers  of  me  y\ond's  Most  Pou-c  /n.  i\udio  Transmitters 
BROADCASTING,  August  13,  1962 
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EQUIPMENT  &  ENGINEERING 

MACH-TRONICS  COUNTER-SUES  AMPEX 

Maker  of  portable  vtr  charges  Ampex-RCA  conspiracy 

A  $3,375,000  antitrust  suit  against 
Ampex  Corp.  was  filed  in  federal  dis- 

trict court  in  San  Francisco  Monday 
(Aug.  6)  by  Mach-Tronics,  the  manu- 

facturer of  a  portable  tv  tape  recorder 
which  Ampex  in  a  $2  million  damage 
suit  filed  two  months  ago  (Broad- 

casting, June  18),  alleges  was  devel- 
oped from  confidential  information  ob- 

tained by  Mach-Tronics  executives 
when  they  were  Ampex  employes. 

Mach-Tronics,  in  its  suit,  charges 
Ampex  is  engaging  in  a  conspiracy  with 
RCA  to  restrain  and  monopolize  the 
tv  tape  recorder  field,  which  violates 
the  law  and  threatens  to  destroy  Mach- 
Tronics.  Specifically,  the  suit  alleges 
that  Ampex  and  RCA  have  conspired 
to  eliminate  competition  between  them- 

selves, suppress  vtr  research  in  favor  of 
existing  models  of  tv  tape  recorders, 
cross-license  patents,  trade  secrets  and 
know-how  to  curtail  competition,  fix 
prices  at  non-competitive  levels  and  di- 

vide sales  and  markets  between  them- 
selves, confront  potential  competitors 

with  a  patent  pool,  threaten  them  with 
litigation  and  destroy  their  business  if 

they  threaten  to  enter  the  vtr  field. 

Mach-Tronics'  potential  customers 
have  been  frightened  away,  the  com- 

pany alleges,  and  plans  have  been  de- 
layed for  marketing  the  firm's  portable 

vtr  unit,  the  MVR-10,  while  funds  are 
diverted  to  defense  against  the  Ampex 
action.  The  MVR-10,  its  maker  states, 
weights  about  90  pounds,  uses  one- 
inch  tape  at  $50  a  reel,  sells  for  ap- 

proximately $10,000  and  is  directly 

competitive  with  Ampex's  500-pound, 
$25,000  model  which  uses  two-inch 
tape  at  $360  a  reel. 

Mach-Tronics  says  that  it  has  suf- 
fered damages  of  $1,125,000  and  asks 

for  an  award  of  $3,375,000  (triple 
damages  provided  in  federal  antitrust 
laws)  and  an  injunction  to  halt  the 
alleged  Ampex-RCA  conspiracy. 

Tv,  radio  production 

up  for  six  months-EIA 
Tv  and  radio  set  production  and  sales 

for  the  first  six  months  of  1962  were 

ahead  of  the  same  period  in  1961,  ac- 

cording to  Electronic  Industries  Assn.'s 

THE  COMMUNITY  DEPENDS  ON  WOC  FOR  LEADERSHIP 

The  Davenport  School  System  is  appreciative  of  WOC's  interest  In  the 
well-being  and  education  of  the  community's  children.  To  this  end,  WOC 
has  provided  open  forums,  informational  programs,  and  extensive  news 
coverage  of  all  aspects  of  school  life.  It  is  good  citzenship  such  as  dis- 

played by  WOC  that  makes  our  community  one  of  which  we  are  proud. 
DR.  ANTHONY  MARINACCIO 

Superintendent 
Davenport  Public  Schools 

RADIO 

AM     -  FM 

Exclusive   Notional   Representatives    —    Peters,   Griffin,   Woodward,  Inc, 
DAVENPORT,  IOWA 

THE  QUINT  CITIES  /  DAVENPORT  •  BETTENDORf  •  ROCK  ISLAND  •  MOLINE  •  EAST  MOIINB 

report  last  week.  The  increases  in- 
cluded the  production  of  uhf  television 

and  fm  radio  receivers.  The  six-month 

figures: 

Period 
Jan. -June  1962 
Jan. -June  1961 

PRODUCTION 

Tv 

3,295,501* 
2,801,136 

SALES 
Jan. -June  1962 
Jan. -June  1961 2,724,038 

2,491,744 

Radio 

9.264,445** 

7,537,290 

4,800.574* 

4,370,863 
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*Includes  275,446  with  uhf  tuner  compared 
to  147,832  same  period  196i. 
**  Includes    3,271.477    auto    and    459,508  fm 
radios  compared  to  2,381,791  auto  and  356,- 595  fm  radios  first  six  month  of  1961. ***E:{cludes  auto  radios. 

Tv  setmakers  agree 

on  tuning  standards 

Tv  manufacturers  have  agreed  on 
performance  standards  that  will  permit 
the  new  all-channel  tv  sets  to  receive 

uhf  signals  adequately.  A  special  com- 
mittee will  turn  over  the  information 

to  the  FCC  Aug.  22. 
Acting  at  the  behest  of  the  FCC, 

industry  engineers  met  Aug.  7  in  New 
York  and  after  an  all-day  meeting 
agreed  on  minimum  noise  ratio  and 
sensitivity  factors  for  uhf  reception  in 
combination  receivers.  Earlier  a  sur- 

vey of  tv  and  tuner  manufacturers  by 
Electronic  Industries  Assn.  indicated 

majority  want  the  time  for  ending 
manufacture  of  vhf-only  receivers  to 
be  set  in  July  1964  (Broadcasting, 
Aug.  6).  Both  moves  came  as  a  result 
of  legislation  passed  by  Congress  and 

signed  by  the  President  last  month  re- 
quiring that  all  tv  receivers  shipped  in 

interstate  commerce  be  capable  of  re- 
ceiving both  vhf  and  uhf  signals. 

At  last  week's  meeting,  the  chief 
engineers  of  15  receiver  makers,  5 
tuner  companies  and  1  converter  com- 

pany attended.  Additional  data  was 
submitted  by  4  receiver  manufacturers 
and  1  tuner  company  unable  to  have 
representatives  at  the  meeting. 

Until  the  information  is  turned  over 
to  the  FCC  the  technical  specifications 
are  not  being  made  public.  They  are 

according  to  one  source,  "reasonable." There  was  unanimous  agreement  on 
the  standards,  it  was  emphasized. 

Named  to  present  the  receiver  per- 
formance standards  to  the  FCC  were: 

Harris  O.  Wood,  Philco,  chairman: 
Earl  Anderson,  RCA;  J.  E.  Brown, 
Zenith;  Garth  J.  Heisig,  Motorola;  E. 
Lee  Sigmund,  Olympic;  and  Fred  Kitty, 
F.  W.  Sickles  Division  of  General  In- 

strument Corp.  The  committee  will  be 
accompanied  by  James  D.  Secrest,  ex- 

ecutive vice  president  of  EIA,  and  L. 
M.  Sandwick,  staff  director,  EIA  con- 

sumer products  division. 

BROADCASTING,  August  13,  1962 



"And  there  i  was,  big  as  life,  on  TV" 
(and  in  one  of  the  top-40  markets,  too!) 

Flint-SaginaiL-Bay  City,  that  is  .  .  .  where  Jim  Snell  runs 
a  print  shop  for  a  H\-ing  and  studies  %\dld  life  for  a  lark. 
Jim  has  appeared  frequently  over  WJRT  in  the  past  few 
months  to  talk  about  his  hobby — and  drum  up  interest 

in  the  Genesee  County  Zoological  Society's  proposed 
Children's  Zoo,  as  weU. 

Which  may  be  why  an  overwhelming  nimiber  of  recently 
polled  ai-ea  residents  not  only  knew  about  the  project, 
but  were  sohdly  in  favor  of  it.  And  why,  in  only  18 
months,  64  choice  wooded  acres  and  875,000  in  archi- 

tectural work  have  been  donated  to  the  Zoo. 

Unique?  Maybe.  But,  in  the  past  2'  2  years,  some  25,000 
area  residents — representing  545  various  interest  groups 

W
J
 

FLINT-SAGINAW-BAY  CITY  /  ABC  PRIMARY 

■ — have  appeared,  big  as  life,  on  Chamiel  12  programs. 

You  see.  we  figure  if  we  get  their  interests  in  front  of  the 

camera,  we'll  keep  their  interest  in  front  of  the  set.  That 
kind  of  figuring  pays  off  for  advertisers,  too,  because 

householders  m  this  market  rank  well  -wnthin  the  top- 
forty  group  of  the  nation's  metropolitan  retail  buj"ers. 
They  take  home  an  average  of  8125  a  week — over  810 
more  than  the  national  average. 

And  that's  an  extra  8546*  a  3'^ear  to  spend  on  cosmetics 
and  beer  and  cereal  and  whatever  you  sell. 

Details?  Call  Harrington,  Righter  and  Parsons.  They're big  as  life  in  New  York,  Chicago,  St.  Louis,  Boston, 
Atlanta,  Los  Angeles  and  San  Francisco. 

Ri—  —I  'Metropolitan  Flijit,  Saginaw,  Bay  City;  from 
1  I  Sales  Management's  "1962  Surrey  of  Buying  Power" 

DIVISION:  THE  GOODWILL  STATIONS,  INC. 
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PROGRAMMING 

SIX  STUDIOS  BIG  IN  NETWORK  TV 

Hollywood  majors  will  produce  40%  of  entertainment  programs 

in  network  tv  prime  time  schedules  this  fall,  agency  reports 

An  advertising  agency  has  taken  a 
sounding  of  Hollywood  studio  tv  ac- 

tivity and  estimates  that  six  major  pro- 
duction studios  will  account  for  33 

entertainment  series  in  prime  time  on 
the  networks  next  fall. 

These  will  represent  about  40%  of 
the  total  entertainment  programming 
in  network  prime  time. 

The  agency — which  has  asked  for 
anonymity — compiled  its  statistics  on 
network  nighttime  programming  for 
background  use  by  its  executives. 

The  weight  of  the  analysis  deals  with 

the  six  studios  selected  as  "tv  majors" 
in  Hollywood  because  of  combined 
motion  picture  and  tv  work  or  because 
of  tv  alone.  They  are  Revue,  Warner 
Bros.,  20th  Century-Fox,  Metro-Gold- 
wyn-Mayer,  Four  Star  Television  and 
Screen  Gems. 

Ups  and  Downs  ■  As  part  of  its 
study,  the  agency  researchers  compiled 
a  history  of  prime-time  programs  that 
correlates  so-called  network  "success" 
with  the  number  of  program  renewals. 
Among  the  conclusions  apparent 

from  a  section  of  the  analysis: 
■  CBS-TV  of  the  three  tv  networks 

consistently  has  relied  the  least  on  these 
major  studios  for  its  film  series.  This 
network  appears  to  lean  more  heavily 
on  partnership  with  independent  pro- 
ducers. 

■  NBC-TV  next  season  will  rely 
more  than  any  other  network  on  these 
particular  studios;  ABC-TV,  in  the  past 
a  big  customer  of  the  Big  Six,  is  just  a 
shade  behind. 

Specifically,  next  season,  there'll  be 
14  such  series  on  NBC-TV,  13  on 
ABC-TV  and  6  on  CBS-TV. 

Of  202  programs  from  all  sources 
and  scheduled  new  in  the  five-year  peri- 

od, about  30%  were  good  enough  to 
be  renewed  and  only  about  18% 
achieved  the  preferred  status  and  went 
on  to  become  "hits." 

Of  the  six  companies  listed,  Revue 
with  10  program  series  will  have  the 
most  on  the  networks  (prime-time)  in 
the  1962-63  season.  Screen  Gems  will 
have  9,  Four  Star  6,  Warner  Bros.  4, 
MGM  3  and  20th  Century  only  1. 

Revue's  10  shows  include  Wagon 
Train,  Leave  It  to  Beaver  and  Alcoa 
Premiere  on  ABC-TV  and  Laramie  on 
NBC-TV  as  carryovers  from  past  sea- 

sons; The  Virginian,  Wide  Country, 

It's  a  Man's  World,  all  NBC-TV;  Going 

My  Way  and  McHale's  Navy,  both 
ABC-TV;  and  all  new  series  for  the 
next  season  (1962-63).  The  10th  in- 

cludes Jack  Benny  on  CBS-TV  which 
actually  was  on  the  air  before  1957. 

A  total  of  6  Revue  shows  have  bit 
the  dust  since  1957  but  not  before 

they  were  renewed  (at  least  one  sea- 
son). These  included  M  Squad,  Bach- 

elor Father,  The  Deputy,  Tall  Man, 

Thriller  and  Checkmate.  Revue's  show 
cancellations  (8  in  all):  Riverboat, 
Staccato,  Overland  Trail,  Investigators, 
Frontier  Circus,  Wichita  Town,  87th 
Precinct  and  Calvin  and  the  Colonel. 

Metro-Goldwyn-Mayer  is  one  of  the  six 
Hollywood  producing  studios  on  which 

agency  programmers  center  their  at- 
tention, as  indicated  by  a  major  agen- 

cy's analysis  of  prime-time  program- 
ming. The  future  of  MGM's  tv  produc- 

tion will  rest  on  the  audience  gained 
for  such  1962-63  programs  being 

filmed  as  the  one-hour  weekly  "The 
Eleventh  Hour"  (NBC-TV)  above.  In 
this  scene  (a  shot  at  MGM's  studio 
just  before  a  "take"),  Vera  Miles  is 
on  a  stretcher  and  Wendell  Corey, 
who  is  in  the  starring  role,  faces  her. 

Screen  Gems'  14  ■  Screen  Gems  in 
the  years  1957  and  afterward  produced 
a  total  of  14  series.  Of  this  number 
six  will  be  on  the  air  in  the  fall:  Donna 
Reed,  Dennis  the  Menace,  Naked  City, 
Route  66,  Flintstones,  and  Hazel,  plus 
three  other  series  which  will  appear 
for  the  first  time  on  the  networks  this 

fall:  Empire  (NBC-TV),  Jetsons  and 
Our  Man  Higgins,  both  ABC-TV. 

Unlike  Revue  Productions,  after 
1956  no  Screen  Gems  series  has  gone 
off  the  air  after  a  prior  renewal.  But 
like  Revue,  Screen  Gems  has  had  its 
share  of  canceled  shows  (total  of  8), 

including  My  Sister  Eileen,  The  Hatha- 
ways,  Top  Cat,  Tightrope,  Raven,  Man 
from  Black  Hawk,  Closed  Door  and 
Ed  Wynn. 

The  agency  analysis  rates  the  six 
firms  on  their  show  renewal  percentage 

(all  1957  and  after).  In  this  "score," Revue  looks  the  best — 60% — and 
Warner  and  Screen  Gems  are  next 
with  45%.  Four  Star  in  the  calculation 
trails  all  of  the  firms  with  only  a  25% 
renewal  over  the  five-year  period,  and 
its  cancellations  total  12  shows  for  the 
five  years.  Four  Star,  nevertheless,  will 
have  six  shows  next  season  and  two 
shows  (Detectives  and  June  Ally  son 
Show)  which  are  off  the  air  but  were 
initially  renewed  by  advertisers  and/or 
networks. 

The  "Four  Star"  programs  on  the 
air  this  fall  include  Rifleman,  The  Dick 

Powell  Show,  Adam's  Fable,  and  the 
new  programs  for  next  season,  Mc- 
Keever  and  the  Colonel,  Ensign 
O'Toole  and  Saints  and  Sinners. 

At  MGM  -  MGM-TV's  record  be- 
gan in  1960  in  this  compilation  (ear- 

lier shows  such  as  The  Thin  Man  and 
Northwest  Passage  came  too  early  in 
networking  to  show  in  the  analysis.) 
The  first  series  in  this  reckoning  was 
National  Velvet  which  had  its  renewals 

in  prime  time  on  NBC-TV  but  will  be 
off  in  the  next  season.  MGM  will  have 
three  shows,  however:  Dr.  Kildare, 
which  continues  on  NBC-TV,  and  two 
new  series.  The  Eleventh  Hour  and 
5am  Benedict. 

MGM-TV's  show  boneyard:  Is- 

landers, Asphalt  Jungle,  Cain's  100, and  Father  of  the  Bride.  Warner  Bros, 
has  had  a  reduced  production  fever  in 
the  five-year  period:  77  Sunset  Strip 
and  Hawaiian  Eye  are  the  only  two 
survivors  as  recorded  in  the  analysis. 
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Revue  ProaL,CL,oni  ,n  noilywood  is  re-  new  series,  "lis  a  Ivian  s  World,"  that 
garded  generally  as  one  of  the  top  will  be  seen  on  NBC-TV.  This  pro- 
producers  of  film  programs  for  tv.  A  gram  centers  on  four  young  men  who 

typical  scene  this  summer  at  Revue;  live  on  a  houseboat.  It's  a  weekly 
preparation  for  outdoor  filming  of  a  hour  program. 

Lawman  is  off  the  air  although  re- 
newed at  one  time.  Cancelled:  Alas- 

kans, Bourbon  Street  Beat,  Roaring 

20's  and  Room  for  One  More.  Chey- enne is  still  on  the  air,  a  holdover 

winner  from  pre- 1957  production. 
"Dobie"  Continues  ■  20th  Century- 

Fox's  Dobie  Gillis  continues  on  CBS- 
TV  next  season,  but  Adventures  in 
Paradise  did  not  survive  on  the  air. 

even  though  it  had  a  renewal  histon,'. 
Not  so  fortunate  and  failing  renewal: 
Hong  Kong,  Margie,  Bus  Stop,  Follow 
the  Sun,  and  Five  Fingers. 

The  agency's  analysis  of  the  six 
studios'  track  record  would  appear  to 
point  up  the  question  of  the  life  span 

of  the  programs  the}'"ve  produced  for the  networks  over  the  past  five  years. 
The  agency  found,  for  example,  that 

a  substantial  number  of  the  companies" 
shows,  though  renewed  at  one  time,  did 

not  "make  the  grade"  over  the  longer 
run.  This  can  be  expressed  in  terms  of 
network  prime-time  entertainment 
series,  which  though  renewed  in  the 
past,  will  not  appear  on  the  networks 

this  fall  season.  It"s  obvious  from  the 
titles  Hsted  by  the  agency  that  in  the 
past  five  years,  most  of  the  shows  fitting 

this  categor}'.  have  come  from  the  sLx 
HolhAvood  tv  majors.  By  network:  At 
least  four  on  ABC-TV;  as  many  as 
nine  on  NBC-TS"  and  two  or  three  at 
CBS-T\^  The  other  show  series  in  the 
category  are  from  so-called  independent 
sources  (usually  non-studio-owning  pro- 

duction companies). 
Which  of  the  networks  are  relying 

on  how  many^  and  which  new  shows 

from  which  one  of  the  six  "tv  majors"? 
The  breakdown:  ABC-T\^  will  pro- 

gram five — t«'o  from  Re\-ue  Produc- 
tions {Going  My  Way  and  McH ale's 

Navy),  one  from  Warner  Bros.  {Gal- 
lant Men)  and  two  from  Screen  Gems 

{Higgins  and  Jetsons.)  CBS-TV  will 

program  only  one,  Adam's  Fable,  pro- duced under  the  Four  Star  banner. 

NBC-TV,  relying  heavily  on  the  Big 
Six,  wiU  schedule  9  new  shows  from 
the  firms  next  season:  three  from 

Re\'ue  {Virginians,  Wide  Country  and 
It's  a  Man's  World)  and  three  from 
Four  Star  {Ensign  O'Toole,  McKeever. 
and  Saints  &  Sinners.),  two  from 

MGM-TV'  {Eleventh  Hour  and  Sam 
Benedict) ,  and  one  from  Screen  Gems 
(Empire.) 

Official  reports  15  sales 

Official  Films  Inc.  announced  last 
week  that  15  sales  have  been  completed 
since  mid-July  for  four  of  its  short- 
segment  film  programs.  They  include 
the  one-minute  Sporrsfolio,  the  five- 
minute  Greatest  Headlines  of  the  Cen- 

tury and  Almanac,  and  the  one-  and 
two-reel  Little  Rascals. 

Pacing  the  sales  was  Little  Rascals 
which  was  purchased  in  seven  markets 
for  showing  on  WEWS  (TV)  Cleve- 

land: KOTV  (TV)  Tulsa:  KGUN-TV 
Tucson;  KLAS-TV  Las  Vegas;  WTHI- 
TV  Terre  Haute,  Ind.;  WSWS-TV  Ros- 

in this  day  when  radio  and  television 
programs  rise  and  fall  on  the  basis  of 

what  "most  people  like,"  Plough  Broad- 
casting Co.  radio  stations  have  begun 

to  use  an  electronic  device  to  "pro- 
gram"' the  music  sound  that  "most 

people  %vant  to  hear." Unveiled  Wednesday  (Aug.  8)  on 
WCOP  Boston  and  the  week  before 
(Aug.  2)  on  WJJD  Chicago,  the 
Plough  sound  (unnamed  yet — the  sta- 

tions are  running  "Name  the  Sound" 
contests  among  advertisers  and  time 
buyers)  is  described  by  Plough  as  hav- 

ing "a  toe-tapping,  finger-snapping 

beat."" 

Although  this  programming  approach 
is  being  tested  in  Boston  and  Chicago, 
it  has  not  yet  been  implemented  at 
other  Plough  stations  in  Atlanta,  Balti- 

more and  Memphis. 

Plough's  theory:  "If  roughly  80% 
of  the  record  dollar  is  spent  buying  a 

certain  type  of  music  (and  that's  the 
percentage  of  last  year's  $513  million U.  S.  record  sales  which  they  say  had 
the  Plough  sound),  then  this  mass  ap- 

peal music  should  prove  successful  in 

radio  programming."" Mechanics  «  The  novelty  is  not  so 

much  in  the  sound  ("You  can  hear  a 

well,  N.  M.,  and  WTAF  (TV)  Marion, 
Ind.  The  series  has  been  sold  in  a  total 
of  32  markets. 

little  of  it  on  hundreds  of  stations," 
said  a  Plough  spokesman),  but  in  the 
mechanics  of  record  selection  and  in 

preparation  of  program  logs.  That  is 
done  with  equipment  designed  by  In- 

ternational Business  Machines  Inc.  and 
rented  to  Plough. 

"There  are  over  60,000  individual 
music  recordings  catalogued  on  IBM 
cards  .  .  .  which  allows  the  mar\'els  of 
IBM  Data  Processing  to  select  each 
tune  to  be  played  according  to  a  master 
formula,"  Plough  says.  Recordings 
were  "auditioned"'  by  a  team  of  "30 
professionals — band  leaders,  sidemen, 
music  teachers — [who]  began  analyzing 
this  mountain  of  music  for  the  tempo 

and  melodic  elements.  .  .  ."  Character- 
istics of  each  recording  (vocal,  male 

or  female,  instrumental,  beat,  etc.) 
were  translated  into  perforations 
punched  onto  IBM  cards. 

Using  the  cards,  program  directors 
at  the  Plough  stations  choose  music 
to  be  played  a  week  in  advance.  They 
decide  how  many  recordings  will  be 
played  each  hour,  and  from  a  formula 

determined  by  Plough  "front  office" 
personnel  earlier  this  year,  "X"  number 
of  male  vocal  tunes  are  selected,  "Y" number  of  instrumentals,  and  so  on, 

PLOUGH  PROGRAMS  BY  THE  NUMBERS 

IBM  data  cards  tell  WJJD,  WCOP  what  records  will  please 
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MILLION 

FOOD-EAT-DRINK 

MARKET* 

*0nly  WSPD-Radio  lets  you 
reach  this  complete,  rich  14- 
county  market.  Over  $328 
million  in  food  sales — nearly 
$105  million  in  eating-drinking 
sales — $1.3  BILLION  total  re- 

tail sales! 
Round-the-clock  audience 
domination  (No.  1  Pulse, 
Hooper,  Nielsen)  .  .  .  Integrity 
Toledoans  look  up  to  .  .  .  Vital 
leadership  in  community  serv- 

ice ..  .  Imaginative  24-hour 
programming  .  . .  that's  WSPD- Radio. 

Ask  your  Katz  representative 

WSPD 

RADIO 
TOLEDO 

A  STORE R  STATION 

National  Sales  Office 

m  E.  57th  St.,  N.Y.  22 

Plough  President  Harold  R.  Kreistein  (c)  and  WJJD  manager  Boyd  W.  Lawlor 

stand  in  front  of  a  boat  Plough  is  offering  in  a  "name  the  sound"  contest. 

explained  Boyd  W.  Lawlor,  general 
manager  of  WJJD.  The  cards  are  put 
into  the  IBM  equipment,  which  sorts 
the  information  so  that  programming 

is  "balanced." 
"This  machine  types  out  logs,  as- 

sures us  of  uniform  programming.  If 
you  tune  in  at  7  a.m.  or  7  p.m.,  you 
will  be  hearing  the  same  overall  balance 

of  sound,"  said  Mr.  Lawlor.  The  ma- 
chines (which  still  are  at  IBM)  prevent 

duplication,  and  no  artist  "follows" himself,  nor  will  two  selections  ever 
follow  each  other  in  the  same  sequence 

once  they've  appeared  together,  ac- 
cording to  Mr.  Lawlor.  There  is  a 

balance  of  instrumentals  and  vocals, 
male  and  female  vocalists,  he  added 
X  Equals  Cost  ■  Asked  what  the 

equipment  is  costing  Plough,  Mr.  Law- 

lor avoided  the  question,  but  said,  "I'd 
better  sell  a  hell  of  a  lot  of  time." 

The  electronic  programming  method 
is  flexible,  he  said,  and  last-minute 
changes  can  be  made.  New  recordings 
are  added  to  station  libraries  after  their 
characteristics  have  been  determined. 

Mr.  Lawlor  said  he  prefers  "not  to 
reveal  what  our  standard  procedure  is." Other  broadcasters  are  making  air 
checks  of  the  Plough  stations,  he  said, 

and  it  wouldn't  take  too  long  to  te!l 
what  the  ingredients  are.  "But  we  think 
we're  ahead,"  he  said. 

Film  sales... 

Science  Fiction  Feature  package 
(Allied  Artists  Tv):  Sold  to  KMTV 

(TV)  Omaha;  'WBAP-TV  Fort  Worth; 
WCIV  (TV)  Charleston,  S.  C;  WFLA- 
TV  Tampa;  WALA-TV  Mobile,  Ala.; 

WDSU-TV  New  Orleans;  WCHS-TV 
Charleston,  W.  Va.;  WCAU-TV  Phila- 

delphia; WVEC-TV  Hampton-Norfolk, 
Va.,  and  WAPA-TV  San  Juan,  P.R. 

Famous  Films  Cartoon  Festival  (Na- 
tional Telefilm  Assoc.) :  Sold  to  WXYZ- 

TV  Detroit,  WSIL-TV  Harrisburg,  111., 

KRTV(TV)  Great  Falls,  Mont.,  WHIZ- 
TV  Zanesville,  Ohio,  WTAP-TV  Park- 
ersburg,  W.  Va.  Now  in  58  markets. 

Adventures  in  Paradise  (20th  Centu- 
ry-Fox Television):  Sold  to  WJW-TV 

Cleveland,  WKRC-TV  Cincinnati 
WBNS-TV  Columbus,  WHIO-TV  Day- 

ton, all  Ohio;  KRIS-TV  Corpus  Christi, 
KTRK-TV  Houston,  both  Texas.  Now 
in  5  1  markets. 

Tlie  Story  Of — (Ziv-United  Artists): 
French  version  sold  to  O'Keefe  Brewing 
Co.,  Montreal,  and  Canada  Packers 
Ltd.,  Toronto,  for  entire  province  of 

Quebec,  Canada. 
Debbie  Drake  Show  (Banner  -Films 

Inc.):  Second  series  of  130  15-minute 
episodes  sold  to  WTIC-TV  Hartford, 
Conn.;  WSOC-TV  Charlotte,  N.  C; 
WTMJ-TV  Milwaukee,  Wis.;  WHDH- 
TV  Boston,  Mass.;  WALB-TV  Albany, 
Ga.:  WJHG-TV  Panama  City,  Fla,; 
KMSP-TV  Minneapolis,  Minn.;  WHBF- 
TV  Rock  Island,  111.;  KLBK-TV  Lub- 

bock, Tex.,  and  WSJS-TV  Winston- 
Salem,  N.  C.  Now  in  10  markets. 

True  Adventure  (Bill  Burrud  Pro- 
ductions) :  Sold  to  KTVU  (TV)  Oak- 
land-San Francisco,  KLAS-TV  Las 

Vegas,  Nev,,  and  to  Safeway  Stores, 
Spokane,  Wash.,  sponsoring  series  on 
KREM-TV  that  city.  Now  in  38  mar- 
kets. 
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Now:  who  has  a  video  tape  as  reliable  as  Ampex  Videotape*  recorders?  AMPEX. 

This  is  the  year  video  tape  reaches  a  new  standard  of 

performance.  This  is  the  year  you  can  get  video  tape 

from  Ampex.  Coated  using  the  exclusive  Ferro- 

Sheen*  process,  this  new  tape  has  been  tested 
for  maximum  tape  life,  minimum  head  wear.  Into 

each  reel  has  gone  the  technological  skill  and 

engineering  excellence  that  has  made  Ampex 

BROADCASTING,  August  13,  1952 

the  world  leader  in  Videotape  recorders.  Ampex  video 

tape  is  now  available  only  in  limited  quantities.  So 

you  may  have  to  wait  for  your  supply.  But  it's 
well  worth  the  wait.  For  more  details  write  the 

only  company  providing  tape  and  recorders  for 

every  kind  of  application:  Ampex  Corporation, 

934  Charter  Street,  Redwood  City,  California. •TM  Ampex  Corp. 
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BROADCASTING 

The  One  Book 

Library  of 

TV  and  Radio 

THE  JURY'S  VERDICT 
THESE  TWELVE  men  and  women,  selected  at  random  from  the 

thousands  of  agrency  executives  who  make  the  wheels  go  'round  in  broadcast 
advertising,  all  concur  on  one  decision: 

BROADCASTING  Yearbook— whose  28th  annual  edition  will  be  out 

December  1 — is  the  most  essential  single  reference  vohinie  of  its  kind 
published  anywhere.  As  you  may  read  in  their  individual  opinions,  rendered 
below,  certain  key  words  are  significantly  repeated  over  and 

over — "invaluable"  .  .  .  "most  useful"  .  .  .  "great  help"  .  .  .  "handy"  .  .  . 

(Matter  of  fact,  in  a  recent  survey  of  decision-makers  at  the  Top  50 

"SO  MANY  USEFUL  FACTS" 

"No  other  single  volume,  in  my  opin- 
ion, provides  so  many  useful  facts 

about  the  television  and  radio  busi- 
ness as  BROADCASTING  Yearbook." 

Lee  Rich 
Senior  V.P. 
in  Charge  of  Media &  Programming 
Benton  &  Bowles 
New  York 

"NOTHING  LIKE 

BROADCASTING  YEARBOOK" 

"For  fast,  fast,  fast  relief  when  1  need 
to  know  what's  what  or  who's  where  in 
TV  or  radio,  there's  nothing  like  the 
BROADCASTING  Yearbook." 

Mildred  Sanders 
V.P.  in  Charge  of 
Radio  &  Television 
Honig-Cooper  & 
Harrington 
Los  Angeles 

"ONE  HANDY, 

UP-TO-DATE  VOLUME" 

"With  each  passing  year,  the  BROADCAST- ING Yearbook  becomes  more  invaluable. 
Having  most  of  the  facts  and  figures  on 
our  complex  business  in  one  handy,  up- 
to-date  volume  works  wonders  when  fast 
and  accurate  answers  are  needed. 

Herbert  Zeltner, 
V.P.  and  Director of  Media, 
Lennen  &  NeweM, New  York 

"ALWAYS  WITHIN  REACH" 

"Over  the  past  many  years,  I  have 
come  to  rely  on  the  BROADCASTING 
Yearbook  as  a  source  of  industry  in- 

formation. My  copy  is  always  within 
reach  and  I  constantly  find  the  need 

to  refer  to  this  handy  annual." 
George  A.  Bolas 
V.P.,  Director  of Media  Activities 
Tatham-Laird Chicago 

"WEALTH  OF  DATA 

AND  INFORMATION" 

"The  BROADCASTING  Yearbook  con- 
tains a  wealth  of  data  and  informa- 

tion that  is  invaluable  in  conducting 
TV  and  radio  business  both  on  the 

network  and  local  levels." 
Harold  A.  Smith 
v. P.,  Program  &  Mer- chandising Manager 
Needham,  Louis  & Brorby 

Chicago 

lUROR  #10 

"KEEP  AT  HAND 

THROUGHOUT  YEAR" "We  at  BBDO  find  the  BROADCAST- 
ING Yearbook  an  invaluable  reference 

which  we  keep  at  hand  throughout 
the  year.  By  listing  the  facilities  and 
other  pertinent  data  for  every  radio 
and  television  station  in  every  market, 
it  is  helpful  in  our  day-to-day  buying 

activities." 

Herb  Maneloveg V.P.&  Media  Director 
Batten,  Barton, 
Durstine  &  Osborn 
New  York 

PACKED  (as  usual)  WITH  MORE  FACTS  THAN  ANY  OTHER  SOURCE  BOOK 

•  Complete  directory  of  all  U.S.  television  and  radio  stations. 
•  Lists  of  station  and  network  personnel ;  ownership  and  fa- 

cilities information.  •  Broadcast  regulations,  code.  •  Facts, 
figures,  history  of  the  broadcasting  business.  •  Directory  of 
TV-radio  agencies,  suppliers,  services,  trade  associations, 
professional  societies,  allied  organizations.  <*  Data  on 
Canadian,  Mexican  and  Caribbean  broadcasters,  foreign 
language  stations  within  the  U.S.  •  "The  Dimensions  of 
Broadcasting"—  key  facts  about  television  and  radio. 

AND  hundreds  of  other  reference  sections  covering  virtv- 
ally  every  up-to-date  aspect  of  the  broadcasting  business  ■ 
all  assembled  in  a  single  definitive  volume  to  answer  thoi 
sands  of  basic  questions  for  thousands  of  agency,  advertise 
and  station  users.  In  all,  more  than  600  pages  crammed  wit 

current  information!  It's  the  idfeal  place  to  present  yoi' 
own  facts,  amplifying  those  which  broadcasting's  busie; 
poople  will  be  checking,  inuiitli  alter  month,  in  the  19' i 
BROADCASTING  Yearbook. 
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S  UNANIMOUS  ■  ■  ■ 

lencies — where  nearly  1 1/2  billion  dollars  of  TV  and  radio  business  is 

iansaeted  aiimijilly— i'.KoADCASTING  Yearbook  is  adjudged  first  choice 
*  more  than  2-to-l  over  the  next-best  reference  yearbook  of  broadcast 

ledia  facts!  And  by  3'/2-to-l  over  the  No.  3  annual!) 

IROADCASTIXG  Yearbook  for  1963  will  again  offer  the  most 

mprehensive  round-up  of  information  on  today's  broadcast  media 
-ailable  anywliere.  Like  previous  editions,  it  will  enjoy  a  full  and  useful 

i'e  in  offices  of  agencies  and  advertisers  throughout  the  nation  .  .  . 
'iding  up  dog-eared  and  thumbmarked  12  months  later  when  next  year's 
dume  appears. 

JUROR  #3 

"YEARBOOK  OF  GREAT  HELP" 

"BROADCASTING  Yearbook  is  of  great 
help  in  getting  basic  information 
about  stations  and  other  pertinent  in- 

formation regarding  the  overall  broad- 

cast field." Edward  Fitzgerald Manager, 
Broadcast  Media 
|.  Walter  Thompson Chicago 

"GREAT  USE  IN 

UNCOVERING  INFORMATION" 

"I  find  the  BROADCASTING  Yearbook 
of  great  use  in  uncovering  informa- 

tion about  stations  and  their  per- 
sonnel, rate  structure,  and  coverage 

potential." Philip  Archer 
Media  Supervisor 
Knox-Reeves Advertising 
Minneapolis 

"PERMANENT  PART  OF 

BUSINESS  LIBRARY" 

"I  find  the  BROADCASTING  Yearbook 
most  useful  in  checking  important 
station  information.  As  a  reference 
volume,  it  is  a  permanent  part  of  my 

business  library." Harry  K.  Renfro 
v. P.  and  Manager  of 
Radio  &  Media  Dept. 
D'Arcy  Advertising 
St.  Louis 

JURO 

"EFFECTIVE  COMBINATION" 

"The  week's  news  in  BROADCASTING, 
the  year's  facts  in  the  BROADCAST- 

ING Yearbook,  together  make  an  ef- fective combination  for  keeping 
abreast  with  radio  and  TV  develop- 

ments throughout  the  nation  . . ." 
George  W.  Allen Manager, 
Hollywood  Office Guild,  Bascom  & 
Bonfigli 

"INVALUABLE 

REFERENCE  SERVICE" 
"I  find  the  BROADCASTING  Yearbook 
an  invaluable  reference  service  in  our 

business." 

Arthur  S.  Pardoll 
Associate 
Media  Director 

_  Foote.Cone&Belding 
New  York 

"INDEED  A  VALUABLE 

REFERENCE  TOOL" 
"The  BROADCASTING  Yearbook  fur- 
nishesvital  information  regarding  sta- 

tions as  well  as  all  aspects  of  the 
broadcast  field.  It  is  indeed  a  valuable 

reference  tool." Genevieve  Lemper 
Chief  Broadcast 
Buyer Foote,  Cone  &  Belding Chicago 

K)E  CONTINUOUS  PERFORMANCE  and  maxinnim  ex- 

l^isure  among  the  people  who  really  count  in  TV-radio 

||  vertising,  you  can't  find  a  better  place  than  BROAD- 
p^STING  Yearbook  to  tell  your  own  story.  This  year's 
'  ition  will  be  made  even  handier  to  use  with  special  insert 
jViders  between  sections,  tabbed  for  swifter  reference. 

Same  rates,  same  page  size,  same  space  units  prevail  as  for 
regular  issues  of  BROADCASTING.  CirculaUon:  20,000 
copies.  Final  deadline  for  plates:  Oct.  1.  NOW  is  the  time 
for  action.  Reserve  the  position  you  want — TODAY — before 
somebody  else  gets  it! 

BROADCASTING  YEARBOOK 

1735  DeSales  Street,  N.W.,  Washington  6,  D.  C. 

New  York  —  Chicago  —  Hollywood 
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gOLORC  ||N 

Here  are  the  next  10  days  of  network  color 
shows  (all  times  are  EDT). 
NBC-TV: 

Aug.  13  (10-11  p.m.)  Actuality  Specials, 
various  sponsors. 

Aug.  13-17,  20-22  (10:30-11  a.m.)  Play 
Your  Hunch,  part. 

Aug.  13-17,  20-22  (11-11:30  a.m.)  The 
Price  Is  Right,  part. 

Aug.  13-17,  20-22  (12-12:30  p.m.)  Your 
First  Impression,  part. 

Aug.  13-17,  20-22  (2-2:25  p.m.)  Jan  Murray 
Show,  part. 

Aug.  13-17,  20-22  (11:15  p.m.-l  a.m.) 
Tonight,  part. 

Aug.  13,  20  (8:30-9  p.m.)  The  Price  Is 
Right,  P.  Lorillard  through  Lennen  &  Newell; 
American  Home  Products  through  Ted  Bates. 

Aug.  14,  21  (7:30-8:30  p.m.)  Laramie, 
part. Aug.  15,  21  (10-10:30  p.m.)  Play  Your 
Hunch,  part. 

Aug.  15,  22  (10:30-11  p.m.)  David  Brink- 
ley's  Journal,  Douglas  Fir  Plywood  Assn. through  Cunningham  &  Walsh;  Pittsburgh 
Glass  through  Maxon. 

Aug.  16  (9:30-10  p.m.)  The  Lively  Ones, 
Ford  through  J.  Walter  Thompson. 

Aug.  16  (10-11  p.m.)  Sing  Along  With 
Mitch,   Ballantine   through   William  Esty; 

Buick  through  Burnett;  R.  J.  Reynolds 
through  Esty. 

Aug.  18  (9:30-10  a.m.)  Pip  the  Piper,  Gen- 
eral Mills  through  Dancer-Fitzgerald-Sample. 

Aug.  18  (10-10:30  a.m.)  Shari  Lewis  Show, 
Nabisco  through  Kenyon  &  Eckhardt. 

Aug.  18  (10:30-11  a.m.)  King  Leonardo  and 
His  Short  Subjects,  General  Mills  through 
Dancer-Fitzgerald-Sample. 

Aug.  18  (7:30-8:30  p.m.)  Tales  of  Wells 
Fargo,  American  Tobacco  through  Sullivan, 
Stauffer,  Colwell  &  Bayles,  and  part. 

Aug.  19  (5:30-6  p.m.)  Patterns  in  Music, sust. 

Aug.  19  (6-6:30  p.m.)  Meet  the  Press, 
co-op. 

Aug.  19  (7-7:30  p.m.)  Bullwinkle,  part. 
Aug.  19  (7:30-8:30  p.m.)  Walt  Disney's Wonderful  World  of  Color,  Kodak  and  RCA 

through  J.  Walter  Thompson. 
Aug.  19  (9-10  p.m.)  Bonanza,  Chevrolet 

through  Campbell-Ewald. 
Aug.  17  (9:30-10:30  p.m.)  Purex  Special: 

The  Indiscriminate  Woman,  Purex  through 
Edward  H.  Weiss. 

Aug.  22  (7:30-8:30  p.m.)  Wagon  Train, 
Ford  through  J.  Walter  Thompson;  National 
Biscuit  Co.  through  McCann-Erickson;  R.  j. 
Reynolds  through  William  Esty. 

Rollins  sets 

Cole  radio  series 

Singer  Nat  (King)  Cole  has  signed 
a  $150,000  contract  for  a  daily  one- 
hour  variety  program  on  five  Rollins 
Broadcasting  Co.  radio  stations,  ac- 

cording to  Al  Lanphear,  Rollins  vice 
president. 

The  King  Cole  show  will  be  carried 
by  WJNR  New  York,  KDAY  Los 
Angeles,  WBEE  Chicago,  WRAP  Nor- 

folk, Va.,  and  WGEE  Indianapolis.  All 
of  the  stations  except  WGEE  specialize 
in  Negro  programming.  The  program 
will  be  sold  to  national  advertisers  in 

15-minute  segments  with  the  star  de- 
livering commercials  and  making  per- 

sonal appearances  for  sponsors. 

Nat  (King)  Cole  (r)  and  Rollins  Broad- 
casting Vice  President  Al  Lanphear 

discuss  Mr.  Co'e's  new  program. 

In  addition  to  music,  Mr.  Cole  will 
feature  celebrity  interviews,  entertain- 

ment news  and  sports.  Mr.  Lanphear 
said  that  the  show  will  be  offered  for 
national  syndication  in  other  markets 

through  Rollins'  representative,  Contin- 
ental Broadcasting.  The  Cole-Rollins 

contract  is  for  39  weeks. 

Economics  series 

planned  on  CBS-TV 
Plans  for  a  series  of  five  special  pro- 

grams on  economics  to  be  presented  by 
CBS-TV  on  five  successive  evenings 
next  week — and  for  a  college-credit 
course  in  economics  on  College  of  the 
Air  this  fall — were  reviewed  in  a  special 
closed  circuit  telecast  to  CBS-TV  affili- 

ates last  Thursday. 
Dr.  Frank  Stanton,  CBS  president, 

urged  the  affiliates  to  support  these 

efforts  to  "help  prepare  the  ground  for 
a  growth  in  the  learning  and  the  teach- 

ing of  economics." The  five-part  series,  titled  Money 
Talks  will  be  presented  by  CBS  News 
in  half-hour  segments  Aug.  20  through 
Aug.  24,  and  transcripts  will  be  made 
available  for  public  distribution  at  25 
cents  for  the  series. 

The  programs  will  cover  such  sub- 
jects as  the  role  of  government  in  busi- 
ness and  its  relationships  with  the  busi- 
ness community,  money  and  growth, 

inflation,  credit  and  taxes,  business 
profits  and  re-investment,  and  the  inter- 

national flow  of  gold.  Produced  by 
Perry  Wolff,  they  are  scheduled  Aug. 
20  at  10:30-11  p.m.  EDT.,  Aug.  21  at 
9:30-10  p.m.;  Aug.  22  at  7:30-8  p.m.; 
and  Aug.  23  and  24  at  10-10:30  p.m. 

National  Telepix 

plans  stock  sale 
National  Telepix  Inc.,  New  York, 

producer  of  tv  series  and  distributor  of 
films  to  tv,  has  filed  with  the  Securities 
&  Exchange  Commission  to  offer  $150,- 
000  of  6 1/2  %  convertible  subordinated 
debentures  (due  in  1972)  and  80,000 
shares  of  common  stock  for  public 
sale. 

Proceeds  from  the  debenture  sale 
will  be  used  by  the  company  to  finance 
production  of  tv  series,  to  distribute 
and  promote  existing  and  new  film 
properties  and  to  add  to  working  capi- 

tal. The  common  stock  will  be  sold 
from  time  to  time  at  the  existing  over- 
the-counter  price  by  its  present  holders. 

NTI  has  distribution  rights  to  some 
500  silent  films,  broken  into  series  such 
as  Mack  Sennett,  Hal  Roach  and 
Comedy  Capers,  featuring  Laurel  & 
Hardy,  Ben  Turpin  and  Will  Rogers 
and  others.  The  company  paid  $77,500 
for  these  rights.  The  company  has 
distribution  rights  for  two  German  art 
films  for  which  it  paid  $200,000  and 
for  81  feature  films,  mainly  western  - 
and  action,  which  it  purchased  with 
stock  in  March  1962.  The  company 

has  various  foreign  distribution  agree- 
ments in  addition  to  those  in  the  U.  S. 

National  Telepix  has  produced  a 

series  of  "juvenile  westerns"  called 
Wally  Western,  which  has  been  sold 
so  far  to  two  tv  stations,  WKST-TV 
Youngstown,  Ohio,  and  KTLA  (TV) 
Los  Angeles.  The  company  is  produc- 

ing two  five-minute  series,  Medical 
Memo  and  Etiquette.  These  were  pur- 

chased with  their  production  companies 
from  Richard  B.  Morros,  now  a  vice 
president  of  National  Telepix,  for  24,- 
000  shares  of  common  stock,  an  agree- 

ment to  pay  Mr.  Morros  $300  per  week 
and  10%  of  gross  receipts  for  the 
series. 

For  the  year  ended  Aug.  31,  1961, 

National  Telepix's  first  full  year  of 
operation,  income  from  film  rentals 
and  related  items  was  $184,075;  net 
income  was  $14,292  or  10  cents  per 
share  of  common  stock.  There  are 
245,450  shares  of  common  stock  now outstanding. 

Edward  White  is  National  Telepix 
president  and  has  been  president  of 
Honey  Bugs  Inc.,  a  shoe  manufacturing 
company,  for  five  years.  His  annual 
salary  is  $20,000  and  extras.  Jack 
Saunders,  a  vice  president,  was  music 
director  of  The  Michael  Todd  Co.. 

from  1949  to  1960.  His  salary  is  $23,- 
400  and  bonuses.  Sam  Lake,  another 
vice  president,  was  formerly  general 
sales  manager  of  Guild  Tv  Corp.,  busi- 

ness manager  of  Screen  Gems  and 
president  of  Onyx  Pictures,  which  sold 
its  assets  to  National  Telepix. 
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WESTERN  ELECTRIC 

IN  ALLENTOWN,  PA. 

Western  Electric  s  Allentown  Works  makes  electron  products  for  the  Bell  Telephone 

System  — transistors,  thermistors,  diodes,  traveling-wave  tubes  and  a  score  of  other 
precision-made  devices.  Each  is  made  to  work  perfectly  with  thousands  of  other  com- 

ponents so  that  the  Bell  System  can  provide  its  customers  with  the  finest  communica- 
tions services  in  the  world. 

It  takes  some  4,700  W.  E.  people  from  the  Lehigh  Valley  area  to  do  this  job.  In  addi- 
tion, over  250  engineers  and  special  technicians  are  employed  by  the  branch  of  Bell 

Telephone  Laboratories  located  right  in  the  Allentown  Works. 

Besides  its  Allentown  location.  Western  Electric  has  twelve  other  major  plants  through- 
out the  country  employing  a  total  of  some  140,000  men  and  women.  The  Company 

regularly  buys  from  over  40,000  suppliers,  most  of  them  small  businesses.  Western  is 

proud  that  in  helping  the  Bell  System  provide  ever-better  communications,  we  also  pro- 
vide employment,  extra  business  and  tax  revenues  in  the  cities  in  which  we  work  and  live. 

NIMBLE-FINGERED  <j,nls  assi  inlilr  tiii\-  traiiMslois  uncUr  cli  an  cdiuliUons  at  \\'estern  Electric's  Allentown 
Works.  The  transistor,  an  invention  ot  our  research  team-mate,  Bell  Telephone  Laboratories,  and  dozens  of 
other  Allentown  Works  products  play  a  vital  role  in  the  complex  65-million-telephone  Bell  System  network. 



PRODUCT  OF  TEAMWORK,  tins  revolutionary  maser 
—a  micro\\'a\e  amplifier— is  an  important  consider- 

ation in  the  design  of  new  and  improv  ed  communi- 
cations. Bud  Jones,  W.  E.  Planning  Engineer  (left), 

and  Gene  Adams,  Bell  Labs  Technical  Staff  Member, 
both  worked  on  the  maser  project  at  the  Allentown 
Works.  Because  of  the  close  side-by-side  working  re- 

lationship of  Laboratories  personnel  and  W.  E.  engi- 
neers, manufacture  of  new  communications  products 

for  the  Bell  System  can  be  realized  quickly  and 
economically. 

SPECIAL  FEATURES  OF  NEW  PLIERS  are  explained  to 
Frank  Feehan  (left),  a  W.  E.  buyer,  by  C.  S.  McElyea, 
President  of  Wm.  H.  Taylor  &  Co.,  Inc.  This  Allentown 
firm  was  but  one  of  over  3,000  Pennsylvania  businesses 
supplying  the  essential  materials  and  services  that  helped 
Western  last  year  successfully  perform  its  job  as  manu. 
facturing  and  supply  unit  of  the  Bell  System. 

"EXCITING"  is  the  way  Allentown  Call  Chronicle 
Publisher,  S.  W.  Miller,  describes  Western  Electric's 
growing  contributions  to  the  Lehigh  Valley  area.  "In 
ten  short  years,"  he  adds,  "the  Allentown  Works  has 
tripled  in  size  .  .  .  It's  been  a  real  boon  to  our  local 
economy." 

AWARD-WINNING  FLOAT  was  W.E.'s  way  of  saluting  Allentown  at  its  Bicen- 
tennial Parade  on  May  27th  of  this  year.  Thousands  of  spectators  saw  the 

Allentown  Works"  display— voted  "Best  Decorated"  of  100  floats— which 
symbolizes  the  plant's  contributions  to  Bell  System  communications  progress. 



GOVERNMENT 

SATELLITE  BILL:  STATUS  QUO 

Senate  holds  fresh  hearings;  opponent  amendment  efforts  fail; 

leadership  seeking  floor  vote,  but  foes  to  talk,  talk,  talk . . . 

The  embattled  communications  satel- 
lite bill,  which  has  already  been  sub- 

jected to  two  talkathons,  appeared  to  be 
headed  into  its  third  last  week,  as  the 
Senate  Foreign  Relations  Committee  re- 

ported the  measure  back  to  the  floor  on 
Friday  by  a  vote  of  13-4. 

The  committee  held  a  week  of  hear- 
ings on  the  bill  (HR  11040),  consider- 

ing its  foreign-policy  implications,  under 
a  truce  arrangement  that  on  Aug.  1 
interrupted  the  second  talkathon  in  two 
months  conducted  by  a  group  of  de- 

termined Democratic  liberals  opposed 
to  the  measure. 

But  as  the  hearings  ended,  neither 

the  Senate  leadership  nor  the  bill's  op- 
ponents appeared  to  expect  an  early 

vote.  Sen.  Democratic  Leader  Mike 
Mansfield  (D.-Mont.)  said  he  was  re- 

signed to  a  continuation  of  the  lengthy 
debate.  And  Sens.  Wayne  Morse  (D.- 
Ore.)  and  Estes  Kefauver  (D-Tenn.), 
leaders  of  the  opposition  group,  said 

they  still  had  some  "lengthy  speeches" 
to  make  on  the  subject. 

Lines  Harden  ■  The  committee  hear- 
ings, in  fact,  seemed  only  to  have 

hardened  the  lines  in  the  battle,  as  the 
committee  reported  the  bill  back  to  the 
Senate  without  change.  Thirteen  amend- 

ments offered  by  Sens.  Morse  and  Al- 
bert Gore,  (D-Tenn.),  another  com- 

mittee member  opposed  to  the  bill,  were 
beaten  down  by  votes  of  13-3  or  13-4. 
Joining  the  two  sponsors  were  Sen. 
Russell  Long  (D-La. ),  another  member 
of  the  opposition  group,  and,  on  some 
of  the  amendments.  Sen.  Frank  Church 
(D-Idaho).  All  four  voted  against  re- 

porting the  bill  back  to  the  Senate. 
Sens.  Morse  and  Gore  said  they 

expected  to  offer  some  or  all  of  their 
amendments  on  the  Senate  floor. 

The  bill,  which  has  already  been 
overwhelmingly  passed  by  the  House 
and  approved  by  two  other  Senate  com- 

mittees, is  one  of  a  number  of  priority 
measures  President  Kennedy  said  last 
week  he  wanted  enacted  before  Con- 

gress adjourns.  It  would  create  a  govern- 
ment-regulated private  corporation  to 

own  and  operate  the  U.S.  portion  of  the 
proposed  space  communications  system. 
Half  the  stock  would  be  sold  to  the 
public,  the  remainder  to  communica- 

tions carriers.  The  corporation  would 
have  15  directors,  six  elected  by  the 
public  stockholders,  six  named  by  the 
carriers  and  three  would  be  appointed 

68 

by  the  President. 
Two  of  Sen.  Morse's  amendments 

were  offered  in  response  to  testimony 

given  the  committee  last  week  by  Ed- 
ward R.  Murrow,  director  of  the  U.S. 

Information  Agency.  Mr.  Murrow  sup- 

ported the  bill  "in  general"  but  ex- 
pressed concern  that  the  agency  would- 

n't be  able  to  afford  to  use  the  proposed 
satellite  system  for  television  broadcasts 
if  the  corporation  charged  it  commercial 
rates. 

$900  Million  a  Year  ■  Basing  his 
estimates  on  telephone  cable  rates,  he 
said  it  would  cost  USIA  more  than  $900 
million  a  year  to  transmit  90  minutes  of 
tv  programming  daily  to  seven  key 
areas  of  the  globe.  He  noted  that  this 
figure  is  more  than  eight  times  the 
$111.5  million  appropriation  voted  his 
agency  in  fiscal  1962,  and  urged  that 
some  consideration  be  given  his  agency. 

Secretary  of  State  Rusk 
He  sees  national  interest  protected 

One  of  Sen.  Morse's  amendments 
would  have  required  the  corporation  to 
carry  up  to  90  minutes  of  government 
television  daily  at  no  charge.  Another 
of  his  proposals  would  have  required  the 
same  amount  of  programming  to  be 
carried  at  cost. 

Mr.  Murrow  was  challenged  on  his 
estimates  by  Sen.  Stuart  Symington 

(D-Mo.),  who  called  the  figures  "ob- 
viously ridiculous."  He  submitted  fig- 

ures of  his  own,  basing  them  on  domes- 
tic video  and  telephone  rates,  indicating 

the  cost  would  be  one-eighth  Mr.  Mur- 
row's  estimates  or  less.  The  USIA 
director  in  a  reply  requested  by  the 
committee,  stood  by  his  figures.  But 
he  conceded,  as  he  did  during  his 
testimony,  that  since  no  rate  had  been 
established,  all  estimates  had  to  be 
"tentative." 

The  two  major  amendments — offered 
as  substitutes  for  the  bill- — were  sub- 

mitted by  Sen.  Morse.  One  would  give 
the  National  Aeronautics  and  Space 
Administration  authority  over  the  com- 

munications satellite  program  and  per- 
mit it  to  make  lease  arrangements  with 

private  companies  for  commercial  ven- 
tures. Under  the  other,  the  government 

would  own  the  space  system  but  would 
lease  its  operation  to  private  carriers. 

Gore's  Proposals  ■  Sen.  Gore's 
amendments  were  aimed  at  insuring  the 

government's  primacy  in  foreign  affairs 
matters  affecting  the  satellite  corpora- 

tion and  reserving  the  government's 
right  to  establish  its  own  communica- 

tions space  system  for  ordinary  com- munications needs. 

The  bill's  opponents  say  the  corpora- 
tion would  be  a  government-created 

monopoly  that  would  be  dominated  by 
AT&T,  and  would  be  given  the  benefit 
of  the  millions  of  tax  dollars  invested  in 
space  communications  research.  They 
also  argue  that  the  corporation  would 
have  powers  in  the  foreign  policy  field 
now  reserved  to  the  President  and  Sec- 

retary of  State. 
Top  administration  officials,  including 

Secretary  of  State  Rusk  and  Defense 
Secretary  Robert  McNamara,  vigorously 
supported  the  bill  as  it  stood.  They  said 
it  provided  adequate  safeguards  to  pro- 

tect the  public's  interest  and  urged  its 
speedy  approval. 

Opposition  to  the  bill  was  voiced  at 
the  hearings  by  figures  from  outside  the 
administration.     Ernest  Gross,  former 
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■  U.S.  representative  to  the  U.N.,  did 
I  not  take  a  position  on  the  public-versus- 
private  ownership  question.  But  he 

said  the  bill's  foreign-poHcy  provisions 
were  dangerously  "ambiguous." 

Benjamin  V.  Cohen,  a  Washington 
!  attorney  who  was  a  White  House  aide 
during   the   Roosevelt  administrations 
and  also  served  as  a  State  Dept.  coun- 

selor, criticized  the  bill  as  a  "mishmash" 
of  conflicting  private  and  public  inter- 

ests.  Joseph  L.  Rauh  Jr.,  a  vice  chair- 
I  man  of  the  Americans  for  Democratic 
Action,  characterized  the  measure  as  a 

!  "giveaway"  and  a  repudiation  of  the 
!  "liberal  I3emocratic  platform  of  1960." 

Truman  Comments  ■  The  bill's  op- 
ponents also  got  some  unexpected  sup- 

port from  former  President  Harry  S. 
Truman  who,  during  a  visit  to  Wash- 

ington, denounced  the  bill  as  "a  gigantic 
giveaway."  Additional  liberal  opposi- 

tion was  voiced  by  Walter  Reuther. 
president  of  the  United  Automobile 
Workers,  who  telegraphed  Chairman 
William  Fullbright  (D-Ark.),  of  the 
Senate  Foreign  Relations  Committee 
that  the  bill  amounted  to  "a  modern 
version  of  the  "public-be-damned'  phil- 
osophy." 

But  it  was  the  testimony  of  the  ad- 
ministration witnesses  that  impressed  the 

committee.  Secretary  Rusk  said  he  was 
perfectly  satisfied  with  the  bill.  He 

,  said  that  the  proposed  corporation 
would  be  a  suitable  instrument  for  U.S. 

participation  in  a  global  communica- 
tions system  and  that  the  bill  gives  the 

government  adequate  authority  to  safe- 
guard and  promote  its  foreign  policy  in- 

terests. He  said  charges  that  the  bill 
would  give  the  corporation  some  of  the 

President's  authoritv  in  foreign  affairs 

NASA's  Hugh  Dryden 
He  feels  decision  is  needed  now 

had  no  basis  in  fact. 

Secretary  McNamara  said  that  al- 
though the  Defense  Dept.  will  need  its 

own  communications  satellite  system, 
it  strongly  supports  the  objectives  of 
establishing  a  civil  communications  sys- 

tem "as  expeditiously  as  practicable." 
He  said  the  civil  system  would  signifi- 

cantly improve  military  communica- 
tions. He  also  said  he  thought  the  priv- 

ate corporation  envisioned  in  the  bill 
would  be  "preferable"  to  one  owned  by 
the  government. 

Decision  Needed  ■  Hugh  Dryden, 

deputy  administrator  of  NASA,  warned 
that  if  the  U.S.  is  to  be  the  leader  in 

space  communications,  "we  must  decide now  on  the  organization  to  get  the  job 

done."  He  said  if  the  legislative  decision 
is  made  in  this  session,  a  communica- 

tion system  would  be  operating  within 
two  or  three  years — on  a  truly  global 
basis  within  three-to-five  years.  But  if 
a  decision  is  delayed  until  next  year,  it 
\\ould  be  four-to-six  years  before  the 
global  system  was  operating,  he  said. 

Dr.  Dryden  also  put  a  crimp  in  one 
of  the  main  arguments  advanced  against 

the  proposed  corporation  by  the  bill's opponents — that  the  low^-orbit  system  it 
is  expected  to  adopt  would  soon  be 
made  obsolete  by  a  high-altitude  sys- 

tem requiring  only  three  satellites  lofted 
into  an  orbit  22,300  miles  in  space. 

Dr.  Dryden  said  development  of  such 

a  system  poses  many  exceedingly  com- 
plex problems,  and  he  estimated  an 

operational  high  altitude  system  might 
be  as  much  as  10  years  off. 

In  a  related  development  last  week, 
FCC  Chairman  Newton  N.  Minow 

spoke  out  against  government  control 
of  television  broadcast  internationally 
by  means  of  communications  satellites. 
In  a  letter  to  Rep.  Perkins  Bass  (R- 

N.H.),  Mr.  Minow  said  "continued 
American  leadership  in  communications 
.  .  .  means  the  greatest  possible  freedom 

of  communications  among  people." 

Gen.  Sarnoff  asks  global  communications  combine  for  U.S. 

Brig.  Gen.  David  Sarnoff,  RCA 
chairman,  has  called  for  the  creation 
of  a  single,  privately  owned  American 
communications  corporation  to  op- 

erate all  international  electronic  com- 
munications from  the  United  States, 

including  telephone,  telegraph,  data 
transmission  and  retrieval,  and  tele- 

vision. RCA  operates  RCA  Com- 
munications, an  international  com- 

munications carrier. 
The  recommendation  was  made 

before  a  session  on  judicial  adminis- 
tration during  the  American  Bar 

Assn.'s  meeting  in  San  Francisco  last 
week.  The  speech  was  read  by  Gen. 

Sarnoff's  son,  Robert  Sarnoff,  NBC 
chairman.  Gen.  Sarnoff  is  conva- 

lescing after  recent  surgery. 
Telephone  and  telegraph  services 

in  the  United  States  and  telephone 
service  abroad.  Gen.  Sarnoff  noted. 

are  legal  monopolies;  it  is  only  in 
international  telegraphy  that  national 
policy  insists  on  competition.  For- 

eign telecommunications  administra- 
tions, most  of  which  are  government 

monopolies  in  their  own  countries, 
sometimes  play  the  10  U.S.  over- 

seas telegraph  companies  against 
each  other.  Gen.  Sarnoff  said. 

Telstar  and  the  space  age  in  com- 
munications that  it  heralds  have 

made  this  policy  antiquated,  the 
RCA  board  chairman  stated.  There 

is  no  longer  any  need  for  the  na- 
tional policy  to  differentiate  between 

voice  and  telegraph:  many  users  re- 
quire both,  he  said.  Gen.  Sarnoff 

emphasized  that  overseas  communi- 
cations carriers  are  not  permitted  to 

interconnect  with  domestic  voice  or 
telegraph  circuits.  This  prohibition, 
too.  is  outmoded,  he  said. 

Endorsing  the  creation  of  a  Satel- 
lite Communications  Corp.  as  pro- 

posed by  the  Kennedy  administra- 
tion. Gen.  Sarnoff  also  predicted 

that  the  ultimate  system  will  be  a 
series  of  three  synchronous  satellites 
orbiting  over  the  Atlantic,  Pacific 
and  Indian  oceans  and  covering  the 
globe  except  for  the  polar  regions. 
In  the  synchronous  system,  commu- 

nications satellites  are  orbited  22,300 
miles  above  the  earth  and  rotate  at 
exactly  the  same  speed  as  the  earth, 

thus  remaining  at  a  "stationary"' spot  over  the  same  point  of  earth. 
"In  time,"  General  Sarnoff  said, 

"it  is  probable  that  high-power  satel- 
lites will  transmit  television  directly 

to  the  home,  and  it  has  been  sug- 
gested that  within  a  lifetime  may 

lead  to  a  universal  language  which 

all  educated  people  will  understand." 
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Volunteers  sought  for  Colombian  etv 

PEACE  CORPS  WANTS  ABLE  BROADCAST  PEOPLE  TO  TRAIN  LATINS 

Do  you  know  a  professional,  experi- 
enced etv  producer  or  writer  looking 

for  a  challenge  and  who  also  is  a  U.  S. 
citizen  fluent  in  Spanish  and  willing  to: 
leave  the  country  for  two  years  at  vir- 

tually no  pay,  undergo  physical  training 
an  18-year-old  athlete  would  protest, 
and  allow  his  brain  to  be  picked  night 
and  day  by  a  foreigner  who  wants  to 
know  everything  about  etv? 

Send  his  name  to  the  Peace  Corps, 

Washington  25,  D.  C.  They're  looking for  him. 
For  the  first  time  in  its  11 -month 

history,  the  corps  needs  professional 
broadcasters  (see  box)  for  an  etv  proj- 

ect in  Colombia  which  could  be  the 

forerunner  of  a  world-wide  corps  effort 
to  bring  etv  to  underdeveloped  coun- 

tries. A  dozen  nations  are  asking  for 
etv  assistance  and  they  will  follow  the 
progress  of  this  project  with  great  in- 

terest— and  hope. 
The  project  has  been  approved  by 

the  corps  and  the  government  of  Co- 
lombia, which  operates  a  Telefunken 

vhf  system  from  Bogota,  the  capital. 
A  budget  and  timetable  have  been  pro- 

posed. But  nothing  can  begin  until — 
and  unless — the  corps  can  find  the  peo- 

ple it  needs,  people  who  are  skilled  in 
their  profession,  and  are  willing  to  be 
guides  and  pioneers. 

The  U.  S.  Peace  Corps  volunteers 
(PCV)  would  work  side-by-side  with 
their  Colombian  counterparts.  The  plan 
is  for  the  Colombians  to  be  operating 
the  vhf  system  as  etv  by  about  1964. 
A  special  Colombian  committee  will  be 
organized  to   administer  the  system. 

Meanwhile,  private,  commercial  tv  may 
be  licnesed. 

Key  to  Future  ■  The  fate  of  this 
project — perhaps  of  all  corps  etv — rests 
on  a  full-scale  talent  hunt  started  this 
month.  The  corps  is  scouring  the 
broadcasting  field,  both  commercial  and 
educational,  for  persons  willing  and 
able  to  help  the  Colombians  accomplish 
their  goal.  The  corps  also  is  taking  ap- 

plications for  future  projects  in  which 
the  requirements  are  similar,  but  where 
ability  to  speak  a  foreign  language  is 
not  critical. 
The  training  is  intense,  physically 

hard  and  mentally  bruising.  There  is 
little  financial  reward.  The  Corps  puts 
$75  a  month  into  the  bank  for  volun- 

teers, pays  a  small  sum  for  expenses, 
and  will  transport  volunteers  to  and 
from  Colombia. 

The  living  conditions  are  harsh.  Vol- 
unteers will  eat  what  their  Colombian 

colleagues  eat:  rice,  some  meat  and 
fish,  fruits  and  vegetables  when  in  sea- 

son— definitely  not  U.  S.  supermarket 
cuisine.  The  volunteers  will  live  mod- 

estly, probably  where  their  colleagues 
live,  in  a  lower  middle  class  area  of 

Bogota.  There  will  be  no  "PX"  priv- ileges and  no  diplomatic  immunity. 
Bogota  is  a  contrast  in  modern  and 

traditional  architecture  and  living  con- 
ditions. Its  climate  is  similar  to  Den- 

ver's, but  without  the  extremes  of  heat 
and  cold.  Evenings  usually  require  a 

topcoat.  The  city  is  located  on  an  in- 
land plateau,  9,000  feet  above  sea  level. 

There  is  a  dry  and  rainy  season 
— the  latter  quite  unpredictable. 

The  corps  frankly  doesn't  know  if  it can  find  the  needed  personnel.  Last 
spring  two  men  went  to  Colombia  to 
draw  up  plans  for  the  project:  Gordon 
B.  McLendon,  president  of  McLendon 
Stations,  and  Dr.  Keith  Engar,  director 
of  radio  and  tv  services  at  the  U.  of 
Utah,  then  working  with  the  FCC  as 
a  consultant  on  etv. 

Administration  Support  ■  The  Ken- 
nedy Administration,  from  the  Presi- 
dent down,  is  behind  the  Colombian 

project,  according  to  William  F.  Had- 
dad,  a  Peace  Corps  associate  director 
for  planning  and  evaluation  who  is  re- 

sponsible for  the  Colombian  etv  proj- 
ect. The  FCC  loaned  Dr.  Engar  for 

the  planning,  and  Tedson  Meyers,  ad- 
ministrative assistant  to  FCC  Chairman 

Newton  N.  Minow,  "has  been  working 
with  us  since  the  beginning,"  said  Mr. Haddad. 

The  corps,  which  needs  the  indus- 

try's support  in  recruiting,  says  it's  get- 
ting some  high-level  assistance.  In  the 

wings  is  a  professional  advisory  com- 
mittee, composed  of  persons  whose 

names,  said  Mr.  Haddad,  would  make 
up  a  "blue  book"  of  the  industry. 

One  drawback  to  date  has  been  the 
language  requirement.  But,  the  corps 
says  if  a  prospective  volunteer  once 
studied  Spanish — even  years  ago — and 
isn't  sure  of  his  qualifications,  "apply 

and  let  us  decide." The  corps  has  interviewed  half  a 
dozen  etv  managers  and  producers  for 
the  top  (salaried)  spot.  But  no  decision 
has  been  made  so  far. 

The  National  Educational  Television 
and  Radio  Center  has  alerted  the  man- 

agers of  60  affiliated  non-commercial 
U.  S.  television  stations  but  there's  been no  measurable  response  yet. 

Time  is  running  short  and  other  na- 
tions are  anxious  for  etv.  Until  now, 

the  communists  have  done  little.  They 
constructed  a  tv  station  in  Indonesia, 
and  have  beamed  programs  toward 
Scandinavia.  Last  week  they  hinted 
they  will  have  their  own  tv  satellites. 

NAB  asks  extension 

of  time  on  fm  views 

The  NAB  asked  the  FCC  last  week 
to  extend  the  deadline  for  comments 

on  the  FCC's  rulemaking  proposal  to 
revise  its  fm  regulations  and  adopt  a 
table  of  assignments  for  commercial  fm 
channels  (Broadcasting,  July  30). 

NAB  wants  to  get  industry  com- 
ments on  problems  raised  by  the  FCC 

proposal,  including  "the  extremely  im- 
portant question  as  to  how  the  com- 

The  etv  jobs  open  in  the  Peace  Corps 

Project  director  ■  Preferably  an 
etv  station  manager  in  large  market 
with  program  experience,  grasp  of 
educational  problems,  keen  adminis- 

trative ability,  command  of  Spanish. 

Top  man  on  team,  with  corps  "as- 
sociate" status  (means  he  gets  salary, 

probably  in  five  figures). 
Director  of  educational  evalua- 

tion ■  Broad  etv  background,  report 
writing  ability. 

Utilization  coordinator  ■  "Nuts 
and  bolts"  man,  prepares  etv  kits 
for  at-home  or  classroom  study. 
Should  be  able  to  evaluate  the  proj- 

ect from  the  field. 

Production  manager  ■  Most  ex- 
perienced tv  director  on  the  team, 

should  have  production  experience 
in  largest  U.S.  stations  or  produc- 
tien  centers.  Responsible  for  daily 

studio  operation,  quality  of  on-the- 
air  product. 

Writer-producer  ■  Should  be  able 
to  promote  the  project  as  well  as 

help  make  it  "go."  Will  help  Colom- 
bians produce  news  releases  to 

spread  awareness  of  project  in  Latin 
America,  and  the  U.S. 

Graphics,  etc.  director  ■  Has  to 
keep  the  standard  of  art  work  high. 
Knows  how  best  to  utilize  the  medi- 

um for  education.  Animation  ex- 
perience helpful. 

Writer  -  producer  -  cinematographer 
■  Two  men  needed  here  who  must 
be  able  to  shoot  16mm  film  for  in- 

tegration into  Colombian  etv  pro- 
gramming. 

All  must  speak  Spanish.  Man- wife 
teams  allowed  only  if  both  qualify 
for  same  project. 
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j  mission  is  to  deal  with  existing  £m  sta- 
tions operating  with  more  than  the 

maximum  power  specified  for  their  class 
under  the  new  rules." 
!  NAB  said  it  plans  to  reactivate  a 
special  committee  on  fm  allocations 
ito  assist  in  developing  comments. 
{    The  trade  group  said  it  could  not 
'carry  out  these  plans  by  Aug.  31,  the 
present  deadline,  and  asked  for  an  ex- 

tension to  Oct.  1. 
i  In  a  separate  rulemaking  proceeding, 
the  FCC  granted  a  petition  by  the  Na- 

tional Assn.  of  Educational  Broad- 
casters and  extended  the  deadline  for 

comments  on  new  forms  for  educa- 
tional applications  proposed  by  the 

FCC  to  Sept.  11;  replies  are  due  Sept. 
25.  NAEB  had  asked  for  an  extension 

I  to  Oct.  1  (Broadcasting,  Aug.  6). 

Embassy  radio  bill 

will  probably  pass 

Legislation  that  would  permit  foreign 
governments  to  establish  low-power, 
.fixed  radio  stations  at  their  embassies 

jiin  Washington  is  expected  to  be  ap- 
proved by  the  House  Commerce  Com- 
mittee despite  the  critical  reception 

given  the  measure  in  committee  hear- 
ings two  weeks  ago. 

A  committee  source  said  last  week 
the  bill,  which  would  grant  the  radio 
rights  to  foreign  governments  in  re- 

turn for  reciprocal  privileges  to  the 
U.S.  in  their  capitals,  would  probably 
be  amended  when  the  committee  con- 

siders it  in  executive  session  this  week. 
But  he  expected  the  changes  to  be 
minor. 

The  bill  (HR  11732)  is  being  re- 
quested by  the  State  Dept.  as  a  means 

'  of  providing  the  U.S.  with  bargaining 
power  to  put  radio  stations  at  U.S. 

1  embassies  abroad,  particularly  in  under- 
■  developed  countries,  where  communi- 
i  cations  between  Washington  and  those 
(  foreign  capitals  are  inadequate, 
i    Rep.  Robert  W.  Hemphill  (D-S.  C.) 
'was  particularly  sharp  in  his  question- 

ing of  a  State  Dept.  witness,  Under- 
secretary George  W.  Ball,  during  the 

committee  hearings.  The  Congressman 
;  expressed  the  fear  the  bill  might  open 

the  way  to  "the  biggest  spy  system  that 
has  ever  been  devised,  right  in  the  city 

of  Washington." 
Other  issues  raised  during  the  hear- 

ing reflected  concern  that  the  bill  would 
make  some  sections  of  the  Communi- 

cations Act  inapplicable,  and  thereby 
give  foreign  governments  privileges  not 
enjoyed  by  U.S.  citizens.  There  were 
also  questions  about  whether  the  State 
Dept.  was  trying  to  take  over  some 
areas  of  FCC  authority. 

Under  the  bill,  the  FCC  would  have 
authority  to  monitor  and  inspect  the 
foreign  transmitters.  All  other  control 
exercised  by  the  U.S.  would  be  in  the 
hands  of  the  President  and  State  Dept. 
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The  Standard  of  QUALITY 

505  compact  playback  unit 

500  compact  reco 

There's  a  lot  of  get-up-and-go 
packed  into  SPOTMASTER 
compact  and  rack  mount 
cartridge  tape  recorders. 
Engineered  for  compactness, 
reliability  and  low 
maintenance — they  do  more 
work  more  efficiently  than 
any  other  system.  Whether 
your  station  is  big  and 
forward  looking  or — for  now — 
just  forward  looking,  write  or 
call  us,  and  ask  about  our 
complete  line  of 
SPOTMASTER  cartridge 

tape  equipment.  For  the 
Standard  of  Quality  in 

cartridge  equipment — ask  for 
SPOTMASTER— more 
broadcasters  around 
the  World  do. 

505R  rack  mou 

500R  rack  mount  reco 

BROADCAST  ELECTRONICS,  INC. 
8800  BROOKVILLE  RD.  SILVER  SPRING,  MARYLAND,  JU  8-4983 

SOLD  NATIONALLY  BY:  Visual  Electronics  Corp.,  356  w. 
40th  St.,  N.  Y.,  N.  Y.,  Richard  H.  UUman,  Inc.,  1271  Ave.  of  the 
Americas,  N.  Y.,  N.  Y.,  CANADA  •  Northern  Electric  Co.,  Ltd.,  250 
Sidney  St.,  Belleville,  Ontario. 71 



WFGA-TV  ANSWERS  FCC  COUNSEL 

Denies  claim  examiner  ignored  part  of  hearing  record 

389,890 

RADIO 

HOMES 

LARGEST 

NIELSEN  COVERAGE 

ON  FLORIDA'S 
WEST  COAST 

AND  .  .  .  more  advertisers  are  in- 
vesting more  dollars  on  WSUN 

radio  than  at  any  time  in  our 
35 -year  history! 

FLORIDA'S  CLEAR  SIGNAL  STATION 
5KW     620  KC 

Broadcasting  24  hours  daily! 
TAMPA-ST.  PETERSBURG 

National  Representatives: 
VENARD,  RINTOUL  &  McCONNELL 

Souttieastern  Representative:  JAMES  S.  AYERS,  Inc. 

There  is  no  basis  to  a  claim  by  the 

FCC's  general  counsel  that  Chief  Hear- 
ing Examiner  James  D.  Cunningham 

ignored  parts  of  the  hearing  record  in 
finding  Florida-Georgia  Tv  Co.  not 
guilty  of  improper  off-the-record  con- 

tacts in  an  earlier  contest  for  ch.  12  in 

Jacksonville,  Fla.,  Florida-Georgia  told 
the  commission  last  week. 

The  initial  decision  (Broadcasting, 
April  16),  which  followed  a  rehearing 
on  charges  of  improper  contacts,  is  a 

"careful,  painstaking,  judicious,  well- 
balanced  and  accurate"  document, 
Florida-Georgia  said.  Mr.  Cunningham 
found  the  winning  applicant,  Florida- 
Georgia  (which  operates  WFGA-TV 
Jacksonville,  ch.  12),  free  of  improper 
attempts  to  influence  the  FCC,  but 
recommended  that  the  other  two  parties 
— Jacksonville  Broadcasting  Co.  and 
the  City  of  Jacksonville — be  disquali- 

fied for  ofi'-the-record  contacts. 

Fast  week's  comments  by  Florida- 
Georgia  were  in  reply  to  exceptions 
filed  by  FCC  counsel  and  Jacksonville 
Broadcasting  to  the  initial  decision 
(Broadcasting,  June  18).  The  ex- 

aminer reached  the  only  "valid  con- 
clusion that  can  be  drawn"  from  the 

record,  WFGA-TV  said. 
But,  Florida-Georgia  continued,  the 

general  counsel  and  Jacksonville  Broad- 
casting refuse  to  accept  the  recom- 

mendation and  attack  it  with  "hopeless 
elTorts  to  forge  links  of  at  most  hear- 

say, suspicion  and  conjecture  .  .  . 
gross  distortions  .  .  .  and  a  completely 

erroneous  understanding"  of  law. 
The  general  counsel  had  charged  the 

examiner  refused  to  consider  certain 
entries  in  the  office  diary  of  former 
Commissioner  Richard  A.  Mack.  Flor- 

ida-Georgia countered  that  Mr.  Cun- 

ningham was  "unduly  lenient"  in  rul- 
ings on  the  Mack  diary  and  considered 

all  entries  except  those  based  on  "un- 

reliable hearsay." Crucial  Ruling  ■  The  crucial  determi- 
nation was  that  no  individual  from 

Florida-Georgia  personally  made  off- 
the-record  contacts,  authorized  anyone 
else  to  do  so  nor  knew  of  any  such 
contacts,  WFGA-TV  said. 

Florida-Georgia  labeled  as  "incom- 
prehensible" the  commission  counsel's 

request  that  the  record  be  reopened  if 
the  FCC  upholds  the  Cunningham 
findings.  The  general  counsel  indicated 
a  desire  to  question  Mr.  Mack  and 
other  witnesses  if  the  FCC  concurs 

with  Mr.  Cunningham's  decision  and 
filed  a  "maybe"  petition  to  reopen  the record. 

The  general  counsel  was  given  "ex- 
traordinary latitude"  to  make  a  com- 

plete record,  Florida-Georgia  said  in 
claiming  that  no  new  evidence  had 

been  identified  to  be  presented  if  the 

case  is  reopened.  "It  is  inconceivable, 
and  contrary  to  the  very  expressions  of 
commission  counsel  on  the  record,  that 
they  had  in  their  possession  evidence 

.  .  .  which  they  did  not  produce,"' Florida-Georgia  said. 

Springfield  ch.  2 

appealed  once  more 
The  ch.  2  Springfield,  III. -St.  Louis, 

Mo.,  case  is  back  in  the  court  of  ap- 
peals for  the  third  time.  Sangamon 

Valley  Television  Corp.  last  week  asked 
the  U.  S.  Court  of  Appeals  for  the 

Seventh  Circuit  to  reverse  the  FCC's 
July  18  decision  affirming  its  1957  shift 
of  the  vhf  channel  from  Springfield  to 
St.  Louis  (Broadcasting,  July  23). 
Sangamon  Valley  is  one  of  the  original 
applicants  for  ch.  2  in  Springfield. 

In  asking  the  Chicago  appeals  court 

to  reverse  the  FCC's  decision.  Sanga- 
mon Valley  charged  that  the  commis- 
sion contravened  the  mandate  of  the 

D.  C.  Circuit  Court  of  Appeals  by  fail- 
ing to  conduct  entirely  new  proceedings 

as  directed;  "it  merely  went  through 
the  motions  and  reaffirmed  its  prior  de- 

fective action." At  stake  is  the  FCC's  move  in  1957 
of  ch.  2  from  Springfield  to  St.  Louis 
and  Terre  Haute,  and  the  substitution 
of  two  uhf  channels  in  Springfield.  The 
move  was  made  then  on  the  ground 
that  it  would  help  the  competitive  sit- 

uation in  Springfield  by  having  all  tv 
stations  there  on  uhf.  When  the  FCC 
assigned  ch.  2  to  St.  Louis  it  authorized 

Sliort-termer  renewed 

The  FCC's  announcement  of 
short-term  renewal  of  the  license 
of  KORD  Pasco,  Wash.,  was  a 

shot  heard  'round  the  industry 
(Broadcasting,  July  19,  1961). 
KORD  received  a  short-term 

renewal  of  one  year  as  punish- 
ment for  not  programming  what 

it  had  promised.  Texts  of  the 
FCC's  decision  were  sent  to  all 
licensees.  Last  week  KORD  be- 

came the  first  of  the  short-termers 
to  have  its  license  renewed  for 
the  balance  of  its  regular  period. 
KORD  will  be  up  for  renewal 

again  in  February  1963  with  all 
other  Washington  stations,  but 
there  is  no  sanction  connected 

with  last  week's  renewal. 
In  its  recent  renewal  applica- 

tion KORD  did  not  propose  a 
marked  departure  from  its  opera- 

tion over  the  past  year. 
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The  FCC  suspects  a  half-hearted  hoax 

A  disc  jockey  at  WPGC  Morning- 
side,  Md.,  locked  himself  in  the  con- 

trol room  last  week  and  played  one 
novelty  record  repeatedly  for  two 
hours. 

The  d.j.  urged  his  audience  to  sup- 
port his  demand  for  a  pay  rise.  At 

noon,  when  the  disc  jockey's  regular 
air  stint  ended,  WPGC  General  Man- 

ager Bob  Howard  agreed  to  the 
salary  rise. 

The  incident  caused  a  publicity 
stir  in  nearby  Washington,  D.  C 
and  one  of  those  who  heard  about  it 
was  acting  FCC  Chairman  Robert 
E.  Lee.  He  ordered  an  investigation. 

One  FCC  investigator  said,  "We're 
pretty  sure  it  was  a  hoax."  If  it  were on  the  level,  he  said,  it  could  be 
considered  a  serious  violation  of  the 

FCC's  rule  prohibiting  "unauthorized 
operation  of  a  federally  licensed  sta- 

tion." If  it  were  a  hoax,  no  specific 
FCC  rule  was  broken,  according  to 
another  FCC  investigator,  but  the 

incident  would  be  considered  with 

the  station's  programming  and  exer- cise of  license  responsibility. 
Commissioner  Lee  said  commer- 

cials and  newscasts  were  broadcast 

on  schedule  during  the  two-hour 
lock-in,  that  the  station  could  have 
cut  off  the  transmitter  or  called 

police  to  stop  the  broadcasts. 
Commission  engineers  inspected 

the  station  the  day  after  the  incident 
and  found  several  technical  viola- 

tions, one  said.  The  license  of  WPGC 
has  been  pending  renewal  for  well 
over  a  year  because  of  alleged  pay- 

ola and  programming  violations,  ac- 
cording to  FCC  records. 

WPGC  is  owned  by  Maxwell  E. 
Richmond  of  Philadelphia,  whose  li- 

cense for  two  other  stations,  WMEX 
Boston  and  KBMI  Henderson,  Nev., 
also  have  been  delayed  on  renewal 
pending  FCC  investigations  of  pos- 

sible payola  and  programming  of- 
fenses. 

temporary  use  of  the  vhf  channel  by 
KTVI  (TV),  then  operating  in  E.  St. 
Louis,  111.  Sangamon  Valley  appealed, 
and  after  the  D.  C.  court  affirmed  the 

FCC,  carried  the  case  to  the  U.  S.  Su- 
preme Court. 

While  a  petition  for  review  by  the 
Supreme  Court  was  pending,  allegations 
of  improper  off-the-record  conduct  on 
the  part  of  KTVI  principals  were  made 
before  the  House  Legislative  Oversight 
Committee.  The  Supreme  Court  re- 

turned the  case  to  the  circuit  court, 
which  in  turn  remanded  it  to  the  FCC 
for  investigation  into  the  impropriety 

charges.  The  FCC's  first  proposal  for 
a  hearing  on  the  allegations  was  chal- 

lenged by  Sangamon  Valley.  An  ap- 
peals court  ruling  directed  that  a  com- 

plete new  hearing  should  be  held  by  the 
commission. 

KRLA  gets  reprieve 

KRLA  Pasadena-Los  Angeles, 
which  has  been  denied  a  renewal 
of  its  license,  received  a  reprieve 
of  the  death  sentence  last  week 
when  the  FCC  stayed  the  effective 
date  pending  a  court  appeal. 
KRLA  had  asked  for  the  stay 
f Broadcasting,  Aug.  6)  in  an- 

nouncing that  it  would  ask  the 
court  to  review  the  FCC  decision. 
The  stay,  issued  by  Commis- 

sioners Robert  E.  Lee  and  Frede- 
rick W.  Ford,  will  permit  KRLA 

to  continue  operations  while  the 
case  is  before  the  court. 

Major  Tv  to  quit 
contest  for  ch.  13 

One  of  the  five  applicants  for  ch.  13 
in  Grand  Rapids,  Mich.,  has  asked 
the  FCC  to  dismiss  its  application. 

Major  Tv  Co.,  the  only  applicant 
not  participating  in  the  interim  opera- 

tion of  the  channel,  said  that  company 
was  interested  in  operating  from  the 
short-spaced  site  the  interim  group 
originally  proposed  but  when  the  group 
went  to  a  site  at  standard  mileage 
separation  after  several  protests  (Broad- 

casting, July  9),  Major  decided  the 
proposed  interim  location  would  not 
adequately  serve  Grand  Rapids  and 
that  income  from  that  site  would  not 
be  large  enough. 

Major  said  no  consideration  was  paid 
for  withdrawing. 

Major  is  the  second  applicant  to 
withdraw  from  the  Grand  Rapids  con- 

test. Atlas  Broadcasting  Co.  received 
permission  to  drop  out  several  months 

ago. 

Catv  must  pay  10%  tax 

The  Internal  Revenue  Service  has 
ruled  that  the  lO*^  communications  tax 
on  wire  mileage  service  must  be  paid  by 
community  antenna  systems  when  they 
lease  a  microwave  relay  from  the  local 
telephone  company. 

As  reported  in  the  Aug.  6  Internal 
Revenue  Bulletin,  the  tax  must  be  paid, 
even  though  subscribers  to  community 
television  services  are  exempt  from  the 
same  type  of  tax. 

The  revenue  service  said  wire  mileage 

YOU 

CAN  QUOTE 

ME... 

"In  just  five  short  years,  my 

distributorship  for  Niagara  Cy- 
clo-Massage  has  twice  won  the 
distributor-of-the-year  national 
award.  Thanks  to  spending  our 

advertising  budget  almost  ex- 
clusively on  WLW  Radio  and 

WLW-TV,  we  have  achieved  this 

outstanding  business  success." 

Louis  H.  Lauch,  Distributor 
Niagara  Cyclo-Massage 

Cincinnati,  Ohio 
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taxes  need  not  be  paid  if  the  microwave 
circuits  are  used  exclusively  to  transmit 
news  for  radio  or  tv  broadcast;  that 
news  is  only  a  minor  portion  of  the  tv 
signals  picked  up  by  the  microwave 
system  and  delivered  to  the  catv  opera- 

tor, IRS  noted;  that  anyway,  catv  sys- 
tems don't  "broadcast." 

Truth  must  prevail 

in  tv— FTC  official 

A  federal  tv  commercial  "critic"  said 
last  week  advertisers  are  not  meeting 
their  obligation  to  be  truthful. 

"If  the  advertiser  chooses  to  use  tel- 
evision advertising  to  sell  his  products, 

and  there  is  a  conflict  between  truth 
and  tv  salesmanship,  then  truth  must 

prevail,"  said  Daniel  J.  Murphy,  direc- tor of  the  Federal  Trade  Commission 
Bureau  of  Deceptive  Practices,  in  a 

statement  prepared  for  the  "Ethical 
Aftermath  of  Advertising"  seminar  at 
Woodstock  College,  Woodstock,  Md. 

The  seminar,  which  concludes  today 

(Aug.  13),  was  set  up  to  "establish  a 
perspective  of  advertising  in  the  mass 
communications  structure  and  consider 

the  role  of  government,"  said  the  Rev. 
Francis  X.  Quinn,  S.  J.,  director  of 

Woodstock's  "Ethical  Aftermath"  series. 
Top  advertising  and  broadcasting  ex- 

Scott  back  at  Watchdog 

Sen.  Hugh  Scott  (R-Pa.)  has 
returned  to  the  Senate  Watchdog 
Subcommittee,  replacing  Sen. 
Norris  Cotton  (R-N.  H.).  The 
announcement  was  made  last 

week  by  Sen.  Warren  G.  Magnu- 
son  (D-Wash.),  chairman  of  the 
parent  Commerce  Committee. 
Sen.  Scott  had  left  both  the 
Watchdog  and  Communications 
Subcommittees  last  March,  when 
he  moved  to  the  Commerce  Com- 

mittee's Aviation  Subcommittee. 
His  return  to  the  communications 

group,  where  he  also  replaced 
Sen.  Cotton,  was  announced  two 
weeks  ago  (Broadcasting,  July 

30).  The  New  Hampshire  Re- 
publican left  both  groups  for  an 

assignment  on  the  Surface  Trans- 
portation Subcommittee. 

ecutives  were  scheduled  to  participate. 

Mr.  Murphy  referred  to  new  rules 
which  permit  the  FTC  to  give  adver- 

tisers advisory  opinions  on  the  legality 
of  proposed  advertising  (Broadcast- 

ing, May  21 ). 
He  asked  whether  new  advertising 

codes  "have  been  effective  in  self-reg- 
ulation, or  have  they  been  merely  dec- 

larations of  ideals  rather  than  a  descrip- 

tion of  effective  rules?" Warning  that  criticism  of  advertising 
has  reached  "the  ears  of  the  White 
House  and  the  Congress,"  he  said  that 
approximately  150  bills  affecting  adver- 

tising and  marketing  are  on  file  in  the 
87th  Congress. 

"This  charged  atmosphere  presents 
a  challenge  to  the  advertising  indus- 

try," he  added. 

Hadacol  commercials 

draw  FTC  fire 

Hadacol  Inc.,  once  a  major  broad- 
cast advertiser,  was  charged  by  the 

Federal  Trade  Commission  with  mak- 
ing false  therapeutic  claims  in  radio 

and  tv  commercials  and  newspaper  ads 
for  its  New  Super  Hadacol  liquid  and 

capsules. 
Currently  Hadacol  bills  between  $75,- 

000  and  $100,00  in  radio  and  is  not 
using  tv. 
The  FTC  said  that  Hadacol  drug 

preparations  will  be  of  no  value  in 
treating  tiredness,  sleeplessness,  nerv- 

ousness or  exhaustion  in  adults  "except 
in  the  small  minority  of  cases  caused 
by  an  established  deficiency  of  one  or 
more  of  the  vitamins  provided  by  the 
preparations  or  by  an  established  de- 

ficiency of  iron."  The  advertisements 
are  misleading  because  they  fail  to 
state  that  Hadacol  products  will  not 
benefit  the  great  majority  of  people 
with  these  symptoms,  the  FTC  charged. 

The  FTC  further  complained  that 
Hadacol  had  falsely  claimed  that  its 
products  would  immediately  provide 
new  vigor  and  energy  and  will  prevent 
colds,  aches  and  pains. 

Use  of  Hadacol  might  mask  symp- 
toms of  serious  disorders  but  the  com- 

pany hadn't  disclosed  this,  the  FTC claimed. 

The  agency  gave  Hadacol,  and  two 
officials,  Jerome  S.  and  James  P.  Gar- 

land, 30  days  to  file  an  answer  to  the 
FTC  complaint. 

WFMD  asks  uhf  switches 

WFMD-AM-FM  Frederick,  Md.,  has 
asked  the  FCC  to  change  uhf  assign- 

ments in  its  locality  to  permit  the  sta- 
tion to  apply  for  a  lower  uhf  channel 

than  ch.  62,  presently  assigned  to 
Frederick. 

The  station  suggested  that  ch.  62  be 
shifted  to  Hagerstown,  Md.,  to  replace 
ch.  52  and  that  ch.  37  be  assigned  to 
Frederick.  This  would  also  necessitate 
replacing  ch.  58  in  Martinsburg,  W.Va., 
with  ch.  74. 
WFMD  said  no  short  mileage  sep- 

arations are  involved;  that  no  stations 
exist  or  have  been  applied  for  on  any 
of  the  channels  involved. 
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Colorful,  Authoritative, 

Meaningful,  Comprehensive 

NETWORK-IMPACT  9-HOUR  LIVE  COVER- 
AGE OF  NEXT  AMERICAN  ORBITAL 

FLIGHT  AT  CAPE  CANAVERAL,  FLORIDA. 

September  11,  1962. 

By  MARTIN  CAIDIN,  foremost  Aerospace 

writer -author -commentator.  Backed -up  by 
AMERICAN  RADIO  NEWS  20-man  team  of 

writers,  researchers,  newsmen  and  engineers. 

Daily  pre-Iaunch  reports  commencing  10  days 

before  Astronaut  Schirra's  launch;  special 
"night-before"  documentary ;  continuous  90- 
minute  coverage  at  launch  time;  5-minute 
live  specials  at  end  of  each  of  6  orbits;  con- 

tinuous 90-minute  broadcast  at  end  of  last 

orbit  through  ,  recovery ;  25-minute  flight 
wrap-up;  1-hour  press  conference. 

Exclusive  in  your  market  by  leased  line: 

COST:  $75  -f  line  charges 

In-formaHon  or  order  from: 

AMERICAN  RADIO  NEWS,  INC.  (Dept.  8S| 
:.  505  5th7VVENUE,  NEW  YORK  J 7,  N.  Y. 

74  (GOVERNMENT) 
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Trekking  to  a  studio  'housewarming' 
Waiting  to  board  a  bus  for  a  trip 

northward  from  mid-town  to  the 
new  studios  of  WLIB  New  York  are 
(1.  to  r.)  Joe  Barker,  Donahue  & 
Coe,  Beth  Black,  Donahue  &  Coe; 
a  WLIB  hostess,  Marie  Coleman, 

Donahue  &  Coe  and  Art  Harrison, 
WLIB  station  manager.  More  than 
200  agency  officials  and  civic  leaders 
attended  a  party  on  July  24  at  the 
station's  new  studios  and  executive 
offices  at  310  Lexington  Ave. 

Missouri  group  issues 

public  relations  advice 

The  Missouri  Broadcasters  Assn.  is 
circulating  a  booklet.  Operation  Public 
Information,  to  its  members  to  assist 
them  in  setting  up  broadcast-oriented 
public  relations  clinics. 

The  purpose  of  the  clinics  is  to  clear 
up  misconceptions  about  broadcasting 
and  give  station  management  an  oppor- 

tunity to  answer  questions  about  pro- 
grams, policies  and  practices. 

Points  broadcasters  should  make, 
says  the  association:  how  broadcasting 
differs  from  the  press;  the  amount  and 
type  of  public  service  efforts  stations 
are  making;  industry  standards  and 
policies;  how  to  receive  air  time  for 

community  projects;  and  "above  all, the  necessity  for  a  free  and  unrestricted 

broadcasting  industry." 

906  sound  off 

at  WABC-TV's  request 
WABC-TV  New  York  has  906  let- 

ters and  cards  proving  that  "you  can't 

please  everybody." Joseph  Stamler,  vice  president  and 
general  manager  of  WABC-TV,  report- 

ed July  19  on  audience  reaction  to  a 
series  of  announcements  last  May  ask- 

ing viewers  to  express  their  feelings 
about  the  station,  giving  them  the  op- 

portunity to  "sound  off"  on  all  aspects of  tv.  Much  of  the  mail  included 
mentions  of  favorite  programs,  as 

well  as  programs  "disliked."  A  tabu- lation showed  that  Ben  Casey  received 

No.  1  ranking  in  the  "favorite"  column, 
and  third  ranking  in  the  "dislike"  list The  Untouchables,  on  the  other  hand, 

received  the  most  "dislike"  mentions, 
and  didn't  place  in  the  list  of  top  10 
favorites  compiled  from  the  mail. 

None  of  Mr.  Stamler's  44  on-air  an- 
nouncements over  a  12-day  period  in 

May  asked  the  viewers  to  cite  the  pro- 
grams they  liked,  or  any  other  specific 

question.  He  said  replies  are  being 
sent  to  every  writer.  He  called  the 

viewers'  reaction  "encouraging,"  and 
said  that  a  similar  audience  sampling 

Friday  freeble 

WHIH  Norfolk,  Va.,  had  no 
idea  how  popular  black  cats  were 
until  it  tried  a  Friday-the-13th 
promotion  offering  a  free  black 

cat  and  a  year's  supply  of  cat  food 
to  listeners  who  could  prove  they 
were  born  on  the  unlucky  date. 

Program  Director  Jack  Baker 
suddenly  became  aware  of  a  black 
cat  shortage  when  by  3  p.m.  he 
had  nine  bona  fide  requests.  Ex- 

hausting the  stray  supply  at  the 
Society  for  the  Prevention  of 
Cruelty  to  Animals,  WHIH  dis- 

patched its  staff  on  an  area-wide 
search  for  more  cats. 

WITH 
WBT  RADIO 
YOU  FOCUS 

ON  THE 
ONE  WHO 
PAYS  THE 
BILLS 

"Is  this  the  one  you  want  me 

to  try.  Mom?"  Her  mother 
in  the  background  is  one 
of  the  nation's  adults,  who 
receive  and  control  98%  of 
the  U.  S.  income.  In  the 
WBT  48-county  basic  area, 
adults  receive  and  control 
most  of  the  $2,690,786,000 
worth  of  spending  money 
...  and  WBT  radio  has  the 

highest  percentage  of  adult 
listeners.  Clearly,  the  radio 
station  to  use  for  more 
sales  is  the  one  that  reaches 
more  of  the  adult  listeners. 

WBT  RADIO 
CHARLOTTE 
Jefferson  StandardBroadcastiogCompany 
Represented  nationaily  i by  John  Blair  &  Gomp^j. 

Souice^;  U.S.  Oopt.  01  Uuoiaieice,  ! 

Spring  1961.  Area  Plilse--"'  ■ 
and  Sales  Management  Suijuiey,^ Riivino  Power.  I960. 

B||0AD£ASTIN6,.  August  ̂ \,\^<^ 

75 



Magician  pulls  Houdini  for  WIBW-TV  audience 
Some  television   promotion   men  tion  was  a  90-minute  spectacular, 

strike  out  bravely  where  few  since  "Turban  at  Shawnee  Lake,'"  telecast 
the  late  Harry  Houdini  have  dared  from  Lake  Shawnee,  Kan.  The  pro- 
to  tread — in  water,  and  bound  in  gram  also  included  a  water  skiing 
chains.  pageant  and  a  sky-diving  exhibition. 

Let"s  narrow  that  plural  down  to  Jerry  Holley,  WIBW-TV  promotion 
one  —  WIBW-TV  Topeka,  Kan.,  manager,  is  shown  holding  a  towel, 
which   features  a  magician  named  Others:    (1    to    r) :    Rush  Evans, 
Turban  on  weekday  afternoons  in  a  WIBW-TV  program  manager;  Tur- 

program.  Turban's  Land  of  Magic.  ban  himself;  and  Frank  Comella,  a 
WIBW-TV's  latest  remote  produc-  park  policeman. 

is  planned  for  the  near  future.  He  said 
many  new  ideas  and  suggestions  offered 

in  the  letters  are  "helpful,"  and  that 
some,  such  as  time  signals,  have  been 
adopted.  The  initial  sampling  gave  the 
research  department  a  few  surprises, 
including  the  remarkably  close  correla- 

tion between  WABC-TV's  coverage 
area  and  the  mailing  points.  For  ex- 

ample, New  York  City,  which  has  54% 

of  the  area's  tv  homes,  accounted  for 
51%  of  the  mail.  Viewer  complaints 
were  generally  confined  to  various  pro- 

grams going  off  the  air  this  season. 

Keystone's  'Radiomation' 

A  20-page,  four-color  brochure,  de- 
tailing the  theory  and  practice  of  Key- 

stone Broadcasting  System's  "Radioma- 
tion" selling  concept  for  advertisers  and 

agencies,  is  being  shown  to  radio  pros- 
pects around  the  country.  The  bro- 
chure, entitled  "Radiomation,"  discusses 

audience  and  market  research  data 

compiled  by  the  network's  statistical unit. 

CKGM  help  to  students 

CKGM  Montreal  is  helping  high 
school  and  university  students  this 
summer  by  offering  them  interest-free 
loans  to  set  up  part-time  businesses  and 
by  finding  them  full  and  part-time  jobs. 
CKGM  President  Geoff  Stirling,  who 

also  owns  CJON-AM-TV  St.  John's, 
Nfld.,  believes  such  aid  can  pay  big 
dividends  in  encouraging  initiative.  Stu- 

dents have  sought  loans  to  buy  power 
mowers,  to  buy  musical  instruments  to 

play  in  a  band,  and  for  other  projects. 
Last  year  CKGM   started   its  job- 

finding  project  and  this  summer  is 
placing  five  daily  announcements  for 
students  who  seek  full  or  part-time  jobs. 
Last  year  1,200  students  found  jobs 

through  the  station's  service. 

WFAA  helps  polio  campaign 

When  the  city  of  Dallas  conducted 
a  mass  polio  immunization  drive  July 
28,  WFAA  Dallas  made  its  micro- 

phones available  to  teams  of  area  doc- 
tors on  a  special  all-day  broadcast, 

"Operation  SOS."  The  physicians  an- 
swered listeners'  questions  about  the 

Sabin  oral  vaccine  being  distributed 
throughout  the  area. 

KDKA's  insurance  'salesman' 
KDKA  Pittsburgh  says  its  Joe  L. 

Brown  Show,  30  minutes  of  baseball 
talk  by  the  general  manager  of  the 

Pittsburgh  Pirates,  "breaks  all  the  'rules' 
of  present  day  radio,"  and  is  doing  an 
excellent  sales  job  for  the  Pittsburgh- 
based  Knights  Life  Insurance  Co.,  which 
puts  virtually  its  entire  advertising  budg- 

et into  the  program.  The  firm  added 
more  than  $104  million  of  insurance 
last  year,  says  KDKA. 
KDKA  claims  Pulse  and  Nielsen  rat- 

ings "which  top  the  50%  share"  for  the 
program.  The  show  has  been  running 
52  weeks  a  year  since  1957  in  baseball- 

The  billboard  with  the  built-in  radio  studio 

Billboards  and  roof-top  remotes 
are  not  unusual  for  the  promotion- 
minded  station,  but  WWHY  Hunt- 

ington, W.  Va.,  has  come  up  with  a 
combination  of  both  to  give  its  lis- 

teners traffic  reports.  In  fact,  this 
billboard  includes  a  fully  equipped 

radio  studio  that  offers  a  clear  view 

of  traffic  on  the  city's  most-traveled 
street.  General  Manager  Dick  Hu- 
stead  dreamed  up  the  idea,  and 

Galigher's,  a  local  Ford  dealer,  pro- 
vided the  roof  space  above  its  serv- 

ice department. 
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conscious  Pittsburgh.  Sykes  Advertis- 
ing, that  city,  '"finds  it  an  excellent 

vehicle  to  bring  together,  in  effect,  the 

insurance  agent  and  prospective  client," 
says  KDKA. 

Drumbeats  . . . 

star  for  the  40th  ■  Johnny  Grant,  disc 

jockey  at  KMPC  Los  Angeles,  reacti- 
vated his  Operation  Starlift  yesterday 

(Sunday.  Aug.  12)  to  fly  a  troup  of 
Hollywood  personalities  to  entertain 
the  men  of  California's  40th  Armored 
Division  at  Camp  Roberts. 

Bring  a  radio,  Joe  Fan  ■  VVCCO  Min- 
neapolis-St.  Paul,  which  counted  2,426 
portable  radio  sets  in  the  stands  during 
a  Minneapolis  Twins  baseball  game 
(Broadc.^^sting,  July  30),  is  advising 
fans  to  bring  radios  Wednesday  night 

(Aug.  15)  for  "Portable  Radio  Night." when  station  will  award  radios  to  listen- 
ers and  ball  players.  WCCO  airs  all 

Twins  games. 

Big  sign  ■  WBBM  Chicago  is  now  fur- 
nishing news  headlines  for  running- 

the  headline  portion  of  Trans  World 

Air-lines'  big  electric  spectacular  at  the 
downtown  shopping  corner  of  State  and 

Picnic  prizes 

WFMJ  Youngstown.  Ohio,  is 
offering  litter  boxes  and  some- 

thing to  use  them  for — free  pic- 
nics. 

To  push  its  campaign  to  clean 
up  highways  and  picnic  areas. 
WFMJ  announces  the  license 
numbers  of  cars  which  show 
WFMJ  litter  boxes  in  the  rear 
window.  Owners  who  call  the  sta- 

tion within  15  minutes  win  picnic 
provisions  and  10  gallons  of  gas- 

oline. Local  merchants  supply 
the  giveaways  for  air  mentions. 

Disc  jockey  Bob  Morgan  dis- 
plays a  litter  box. 

NEMS-CLARKE'  Tireless  Wireless, 
cuts  EM  network  costs! 

FM  networks  can  be  set  up  with  a  handshake  and  a  few  hundred  dollars  with 
a  Nems-Ciarke  FM  Rebroadcast  Recei\er.  Stereo  monaural  FM  networks  need 

no  longer  depend  upon  marginal  performance  of  Hi-Fi  receivers,  or  expensive 
telephone  lines. 
This  new  crvstal  controlled  Rebroadcast  Recei\er,  FMR-101.  meets  the  most 

exacting  engineering  requirements.  It  contains  transistors  and  nu\  istors  in  opti- 
mum combination  and  has  a  solid  state  power  supply.  It  can  be  pre-tuned  to 

any  fixed  point  in  the  FM  band  and  pro\  ides  the  highest  quality  audio  repro- 
duction available.  The  RF  section  has  a  noise  figure  of  only  3  db,  and  sensitivity 

is  one  micro-volt  for  30  db  of  quieting.  The  filter  network  is  specially  designed 
to  provide  an  IF  bandwidth  of  200  kc  with  a  shape  factor  of  2.7  to  1. 

Write  for  Data  Sheet  FMR-101 
Vitro  Electronics,  919  Jesup-Blair  Drive 
Silver  Spring,  Maryland 
A  Division  of  Vitro  Corporation  of  America 

SPECIFICATIONS 

Tuning  Range  .... 87.5—108.5  mc 
1  micro-volt  for 
30  db  quieting 

Noise  Figure  ....  3.0  db  max. 
Distortion  

less  than  0.5^^ Stereo  Capability. 
.Separate  multi- 

plex output  80  db  min. 
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All-out  fanfare  boosts  food  firm's  tv  debut 
A  Southern  California  baking  con- 

cern last  week  was  loud  in  praise  of 
the  results  from  its  first  try  at  tele- 

vision, and  was  equally  profuse  in 
lauding  the  KTTV  (TV)  Los  An- 

geles promotion  that  helped  pave  the 
way  to  tv  success. 

The  program,  Music  of  the  60's 
with  bandleader  Les  Baxter,  was  tele- 

cast May  10  in  prime  time  on  KTTV. 
Although  company  policy  keeps 

sales  figures  a  secret,  Ted  Van  de 
Kamp,  vice  president  in  charge  of 
sales  for  the  southern  California  food 

firm,  said:  "The  Les  Baxter  show  cer- 
tainly did  exceed  our  expectations  as 

far  as  customer  response  is  con- 
cerned, and  we  are  looking  forward  to 

more  shows  of  this  caliber.  Even  after 
six  weeks  we  are  still  receiving  mail 
and  record  orders.  It  was  a  great 

show  and  great  for  Van  de  Kamp's." In  preparation  for  the  telecast  the 
food  distributor,  its  advertising  agen- 

cy, Lennen  &  Newell,  Los  Angeles, 
and  KTTV  cooperated  in  a  prebroad- 
cast  publicity-promotion  blast  loud- 

er and  longer  than  any  that  came 
from  the  bandstand  during  the  hour- 
long  broadcast. 

Van  de  Kamp's  products  are 
basically  bakery  goods,  sold  at  the 
five  company  -  owned  restaurant 
stores  and  in  special  departments  in 
460  food  stores.  There  is  also  pack- 

aged candy  and,  a  recent  innovation, 

Deskside  deliveries  to  tv  editors  were  one  of  the  many  promotions  used 

by  Van  de  Kamp's  and  KTTV  in  their  campaign  to  publicize  the  food 
firm's  first  experiment  with  tv.  The  show,  "Music  of  the  60's,"  featured 
Les  Baxter  in  an  hour-long  broadcast  and  was  so  successful  in  selling 
Van  de  Kamp  products  that  the  company  is  now  looking  for  other  one- 

time features  that  it  can  sponsor  on  a  similar  basis. 

several  frozen  food  items. 

The  baked  goods  are  sold  fresh, 
the  unsold  items  being  returned  the 
following  day,  and  the  managers  at 
the  individual  stores  compete  for 
the  smallest  number  of  returns. 

Hence,  they  were  the  target  for  a 
special  drive  to  increase  their  orders 

for  the  Mother's  Day  weekend  fol- 
lowing the  Thursday  night  broad- 

cast. An  entire  issue  of  the  Van  de 
Kamp  house  organ.  Windmill,  was 
devoted  to  the  program  and  com- 

pany and  agency  personnel  also  con- 
tacted the  managers  by  direct  mail, 

phone  and  in  person.  A  special  pre- 
view of  the  taped  show  was  held  at 

KTTV  three  weeks  in  advance,  to 

acquaint  key  personnel  with  the  pro- 
gram so  that  they  could  get  the  word 

to  other  employes  and  to  their  cus- 
tomers. 

Advance  Ballyhoo  ■  The  public 
promotion  got  under  way  10  days 
before  the  telecast.  Street  signs, 
window  posters,  stand-up  display 
pieces,  table  tents,  menu  covers  and 
even  special  cloth  badges  worn  by 
waitresses  informed  patrons  of  Van 

de  Kamp  restaurants  that  the  Bax- 
ter orchestra  was  going  to  be 

starred  in  a  Van  de  Kamp  special  on 
KTTV.  In  the  stores,  shelf  and 
counter  display  cards,  banners,  and 
wraparound  labels  on  loaves  of 
bread  listed  the  show  date,  time  and 
channel.  Outside,  signs  on  all  110 
Van  de  Kamp  delivery  trucks  adver- 

tised the  telecast,  as  did  the  com- 

pany's outdoor  boards.  Every  news- 
paper ad  included  a  boldface  an- nouncement of  the  program. 

Arrangements  were  made  with 
Capitol  Records  for  a  special  Les 
Baxter  record  album,  which,  ̂ custom- 

ers could  order  through  blanks  ob- 

tainable at  all  Van  de  Kamp's  retail outlets.  Gift  records  with  notes  from 
company  executives  were  sent  to  key 

Randolph  Sts.  WBBM  gets  promotional 
credits,  too. 

Tuners  for  hospitals  ■  CKVL-FM  Ver- 
dun, Que.  (Montreal  suburb),  is  sup- 

plying all  hospitals  in  the  Montreal  area 
with  fm  tuners  free  of  charge  to  enable 
patients  to  hear  the  stereophonic  pro- 

grams broadcast  by  the  station.  CKVL- 
FM  is  the  only  Montreal  area  station 
with  stereophonic  broadcasts. 

Sunny  and  Sunbeams  ■  When  sales  ex- 
ecutives of  WLBW-TV  Miami  swing 

through  Chicago  and  New  York  this 

surnmer,  they'll  have  three  lovely  charm- 
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ers  to  help  spread  Florida  sunshine.  The 
girls,  called  Miss  Sunny  and  her  Sun- 

beams by  the  station,  are  winners  of  a 
ch.  10  beauty  contest  and  will  make 
radio  and  television  appearances,  pre- 

sent keys  to  Miami  to  Chicago  and  New 
York  mayors  and  will  be  involved  in 
other  WLBW-TV  promotion  through- 

out the  year. 

Hot  record  ■  KSFO  San  Francisco  says 
its  offer  of  a  recording  of  station  music 

themes  and  a  medley  of  "goofs"  for  50 
cents  has  attracted  7,734  requests  in  two 
weeks  (an  over-subscription  of  more 

than  2,500),  some  from  juke  box  oper- 
ators, radio  stations  and  clients. 

The  first  40  ■  KSD  St.  Louis  is  celebrat- 
ing its  40th  anniversary  and  has  pub- 

lished a  commemorative  history.  The 
first  FORTY  years  of  KSD  radio.  The 
book  looks  back,  but  also  describes 

present  operations. 
In  mourning  ■  WDAS  Philadelphia, 

sympathizing  with  integration  efforts  in 

Albany,  Ga.,  launched  a  "period  of 
mourning"  and  circulated  a  petition 
urging  action  by  the  Department  of 
Justice.  The  station  pinned  black  rib- 
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market  buyers  and  store  managers, 
with  the  name  of  the  recipient  im- 

printed on  the  album  cover  and,  of 
course,  with  a  reminder  of  the  pro- 

gram. A  direct  mail  campaign  brought 
personal  letters  announcing  the  broad- 

cast to  market  managers,  officials  of 
civic  organizations  and  general  mem- 

berships of  chambers  of  commerce  of 
Los  Angeles  and  its  surrounding 
communities  where  Van  de  Kamp 
stores  are  located. 

Station  Active  ■  KTTV  sent  news 

releases  about  the  Music  of  the  60's 
special  program  to  more  than  300 
daily  and  weekly  newspapers,  with 
special  photos  pf  Les  Baxter  and 
vocalist  Beverly  Ford  and  of  the 
taping  of  the  show  to  all  papers 
which  use  prints.  Food  and  grocery 
trade  publications  got  special  stories 
concerning  the  telecast  and  other 
special  releases  went  to  advertising 
and  broadcast  industry  publications. 

Women's  page  editors  of  newspapers 
and  magazines  got  a  special  feature 
prepared  by  KTTV;  other  special 
material  went  to  entertainment  and 
tv  editors,  delivered  in  personal  calls 
by  KTTV  publicists. 

Van  de  Kamp  sales  girls,  dressed 
in  the  company  working  garb  sug- 

gestive of  the  traditional  Holland 
costumes,  visited  newspaper  offices 
to  serve  coffee  and  cake  to  tv  edi- 

tors. Pertinent  show  information 
was  imprinted  on  the  paper  cake 
plates  and  coffee  cups.  The  cakes 
were  individually  frosted  with  the 
name  of  the  paper.  Boxes  of  Van  de 

Kamp's  candy  were  mailed  to  the 
homes  of  key  tv  writers  a  few  days 
before  the  broadcast,  and  on  the 
afternoon  of  May  10  cakes  were  de- 

livered to  their  homes  with  a  note 
inviting  them  and  their  families  to 
have  dessert  with  the  compliments  of 
the  Van  de  Kamp  organization  while 
watching  the  program.  A  dozen  edi- 

tors also  received  specially  packaged 

Van  de  Kamp's  frozen  food  dinners, 
giving  a  choice  of  three  different 
meals,  with  notes  suggesting  to  wives 

that  they  heat  the  meals  for  serving 
just  prior  to  watching  the  show  at 
8  p.m. 

Previews  for  Press  ■  KTTV  held 

two  preview  showings  of  the  pro- 
gram for  reporters,  editors  and  col- 

umnists a  week  before  the  broadcast. 
Individual  interviews  with  Mr.  Bax- 

ter were  set  up.  KTTV  also  present- 
ed the  band  leader  as  a  guest  on  sev- 

eral of  the  station's  programs  and various  other  artists  at  the  station 

plugged  the  special  show  on  their 
programs.  Promo  announcements 
were  prepared  and  used  in  saturation 
proportions  for  10  days  preceding 
the  broadcast.  Capitol  Records  co- 

operated by  staging  a  "Salute  to  Les 
Baxter  Week"  among  disc  jockeys  of 
Southern  California  radio  stations. 
The  program  was  further  promoted 
with  a  half-page  ad  in  the  Southern 
California  edition  of  TV  Guide  and 
20-inch  two-column  ads  on  the  tv 
pages  of  the  two  metropolitan  dailies 
as  well  as  a  half-dozen  community 
newspapers,  plus  bold  face  listings  in 
these  and  other  papers  the  day  of  the 
show.  KTTV  also  devoted  its  own 

outdoor  boards,  including  the  four- 
by-40-foot  sign  atop  the  KTTV 
building  on  Sunset  Blvd.,  to  the 
broadcast  for  a  week  in  advance. 

Commenting  on  the  publicity-pro- 
motion campaign,  Reavis  Winckler, 

director  of  publicity  for  KTTV, 

called  it  "the  finest,  most  compre- 
hensive I've  seen  in  the  15  years  I've 

been  in  television.  I'm  sure  it  must 
have  set  some  kind  of  record  for 

client  support  of  a  program — espe- 
cially a  one-time-only  show.  Van  de 

Kamp's,  through  Lennen  &  Newell, 
did  not  miss  a  trick." The  broadcast  and  its  attendant 
publicity  produced  increased  sales 

for  Van  de  Kamp's  products  as  well 
as  increased  institutional  good  will 
for  the  organization.  Exact  sales 
figures  were  not  available,  but  ex- 

perienced observers  close  to  the  firm 
estimated  a  sales  increase  in  the 
neighborhood  of  30%  due  to  tv. 

bons  on  city  civic  leaders  and  offered 
ribbons  to  listeners.  WDAS  said  more 
than  10,000  signed  to  petitions  and 
35,000  ribbons  were  distributed. 

Fall  program  push  ■  KCOP  (TV)  Los 

Angeles  is  talking  up  its  "$2  million 
fall  program  investment"  at  parties  and 
presentations  in  San  Francisco,  Chicago, 
Minneapolis  and  New  York.  The  sta- 

tion is  adding  nine  program  packages 

and  switching  nine  others  to  "more 
strategic"  time  slots. 
Wind  watchers  ■  The  approach  of  the 
hurricane  season,  of  special  concern  in 
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the  South  and  Gulf  regions,  finds  WSB 
Atlanta  ready  to  offer  free  hurricane 
information  and  tracking  charts. 

40th  anniversary  ■  WNAC  Boston  re- 
ports its  40th  anniversary  celebration 

pulled  50,111  entries  in  a  July  contest 
offering  160  transistor  radios  as  prizes. 
Sister  station  WNAC-TV  saluted  the 

radio  outlet  with  "WNAC:  40  Today," 
recreating  the  days  of  1922  radio.  Wil- 

liam M.  McCormick,  WNAC  president 
and  general  manager,  was  interviewed 
on  Kaleidoscope  (WGBH-FM  that 

city)  on  the  am  station's  anniversary. 

INCREASED  COVERAGE 

CLEARER  SOUND 

An  ever  increasing  number  of 

profit  and  quality  minded 
broadcasters  own  AUDI  MAX 

—  a  new  concept  in  automatic 

level  control.  AUDI  MAX  pro- 

vides greater  coverage,  im-' 
proved  signal  quality,  operat- 

ing economies,  plus  the  bene- 
fits of  automation. 

CBC     CFCF  KOXR 

KRON  KROS  KSD 

KUDL  KYW  WAOK 

WBAL  WBAP  WBUD 

WCAP  WCAX  WCBM 

WDNC  WEAM  WEAV 

WELI    WERE  WFIL 

WFPG  WFRC  WGAL 

WGBH  WHAM  WHDH 

WHIZ  WHOP  WHUB 

WISN  WITN  WLOX 

WMAR  WOAY  WOHS 

WPBS  WRBL  WSIX 

WSTC  WSTV  WTAP 

WTAR  WTAX  WTIP 

WTMAWTTG  WTVJ 

WVAR  WWJ... 

...and  many  others 

For  full  details  or  a  demonstration 
write:  Audio  Products  Department 

LABORATORIES 
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INTERNATIONAL 

PILKINGTON  IMBALANCE 

UK's  Postmaster  General  Bevins  says  commercial  tv 

unjustly  criticized  by  government  committee  report 

In  the  first  House  of  Commons  de- 
bate on  the  Pilkington  report  Postmas- 

ter General  Reginald  Bevins  said  that 
if  all  the  criticisms  he  has  received 

about  tv  were  accepted  "all  television 
screens  would  become  a  glorious  blank." The  House  of  Commons  has  far 
greater  power  than  the  House  of  Lords 
so  the  debate  was  of  correspondingly 

greater  importance  than  the  Lord's  de- 
bate (Broadcasting,  July  30). 

The  Postmaster  General  said  he  is 
grateful  to  the  Pilkington  Committee 
and  denied  it  was  composed  only  of 
academic  men  and  women. 

But  he  disagreed  with  its  praise  for 
BBC  and  its  condemnation  of  the  com- 

mercial tv  network.  In  this  respect  he 

considered  the  report  was  "lacking  in 
balance."  He  said  discussions  between 
the  government  and  ITA  and  BBC 
about  program  balance,  violence  and 
triviality  will  start  immediately  after 

the  debate,  not  in  "any  spirit  of  re- crimination but  ...  to  work  out  better 

program  standards." He  emphasized  that  the  government 
has  not  been  and  will  not  be  influenced 
by  lobbying. 

He  said  that  the  government's  recent 
report  and  BBC  asked  that  the  license 
fee  be  raised  to  $16.80  a  year  to  pay 
for  the  new  network  and  for  increased 

radio  time.  BBC  feels  any  other  meth- 
od than  the  license  fee  system  would 

threaten  its  financial  independence.  The 
Postmaster  General  indicated  the  gov- 

ernment is  considering  other  means. 
Although  the  fee  in  Britain  is  cheaper 

than  in  most  other  countries,  that's  not 
a  good  reason  to  raise  it,  he  said. 

Holding  that  tv  is  more  pervasive 

than  any  other  medium,  he  said  the 

government  cannot  abdicate  its  "re- 
sponsibility" to  see  that  it  is  "respon- 

sibly used." "What  we  all  want  is  good  television 
whatever  the  type  of  program  might 

be." 

No  Compromise  ■  He  said  he  is  not 
willing  to  compromise  on  genuine 
choice  between  mass  entertainment 
programs  and  those  for  smaller  groups. 
Effective  competition  is  fundamental 
government  policy,  he  said. 

He  believes  the  government  was  right 
in  1954  to  introduce  commercial  tv. 

Its  effect  "has  been  stimulating  and  en- 
living  and  I  think  the  BBC  feels  this  is 

so." 

He  attacked  the  Pilkington  proposal 
that  the  Independent  Television  Au- 

thority run  the  commercial  network 
and  sell  advertising  time. 

This  he  said  would  convert  the  ITA 

into  "a  kind  of  BBC"  and  emasculate 
the  program  companies  by  converting 
them  into  program  producers  alone. 

What  interest  would  ITA  have  in 
earning  advertising  revenue?  he  said. 
What  assurance  is  there  that  the  pro- 

gram companies  would  continue  under 
such  conditions  or  that  any  new  ones 

would  start  business?  "I  am  not  pre- 
pared to  run  the  risk  of  destroying" 

the  commercial  network,  he  said. 
He  said  the  government  recognizes 

serious  flaws  in  the  Independent  Tele- 

vision Authority's  structure. 
"We  are  told  that  profits  are  exces- 

sive and  that  the  domination  of  the 

'big  four*  network  companies  ought  to 
be  broken.  But  it  is  not  really  a  ques- 

tion of  excessive  profits.  Basically  this 

is  a  question  of  requiring  the  companies 

to  pay  the  right  rentals  for  the  fran- 

chises they  enjoy." 
"There  can  be  no  question  of  the 

government  acting  vindictively  against 

the  companies.  I  don't  subscribe  to  the 
view  that  they  are  anti-social  organiza- 

tions." 

Rent  Boost  ■  The  government  is  con- 
sidering raising  the  rental  the  com- 

panies pay  to  use  ITA  transmitters, 
he  said. 

He  supports  the  Pilkington  criticism 
that  four  major  companies  dominate 
the  market  and  keep  competition  at 
bay  in  networking  arrangements. 

He  said  one  suggestion  is  that  ITA 
itself  control  networking  and  take  a 
stronger  attitude  toward  programming 
balance  and  standards.  It  could  do  this 

by  limiting  the  number  of  hours  a  com- 
pany could  network  its  programs  and 

reserving  some  network  time  to  allocate 
to  companies  which  produce  the  best 

programs. He  said  the  structure  of  commercial 

tv  must  be  settled  before  it's  decided 
whether  to  give  it  an  additional  net- 

work. He  supported  pay  tv  as  a  possi- 
bility by  wire. 

He  opposed  commercial  radio  since 
it  had  a  "useful  but  limited  part  to 
play"  in  broadcasting  whereas  tv  was 
a  much  more  potent  medium  that  is 
still  expanding. 

The  Postmaster  General  said  that 

in  tv  the  first  thing  needed  is  "more 
effective  and  genuine  competition  and 
greater  selectivity  for  the  viewing  pub- 

lic." He  said  he  would  not  shrink 
from  a  "limited  element  of  paternal- 

ism." 

Opposition's  View  ■  Patrick  Gordon 
Walker,  opening  for  the  Labor  Party 
Opposition,  said  he  accepts  the  Pilking- 

ton Committee  view  that  commercial  tv 
falls  short  of  what  a  good  public  serv- 

ice should  be. 
He  believes  commercial  network  has 

been  the  main,  though  not  the  only, 
cause  of  excessive  violence  and  trivial- 
ity. 

He  suggested  that  BBC-T'V  get  two networks,  one  for  commercial  tv,  to 
force  the  commercial  network  to  raise 
its  standards. 

The  Labor  Party  feels  strongly  that 
if  there  is  a  fourth  network  it  should 
be  educational,  he  said. 

He  said  his  party  wants  to  break  the 
monopoly  of  the  major  tv  companies 
and  reduce  the  frequency  of  advertis- 

ing. Many  of  these  fostered  a  "get- 
rich-quick"  idea  and  he  feels  excessive 
advertising  is  a  public  nuisance,  he  said. 
He  thinks  connections  between  tv  and 

the  press  should  be  broken  and  com- 
petition between  the  media  maintained. 

He  said  the  Independent  Television 

Tv-radio  boost  Rambler's  Canadian  sales 
Television  and  radio  have  helped 

the  Canadian  branch  of  American 
Motors  Corp.  sell  more  Ramblers  in 
the  past  year,  Earl  K.  Brownridge, 
president  and  general  manager,  told 
the  Toronto  Radio  and  Television 
Executives  Club  Aug.  2. 

For  the  coming  season  the  Ramb- 
ler advertising  campaign  is  tied  to 

television  in  Canada  and  commer- 
cials show  specific  features  of  the 

car  and  demonstrations.  "Only  tv 
could  show  this,"  Mr.  Brownridge 
said.  "In  tv  our  60-second  commer- 

cials are  as  big  as  those  of  our  com- 

petitors." In  print  the  company's 
campaign  expenditures  would  not 
present  as  big  a  picture  as  the  big 
spreads  of  competing  companies. 

Mr.  Brownridge  said  that  last  year 
the  Canadian  company  used  more 
television  than  ever  before.  The 
company  used  radio  sports  programs 
to  complement  its  tv  coverage. 
Rambler  sales  increased  84%  in  the 
year,  and  the  Canadian  plant  at 
Toronto  is  now  turning  out  112  cars a  day. 

"Tv  has  been  a  wonderful  tonic  to 
Rambler,"  Mr.  Brownridge  said. 
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CTV  READYING  LIVE  CANADIAN  NETWORK 

Advertisers  buying;  commercial  lineup  to  link  east,  west 

Authority  must  become  more  powerful 
and  cease  to  be  a  public  relations 
spokesman  for  the  program  companies. 
ITA  should  control  networking  and 
program  planning,  he  said. 

He  warned  the  Postmaster  General 
the  Opposition  seriously  supports  a 
radical  reconstruction  of  commercial  tv. 

Pilklngton  denies  bias 

for  uplift  programs 

Sir  Harry  Pilkington  has  denied  that 

his  committee's  report  suggested  that  tv 
programming  should  be  restricted  to 
what  was  thought  good  for  the  viewers. 

He  said  that  it's  also  untrue  to  accuse 
the  committee  of  being  against  popular 
light  entertainment:  there  is  a  place 
for  most  of  it. 

The  report  pointed  out  the  unaware- 
ness  of  the  effects  of  programs  showing 
brutality,  he  said. 

BBC  Director-General  Hugh  Carleton 
Green,  in  his  first  public  comment  on 
the  Pilkington  report,  denied  that  the 
committee  is  biased  in  favor  of  BBC 
and  said  such  charges  were  made  to 
discredit  recommendations  which  repre- 

sented the  unanimous  views  of  1 1  pub- 
lic-spirited, impartial  people  after  they 

made  a  searching  investigation  which 
lasted  nearly  two  years. 

He  said  the  report  was  a  "skilfully 
argued  document  of  compelling  interest 
to  anyone  concerned  with  broadcast- 

ing." 
BBG  asks  Parliament 

for  study  of  catv 

The  Canadian  Parliament  was  urged 
in  the  annual  report  of  the  Board  of 
Broadcast  Governors  to  re-examine 
legislation  dealing  with  community  an- 

tenna television  systems  so  extension  of 
U.  S.  tv  network  programs  into  Canada 

by  catv  will  not  defeat  Canada's  do- 
mestic broadcasting  objectives. 

Under  present  broadcasting  legisla- 
tion the  BBG  has  no  licensing  control 

over  cable  tv  systems.  The  BBG  said, 
however,  that  it  is  keeping  in  close 
touch  with  cable  tv  and  all  forms  of 

closed  circuit  tv  "because  of  the  effect 
these  systems  could  have  on  the  revenue 
potential  of  free  tv  stations.  Of  par- 

ticular concern  to  BBG  are  plans  now 
envisaged  by  western  Canadian  pro- 

moters to  establish  cable  connections 
across  the  international  boundary  with 
U.  S.  network  stations  in  the  United 
States  and  in  other  ways  to  extend 
further  the  signals  of  U.  S.  stations  into 
Canada.  If  such  boundary  crossing 
cables  are  laid  and  the  American  pro- 

grams are  piped  into  Canadian  homes, 
for  a  fee,  without  some  measure  of  con- 

trol, this  could  help  to  defeat  the  Ca- 
nadian content  provisions  of  the  Broad- 

casting Act." 

CTV,  Canada's  commercial  television 
network,  goes  live  for  the  first  time  this 
fall  when  its  microwave  system  is  sched- 

uled for  completion  between  Montreal 
and  Vancouver.  The  eastern  section 
from  Montreal  to  Halifax  is  to  be  ready 

by  January. 
Procter  &  Gamble  of  Canada  Ltd., 

Toronto,  is  a  major  advertiser  on  the 
new  network,  which  begins  its  second 
year  of  operation  in  September.  P&G 
has  bought  a  half-hour  Canadian  quiz 
show  To  Tell  The  Truth,  the  hour-long 
Dr.  Kildare,  a  half  hour  of  The  Elev- 

enth Hour,  and  a  quarter  each  of  the 
hour-long  programs  Sam  Benedict  Show 
and  Fair  Exchange.  No  decision  has 
been  announced  yet  as  to  which  prod- 

ucts will  be  advertised. 
Adams  Brands  Sales  Ltd.,  Toronto 

(Chiclets),  has  bought  the  weekly  half- 
hour  Canadian  quiz  show  Take  A 
Chance,  originating  on  CFTO-TV  To- 

ronto. The  agency  is  Baker  Adv.  Co., 
Toronto. 

Rock  City  Tobacco  Co.  Ltd.,  Mon- 
treal, is  expected  to  sponsor  a  half-hour 

interview  show,  originating  from  To- 
ronto or  Montreal. 

Three  half-hour  live  afternoon  shows 
Looking  At  You,  People  In  Conflict 

and  Line  'Em  Up,  will  be  telecast  five 
days  weekly  on  a  national  participation 
sponsorship,  but  no  names  of  adver- 

tisers are  yet  available. 
A  quarter-hour  evening  newscast 

(Monday-Friday,  10:30  p.m.),  is  to  be 
sponsored  nationally,  but  no  advertiser 
has  yet  been  signed. 

National  news  will  be  on  a  different 
basis  Saturday  and  Sunday  evenings 

with  more  emphasis  on  sports  on  Satur- 
days and  on  national  and  international 

news  on  Sundays  because  no  news- 
papers are  published  Sundays  in  Can- 

ada. An  advertiser  has  been  signed  for 
the  weekend  newscasts,  but  has  not  yet 
been  identified. 

Advertisers  are  being  signed  by  CTV 
Television  Network  for  the  Jack  Paar 
Show,  the  new  Lucille  Ball  Show,  Andy 
Williams  Show,  Loretta  Young  Show 
and  Andy  Griffith  Show.  Canadian 
programs  will  include  Telepoll,  Net- 

work and  Jellybean  Comedy  Clubhouse. 
The  CTV  Tv  Network  now  includes 

nine  stations,  expecting  to  add  others 
within  the  next  year. 

Eliminate  Propagation  Fades 

From  Your  TV  Signal 

Now  you  can  end  fades  and  washed-out 
fringe-area  signals  simply  by  inserting  a 
Micromeg  preamplifier  between  your 
relay  receiving  antenna  and  the  mixer. 
Micromeg  has  the  effect  of  boosting  your 
transmitter  power  four  to  ten  times  or  of 
increasing  the  size  of  a  six-foot-diameter antenna  to  one  of  12  to  20  feet.  In  new 
installations,  a  Micromeg  will  allow  you 
to  space  your  repeater  stations  farther 
apart  without  deterioration  of  signal-to- noise  ratio. 

WHAT  IS  A  MICROMEG?  It  is  a  low-noise, 
low-signal-level  RF  parametric  amplifier.  It is  available  in  several  indoor  and  outdoor 
models  covering  the  UHF,  2000Mc,  and 
eOOOMc  range.  Power  requirement:  llOV AC.  A  semiconductor  varactor  diode  causes 
amplification  by  pumping  power  from  a 
local  RF  source  to  the  signal.  APPLICA- 

TIONS include  translators,  remote  pick-up 
broadcasting,  inter-city  microwave  links, community  antenna  TV  systems. 
Please  write  for  the  full  story. 

Installing  a  Micromeg  parametric  amplifier  is  equivalent^ 
to  boosting  transmitter  power  four  to  ten  times.  ' 

Micromega  Corporation 
4134  Del  Rey  Ave.,  Venice,  Calif.  /  EXmont  1-7137 
Creator  of  advanced  microwave  systems  and  components  for  U.S.  space  and  defense  projects; 

BROADCASTING,  August  13,  1962 81 



Canada  not  ready  yet 

for  color  tv— BBG 

"The  time  has  not  come  for  approving 
color  television  in  Canada,"  the  Board 
of  Broadcast  Governors  said  in  its  an- 

nual report  for  the  fiscal  year  ending 
March  31,  1962.  The  BBG  said  there 
are  too  many  other  television  problems 
in  Canada  to  worry  about  color  tv;  that 
more  money  must  be  spent  to  spread 
tv  to  unserved  areas. 

The  BBG  opposes  extra  expense  to 
tv  station  licensees  for  color  tv  when 
many  are  not  making  sufficient  revenue 
from  black-and-white  tv.  The  BBG 

doesn't  think  the  public  is  ready  for 
color  tv  as  shown  in  developments  in 
both  Canada  and  the  United  States. 
The  Canadian  Electronics  Industries 
Assn.  has  recommended  color  telecast- 

ing to  boost  tv  set  production. 
The  BBG  said  information  from  22 

tv  stations  which  were  operating  before 
the  BBG  was  formed  in  1958  show 
gross  revenue  up  7%  in  the  past  three 
years  but  average  net  profit  down  53%. 
Until  1959  tv  station  revenues  and  net 
profits  were  increasing  at  a  substantial 
rate,  the  BBG  report  commented. 

The  new  second  stations  which  began 
operations  in  eight  major  markets  in 
1960  and  1961,  are  still  stabilizing  their 
operations.   During  their  first  year  of 

WMT  is  giving 
away  $35,000 
in  cash  and 
merchandise. 

To  be  eligible, 
move  to  Eastern 
Iowa.  If  already 
here,  listen. 

WMT 
A  prize  station if  there  ever  was  one. 

The  price  goes  up 

The  Trans-Canada  Telemeter 

pay-tv  system  in  Toronto  has  an- 
nounced its  5,500  subscribers  in 

the  western  suburban  Toronto 
area  are  to  be  charged  $15  a  year 
in  addition  to  the  pay-as-you-see 
fees  for  movies  and  other  pro- 

grams. The  additional  charge  is 
being  made  because  of  the  cost 

of  servicing  subscribers'  tv  re- 
ceivers, the  company  indicated. 

Previously  a  $5  installation 
charge  was  the  only  fee  in  addi- 

tion to  fees  for  specific  entertain- 
ment. Manager  R.  E.  Nelson  re- 

ports that  some  subscribers  have 
resisted  the  new  $15  annual  fee. 

Subscribers  also  can  receive  regu- 
lar programs  from  three  tv  sta- 

tions in  the  Toronto  area  and 
three  in  Buffalo,  N.  Y. 

operation  these  stations  had  received 
$15  million  in  gross  revenues. 

600  20th-Fox  films 
released  in  Australia 

Twentieth  Century-Fox  TV  Interna- 
tional announced  last  week  it  has  li- 
censed its  pre- 1948  library  of  more  than 

600  feature  films  to  Television  Corp. 
Ltd.,  Sydney,  and  General  Television 
Pty.  Ltd.,  Melbourne,  in  Australia  at 
a  total  price  said  to  be  more  than  $1 
million. 

These  corporations,  both  headed  by 
Sir  Frank  Packer,  have  received  the 
Australian  rights  to  the  films.  The  fea- 

tures will  be  carried  initially  on  Tele- 
vision Corp.  Sydney  and  General  Tele- 
vision in  Melbourne,  and  later  on  sta- 

tions in  Adelaide,  Brisbane,  Perth  and 
Hobart,  which  are  associated  with  the 
Sydney  and  Melbourne  organizations. 
The  transaction  was  negotiated  by 
George  T.  Shupert,  vice  president  in 
charge  of  20th  Century-Fox  TV  and 
Alan  Silverbach,  its  director  of  Inter- 

national Sales,  with  Charles  Michelson, 
president  of  Charles  Michelson  Inc., 
New  York,  representative  of  the  Aus- 

tralian groups. 

German  time  sales 

top  set  fee  totals 
The  commercial  inconib  of  West 

German  tv  broadcasting  organizations 
now  tops  $250,000  per  day.  This  means 
commercial  grosses  now  exceed  Ger- 

man stations'  income  from  set  license 
fees,  the  other  main  income  source. 

West  German  and  West  Berlin  tv 
stations  in  1961  grossed  about  $56.4 
million.  Westdeutscher  Rundfunk,  Co- 

logne, topped  the  list  with  commercial 
income  of  $22  million.  Commercial 

operations  of  West  German  tv  stations 
totaled  513  hours  last  year.  Commer- 

cial time  available  to  advertisers  in 
West  Germany  is  expected  to  double 
next  year  when  a  second  competitive 
network,  Laender-Fernsehen,  begins 
full  commercial  operation. 

Newsmen  of  CBC  gain 

wage  boosts  of  $15 

Newsmen  of  the  Canadian  Broad- 
casting Corp.  have  won  new  wage  in- 
creases averaging  $15  a  week,  boosting 

the  pay  to  $160  for  top-rated  radio 
and  television  editors.  In  some  cases, 

the  newsmen,  members  of  the  Ameri- 
can Newspaper  Guild,  wiU  be  earning 

as  much  or  more  than  their  non-union 

supervisors. 
The  two-year  agreement  applies 

across  Canada  and  was  negotiated  by 
the  Canadian  Wire  Service  local  of  the 
ANG.  The  increase  goes  into  effect  at 
once,  with  half  the  amount  now  appli- 

cable and  the  balance  next  June  1. 

Fully  experienced  editors  will  increase 
from  $130  to  $139  now,  and  $145  next 
June.  Fully  experienced  newsmen  will 
increase  from  $125  to  $130  immediate- 

ly, and  to  $135  next  June. 

Air  France's  'first' Air  France  last  Wednesday  (Aug.  8) 
claimed  a  first  in  connection  with  the 
Telstar  satellite.  The  airline  transmitted 

the  first  passenger  reservation  by  Tel- 
star. The  historic  "live"  call,  originated 

at  Air  France's  Paris  headquarters,  was 
placed  at  8:15  p.m.  (Paris  time).  Trav- 

elling faster  than  sound,  the  call  was 
received  at  the  airline's  reservation 
center,  New  York  International  Air- 

port, at  3:15  p.m.  EDT. 

Abroad  in  brief... 

Appointment  ■  CJGX  Yorkton,  Sask., 
has  appointed  Tyrrell  &  Nadon  Co., 
Toronto,  as  exclusive  representatives. 

Appointment  ■  CFAX  Victoria,  B.  C, 
has  appointed  Air  Times  Sales  Ltd., 
Toronto  and  Montreal  as  exclusive  rep- 
resentatives. 

MEN  WHO  READ 

BUSINESSPAPERS 

MEAN  BUSINESS 

In  the  Radio-TV  Publisning  Field 

only  BROADCASTING  qualifies 
for  membership  in  Audit  Bureau 
of  Circulations  and  Associated 

Business  Publications 
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Lincoln  Diamant  and  Jay  Kacin 
have  joined  Ogilvy,  Benson  &  Mather, 
New  York,  as  senior  producers  in  com- 

mercial production  department.  Mr. 
Diamant  was  formerly  in  charge  of  tv 
and  radio  at  Daniel  &  Charles,  New 
York.  Mr.  Kacin  was  in  tv  production 
at  Grey  Adv.  and  earlier  was  tv  pro- 

duction group  head  at  Compton  Adv. 
Ron  Richards,  formerly  associate  pro- 

ducer and  casting  director  at  Leo  Bur- 
nett, Chicago,  joins  OB&M  as  dialogue- 

casting  director. 

Lou  E.  Sargent,  marketing  and  mer- 
chandising director  at  R.  Jack  Scott 

Inc.,  Chicago,  elected  vp. 

Mort  Adams,  formerly  director  of 
merchandising.  Tea  Council  of  The 
USA  Inc,  New  York,  joins  Mogul  Wil- 

liams &  Saylor,  New  York,  as  account 
executive  in  food  division.  He  will 
serve  principally  on  Bakers  Franchise 
Corp.  account. 

James  F.  Quinn,  account  supervisor, 
Edward  H.  Weiss  Co.,  Chicago,  named 
vp  and  management  group  supervisor. 

Tom  Scholts  appointed  Wade  Ad- 
vertising's account  supervisor  for  Seven- 

Up  Bottling  Company  of  Los  Angeles, 
heavy  radio  buyer.  Mr.  Scholts  suc- 

ceeds the  late  Nort  Mogge. 

Kim  Jepson,  president  of  Jepson- 
Murray  Advertising,  Lansing,  Mich., 
becomes  president  of  Trans-America 
Advertising  Agency  Network  Sept.  1. 
Charles  C.  Ramsey,  president  of  Phil- 

lips-Ramsey, San  Diego,  simultaneously 
becomes  head  of  network's  board  of 
governors.  TAAN  national  headquar- 

ters will  be  in  Stoddard  Bldg.,  Lansing. 

Richard  M.  Detwiler,  manager,  pub- 
lic relations  department,  BBDO,  New 

York,  named  vp  and  director  of  de- 
partment. John  G.  Leach,  formerly  ac- 

count group  supervisor,  succeeds  Mr. 
Detwiler  as  manager  of  pr. 

Charles  W.  Butler,  account  super- 
visor, and  Fred  Gerlach,  associate  mar- 
keting director,  have  been  named  vps  of 

Gardner  Adv.,  St.  Louis. 

Thomas  F.  Scannell  Jr.,  senior  vp 
of  Klau-Van  Pietersom-Dunlap  Inc., 
Milwaukee,  elected  treasurer  of  agency. 

John  P.  C.  McMurran  joins  Garfield, 
Hoffman  &  Conner  Inc.,  San  Francisco 
as  account  executive.  Mr.  McMurran 
has  been  advertising  manager  of  the 
Leslie-Spice  Island  Sales  Co.,  previously 
held  same  position  with  Tri-Valley 
Packing  Assn. 

Keith  Frederickson,  formerly  asso- 
ciated with  advertising  agencies  in 

Lincoln,  Neb.,  Chicago  and  New  Or- 
leans, named  vp  of  Savage-Dow  Inc., 

Omaha  agency. 

John  OIney,  copy  group  head,  Comp- 
ton Adv.,  joins  Lawrence  C.  Gumbin- 

ner  Adv.  Agency,  New  York,  as  senior 
writer  on  American  Tobacco  Co., 
Browne  Vintners  Inc.  and  Heublein 
Inc.  accounts. 

Martin  Schwager,  marketing  depart- 
ment, Kenyon  &  Eckhardt,  Los  Angeles, 

named  marketing  services  director. 

A.  Stanley  Kramer,  formerly  with 
Johnstone  Inc.  and  Donahue  &  Coe,  to 
Leo  Burnett  Co.,  Chicago,  as  account 
executive. 

Robert  G.  Froemming,  local  sales 
manager  and  assistant  program  director 
and  production  manager  at  WOW-TV 
Omaha,  joins  Allen  &  Reynolds  adver- 

tising agency,  that  city,  as  account  ex- 
ecutive. Mr.  Froemming  previously 

was  with  WGH  Norfolk,  Va.,  WRFW 
Eau  Claire,  Wis.,  and  KFBB-TV  Great 
Falls,  Mont. 

Rita  Kirwan  Connor,  copywriter; 
Loyd  C.  Templeton,  copywriter;  Eugene 

Calogero,  art  director;  Andrew  C.  Isaac- 
son, senior  copywriter,  and  Milton  M. 

Schwartz,  copywriter,  have  joined  crea- 
tive services  division  of  Kenyon  &  Eck- 

hardt, New  York.  Mrs.  Connor  was 
formerly  at  BBDO,  Minneapolis;  Mr. 
Templeton  was  with  Morse  Interna- 

tional, New  York;  Mr.  Calogero  was 
with  Lawrence  C.  Gumbinner  Adv., 
New  York;  Mr.  Isaacson  was  creative 
director  at  McCann-Erickson,  Houston, 
and  Mr.  Schwartz  was  formerly  with 
Grey  Adv.,  New  York. 

Aileen  Grossman,  previously  director 
of  public  relations  at  John  W.  Shaw 
Inc.,  Chicago,  named  copy  director  of 
Powell,  Schoenbrod  &  Hall,  that  city. 

Mrs.  Pat  Templeman,  formerly  of 
Aylin  Advertising,  Houston,  and  George 

Ace  bests  Bunker 

Hugh  K.  Boice  Jr.,  general 
manager  of  WEMP  Milwaukee, 
startled  golf  companion  Edmund 
C.  Bunker,  RAB  president-elect 
(Broadcasting,  Aug.  6),  by  win- 

ning a  "closest  to  the  cup"  con- test on  the  Milwaukee  Country 

Club's  123  yard  12th  hole  with 
an  ace.  Until  the  hole-in-one, 
Mr.  Bunker  was  closest:  two  feet, 
six  inches  away. 
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Seeber  Advertising  and  KRYS,  both 
Corpus  Christi,  Tex.,  named  media 
director  of  Samuel  Henry  Advertising, 
Phoenix. 

Hovey  Larrison,  Conklin,  Labs  & 
Bebee  Inc.,  Syracuse,  appointed  direc- 

tor of  television  and  radio. 

THE  MEDIA 

Jay  J.  G.  Schatz,  Chicago  business- 
man and  attorney,  to  be  general  man- 

ager of  WGES  Chicago,  newly  acquired 
property  of  The  McLendon  Corp. 
(Broadcasting,  June  18).  In  addition 

to  his  legal  practice,  Mr.  Schatz  is  presi- 
dent of  the  Knox  Investing  Co.,  licensed 

security  dealers  in  Chicago,  and  former 
ly  was  a  partner  in  Chez  Paree,  enter 
tainment  landmark  in  that  city.  McLen- 

don also  owns  KLIF-AM-FM  Dallas: 
KILT  and  KOST  (FM)  Houston; 
KTSA  San  Antonio;  KABL  Oakland, 
Calif.;  WYSL  Buflfalo,  and  WIFE 
(FM)  Amherst.  N.  Y. 

Thomas  B.  Wilson, 
chief  executive  officer 
of  Resort  Airlines 

Inc.,  has  assumed  ac- 
tive management  of 

KHOW  Denver  as 

general  manager.  Re- 
sort Airlines  is  owner 

of  station.  Mr.  Wil- 
son, a  brigadier  gen- 

eral in  the  army  during  World  War  II. 
has  served  as  chairman  of  the  board  of 
Trans  World  Airlines  for  nine  years, 
president  of  Pacific  Greyhound  Lines, 
vice  president  and  executive  officer  of 
Alaska  Steamship  Lines,  president  and 
director  of  Sea  Oil  and  General  Corp., 
a  member  of  the  Kansas  legislature, 
and  Deputy  Undersecretary  of  Com- 

merce for  Transportation  in  Washing- 
ton. He  was  elected  chairman  of  the 

board  and  director  of  Resort  Airlines 
in  1957. 

Donald  V.  Meaney,  manager,  special 
news  programs,  NBC  News,  appointed 
director,  news  programs.   Malcolm  R. 

Mr.  Wilson 

Mr.  Bennett 

Johnson,  manager,  special  news  pro- 
grams, NBC  News,  named  manager, 

news  syndication. 

David  J.  Bennett, 
former  assistant  to  vp 
of  radio  and  tv  for 
Triangle  Publications 
Inc.,  appointed  to 
newly  created  post  of 
director  of  fm  opera- 

tions for  Triangle  sta- 
tions. Mr.  Bennett 

also  to  direct  Triangle 
Program  Service,  distributors  of  fm 
programs.  In  broadcasting  for  over  25 
years,  he  is  past  president  of  Pennsyl- 

vania Assn.  of  Broadcasters  and  was 

general  manager  of  WTPA  (TV)  Har- 
risburg.  Pa.  Triangle  fm  stations  are: 
WFIL-FM  Philadelphia,  WNBF-FM 
Binghamton,  N.  Y.,  WFBG-FM  Al- 
toona.  Pa.,  WNHC-FM  New  Haven, 
Conn.,  and  KRFM  (FM)  Fresno,  Calif. 

Franz  Allina,  account  executive,  Ben- 
jamin Sonnenberg  Public  Relations 

Office,  New  York,  has  been  appointed 
director  of  public  relations  for  Straus 
Broadcasting  Group  (WMCA  New 
York  and  Radio  Press  International). 

Lloyd  C.  (Bob)  Story  named  opera- 
tions director  at  WHIH  Norfolk,  Va.. 

responsible  for  overall  supervision  of 
studios  in  Portsmouth,  transmitter,  staff 
and  facilities.  A  Norfolk  native,  Mr. 
Story  has  been  with  WNOR,  that  city, 
WABC-TV  New  York  and  WTOP-AM- 
FM-TV  Washington. 

Jim  Terrell,  former 
assistant  manager  of 
WKY-TV  Oklahoma 
City,  named  manager 
of  KTVT  (TV)  Dal- 
las-Ft.  Worth.  Mr. 
Terrell  has  been  with 
WKY  Tv  System  Inc., 
which  recently  pur- 

chased KTVT,  since 
director,  national  sales 
;eneral  sales  manager. 

Mr.  Terrell 

1 945  as  news 

manager,  and  i 

Wore  tlr  cm  a  decciJe  oj^  (Constructive  vice 

to  f^roadcaileri  an  J  the  E,  •oacastinq  ̂ ndustru 

HOWARD  E.  STARK 
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50  EAST  58TH  STREET NEW  YORK,  N.  Y. ELDORADC  :-0405 

C.  George  Henderson,  general  sales 
manager,  WSOC-TV  Charlotte,  N.  C, 
has  been  appointed  vp  in  charge  of  tv, 
effective  Oct.  1.  He  will  succeed  Larry 

Walker,  executive  vp  of  Carolina  Broad- 
casting Co.,  who  retires  (Bro.\dcasting, 

Aug.  6).  Carolina  Broadcasting  oper- 
ates WSOC-AM-TV.  Henry  Sullivan, 

manager  of  WSOC  since  1958,  has  been 
named  vp  of  radio  facility.  Mr.  Hen- 

derson entered  broadcast  field  in  1949, 
joining  Crosley  Broadcasting  as  sales 
manager  of  WLWC  (TV)  Columbus, 
Ohio.  In  1953  he  became  sales  man- 

ager of  all  Crosley  sales.  Mr.  Sullivan 
has  previously  held  sales  and  manage- 

ment positions  with  several  South  Caro- lina radio  stations. 

Mr.  Henderson 
Si.. 

Mr.  Sullivan 

Arthur  Barron,  editorial  supervisor, 

creative  projects,  NBC  News,  joins' 
Metropolitan  Broadcasting  Television, 
New  York,  as  director  of  creative  pro- 

grams. Milton  R.  Hall,  program  director  of 
KQV  Pittsburgh,  joins  XETV  (TV) 

Tijuana-San  Diego,  Calif.,  in  same  ca- 
pacity. 

Sally  Segal  y  Gonzalez,  specialist  in 
international  trade,  has  been  named 

traffic  manager  of  KMEX-TV  Los  An- 
geles, due  to  begin  operations  Sept.  15. 

Arthur  Harrison,  formerly  sales  man- 
ager, WLIB  New  York,  named  sales 

manager  of  Westinghouse  Broadcast- 
ing's WINS  New  York,  effective  Aug. 

15.  Dominic  R.  Quinn,  former  pro- 
gram manager  of  KDKA  Pittsburgh, 

appointed  program  manager  of  WINS New  York. 

Mr.  Quinn Mr.  Harrison 

Norman  B.  Cleary,  former  assistant 
professor  at  Monteith  College,  Wayne 
State  U.,  to  WDTM  (FM)  Detroit  as 

director  of  programming.  He  will  in- 
augurate continuing  study  of  audience 

response  to  specialized  fm  program- 
ming, among  other  duties.  Mr.  Cleary 

has  been  program  host  on  station  since 
May. 
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Georgians  elect  Smith  president 

Charles  C.  Smith,  WDEC  Ameri- 
cuS;  Ga.,  elected  president  of  the 
Georgia  Assn.  of  Broadcasters,  at 
annual  summer  meeting  (in  conjunc- 

tion with  South  Carolina  Broad- 

casters Assn.)  last  week  (see  stor.", 
Medu  section).  Mr.  Smith  succeeds 
Randolph  Holder,  WGAU  Athens. 
Ga. 
Other  GAB  officers  elected: 

Charles  Doss,  WROM  Rome,  vice 
president,  radio;  Raymond  Carow, 
WALB-T\'  Albany,  vice  president- 
television:  Esther  Pruett,  WTOC  Sa- 

vannah, treasurer.  Board  members 

elected:  Charles  Gwyn,  WLFA  La- 

fayette; John  Foster,  W'CON  Cor- 
nelia: Don  McDougald,  \\"\\'NS Statesboro:  James  0.  Hardin  Jr., 

WCOH  Newnan:  Bill  Estes,  WGST 

Atlanta:  Al  Sanders,  W'MAZ  Macon: 
Ridley  Bell,  WRBL-TV  Columbus: 
Bill  Huele,  WSFT  Thomaston:  Ed- 

ward Dunbar,  WBBQ  Augusta,  and 
Edward  Mullinax,  WLAG  La- Grange. 

The  South  Carolina  association 
held  no  elections. 

Richard  F.  Palm- 
quist  joins  KMEO 
Omaha  as  sales  man- 

ager. Duties  will  in- 
clude supervision  of 

local  and  regional 
sales  staff,  coverage 
of  Minneapolis.  Kan- 

sas City,  St.  Louis 
and  Denver  terri- 

tories. Mr.  Palmquist  is  a  former  part- 
ner in  an  Omaha  advertisina  aaencv. 

Mr.  Palmquist 

Robert  Temple,  for- 
mer manager  KREM- 

.AM-FM-fv  Spokane, 
appointed  general  sales 
manager  of  KTVI 

(T\')"'St.  Louis.  Mr. Temple  joined  KREM 
after  military  service, 
became  tv  sales  man- 

ager in  1954.  station 
manager  in  1958. 

Mr.  Temple 

Mel  Kampmann,  assistant  news  di- 
rector, KMJ  -  AM  -  FM  -  T\'  Fresno, 

Calif.,  appointed  news  director  of 

KFRE-AM-T\'    and    KRFM  (FM) 

Pi'QritoI 
TOTAL  SPANISH  TV 

IN  LOS  ANGELES  ! 

KIVIEXTV 

CHANNEL  34 
Represented  oy; 
Spanish  International  Net-work  Sales 
247  Park  Avenue,  New  York,  N.  Y. 

Fresno.  He  succeeds  Russ  Powell,  who 
joins  the  CBS  Radio  network  news 
staff  in  Los  Angeles. 

Michael  L.  Merla, 
former  accountant  in 

Buffalo,  named  busi- 
ness manager  of 

WOKR  (T\'J.  ch,  13 
permittee  in  Roches- 

ter, N.  Y.  Mr.  Merla 

was  with  ̂ ^'BNY  Buf- 
falo from  1946-58, 

and  previously  assist- 
ant to  superintendent  of  Bell  Aircraft 

Corp..  that  city. 

Mr.  Merla 

Robert  S.  Greenhoe,  secretary-treas- 
urer of  Michigan  Assn.  of  Broadcasters 

and  formerly  general  manager  of 

\\'BCH  Hastings,  Mich.,  named  gen- 
eral manager  of  \VYSl  Ypsilanti.  Mich., 

which  went  on  the  air  Aug.  1.  Mr. 
Greenhoe  retains  presidency  of  Barry 

Broadcasting  Inc..  licensee  of  \\'BCH. 

Lee  May  named  news-special  events 
director  of  KD<Z  Amarillo.  Tex.  Bill 

Criswell  appointed  co-program  director 
and  Bob  Wisdom  to  station's  sales  staff 
as  account  executive. 

Ken  Linn,  previously  with  WLW  Cin- 
cinnati. WBBM  Chicago  and  WFBM 

Indianapolis,  joins  WCKY  Cincinnati 
as  air  personaliu".  Murray  Roberts, 
formerly  with  ̂ yAW  Norfolk,  \'a.. 
and  Lee  Stewart,  from  WAUX  Wau- 

kesha, Wis.  also  join  staff  of  WCKY. 

Edgar  Lansbury,  formerlv  of  CBS- 

TV  in  HoU^-^vood.  joms  WNDT  (T\') New  York,  new  educational  station,  as 
art  director.  David  M.  Epstein,  fomier 
associate  professor  of  music,  Antioch 

College,  joins  station  as  music  super- visor. 

Cyrus  F.  Rice,  on  news  staff  of  Mil- 
^vaukee  Seminel  from  1941  until  it  was 

sold  recently,  joins  news  staff  of  WISN- 
T\'  Milwaukee. 

Robert  B.  Farrow  appointed  account 

executive  for  WICS  fT\')  Springfield- 
Decatur.  WCHU  (TV)  Champaign- 
Urbana  and  WICD  (TV)  Danville,  all 
Illinois.  The  three  stations  are  owned 

by  Plains  Television  Stations.  Mr.  Far- 
row previously  was  account  executive 

in  the  local  sales  department  at  WICS. 

Sam  Schneider,  WLW  Cincinnati 
radio  sales  manager  in  Chicago  office, 
moves  to  WLW  New  York  office  as 
radio  sales  manager  there.  Andrew 

Jacobs,  radio  sales  manager  in  Cleve- 
land-Detroit area,  replaces  Mr.  Schneid- 

er, and  Mr.  Jacobs  is  succeeded  by 
Jonathan  Abel,  previously  with  New 
York  office. 

Leonard  A.  Peterson  appointed  sales 

manager  at  KUXL  Golden  \'alley, Minn.,  to  succeed  late  Louis  F.  Kroeck. 

Mr.  Peterson  was  formerly  account  ex- 
ecuti\e  at  ̂ ^'DAY-T\'  Fargo,  N.  D. 

Bob  Bennett,  formerly  with  WRTT- 
AM-FM  Milwaukee,  joms  WIL-AM- 
FM  St.  Louis  as  production  assistant 

Marlene  Sanders,  former  uxiter-pro- 
ducer  for  PM  East — PM  West  show, 

joins  news  department  of  WNEW-AM- 
FM  New  York  as  special  pr  assistant 
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KANSAS  CITY.  MO. 

New  Yorh.  Chicago        San  Francisco 107  William  175  W.  100  Bush 
St.  Jackson  SI.  i 
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Jim  Waldrop,  free-lance  announcer  in 
Nfew  York  City,  joins  news  department 
of  WJXT  (TV)  Jacksonville,  Fla.  Janet 
Williams,  formerly  with  NBC  News, 
New  York,  and  WRBL-TV  Columbus, 
Ga.,  replaces  Eleanor  Yeager  as  WJXT 
public  service  coordinator. 

Joseph  E.  Mannion,  staff  researcher 

for  NBC-TV's  Update  program  and 
news  editor  at  WRC-AM-FM-TV  Wash- 

ington, joins  news  department  of 
WTOP-AM-FM-TV,  that  city,  covering 
general  assignments  in  Washington  area. 

Arthur  L.  Hecht,  formerly  director 
of  program  promotion  and  merchan- 

dising, CBS  Radio,  joins  WCBS-TV 
New  York  as  director  of  advertising  and 
program  promotion. 

Mark  Cohen,  eastern  sales  service 

manager,  ABC-TV,  named  manager  of 
nighttime  sales  service.  Yale  Udoff, 

who  was  Mr.  Cohen's  assistant,  suc- 
ceeds him  as  manager  of  eastern  sales 

service. 

Howard  Rothenberg,  formerly  na- 
tional sales  manager.  Communications 

Industries  Corp.,  New  York,  joins  Select 
Station  Representatives  Inc.,  that  city, 
as  senior  account  executive, 

Bernard  Kvale,  formerly  radio  ac- 
count executive,  Avery-Knodel,  Chi- 

cago, joins  CBS  Radio  Spot  Sales,  that 
city,  in  similar  post. 

John  W.  Kelin,  formerly  program 
manager  of  WJIM-TV  Lansing,  Mich., 
named  program  director  of  WLWA-TV 
Atlanta.  Mr.  Kelin  replaces  Neal  Van 
Ells,  who  moves  to  WRCV  Phila- 
delphia. 

Leon  Luxenberg,  director  of  network 
sales  presentations,  CBS  Radio,  named 
director,  sales  promotion  and  merchan- 

dising. Norman  Ober,  CBS  Radio  di- 
rector of  program  writing,  becomes  di- 
rector, audience  promotion. 

John  McAvity,  manager  of  nighttime 
sales  service,  ABC-TV,  named  coordi- 

nator of  sales  planning. 

Engstrom  heads  EIA  group 

Elmer  W.  Engstrom,  RCA  pres- 
ident, named  chairman  of  the  an- 

nual award  committee  for  1962- 
63  of  the  Electronic  Industries 
Assn.  Dr.  Engstrom  is  the  1962 
Medal  of  Honor  recipient.  Asso- 

ciated with  Dr.  Engstrom  on  the 
committee  are:  Max  F.  Balcom, 

Sylvania;  Leslie  Hoffman,  Hoff- 
man Electronics;  D.  R.  Hull,  Boy- 

den  Assoc.;  Frederick  R.  Lack, 
EIA;  Leslie  F.  Muter,  Muter  Co.; 

Robert  C.  Sprague,  Sprague  Elec- 
tric (all  Medal  of  Honor  win- 

ners); and  Ben  Adier,  Adler 
Electronics;  Robert  S.  Bell,  Pack- 

ard-Bell; George  W.  Keown, 
Tung-Sol;  W.  Myron  Owen,  Aero- 
vox;  L.  L.  Waite,  North  Ameri- 

can Aviation. 

Perry  Davis,  released  from  service, 
rejoins  KALL  Salt  Lake  City  as  staff 
announcer,  replacing  Fred  Rinehart, 
who  succeeds  Dick  Braun  as  continuity 
director.  Mr.  Braun  has  moved  to  Den- 

ver. Paul  Smith,  also  released  from 
army,  returns  as  KALL  staff  announcer 
replacing  Wayne  Henry,  moved  to 
Boise,  Idaho. 

Roy  McMillan,  64-year-old  news- 
room coordinator  and  former  engineer, 

announcer,  farm  director  and  program 
manager  at  WSB  Atlanta,  retires  to 
Florida  due  to  a  heart  condition. 

Ronald  Little,  pubHc  affairs  director, 
named  to  newly  created  post  of  execu- 

tive producer,  WBZ-TV  Boston.  Mr. 
Little  will  be  responsible  for  all  studio 
activity,  video  taped  production  and 
supervision  of  producers  and  directors. 
Albert  Waller,  formerly  with  the  New 
York  Times  and  CBS-TV  News,  suc- 

ceeds Mr.  Little  as  public  affairs  direc- tor. 

Richard  E.  Burris,  former  owner  and 

a  smart 

ciddiiion "to  cmi 

Kieujsroom. 

operator  of  WABX  (FM)  Detroit, 
named  director  of  newly  created  re- 

search and  special  promotions  depart- 
ment, WLDM  (FM)  Detroit. 

Patti  Reuben,  production  assistant 
with  Compass  Productions  (producer 
of  Hallmark  Hall  of  Fame),  joins 

NBC-TV,  New  York,  as  casting  co- 
ordinator. 

Joel  Lawhon,  20-year  veteran  of 
broadcasting  in  the  Carolinas,  joins 
WFBC-TV  Greenville,  S.  C,  news  and 
public  affairs  department.  Mr.  Lawhon 
had  served  with  WFBC  prior  to  World 
War  II. 

Paul  Frank,  WLBW-TV  Miami  news- 
man, promoted  to  news  director,  to  su- 

pervise news  operations,  sports,  weather, 
production  of  documentaries  and  spe- 

cial events.  Mr.  Frank  is  former  news 
director  at  WINZ,  that  city. 

William  Nelson,  formerly  assistant  to 
president  of  Everett-Bennett  Adv.,  New 
York,  joins  WHLI  Hempstead,  N.  Y., 
as  public  affairs  director. 

Hal  Raymond,  previously  program 
director  with  KISN  Portland  and 
KAYO  Seattle,  joins  KBOX  Dallas,  in 
same  position. 

Richard  Valeriani,  NBC  News  Mi- 
ami correspondent,  transferred  to  Chi- 
cago for  roving  assignments  throughout Midwest. 

James  S.  Gessner,  formerly  of  Key- 
stone Broadcasting  System,  joins 

WCBS-TV  New  York,  as  account  ex- 
ecutive. 

John  Hoi  brook,  former  Mutual  San 
Francisco  News  Bureau  chief,  joins 
news  department  of  KFRC,  that  city. 

Dick  Lawrence,  formerly  of  WABY 
Albany,  joins  WORL  Boston. 

Chuck  Brinkman,  discharged  from 

army,  rejoins  KQV  Pittsburgh  as  air 
personality. 

Sam  Hale,  d.j.  and  music  director 
of  WOKY  Milwaukee,  joins  WQXI Atlanta. 

PROGRAMMING 

Leo  A.  Gutman  ap- 

pointed advertising  di- rector for  Four  Star 
Distribution  Corp., 

New  York,  with  re- 

sponsibility for  ad- 
ministration and  crea- 

tion of  advertising, 

sales  promotion  and 
publicity.  Distributing 

company  is  new  subsidiary  of  Four 
Star  Television  of  Hollywood  (Broad- 

Mr.  Gutman 

86   (FATES  &  FORTUNES) BROADCASTING,  August  13,  1962 



Mr.  Groller 

CASTING,  July  23)  and  currently  is  re- 
leasing Four  Star  "off-network  proven 

shows"  for  individual  markets.  Mr. 
Gutman  recently  resigned  as  advertis- 

ing manager  of  Paramount  Pictures 
Corp.,  New  York,  and  previously  was 
director  of  advertising  for  Ziv-United 
Artists.  Prior  to  this  15-year  tenure 
with  Ziv-UA,  Mr.  Gutman  operated  his 
own  advertising  agency  in  Cincinnati. 

John  Groller,  direc- 
tor of  western  area 

office  of  Division  of 
Radio  &  Television  of 

the  United  Presbyte- 
rian Church  in  the 

U.S.A.,  appointed  to 
newly  established  na- 

tional post  of  pro- 
ducer of  radio  pro- 

grams for  the  division.  Mr.  Groller  will 
be  at  division  headquarters,  475  River- 

side Drive,  New  York  City. 

Charles  S.  Chaplin,  former  president 
of  Trans-Canada  Distribution  Enter- 

prises, joins  Seven  Arts  Productions 
Ltd.  as  vp  and  Canadian  sales  manager. 

Don  Ingalls,  story  editor  and  associ- 
ate producer  of  Have  Gun,  Will  Travel, 

appointed  producer  of  the  CBS-TV  se- 
ries. He  succeeds  Robert  Sparks,  who 

resigned  to  join  MGM-TV. 

Larry  Lansburgh,  associated  with 
Walt  Disney  and  RKO  since  1943, 
signed  by  Selmur  Productions  Inc., 
wholly-owned  subsidiary  of  AB-PT  Inc., 
to  develop  hour  tv  series  for  1963  sea- 

son, tentatively  titled  Land  of  the  Wild. 
Mr.  Lansburgh  is  concluding  Greta,  The 
Misfit  Greyhound  for  Mr.  Disney,  has 
been  nominated  for  an  Academy  Award 
five  times,  winning  two  Oscars.  Other 
motion  picture  credits  include  Lassie, 
So  Dear  to  My  Heart,  Stormy  and  The 
Littlest  Outlaw. 

Don  Ingalls  appointed  producer  of 

CBS-TV's  Have  Gun,  Will  Travel.  He 
succeeds  Robert  Sparks,who  was  joined 
MGM-TV.  Mr.  Ingalls  was  formerly 
editor  and  associate  producer  of  the 
series. 

Richard  Swanek,  former  post-pro- 
duction trouble  shooter  at  MPO  Video- 

tronics  Inc.,  New  York,  joins  Coastal 
Film  Service  Inc.,  that  city,  as  vp  in 
charge  of  production. 

Eugene  Josephson,  president  of  Chi- 
cago Film  Lab  Inc.,  Chicago,  assumes 

chairmanship  of  board  in  addition  to 
present  post  with  retirement  of  Mrs. 
A.  G.  Dunlap,  who  has  been  active  in 
midwest  film  field  for  30  years. 

Edna  Paul,  film  editor.  On  Film  Inc., 
New  York,  has  joined  WCD  Inc.,  that 
city,  in  similar  capacity. 

Melvin  Shapiro  has  been  made  head 
film  editor  of  Hollywood:  The  Talkies, 
60-minute  tv  special  being  produced  by 
Wolper  Productions.  Bud  Friedgen 
will  be  assistant  editor  on  the  program. 
Peter  C.  Johnson  replaces  Mr.  Shapiro 

as  head  film  editor  of  Wolper's  Biog' 
raphy  series,  with  James  Schmerer 
as  assistant  editor. 

Hal  Styles  appointed  midwestern 
sales  representative  for  Internationa] 
Video  Tape  Recording  &  Production, 
Los  Angeles.  Mr.  Styles,  at  40  E.  Oak 
St.,  Chicago  11,  111.,  also  represents 
other  companies  in  the  Midwest. 

Wendell  Corey,  tv  and  motion  pic- 
ture actor,  has  been  re-elected  presi- 
dent of  The  Academy  of  Motion  Pic- 

ture Arts  &  Sciences  for  1962-63. 

Harold  A.  Winther  resigned  as  Ziv- 
UA  area  representative  out  of  Minneap- 

olis. Future  plans  undetermined. 

Allen  Green,  member  of  Knoxville 
UPI  staff,  appointed  manager  of  new 
Chattanooga  office  of  UPI  which  was 
opened  Aug.  6  in  Chattanooga  News- 
Free  Press. 

INTERNATIONAL 

Hershel  Harris, 

general  manager  of 
Independent  Televi- 

sion Corp.  of  Canada 
Ltd.,  Toronto,  elected 

vp.  Company  is  Ca- nadian subsidiary  of 

Independent  Televi- 
sion Corp.,  New 

York. Mr.  Harris 

Ross  McLean,  former  executive  pro- 
ducer for  Canadian  Broadcasting  Corp., 

joins  Screen  Gems  Inc.,  Toronto,  as 
producer  of  Pierre  Berton  Hour,  to  be 
offered  for  syndication  in  Canada. 

Jacques  R.  Alleyn  named  general 

Mr.  Goodman 

counsel  of  Canadian  Broadcasting 

Corp.,  Ottawa. 

W.  E.  Chevrier  appointed  sales  man- 
ager, national  selective  tv  sales  of  CBC, 

Montreal,  and  Jean  Desmarais  named 
sales  manager  of  radio  for  CBC  Mon- treal. 

DEATHS 

Harry  S.  Goodman, 

68,  president  of  Harry 
S.  Goodman  Produc- 

tions Inc.,  radio  tran- 
scription syndicate, 

died  Aug.  8  in  his 
New  York  office.  Mr. 

Goodman  was  chair- 
man of  Radio-Tv  Rep- 

resentatives Inc.,  New 
York  and  charter  member  of  Radio  Pio- 

neers, an  honorary  society.  Before  en- 
tering the  broadcasting  field,  Mr.  Good- 

man was  a  cartoonist,  stage  manager, 
banker  and  sales  psychology  teacher. 
He  is  credited  with  initiating  five  min- 

ute radio  programs  in  1930,  station 
identification  jingles  in  1954,  and  40- 
second  to  one-minute  capsule  programs 
in  1959  during  a  35-year  career  in 
broadcasting.  Surviving  are  his  widow, 
the  former  Hazel  Knuth;  two  sons, 

Everett  S.  and  Daniel,  and  three  daugh- 
ters, Dorelle;  Hollis  and  Denise. 

Maj.  John  W.  Hassard,  41,  deputy 
chief  of  Air  Force  radio-television 
branch  in  Washington,  D.  C,  died  of 

heart  ailment  July  27.  He  was  pro- 
ducer of  Profiles,  running  on  MBS. 

Maj.  Hassard  served  as  NBC-Blue  Net- work staff  writer  before  joining  Air 
Force  in  1942.  He  flew  58  combat 
missions  in  Southwest  Pacific,  received 
the  Distinguished  Flying  Cross  and  the 
Air  Medal  with  two  oakleaf  clusters. 

John  B.  Terns,  64,  automobile  copy- 
writer at  Campbell-Ewald,  Detroit,  for 

40  years,  died  Aug.  1  following  heart attack. 

SUBSCRIPTION  APPLICATI
ON' BROADCASTING  The  Businessweekly  of  Television  and  Radio 

1735  DeSales  Street,  N.W.,  Washington  6,  D.  C. 

Please  start  my  subscription  immediately  for —  1 

n  52  weekly  issues  $7.00  □  104  weekly  issues  $12.00  □  Payment  attached  '|. □  52  issues  &  Yearbook  published  next  November  $12.00       □  Please  bill  of 

title /position* company  name 

adtess 

Send  to  home  oddret*- zone 

state 
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FOR  THE  RECORD 

STATION  AUTHORIZATIONS,  APPLICATIONS 

As  compiled  by  Broadcasting  Aug.  1 
through  Aug.  8  and  based  on  filings, 
authorizations  and  other  actions  of  the 
FCC  in  that  period. 

This  department  includes  data  on 
new  stations,  changes  in  existing  sta- 

tions, ownership  changes,  hearing  cases, 
rules  &  standards  changes,  routine 
roundup  of  other  commission  activity. 

Abbrevations:  DA — directional  antenna,  cp 
—construction  permit.  ERP — effective  radi- 

ated power,  vhf — very  high  frequency,  uhf 
— ultra  high  frequency,  ant. — antenna,  aur. — 
aural,  vis. — visual,  kw — kilowatts,  w-watts. 
mc — megacycles.  D — day.  N — night.  l/S — 
local  sunset,  mod. — modification,  trans. — 
transmitter,  vml. — unlimited  hours,  kc — kilo- 

cycles. SCA — subsidiary  communications  au- 
thorization. SSA — special  service  authoriza- 

tion. STA — special  temporary  authorization. 
SH — specified  hours.  * — educational.  Ann. — Announced. 

New  tv  stations 

APPLICATIONS 
Salem,  Ore.— Salem  Tv  Co.  Vhf  ch.  3  (60- 

66  mc);  ERP  19.6  kw  vis.,  9.8  kw  aur.  Ant. 
height  above  average  terrain  916  ft.,  above 
ground  169  ft.  Estimated  construction  cost 
$136,000;  first  year  operating  cost  $240,000; 
revenue  $260,000.  P.  O.  address  Box  308, 
Salem.  Studio  location  Salem;  trans,  loca- 

tion approximately  7  mi.  SW  of  Salem. 
Geographic  coordinates  44°  51'  17"  N.  Lat., 
123°  07'  08"  W.  Long.  Type  trans.  RCA 
TT-6AL;  type  ant.  GE  TY-50D.  Legal  coun- 

sel Philip  Baker,  Washington,  D.  C,  con- 
sulting engineer  Grant  S.  Feikert,  Corvallis, 

Ore.  Principals:  Nancy  A.  Harrison  (50%), 
Robert  Eugene  Harrison  (25%),  Robert 
Denison  and  Marie  H.  Holmes  (each  12.5%). 
Mrs.  Harrison  has  33%  interest  in  KIGN- 
AM-FM.  32.8%  in  KBZY  Salem,  and  20%  in 
KIMA  Pendleton.  Mr.  Harrison  is  manager 
of  KBZY,  Mr.  Denison  owns  pr  firm.  Ann. 
Aug.  3. 
*Mount  Pleasant,  Mich. — Central  Michi- 

gan U.  Uhf  ch.  14  (470-476  mc);  ERP  15.4 
kw  vis.,  8.81  kw  aur.  Ant.  height  above 
average  terrain  526  ft.,  above  ground  544  ft. 
Estimated  construction  cost  $11,400;  no 
operating  cost  or  revenue  given.  P.O.  ad- 

dress c/o  university.  Mount  Pleasant.  Studio 
and  trans,  location  Mount  Pleasant.  Geo- 

graphic coordinates  43°  34'  24"  N.  Lat.,  84° 
46'  21"  W.  Long.  Type  trans.  GE  TT-20A; 
type  ant.  GE  TY-24A.  Legal  counsel  Dow, 
Lohnes  &  Albertson,  Washington,  D.  C., 
consulting  engineer  George  C.  Davis,  Wash- 

ington, D.  C.  Principals:  state  board  of  edu- 
cation. Dr.  J.  W.  Foust,  president.  Dr.  W.  C. 

Smith,  vp,  and  Charles  B.  Park,  director  of 
special  studies,  all  three  of  university.  Ann. 
Aug,  2. 

Existing  tv  stations 
ACTIONS  BY  BROADCAST  BUREAU 
Bridgeport,  Calif. — Bridgeport  Public 

Utility  District.  Granted  cp  for  new  vhf  tv 
translator  stations  on  chs.  11  &  13  to  trans- 

late programs  of  KRCA-TV  (ch.  3)  Sacra- 
mento, and  KOLO-TV  (ch.  8)  Reno,  Nev. Action  Aug.  2. 

McCook,  Neb. — McCook  Chamber  of  Com- merce. CJranted  cp  for  new  vhf  translator 
station  on  ch.  4,  to  translate  programs  of 
KGIN-TV  (ch.  11)  Grand  Island,  Neb.  Ac- tion July  31. 

New  am  station 
APPLICATION 

St.  Ignace,  Mich. — Lake  Bcstrs.  Inc.  940 kc,  1  kw  D.  P.O.  address  209  Truckey  St., 
St.  Ignace.  Estimated  construction  cost 
$19,892;  first  year  operating  cost  $25,000; 
revenue  $29,000.  Principals:  Robert  W.  Le- Count,  DeMaries  L.  Deatrick  and  Wilson 
D.  Britton  (each  33.33%).  Mr.  LeCount  is 
employe  of  WCBY  Cheboygan,  Mich.;  Mr. 
Britton  is  owner  of  summer  resort;  Mr. 
Deatrick  is  vp  of  Straits  Bcstg.  Inc.,  licensee 
of  WCBY,  but  holds  no  interest.  Ann.  Aug. 3. 

Existing  am  stations 
APPLICATIONS 

WCLD  Cleveland,  Miss. — Cp  to  increase 
daytime  power  to  1  kw  from  250  w  and install  new  trans.  Ann.  Aug.  7. 
WOVE  Welch.  W.  Va.— Mod.  of  license  to 

change  hours  of  operation  to  SH  from  iml. 
(Mon.-Sat.  6:00  a.m.-7:45  p.m.;  Sun.  7:00 
a.m. -7:45  p.m.)  And  request  waiver  of  Sec. 1.354  of  rules.  Ann.  Aug.  7. 
KTBC  Austin,  Tex.— Cp  to  change  trans, 

location  from  Manachaca  Rd.,  5.3  mi.  S  of 
Capitol,  Austin,  to  Farm  Rd.,  1.7  mi.  SW  of 
Hornsby  Bend,  Austin,  and  make  changes 
in  nighttime  DA  system.  Ann.  Aug.  3. 

New  fm  stations 
APPLICATIONS 

*Terre  Haute,  Ind. — Indiana  State  College 
Board.  89.7  mc,  ch.  209,  312  w.  Ant.  height 
above  average  terrain  166.5  ft.  P.O.  address, 
c/o  college,  Terre  Haute.  Estimated  con- struction cost  $9,940;  first  year  operating 
cost  $14,630.  Principals  are  college  board 
members.  Ann.  Aug.  8. 
Lewiston- Auburn,  Me. — Lewiston- Auburn 

Bcstg.  Corp.  96.1  mc.  20  kw.  Ant.  height 
above  average  terrain  379  ft.  P.O.  address 
Box  929.  Lewiston.  Estimated  construction 
cost  $27,959;  first  year  operating  cost  $20,- 
000;  revenue  $25,000.  Principals:  F.  Parker 
Hoy  (60.5%).  Frank  S.  and  Gladys  P.  Hoy 
(19.5    and    15%    respectively)    and  Romeo 
E.  Sancoucy  and  G.  Emilio  Quellette  (each 
2.5%).  Applicants  are  licensee  of  WLAM 
Lewiston.  (Request  waiver  of  Sec.  3.205 
[b]  of  rules.)  Ann.  Aug.  3. 
Sparta,  Tenn. — Sparta  Bcstg.  Inc.  92.5  mc, 

4.42  kw.  Ant.  height  above  average  terrain 
35  ft.  P.O.  address  Box  390,  Sparta.  Esti- 

mated construction  cost  $11,580;  first  year 
operating  cost  $6,000;  revenue  $7,000.  Prin- cipals: Dr.  Sam  J.  Albritton  (82.5%)  and 
Martha  L.  Albritton  (12.5%).  Dr.  Albritton 
is  dentist  and  president  WSMT  Snow  Hill, 
Tenn.,  and  Mrs.  Albritton  is  manager  of 
.same  station.  Ann.  Aug.  3. 

Existing  fm  stations 
APPLICATIONS 

WEIV  (FM)  Ithaca,  N.  Y.— Cp  to  replace 
expired  cp  which  authorized  installation  of new  trans,  and  increase  ERP  to  20.04  kw, 
from  5.6  kw.  Petition  for  waiver  of  rule 
1.323(b),  and  for  acceptance  for  filing.  Ann. 
Aug.  3. 
WMIT  (FM)  Black  Mountain,  N.  C— Cp 

to  change  studio  location  from  Clingman's Peak,  Yancey  County,  to  On  70  1.35  mi.  W. 
of  Black  Mountain,  and  change  station  lo- 

cation from  Clingman's  Peak,  to  Black Mountain,  all  North  Carolina.  Request 
waiver  of  Sec.  3.205(a)  of  rules.  Ann.  Aug. 
3. 

Ownership  changes 

APPLICATIONS 

WYSI  Ypsilanti,  Mich. — Seeks  acquisition of  position  control  of  permittee  corporation 
by  Craig  E.  Davis  (50%)  through  purchase 
of  stock  from  Roy  W.  McLean  (50%), 
giving  Mr.  Davis  50.92%  and  Mr.  McLean 
49.18%.  Financial  consideration  was  not 
quoted  in  application.  Ann.  Aug.  8. 
KTRC  Santa  Fe,  N.  M.— Seeks  acquisi- 

tion of  negative  control  of  licensee  corpo- ration by  Francis  B.  Goodwin  through 
transfer  of  stock  (.03%)  from  Thomas  F. 
McKenna,  giving  Mr.  Goodwin  (50%).  No 
consideration  involved.  Remaining  half  in- 

terest is  held  by  Mr.  Goodwin's  wife.  Ann. Aug.  7. 
WFAA-AM-FM-TV  DaUas,  Tex.— Seeks 

transfer  of  control  of  licensee  corporation 
from  E.  M.  Dealey  and  James  M.  Moroney, 
as  trustees  of  G.  B.  Dealey  Trust  (70%),  to 
Joseph  M.  Dealey  and  James  M.  Moroney 
Jr.,  appointees  as  trustees  of  same  trust, same  interest.  No  financial  consideration 
involved.  Ann.  Aug.  7. 
WHAY  New  Britain,  Conn. — Seeks  assign- 

ment of  license  from  Aldo  DeDominicis 
(80%),  Patrick  J.  Goode  and  David  K. 
Harris  (each  10%),  d/b  as  The  Central 
Connecticut  Bcstg.  Co.,  to  Kenneth  M. 
Cooper  (49.43%),  John  A.  HUl  (23.06%), 
Edwin  B.  Laughlin  (6.06%),  Robert  M. 
Fitzgerald  (4.24%),  and  others,  tr/as  Con- 

necticut-New York  Bcstrs.  Inc.  Considera- 
tion $310,000.  Asignee  corporation  owns 

WICC-AM-TV  and  WJZZ  (FM)  all  Bridge- 
port, Conn.  Ann.  Aug.  6. 

KBAB  Indianola,  Iowa — Seeks  assignment 
of  cp  from  James  R.  and  Barbara  J.  Roberts 
(each  50%),  d/b  as  J.  R.  and  B.  J.  Roberts 
Co.,  to  Charles  L.  and  Mildred  B.  Hamilton 
(each  50%).  tr/as  individuals.  Considera- 

tion $3,500.  Mr.  and  Mrs.  Hamilton  are  co- 
owners  of  automobile  decorating  and  trim- ming firm.  Ann.  Aug.  6. 
KDEF-AM-FM  Albuquerque,  N.  M. — Seeks 

assignment  of  license  and  cp  from  Frank 
Quinn  (58.3%).  Arthur  C.  Ilfield  (24.9%). 
and  Eileen  Quinn  (16.7%).  d/b  as  KDEF 
Bcstg.  Co.,  to  Thomas  J.  Swafford  (51%), 
Midland  Capital  Corp.  (30%),  and  Dr.  Joel 
Friedman  (19%),  tr/as  White  Oaks  Bcstg. 
Co.  Consideration  $175,000.  Mr.  Swafford  is 
half  owner  of  tv  program  production  firm; 
Midland  Capital  Corp.  is  small  business 
investment  firm;  and  Dr.  Friedman  is  den- tist. Ann.  Aug.  6. 
WD  GO  Cleveland.  Ohio — Seeks  transfer 

of  control  of  licensee  corporation  from 
Richard  Janssen  and  Marc  A.  Wyse  (each 
37.04%)  and  Douglas  G.  Oviatt  Jr.  (24.92%). 
to  Robert  D.  Conrad  and  Cecil  Patrick,  as 
partners.  Consideration  $4,000  to  Mr. 
Janssen:  $4,000  to  Mr.  Wyse;  and  $3,000  to 
Mr.  Oviatt  Jr.  Mr.  Conrad  is  former  pro- 

gram and  operations  manager  of  radio  sta- tion and  Mr.  Patrick  is  account  executive 
with  advertising  printing  firm.  Ann.  Aug.  6. 
WEZB  Birmingham,  Ala. — Seeks  assign- ment of  license  from  Vincent  A.  Sheehy 

(49.84%),  Maurice  H.  Graham  (11.09%). 
James  R.  Bonfils  and  Ruth  L.  Sheehy  (each 
8.51%),  Roger  L.  Gordon  (8.14%),  Jerry  C. 
Cohen  (7.40%),  and  Helen  V.  Sheehy 
(4.88%).  d/b  as  Radio  Birmingham  Inc.  (as 
bankrupt),  to  Frank  Blackford,  court  ap- 

pointed  receiver.   No   financial  considera- 

EDWIN  TORNBERG 

&  COMPANY,  INC. 

-  / 

i 

Negotiators  For  The  Purchase  And  Sale  Of 
Radio  And  TV  Stations 

Appraisers  •  Financial  Advisors 
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PROFESSIONAL  CARDS 

JANSKY  &  BAILEY 
Offices  and  Laboratories 

1339  Wisconsin  Ave.,  N.W. 

Washington  7,  D.C.  FEderal  3-4800 
iletnber  AFCCE 

COMMERCIAL  RADIO 
EQUIPMENT  CO. 

Everett  L.  Dillard,  Cen.  Mgr. 
Edward  F.  Lorentz,  Chief  Engr. 

INTERNATIONAL  BLDC. 
Dl  7-1319 

WASHINGTON  4,  D.  C. 
Member  AFCCE 

RUSSELL    P.  MAY 
711  14th  St.,  N.W.  Sheraton  BIdg. 

Washington  5,  D.  C. 
REpublic  7-3984 
Member  AFCCE 

GUY  C.  HUTCHESON 

P.O.  Box  32       CRestview  4-8721 
1100  W.  Abram 

ARLINGTON,  TEXAS 

HAMMETT  &  EDISON 
CONSULTIN<;  RADIO  ENGINEERS 

Box  68,  International  Airport 
San  Francisco  28,  California 

Diamond  2-5208 

J.  G.  ROUNTREE 
CONSULTING  ENGINEER 

P.O.  Box  9044 
Austin  17,  Texas 
GLendale  2-3073 

PETE  JOHNSON 

Consulting  am-fm-tv  Engineers 
Applications — Field  Engineering 

Suite  601       Kanawha  Hotel  BIdg. 
Charleston,  W.Va.    Dickens  2-6281 

RAYMOND  E.  ROHRER 
&  Associates 

Consulting  Radio  Engineers 
436  Wyatt  BIdg. 

Washington  5,  D.  C. 
Phone:  347-9061 
Member  AFCCE 

JAMES  C.  McNARY 
Consulting  Engineer 
National  Press  BIdg. 

Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFCCE 

A.  D.  Ring  &  Associates 
41  Years'  Experience  in  Radio Engineering 

1710  H  St..  N.W.  Republic  7-2347 
WASHINGTON  5.  D.  C. 

Member  AFCCE 

L.  H.  Carr  &  Associates 
Consulting 

Radio  &  Television 
Engineers 

Washington  6,  D.  C.      Fort  Evans 
1000  Conn.  Ave.       Leesburg,  Va. 

Member  AFCCE 

SILLIMAN,  MOFFET 
&  KOWALSKI 
1405  G  St.,  N.W. 
Republic  7-6646 

Washington  5,  D.  C. 
Member  AFCOE 

JOHN  B.  HEFFELFINGER 

9208  Wyoming  PI.    Hiland  4-7010 

KANSAS  CITY  14,  MISSOURI 

VIR  N.  JAMES 
CONSULTING  RADIO  ENGINEERS 
ApplieaHons  and  Field  Engineering 

232  S.  Jasmine  St. 
Phone:  (Area  Code  303)  333-5562 
DENVER  22,  COLORADO 

Member  AFCCE 

MERL  SAXON 

CONSULTING  RADIO  ENGINEER 
622  Heskins  Street 

Lufkin,  Texas 
NEptune  4-4242    NEptune  4-9558 

E.  HAROLD  MUNN,  JR. 
BROADCAST  ENGINEERING 

CONSULTANT 
Box  220 

Coldwater,  Michigan 
Phons:  BRoadway  8-6733 

—Established  1926— 
PAUL  GODLEY  CO. 
Upper  Montclair,  N.  ]. 

Pilgrim  6-3000 Laboratories,  Great  Notch,  N.  J. 
Member  AFCCE 

GAUTNEY  &  JONES 
CONSULTING  RADIO  ENGINEERS 
930  Warner  BIdg.  National  8-7757 

Washington  4,  D.  C. 
Member  AFCCE 

KEAR  &  KENNEDY 

1302  18th  St.,  N.W.    Hudson  3-9000 
WASHINGTON  6,  D.  C. 

Mem.beT  AFCCE 

GEO.  P  ADAIR  ENG.  CO 
CONSULTING  ENGINEERS 

Radio-Television 
Communications- Electronics 

1610  Eye  St.,  N.  W. 
Washington,  D.  C. 

Executive  3-1230  Executive  3-5851 Member  AFCOE 

JULES  COHEN 
Consulting  Electronic  Engineer 

617  Albee  BIdg.    Executive  3-4616 
1426  G  St.,  N.W. 

Washington  5,  D.  C. 
Member  AFCOE 

JOHN  H.  MULLANEY 
and  ASSOCIATES 

A  Division  of  Multronics,  Inc. 
2000  P  St.,  N.W. 

Washington  6,  D.  C. 
Columbia  5-4666 
UtmbtT  AFOOB 

WILLIAM  B.  CARR 
Consulting  Engineer 
AM— FM— TV 
Microwave 

P.  0.  Box  13287 
Fort  Worth  18,  Texas 

sutler  1-1551 

PAUL  DEAN  FORD 
Broadcast  Engineering  Consultant 

4341  South  8th  Street 
Terre  Haute,  Indiana 

Wabash  2643 

GEORGE  C.  DAVIS 
CONSULTING  ENGINEERS 
RADIO  &  TELEVISION 

527  Munsey  BIdg. 
STerling  3-0111 Washington  4,  D.  C. 
Member  AFCCE 

Lohnes  &  Culver 

Munsey  Building       District  7-8215 
Washington  4,  D.  C. 
Member  AFCCE 

A.  EARL  CULLUM,  JR. 
CONSULTING  ENGINEERS 
INWOOD  POST  OFFICE 

DALLAS  9,  TEXAS 
MEIrose  1-8360 Member  AFCCE 

WALTER  F.  KEAN 
CONSULTING  RADIO  ENGINEERS 

Associate 
George  M.  Sklom 

19  E.  Quincy  St.      Hickory  7-2401 Riverside,  III.    (A  Chicago  suburb) 
Member  AFCCE 

CARL  E.  SMITH 
CONSULTING  RADIO  ENGINEERS 

8200  Snowville  Road 
Cleveland  41.  Ohio 
Phone:  216-526-4386 
Member  AFCCE 

A.  E.  Towne  Assocs.,  Inc. 
TELEVISION  and  RADIO 

ENGINEERING  CONSULTANTS 

420  Taylor  St. 
San  Francisco  2,  Calif. 

PR  5-3100 

ERNEST  E.  HARPER 
ENGINEERING  CONSULTANT 

AM    FM  TV 
2414  Chuckanut  Shore  Rd. 
Bellingham,  Washington 

Telephone:  Regenf  3-4198 

BARKLEY  &  DEXTER  LABS., 
INC. 

Donald  P.  Wise     James  M.  Mortn 
Consulting,  Research  & 

Development  for  Broadcasting, 
Industry  &  Government 

50  Frankfort  St.     Diamond  3-3716 Fitchburg,  Massachusetts 

SERVICE  DIRECTORY 

COMMERCIAL  RADIO 
MONITORING  CO. 
PRECISION  FREQUENCY 

MEASUREMENTS 
AM-FM-TV 

103  S.  Market  St., 
Lee's  Summit,  Mo. 

Phone  Kansas  City,  Laclede  4-3777 

CAMBRIDGE  CRYSTALS 
PRECISION  FREQUENCY 
MEASURING  SERVICE 
SPECIALISTS  FOR  AM-FM-TV 445  Concord  Ave., 

Cambridge  38,  Mass. 
Phone  TRowbridge  6-2810 

SPOT  YOUR 

FIRM'S  NAME 
HERE  ..  . 

To  Be  Seen  by  100,000*  Readers 
—among  them,  the  decision-mak- 

ing station  owners  and  manag- 
ers, chief  engineers  and  techni- cians— applicants  for  am,  fm,  tv 

and  facsimile  facilities. 
'ARB  Continuing  Readership  Study 



AM 

FM TV 

SUMMARY  OF  COMMERCIAL  BROADCASTING 
Compiled  by  BROADCASTING,  August  8 

ON  AIR 

3,681 944 

883^ 

61 
57 
76 

CPS  TOTAL  APPLICATIONS 
148  668 
206  183 
92  123 

OPERATING  TELEVISION  STATIONS 

Compiled  by  BROADCASTING,  August  8 

Commercial 
Non-Commercial 

VHF 

471 

42 

UHF 
91 
17 

TOTAL TV 

562 

59 
COMMERCIAL  STATION  BOXSCORE 

Compiled  by  FCC  June  30 

Licensed  (all  on  air) 
C|»s  on  air  (new  stations) 
Cps  not  on  air  (new  stations) 
Total  sutiiorized  stations 
Applications  for  new  stations  (not  in  hearing) 
Applications  for  new  stations  (in  hearing) 
Total  applications  for  new  stations 
Applications  for  major  changes  (not  in  hearing) 
Applications  for  major  changes  (in  hearing) 
Total  applications  for  major  changes 
Licenses  deleted 
Cps  deleted 

AM FM TV 

3,686 
955 

484^ 

59 

57 76 

141 179 
83 

3,886 1,012 

654' 

438 
112 

46 10 

14 

51 
448 126 

97 

436 

91 

34 
45 

10 13 

481 101 47 
3 1 0 
1 3 0 

'There  are  in  addition,  10  tv  stations  which  are  no  longer  on  the  air,  but  retain  their 
licenses.  'Includes  one  STA. 

tion  involved  in  transfer.  Ann.  Aug.  3. 

WYNK  Baton  Rouge,  La.— Seeks  assign- 
ment of  license  from  Joel  M.  Hirsch,  re- 

ceiver, to  Robert  D.  McGregor,  Herbert  V. 
Brown,  and  George  R.  Ratliff  (each  33.337o), 
d/b  as  Miss  Lou  Bcstg.  Corp.  Consideration 
$45,000  to  creditors  of  bankrupt  station.  Mr. 
McGregor  is  general  manager  and  chiet 
engineer  of  WRBC  Jackson,  Miss.;  Mr. 
Brown  is  majority  owner  of  retail  furniture 
store;  and  Mr.  Ratliff  is  salesman  for  stor- age firm.  Ann.  Aug.  3. 
WORM  Savannah,  Terni.— Seeks  relin- 

quishment of  positive  control  of  licensee 
corporation  by  W.  L.  Barry  (50.67%)  and 
C.  H.  Walker  (.67%)  through  gift  of  stock 
to  Neal  B.  Bunn  (100%).  No  financial  con- sideration involved.  Licensee,  Savannah 
Bcstg.  Service  is  permittee  of  cp  WBOL Bolivar,  Tenn.  Ann.  Aug.  3. 
WBOL  Bolivar,  Tenn.— Seeks  relinquish- 

ment of  positive  control  of  permittee  cor- poration by  W.  L.  Barry  (50.67%)  and  C.  H. 
Walker  (.67%),  through  gift  of  stock  to 
Neal  B.  Bunn  (100%).  No  financial  con- sideration involved.  Permittee.  Savannah 
Bcstg.  Service  is  licensee  of  WORM  Savan- nah. Tenn.  Ann.  Aug.  3. 
KQRO  (FM)  Dallas,  Tex.,  KARO  (FM) 

Houston,  Tex.— Seeks  assignment  of  cp, 
license  and  SCA  from  E.  F.  Weerts  and 
A.  L.  Herzog  (each  50%),  d/b  asMulti  Cast- 

ing Inc.,  to  S.  A.  Cisler,  sole  owner,  tr/as 
FM  Texas  Inc.  Consideration  $72,000  for 
lease  of  facilities  of  both  stations  for  five 
years.  Mr.  Cisler  is  president  and  major 
stockholder  of  WLVL  (FM)  Louisville,  Ky.. 
KEAR-AM-FM  San  Francisco,  and  vp  and 
minority  stockholder  of  KLMS  Lincoln, 
Neb.  Ann.  Aug.  3. 
KJBC  Midland,  Tex.— Seeks  assignment 

of  license  from  Jack  Cecil,  deceased,  to 
Ronald  L.  Pope  (100%),  as  executor  of 
estate.  No  financial  consideration  involved. 
Ann.  Aug.  3. 
KVOY  Yuma,  Ariz.— Seeks  assignment  of 

license  from  Clifford  A.  Botway  (33.34%), 
Jack  M.  Davis,  Budd  Getschal,  and  Samuel 
Brechner  (each  22.22%),  d/b  as  Colonial 
Bcstg.  Corp.,  to  King  Lees,  court  appointed 
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receiver.  No  financial  consideration  in- 
volved. Ann.  Aug.  2. 

WTCR  Ashland,  Ky. — Seeks  assignment  of 
license  from  Connie  B.  Gay  (82.26%),  Ed- 

ward Winton  (8.36%),  and  others,  d/b  as 
WTCR  Inc.,  to  same  tr/as  Connie  B.  Gay 
Bcstg.  Corp.  Transferor  is  owned  by  trans- 

feree and  there  is  no  financial  considera- 
tion involved.  Applicant  owns  WGAY-AM- 

FM  Washington,  D.  C.  and  WQMR  Silver 
Spring,  Md.  Ann.  Aug.  2. 
KEYR  Terrytown,  Neb. — Seeks  assign- ment of  license  from  Jack  Gilbert  and 

Robert  T.  Marland  (each  50%),  d/b  as 
Western  Nebraska  Bcstg.  Co.,  to  same  tr/as 
Western  Nebraska  Bcstg.  Inc.  No  financial 
consideration  involved.  Ann.  Aug.  2. 
WTMA  Charleston,  S.  C— Seeks  transfer 

of  control  of  licensee  corporation  from 
George  H.  Clinton  and  Dorothy  H.  Marks 
(60%  jointly)  to  Charles  E.  Smith  (100%). 
Consideration  $14,000  in  total,  ($8,000  to 
Mrs.  Marks,  and  $6,000  to  Mr.  Clinton). 
Mr.  Smith  is  40%  owner  of  WTMA-TV  Inc., 
which  has  33.33%  interest  in  WCIV-TV 
Charleston.  Ann.  Aug.  2. 

Hearing  cases 
INITIAL  DECISIONS 

■  Hearing  Examiner  Charles  J.  Frederick 
issued  initial  decision  looking  toward  grant- 

ing applications  for  new  daytime  am  sta- tions of  Wolverine  Bcstg.  Co.  to  operate  on 
1530  kc,  500  w,  DA,  in  Wyoming,  Mich.,  and 
Muskegon  Heights  Bcstg.  Co.  to  operate  on 
1520  kc,  1  kw,  reduced  to  250  w  during  CH, 
in  Muskegon  Heights,  Mich.,  each  condi- 

tioned that  pending  final  decision  in  Doc. 
14419  with  respect  to  pre-sunrise  operation 
with  daytime  facilities,  present  provisions 
of  Sec.  3.87  of  commission's  rules  are  not extended  to  this  authorization  and  such 
operation  is  precluded.    Action  Aug.  8. 

■  Hearing  Examiner  Isadore  A.  Honig 
issued  initial  decision  looking  toward  grant- 

ing application  of  James  D.  Higson  and 
Peter  Frank  d/b  as  Higson-Frank  Radio 
Enterprises  for  new  daytime  am  station  to 

operate  on  1520  kw,  500  w  (250  w-CH),  in 
Houston,  Tex.;  condition  and  pre-sunrise 
operation  with  daytime  facilities  precluded 
pending  final  decision  in  Doc.  14419.  Action 
August  2. 

Routine  roundup 

■  Granted  petition  by  Eleven  Ten  Bcstg. 
Corp.,  and  stayed  effective  date  of  March 
15  decision  which  denied  its  applications  for 
renewal  of  licenses  of  KRLA  Pasadena, 
Calif.,  and  license  to  cover  cp.  Stay  is  for 
30  days  after  release  of  current  order,  or  30 
days  after  final  court  order  if  judicial  review 
is  sought,  whichever  is  later.  Eleven  Ten's July  30  petition  requested  stay  pending 
court  appeal.    Action  Aug.  6. 

■  Commission  gives  notice  that  June  11 
initial  decision  which  looked  toward  dis- 

missing with  prejudice  for  failure  to  prose- 
cute application  of  Charles  and  Marie  Niles, 

d/b  as  South  Minneapolis  Bcstrs..  for  new 
am  station  to  operate  on  740  kc,  250  w,  D, 
DA,  in  Bloomington,  Minn.,  became  effective 
July  31  pursuant  to  SeC.  1.153  of  rules. 

Action  Aug.  6.    ■  -  ,  . ■  Commission  gives  notice  that  June  12 
initial  decision  which  looked  toward  grant- 

ing application  of  Community  Service  Bcstrs. 
Inc.,  for  new  daytime  am  station  to  operate 
on  1520  kc,  250  w,  in  Ypsilanti,  Mich.;  condi- 

tion and  pre-sunrise  operation  with  daytime 
facihties  precluded  pending  final  decision  in 
Doc.  14419,  became  effective  Aug.  1  pursuant 
to  Sec.  1.153  of  rules.    Action  Aug.  6. 

■  Commission  on  Aug.  3  granted  petition 
by  National  Assn.  of  Educational  Broadcast- ers to  extent  of  extending  time  from  Aug.  1 
to  Sept.  11  to  file  comments  and  from  Aug. 
16  to  Sept.  25  to  file  replies  in  matter  of  re- 

vision of  forms  for  noncommercial  educa- 
tional tv  and  fm  stations  operating  on  re- 
served channels,  and  rules  relating  thereto. Action  Aug.  3. 

■  Commission  on  Aug.  3  granted  petition 
by  Southwest  States  Inc.  (KOSA-TV), 
Odessa,  Tex.,  and  extended  time  from  Aug. 
13  to  Oct.  12  to  file  comments  and  from  Aug. 
28  to  Oct.  29  to  file  replies  in  tv  rulemaking 
proceeding  involving  Midland,  Tex.  Action Aug.  3. 

ACTIONS  ON  MOTIONS 

By  Chief  Hearing  Examiner  James  D. Cunningham 

■  Granted  petition  by  Broadcast  Bureau, 
and  extended  time  from  Aug.  2  to  Aug.  13  to 
file  proposed  findings  and  from  Aug.  20  to 
Aug.  23  to  file  replies  in  proceeding  on  appli- 

cations of  Hayward  F.  Spinks  and  Greenville 
Bcstg.  Co.  for  new  am  stations  in  Hartford 
and  Greenville,  Ky.    Action  Aug.  2. 

■  Scheduled  prehearing  conferences  and 
hearings  in  following  am  proceedings  on 
dates  shown:  Sept.  14  and  Oct.  16:  Marlin 
T.  Obie  and  Henry  G.  Tweten,  Mayville, 
N.  D.;  Star  Bcstg.  Corp.  (WFLS),  Fred- 

ericksburg, Va.;  Sept.  17  and  Oct.  12:  Man- chester Bcstg.  Co.  (WMSR),  Manchester, 
Tenn.;  Sept.  18  and  Oct.  31:  WGLI  Inc. 
(WGLI),  Babylon,  N.  Y.;  Sept.  18  and  Oct. 
18:  Five  Cities  Bcstg.  Inc.,  Austell,  and 
Douglas  County  Bcstg.  Co.,  Douglasville, 
Ga.;  Sept.  19  and  Oct.  19:  Wright  &  Maltz 
Inc.  (WBRB),  Mt.  Clemens,  Mich.;  Sept.  20 
and  Oct,  16:  Hudson  Valley  Bcstg.  Corp. 
(WEOK),  Poughkeepsie,  N.  Y.;  Sept.  21  and 
Oct.  19:  New  Madrid  County  Bcstg.  Co. 
(KMIS),  Portageville,  Mo.;  Sept.  21  and 
Oct.  24:  Edina  Corp.,  Edina,  and  Tedesco 
Inc.,  Bloomington,  Minn.     Action  Aug.  1. 

By  Hearing  Examiner  Basil  P.  Cooper 
■  Dismissed  as  premature  motion  by 

Rockland  Bcstrs.  for  extension  of  time  to 
Aug.  20  to  file  corrections  to  transcript  in 
proceeding  on  its  application  for  new  am 
station  in  New  City,  N.  Y.;  on  own  motion, 
extended  time  from  Aug.  20  to  Sept.  10  to 
fUe  proposed  findings  of  fact  and  from  Sept. 
5  to  Sept.  20  to  file  reply  findings.  Action 
Aug.  3. 

■  By  memorandum  opinions  &  orders  in 
consolidated  am  proceeding  in  Docs.  14384 
et  al.,  closed  record  after  July  20  evidentiary 
hearing  on  applications  of  Stuart  W.  Epper- 

son for  new  daytime  am  station  to  operate 
on  1500  kc,  1  kw,  DA,  in  Winston-Salem, 
N.  C;  and  Wilkes  Bcstg.  Co.,  for  new  day- time am  station  to  operate  on  1520  kc,  5  kw 
(1  kw-CH),  in  Mocksville,  N.  C;  severed 
applications  from  consolidated  proceeding 
and  scheduled  Sept.  30  in  Epperson  proceed- 

ing and  Sept.  4  in  Wilkes'  proceeding  by which  time  any  party  may  file  proposed 
findings.    Action  July  30. 
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By  Hearing  Examiner  Charles  J.  Frederick 
■  Granted  petitions  by  Grand  Valley  Bcstg. 

Co.  for  leave  to  amend  its  application  for 
new  am  station  in  Saranac,  Mich.,  in  certain 
financial  respects,  and  returned  amended 
application  to  processing  line.  Action  Aug.  3. 
By  Hearing  Examiner  Millard  F.  French 
■  By  order,  formalized  ruling  made  on 

July  18  record  in  proceeding  on  applications 
of  Speidel  Bcstg.  Corp.  of  Ohio  and  Greene 
County  Radio  for  new  am  stations  in  Ketter- 

ing and  Xenia,  Ohio,  granting  Greene's  peti- tion for  leave  to  amend;  accepted  amend- 
ment and  supplement  filed  June  21.  Action 

July  31. 
■  Upon  motion  by  Broadcast  Bureau  and 

with  consent  of  party,  extended  time  from 
July  31  to  Aug.  20  to  file  proposed  findings 
and  from  Aug.  7  to  Aug.  27  to  file  replies  in 
proceeding  on  application  of  Elbert  H.  Dean 
&  B.  L.  Golden  for  new  am  station  in  Le- 
moore,  Calif.    Action  July  31. 
By  Hearing  Examiner  Walther  W.  Guenther 

■  Pursuant  to  agreement  of  parties  at  July 
31  prehearing  conference  in  proceeding  on 
application  of  Triangle  Publications  Inc. 
(WNHC-TV),  New  Haven,  Conn.,  scheduled 
further  procedural  dates,  and  hearing  on 
applicant's  direct  affirmative  case  for  Sept. 24.    Action  July  31. 

■  By  memorandum  opinion  &  order  in 
Wilmington,  Del.,  tv  ch.  12  proceeding,  de- 

nied motion  by  Rollins  Bcstg.  Inc.  to  strike 
reply  conclusions  filed  by  Broadcast  Bureau, 
subject  to  applicants'  rights  to  submit  within two  weeks  from  date  of  release  of  this  mem- 

orandum opinion  &  order  comments  to 
Bureau's  reply  conclusions.   Action  July  31. 

By  Hearing  Examiner  Isadore  A.  Honig 
■  By  order  in  Wilmington.  N.  C,  tv  ch.  3 

consolidated  proceeding,  granted  July  25 
letter  request  by  WKLM-TV  Inc.,  approved 
applicants'  "Proposed  Stipulations,"  con- tinued certain  procedural  dates,  and  con- 

tinued Sept.  17  hearing  to  Oct.  8.  Action Aug.  2. 

By  Hearing  Examiner  H.  Gifford  Irion 
■  Continued  Sept.  21  prehearing  confer- 

ence to  Sept.  25  in  proceeding  on  am  appli- 
cation of  New  Madrid  County  Bcstg.  Co. 

(KMIS),  PortageviUe,  Mo.  Action  Aug.  6. 
■  Continued  Sept.  12  prehearing  confer- 

ence to  Oct.  8,  at  which  time  date  for  com- 
mencement of  hearing  will  be  specified,  in 

proceeding  on  applications  of  Cabrillo  Bcstg. 
Co.  and  Helix  Bcstg.  Co.  for  new  am  stations 
m  San  Diego  and  La  Mesa,  Calif.  Action July  31. 

By  Hearing  Examiner  David  I.  Kraushaar 
■  By  order  after  July  31  prehearing  con- 

ference in  proceeding  on  applications  of 
Massillon  Bcstg.  Inc.,  for  new  am  station  in 
Norwood,  Ohio,  et  al.  Scheduled  certain 
procedural  dates,  and  further  hearing  for 
Nov.  13  pursuant  to  commission's  order  of remand.  Action  Aug.  1. 

By  Hearing  Examiner  Jay  A.  Kyle 
■  Upon  request  of  Olney  Bcstg.  Co.  and 

concurred  in  by  James  R.  Williams,  can- 
celled dates  scheduled  at  June  22  prehearing 

conference  in  proceeding  on  their  applica- 
tions for  new  am  stations  in  Olney,  Tex., 

and  Anadarko,  Okla.,  scheduled  certain  pro- 
cedural dates,  engineering  conference  for 

Sept.  24,  and  hearing  for  Oct.  29.  Action 
Aug.  6. 

■  Continued  Oct.  22  hearing  to  Nov.  5  in 
proceeding  on  applications  of  Capitol  Tele- 

casting Co.  and  Austin  Bcstg.  Inc.  for  new 
tv  stations  to  operate  on  ch.  24  in  Austin, 
Tex.    Action  Aug.  1. 

By  Hearing  Examiner  Chester  F. 
Naumowicz  Jr. 

■  Pursuant  to  agreements  reached  at  July 
31  conference  in  proceeding  on  applications 
of  W.W.I. Z.  Inc.,  et  al.,  for  renewal  of  license 
of  WWIZ  Lorain,  Ohio,  ct  al.,  scheduled 
Sept.  10  for  resumption  of  hearing.  Action 
Aug.  1. 

■  Reopened  record  in  proceeding  on  appli- 
cation of  Williams  County  Bcstg.  System 

for  new  am  station  in  Bryan,  Ohio,  re- 
ceived in  evidence  applicant's  page  6A  of Exhibit  1,  in  lieu  of  page  6  of  that  exhibit, 

and  July  24  letter  containing  statement  of 
assets,  closed  record  and  affirmed  schedule 
for  fUuig  of  proposed  findings.  Action  Aug.  1. 

By  Hearing  Examiner  Herbert  Sharfman 
■  Received  in  evidence  certain  data  re- 
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quested  of  applicant  at  July  27  hearing  as 
Exhibit  No.  IE  and  closed  record  in  proceed- 

ing on  am  application  of  KDOK  Bcstg.  Co. 
(KDOK),  Tyler,  Tex.    Action  Aug.  6. 

ACTIONS  BY  REVIEW  BOARD 
■  Scheduled  following  proceedings  for  oral 

argument  before  Review  Board  en  banc  on 
Sept.  10:  Neil  N.  Levitt,  Roswell,  N.  M.;  and 
Georgetown  Bcstg.  Co.,  Georgetown,  Tex. 
Action  Aug.  8. 

■  By  memorandum  opinion  &  order  in 
consolidated  am  proceeding  on  applications 
of  Salem  Bcstg.  Co.  (WJBD),  Salem,  and 
Leader  Bcstg.  Co.,  Edwardsville,  111., 
amended  hearing  issues  to  add  issue  to  de- termine whether  Donald  E.  Condee  and  Ned 
M.  Webber  d/b  as  Leader  Bcstg.  Co.  will  be 
able  to  adjust  and  maintain  DA  system  as 
proposed  in  its  application.    Action  Aug.  7. 

■  By  order,  granted  motion  by  Florida- Georgia  Tv  Inc.,  and  extended  time  to 
August  6  to  file  reply  briefs  and  responses 
to  motion  of  General  Counsel  in  proceeding 
involving  applications  by  Florida-Georgia, 
City  of  Jacksonville  and  Jacksonville  Bcstg. 
Corp.  for  new  tv  stations  on  ch.  12  in 
Jacksonville,  Fla.  Action  Aug.  2. 

■  By  order,  granted  petition  of  Gila 
Bcstg.  Co.  and  its  Trustee  in  Bankruptcy, 
and  extended  time  to  Aug.  31  in  which  to 
file  exceptions  in  proceeding  involving  ap- 

plications by  Gila  for  renewal  of  its  five 
am  stations  and  one  fm  station  in  Ariz. 
(KCKY  Coolidge;  KCLF  Clifton;  KGLU 
Safford;  KVNC  Winslow;  KZOW  &  KWJB- FM  Globe).  Action  Aug.  2. 

■  By  order,  granted  motion  by  WKLM-TV Inc.,  to  delete  as  inadvertent  issue  No.  2 
(regarding  proposed  WKLM-TV  ant.  height) 
in  hearing  order  of  April  20  involving  ap- 

plications of  WKLM-TV  Inc.,  and  Cape 
Fear  Telecasting,  Inc.,  for  new  tv  sta- 

tions on  ch.  3  in  Wilmington,  N.  C.  Action 
Aug.  2. 

■  By  memorandum  opinion  &  order,  de- nied petition  by  Saul  M.  Miller  to  enlarge 
issues  with  respect  to  Bi-States  Bcstrs.,  ap- 

plicants for  new  am  stations  in  Kutztown 
and  Annville-Cleona,  Pa.,  which  are  in 
consolidated  am  proceeding  in  Docs.  14425 
et  al.    Action  Aug.  2. 

■  These  are  first  actions  by  new  Review 
Board  which  was  established  Aug.  1. 

BROADCAST  ACTIONS 
by  Broadcast  Bureau 
Actions  of  Aug.  7 

WORG,  Radio  Orangeburg  Inc.,  Orange- 
burg, S.  C— Granted  transfer  of  negative control    from    Gus    M.    Browning    to  H. 

Edward  Crapps  Sr.;  consideration  $8,000. 
KEBR  (FM)  Sacramento,  Calif.— Granted license  covering  increase  in  ERP  ant.  height, 

change  in  trans,  location,  installation  of 
new  trans,  and  ant.  and  changes  in  ant.  sys- tem. 

KAPP    (FM)    Redondo    Beach,  Calif.— 
Grated  license  covering  installation  of  new 
ant.  and  changes  in  ant.  system  and  ERP. 
WCNH  Quincy,  Fla.— Granted  cp  to  in- stall old  main  trans,  as  auxiliary  trans. 
KARI  Blaine,  Wash. — Granted  license 

covering  installation  of  new  trans. 
WTAG-FM  Worcester,  Mass.— Granted  cp 

to  change  type  trans.;  remote  control  per- mitted. 
WRYT  Pittsburgh,  Pa.— Granted  cp  to  in- stall new  main  trans. 
WIND  Chicago,  lU.— Granted  cp  to  in- stall new  alternate  main  trans. 
WHOT  Campbell,  Ohio— Granted  mod.  of 

cp  to  change  type  trans,  for  nighttime  op- eration. 
WKOK  Sunbury,  Pa.— Granted  mod.  of 

cp  to  change  main  studio  location  and  type 
trans,  (day  and  night). 

■  Granted  licenses  for  following  fm  sta- 
tions: KTXR  Springfield,  Mo.;  WPLB-FM Greenville,  Mich.,  and  specify  type  ant. 

WPTW-FM  Piqua,  Ohio— Granted  cp  to 
change  type  trans. 
WEZB  Birmingham,  Ala. — Granted  ex- 

tension of  authority  to  remain  silent  for 
period  ending  Sept.  3. 

■  Granted  cps  to  install  new  trans,  for 
following  stations:  KJRG  Newton,  Kan.; 
KLGN  Logan,  Utah. 

■  Granted  cps  to  install  new  auxiliary 
trans,  for  following  stations:  KOMO  Seattle, 
Wash.;  WBLF  Belief onte.  Pa.,  and  remote 
control  permitted. 

■  Granted  mod.  of  cps  to  change  type 
trans,  for  following  stations:  KVIO  Cotton- 

wood, Ariz.;  KNND  Cottage  Grove,  Ore.; 
WTTH  Port  Huron,  Mich.;  KONG  Visalia, 

Continued  on  page  97 

AMCI  antennas 

'  TV  and  FM 

•  Omnidirectional  TV  and  FM 
Transmitting  Antennas 

•  Directional  TV  and  FM 
Transmitting  Antennas 

•  Tower-mounted  TV  and  FM 
Transmitting  Antennas 

•  Standby  TV  and  FM 
Transmitting  Antennas 

•  Diplexers 

•  Vestigia!  Sideband  Filters 
•  Coaxial  Switches 

and  Transfer  Panels 

•  Power  Dividers  and  other  Fittings 

Write  for  information  and  catalog. 

ALFORD 

Ala  n  iijactii  ring  Com pa  ny 
299  ATLANTIC  AVE.,  BOSTON,  MASSACHUSETTS 

91 



CLASSIFIED  ADVERTISEMENTS 

(Payable  in  advance.  Checks  and  money  orders  only.)  (FINAL  DEADLINE — Monday  preceding  publication  date.) 
•  SITUATIONS  WANTED  20^  per  word — $2.00  minimum  •  HELP  WANTED  25^  per  word— ^2.00  minimum. 
•  DISPLAY  ads  ̂ 20.00  per  inch — STATIONS  FOR  SALE  advertising  require  display  space. 
•  AU  other  classifications  30^  per  word — $4.00  minimum, 
•  No  charge  for  blind  box  number.  Send  replies  to  Broadcasting,  1735  DeSales  St.,  N.W.,  Washington  6,  D.  C. 
Applicants:  If  transcriptions  or  bulk  packages  submitted,  |1.00  charge  for  mailing  (Forward  remittance  separately,  please).  AU  transcriptions,  photos, 

etc.,  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcastino  exprcisly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 

RADIO  Help  Wanted— (Confd)  Help  Wanted— (Cont'd) 

Help  Wanted 

New  am-fm  station,  Fort  Atkinson,  Wiscon- 
son  now  hiring  complete  staff  except  man- 

ager. Excellent  opportunity  in  sales  and 
news.  Area  applicants  preferred.  Target 
date  in  October.  Reply  to  Box  297,  Monroe, 
Wisconsin. 

Management 

Opening  for  Manager  of  Small  Market 
Texas  Station.  A  good  operation  showing 
nice  profit  with  extra  potential.  Applicant 
must  have  clean  background  and  be  avail- able for  interview.  All  replys  confidential. 
Box  145P,  BROADCASTING. 

Wanted  manager-salesman  or  manager-en- 
gineer small  town  radio  station.  Apply  to: 

F.  K.  Graham,  P.  O.  Box  554,  VidaUa, 
Georgia. 

Sales 

Salesman  -  announcer.  Michigan  station. 
Small  market.  Big  opportunity.  Salary  plus 
commission.  Send  resume,  references.  Box 
949M,  BROADCASTING. 
Sales  manager  half  million,  lower  lakes 
market.  Salary  plus  percentage.  Resume 
and  photo  to.  Box  93P,  BROADCASTING. 
St.  Louis  .  .  .  Good  salesman,  proven  sales 
background.  Management  experience,  or 
ready.  Top  independent,  multiple  chain, 
good  salary  plus,  please  write  fully.  Box 
141P,  BROADCASTING. 

Earn  extra  money  .  .  .  sell  radio's  hottest capsule  and  5  minute  features,  including 
biggest  show  biz  and  sports  names.  Also 
jingles  and  sales  promotion  ideas  at  lowest 
prices.  Write  .  .  .  Creative  Services,  Inc., 
75  East  Wacker  Drive,  Chicago  1,  Illinois. 

Announcers 

Announcer,  first  phone  required  for  New 
England  daytimer.  Excellent  salary.  Box 
403M,  BROADCASTING. 
Wide  awake  fuUtlme  operation  east  coast, 
wants  steady,  experienced  man  with  per- 

sonality. $90  for  40  hour  week  to  start. 
Box  985M.  BROADCASTING. 

Sportscaster-newsman;  experienced  in 
sportswriting,  newswriting,  announcing  of 
both  and  play-by-play.  Midwest.  Resume, 
Box  998M,  BROADCASTING. 
Good  music  station  in  central  Ohio  needs 
strong  staff  announcer.  For  late  afternoon 
shift.  Prefer  veteran.  Box  41P,  BROAD- CASTING. 

Showman-first  phone,  5  years  experience, 
draft  exempt.  $140.00  minimum.  Box  55P, 
BROADCASTING. 

Annotmcer-cliief  engineer,  midwest  day- 
time directional.  Also  first  ticket  announcer, 

no  maintenance.  Tell  me  complete  story 
first  letter.  Box  67P,  BROADCASTING. 
Experienced  versatile  announcer.  Illinois 
$95—44  hours.  Rush  resume  and  tape.  Box 
85P,  BROADCASTING. 
Announcer-salesman.  Real  opportunity  to 
sink  roots,  make  money  in  east  coast  com- 

munity. Box  86P,  BROADCASTING. 
Combo  salesman  announcer  for  expand- 

ing Florida  market.  Good  appearance,  good 
voice,  aggressive  personality.  Good  music 
station.  Per  hour  board,  plus  sales  commis- 

sion. Send  picture,  resume  and  tape  initial 
inquiry.  Great  opportunity  for  right  man. 
Box  94P,  BROADCASTING. 

Announcers 

Opportunity  knocks  for  good  idea  man  who 
is  strong  on  production  and  runs  a  tight 
board  at  multiple  ownership  station.  Upper 
midwest  number  one  pulse  and  Nielsen 
modern  music  station  is  seeking  man  with 
these  qualifications.  Box  115P,  BROAD- 
CASTING. 
Highly  skilled  classical  music  announcer, 
programming  and  combo-board  operation 
required.  Must  have  extensive  previous  ex- perience. San  Francisco  station.  Box  119P, 
BROADCASTING. 

Announcer,  first  phone  required,  no  main- 
tenance. Midwest.  Excellent  salary,  send- 

tape  and  resume.  Box  125P,  BROADCAST- ING. 

First  phone  announcer  for  swinging  north- 
east Tennessee  daytimer.  No  maintenance. 

Salary  open.  Immediate  opening.  Box  135P, BROADCASTING. 

New  Jersey,  experienced  announcer-news- 
man. Adult  music  station.  Salary  com- 

mensurate will  ability.  Send  tape,  and  re- 
sume, salary  requirements.  Box  150P, BROADCASTING. 

Wanted.  Combination  tv  and  radio  newsman 
for  central  midwest  medium  size  progres- 

sive market.  Send  tape,  picture,  news  writ- 
ing sample  and  complete  resume.  Box  152P, 

BROADCASTING. 
Have  opening  for  announcer  with  first 
phone  who  wants  to  get  start  in  radio. 
No  maintenance  experience  necessary.  Also 
if  interested  in  sports  can  take  over  play- 
by-play.  There  will  be  some  transmitter watch.  If  interested  send  tape.  Box  161P, 
BROADCASTING. 
Opening  anticipated  for  good,  experienced 
announcer  seeking  long-term  position  with well  established  station  in  Midwest.  We  are 
AM-FM-TV,  and  although  opening  is  radio, 
some  TV  possible  if  interested.  Adult  de- livery and  above  average  voice  quality 
essential.  Many  opportunities  for  person 
with  genuine  professional  interest.  Tape, 
photo,  resume  to  Box  164P,  BROADCAST- ING. 

Announcer  for  growing  station  in  good 
market.  $400  per  month  to  start.  Send  tape 
and  resume  to,  KBRZ,  Freeport,  Texas. 
Mature  announcer.  Some  sales.  Splendid 
opportunity.  AM/FM  station,  emphasizing 
adult  music,  local  news,  in  good  com- munity. Send  tape,  photo,  details.  Rod  Cupp, 
Manager,  KOFO,  Ottawa,  Kansas. 
Immediate  opening  young  single  announcer. 
Experience  preferred,  but  training  qualifica- tions will  also  be  considered.  KVWM,  Show 
Low,  Arizona. 
Need  announcer-newsman.  Bill  Tedrick, 
KWRT,  Boonville,  Missouri. 
An  announcer  in  addition  to  our  staff. 
Good  music  operation.  Send  tape  and  re- sume to:  Radio  Program  Director,  WANE 
Radio,  Ft.  Wayne,  Indiana.  Please  no  phone 
calls. 
Announcer  for  regional  adult  audience.  1st 
class  ticket  preferred  but  not  vital.  Excel- lent chance  for  advancement  in  multiple 
ownership  operation.  Fringe  benefits.  Con- tact Derwood  Carn,  PD.  WALM  Albion 
Marshall,  Michigan. 
Experienced  staff  announcer,  strong  news, 
ideal  working  conditions.  Phone  WCEM, 
Cambridge,  Maryland,  228-4800.  Ask  for Sam  Cannon. 
Announcer  with  first  phone,  on  Virginia 
coast.  No  maintenance  required.  Salary 
open.  Call  or  write.  WESR,  Tasley,  Virginia. 

Annonncers 

Number  one  wants  you.  Top  station  in  trl- 
clty  market  wants  bright,  happy  d.j.  for 
morning  show  and  news.  We  are  a  middle 
of  road  music  operation,  with  personality. 
Pleasant  community,  near  state  capitol. 
You  will  join  a  growing  chain,  with  major 
market  interests.  Rush  resume  and  air 
check  to.  Program  Director,  WHAP,  Hope- 

well, Virginia,  immediately. 
5,000  watt  station  with  adult  audience, 
owned  by  N.  Y.  Herald  Tribune.  Wants 
staff  announcer  for  permanent  position. 
Must  have  excellent  voice  for  news  and 
commercials  (no  dj  or  personality  work). 
$90  to  start,  ability  determines  future  earn- ings. Paid  hospital-medical  plan.  Personal 
interview  required.  Send  tape,  resume,  ref- 

erences to  WGHQ,  Kingston,  New  York. 
Immediate  opening  for  experienced  adult 
announcer.  Require  board  ability  and  good 
music  knowledge:  no  news.  Exceptional 
opportunities,  fringe  benefits,  etc.,  for 
properly  qualified  person.  Address  recent 
air  check,  snapshot  and  resume  to  Man- 

ager, WOC-AM-FM-TV,  Davenport,  Iowa. 
nouncer.  Contact  Mr.  Talley,  WSMI,  Lich- 

field, Illinois. 

Sales-announcer,  new  station,  excellent 
market,  light  board,  prospective  network, 
dignified  programming.  Mr.  Fleagle,  HEm- lock  6-0123,  Albany,  Georgia. 
Graduate  assistant  in  radio-television  news 
beginning  Sept.  17.  Reply:  Jack  Newman, 
Observatory  Hill  Office,  University  of  Wis- 

consin, Madison. 
Immediate  opening  for  radio  newsman  to 
gather  and  broadcast  local  news.  Call  H. 
Borwick,  WVOS,  Montieello,  New  York,  610 or  869. 

Immediate  opening  for  an  experienced  staff 
announcer  teclmician,  first  F.C.C.  ticket 
required.  Apply  MacClatchy  Broadcasting 
Company,  Personnel  Department,  Sacra- 

mento, California. 

Announcers-many.  Edwards  Agency,  73 
Warren  Street,  N.Y.C. 

Announcers:  find  out  how  you  can  list 
and  have  your  resume  mailed  to  over  1,000 
radio  or  310  tv  stations  throughout  east 
coast  and  midwest.  Job  Xchange,  458 
Peachtree  Arcade,  Atlanta,  Ga. 

Technical 

Eastern  Regional  AM-FM  needs  first  class 
Engineer.  Transmitter  and  maintenance. 
No  combo.  Permanent  position,  with  pos- 

sibility of  chief's  job.  Salary  open.  Full details— first  letter  to  Box  471M,  BROAD- CASTING. 

Chief  engineer,  Michigan  metropolitan  day- 
timer.  Operation  and  maintenance.  Some 
announcing.  Well  equipped  including  auto- 

mation. Desire  experienced,  management- oriented  man.  Box  936M,  BROADCASTING. 

Florida  coast.  First  or  second  phone.  Com- 
munication equipment  installation  and  re- 

pair. Start  $325  up,  with  good  advance- ment depending  upon  background,  ability. 
Send  complete  resume,  snapshot.  Box  56P, 
BROADCASTING. 
Chief  engineer  one  man  operation,  Ikw  am- fm  transmitter,  maintenance.  Box  80P, 
BROADCASTING. 
Immediate  opening  for  chief  engineer.  Must 
know  maintenance.  Some  announcing.  Up- 

state New  York  adult  station.  Send  re- 
sume, photo,  salary  requirements  to  Box 

107P,  BROADCASTING. 
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Teclinical Management 

Combo.  Heavy  on  engineering.  Major  Ar- 
kansas regional.  Must  be  settled,  sober  ex- 

perienced. Salary  open.  Background  and 
audition  first  reply.  Box  127P,  BROAD- CASTING.  

N.Y.S.  regional  am-fm,  require  chief  engi- neer strong  on  maintenance,  good  salary. 
Box'l69P,  BROADCASTING.   
Engineer-am-fm  and  studio  maintenance. 
Construction.  First  class  license.  No  an- nouncing. Position  of  chief  if  quahfied.  State 
salary  and  experience.  Position  open  Im- 

mediately WEPM,  Martinsburg,  West  Vir- ginia.   

September  opening  1st  phone  for  trans- mitter and  maintenance.  10  kw  DA-D  C.P. 
for  50  kw.  Permanent  position.  WFYI, 
Roosevelt  Field,  Garden  City,  N.  Y.  
Wanted.  Combo  announcer-engineer  (2). 
Announcer-salesman.  Pay  commensurate 
with  experience  and  ability,  for  station  re- turning to  the  air  with  new  ownership. 
Send  audition,  resume  and  photo  to  Casey 
Heckman,  WITE  Radio,  c/o  general  delivery, 
Brazil,  Indiana. 

1st  pbone  engineer  for  5  kw,  Michigan  s 
finest  broadcasting  plant.  Apply  now-want 
starting  date  of  September  1st.  Confidential. 
Write:  Floyd  Holes,  C.  E.  WKMI.  1360 
Melody  Lane.  Box  911,  Kalamazoo,  Michi- 
gan^  
Announcer-engineer  combination,  or  engi- 

neer, 1st  class  FCC  license,  car  needed,  5000 
watt  station,  permanent  position.  Send  re- sume at  once,  also  tape  if  combination  man 
to.  Chief  Engineer,  Box  8765,  Richmond. 
Virginia. 

Chief  engineer  announcer.  Short  board 
shift.  Must  have  acceptable  voice.  Kilowatt 
on  620  directional  nighttime.  Salary  com- 

mensurate with  ability.  Need  September  1. 
Radio,  KWAL,  Box  930,  Wallace,  Idaho. 

Production — Programming,  Others 

Program,  production  director  with  good 
understanding  of  general  operations  needed 
at  midwest  medium  large  market  station 
by  September  1st.  Must  be  capable  of  pro- gramming both  top  forty  and  good  music 
formats.  Send  complete  resume  with  salary 
requirements  first  letter.  Excellent  opport- 

unity for  long  term  position.  Box  971M, 
BROADCASTING.  
Promotion-minded  program  manager.  Suc- 

cessful experience  basic  .  .  .  also  creative 
approach.  Salary  and  incentive  good  .  .  . 
as  is  living  in  Indianapolis.  Please  send 
letter  or  outline  .  .  .  definitely  confidential. 
Write  Box  40P,  BROADCASTING. 

Female  assistant  copywriter  with  experi- 
ence. Send  sample  of  work  and  resume  to: 

Radio  Continuity  Director,  WANE  Radio, 
Ft.  Wayne,  Indiana.  Please  no  phone  calls. 

RADIO 

Situations  Wanted — Management 

Currently  managing  top  station  in  a  tough 
multiple  station  market.  Twelve  yaers  ex- 

perience, seven  in  management.  After 
seven  years  of  building  here  I  am  now 
ready  to  move  up  to  a  larger  market. 
Have  doubled  station's  volume  in  last  3 
years.  College  grad,  married,  mid  30's  a civic  leader.  Interested?  Box  48P,  BROAD- 
CASTING^  
Successful  seasoned  manager-strong  sales. 
Employed,  area  $10,000.  Desire  southeast 
with  full  responibillty.  Top  media,  busi- ness and  personal  references.  No  hurry, 
must  give  30  days  notice.  Box  50P 
BROADCASTING.  
Successful  sales  manager,  married,  em- 

ployed and  competent.  Seeks  managerial 
challenge  in  West  Virginia,  Virginia,  Ken- 

tucky or  Ohio.  Box  89P,  BROADCASTING. 

Programming,  promotion  and  profit  con- scious. Maintenance  experience.  First  ticket. 
Married.  Mature.  Available  September.  Box 
114P,  BROADCASTING. 

Darned  good  general  manager.  Strong, 
creative  salesman.  38,  family,  college.  Box 121P,  BROADCASTING.  

5  figure  biller  for  past  few  years.  Creative, 
over  eager,  desirous  of  building  strong  local 
sales  department.  Require  a  $15,000  guar- anteed draw.  Objective;  profits  for  you  and 
me.  Write  to  Box  142P,  BROADCASTING. 

My  radio  management  gets  community  ac- 
ceptance, sales,  realistic  overhead.  East- 

southeast,  but  open.  Box  163P,  BROAD- CASTING.   

Florida:  employed  in  south  Florida  major 
market.  Desire  small  station  as  manager 
or  program  director.  Veteran,  married,  26, 
five  years  experience  all  phases.  Box  175P, BROADCASTING.  

Need  a  news  director  with  ability  to  lead, 
gather,  write,  edit,  and  learn?  Write  Jim Finch,  201  Hudson  St.,  Storm  Lake,  Iowa. 

Sales 

Salesmanager  in  major  market.  6  years  sale, 
8  years  on  air.  Personality  dj.  Proven  air 
rating,  sales  and  salesmanagement.  Income 
$8,500  plus.  No  drifter,  just  bogged  down in  top  heavy  chain  operation.  Box  99P, BROADCASTING^  

Nine  years  successful  selling,  promotion, 
management.  Family  man  available  immedi- ately for  manager  or  sales  manager  posi- 

tion. Prefer  east.  Box  173P,  BROADCAST- ING.  

Desires  employment  as  sale  representative 
and  announcing.  Contact  by  writing  to: 
Bill  Abernathy,  Box  95,  Richwood,  W.  Vir- 

ginia, or  call  after  4  o'clock.  Viking  6-6623. 

Announcers 

Announcer  dj.  Family  man.  2  years  experi- 
ence. Will  relocate  permanently.  Authorita- tive sound.  Hard  worker,  good  board.  Box 

602M,  BROADCASTING. 
Kazoo  player.  Also  offbeat  humorous  dj. 
Authoritative  newscaster.  Production  voices. 
3  years.  Veteran.  Box  20P,  BROADCAST- ING.  

Announcer,  tight  production,  mature  voice, 
experienced,  dependable,  vet;  wiU  relocate. 
Box  52P,  BROADCASTING. 
Major  market  opportunity  wanted.  6  years 
experience.  1st  phone.  Top  rated  for  2  years 
in  medium  market.  Ambitious.  Married. 
Box  60P,  BROADCASTING.  
Announeer/DJ.  Swinging  modern  sound. 
Cheerful.  Competent.  Young.  Experienced. References.  Box  70P,  BROADCASTING. 

Experienced,  versatile  announcer  with  col- 
lege degree  desires  position  in  solid  or- ganization. Broad  appeal  with  mature  ap- proach. Familiar  with  production,  news, 

sports,  special  events.  Above  average  salary 
required.  Box  82P,  BROADCASTING. 
Capable  newsman,  37,  married,  seeks  place 
in  competitive  market.  $600.  Radio  and/or 
tv.  Box  lOOP,  BROADCASTING. 

Versatile  announcer  looking  for  steady  posi- 
tion. Have  had  experience  in  all  phases 

of  radio  except  management.  Am  married. 
Available  immediately.  Box  102P.  BROAD- CASTING.  

My  wife  tells  me  I'm  the  world's  greatest personality  d.j.  She  may  be  right.  In  seven 
years  of  major  and  medium  markets.  I've worked  all  music  formats  with  top  ratings. 
Minimum  $150  to  start.  Presently  employed. 
Box  104P,  BROADCASTING.  

Experienced,  mature,  ambitious  announcer- salesman-sportscaster.  Will  relocate  for 
right  price  and  pleasant  working  condi- tions. Family  man.  Prefer  east  coast.  Box 
109P,  BROADCASTING. 

Experienced  play  by  play  sports  and  news. 
Eleven  years  at  present  station.  Married, 
college  graduate,  veteran.  Prefer  Ohio  area. 
Box  lllP,  BROADCASTING. 

Situations  Wanted — (Cont'd) 

Announcers 

Experienced  announcer-disc  jockey — desires permanency.  South  central  or  southwest. 
Box  113P,  BROADCASTING. 
A-1  production  man  seeking  relocation  in 
major  market.  College,  much  experience, 
married.  Box  116P,  BROADCASTING. 

I'm  good,  look  good,  sound  good,  work 
hard.  Dependable,  experienced.  Desire  solid 
sports  job  with  some  play  by  play  in  major 
market.  First  class  references,  solid  com- mercial job  radio  or  television.  Box  117P, 
BROADCASTING. 

6  years  experience.  Personality  dee-jay, 
tight  production,  ready  to  move  up  and 
settle  permanently  before  September.  Draft 
free,  family  man  .  .  .  want  $150  .  .  .  first 
phone.  Box  120P,  BROADCASTING 
First  phone  announcer,  salesman.  Prefer 
North  Carolina  or  Virginia  college  town. 
Family.  Box  124P,  BROADCASTING. 

First  phone  deejay  with  5V'2  years  experi- ence offers  a  lot  of  talent  and  work  in  ex- 
change for  money  and  solid  connection 

with  swingin  singles  playing  outlet.  Box 
126P,  BROADCASTING. 
I  can  vocalize  and  record  commercials  that 
sell;  authoritative,  persuasive,  and  pleasant 
professional  sound.  Free  lance.  Box  129P, 
BROADCASTING. 

Free!  Free!  Free!  Tape,  photo,  resume.  Ex- 
perienced, married,  references,  midwest. 

Box  138P,  BROADCASTING. 

Young,  married,  currently  employed  in  5 
station  market  by  network  afRliate.  College, 
draft  exempt,  strong  commercial  voice, 
bright  production,  looking  for  future  with 
solid  operation,  best  references.  Box  140P, 
BROADCASTING. 

Major  market  announcer-newsman  desires 
permanent  home  for  family  in  Pacific  north- west or  west  coast.  8  years  experience,  1st 
phone,  excellent  resume.  Box  144P,  BROAD- CASTING. 

Presently  employed  d.j.  prefers  different 
location,  age  20,  married,  limited  experi- ence. Box  147P,  BROADCASTING. 

1st  phone.  C&W/pop  d.j. — 3  years  experi- 
ence. Copy  production — available  immedi- ately. Prefer  west  or  southwest.  Box  153P, 

BROADCASTING. 
Attention  major  markets:  bright,  happy 
sounding,  top  rated  dj  considering  change. 
6  years  experience.  Family.  Box  155P, BROADCASTING. 

Announcer,  dj.  Authoritative  sound,  family 
man,  veteran.  Will  relocate  permanently. 
Good  board,  hard  worker,  prefer  midwest 
and  west  coast.  Box  157P,  BROADCASTING. 

Negro  announcer,  good  voice,  versatile, 
work  hard,  strong  news  and  music  back- ground. Will  relocate  anywhere.  Box  158P, BROADCASTING. 

Experienced  d.j.  newscaster  looking  for 
metro  market  in  northeast.  Box  160P, 
BROADCASTING. 

Looking  for  d.j.  position  with  Ohio-Ken- tucky station.  College  graduate,  2  years  as 
commercial  d.j.  and  background  in  writing. 
Tape,  resume  at  once.  Box  165P,  BROAD- CASTING. 

Married,  versatile,  four  years  in  major  mar- 
ket, radio  &  TV,  want  to  settle  with  sta- 
tion of  opportunity.  Box  168P,  BROAD- CASTING. 

Newsman-anncr.-air  personality.  Age  30. 
Five  yrs.  experience  med.  market.  Have  1st 
Phone.  College  Degree.  Want  to  be  cog  in 
big  wheel  operation  near  Chicago  or  Mid- west. Box  174P,  BROADCASTING. 
Worked  in  150th  market,  21,  single,  2  years 
experience,  like  modern  sound.  Box  178P, 
BROADCASTING. 

Nashville  C&W  man,  twelve  years  experi- 
ence as  dj,  plus  radio  sales,  booking,  promo- 
tion, dj  instructor.  No  tape,  personal  in- south  east  .  .  .  permanent  situation  wanted, 

terview  only!  Prefer  south  west,  west,  or 
with  advancement  possibilities.  Phone:  CA 
7-2489,  Nashville,  Tenn. 
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Announcers 

Chief  engineer,  or  staff  with  large  station. 
Thirteen  years  experience.  Ga.,  Fla.,  S.  C. 
preferred,  all  considered.  Box  133P, 
BROADCASTING. 

Newsman  .  .  .  radio  .  .  .  tv.  Employed  top 
newsroom  major  market.  Employer  will 
recommend.  Contact  Don  Sattell,  c/o  WIL, 
St.  Louis,  Mo. 

Want  to  work  in  radio  station.  Bruce  Lang- 
don,  9312  13th  Avenue  South,  Minneapolis, 
Minnesota. 

Announcer,  24  years  old,  draft  exempt.  18 
months  experience.  Available  immediately. 
Mid-west  preferred.  Ken  Scott,  54  South 
Franklin,  Janesville,  Wisconsin. 

Radio  since  "47"  mature  family  man- 
steady — same  employer  9  years.  Strong 
football  play  by  play  DJ — format — good 
music — c&w — currently  working  drive  time 
met.  area.  Livingston  4304  Zion,  Little 
Rock,  Ark.  LO  5-7058. 
Have  training,  experience,  and  need  of  job 
.  .  .  do  you  need  me?  Tape  and  resume 
upon  request.  Roger  Williams,  Middleville, 
Michigan. 

Talent  with  ticket  seeks  permanent  affilia- tion with  stable  station.  Professional  air 
personality  with  many  years  experience. 
Telephone,  DAvis  8-7650.  area  code  312. 
Is  your  Boy  Saturday  doing  your  Girl 
Friday's  work?  Well,  cry  no  more.  This girl  can  do  feminine  announcing,  d.j.,  news- casting,  and  Girl  Friday  work.  Runs  tight 
board.  Will  send  tape.  Write  Donna  Lee, 
1128  Hinkley  Ave.,  Aurora,  Illinois. 
Newsman  .  .  .  seeks  on  air  position  in  large 
metropolitan  market;  college  training  in 
broadcasting;  three  years  commercial  ex- 

perience in  production,  writing,  airing,  on 
the  spot  coverage.  Familiar  with  voice,  wire 
news  services,  mobile  units.  Available  im- 

mediately. Contact  Harold  Platzker,  785 
West  End  Ave.,  New  York  25;  University 4-2829. 

A  bright  happy  d.j.  looking  for  work.  Also 
could  do  newscasting.  Anthony  J.  Telesco, 
19  Wardwell  St.,  Stamford,  Conn. 

Technical 

Engineer  with  directional  experience  would 
like  job  with  a  growing  station.  Preferably 
in  mid-west,  however  all  openings  will 
be  considered.  Box  103P,  BROADCASTING. 

Young  family  man — presently  chief  Ikw 
directional.  Combo  experience.  Prefer  north- west. Schools?  Fishing?  etc.  Box  112P, 
BROADCASTING. 

First  phone.  Twelve  years  staff  and  chief 
engineer.  AM,  FM,  250-5000  watts.  Inter- 

ested in  job  with  good  future  in  radio,  tv, 
manufacturing  or  other  communications. 
Box  132P,  BROADCASTING. 

of  CP  in  major  market.  24  years  broadcast 
Engineering-operations  director.  Due  to  stay 
experience.  Member  IRE,  SMPTE  and 
Broadcast  Pioneers.  Experience  in  construc- 

tion, operations,  and  administrative  pro- 
cedure. Further  information  available  by 

calling  HE  6-6593,  St.  Petersburg,  Florida  or 
writing  to  5836  47th  Ave.  No.,  St.  Peters- burg. 

Production — Programming,  Others 

stop  look,  hire!  Me!!  3V2  years  experience. 
Now  p.d.  and  news  director.  Excellent  ref- 

erences. Desire  relocate.  Box  990M,  BROAD- CASTING. 

Experienced,  creative  copy  and  promotion 
director  seeks  challenging  position  north- east. Box  46P,  BROADCASTING. 

Have  first  ticket,  college  degree.  Want 
sports  situation,  with  play  by  play.  Six 
years  experience  including  major  college football  and  basketball.  Will  double  with 
other  duties.  Now  employed  top  California 
market,  but  want  sports  situation.  Box  lOlP, 
BROADCASTING. 

Production — Programming,  Others 

I'll  give  you  six  years  experience,  knowl- 
edge of  format  radio,  production  and  ver- satility, best  references  and  a  sound  to 

make  your  pulse  race.  You  give  me  $150 
with  advancement  in  a  progressive  opera- 

tion that  wants  to  grow.  Currently  pd  in 
market  of  75,000.  Desire  pd  in  medium  air 
shift  in  major.  If  you  have  a  challenge, 
I'm  interested.  29.  Married.  Tape.  Resume. Box  106P,  BROADCASTING. 

Which  category  do  you  want  filled?  Man- 
agement? Programming?  Air  personality? 

Looking  for  relocation  at  decent  income 
level.  Eighteen  years  experience,  broadcast- 

ing, no  engineering.  Married,  children,  col- 
lege grad.  Excellent  background  and  refer- ences. Let  m.e  build  billings  and  ratings. 

Let's  hear  soon.  Tired  of  moving.  Box  122P, BROADCASTING. 

Available  soon.  Program  director  now  with 
one  of  New  York  states  most  successful 
stations.  Music  and  news  all  the  way.  Com- 

plete charge  of  programming.  If  interested 
contact.  Box  128P,  BROADCASTING. 

First  fone,  fifteen  years  am-fm.  Some  tv, 
one  year  combo,  family.  Available  now. 
Box  146P,  BROADCASTING. 

Can  offer  creative  sales,  effective  program- 
ming, image  building  public  service  fea- 
tures, knowledge  of  FCC  rules  and  cost 

conscious  operation.  18  years  experience, 
mid  30's,  family  man,  interested  in  small or  medium  mid-west  or  east  market.  Box 
177P,  BROADCASTING. 

Copywriter-announcer.  Mature,  experienced 
ad  man  with  announcing  background. 
Masters  degree.  Box  179P,  BROADCAST- ING 

Award  winning  newsman,  news  director. 
Seeking  right  organization.  Veteran,  family 
man  with  experience  in  all  news  media.  Im- 

mediately available  to  organization  expect- 
ing hard  hitting  newsman  at  $100  plus. 

Authoritative,  analytical,  aggressive  pro 
who  takes  his  work  seriously.  Call  New 
York,  Hyacinth  5-4216,  wire  or  write 
"Green,"  601  Howard  Ave.,  Brooklyn  12, New  York. 

TELEVISION 

Help  Wanted— Sales 

Sales  opening  in  Southwest  for  young  ag- 
gressive man.  Leading  tv  station  in  3  sta- tion market.  Man  must  have  management 

potential.  All  managers  in  our  radio  and 
tv  operations  have  come  from  sales.  Local 
retail  sales  in  our  market  very  important 
phase  of  operation.  This  is  a  five  figure 
job  to  start  with  and  active,  protected 
account  list.  Salary  and  commission.  Give 
complete  resumes  and  experience  first 
letter.  Great  opportunity  to  live  in  south- 

west with  Texas  owned  and  operated  sta- tion. All  replies  confidential.  Box  74P, 
BROADCASTING.  This  is  a  great  sales  op- 
portunity. 

If  you  are  a  good  salesman,  like  to  sell  for 
an  aggressive  tv  station,  like  to  work  and 
see  it  pay  off,  you  might  be  our  man. 
Have  opening  in  local  television  sales  de- partment for  experienced  man.  Salary, 
commisssion  and  active  account  list  in 
growing  Texas  market.  Include  background 
and  picture  as  well  as  goals  in  life.  Refer- ences and  personal  interview  necessary. 
Write  Box  75P,  BROADCASTING.  Replies confidential. 

Opportunity  galore  for  ambitious  guy  or 
gal  with  commercial  bent  to  join  sales 
traffic  department  of  a  great  station  in 
Pennsylvania.  Excellent  salary,  fringe  bene- 

fits. Write  in  confidence  to  Box  162P, 
BROADCASTING. 

Technical 

Opening  available  with  leading  midwestem 
tv  station  for  experienced  engineer  with 
first  class  license.  Send  recent  picture  with 
fuU  resiune  to  Box  959K.  BROADCASTING. 

Technical 

Experienced  chief  engineer  f©r  maximum 
power  Rocky  Mountain  tv  station.  The  man 
we  want  must  be  thoroughly  experienced 
in  theory,  technical  and  practical  areas  of 
tv  engineering,  including  microwave.  Plus 
— and  this  is  most  important — he  must  be 
capable  administrator.  References  required. 
Salary  open.  Write,  Box  991M,  BROAD- 

CASTING, giving  a  complete  resume  of 
your  experience,  salary  expectations,  etc. 
Motion  picture  photographer  and  film  edi- 

tor for  south  Florida  tv  station.  Resume  of 
experience  to  Box  68P,  BROADCASTING. 
Chief  engineer  needed  immediately  for 
medium  size  California  market.  Area  is 
practically  all  UHF.  Contact,  Ed  Erner, KLYD,  TV. 

Production — Programming,  Others 

Managing  editor  wanted  by  CBS  affiliate, 
major  southwest  market.  Must  be  imagina- 

tive and  thoroughly  experienced  in  tele- 
vision writing,  shooting  and  editing.  Ability 

to  telecast  news  helpful  but  not  essential. 
Applicant  will  be  thoroughly  investigated. 
Good  job  for  right  man.  Box  25P,  BROAD- CASTING. 

Tv  artist,  excellent  position  for  imaginative 
person  with  ability  to  communicate  visual- ly. ETV  station.  Good  salary.  Central 
Michigan    University    TV,    Mt.  Pleasant, 
Michigan. 

Traffic  assistants  (2) — girls  experienced  in 
handling  avails  and  teletype  machine. 
Plush  office,  many  extra  benefits.  Write  or 
call  H-R  Reps,  375  Park  Ave.,  New  York. 
PI  9-6800. 

TELEVISION 

Situations  Wanted — Management 

Television  salesman,  top  producer  in  major 
market  for  major  group,  fully  qualified  for 
sales  management.  Ready  to  move  in  order 
to  move  up.  5  years  tv,  10  years  radio. 
Resume.  Box  32P,  BROADCASTING. 
General  salesmgr.  Creative  profit  producer, 
presently  employed.  Pushing  sales  curves 
upward  for  14  years  at  local-regional-na- tional level.  Top  notch  client  and  agency 
contacts.  Base  plus  %  sales.  Box  143P,. 
BROADCASTING. 
Attorney.  12  years  experience  handling  all 
legal,  labor,  FCC,  continuity  and  policy 
matters  multi-station  television  group  and 
radio  network  in  major  markets.  Executive 
and  administrative  experience.  $20,000 
minimum.  Box  118P.  BROADCASTING. 
Available  immediately,  management  or 
sales.  Top  sales  record  with  both  stations,, 
(rose  from  sales  to  management),  and  past 
ten  years  representing  top  television  pro- 

ducers. Acquired  proven  sales  procedures,, 
ideas,  any  market  size.  History,  business 
reference  upon  request.  45,  Scandinavian. 
West-midwest.  Television,  radio.  Box  4334, Minneapolis  18,  Minnesota. 

Sales 

Sales  manager,  10  years  experience.  Em- 
ployed, enthusiastic  able  administrator, 

married,  family.  Box  134P,  BROADCAST- ING. 
Tv  salesman  want  to  move  up.  10  years  in 
large  midwest  market.  Married,  family,, 
college  grad  desires  assistant  sales  man- ager, or  local  sales  manager  Job  midwest,, 
or  west.  Box  172P,  BROADCASTING. 

Announcers 

Sharp  sportscaster,  news,  personality.  Pres- ently hosting  Paar  type  television  show. 
Desire  return  Eastern  market.  Box  683M, 
BROADCASTING. 
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Situations  Wanted — (Cont'd) For  Sale — (Cont'd) INSTRUCTIONS— (Cont'd) 

Announcers 

Now  working,  free  lance,  major  market. 
Desire  staff  plus  kiddie  show.  15  years  ex- 

perience entertaining  children.  Excellent 
radio/tv  background.  References  and  re- 

sume on  request.  Box  151P,  BROADCAST- ING. 

AAA  availability  experienced  tv-rep  10 
years.  Ciurently  selling  top  agencies.  Seek 
unusual  opportunity.  Box  159P,  BROAD- CASTING. 

Technical 

The  University  of  Michigan  has  an  im- mediate opening  for  a  Studio  Engineer. 
Applicants  should  be  experienced  in  instal- 

lation, maintenance  and  operation  of  equip- ment. License  preferred.  Opportunity  to 
enroll  in  University  course  work.  Starting 
salary  of  $4,500  to  $6,000  depending  on  edu- 

cation and  experience.  Liberal  benefit  pro- 
gram. Send  resumes  to  Personnel  Office, 

University  of  Michigan,  1020  Administration 
Bldg.,  Ann  Arbor,  Mich. — An  Equal  Op- 

portunity Employer — 

Production — Programming,  Others 

Creative  radio  man  who  has  worked  him- 
self up  to  manager  position  would  like  to 

accept  the  tv  challenge.  Wide  radio  back- 
ground— you  name  It,  I've  done  it.  Look- ing for  opportunity  to  prove  self  in  tv 

production  and  direction  or  work  as  opera- 
tions manager.  B.  A.  degree.  Box  850M, 

BROADCASTING. 

Film  manager.  Photographer,  editor,  dark- 
room technician.  Capable,  mature  and  very 

responsible.  9  years  TV  experience  in  all 
phases  of  film  operations,  film  buying,  pro- gramming, contract  negotations  and  film 
production.  17  yeeirs  experience  In  motion 
picture,  still  photography  and  darkroom  op- 

erations. Capable  of  supervising  entire 
film  and  photo  operation.  Box  942M, 
BROADCASTING. 

Director,  producer,  writer,  announcer.  4  in 
1  premium  package.  7  years  experience, 
available  now!  Box  171P,  BROADCASTING. 

FOR  SALE 

Equipment 

Gates  BC-IF  Ikw  am  transmitter.  Best  one 
Gates  ever  made!  Remote  controlled  fine 
for  0.25-lkw  combination.  Excellent  condi- 

tion, your  inspection.  Now  operating.  Best 
offer  takes.  Box  955M,  BROADCASTING. 
Ampex  stereo  console  354  .  .  .  latest  model 
.  .  .  one  year  old  .  .  .  tope  shape 
.  .  .  $1400.00.  Box  139P,  BROADCASTING. 

Audio  equipment  .  .  .  plug  in  amplifiers, 
vertical  attenuators.  List.  Box  156P, 
BROADCASTING. 

For  Sale  or  Trade:  One  Giant  View  large 
screen  projector  (with  rear  screen)  Model 
912-A.  Video  Bandwidth  Tuner  4  mc.  Line 
5  mc.  Power  required  115-120  volts  a.c.  at 
5.5  amperes.  Weight  400  lbs.  Size  2IV2"  x 
23"  X  61".  300  olim  R.F.  input.  Audio  output- 
Phone  plug  8  ohm,  or  low  or  high  imped- 

ance. Also  internal  speakers.  External  video- 
Input  normal  1.4  volt  coax  connector.  Box 
167P,  BROADCASTING. 
Complete  ampex  model  350  full  track  heads. 
Excellent  condition.  No  printed  circuits. 
Case  included.  $950.  Box  105P,  BROAD- CASTING. 

Presto  6-N  disc  cutting  lathe  &  cabinet. 
Good  condition  $250.  Connelly  Recording 
Inc.,  570-14th  N.E.,  Salem,  Oregon. 
Raytheon  am  transmitter  parts  and  service. 
Consultant  Associates,  Rutland,  Vt.  773- 9452. 

Remote  pickup  base  antenna  CP.  #200-509, 
range  153.0-154.25  mc  .  .  .  $100.00  WFBL, 
P.  O.  Box  1390,  East  Syracuse,  N.  Y. 

Equipment 
Complete  FM  transmitting  equipment.  GE 
lOkw  FM  transmitter,  GE  FM  frequency/ 
modulation  monitor,  GE  4-Bay  FM  antenna, 
220  ft.  31,8"  coax.  Will  consider  breaking 
lOkw  transmitter  down  to  3kw  transmitter 
and  lOkw  amplifier  and  selling  separately. 
Station  WFMB,  Nashville,  Tennessee. 

Seeburg  200LU-1  library  units.  Shipped 
ready  for  use  $250  each.  A-1  condition. B.  J.  Nichol  Company,  Inc.,  226  South  Flores 
Street,  San  Antonio,  Texas. 

For  Sale.  W.  E.  23A  2  studio  console,  con- verted to  17kc,  with  D.C.  Pack.  Perfect 
condition,  $250.00.  Composite  console,  3  mike 
&  2  TT  channels,  relay  operated  talkback 
amplifier  &  20  watt  monitor.  Utc  trans. 
$125.00.  UTC  3A  equalizer,  $40.00.  4  profes- sional recording  lathes,  3  speed,  10  pitches, 
$300.00  to  $600.00  ea.  6  W.E.  "D  Spec"  500 
OHM  rec.  heads,  $30.00  each.  3  "Robinson" 2  &  3  speed  TT.  Like  new,  guaranteed, 
$225.00  &  $325.00.  Robinson  recording  labora- 

tories, #35  S.  9th  St.,  Phila.  7,  Pa. 

Xmission  Line;  Teflon  Insulated,  I'/a"  rigid, 
51.5  Ohm  flanged  with  bullets  and  all  hard- 

ware. New — unused.  20  foot  length  for 
$40.00.  Quantity  discounts.  Stock  Ust  avail- 

able. Sierra-Western  Electric,  1401  Middle 
Harbor  Road,  Oakland  20,  California.  Tem- 
plebar  2-3527. 
Am,  fm,  tv  equipment  includine  trans- 

mitters, orthicons.  Iconoscopes,  audio,  moni- 
tors, cameras.  Electroflnd,  440  Columbus 

Ave.,  N.Y.C. 
Will  buy  or  sell  broadcasting  equipment. 
Guarantee  Radio  &  Broadcasting  Supply 
Co.  1314  Iturbide  St.,  Laredo,  Texas. 

New  2  slide  barrels  for  Spindler-sauppe 
Selectroslide  tv  projector.  Both  $30.  WFAR, 
Sharon,  Pa. 

New  Conrac  vhf  re-broadcast  receiver 
AV12D,  $150.  WFAR,  Sharon,  Pa. 

Fedelipac  cartridges-best  prices,  fastest  de- 
livery. Reconditioning  service.  Cartridge 

equipment.  Sparta  Electronic  Corporation, 
6340  Freeport  Boulevard,  Sacramento,  Cali- fornia. 

WANTED  TO  BUY 

Equipment 

Fm  operator — financial  trouble?  Only  mat- 
ter of  time?  We're  interested  confidentially. Box  HOP,  BROADCASTING. 

Part  or  all  equipment  for  proof  perform- 
ance. KROX,  Crookston,  Minn. 

Wanted:  used  studio  consol  and  turntables 
complete  with  arms.  Contact  immediately 
Seeb  Tweel,  WTCR,  Ashland,  Ky. 

INSTRUCTIONS 

FCC   first   phone    iicense    preparation  by 
correspondence  or  in  resident  classes. 
Grantham  Schools  are  located  in  Hollywood. 
Seattle,  Kansas  City  and  Washington.  Write 
for  our  free  40- page  brochure.  Grantham 
School  of  Electronics,  3123  Gillham  Road, 
Kansas  City  9.  Missouri 

Announcing  programming,  console  opera- 
tion. Twelve  weeks  Intensive,  practical 

training.  Finest,  most  modem  equipment 
available.  G.  I.  approved.  Elkins  School  of 
Broadcasting,  2603  Inwood  Road,  Dallas  35, 
Texas. 

Elkins  Radio  License  School  of  Chicago- 
Six  weeks  quality  instruction  In  laboratory 
methods  and  theory  leading  to  the  F.C.C. 
First  Class  License.  14  East  Jaclcson  St.. 
Chicago  4,  Illinois. 
FCC  first  phone  license  In  six  weeks. 
Guaranteed  instruction  in  theory  and 
laboratory  methods  by  master  teachers 
G.  I.  approved.  Request  free  brochure. 
Elkins  Radio  License  School.  2603  Inwood 
Road.  Dallas.  Texas 

Six  weeks  courses  in  FCC  first  phone  li- cense, and  in  Annoimcing.  Nine  months 
courses  in  Chief  Engineer,  Program  Direc- 

tor, Owner-Manager.  Guaranteed  training and  placement  service  since  1947.  Keegan 
Technical  Institute,  207  Madison,  Memphis, Tennessee. 

Be  prepared.  First  class  F.C.C.  license  in 
six  weeks.  Top  quality  theory  and  labora- 

tory training.  Elkins  Radio  License  School 
of  Atlanta,  1139  Spring  St.,  N.W.,  Atlanta, Georgia. 

Be  a  disc  Jockey.  FCC  1st  class  license  In 
6  weeks.  Next  class  starts  Augxist  27 — enroll 
now.  Nation's  leading  d.j.'s  &  engineers teach  yam.  Free  placement  service.  Write: 
Academy  ot  Television  &  Radio  Inc.,  1700 
E.  Holconabe  Blvd.,  Houston,  Texas. 

Train  now  in  N.Y.C.  for  FCC  first  phone 
license.  Proven  methods,  proven  results.  Day 
and  evening  classes.  Placement  assistance. 
Announcer  Training  Studios,  25  W.  43  N  Y. 
OX  5-9245. 

Since  1946.  Original  course  for  FCC  first 
phone  operator  license  in  six  weeks.  Over 420  hours  instruction  and  over  200  hours 
guided  discussion  at  school.  Reservations 
required.  Enrolling  now  for  classes  starting 
September  19,  January  9.  For  information, references  and  reservations,  write  William 
B.  Ogden  Radio  Operational  Engineering 
School,  1150  West  Olive  Avenue,  Burbank, 
California. 

Free  brochure  with  information  covering 
our  6  week  FCC  License  course.  Write  to 
Robert  E.  Johnson,  Pathfinder  School,  5504 
Hollywood  Blvd.,  Hollywood,  Calif.  Summer 
classes  start  July  31,  and  Sept.  18. 

Miscellaneons 

DJ  inserts;  short  comic  skits,  tailored  for 
your  show.  Complete  details  free.  Box  999M, 
BROADCASTING. 

Commercials  taped  for  small  market  sta- 
tions on  your  tape  and  copy.  Reasonable. 

Major  market  announcers.  Box  108P, 
BROADCASTING. 

Editorials!  Timely,  informative,  provocative. 
Taped  weekly  by  veteran  commentator. 
Moderate  rates,  audition  tape.  Box  448, 
Bonita,  California. 
ATC  and  similar  cartridges  rewound  and 
reconditioned.  Low  rates.  Broadcast  As- 

sociates, Box  1392,  Atlanta  1,  Georgia. 

Lange-Liners  Skyrocketing  Ratings  Coast 
to  Coast!  Lange;  5880  Hollywood  Blvd., 
Hollywood,  California. 
28,000  Professional  Comedy  Lines!  Topical 
laugh  service  featuring  deejay  comment, 
introductions.  Free  catalog.  Orben  Comedy 
Books.  Hewlett.  N.  Y. 

"Stinger  Series"  Forty  mvisical  cappers, 
stings,  punctuators,  newly  recorded  In  Hi-Fi and  pressed  onto  pure  vinyl  just  $9.95. 
Station  Services.  1st  National  Betnk,  Peoria, 
Illinois. 

Business  Opportunity 

A  gadget  for  all  tv  sets!  When  developed. 
Financial  backing  desperately  desired. 
Large  reputable  concerns  only,  need  apply. 
Fantastic  potentials.  Box  166P,  BROAD- CASTING. 

UHF  television  capital  wanted — Multi-sta- 
tion UHF  project  for  major  markets.  Un- 

usual opportunity  offered  qualified  in- 
vestors. The  door  to  UHF-TV  is  open,  now! 

Don't  let  it  close  before  you  investigate 
this  ground  floor  opportunity.  Seeking  sub- stantial investment  capital  to  provide  for 
long  range  multiple  station  installations  in 
major  markets.  Proposal  affords  strong 
position.  Unique  operational  blueprint  offers 
secure  growth  potential.  Experienced,  ag- 

gressive top-level  management  team  offers ganization.  Qualified  active  participation 
available.  All  replies  will  be  answered  and 
held  in  strict  confidence.  Box  170P,  BROAD- CASTING. 
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RADIO TELEVISION Business  Opportunity — (Confd) 

Help  Wanted — Sales 
HELP  WANTED 

SALESMAN 

Two  experienced  salesmen,  25 

to  35  years  old,  needed  by  top 
rated   Mid-Atlantic  Metro-Re- 

gional. Salary  plus  commission. 

Box  149P,  BROADCASTING 

Announcers 

OPPORTUNITY  KNOCKS 

One  of  nation's  -fop  radio  stations seeks  host  for  early  morning  show.  We 
play  melodic  popular  records  buf  do 
not  wanf  a  DJ.  looking  for  personality 
with  outstanding  talk  ability.  Adult 
show.  Salary  open.  Exceptional  op- 

portunity. Send  biography,  audition 
tape  or  air  check. 
Box  61 P,  BROADCASTING 

Technical 

Wanted:  Chief  engineer-an- 
nouncer. Must  be  experienced. 

Kilowatt  on  620  directional 

nighttime.  Salary  open.  Need 
September  1.  Address  Radio, 
KWAL,  Box  930,  Wallace,  Idaho. 

RADIO 

Situations  Wanted — Announcers 

NO  "JOB"  WANTED 
Desire  good  newscasting,  "on  spot"  re- porting, and/or  public  affairs,  affiliation 
.  .  .  capable  writer  .  .  .  fine  voice  .  .  . 
interviews  and  documentaries  ...  16  yrs. 
experience  .  .  .  presently  employed  .  .  . 
married  .  .  .  will  locate  anywhere. 

Box  10P,  BROADCASTING 

MAJOR  MARKET  WARHORSE 
Considered  among  best  of  top  jocks  in 
the  nation.  Only  creative  modern  music 
chains  or  stations  need  apply.  Will 
consider  program  duties. 

Box  154P,  BROADCASTING 

Personality  D.J. 
Attention  top  20  markets,  bright  person- 

ality with  a  sense  of  humor,  but  top-notch 
air  salesman.  Currently  with  #1  station  in 
major  market.  Seeks  more  lucrative  talent 
opportunities  with  progressive  operation. 
28,  married,  ambitious,  reliable  and  co- 
operative. 

Box  I37P,  BROADCASTING 

Production — Programming,  Otliers 

SEEKING  CHILDREN'S  PERSONALITY 

Major  midwest  television  market  is  seeking 
creative  daily  children's  programming  per- 

sonality. Gentle,  light,  constructive  ap- 
proach. No  cowboys  or  ship  captains.  A 

respect  for  and  understanding  of  children's 
audience  are  mental  requirements.  Resume, 
references,  and  visual  examples  of  work 
required. 

Box  883M.  BROADCASTING  U 

Help  Wanted — Announcers 

Virginia  metro  VHF  needs  Immedlatefy,  2 
newsmen-comnnercial  announcers.  Should 
know  how  to  shoot,  edit,  and  air  news  film 
and  deliver  a  solid  commercial.  A  tough 
assignment,  but  rewarding  for  imaginative 
pro's.  Send  VTR  or  SOF  with  full  resume and  references  to:  Harry  Abbott,  WXEX-TV, 
124  West  Tabb  Street,  Petersburg,  Virginia. 

Kids  personality  M.C.  wanted  Im- 
mediately. Pioneer  TV  station  in 

East.  Send  resume  to 
Box  176P,  BROADCASTING 

WANTED  TO  BUY 

Stations 

$35,000440,000  cash  to 
invest  as  down  payment  for 

all  or  part  of  radio  station. 
Thoroughly  familiar  with  all 
phases  of  administration, 

management,  promotion 
and  creative  sales.  If  sta- 

tion owned  less  than  3  years 

will  consider  immediate  mi- 

nority purchase  with  option 
to  buy  all  pending  F.C.C. 

approval.  Replies  confiden- tial. 
Write:  Box  ISP,  BROADCASTING 

Business  Opportunity 

Owner  of  Radio  Station  needs  $50,000.00 
1st  Mortgage  Loan  on  reasonable  terms 
for  Lender  and  Borrower.  Earnings 
iustify  loan  on  3  to  I  ratio  and  state- 

ments will  more  than  justify  such  loan. 
Top  security  and  top  credit  rating 
available.  Refinance  necessary  because 
of  short-term  financing  through  a  bank." Box  131P,  BROADCASTING 

ATTENTION 

TV  STATION 
MANAGERS 

"THE  HOUSE  DETECTIVE,"  TV's 
most  successful  real  estate  pro- 

gram now  In  11th  year  and  running 
In  16  markets,  is  now  ready  for 
expansio  into  4  more  markets.  We 
do  the  whole  iob  and  we  work  with 
no  guarantee  from  you.  If  you  want 
revenue  from  fringe  time  and  from 
estate,  we'd  lik  to  hear  from  you. 

Cy  Newman H.D.  Productions  Inc. 
P.  O.  Box  3107,  Bon  Air,  Va. 

Bridge  2-0200 

Miscellaneous 

^Big  Savings  On^ 

BUSINESS  CARDS 
Wihan  Sgvlc*  Gmf* 

lAltRY  BENTON 

Farmer*  fnsuranct  Group 

Absolutely  tht  lowest  prices  la 
America  oa  beautiful  high-quality 
business  cards!  Raised  letten 
loolt  like  real  engraving.  Ideal  for businessmen,  professional  people, 
salesmen,  or  just  plain  folks  wh9 know  the  value  and  prestige  that t  fine  business  card  gives  you. 

Simply  Jot  down  what  you  want 
printM  on  your  cards  and  rush to  us  for  amazing  48-hour  post- 

paid service.  Include  your  remit- tance oi  only  $3.89  per  thousand 
one-color  cards,  or  $4.89  per  thou- 

sand two^»lor  cards. 
(Colon  art  black,  blue,  and  red.) 

No  CO.D.'s  please. 
Accuracy  and  satis- 

faction  fully  guaranteed. '  Order  now  from 

NEW  STUDIOS,  INC. 
p.  O.  BOX  472 

MOWNWOOD,  TEXAS 

FOR  SALE 

Stations 

5   1000  Watt  Daytimer  Non-Directional. 
^  Wonderful  frequency,  Southern  Indus- 

trial  Market  of   100,000.  Competition 
not  crowded.  $85,000.  Va  cash. 

Box  72P,  BROADCASTING 

"A  Top,  Old-Line  AM  Station  In 
Illinois."  An  excellent  radio  station 
1 1  years  old  that  makes  the  owner 
$25,000  plus  every  year.  Manage- 

ment has  been  by  owner  and  only 
highest  standards  commercial  and 
otherwise  employed.  Exclusive  mar- 

ket of  11,000  in  city  and  only  ra- 
dio in  county  of  40,000.  Priced  at 

$175,000.00  cash.  Owner  has  an- 
other radio  station  requiring  his 

attention  is  only  reason  for  sale. 

Box  130P,  BROADCASTING 
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For  Sale — (Conf  d) 

Stations 

THE  PIONEER  FIRM  OF  TELE- 
VISION AND  RADIO  MANAGE- 

MENT  CONSULTANTS 
ESTABUSHMENT  1946 

Negotiations  Management 
Appraisals  Financing 
HOWARD  S.  FRAZIER,  INC 

1736  Wisconsin  Ave..  N.W. 
Washington  7,  D.  C. 

Ala      single      daytjn>er    $  85M  terms 
Ky       single      daytimer       75M  $29M 
Fla       medium    fulltime      275M  $I10M 
Ca       metro      fulltime      137M  29% 
Mass    metro      daytimer     225M  termi 
La       metro      daytimer      135M  29% 
and  others:  also  newspapers  &  trade  journals 
CHAPMAN  COMPANY 
1182  W.  Peachtree  St.,  Atlanta  9,  Ga. 

Texas  iin^e  at  approx.  anixnal  blUlBf. 
•65,CM>0  vlth  $25,0O0  down — Texaa  (insle 
$65,000  onlj  $7,500  down — Ccle.  tingU 
»S0,000— Tenn.  fnlltlmo  major  t275,0OO 
— Tenn.  fulltime  major  $350,000— Ark. 
alnglo  $79,000 — Ark.  medium  $150,000 
—Fla.  fulltime  power  $160,000 — ^L«. 
•ingle  $45,000— Manj  othenl 

PATT  MenONAUJ  CO. 
Box  9266— CL.  3.«080 
AUSTIN  17,  TEXAS 

—  STATIONS  FOR  SALE  — 
ROCKY  MOUNTAIN.  Medium  market.  Cross 
exceeds  $100,000.  Asking  $150,000.  29% down.  Absentee  owned. 
SOUTHWEST.  Metro  market.  Top  station. 
Asking  $325,000.  Terms. 
WEST  SOUTH  CENTRAL  Metro  market. 
Cross  $140,000  annually.  Profitable.  Ab- 

sentee owned.  Asking  $250,000.  29%  down. 
MIDDLE  ATLANTIC.  Daytimer.  Asking  $94,- 500.  29%  down. 

JACK  L.  STOLL  &  ASSOCS. 
Suite  600-661  6381  Hoilyw'd  Blvd. 
Los  Angeles  28,  Calif.     HO  4-7279 

NEED  HELP? 

LOOKING  FOR  A  JOB? 

SOMETHING  TO  BUY 

OR  SELL? 

for  Best  Results 

You  Can't  Top  A 
CLASSIFIED  AD 

in 

B  ROADCASTI N  G 
THE  BUSINESSWEEKLY  OF  TELEVISION  AND  RADIO 

Continuued  from  page  91 

Calif.:  KRSY  Roswell,  N.  M. ,  and  change 
studio  location;  delete  remote  control. 

■  Granted  extensions  of  completion  dates 
as  shown  for  following  stations:  WETT 
Ocean  City,  Md..  to  Sept.  1;  *KCSM  (FM) 
San  Mateo,  Calif.,  to  Jan.  20,  1963:  WCME- 
FM  Brunswick,  Me.,  to  Nov.  1:  WTMB-FM 
Tomah,  Wis.,  to  Dec.  5;  WPCA-FM  Phila- 

delphia, Pa.,  to  Dec.  5,  condition:  WEMP- FM  Milwaukee,  Wis.,  to  Jan.  19,  1963;  KBCA 
(FM)  Los  Angeles,  Calif.,  to  Aug.  31;  KTSD 
(FM)  San  Diego.  Calif.,  to  Dec.  31;  KLUE- 
FM  Longview.  Tex.,  to  Oct.  22;  WCMS-FM 
Norfolk,  Va.,  to  Dec.  1;  WSRW-FM  Hills- boro.  Ohio,  to  Sept.  3;  KNDE  Aztec,  N.  M., 
to  Oct.  26;  WKOK  Sunbury,  Pa.,  to  Dec.  25. 

Actions  of  Aug.  6 
WBRB-FM  Mt.  Clemens,  Mich.— Waived 

Sec.  3.205(a)  of  rules  and  granted  mod.  of 
license  to  extent  of  permitting  establish- ment of  main  studio  outside  corporate  limits 
of  Mt.  Clemens,  Mich. 

KNOE,  KNOE  Inc..  Monroe,  La. — Granted 
assignment  of  cps  and  licenses  to  James  A. Noe. 

WJEJ-FM  Hagerstown,  Md. — Granted  cp 
to  change  type  trans. 
KYW-FM  Cleveland,  Ohio — Granted  cp  to 

change  type  trans.;  consideration. 
KMLB  Monroe,  La. — Granted  mod.  of  cp 

to  change  type  trans. 
■  Granted  licenses  for  following  fm  sta- 

tions: KJIM-FM  Fort  Worth;  KLVL-FM 
Pasadena:  KHCB-FM  Houston;  KFNE  (FM) 
Big  Spring,  and  ERP  to  780  w;  KXYZ-FM 
Houston;  KLEN-FM  KiUeen,  all  Texas. 

■  Following  stations  were  granted  exten- 
sions of  completion  dates  as  shown:  KLUC- 

FM  Las  Vegas,  Nov.,  to  Nov.  2;  WMNI-FM 
Columbus,  Ohio,  to  Sept.  15;  WDEE-FM 
Hamden,  Conn.,  to  Jan.  23,  1963;  WOWL-FM 
Florence.  Ala.,  to  Feb.  8.  1963:  KPRS-FM 
Kansas  City,  Mo.,  to  Feb.  20,  1963:  KSNO 
Aspen,  Colo.,  to  Feb.  1.  1963;  KFTW  Fred- ricktown.  Mo.,  to  Feb.  2,  1963;  WGSA 
Ephrata,  Pa.,  to  Oct.  31;  WRAA  Luray,  Va., 
to  Dec.  1,  condition. 

Actions  of  Aug.  3 
WYTI  &  WODY,  WYTI  Inc.,  Rocky  Mount 

and  Bassett,  Va. — Granted  relinquishment 
of  positive  control  by  S.  L.  Goodman 
through  sale  of  stock  to  Lester  L.  Williams. 
KVLL,  Trinity  Valley  Bcstg.  Inc.,  Livings- 

ton, Tex. — Granted  acquisition  of  positive 
control  by  Jack  G.  Jackson  Sr.  through 
purchase  of  stock  from  Thomas  Eugene Hanson. 
KSEL  Lubbock,  Tex.— Granted  license 

covering  use  of  nighttime  trans,  as  auxiliary 
day  trans. 
WKRZ  Oil  City,  Pa.— Granted  license 

covering  increase  in  daytime  power  and  in- 
stallation of  new  trans,  and  dir.  ant.  (DA- 

D) ;  condition. 
WCNB-FM  Connersville,  Ind.— Granted 

cp  to  decrease  ERP  to  6.7  kw  and  make 
changes  in  transmitting  equipment. 
WHFB-FM  Benton  Harbor-St.  Joseph, 

Mich.. — Granted  cp  to  decrease  ant.  height 
to  225  ft.,  make  changes  in  ant.  system  (in- 

crease height)  and  install  new  ant.;  condi- tion. 
*WHA-FM  Madison,  Wis.— Granted  cp  to 

change  ant. -trans,  location  of  alternate 
main  trans.,  ant.  height  to  670  ft.,  ERP  to 
21.5  kw,  and  make  changes  in  ant.  system 
(increase  height). 
WWVA-FM  Wheeling,  W.  Va.— Granted 

request  to  cancel  cp  to  change  frequency, 
install  new  trans,  and  change  type  ant. 
WROK-FM  Rockford,  111.— Granted  cp  to 

decrease  ERP  to  15.5  kw,  ant.  height  to  235 
ft.,  and  make  changes  in  ant.  system  and 
change  tj^pe  ant.  ^ 
WQIZ  St.  George,  S.  C— Granted  mod. 

of  cp  to  change  type  trans. 
■  Granted  licenses  for  following  am  sta- tions: KTON  Belton:  KVPH  Canvon:  KCOM 

Comanche:  KKAL  Denver  Citv;  KRAN  Mor- 
ton: KBER  San  Antonio;  KATQ  Texarkana; 

KCKG  Sonora,  all  Texas,  specify  studio  at 
trans,  location  and  delete  remote  control. 

■  Following  stations  were  granted  exten- 
sions of  completion  dates  as  shown:  WMDD 

Fajardo.  P.  R.,  to  Sept.  1;  WLNG  Sag  Har- 
bor. N.  Y.,  to  Dec.  4;  WDVA  Danville,  Va., 

to  Aug.  31;  WAQE  Towson,  Md.,  to  Nov.  6. 
KALF  Mesa,  Ariz. — Remote  control  per- mitted. 

KLAC-AM-FM  Los  Angeles,  Calif  — 
Granted  change  in  remote  control  authority. 

Actions  of  Aug.  2 

WGUS,  Broadcasting  Associates  of  Amer- 
ica Inc.,  North  Augusta,  S.  C. — Granted  re- 

linquishment of  positive  control  by  Martha 
White  Mills  Inc.  through  sale  of  stock  to 
H.  C.  Young  Jr.  and  Jerome  Glaser. 
KANE,  New  Iberia  Bcstg.  Co.,  New  Ibera, 

La. — Granted  assignment  of  cp  to  New Iberia  Bcstg.  Inc. 
WTHM,  Lapeer  Bcstg.  Co.,  Lapeer,  Mich. 

— Granted  assignment  of  cp  to  company  of 
same  name  (change  from  partnership  to 
corporation) . 
KMOX-FM  St.  Louis,  Mo.— Granted  cp  to 

change  type  trans.;  condition. 
KAFE  (FM)  San  Francisco,  Calif- 

Granted  mod.  of  cp  to  change  type  ant.  and 
ant.  height  to  1,120  ft.;  condition. 
McKenzie  Bcstg.  Co.,  McKenzie,  Tenn. — 

Granted  mod.  of  cp  to  change  name  to Carroll  Bcstg.  Corp. 
WPAC-FM  Patchogue,  N.  Y. — Granted 

mod.  of  cp  to  change  ERP  to  7.8  kw,  ant. 
height  to  115  ft.,  type  trans,  and  type  ant. 
KMAP  (FM)  DaUas,  Tex.— Granted  ex- tension of  authority  to  remain  silent  for 

period  ending  Aug.  31. 
KDWC  (FM)  West  Covina,  Calif.— Granted authority  to  remain  silent  for  period  ending 

Oct.  1. 
KLYK  Spokane,  Wash.— Granted  exten- 

sion of  authority  to  remain  silent  for  period 
ending  Oct.  1. 
KSKI  Sun  Valley,  Idaho — Granted  exten- 

sion of  authority  to  operate  sign-on  7:00  a.m. 
to  sign-off  7:00  p.m.,  daily  for  period  ending Nov.  1. 

WLSB  Copper  HiU,  Tenn.— Granted  au- 
thority to  operate  sign-on  6:00  a.m.  to 

sign-off  7:00  p.m.  for  period  ending  Oct.  31. 
■  Granted  following  stations  extensions  of completion  dates  as  shown:  KAFE  (FM) 

San  Francisco,  Calif.,  to  Sept.  20.  condition; 
WBEL-FM  South  Beloit.  HI.,  to  Sept.  1; 
KUSN-FM  St.  Joseph,  Mo.,  to  Oct.  15;  WIST- 
FM  Charlotte,  N.  C,  to  Sept.  1;  WADV  (FM) 
Buffalo,  N.  Y.,  to  Nov.  15;  WAVI-FM  Dayton, 
Ohio,  to  Feb.  15,  1963;  WCMR-FM  Elkhart, Ind.,  to  Dec.  11:  WMSP  (FM)  Harrisburg, 
Pa.,  to  Dec.  15:  KPOI-FM  Honolulu,  Hawaii, 
to  Nov.  15;  WPAC-FM  Patchogue,  N.  Y.,  to 
Dec.  1. 

Actions  of  Aug.  1 

WFNQ  (FM),  General  Bcstg.  Inc.,  Hart- ford. Conn. — Ciranted  assignment  of  license 
to  South  Church  Bcstg.  Foundation  Inc.; consideration  $25,000. 
National  Music  Camp,  Interlochen,  Mich. 

■ — Granted  cp  for  new  noncommercial  edu- 
cational fm  station  to  operate  on  88.3  mc, 

ERP  115  kw,  and  ant.  height  350  ft. 
WSET,  Vacationland  Bcstg.  Corp.,  Glens 

Falls,  N.  Y. — Granted  assignment  of  li- cense to  Olean  Bcstg.  Corp. 
*KERA-TV,  Area  Educational  Tv  Founda- 

tion, Dallas,  Tex. — Granted  license  for  non- commercial educational  tv  station. 
KHJK  (TV),  Kaiser  Industries  Corp., 

HUo,  Hawaii — Granted  license  for  tv  sta- tion. 

KPAC-TV  Port  Arthur,  Tex.— Granted  li- 
cense covering  changes  in  tv  station  (main trans,  and  ant.). 

WCOR-FM  Lebanon,  Tenn.— Granted  mod. 
of  cp  to  change  type  trans,  and  type  ant. 
WCLW-FM  Mansaeld,  Ohio  —  Granted 

mod.  of  cp  to  change  type  trans,  and  ant., 
and  make  changes  in  ant.  system,  and  delete 
remote  control  operation. 
KORD  Pasco,  Wash. — Granted  renewal  of license  for  am  station. 
KHUA  (FM)  Honolulu,  Hawaii— Granted extension  of  completion  date  to  April  13, 

1963. 
WHOS-FM  Decatur,  Ala.— Granted  re- 

quest for  authority  to  remain  silent  for 
period  ending  Oct.  31. 

Action  of  July  31 

KODY  North  Platte,  Neb.— Granted  re- 
mote control  operation. 

Actions  of  July  30 

■  Granted  remote  control  operation  for 
following  stations:  WXRF  Guayama,  P.  R.; 
WKMI  Kalamazoo,  Mich.,  while  using  non- 
DA  (main  trans.);  WEGP  Presque  Isle,  Me., 
while  using  non-DA. 

Action  of  July  25 

*WSIU  (FM)  Carbondale,  HI.- Remote control  permitted. 
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How  toget  the  school  to  Johnny  on  time 
America  will  have  to  build  about  eleven  school  build- 

ings and  additions  a  day  over  the  next  three  years  to 
keep  up  with  our  growing  educational  demands.  That 

means  they'll  have  to  go  up  fast,  but  they'll  also  have 
to  be  solidly  built  and  economical.  Here's  how  the  city 
of  Elmira,  New  York,  did  it. 

The  contractor  broke  ground  for  the  55-room  Elmira 
School  on  Dec.  2,  1960,  and  raised  the  first  steel 
columns  on  March  27,  1961.  500  elementary  students 
moved  in  on  Sept.  9,  1961;  followed  by  1000  junior 

high  students  the  next  semester.  That's  less  than  a 
year  from  start  to  finish,  about  half  the  time  usually 
required  to  build  a  school  this  size.  And  it  cost  13%  to 
17%  less  than  the  New  York  State  average.  The  secret: 
pre-engineered  steel  components  were  factory-fabri- 
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cated  and  shipped  to  the  job  site  ready  to  erect.  A  new, 
lighter,  stronger,  tubular  steel  column  was  used  to 

support  bright,  porcelain-enameled  steel  wall  panels. 
These  slender  panels  increased  usable  floor  space  by 
almost  5%  and  provided  excellent  insulation. 

Like  the  Elmira  School,  many  of  the  new  school  build- 

ings we'll  need  by  1966  will  be  built  with  functional, 
pre-engineered  steel  components. 
America  grows  with  steel. 

^^S)  Unite
d  States  Ste

el 
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OUR  RESPECTS  to  Melvin  Arthur  Goldberg,  vp-director  of  research,  NAB 

Hell  help  broadcasters  to  see  themselves  as  others  do 

On  Aug.  1,  one  of  the  broadcasting 

industry's  leading  researchers  stepped 
into  a  new  research  position  created 

by  the  NAB  joint  board.  It's  described 
as  a  tough  assignment  that  only  a 
highly  experienced  broadcast  research 
executive  would  accept.  The  man  who 
has  accepted  the  challenge  is  Melvin 
Goldberg,  who  submitted  his  resigna- 

tion two  months  ago  as  director  of  re- 
search at  Westinghouse  Broadcasting 

Co.  after  6V2  years. 

Mr.  Goldberg's  title  at  NAB  is  vice 
president  and  director  of  research.  His 
was  among  the  names  submitted  for 
the  job  by  a  special  NAB  research 
committee  headed  by  Donald  H.  Mc- 
Gannon,  president  of  Westinghouse 
Broadcasting. 

As  head  of  the  NAB's  first  broadcast 
research  and  professional  training  pro- 

gram, Mr.  Goldberg  will  report  di- 
rectly to  NAB  President  LeRoy  Collins, 

who  proposed  the  project  soon  after 
taking  office  in  January  1961.  Mr. 
Goldberg  wiU  work  in  New  York  at 
the  head  of  a  small  staff. 

Mr.  Goldberg  was  signed  to  a  two- 
year  contract,  the  length  of  time  he 
believes  it  will  take  to  organize  a  pro- 

gram of  continuing  research  and  to 
develop  a  plan  that  will  help  broad- 

casters to  know  their  media  better.  In 
a  sense  he  is  being  asked  to  find  an- 

swers to  the  broad  question,  "how  does 
broadcasting  affect  society?" 

Uncharted  Career  ■  A  native  New 
Yorker,  bom  Feb.  5,  1923,  and  raised 
in  the  Bronx,  Melvin  Arthur  Goldberg 
entered  the  research  field  quite  by  acci- 
dent. 

After  receiving  a  B.A.  in  sociology 
from  City  College  of  New  York  in 
1942,  he  came  into  contact  with  re- 

search programs  during  a  brief  period 
of  employment  with  the  Office  of  War 
Information — before  going  into  mili- 

tary service  in  February  1943 — and 
for  a  short  time  immediately  after  he 
returned  to  civilian  life  in  1945.  As  an 
Air  Force  navigator  in  the  European 
Theatre  of  Operations,  he  rose  to  the 
rank  of  captain,  flew  34  missions 
abroad  a  B-24  from  a  base  in  England, 
and  was  awarded  the  distinguished  fly- 

ing cross  and  air  medal  with  three 
clusters. 

He  returned  to  school  in  1945,  at 
Columbia  U.,  and  received  an  M.A. 
in  sociology  the  following  year.  He 
also  had  started  working  as  a  coder  at 
Columbia's  Bureau  of  Applied  Social 
Research,  earning  a  bare  subsistence 
wage  of  75  cents  an  hour  which  was  in- 

creased to  90  cents  before  he  left  in 
1947. 

His  next  position  was  research  direc- 

tor and  news  editor  of  Television  maga- 
zine (then  published  by  the  late  Fred- 
erick Kugel),  from  1947  to  1949.  The 

trade  field  experience  prepared  him 
for  the  next  jump,  to  the  post  of  direc- 

tor of  research  at  DuMont  Television 
Network. 

At  DuMont,  which  spawned  many  of 

toay's  front-rank  tv  executives  (includ- 
ing Mr.  McGannon,  with  whom  Mr. 

Goldberg  shared  an  office),  he  was 
involved  principally  in  a  project  which 
came  to  be  known  as  the  DuMont  Tv 
Allocation  plan.  The  plan,  submitted 
to  and  later  rejected  by  the  FCC,  pro- 

posed that  tv  assignments  be  allocated 
on  the  basis  of  either  all-vhf  or  all-uhf 
stations  in  each  major  market.  The 
plan  also  recommended  a  minimum  of 
four  channels  in  each  major  market. 

Mr.  Golberg's  interest  in  his  field 
reached  international  scope  in  1952, 
when  he  was  appointed  deputy  director 
of  research  and  evaluation  for  the  U.S. 
Information  Agency.  Two  years  later 
he  considered  himself  ready  to  start 
his  own  consulting  firm.  One  of  the 
companies  he  called  on  in  his  search 
for  prospective  clients  was  Westing- 

house. The  man  he  talked  to  was  Mr. 
McGannon,  a  former  DuMont  associ- 

ate who  had  joined  Westinghouse  in 
January  1955  as  vice  president  in 

charge  of  that  company's  stations.  Mr. 
McGannon  persuaded  Mr.  Goldberg 
to  close  his  shop  and  join  Westinghouse 
as  research  director.  He  started  on 
Jan.  31,  1956,  and  held  the  title  ex- 

actly 6V2  years. 
Another  big  event  in  1956  was  Mr. 

Researcher  Goldberg 
Out-talked  by  a  sales  prospect 

Goldberg's  marriage  on  Oct.  18  to  the 
former  Norma  Nertz,  a  speech  thera- 

pist in  a  New  York  hospital,  and  also 
a  New  Yorker  from  birth.  The  Gold- 

bergs live  in  Manhattan  and  have  two 
sons,  Ronald  Jay,  3,  and  Richard Lewis,  1. 

Mr.  Goldberg's  projects  at  Westing- 
house have  helped  management,  pro- 

gramming and  sales.  A  research  pro- 
gram that  extended  beyond  the  com- 

pany's specific  interests  was  his  devel- opment of  the  Megatown  concept, 
which  has  geen  generally  referred  to  as 
a  tool  for  selling  sprawling  urban  mar- 

kets. Megatown  describes  a  tv  coverage 
territory  which  encompasses  large, 
heavily  populated  areas  of  urban 
sprawl,  tied  to  a  central  city.  One  fea- 

ture of  Megatown,  a  word  originating 
with  Mr.  Goldberg,  is  that  distance  is 
measured  in  time  instead  of  miles.  In 

this  "fourth  dimension,"  Megatown 
residents  live  10  minutes  from  the 

shopping  center,  not  5  miles;  40  min- 
utes from  the  office,  not  30  miles. 

In  a  speech  titled  "From  Our  Town 
to  Megatown,"  delivered  May  17,  1961, 
Mr.  Goldberg  indicated  the  fuU  sweep 

of  Megatown  as  an  advertising  con- cept: 

"When  one  considers  that  the  very 
economic,  psychological  and  sociologi- 

cal ties  that  make  Megatown  a  natural 
community  are  also  at  work  establish- 

ing natural  distribution,  sales  and  mer- 
chandising patterns,  it  is  logical  to  as- 

sume that  the  adoption  of  Megatown 
as  the  one  common  denominator  for 

distribution,  for  sales,  for  merchan- 
dising and  for  advertising  would  lead 

to  a  cohesive,  integrated,  full  marketing 

plan." 

Away  From  Office  ■  Mr.  Goldberg 
is  interested  in  several  professional  or- 

ganizations and  recreational  pursuits. 
He  is  a  former  president  of  the  Radio- 
Tv  Research  Council;  former  chairman 
of  the  research  committee  of  the  Tele- 

vision Bureau  of  Advertising;  and  is 
an  active  member  of  the  American 
Assn.  for  Public  Opinion  Research, 
American  Statistical  Assn.,  American 
Sociological  Assn.,  Media  Research 
Directors  and  International  Radio  & 
Television  Society.  He  also  meets 

regularly  with  a  "man-in-space"  or- ganization, a  subgroup  of  the  Society 
for  the  Psychological  Study  of  Social 
Issues,  to  discuss  the  adjustments  of 
earthbound  mortals  to  the  space  age. 
He  also  enjoys  a  summer  home  on 
Long  Island  with  his  family.  His 
hobbies  include  reading  and  sports. 
Politically,  Mr.  Goldberg  is  a  member 
of  the  New  York  Reform  Independent 

Democrats,  but  he  said  last  week:  "I 
don't  think  Gov.  Collins  knows  it." 
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EDITORIALS 

The  American  bar 

IN  recent  years  lawyers  have  been  more  and  more  con- 
cerned about  their  public  image.  They  have  expressed  a 

nagging  fear  that  they  are  losing  some  measure  of  public 

respect.  The  annual  "Law  Day"  that  is  promoted  by  the 
American  Bar  Assn.  is  one  of  several  public  relations  devices 
that  lawyers  have  been  using  to  gain  acceptability  for  them- 

selves and  their  profession. 
We  suggest  that  the  lawyers  could  simplify  their  public 

relations  problems  if  they  managed  to  adjust  their  own 
thinking  to  current  times.  It  is  more  than  possible  that 
laymen  are  farther  advanced  than  lawyers  in  their  accept- 

ance of  modern  culture.  Take  the  matter  of  television. 
At  an  open  panel  session  of  the  National  Conference  of 

State  Trial  Judges  Aug.  4  in  San  Francisco,  newspaper  pho- 
tographers were  allowed  to  make  pictures  at  will,  and  news 

reporters  were  invited  to  write  down  all  the  notes  they 

could  before  writer's  cramp  set  in.  When  television  film 
cameramen  arrived  to  make  film  for  KRON-TV  San  Fran- 

cisco, they  were  excluded  from  the  room. 
The  subject  of  discussion  at  the  panel  session  was  Canon 

35,  the  bar  association's  rule  prohibiting  the  photographing 
of  trials.  No  wonder  the  panel  chairman  was  sensitive  about 
admitting  television  film  cameras.  An  accurate  report  of 
the  gobbledegook  used  by  lawyers  to  justify  Canon  35  would 

speedily  persuade  the  public  of  the  edict's  obsolescence. 
Next  time  Law  Day  comes  around,  television  would  be  well 
advised  to  celebrate  it  with,  say,  a  minute  or  two  of  silence. 

Packing  the  FCC? 

THERE  are  clearly  discernible  signs  that  President  Ken- 
nedy is  in  the  process  of  "packing"  the  FCC. 

The  reason  also  is  apparent:  re-election  in  1964. 
The  President  knows  that  the  preponderance  of  newspaper 

editorial  opinion  (and  newspaper  circulation)  is  opposed  to 
him.  He  knows  that  his  adroit  use  of  television  in  the  1960 
campaign,  capped  by  the  Great  Debates,  elected  him.  He 
knows  that  his  personal  popularity  in  large  measure  stems 
from  live  broadcasts  of  his  news  conferences. 

And  he  knows  that  Franklin  D.  Roosevelt  was  elected 
to  an  unprecedented  four  terms  by  his  mastery  of  radio, 
and  over  the  opposition  of  most  newspapers. 

The  President  knows,  moreover,  that  the  FCC  holds  life- 
and-death  power  over  broadcasters.  An  FCC  controlled  by 
Kennedy  appointees  would  provide  a  running  start  into  the 
1964  election  year. 

Recent  developments  underscore  the  validity  of  these 
deductions.  Six  weeks  have  elapsed  since  the  term  of  Com- 

missioner John  S.  Cross  expired  (although  he  sits  as  a 
member  until  his  successor  is  qualified).  Mr.  Cross  is  a 
Democrat.  But  he  was  appointed  by  President  Eisenhower. 

The  President's  brother,  Attorney  General  Robert  F.  Ken- 
nedy, has  commented  on  the  FCC's  membership.  In  his 

surprise  testimony  10  days  ago  before  the  Senate  Foreign 
Relations  Committee  on  the  stalled  space  communications 
legislation,  he  referred  to  the  need  for  the  appointment  of 
"better  commissioners." 

There  has  been  no  official  statement  from  the  White 
House  on  the  Cross  appointment.  The  only  word  has  been 
that  Mr.  Cross  will  not  be  reappointed  and  that  a  successor 
will  be  nominated. 

There  will  be  another  vacancy  at  the  FCC  on  June  30, 
1963,  if  not  before.  The  term  of  veteran  engineering  Com- 

missioner T.  A.  M.  Craven — also  a  Democrat — then  expires. 
But  Commander  Craven  will  reach  70,  the  statutory  retire- 

ment age,  next  January.  Whether  the  President  then  will 
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name  a  replacement  or  allow  him  to  complete  his  term  isn't known.  Mr.  Craven  also  was  an  Eisenhower  appointee. 

After  Mr.  Craven's  the  next  term  to  expire  is  that  of 
Fred  Ford,  Republican  and  FCC  chairman  under  Presi- 

dent Eisenhower.   Mr.  Ford's  term  expires  in  June  1964. 
Under  the  law  no  more  than  four  of  the  seven  FCC 

members  may  be  from  one  political  party.  Four  Demo- 
crats are  now  on  the  FCC.  One,  Chairman  Newton  Minow, 

was  Mr.  Kennedy's  appointee.  Another,  Robert  T.  Bartley, 
has  usually  voted  with  Mr.  Minow.  Messrs.  Craven  and 

Cross  have  not  followed  the  chairman's  line.  It  would  be 
surprising  if  their  replacements  were  similarly  disposed. 

Before  the  Democratic  convention  of  1964  Mr.  Kennedy 
will  have  had  the  opportunity  to  name  four  commissioners, 
including  Mr.  Minow.  He  will  have  had  the  chance  to 
establish  an  FCC  majority  in  sympathy  with  him. 

President  Roosevelt  used  radio  to  "overtake  the  innuen- 
does and  half-truths"  of  the  press.  President  Kennedy  has 

adopted  television  as  his  medium  to  by-pass  the  press.  He 
has  said  that  the  Great  Debates  elected  him.  He  has  the 

benefit  of  a  recent  Young  &  Rubicam  survey  (Broadcast- 
ing, July  30)  showing  that  adult  Americans  overwhelmingly 

admire  his  handling  of  his  broadcast  news  conferences. 
A  Kennedy-appointed  FCC  majority  would  be  a  formid- 

able ally  to  Candidate  Kennedy  even  if  it  just  sat  there. 

Taxing  opinion 

INSTITUTIONAL  advertising  may  be  discouraged  if  the 
Congress  fails  to  clarify  the  language  of  tax  legislation 

now  pending  in  the  Senate. 
A  tax  bill  passed  by  the  House  would  bar  tax  deduction 

as  a  business  expense  for  advertising  that  is  intended  to 
influence  legislation.  The  provision  was  retained  by  the 
Senate  Finance  Committee  and,  as  matters  now  stand,  will 
reach  the  Senate  floor  in  the  same  form  in  which  it  emerged 
from  the  House.  As  now  written,  the  provision  is  so  broad 

it  could  apply  to  many  types  of  institutional  campaigns — 
to  the  advocacy  of  highway  improvement  by  a  manufacturer 
of  road  building  equipment,  for  example,  or  of  traffic  safety 
by  an  insurance  company. 

What  is  needed  is  a  clarification  of  congressional  intent. 
Sen.  Frank  Carlson  (R-Kan.)  has  urged  that  the  Finance 
Committee  adopt  a  report  defining  the  limits  of  the  provi- 

sion. He  needs  all  the  support  he  can  get. 

Drawn  for  Broadcasting  by  Sid  Hix 

"All  I  know  is  that  he  has  some  sort  of  job  in  television!" 
BROADCASTING,  August  13,  1962 



ARB  and  NIELSEN  agree... 

) 

BOB  RYAN  — NEWS 
6;00  PM,  Monday 
thru  Saturday; 

10:00  PM,  Saturday 

JOHN  MAC  DOUGALL— NEWS 10:00  PM.  Sunday thru  Friday 

^^^^ 
JOHNNY  MORRIS  — WEATHER 
6:15  PM,  Monday  thru  Saturday; 

10:15  PM,  Monday  thru  Saturday 

PETE  EVENSEN  — WEATHER 
10:15  PM.  Sunday 

...these  KSTP-TV  NEWS, 

WEATHER  and  SPORTS 

personalities  are  the 

unchallenged  leaders, 

year  after  year,  in  the 

Minneapolis -St.  Paul 

market!  Here  are  the 

1961-1962  figures*: AL  WESTER— SPORTS 
6:25  PM.  Monday  thru  Saturday; 
10:20  PM,  Monday  thru  Saturday 

ALTIGHE  — SPORTS 10:20  PM,  Sunday 

TIME STATION 
ARB  HOMES  REACHED  PER 

NIGHT  — YEARLY  AVERAGE 

NIELSEN  HOMES  REACHED 

PER  NIGHT  — YEARLY  AVERAGE 

6:00-6:15  PM 

NEWS 
KSTP-TV 87,733 

112,399 

station  B 55,699 70,389 

6:15-6:30  PM 

WEATHER-SPORTS 
KSTP-TV 74,064 104,422 

Station  B 56,423 79,506 

10:00-10:15  PM 

NEWS 
KSTP-TV 

155,578 143,988 

Station  B 113,491 119,599 

10:15-10:30  PM 

WEATHER-SPORTS 
KSTP-TV 

129,697 117,565 

Station  B 85,876 
93,410 

*ARB,  JUNE  1961  THRU  MAY  1962; 
NIELSEN, JUNE  26,  1961  THRU 
JUNE  17,  1962. 

Heurracrird  by 
SO C  H  A  N  N   e  L 

MINNEAPOLIS  -  ST.  PAUL 

100,000WATTS  -  NBC 
The  Oriyinal  Slolion        prce  n  t«  ti 



RCA's  Image  Orthicons  and  Vidicons 

Meet  Industry's  Demands  for  Image  Quality 

Image  quality  and  TV-Camera  Tube 
quality  go  hand  in  hand.  And  the  star 
performers  in  the  quality  department  in 

any  TV  function  are  RCA  Image  Orthi- 
cons and  RCA  Vidicons.  In  both  lines, 

RCA  has  the  widest  range  of  tubes  in  the 
field,  plus  unmatched  performance  and 
reliability  characteristics. 

RCA  introduced  the  first  Image  Orthi- 
con  in  1946;  the  first  Vidicon  in  1952. 

Over  the  years,  RCA  research  and  devel- 

opment continue  to  set  the  "standards" 
of  image  quality  for  studio,  closed-cir- 

cuit, and  remote  TV.  While  no  one  cam- 
era tube  possesses  all  of  these  character- 

istics, some  of  the  RCA  standards  in- 

clude: highest  sensitivity,  highest  resolu- 
tion, lowest  lag,  highest  signal-to-noise 

ratio,  finest  registration  capability,  great- 
est freedom  from  spurious  signals,  and 

the  most  uniform  tube-to-tube  product. 

These  families  of  RCA  TV-Camera 

Tubes  include  units  for  low-light-level 
work,  others  that  double  for  indoor  and 
outdoor  operation,  and  for  color  and 
black-and-white.  There  are  tubes  for  su- 

perior successive  recording  of  tapes  and 

tubes  to  suppress  "TV  Ghost"  and  other undesirable  eflfects. 

Whatever  your  station  requirements, 

there's  an  RCA  Image  Orthicon  or  an 

RCA  Vidicon  to  provide  superior  TV- 
pickup  for  your  specific  application.  For 
information  on  specific  types,  see  your, 

authorized  RCA  Distributor  of  Broad-: 
cast  Tubes,  rca  electron  tube  divi- 

sion, HARRISON,  N.  J. 

Recently  sent  to  TV-station 
Chief  Engineers  throughout 
the  country,  this  attractive, 
two-color  brochure,  RCA 
Camera  Tubes  — 1  CE-262, 
contains  pertinent  informa- 

tion and  illustrations  point- 
ing out  some  of  the  superior 

design  features  found  in 
RCA  TV  Camera  Tubes.  Ad- 

ditional copies  may  be  ob- 
tained through  your  local distributor. 

The  Most  Trusted  Name  in  Television 
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AWARD  WINNING  ^ 

3  AP  AWARDS    4  N.P.P.A.  AWARDS 

KPRC  and  KPRC-TV  won  three  awards 

recently  at  the  1962  meeting  of  the 
Texas  Associated  Press  Broadcasters 

Association. 

KPRC  was  judged  first  in  the  state  in 

five-minute  news  shows  and  first  also 
in  15  minute  news  shows  in  cities  of 

200,000  or  more  population. 

KPRC-TV's  coverage  of  Hurricane  Caria 
last  year  earned  the  television  station 

an  award  in  the  spot  news  film  category 

of  the  competition. 

KPRC-TV  and  its  personnel  garnered  four  awards 
at  a  similar  meeting  of  the  National  Press 

Photographers  Association.  Tom  Jarriel  took  first 

place  for  his  Galveston  coverage  of  Hurricane 

Carla.  Chuck  Pharris  won  a  second  place  in  the 

feature  news  division  with  his  picture  story 

"Photo  Day  at  Rice  University,"  and  a  third  place 
in  the  general  news  category  with  his  coverage 

of  the  Ashley-Lima  murder  verdict.  In  addition, 

KPRC-TV  was  adjudged  a  runner-up  as  The  News- 

film  Station  of  The  Year.  KPRC-TV  was  the  only 
station  in  the  nation  to  win  4  awards. 

RADIO 

HOUSTON 

TELEVISION 

REPRESENTED  NATIONALLY  BY  EDWARD  RETRY  &  CO. 



IN  THE  JOHNSTOWN-ALTOONA  MARKET 

UTILITIES 

EXPANSION 

W J  AC-TV 

is  first  where 

it  counts! .  . . 

OVER  I6V2  MILLION  DOLLARS 

IN  UTILITIES  EXPANSION  AND 

IMPROVEMENT  is  scheduled  for 

1962  in  the  Johnstown-Altoona 

market  alone!  Light  and  power, 

water,  communications--and  all  the 

industry  and  business  they  affect-- 

mean  jobs  .  .  .  payrolls  .  .  .  and 

sales  for  your  product  when  you 

use  WJAC-TV--the  station  more 

people  in  Southwestern  Pennsylvania 

watch  most.  Put  this  top  salesman 

to  work  for  you  --  WJAC-TV  is 

first  where  it  counts--in  favorite 

shows,  in  share  of  audience,  in 

coverage  domination. 

Get  all  the  details  from  ... 

HARRINGTON,  RIGHTER  and  PARSONS,  INC 



w  1 



The  June,  1962,  ARB  Market  Report  for  Dallas-Fort 

Worth  shows  KRLD-TV  enjoying  a  hefty  lead  over  all 

other  stations  in  the  Metro  Share  of  Audience  Summary, 

9  a.m.  to  midnight,  Monday  through  Sunday. 

Why  not  take  advantage  of  this  dynamic  difference? 

See  your  Advertising  Time  Sales  representative  for 

a  Channel  4  schedule  tailored  specifically  to  your 

requirements. 

represented  nationally  by 
Advertising  Time  Sales,  Inc. 

THE    DALLAS   TIMES    HERALD  STATIONS 

MAXIMUM  POWER  TV-TWIN  to  KRLD  radio  1080,  CBS  outlet  with  50,000  watts 

4  BROADCASTING,  August  20,  1962 



CLOSED  CIRCUIT- 
'Commercials'  on  etv's 
Can  non-commercial  educational 

television  stations  give  air  credit  to 
companies  which  contribute  to  their 
upkeep  without  running  counter  to  non- 

commercial regulations?  That  ques- 
tion arises  because  of  current  proce- 

dures on  some  etv  stations.  In  one 
Midwestern  major  market,  etv  station 

is  carrying  "paid  advertising"  to  help 
pay  freight  through  device  of  soliciting 
gifts  from  firms  who  are  then  given  air 
credits. 

FCC  rules  governing  educational 

stations  (3.621)  specify  "an  educa- 
tional station  may  not  broadcast  pro- 
grams for  which  a  consideration  is 

received,  except  programs  produced 
by  or  at  the  expense  of  or  furnished 
by  others  than  the  licensee  for  which 
no  other  consideration  than  the  fur- 

nishing of  the  program  is  received  by 

the  licensee."  Another  subsection  spe- 
cifies that  "no  announcements  (visual 

or  aural)  promoting  the  sale  of  a  prod- 
uct or  service  shall  be  transmitted  in 

connection  with  any  program:  pro- 
vided, however,  that  where  a  sponsor's 

name  or  product  appears  on  the  visual 
image  during  the  course  of  a  simul- 

taneous or  rebroadcast  program  either 
on  the  backdrop  or  in  similar  form, 
the  portions  of  the  program  showing 

such  information  need  not  be  deleted." 

Interest  soars  in  U.S.  tv 

Although  U.  S.-to-Europe  live  pro- 
gramming relayed  through  Telstar  has 

been  limited  to  few  short  bursts,  it 
has  evoked  unprecedented  interest  in 
American  television  among  European 
broadcast  specialists.  Since  Telstar 
first  went  up,  European  requests  for 
information  about  U.  S.  tv  have 
turned  into  flood.  U.  S.  network  ex- 

ecutives who  fall  heir  to  such  requests 
say  never  before  have  so  many  Euro- 

pean special  publications  been  clamor- 
ing for  information  about  American 

tv  technology,  production  and  eco- 
nomics. 

Shields  to  Steinman 

ifc 

been  with  WFMY-TV  Greensboro, 
N.  C,  was  program  director  of  WEEU 
Reading,  Pa.  and  was  with  former 
Blow  Agency  in  New  York. 

Bernard  to  head  KFWB 

J.  J.  (Joe)  Bernard,  former  gen- 
eral manager  of  ch.  2  KTVI  St.  Louis, 

shortly  will  be  appointed  general  man- 
ager of  KFWB  Los  Angeles.  His  se- 

lection will  be  announced  by  Joseph 
C.  Drilling,  recently  named  president 
of  Crowell-Collier  stations  (KFWB 
Los  Angeles;  KEWB  San  Francisco; 
KDWB  St.  Paul).  Mr.  Bernard  re- 

signed from  KTVI  last  year  to  as- 
sociate with  one  of  applicants  for 

Syracuse  ch.  9,  which  this  fall  begins 
interim  operation  pending  decision 
following  comparative  hearing. 

No  tv  from  Mercury  shot 
Russian  television  broadcasts  from 

cosmonauts  in  space  last  week 
prompted  U.  S.  newsmen  to  ask 
American  space  agency  if  similar 
transmissions  would  be  available  from 

Mercury  six-orbit  shot  scheduled  for 
next  month  from  Cape  Canaveral. 
Answer  from  National  Aeronautics 

and  Space  Administration:  No.  Rea- 
sons given  by  NASA:  Capsule  for 

next  flight  is  already  constructed  with- 
out tv  transmitting  gear;  NASA 

doesn't  consider  tv  necessary  for  suc- 
cess of  mission;  tv  camera  and  as- 

sociated equipment  would  add  weight, 
take  up  valuable  space,  use  up  power 
and — point  of  major  concern,  ac- 

cording to  NASA  spokesman — create 
danger  of  triggering  other  electronic 
devices  in  capsule.  Last  phenomenon 

is  known  as  "glitch"  in  space  circles. 

In  some  newsmen's  view,  there's 
still  another  reason  why  NASA  hasn't 
put  tv  transmitting  gear  in  any  of  its 
Mercury  manned  capsules  so  far. 

Agency  decided  some  time  ago — as 
matter  of  public  relations  policy — to 
keep  tv's  prying  eye  out  of  the  U.  S. 
astronauts'  capsules  while  in  flight. 
Whether  this  policy  will  eventually 
he  changed,  now  that  Russia  has  origi- 

nated tv  remotes  from  cosmonauts, 

isn't  known.  But  it  definitely  will 
stand  until  after  September  shot. 

Political  insurance 

In  its  first  use  of  network  television. 
Institute  of  Life  Insurance,  on  behalf 
of  agents  of  its  member  companies,  is 
reported  to  have  signed  with  CBS-TV 
for  one-half  of  package  covering  four 
special  programs  on  fall  elections  and 
full  coverage  on  election  night.  Net- 

work also  is  close  to  signing  another 
advertiser  for  remaining  half  of  pack- 

age. Cost  for  full  package  is  about 
$700,000.  Agency  for  Institute  of  Life 
Insurance  is  J.  Walter  Thompson,  New 
York. 

PKL  stock  issue 

It's  expected  Securities  &  Exchange 
Commission  will  register  stock  of  Pa- 
pert,  Koenig,  Lois  Inc.,  New  York  ad- 

vertising agency,  in  about  two  weeks. 
Stock  will  be  placed  on  market  at 
price  to  be  pegged  according  to  pre- 

vailing market  conditions.  It  will  be 
issued  several  weeks  after  SEC  ap- 

proval. Understood  80%  of  stock  will 
be  held  by  four  agency  principals: 
Frederic  Papert,  Julian  Koenig, 
George  Lois  and  Norman  Grulich. 
Other  20%  will  be  issued  over-the- 
counter.  Stock  of  PKL,  first  agency  to 

"go  public"  in  recent  years,  will  be 
underwritten  by  Andresen  &  Co.  and 
Oppenheimer  &  Co.,  both  New  York. 

Parson  joins  USIA 

David  Parson,  Chicago,  attorney,  on 
Aug.  27  becomes  deputy  general  coun- 

sel of  USIA,  headquartering  in  Wash- 
ington. Mr.  Parson  is  10%  stockhold- 

er in  Moline  Television  Corp.,  which 
holds  construction  permit  for  ch.  8, 
currently  on  appeal. 

Sears  tests  radio  too 

Sears,  Roebuck  &  Co.  is  testing  ra- 
dio in  four  markets  through  Ogilvy, 

Benson  &  Mather,  New  York.  It's  re- 
ported that  radio  drive  might  open  up 

pattern  of  medium's  usage  by  indi- 
vidual stores.  Sears'  stores  in  past  have 

received  little  assistance  from  parent 
company  in  this  area.  Sears  in  current 
broadcast  awakening  already  is  on  net- 

work tv  for  first  time  (see  story,  page 
42). 

Case  (and  minds)  closed? 

Do  lawyers  studying  Canon  35  have 
minds  made  up  and  have  they  no  in- 

terest in  considering  possible  changes? 
Item:  special  ABA  committee  said  it 
wanted  more  time  to  study  cases 
where  radio  and  tv  are  permitted  in 
courtrooms;  belief  is  it  already  has 
all  documentation.  Item:  conference 
of  trial  judges  in  San  Francisco  two 
weeks  ago  was  given  stack  of  photo- 

graphs showing  how  inobtrusive  radio- 
tv  gear  was  in  Colorado  courtrooms; 
it  is  reported  not  one  judge  looked  at 
photos.  General  impression  is  that 

lavi^ers  and  judges  won't  budge  from 
microphone  and  tv  camera  ban. 

Dan  W.  Shields,  NAB  television 
chief,  leaves  Sept.  17  after  eight  years 
with  trade  association  to  join  execu- 

tive staf?  of  Steinman  stations,  head- 
quartered in  Lancaster.  Mr.  Shields, 

who  has  been  special  assistant  for  tele- 
vision since  resignation  of  Tv  Vice 

President  Thad  Brown  in  1960,  will 
work  under  Steinman  President  Clair 
McCollough,  who  is  also  chairman  of 
joint  NAB  board.  Steinman  is  in 
process  of  expanding  its  tv  operations 
(see  story  page  64).  Mr.  Shields,  36, 
is  native  of  Orange,  N.  J.,  and  has 
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STS,  We  Love  You! 

We're  proudly  celebrating  the  first  anniversary  of 
what  has  proved  to  be  the  very  happy  marriage  of 

Storer  Television  Sales  and  WJBK-TV  Detroit. 

In  our  book,  STS  rates  as  America's  No.  1  rep,  a 
most  appropriate  partner  for  the  station  that  rates 
No.  1  in  all  the  books  for  share  of  audience,  adult 
and  women  viewers. 

STS  has  the  facts  to  prove  it.  Give  them  a  call  and 

find  out  why  Detroit's  Channel  2  is  your  No.  1  buy 
for  action-packed  results  in  the  rich  Southeastern 
Michigan  market. 

DETROIT 

MILWAUKEE 
WITI-TV 

CLEVELAND 

WJW-TV 

ATLANTA 
WAGA-TV DETROIT 

WJBK-TV 

TOLEDO 
WSPD-TV 

NEW  YORK 
WHN 

1 MPORTAXT  STATIONS 
IX  IMPORTS  XT  MARKETS 

MIAMI 
WGBS 

CLEVELAND 
WJW 

LOS  ANGELES 
KGBS 

DETROIT 
WJBK 

TOLEDO 
WSPD 

PHILADELPHIA 
WIBG 

STORER 
BRaiDCISTING  C0MR1NY 

STORER  TELEVISION  SALES,  INC.,  representatives  for  all  Storer  television  stations 
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WEEK  IN  BRIEF 

Television  revenues  continue  to  climb  but  profits  from 

network  operations  sag.  Network  and  national  spot  time 

sales  move  up;  there's  some  softening  in  local  advertising, 
according  to  FCC's  report  on  1961  income-outgo.  See  .  .  . 

TV  REVENUES  HIT  NEW  HIGH  ...  31 

Broadcasters  must  take  their  fight  to  attain  rights  as 

journalists  to  the  public,  says  NAB's  Howard  Bell,  who 
doesn't  see  much  hope  of  convincing  lawyers  or  judges 
that  mikes  and  cameras  belong  in  courtrooms.  See  .  .  . 

PLEA  TO  FIGHT  NEWS  CURBS  ...  67 

Does  Code  membership  help  radio  stations  get  busi- 
ness? Timebuyers  generally  doubt  that  it  does,  but 

agree  Code  membership  gives  stations  prestige  which 
on  occasions  may  tip  scales  in  their  favor.  See  .  .  . 

AGENCIES  &  STATIONS  ...  38 

Steinmans  reach  out  across  continent  to  buy  tv  stations 

in  Albuquerque  and  Tucson.  Purchase  of  KOAT-TV  and 
KVOA-TV  for  $31/4  million  is  first  major  vhf  expansion 
for  Pennsylvania-based  broadcast  group.  See  .  .  . 

STEINMANS  BUY  MORE  VHFS  ...  64 

Sears  plunges  into  three-week  "Back  to  School"  pro- 
motion on  CBS-TV  and  ABC-TV  networks;  one-minute 

spots  scattered  during  morning  hours  on  both  networks 
foretelling  possible  increase  in  use  of  tv.  See  .  .  . 

SEARS  IN  NETWORK  TV  ...  42 

Westinghouse  planning  to  put  its  viewers  front-row, 
center  by  taping  new  shows  in  advance  and  presenting 

them  on  same  night  as  opening  on  Broadway.  Negotia- 
tions underway  with  Theatre  Guild,  others.  See  .  .  . 

BROADWAY  TO  MAIN  STREET  ...  73 

Advertisers  and  agencies  unite  in  mission  to  combat 

public's  errors  about  advertising.  Joint  committee  estab- 
lished to  increase  knowledge  of  role  of  advertising,  with 

Max  Banzhaf  as  first  chairman.  See  .  .  . 

ANA,  AAAA  NAME  PR  UNIT  ...  44 

Is  the  broadcasting  ratings  scramble  a  havoc  akin  to 
the  Biblical  Tower  of  Babel?  Detroit  Adman  Charles  F. 

Rosen  thinks  it  is,  and  he  suggests  a  two-step  remedy: 
ground  rules  and  their  implementation.  See  .  .  . 

RATINGS  PLAN  OFFERED  ...  28 

Talk,  talk,  talk  goes  on  as  Senate  considers  communica- 
tions satellite  bill.  Rare  cloture  move  cuts  off  filibuster, 

but  liberals  still  opposing  acceptance  of  administration- 
sponsored  private  corporation.  Passage  seen  near.  See  . . . 

SATELLITE  BILL  READY  TO  MOVE  ...  56 

Myth  of  huge  profits  in  tv  film  production  should  be 
punctured,  says  film  maker  Fred  Niles.  Reports  of  50% 
profits  are  harmful,  he  says;  a  2%  net  profit  is  considered 
excellent;  a  1.5%  return  quite  good.  See  .  .  . 

NILES  ON  TV  FILM  PRODUCTION  ...  40 
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so, 

GENERAL  FOODS 

ASKED  ABOUT 

TOPEKA 

WIBW-TV WIBW-Radio 

..AND  DISCOVERED 

TOPEKA,  KANSAS 

RADIO  5000  Watts  at  580 

CBS  RADIO  NETWORK 

®TV-Channel  13 
CBS -NBC -ABC 

FM  RADIO  97.3  Megacycles 

•  F„i,fres  from  fALKS  M AN AGEMENT  Survey  of  Buying  Power,  June  10,  lS6t 

Actually,  General  Foods  didn't  ask  us  anything.  But, 
obviously  the  company  knows  the  answers.  It  has  long 
been  a  consistent  user  of  WIBW  air  media  for  many  of 
its  products.  We  appreciate  this  and  hope  General  Foods 
will  pardon  our  presumption  in  citing  it  as  an  example. 
The  points  we  want  to  make  to  all  food  and  grocery 
manufacturers  are  these: 
•  WIBW-LAND  is  a  closely-knit,  integrated  area  for 

big  ticket  food  sales. 
•  Bigger  in  population  and  in  Retail  Food  Sales  than 
many  cities  that  are  recognized  as  major  markets. 

•  Fewer  outlets  to  cover;  higher  per-store  volume. 
•  A  potent  media  mix.  WIBW-TV  covers  Topeka  and 

38  counties.  WIBW-RADIO  covers  Topeka  and  68  rich 
Kansas  counties,  dominates  in  45  of  them.  WIBW-FM, 
with  selective  programming,  adds  its  own  high-level 
audience  to  intensify  your  local  coverage. 

•  A  complete,  merchandisable  advertising  package. 
Like  to  know  more?  Ask  Avery-Knodel  or  the  Stauffer 
office  in  your  city  for  more  detailed  sales  figures  and 
case  histories. 

Division  of  Stauffer  Publications 

MODEL 
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Late  news  breaks  on  this  page  and  on  page  10  AT 
Complete  coverage  of  week  begins  on  page  31    r\  I 

Senate  approves 

satellite  bill 

Controversial  communications  satel- 
lite bill  passed  Senate  Friday  by  66-11 

vote  (see  story,  page  56). 
Bill  (HR  11040),  providing  for  pri- 

vate corporation  to  own  and  operate 
U.  S.  space  communications  system, 
now  goes  back  to  House,  which  passed 
similar  bill  May  3  (Broadcasting,  May 
7). 

Senate  leaders  hope  House  v/ill  ac- 
cept Senate  version  and  send  it  to  Pres- 

ident instead  of  requesting  conference 
to  reconcile  differences. 

Senate  passage  followed  rejection  of 
some  50  amendments  submitted  by  lib- 

erals who  had  conducted  filibuster 

against  bill.  Their  proposals,  some  of- 
fered in  blocs  of  15  or  more,  were  ta- 

bled by  overwhelming  margins. 
Only  senators  voting  against  adminis- 

tration-backed bill  were  Democrats, 
most  of  whom  favor  government  own- 

ership of  space  communications  system. 
Voting  for  bill  were  37  Democrats  and 
29  Republicans. 

Sen.  John  O.  Pastore  (D-R.I.),  chair- 
man of  Senate  Communications  Sub- 

committee and  floor  manager  for  bill, 

made  final  plea  for  bill's  passage  in 
speech  denying  liberals'  charge  measure 
amounts  to  "giveaway." 

During  debate  on  bill  Thursday.  Sen. 
Quentin  Burdick  (D-N.D.),  who  op- 

posed bill,  read  telegram  from  John  W. 
Boler,  president  of  North  Dakota  Broad- 

casting Co.,  opposing  any  important 
role  for  AT&T  in  proposed  space  com- 

munications corporation.  Mr.  Boler's 
telegram  said  company  is  "monstrous 
monopoly"  and  "its  tariffs  for  landlines 
and  service  by  microwave  systems  is 
400%  greater  than  .  .  .  private  systems 

can  be  operated  for." 
Mr.  Boler's  company  controls  KXGO- 

AM-FM-TV  Fargo,  KXMC  (TV)  Mi- 
not,  KXJB-TV  Valley  City,  KXMB-TV 
Bismarck,  all  North  Dakota,  and 
KXAB-TV  Aberdeen,  S.  D. 

Godfrey,  CBS-TV  sign 

for  one-hour  specials 
Arthur  Godfrey  will  be  featured  in 

three  one-hour  specials  on  CBS-TV 
next  season,  Hubbell  Robinson,  senior 
vice  president  at  CBS-TV,  announces 
today  (Aug.  20).  Armstrong  Cork 
(BBDO,  New  York),  Menley-James 
(Foote,  Cone  &  Belding,  Chicago-New 
York),  and  Quaker  State  Oil  Refining 
Co.  (Kenyon  &  Eckhardt)  will  spon- 

sor first  special,  Arthur  Godfrey  and 

Short  circuit 

Telstar-relayed  broadcast  in 
seven  languages  to  be  aired  to 
Russia  by  Radio  Liberty  did  not 
get  through  to  its  target  last 
Thursday  (Aug.  16). 

Radio  Liberty  announced  Fri- 
day that  satellite  transmitted  pro- 

gram to  receiving  station  in 
France,  where  breakdown  in  land 

equipment  prevented  radio  pro- 
gram from  reaching  its  trans- 

mitters. Radio  Liberty  has  broad- 
cast in  17  languages  to  countries 

behind  Iron  Curtain  since  1953 

and  hopes  to  reschedule  broad- 
cast for  later  this  week. 

Hollywood,  on  Nov.  10  at  8:30-9:30 
p.m.  Details  will  be  announced  later 
on  other  two  shows. 

IVICA  court  appearance 

postponed  to  Oct.  1 

MCA's  appearance  in  federal  court  in 
Los  Angeles  to  answer  government  anti- 

trust suit  charging  conspiracy  to  mon- 
opolize talent  agency  business  (Broad- 

casting, July  30,  23,  16)  has  been  put 
off  until  Oct.  1. 

Postponed  to  Oct.  15  was  hearing  set 
Aug.  27  on  preliminary  injunction  to 
block  merger  of  MCA  and  Decca  Rec- 

ords. Decca's  subsidiary.  Universal  Pic- 
tures, allegedly  was  to  provide  MCA  ac- 

cess to  theatrical  motion  picture  field. 
MCA  has  withdrawn  from  talent  rep- 

resentation since  government  initiated 
action  July  13  (Broadcasting,  July 30). 

Rosencrans  group  buys 

Washington  state  catv 

Columbia  Television  Co.,  community 
antenna  company  in  Pasco-Kennewick, 
Wash.,  has  been  bought  by  group  headed 
by  Robert  M.  Rosencrans,  formerly  di- 

rector of  closed-circuit  tv  division, 
TelePrompter  Corp.,  New  York.  Pur- 

chase price  was  not  disclosed.  Columbia 
Television  serves  more  than  3,400 
homes  in  Pasco  and  Kennewick. 

Mogen  David  continues 

on  Tonight'  this  fall 
Mogen  David  Wine  Corp.,  Chicago 

(wines),  will  continue  its  association 

with  NBC-TV's  Tonight  Show  and  per- 
sonality Jack  Paar  in  its  fall  advertising 

program,  according  to  Edward  H. 

Weiss  &  Co.,  Chicago,  firm's  advertis- 
ing agency. 

Four  Mogen  David  wines  will  be  fea- 
tured on  Tonight  with  Johnny  Carson, 

and  on  new  Jack  Paar  Show,  Fridays. 

In  addition,  firm  will  use  "heavy  satura- 
tion spot  tv  schedule  in  many  markets." CBS  Radio  newscasts  will  be  used 

as  well. 

Another  aspect  of  wine  company's 
advertising  campaign  will  be  screening 
of  new  color  film  to  its  distributors  and 
to  retailer  groups  showing  how  Mogen 
David  wines  are  produced. 

Tv  networks  cautious 

on  GOP  capsules  plan 

Republican  National  Committee's 
proposal  to  buy  five-minute  segments 
from  tv  networks  for  cutaways  by  local 
candidates  is  in  uncertain  status. 

Not  one  of  tv  networks  would  admit 
any  commitment  to  plan  Friday. 

CBS-TV  rejected  purchase  order  of- 
fered by  Papert,  Koenig,  Lois,  New 

York.  NBC-TV  said  only  that  it  has 
matter  "under  study."  ABC-TV,  said 
to  have  indicated  interest  at  first,  re- 

served comment  other  than  to  note 

that  it  hasn't  accepted  purchase  order. 
But  William  Sprague,  GOP  publicity 

director,  said  in  Washington  late  Fri- 
day agency  told  him  ABC-TV  had  said 

"yes." Plan  calls  for  bobtailing  30-  and  60- 
minute  shows  by  five  minutes  for  GOP 
use  in  last  three  week  of  campaign. 
Party  would  expect  to  buy  more  than 
75%  of  network  lists,  said  Mr.  Sprague. 
CBS-TV  turned  GOP  down  chiefly 

on  two  counts:  (1)  awkwardness  in 
furnishing  shortened  shows  to  stations 
not  included  on  GOP-ordered  list,  and 
(2)  difficulties  in  complying  with  Sec. 
315  of  Communications  Act. 

Mr.  Sprague  said  Friday  GOP  Na- 
tional Committee  would  be  guarantor 

of  payment  to  networks  and  try  to 
collect  from  local  candidates.  He  said 

plan  offers  opportunity  for  state  candi- 
dates to  obtain  choice  five-minute  seg- 

ments at  reasonable  cost. 
Periods  were  recommended  by  GOP 

to  be  used  by  candidates  for  senator, 
governor  and  local  oflfices.  Recom- 

mended periods:  three  to  fall  within 
ABC-TV's  Lawrence  Welk  Show  and 
CBS-TV's  Red  Skelton  Show,  new 
Jackie  Gleason  Show  and  Ed  Sullivan: 

and  same  number  within  NBC-TV's 
Mitch  Miller  program.  Perry  Co  mo 
and  The  Price  Is  Right. 

ma^m    more  AT  DEADLINE  page  10 
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WEEK'S  HEADLINERS 

Mr.  Streibert 

Theodore  C. 
Streibert,  vp  and 
general  manager 
of  Time  Inc. 

owned  WTCN- 
AM-TV  Minne- 

apolis -  St.  Paul, 
resigns  to  estab- 

lish international 

business  consult- 
ing service  based 

in  New  York.  He 
will  be  consultant 

to  International  Division  of  Time-Life 
Broadcast.  Mr.  Streibert  was  first  di- 

rector of  U.  S.  Information  Agency, 
1953-57.  Direction  of  Minneapolis  sta- 

tions will  continue  under  Arthur  M. 
Swift  Jr.,  station  manager  for  tv,  and 
Gordon  Ritz,  radio  station  manager. 
Supervising  operation  will  be  under 
Willard  Schroeder,  vp  of  Time-Life 
Broadcast  and  general  manager  of 
WOOD-AM-FM-TV  Grand  Rapids, 
Mich. 

John  D  . 

Scheuer  Jr.,  di- 
rector of  pr  and 

programming  for 
Triangle  Stations 
for  past  seven 
years,  appointed 
administrative  ex- 

ecutive for  those 
stations,  newly 
created  post. 

From  1942  to 
1954  Mr.  Scheuer 

was  with  Triangle's  WFIL-AM-FM-TV 
Philadelphia  in  variety  of  executive  ca- 

pacities, including  director  of  operations 
and  executive  assistant  to  general  man- 

ager. In  new  post  he  will  be  respon- 
sible for  coordinating  activities  between 

Radio  &  Tv  Division  of  Triangle  Pub- 
lications and  Triangle  stations.  He  will 

report  to  Roger  Clipp,  division  vp. 
Triangle  Stations  are  WFIL-AM-FM- 

TV,  WNBF-AM-FM-TV  Binghamton, 
N.  Y.,  WLYH-TV  Lebanon-Lancaster, 
Pa.,  WFBG  -  AM  -  FM  -  TV  Altoona- 
Johnstown,  Pa.,  WNHC-AM-FM-TV 
New  Haven,  Conn.,  and  KFRE-AM- 
TV,  KRFM  (FM)  Fresno,  Calif. 

IVlr.  Scheuer 

Mr.  Leeds 

Martin  N . 
Leeds,  onetime executive  vp, 

Desilu  Produc- 
tions Inc.,  Holly- 

wood, and  more 
recently  president 
of  Home  Enter- 

tainment Co., 
west  coast  pay  tv 

firm,  elected  ex- ecutive vp  and 
member  of  board 

of  directors  of  Talent  Assoc. -Para- 
mount Ltd.  He  will  be  in  charge  of 

company's  west  coast  operations  with 
headquarters  at  studios  of  Paramount 
Pictures  Corp.,  Hollywood. 

Before  joining  Desilu  seven  years 
ago,  Mr.  Leeds  was  director  of  business 
affairs  for  CBS-TV  Hollywood  for  over 
six  years.  He  left  Desilu  when  he  as- 

sumed presidency  of  Home  Entertain- 
ment in  early  1961,  resigning  from  lat- 

ter firm  Aug.  9. 

Sanford  C. 
Cummings,  ABC 

vp  and  director 
of  programs  for 
ABC-TV's  west- 

ern division,  re- 

signs, efl'ective  in mid  -  September, 
to  assume  a  new 

post  which  he'll announce  at  that 

time.  "I'm  too 
desk-bound  and  I 

want  to  return  to  production,"  he  said 
last  week,  adding  that  his  affiliation 
would  not  take  him  out  of  television. 

An  actor-director-producer,  Mr.  Cum- 

mings left  an  associate  producer's  job 
at  Paramount  in  the  late  1930's  to  be- 

come head  of  Hollywood  office  of  Ben- 
ton &  Bowles.  A  combat  officer  during 

World  War  II,  he  was  operations  head 
of  Armed  Forces  Network  in  Germany 
for  post-war  period  before  returning  to 
Hollywood.  He  joined  ABC-TV  as  net- 

work coordinator  at  Disney  Produc- 
tions, became  western  program  head  of 

the  network  in  1958  and  a  vp  that 
same  year. 

Mr.  Cummings 

sninipel  changes  of see  FATES  &  FORTUNES 

Sen.  Carlson  to  seek 

liberal  ad  tax  view 

Attempt  to  provide  basis  for  more 
liberal  interpretation  of  section  in  pend- 

ing tax  bill  dealing  with  advertising  ex- 
penses will  be  made  on  Senate  floor  by 

Sen.  Frank  Carlson  (R-Kan.). 
Sen.  Carlson,  member  of  Senate  Fi- 

nance Committee,  said  Friday  he  wants 
to  be  sure  bill  is  interpreted  as  permit- 

ting tax  deductions  for  institutional  ad- 

vertising that  alTects  advertiser's  busi- ness. One  example  he  cited  was  of 
road-construction  firm  publicizing  need 
for  highway  improvements. 

He  said  some  authorities  feel  such 
expenditures  are  deductible  now,  but  he 

feels  "some  question"  remains. 
He  said  he  wouldn't  seek  to  expand 

the  interpretation  to  include  deductions 
for  advertising  dealing  with  specific  leg- 
islation. 

Sen.  Carlson  will  attempt  to  provide 
basis  for  interpretation  he  favors  through 
questioning  of  Finance  Committee  col- 

leagues when  bill  reaches  Senate  floor. 
Sen.  Carlson  decided  on  this  course 

after  committee  rejected  his  effort  to 
have  clarifying  language  written  into 
report  accompanying  bill  to  Senate. 

NBC-TV  makes  changes 

in  program  department 

New  appointments  in  NBC-TV's  pro- 
gram department  were  announced  to- 

day (Aug.  20)  by  Mort  Werner,  vice 
president  for  programs.  Giraud  Chester, 
vice  president  in  charge  of  daytime  pro- 

gramming and  member  of  plans  board 
at  ABC-TV  and  who  had  been  at  NBC 
1953-57,  returns  to  network  in  charge 
of  program  administration.  Grant 
Tinker,  vice  president,  general  program 
executive,  is  promoted  to  vice  presi- 

dent for  operations  on  West  Coast.  Ed- 
ward S.  Friendly  Jr.,  is  named  vice 

president  for  special  programs. 

L&M  purchases  half 

of  NBC-TV  news  show 

Liggett  &  Myers  Tobacco  Co.,  through 
J.  Walter  Thompson  Co.,  New  York, 
has  purchased  one-half  sponsorship  of 
The  River  Nile,  one-hour  NBC  News 
presentation  scheduled  for  Sunday,  Oct. 
28  (10-11  p.m.  EST). 

Bureau  approves  sale 
of  half  of  WTVW  (TV) 

FCC's  Broadcast  Bureau  has  approved 
sale  of  ch.  7  WTVW  (TV)  Evansville, 
Ind.,  by  Ferris  E.  Traylor,  Rex  Schepp 
and  Miklos  Sperling  to  Producers  Inc. 
for  total  consideration  of  $514,800. 

Producers  Inc.  is  owned  50%  by  Mr. 
Traylor  and  his  family,  and  50%  by  Po- 

laris Corp.,  company  engaged  in  real 
estate  and  equipment  leasing.  For  past 
five  years  WTVW  has  opposed  FCC 
proposal  to  move  ch.  7  to  Louisville, 
Ky.,  and  to  assign  ch.  31  to  WTVW. 

Laos  Reds  release 

NBC  News  cameraman 

Grant  Wolfkill,  NBC  news  camera- 
man, was  released  Friday  (Aug.  17) 

along  with  four  other  Americans  from 
prison  in  communist  sector  of  Laos.  Mr. 
Wolfkill  had  been  imprisoned  15 
months. 

He  departed  on  plane  from  Hong 
Kong  for  New  York  and  is  scheduled  to 

appear  today  (Aug.  20)  on  NBC-TV's Today  program  (8:30-9  a.m.)  and  later, 
tonight,  on  special  program  scheduled 
for  8-8:30  p.m. 
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News  with  emphasis  on  local  and  regional  events  ....  in  the  nation's 
38th  T.V.  market.  News  in  depth  where  news  occurs.  News  with  reach 

across  36  Kentucky  and  a  full  50  Tennessee  counties,  plus  the  northern  rim 

of  Alabama.  Way  ahead  ivith  all  the  news  that's  fit  to  see.  That's  WLAC- 
TV,  winner  of  4  out  of  5  top  area  news  awards  in  the  past  4  Y^ars^^ 

y  ahead  with  news  feeds  to  the  network,  too.  ^^of  course. 

the  "way"  station        central  south 
nashville  , 
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'Festival  of  Performing  Arts,"  a  most 

distinguished  series  of  dramatic, 

literary  and  musical  television  programs, 

recently  completed  a  ten-week 

exclusive  run  on  wnew-tv,  New  York 

and  WTTG,Washington,D.C.,  flagship 

stations  of  Metropolitan  Broadcasting 

Television,  a  division  of  Metromedia. 

'Festival  of  Performing  Arts"  is  typical  of 

the  "quality  operations"  philosophy  of 

Metromedia,  a  diversified  communications 

company,  dedicated  to  the  presentation 

of  the  finest  in  entertainment,  information 

and  educational  programming. 

Sponsored  by  the  Standard  Oil  Company 

of  New  Jersey,  this  program  was 

rated  as  the  outstanding  cultural  event 

of  the  television  season.  Response  from 

public  and  press  was  unprecedented. 

''Festival  of  Performing  Arts" 

received  lavish  praise  not  only 

from  television  critics,  but 

from  drama, poetry  and 

music  reviewers  as  well. 

This  same"quality  operations" 
philosophy  in  our  Metropolitan 

Broadcasting  Radio  Division  means  _ 

"Live"Music  Spectaculars  and 

special  hour-long  documentaries  on  heart 

disease,  civil  defense  and  mental  health. 

In  our  Outdoor  Advertising  Division, 

Foster  and  Kleiser  makes  extensive  use  of ' 

community  sei'vice  campaigns  on  both 

our  poster  panels  and  painted  bulletins. 

In  our  Worldwide  Broadcasting 

Division,  this  means  the  scheduling  of  the 

complete  United  Nations'  16th  General 
Assembly  proceedings,  beamed  by  Short 

Wave  to  two-thirds  of  the  world. 

METROMEDIA 



ima 

Our  television  and  radio  stations  pre- 

fer not  to  strike  a  posture  and  call  it  an 

"image."  Such  an  image  would  seem 
merely  to  be  a  substitute  for  substance. 

Rather,  our  energies  are  aimed  at 

earning  the  positive  respect  of  our  au- 

diences; respect  generated  through  sub- 

stantial, responsible  programming  .  .  . 

programming  that  stems  not  from  the 

manufactured  image,  but  from  people 

—the  source.  People  listen.  People 

watch.  People  know. 

POST  •  NEWSWEEK  STATIONS 
A    DIVISION    OF  THE   WASHINGTON    POST  COMPANY 

WTOP-TV,  CHANNEL  9,  WASHINGTON,  D.C. 

WJXT,  CHANNEL  4,  JACKSONVILLE,  FLORIDA  ̂  

WTOP  RADIO,  WASHINGTON,  D.C. 
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DATEBOOK 

A  calendar  of  important  meetings  and 
events  in  the  field  of  communications 
•Indicates  ftrst  or  revised  listing. 

AUGUST 
Aug.  20 — ABC  Radio  affiliates,  regional 
conference.  Dallas, 
Aug.  20-21 — Television  Affiliates  Corp.  Pro- 

gram directors  meeting  on  public  affairs 
shows.  Lake  Tower  Motel,  Chicago. 
Aug.  21-24 — Western  Electronics  Show  and 
Convention,  Los  Angeles  Memorial  Sports 
Arena. 
Aug.  22 — ABC  Radio  affiliates,  regional 
conference.  Atlanta. 
Aug.  22 — Western  Electronic  Mfrs  Assn..  an- 

nual luncheon,  Statler-Hilton,  Los  Angeles. 
John  H.  Rubel,  assistant  secretary  of  de- 

fense, will  speak  on  research  and  develop- ment In  defense  work. 
*Aug.  24-25 — ^Arkansas  Broadcasters  Assn.. 
annual  convention.  Aug.  25  speakers  include 
Douglas  A.  AneUo,  NAB.  Hotel  Sam  Peck, 
Little  Rock. 
Aug.  26-29 — First  annual  community  an- 

tenna Management  Institute,  sponsored  by 
National  Community  Television  Assn.  U.  of 
Wisconsin,  Madison. 
*Aug.  24-25 — Arkansas  Broadcasters  Assn., 
annual  convention.  Aug.  25  speakers  in- 

clude Douglas  A.  Anello,  XAB,  Hotel  Sam 
Peck,  Little  Rock. 
*Aug.  27-30 — American  Society  of  Associa- 

tion Executives,  43rd  annual  meeting.  Eight 
segments  of  nation's  economy  v.ill  be  dis- 
ctissed.  Among  panelists  v.-ill  be  Harold  E. 
Hill,  administrative  \-ice  president.  National 
Assn.  of  Educational  Broadcasters,  dis- 

cussing education  and  communications. 
Mayflower  Hotel,  Washington,  D.  0. 
•Aug.  27-30 — American  Society  of  Associa- 

tion Executives,  43Td  annual  meeting.  Eight 
major  segments  of  nation's  economy  will be  disctissed.  Among  panelists  will  be 
Harold  E.  Hill,  administrative  vice  presi- 

dent. National  Assn.  of  Educational  Broad- 
casters, discussing  education  and  commtmi- 

cations.  Maj-fiower  Hotel,  Washington,  D.  C. 
Aug.  31-Sept.  9 — 19ff2  World's  Fair  of  Musir 
&  Sound.  An  international  exposition  de- 

voted to  every  area  of  the  music  and  sounc 
industries.  McCormick  Place,  Chicago, 

SffTEMfiER 
Sept.  4-6 — Atlantic  Assn.  of  Broadcasters 
annual  convention  at  the  Nova  Scotia  Hotel, 
Halifax,  N.S,  The  meeting  was  to  have  been 
held  in  mid-Jtme  but  postponed  because  of 
Canadian  federal  elections  on  June  18,  Jack 
Fenety,  CFNB  Frederioton,  N3.,  will  pre- side. 
Sept.  6-8 — New  York  State  Broadcasters 
Assn's  first  aimual  executive  conference, Gideon  P^itnam  Hotel,  Saratoga  Springs, 
N.  y.  Reservations  are  to  be  submitted  to 
the  NYSBA  executive  ofSce  in  Albany. 
Sept.  7-10 —  American  Statistical  Assn. 
and  related  groups,  Leamington  and  Ctirtis 
Hotels,  Minneapolis. 
Sept.  10-19 — First  International  Television 
Programs  &  Equipment  Fair  at  Lyons, 
France.  Tv  program  producers,  distributors. 

RAB  mana-gement  conferences 
Sept.    10-11   —   Hyatt   House,  Bur- 
lingams,  Calif. 

Sept.  13-14 — CHare  Iim,  Des  Plaines, HI. 
Sept.  17-18— The  Lodge,  Williamsburg, Va. 
Sept.  20-21 — Cherry  Hill  Inn,  Haddon- 

field,  N.  J. 
Sept.  24-25 — Hilton  Inn,  Atlanta,  Ga. 
Sept.  27-28 — Dearborn  Inn,  Dearborn, 

Mich. 
Oct.  1-2 — Glenwood  Manor,  Overland 

Park,  Kan. 
Oct.  4-5— Western  HUls  Hotel,  Fort 
Worth,  Tex. 

WAVE-TV  gives  you 

28.8%  more  WOMEN 

—28.8%  more  viewers,  minimum! 

Since  Nov. -Dec,  1957,  NSI  Reports  have  never 

given  WxA.VE-TV  less  than  28.S^c  more  \iewers 

than  Station  B  in  the  average  quarter-hour  of 

any  average  week! 

And  the  superiority  during  those  year's  has 

gone  as  high  as  63. 6^r  more  \'iewers! 

More  viewers  =  more  impressions  =  more  sales  I 

Ask  Katz  for  the  complete  stor}'. 

CHANNEL  3  •  MAXIMUM  POWER 

NBC  •  LOUISVILLE 

The  Katz  Agency,  National  Representatives 
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JOS  ILL 

PARDON  us  FOR  NAME  DROPPING,  but  names  make  news.  And  these  are  some  (but  only  a 

few)  of  the  local  citizens  who  made  news  on  the  CBS  Owned  television  stations  In  the  past  couple 

of  years.  Clergymen,  physicists,  politicians,  teachers -people  with  something  important  to  say  to 

their  community-said  it  frequently,  freely  on  programs  originated  by  our  local  production  staffs. 

This  unfailing  sense  of  what  interests  audiences  is  one  reason  why  locally-produced  programming 

on  the  five  stations  has  been  honored  by  more  than  100  awards  and  citations  In  the  past  two  years 

alone.  It  also  helps  explain  the  stature  and  the  popularity  of  the  stations  themselves.  For  audiences 

(advertisers  too!)  have  long  known  who  broadcasts  local  programs  that  are  uniquely  compelling... 

uniquely  newsworthy.  Namely  the  CBS  Owned  television  stations.  CBS  TELEVISION  STATIONS 
A  Division  of  Columbia  Broadcasting  System,  Inc. 

Operating  wcbs-tv  New  York,  knxt  Los  Angeles,  wbbm-tv 
Chicago,  WCAU-TV  Philadelphia  and  KMOX-TV  St.  Louis. 



The  wondrous  bee  does  plan  and 

plan  the  filling  of  the  comb 

Your  advertising  planning  can  be  greatly  simplified  by  using  BEE- 
LINE  RADIO.  You  reach  all  of  Inland  California  and  Western 

Nevada  with  the  five  McClatchy  stations.  In  fact,  the  McClatchy 

stations  reach  more  radio  homes  than  any  other  combination  of  sta- 
tions at  the  lowest  c/M.  (Nielsen  Coverage  Service  Report  #2, 

SR&D) 

McClatchy  Broadcasting  Company 

delivers  more  for  the  money  in  Inland  California-Western  Nevada 
PAUL  H.  RAYMER   CD.  —  NATIONAL  REPRESENTATIVE 

KOH  RENO  .  KFBK  SACRAMENTO  .  KBEE  MODESTO  .  KMJ  FRESNO  •  KERN  BAKERSFIELD 

and  equipment  manuiactiirers  are  invited. 
New  York  contact:  Henri  Goldgran,  545 
Fifth  Ave. 
Sept.  11-13  —  Electronic  Industries  Assn., 
committee,  section  division  and  board  meet- 

ing. Biltmore  Hotel,  New  York. 
Sept.  12 — Direct  Mail  Advertising  Assn. 
Opening  luncheon  of  45th  annual  DMAA 
convention  at  Sherman  House,  Chicago. 
Edward  R.  Murrow,  director  of  U.  S.  In- 

formation Agency,  wiU  deliver  keynote 
speech  at  noon. 
Sept.  12-13— CBS  Radio  Affiliates  Assn.  an- 

nual convention.  Waldorf-Astoria  Hotel, 
New  York. 
Sept.  12-14 — Michigan  Assn.  of  Broadcast- 

ers, fall  convention  and  business  meeting. 
Kenneth  Cox,  chief  of  Federal  Communica- 

tions Commission's  Broadcast  Bureau,  to 
speak.  Hidden  Valley,  Gaylord,  Mich. 
Sept.  13-14 — Fifth  annual  conference  of 
the  European  Market  Assn.  of  Advertising 
Agencies.  5  Chesterfield  Gardens,  London, 
EJngland.  (EMA  board  member  for  North 
America:  Edwin  Van  Brunt,  Van  Brunt 
&  Co.,  New  York.) 
Sept.  13-14 — Sixth  national  Symposium  on 
Engineering  Writing  &  Speech,  sponsored 
by  Professional  Group  on  Engineering 
Writing  &  Speech,  IRE.  Banquet  speaker  to 
be  Henry  Loomis,  director.  Voice  of 
America.  Mayflower  Hotel,  Washington, D.  C. 

Sept.  14. — Advertising  Federation  of  Amer- 
ica, first  district  meeting.  Cape  Cod  area. 

Sept.  14-16 — West  Virginia  Broadcasters 
Assn.  fall  meeting  at  The  Greenbrier.  Speak- 

ers include:  Mike  Layman,  WSFC  Somerset, 
Ky.;  Leonard  Marks,  Washington  attorney, 
and  Gene  Katz,  The  Katz  Agency. 
Sept.  15 — UPI  Broadcasters  of  Pennsyl- 

vania annual  meeting  at  Nittany  Lion  Inn 
at  State  College,  Pa.  Part  of  this  year's session  will  be  held  in  conjunction  with 
the  first  meeting  of  the  Pennsylvania  News 
Broadcasters  Assn. 
Sept.  16-18 — Louisiana  Assn.  of  Broad- casters, annual  convention  and  business 
meeting.  Royal  Orleans  Hotel,  New  Orleans. 
Sept.  16-18 — Louisiana  AP  Broadcasters 
meeting  in  New  Orleans. 
Sept.  17 — Deadline  for  comments  on  FCC 
proposal  for  a  new  class  of  service  to  pro- 

mote educational  tv  by  using  channels  in 
the  1990-2110  mc  or  2500-2690  mc  bands  to 
transmit  to  schools. 
Sept.  19-22 — Radio-Television  News  Direc- 

tors Assn.  international  convention,  Shera- 
ton Palace  Hotel,  San  Francisco.  Opens 

Sept.  19  with  "news-maker"  cruise  aboard 
Navy  carrier  Yorktown  for  anti-submarine maneuvers. 
Sept.  20 — Comments  due  on  FCC  proposal 
to  amend  its  rules  to  permit  the  use  of 
automatic  logging  devices. 
Sept.  20 — Deadline  for  comments  on  FCC 
proposals  to  permit  public  inspection  of 
network  affiliation  contracts  and  to  amend 
rules  relating  to  multiple  ownership  of 
broadcast  properties  postponed  from  Aug. 
20). 

Sept.  21 — Tennessee  Assn.  of  Broadcasters 
convention,  Nashville.  Guest  speakers  in- 

clude: Betty  Furness,  CBS  Radio;  Gov. 
LeRoy  Collins,  NAB;  Conrunissioner  Frede- 

rick W.  Ford,  FCC;  William  Kaland,  vp- 
programs,  Westinghouse  Broadcasting  Co., 
and  Gov.  Euford  Ellington  of  Tennessee. 

NAB  Fall  Conferences 
Oct.  15-16— Dinkler-Plaza,  Atlanta 
Oct.  18-19 — Biltmore,  New  York 
Oct.  22-23— Edgewater  Beach,  Chicago 
Oct.  25-26— Statler-Hilton,  Washington 
Nov.  8-9  — Sheraton-Dallas,  Dallas 
Nov.  12-13— Muehlebach,  Kansas  City 
Nov.  15-16 — Brown  Palace,  Denver 
Nov.  19-20— Sheraton-Portland,  Ore. 
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HOW  TO  SPOT  AN  EXPERT 

Two  management  experts  are  called  in  to  streamline  a  large, 

I  over-organized  firm.  Their  efi'orts  to  save  steps,  however,  bog 

down  in  a  disagreement  over  where  to  relocate  the  men's  rest 
room. 

Disturbed,  the  firm's  "Committee  for  the  Preservation  of  Peaceful 

Personnel"  resolves  the  deadlock  with  a  contest.  The  expert  who 
jj  solves  a  certain  problem  first,  shall  have  his  rest  room  plan 

installed. 

The  experts  were  simply  asked  to  join  the  nine  spots  shown  above 

with  four  straight  connecting  lines.*  However,  it  took  them  both 

so  long  to  solve  this  problem  that  the  firm's  "Committee  for 
Evaluating  the  Efficiency  of  Management  Experts"  fired  them  on 
the  spot. 

If  you  can  find  the  solution,  send  it  in  and  win  an  exciting  new 

I  prize.  We're  ofi'ering  several,  so  tell  us  what  you've  already  won. I 
Puzzle  adapted  by  permission  of  Dover  Publications,  Inc.,  N.  Y. 

*To  make  sure  your  spots  connect  place  them  on  one  of  WMAL-TV's  new 
late-night,  audience-tested  programs:  Thriller,  Surfside  6,  Checkmate,  Ad 
ventures  in  Paradise,  (Monday  thru  Saturday)  MGM  first-run  features  {Frida[ 
and  Saturday) .  Check  H-R  Television  for  avails. 

wmal-tv Washington,  D.  C. 

An  Evening  Star  Station,  represented  by  H-R  Television,  Inc. 

Affiliated  with  WMAL  and  WMAL-FM,  Washington,  D.  C;  WSVA-TV  and  WSVA,  Harrisonburg,  Va. 
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AD  MANAGER 

KNIGHTED! 

DISCOVERS 

WHLI sland 
* 

-4TH  LARGEST  MARKET  IN 

U.S.-A  SEPARATE,  INDEPEND- 
ENT AND  DISTINCT  MARKET 

'Nassau  Suffolk  (Long  Island) 
accounts  for  more  Automoti- 
tive  Sales  than  24  states  and 

its  $3V4  Billion  Retail  Sales 
out-ranks  the  following  major 
metro  markets: 

Philadelphia 
Detroit 
Cleveland 
Washington,  D.C. 
Boston 
Houston 
San  Francisco 
Baltimore 

Dallas 
St.  Louis 
Milwaukee 
Seattle 
Minneapolis 
Pittsburgh 
Kansas  City 
Atlanta 

Long  Islanders  listen,  and  are 
loyal  to  WHLI  because  WHLI  pro- 

vides exclusive  programs  and 
services  that  are  vital  tn  resi- 

dents of  Long  island 

r  ►  10.000  WATTS 

iWHLI 

AM  1100 
FM  98  3 

HEMPtTIAD 
lONC  ISLAND,  N.  T. 

tk  umce 

PAUL  GODOFSKY,  Pres.  Gen.  Mgr. 
JOSEPH  A.  LENN,  Exec.  Vice-Pres.  Sales 

REPRESENTED  by  Gill-Perna 

OPEN  MIKE  * 
Unmentioned 

editor:  In  your  excellent  article, 

"Tailored  spots  boost  radio  sales"  [Lead 
Story,  Aug.  6].  you  did  not  mention 
that  Radio  Concepts  Inc.  is  a  division 
of  Franklin  Broadcasting  Corp.,  owner 
of  five  key-market  radio  stations.  .  .  . — 
Al  King,  chairman  of  the  board.  Frank- 

lin Broadcasting  Corp.,  New  York. 

EDITOR:  Thank  you  for  the  very 
excellent  feature — a  splendid  reporting 
job,  indeed.  Our  regret  is  that  Ad- 
image  Inc.,  one  of  the  oldest,  most  rep- 

utable firms  selling  and  servicing  local 
radio  this  time  sales/jingle  concept,  was 
left  out  of  the  story.  .  .  . — Adele  M. 
PurcelJ,  president.  Ad-image  Inc.,  New York. 

Old  southern  custom 

EDITOR: I  read  with  interest  your  item 
[Closed  Circuit,  Aug.  6]  that  WTOP- 
TV  Washington  is  the  first  major  tv 
station  in  the  East  to  schedule  a  daily 
one-hour  news  program. 

On  Dec.  21,  WTVJ  (TV)  premiered 
its  Channel  4  News  Hour,  a  Monday 
through  Friday,  one-hour  program. 

The  hour  begins  with  15  minutes  of 
news  summaries  and  reports  from  up- 

per South  Florida  countries  and  the 
Florida  Keys.  After  sports  and  weather 
news,  Ralph  Renick  Reporting  high- 

lights local  and  state  news  and  con- 
cludes with  a  three-minute  editorial. 

The  Walter  Cronkite  CBS-TV  News 
program  rounds  out  the  hour.  .  .  . — Lee 
Rnwitch,  executive  vice  president  & 
general  manager,  WTVJ  Miami. 

editor:  .  .  .  This  major  (and  only) 
station  in  this  secondary  market  has 
long  found  a  one-hour  nightly  newscast 
to  be  an  excellent  idea.  Ours  at  WMAZ- 
TV  runs  6-7  p.m.,  with  national  news 
10  minutes;  almanac  newsreel  5  min- 

utes, state  report  5  minutes,  sports  10 
minutes,  local  news  10  minutes,  weather 
5  minutes,  Walter  Cronkite  15  minutes. 
We  also  use  a  half-hour  final  report  at 
11  p.m. 

However,  it's  no  new  idea  in  the 
South;  many  stations  use  the  hour  and 
half-hour  formats.  .  .  . — Wilton  E. 
Cobb,  general  manager,  WMAZ-AM- 
TV  Macon,  Ga. 
[In  a  field  where  superlatives  are  frequent, 
Broadcasting  tries  to  be  cautious  about  ac- 

cepting them  without  reservation.  This  time 
our  guard  was  down.] 

Population  problem? 

editor:  MobilSound  Tv  AudioMonitor 
[Equipment  &  Engineering,  July  23] 
sounds  perfect  for  tv  executives.  Who 
else  would  operate  a  television  set  with 
a  defunct  picture  tube? 

Test  it.  Spend  a  night  at  home  with 
the  sound  on  and  the  picture  oflf.  Then 
run  your  radio  dial  for  the  sound  you 

like.  Somebody  likes  the  sound  you 
dislike  .  .  .  but  your  kind  of  sound  is 
somewhere  on  the  dial. 

If  the  good  wife  says,  "There's  noth- 
ing on  television  I  want  to  see  tonight," 

do  you  think  she'd  want  to  listen  to  it? 
— Ted  Rand,  general  manager,  KDRS 
Paragould,  Ark. 

A  cure  for  radio 

editor:  We  hear  much  weeping  and 
wailing  about  the  sad  plight  of  radio. 
May  I  suggest  that  there  is  nothing 
wrong  that  couldn't  be  cured  by  a  re- 

turn to  the  principles  that  made  radio 

great.  A  few:  (1)  a  return  to  "pro- 
gramming," not  lazy  format;  (2)  main- 

tenance and  replacement  of  worn-out 
equipment;  (3  departmentalization;  (4) 
employment  of  competent,  experienced 
staff  people. 

I  believe  radio  has  hurt  itself  in  its 
fear  of  tv.  Format  stations  stink;  too 
many  owners  forget  morale  is  closely 
tied  to  equipment;  too  many  owners  in 

the  business  ten  years  or  more  haven't 
the  faintest  notion  of  radio's  proper function. 

I  suggest  that  these  people,  for  the 
good  of  their  pocketbooks,  hire  as  gen- 

eral managers  those  old  line  radio  men 
who  will  departmentalize  and  establish 
a  chain  of  command. 

It  is  amazing  that  am  and  fm  stations 
which  broadcast  excellent  programs  de- 

feat themselves  by  hiring  incompetent 
or  inexperienced  staff  employees.  Set- 

ting the  polished  diamond  of  good  pro- 
gramming in  tarnished,  cheap  brass 

highlights  not  the  programming,  but 

the  inexperienced  announcer.  I  haven't noticed  the  established,  old  line  stations 
in  financial  trouble  .  .  .  getting  short 
term  renewals  or  license  deletions. 

No,  I  am  not  unemployed  and  asking 

for  a  job.  I've  been  in  the  business  long 
enough  that  a  job  is  the  easiest  thing 
I  know  of  to  get.  .  .  . — Blake  Tabor, Leesburg,  Fla. 

On  relaxing  rules 

editor:  It  would  appear  that  the  com- 
mission is  again  listening  to  the  bleat- 

ing of  the  loud-mouthed  minority  in 
considering  relaxation  of  the  operator 
requirement  rules  at  certain  classes  of 
broadcast  stations  [Government,  Aug. 
6]. 

Back  in  the  '40s  the  commission  lis- 
tened to  the  plea  of  financial  hardship 

from  smaller  stations,  mainly  Class  IVs, 
and  relaxed  the  rules  to  allow  operation 
with  one  fulltime  first  phone  man  plus 
restricted  ticket  holders.  .  .  . 

Now,  obviously,  the  multiple  station 
ownerships  have  joined  the  pressure 

group  and  they  probably  ultimately  vis- 
ualize one  first  phone  man  taking  care 
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How  to  give  a  party 

(for  30,000  people) 

The  host  was  (secretly)  glad  it  rained!  For  every 

inch  of  parking  space  was  bumper-jammed  when 

30,000  people  came,  despite  the  weather,  to  this 

week-end  affair.  They  were  sure  of  fun  for  all  the 

family,  because  WOWO  was  giving  the  party. 

Crowds  at  the  station's  famous  "Beach  Ball"  at 
Lake  James  (52  miles  from  Fort  Wayne)  reflect  a 

literally  unique  fact  about  WOWO,  Fort  Wayne. 

It  is  a  radio  station  which  delivers  bigger  audi- 

ences than  any  television  station  in  its  area! 

Indeed,  so  many  people  tune-in  WOWO,  it  now 
delivers  the  15th  largest  U.S.  Radio  Market. 

It  takes  many  things,  of  course,  to  give  a  good 

party;  not  the  least,  a  genuine  affection  and  con- 
cern between  host  and  guests . . .  both  ways. 

Such  affection  and  concern  are  the  key  to  all 

WOWO  operations— as  they  are  for  all  the  WBC 
Radio  Stations.  You  see  this  at  work,  in  each  area, 

in  their  influence  as  prime-movers  of  ideas,  goods 
. . .  and  people. 

WESTINGHOUSE  BROADCASTING  COMPANY.  INC. 

WBZ  i  WBZA.  WBZ  TV.  Boston;  KDKA,  KDKA  TV.  Pittsburgh;  WJZ-TV.  Baltimore;  KYW.  KYW TV,  Cleveland; WOWO.  Fort  Wayne;  WIND,  Chicago;  KPIX.  San  Francisco  and  WINS,  New  York 



FARM 

Re- 

porter Of  The  Year  Wally 

Ausley.  Outstanding  staff 

personalities  help  make 

WPTF  the  respected  leader 

in  a  vital  segment  of  the 

Southeastern  market. 

Raleigh- Durham  NBC 

50,000  Watts -680  KC 

Dick  Mason,  General  Manager 

Gus  Youngsteadt,  Sales  Manager 

HENRY  I.  CHRISTAL  CO.  National  Rep. 

of  their  entire  string  of  stations.  In  my 
opinion  this  relaxation  .  .  .  will  ulti- 

mately destroy  everything  the  Com- 
mission has  been  trying  to  do  the  past 

two  or  three  years.  .  .  . 

The  relaxation  of  the  '40s  .  .  .  has 
resulted  in  many  of  the  engineering 
fraternity  leaving  the  broadcast  field  J  or 
something  more  stable  than  the  opera- 

tion of  an  electric  range.  Further  ease- 
ment would  only  hasten  the  process. 

As  for  the  ease  of  operation  and 
stability  of  the  modern  broadcast  trans- 

mitter, these  facts  are  true  ....  I'm 
sure  that  the  modern  airplane  is  in 
many  ways  easier  to  fly  than  the  old 

spit  and  bailing  wire  jobs  ....  But  I'm also  sure  that  the  Federal  Aviation 

Agency  is  too  level-headed  to  permit 
airlines  to  remove  the  co-pilot  to  save 
money. — Ben  Smith,  Paducah,  Ky. 

Pledge  of  indulgence 

editor:  The  following  is  for  that  little 
department  that  gets  it  when  you  do 

and  gets  it  when  you  don't: 
"I  pledge  indulgence  to  the  traffic 

department  and  to  the  commer- 
cials for  which  it  stands; 

One  station,  ineluctable,  with  pre- 
emptions and  makegoods  for 

all." 

— Roy  Romo,  traffic  manager,  KENS- 
TV  San  Antonio. 

San  Diego  story 

editor:  I  wish  to  take  this  opportunity 
to  thank  you  for  the  excellent  job  of 
writing  on  the  City  of  San  Diego  [Spe- 

cial Report,  June  11].  .  .  . — Charles 
C.  Daily  mayor,  City  of  San  Diego. 

Split 
editor:  The  position  of  Mr.  Minow 
and,  I  presume,  the  U.  S.  government, 
on  the  overpopulation  of  radio  stations 
has  become  even  more  confusing,  con- 

sidering the  current  antitrust  action 
against  Brunswick-Balke-CoUender  Co. 
and  American  Machme  &  Foundry  Co. 
for  attempting  to  regulate  the  overpop- 

ulation of  bowling  alleys. 

As  it  now  appears  that  our  govern- 
ment agencies  are  all  pulling  together 

in  opposite  directions,  I  suggest  that  it 
would  be  in  the  public  interest,  con- 

venience and  necessity  if  someone 
would  introduce  Mr.  Newton  Minow 

to  Mr.  Bobby  Kennedy. — Jeff  Lapping, 
Phoenix,  Ariz. 

[The  Justice  Dept.  filed  an  antitrust  com- 
plaint July  30  in  tJ.  S.  District  Court  in 

New  York  against  Bowling  Lane  Proprietors 
Assn.,  Brunswick  and  AMF,  charging  that 
the  bowling  proprietors  group  studied  the 
U.  S.  and  developed  a  ratio  of  bowling 
lanes  to  population  it  considered  to  be 
desirable,  identified  some  cities  the  group 
felt  to  be  overpopulated  with  bowling  lanes, 
and  asked  and  obtained  agreement  from 
Brunswick  and  AMF  not  to  sell  additional 
equipment  (automatic  pin  setters)  in  these 
areas.  Mr.  Lapping  has  been  an  applicant 
since  1959  for  radio  stations  at  Glendale, 
Ariz.,  and  Blythe,  Calif.] 
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THE  LEADERS  IN  THE 

SYRACUSE  MARKET! 

DELIVERS  50%*  MORE  HOMES 

THAH  ITS  COMPETITOR! 

=  ARB 
MARKET 
REPORT 
MARCH,  1962 

WS  YR • T  V NBC 
Affiliate 

SYRACUSE,  N.  Y. 

Channel}    •  100  KW 

Plus  WSYE-TV  channel  18 

ELMIRA,  N.  Y. 

Get  the  Full  Story  from  HARRINGTON,  RIGHTER  &  PARSONS 

BROADCASTING,  August  20,  1962 25 



TELEVISION'S  MOST  DISTINGUISHED  AND  ACCLAIMED  NEW  SERIES 

FESTIVAL 

STANDARD  OIL  CO.  OF  NEW  JERSEY 

SPONSORED  IT  IN  N.Y.C.  AND 

WASH.,  D.C.... THESE  FABULOUS 

REVIEWS  TELL  THE  STORY ! 

"Glowing  like  a  match  in  the  TV  mid- 

night" — Time  Magazine,  A  pril  13,  1962 

"Sure  to  be  a  highlight  of  this  season 
and  perhaps  a  landmark  for  seasons  to 

come" —N.Y.  Herald  Tribune,  April  4, 1962 

"Producers  David  Susskind  and  James 
Fleming  merit  the  thanks  of  us  all  for 
the  recognition  of  the  potential  riches 
that  can  be  at  television's  disposal" 

—N.Y.  Times,  April  8,  1962 

"Television's  vast  wasteland  was  cul- 
tivated last  night  by  a  brilliant  hour  of 

poetry  readings  conducted  by  two  gifted 
performers,  Paul  Scofield  and  his  wife 

Joy  Parker" —N.Y.  Daily  News,  A  pril  4, 1962 

"Viewers  in  the  New  York  area  had  an 
hour  of  pure  delight  last  night... they 
gave  television  a  much  needed  lift. 
Long  live  the  Festival" 
—N.Y.  World  Telegram.  April  4.  1962 

"Producers  David  Susskind  and  James 
Fleming,  the  sponsoring  Standard  Oil 
Co.  of  New  Jersey  and  Channel  5  de- 

serve applause" —N.Y.  Post,  A  pril  4, 1962 

"The  three  great  media  of  communica- 
tion— oral,  written  and  electronic — 

were  stunningly  combined  this  week  for 
the  premier  telecast  of  Festival  of  the 
Performing  Arts" 

—Washington  Post,  A  pril  6, 1962 

"At  the  end  of  the  fourth  show  Stand- 
ard Oil  (New  Jersey)  had  received 

some  25,000  letters  of  appreciation 
from  viewers.  We  don't  often  use  this 
space  to  pitch  specific  programs,  but 
we  hope  stations  and  local  sponsors  will 
take  a  long  hard  look  at  this  one  when 
the  salesmen  come  around" 

—TV  Guide,  June  23,  1962 

Margaret  Leighton 

in  "Dramatic  Readings  from 

Dorothy  Parker" 

Andres  Segovia 
<with  String  Quartet 



OF  PERFORMING  ARTS 

10  PRESTIGE  HOUR-LONG  PROGRAMS 

Produced  by 

DAVID  SUSSKIND  and  JAMES  FLEMING 

ARTISTS  OF  THE  DRAMATIC  AND  CONCERT  STAGES 

Dorothy  Stickney 

in  "A  Lovely  Light" 

Michael  Flanders  and 
Donald  Swann 

in  "At  the  Drop  of  a  Hat" 

George  London 
•with 

The  Festival  Concert  Orchestra 

Pablo  Casals 
•with  Alexander  Schneider, 

violinist,  and  Mieczyslaiu 
Horszoivski,  pianist 

Isaac  Stern 
ivith 

The  Festival  Concert  Orchestra 

Cyril  Ritchard  and 
Hermione  Baddeley 

We  can't  recall  any  television  series  that 
has  ever  met  with  this  unanimity  of  glow- 

ing critical  acclaim.  In  the  two  cities  it 

has  thus  far  premiered  under  the  spon- 
sorship of  the  Standard  Oil  Company  (of 

New  Jersey)  the  "Festival  of  Perform- 
ing Arts"  produced  an  unprecedented 

Distributed  exclusively  through 

shower  of  mail  congratulating  everyone 
concerned  with  bringing  this  bold  artistic 
endeavor  to  television. 

These  10  thrilling,  one  hour-long  master- 
pieces are  now  being  made  available  for 

first-run  in  other  local  markets.  We  sug- 

gest you  inquire  without  delay. 

SCREEN  1  GEMS, 
INC. 



MONDAY  MEMO from  CHARLES  F.  ROSEN,  executive  vp,  W.  B.  Doner  &  Co.,  Detroit 
mm 

'E  pluribus  unum',  or  how  to  resolve  the  rating  rat  race 
The  eleventh  chapter  of  the  book  of 

Genesis  concerns  itself  with  the  con- 
struction of  a  tower  which  would  have 

invaded  the  privacy  of  heaven.  Ac- 
cordingly, the  Lord  disrupted  the  com- 

munication among  the  builders  with  a 
Berlitz  blitz,  and  the  structure  became 
known  as  the  Tower  of  Babel  because 

the  people's  speech  was  confounded. 
A  similar  situation  exists  today  in  the 

field  of  broadcast  measurement.  There 
is  a  variety  of  languages  and  services 
which  confuse  advertisers,  agencies  and 
media.  Each  ratings  service  probably 
feels  that  it  is  performing  a  service  to 
both  the  advertising  business  and  the 
media  involved.  This  is  true.  My  ques- 

tion concerns  the  kind  of  service  and 
the  cost. 

We  do  not  indict  these  various  serv- 
ices or  cast  aspersions  on  their  compe- 

tence. The  object  is  to  offer  a  blueprint 
for  eliminating  much  needless  expense 
and  establish  some  uniformity  of  meas- 

urement nomenclature. 

The  Numbers  ■  Anyone  concerned 
with  the  measurement  of  broadcast 
media  has  at  one  time  or  another  be- 

come slightly  confused  when  a  specific 
program  in  a  specified  market  carries 
three  or  more  rating  numerals. 
We  assume  that  many  have  been 

skeptical  when  a  station  offers  a  rating 
figure  from  American  Research  Bureau 
that  differs  from  the  Nielsen  rating  and 
also  from  Trendex.  While  all  three 

ratings  may  have  been  tabulated  in  ac- 
cordance with  scientific  research  tech- 

niques, the  fact  remains  that  the  figures 
vary.  Sometimes  the  variation  is  rela- 

tively slight;  sometimes  there  is  a  wide 
gap  in  ratings. 

Most  of  us  are  all  too  familiar  with 
the  ingenious  methods  employed  by 
some  stations  to  secure  higher  ratings. 
One  example  is  the  station  which  in- 

dulges in  special  promotions  that  coin- 
cidentally  run  full  blast  during  regular 

"rating  weeks."  Equally  familiar  is  the 
sudden  shift  in  ratings  which  may  occur 
when  one  station  cancels  a  rating  serv- 

ice and  another  station  in  the  same  mar- 
ket becomes  the  new  customer  for  it. 

It  is  difficult  to  estimate  the  combined 
expenditures  of  the  network,  individual 
stations,  advertisers  and  agencies  in 
what  now  passes  for  accurate  broadcast 
measurements.  Several  millions  of 
dollars  would  not  be  too  far  from  the 
truth.  Because  the  stakes  are  high  in 
terms  of  client  investment  in  both  time 

and  programming — as  well  as  produc- 
tion of  commercials — the  fees  apparent- 

ly are  justifiable. 
Maturity  a  Need  ■  Our  position  is 

that  the  time  has  come  for  broadcasting 

to  proclaim  its  maturity  and  sophisti- 
cation with  respect  to  measurement. 

There  are  two  phases  to  the  activity 
we  recommend.  The  first  phase  is  to 

establish  the  "ground  rules"  for  broad- 
cast measurement.  The  second  step  is 

to  implement  the  program. 
It  seems  most  reasonable  that  the 

organizations  most  concerned  with  the 
effective  expenditure  of  advertising  ap- 

propriations take  the  first  steps.  This 
means  that  a  study  committee  should  be 
organized  consisting  of  representatives 
of  the  Television  Bureau  of  Advertising, 
the  Radio  Advertising  Bureau,  Adver- 

tising Federation  of  America,  Assn.  of 
National  Advertisers,  American  Assn. 
of  Advertising  Agencies,  the  Bureau  of 
Advertising  Research,  the  Advertising 
Research  Foundation  and  other  such 

groups. 
Such  a  committee  could  concern  it- 

self with  the  elements  each  wants  in 
more  accurate  broadcast  measurement. 

It  would  also  define  the  goals  and  limi- 
tations. Finally,  it  should  advocate  the 

creation  of  an  independent  body,  tenta- 
tively named  the  Broadcast  Advertising 

Measurement  Bureau. 
This  entity  would  be  financed  from 

the  original  committee  and  would  actu- 
ally set  up  the  regulations,  procedures, 

fees  and  physical  requirements.  It  might 
recommend  the  outright  purchase  of 
some  existing  commercial  facilities  or 
an  entirely  new  one. 

It  is  certain  that  objections  will  be 
raised  on  many  counts.  The  first  major 
area  involves  the  criteria  for  measure- 

ment. Any  number  may  be  selected, 
but  the  committee  will  be  empowered 
to  designate  specifically  what  will  be 
measured. 

Technique  Differences  ■  Another 
area  involves  the  technique  or  meth- 

odology. Will  it  be  diaries,  interviews, 
telephone  contacts  or  mechanical  de- 

vices? Or  a  combination?  Again  the 
how  will  be  spelled  out  in  detail. 

Also  the  method  of  reporting  and 
distribution  of  results  may  cause  some 
consternation  among  the  various  schools 
of  research.  The  point  is  that  when  de- 

cisions are  made  in  these  three  broad 
areas,  all  interested  parties  will  ulti- 

mately be  speaking  the  same  language. 
Financing  is  another  factor.  This 

would  be  covered  in  a  schedule  of  fees 
from  networks,  stations  and  agencies. 
There  should  be  enough  astute  business- 

men on  the  committee  to  make  the  nec- 
essary and  most  equitable  decisions. 

What  about  the  voluntary  organiza- 
tions which  now  exist?  Will  they  like 

such  a  plan?  Probably  not,  because 
they  may  appear  to  relinquish  some  of 
their  prerogatives.  The  creation  of 
such  a  bureau  may  seem  to  dilute  their 
identity  or  graze  their  autonomy. 
Nothing  could  be  further  from  the 
truth.  In  fact,  the  stature  of  the  existing 
bureaus  would  be  enhanced  as  unity 
evolves  from  the  current  chaos. 

What  happens,  for  example,  when 
the  ratings  (the  new  BAMB  ratings) 
show  a  station  has  lost  ground  in  the 
market,  or  a  show  has  slipped  in  num- 

ber of  viewers?  Will  the  station  "drop 
out"  of  the  bureau?  Probably  not  any 
more  frequently  than  newspapers  re- 

sign from  the  Audit  Bureau  of  Circula- 
tion. 

Action  Platform  ■  We  should  point 
out  that  much  of  this  proposal  may  be 
oversimplified.  This  is  true.  Our  pur- 

pose is  merely  to  present  an  "idea"  to stimulate  further  action. 
Too  idealistic?  Not  when  you  con- 

sider the  many  benefits  to  the  entire 
broadcast  industry  and  the  service  to 
the  manufacturing  and  marketing  busi- 

nesses. Here  may  be  the  way  to  invest 
those  billions  with  more  confidence  and accuracy. 

Charles  F.  Rosen,  26-year  advertising  vet- 
eran, Is  executive  vice  president  of  W.  B. 

Doner  &  Co.,  Detroit,  where  tv  is  his 

special  interest.  He  was  born  in  Cleve- 
land, received  degrees  from  Western  Re- 
serve U.  and  Ohio  State  U.,  and  entered 

teaching.  He  turned  adman  when  he  ac- 
cepted a  summer  job  as  librarian  for  a 

Detroit  agency.  He  was  recently  appoint- 
ed a  member  of  American  Assn.  of  Adver- 

tising Agencies'  committee  of  board  on 
improving  advertising. 
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YOU  CAN  QUOTE  ME . . . 

stations  for  Squibb  Vigran  Vitamins 

provide  the  perfect  package,  strong  cover- 
age and  important  cooperation  at  the  local 

level  that  gives  added  impact  before  and 
after  the  selling  messages  are  presented 

to  consumers." 

Gerald  T.  Arthur 
Vice  President  &  Media  Director 

Donahue  &  Coe,  Inc. 
New  York 

lU  SAY  THIS.. 

"In  buying  Broadcast  today  the  3  mc€ 
sary  ingredients  are:  coverage,  having  sn 
important  selling  background  in  terms  of 
the  programming  and  extra  mileage  for 
merchandising  at  the  point  of  sale.  In  all 

3  areas  WLW  stations  fit  the  bill." 

Peter  Oalton 
Associate  Media  Director 

Donahue  &  Coe,  Inc. 
New  York 



AMERICA'S  GREAT  RADIO 
TEAM  BOB  &  RAY  NOW  ADD 

THEIR  BRILLIANCE  TO  WHN 

Talent  is  never  left  "unturned"  in  any  Storer  market  because  each  station 

endeavors  to  bring  its  listeners  the  programming  they  like  best.  That's  why 

there's  no  such  thing  as  a  format  formula  at  Storer.  Each  station  is  individually 

created  for  the  community  it  serves.  Small  wonder  Storer  is  your  best  buy 

in  9  key  markets.      IMPORTANT  STATIONS  IN  IMPORTANT  MARKETS 

Represented  hy  Katx 

PHILADELPHIA CLEVELAND NEW  YORK TOLEDO DETROIT 
lilBG IVJlV IVHN 

If'SFD 
irjBK 

MILWAUKEE CLEVELAND ATUNTA 
TOLEDO DETROIT 

IIITI-W irjfr-rr 

IVAGA-ri' irSPD-TI- 

njBK-rr 

STORER 
BROADCASTING  COMPANY 
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TV  REVENUES  HIT  NEW  HIGH  IN  '61 

But  profits  sag  slightly  as  expenses  outsprint  income  for  year; 

networks  account  for  drop  with  nearly  $9  million  less  in  profit 

Television  revenues  moved  up  to  a 
new  level  in  1961 — $1.3  billion — and 
profits  before  taxes  in  all  categories  ex- 

cept one  also  maintained  an  upward 
climb,  the  FCC  reported  last  week.  The 
one  exception  was  in  profits  from  net- 

work operations;  this  decline  was  large 

enough,  however,  to  bring  television's 
overall  profits — S237  million — below 
those  of  1960 — $244.1  million.  This  is 
the  second  time  this  situation  has  oc- 

curred in  television's  eleven-year  finan- 
cial history. 

The  first  slide  in  profits  occurred  in 

1957.  In  that  year  income  before  taxes 
was  $160  million,  down  almost  $30  mil- 

lion from  1956's  $189.6  million. 
Prior  to  1957,  television  profits 

climbed  each  year.  Actually,  profits  re- 
bounded in  1958  to  $171.9  miUion. 

Revenues  and  expenses,  however, 
have  continued  to  climb  in  the  11 -year 
period.  Total  broadcast  revenues  for 
television  in  1961  reached  a  new  high 
of  $1,318.3  million,  an  increase  of 

S49.7  million  (3.9%)  over  1960's  reve- 
nues of  $1,268.6  million.  Total  ex- 

penses in  1961  increased  by  S56.8  mil- 

lion, from  $1,024.5  million  in  1960  to 
$1,081.3  million  in  1961. 

Networking  Slips  ■  Actually  the  $7.1 
million  decline  in  industry  profits  was 
due  solely  to  a  decline  in  network 
profits.  Network  income  (not  count- 

ing o&o  stations  and  before  federal 
taxes)   slipped  from  S33.6  million  in 
1960  to  $24.7  million  in  1961— a  de- 

cline of  S8.9  million.  Income  by  the 

networks'  o&o  stations  and  by  525  other 
tv  stations  moved  up  $1.8  million  in 
1961  compared  with  the  previous  year, 
thus  leaving  the  industn'  with  the  S7.1 

What  happened  to  television's  dollars  in  1961 

Tv  Networks 
INCOME 
$778,900,000  100% 

Network  time  sales 
$476,800,000  61.2% 

Program  &  talent  sales 
$273,000,000 35,1% 

Sundry  other  sources 
$29,100,000 3.7% 

OUTGO  &  PROFIT 
$778,900,000 100% 

Paid  to  owned  stations 
$32,800,000 4,2% 

Paid  to  affiliates 
$148,100,000 19.0% 

Agency  commissions 
$71,500,000 9.2% 

Technical  expense 
$25,400,000 3.3% 

Program  expense 
$423,800,000 54.3% 

Selling  expense 
$21,500,000 2.8% 

General  &  administrative 
$31,100,000 4,0% 
Profit  before  federal  tax 
$24,700,000 3.2% 

15  Network-Owned 
Stations 

INCOME 
$174,200,000 

100% 

Network  time  sales 
$32,800,000  18,8% 

National-regional  spot 
$102,800,000  59,0% 

Local  advertising 
$30,600,000  17.6% 

Program  &  talent  sales 
$3,400,000  2,0% 

Sundry  other  sources 
$4,600,000  2.6% 

OUTGO  &  PROFIT 
$174,200,000  100% 

Agency  &  rep  commissions 
$25,400,000  14.6% 

525  Other  Stations 

100% 
INCOME 

$744,100,000 
Network  time  sales 
$151,600,000  204% 
National-regional  spot 

$365,700,000  49.1% 
Local  advertising 

$180,600,000  24.3% 

Program  &  talent  sales 
$10,300,000  14% 

Sundry  other  services 
$35,900,000  4.8% 

Technical  expense 

$14,800,000 

Program  expense 
$43,900,000 

Selling  expense 

$9,500,000 

8.5% 

25.2% 

5.5% 

Source  for  all  figures — FCC  financial  reports 

General  &  administrative 
$18,300,000  10.5% 

Profit  before  federal  tax 
$62,300,000  35.7% 

for  1961, 

OUTGO  &  PROFIT 

$744,100,000 
100% 

Agency  &  rep  commissions 

$101,000,000 

Technical  expense 

$81,400,000 

Program  expense 

$201,300,000 

Selling  expense 

$59,500,000 

13.6% 

10,9% 

27.1% 

8.0% 

General  &  administrative 
$150,800,000  20.3% 

Profit  before  federal  tax 
$150,000,000  20.1% 
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lion  slippage. 
The  three  networks  and  their  15  o&o 

stations  continued  to  move  ahead  in 
1961.  Total  revenues  reached  $675.3 

million;  profits  before  taxes,  $87  mil- 
lion. 

Overall,  network  operations  brought 
in  total  revenues  of  $526.5  million; 
the  15  o&o  stations  had  total  revenues 
of  $148.8  million,  and  525  other  tv 
stations  had  total  revenues  of  $643 
million. 

Income  before  taxes  from  network 
operations  was  $24.7  million;  from  the 
15  o&o  stations,  $62.3  million,  from 
525  other  tv  stations,  $150  million. 

Although  network  and  national  spot 
time  sales  were  up  in  1961,  local  sales 
declined  by  $4.5  million. 

Totals  Higher  ■  Total  time  sales,  be- 
fore commissions  to  agencies,  repre- 

sentatives, etc.,  reached  $1,160  million, 
up  $13.4  million  over  the  1960  totals. 
Both  network  and  national  spot  time 
sales  each  surged  ahead  by  over  $9 
million. 

Local  time  sales  in  1961,  however, 
amounted  to  $211.2  million,  compared 
with  $215.8  million  in  1960.  Some 
major  slumps  in  local  advertising  sales 
were  apparent  in  1961  in  such  major 
cities  as — 

Los  Angeles,  $896,000  below  year 
before;  Boston,  $336,000  down;  Hous- 

ton-Galveston, $531,000  down;  New 
Orleans,  $378,000  down;  Minneapolis- 
St.  Paul,  $329,000  down;  Tampa-St. 
Petersburg,  $246,000  down;  Mobile- 
Pensacola,  $202,000  down;  San  An- 

tonio, $198,000  down. 
Even  in  total  revenues  some  cities 

failed  to  reach  1960  s  figures:  Los 
Angeles,  Detroit  and  St.  Louis,  among 
the  top  20  markets  fell  below  their 

previous  year's  total  revenues;  all  the 
others  in  1961  topped  or  equalled 
their  1960  revenues. 

There  were  other  changes  in  the  city- 
by-city  financial  lineup.  These  changes 
in  listings  are  apparent  when  the  1960 
tables  (Broadcasting,  Sept.  4,  1961) 
are  compared  with  the  1961  tables: 

San  Francisco-Oakland,  with  total 
revenues  of  $18,063,000,  moved  up 
two  places,  jumping  over  Detroit  and 
Cleveland  to  No.  6  position.  Washing- 

ton,  D.   C,   with   $12,892,000  total 

BROADCAST  FINANCIAL  DATA  OF  3 NATIONAL  TELEVISION  NETWORKS  AND  540  TV  STATIONS 
(In  Millions  of  Dollars) 

1951 

Item 
(1) 

Revenues  from  the  sale  of  time: 
1. 

Networks 
(2) 

15  Network 
Owned  and 

Operated TV  Stations 

(3) 

525 

Other TV 

Stations (4) 

Totals  3 
Networks and  540 

TV 

Stations 
(5) 

$476.8 
476.8 

sale 

32.8 148.1 

180.9 

Network  time  sales; 
a.  Sale  of  network  time  to  advertisers  ... 

Total  network  time  sales   

2.  Deductions  from  network's  revenue  from of  time  to  advertisers: 
a.  Paid  to  owned  and  operated  stations   
b.  Paid  to  affiliated  stations   

Total  participation  by  others  (excluding 
commissions)  in  revenue  from  sale  of  net- 
work time   

3.  Total  retentions  from  sale  of  network  time   
4.  Non-network  time  sales: 

a.  National  and  regional  advertisers   
b.  Local  advertisers   

Total  non-network  time  sales   
5.  Total  time  sales   
6.  Deduct — Commissions  to  agencies,  representa- 

tives, etc  
7.  Net  time  sales   

B.  Revenues  from  incidental  broadcast  activities: 
a.  Talent   
b.  Sundry  broadcast  revenues   

Total  incidental  broadcast  activities   
Total  broadcast  revenues   

C.  Total  broadcast  expenses   
D.  Broadcast  income  (before  Federal  income  tax)   

1  Total  retentions  from  sale  of  network  time  of  $151.6  million 
revenues  received  from  miscellaneous  TV  networks  in  addition  t 
networks. 

$295.9 $  32.8 

$151.6^ 

$480.3 
102.8 

365.7 

468.5 

30.6 180.6 211.2 
133.4 546.3 6797 

295.9 
166.2 697.9 

1,160.0 71.5 25.4 101.1 198.0 

$224.4 $140.8 $596.8 $962.0 
273.0 3.4 

10.3 

286.7 29.1 

4.6 

35.9 
69.6 

302.1 

8.0 

46.2 
356.3 

526.5 
148.8 643.0 1,318.3 

$501.8 
$  86.5 

$493.0 
$1,081.3 

$  24.7 
$  62.3 $150.0 

$237.0 by  525  other  TV  stations  includes 
0  receipts  from  the  3  national  TV 

PRINCIPAL  EXPENSE  ITEMS  OF  TV  STATIONS  WITH  TIME  SALES  OF  $25,000  OR  MORE 
CLASSIFIED  BY  VOLUME  OF  REVENUES 

(Stations  Operating  Full  Year  1961  Only) 

AVERAGE  PER  STATION REPORTING 
No.  of Total Salaries 

Deprecia Broadcast Revenues Stations 
Expenses 

and  Wages 
Film 

Talent tion 

as  proportion  of  expenses 
$7,500,000  and  over 14 

$6,660,395 
26.3% 26.3% 5.7% 3.1% 

5,000,000 
-  7,500,000 15 3,981,553 

32.4 
21.5 

6.8 

3.7 
4,000,000 5,000,000 12 

2,895,044 
39.8 

16.4 

5.2 

6.1 
3,000,000 

■4,000,000 

31 

2,196,611 37.9 
17.9 

3.4 

7.7 
2,000,000 3,000,000 43 

1710,437 36.7 

15.6 
3.0 8.6 

1,500,000 2,000,000 32 1,382,988 
36.6 

15.7 2.4 

8.2 
1,000,000 

■  1,500,000 

66 

1.024,609 37.3 12.0 1.9 12.2 
800,000 1,000,000 36 811,206 40.5 12.4 1.8 

11.7 700,000 
-  800,000 

31 666,797 41.0 9.7 1.8 

12.0 600,000 
•  700,000 

32 

620,501 
39.1 

9.4 1.8 
13.0 

500,000 
•  600,000 

41 528,538 
42.5 

7.5 

1.8 

11.0 
400,000 

■  500,000 
33 432,103 

39.1 
9.9 

2.4 

12.2 
300,000 

-  400,000 
30 324,364 

39.9 
7.7 1.9 12.4 

200,000 
-  300,000 

34 

259,593 
41.8 

7.0 1.9 11.9 
100,000 

-  200,000 

32 

206,946 39.3 9.0 

1.7 

10.4 

Under 

-  100,000 
23 98,862 38.8 8.8 1.8 12.9 Total 

505 $1,137,318 35.8% 16.4% 3.6% 8.1% 
VHF 

437 1,242,434 35.4 
16.8 

3.7 8.0 

UHF 
68 461,796 

42.8 
10.4 

2.0 

10.1 

NOTE:  Not  all  stations  reported  all  expense  items. 

Revenues  of: 
$1,000,000-  1,500,000 

800,000-  1,000,000 
600,000  -  800,000 
400,000-  600,000 
200,000-  400,000 
100,000-  200,000 

Less  than  -  100,000 

NUMBER  OF  UHF  TELEVISION  STATIONS  REPORTING  PROFIT  OR  LOSS  BY  VOLUME  OF  TOTAL 
BROADCAST  REVENUES,  1961 

[Stations  Operating  Full  Year  Only] 
Number  of  Stations  Reporting  Profits  of: 

Number  of Total  Number  of 
Number  of  Stations 
Stations  Reporting 
Reporting  Profits 

5 
9 
8 

10 
18 
10 
11 

$200,000  $100,000 

300,000  200,000 

2 
2  1 

4 
2 
1 

$50,000 
100,000 

1 
2 

Stations 
Less  than  Reporting 

$50,000  Losses 

Number  of  Stations  Reporting  Losses  of: 

$50,000   $100,000  $200,000 

4 
2 
5 

14 

8 

10 

Less  than 

$50,000 
100,000     200,000  400,000 
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Class  of  Service 
Thii  is  a  fast  message 
unless  its  deferred  char- 

acter is  indicated  by  the 
proper  symbol. 

WESTERN  UNION 

1201 W.  p.  MARSHALL,  phcsidcnt 

J SYMBOLS 
DL =  Day  Letter 
NL 

=  Night  Letter 
LT 

s 
_lnternational 

Letter  Telcgran^ 

The  filirii;  time  shown  in  the  dare  line  on  domestic  telegrams  is  STAN'DAKD  TIME  at  point  of  origin.  Time  of  receipt  Is  STANDARD  TIME  at  point  of  destination 

RA113  BB125 

B  RIA027  PD=RI  NEW  YORK  NY 15   1134A  EST= 

FRED  FLETGHER= 
1962  JAN  19  m  W  46 

STATION  WRAL-TV=  RALE IGH  NCAR- 

RALEIGH-DURHAM  NOW  50TH  TV MARKET  WITH  3455800  TV  HOMES= 

TELEVISION  ^MGAZINE 

THE  COMPANY  WILL  APPRECIATE  SUGGESTIONS  FROM  ITS  PATRONS  CONCERNING  ITS  SERVICE 

Contact  H-R  for  complete  new  data 

on  the  nation's  SOtli  T  V jmarket 

ABC  TELEVISION! 

WRAL-TVl 
CHANNEL  5 

Raleigh -Durham,  N.C. 

[Represented  Nationally  by  H-R 
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Individual  market  revenue  for  1961  compared  with  that  in  1960 

No. 

oui' 

1  Uldl 1  Uldl Tntal 1  U  Ldl 
tions 

IQfil 
UD  L 

udlll bain ooin 

I\C' 
ixcV' 

La 

In- 

Network 

or 
Spot 

0  r 

Local 

or 

nnrt- 

pui  l- 

oni  IPC 
com6 

1  QKfl 1  QKl 130  J. 
X3DU 

1  QC1 iyoJi 
lyou Loss iviarKci 

ing 

WJKJUI lUUU/ lUUU/ lUvU; 
(finni 

New  York 7 76,912 44,311 32,601 11,826 
10,656 

1,170 59,421 59,629 (208) 12,566 12,037 529 
Los  Angeles 7 45,232 37,181 

8,051 6,278 5,683 
595 28,274 28,013 

261 

16,605 
17,501 (896) 

Cnicago 4 43,335 27,564 15,771 6,501 
6,007 

494 
30,582 

27,933 

2,649 
8,293 8,363 

(70) 

Philadelphia 4 25,839 16,371 
9,468 5,555 5,165 390 19,068 18,520 548 

4,902 
4,759 

143 

Boston 3 21,027 11,371 9,655 4,115 3,627 

488 
15,008 13,869 

1,139 5,163 5,499 

1335J 
San  Francisco-Oakland 4 18,063 11,663 

6,40U 3,761 3,499 262 
10,663 

9,791 

872 
5,903 

5,477 

426 
Detroit 3 17,987 10,138 7,849 

4,578 
4,443 

135 
11,240 

10,798 
442 

4,180 4,239 
(59) Cleveland 3 17,251 

9,359 7,893 
3,774 3,444 

330 11,031 
10,391 640 

3,724 3,649 

75 
Pittsburgh 3 16,014 

9,671 6,343 3,333 3,057 

276 

11,133 10,727 
406 

3,736 
3,700 

36 
Washington,  D.  C. 4 12,892 

9,406 3,486 2,552 2,343 

209 

7,863 
7,579 

284 
2,740 2,485 

255 
St.  Louis 4 12,245 

9,253 2,992 2,763 2,595 
168 

8,248 8,137 
111 

2,960 3,129 
(169) 

Minneapolis-St.  Paul 4 11,490 9,164 2,326 
2,492 

2,432 
60 

5,716 
5,414 302 

3,810 4,139 

(329) 

Dallas-Ft.  Worth 4 10,956 8,186 2,770 2,162 2,074 
88 

5,706 
5,234 472 

3,751 3,615 

136 
Buffalo-Niagara  Falls 3 10,735 

6,866 3,869 
2,363 2,213 

150 

7,447 6,909 

538 

2,791 
2,868 (77) Cincinnati 3 10,093 6,333 3,760 2,528 1,967 

561 
5,428 5,656 

(228) 

2,268 2,281 
(13) 

Baltimore 3 
9,938 7,008 2,930 

2,310 2,115 

195 

6,346 6,205 
141 

2,615 2,622 

(7) 

Indianapolis-Bloomington 4 
9,895 6,984 2,910 

2,064 1,860 
204 

6,100 5,406 

694 
2,343 

2,504 

(161) 
Miami 3 

9,319 6,780 2,540 1,634 1,469 

165 

5,278 4,950 

328 
2,804 

3,005 

(201) 
Milwaukee 4 9,100 6,529 2,570 2,262 2,141 

121 

5,844 5,878 
(34) 

2,267 
2,199 

68 
Hartford-New  Haven-New 

Britain-Waterbury,  Conn. 5 
9,016 6,412 2,604 1,889 1,815 

74 

7,059 7,017 
42 

1,304 1,377 (73) Kansas  City 3 
8,976 5,667 3,309 2,162 2,062 

100 
5,846 5,606 

240 
2,083 

1,940 

143 
Houston-Galveston 3 8,293 5,644 2,649 1,858 1,765 

93 

5,837 5,288 549 1,775 
2,306 

(531) 

Seattle-Tacoma 5 
8,263 7,728 

535 
2,003 1,830 

173 

5,361 
5,488 

(127) 

1,795 1,800 

(5) 

Columbus  (Ohio) 3 
8,184 5,790 2,394 1,850 1,694 

156 

4,611 4,597 

14 

2,121 
2,102 

19 
Atlanta 3 

7,326 5,329 1,996 1,783 1,706 
77 

4,194 4,399 
(205) 2,176 

1,921 

255 

Denver 4 6,987 
4,922 

2,065 1,269 1,198 
71 

3,719 3,634 

85 
2,269 

2,459 

(190) 
Portland  (Ore.) 3 

6,488 5,089 1,399 
1,731 1,560 

171 
4,008 4,554 

(546) 

1,671 

1,556 
115 

New  Orleans 3 
6,177 5,497 

681 1,549 
1,418 

131 
3,565 

3,472 

93 

1,852 2,230 
(378) 

Albany-Schenectady-Troy  (N.Y 
.)  3 

5,898 4,284 1,613 1,750 
1,545 

205 

3,702 3,504 

198 

1,139 1,142 

(3) 
Oklahoma  City-Enid 3 5,493 3,946 1,547 

1,513 
1,372 

141 

2,901 2,833 
68 

1,378 

1,548 
(170) 

Tampa-St.  Petersburg 3 
5,354 4,051 1,303 1,195 1,065 

130 
3,277 

2,983 
294 1,493 

1,739 
(246) 

Memphis 3 
5,251 3,534 1,717 

1,705 1,688 
17 

3,066 3,139 

(73) 

1,031 1,136 

(105) 
Sacramento-Stockton 3 

5,054 4,824 
230 

1,176 1,065 
111 

2,739 3,545 

(806) 

1,972 
1,456 

516 
Omaha 3 

4,806 
3,572 

1,233 1,436 1,365 
71 

2,420 
2,361 

59 

1,032 
1,013 

19 
Nashville 3 

4,586 3,764 822 1,374 
1,288 86 

1,798 1,939 
(141) 

1,896 
1,865 

31 

Harrisburg-Lancaster-York- Lebanon  (Pa.) 5 
4,528 3,372 1,156 1,458 1,216 

242 
2,759 2,791 

(32) 

1,149 1,149 
None 

Phoenix-Mesa  (Ariz.) 4 
4,489 4,371 

118 
858 

782 76 
1,758 1,705 

53 

2,239 
2,159 

80 
Norfolk-Portsmouth-Newport 

News-Hampton  (Va.) 3 
4,476 4,030 

446 
1,344 1,278 

66 

1.953 2,156 
(203) 

1,454 1,604 

(150) 

Rochester  (N.Y.) 3 
4,282 3,157 1,125 1,109 1,051 

58 
2,654 2,591 

63 

1,067 
1,002 

65 

Charleston-Oak  Hill- 
Huntington  (W.Va.)- 
Ashland  (Ky.) 4 

4,106 3,654 
452 

1,362 1,207 
155 

1,917 1,896 
21 

1,032 1,146 
(114) 

revenues,  moved  into  10th  place  right 
after  Pittsburgh  and  leapfrogging  St. 
Louis.  Dallas-Fort  Worth,  with  $10,- 
956,000  in  total  revenues,  jumped 
Buffalo-Niagara  Falls  into  13th  place. 

Other  top  market  changes:  Houston- 
Galveston  passed  Seattle-Tacoma;  Al- 
bany-Troy-Schenectady  jumped  over 
Oklahoma  City-Enid;  Tampa-St.  Peters- 

burg moved  ahead  of  Memphis.  The 
first  five  tv  markets  remained  the  same 

Type  of  Expenses  Networks 
(1)  (2) 

Technical    $  25,433 
Program    423,783 
Selling    21,478 
General  and  Administrative    31,121 
Total  Broadcast  Expenses    $501,815 

in  both  years  (New  York,  Los  Angeles, 
Chicago,  Philadelphia,  Boston). 

Below  Par  ■  In  two  of  the  major 
markets  the  total  income  reported  by 
all  tv  stations  varied  downward,  with 
similar  markets  reporting  comparable 
total  revenue  figures. 

Seattle-Tacoma,  with  total  revenues 
of  $8,263,000,  had  an  income  before 
taxes  of  only  $535,000.  Others  in  the 
same   revenue   bracket   had  incomes 

Total  3 
15  Network 525 Networks 
Owned  and Other and  540 

Operated 
TV TV 

TV  Stations Stations Stations 
(3) (4) (5) 

$14,760 $  81,390 $  121,583 43,908 201,301 668,992 
9,533 59,523 90,534 

18,273 150,835 200,229 

$86,474 $493,049 $1,081,338 

ranging  from  $2.5  to  over  $3  million. 
New  Orleans,  with  total  revenues  of 

$6,177,000  had  a  lump  income  of 
$681,000.  Other  cities  in  the  same 
revenue  classification  had  incomes  be- 

tween $1.5  and  $2  million. 
One  of  the  most  valuable  of  the 

FCC's  charts  is  that  outlining  the 
median  profitability  of  tv  stations.  This 
breaks  down  the  tv  industry  into  three 
major  categories  (markets  with  3  or 
more  stations,  with  two  stations,  with 

a  single  station)  and  divides  each  cate- 
gory by  market  rank  ( 1  st-25th,  26- 

50th,  51st-84th). 
Median  figures  indicate  that  the 

same  number  of  stations  reported  more 
than  the  indicated  amount  for  revenues 
and  profits  (or  losses)  as  did  those 
reporting  less. 

In  the  84  markets  with  three  or  more 
stations,  the  median  revenue  of  215 
profitable  stations  was  $1,639,986  and 
the    median    income    was  $431,429. 

BROADCASTING  EXPENSES  OF  3  NETWORKS  AND  540  TV  STATIONS  IN  1961 
(In  Thousands  of  Dollars) 
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No. 

Sta- 

tions 

Re- 
port- 

ing 

4 
4 
3 
3 
3 

Total Total  Total 

Mari^et 
San  Antonio 
Salt  Lake  City-Ogden-Provo 
Tulsa 
Des  Moines-Ames 
Johnstown-Altoona 
Springfield-Decatur- 

Champaign-Urbana- Danville  (HI.) 
Richmond-Petersburg  (Va.) 
Shreveport-Texarkanai 
San  Juan-Caguas  (P.R.)i 
Wichita-Hutchison 
Spokane 
Greenville-Spartanburg  (S.C.!- 

Ashevilie  (N.C.) 
Wilkes-Barre-Scranton 
Honolulu 
Flint-Saginaw-Bay  City 
Fresno-Hanford-Visalia  (Calif.) 
Portland-Poland  Spring  (Me.) 
Roanoke-Lynchburg 
Mobile  (Ala.)-Pensacola  (Fla.) 
Cedar  Rapids-Waterloo 
Knoxviile 
Green  Bay 
Orlando-Daytona  Beach 
Little  Rock 
Fort  Wayne 
Madison 
Peoria 
Amarillo 
Evansville 
Albuquerque 
Chattanooga 
South  Bend-Elkhart 
Tucson 
Youngstown 
El  Paso 
Columbia  (S.C.)^ 
Paducha  (Ky.)-Cape 

Giradeau  (Mo.)- 
Harrisburg  (III.) 

Bakersfield 
Rochester-Austin  (Minn.)- 

Mason  City  (Iowa)  3  1,619     1,348  272 
Beaumont-Port  Arthur^  3  1,529     1,659  (130) 
Colorado  Springs-Pueblo        3  1,416     1,445  (29) 
Las  Vegas-Henderson  3  1,249     1,125  124 
^Combined  as  single  markets  for  first  time;  individual  1960  city 

figures  not  shown  as  there  were  less  than  3  stations  reporting  in 
that  year.  (    )  Denotes  loss. 

1961 1961 1961 Gain 
bain 

Gain 

Kev- 

LX- 

1  n 
111 

Network 

or Spot 

or 
Local 

or 

enues 
penses 

come 1961 1960 
Loss 

1961 1960 Loss 1961 
1960 

Loss (000) (000) (000) (000) (000) (000) (000) (OUO) 
(000) 

(000) (000) (000) 

3,995 3,413 
582 

1,154 1,088 
6b 

2,113 
2,304 

uyi) 
1,151 

1,349 

(19o) 

3,909 3,664 
245 1,031 969 

62 
1,353 

1,426 

i/o) 

1,572 1,593 

(21) 

3,894 3,108 
787 

1,165 
1.153 

12 
2,047 2.095 

(48) 

966 

1,049 (83) 3,706 
3,007 699 1,218 1,059 

159 2,272 

2.388 

Ulb) 

696 686 1  n 

10 

3,567 2,129 1,438 
1,052 

928 

124 
2,319 

2,193 126 
526 

700 

(174J 

3,565 2,646 920 877 752 1,673 1,639 
o4 1,341 

1,261 

OA 

3,283 2,661 522 1.072 

973 

99 1,315 

1.321 lb) 777 820 

(43. 3,198 2,958 240 

853 

1,779 

922 
3,183 2,744 439 606 — 

2,855 
— 185 — 

3,145 2,924 
220 

989 919 

70 

1,581 
1,736 (155) 847 961 (114) 

3,089 2,705 
384 

803 
710 

93 1,943 2,067 

(1Z4} 
792 

822 

(30) 

3,070 2,526 
543 

906 
795 111 

1,451 1,545 

in  A  \ (94) 
864 

800 

64 

3,040 
2,778 252 944 897 4/ 

1,346 1,310 
3b 919 990 (/I) 

3,020 2,895 
124 403 

304 
99 1.015 1.096 (81) 

1.729 
1.598 

131 3,004 
2.723 281 

1,043 
850 183 1.633 

1,580 

CO 

b3 

689 
624 65 

2,879 
3.237 359 869 

834 

3b 1,521 
1,658 

n  07i 
113/J 904 870 34 

2,833 2.684 149 916 
820 

9b 
1,594 1,659 

(bb; 

600 
586 14 

2,755 2,204 
551 

971 
871 

lUU 

1,152 1,195 
MOi 

(43) 

873 814 59 

2,672 2,363 309 
698 587 

111 
1,363 1,258 

1  nc 10b 
801 1,003 (202) 

2,613 2,282 
332 859 818 

41 
1,349 1,496 

n  A'7\ 

(14/) 
508 

486 

22 

2,574 1,992 582 812 
713 99 

1,212 
1,190 

OO 22 892 

793 
99 

2,517 2,460 
57 980 908 

/I 

1.000 
913 

07 0/ 697 844 
(147) 

2,447 2,132 
315 703 

543 
1  c  n IbU 975 956 ly 

932 

1,040 (108) 

2,432 2,069 364 
768 

687 
0  1 

81 
1,113 

1.010 
103 710 

808 
(98) 

2,428 1,971 
457 833 763 7  n /U 

1,130 

953 
177 
III 

644 

831 
(187) 

2,088 1,615 473 
557 

543 O  1 Z4 1.082 1.055 

16 

554 559 5 
2,360 2,370 

(10) 777 710 C  7 

b/ 

817 
1,011 

970 852 118 

2,011 
1.933 78 525 430 nc 9b 597 588 

1,020 1,014 
6 

2,003 1.732 271 697 
635 

b2 
557 

686 (19; 789 806 
(17) 

1,952 
1,904 48 536 431 1  nc 10b 518 508 1  n 

10 

1,019 

1,059 (40) 
1,938 2,069 (131) 689 

642 
d  7 4/ 

796 

922 

/ 1  oc\ (126) 591 557 (66) 

1,907 1,852 
55 

614 
547 

C7 

b/ 

714 577 O  07 33/ 614 

701 

(87) 

1,877 1,965 
(88) 

413 
358 55 

446 
504 

(58) 

1,131 

1.206 (75) 

1,891 1,716 175 
564 

525 

39 

950 
850 

100 
484 

523 (39) 

1,819 1,903 
(84) 

375 
380 

(b) 
609 

538 

^on\ (29) 885 

883 

2 
1.813 1.349 464 478 

824 481 

1.796 1,449 
347 

692 
601 91 

960 
1,049 (89) 271 328 (57) 

1.705 2.023 (319) 383 335 47 595 721 
(126) 

843 884 (41) 

461 
474 
358 129 

393 

301 113 

57 
16 

587 
706 
478 

192 

595 
445 

199 
(8) 

33 

(7) 

582 524 
608 
860 

674  (92) 

766  (158) 
788  72 

-Not  listed  in  1960  as  there  were  less  than  3  stations  reporting 
in  that  year. 

Sixty-nine  stations  in  this  category  re- 
porting losses  had  a  median  revenue  of 

$518,730  and  a  median  loss  of  $28,299. 
In  the  69  markets  with  two  tv  sta- 

tions, 106  profitable  stations  reported 
median    revenue    of    $726,069,  with 

median  profit  S  148,506.  Thirty-four 
stations  in  the  two-tv  markets  reported 
losses:  the  median  revenue  was  S259.- 
971,  the  median  loss  was  reported  at 
$23,241. 

There  were  105  markets  with  onlv 

one  tv  station.  Of  the  58  profitable 
stations  in  this  category,  the  median 
revenue  was  $411,225,  and  the  median 

income  was  $31,527.  Fortv^-seven  sta- 
tions in  this  classification  reported 

losses;  the  median  revenue  was  S155.- 

BROADCAST  REVENUES,  EXPENSES.  AND  INCOME  OF  TELEVISION 
NETWORKS  AND  STATIONS.  1950-61 

($  Millions) %  Change 

1961         1960  1960-1961 
Broadcast  Revenues 

3  Networks  (including  15  owned  and 
operated  stations)   $  675.3     S  640.7  +5.4% 

525  Other  Stations; 
444  vhf    611.6        597.1  +2.4 
81  uhf    31.4         30.8  +1.9 

Subtotal    643.0        627.9  +2.4 

Industry  total   $1,318.3     $1,268.6  +3.9% 

Broadcast  Expenses 

3  Networks  (including  15  owned  and 
operated  stations)   $  588.3     $  545.5  +7.8% 

BROADCASTING,  August  20,  1962 

525  Other  Stations: 
444  vhf                             461.0  448.5  +2.8 
81  uhf                              32.0  30.5  +4.9 

Subtotal                            493.0  479.0  +2.9 
Industry  Total   $1,081.3  $1,024.5  +5.5% 

Broadcast  Income 
(Before  Federal  Income  Tax) 

3  Networks  (including  15  owned  and 
operated  stations)   $    87.0  S    95.2  —8.6% 

525  Other  Stations: 
444  vhf    150.6        148.6  +1.3 
81  uhf    L6)   3  -300.0 
Subtotal   ;    150.0        148.9  +0.7 

Industry  total   .'$  237.0  $  244.1  -2.9% 
(   )  Denotes  loss 
NOTE:  Data  are  for  3  networks  and  530  stations  in  1960.  and  3  net- 

works and  540  stations  in  1961. 
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Tv  Markets  Ranked  by  Volume  of  Revenues 
Showing  Median  Revenues  of  Stations  Reporting  Profit  or  Loss 

Tv  Markets 
(Ranked  by  Descending 
Volume  of  Revenues) 

1st  -  25th 
26th  -  50th 
51st  -  84th 

Total  84  Markets 

1st  -  25th 
26th  -  50th 
51st  -  69th 

Total  69  Markets 

1st  -  25th 
26th  -  50th 
51st  -  75th 
76th  -105th 

Total  105  Markets 

Total 
Number 

of Stations 
Reporting 

96 
84 104 

284 

50 50 
40 

140 
25 25 

25 

30 

105 

No.  of 
Stations 

81 66 
68 

215 

44 
42 20 

106 

22 
17 13 

6 
58 

Stations  Reporting  Profits 
Profit  of 

Median  Station  With 
Revenue  Median  Revenue 

No.  of 
Stations 

Stations  Reporting  Losses 
Loss  of Median  Station  With 

Revenue        Median  Revenue 

Markets  With  Three  or  More  Tv  Stations 
3,877,659  1, 470,906  15 
1,509,633  406,239  18 
782,203  17,321  36 
1,639,986  431,429  69 

Markets  With  Two  Tv  Stations 
1,593,116  455,150  6 
608,078  80,866  8 
381,475  51,189  20 
726,069  148,506  34 

Markets  With  One  Tv  Station 
704,850  150,648  3 
375,617  61,570  8 
234,911  24,893  12 
80,648  4,982  24 
411,225  31,527  47 

755,570 
307,854 528,094 
518,730 

651,132 

500,870 137,986 
259,971 

620,428 
355,133 
184,617 

62,963 155,986 

269,698 
98,840 
43,600 28,299 

89,763 138,750 

10,569 
23,241 

61,310 

5,136 
16,536 

32,792 
14,044 

986,  the  median  loss  was  $14,044. 
Profit  and  Loss  ■  Of  the  439  vhf  sta- 

tions operating  for  the  full  1961  year, 
346  reported  profitable  operations.  Of 
the  71  uhf  stations  operating  for  the 
whole  year,  only  28  reported  profits. 

In  the  vhf  area,  68  stations  reported 

profits  of  over  $1  million.  Thirty-eight 
vhf  stations  reported  profits  of  less  than 
$25,000.  Five  vhf  stations  reported 
losses  of  $400,000  or  more. 

In  the  uhf  field,  12  stations  reported 
profits  of  $100,000  or  more,  but  none 
over  $400,000.  Most  uhf  stations 
losing  money,  27,  reported  that  their 
losses  were  not  more  than  $50,000. 

The  proportion  of  revenues  from  the 

sale  of  talent  and  program  material 
continued  to  increase.  In  1959  this 
income  was  23%  of  total  revenues;  in 
1960  it  moved  up  to  25%  and  last 
year  it  stood  at  27%. 
The  total  sale  of  time  in  1961 

amounted  to  $1,160  million,  73%  of 
all  revenues.  Sale  of  talent  and  pro- 

grams brought  in  $356.3  million. 
The  major  expense  for  networks  and 

tv  stations  was  programming.  A  total 
of  $668,992,000  was  spent  in  this  field 
in  1961.  The  next  highest  expense  was 
technical,  $121,583,000;  then  general 
and  administrative,  $200,229,000,  and 
last  was  selling,  $90,534,000. 

Salaries  and  wages  were  the  largest 
single  expense,  amounting  to  35.8% 
of  all  expenses.  Film  accounted  for 
16.4%  of  expenses;  depreciation,  8.1% 
and  talent,  3.6%. 

Investment  Totals  ■  Original  invest- 
ment in  tangible  property  for  540  tv 

stations  is  given  as  $631  million.  The 
depreciated  cost,  $317.4  million. 

Total  employment  in  television 
dropped  for  the  first  time  in  three  years. 
The  1961  totals  of  40,086  compares  to 
40,612  in  1960  and  40,270  in  1959. 
Of  196rs  total  employment,  35,440 
were  full  time  workers;  4,646  part 
time. 

COMMERCIAL  PREVIEW:  Julie  will  'settle  back'  to  Marlboro 
The  scene  changes  but  the  song 

goes  on  as  before.  Singer  Julie  Lon- 
don, whose  association  with  Philip 

Morris'  Marlboro  cigarettes  started 
nearly  four  years  ago,  will  "settle 
back"  on  network  tv  late  this  month 
with  another  rendition  of  "The  Marl- 

boro Song"  ("You  get  a  lot  to 
like  .  .  .  .").  This  sixth  in  her  series 
of  Marlboro  tv  commercials  was 
recently  filmed  at  Filmways  Inc., 
New  York  (see  pictures). 

Miss  London  and  escort  Philip 
Terry  (showing  the  familiar  tattoo  on 
his  hand)  are  shown  leaving  the 
theatre  and  riding  off  in  a  limousine 

while  they  "settle  back  and  light  up" their  Marlboros.  The  commercial  is 
scheduled  for  exposure  via  a  tv  spot 
campaign  and  in  a  lineup  of  seven 
CBS-TV  programs.  Route  66,  Raw- 

hide, Jackie  Gleason  Show,  Walter 
Cronkite  and  the  News,  Red  Skelton, 

Alfred  Hitchcock  and  Perry  Mason.     mercial    include    Gordon    Minter,     director.  Music  is  by  Don  Tennant, 
Lee  Burnett  Co.,  Chicago,  is  Marl-     agency  producer  and  director,  and     and  arranged  and  recorded  by  David 

boro's  agency.  Credits  for  the  com-     Will  Cowan,  Filmways  producer  and  Rose. 

36    (BROADCAST  ADVERTISING) BROADCASTING,  August  20,  1962 



"That  the  Charlotte  market 

is  one  of  the  nation's fastest  growing,  most  dynamic 
areas,  we  at  Pepsi-Cola 
recognized  years  ago. 
In  selling  our  big  area,  we 
have  continuously  used  a 

daily  spot  program  on  WSOC-TV, 
effectively  paving  the  way 
for  increased  sales  and 

product  leadership." 
HENRY  B.  FOWLER 
President,  Pepsl-Cola  Bottling 
Company  of  Charlotte,  Inc. 

The  country's  ranking  Pepsi  bottler  (affiliated  since  1905)  knows  the 
persuasive  power  of  appeals  to  those  who  think  young.  That  is 

why  Charlotte's  active,  young-thinking  television  station  is  a  natural 
partner  for  this  veteran's  successful  sales  efforts  in  the  Carolinas. 
Get  more  action  from  your  advertising  dollars.  Get  on  Charlotte's 
WSOC-TV- one  of  the  great  area  stations  of  the  nation. CHARLOTTE  9-NBC  and  ABC.   Represented  by  H-R 

WSOC  and  WSOC-TV  are  associated  with  WSB  and  WSB-TV,  Atranta,  WHIO  and  WHIO-TV,  Dayton 
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WILL  AGENCIES  BUY  CODE  STATIONS? 

■  NAB  sends  list  of  1,576  radio  members  to  Four  A  list 

■  Many  timebuyers  think  code  clients  may  get  schedule  break 

■  Others  doubt  that  code  adherence  will  be  deciding  factor 

Buyers  of  broadcasting  time  from 
this  point  forward  will  be  well  aware 
which  stations  subscribe  to  the  radio 
code  and  which  do  not.  For  last  week 
a  list  including  the  call  letters  of  1,576 
radio  station  subscribers  was  sent 
by  NAB  to  member  agencies  of  the 
American  Assn.  of  Advertising  Agen- 
cies. 

A  canvass  by  Broadcasting  editors 
of  knowledgeable  media  buyers  at  lead- 

ing agencies  in  New  York  uncovered 
few  people  who  actually  had  received 
the  list  as  the  mailing  has  yet  to  trickle 
down  to  most  buyers. 

But  there  was  no  dearth  of  opinion 
on  the  NAB  action,  or  on  the  ques- 

tion of  whether  such  information  nor- 

firm  marked  the  purchase  with  a 
party  in  New  York  for  C-P  and 
agencies  Street  &  Finney  and  Nor- 

man, Craig  &  Kummel  (see  photo), 
there  were  few  details  released  on  the 
sale. 

But    other    sources,  including 

mally  influences  the  buyer's  selection of  stations  in  a  specific  advertising 
campaign — radio  or  tv. 

The  polling  of  buyers  uncovered  suf- 
ficient evidence  that  some  responsible 

media  buyers  see  a  possible  influence, 
however  subtle,  arising  from  the  NAB 
effort.  On  the  other  hand,  a  vocal  seg- 

ment considers  the  mailing  broadside 
will  create  as  little  a  stir  in  the  agency 
as  if  someone  had  fired  a  popgun. 

It  appeared  doubtful  that  NAB 
would  follow  up  its  radio  code  effort 

with  one  in  tv  as  it's  generally  be- 
lieved that  agencies  are  more  aware  of 

stations  which  subscribe  to  the  tv  code. 
All  agencies  get  tv  code  highlights  in 
NAB  newsletter  mailings  and  periodic 

Robert  Forward,  executive  vice  pres- 
ident and  general  manager  of  KLAC: 

E.  E.  Buckner,  general  sales  man- 
ager, Household  Products  Division 

of  Colgate-Pahnolive,  and  Edward 
Petry,  chairman  of  the  board,  Ed- 

ward Petry  Co. 

mailings  of  the  tv  code  station  roster. 

Tighter  Discipline  ■  NAB  described 
the  mailing  (started  Aug.  10)  as  an- 

other move  that  would  tighten  "self- 
discipline"'  in  broadcast  advertising  and 
as  one  in  a  series  of  actions  linking 
NAB  and  the  4As  in  a  cooperative  ap- 

proach toward  elevating  commercial 
standards.  NAB  will  send  an  addenda 
to  the  list  each  month. 

Charles  M.  Stone,  director  of  NAB's radio  code  affairs,  asserted  that  the  4As 

already  had  recommended  that  its  mem- 
bers "observe  the  spirit  and  the  letter" 

of  the  radio  code.  (NAB  also  has  en- 
dorsed the  4As  creative  code  that  rec- 

ommends advertising  abuses  be  elimi- 
nated and  standards  raised). 

Member  agencies  of  the  4As  total  - 
about  340  and  include  every  major 
agency  with  but  few  exceptions  (one 
is  N.  W.  Ayer  among  the  top  billers 
and  a  few  in  the  medium-sized  billing 
category).  The  association  estimated 
that  its  member  agencies  together  ac- 

count for  three-quarters  of  the  total 
advertising  placed  in  the  U.  S. 

Typical  of  the  split  in  agency  recep- 
tion to  NAB's  action  was  the  cryptic 

remark  by  a  senior  media  executive  in 

charge  of  all  buying  (spot  and  net- 
work) that  his  agency  doesn't  pay  any 

attention  to  such  matters  and  hardly 
intends  to  do  any  such  thing. 

(He  implied  that  station  affidavits 
showing  proof  of  performance  for  pur- 

chases made  were  good  enough  for  his 
agency  and  his  department.) 

Over  Commercialization  ■  But  a  top 
media  buyer  in  an  agency  that  ranks 
in  the  fore  in  radio  billings  thought 
whether  a  station  is  a  code  subscriber  is 

important  in  the  area  of  possible  over- 
commercialization.  An  "astute  buyer," 
he  contemplated,  "would  take  notice" 
and  place  a  temporary  "red  flag"  next 
to  the  non-subscribing  station. 

As  for  NAB's  mailing,  this  execu- 
tive shrugged  it  off  as  not  too  im- 

portant and  difficult  at  this  time  to 
assess.  Significantly,  he  asserted  that 
"a  list  of  stations  and  their  infractions 
of  the  code  would  be  very  important 

to  the  buyer." Still  another  media  buyer  saw  both 
side  of  the  coin  tossed  his  way  by  NAB. 
Buyers,  he  reflected,  might  well  use 
the  station  list  in  reverse — this  is,  use 
it  as  a  check  list  in  buying  on  behalf 

C-P  signs  with  Petry  for  KLAC  campaign 

KLAC  Los  Angeles  and  its  na- 
tional representative,  Edward  Petry 

&  Co.,  last  week  announced  purchase 
of  radio  time  on  KLAC  by  Colgate- 
Palmolive  Co.,  which  in  recent  years 
has  not  been  heavy  in  radio  (except 
for  some  sponsorship  on  Spanish- 
language  programs). 

Although  KLAC  and  the  Petry 

Colgate-Palmolive,  revealed  the  pur- 
chase will  start  on  Aug.  27  and 

initially  cover  a  13-week  period.  It 
was  estimated  that  about  $1,000 
weekly  is  being  spent  on  the  station 
for  each  of  two  products  (both  new) 
in  a  package  purchase  that  includes 
station-in-store  merchandising. 

Shown   above   (from   1   to  r): 
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Compacts,  standard  models,  sports  cars, 
luxury  automobiles  roll  off  the  assembly 
lines  by  the  millions.  Some  85%  of  them 
have  one  thing  in  common.  A  radio. 

No  one  is  more  aware  of  this  big, 
built-in  salesman  than  the  automobile 
manufacturers  themselves.  Which  is 

probably  why  they  advertise  on  net- 
work radio. 

Chevrolet  is  in  the  ninth  straight  year 
of  its  sponsorship  of  12-a-week  news 
broadcasts  on  CBS  Radio.  Chrysler, 
Ford  and  Studebaker  are  frequent  ad- 

vertisers on  several  networks.  Ameri- 
can Motors,  in  sponsoring  the  two  U.S. 

man-in-space  shots  on  two  and  then 

three  networks,  achieved  tremendous 
coverage  and  excellent  dealer  reaction. 
Since  1954,  the  Lowell  Thomas  Mon- 

day-Friday news  broadcasts  on  CBS 
Radio  have  been  sponsored  exclusively 
by  a  division  of  General  Motors  — for 
the  last  three  years,  Oldsmobile. 

Car  radios,  according  to  recent  Niel- 
sen figures  (NRI  Auto-Plus,  May  1962), 

add  a  seven-day  average  of  31.8%  to 
in-home,  plug-in  set  listening  in  the  day- 

time, and  46.3%  in  the  evening.  Auto 
listening  can  add  as  much  as  84%  to 
plug-in  set  listening  at  home. 

Radio  travels  in  other  circles  as  well. 
For  years  advertisers  were  aware  of  the 

mushroom  growth  of  portable  radios, 
especially  since  the  development  of 
transistors.  But  only  recently  has  this 
listening  been  measured.  Latest  Nielsen 
figures  show  that  it  adds  a  whopping 
weekly  average  of  36%  to  the  millions 
listening  on  plug-in  sets. 

As  the  size  of  the  measured  audience 

continues  to  go  up,  the  already  low  cost- 
per-thousands  continue  to  go  down. 

Radio,  today,  is  the  closest  thing 
there  is  to  a  universal  medium.  Whether 
your  customers  are  at  home,  in  their 
cars  or  out-of-doors,  one  persuasive 
salesman  can  cover  them  for  you  
THE  CBS  RADIO  NETWORK 



A  Niles-eye  view  of  the  tv  film  production  business 

Myths  about  the  commercial  and 
film  production  business  should  be 
exploded  just  as  vocally  as  those  be- 

ing rebuffed  today  about  the  econom- 
ics of  advertising  and  agencies. 

That's  how  one  major  national  film 
maker  feels  about  the  false  notions 
he  thinks  pop  up  all  too  often  about 
his  business.  A  case  in  point,  accord- 

ing to  Fred  A.  Niles,  president  of 
Fred  Niles  Communication  Centers 

Inc.,  is  the  unidentified  agency  man's 
comment  that  producers  aren't  mak- 

ing as  much  money  as  they  used  to 

"but  that  doesn't  mean  they're  losing 
money"  (Broadcasting,  July  30). 
It's  one  of  several  myths  that  should 
be  examined,  he  says. 

Fred  Niles  Communication  Cen- 
ters Inc.  has  headquarters  in  Chicago 

and  offices  in  New  York  and  Holly- 
wood. It  is  diversified  in  the  visual 

communication  arts,  including  tv 
commercials  and  programs.  He  has 
been    in    the    business    20  years. 

of  a  product  which  is  frowned  upon 
by  the  code  (certain  personal  products 
and  possibly  hard  liquor,  as  examples). 
A  substantial  number  of  buyers 

stressed  the  importance  of  the  product 
for  which  the  buy  is  being  made:  It 
might  be  of  value  for  a  buyer  to  run 

his  finger  down  the  code  list  if  he's 
purchasing  time  for  a  quality  product 
that  would  do  best  on  these  stations. 

Confusion  ■  Some  buyers — even  for 
heavy-billing  agencies —  admitted  they 
were  confused,  and  said  that  they  took 
note  of  the  NAB  insignia  that  appears 
beside  NAB-member  stations  listed  in 
Standard  Rate  &  Data.  But  not  all 
member  stations  are  code  subscribers, 
nor  are  all  code  subscribers  members. 

Canvassed  were  buyers  in  a  total  of 
22  advertising  agencies.  These  agen- 

cies were  contacted:  BBDO,  Benton 
&  Bowles;  William  Esty;  Ogilvy,  Ben- 

son &  Mather;  Foote,  Cone  &  Belding; 
Ted  Bates;  Dancer-Fitzgerald-Sample; 
Cunningham  &  Walsh;  J.  Walter 
Thompson;  McCann-Erickson. 

Also  Kenyon  &  Eckhardt;  Grey 
Adv.;  Doyle  Dane  Bembach;  Papert, 
Koenig,  Lois;  Fuller  &  Smith  &  Ross; 
Doherty,  Clifford,  Steers  &  Shenfield; 
Leo  Burnett;  Warwick  &  Legler;  Kas- 
tor,  Hilton,  Chesley,  Clifford  &  Ather- 
ton;  Donahue  &  Coe;  Sullivan,  Stauffer, 
Colwell  &  Bayles,  and  Young  &  Rubi- 
cam. 

Here  is  sampling  of  comments  so- 
licited from  top  agency  media  buyers: 

The  broadcast  supervisor  at  a  large 
agency  said  code  subscription  is  not  a 

He  feels  film  producers  are  busi- 
nessmen who  face  the  same  risks  and 

hazards  of  business  as  any  other 
manufacturers  and  they  are  classified 
as  manufacturers.  The  purpose  of  any 
business  is  to  earn  a  profit;  otherwise, 

"we  might  as  well  revert  to  a  social- 
istic form  of  enterprise,"  Mr.  Niles 

says. 
That  Markup  ■  About  the  50% 

markup  an  agency  man  said  film 
makers  are  "still"  using,  Mr.  Niles 
explains  that  this  amount  or  any 

other  such  percentage  "covers  the 
same  essentials  as  any  other  business" 
and  businessmen  normally  do  not  dis- 

pute it.  The  list:  facilities,  equipment, 
amortization,  research,  sales  ex- 

penses, studio  maintenance,  ware- 
housing, general  office  staff,  tele- 

phones, lights,  soap,  etc. 
"Overhead  markup  is  one  thing, 

net  profit  is  another,"  Mr.  Niles  says. 
"The  net  profit  of  a  film  producer  is 
the  same  as  an  advertising  agency. 

significant  factor  in  a  buying  decision. 
He  noted  that  if  two  stations  are  equal 
in  all  respects,  he  probably  would  se- 

lect the  code  station,  but  he  acknowl- 
edged this  is  a  rare  circumstance.  The 

buyer  who  is  a  "professional,"  he  added, 
will  buy  on  the  basis  of  the  station 
which  conforms  most  closely  to  the 
media  plan. 

No  Directives  ■  A  senior  timebuyer 
at  another  top  agency  said  the  ques- 

tion of  code  membership  "just  doesn't 
come  to  the  fore"  in  making  a  buying 
decision.  She  explained  the  agency,  to 
her  knowledge,  never  had  issued  any 
directives  on  the  subject,  and  confessed 
she  knew  from  memory  the  call  letters 
of  only  a  few  stations  that  are  code 
members.  She  said  she  attempts  to  buy 

on  stations  that  she  considers  "the  best" 
for  a  particular  client. 

The  vice  president  and  media  direc- 
tor of  an  agency  heavily  involved  in 

spot  radio  reported  there  is  no  formal 

agency  policy  on  the  subject.  He  ob- 
served that  the  agency  "never  has  had 

a  complete  list  of  code  subscribers." 
He  believed  personally  that  "some  con- 

sideration" should  be  given  to  code 
stations  and  said  that  once  he  receives 
the  list  from  NAB,  he  plans  to  discuss 
it  with  his  staff. 

It  is  the  opinion  of  a  media  director 
at  another  agency  that  timebuyers  gen- 

erally do  not  know  whether  a  station 
is  a  code  subscriber  or  not.  They  buy 
on  stations  for  their  ratings  or  for  other 
considerations  that  a  client  may  re- 

quire.  An  astute  buyer,  he  observed, 

We  hear  few  people  accuse  agencies 
of  making  bundles  of  money  on  their 
fixed  15%  commissions.  We  know 

that  agencies  are  called  upon  to  pro- 
vide more  and  varied  services,  over 

and  above  the  production  and  place- 
ment of  print  and  broadcast  adver- 

tising, on  which  they  easily  lose 

money  or  at  best  break  even." Net  profit  for  the  film  producer  is 
around  2%,  Mr.  Niles  says,  and  if 

a  producer  nets  1.5%  per  year  "he 
feels  it's  a  good  year;  2%  is  excel- 

lent." 

Most  of  the  more  than  450  film 

producers  in  the  U.S.  today  "are  not 
in  the  big  league,  $10  million  volume 
class,"  Mr.  Niles  claims,  and  figuring 
on  an  average  volume  of  $3-5  million 
"after  Uncle  Sam  is  paid  his  tithe,  a 
net  profit  of  1.5%  can  hardly  be 

classified  as  a  lush  profit."  With  this 
profit,  he  argues,  the  producer  then 
must  buy  new  equipment,  experiment 
with  new  techniques  for  clients,  im- 

conceivably  would  be  interested  in  code 
membership  if  he  is  seeking  time  for 

a  high-quality  product  that  he  would 
not  want  associated  with  a  station  that 

"carried  a  high  proportion  of  spots 
relative  to  programming  and  advertised 

products  that  we  often  call  'question- 
able.' "  Conversely,  he  added,  it  prob- 
ably would  be  advantageous  to  select 

a  non-code  station  if  the  product  to  be 

advertised  is  one  that  requires  "high- 
pressure"  copy. 

Audience  is  the  Thing  ■  Another  ̂  
broadcast  supervisor  stated  that  a  sta- , 
tion's  audience  profile  is  much  more  f 
important  to  buyers  than  its  adherance 
to  the  code.  He  indicated  that  stations  , 
vary  widely  in  their  appeal,  and  buyers 
are  inclined  to  choose  the  stations  they 
believe  will  reach  a  specific  audience 
for  a  particular  product. 

"In  the  past  a  buyer  could  not  easily 
ascertain  if  a  station  was  or  was  not  a 

code  subscriber,"  a  senior  timebuyer 
commented.  "I  am  happy  to  hear  such  , 
a  list  is  forthcoming.  But  my  feeling 
is  that  shrewd  buyers  will  still  purchase 
on  this  basis:  Does  the  station  have 

the  programming,  the  community  serv- 
ices, the  kinds  of  audience  I  want  to, 

reach?" 

One  media  director  was  surprised 
the  question  of  code  membership  had 
come  up.  He  said  as  far  as  he  is  con- 

cerned, code  membership  is  an  asset 

for  stations,  providing  "protection"  of "commercial  treatment"  for  clients.  A 

buyer,  he  thought,  would  be  "fool- 
hardy" not  to  consider  a  station's  mem- 
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Mr.  Niles 

producers  is  often  a  matter  of  a  few 

hundred  dollars."  But  if  a  producer 
with  a  staff  of  500  bids  against  one 

with  five,  "the  cost  estimate  may  be 

widely  disparate."  Timing  and  cer- 
tain producer  efficiencies  also  can  be 

reflected  in  the  pricing. 
Still  another  myth,  and  perhaps  the 

most  controversial  in  Mr.  Niles' 
mind,  is  that  film  producers  tend  to 
specialize  in  a  certain  type  of  prod- 

uct. "Any  producer  regardless  of 
size,  equipped  with  the  basic  essen- 

tials of  film  making,  can  handle  any 

type  of  film  production,"  Mr.  Niles 
contends.  "There  is  no  such  thing  as 
specialization,  especially  with  the  vast 
technical  talent  pools  of  Hollywood 
and  New  York  which  can  be  inter- 

changed via  jet  air  travel." 
The  tendency  is  to  "de-specialize," 

Mr.  Niles  says.  His  own  firm,  for  ex- 
ample, produces  and  creates  not  only 

tv  commercials  and  public  relations 
films  for  tv  and  non-theatrical  distri- 

bution but  also  sales  and  product 
training  films  and  sound  slide  films. 
It  handles  closed  circuit  tv  presenta- 

tions and  live  sales  meetings  and  pro- 
duces materials  to  help  merchandise 

entire  business  development  pro- 

grams, he  said. 

prove  studio  facilities,  pay  for  talent 

1  on  speculative  ventures  "and  be  pre- 
pared for  slow  periods." 

j      Another  myth  Mr.  Niles  wants  to 
'  end  is  that  the  "high  costs"  of  tv  spot 
production  are  "passed  on  to  clients." 

ji  He  contends  the  amount  of  produc- tion  value  is  a  fixed  cost  factor  which 
can  be  high  or  low  depending  on  the 

'  client  requirements.  "If  nine  actors 
are  indicated,  if  original  music  is  a 
must,  if  location   shooting  at  the 

I  Grand  Canyon  is  required,  obviously 

'j  the  costs  are  considerable." 
i      "Certainly  costs  have  risen,"  Mr. 
I  Niles  admits.  "Unions  pressure  pro- 

ducers. To  be  competitive,  a  produc- 
I  er  cannot  pass  these  costs  on  to  his 
]i  clients.    Hence,   these  creeping-up 
j  costs  are  usually  absorbed  within  the 
1  general  overhead  markup  applied  or 
ij!  reflected  in  reduced  gross  and  net 

'l  profits." ij  A  Few  Hundred  ■  When  clients 
'  send  out  story  boards  for  bidding  to 
'  producers  of  comparable  standing, 
'  Mr.  Niles  observes,  "they  quickly  see that  the  cost  variance  between  these 

j  bership  in  the  code  as  part  of  his 

j  analysis   of  the   outlet.    "Given  the 
ij  choice  of  stations  with  comparable  cir- 

Ij  culation"  he  would  most  likely  choose 
I  the  code  member  because  "when  in 
■\  doubt  the  code  is  a  symbol"  of  quality. 
II  The  NAB  code  obviously  conveys 

some  aura  of  station  responsibility, 
another  buyer  said,  but  in  specific  day- 
to-day  operations  stations  are  compared 
on  the  basis  of  their  offerings. 

Another  media  buyer  said  there's 
i  more  confidence  in  buying  on  a  code 
j  station  because  certain  obligations  will 
•  be  fulfilled.  Buying  on  code  stations 
'  makes  "everything  easier" — such  as 
'  not  having  to  be  concerned  with  com- 

'   petitive  spots.    But:  "all  things  being equal  we  look  for  the  proven  selling 
job — not  whether  the  stations  are  code 
members." 

Small  Effect  ■  Another  agency's  re- 
'    action  was  that  little  consideration  is 

given  code  membership  because  "there 
'  are  too  many  ifs,  ands  and  buts  in  the 
I   whole  code  idea." 
'  A  timebuyer  at  another  agency  heavy 

in  both  radio  and  tv  spot  buying  said 

that  NAB  code  membership  is  not  "a 
basic  consideration."  In  its  spot  cam- 

paign, the  agency  has  purchased  and 
[  will  continue  to  buy  time  on  stations 
'  which  are  not  code  subscribers,  he  in- 

dicated. The  basic  timebuying  con- 
sideration, he  said,  is  past  selling  jobs 

a  station  has  done  for  the  agency's clients. 

Still  another  timebuyer  said  code  sub- 
scription "definitely"  is  taken  into  ac- 

count in  buying  procedures  for  cer- 
tain clients.  He  explained  the  code  pre- 

sents an  image  of  a  "prestige"  station. In  the  case  of  institutional  commercials 
or  where  the  agency  wants  to  set  apart 

its  product  as  a  "class"  item,  the  buyer 
definitely  goes  to  the  code  station.  He 
added,  however,  where  a  product  is  a 
hard-sell  item  (soaps  and  headache 
remedies,  for  example)  the  non-sub- 

scriber station  is  equally  acceptable. 
Most  stations  are  reputable  and  code 

membership  does  not  necessarily  sepa- 

rate the  "good  stations  from  the  bad," 
another  buyer  stated. 

"All  codes  are  flexible  in  the  best 
interests  of  both  advertiser  and  pub- 

lic," another  buyer,  who  said  he  does 
not  consider  code  membership  in  his 
buying  decisions,  noted. 

These  same  sentiments  were  echoed 
by  another  timebuyer  who  said  that 
"I  look  at  the  station  on  its  individual 

merits." 
Weight  of  Other  Factors  ■  Another 

media  department  head  does  check  to 
see  if  a  station  is  a  code  member 
though  there  are  other  factors  to  be 
considered  which  carry  more  weight. 
He  describes  his  check  of  code  mem- 

bership as  a  "subconscious"  action  com- 
ing to  play  when  a  decision  must  be 

made  between  two  otherwise  equal 
station  candidates. 

Other  timebuyer  comment:  one 
thought  he  would  lean  toward  a  code 

station  unless  he  got  an  "exceptionally 
good  buy  on  a  non-code  station."  It 
depends,  however,  more  on  the  client's 

needs.  Another  buyer  at  the  same 

agency  thought  he  "instinctively"  notes if  a  station  belongs  to  the  code  al- 
though he  doesn't  base  buying  decisions on  that. 

At  another  agency,  a  respondent  said 

code  membership  doesn't  affect  her 
buying,  unless  the  agency  plans  to  use 
a  commercial  that  is  not  acceptable  to 

code  stations.  The  code  can  be  "sticky," she  noted.  As  an  example,  she  cited  an 
award-winning  commercial  prepared  by 
her  agency  that  contains  a  segment  she 
thinks  perfectly  acceptable  to  the  pub- 

lic, but  it  is  not  acceptable  under  the 
code. 

Code  membership  "usually  shows  up 
in  the  quality  of  the  station,"  another timebuyer  commented.  She  qualified 

her  statement,  however,  by  stating  "in 
one  sense  it  (the  code)  is  nothing. 
There  are  so  many  ways  to  get  around 

it,"  especially  in  the  area  of  "triple 
spotting."  She  reported  that  code  mem- 

bership is  not  a  factor  in  her  station 
analyses. 

Reps'  Comments  ■  Several  station 
representatives  contacted  stated  that 
timebuyers  or  other  media  personnel 
never  ask  if  stations  are  code  sub- 

scribers. One  representative  official 
volunteered  that  on  a  few  occasions  he 

has  mentioned  to  agencies  that  a  par- 
ticular station  he  represents  subscribes 

to  the  code,  but  he  acknowledged, 
these  occasions  are  rare.  Another  rep 

official  said  he  considers  it  "undiplo- 
matic" to  point  out  a  subscriber  sta- 

tion to  agencies  as  some  of  the  stations 
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A  financial  picture  of  the  advertising  agency,  1952-61 

A  10-year  report  that  indicates  agencies  in  this  country 
are  in  a  high  cost-low  profit  squeeze  has  been  prepared 
by  the  American  Assn.  of  Advertising  Agencies.  The 
table  shown  here  represents  in  percentages  the  cost  and 
profit  picture  of  agencies  over  a  decade.  The  reporting 
agencies  handle  almost  two-thirds  of  all  billings  in  this 

country. 

The  figures — expressing  the  percentage  of  gross  income 
— show  expenses  moving  steadily  upward  and  profits 
declining  (exception  was  a  decided  improvement  in  the 
expense  and  profit  picture  in  1959  after  a  sharp  profit  dip 
in  1958 — see  table). 

Ten-Year  Record  of  Advertising  Agencies'  Costs  and  Profits 
(Per  cent  of  gross  income  unless  ottierwise  stated) 

1952 
197 

6.03% 

1.47 14.50 

1953 
207 

5.93% 1.45 

14.40 

1954 
213 

6.03% 
1.47 

13.96 
68.62      68.63      69.87      69.10  68.58 

Number  of  agencies  presented 
Rent  and  depreciation 
Taxes  (other  than  U.  S.  income) 
Other  operating  expense 
Total  payroll 
Payments  into  pension  or  profit- 

sharing  plans 
Insurance  for  employee  benefit 
Total  expenses 
Profit  before  U.  S.  income  tax  (as 

percentage  of  gross  income)* U.  S.  income  taxes 
Net  profit  (as  percentage  of 

gross  income)* Profit  before  U.  S.  income  tax  for 
incorporated  agencies  (as  percentage 

of  gross  income)* U.  S.  income  tax  for 
incorporated  agencies 

Net  profit  for  incorporated  agencies  (as 
percentage  of  gross  income)* Net  profit  for  incorporated  agencies  (as 
percentage  of  sales — i.e.  billing) 

*Gross  income  comprises  commissions,  agencies'  service charges,  and  fees.  Source:  Annual  studies  of  advertising  agen- 
cies' costs  and  profits  conducted  by  American  Association  of 

1955 

211 
6.09% 
1.58 

13.58 

1956 
213 

6.32% 
1.65 

13.69 

1957 

222 6.69% 
1.71 13.92 

69.86 

1958 239 
7.20% 

1.72 

14.51 70.30 

1959 240 

6.92% 1.91 

14.14 
69.18 

1960 
245 

14.34 
68.94 

1961 237 
7.02%  7.16% 
2.18  2.22 

14.42 

69.35 
0.65 0.88 

0.91 1.10 1.42 
1.31 

1.17 
1.27 1.31 1.32 

0.19 0.21 0.24 0.34 0.41 0.42 0.45 0.52 0.56 0.62 
91.46 91.50 92.48 91.79 

92.07 93.91 
95.35 

93.94 
94.35 

95.09 

8.54 
8.50 

7.52 
8.21 

7.93 

6.09 4.65 6.06 5.65 4.91 
2.29 

2.40 2.11 2.70 
2.74 

1.98 
1.42 

1.79 
1.79 1.45 

6.25 6.10 5.41 5.51 5.19 
4.11 3.23 4.27 

3.86 3.46 

8.40 8.80 8.17 8.63 8.57 
6.09 

4.28 

5.94 

5.56 

4.41 

3.41 3.36 3.20 3.57 3.55 2.55 1.89 2.17 2.12 1.92 

4.99 5.44 
4.97 5.06 5.02 3.54 

2.39 
3.77 

3.44 

2.49 

0.87 0.95 0.87 0.89 
0.88 

0.58 0.42 0.67 
0.60 0.44 

Advertising  Agencies.  Figures  are  averages  for  agencies  of  all 
sizes.  Agenies  included  handled  close  to  two-thirds  of  the  bill- 

ing of  the  entire  advertising  agency  business  in  the  U.  S. 

SEARS  WETS  FEET  IN  NETWORK  TV 

Using  medium  in  'bacl<-to-scliool'  campaign  on  CBS,  ABC 

his  company  represents  are  non-code 
The  rep,  he  stated,  has  to  remain 
neutral  on  the  question  of  code  mem- 

bership when  this  is  the  case. 
Another  representative  called  code 

membership  "the  frosting  on  the  cake 
for  fulfilling  certain  obligations  but  as 
far  as  getting  business  for  stations  is 
concerned  the  code  is  not  worth  one 

iota." 

Rep  appointments . . . 

-  WKDA  Nashville,  Tenn.:  Robert  E. 
Eastman  &  Co.,  New  York,  as  national 
representative,  effective  Sept.  1. 

-  KTVT  (TV)  Fort  Worth-Dallas, 
Tex.:  The  Katz  Agency,  New  York,  as 
national  representative. 

■  WASK  Lafayette,  Ind.:  Prestige  Rep- 
resentation Organization,  New  York,  as 

national  representative. 

■  WBRL  Berlin,  N.  H.:  Eckels  &  Co., 
Boston,  as  New  England  representa- 
tives. 

■  WWHG-AM-FM  Hornell,  N.  Y.:  re- 
tains Burn-Smith  Co.  as  national  rep- 

resentatives. 

■  WBNR  Beacon,  N.  Y.:  retains  Burn- 
Smith  Co.  as  national  representatives. 

Sears,  Roebuck  &  Co.,  in  its  first 
major  network  tv  campaign,  started  a 

three-week  promotion  of  "back-to- 
school"  merchandise  available  in  its 
740-odd  retail  stores  Monday,  Aug.  13. 

Based  on  the  general  theme  of  "First 
to  Sears,  Then  to  School,"  the  one- 
minute  spot  will  be  carried  22  times  on 

CBS-TV's  morning  shows  during  the 
weeks  of  Aug.  13  and  27,  and  25  times 

in  ABC-TV's  daytime  shows  from  Aug. 
20-24  (Broadcasting,  July  23).  The 
commercial  is  unique  for  its  unusually 
high  total  of  35  different  scenes. 

Sears,  which  claims  to  be  the  first 
department  store  chain  to  use  network 
tv,  has  used  the  medium  once  in  the 
past.  Several  years  ago,  Sears  co- 
sponsored  an  Arthur  Godfrey  special 
on  CBS-TV.  Its  commercials  were  de- 

voted to  a  line  of  mowers.  A  Sears 
spokesman  said  last  week  the  current 

purchase  "might  lead  to  more  use  of 
the  medium."  On  future  use  of  net- 

work tv,  he  ventured  a  "soft  yes." 
David  Adam,  Sears'  newly  appointed 

radio-tv  advertising  director,  is  in 
charge  of  handling  an  expanded  de- 

partment set  up  to  provide  assistance  to 
local  Sears  stores  in  the  use  of  broad- 

cast advertising.  The  parent  company's 
efforts  in  this  direction  will  be  con- 

ducted in  cooperation  with  Ogilvy, 
Benson  &  Mather  Inc.,  New  York, 

Sears'  agency.  Mr.  Adam  points  out 
that  the  managers  of  Sears,  Roebuck 

stores  across  the  country  "see  the  value 
in  radio-tv,  but  their  problem  is  know- 

ing how  to  use  broadcast  properly  in 
order  to  get  a  reasonable  return  from 

their  investment." 
Big  Locally  ■  Although  Sears  is  still 

a  relative  stranger  to  network  tv,  many 
of  its  retail  stores  have  been  consistent 
local  tv  advertisers.  (Allstate  Insurance 
Co.,  a  wholly-owned  subsidiary,  is  a 
regular  network  buyer.)  Stations  such 
as  WAFB-TV  Baton  Rouge,  La.,  and 
WTRF-TV  Wheeling,  W.  Va.,  have 
been  getting  local  Sears  store  business 
since  1954.  Last  year  alone.  Sears. 
Roebuck  department  stores  purchased 

everything  from  ID's  to  program  spon- 
sorship in  a  total  of  86  tv  markets, 

according  to  a  Rorabaugh  report  on 
spot  tv  advertising  expenditures.  Their 
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Hayseed  money  ain't  HAY
! 

Turn  to  the  table  "Metro  Area  Retail  Sales  Per 

Household,"  up  front  in  Standard  Rate  &  Data, 

and  you'll  see  that  Fargo-Moorhead  is  one  of 
the  very  top  rankers  in  the  entire  list. 

True,  we  ain't  got  as  many  households  as  some 

— but  most  advertisers  live  on  their  customers' 

extra  spending,  over  and  above  subsistence  levels. 

That's  another  reason  why  WDAY  Radio  and 

WDAY-TV  get  a  lot  more  advertising  than  the 

top  outlets  in  many  other  much-larger  markets. 

Ask  PGW  for  some  specifics! 

WDAY 

5000  WATTS  •  970  KILOCYCLES  •  NBC 

and 

WDAY-TV 
AFFILIATED  WITH  NBC  •  CHANNEL  6 

FARGO,  N.  D. 

PETERS,  GRIFFIN,  WOODWARD,  INC., 
Exclusive  National  Representatives 
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combined  gross  billings:  $664,040. 
The  success  these  stores  have  had  on 

local  tv  over  the  years  must  be  meas- 
ured on  a  store-by-store  basis.  To  cite 

a  few  examples: 
■  In  Jacksonville,  Fla.,  a  store  has 

been  advertising  on  tv  since  it  opened 
in  1959.  For  two  years  it  sponsored  a 
15-minute  segment  of  Romper  Room 
three  mornings  a  week.  Now  it  uses 
saturation  advertising  for  sales. 

■  A  Terre  Haute,  Ind.,  store  started 
on  WTHI-TV,  that  city,  in  1955.  It 
uses  20's  and  60's,  slides,  film  and  live, 
in  saturation  to  promote  special  sales 
events.  It  also  sponsored  a  10-minute 
Santa  Claus  show,  Monday  through 
Friday,  Nov.  27-Dec.  19,  1961. 

■  In  Utica,  N.  Y.,  A  Sears  store 
started  on  WKTV  (TV)  that  city  in 
May  1961  with  saturation  schedules 
of  15  to  20  twenty-second  spots  and 
slides  to  promote  special  sales  and  such 
items  as  tires,  white  goods  and  re- 

modeling products. 
■  In  Houston,  Tex.,  Sears  has  a 

scheduled  run  of  station  spots,  60's  and 
20's,  live,  approximately  12  weekly. 
The  store  has  sponsored  Amos  'N' 
Andy,  a  30-minute  show,  for  almost 
three  years. 

Tv  coverage  of  new  store  openings 
has  been  growing  in  popularity.  In 
1961,  Sears  opened  11  new  stores,  of 
which  eight  were  replacements  of  older 
stores.  Construction  has  started  or  is 
scheduled  on  32  stores  to  be  opened 
in  the  months  to  come.  One  of  the 
major  openings  in  1961  was  in  Spokane, 
Wash.,  where  the  event  was  televised 
by  KREM-TV  that  city.  The  station 
moved  its  remote  equipment  into  the 
new  multi-million  dollar  store  on  the 
outskirts  of  the  city  and  spearheaded 
a  campaign  which  drew  25,000  persons 
into  the  building  the  first  day.  The 
crowd  spent  four  times  more  than 
Sears  in  Spokane  had  ever  before  taken 

in  during  a  single  business  day,  it's  re- 
ported. Surprisingly,  too,  the  opening 

was  in  mid-week. 

The  new  store's  campaign  started 
several  weeks  before  the  opening  date 
with  10-  and  20-second  announcements 
on  KREM-TV  and  a  schedule  on 
KREM  as  well.  The  day  before  the 
opening,  remote  cameras  were  moved 
into  the  building  and  video  tape  inter- 

views were  held  with  each  department 
head  and  many  clerks. 

The  opening  day's  schedule  featured 
live    coverage    of   the  ribbon-cutting 

ceremony  and  spot  cut-ins  throughout 
the  day  from  the  store.  In  the  eve- 

ning, the  recorded  interviews  and  more 
live  features  were  incorporated  into  a 
half-hour  program.  The  Sears  store 
also  served  as  the  point  of  origination 

for  three  of  KREM-TV's  regular  local 
shows  that  day.  The  remote  setup  was 
utilized  to  tape  a  series  of  20-second 
and  one-minute  commercials  on  loca- 

tion for  later  use. 
Sears  in  Richmond,  Va.,  launched  its 

first  major  tv  campaign  in  September 
1960,  and  has  become  one  of  the 
heaviest  users  of  the  medium.  The 
Richmond  store  began  with  a  lucky 
address  contest  that  was  held  in  con- 

junction with  a  monthly  special  news- 
paper section  (addresses  were  aired 

and  names  appeared  in  the  newspaper). 

Last  year  the  monthly  "lucky  address" promotion  was  extended  to  three  local 
tv  stations,  and  a  schedule  of  approxi- 

mately 30  announcements  a  week  was 
placed  on  WRVA-TV  Richmond.  In 
addition,  the  store  bought  a  once-a- 
week  news  program  on  the  same  sta- 

tion. The  Richmond  store  reportedly 

likes  tv  because  it  "offers  greater  flexi- 
bility and  timeliness  than  can  be  ob- 

tained from  any  other  medium." 

ANA,  AAAA  name  public  relations  unit 

BANZHAF,  FRANK  HEAD  COMMITTEE  TO  EDUCATE  PUBLIC  ON  ADVERTISING 

A  joint  committee  of  the  Assn.  of 
National  Advertisers  and  the  American 
Assn.  of  Advertising  Agencies  has  been 

formed  to  sharpen  advertising's  public 
"image." 

The  committee's  arrival  on  the  ad- 
vertising scene  represents  a  merged  ef- 

fort by  the  two  associations  in  the  area 
of  providing  information  to  the  public 

on  advertising's  role  in  the  U.  S.  econ- 
omy. The  new  committee  was  described 

last  week  as  an  "  'action'  group  [that] 
will  develop  specific  projects  designed 
to  increase  knowledge  of  the  role  of 

Mr.  Banzhaf 

advertising." Max  Banzhaf,  director  of  advertis- 
ing, promotion  and  public  relations, 

Armstrong  Cork  Co.  (Lancaster,  Pa.), 
who  also  is  vice  chairman  of  the  ANA, 

is  serving  as  the  joint  committee's  first chairman.  Clinton  E.  Frank,  president 
of  the  Chicago  agency  bearing  his  name 
and  chairman  of  the  AAAA's  commit- 

tee on  government,  public  and  educator 
relations,  is  vice  chairman.  The  post 
of  chairman  will  alternate  each  year 
between  advertiser  and  agency  mem- 
bers. 

The  joint  committee  held  a  first  meet- 
mg  on  Aug.  13  and  started  on  a  series 
of  projects  which  represent  a  combina- 

tion of  ANA  plans  as  well  as  those  out- 

lined at  last  year's  annual  AAAA  meet- 

ing. 

An  announcement  last  week  said  the 

committee  would  have  "the  benefit  of 
the  studies,  analyses,  plans  and  recom- 

mendations completed  by  Hill  &  Knowl- 
ton  (a  public  relations  firm)  while  serv- 

ing as  public  relations  consultant  to  the 
AAAA."  It  was  pointed  out  that  the 
H&K  data  would  "expedite"  the  joint 
committee's  initial  projects  and  also 
serve  as  a  guide  for  the  future. 

Economic  Illiteracy  ■  It  was  stressed 

the  committee's  prime  area  would  em- 
phasize the  impact  of  advertising  as  an 
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Our  friends  are  so  opinionated 

According  to  the  recent  WJR-Politz  study,  most  of 
our  2,183,000  loyal  listeners  are  shockingly  biased. 
1,132,000  of  them,  for  example,  have  an  absolutely 
unshakable  belief  that  WJR  is  best  for  news. 

Some  605,000  others  are  downright  obstinate  about 

their  preference  for  WJR's  sports  coverage.  408,000 more  show  unflinching  loyalties  to  our  homemaking 
shows;  561,000  to  our  farm  programs;  and  641,000 
to  our  tasteful  advertising! 

Ah  well,  despite  their  steadfast  prejudices,  our 
friends  do  have  some  distinct  virtues.  Good  taste, 
of  course.  And  maturity  —  are  25  years  and 
older.  And  dedication — you'll  find  them  listening  to 

WJR  all  hours  of  the  night  and  day.  And  money — 
and  the  buying  power  that  goes  along  with  it.  And 
highly  developed  perceptive  powers — they  did  choose 
WJR  over  174  other  stations,  after  all. 

One  other  thing:  although  these  folks  are  utterly 

rigid  in  their  preference  for  WJR's  Complete-Range 
Programming,  you'll  find  they  do  have  open  minds when  it  comes  to  the  advertising  messages  they  hear. 

Don't  you  have  a  product  that  could  use  2,183,000 resolute  devotees? 

See  your  Henry  I.  Christal  representative  soon, 
give  WJR  a  call. 

Or 

The  measured  area  of  the  Alfred  Politz  media  study 
released  September,  1961.  This  area  includes  6,801,000 
people — age  15  and  older. 
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760  KC  ^'^  ooo 

DETROIT 

50,000  WATTS 
Represented  by  Henry  I.  Christal  Co.,  U.S.  &  Canada 
Atlanta  •  Boston  •  Chicago  •  Detroit  •  Los  Angeles 
New  York  •  Son  Francisco 

Our  friends  are  also  rather  discerning,  don't  you  thinl-? 
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economic  factor.  As  expressed  by  Mr. 
Banzhaf : 

"Overcoming  economic  illiteracy  will 
be  one  of  our  key  purposes.  Secretary 
of  Commerce  Luther  Hodges  pointed 

out  recently  that  'without  advertising  to 
stimulate  a  constantly  expanding  de- 

mand for  goods  and  services  we 
wouldn't  be  the  wealthiest  nation  that 
has  ever  existed." This  "basic  think- 

ing," Mr.  Banzhaf  said,  will  guide  the new  committee. 

The  AAAA's  effort  in  this  area  goes 
back  some  two  years.  It  includes:  a 
study  and  analysis  of  the  public  rela- 

tions problems  of  advertising  and  the 
completion  of  an  opinion  leader  survey. 
These  were  followed  by  a  recommenda- 

tion for  a  13-point  program  by  AAAA's 
public  relations  consultant.  But  this 
was  deferred  and  invitations  were  made 
to  ANA,  NAB  and  three  other  (media) 
organizations  to  join  in  a  cooperative 
program  after  an  AAAA  committee 
concluded  that  the  comprehensive  pro 

gram  proposed  went  "beyond  the  asso- 
ciation's scope  and  financial  capacity  to 

undertake  alone"  (Broadcasting,  April 30). 

The  ANA  has  sponsored  and  dis- 
tributed a  film,  This  Is  Advertising. 

and  has  worked  on  getting  information 
about  advertising  to  government  groups 
and  other  segments  of  the  public. 

Parallel  Lines  ■  The  joint  announce- 
ment of  the  new  committee  noted  that 

the  AAAA  plans  and  the  ANA  program 

"paralleled  each  other  in  many  respects" 
and  this  led  to  an  agreement  to  merge 
the  significant  points  of  each. 

It  was  noted  that  the  committee  plans 

to  ask  other  "advertising  organizations" 
for  "support  and  participation,  when- 

ever feasible  or  required"  and  that  proj- 
ects will  supplement  activities  under- 

written by  other  organizations. 
There  are  eight  committee  members 

each  from  ANA  and  AAAA.  For  the 
current  year,  they  are: 
AAAA:  Mr.  Frank;  William  J.  Coli- 

han  Jr.,  senior  vice  president.  Young  & 
Rubicam,  New  York:  John  F.  Devine, 
vice  president,  J.  Walter  Thompson  Co., 
New  York;  Arthur  C.  Fatt,  chairman  of 
the  board,  Grey  Adv.,  New  York:  Carl 
W.  Nichols,  presideint,  Cunningham  & 
Waish,  New  York;  Edward  T.  Parrack. 
president,  Ketchum,  MacLeod  &  Grove, 
Pittsburgh;  James  R.  Schule,  vice  presi- 

dent and  secretary,  BBDO,  New  York; 
Charles  S.  Winston  Jr.,  senior  vice  pres- 

ident and  manager,  Foote,  Cone  & 
Belding,  Chicago. 
ANA:  Mr.  Banzhaf;  Roger  Bolin, 

advertising  director,  Westinghouse  Elec- 
tric Corp.,  Pittsburgh;  E.  W.  Ebel,  vice 

president-advertising,  General  Foods 
Corp.,  White  Plains,  N.  Y.;  Albert  N. 
Halverstadt,  vice  president  for  advertis- 

ing, Procter  &  Gamble  Co.,  Cincinnati; 
Melvin  S.  Hattwick,  director  of  adver- 

tising, Continental  Oil  Co.,  Houston; 

New  products  testing  television 

The  following  new  products  were  re- 
ported last  week  to  have  entered  spot 

tv  on  at  least  a  test  basis.  Their  activ- 
ity was  detected  by  Broadcast  Advertis- 
ers Reports,  a  national  monitoring  serv- 
ice, in  its  off-the-air  taping  of  local  tele- 

vision advertising  and  is  described  here 
as  part  of  a  continuing  series  of  new- 
product  reports  compiled  for  Broad- casting each  week. 

Monitored  during  week  ended  Aug.  3: 
Product:  Franco-American  Family  Recipe  din- 

ners. 
Company:  Campbell  Soup  Co. 

Agency:  Leo  Burnett,  Chicago. 
Schedule  and  Markets:  Daytime  minutes  in 

Rocky  Mt.  States  area. 
Product:  Gabby  Parrot  coin-operated  amuse- ment device. 
Company:  American  International  Develop- ment Corp. 

Agency;  George  Taylor  Advertising,  San  Fran- cisco. 
Schedule  and  Markets:  Daytime  minutes  on 

Pacific  Coast. 

Product:  Greek's  Stroke  and  Color  hair  color- 
ing pads. Company:  John  H.  Brack  Inc. 

Agency:  Reach  McClinton,  New  York. 
Schedule  and  Markets:  Nighttime  minutes  in 

the  Southeast. 

Douglas  Smith,  advertising  and  mer- 
chandising director,  S.  C.  Johnson  & 

Son,  Racine,  Wis.;  Jock  Veckly,  direc- 
tor of  advertising.  United  States  Steel 

Corp.,  Pittsburgh;  Alfred  A.  Whittaker, 
vice  president  and  director  of  advertis- 

ing, Bristol-Myers  Co.,  New  York. 

Tv  commercial  promotes 

Aladdin  school  supplies 

Southwest  Tablet  Manufacturing  Co. 
(Skyblen  social  stationer}-  and  Alad- 

din school  supplies).  Dallas,  is  using  a 
60-second  animated  commercial  in  17 
Texas  markets  to  launch  a  back-to- 
school  campaign  for  its  school  supply 

line  beginning  Aug.  27.  A  genie  (see 
above),  whose  voice  is  that  of  Harry 
Blackstone  Jr.,  son  of  the  magician,  is 
featured  in  the  film,  created  by  Rogers 
&  Smith  Advertising,  Dallas,  which  is 

placing  the  firm's  adverlising.  Tag 
copy  for  the  spot  mentions  that  coupons 
on  the  back  of  Aladdin  products  may 
be  redeemed  for  an  Aladdin  Magic 

Book,  a  "how-to"  written  by  Mr. Blackstone. 

Business  briefly . . . 

Procter  &  Gamble  Co.  (through  Ben- 
ton &  Bowles);  S.  C.  Johnson  &  Son 

(Needham,  Louis  &  Brorby),  and  R.  J. 
Reynolds  (William  Esty),  will  sponsor 

Keefe  Brasselle's  Variety  Gardens,  a 
one-hour   musical   variety   special  on 

CBS-TV  Tuesday,  Sept.  18  (10-11  p.m. EDT). 

Harrison  Radio  Div.  of  General  Motors 
Corp.,  Detroit,  plans  to  soon  buy  a  big 
new  radio  spot  schedule  to  promote  its 
auto  air  conditioners.  Spots  will  be 
placed  through  D.  P.  Brother  &  Co.  for 
a  fall  campaign  to  run  one  week  in  each 
month  and  last  possibly  for  a  full  year. 

General  Electric  Lamp  Div.,  Cleveland, 
has  begun  buying  spot  tv  in  a  $1.5  mil- 

lion "Mr.  Magoo"  campaign.  A  four- week  drive  begins  Sept.  24  on  about 
270  stations  and  will  use  mostly  day- 

time to  catch  housewives,  although 
some  evening  spot  buys  also  are  in- 

cluded. The  "Magoo"  campaign, 
which  runs  twice  yearly,  has  proved 
successful  since  it  began  in  1960,  ac- 

cording to  studies  by  the  agency  and advertiser. 

McCulloch  Corp.,  Los  Angeles  chain 
saw  manufacturer,  has  bought  NBC 
Films"  syndicated  The  Deputy  in  117 markets  throughout  the  country.  The 
2 6- week  buy,  at  an  estimated  cost  of 
$300,000,  was  placed  through  Fuller  & 
Smith  &  Ross,  Los  Angeles.  Reportedly, 
in  most  markets,  McCulloch  will  buy 
one  minute  of  commercial  time,  with 
its  local  dealers  cooperating  with  the other  two  minutes. 

P.  Lorillard  Co.  has  bought  half  spon- 
sorship of  America's  Cup,  a  special  one- hour  NBC  News  presentation  Monday, 

Sept.  17  (10-11  p.m.  EDT)  on  NBC- 
TV.  Agency:  Lennen  &  Newell  Inc., New  York. 

Purex  Corp.,  Lakewood,  Calif.,  has 
bought,  for  the  third  time,  NBC-TV's 
Project  20  production  of  "The  Story  of 
Will  Rogers,"  to  be  presented  Friday, 
Sept.  14  (9:30-10:30  p.m.  EDT). 
Purex  sponsored  the  special  when  it 
was  telecast  on  NBC-TV  March  28, 
1961  and  Sept.  12,  1961.  Agency:  Ed- 

ward H.  Weiss,  Los  Angeles. 
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WOKRochester  —  serving  one  of  New  York  State's  fastest-growing  markets  —  is  pleased  to  announce 
the  appointment  of  Blair-TV  as  exclusive  national  representative.  The  picture  of  downtown  Rochester 

you  see  above  will  soon  undergo  a  spectacular  change.  A  magnificent,  multi-million  dollar  Civic  Center 

—  with  a  sweeping  Plaza  —  will  dominate  the  architectural  scene.  It  will  symbolize  the  tremendous 

cultural,  business  and  civic  progress  that  has  occurred  in  recent  years.  We  at  Blair-TV,  representatives 

of  America's  fastest-growing  television  stations,  are  deeply  proud  to  be  associated  with  dynamic 

WOKRochester  in  forward-looking  Rochester.  BLAIR  TV— BLAIR  TELEVISION  ASSOCIATES. 
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COMMERCIAL  PREVIEW:  Campbells  are  coming 

Since  about  1906  the  Campbell 

Soup  Co.'s  "Campbell  kids"  have 
been  famiUar  print  media  visitors  in 

U.S.  homes,  but  now  they've  ven- 
tured into  a  new  career  as  puppets  on 

a  series  of  tv  commercials  due  to  ac- 
company about  a  dozen  programs  on 

the  three  major  networks  starting 
Sept.  17.  The  idea  for  the  transfor- 

mation came  about  four  months  ago 
to  Gerritt  Beverkyk,  producer-are  di- 

rector at  Needham,  Louis  &  Brorby, 
Chicago  agency  for  Campbell. 

Made  by  Joop  Geesink's  Dolly- 
wood,  Amsterdam,  Holland,  the  pup- 

pet commercials  will  introduce  Camp- 
bell's new  lineup  of  canned  bean 

products — pork  and  beans,  barbecue 
beans,  beans  and  franks,  and  beans 
and  ground  beef.  Done  in  stop- 
motion  photography,  the  commer- 

cials feature  the  puppets  in  Campbell 
Clan  kilts,  marching  to  a  musical 
theme  based  on  the  traditional  Scot- 

tish air,  "The  Campbells  Are  Com- 

ing." 

The  arrangement  is  by  Bill  Walker, 
Chicago  composer.  The  writer  was 
Hal  Kaufman  of  NL&B.  Campbell 
will  use  some  300  commercial  min- 

utes on  the  network  shows  through 
December  in  its  newest  buy.  Mer- 

chandising tie-ins  of  the  puppets  are 
being  considered. 

TIME-SHOW  SWAPPERS  TOTAL  750' 

New  radio  network  says  it  will  offer  126  shows  a  month 

A  newly-formed  United  States  Net- 
work that  places  radio  programming 

directly  on  stations  in  exchange  for  time 
to  sell  to  national  advertisers,  claims 

to  have  already  signed  some  750  sta- 
tions, including  more  than  80  in  the 

major  metropolitan  markets. 
The  "network"  service  has  been 

formed  as  a  division  of  AP  Manage- 
ment Corp.  with  Al  Petker  as  chairman 

of  the  board;  Frank  E.  Mullen,  a  for- 
mer executive  vice  president  and  gen- 
eral manager  of  NBC,  as  president  and 

Robert  Nathe,  formerly  associated  with 
Don  Sharpe  Enterprises  and  the  agen- 

cy of  Doherty,  Clifford,  Steers  &  Shen- 
field,  as  executive  vice  president. 

The  new  service  will  sell  directly  to 
stations  and  offer  time  to  advertising 
agencies,  presenting  a  rate  card  for  an 

order  of  only  the  entire  "network"  with 
a  minimum  13-week  contract.  USN 

expects  to  sign  a  total  of  1,500  stations 
in  the  U.  S. 
AP  Management  of  Beverly  Hills, 

Calif.,  is  a  radio  programming  and  sales 
firm  headed  by  direct  sales  advocate  Al 
Petker.  The  company  charged  in  a  suit 
earlier  this  year  that  Young  &  Rubicam 
and  15  stations  representation  firms  had 
conspired  to  destroy  its  business 
(Broadcasting,  Jan.  22).  That  com- 

plaint also  named  22  radio  stations  as 
co-conspirators  but  not  defendents. 
The  $16  million  antitrust  suit  was  set- 

tled last  spring.  It  called  for  a  perma- 
nent injunction  against  Y&R  and  the 

nine  rep  defendants  named  in  the 

court's  preliminary  injunction  (Broad- casting, May  7). 

Network  Flavor  ■  Mr.  Nathe  indi- 
cated last  week  that  the  new  radio  pro- 

gramming service  would  seek  "conven- 
tional patterns"  similar  to  those  pur- 

sued by  radio  networks. 
The  service  will  ship  some  126  pro- 

grams each  month.  They  will  include 
entertainment,  educational  and  public 
service  features,  it  was  explained  and 

USN  plans  to  "revive"  (but  in  "cap- 
sulized"  form)  top  entertainment  hits 
of  radio's  network  programming  hey- 

day. 

USN's  rate  card  specifies  a  conven- 
tional 15%  commission  to  recognized 

advertising  agencies;  no  cash  discounts; 
bills  payable  when  rendered;  affidavits 
of  performance  stating  period  of  day 
and  date  of  broadcast;  the  ordering  of 
only  the  entire  network;  a  one-order, 
one-statement  and  one-payment  pro- 
cedure. 

Also  included  on  the  card  are  stipula- 
tions that  spots  can  be  scheduled  in  the 

same  times  each  day  or  rotated  through- 
out the  network  schedule  "within  the 

limit  of  practicality".  Commercial  copy 
is  subject  to  USN  approval,  and  a  con- 

tract has  a  minimum  length  of  13 weeks. 

The  rate  indicates  a  total  of  705  sta- 
tions on  July  25.  Rates  are  specified  for 

three  different  frequencies:  a  single 

spot  on  each  station,  Mon.-Fri.,  13 
weeks;  two  spots  on  that  basis,  and 
three  spots.  Beyond  the  three  daily 

spots,  the  card  notes  that  more  exten- 
sive schedules  would  depend  upon 

availabilities. 

It  was  noted  that  USN  would  nego- 
tiate clearances,  etc.,  with  stations  and 

agencies  on  national  advertising  cam- 
paigns, similar  to  the  conventional  buy- 

ing pattern.  As  part  of  the  service, 
merchandising  and  special  features  are 
offered. 

USN,  it  is  pointed  out,  has  been 
courting  advertisers  formerly  serviced 
by  AP  Management.  Such  major  ad- 

vertisers as  Newport  Cigarettes,  Bristol- 
Myers,  Dumas  Milner  Corp.  (Pine-Sol 
room  deodorant)  and  Montgomery 
Ward  were  previous  clients. 

The  new  division's  offices  in  Holly- 
wood are  at  328  S.  Beverly  Dr.  New 

York  offices  have  not  yet  been  opened. 
Mr.  Nathe,  however,  has  been  in  New 
York  for  the  past  few  weeks. 

Agency  appointments... 
■  Labaron  Pharmacal  Div.,  Chas.  Pfizer 
&  Co.,  New  York,  names  Ted  Gotthelf 
Assoc.,  New  York,  to  handle  advertis- 

ing for  Beam  decongestant  eyedrops. 
National  campaign  to  introduce  prod- 

uct will  include  spot  tv. 

■  Greater  New  York  and  New  Jersey 
Metropolitan  Area  Rambler  Dealers 
Advertising  Assn.,  newly  formed  group 
of  about  120  dealers,  to  Needham, 
Louis  &  Brorby,  New  York. 

■  J.  L.  Jarman  Co.,  Tustin,  Calif.,  ap- 
points Calkins  &  Holden  Inc.,  as  agency 
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TOM  GARTENk  JOHN  SINCUIRCAllTHEIR 

72  COUKnES  (AND  EACH  OTHER !)  SOME 

VERY  INMESTING  NAMES!!!!!!!!!!!!!!!!! 

TOM:  My  friends,  as  any  media  man  worth  his 
wages  will  teU  you,  a  television  market  is  a  very 

difficult  thing  to  define.  For  audio-video  signals 
do  not  stop  at  state  boundaries,  city  limit  signs, 

and  other  handy  landmarks.  Pity  us  at  WSAZ- 
TV,  then,  with  a  coverage  area  that  embraces  72 

counties  in  4  states — to  say  nothing  of  2  million 
consumers  and  a  4-billion-dollar  payroU!  The 

need  for  a  name  that  goes  beyond  "Charleston- 
Huntington  Market"  is  obvious.  Mr.  Sinclair, 
can  we  not  settle  here  on  "Supermarket" — a 
name  we  have  often  used — as  our  official  moniker? 

JOHN:  We  could,  Mr.  Garten,  but  for  the  fact 
that  a  better  name  occurred  to  me  in  the  tub  last 

night:  "Charlestonia!"  Is  there  not  merit  in 
identifying  an  area  with  its  heart  and  hub? 

TOM:  There  is,  sir,  and  the  name  "Huntingtonia" 
would  better  serve  that  purpose!  No,  let  us 
look  beyond  our  local  loyalties  to 
larger  things.  Was  not  our  market 
staked  out  by  our  station?  How 

about  "The  Land  of  SazV 

JOHN:  The  Land  of  Sazl  (He  laughs.) 

TOM:  Yes,  The  Land  of  Saz,  O  Witless  One! 
Personally,  I  find  the  name  not  only  descriptive, 
but  rather  romantic! 

JOHN:  Well,  O  Romantic  One,  I  would  remind 
you  that  the  average  advertiser  is  a  bit  more 
interested  in  sales  potential  than  he  is  in  fancy 

phrases — for  all  your  personal  findings!  And 
I  would  further  remind  you  that  we  enjoy  certain 
topographical  advantages  here  that  relate  directly 

to  sales!  Accordingly,  I  suggest  "Sales  Saucer" 

or,  perhaps,  "Profit  Bowl"  .  .  . 
TOM:  Mr.  Sinclair!  More  hackneyed  and  cornier 

handles  I  have  never  heard  coined!  Did  you  con- 

sider "Jack  Pot"?  (He  snickers.) 

JOHN:  Mr.  Garten,  I  see  our  time  is  short.  So 

I  shaU  counter  your  sarcasm  with  a  major  con- 
cession. Friends,  kindly  consult  your  Katz 

Agency  man,  and  ask  for  .  .  .  "Super- 
market!" WSAZ-TV,  Channels,  an 

NBC  Primary  Affiliate,  Division: 
The  Goodwill  Stations,  Inc. 
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to  handle  their  Mrs.  Jarman's  Bake-a- 
loaf  (frozen  bread  dough).  Promotion 
will  use  Andy  and  Virginia  Mansfield 
on  KFI,  Phil  Norman  on  KNX,  and 
spot  buying  on  KMPC,  all  Los  Angeles. 

■  Sauter  Labs,  Nutley,  N.  J.,  has  ap- 
pointed Kastor,  Hilton,  Chesley,  Clifford 

&  Atherton  Inc.,  New  York,  as  advertis- 
ing agency  for  its  line  of  proprietary 

drug  products. 

■  State  Medical  Society  of  Wisconsin, 
Madison,  Wis.,  appoints  Geyer,  Morey, 
Ballard  Inc.,  Racine,  Wis. 

■  Hook  Drugs  Inc.  (75-store  chain), 
Indianapolis,  appoints  Ruben  Advertis- 

ing Agency,  that  city,  to  handle  radio 
and  tv  advertising. 

■  Minwax  Co.  (wood  finishes  and 
weatherproofing  materials).  New  York, 
appoints  Rose-Martin  Inc.,  that  city. 
Marjorie  Dorrance  is  account  executive. 

FRESH  ANGLE  IN  NATIONAL  FM  SALES 

New  firm  says  group  sales  is  winning  formula 

A  new  representation  firm — FM 
Group  Sales — has  underway  a  new  na- 

tional sales  approach  to  fm  radio  and 
reported  last  week  that  it  already  has 
closed  deals  for  three  national  adver- 

tiser buys  in  Los  Angeles  (a  group  of 
six  fm  stations). 

The  advertiser  purchases  include  52- 
week  contracts  for  Philip  Morris  (all 
brands,  through  Benton  &  Bowles,  New 
York)  and  Curtis  Pub.  Co.  (through 
BBDO,  New  York).  A  third  contract 
is  for  12  weeks — Corn  Products-Best 
Foods  (Mazola  Margarine,  via  Lennen 
&  Newell,  New  York). 

The  52-week  contracts  provide  for 

seven  "group  minutes"  per  week  in 
the  case  of  Philip  Morris,  and  five 

"group  minutes"  and  five  "group  half- 

214  first  tried  spot  tv  in  second  quarter 

TVB  LIST  INCLUDES  22  OF  TOP  100  ADVERTISERS 

A  total  of  214  products  or  services 
used  their  first  spot  tv  in  the  second 
quarter  this  year,  according  to  data 
compiled  by  the  N.  C.  Rorabaugh  Co. 
for  Television  Bureau  of  Advertising. 
The  bureau  recently  listed  the  advertis- 

ers new  to  network  tv  in  the  first  five 
months  of  1962  (Broadcasting,  Aug. 
13). 
TvB  said  last  week  that  a  complete 

report  for  the  second  quarter  giving 
dollar  expenditures  for  the  leading  ad- 

vertisers and  product  classifications  will 
be  available  in  early  September. 

Meanwhile,  TvB's  study  of  the  top 
100  advertisers  for  1961  reveals  that  22 

companies  had  a  total  of  26  brands  ap- 
pearing on  the  tv  spot  list  for  the  first 

time.  The  leading  advertisers  and  their 
respective  new  tv  spot  brands  were  as 
follows: 

Miles  Labs 
National  Dairy  Products 
Olin  Mathieson  Chemical 
Philip  Morris 
Ralston  Purina 

Reynolds  Metals 
Seven-Up 

Simoniz 
Union  Carbide 

Aspir-Vess 
Sealtest  fruit  drink 

Squibb  toothpaste 
Dunhill  cigarettes 
Wheat  Chex awnings 

Fizz-Nik 
Master  wax 
Linde  Star  jewelry 

Alberto  Culver  Co. Patrol 
American  Home  Products  Halt  deodorant,  Hands 

Up,  Radiant  furniture 

polish Anheuser-Busch Cotton  Maid  instant 
spray  starch 

Block  Drug Tegrin 
Borden Brandywine  mush- rooms 

Campbell  Soup Bounty  stew  and  chili 
Carnation Big  Red  dog  food 

Chesebrough-Pond's 
Groom  and  Clean  hair 
tonic 

Chrysler Cyclewild  chemical 
products 

Colgate-Palmolive Action  bleach,  Octa- 
gon soap 

S.  C.  Johnson  &  Son J-Way  lawn  and  gar- 
den care 

Kellogg Bar-B-Chew  dog  food 
Mennen Tender  Aid,  Redi- Groom 

National  Shoe  goes  big 

for  fall  radio  campaign 

The  familiar  radio  jingle,  National 
Shoes  Ring  the  Bell,  gets  a  new  and 
humorous  treatment  in  a  heavy  fall 
radio  campaign  starting  this  week. 

National  Shoe  Stores  Inc.,  New 
York,  for  25  years  a  consistent  radio 
advertiser,  will  use  50  stations  in  North- 

eastern markets  in  the  new  campaign. 
Though  its  agency  Mogul  Williams  & 
Saylor  Inc.,  New  York,  the  drive 
covers  an  expanded  schedule  of  1,850 
one-minute  announcements  a  week, 

with  the  peak  timed  for  the  back-to- 
school  period  next  month.  In  addition, 
the  New  York  market  will  be  covered 

by  participations  in  children's  tv  pro- grams, movies  and  special  programs  on 
WOR-TV  New  York  in  that  city. 

National's  bell  jingle,  which  MW&S 
created  in  1942,  is  featured  in  a  semi- 
institutional  spot  that  recounts  the 

company's  chief  selling  points.  It  cen- ters around  a  conversation  between  a 
man  applying  for  a  job  and  a  girl  in  a 
personnel  department,  spiced  with  hu- 

mor and  punctuated  by  ringing  bells. 

At  the  end  the  man  quips:  "Just  give 

me  a  ring." 

minutes"  per  week  for  Curtis.  PM 
started  on  July  16,  Curtis  on  July  17 
and  Mazola  closed  last  week. 

Art  Sakleson,  a  former  CBS  salesman 
in  Chicago  and  also  with  the  former 
Headley-Reed  firm,  is  president  of  the 
new  rep  company  that  sells  fm  spots 
at  a  package  rate  in  each  market  for 
a  group  of  stations  in  that  market.  He 
is  located  at  1  Rockefeller  Plaza,  New 
York.  Mike  Gilroy,  vice  president, 
heads  the  Chicago  office  at  410  N. 
Michigan  Ave. 

Group  Buy  ■  Mr.  Sakelson  empha- 
sized that  national  advertisers  can  buy 

stations  only  as  a  market  group  and 
that  one  or  more  markets  can  be  pur- 

chased. The  firm  now  has  five  stations 

forming  as  a  group  in  San  Francisco 
and  six  in  Chicago.  Other  cities  in 
which  FM  Group  Sales  expects  to 
have  station  units:  about  four  in  Phila- 

delphia, five  in  New  York,  four  each 
in  Boston  and  Detroit. 

Impetus  for  the  group-selling  con- 
cept may  be  traced  back  to  the  summer 

of  1961  when  Leo  Burnett  Co.,  Chi- 
cago, bought  a  14-week  schedule  for 

Alpine  cigarettes  (Philip  Morris)  on 
a  group  of  Chicago  stations.  During 
that  period,  Mr.  Sakelson  said  he  had 
The  Pulse  Inc.  conduct  a  special  survey 
that  computed  the  cost  per  thousand 
of  group  fm  commercials  compared  to 
an  am  radio  buy  in  that  market. 

The  advantages  of  his  system,  as  de- 
scribed by  Mr.  Sakelson,  are  a  single 

package  and  a  single  billing.  He  em- 
phasized that  all  stations  taking  part 

in  the  plan  are  fm-only  stations. 
Mr.  Sakelson  reported  that  FM 

Group  Sales  is  currently  seeking  addi- 
tional food  and  airline  accounts  —  and 

"every  national  advertiser  using  radio." He  said  that  there  are  no  programming 
stipulations  but  that  advertisers  are 
aware  of  fm  programming  in  general 
but  lack  data  on  costs  and  audiences. 

Also  in  advertising... 

Piggyback  quiz  ■  Station  Representa- 
tives Assn.,  New  York,  has  received 

replies  from  about  30%  of  all  commer- 
cial tv  stations  to  its  questionnaire 

about  piggyback  and/ or  integrated 
commercials.  Deadline  for  return  of 
the  questionnaire  has  been  set  for  Sept. 
5. 

Bank  promotion  ■  Radio  Advertising 
Bureau  has  released  a  report  on  promo- 

tional approaches  banks  are  using  in 
their  advertising.  The  booklet,  titled 
101  Promotion  Ideas  For  Banks,  is  de- 

signed as  a  file  of  promotion  ideas 

which  banks  can  draw  upon  for  "extra 
impact  to  their  regular  radio  advertising 
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Providence  .  .  .  most  crowded  television  market  in  the  country  where  the 

buying  habits  of  a  particular  mass  audience  total  "test  market".  Here,  the 

audience  reach  of  WJAR-TV  underscores  the  coverage  dominance  and 

sales  penetration  behind  Your  Fall  Sales  Safari. 

ARB  TV  Homes 

NBC  •  ABC  -  REPRESENTED  BY  EDWARD  RETRY  &  CO.,  INC. 
OUTLET  COMPANY  STATIONS  IN  PROVIDENCE  -  WJAR-TV,  FIRST  TELE- 

VISION STATION   IN  RHODE  ISLAND  -  WJAR  RADIO  IN  ITS  40th  YEAR 
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Commercials  in  production  . . . 

Listings  include  new  commercials  be- 
ing made  for  national  or  large  region- 

al radio  or  television  campaigns.  Ap- 
pearing in  sequence  are  names  of  ad- 
vertiser, product,  number,  length  and 

type  of  commercial,  production  man- 
ager, agency  with  its  account  executive 

and  production  manager,  and  approxi- 
mate cost  of  commercial  when  available. 

Gray-O'Rielly  Productions  Inc.,  480  Lexington Ave.,  N.  Y.  City. 
-American  Home  Products  (peanuts),  one  60, 

one  30,  one  20,  live  &  anim.,  film.  Geo.  Liver- 
more,  prod.  mgr.  Agency:  Ted  Bates  Inc. 
;  American  Home  Products.  (Chief-Boy-Ar-Dee) 
three  60's,  color,  film.  Geo.  Livermore,  prod, 
mgr.  Agency:  Young  &  Rubicam. 

Fred  Niles  Communications  Centers,  Inc.,  1058 
W.  Washington  Blvd.,  Chicago. 

General  Mills  (Bisquick)  one  30,  film.  Harry 
Lange,  prod.  mgr.  Agency:  Knox  Reeves  Ad- 

vertising. Ruff  Neff,  agency  prod. 

Quaker  Oats  Co.  (Ken-L-Ration)  two  60's,  tm 
30's,  film.  John  McShane,  prod.  mgr.  Agency:  J. Walter  Thompson.  Murray  Pattinson,  agency 

prod. 
Wilson  Packing  Co.  (meats)  four  60's,  film. 

Walt  Topel,  prod.  mgr.  Agency:  Campbell- 
Mithun.  Shep  Chartoc,  agency  prod. 

Kitchens  of  Sara  Lee  (cake)  one  60,  one  20, 
one  10,  live  &  anim.  film.  Harry  Lange,  prod, 
mgr.  Agency:  Hill,  Rogers,  Mason  &  Scott, 
Elinor  Fahrenholz,  agency  prod. 

Pet  Dairy  Products  Co.  (Pet  Milk)  one  60,  two 
20's,  three  lO's,  film.  Walt  Topel,  prod.  mgr. 
Agency:  Henderson  Advertising,  Andy  Pellizzi, 
agency  prod. 

Murine  Co.  (Murine)  four,  film.  Sid  Siegel, 
prod.  mgr.  Agency:  J.  Walter  Thompson,  Jarvis 
Rice,  agency  prod. 
Community  Discount  Stores  (Maypole  Boats 

&  Motors)  four  60's,  jingles.  Sid  Siegel,  prod, 
mgr.  Agency:  Gary  Advertising,  Don  Lazar, 
agency  prod. 

Southwestern  Bell  Tel.  Co.  (Yellow  Pages) 
three  20's,  film,  Harry  Lange,  prod.  mgr. 
Agency:  Gardner  Advertising,  May  Kohler,  agency 

prod. 

Standard  Oil  of  Indiana  (American  Oil)  two 
60's,  film.  William  E.  Harder,  prod.  mgr.  Agency: D'Arcy,  Robert  Lewis,  agency  prod. 

Trane.  five  60's,  film.  George  Jarrett,  prod, 
mgr.  Agency:  Campbell-Mithun,  Inc.  Mickey  Hill, 
agency  prod. 

Pillsbury  Mills  (flour)  one  10,  film.  Harry 
Lange,  prod.  mgr.  Agency:  Campbell-Mithun. William  Johnson,  agency  prod. 

Frosty  Morn  (meat)  one  60,  anim.  film.  Manny 
Paull,  prod.  mgr.  Agency:  Noble-Dury  &  As- sociates. W.  S.  Graham,  agency  prod. 
Hammond  Organ  Co.  (organs)  one  60,  film. 

Harry  Lange,  prod.  mgr.  Agency:  Young  & 
Rubicam.  MacKenzie  Ward,  agency  prod. 

Alberto-Culver  (Lymacol)  four  60's,  film. 
Harry  Lange,  prod.  mgr.  Agency:  Compton  Ad- 

vertising. Bob  Berg  and  Bob  Steen,  agency 

prod. 

Standard  Oil  of  New  Jersey  (corporate)  ten 
three  minute,  tape  &  film.  Howard  Henkin, 
prod.  mgr.  Agency:  Needham,  Louis  &  Brorby. Mo  Kinnan,  agency  prod. 

Beecham  Products  (Silvikrin)  two  60's,  film. Howard  Henkin,  prod.  mgr.  Agency:  Kenyon  & 
Eckhardt.  Bleake  Johnson,  agency  prod. 

Cook  Chemical  Co.  (Real  Kill  Sprays)  four 
60's,  two  20's,  three  lO's,  film.  Harry  Lange, 
prod.  mgr.  Agency:  Winius  Brandon  Co.  Wallace 
Husted,  agency  prod. 

Procter  &  Gamble  (American  Family  Detergent) 
two  60's,  film.  John  McShane,  prod.  mgr. 
Agency:  Tatham-Laird,  Inc.  Lou  Perkins,  agency 

prod. 

Lakeside  Toys,  three  60's,  film.  John  Mc- 
Shane, prod.  mgr.  Agency:  Kerker-Pererson, Inc.  Paul  Le  May,  agency  prod. 

General  Mills  (Saff-O-Life  Safflower  Oil)  one 
60,  one  30,  film.  Harry  Lange,  prod.  mgr. 
Agency:  Knox  Reeves  Advertising,  Inc.  Glen 
Bammann,  agency  prod. 

Minnesota-Ontaria  Paper  Co.  (Insulite-Fastile) 
three  60's,  film.  George  Jarrett,  prod.  mgr. 
Agency:  Campbell-Mithun,  Dick  Stevens,  agency 

prod. 

Wilson  Packing  Co.  (meats)  three  60's,  three 20's,  film.  Walt  Topel,  prod.  mgr.  Agency: 
Campbell-Mithun,  Inc.,  Shep  Chartoc,  agency 

prod. 

General  Mills  (various  prods.)  three  30's,  one 10,  film.  Harry  Lange,  prod.  mgr.  Agency:  Knox 
Reeves  Advertising,  Inc.  Glenn  Bammann,  agency 

prod. 

General  Mills  (Betty  Crocker  Brownies)  one 
60,  one  30,  film.  Agency:  Needham,  Louis  & 
Brorby,  Inc.,  Barry  McKinley,  agency  prod. 

Pantomime  Pictures  Inc.,  8961  Sunset  Blvd., 
Hollywood  69. 

Foremost  Dairies,  Inc.  (milk)  two  60's  film. John  Marshall  &  Gordon  Bellamy,  prod.  mgrs. 
Agency:  Guild,  Bascom  &  Bonfigli,  Inc.,  John 
Orlofl",  agency  prod. 

Household  Finance  Corp.  (loans)  one  60,  anim. 
film.  Fred  Crippen  &  John  Marshall,  prod.  mgrs. 
Agency:  Needham,  Louis  &  Brorby,  Joe  Crea- 

ture, agency  prod.  Approx.  cost,  $7000. 
Foremost  Dairies,  Inc.  (milk)  one  60,  one  20, 

film.  Fred  Crippen  &  John  Marshall,  prod.  mgrs. 
Agency:  Guild  Bascom  &  Bonfigli,  Inc.,  Gordon 
Bellamy  &  John  Orloff,  agency  prods. 

Rams  Productions,  Inc.  4141  Office  Parkway, 
Dallas,  Texas. 

Arkla-Servel  (gas  air  conditioners)  one  58, 
film.  Bob  Farrar,  prod.  mgr.  Agency:  R.  K. 
Butcher  and  Assoc.,  a.e.,  Don  Hattfield.  Ap- 

prox. cost,  $700. 
Chevron  (gas,  oil)  one  60,  one  30,  one  10, 

jingle,  tape.  Bob  Farrar,  prod.  mgr.  Agency: 
White  and  Shuford,  a.e.,  Joe  Amodeo.  Approx. 
cost,  $700. 

Raymond  Scott  Enterprises,  Inc.  140  West  57th 
Street.  New  York  City. 

DX  Super  Boron,  five  60's,  music,  film.  Charles 
Barclay,  prod.  mgr.  Agency:  Gardner  Advertis- 

COMMERCIAL  PREVIEW:  From  dream  to  reality 

"Jill  and  Ted  went  up  to  bed,  to 
dream  of  gum  drop  mountain"  goes 
the  opening  sequence  of  a  new  com- 

mercial to  be  shown  this  fall  on  four 

network  tv  programs.  Milton  Brad- 
ley Co.,  (toys,  games,  educational 

supplies)  Springfield,  Mass.,  shifts 
from  the  dream  to  a  realistic  situa- 

tion to  get  across  its  dramatic  sales 
message  for  a  new  game  called 

"Candy  Land." 
The  script  enacts  a  catchy  jingle 

with  words  and  action  based  on  the 
imaginative  features  of  the  game.  The 
youngsters  shown  in  the  commercial 
wake  up  out  of  their  walk  through 
the  candy  land  dream  and  then  go 

down  stairs  to  play  the  game  which 
"makes  their  dreams  come  true." 

Placed  through  Noyes  &  Co., 
Providence,  R.  L,  the  commercial 
will  be  in  NBC-TV's  McKeever  & 
the  Colonel  and  ABC-TV's  Camou- 

flage, Jane  Wyman  Show  and  Make 
a  Face.  The  commercial  was  filmed 
at  Wylde  Studios,  New  York.  Henry 
Hart  Jr.  was  the  agency  producer,  E. 
George  Cloutier  was  the  copywriter, 
and  Fred  Levenson,  of  Wylde,  was 
the  director.  The  advertiser  claims 

"strict  fulfillment  of  code  regulations 
against  misrepresentation  of  the  ac- 

tual size  and  nature  of  the  adver- 

tised product." 
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Nerve  Center 

Mr.  Pat  Casey,  Chief  Engineer  of  Station  WEW,  St.  Louis,  Missouri,  reports  on  the 

new  Gates  PtCSidCHt  Dual  Channel  Transistor  Audio  Console: 

Out  purchase  of  the  Gates  President  Console  was  based  on  the  versatility  of  the  pushbutton 

control  system,  the  new  transistorized  circuitry,  and  the  excellent  frequency  response  and  distor- 
tion specifications  99 

Zhe  President  dual  channel  transistor  console  ...  as  dramatically  new  in  func- 
tion and  design  as  a  missile-launching  control  system.  Its  mission:  complete 

coordination  of  modem  broadcasting's  fast  moving  format  with  a  totally  new 
touch-control  nerve  center. 

Poised  for  instantaneous  reaction,  twenty-four  illuminated  touch-control 
keys  give  you  precise  fingertip  command  of  multiple  input  circuits  —  replac- 

ing switches  and  knobs  spread  across  the  control  board.  This  consolidated 
nerve  center  handles  many  combinations  of  turntables,  tape  machines  and 

projectors  with  complete  control  coordination.  This  is  today's  audio  control 
for  today's  operating  demands.  It  is  as  advanced  as  the  disJ  phone  over  the 
old  "Number  please?". 

Other  special  features  include  large  "feel-of-the-board"  control  knobs  on  all 
eight  mixing  channels,  a  total  of  45  inputs,  multi-position  VU  meters.  Gates 
exclusive  Solid  Statesman  transistor  amplifiers  and  a  fully  interlocked  cue- 
intercom  system. 

Let  us  send  you  Brochure  No.  106.  It  tells  the  complete  story. 

Our  40th  Year,  1922-1962 

GATES  RADIO  COMPANY 
Subsidiary  of  Harris-Intertype  Corporation 

QUINCY,  ILLINOIS OfF 

Offices  in:  HOUSTON,  NEW  YORK,  LOS  ANGELES,  WASHINGTON,  D.C. 
In  Canada:  CANADIAN  MARCONI  COMPANY 



ing,  Ralph  Pasek,  agency  prod. 
Vicks  Medicated  Cough  Drops,  one  60,  radio 

/ingle.  Charles  Barclay,  prod.  mgr.  Agency: 
Morse  International,  Carl  Buffington,  agency 

prod. Gulf  Power  Crest  Battery.  One  60,  tape,  radio 
musical  score.  Charles  Barclay,  prod.  mgr. 
Agency:  Erwin  Wasey,  Ruthrauff  &  Ryan,  a.e., 
Fred  L.  Newmeyer,  William  Thunhurst,  agency 
prod. Suburban  Club.  One  60,  tape,  radio  jingle. 
Charles  Barclay,  prod.  mgr.  Agency:  S.  A.  Levyne 
Co.,  John  Lampe,  agency  prod. 

Radio  'team  effort' 
urged  vs.  other  media 

Selling  radio  against  other  media 

through  "team  effort"  by  several  sta- tions in  a  market  will  be  one  of  the 
topics  studied  at  the  Radio  Advertising 

Bureau's  series  of  Management  Con- 
ferences beginning  Sept.  10-11  at  Burl- 

ingame  (near  San  Francisco),  Calif, 
(see  schedule,  page  15). 

Kevin  B.  Sweeney,  RAB  president, 
will  tell  radio  station  managers  attend- 

ing the  8  two-day  conferences  that  some 
stations  are  pooling  their  sales  resources 
to  go  after  advertising  business  held  by 
other  media.  Such  a  practice  is  termed 

"easing  cannibalistic  competition"  by Mr.  Sweeney. 
At  the  conferences,  he  will  detail  the 

results  attained  in  three  markets  by  sta- 
tions which  cooperated  to  sell  sizeable 

schedules  to  local  advertisers  then  us- 
ing other  media. 

Tidewater  appoints  Grey 

Grey  Adv.,  Los  Angeles,  was  ap- 
pointed last  week  as  agency  for  the 

Tidewater  Oil  Co.,  that  city,  replacing 
Foote,  Cone  &  Belding.  also  Los  An- 

geles, which  resigned  the  account  two 
months  ago  (Broadcasting,  June  18). 

Margarines  sharply  increase  use  of  tv 

FIVE-MONTH  NETWORK  TV  BILLING  UP  59.7%,  SPOT  25.9% 

Margarine  brands  are  investing  more 
in  network  and  spot  tv.  Television  Bu- 

reau of  Advertising  last  week  noted  a 
sharp  rise  in  billings  during  the  first 
five  months  of  1962.  Compared  to  the 

like  period  a  year  ago,  network  tv  bill- 
ings were  up  59.7%.  In  spot  tv,  mar- 

garine billings  in  the  first  quarter  of 
1962  increased  25.9%  from  the  1961 

quarter. Lever  Bros.  Imperial  Margarine 
topped  its  network  tv  competitors  with 
$578,295  in  the  five-month  period,  com- 

pared with  $323,326  in  the  1961  pe- 
riod. Standard  Brands'  Blue  Bonnet, 

which  used  no  network  tv  in  1961,  had 

five-month  billings  of  $437,076  in  1962. 
Fleischman's  and  Blue  Bonnet  were  the 
leading  spot  tv  brands  in  the  first  quar- 

ter (see  table). 

In  the  January-May  period  this  year, 
margarine  gross  time  billings  on  net- 

work tv  were  $2,259,030  against  $1,- 
414,756  a  year  ago.  Spot  tv  gross  time 
billings  in  the  first  quarter  were  $2,655,- 
140  against  $2,108,810  in  1961.  In  the 
full  year  of  1961,  network  biUings  for 
margarine  were  $3,621,571,  and  the 
spot  tv  billings  total  was  $8,437,970. 

TvB's  listing  of  margarine  brand  ex- 
penditures follows: 

GROSS  TIME  BILLINGS 
NETWORK  TELEVISION 

(January-May) 

Imperial  (Lever  Bros.) 
Blue  Bonnet  (Stand.  Brands) 

1962 

$578,295 

1961 

$323,326 
437.076  — 

FLORIDA  OKAYS  NEW  CITRUS  BUDGET 

Additional  levy  brings  orange  ad  fund  to  about  $9  million 

Florida  Gov.  Farris  Bryant  has 
signed  into  law  a  bill  which  probably 
will  provide  an  extra  $5  million-plus 
for  the  Florida  Citrus  Commission  to 

advertise  the  1962-63  orange  crop  to 
be  harvested  beginning  in  October. 

The  bill,  passed  at  the  end  of  a  spe- 
cial legislative  session  called  to  redistrict 

the  state,  had  heavy  citrus  industry  sup- 
port. The  industry  is  struggling  to  mar- 

ket a  record  pack  of  frozen  orange  con- 
centrate which  resulted  from  the  big- 

gest crop  in  history  last  season. 

On  the  basis  of  last  year's  orange 
crop,  the  state  advertising  levy — raised 
from  5  cents  per  box  to  10  cents — for 
one  year — should  bring  in  more  than 
$10  million.  No  change  was  made  in 
the  grapefruit  tax  which,  at  six  cents 
per  box,  will  bring  in  close  to  $2  million 
for  advertising  and  merchandising  pur- 

poses. Consumer  advertising  gets  a 
heavy  percentage  of  the  citrus  money, 
but  merchandising,  research,  adminis- 

trative and  other  expenses  also  come  out 
of  the  tax  revenue. 

Although  the  commission  has  done 
preliminary  work  with  Benton  & 
Bowles,  its  orange  advertising  agency, 
on  a  $3  million  program  for  the  new 
season,  it  now  appears  that  a  new  start 
will  be  made  with  an  ad  budget  about 
three  times  as  large.  Meanwhile,  the 
1962-63  grapefruit  and  tangerine  pro- 

gram worked  out  with  Campbell-Ewald 
will  be  presented  at  the  next  regular 
meeting  Sept.  12.  C-E  was  hired  in 
June  to  share  in  the  citrus  account  with 
B  &  B. 

The  citrus  commission  also  is  admin- 
istering a  $3.5  million  coupon  redemp- 

tion and  advertising  program  for  20 

orange  juice  processors  during  Septem- 
ber, October  and  November  to  reduce  a 

large  carry-over  of  frozen  concentrate. 
The  processors  approved  campaign  plans 
this  week  after  pledging  funds  earlier. 

Fleischman's  (Stand.  Brands)  345,450  — Mazola  (Corn  Products)  221,943  553,039 
Kraft  Miracle  Margarine 

(National  Dairy)  217,281  214,055 
Source:  TvB/LNA-BAR 

SPOT  TELEVISION 
(First  Quarter) 

1962  1961 

Fleischman's                  $517,330  $570,110 
Blue  Bonnet                    509,500  419,060 
Nucoa  (Corn  Products)        471,330  246,840 
Imperial                        380,700  285,340 
Good  Luck  (Lever  Bros.)  207,170  140,830 
Source:  TvB/Rorabaugh 

Tv  commercial  recall 

service  offered 

Audits  &  Surveys  Co.,  New  York, 
presented  a  new  tv  commercial  testing 
service  to  agencies  and  advertisers  last 
week.  Developed  by  Tv  Surveys  Inc., 
a  division  of  the  marketing  research 
firm,  the  service  offers  measurement  of 
viewer  recall  and  retention  of  tv  com- _ 
mercial  copy  points  on  a  continuing 
basis. 

Solomon  Dutka,  president  of  Audits 
&  Surveys,  said  each  Tv  Surveys  report 

also  will  isolate  a  commercial's  strong 
and  weak  points  and  compare  its  im- 

pact with  that  of  competing  products. 
F.  Wallace  Knudsen,  vice  president 

and  director  of  Tv  Surveys,  explained 
that  each  report  is  based  on  telephone 
interviews  with  200  women,  conducted 

24  hours  after  the  commercial's  telecast 
in  10  major  markets.  Respondents  are 
selected  at  random  and  screened  to  de- 

termine whether  they  viewed  the  pro- 
gram on  which  the  commercial  ap- 

peared. Data  includes  the  number  and 
percentage  of  program  viewers  who  re- 

call a  commercial,  an  analysis  of  what 
they  remembered  seeing  and  hearing 
about  it,  and  an  unedited  transcript  of 
their  comments. 

Tv  Surveys'  interviews  are  conducted 
in  Baltimore,  Boston,  Chicago,  Cincin- 

nati, Cleveland,  Detroit,  New  York, 
Philadelphia,  St.  Louis  and  Washington, 
D.  C.  Additional  staffs  of  interviewers 
are  available  to  conduct  studies  in  50 

other  cities.  Interviewers'  activities  are 
validated  by  local  field  supervisors  and 
electronic  computers  in  Audits  &  Sur- 

veys' New  York  office. 

Taystee  to  Wesley 

American  Bakeries  Co.,  New  York, 
has  shifted  a  portion  of  its  Taystee  bread 
account  from  Young  &  Rubicam  Inc. 
to  Wesley  Assoc.,  New  York.  Latter 
agency  will  handle  $600,000  in  billings 
for  New  York  area  and  Y&R  will  han- 

dle the  account  outside  New  York. 
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Hoosier  Hearts 

Auto  pioneer  Elwood  Haynes  built  first 

horseless  carriage  in  Kokomo,  10  years 

before  this  1904  l-laynes  Model. 

f  If  life  > 

First  in  Hoosier  Homes 

September  22,  1962 — A  great  Hoosier  heritage  will  be  re- 
captured as  the  4th  Annual  WFBM-TV  Antique  Auto  Tour 

.  .  .  sputtering  but  determined  .  .  .  rolls  through  the  Hoosier 
countryside  from  Indianapolis  to  Terre  Haute  and  back.  The 

reception  won't  have  changed  much  from  the  first  appearances 
of  the  "Haynes"  back  in  1894.  Heads  will  turn.  Kids  wiU 
laugh.  People  all  along  the  way  will  cheer  (more  than  150,000 

spectators  last  year)  as  some  125  famous-make  vintage  and 
antique  automobiles  bring  a  touch  of  automotive  history 

"Back  Home  Again  in  Indiana". 
WFBM-TV  keeps  in  close  touch  with  viewers  in  rich  satel- 

lite markets  surrounding  Indianapohs.  Let  us  show  you  why 
this  makes  Indianapolis  different  from  other  TV  markets. 
Ask  your  Katz  man! 

TIME-LIFE 
BROADCAST 
INC. 

America's  13th  TV  Market 
with  the  only  basic  NBC  coverage  of  760,000  TV  set 
owning  families.  ARB  Nov.,  1961.  Nationwide  Sweep. 
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  GOVERNMENT   

Senate  near  to  passing  satellite  bill 

CLOTURE  INVOKED,  AMENDMENTS  KNOCKED  DOWN  TO  SPEED  APPROVAL 

The  Senate  decided  last  week  to 
legislate,  not  vegetate,  as  one  senator 
put  it.  As  a  result,  the  communications 
satellite  bill,  which  Senate  liberals  had 
been  trying  to  talk  to  death,  was  on  the 
verge  of  passage  Thursday  night. 

The  bill  reached  this  position  after  the 
Senate,  in  a  historic  vote  on  Tuesday, 
imposed  cloture  on  opponents  of  the 
bill  to  create  a  government  regulated 
private  corporation  that  would  own  and 
operate  the  proposed  U.S.  space  com- 

munications system.  It  was  the  first 
time  in  35  years  the  Senate  had  voted 
to  silence  a  minority  of  its  members, 
and  the  fifth  time  in  U.S.  history. 

For  14  legislative  days,  the  Senate 
had  debated  the  administration-backed 
bill  (HR  11040),  as  other  important 
bills  requested  by  the  President  piled 
up  behind  it.  On  Friday  (Aug.  10), 
Senate  Majority  Leader  Mike  Mansfield 
(D-Mont.),  in  warning  that  a  cloture 
motion  would  be  filed  if  the  filibuster 
continued,  had  told  the  Senate  to  decide 

whether  it  wanted  to  "vegetate  or  legis- 

late." The  debate-limiting  vote,  taken  before 
packed  galleries,  was  63  to  27,  three 
more  than  the  necessary  two-thirds  of 
those  participating.  The  winning  mar- 

gin was  composed  of  an  unusual  alliance 
of  29  Democrats  and  34  Republicans, 
including  many  GOP  members  who 
normally  vote  against  cloture. 

Liberal-Conservative  Bloc  ■  The  op- 
position group  included  equally  un- 

usual allies — southern  Democrats  who 
always  oppose  cloture;  the  liberal  op- 

ponents of  the  bill,  who  normally  favor 
it;  and  two  of  the  most  conservative 
Republicans  in  the  Senate,  Barry  Gold- 
water  (Ariz.)  and  John  Tower  (Tex.). 
But  the  victory  for  cloture  was  made 
possible  by  the  absenteeism  of  five 
southern  Democrats,  who  would  have 
been  expected  to  vote  against  the  mo- 
tion. 

The  vote  didn't  end  the  debate  com- 
pletely, however.  Under  the  cloture 

rule,  each  senator  is  entitled  to  an  hour 
of  discussion  on  the  bill.  There  were 
also  some  200  amendments  that  could 
be  called  up  for  votes. 

Using  these  rights,  as  well  as  their 
privileges  of  demanding  time-consuming 
quorum  calls  and  the  line-by-line  read- 

ing of  lengthy  amendments,  the  liberals 
were  able  to  keep  the  debate  going  the 
rest  of  Tuesday  and  all  day  Wednesday 
and  Thursday,  despite  sessions  that  were 
begun  early  and  recessed  late  in  an  effort 
to  drain  off  the  oratory.  But  the  talk 
merely  postponed  the  inevitable — pas- 

sage of  the  bill. 
Amendments  Killed  ■  Following  the 

cloture  vote,  the  Senate  tabled  and  thus 
killed  about  20  amendments  offered  by 
the  liberals  in  an  effort  to  shape  the  bill 
to  their  liking.  Included  were  pro- 

posals providing  for  government  owner- 
ship of  the  system,  permitting  the  corpo- 

ration's articles  of  incorporation  to  be 
amended  only  on  the  President's  initia- 

tive, creating  a  space  communications 
commission  patterned  after  the  Atomic 
Energy  Commission  and  prohibiting  the 
corporation  from  discrimination  against 
employes  or  job  applicants  because  of 

race,  creed  or  color.  The  bill's  op- 
ponents were  not  expected  to  press  for 

action  on  all  of  their  amendments. 

The  Senate  leadership's  motive  in 
tabhng  all  proposed  changes  was  to 
avoid  any  amendments  that  might  re- 

quire a  Senate-House  conference.  The 
report  issued  by  such  a  conference 
would  have  to  passed  by  both  houses — 
and  would  be  subject  to  filibuster  in  the 
Senate. 

There  are  some  differences  between 

the  bill  passed  354-9  by  the  House  in 
May  (Broadcasting,  May  7)  and  that 
being  considered  by  the  Senate.  But  the 
Senate  leadership  appears  to  believe  that 
the  House  will  accept  its  version,  pro- 

vided it  is  not  changed  materially,  rather 
than  expose  a  compromise  version  to  a 
Senate  talkathon. 

Harris  Declines  Comment  ■  Chair- 
man Oren  Harris  (D-Ark.)  of  the  House 

Commerce  Committee,  who  floor-man- 
aged the  bill  in  that  chamber,  declined 

to  say  whether  the  House  would  ac- 
cept the  Senate  version.  When  the  Sen- 

ate finishes  its  work,  he  said,  he  will 
analyze  the  bill,  confer  with  his  com- 

mittee and  the  House  leadership,  and 

then  make  "a  determination." 
"I'm  not  making  any  public  pro- 

nouncements beforehand  that  we'll  take 

Reprieve  for  WDKD 

The  FCC  granted  a  request  by 
WDKD  Kingstree,  S.  C,  last 
week  to  stay  the  effective  date  of 

the  agency's  order  which  denies the  station  license  renewal  and 

requires  WDKD  to  cease  opera- 
tion Sept.  25  (Broadcasting, 

July  30). 
The  FCC  action  extends  the 

date  30  days,  pending  review  of 
a  petition  for  reconsideration,  to 
be  submitted  by  WDKD. 

whatever  the  Senate  does,"  he  said.  But 
he  indicated  he  doesn't  believe  the  dif- 

ferences between  the  Senate  and  House 
versions  are  major. 

Both  provide  for  a  private  corpora- 
tion whose  ownership  would  be  divided 

50-50  between  the  public  and  communi- 
cations carriers  approved  by  the  FCC, 

its  stock  selling  for  $100  a  share.  The 
corporation  would  have  15  directors, 
three  appointed  by  the  President  with 
the  consent  of  the  Senate,  six  elected  by 
the  public  stockholders  and  six  named 

by  the  carrier-owners. 
Under  the  House  version,  however, 

the  carriers  would  have  to  subscribe  to 
the  full  50%  of  the  stock  set  aside  for 
them  before  being  entitled  to  name  six 
directors.  The  number  of  carrier-elect- 

ed directors  would  be  based  on  a  sliding 
scale  according  to  the  percentage  of 
stock  the  companies  purchased.  The 
Senate  bill  has  no  similar  requirement. 
Another  difference  involves  the 

ground  stations  that  would  receive  mes- 
sages from  and  transmit  them  to  the 

satellites.  Both  bills  say  the  FCC  can 
license  either  the  corporation  or  the 
carriers  to  own  the  stations.  But  the 
House  approved  language  directing  the 
FCC  to  "encourage"  ownership  by  the 
carriers.  This  section  was  bitterly  op- 

posed by  some  House  members  who  felt 
it  would  give  the  carriers  an  undue  ad- 

vantage in  owning  what  they  believe 
will  be  the  most  profitable  portion  of 
the  space  communications  system. 

Liberals'  Views  ■  But  such  distinc- 
tions as  these  made  no  difference  to 

the  bill's  Senate  opponents,  led  by  Sens. 
Estes  Kefauver  (D-Tenn.)  and  Wayne 
Morse  (D-Ore.),  who  have  been  insist- 

ing for  months  that  the  measure  amounts 
to  a  giveaway  of  $500  million  worth  of 
government  research  and  development 
in  space  communications.  They  also 
say  the  proposed  corporation  would  be 
dominated  by  AT&T,  and  that  it  would 
be  given  powers  in  the  foreign-policy 
field  now  reserved  to  the  President. 

Most  of  the  bill's  opponents  favor  gov- 
ernment ownership,  but  private  opera- 

tion through  lease  arrangements. 

Sen.  Hubert  Humphrey  (D-Minn.), 
assistant  Democratic  leader,  who  has 
long  been  identified  as  a  liberal,  sought 

to  answer  the  opponents'  charges  in  a 
speech  Thursday.  He  said  the  President 

has  reviewed  the  legislation  "line-by- 
line" and  is  "satisfied"  with  its  safe- 

guards. He  also  placed  in  the  record  a 
letter  from  Adiai  E.  Stevenson,  U.S. 
Ambassador  to  the  U.N.,  which  sup- 
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ported  the  bill's  provisions  dealing  with 
foreign  affairs. 

The  last  real  effort  of  opponents  to 
deal  what  might  have  been  a  fatal  blow 
to  the  bill  came  Thursday  afternoon, 
when  they  proposed  the  anti-discrimina- 

tion measure.  This  proposal  attracted 
the  support  of  a  number  of  civil  rights 
advocates  who  otherwise  supported  the 
bill  and  were  voting  with  the  leadership 
to  table  the  other  amendments. 

But  Sen.  John  O.  Pastore  (D-R.  I.), 
floor  manager  for  the  bill,  argued  that 
if  the  proposal  were  approved,  a  Senate- 
House  conference  would  be  unavoidable 
and  that  when  the  bill  came  back  to  the 
Senate  southern  Democrats  as  well  as 

the  bill's  opponents  would  filibuster  it to  death. 
This  argument  prevailed,  and  the 

amendment  was  tabled  by  a  vote  of  54- 

37.  This  was  the  closest  the  bill's  op- 
ponents came  to  beating  a  tabling  mo- 

tion. All  the  others  carried  by  margins 
of  more  than  three-to-one. 

Bitter  Debate  ■  As  the  debate  wore 
on,  tempers  became  frayed,  and  senato- 

rial courtesy  went  by  the  boards  as  mem- 
bers engaged  in  occasional  bitter  ex- 

changes. Before  the  cloture  vote,  harsh 
things  were  said  too,  but  mostly  about 
AT&T. 

At  one  point.  Sen.  Russell  Long  (D- 
La.)  seemed  to  imply  that  the  com- 

pany had  offered  him  a  profitable  busi- 
ness venture  if  he  would  support  the 

bill.  But  when  his  liberal  colleagues  be- 
gan demanding  an  investigation  of  what 

they  regarded  as  a  "bribery"  charge. 
Sen.  Long  said  he  had  never  been 

offered  a  "bribe"  by  the  company. 
"I  do  not  want  to  charge  the  company 
with  that."  he  said. 

Sen.  Kefauver  charged  that  the  Ken- 
nedy administration  is  "honeycombed" 

with  former  AT&T  employes,  and  said 
some  are  taking  an  active  role  in  fur- 

thering the  company's  fortunes.  Sen. 
E.  L.  (Bob)  Bartlett  (D-Alaska)  said 
AT&T  is  powerful  enough  to  force  the 
General  Services  Administration  to 
abandon  its  successful  efforts  to  win  a 

reduction  of  private-line  telephone  rates 
for  the  government. 

Although  the  bill  appeared  assured 
of  passage  late  last  week,  there  were 
intimations  Congress  might  have  to 
wrestle  with  the  bill  again,  in  its  next 
session.  Sen.  Jacob  K.  Javits  (R-N.  Y.), 
who  supported  the  measure,  said  he  op- 

posed the  Senate  leadership's  decision to  table  all  amendments.  But  he  added 

the  "failure  to  perfect  the  bill  now" 
might  not  be  too  serious. 

"It  is  my  understanding,"  he  said 
"that  the  managers  of  the  bill  under- 

stand and  accept  the  fact  we  may  well 
have  to  deal  with  this  legislation  again 

early  in  the  next  Congress." 
He  said  he  felt  there  were  a  number 

of  areas  in  which  the  bill  should  be  im- 
proved or  tightened. 

Key  figures  in  the  drive  to  win  Senate 
approval  for  the  communications  sat- 

ellite bill  are  from  left,  Sens.  Robert 
F.  Kerr  (D-Okla.),  Space  Committee 
chairman;  Everett  Dirksen  (R-lll.), 
minority    leader;    John    0.  Pastore, 

The  Justice  Dept.  informed  the  FCC 
last  week  that  it  has  nothing  further  to 
offer  in  the  NBC-RKO  General  Inc- 
Philco  Broadcasting  Corp.  proceeding 
and  that  it  will  not  participate  in  the 
hearing  beginning  Oct.  22. 

A  consent  decree  signed  by  NBC  re- 
quires it  to  dispose  of  WRCV-TV 

Philadelphia  by  Dec.  3 1  and  for  that 
reason  the  FCC  had  made  Justice  a 

party  to  the  hearing.  The  hearing  in- 
volves (a)  1957  and  1960  license  re- 

newal applications  for  WRCV-TV:  (b) 
the  exchange  of  WCV-AM-TV  Phila- 

delphia for  RKO's  WNAC-AM-FM- TV  Boston,  and  (c)  the  application  of 
Philco  for  ch.  3  Philadelphia  in  com- 

petition with  WRCV-TV's  renewal  ap- 
plication (Bro.\dcasting,  July  23). 

Westinghouse  Broadcasting  Co.  also 
dropped  out  as  a  party  last  week  be- 

cause a  "package  deal"  which  it  had 

objected  to  no  longer  exists.  'VVBC's WBZ-TV  Boston  is  affiliated  with  NBC- 

TV.  The  "package  deal"  included  plans 
of  RKO  to  purchase  WRC-AM-FM- 
TV  Washington.  D.  C.  from  NBC.  the 

network's  buy  of  KTVU  (TV)  San 
Francisco-Oakland  and  the  participa- 

tion of  KRON-TV  San  Francisco  (NBC 
affiliate),  which  had  filed  an  applica- 

tion for  ch.  4  WRC-TV.  The  Wash- 
ington and  San  Francisco  contracts 

have  since  been  canceled. 

WBC  said  that  Philco  can  be  ex- 
pected to  present  all  the  available  evi- 

dence with  respect  to  NBC's  use  of  its 
affiliation  powers  and  that  WBC  of- 

ficials would  be  available  as  witnesses 

communications  subcommittee  chair- 
man and  the  bill's  floor  manager; 

Mike  Mansfield  (D-Mont.),  majority 
leader;  and  John  Sparkman  (D-Ala), 
acting  chairman  of  the  Foreign  Rela- 

tions Committee. 

Therefore,  for  it  to  participate  as  a 

party  "would  unduly  complicate  an  in- 
evitably complex  proceeding,"  WBC said.  (NBC  obtained  its  Philadelphia 

stations  from  Westinghouse  in  1955  in 

exchange  for  what  were  then,  NBC's stations  in  Cleveland  and  S3  million.  It 
was  this  deal  which  lead  to  the  consent 
decree  following  an  investigation  by Justice.) 

More  Byplay  ■  In  other  develop- 
ments in  the  case: 

■  Philco  (a  division  of  Ford  Motor 
Co.)  asked  the  FCC  for  special  tempo- 

rary authority  to  operate  a  station  on 
ch.  3  in  Philadelphia  pending  a  final 
decision  in  the  hearing.  Philco  main- 

tained that  NBC  cannot  operate  a  sta- 
tion in  Philadelphia  there  after  Dec. 

31  (because  of  the  consent  decree)  and 
therefore  the  public  would  be  deprived 
of  a  third  service  from  that  date  until 
a  final  decision  is  reached. 

■  In  another  petition.  Philco  asked 
that  the  hearing  issues  be  enlarged  to 

determine  whether  RKO's  majority 
ownership  of  CKLW-TV  Windsor 
(Detroit)  Canada  and  "five"  U.  S.  vhfs 
violates  the  spirit  of  the  FCC's  rules. The  FCC  had  originally  proposed  such 

an  issue  but  dropped  it  when  RKO's contract  to  buv  WRC-TV  was  cancel- 

ed. However.  Philco  said,  this  overlooks 
the  purchase  by  an  RKO  subsidiary. 
Triarko  Ltd..  of  controlling  interest  in 
Video  Independent  Theatres  Inc.,  which 
in  turn  owns  12.59c  of  KWTV  (TV) 
Oklahoma  City.  In  addition  to  CKLW- 

Two  bow  out  of  FCC's  NBC-RKO-PhiIco  to-do 
NOT  INVOLVED  NOW  SAY  JUSTICE  DEPARTMENT,  WBC 
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Rep.  Randall  asks  sex-violence  tv  curbs 

HE'S  JUST  FOLLOWING  CONSTITUENTS'  ADVICE,  HE  SAYS 

First  Jackie,  now  Jack 

A  freelance  tv,  theatre  and  mo- 
tion picture  director  who  helped 

make  the  tv  tour  of  the  White 
House  by  Jacqueline  Kennedy  the 
success  it  was  found  himself  lend- 

ing a  hand  when  the  President 
addressed  the  nation  on  tv  and 

radio  on  the  state  of  the  nation's 
economy  Aug.  13. 

Franklin  Shafner,  former  CBS 
tv  director,  and  now  a  freelance 
director  in  all  three  media,  was 

technical  adviser  when  the  net- 
works carried  President  Ken- 

nedy's tax  cut  message  to  the  pub- 
lic. The  tv  production,  carried 

by  NBC  for  the  network  pool, 

was  directed  by  that  network's Charles  Jones.  Earlier  this  year, 
Fred  Coe,  tv  producer,  offered 
his  services  to  President  Kennedy; 
his  offer  was  accepted,  the  White 

House  explained,  but  he  has  never 
been  called  on. 

TV  and  WNAC-TV,  RKO  owns  WOR- 
TV  New  York,  KHJ-TV  Los  Angeles 
and  WHBQ-TV  Memphis. 

■  NBC  said  that  the  issues  as  framed 
contain  ambiguities  with  respect  to  its 
character  qualifications  and  asked  that 
these  be  considered  "in  the  light  of 
countervailing  circumstances."  Also, 
NBC  said,  its  parent  company  RCA  is 
not  an  applicant  and  references  to  RCA 
should  be  deleted  from  the  issues. 

Contract  violated  law, 

congressman  charges 

Foreign  aid  officials  who  negotiated 
a  $400,000  contract  for  transistorized 
television  sets  without  inviting  formal 
bids  were  criticized  on  Capitol  Hill  last 
week. 

Rep.  Porter  Hardy  (D-Va.),  chair- 
man of  a  House  subcommittee  looking 

into  a  contract  with  the  Warwick  Man- 
ufacturing Co.  of  Chicago,  said  the  of- 

ficials of  the  Agency  for  International 
Development  seemingly  have  violated 
government  regulations  by  not  giving 
other  companies  a  chance  to  bid. 

A  witness.  Dr.  Gerald  Winfield,  di- 
rector of  the  Agency  for  International 

Development's  communications  re- 
sources division,  conceded  he  had  used 

"bad  judgment"  in  the  matter. 
The  Warwick  contract,  signed  in 

June,  was  for  1,000  transistorized, 
battery-powered,  23-inch  sets  to  be  used 
in  an  educational  television  project  in 
underdeveloped  lands.  The  total  project 
is  expected  to  cost  $1.6  million. 

The  Motorola  Overseas  Corp.,  of 
Chicago,  was  reported  to  have  told  the 
agency  early  last  week  that  it  could 
have  produced  the  tv  receivers  for 
$231  each — $141  less  than  Warwick. 

"A  veritable  wave  of  correspondence"' from  his  district  prompted  Rep.  William 
J.  Randall  (D-Mo.)  last  week  to  intro- 

duce three  bills  aimed  at  eliminating 

"objectionable"  fare  from  television  and 
movie  screens. 

Rep.  Randall  said  the  mail,  which  he 
believes  is  from  members  of  parent- 
teacher  associations  and  church  groups, 
complained  about  the  emphasis  on  sex 
and  violence  on  television  and  in  mov- 

ies, and  asked  for  legislation. 
One  of  his  bills  would  authorize  the 

FCC  to  revoke  the  license  of  any  sta- 
tion which  broadcasts  programs  em- 

phasizing sGX,  crime,  horror  or  violence. 
The  other  two  proposals  are  resolu- 

tions concerning  movies  as  well  as  tele- 
vision. One  (H  Res  757)  would  create 

a  select  House  committee  to  study  ways 

Radio  station  overpopulation,  regula- 
tion of  communications  by  space  sat- 

ellite, the  FCC's  new  employe  review board  and  the  number  of  commercials 

on  radio-tv  highlighted  the  FCC  ap- 
pearance last  week  before  the  Senate 

Independent  Offices  Appropriations 

Subcommittee  on  the  agency's  fiscal 1963  budget. 

"We  urgently  request  that  you  restore 
the  funds  cut  by  the  House,"  Acting FCC  Chairman  Robert  E.  Lee  told  the 
Senate.  The  House  has  approved  $14.4 
million  for  the  commission  during  fiscal 
1963  (which  began  July  1),  $262,000 
less  than  the  amount  requested  by  the 
President.  Mr.  Lee  said  it  actually 
would  resuh  in  a  loss  of  $352,000  be- 

cause the  commission  must  absorb  the 
costs  of  the  review  board. 

Sen.  Warren  G.  Magnuson  (D- 
Wash.),  chairman  of  both  the  subcom- 

mittee and  the  Senate  Commerce  Com- 
mittee, predicted  that  decisions  by  the 

review  board  will  bring  "pressures"  by 
members  of  Congress  on  the  commis- 

sioners to  reconsider  such  decisions. 

"You  are  going  to  get  an  awful  lot  of 
that — pressure  from  up  here  in  these 
cases.  I  can  see  it  coming,"  Sen.  Mag- nuson warned. 

Commissioner  Frederick  W.  Ford 

told  Sen.  Gordon  Allott  (R-Colo.)  that 
there  is  a  real  danger  the  review  board 
will  become  just  another  delay  in  FCC 
procedures.  If  that  happens,  he  said, 
the  board  will  be  a  failure  and  the 

FCC  is  "determined"  that  it  won't  be. 
Probe  of  AT&T  ■  The  commission 

does  not  support  a  proposal  by  Sen. 
Estes  Kefauver  (D-Tenn.)  that  it  con- 

duct a  special  investigation  of  AT&T. 

to  eliminate  (1)  television  and  radio 
programs  emphasizing  crime,  horror  or 
sex  and  (2)  "obscenity,  lewdness  sala- 
ciousness  or  immorality"  in  U.  S.  mo- 

tion pictures  and  their  advertising. 
The  other  (H  Con  Res  511)  would 

put  Congress  on  record  as  favoring  ac- 
tion by  the  FCC  to  eliminate  the  broad- 
cast of  objectionable  radio  and  televi- 
sion programs,  and  by  the  attorney  gen- 
eral to  ban  the  distribution  and  exhibi- 
tion of  all  'obscene,  lewd,  lascivious,  or 

filthy  motion  pictures"  and  their  adver- 
tising. The  resolution  would  also  re- 

quest the  FCC  and  the  attorney  general 
to  recommend  legislation  necessary  to 
eliminate  such  programs  and  movies. 

Rep.  Randall  said  he  isn't  too  hope- 
ful for  his  proposals,  but  wants  to  call 

attention  to  the  complaints. 

Sen.  Kefauver  asked  that  $3  million  be 
earmarked  for  such  a  study  in  a  pro- 

posed amendment  to  the  communica- 
tions satellite  bill,  which  the  Senate  con- 

sidered last  week  (see  page  56). 
Such  an  investigation  would  be  a 

repetition  of  a  "historical  investigation 
in  great  depth"  conducted  by  the  PCC 
in  1935,  Commissioner  Lee  said.  Since 
then,  he  and  Commissioner  Ford  main- 

tained, the  commission  has  kept  abreast 
of  the  situation  and  cited  as  proof  re- 

cent reductions  in  telephone  rates 
brought  about  by  the  FCC. 

Commissioners  and  senators  agreed, 
however,  that  if  the  satellite  communi- 

cations corporation  bill  becomes  law, 

the  FCC  will  need  to  "beef-up"  its  reg- ulation in  the  common  carrier  field. 
Sens.  Allott  and  Magnuson  both 

quizzed  the  FCC  (only  Commissioners 
Lee  and  Ford  were  present,  the  others 
are  on  vacation)  on  what  could  be  done 

to  stop  the  "population  explosion" among  radio  stations.  Sen.  Allott  said 
that  in  the  past  year  two  areas  of  Colo- 

rado were  granted  new  am  stations 
when  they  already  were  assigned  more 
than  could  be  supported  economically. 
Many  of  these  stations  are  one-man  or 
two-man  operations  which  provide  no 
community  service,  he  said. 

Sen.  Magnuson  said  there  are  38 
broadcast  stations  in  the  Seattle  area 

which  makes  it  "a  difficult  thing  for 
some  of  these  people  to  survive."  Some 
of  these  Seattle  stations  should  be  as- 

signed to  small  towns  which  have  no 
local  service,  he  said.  Maybe  4,000- 
4,500  stations  is  all  the  country  can 
economically  support.  Sen.  Magnuson 
said,  and  Commissioner  Ford  repHed 

HILL  PRESSURE  ON  FCC  REVIEW  BOARD 

Magnuson,  in  FCC  budget  hearing,  predicts  bypass  efforts 
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Ear  to  the  ground  .  .  .  eye  on  the  ball  .  .  .  nose  to  the 
grindstone  .  .  .  and  shoulder  to  the  wheel!  An  awkward 

position  to  maintain  at  any  time,  but  WOC-TV's  sales- 
coordinating  staff  does  it  every  day.  Ifs  all  part  of 
WOC-TV's  extra  effort  to  assure  the  success  of  ad- 

vertising schedules  through  consistent  promotions, 
merchandising,  information,  and  personal  contacts. 

W'OC^TV  is  more  than  a  member  of  the  community  .  .  .  it's  a  mem- 
ber of"  the  family.  With  responsible  local  programing,  WOC-TV  has created  a  loyal  audience  that  responds  with  enthusiasm. 

Such  attention  carries  a  tremendous  impact  on  the  2  billion  dollar 
market  covered  by  the  WOC-TV  signal.  The  average  household 
has  an  effective  buying  income  of  $6,091*  and  part  of  what  and  why 
they  spend  is  activated  by  what  they  see  and  hear  on  WOC-TV. 

The  image  and  impact  created  by  WOC-TV  is  given  impetus  by 
an  effective  sales  co-ordinating  staff  that  establishes  and  main- 

tains constant  liaison  between  the  advertiser  and  his  retail  outlet. 

For  full  information  about  WOC-TV,  see  your  PCW  Colonel . .  .today! 
"■'Sales  Management's  "Survey  of  Buying  Power  —  1962" 

woe 6 

Exclusive  National  Representatives   —   Peters,  Griffin,  Woodword,  Inc. 

DAVENPORT,  IOWA 
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A  relaxed  atmosphere  prevailed  last  week  as  the  FCC 
appeared  before  the  Senate  Independent  Offices  Appro- 

priations Subcommittee  to  request  funds  for  fiscal  1963 
operations.  The  FCC  seeks  $14.6  million;  $250,000  more 

than  approved  by  the  House.  Facing  across  the  table  are 
(I  to  r)  Sens.  Milton  Young  (R-N.D.),  Warren  Magnuson 
(D-Wash.)  and  Gordon  Allott  (R-Colo.)  and  Commissioners 
Robert  E.  Lee  (acting  chairman)  and  Frederick  W.  Ford. 

that  there  may  be  too  many  already. 
FCC  Strategy  ■  The  commissioners 

said  they  are  considering  the  problem 
through  (1)  the  am  freeze,  (2)  the  cur- 

rent industry-FCC  study  of  radio,  and 
(3)  economic  hearings  scheduled  in 
Blythe,  Calif.,  and  Riverton,  Wyo.  Sen. 

What  does 

WILLIAM  A. 

say  about 

BROADCASTING 

YEARBOOK? 

Allen  Ellender  (D-La.)  asked  what 
weight  the  FCC  gives  to  a  showing  by 
an  existing  station  that  it  will  suffer 
financially  from  the  addition  of  a  new 
station. 

Commissioner  Ford  replied  that  the 
FCC  would  have  to  consider  such  a 

WYLI
E^ 

plea  but  that  the  problem  can  be  at- 
tacked better  on  grounds  other  than 

economics  because  of  the  lengthy  hear- 

ing involved.  But,  he  said,  if  there  are' no  technical  or  other  drawbacks  the 

FCC  would  have  to  grant  the  new  sta- 
tion and  let  the  "fittest  survive"  as  long 

as  the  public  does  not  suffer. 

Senators  asked  about  the  "excessive" 
number  of  commercials  and  Commis- 

sioner Lee  said  he  has  asked  the  FCC 
to  include  in  its  rules  that  portion  of  the 
NAB  code  on  the  maximum  time  that 

may  be  devoted  to  commercials.  Com- 
missioner Lee  said  he  would  make  this 

a  part  of  the  programming  question- 
naire, now  under  revision  by  the  com- 

mission. 

Commissioner  Ford  said  he  opposes 

that  approach. 
The  FCC  will  return  $200,000  of  the 

$2  million  Congress  appropriated  for 
the  New  York  uhf  study,  Commissioner 

Lee  said.  The  government's  experi- 
mental station,  WUHF-TV  (ch.  31) 

New  York,  will  go  off  the  air  Oct.  31 
and  final  results  will  be  tabulated  by 
the  end  of  the  year,  he  said.  Only  $1.8 
million  of  the  appropriation  will  be 
needed,  he  said. 

Deadline  extended 

for  comments  on  fm 

The  FCC  has  granted  a  request  by 
the  NAB  and  about  a  half  dozen  other 

groups  and  broadcasters  in  extending 
the  deadline  for  comments  on  the 

FCC's  fm  overhaul  proposals  from  Aug. 
31  to  Oct.  1  (Broadcasting,  Aug.  13). 

However,  said  the  FCC,  in  view  of 
"the  obvious  need  for  resolving  this 

proceeding  as  soon  as  possible,"  the 

V.P.,  Director 
Television  &  Radio 
Lambert  &  Feasley 
New  York 

"CONSTANTLY  REFERRED  TO ..." 
"Over  the  years  I  have  constantly  referred  to  BROADCASTING 
Yearbook  for  reference  material  ranging  from  station  informa- 

tion to  film  syndicates  to  network  accounts  to  station  repre- 
sentatives. BROADCASTING  is  an  invaluable  reference." 

Will  YOUR  advertising  story  be  seen  by  top  agencv- 
advertiser  people  like  this  in  the  1963  BROADCAST- 

ING YEARBOOK  when  it  comes  off  the  press  on  De- 
cember 1?  Circulation:  20,000  copies.  Same  rates,  same 

space  sizes  as  every  issue  of  BROADCASTING.  Final 
plate  deadline:  Oct.  1.  Reserve  the  position  you  want — 
TODAY — before  somebody  else  gets  it!  Wire  or  call 
collect  to  nearest  BROADCASTING  office  now ! 

BROADCASTING 
THE  BUSINESSWEEKLY  OF  TELEVISION  AND  RADIO 

ivas  DeSales  Street.  N.  W.,  Washington  6,  D.  C. 
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People  who  know  the 

Pittsburgh  market  best 

TAKE  TAE 

'In  the  food  business,  advertising  must  pay  off 
right  away.  Thorofare  has  sponsored  full-length 
TV  feature  movies  for  the  last  nine  years.  In  that 

time,  our  sales  volume  has  tripled.  We  are  con- 
tinuing to  place  more  television  advertising  than 

any  food  chain  in  this  area.  It  helps  give  us  the 

sales  results  we're  looking  for." 

Mr.  L,  B.  Smith,  Jr.,  President 
Thorofare  Markets,  Inc. 

A  food  chain  owner  is  a  hard-headed  spender.  Why  is 
Pittsburgh's  most  dynaniic.talked-about  grocery  chain 
putting  its  money  on  TAE-time?  Take  TAE  and  see! 

mimmsa 

CHANNEL  4' CHANNEL  4 

Basic  ABC  in  Pittsburgh 

1^ 
THE  KiVTZ  AGETSfCY,  iivc. 

National  Representatives 



agency  will  grant  no  further  extensions. 
Triangle  Stations  had  asked  for  a  90- 
day  extension. 

The  FCC  said  the  staff  is  working 
on  a  tentative  table  of  assignments, 
which  will  be  issued  when  it  is  ready. 
If  this  table  is  issued  before  comments 
are  received,  such  comments  v/ill  be 
carefully  considered  in  connection  with 
preparation  and  adoption  of  any  final 
table,  the  commission  said. 
Fm  Unlimited,  a  Chicago-based  fm 

station  representative,  filed  further  com- 
ments last  week  on  the  proposals.  The 

company  suggested  the  FCC  establish 
minimum  standards  for  Class  B  and 

Class  C  fm  stations — minimum  power 
of  5  kw  for  Class  B,  100  kw  for  Class 
C,  and  minimum  antenna  height  of  500 
feet  for  both  classes. 

Fm  Unlimited  further  urged  that  co- 
channel  mileage  separation  for  Class 
C  stations  be  raised  to  at  least  220  miles 

with  a  corresponding  increase  for  sec- 
ond-adjacent channel  spacing.  The  com- 

pany repeated  its  opposition  to  the 

FCC's  proposal  to  establish  a  table  of 
fm  assignments. 

ITA  asks  FCC  approval 

of  robot  logging-now 
ITA  Electronics  Corp.,  manufacturer 

of  radio  station  equipment  for 
broadcasters,  last  week  asked  the  FCC 
to  sever  its  proposal  to  permit  auto- 

matic logging  from  its  rulemaking  to 
change  logging  procedures  and  make 
it  official  immediately. 

ITA  suggested  that  if  the  FCC  is 
holding  up  permission  for  automatic 
log-keeping  until  it  reaches  a  decision 
about  revision  of  FCC  program  forms, 
the  agency  should  consider  that  the 
automatic  logging  proposal  is  not  con- 

troversial and  grant  it.  That  part  of 
the  rulemaking  was  requested  by  many 
broadcasters  and  manufacturers  and 
no  comments  in  opposition  to  it  were 
filed,  ITA  said. 

Rollins  opposes  stand 

on  ch.  12  by  bureau 

Rollins  Broadcasting  Co.,  an  appli- 
cant for  ch.  12  at  Wilmington,  Del., 

took  exception  last  week  to  the  Broad- 
cast Bureau's  recommendation  that  the 

channel  be  granted  to  Rollins'  sole 
rival,  WHYY  Inc.,  an  educational 
broadcasting  organization. 
WHYY,  licensee  of  WHYY-FM-TV 

(ch.  35)  Philadelphia,  supported  the 

bureau's  finding  that  the  Wilmington area  has  more  need  of  the  educational 

and  "cultural"  programming  to  be  of- 
fered by  WHYY  than  the  entertain- 
ment programming  proposed  by  Rol- 

lins. 
Rollins  said  the  bureau  erred  and 

"mis-characterized"  the  difference  in 
programming.   Rollins  said  it  adhered 

to  the  FCC's  established  program  cate- 
gories in  its  proposals,  but  that  WHYY 

was  credited  with  "cultural"  program- 
ming. The  FCC  has  always  avoided 

determining  how  much  cultural  con- 
tent there  is  in  entertainment  shows, 

Rollins  said.  Actually,  WHYY  pro- 
poses 45.6%  entertainment  compared 

to  59.9%  proposed  by  Rollins,  the 
latter  claimed. 

The   bureau's  recommendations 

Lake  Huron  Broadcasting  Co.  told 
the  FCC  last  week  that  it  filed  an  appli- 

cation for  ch.  12  Flint,  Mich.,  with 
every  intention  of  prosecuting  it  to  an 
"ultimate  determination." 

And  WJRT  (TV),  the  licensee  of  ch. 
12  at  Flint,  said  that  in  an  agreement 
with  Lake  Huron  WJRT  has  merely 
waived  certain  legal  rights  to  protest 
which  it  had  never  exercised  in  the  past 
and  did  not  intend  to  use  in  the  future. 
WJRT  is  licensed  to  The  Goodwill  Sta- 

tions Inc. 

The  two  filings  were  in  answer  to 
questions  raised  by  Chief  Hearing  Ex- 

aminer James  D.  Cunningham  on  an 
agreement  whereby  Lake  Huron  would 
dismiss  its  ch.  12  application  and  Good- 

will would  not  protest  a  rulemaking  pe- 
tition to  assign  ch.  11  to  Bay  City, 

Mich.,  at  required  mileage  separations 
(Broadcasting,  July  30).  Mr.  Cun- 

ningham asked  whether  (a)  Lake  Huron 
had  filed  its  application  in  good  faith; 
(b)  Goodwill  had  agreed  to  withhold 
information  of  possible  value  to  the 
commission  in  the  future. 

Lake  Huron's  application  had  been 
placed  in  comparative  hearing  with 
WJRT's  renewal  application.  Lake 
Huron  President  William  J.  Edwards 

said  the  ch.  12  application  was  filed  be- 
cause Lake  Huron  felt  it  had  a  good 

chance  to  win  over  WJRT.  Later  facts 
made  it  appear  that  the  chances  were 

not  "sufficiently  good"  and  therefore 
the  company  decided  to  dismiss  the  ap- 

plication, he  said.  The  agreement  with 

WJRT  was  an  "inconsequential  factor," he  said. 

Mr.  Edwards  and  Goodwill  both  said 

the  agreement  does  not  prevent  Good- 
will from  protesting  an  application  by 

Lake  Huron,  but  is  restricted  to  a  pe- 
tition for  rulemaking.  Lake  Huron  owns 

WKNX-AM-TV  (ch.  57)  Saginaw, 
Mich.,  and  WLPA  (TV)  (ch.  9)  Al- 

pena, Mich. 
Regardless  of  whether  the  agreement 

is  approved,  the  Lake  Huron  applica- 
tion should  be  dismissed  because  of  non- 

compliance with  FCC  publication  rules. 

Goodwill  maintained.  The  "good  faith" 
of  Lake  Huron  has  no  bearing  on 

should  be  ignored  because  they  indicate 
a  preference  for  any  educational  broad- 

caster over  any  commercial  broadcaster, 
Rollins  charged.  The  bureau  is  blind 
to  Rollins'  areas  of  superiority,  such  as 
local  five  programming,  integration  of 
ownership  and  management,  civic  par- 

ticipation and  knowledge  of  Wilming- 
ton and  Delaware  needs  gained  through 

operation  of  WAMS  there,  Rollins  con- 
cluded. 

whether  the  agreement  should  be  ap- 
proved, Goodwill  added,  and  said  that 

company  didn't  object  to  earlier  peti- tions to  assign  ch.  1 1  to  Bay  City  at  the 
required  adjacent-channel  mileage  sep- 

arations and  that  Goodwill  doesn't  in- 
tend to  object  in  the  future. 

Lake  Huron  said  it  is  "perfectly 
willing"  for  the  agreement  to  be  nulli- 

fied and  its  ch.  12  application  dismissed 

"provided  that  no  stigma"  shall  be  at- tached to  Lake  Huron  as  a  result. 

Applicant  for  5  ams, 
1  fm  asks  waiver 

An  applicant  for  am  frequencies  in 
five  Arizona  cities  (and  one  fm)  form- 

erly used  by  Gila  Broadcasting  Co.  last 
week  asked  the  FCC  to  expedite  his  ap- 

plications. The  Gila  stations  have  been 
off  the  air  since  1960  and  a  hearing 
examiner  has  recommended  denial  of 
license  renewals. 

Carleton  W.  Morris  asked  a  waiver 

of  the  FCC's  processing  rules,  suspen- 
sion of  the  am  freeze  in  this  instance 

and  establishment  of  a  cutoff  data  for 

applicants  competing  for  the  six  Arizona 
frequencies. 

Gila  and  the  company's  receiver  in 
bankruptcy  have  agreed  not  to  take  ex- 

ception to  the  initial  decision  recom- 
mending non-renewal  if  the  FCC  ap- 

proves the  plan,  Mr.  Morris  said.  He 
has  agreed  to  pay  Gila  $100,000  for 
the  equipment  of  the  stations. 

The  Gila  stations  Mr.  Morris  wishes 
to  apply  for  are  KCKY  Coolidge, 
KZOW  and  KWJB-FM  Globe,  KGLU 
SafTord,  KVNC  Winslow  and  KCLF 
Clifford,  all  Arizona. 

House  committee  okays 

embassies  radio  bill 

The  House  Commerce  Committee 
last  week  approved  legislation  that 
would  permit  foreign  governments  to 
establish  low-power  radio  transmitters 
at  their  embassies  in  Washington  in  re- 

turn for  reciprocal  privileges  for  the 
U.  S.  in  their  own  capitals  (Broad- casting, Aug.  13). 

The  bill  (HR  11732),  requested  by 

Lake  Huron,  Goodwill  answer  FCC  examiner 

BOTH  DENY  ANY  IMPROPRIETY  IN  FLINT  CH.  12  CASE 
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in 

WBEN-TVLAND 

you'll  reach  more  TV  homes  than 

you'll  find  in  all  of  Missouri 

If  you're  from  Missouri — you'll  want  to  be  shown.  Here  are  the  facts: 

The  WBEN-TV  coverage  area  includes  14  counties  in  Western  New 
York,  four  counties  in  Northeastern  Pennsylvania  and  the  extensive 

and  growing  Canadian  Niagara  Peninsula. 

This  is  WBEN-TV  land — a  vast  market  that  puts  your  product  in 
sight  and  sound  of  more  than  800.000  U.  S.  and  700.000  Canadian 

households.  (March,  1962  ARB  figures). 

This  is  a  market  with  millions  of  people  who  tune  to  WBEN-TV 

regularly.  This  station  is  a  major  selling  medium  in  the  Nation's 
10th  Largest  Market. 

For  still  more  reasons  why  your  TV  dollars  count  for  more  on  WBEN- 
TV  call  us  or  our  representatives. 

National  Representatives:  Harrington,  Righter  and  Parsons,  Inc. 

WBEN-TV an  affiliate  of  WBEN-  AM-FM 
The  Buffalo  Evening  News  Stations 

CH 
CBS  in  Buffalo 
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RAHALL  RADIO  STATIONS 

No.  1 

RADIO 

Tampa  -  St.  Petersburg, 
Florida 

Sam  Rahall,  Manager 

No.  1 

RADIO 

Allen  town- Bethlehem- 
Easton,  Pennsylvania 

"Oggie"  Davies,  Manager 

No.  1 

RADIO 
Beekley, 

West  Virginia 

Tony  Gonzales,  Manager 

No.  1 

RADIO 

Norristown-Philadelphia 
Area 

John  Banzhoff,  Manager 

...  the  above  Rahall  Radio  Stations  are  proud  to 
be  associated  with  one  of  America's  foremost  na- 

tional representatives. 

Representatives,  Inc. 

N.  Joe  Rahall,  President 

also:  WQTY,  Jacksonville,  Fla. 
Represented  by  The  Boiling  Company 

the  State  Dept.,  has  been  approved  by 
the  Senate  Foreign  Relations  Commit- 

tee, and  is  now  pending  in  the  Senate 
Commerce  Committee,  which  plans  to 

consider  its  "technical  aspects." 
The  bill  grew  out  of  the  State  Dept.'s 

desire  to  establish  radio  communica- 
tions with  U.  S.  embassies  in  underde- 

veloped countries,  where  commercial 
facilities  are  not  adequate.  The  depart- 

ment maintains  that  it  would  be  difficult 
to  obtain  the  necessary  permission  from 
foreign  governments  unless  it  could 
grant  them  similar  rights  in  Washing- ton. 

Boston  etv  asks  for  ch.  44 

WGBH  Inc.,  etv  licensee  of  ch.  2 
Boston,  last  week  asked  the  FCC  to 
reserve  ch.  44,  assigned  to  Boston,  for 
educational  use. 
WGBH  said  no  application  has  been 

filed  for  ch.  44  and  that  no  station  is 
now  operating  on  it.  The  educational 

foundation  said  it  will  file  for  the  chan- 
nel if  it  is  reserved  for  etv  and  will  use 

it  for  special  in-school  programming. 
WGBH  said  its  regular  in-school  pro- 

gramming is  rapidly  expanding  to  the 
point  where  WGBH  can  use  both  a  uhf 
and  a  vhf  channel  to  accomodate  it. 

The  FCC  last  week... 

■  Extended  from  Aug.  13  to  Sept.  13 
the  deadline  for  filing  comments  on 

the  FCC's  proposal  to  revise  its  rules 
concerning  operations  of  stations  dur- 

ing emergencies.  Reply  comments  are 
now  due  Sept.  27  instead  of  Aug.  27. 

■  Granted  a  construction  permit  to  Wil- 
liam L.  Fox,  on  ch.  29  in  Jenkintown, 

Pa.,  with  a  power  of  21.9  kw,  and  an 
antenna  height  of  270  ft.  In  making 
the  grant  the  commission  waived  the 
rule  requiring  that  the  studio  be  in  the 
city  to  which  the  station  is  licensed. 

THE  MEDIA 

STEINMANS  BUY  MORE  VHFS 

KOAT-TV,  KVOA-TV  purchased  for  $3.2  million; 

McCollough  to  head  entire  radio-tv  group;  WRAK  sold 

Making  its  first  expansion  in  vhf 
television,  WGAL  Television  Inc. 

(Steinman  Stations"  WGAL-TV),  Lan- 
caster, Pa.,  of  which  Clair  McCollough, 

NAB  board  chairman,  is  president  and 
general  manager,  agreed  last  week  to 
buy  KOAT-TV  Albuquerque  (ch.  7) 
and  KVOA-TV  Tucson  (ch.  4)  for 
$3,250,000.  The  seller  is  Alvarado 
Television  Co.,  of  which  Clinton  D. 
McKinnon,  former  Democratic  Con- 
gresman  from  San  Diego,  is  president 
and  40%  stockholder. 

The  transaction,  subject  to  the  usual 
FCC  approval,  will  give  Steinman  three 
vhf  and  six  am  stations.  Steinman  last 
week  contracted  to  sell  WR^AK-AM- 
FM  Williamsport,  Pa.  to  Wright 
Mackey  Corp.,  a  newly  formed  entity 
headed  by  J.  Wright  Mackey,  for  $200,- 
000.  Mr.  Mackey  has  been  general 
manager  for  the  past  five  years  and  has 
been  with  the  station  since  1935.  He 
will  be  90%  owner;  the  balance  will  be 
held  by  members  of  his  family  and  sev- 

eral station  employes. 
John  F.  and  J.  Hale  Steinman,  the 

principals  of  the  Steinman  operations, 
publish  the  Lancaster  Intelligencer  Jour- 

nal, New  Era  and  News. 
Mr.  McKinnon,  former  publisher  of 

the  Los  Angeles  Daily  News,  now  pub- 
lishes a  group  of  weeklies  in  the  San 

Diego  area.  His  sons,  Clinton  D.  Jr. 
and  Michael,  own  KSON  San  Diego. 
Mr.  McKinnon  Sr.  is  one  of  two  ap- 

plicants for  ch.  3  in  Corpus  Christi, 
now  in  hearing  status.  The  applicant. 

South  Texas  Broadcasting  Co.,  includes 
stockholders  formerly  identified  with 
KVDO  (TV)  Corpus  Christi,  a  uhf 
outlet  now  dark,  and  Mr.  McKinnon 
has  stock  options  which  would  give 
him  79%  ownership. 

Other  Sellers  ■  Other  stockholders  in 
Alvarado,  each  selling  his  20%  interest 
to  Steinman,  are  Arthur  A.  Desser, 
Harold  B.  Garfield  and  Bernard  Wein- 

berg. Messrs.  Desser  and  Garfield  are 
in  real  estate  ventures  and  Mr.  Wein- 

berg owns  an  advertising  agency  in  Los 

Angeles. 
Upon  completion  of  the  sales  con- 

tract, transfer  applications  will  be  filed 
with  the  FCC.  The  transaction  was 
negotiated  for  Blackburn  &  Co.  Inc.  by 
James  Blackburn  and  Joseph  M.  Sit- rick. 

KOAT-TV  has  been  operating  since 
1953  and  is  a  primary  affiliate  of  ABC; 
its  highest  hour  rate  is  $425.  KVOA- 
TV,  also  in  operation  since  1953,  is  a 
primary  NBC  outlet  and  its  highest 
hour  rate  is  $300.  Both  properties  are 

represented  by  Avery-Knodel  Inc. 
Mr.  McCollough,  who  left  last  week 

for  a  month's  trip  to  Europe,  including 
three  days  in  Russia,  said  prior  to  his 
departure  that  after  FCC  approval,  he 
would  personally  direct  the  operations 
of  the  southwestern  stations  through 

resident  managers.  "Policies  which  have 
made  WGAL-TV  preeminent  since  its 

establishment  in  1949  will  be  followed," 
Mr.  McCollough  said,"  with  emphasis 
on  local  self  expression  and  community 
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STOP 

'hat  market  do  you  want  to  sell  on  Main  Street? To  reach  Main  Street  U.S.A.,  turn  at  Mutual. 

'hatever  your  market  — teen  age,  young  marrieds,  blue-collar,  executives  — you'll  find  a  buying jdience  on  Main  Street  U.S.A.  And  who  owns  Main  Street?  Mutual  Radio.  With  453  listenable 

'filiates  in  Big  Town,  Littleviile,  Everywhere.  Want  some  action?  Pick  your  market  and  head  for 
lain  Street  U.S.A.  Check  the  signpost  and  turn  at  Mutual  Radio.  LANDMARK:  Mutual  Radio  de- 
vers  97  of  the  top  100  markets  in  America.  Mutual  Radio  1 3^  A  Service  to  Independent  Stations. 



Convention  clearing  house  needed,  KBS  finds 

The  solution  to  a  long-standing 
broadcasting  industry  problem — too 
many  conventions  and  too  little  time 
— lies  in  the  establishment  of  a  cen- 

tral clearing  house  for  annual  indus- 
try meetings,  according  to  a  poll  of 

broadcasters. 
Keystone  Broadcasting  System, 

which  operates  a  network  of  some 
1,100  radio  stations,  recently  asked 
executives  of  its  affiliated  stations  to 
comment  on  the  problem.  Key- 

stone's survey  revealed  that  station 
owners  and  managers,  despite  con- 

victions that  certain  meetings  are 
important  for  business  and  profes- 

sional reasons,  nevertheless  pass 

them  by  because  of  "time,  location, 
cost  and  weak  agenda." KBS  president  Sidney  J.  Wolf  last 
week  reported  that  69%  of  the  ex- 

ecutives surveyed  attend  from  one 
to  five  business  conventions  and 
broadcast  meetings  annually  with 

most  going  to  the  annual  NAB  con- 
vention and  to  the  regional  meeting 

of  their  district.  Another  14%  at- 

tend from  five  to  10  such  business 

meetings  each  year,  and  an  addi- 
tional 17%  attend  from  10  to  20 

sessions  a  year. 
On  the  non-attendance  side  of  the 

issue,  68%  attribute  their  absence 
from  meetings  to  the  time  factor. 
Some  18%  said  programs  at  con- 

ventions and  meetings  are  weak  or 
inept.  Another  15%  claimed  the 
meetings  cost  too  much  money.  The 
cost  and  time  factors  enter  into  the 
selection  of  centrally-located  Chicago 
as  the  favorite  convention  city. 

Keystone  concluded  from  its  study 
that  a  clearing  house  for  major  meet- 

ings would  help  in  the  coordination 
of  timing,  location  and  length  of 
conferences.  Mr.  Wolf  said  it  would 
result  in  a  two-fold  benefit:  firstly, 
a  central  planning  and  coordinating 

group  would  give  the  busy  execu- 
tive a  better  chance  to  plan  for  and 

to  attend  the  many  conferences  he 
would  like  to  attend;  secondly,  it 

would  assure  a  greater  turn-out  of 
top-level  people  at  key  meetings. 

development."  He  expressed  confidence 
in  the  future  of  the  southwestern  inar- 
kets  which,  he  said,  are  enjoying  popu- 

lation growth  ahead  of  the  national 
average. 

Steinman  radio  stations,  in  addition 
to  the  Williamsport  properties,  are 
WGAL-AM-FM  Lancaster:  WDEL- 
AM-FM  Wilmington;  WKBO  Harris- 
burg;  WORK  York  and  WEST-AM- 
FM  Easton. 

KFAC-AM-FM  bought 

by  Miller  group 

The  purchase  of  KFAC-AM-FM  Los 
Angeles  by  a  group  headed  by  Ray  T. 
Miller  Jr.  for  $2  million  was  announced 
last  week.  Mr.  Miller  and  his  family 
control  WERE-AM-FM  Cleveland  and 
WLEC-AM-FM  Sandusky,  both  Ohio. 

Founded  in  1931,  the  Lx)s  Angeles 
stations  are  owned  by  E.  L.  Cord,  and 
have  since  the  late  1940s  operated  as 
"good  music"  stations. 
Mr.  Cord,  a  one-time  automobile 

manufacturer  (the  Cord),  holds  a  con- 
struction permit  for  ch.  4  KCRL  (TV) 

Reno,  Nev. 

"We  are  extremely  proud  to  become 
a  part  of  the  Los  Angeles  community," 
Mr.  Miller  stated.  "The  program  serv- 

ice offered  for  many  years  by  KFAC 
has  established  standards  for  high  qual- 

ity respected  by  the  entire  industry.  We 
will  continue  to  serve  Southern  Cali- 

fornia with  this  same  programming  ex- 

cellence that  has  earned  KFAC  and 
KFAC-FM  such  a  large  and  loyal 
audience."  Mr.  Miller  said  no  changes 
in  personnel  at  the  Los  Angeles  stations 
are  contemplated. 

KFAC,  a  fulltime  independent,  oper- 
ates on  1330  kc  with  5  kw.  KFAC-FM, 

which  dupUcates  KFAC,  is  on  92.3  mc 
with  60  kw. 

The  broker  for  the  transaction  was 
Howard  Stark. 

Changing  hands 

ANNOUNCED  ■  The  following  sales  of 
station  interests  were  reported  last  week 
subject  to  FCC  approval: 

-  KOAT-TV  Albuquerque  and  KVOA- 
TV  Tucson,  Ariz.:  Sold  by  Clinton  D. 
McKinnon  and  associates  to  WGAL 
Television  Inc.  (Steinman  corporation) 
for  $3.25  million  (see  page  64). 

■  KFAC-AM-FM  Los  Angeles:  Sold 
by  E.  L.  Cord  to  Ray  T.  Miller  Jr.  and 
group  for  $2  million  (see  this  page). 

■  KSUM  Fairmont,  Minn.:  Sold  by 
J.  E.  Hyde  Jr.  to  Charles  V.  Woodward 
for  $250,000.  Mr.  Woodward,  a  for- 

mer executive  with  Westinghouse 
Broadcasting  Co.,  plans  to  move  from 
Wilmette,  111.,  to  Fairmont  after  FCC 

approval  of  his  purchase.  KSUM  oper- ates with  1  kw  fulltime  on  1370  kc. 
The  broker  was  Hamilton-Landis  & Assoc. 

■  WTAL  and  WTNT  Tallahassee,  Fla.: 
Exchange  of  facilities  between  WTAL 

Southeast? 

If  you're  interested  in  buying  or 
selling  a  broadcast  property  in  the 
Southeast,  it  makes  sense  to  deal 
with  ClifiE  Marshall  and  our  Atlanta 
ofiBce.  Cliff  has  been  dealing  with 
Southeastern  broadcasters  for  over 
20  years  and  knows  his  markets 
intimately.  Call  him  at  JAckson 5-1576. 

BLACKBURIV  &  Company,  Inc. 

RADIO  •  TV  •  NEWSPAPER  BROKERS 

NEGOTIATIONS  •  FINANCING  •  APPRAISALS 

WASH.,  D.  C. 
lames  W.  Blackburn 
jack  V.  Harvey 
)oseph  M.  Sitrick Gerard  F.  Hurley 
RCA  Building 
FEderal  3-9270 

CHICAGO 
H.  W.  Cassill 
William  B.  Ryan 
Hub  lackson 
333  N.  Michigan  Ave. 
Chicago,  Illinois 
Financial  6-6460 

ATLANTA 
Clifford  B.  Marshall 
Stanley  Whitaker 
John  C.  Williams 1102  Healey  BIdg. 
lAckson  5-1576 

BEVERLY  HILLS 
C.  Bennett  Larson 
Colin  M.  Selph 
Bank  of  America  Eldg. 
9465  Wilshire  Blvd. 
Beverly  Hills,  Calif. 
CRestview  4-8151 
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RADIO-TV  URGED  TO  FIGHT  NEWS  CURBS 

NAB's  Bell  says  broadcasters  must  oppose  coverage  bars 

and  WTNT  and  sale  of  WTAL  by  Vic- 
tor C.  Diehm  and  associates  to  C.  W. 

Hogan  for  $115,000.  WTNT  owners 
are  buying  the  facilities  of  WTAL 
(1270  kc,  5  kw  fulltime)  plus  the  trans- 

mitter and  equipment  for  $175,000. 
WTAL  then  will  have  the  facilities  of 
WTNT  (1450  kc,  1  kw  day,  250  w 
night).  The  WTAL  purchaser,  Mr. 
Hogan,  holds  controlling  interest  in 
WLBG  Laurens,  S.  C.  Mr.  Diehm  con- 

tinues his  ownership  interests  in  WAZL 
Hazelton  and  WHOL  Allentown,  both 
Pennsylvania.  The  WTNT  owners, 
Frank  W.  Hazelton,  Hurley  W.  Rudd 
and  Don  C.  Price,  also  own  WPAX 
Thomasville,  Ga.  The  broker  was 
Chapman  Co. 

■  WRAK-AM-FM  Williamsport,  Pa.: 
Sold  by  Steinman  stations  to  Wright 
Mackey  Corp.  for  $200,000  (see  page 
64). 

WJRZ  cites  enterprise 

in  New  Jersey  etv  story 

WJRZ  Newark,  N.  J.,  disclosed  last 

week  what  it  calls  "the  story  behind  the 
story"  of  New  Jersey's  absence  from 
the  in-school  program  schedule  of 
WNDT  (TV)  New  York,  the  educa- 

tional station  that  goes  on  the  air  next 
month. 

Several  weeks  ago  WJRZ  decided  1o 
check  various  local  school  boards  to 
learn  if  they  were  participating  in 
the  educational  tv  outlet's  classroom 
program,  since  WNDT  (TV)  was  estab- 

lished to  serve  the  tri-state  area  of  New 
York,  New  Jersey  and  Connecticut.  The 
boards  said  they  were  not  participating 
because  they  understood  a  state  law  was 
required  before  the  boards  could  au- 

thorize necessary  payments  to  WNDT 
(TV). 

WJRZ  said  it  broke  "the  first  story" 
on  this  development  and  last  week  con- 

ducted an  on-the-air  editorial  campaign. 
The  station  called  on  state  officials  and 
lawmakers  to  pass  enabling  legislation 
and  questioned  why  laws  were  not  en- 

acted earlier  so  that  New  Jersey  school 
boards  could  provide  subscription  funds 
for  its  pupils. 

A  spokesman  for  WNDT  (TV)  said 
schools  in  the  New  York  City  area  and 
in  Connecticut  will  participate  in  the 
classroom  project  this  fall.  She  noted 
that  a  school  board  pays  funds  to  the 
station,  based  on  the  number  of  pupils 
under  its  jurisdiction,  and  pupils  earn 
credit  for  in-classroom  instruction  by 
tv. 

CBS  Radio  adds  WGGG 

CBS  Radio  has  acquired  a  new  Flor- 
ida affiliate.  WGGG  Gainesville,  owned 

by  Radio  Gainesville  Inc.,  joined  the 
network  on  Aug.  12.  It  operates  on 
1230  kc  with  power  of  1  kw.  Leon  E. 
Mims  is  general  manager. 

Broadcasters  were  told  last  week  to 
fight  for  their  rights  as  journalists  by 
Howard  H.  Bell,  NAB  vice  president 
and  assistant  to  President  LeRoy  Col- 

lins. Mr.  Bell  urged  broadcasters  to 
take  their  news  coverage  problems  to 
the  people  in  order  to  overcome  limita- 

tions on  news  functions  that  have  been 
placed  on  radio  and  tv. 

In  a  speech  prepared  for  the  Okla- 
homa Broadcasters  Assn.  meeting  in 

Oklahoma  City  Aug.  18,  Mr.  Bell  listed 
some  of  the  disabilities  under  which 
radio  and  tv  newsmen  labor  in  trying 
to  cover  government  and  courts.  Among 
these: 

■  (1)  Congressional  criticism  of 
broadcasters'  right  to  editorialize. 

■  (2)  Sec.  315  of  the  Communica- 
tions Act  which  requires  that  a  broad- 

caster provide  equal  time  for  a  politi- 
cal candidate  if  he  permits  any  candi- 

date access  to  his  microphone  or 
camera. 

■  (3)  The  prohibition  by  the  Speaker 
of  electronic  or  photographic  radio  or 
tv  coverage  of  House  of  Representa- 

tives committees. 

■  (4)  The  American  Bar  Assn.'s 
Canon  35  (which  forbids  microphones 

or  tv  cameras  in  court  rooms  during trials). 

■  (5)  The  Federal  Judicial  Con- 
ference's reaffirmation  of  Rule  53  of 

federal  rules  of  criminal  procedure 
which  forbids  live  radio  or  tv  coverage 

of  criminal  trials,  and  the  conference's recommendation  that  the  same  ban  be 

imposed  for  civil  trials  and  the  areas 
around  courtrooms. 

"The  handwriting  would  appear  to 
be  on  the  wall  as  to  any  further  prog- 

ress of  our  joint  efforts  with  the  Bar," Mr.  Bell  said.  The  ABA  report,  pre- 

sented to  the  lawyers'  convention  in 
San  Francisco  two  weeks  ago,  considers 
the  action  of  the  Federal  Judiciary 
Conference  to  be  controlling,  Mr.  Bell 
said. 

The  ABA  voted  to  postpone  adop- 
tion of  its  report  until  the  February 

meeting  (Broadcasting,  Aug.  13). 
Mr.  Bell  also  alluded  to  the  action 

of  the  National  Conference  of  State 
Trial  Judges  which  banned  tv  cameras 
of  KRON-TV  San  Francisco  from 

covering  what  was  publicized  as  a  pub- lic meeting. 

"I  believe  the  time  has  come  for 

WESTERN  VIIF  TV  &  AM  COMBINATIO]^! 

Major  network  VHF  TV  affiliate  plus  full  time  radio 

station  for  sale.  Combined  annual  gross  for  fiscal  year 

ended  June  30,  1962,  was  $175,000.00.  This  absentee- 

owned  property  is  capable  of  doing  much  better  under 

aggressive  owner-operator.  Sale  includes  two  buildings 
and  50  acres  of  land.  Total  price  of  $305,000.00  with 

$50,000.00  down  and  the  balance  out  over  ten  years. 
Another  H&L  Exclusive. 

AND  ASSOCIATES,  INC. 

John  F.  Hardesty,  President 

NEGOTIATIONS  •  APPRAISALS  •  FINANCING  OF  CHOICE  PROPERTIES 
WASHINGTON,  D.  C.      CHICAGO  DALUS  SAN  FRANCISCO 
Ray  V.  Hamilton 1737  DeSalesSt,  N.W. 
Executive  3-3456 
Warren  J.  Boorom 

New  York 

Richard  A.  Shaheen 
John  D.  Stebbins 
Tribune  Tower 
Delaware  7-Z754 

Dewitt  Landis 
15U  Bryan  St. 
Riverside  8-1175 ioe  A.  Oswald 

New  Orieans 

John  F.  Hardesty 
Don  Searle 111  Sutter  St. 
EXbrook  2-5671 
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When  the  court  ban  was  lifted 

San  Francisco  Bay  area  television 
viewers  witnessed  the  largest  natu- 

ralization ceremony  ever  conducted 
in  the  West,  thanks  to  a  waiver  of 
the  rule  banning  television  cameras 
from  federal  courts.  KGO-TV  San 
Francisco   exclusively   telecast  the 

ceremony,  held  Aug.  8  in  that  city's Masonic  Temple  Auditorium,  in 
which  300  immigrants  from  44  na- 

tions swore  allegiance  to  the  U.  S. 
Oath  taking  was  witnessed  by  three 
Supreme  Court  justices  and  nine 
Federal  District  Court  judges. 

broadcasters  to  stand  up  and  be 

counted  on  this  issue,"  Mr.  Bell  stated. 
"If  we  are  going  to  persuade  the 
lawyers  and  others  .  .  .  then  it's  time 
we  took  our  case  to  the  people,  for  it 
is  the  public  which  has  the  greatest 
stake  in  this  issue. 

"The  broadcasters,  through  forums 
and  the  use  of  the  airways  need  to 
mount  a  major  campaign  to  enlist  the 
support  of  the  people  in  the  fight  to 

advance  the  people's  right  to  know. 
At  the  same  time,  broadcasters  gen- 

erally need  to  be  more  aggressive  in 
seeking  out  local  coverage  of  public 
proceedings  and  in  strengthening  fur- 

ther the  quality  and  character  of  the 
news  and  informational  service  pro- 

vided to  the  public." 
ABA  Report  ■  The  103-page  report 

of  the  special  ABA  committee  study- 
ing Canon  35  contained  a  summary  of 

a  questionnaire  sent  to  the  presidents 
of  all  state  bar  associations.  The  re- 

sults: 36  voted  to  retain  Canon  35  with 

no  changes;  two  (Colorado  and  Texas) 
voted  to  permit  radio  and  tv  coverage 
at  the  discretion  of  the  presiding  judge; 
five  reported  no  decision,  and  nine  did not  reply. 

Among  the  quoted  replies.  Justice 
O.  Otto  Moore,  of  the  Supreme  Court 
of  Colorado  said: 

"We  have  had  a  long  and  very  satis- 
fying experience  in  the  courts  of  Colo- 
rado where  cameras  and  sound  equip- 
ment are  permitted  under  regulations 

which  have  proven  fully  adequate  to 
guard  against  any  legitimate  objection 

to  their  use." In  referring  to  proposals  that  the 
entry  of  microphones  or  cameras  be 
left  to  the  presiding  judges,  some  of  the 
replies  called  attention  to  the  fact  that 

many  judges  are  elected  to  their  posi- 
tions and  the  choice  would  be  "an 

undue  burden"  especially  where  a  judge 
was  running  for  election. 

The  ABA  report  quotes  FCC  Chair- 
man Newton  N.  Minow  who  in  Janu- 

ary of  this  year  declared  himself  in 
favor  of  a  revision  of  Canon  35  to 

permit  the  presiding  judge  to  decide 
whether  or  not  radio  and  tv  may  come 
into  the  courtroom.  Mr.  Minow  also 

remarked  that  he  felt  Canon  35's  de- 
scription of  radio  and  tv  coverage  as 

"distracting,  interfering  and  degrading" 
unfair.  This  at  least,  Mr.  Minow  said, 
should  be  deleted  from  Canon  35. 

In  suggesting  that  the  report  be  held 
in  abeyance  until  February,  the  com- 

mittee's chairman,  John  H.  Yauch  Sr., 
Newark,  N.  J.,  said  that  the  committee 
wanted  to  complete  its  study  of  those 
courts  which  permit  radio  and  tv  live coverage. 

A  proposal  to  test  broadcast  coverage 
of  trials  was  acknowledged  by  the  com- 

mittee which  stated  it  was  still  under 
consideration.  The  offer  was  made 
last  February  at  committee  hearings 
in  Chicago  by  Richard  E.  Cheverton, 
president  of  the  Radio-Television  News 
Directors  Assn. 

Southeast  licensees 

plan  talks  on  catv 

The  "growing  crisis  and  dilemma" over  community  television  systems  will 
be  the  number  one  subject  at  the  second 
annual  Southeast  Radio-Tv  Seminar  in 
Atlanta  Oct.  16,  the  Georgia  Assn.  of 
Broadcasters  announced  last  week 
(Closed  Circuit,  Aug.  13). 

Meeting  the  afternoon  following  the 
NAB  regional  meeting  in  the  same  city 
(Oct.  15-16),  the  seminar  will  be  open 
to  all  broadcasters  in  the  Southeast.  In- 

vitations are  also  being  sent  to  presi- 
dents of  all  state  associations.  The 

meeting  will  be  at  the  Dinkler-Plaza Hotel  in  Atlanta. 

Concurrently,  the  Georgia  associa- 
tion plans  an  industry  workshop  for  ex- 

ecutive secretaries  of  state  broadcasting 
associations.  The  daylong  exchanges 

will  be  separate  from  the  radio-tv  semi- 
nar. To  be  discussed  are  the  establish- 
ment of  a  central  office,  finances,  mem- 

bership, public  service  promotions, 
legislative  activity  and  special  projects. 

"Last  year  our  Southeast  Radio-Tv 
Seminar  made  a  contribution  to  the  in- 

NAB  fm  group  to  meet 

A  special  NAB  committee 

studying  the  FCC's  fm  allocations 
proposals  will  meet  Aug.  29  in 
Washington.  The  committee  is 
headed  by  Ben  Strouse,  WWDC- 
FM  Washington,  D.  C,  and  in- 

cludes Allen  T.  Powley,  WMAL- 
FM  Washington;  Ogden  Prest- 
holdt,  CBS;  Harold  I.  Tanner, 
WLDM-FM  Detroit  and  William 

Tomberlin,  KMLA-FM  Los  An- 

geles. 
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CBS-TV  FIRST  HALF  SALES  UP  16.2% 

TvB  data  also  shows  NBC-TV  billings  up  11%,  ABC-TV's  6.4% 

dustn.'  during  the  logging  and  renewal 
form  controversy,"  said  C.  C.  Smith, 
WDEC  Americus.  Ga..  president  of  the 

Georgia  association.  "This  time  we  plan 
a  serious,  shirt-sleeve  conference  to 
fully  alert  the  grass-roots  telecaster  and 
the  am  and  fm  broadcaster  to  the  crisis 

and  dilemma  he  mav  face  in  catv." 
Ray  E.  Carow.  WALB-T\'  Albany, 

tv  vice  president  of  the  Georgia  broad- 
casters, who  will  moderate  the  catv  ses- 

sion, said  the  seminar  on  catv  is 
planned  for  four  reasons,  f  1  )  to  alert 
the  local  telecaster  and  radio  broad- 

caster to  the  competitive  problems  of 
catv:  (2)  to  help  promote  support  for 

NAB's  proposed  legislation  on  this  sub- ject: (3)  to  assess  recent  court  decisions 
and  FCC  pronouncements  on  catv  in 
the  Ught  of  local  conditions,  and  (4) 
to  discuss  ways  for  local  telecasters  and 
radio  broadcasters  to  protect  their  in- 

vestments "not  from  catv'  per  se,  but 
from  unfair  competition  in  catv  opera- 

tions." Mr.  Carow  said  those  at  the 
meeting  also  wiU  discuss  other  tv  prob- 

lems (pay  tv.  educational  t%',  and  recent 
Federal  Trade  Commission  rulings). 

Gross  revenues,  income 

reported  up  for  half 

Gross  Telecasting  Inc.  reported  total 
revenues  of  S590.313  for  the  first  six 
months  of  1962,  and  net  income  after 
federal  taxes  of  S288.850.  This  com- 

pares with  196rs  first  half  total  rev- 
enues of  S578.662  and  net  income  of 

S283.258. 
Dividends  of  SI 90.000  were  paid 

from  the  first  sLx  months'  income,  leav- 
ing net  earnings  of  S98.850  retained 

in  the  business.  On  Aug.  10.  Gross 
Telecasting  paid  a  quarterly  dividend 
of  40  cents  on  common  stock  to  stock- 

holders of  record  July  25.  Outstanding 
are  200.000  shares  of  common  and 
200.000  shares  of  common  B  stock. 

Gross  Telecasting  owns  WJIM-AM- 
FM-TV  Lansing.  Mich. 

Cowles  buys  Florida  paper 

Cowles  Magazines  &  Broadcasting 
Inc..  has  purchased  all  the  stock  of  the 
Gainen-ille  fFla.)  Sun,  an  afternoon 
newspaper  with  a  circulation  of  more 
than  15.000  in  nonh  central  Florida. 

The  price,  which  was  not  disclosed, 
includes  the  Pepper  Printing  Co.  The 
newspaper  and  the  printing  plant  have 
been  owned  and  operated  by  members 
of  the  Pepper  family  since  1917. 

The  Cowles  firm,  headed  bv  Gardner 

Cowles.  owns  KRNT-AM-T\'  Des 
Moines  and  publishes  the  Des  Moines 
Register  and  Tribune,  Look  Magazine. 
and  these  Florida  newspapers:  the  Fori 
Pierce  Xews-Tribune,  Okeechobee  SeM-s 
and  the  Port  Charlotte  News. 

CBS-T\"s  gross  billings  increased 
16.2"^  for  the  first  six  months  of  this 
year.  Television  Bureau  of  Advertising 
said  last  week.  NBC-TA."  increased  bill- 

ings ll^c  and  ABC-T\'  6.4^c. TvB  said  network  tv  gross  billings 
rose  11.6'^  in  the  first  half  of  this  year 
compared  to  last  year  (S347.3  million 
to  S387.7  miUionj.  The  report  is  based 

on  Leading  National  Advertisers-Broad- 
cast Advertisers  Reports"  compilations. 

CBS-T\^  in  the  first  six  months,  Jan- 
uar>--June.  increased  billings  from 
S128.6  million  in  the  1961  period  to 

S  149.4  million  this  year.  NBC-TV's 
gain:  from  SI 24  million  to  SI 37.6  mil- 

lion: ABC-T\"s:  from  S94.6  million  to 
SI 00.6  million. 

For  June,  the  sixth  month  in  the  pe- 

riod covered,  CBS-T\'  shot  ahead  in  its 
pacing — increasing  its  gross  billing  from 
the  S20.8-million  level  to  S25  million,  a 

Ed  CcLghlin.  of  Peters.  Griffin.  Wc-c-dvi-ard.  passes  the  :     "et  ;c  Boa 

Bob  Rowell,  of  F.,  C.  &  B.,  joins  the  Tricorn  Club 

Our  club  hat  is  crowning  some  of  the  smartest  market-media  brains  in  the  land. 

It  makes  no  difference  whether  they're  adorned  with  crew-cuts,  flat-tops,  ivy- 
league-trims,  Jackie  K,  bouffants  — or  just  a  flesh-tone  expanse.  Bob  made  the 

club's  exclusive  ranks  by  winning  this  required  quiz:  1,  What  is  the  Tricorn  Mar- 
ket? 2.  What  is  North  Carolina's  No.  1  metropolitan  market  in  population,  house- 
holds and  retail  sales?  Answer  to  both:  the  3-city  "tricorn"  of  Winston-Salem, Greensboro,  High  Point.  He  then  scored  a  triple  parlay  by  knowing  what  state 

ranks  12th  in  population,  'Sure  you  knew  it's  North  Carolina')  But  the  real  money 
winner  is  the  marketing  team  that  knows  WSJS  Television  is  the  No.  1  sales  pro- 

ducer in  the  No,  1  market  in  the  No.  12  state.  ,      „  ,  p ScLircE:  U.  S.  Census. 

Wl  NSTON -SALEM  GRi 

TELEVISION 

ENSBORO     HIGH  POINT 
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POLITZ  KNOWS 

WHEN 

PEOPLE 

LISTEN 

IN  WGY'S 

25-COUNTY
 

COVERAGE 
 
AREA 

H  Sunday  through  Saturday 

WCY  reaches  an  average  daily 

audience  of  278,000  listeners 

The  difference  between  the 

highest  and  lowest  tune-in  day? 

is  only  15%.  Wednesday  audi 

ences  are  largest,  with  66%  oi 

307,000.  And  the  Sunday  audi- 

ence, just  15%  lower,  numbers 

236,000. 

■  Only  the  Politz  study  teilf 

advertisers  who,  what,  when 

where,  and  why  people  listen  in 

Albany,  Schenectady,  Troy, 

Northeastern  New  York,  and 

Western  New  England.  For  the 

complete  Politz  survey  on 

WCY's  25-county  listening  audi- 
ence, contact  WGY  or  your 

Henry  I.  Christal  Co.  representa- 
tive. 

982-24C 

810  KC 

50  KW WGY 

A  GENERAL  ELECTRIC  STATION 
ALBANY  ■  SCHENECTADY  ■  TROY 

percentage  climb  of  20.4%  in  June 
1962  compared  with  that  month  a  year 

ago. Daytime  gross  billings  rose  15.4%  in 
the  first  six  months  of  1962  (from 
$104.6  million  to  $120.7  million)  and 

NETWORK  TELEVISION  GROSS  TIME  BILLINGS 

Source:  TvB/LNA-BAR 

nighttime  was  up  10%  for  the  period 
(from  $242.6  million  to  $266.9  mil- 
lion). 

NETWORK  TELEVISION  GROSS  TIME  BILLINGS 

by  DAY  PARTS 
Source:  TvB/LNA-BAR 

ABC-TV 

CBS-TV 
NBC-TV Total 

ABC-TV 

CBS-TV NBC-TV 
Total 

1961 

$15,233,000 
20,823,987 
20,731,592 

$56,788,579 

1961 

$  94,636,040 128,636,037 
124,041,664 

$347,313,741 

JUNE 

1962 

$16,031,277 25,081,505 
22,609,590 

$63,722,372 
JANUARY-JUNE 

1962 
$100,690,335 
149,443,593 
137,638,687 

$387,772,615 

% 
Change 

-f  5.2 
-f  20.4 

+  9.1 +  12.2 % 
Change 

+  6.4 
+  16.2 
-k  ll'O 

+  11.6 

Daytime Mon.-Fri. 
Sat.-Sun. 

Nighttime 
Total 

Daytime 
Mon.-Fri. 
Sat.-Sun. 
Nighttime 

Total 

1961 

$16,439,876 14,055,182 
2,384,694 

40,348,703 

$56,788,579 

JUNE 
% 1962  Change 

$19,269,309  +  17.2 
15,783,577  +  12.3 
3,485,732  +  46.2 

44,453,063  +  10.2 

$63,722,372  4-  12.2 
JANUARY-JUNE 

% 
1961  1962  Change 

$104,691,977  $120,780,344  +  15.4 
86,631,298     99,671,004  +  15.1 
18,060,679     21,109,340  +  16.9 

242,621,764   266,992,271  +  10.0 
$347,313,741  $387,772,615  +  11.6 

January 
February 

March 

April 

May 

June 

ABC 

$16,673,662 
15,757,364 
17,762,981 
17,237,755 
17,227,296 
16,031,277 

Month  by  Month  1962 

CBS 
$25,528,518 
23,528,815 
25,731,519 
24,193,144 
25,380,092 
25,081,505 

NBC 

$23,578,579 
21,956,372 
24,100,566 
21,899,207 
23,494,373 
22,609,590 

Total 

$65,780,759 61,242,551 
67,595,066 
63,330,106 
66,101,761 
63,722,372 

AFTER  24%,  IT'S  HARD  STUFF 

NAB  Code  Authority  gets  specific  on  dos,  don'ts 
of  alcoholic  beverage  advertising  on  radio  and  tv 

Wine  with  more  than  24%  alcohol 
by  volume  is  considered  hard  liquor  by 
the  NAB  Code  Authority.  The  cutoff 
percentile  for  the  essence  of  the  grape 
was  included  in  a  series  of  guidelines 

issued  by  the  Code  Authority  "to  assure 
closer  adherence"  to  the  proscription 
against  liquor  commercials  contained 
in  the  Radio  and  Television  Codes  of 
Good  Practices,  NAB  stated. 

The  new  examples  supersede  all  pre- 
vious interpretations  and  rulings  on  dis- 
tilled liquor  commercials  and  the  pres- 

entation of  acceptable  beer  and  wine 
commercials. 

The  present  radio  and  tv  codes  pre- 
sent only  general  statements  about 

liquor,  wine  and  beer  advertisements. 

Distilled  liquor  advertising  is  "not  ac- 
ceptable." Beer  and  wine  advertising 

is  acceptable  "only  when  presented  in 
the  best  of  good  taste  and  discretion." 
The  Code  Authority  asked  that 

broadcasters  refer  to  it,  any  questions 
not  answered  by  the  guidelines  and 
promised  a  prompt  interpretation. 

The  liquor,  wine  and  beer  guidelines 
follow: 

Hard  liquor — The  prohibition  against  the  ad- 
vertising of  hard  liquor  includes,  but  is  not 

necessarily  limited  to,  whiskey,  brandy,  rum, 
gin,  vodka,  cordials,  liqueurs  and  wines  con- 

taining more  than  24%  of  alcohol  by  volume. 
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It  also  includes  mixed  beverages  containing 
these  products. 

The  use  of  the  corporate  name  of  an  organ- 
ization that  distills  or  distributes  hard  liquor 

is  permissible  in  connection  with  the  advertis- 
ing of  a  nonalcoholic  product. 

The  use  of  the  corporate  name  of  an  organ- 
ization that  distills  or  distributes  hard  liquor 

in  connection  with  the  advertising  of  an  (ac- 
ceptable) alcoholic  beverage  product  is  permis- 

sible only  if  it  is  required  by  law  to  be  included 
in  the  advertisement — and  then  must  be  con- 

fined to  simple  identification. 
Retail  establishments — Advertisements  for 

stores  which  sell  liquor  (in  addition  to  other) 
beverages  or  products  are  acceptable,  provided 
there  is  no  mention  or  display  in  any  way  of 
distilled  spirits  or  implied  references  thereto. 
The  use  of  the  word  "liquor"  as  part  of  the 
sponsor's  name  is  prohibited. 

If  copy  or  visual  material  is  used  to  advertise 
an  establishment  whose  principal  business  is 
the  sale  of  alcoholic  beverages  and  no  mention 
is  made  of  acceptable  products  or  services,  it 
will  be  construed  as  an  implied  reference  to 
distilled  spirits. 

The  use  of  the  word  "liquor"  in  reference  to 
non-distilled  beverages  such  as  "malt-liquor" is  permissible. 

Mixer  copy — The  advertising  of  products 
which  may  be  used  or  mixed  with  distilled 
spirits  is  acceptable,  provided  that  in  connec- 

tion therewith,  distilled  spirits  are  not  specifi- cally mentioned  or  displayed. 
Restaurants,  airlines  and  hotels — Advertising 

the  availability  of  beverages  which  contain  dis- 
tilled spirits  is  not  acceptable.  The  advertise- 
ment of  "lounge,"  "barroom,"  "taproom"  or "tavern"  in  such  a  manner  as  to  imply  the 

availability  of  distilled  spirits  is  unacceptable. 
The  use  of  the  term  "cocktail  lounge"  to 
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You  can  add  10  to  15  thousand  dollars 

per  year  net  profit  before  taxes 

If  you  operate  AM  and  FM  stations  with  dupli- 
cated programming,  you  may  be  overlooking  a 

major  profit  potential.  AUTOMATIC  TAPE 
CONTROL  personnel,  experienced  in  broadcast 

programming,  sales  and  engineering,  can  demon- 
strate with  a  case  history  how  one  FM  station 

utilizing  new  program  and  sales  techniques  was 

able  to  produce  $25,000  per  year  in  gross  reve- 
nues against  an  additional  operating  cost  of  less 

than  $10,000.  Additional  net  profits  of  $15,000 
were  added  to  corporate  income  the  first  year  of 

separate  AM-FM  operation.  Will  this  technique 
work  in  your  market?  Just  contact  ATC  at 
Bloomington,  Illinois,  and  a  meeting  can  be 
arranged  to  explore  the  economics  of  your  station 

and  market.  Automatic  Tape  Control  automa- 
tion equipment  is  simple  to  use,  flexible  for  future 

expansion  and  provides  the  first  Automatic  Pro- 
gram Logging  to  verify  operation  for  the  FCC. 

Get  details  on  profitable  automated  FM  today. 
Write,  wire  or  phone  for  further  information  on 
Automatic  Tape  Control  FM  automation. 

Left  to  right:  Music  programming,  monaural  or  stereo,  from  Ampex  Series 
350  reel-to-reel  tape  playbacks;  commercial  and  public  service  announce- 

ments from  heavy-duty  ATC  55 ;  Systems  Programmer,  Program  Time  Control, 
Automatic  Program  Logging  and  associated  audio  equipment  for  controlling 
automation  system;  program  and  logging  recording  equipment  plus  standard 

ATC  playback  units  for  station  ID's,  news,  weather,  etc.;  and  logging  printer. 

Made  by  broadcasters  for  broadcasters 

AUTOMATIC  TAPE  CONTROL  INC. 

209  E.  Washington  St.  •  Dept.  130  •  Bloomington,  Illinois 

Marketed  in  Canada  by  Canadian  General  Electric,  Toronto  4,  Ontario 
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describe  a  place  of  business  is  not  acceptable 
under  any  circumstances. 

Non-beverage  products— There  are  other  non- 
beverage  products  containing  or  associated 
with  distilled  spirits.  The  acceptability  of  ad- 

vertising for  such  products  depends  on  the 
manner  of  presentation.  The  Code  Authority 
will  judge  each  of  these  advertisements  on  its 
individual  merits.  Code  subscribers,  when  in 
doubt,  are  asked  to  bring  such  advertising  to 
the  attention  of  the  Code  Authority  in  Wash- 
ingon. 

ABC  radio  affiliates 

told  1962  sales  up 
ABC  Radio  finished  the  first  half  of 

this  year  48%  ahead  of  the  same  period 
of  1961  in  regular  programming  sales. 
Robert  R.  Pauley,  ABC  Radio  presi- 

dent, reported  to  the  first  of  five 
planned  regional  meetings  of  ABC  Ra- 

dio affiliates  in  New  York  last  Monday 
(Aug.  13)  that  the  network  had  already 

"booked"  more  business  by  the  end  of 
last  month  than  it  did  in  all  of  1961. 

He  also  told  the  affiliates  that  the  net- 
work, beginning  in  October,  will  pro- 

vide a  new  program  service  to  affiliates 
on  a  subscription  basis.  First  programs 
of  the  new  service,  for  local  broadcast 
and  sale,  will  be  The  Dr.  Joyce  Brothers 
Show  and  The  Dr.  Albert  Burke  Show. 

Both  will  be  5-minute,  five-day-a-week 
programs. 

Earl  Mullin,  ABC  Radio  vice  presi- 
dent for  station  relations,  reported  that 

ABC  Radio  affiliates  meeting  last 

week  brought  together  (l-r)  Robert  R. 
Pauley,  ABC  Radio  Network  president; 

Roy  Morgan,  WILK  Wilkes-Barre;  Tom 
Jones,  WFIL  Philadelphia. 

the  network  now  has  412  affiliates  in 
the  U.  S.  compared  to  371  last  year. 
Regional  meetings  also  were  held  in 
Chicago  and  Los  Angeles  last  week  and 
are  scheduled  for  today  (Aug.  20)  in 
Dallas,  and  Wednesday  (Aug.  22)  in 
Atlanta. 

Media  reports... 

South  Bend  fm  starts  ■  WSBT-FM  | 
South  Bend,  Ind.,  took  the  air  Aug.  I 
12  on  ch.  268,  101.5  mc,  it  was  an- 

nounced last  week  by  Arthur  R.  O.Neil,  ' 
general  manager  of  the  WSBT  radio 
and  tv  properties  owned  by  the  South  . 
Bend  Tribune.  The  fm  station  will  par-  , 
tially  duplicate  am,  but  will  emphasize 
special  non-duplicated  fm  programs,  he  , said.  I 

New  studio  ■  WHBQ-AM-TV  Memphis 
announces  the  purchase  of  a  more-than- 
an-acre  site,  that  city,  at  an  undisclosed 
cost  for  the  construction  of  new  studio 

facilities  to  accommodate  "more  locally 
originated  programs,"  and  large  studio  , audiences.  No  construction  date  was 
announced.  The  WHBQ  stations  are 
owned  by  RKO  General  Inc. 

New  Northeaster  ■  Northeast  Radio 
Network,  a  division  of  Ivy  Broadcasting 
Co.,  Ithaca,  N.  Y.,  has  signed  WENT 
Gloversville,  N.  Y.  as  an  affiliate  effec- 

tive today  (Aug.  20).  Northeast  serves 
30  am  and  fm  affiliates  in  upstate  New- 
York  and  Pennsylvania. 

Multiplexer  ■  KHIQ-FM  Sacramento  i 
begins  multiplex  stereo  broadcasting  at 
8  p.m.  today  (Aug.  20),  according  to 
Jim  Hodges,   general  manager,  who 
said   a   full-time    stereo   schedule   is  ; 
planned.  f 

Quarter  for  quarter  ■  The  board  of  di-  i 
rectors  of  American  Broadcasting-Para- 

mount Theatres  last  week  declared  a 
third  quarterly  dividend  of  25  cents  on 
outstanding  common  stocks,  payable  I 
Sept.  15,  1962  to  holders  of  record  on 
Aug.  24,  1962.  1 i 
Warriors  West  ■  KFRC-AM-FM  San  [ 
Francisco  has  signed  the  San  Francisco  i 
(formerly  Philadelphia)  Warriors  of  ( 
the  National  Basketball  Assn.  for  play- 

by-play  broadcasts  of  the  team's  first  c season  in  the  Golden  Gate  City.  First  j 
game  broadcast  will  be  Oct.  23.  t 

Affiliates,  group  to  meet 

The  executive  committee  of  the  NBC  f 

Radio  affiliates  began  a  three-day  meet-  ■ 
ing  yesterday  (Sunday.  Aug.  19)  at  the  ? 
Broadmoor  in  Colorado  Springs,  Colo.  <• 

The  members  of  the  committee  are: 
William  Grant,  KOA-AM-FM  Denver,  ; 

chairman;  John  Tansey,  WRVA-AM-  ' 
FM  Richmond,  vice  chairman;  Lyall  f 
Bremser,  KFAB-AM-FM  Omaha,  Neb.,  ' 
secretary-treasurer;  Thomas  Baines,  t 
WDAY  Fargo,  N.  D.;  Les  Biederman,  I: 
WTCM  Traverse  City,  Mich.;  Gustav  t 
Brandborg,  KVOO  Tulsa;  Thomas  ! 
Carr,  WBAL-AM-FM  Baltimore;  Rob-  I 
ert  Rich,  WDSM  Duluth,  Minn.,  and  I 

Stan  Torgerson,  WMC-AM-FM  Mem-  t 

phis. 

BIGGER  than 

PORTLAND,  OREGON 

One  Buy  Delivers 

IDAHO  -  MONTANA 
plus  1 1  counties  in  Wyoming 
at  lower  cost  per  thousand 

SKYLINE  TV  NETWORK  delivers  more  TV  homes 

than  the  highest  rated  station  in  Portland — at 
less  cost  per  1,000.  SKYLINE  delivers  92,300* 
nighttime  homes  every  quarter-hour  Sunday 
through  Saturday.  Non-competitive  coverage. 
One  contract — one  billing — one  clearance.  Over 
267,880  unduplicated  TV  homes  in  5  key  mar- 

kets. Interconnected  with  CBS-TV  and  ABC-TV. 

IDAHO  -  KID-TV  Idaho  Falls       MONTANA  -  KXLF-TV  Bulle 
KLIX-TV  Twin  Falls  KFBB-TV  Greot  Falls KOOK-TV  Billings 

TV  NETWORK 
P.O.  Box  2191         Idaho  Falls,  Idaho 

1 1 

MONTANA 

1                    ̂j-  KfBB-TV 
7          t^KXlf  TV KOOKTV 

/  IDAHO    I  -. WYOMING 

1  KIDTV 

■  KtlX-TV 

j  UTAH 

>th.  1941 

Call  Mel  Wright,  phone  area  code  208-523-4567 
or  your  nearest  Hollingbery  office  or  Art  Moore  in  the  Northwest 
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PROGRAMMING 

WBC  AIM:  BROADWAY  TO  MAIN  STREET 

Wants  theatre  openings  for  its  markets;  sees  problems 

Westinghouse  Broadcasting  Corp. 

hopes  to  bring  "spectacular"  entertain- 
ment programming  to  the  five  markets 

where  it  owns  stations  by  telecasting 
taped  Broadway  plays  simultaneous  with 
their  openings  in  New  York. 
WBC  confirmed  Aug.  16  that  it  is 

negotiating  with  the  Theatre  Guild,  a 
producer,  but  no  contract  has  been 
signed.  Talks  are  also  underway  with 
other  producers. 

Westinghouse  and  the  Theatre  Guild 
were  considering  starting  with  a  comedy, 
Siedman  and  Son,  which  is  scheduled  to 
open  in  New  York  Oct.  15  at  the  Be- 
lasco  Theatre,  as  an  initial  presentation, 
but  arrangements  could  not  be  worked 
out  in  time.  The  two  organizations  are 
also  considering  other  productions. 
WBC  executives  admit  the  telecasting 

of  Broadway  theatre  on  the  same  night 
as  the  opening  could  have  long-range 
ramifications.  But  for  now,  they  indi- 

cate they  are  concerned  with  the  presen- 
tations as  prime-time  showcases  for 

their  stations.  fWestinahouse's  tv  sta- 
tions are  WBZ-TV  Boston,  KDKA-TV 

Pittsburgh,  WJZ-TV  Baltimore,  KPIX 
(TV)  San  Francisco  and  KYW-TV 
Cleveland). 

Many  details  are  yet  to  be  worked 
out,  including  production  and  the  num- 

ber of  plays  that  would  be  telecast. 
Investment  Seen  ■  The  move  by 

Westinghouse  also  will  involve  a  finan- 
cial investment  in  the  plays. 

Though  procedures  have  not  yet  been 
clarified,  current  thinking  points  to  tap- 

ing a  play  or  musical  in  advance  of  but 
close  to  its  actual  opening,  but  probably 
at  a  studio  as  opposed  to  a  theatre 
pickup. 

Though  the  principals  involved  in  the 
negotiating  did  not  emphasize  possible 
effects  of  such  telecasts  on  the  future  of 
pay  tv,  industry  observers  were  posing 
that  question. 

WBC's  plan  would  be  to  deliver  the 
opening  night  program  to  its  stations  as 
a  prestige  package,  presumably  for  local 
exploitation.  Specifics  of  commercial 
sponsorship  have  not  been  worked  out 
yet. 

Attendance  Factor?  ■  It  is  not  clear 
what  effect  the  telecasts  could  have  on 
future  theatre  attendance.  Principals  in- 

volved (both  tv  and  theatre  producers) 
appear  to  be  of  an  opinion  that  tv  ex- 

posure might  well  heighten  interest  and 
boost  attendance.  They  acknowledge 
that  conventional  patterns,  of  say  the 

critic  and  a  play's  future,  might  be affected. 
The  nature  of  the  television  medium 

and  its  viewing  standards  might  also 
affect  production  techniques.  There  are 
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lines  delivered  on  the  stage  which  are 
not  acceptable  on  television,  but  there 

appears  to  be  little  inclination  to  "cen- 
sor" original  scripts,  though  some  ad- 

justment in  the  plays  may  have  to  be 
made. 

When  questioned  by  a  reporter, 

Donald  H.  McGannon,  WBC's  presi- 
dent, said  it  was  his  conviction  that 

"through  the  concept  of  Broadway  open- 
ing nights  on  television,  we  shall  enrich 

the  television  program  structure  by 
bringing  new  and  outstanding  Broadway 
productions  to  the  audiences  in  our  five 

markets." MCA  earnings  up  for  half 

The  consolidated  net  earnings  of 
MCA  Inc.  for  the  six  months  ended  last 
June  30  amounted  to  $6,631,000,  equal 
to  $1.38  per  share  of  common  stock, 

MOVIES  ARLBETTER  THAN  EVER! 

And  Pittsburgh's  great  movie  station  — 
WIIC— has  a  wealth  of  fine  M-G-IVl  and 

20th-Fox  films  that  will  sell  for  you! 

Spots  are  now  available  In: 

SATURDAY  NIGHT  AT  THE  MOVIES  Part 

(11:10  p.m.  Saturdays) 

SUNDAY  AFTERNOON  AT  THE  MOVIES 

(1 :00  p.m.  Sundays) 

WIIC 

CHMNEL 11 

Represented  nationally  by  Blair-TV 
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KCEN-TV 

CHANNEL 

OFFERS 

6 

1 

Midway  between  Dallas, 
Fort  Worth,  Houston  and 
San  Antonio,  KCEN-TV's maximum  100  KW  Power 
on  Channel  6  offers  great- 

est coverage  in  the  market 
and  assures: 

BIGGER  audiences- 
FAR  LESS  duplication- 

CHANNEL 

KCEN-TV 
TEMPLE  -  WACO 

(  \
 

I  BLAIR  TELEVISION  ASSOCIATES 
^  J       National  Representatives 

compared  with  $4.8  million,  equal  to 
$1.10  million  per  share,  for  the  cor- 

responding period  of  1961,  Jules  C. 
Stein,  MCA  board  chairman,  announced 
last  week. 

The  figures  include,  on  a  "pooling 
of  interest  basis,"  MCA's  interest  in 
the  reported  consolidated  net  earnings 
of  Decca  Records  Inc. 

NBC-TV  plans  five 

operas  next  season 

Five  operas,  including  the  world 
premiere  of  a  new  work  by  Gian  Carlo 
Menotti  and  the  first  complete  television 

presentation  of  Bach's  "St.  Matthew, 
Passion,"  will  be  presented  on  NBC- 
TV  during  the  1962-63  season. 

The  Menotti  opera,  as  yet  untitled, 
is  scheduled  for  March  3,  1963,  a  Sun- 

day. "St.  Matthew,  Passion"  will  be  pre- 
sented in  two  parts,  on  April  6  and 

April  7,  1963  (Saturday  and  Sunday). 
It  will  be  four  hours  in  length,  making 
it  the  longest  in  the  NBC  opera  com- 

pany's history. 
In  addition,  three  of  the  opera  pro- 

ductions of  past  seasons  will  be  re- 

peated. They  are  "Boris  Godunov"  next 
Nov.  18;  Menotti's  "Amahl  and  The 
Night  Visitors,"  next  Dec.  23,  and  "The 
Love  of  Three  Kings"  Jan.  27,  1963. 

Post-'48s  released 

after  demands-UAA 

The  demand  by  stations  for  "quality" features  prompted  United  Artists  Assoc. 

to  release  post- 1948  features  "years 
ahead"  of  original  plans,  Erwin  H. 
Ezzes,  executive  vice  president  of  UAA, 
reported  last  week  in  offering  a  progress 
reported  on  United  Artists  Showcase 
for  the  Sixties. 

Mr.  Ezzes  said  that  in  the  two  weeks 

the  package  of  33  post- 1948  features 
has  been  on  the  market,  it  has  been 
sold  to  28  stations.  He  noted  that  UAA 
would  have  held  these  features  off  the 
market  for  several  years  except  for 
constant  inquiries  from  stations  for 

"strong-storied,  fast-moving  films"  made 
in  recent  years.  He  explained  that  13 
of  the  features  were  carried  on  ABC- 
TV  on  Hollywood  Special  and  will  be 
available  for  local  presentation  in  No- vember. 

Included  in  the  list  of  stations  that 

have  bought  Showcase  are  WABC-TV 
New  York;  WGN.TV  Chicago;  WWL- 
TV  New  Orleans;  WGR-TV  Buffalo; 
WKZO-TV  Kalamazoo-Grand  Rapids; 

KTVK  (TV)  Phoenix;  WAPI-TV  Bir- 
mingham; KBAK-TV  Bakersfield,  Calif., 

WCrV  (TV)  Charleston,  S.  C;  WCCB- 
TV  Montgomery,  Ala.,  and  WLUK- TV  Green  Bay,  Wis. 

Agency  media  people  preview  Warner  movie 

More  than  150  agency  media  ex- 
ecutives previewed  a  Warner  Bros, 

motion  picture,  "The  Music  Man," 
at  the  company's  screening  room  in its  New  York  offices  Aug.  7  and  8. 
The  preview  was  sponsored  by  the 
Warner  Bros.  Television  Division. 

Joseph  Kotler,  division  vice  presi- 
dent, was  host  of  the  "presentation," 

which  actually  consisted  of  no  sales 
presentation  other  than  a  mention 
that  this  is  the  same  motion  picture 
company  which  also  produces  tv 
programs  (Maverick,  Surf  side  6  and 
Roaring   20s   and   other  one-hour 

shows  now  in  syndication). 
Previewers  were  media  directors, 

associate  media  directors,  broadcast 

supervisors,  timebuyers  and  execu- 
tives from  tv  stations  which  have 

purchased  the  programs  and  from 
their  station  representation  firms  in 
New  York.  Warner  tv  officials  said 

they  expect  additional  previews  to  be 
held  for  agency  groups  from  time  to 
time.  At  the  preview  are  (above 

from  1)  Mr.  and  Mrs.  Herb  Man- 
eloveg  of  BBDO  (he's  vice  president 
in  charge  of  media)  and  Mr.  and 
Mrs.  Kotler. 
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COVERS  ALL  ASSIGNMENTS 

^^^^
 

WITH  ONE  VEI 

"At  midnight  or  noon,  in  rain 
or  glare,  indoors  or  out,  Du  Pont 

931-A  rapid  reversal  motion  pic- 
ture film  gives  us  news  foot- 
age of  consistently  excellent 

quality,  it  has  helped  us  to  gain 

a  reputation  for  timely,  accu- 

rate, in-depth  reporting,"  says 
James  Drake,  award-winning 
news  director  of  WSM-TV, 

NBC's  Nashville,  Tennessee,  affiliate. 

"We  have  a  big  responsibility  to  our  viewers  and  a  large 
mvestment  in  manpower  and  equipment.  We  use  five  full- 
time  news  cameramen  and  five  radio-equipped  mobile  news 
wagons.  We  shoot  4,200  feet  of  news  film  a  week  against 
tight  deadlines.  We  cover  21,600  square  miles  of  territory 

over  a  tri-state  area.  We  face  strong  and  active  competition. 

"It  is  extremely  important  that  we  use  a  single  film 
that  can  meet  the  tremendous  scope  of  all  our  requirements, 
yet  come  up  with  vivid,  perfectly  recorded  images  every  time. 

"That's  why  we  choose  Du  Pont  931-A.  Thfs  wide  latitude 
film  gives  us  optimum  results  with  no  exposure  or  developing 

problems.  It  has  an  almost  perfect  definition,  tonal  sepa- 
ration and  contrast  for  television  projection-so  much  so 

that  we  use  931-A  for  our  studio  commercials  and  special 

events  as  well  as  for  news  coverage!" 
If  you  would  like  to  know  more  about  Du  Pont  motion 

picture  films  and  receive  technical  information  on  them, 
contact  any  of  the  Du  Pont  Photo  Products  sales  offices 
shown  here. 

Better  Things  for  Better  Living  .  .  .  through  Chemistry 

ATLANTA  18,  GA.,  1737  Ellsworth  Ind.  Dr.,  N.  W.  355-1230 
CHICAGO  46,  ILL.,  4560  Touhy  Ave.,  Edgebrook  Station.  ORchard  5-5500 
CLEVELAND  16,  OHIO,  20575  Center  Ridge  Road.  EDison  1-0375 
CLIFTON.  N.  J.,  380  Allwood  Rd.,  Allwood  Station  (New  Yorl<).  GRegory  3-4004 
DALLAS  7,  TEXAS,  1628  Oak  Lawn  Ave.  Riverside  1-1404 
HOLLYWOOD  38,  CALIF.,  7051  Santa  Monica  Blvd.  Hollywood  9-5147 
WALTHAM  54,  MASS.,  45-4th  Ave.  (Boston).  TWinbrook  9-8300 
WYNNEWOOD,  PA.,  308  E.  Lancaster  Ave.  (Phila.).  TRinity  8-2700 
EXPORT,  Nemours  BIdg.,  Wilmington  98,  Del. 
IN  CANADA,  Du  Pont  of  Canada,  Ltd.,  Toronto 



'I'm  Sidewinder';  'No,  I  am';  'Okay,  Sidewinder,  draw!' 
A  legal  showdown  between  two 

children's  tv  western  villains  in  Co- 
lumbia, S.  C,  has  ended  in  a  draw. 

Now  both  WIS-TV  and  WCCA- 
TV  there  feature  cloaked,  mustach- 

ioed, cane-wielding  scoundrels  called 
J.  P.  Sidewinder  on  different  local 

children's  programs. 
The  originator  of  the  Sidewinder 

personality,  Dean  Poucher,  a  former 
employe  of  WIS-TV,  sued  the  station 
in  late  1961  for  $10,000  damages 
for  continuing  to  use  the  character 
he  claimed  he  created.  Mr.  Poucher 
said  he  used  the  characterization  in 
selling  insurance  and  recreated  J.  P. 
Sidewinder  on  a  program  for  WCCA- 
TV. 

WIS-TV  filed  a  countersuit  for  the 

same  amount,  charging  that  WIS-TV 
had  trade-marked  the  name  and  char- 
acterization. 
The  case  was  heard  by  Judge 

Harry  Lightsey,  who  studied  a  375- 
page  transcript  for  two  months  be- 

fore issuing  a  decision. 

The  judge  decided  both  WIS-TV 
and  Mr.  Poucher  are  entitled  to  use 
the  character,  J.  P.  Sidewinder,  and 
awarded  no  damages.  He  said  that 

because  of  Mr.  Poucher's  longstand- 
ing personal  association  with  the  Side- 

winder character,  he  should  have  the 
personal  right  to  portray  him  but  he 
could  not  transfer  this  right  to  others. 
WIS-TV  was  also  decreed  the  right 

to  Sidewinder  under  a  state  law 

which  holds  "where  an  employe  cre- 
ates something  as  part  of  his  duties 

under  his  employment,  the  thing  cre- 

ated is  the  property  of  his  employer." 
The  judge  ruled,  however,  that  an- 

other state  law  provides  that  only 
goods  to  be  sold  may  be  trademarked 
and  ordered  WIS-TV  to  cancel  the 
trade  mark. 

At  last  report,  WIS-TV  has  an 
actor  portraying  J.  P.  Sidewinder  on 
its  Jolly  Jim  show  and  WCCA-TV 
has  Mr.  Poucher  as  J.  P.  Sidewinder 
on  its  Cactus  Quave  show.  Both  Side- 

winders have  made  personal  appear- 
ances this  month  at  a  local  super- 
market— but  at  different  hours. 

New  'Ripcord'  series 
now  in  91  markets 

The  second  year  production  of  the 
Ripcord  series  has  been  sold  in  91  mar- 

kets to  date,  M.  J.  Rifkin,  executive 
vice  president  in  charge  of  sales  for 
Ziv-United  Artists,  announced  two 
weeks  ago.  Highlighting  the  latest  sales 
was  a  regional  transaction  by  California 

Oil  (western  division)  in  eight  south- 
western markets,  placed  through  White 

&  Shuford  Adv.,  El  Paso. 

Mr.  Rifkin  said  that  prime  time 

slots  for  California  Oil's  sponsorship  of 
Ripcord  have  been  obtained  on  KGNC- 
TV  Amarillo,  KOB-TV  Albuquerque, 
KROD-TV  El  Paso  and  KSYD-TV 
Wichita  Falls.  The  series  also  has  been 
bought  in  Roswell,  N.  M.;  Lubbock, 

Midland-Odessa  and  Abilene,  all  Texas. 
Other  sales  on  the  second  year  of 

Ripcord  have  been  made  for  showing 
on  WHDH-TV  Boston,  WIIC  (TV) 
Pittsburgh,  WJBK-TV  Detroit,  KLZ- 
TV  Denver,  WVEC-TV  Norfolk, 
WVEC-TV  Norfolk  and  KLFY-TV 
Lafayette,  La.,  and  WCYB-TV  Bristol, Tenn. 

Tv  Academy  changes 

Emmy  award  categories 
The  National  Academy  of  Television 

Arts  &  Sciences  is  expanding  its  tv 
Emmy  awards  for  the  1962-1963  season 
to  include  a  new  international  category. 
The  new  award  will  be  for  outstandirig 
achievement  originated  on  foreign  soil 
for  "international  reporting  or  com- 

mentary." 

Another  change  in  categories  this 
year  includes  return  after  an  absence 
of  three  years  of  an  award  for  outstand- 

ing achievement  in  the  field  of  "panel, 
quiz  and  audience  participation  pro- 

grams." The  category  formerly  known 
as  "public  affairs  and  education"  has 
been  changed  to  "news  commentary  or 
public  affairs"  and  recognition  for  writ- 

ing in  the  documentary  field  has  been 
altered  to  include  "  news  or  documsn- 

tary  writing." The  category  of  "outstanding achievement  in  the  field  of  daytime 
programs"  will  be  suspended  this  year. 
Daytime  programs,  however,  will  com- 

pete with  nighttime  programs  in  the 
regular  categories. 

Chicago  meeting  agenda: 

better  public  affairs  tv 
Television  Affiliates  Corp.  (TAC) 

opens  a  two-day  conference  on  pro- 
gramming in  Chicago  today  (Aug.  20). 

TAC  subscriber  station  and  advertising 

^H^^^k    KFMB  RADIO  is  your  big  voice  in  the  better 

^   ̂ ^^^  part  of  Southern  California.  According  to Pulse  and  Nielsen  KFMB  delivers  more  adult 

^1  audience  morning  and  evening  than  any 

^^^K^^^w    other  station ! 

I  I  ■  KFMB 

I  RADIO 
SAN  DIEGO 

'  V^^B  ̂         IN     TELEVISION;     WGO.Tv     BUFFALO         Represented    by  ,^     „aoiO:    V»QB     »     ».GO.F„  BUFFALO 
L^^^H  BAH     OlEOO      •      KEOO    TV      B  A  K  E  F>  S  F  I  E  L  O     /Ed-.-dVp.l  r»  iVco..  In  A        K  F  ./  B      i    "k^F  M  B  ̂  E  1,1  Ian'oi'e'qo m^^^^m  .      WMEF..TW      SCF.AMTOM-WILKES      B  A  F>  •>  E      V_yV_yV_y  WDOK      1      W   O   O   K   .   F  M  CLEVELAMD 

^sTi^°c°'      380  MADISON  AVENUE    •     NEW  YORK  17.  NEW  YORK 
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Unions  asking  U.  S.  to  stop  MCA  move 

CITE  HOLLYWOOD  UNEMPLOYMENT  PROBLEM 

agency  executives  will  participate  in  ses- 
sions devoted  to  ways  of  improving 

local  public  affairs  and  cultural  pro- 
gramming. 

TAC,  a  subsidiary  of  the  Trans-Lux 
Corp.,  serves  as  a  clearing-house  for 
the  procurement  and  distribution  of 
locally-produced  public  affairs  and  cul- 

tural shows  to  member  stations. 

A  Monday  panel  will  discuss  the 

topic,  "How  Do  Advertising  Agencies 
Evaluate  Local  Programming?"  Partici- 

pating will  be  Arnold  Johnson,  Need- 
ham,  Louis  &  Brorby;  Jay  Niefeld,  John 
W.  Shaw  Adv.  and  Thomas  Wright, 
Leo  Burnett  Co.  Sponsorship  of  public 
affairs  programs  on  the  local  level  by 
national  clients  will  be  explored  in  a 
session  tomorrow  (Aug.  21)  by  Rich- 

ard Depew,  Cunningham  &  Walsh,  and 
Robert  Lipson,  Bell  &  Howell. 

Words  fail  Telstar 

during  Ike  conference 

A  news  conference  by  former  Presi- 
dent Eisenhower  in  London  Aug.  15 

was  televised  via  Telstar  to  American 
networks  and  the  picture  came  in  bright 
and  clear — but  there  was  no  sound.  So 
plans  by  the  networks  to  tape  the  con- 

ference for  use  on  later  news  shows 
were  abandoned. 

The  failure  of  the  audio,  it  was  un- 
derstood, occurred  between  London 

and  the  U.  K.'s  earth  station  at  Goon- 
hilly  Downs,  England.  The  next  day, 
however,  Paris  transmitted  usable  news 
pictures  to  the  networks  in  the  U.  S. 
Telstar  was  used  also  on  Aug.  15  by 
BBC  and  the  commercial  Independent 
Television  Authority  to  transmit  news 
programs  from  New  York  to  London. 
And  on  the  same  day  Mutual  used  Tel- 

star to  relay  a  voice  program  from  New 
York  to  Europe. 

An  offer  by  U.  S.  networks  to  carry 
the  Russian  telecasts  of  their  Cosmo- 

nauts in  orbit  by  Telstar  was  rejected 
by  Soviet  authorities.  The  Russian  tele- 

casts were  seen  in  Europe  through  the 
facilities  of  Eurovision. 

Ballantine,  Reynolds 

buy  Independent  series 

Independent  Television  Corp.,  New 
York,  has  announced  the  opening  sale 
of  its  new  syndicated  musical  series, 
Broadway  Goes  Latin.  Ballantine  beer 
and  R.  J.  Reynolds,  both  through  Wil- 

liam Esty  Co.,  have  purchased  the  series 
for  New  York  showing.  Although  a 
station  has  not  been  picked,  a  Septem- 

ber start  is  planned. 
A  new  series  of  39  half-hours  is  being 

filmed  in  England.  Starring  Edmundo 
Ros,  singer,  the  programs  feature  name 
guest  stars  in  Latin  American  versions 
of  top  Broadway  show  tunes.  Milton 
H.  Lehr  is  producer  of  series. 
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The  Hollywood  AFL  Film  Council, 
composed  of  unions  and  guilds  repre- 

senting more  than  24,000  employes  of 
the  makers  of  theatrical  and  tv  films, 
has  asked  the  government  to  halt  a 
growing  Hollywood  unemployment 
problem  by  allowing  MCA  to  go  ahead 
with  plans  to  produce  feature  motion 
pictures  at  Universal  Studios. 
A  long  telegram,  sent  Thursday, 

(Aug.  16)  to  President  John  F.  Ken- 
nedy and  Attorney  General  Robert  F. 

Kennedy  expressed  "dismay  and  alarm" 
over  the  government's  antitrust  action 
to  bar  MCA  from  picture  production 
(Broadcasting,  July  16,  23,  30). 

In  the  past  few  years,  the  council 
noted,  MCA  has  spent  over  $1 1  million 
to  acquire  Universal  and  more  than 
$7  million  additional  to  modernize  and 

expand  the  studio's  production  facilities and  the  result  has  been  that  since  1959 
average  daily  employment  has  risen 
from  600  or  700  studio  workers  to 

Suddenly  we  offer 

35.9% 

ADDITIONAL  VIEWERS 

in  NORTHERN  MICHIGAN! 

WWTV's  new  satellite  (WWUP-TV  at  Sault 
Ste.  Marie)  is  now  on  the  air  —  delivering 
35.9%  more  of  the  television  homes  in  39 
counties  of  Northern  Michigan! 

WWTV/ WWUP-TV  combined  now  cover 
874,100  people  in  Michigan  and  contiguous 
Canada.  The  effective  buying  income  of  people 
in  this  area  is  $1,304,145,000  annually. 

This  unique  combination  really  saturates  our 
fast-growing  industrial  area.  To  get  equivalent 

coverage  with  other  media,  you'd  have  to  use 
20  radio  stations,  or  13  newspapers! 

Ask  your  jobbers  or  distributors  in  this  area. 
They  know  the  story! 

FLASH!  As  we  go  to  press,  A.R.B.  reports  of  tele- 
phone coincidental  surveys  arrive  (started  10  days  after 

WWUP-TV  began  operation  as  full-time  satellite).  Results 
indicate  that  35.9%  expected  listenership  increase  has 

been  greatly  exceeded. 

WHO  KAUMAZOO-BAHLE  CREEK WJEF  GRAND  RAPIDS 
WJEF-FM  GRAND  RAPIDS-KALAMAZOO WWTV-FM  CADILLAC 

TELEVISION 
WKZO-TV  GRAND  RAPIDS-KAUMAZOO 
WWTV/  CADILLAC-TRAVERSE  CITY /WWUP-TV  SAULT  STE.  MARIE 
KOLN-TV/  LINCOLN,  NEBRASKA /MIN-TV  GRAND  ISUND,  NEB. 

CADILLAC-TRAVERSE  CITY  /  SAULT  STE.  MARIE 
CHANNEL  9 

ANTENNA  1640'  A.  A.  T. CBS  •  ABC 

CHANNEL  10 
ANTENNA  lJU'  A.  A.  T. CBS  •  ABC 

Avery-lfnoc/e/,  /nc,  £xc/us/ve  National  Represenlativei 
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for  your 

FREE 

listing 

in  the 

1963 

BROADCASTING 

YEARBOOK 

"The  one-book  library  of 
tv  and  radio  information" 

YOUR 

questionnaire 

must  be 

received 

immediately 

•  manufacturers 

•  associations 

•  anfi-fm-tv  stations 

•  radio/tv  services 
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1735  DeSaies  St.,  N.W. 

Washington  6,  D.  C. 

OLORCAS 

Here  are  the  next  10  days  of  network  color 
shows  (all  times  are  EOT). 

NBC-TV: 

Aug.  20-24,  27-29  (10:30-11  a.m.)  Play Your  Hunch,  part. 
Aug.  20-24-27-29  (11-11:30  a.m.)  The 

Price  Is  Right,  part. 

Aug.  20-24,  27-29  (12-12:30  p.m.)  Your 
First  Impression,  part. 

Aug.  20-24,  27-29  (2-2:25  p.m.)  Jan  Murray 
Show,  part. 

Aug.  20-24,  27-29  (11:15  p.m.-l  a.m.) 
Tonight,  part. 

Aug.  20,  27  (8:30-9  p.m.)  The  Price  Is 
Right,  P.  Lorillard  through  Lennen  &  Newell; 
American  Home  Products  through  Ted  Bates. 

Aug.  21,  28  (7:30-8:30  p.m.)  Laramie, 

part. 
Aug.  22,  29  (10-10:30  p.m.)  Play  Your Hunch,  part. 

Aug.  22,  29  (10:30-11  p.m.)  David  Brank- 
ley's  Journal,  Douglas  Fir  Plywood  Assn. through  Cunningham  &  Walsh;  Pittsburgh 
Glass  through  Maxon. 

Aug.  22  (7:30-8:30  p.m.)  Wagon  Train, 
Ford  through  J.  Walter  Thompson;  National 

Biscuit  Co.  through  McCann-Erickson;  R.  J. 
Reynolds  through  William  Esty. 

Aug,  23  (9:30-10  p.m.)  The  Lively  Ones, 
Ford  through  J.  Walter  Thompson. 
Aug.  23  (10-11  p.m.)  Sing  Along  With 

Mitch,  Ballantine  through  William  Esty; 
Buick  through  Burnett;  R.  J.  Reynolds through  Esty. 

Aug.  25  (9:30-10  a.m.)  Pip  the  Piper,  Gen- 
eral Mills  through  Dancer-Fitzgerald-Sample. 

Aug.  25  (10-10:30  a.m.)  Shari  Lewis  Show, 
Nabisco  through  Kenyon  &  Eckhardt. 

Aug.  25  (10:30-11  a.m.)  King  Leonardo  and 
His  Short  Subjects,  General  Mills  through 
Dancer-Fitzgerald-Sample. 

Aug.  25  (7:30-8:30  p.m.)  Tales  of  Wells 
Fargo,  American  Tobacco  through  Sullivan, 
Stauffer,  Colwell  &  Bayles,  and  part. 

Aug.  26  (5:30-6  p.m.)  Patterns  in  Music, sust. 

Aug.  26  (6-6:30  p.m.)  Meet  the  Press, 
co-op. 

Aug.  26  (7-7:30  p.m.)  Bullwinkle,  part. 
Aug.  26  (7:30-8:30  p.m.)  Walt  Disney's Wonderful  World  of  Color,  Kodak  and  RCA 

through  J.  Walter  Thompson. 
Aug.  26  (910  p.m.)  Bonanza,  Chevrolet 

through  Campbell-Ewald. 

four  times  that  number.  Still  more  jobs 
will  be  created  if  MCA  is  permitted  to 

proceed  with  plans  for  "developing  a 
coordinated  program  of  motion  picture 
production  through  its  television  film 
division  and  its  recently-acquired  the- 

atrical motion  picture  division,"  the 
council  stated,  asking  that  the  Justice 
Dept.  re-examine  the  advisability  of  its 

attempts  to  block  MCA's  move  into  the 
production  of  theatrical  as  well  as  tv 
films  "from  a  more  realistic  and  equit- 

able stand  point." 

Carson's  debut  date  changed 

NBC-TV  has  moved  up  the  starting 
date  of  the  Tonight  Show  starring 
Johnny  Carson  to  Monday,  Oct.  1 ,  from 
Monday^  Oct.  8.  The  date  was  changed 
when  NBC  learned  that  Mr.  Carson 
would  be  available  earlier,  a  network 
spokesman  said. 

Program  notes... 

Available:  'Kukia  &  OIlie'  -  CBS  Films 
reports  it  has  secured  the  syndication 
rights  to  the  five-minute  Burr  Tilstrom 
KukIa  and  Ollie  series,  which  will  be 
available  for  telecast  by  stations  on 
Sept.  15.  The  series  includes  195  seg- 

ments (65  are  new  and  130  have  been 
carried  on  NBC-TV).  The  series  is 
produced  by  Taynod  Productions,  Chi- 
cago. 

Talent  combine  ■  The  Jaffe  Agency, 
Hollywood,  has  signed  a  mutual  repre- 

sentation arrangement  with  the  newly- 
formed  HBS  Ltd.  agency  of  New  York. 
Jaffe  will  represent  HBS  clients  in 

Hollywood  in  all  areas  of  show  busi- 

ness, and  Jaffe  clients  will  be  simUarly 
represented  by  HBS  in  New  York.  HBS 
was  formed  by  three  former  MCA  tal- 

ent executives:  Stark  Hesseltine,  Leo 
Bookman  and  Richard  Seff. 

News  coverage  expanded  ■  WPIX 
(TV)  New  York  is  increasing  its  news 
programming.  Beginning  next  month 
the  station  will  present  21  news  pro- 

grams weekly,  including  two  new  morn- 
ing shows  and  a  half-hour  weekend 

program.  The  morning  programs  will 
be  seen  8:45-9  a.m.  and  11:20-11:30 
a.m.  Monday  through  Friday.  Sunday 
News  Report  will  be  presented  each 
Sunday  at  7  p.m.,  beginning  Sept.  16. 

Musical  comedy  special  ■  Comedienne 
Carol  Burnett  will  star  in  Calamity 
Jane,  a  90-minute  musical  comedy  spe- 

cial on  CBS-TV  during  the  1962-63 
season.  The  tv  production  will  be 
adapted  from  the  musical  comedy  stage 
book  by  Charles  K.  Freeman. 

Beauty  series  ■  A  new  daily  5-minute 
series.  Beauty  Break,  starring  Miss 
America  of  1957,  Marilyn  Van  Derbur, 
has  been  offered  to  the  tv  networks  for 
the  Fall  season.  The  show,  produced 
by  Taylor-Nodlund  Ltd.,  Chicago,  in 
association  with  Madamoiselle  maga- 

zine, will  feature  tips  in  feminine  fash- 
ion and  good  grooming. 

'Supercar'  merchandise  ■  Independent 
Television  Corp.,  New  York,  has 
signed  Licensing  Corp.  of  America  to 
handle  all  merchandise  licensing  nego- 

tiations in  the  U.  S.  in  behalf  of  its 
syndicated  Supercar  series,  currently 
running  in  more  than  100  markets. 
ITC  reports  heavy  response  from  manu- 

facturers and  retail  buyers  who  want  to 
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RAYTHEON  1-WATT  DUAL-LINK  HOT  STANDBY  STL 

ELIMINATES  AFTER-HOURS  MAINTENANCE,  OFF-AIR  TIME 

Providing  the  ultimate  in  STL  economy  and  reliabil- 

ity, Raji;heon  1-Watt  Dual-Link  Microwave  prevents 

lost  air  time,  requires  no  after-hours  maintenance. 
Two  Transmitters,  two  receivers,  one  sensor  and 

waveguide  switch  foi-m  the  completely  automatic 
system,  there  are  no  extras  to  buy,  total  rack  space  is 

only  60  inches,  and  delivery  is  in  less  than  45  days. 

As  demonstrated  at  the  recent  NAB  Convention, 

Raytheon  Dual-Link  STL  connects  directly  to  your 
present  antenna  and  requires  no  test  equipment  for 
routine  maintenance.  Either  transmitter  or  receiver 

can  be  repaired  while  the  other  is  operating.  War- 
rantee is  for  a  full  year,  and  purchase  can  be  made 

through  two  low-cost,  long-t^rm  financing  plans. 

I  Full  15  kc  audio  program  channel 

I  50  millisecond  automatic  switchover 

I  Better'  than  ±0.02%  frequency  stability 

I  Meets  or  exceeds  NTSC  color  standards 

FOR  , FULL  DETAILS  WRITE  TODAY  TO: 

Raytheon  Company 
Communications  And  Data  Processing  Operation 
1415  Providence  Highway 
Norwood,  Massachusetts 
Atten.  of:  K.  Bannon 

NAME  

COMPANY 
ADDRESS, 
STATE  



Blair  Tv,  WGAN-TV  preview  CBS-TV  programs 
A  screening  of  highlights  of 

CBS-TVs  fall  schedule  was  shown 
to  more  than  60  executives  of  the 

Blair  Television  Cos.  and  key  time- 
buyers  in  New  York  Aug.  2  under 
the  auspices  of  WGAN-TV  Portland, 
Me.,  and  the  station  representative 
organization.  Among  those  who  at- 

tended the  presentation  were  (I  to  r) 
George  Lilly,  general  sales  manager, 
WGAN-TV;  Richard  Hayes,  account 
executive,  Blair  Television  Assoc.; 

Betty  Nasse,  Grey  Adv.;  Jerry  Ret- 
tig,  Grey  Adv.,  and  Lloyd  Heaney, 
account  executive,  Blair  Television 
Assoc. 

tie-in  with  the  series. 

Critical  review  ■  Four  Star  Television 

put  its  new  season's  comedy  shows  to 
an  unusual  test  Thursday  (Aug.  16) 

when  episodes  of  Ensign  O'Toole  and McKeever  and  the  Colonel  were  shown 
to  the  children  of  Four  Star  employes. 

Speedway  film  ■  Sportlight  500  Films, 
Chicago,  announced  completion  of  its 
new  half-hour  color  feature  program 
based  on  the  Indianapolis  Memorial 
Day  500-Mile  Auto  Race.  It  is  avail- 

able to  tv.  More  than  13,000  ft.  of 
film  shot  by  two  dozen  cameramen 
during  the  race  has  been  edited  into  the 

final  1,200  ft.  show  titled  "33  Men." 
Producer  is  Al  LeVine;  narrator,  Tom 
Carnegie,  official  Speedway  announcer; 
production  manager.  Bill  Sprague. 

Protection  ■  Daystar  Productions  agrees 
to  use  only  live  American  music  in  scor- 

ing its  programs  in  agreement  with  Los 
Angeles  Local  47  of  American  Federa- 

tion of  Musicians.  John  Tranchitella, 
president  of  Local  47,  said  contract, 
first  to  be  signed  with  any  tv  producing 
company  not  a  member  of  the  Alliance 
of  Television  Film  Producers,  will  mean 
over  1 ,800  man-hours  of  work  for  mem- 

bers of  the  local  on  the  Stoney  Burke 
series  alone. 

Making  room  ■  Danny  Thomas  has 
added  two  new  programs  to  his  tv  crea- 

tions, which  already  include  his  own 

series,  now  starting  its  10th  year  on  the 
air,  and  the  Joey  Bishop,  Andy  Griffith 
and  Dick  Van  Dyke  Shows.  The  new 
projects,  aimed  at  the  1963-64  season, 
are  My  15  Blocks,  starring  Jan  Murray 
as  a  New  York  policeman,  and  another 
as  yet  untitled,  built  around  Bill  Dana 
in  the  elevator  operator  role  he  created 
on  the  Danny  Thomas  Show.  Sheldon 
Leonard,  producer-director  of  the 
Danny  Thomas  Show,  is  Mr.  Thomas' 
partner  in  these  new  productions.  Mr. 
Thomas  also  acts  as  executive  producer 
of  The  Real  McCoys. 

White  House  connections  ■  WNDT 
(TV)  New  York,  which  will  start  regu- 

lar broadcast  operation  Sept,  16  on  ch. 
13,  will  carry  President  Kennedy  and 
his  special  consultant  on  the  arts,  Au- 

gust Heckscher,  in  its  nighttime  sched- 
ule. The  new  etv  station  will  broad- 

cast the  President's  Wednesday  after- 
noon news  conferences  that  same  even- 

ing at  9:30  p.m.  Mr.  Heckscher  has 
been  signed  as  moderator-host  of  Books 
for  Our  Time  (Mon.  7:30-8:30  p.m.), 
a  weekly  series  which  will  examine  the 

writings  and  ideas  of  the  world's  great authors. 

Muscle  series  ■  Mickey  Hargitay,  "Mr. 
Universe  of  1956,"  and  producer  Leo 
Guild  have  completed  arrangements 
with  KTLA  (TV)  Los  Angeles  and 
Paramount  Television  Productions  for 

three  pilots  of  The  Mickey  Hargitay 
Show,  to  be  video  taped  for  possible 
local  airing  and  syndication  of  a  half- 
hour  across-the-board  series.  Bentley 

Management  Co.  would  provide  "multi- sponsorship  of  their  clients  including 
manufacturers  of  vitamins,  health  foods, 

gym  equipment  and  diet  booklets,"  ac- cording to  KTLA. 

Sesac  sports  music  ■  A  new  package  of 
music  for  sports  programming  is  being 
offered  to  broadcasters  by  Sesac  Inc., 
New  York,  to  highlight  the  fall  football 

season.  The  package,  called  "Instant 
Sports  Music,"  presents  over  60  selec- 

tions of  football,  collegiate  and  march- 
ing band  music  on  five  hi-fi  LPs,  featur- 
ing the  Purdue  U.  Band,  the  Allentown 

Band  and  the  National  Symphonic  Band. 
The  price  of  the  package:  $9.95.  f 

Medicine  Man  ■  Dr.  Morris  Fishbein,  | 
medical  editor  of  the  Encyclopaedia  i 
Brittanica  and  former  editor  and  presi- 

dent of  the  Journal  of  the  American 
Medical  Assn.,  will  be  featured  in  a 
series  of  interview  programs  produced  \ 
by  Barkas  &  Shalit  Inc.  for  American 
Machine  &  Foundry  Co.  and  available 
free  from  Empire  Broadcasting  Corp., 
480  Lexington  Ave.,  New  York. 

Public  affairs  series  ■  Major  problems 
in  the  Greater  New  York  area  will  be 
discussed  in  a  new  public  affairs  series, 

Challenge  '62,  to  be  aired  on  a  bi-weekly basis  on  WABC  New  York.  The  series 

will  premiere  Aug.  26  at  8:30-8:55  p.m. 
Produced  by  WABC  Radio  News,  the 
series  will  investigate  education,  hous- 

ing, science,  traffic  and  other  problems 
faced  by  New  York  city  residents. 

Producer-distributor  moves  ■  Mars 
Broadcasting   Inc.,   Stamford,  Conn., 
producer  of  radio  program  features,  i 
has  moved  its  executive  offices  to  888  I 
Hope  St.  Its  studios  outgrew  the  area  i 
formerly  occupied  by  offices  at  575 
Hope  St. 

Catholic  Church  examined  ■  A  four-  i 
part  series  on  the  role  of  the  Roman 
Catholic  Church  in  working  for  Chris- 

tian justice  will  be  presented  on  Look 
Up  &  Live  on  CBS-TV  on  successive 

Sundays  beginning  Sept.  2  (10:30-11 
a.m.  EDT).  The  series  will  be  produced 

in  cooperation  with  the  National  Coun- cil of  Catholic  Men. 

Western  division  established  ■  King 
Features  Syndicate,   New  York,  has  p 
opened  a  West  Coast  tv  division,  with 
Maurie  Gresham  as  director  of  tv  sales. 
Western  Division.    Offices  will  be  at 

9028  Sunset  Blvd.,  Beverly  Hills,  Calif,  j 
A  telephone  number  has  not  yet  been  j 
assigned. 

New  graphic  arts  firm  ■  John  X.  Sgro 
Assoc.,  a  graphic  arts  service  to  the 
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New  York  tv  and  motion  picture  in- 
dustry, has  opened  offices  at  238  Madi- 

son Ave.,  New  York  16.  Mr.  Sgro, 

an  artist-producer,  described  his  firm's 
services  as  slide  film  art,  storyboards, 
film  lettering,  color-corrected  props, 
animation  design,  still  photography  and 
copywriting  among  others.  Telephone 
number  is  Murray  Hill  6-8260. 

Decca  earnings  ■  Consolidated  net 
earnings  of  Decca  Records  Inc.,  includ- 

ing its  subsidiary.  Universal  Pictures 
Co.,  for  the  six  months  ended  June  30, 
1962,  amounted  to  $3,313,972,  equal 
to  $2.17  per  share  as  against  $1,315,- 
063,  equal  to  SI. 02  per  share,  in  the 
corresponding  period  of  1961.  Decca 
Records  was  acquired  by  MCA  several 
months  ago. 

Spanish  lessons  ■  WBBF-AM-FM 
Rochester,  N.  Y.,  is  offering  a  series  of 
50-second  lessons  in  Spanish  to  other 
stations.  WBBF  has  been  carrying  the 
broadcasts  eight  times  daily  since  May 
1.  They  are  prepared  by  D.  Lincoln 
Canfield,  head  of  the  Romance  Lan- 

guage Department,  U.  of  Rochester. 
He  is  preparing  100  capsule  lessons. 

Paramount  dividend  ■  Directors  of 
Paramount  Pictures  Corp.  have  voted 
a  quarterly  dividend  of  50  cents  a 
share  on  the  common  stock  payable 
Sept.  21,  1962,  to  holders  of  record 

Sept.  4,  1962. 

News  expansion  ■  WFTL  Ft.  Lauder- 
dale has  added  Dimension,  a  five-min- 

ute news  program  aired  nine  times  daily, 
each  devoted  to  a  feature  story,  some- 

times ofi'ering  editorials.  Henry  Kin- 
ney, former  Ft.  Lauderdale  editor  of  the 

Miami  Herald,  edits  the  show. 

Capital  co-op  ■  Five  Florida  affiliates 
of  CBS-TV  carried  a  one-hour  special 
program  from  Tallahassee  Aug.  1  on  the 
opening  session  of  the  state  legislature. 
WTVT  (TV)  Tampa-St.  Petersburg 
taped  the  show;  WJXT  (TV)  Jackson- 

ville fed  it.  It  was  carried  by  those  two 
stations  and  WTVJ  (TV)  Miami, 
WDBO-TV  Orlando  and  WINK-TV 
Ft.  Myers. 

Western  music  for  tv  ■  Medallion  Tv 
Enterprises  Inc.,  Hollywood,  is  syndicat- 

ing a  new  musical  half-hour  series.  Star 
Route,  U.S.A.,  produced  by  Atlas  Pro- 

ductions at  Paramount  Studios.  Two 
programs  are  completed,  both  with 
country-western  stars.  Regular  cast  in- 

cludes Molly  Bee,  Billy  Strange,  Jack 
Halloran  Singers,  and  Charlie  Williams. 
Others  signed  are  Hank  Thompson,  Roy 
Acuif,  Tex  Ritter,  Marty  Robbins  and 
Hank  Snow.  Delivery  is  planned  for 

Sept.  15. 

Will  use  film  footage  ■  Hemisphere  Re- 
ports, educational  film  division  of  Tele- 

vision City  Arizona  Inc.,  has  acquired 
use  of  all  news  film  footage  in  the  CBS 
library,  according  to  Kurt  Lassen,  presi- 

dent of  Hemisphere  Reports.  Under 
terms  of  the  contract,  use  of  the  CBS 
news  footage  for  conversion  to  educa- 

tional films  is  unlimited,  except  for  thea- 
trical and  television  showing,  Mr.  Las- 

sen said. 

New  half  owner  ■  Bing  Crosby  has 
acquired  a  50%  interest  in  Across  the 
Seven  Seas,  new  all-color  travel-adven- 

tures series  being  produced  by  Jack 
Douglas  Productions.  The  deal  was  set 
by  Basil  Grillo,  president  of  the  Crosby 
Companies.  New  series  goes  on  the  air 
next  month  in  10  West  Coast  markets, 
with  American  Home  Products,  through 
Young  &  Rubicam,  New  York,  as  full 

sponsor. 

Original  dramas  ■  Producer  Fred  Coe 
has  been  signed  by  CBS-TV  to  produce 
two  90-minute  original  dramatic  pro- 

grams during  the  1962-63  season.  The 
programs  are  planned  as  specials  and 
will  be  taped  in  Hollywood.  The  writ- 

ers have  not  been  named.  In  addition, 

three  other  one-hour  original  dramas 

are  planned  for  CBS-TV's  schedule  next season.  Hubbell  Robinson,  senior  vice 

president-programs,  CBS-TV,  is  expect- 
ed soon  to  announce  the  producers  and 

properties. 
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Agencies 
have  said  fhey 
need  ii!^ 

WRITE 
FOR  YOUR 
COPY 

New  76-Page 

Research  Study 

of  Quad-Cities 
Covers  living  habits,  media  preferences 

National  advertisers  and  their  agencies  have 
long  called  for  "local  market"  research  com- 

parable to  that  available  on  an  over-all  na- tional basis.  WHBF  decided  to  answer  these 
repeated  pleas  by  engaging  Frank  N.  Magid 
Associates,  independent  Midwest  research  or- 

ganization. The  result  is  probably  the  most 
comprehensive  and  helpful  marketing  guide 
ever  prepared  for  a  market  of  nearly  275,000 
people.  For  a  beautifully  printed  76-page  di- 

gest of  the  original  report,  return  coupon 

Some  of  the  contents 

•  Living  habits  of  Quad-City  residents. 
•  Attitudes  toward  entertainment  sources. 
•  Attitudes  toviiard  communication  media. 

•  Television  program  preferences. 
•  Radio  program  preferences. 
•  Preferred  news  sources. 

•  Media  to  reacli  farm  population. 

About  the  Research  Method 

Study  is  based  on  500  personal  interviews, 
averaging  45  minutes  in  duration.  An  11  page 
interview  sciiedule  containing  64  questions 
was  used.  The  validity  of  the  sample  was 
checked  through  comparisons  with  data  from 
the  recent  census.  The  correlation  of  pro- 

jected census  data  and  empirical  data  com- 
piled for  this  study  indicate  a  margin  of  error less  than  5%.  Data  is  broken  down  in  detail 

by  age,  sex,  education,  income  and  occupation, 
where  possible. 

WHBF 
CBS  FOR  THE  QUAD-CITtES 

Rock  Island,  MaUne,  E.  Mollne,  III.;  Davenport,  la. 

I  1 Station  WHBF,  Rock  Island,  Illinois  I 
Attention:  Mr.  l.  C.  Joiinson  | 

a 
Please  send  my  FREE  copy  of  your  Quali-  - 
tative  Media  Study  of  the  Quad-Cities  E Market.  I 

Name- 

Title. 

Company- 
Address  _ 

City  .state. 

Four  ABC  newsmen  out;  'not  budgetary' 
The  dismissal  of  four  ABC  news 

correspondents  last  week  caused  ru- 
mors in  New  York  that  the  network's 

news  chief,  Jim  Hagerty,  had  been 
the  victim  of  a  budget  cut.  Not  so, 
Mr.  Hagerty  insists;  on  budgetary 

matters  "the  exact  opposite,  if  any- 
thing, is  the  case."  In  a  continuing 

reorganization  of  the  operation  "cer- 
tain changes  have  to  be  made,"  he 

said.  Mr.  Hagerty  took  over  ABC 
News  in  early  1961. 
Dropped  were  John  Edwards, 

Robert  Lodge  and  David  Nichols  of 
the  Washington  bureau  and  Julian 
Anthony  of  the  New  York  bureau. 

Mr.  Hagerty  said  additional  cor- 
reespondents  will  be  hired,  though 
not  necessarily  to  work  in  the  bu- 

reaus affected  by  the  dismissals.  It 
was  revealed  last  week  that  ABC 

News  soon  will  announce  the  ap- 
pointment of  the  first  Negro  news 

correspondent  to  work  for  a  tv  net- 
work (Broadcasting,  Aug.  13). 

With  the  dismissals'  ABC's  Wash- 
ington news  bureau  will  still  have  al- 

most twice  the  number  of  employes 
it  had  before  Mr.  Hagerty  took  over 
(23  now,  12  then).  The  New  York 
operation  has  increased  its  employe 
rolls  by  about  50%  (about  125  now, 
about  75  then). 

Mr.  Hagerty  said  the  network  was 
"pleased"  with  sponsorship  of  news 
programs  which,  he  said,  is  at  a  high 
for  ABC  and  will  be  even  higher  in 
the  fall. 

Film  sales... 

Films  of  the  Fifties  (Seven  Arts 
Assoc.):  Vol.  3  sold  to  WKTV  (TV) 
Utica,  N.  Y.;  KCEN-TV  Temple,  Tex.; 
WBTV  (TV)  Charlotte,  N.  C,  and 
WFBC-TV  Greenville,  S.  C.  Now  in 
75  markets.  KCEN-TV  also  purchased 
vol.  2  which  is  now  in  101  markets. 

Boston  Symphony  Specials  (Seven 
Arts  Assoc.):  Sold  to  KGUN-TV  Tuc- 

son, Ariz.,  and  WKYT  (TV)  Lexing- 
ton, Ky.  Now  in  22  markets. 

The  Lone  Ranger  (Telesynd):  Sold 
to  WRGB  (TV)  Schenectady.  N.  Y.: 

WLWD  (TV)  Dayton,  Ohio;  KSD-TV 
St.  Louis;  KCMO-TV  Kansas  City: 
KLZ-TV  Denver;  KCPX-TV  Salt  Lake 
City;  KDKA-TV  Pittsburgh:  WRAL- 
TV  Raleigh,  N.  C,  and  WMCT  (TV) 
Memphis.  Now  in  70  markets. 

The  Story  of  .  .  .  (Ziv-UA) :  Sold 
to  State  National  Bank  for  KTSM-TV 
El  Paso;  Austin  Savings  &  Loan  Assn. 
for  KTBC-TV  Austin,  both  Texas: 
Tower  Federal  Loan  &  Savings,  through 
Lincoln  J.  Carter  for  WSBT-TV  South 

Bend,  Ind.;  Arizona  Public  Service, 
through  Jennings  &  Thompson  for 
KIVA  (TV)  Yuma,  Ariz.;  Texas  State 
Optical  Co.  through  Erwin,  Wasey, 
Ruthrauff  &  Ryan  for  WBAP-TV  Ft. 
Worth;  and  to  Nabob  Foods  Ltd. 
through  James  Lovick  &  Co.  Ltd.  for 
CJAY-TV  Winnipeg,  Man.  Now  sold 
in  over  95  markets. 

Bomba,  the  Jungle  Boy  (Allied  Art- 
ists):  Sold  to  WBAP-TV  Ft.  Worth; 

WCIV-TV  Charleston,  S.  C;  WGN-TV 
Chicago;  KCOP  (TV)  Los  Angeles; 
WALA-TV  Mobile,  Ala.;  WDSU-TV 
New  Orleans;  CKLW-TV  Windsor- 
Detroit;  WIS-TV  Columbia,  S.  C; 
WJFB-TV  Augusta,  Ga.,  and  WRVA- 
TV  Richmond,  Va. 

90  Warner  Bros,  and  Twentieth  Cen- 
tury Fox  Films  (National  Telefilm  As- 

soc.): Sold  to  KTRG-TV  Honolulu, 
WBAP-TV  Ft.  Worth,  WBEN-TV 
Buffalo,  WHAC-TV  Johnstown,  Pa., 
and  WDAY-TV  Fargo.  Now  in  35 markets. 

INTERNATIONAL 

Danish  police  seize  offshore  radio  ship 
GOVERNMENT  CHARGES  ILLEGAL  COMMERCIAL  BROADCAST 

Danish  police  acting  in  international 
waters  Thursday  (Aug.  16)  boarded 
and  seized  a  radio  ship,  the  Lucky  Star, 
which  the  Danes  say  has  been  illegally 
beaming  contraband  commercials  into 
their  country. 

Danish  sources  say  the  ship  is  regis- 
tered to  Lebanon.  The  Danish  govern- 
ment has  been  tolerating  the  broadcasts 

from  several  ships  for  years,  but  a  law 
passed  this  summer  forbade  Danes  from 

investing  in  or  buying  time  on  "pirate 
radio."  One  ship  ceased  broadcasting 

after  the  law  was  passed. 
The  programs  reach  major  Danish 

and  southern  Swedish  markets.  Both 
governments  oppose  the  broadcasts. 

CKLM  plans  start  this  month 

CKLM  is  the  call  letters  of  a  new  am 
station  at  Montreal  on  10  kw  with 
1570  kc,  scheduled  to  go  on  the  air 
this  month.  Mario  C.  Verdon  is  presi- 

dent and  commercial  manager  of  the 
planned  fulltime  station.   Studios  will 
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TAPE  IT  TODAY 

SHOW  IT  TOMORROW 

ANYWHERE  IN  THE  USA 

WITH 

For  35  years,  the  fastest,  surest,  safest  air  shipping  service  has  been  Air  Express,  a  co-ordinated  operation  of  the 

37  scheduled  U.S.  Air  Lines  and  R  E  A  Express.  Tapes,  platters,  scripts  get  where  they're  needed  when  they're 
needed— when  you  ship  by  Air  Express.  13,000  R  E  A  trucks  assure  door-to-door  pick-up  and  delivery  that  is  as 
fast  and  efficient  as  Air  Express  is  in  the  air.  And  the  cost  is  low,  too— 5  lbs.  travel  1,500  miles  for  only 
$4.17.  To  reach  the  most  experienced,  most  dependable  air  shipping  service,  just  pick  up  your  telephone. 
CALL  YOUR  LOCAL  REA  EXPRESS  OFFICE  FOR  AIR  EXPRESS  SERVICE 
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Newsman  Herrington  and  boss  meet  in  London 

David  C.  Moore  (r),  president  of 
Transcontinent  Television  Corp., 
New  York,  visiting  American  broad- 

cast personnel,  newsmen  and  wire 
service  executives  abroad,  talks  in 
London  with  Paul  Herrington  (1), 
newsman  of  WDAF-AM-FM-TV 
Kansas  City,  owned  by  Transconti- 

nent, and  Joseph  C.  Harsch  (c), 
NBC  News  London  correspondent. 
Mr.  Harrington  is  the  1962  recipient 
of  the  Earl  Godwin  Memorial 

Award,  given  anually  to  an  outstand- 
ing newsman  of  an  NBC-aflfiliated 

station.  It  also  includes  a  six-month 
assignment  to  NBC  London. 

be  at  1184  St.  Catherine  St.  W.  Rep- 
resentatives are  Paul  L'Anglais,  Inc., 

Montreal  and  Toronto,  and  Forjoe  Inc., 
New  York. 
CKNL  is  the  call  letters  of  a  new 

"IT  PAYS  TO 

usi  KTVE" So  says 

Jim  Dana 

of 
OUACHITA 
FEDERAL 

SAVINGS  AND 
LOAN 

in  Monroe,  La. 
OVER  lOO  LOCAL 

ADVERTISERS  USE 

KTVE  REGULARLY 

TO  GET  SALES 

RESULTS  &  PROFITS 

I 
CHANNEL  10 

1/ ELDORADO  MONROE  GREENVILLE 
REPRESENTED  NATIONALLY  BY: 
VENARD,  RINTOUL  &  McCONNELL 
CECIL    BEAVER    SOUTHERN  REP. 

Station  at  Ft.  St.  John,  B.  C,  with  1  kw 
day  and  500  w  night.  CKNL  is  op- 

erated by  Northern  Lights  Broadcasting 
Ltd.;  John  Skelly  is  manager  and  Mel 
Stevenson  is  commercial  manager. 
Lorrie  Potts  &  Co.,  is  eastern  Canadian 
representative  with  offices  at  Toronto 
and  Montreal;  western  reps  are  A.  J. 
Messner  &  Co.,  Winnipeg;  and  Radio 
Representatives  of  Canada,  Vancouver. 

U.S.  doesn't  blanket 
overseas  tv-Baruch 

There  is  a  misconception  in  this 
country  that  U.  S.  television  film  pro- 

grams are  blanketing  the  screens  of 
foreign  television  stations,  Ralph  M. 
Baruch,  director  of  international  sales, 
CBS  Films,  told  a  meeting  of  the 
Brooklyn  (N.  Y.)  Rotary  Club  last 
Wednesday  (Aug.  15). 

He  blamed  certain  segments  of  the 
printed  media  for  this  misconception 
and  in  rebuttal  cited  the  following:  In 
Britain  only  14%  of  the  total  air  time 
on  each  of  the  two  networks  can  be  de- 

voted to  programs  originating  outside 
the  Commonwealth;  in  Canada  55% 
of  the  schedule  must  be  of  Canadian 
content;  in  Japan  only  a  limited  amount 
of  dollars  can  be  expended  for  U.  S. 
programs;  in  West  Germany  the  sta- 

tions have  large  staffs  and  ample  facili- 
ties, and  there  is  little  incentive  to  buy 

American  films;  in  Italy,  only  149  hours 
out  of  3,000  hours  of  air  time  in  1961 
originated  outside  of  that  county. 

Mr.  Baruch  indicated  that  criticism 

concerning  the  type  and  quality  of  pro- 
grams exported  abroad  also  is  unjusti- 

fied. He  expressed  the  belief  that  the 
stations  are  most  qualified  to  select  the 
programs  suitable  for  their  viewers  and 
it  is  not  the  role  of  the  U.  S.  distributor 

to  serve  as  "censors"  by  deciding  which 
programs  should  or  should  not  be  of- 

fered to  foreign  tv  outlets. 

Wales  ITA  tv  station 

readies  programming 

The  Independent  Television  Authori- 
ty has  begun  broadcasting  test  trans- 

missions from  its  Presley  station  in 
Pembrokeshire,  Wales,  the  19th  built 
by  the  authority  in  just  over  eight  years. 

The  area's  estimated  595,000  people 
will  be  covered  by  the  addition  to 
Britain's  commercial  network.  Wales 
(West  and  North)  Television  Ltd.  starts 
programming  Sept.  14. 

Test  transmissions  have  begun  from 
the  ITA's  Fremont  Point  transmitter  on 
the  north  coast  of  Jersey,  one  of  the 
British  Channel  Islands  off  the  coast  of 
France. 

It  will  cover  an  estimated  100,000 

population  living  on  the  islands  of 
Jersey,  Guernsey,  Herm  and  Sark.  Pro- 

grams begin  Sept.  1  and  will  be  pro- 
duced by  Channel  Television  Ltd.,  lo- 
cated at  Rouge  BouiUon,  St.  Helier, 

Jersey. 

Abroad  in  brief... 

Bermuda  boost  ■  Bermuda  stations 
ZBM-1  on  1235  kc  and  ZBM-2  on  1340 
kc  have  boosted  powers  from  250  w  to 
1  kw.  With  the  power  increase,  ZBM-1 
has  begun  24-hour-a-day  service,  ac- 

cording to  its  managing  director,  Walter 
Staskow. 

Telstar  solo  for  RTF 

One  of  the  longest  single  Tel- 
star programs  to  date  took  place 

Aug.  6  when  RadiodilTusion-Tele- 
vision  Francais  used  the  commu- 

nication satellite  to  beam  a  22- 
minute,  20-second  program  from 
New  York  to  Paris.  In  New 
York,  Jacques  Sallebert,  RTF 
representative  in  North  America, 
conducted  the  broadcast  from  a 
terrace  outside  CBS  News  offices. 

The  live  program,  using  the  fa- 
cilities of  CBS-TV,  showed  the 

New  York  skyline,  buildings  and 

bridges,  automobide  and  pedestri- 
an traffic.  Mr.  Sallebert  also  in- 

terviewed two  personalities  in 
New  York  and  one  in  Paris.  A 
motion  picture  insert  depicted  the 
French  influence  in  New  York 

(French  architecture,  interior  de- 
cor, a  bookshop  and  a  tour  of 

French  restaurants). 
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EQUIPMENT  &  ENGINEERING 

ENGINEERS  OKAY  MERGER 

AIEE,  IRE  memberships  approve  union  next  Jan.  1, 

as  Institute  of  Electrical  &  Electronic  Engineers 

A  merger  agreement  between  the 
American  Institute  of  Electrical  Engi- 

neers and  the  Institute  of  Radio  Engi- 
neers has  been  ratified  by  the  voting 

members  of  the  two  groups,  it  was  an- 
nounced last  Tuesday  (Aug.  14).  The 

voting  by  group:  in  AIEE,  29,464  yes, 

4,383  no';  in  IRE,  36,221  yes,  5,489  no. A  160,000-member  worldwide  or- 
ganization named  the  Institute  of  Elec- 

trical &  Electronic  Engineers  ( IEEE) 
will  be  formed  on  Jan.  1,  1963,  by  the 
merger  of  the  two  leading  engineering 
societies. 

The  merger  agreement  provides  that 
the  boards  of  directors  of  the  two  so- 

cieties nominate  a  slate  of  25  directors 

for  the  new  organization,  one  to  be  de- 

Dr.  Weber 

signated  president  and  another  vice 
president. 

Dr.  Ernest  Weber,  president  of  Poly- 
technic Institute  of  Brooklyn,  was  nomi- 

nated to  serve  as  IEEE  president.  His 
name  heads  the  list  of  25  submitted  for 
approval  by  the  membership  of  the  two 
groups.  Dr.  B.  Richard  Teare  Jr.,  dean 
of  the  College  of  Engineering  and  Sci- 

ence, Carnegie  Institute  of  Technology, 
Pittsburgh,  and  president  of  AIEE,  was 
nominated  vice  president.  Voting  on 
the  slate  of  nominees  will  end  at  12 
noon  on  Oct.  1. 

Donald  G.  Fink,  currently  director  of 
Philco  Scientific  Lab.,  Blue  Bell,  Pa., 
last  month  was  named  general  manager 
of  IEEE.  He  wiU  assume  his  new  duties 

in  January.  A  14-man  committee  now 
planning  IEEE's  future  also  said  last 
week  that  tentative  plans  have  been  out- 

lined to  organize  the  new  organization 
into  nine  geographic  regions,  each  to 
be  represented  by  a  director. 

Use  of  KNBC  succeeds 

in  military  experiment 
A  regular  am  radio  broadcast  station 

has  been  used  to  maintain  experimental 
teletype  communications  with  radar 
picket  ships  more  than  500  miles  off  the 
western  coast  of  the  United  States  with- 

out any  interference  to  the  regular  pro- 
grams broadcast  by  the  station. 

The  facilities  of  KNBC  San  Fran- 
cisco, a  50  kw  clear  channel  station  on 

680  kc,  were  used  to  provide  a  one-way. 
single  channel  radio  teletype  circuit  be- 

tween Hamilton  Air  Force  Base  in 
California  and  the  Naval  Radar  Picket 
ship  USS  Finch.  The  tests  began 
Feb.  3  and  continued  20  days.  Ac- 

curacy of  reception  at  the  picket  ship 
was  virtually  100%,  it  was  reported, 
and  there  was  no  interruption  or  degra- 

dation of  the  regular  KNBC  broadcast 
program.  The  technique  is  called 
Seecom,  for  "seaward  extension  en- 

vironment communications." 
This  is  the  third  use  of  regular  am 

radio  stations  for  use  as  emergency 
communications  links,  utilizing  multi- 

plex methods  without  impairment  to 
regular  programming.  Last  year,  the 
FCC's  Conelrad  officials  tested  the  me- 

chanics of  multiplexing  am  stations, 
using  KDKA  Pittsburgh.  Earlier  this 
year,  a  long  haul  overland  test  ran  from 
Strategic  Air  Command  headquarters 
in  Omaha  to  a  point  outside  Washing- 

ton using  five  clear  channel  am  stations 
(Broadcasting,  May  28). 

Gates  to  construct 

portable  radio  gear 

Gates  Radio  Co.,  Quincy,  111.,  de- 
veloper of  an  air-transportable  broad- 
casting system,  last  week  contracted 

with  the  U.  S.  Army  Signal  Corps  to 
build  the  first  one  for  delivery  within 
10  months. 

Described  as  a  "heli-portable  broad- 
cast system,"  it  can  be  transported  by 

helicopter  and  activated  for  broadcast 
to  a  civilian  population  or  enemy  forces 
within  a  few  hours.  It  includes  two  50 
kw  transmitters  (one  standard  am,  one 
shortwave),  studio  and  control  equip- 

ment, a  150-foot  antenna  tower  that 

telescopes  for  flight  and  21  "heli-huts," 

NOW... 

A  NEW 

TOWER 

for 

MICROWAVE 

HORNS! 

First  and  only  tower  of  its  kind 

Are  ordinary  towers  giving  you  antenna 
siting  headaches?  Facing  this  problem. 
Alberta  Government  Telephones 
directed  Stainless.  Inc.,  and  their  Cana- 

dian subsidiary,  Walcan,  Ltd.,  to  mus- 
ter all  their  engineering  skills  to  lick 

it.  They  did  just  that. 

The  result  is  the  unique  guyed  struc- 
ture you  see  above — the  first  and  only 

of  its  kind — one  of  several  now  in  and 
working  on  a  multi-hop  TD-2  system 
in  northwestern  Canada!  The  two  plat- 

forms will  support  up  to  six  horn  anten- 
nas per  tower  at  any  height  from  25 

feet  to  500.  Orientation  of  horns  is  a 
full  360°.  Normal  cost  of  tower  mate- 

rials, installation  and  maintenance  is 
reduced  one-third. 

So  when  you  need  special  towers — for 
microwave,  radio  or  scatter  transmis- 

sion— call  upon  Stainless.  Their  experi- 
enced staff  can  handle  the  whole  job — 

from  planning  to  installation. 

Ask  today  for  your  free 
booklet  describing  mony 
Stainless  installations. 

^faitiless^  inc. 
NORTH   WALES    •  PENNSYLVANIA 

BROADCASTINfi,  August  20,  1962 85 



protective  shelters  which  double  as  air- 
lift containers. 

A  special  Army  requirement — that 
the  system  be  operable  at  elevations  up 
to  12,000  feet — caused  Gates  to  de- 

velop new  standards  in  blowers  to  cool 
transmitter  tubes,  higher  voltage  insula- 

tion for  wiring  and  other  component 
protection,  according  to  the  manufac- 
turer. 

Broadhead,  associates 

reacquire  Allied  firm 
Allied  Record  Manufacturing  &  Sales 

Co.,  Los  Angeles,  formerly  owned  by 
Daken  K.  Broadhead  and  associates, 
have  been  reacquired  by  that  group 
from  Precision  Radiation  Instruments 
(Tops  Records),  it  was  announced  last 
week. 

Mr.  Broadhead,  who  headed  the  divi- 
sion for  Tops,  becomes  president  of  Al- 
lied and  has  announced  the  firm  is  estab- 

lishing sales  representation  in  the  East. 
The  purchase  includes  a  record  pressing 
plant  in  Los  Angeles,  ownership  of  the 
Allied  name  and  the  custom  accounts 
Allied  has  been  handling  in  the  West. 
A  Belleville,  N.  J.,  plant  included  in 
the  sale  to  PRI  a  year  ago,  is  not  part 
of  this  month's  transaction. 

Sam  Salzman,  with  Allied  since  its 
beginning,  resumes  his  former  title,  vice 
president  in  charge  of  manufacturing, 
and  Jack  Wagner  returns  to  his  post  as 
vice  president  in  charge  of  finance. 

Sylvania  1962  income  up 

The  net  income  of  Sylvania  Electric 
Products  Inc.  for  the  first  half  of  1962 
was  nearly  double  the  total  for  the  same 
period  a  year  ago,  according  to  Donald 
C.  Power,  chairman  of  General  Tele- 

phone &  Electronics  Corp.,  Sylvania's 
parent  corporation. 

Reporting  this  year's  second  quarter 
and  first  half  revenues  and  income, 
Mr.  Power  said  General  Telephone  & 
Electronics  set  new  records  in  manu- 

facturing sales,  telephone  revenues  and 
net  income  for  any  comoarable  periods 
in  the  company's  history. 

For  the  first  six  months  of  1962, 

GT&E's  consolidated  revenues  and 
sales  totaled  $649,338,000,  up  11% 

over  the  same  1961  period's  $585,- 
119,000.  Consolidated  net  income  after 
federal  and  foreign  taxes  in  the  first 
six  months  of  this  year  reached  a 
record  $38,387,000  (52  cents  per 

share),  up  13%  over  the  1961  period's 
$33,896,000  (46  cents  per  share). 

Light  wave  sending 

has  tv  possibilities 
A  group  of  West  Coast  scientists  has 

successfully  transmitted  microwave  sig- 
nals, using  light  waves  as  the  carrier. 

The  achievement  was  called  the  first 

step  in  making  use  of  enormous  wide- 
band potentialities  of  laser-produced 

"coherent"  light  for  communications, 
including  the  potential  of  a  single  beam 
of  light  carrying  a  hundred  million  tv 
programs  simultaneously. 

The  experiment  successful  took  place 

Aug.  15  at  Stanford  U.'s  Electronics Labs.  The  key  to  the  demonstration 
was  the  development  by  the  Stanford 
U.  group  of  devices  for  demodulating 
the  light  beam.  One  of  them  is  a  micro- 

wave phototube,  which  Prof.  Anthony 
E.  Siegman  of  the  Labs,  likened  to  the 
first  crystal  receivers  in  the  early  days 
of  radio. 

The  Stanford  U.  research  is  being 
supported  by  the  Air  Force  and  the 
U.  S.  Army's  Signal  Corps. 

Technical  topics... 

Tv  camera  adjuster  ■  Tele-Measure- 
ments Inc.,  72  N.  Mitchell  Ave.,  Liv- 

ingston, N.  J.,  announces  a  portable 
system,  Tele-Pat,  providing  rapid  and 
accurate  sight  evaluations  and  adjust- 

ments of  all  tv  performance  character- 
istics. Tele-Pat  includes  six  8  x  10-inch 

precision  test  slides  and  a  test  pattern 
illuminator. 

Audio  oscillator  ■  General  Radio  Co., 
West  Concord,  Mass.,  has  announced  a 
new,  transistorized  audio  oscillator 

capable  of  supplying  a  low-distortion 
signal  stable  in  amplitude  and  fre- 

quency over  a  wide  range  of  load 

impedances.  The  Type  131 1-A  oscilla- 
tor offers  all  switch-selected  frequen- 

cies, ranging  from  50  cps  to  10,000 
cps,  all  with  an  accuracy  of  plus  or 
minus  1%.  It  sells  for  $175  f.o.b., 
West  Concord. 

Display  oscilloscope  "An  oscilloscope- 
monitor  system  to  enlarge  the  display 

of  laboratory  precision  phenomena — 
for  remote  viewing  at  a  distance  or  by 
mass  audiences — has  been  developed  by 
Allen  B.  DuMont  Laboratories,  Clifton, 

N.  J.  Resolution  of  the  large-screen  in- 
dicator is  1,000  lines,  finer  than  com- 
mercial tv  images,  says  DuMont.  The 

system  is  termed  type  436. 

New  recorders  ■  Tape  recorders  de- 
signed for  industry  and  communications 

use  have  been  developed  in  a  new  low- 
price  series  by  Stancil-Hoffman  Corp., 
845  N.  Highland  Ave.,  Hollywood  38, 
Calif.  The  CR-100  series  features  a 

"motion  memory  sensor,"  which  the 
manufacturer  says  permits  the  operator 
to  change  from  any  mode  of  operation 

without  pausing  at  "stop."  Tape  spill  or 

damage  by  operator  error  is  "impos- 
sible," according  to  Stancil-Hoffman. 

Now  in  U.  S.  ■  The  Gray  3B  Telejector, 
a  35-mm  slide  projector  designed  for  use 
in  tv  (it  superimposes  two  images  alter- 

nately on  one  optical  axis  for  lap  dis- 
solves and  changes),  is  available  in  the 

U.  S.  for  the  first  time  in  several  years, 
according  to  its  manufacturer.  Gray  Re- 

search &  Development  Co.,  Manchester, 
Conn. 

Big  Buy  ■  Litton  Industries  Inc.,  of  Cali- 
fornia, announces  plans  to  purchase 

McKiernan-Terry  Corp.,  of  Harrison, 
N.  J.,  an  electronics  manufacturer  which 
owns  two  plants  in  New  Jersey.  Mc- 

Kiernan-Terry's  1962-63  sales  volume 
will  exceed  $15  million,  according  to 

Roy  L.  Ash,  M-T  president. 

TV  reception  ■  Electronics,  Missiles  & 
Communications  Inc.,  New  York,  has 
released  a  new  booklet  called  Does 
Your  Community  Suffer  From  Weak 

Tv  Reception?  The  publication  ex- 
plains the  use  of  tv  translator  systems  in 

correcting  problems  of  poor  tv  recep- 
tion in  certain  areas  of  the  country. 

New  stereo  gear  ■  Karg  Laboratories 
Inc.  introduces  a  new  fm  multiplex 

stereo  signal  generator,  Model  MX-IG, 
available  as  cabinet-  or  rack-mounted. 

New  16  mm  sound  ■  Andre  Debrie, 
France,  announces  the  Sinmor  16  cam- 

era is  available  in  the  U.S.  (Andre  De- 
brie Mfg.  Corp.,  14-29  112  St.,  Col- 
lege Point  56,  N.  Y.).  The  Sinmor  16 

features  a  patented  V-gate  eliminating 
the  need  for  register  pins,  pressure 
plates,  etc.  and  is  equipped  with  an 
Angenieux  17  to  68  mm.  zoom,  mag- 

netic sound,  silent  operation,  according 
to  its  manufacturer. 

R.  C.  CRISLER  &  CO.,  INC. 

I  BUSINESS  BROKERS  FOR  TV  &  RADIO  PROPERTIES 
I  LICENSED  SECURITIES  DEALERS 
1  UNDERWRITING  —  FINANCING 

CINCINNATI— 
5fh/3rd  Bank  Building,  381-7775 
Richard  C.  Crisler — Paul  E.  Wagner — Alex  Howard 

LOS  ANGELES — 
Lincoln  Dellar  &  Co.,  691  Siens  Way,  GR  2-7 S94 

NEW  YORK— 
733  Third  Ayenue.  MUrray  Hill  7-8436 
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FATES  &  FORTUNES 

BROADCAST  ADVERTISING 

William  R.  Parker, 

vp  -  administration. 
Ketchum,  MacLeod  & 
Grove,  Pittsburgh, 
elected  to  board  of 
directors,  succeeding 
late  Howard  B.  An- 

derson. William  J. 
Glllilan  and  William 
E.  Pensyl,  KMG  vps. 

Mr.  Parker 

Mr.  Pensyl 

Mr.  Phillips Mr.  Hunt 

named  to  newly  created  position  of  se- 
nior vp.  Mr.  Gillilan  is  director  of  ad- 

vertising service.  Mr.  Pensyl  is  coordi- 
nator of  creative  and  media  services. 

William  B.  Phillips,  media  director, 
and  Eugene  F.  Hunt,  creative  super- 

visor, elected  KMG  vps. 

John  C.  Kelly,  founder  of  Kelly. 
Nason  Inc.,  New  York,  named  chair- 

man of  the  board.  C.  Montagu  Miller, 
who  was  with  Young  &  Rubicam  for 
20  years  before  joing  Kelly,  Nason  in 
January,  elected  vice  chairman  of  the 
board,  chairman  of  the  executive  com- 

mittee and  operating  head  of  the  agen- 
cy. James  S.  O'Doherty  elected  presi- 

dent. Howell  E,  Rees  elected  vice  pres- 
ident and  secretary.  George  Franjola 

elected  treasurer. 

Howard  Colwell, 

copy  chief,  The  Kud- 
ner  Agency,  New 
York,  elected  vp  and 
copy  director.  He 
joined  agency  in  1959 
as  copywriter.  Stan- 

ley Freeman,  former- 
ly with  Ladies  Home 

Journal  has  been 
senior  art  director  at 

Mr.  Colwell 

elected  vp  and 
Kudner. 

Thomas  A.  Stabile,  production  man- 
ager, Sudler  &  Hennessey  Adv.,  has 

joined  Campbell-Ewald  Co.,  New  York, 
in  similar  capacity.    Charles  Manno, 

BROADCASTING,  August  20,  1962 

tv  commercial  producer,  N.  W.  Ayer  & 

Co.,  has  joined  C-E's  New  York  office 
as  tv-radio  producer. 

Victor  F.  Boero,  director  of  art  at 
Fuller  &  Smith  &  Ross,  Pittsburgh, 
named  vp.  Mr.  Boero  previously  was 
with  Ketchum,  MacLeod  &  Grove, 
Pittsburgh,  and  The  Rumrill  Co. 

Raymond  E.  Parsons  elected  chair- 
man of  board.  Parsons,  Friedmann  & 

Central,  Boston,  which  recently  incor- 
porated staff  of  original  Sackel  Co. 

Other  officers  elected:  Sol  Sackel, 
chairman  of  executive  committee; 
Ralph  Schiff,  executive  vp;  Richard  E. 
Kann,  vp  and  account  supervisor; 
Gerald  BaKer,  vp  and  account  super- 

visor; Sumner  Freedman,  vp  and  ac- 
count executive;  Thoman  Healy,  vp-art 

director;  Lyia  P.  Wiedeman,  vp-produc- tion. 

William  La  Cava,  president  of  Wil- 
liam La  Cava  Assoc.,  New  York,  joins 

New  York  office  of  Foote,  Cone  & 
Belding  Inc.,  Sept.  1,  as  senior  pro- 

ducer in  charge  of  tv  commercial  pro- 
duction department.  He  will  succeed 

Roger  Pryor,  vp  and  senior  producer, 
who  retires  in  October.  Mr.  La  Cava 
has  headed  his  own  tv  commercial  and 
industrial  film  production  firm  since 
April  1961.  Previously,  he  was  vp  in 
charge  of  tv  for  Cunningham  &  Walsh 
four  years,  and  tv  producer  at  McCann- 
Erickson  from  1956-57.  Mr.  Pryor. 
who  has  not  disclosed  future  plans, 
joined  FC&B  in  1947  as  tv  producer. 
He  had  been  prominent  stage  and  mo- 

tion picture  actor,  band  leader  and  ra- 
dio program  narrator  before  starting 

agency  career. 

Mr.  La  Cava Mr.  Pryor 

Raymond  B.  Prochnow,  vp  and  west 
coast  manager  of  Glenn  Advertising, 
Texas-based  agency,  for  past  nine  years, 
joins  Enyart  &  Rose,  Los  Angeles,  as 
vp  and  chairman  of  the  plans  board. 

R.  Bruce  Oliver,  formerly  advertising 
assistant,  John  Hancock  Mutual  Life 
Insurance  Co.,  Boston,  joins  Kenyon  & 
Eckhardt,  that  city,  as  account  execu- 

tive. William  H.  Mcintosh,  assistant  ac- 
count executive  at  K&E,  Boston,  has 

been  promoted  to  account  executive. 

Richard  Hartwell  joins  Eckels  &  Co.. 
Boston,  as  account  executive  with  spe- 

cial assignment  in  research  and  develop- 
ment related  to  radio. 

James  Cammisa,  former  associate 
product  manager,  General  Foods  Corp., 
has  joined  Sullivan.  Stauffer,  Colwell  & 
Bayles,  New  York,  as  account  execu- tive. 

Arthur  W.  Atack, 
account  executive, 
named  vp  in  charge 

of  radio  and  televi- 

sion department  Gill- ham  Advertising 

--«*^|     Agency,    Salt  Lake ^  ̂^^^^  son,  previously  with 

David  W.  Evans  & 

Assoc.,  appointed  account  executive, 
and  Gerald  L.  Pulsipher  joins  the  re- 

search department  of  Gillham. 

Gv/endolyn  L.  Dargel,  staff  member 
of  media  department  of  Foote,  Cone  & 
Belding,  Chicago,  promoted  to  chief 
timebuyer.  She  replaces  Genevieve  M. 
Lemper,  retiring  after  career  of  35 
years  with  that  agency. 

Pat  Moekle,  formerly  advertising 
manager  for  Aeronutronic  Division  of 
Ford  Motor  Co.,  Newport  Beach,  Calif., 

Mr.  Atack 

TRANSMITTjER 

REMOTE  CONTROL 

*  Simple,  reliable,  direct,  all-relay, 
■  pushbutton  control. 

*  Single  meter  reads  in  "Percent  of 

Normal." 
*  Specified  by  major  networks  and 

the  majority  of  unattended  50  KW 
stations  in  the  United  States. 

Write  for  details  today 

MANUFACTURING  COMPANV 
Box  17040  •  Dallas  17,  Texas 

Bs/tt"^  Subsidiary  of  Ling-Temco  Vought,  Inc. 
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Mr.  Philpot 

joins  Fuller  &  Smith  &  Ross,  Los  An- 
geles, as  account  executive. 

Millie  T.  Trager,  national  advertising 
and  pr  director,  Hazel  Bishop  Inc.,  New 
York,  appointed  creative  director,  Cole, 
Fisher  &  Rogow,  Beverly  Hills,  Calif. 

THE  MEDIA 

Robert  E.  Philpot, 
director  of  sales  serv- 

ices, CBS-TV,  New 
York,  appointed  sales 
coordinator  for  CBS- 
TV  sales  department. 
Richard  N.  Burns, 

contract  manager-net- 
work sales,  named  di- 
rector of  contracts  and 

assistant  business  manager  succeeding 
Richard  H.  Low,  who  has  joined  Young 
&  Rubicam.  Julian  J.  Linde,  associate 
contract  manager,  succeeds  Mr.  Burns. 

Charles  Velona  resigns  as  sales  traf- 
fic manager,  KTLA  (TV)  Los  Angeles, 

for  similar  position  at  KTTV  (TV), 
that  city.  Mike  Voipe  promoted  to 
KTTV  national  sales  department  after 
two  years  in  KTTV  merchandising  de- 

partment. Mr.  Volpe  will  maintain  liai- 
son between  the  two  departments  in 

addition  to  working  with  client  repre- 
sentatives, brokers  and  sales  agents  of 

national  accounts.    Larry  Zeman  re- 

Luxury  Living! 
Sensible  Location! 

Specify  The  New  Weston,  in  the 
heart  of  the  advertising  and 
broadcasting  belt,  as  your  in- 
town  address.  Our  splendid 
rooms  and  suites  make  an  ideal 
environment  for  living  or  enter- 

taining. Theatres,;  clubs,  shops 
are  advantageously  close,  now 
COMPLETELY  AIR  CONDITIONED. 

World-Famous 
NEW  WESTON  BAR  & 
ENGLISH  DINING  ROOM 

Here  you  rub  shoulders  with 
the  smartest  people  any  time 
of  day.  Come  in  for  cocktails 
and  hot  canapes.  The  cuisine  is 
skillfully  prepared  to  Continen- 

tal tastes.  Try  it  some  day  soon 
...  at  lunch  or  dinner. 
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CBS  Radio  affiliates  elect  three 

CBS  Radio  Affiliates  Assn.  has 
elected  directors  for  three  districts  of 
organization:  William  A.  Robert,  vp 
and  general  manager,  KRLD  Dallas, 
is  new  director  of  District  8,  replac- 

ing A.  R.  Hebenstreit,  KGGM  Al- 
buquerque, N.  M.  Lee  Fondren,  sta- 

tion manager  and  director  of  sales, 

KLZ  Denver,  is  new  director  of  Dis- 
trict 7,  replacing  E.  K.  (Joe)  Harten- 

bower,  KCMO  Kansas  City,  who  will 
become  ex-officio  member.  Wester- 
man  Whillock,  president  and  general 
manager,  KBOI  Boise,  Idaho,  was  re- 

elected director  of  District  9  of  the 
association. 

signs  as  assistant  media  supervisor  for 
Gardner  Advertising  Co.,  St.  Louis, 

joins  Chicago  office  of  KTTV  as  ac- 
count executive. 

Don  Menke,  man- 
ager of  WFBM-TV 

Indianapolis,  promot- 
ed to  manager  of  sta- 

tions for  WFBM-AM- 
FM-TV  effective  Sept. 
2.    Mr.    Menke  has 

"^yjfclHi     ̂ ^^^  ̂ '^^  WFBM  for ,,    .,   I  20  years  and  is  presi- iVIr.  Menke         .    :     r  t  i-  ^■ 
dent   of  Indianapolis 

Ad  Club,  president-elect  of  the  Indiana 
Heart  Assn.  and  vp  of  Indiana  Broad- 

casters Assn.  Henry  Franz,  manager  of 
WFBM  for  past  three  years,  resigns, 
effective  Sept.  7,  to  become  general 
manager  of  Indianapolis  division  of 
Bonsib  Inc.,  Ft.  Wayne  advertising 
agency.  Robert  Flanders,  director 
of  engineering,  appointed  manager 
of  WFBM-Muzak,  replacing  Shirl  K. 
Evans  Jr.,  resigned,  as  manager  of 
WFBM-FM  and  WFBM-Muzak. 

Mollis  Francis  rejoins  WJAG  Nor- 
folk, Neb.,  as  sales  manager  after 

12  years.  Mr.  Francis  will  assist  in 
national  sales  for  sister  stations  KVSH 
Valentine  and  KCSR  Chadron.  both 
Nebraska.  Harlan  Prauner,  of  program- 

ming and  sales  department,  promoted 
to  local  sales  manager  at  WJAG. 

Richard  J.  Wall,  KCMO  Kansas  City 
retail  sales  department,  appointed 
KCMO-FM  sales  manager. 

Cy  Swingle,  former 
local  sales  manager  of 
WCKR  Miami,  pro- 

moted to  general  sales 
manager.  Mr.  Swingle 
is  former  general 
manager  of  WDRF 
Chester,  Pa. 

George  S.  Milroy, 

WDTM  (FM)  De- 
troit sales  manager,  appointed  national 

sales  manager.  His  responsibilities  will 
include  representation  of  QXR  Network 
in  Detroit  area.  William  H.  Aaron  Jr. 
appointed  local  sales  manager. 

Dick  T.  Hollands  appointed  to  newly 
created  post  of  manager  of  personnel, 

Triangle  Stations.  Mr.  Hollands  will 
continue  on  special  assignments  for  the 
radio  and  television  headquarters  in 
Philadelphia.  He  was  director  of  budg- 

ets and  financial  planning  at  NBC  until 
1959  when  he  joined  NBC  International 
as  tv  operations  consultant  in  Argen- 

tina. He  joined  Triangle  in  September 
1961.  Martin  Colby,  account  execu- 

tive of  Triangle  Stations,  promoted  to 
newly  created  post  of  eastern  tv  sales 
manager.  He  will  supervise  Triangle  na- 

tional spot  sales  in  New  York-New  Eng- 
land area.  Triangle  Stations  are  WFIL- 

AM-FM-TV  Philadelphia,  WFBG-AM- 
FM  -  TV  Altoona  -  Johnstown  and 
WLYH-TV  Lebanon-Lancaster,  all 
Pennsylvania;  WNBF  -  AM  -  FM  -  TV 
Binghamton,  N.  Y.;  WNHC-AM-FM- 
TV  Hartford-New  Haven;  and  KFRE- 
AM-TV.  KRFM  (FM)  Fresno. 

Rex  Morgan,  WFIL-AM-TV  Phila- 
delphia personality,  appointed  director 

of  special  events  for  WFIL  stations.  Mr. 
Morgan  will  continue  his  daily  tv  pro- 

gram (The  Rex  Morgan  Show)  but 
will  drop  his  radio  program  Aug.  3 1 . 

John  S.  Kirk,  ac- 
count executive  and 

assistant  sales  man- 

ager. WABC-TV  New 
York,  appointed  sales 
manager.  Mr.  Kirk 

joined  WABC-TV  in 
April  1956. 

Mr.  Kirk 
Abe  Jacobowitz,  di- 

rector of  engineering 

for  Communications  Industries  Corp., 
Newark,  N.  J.,  has  been  elected  vp. 
CIC  owns  WJRZ-AM-FM  Newark; 
WEOK  Poughkeepsie,  N.  Y.;  WACE 
Springfield-Chicopee,  Mass.;  WKST 
New  Castle,  Pa.;  and  WKST-TV 
Youngstown,  Ohio. 

Tom  Bigler,  program  and  news  direc- 
tor of  WILK-TV  Wilkes-Barre,  Pa., 

joins  WNEP-TV,  same  city,  as  director 
of  news  and  public  affairs. 

David  L.  Rush  joins  news  staff  of 
WRC  and  WRC-TV  Washington.  Mr. 
Rush  formerly  was  with  WTOP  Wash- 

ington, WDSC  Dillon,  S.  C,  WAYN 
Rockingham,  N.  C,  and  WSJS  Winston- Salem.  N.  C. 
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Nelson  Kirkwood, 
news  director  of  WIL 
St.  Louis,  appointed 
national  news  direc- 

tor for  Balaban  Ra- 
dio, including  WRIT 

Milwaukee  and 
KBOX  Dallas  as  well 
as  WIL.  Gene  Hirsch, 
morning  news  editor 

at  WIL,  succeeds  Mr.  Kirkwood  as 
news  director  of  station. 

Mr.  Kirkwood 

Tom  Parrington,  national  sales  man- 
ager, appointed  assistant  manager  of 

j    WKY-TV  Oklahoma  City. 

Bob    Yochim,    local-regional  sales 
manager  of  WKBW-TV  Buffalo,  N.  Y., 

I    joins  KYA  San  Francisco  as  sales  de- 
i     velopment  director. 

Bert  Cowlan,  mem- 
ber of  Westinghouse 

Broadcasting  Co.'s 
program  board  for 
past  four  years,  has 
been  named  director 

of  community  rela- 
tions for  Westing- 

house-owned  WINS 
New  York. r.  Cowlan 

Jert7  M.  Landay,  currently  based  at 

Westinghouse  Broadcasting  Co."s  Wash- 
ington, D.  C.  news  bureau,  moves  to 

New  York  as  news  director  of  WINS 
New  York,  WBC  station. 

Lee  Schulman,  program  director  ol 
KING-TV  Seattle,  named  chairman  of 
National  Emmy  Awards  Committee  of 
the  National  Academy  of  Television 
Arts  and  Sciences  for  second  consecu- 

tive year. 

Robert  F.  Fuzy,  formerly  operations 
manager  for  WOSU-AM-TV  Colum- 

bus, and  closed  circuit  television  at 
Ohio  State  U.  telecommunications  cen- 

ter, named  general  manager  of  KVCR- 
FM-TV  San  Bernardino,  an  etv  station, 
and  chairman  for  the  division  of  tele- 

communications at  San  Bernardino  Val- 
ley College. 

William  J.  McCarter,  former  pro- 
gram director  and  assistant  general 

manager,  WHYY-TV  Philadelphia  (etv 
station)  has  been  named  development 
officer  of  National  Educational  Tele- 

vision &  Radio  Center,  New  York. 

Klrby  Ayers  appointed  executive  pro- 
ducer of  At  Your  Service  programs  on 

WCBS  New  York.  He  will  supervise 
production  on  Martha  Wright,  Ed 
Joyce.  Bob  Maxwell  and  Allen  Gray 
shows. 

Arthur  Barron,  editorial  supervisor, 
creative  projects.  NBC  News,  has 
joined  Metropolitan  Broadcasting  Tele- 

vision, New  York,  as  director  of  crea- 
tive programs. 

AP  unit  elects 

One  new  member  and  three  in- 
cumbents have  been  elected  to  16- 

man  board  of  directors  of  Asso- 
ciated Press  Radio  &  Television 

Assn.  New  member  is  Tom  Bos- 
tic,  president,  KIMA  Yakima, 
Wash.  Incumbents  re-elected  are 
Tom  Eaton,  vp  in  charge  of  news, 
WTIC  Hartford,  Conn.:  Robert 
E.  Schmidt,  general  manager 
KAYS  Hayes,  Kan.,  and  Dwight 
Martin,  vp.  WDSU-TV  New  Or- leans. 

Mr.  Morrow 

Irwin  Rosten,  producer-writer  of  doc- 
umentaries at  KTLA  (TV)  Los  An- 

geles, promoted  to  executive  editor  of 
news  and  public  affairs.  He  takes  over 
administrative  duties  of  Clete  Roberts, 
editor-in-chief,  and  George  Lewin, 
news  director,  who  will  devote  fulltime 
to  news  gathering  and  reporting. 

Warren  (Woody)  Wooden  named  pro- 
gram director  of  WBRD  Bradenton. 

Fla.  Mr.  Wooden  previously  was  with 
WINQ  Tampa.  WYSE  Lakeland,  and 
WJCN  Sebring.  all  Florida. 

W.  Forrest  Morrow, 

former  WSJV  -  TV 
South  Bend,  Ind.,  pro- 

gram-production man- 
ager, named  opera- 

tions manager.  James 
E.  Blacklaw  promoted 

from  assistant  produc- 
tion manager  to  pro- 

duction manager. 

Bill  Williams,  assistant  program  di- 
rector at  WNEP-TV  Scranton-Wilkes- 

Barre,  promoted  to  program  manager. 

William  F.  Asip,  account  executive, 
ABC  Radio,  New  York,  to  sales  depart- 

ment of  CBS  Radio,  that  city,  in  same 
capacity. 

Chuck  Breece,  disc  jockey  and  pro- 
gram executive  at  WFBM  Indianapolis. 

Ind.,  joins  WAVI  Dayton,  Ohio,  in 
similar  capacity. 

J.  Herbert  Altschull,  former  AP  re- 
porter, correspondent  and  overseas  bu- 

reau chief  (Bonn),  joins  KING  Seattle 
as  news  analyst.  Mr.  Altschull  will  also 

be  affiliated  with  KING-TV's  special 
features  department  and  serve  as  panel 

member  of  What's  the  Story,  weekly 
tv  program. 

Keith  McBee,  news  director  of  WJZ- 
TV  Baltimore  and  Christopher  Young, 

motion  picture  and  television  docu- 
mentary writer,  join  news  and  public 

affairs  department,  WMAL-AM-FM- 
TV  Washington,  D.  C. 

Ray  Townsend,  newscaster,  named 
director  of  news  and  public  affairs, 
KSL-TV  Salt  Lake  City.  Mr.  Townsend 
formerly  was  director  of  news  opera- 

tions at  KSL  radio. 

Veronica  Lake,  former  Hollywood 

actress,  signed  as  hostess  of  WJZ-TV 
Baltimore's  Festival  of  Stars  beginning 
Sept.  8.  Miss  Lake  will  introduce  the 
feature  films. 

Arch  H.  McDonald,  WTOP  Washing- 
ton account  executive,  named  local 

sales  manager  for  WRC,  same  city. 

Robert  F.  Bartusch  promoted  from 
sales  manager  to  station  manager  at 
WHHM  Memphis.  Mr.  Bartusch  joined 
WHHM  sales  staff  in  1960.  Edgar  W. 
Willis  joins  WHHM  as  assistant  man- 

ager. Howard  Hamrick,  formerly  salesman 

for  WQXL  Columbia,  S.  C,  and  pro- 
gram director  at  WIS,  that  city,  joins 

WNOK-TV,  also  that  city,  as  salesman. 

James  E.  Fesperman  named  national 
and  regional  sales  manager  of  KFDF 
Ft.  Smith-Van  Buren,  Ark. 

Ken  Warren,  WCAW  Charleston. 

W.  Va.,  and  Bob  Harper,  WJRL  Rock- 
ford,  111.,  join  WING  Dayton,  Ohio. 

Ken  Parker  promoted  to  news  direc- 
tor, WPTR  Albany,  N.  Y. 

COATS  & 

BURCHARD 

COMPANY 

appraisers 

•  Specialists  in  radio  and  TV 

property  appraisals 

•  Acquisitions  —  sales  — 
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Internal  Revenue  Code 
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Ellis  Marvin  Sconyers,  formerly 
news  director  at  WLUK-TV  Green 
Bay,  Wis.,  named  director  of  news  and 
public  affairs  for  WEBR-AM-FM  Buf- 
falo. 

Duane  Franceschi,  former  producer- 
director  with  WQED  (TV)  Pittsburgh 
and  production  manager  for  WNED- 
TV  Buffalo,  named  program  manager 
for  WFSU-TV  Tallahassee,  Fla.  etv 
station.  John  Wilmott  and  James  Kohl- 

enberg, both  commercial  producer-di- 
rectors, promoted  to  producer-directors. 

Frank  Wiele,  former  videotape  engi- 
neer at  WQED,  named  to  same  position 

at  WFSU-TV. 

Mrs.  Jean  R.  Lange,  former  over- 
seas correspondent  for  Radio  Free  Eu- 
rope and  director  of  public  relations  for 

the  Montclair  Art  Museum,  N.  J.,  joins 
KLRN  (TV)  San  Antonio  as  commu- 

nity coordinator.  Mrs.  Lange  will  direct 
fund  raising  for  the  community-owned, 
non-commercial  etv  station,  as  well  as 
produce  special  programs. 

Thomas  F.  Camp  joins  news  depart- 
ment at  WTOP-AM-FM-TV  Washing- 

ton, D.  C.  Mr.  Camp  recently  served 
six  months  with  U.  S.  Marines. 

Alan  Herbert,  former  newsman  for 
WHIO-TV  Dayton,  Ohio,  and  once  with 
WLWD  (TV),  that  city,  returns  to 
WLWD  news  staff.  Mr.  Herbert  joined 
WLWD  in  1955,  left  in  1957  to  work 
for  the  Air  Force,  and  joined  WHIO- 
TV  in  1958. 

Patricia  L.  Wright,  research  director. 
KHJ-TV  Los  Angeles,  appointed  re- 

search manager  of  KTTV  (TV)  same city. 

Jerry  Turner,  WXEX-TV  Richmond, 
joins  WJZ-TV  Baltimore  as  announcer. 
Ted  Wehe  named  WJZ-TV  weather- 
caster. 

Lee  Noble,  writer-producer,  named 
assistant  director  of  public  affairs  de- 

partment, KRON-TV  San  Francisco. 

John  Lupton,  formerly  of  WCAU 
Philadelphia  and  WGAR  Cleveland, 

named  air  personality  at  WFTL-AM- 
FM  Ft.  Lauderdale,  Fla. 

DEATH 

(David)  Ford  Bond,  57,  one  of  radio  s 
better-known  pioneer  announcers,  a 
consultant  to  Republican  political  cam- 

paigns and  a  radio-tv  producer,  died 
Wednesday  (Aug.  15)  in  St.  Croix, 
V.  L  Mr.  Bond,  speaker  and  consultant 
for  Cities  Service  Co.  from  1930-53. 
was  a  sports  announcer  who  covered 
the  World  Series  and  other  events.  He 
was  broadcasting  consultant  for  former 
Gov.  Thomas  E.  Dewey,  late  John 
Foster  Dulles  and  former  President 
Dwight  D.  Eisenhower.  Before  his  re- 

tirement from  broadcasting.  Mr.  Bond 
was  president  of  Ford  Bond  Productions 
Inc.  and  owner  of  Ford  Bond  Advisers. 
He  left  broadcasting  in  1953  to  become 
a  builder  in  the  Virgin  Islands.  Surviv- 

ing are  his  widow,  Mrs.  Vedah  Frv 
Ellard;  Mrs.  Jack  Hart  and  Miss  Har- 
riette  Virginia  Ellard,  daughters:  and 
two  grandchildren. 

PROGRAMMING 

R.  T.  Eskew,  south- 
ern division  manager. 

United  Press  Interna- 
tional, Atlanta,  ap- 
pointed to  newly  cre- 

ated position  of  execu- 
tive sales  manager  of 

UPI,   New  York. 

Mr.  Eskew        Wayne    C.  Sargent, 
UPI  business  manager 

in  Southern  California,  Arizona  and 
Southern  Nevada,  will  succeed  Mr.  Es- 

kew in  Atlanta. 

Daniel  H.  Welkes,  former  vp  in  tv 

department  at  MCA  Talent  Ltd.  has 
joined  tv  division  of  General  Artists 
Corp.,  New  York,  as  general  executive. 

Robert  F.  Oakes,  technical  director. 
Mars  Broadcasting  Inc.,  Stamford, 
Conn.,  named  production  systems  direc- 

tor. Charles  E.  James,  production  engi- 
neer, WIL  St.  Louis,  has  joined  Mars 

as  chief  engineer.  (Mars  produces  fea- 
ture material  for  radio  stations.) 

Mike  Kraft,  formerly  vp  in  charge  of 
sales  and  creative  services  at  Wilbur 
Streech  Productions,  commercial  and  in- 

dustrial films,  has  joined  MGM  Telestu- 
dios.  New  York,  as  account  executive. 

Robert  Earle,  former  air  personality, 
WKTV  (TV)  and  WIBX,  both  Utica, 
N.  Y.,  named  moderator  of  G-E  College 
Bowl,  CBS-TV  Sunday,  5:30-6  p.m. 
EDT.  He  succeeds  Allen  Ludden.  Mr. 
Earle  is  also  former  chairman  of  radio- 
tv  department  of  Ithaca  College. 

James  Bradley,  Jr.,  four-year-old  jazz 
drummer,  recently  signed  to  three-year 
contract  with  Paramount  Television. 

Art  Spivak,  formerly  of  the  Beacon 
Audio  News  New  England  sales  depart- 

ment, promoted  to  commercial  manager. 
Mr.  Spivak  formerly  was  with  WSOR 
Windsor,  Conn.,  WERS  Boston,  and 
Regent  Adv.,  Boston. 

Dick  Birkmayer,  former  head  of  tv 
commercial  department  of  MCA  Artists 
Ltd.,  and  Harry  C.  Bell,  president  of 
Nirene  Production  Corp.,  announce  for- 

mation of  B.  &  B.  Management  Assoc.. 
to  handle  talent;  with  headquarters 
beginning  next  month  at  65  W.  66th 
St.,  New  York  City. 

Frederick  L.  Gilson,  manager  of  St. 
Louis  office  of  CBS  Films  Inc.,  named 
to  newly  created  position  of  assistant 
international  sales  manager. 

Nora  Ahern  joins  Fielder  Cook  and 

MEN  WHO  R
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Young  writers  sign  five-year  Revue  contract 

On  the  strength  of  a  single  epi- 

sode they  wrote  for  NBC-TV's  new 

Monday  night  series,  It's  a  Man's World,  two  24-year  old  tv  writers 
have  been  signed  to  a  five-year  con- 

tract by  Revue  Studios. 
The  writers,  William  Blinn  and 

Michael  Gleason,  whose  previous  tv 
credits  were  one  sale  to  Laramie 

(NBC-TV)    and   one  to  Rawhide 

(CBS-TV),  wrote  an  episode  for  the 
new  NBC-TV  series  called  "1  Count 

My  Life  in  Coffee  Cups." Under  their  new  contract,  the 
writers  must  submit  at  least  three 

scripts  a  year  to  It's  a  Man's  World, after  which  they  may  write  for  other 
shows. 

It's  a  Man's  World  begins  on 
NBC-TV  Sept.  17. 

Franklin  Schaffner"s  The  Directors  Co. 
as  production  assistant.  Directors  is 
producing  seven  tv  specials  for  DuPont 
next  season. 

Frank  Nugent,  motion  picture  writer, 
signs  with  Selmur  Productions  Inc.  on 
new  series  tentatively  titled  Land  of  the 
Wild,  to  be  produced  by  Larrj'  Lans- 
burgh.  Writer  of  The  Quiet  Man,  Mister 
Roberts,  and  other  films,  Mr.  Nugent  is 

currently  working  on  Donovan's  Reef for  John  Ford, 

EQUIPMENT  &  ENGINEERING 

George  Harder,  national  accounts 
manager  of  Weber  Inc.,  Chicago,  named 
sales  manager  of  new  components  di- 

vision which  will  market  stereo,  tape, 
disc  and  other  audio  gear  nationally. 

Paul  R.  Breen  appointed  manager  of 
radio  development  department  and  act- 

ing manager  of  the  digital  development 
department.  Government  Products  Div., 
Adler  Electronics  Inc.,  New  RocheUe, 
N.  Y.  Mr.  Breen  has  been  serving  as 
manager  of  product  planning  since  join- 

ing Adler  in  1961. 

Arthur  L.  Peck,  director  of  manufac- 
turing, elected  vice  president,  manufac- 

turing-engineering-research,  Hawley 
Products  Co.,  St.  Charles,  111.  (loud- 
speakers). 

William  H.  Kroll,  technical  supervisor 
for  Indiana  U.  in  closed  circuit  teaching 
operations,  appointed  assistant  professor 
of  radio  and  tv  at  the  university.  Mr. 
KroU  worked  with  Indiana  Bell  Tele- 

phone Co.  on  a  closed  circuit  system 

A  subtle  'kicker' 

in  KVIUs  prizes 

A  muted  note  may  attract  more  at- 
tention than  a  fanfare,  a  quiet  voice 

more  than  a  drumbeat. 
KVIL-AM-FM  Dallas  thmks  so.  A 

subdued  prize-giving  promotion,  begun 
in  March  and  slated  for  four  weeks, 
went  10  weeks.  And,  according  to  the 
station,  it  netted  10,000  replies  even 

though  it  was  "accompanied  by  no  bal- 
lyhoo or  promotion  other  than  a  few 

terse  announcements  made  on  the  air." 
The  station's  initial  offer  was  a  Mexi- 

can dinner  for  two,  which  drew  50 
replies.  The  prize  winner  was  startled 
to  find  the  "dinner  for  two"  was  at  the 
Fontana  Restaurant  in  Mexico  City, 
complete  with  a  three-day  aU-expense- 
paid  trip  via  Mexicana  Airlines. 

In  the  same  manner,  KVIL  offered 
a  ladies  belt  (later  revealed  to  be  at- 

tached to  a  Christian  Dior  gown).  Other 
prizes  subtly  offered  included  framed 

$100  bills,  a  $250  men's  wardrobe, 
stereo  sets,  tv  consoles,  600  pounds  of 

which  permits  discussion  between  in- 
structor and  students  in  separated  class- 

rooms. 

ALLIED  FIELDS 

Frank  P.  Model,  former  director  of 

public  relations  for  Sackel- Jackson  Co., 
Boston,  now  managing  partner  of  Model 
&  Co.,  new  Boston  finn  specializing  in 

corporate  and  financial  pr.  Company's 
office  is  at  46  Fayette  St.  Phone:  Han- 

cock 6-5046. 

Dr.  James  A.  Bayton,  psychology  pro- 
fessor, Howard  U.,  Washington,  ap- 
pointed vp  of  Universal  Marketing  Re- 
search, aflBUate  of  Alfred  Politz  Re- 

search Inc.,  New  York. 

Janice  Carrel  joins  Richards  Assoc., 

Washington  pr  firm,  as  account  execu- 
tive. 

Howard  Haines,  publicist  with  Arthur 
P.  Jacobs  Co.,  New  York,  appointed  di- 

rector of  television  department. 

  FANFARE  ®  

INTERNATIONAL 

Thomas  B.  J.  Atkins,  former  national 

sales  manager  of  CTV  Television  Net- 
work Ltd.  (Canada),  named  general 

sales  manager  responsible  for  all  do- 
mestic and  U.  S.  sales.  Mr.  Atkins 

joined  CTV  at  inception  of  eight- 
station  private  network  last  year  after 
resigning  as  supervisor  of  national  se- 

lective sales  with  CBC. 

Henri  Veilleux,  head  of  production 
of  CHRC  Quebec  City,  to  program 
director.  Jacques  Morisset,  formerly 
of  CKRB  St.  Georges  de  Beauce,  Que., 
to  production  chief  of  CHRC. 

J.  Barry  Mahool  Jr.,  former  deputy 
director  of  Radio  Free  Europe  and 
production  supervisor  with  Voice  of 
America,  appointed  deputy  director  of 
Radio  Liberty  of  American  Committee 
for  Liberation.  Mr.  Mahool  will  be  at 

network's  main  programming  studios in  Munich,  Germany. 

KCOP(TV)  Los  Angeles  pitches  fail  shows 

Executives  of  KCOP  (TV)  Los 
Angeles  flew  to  Chicago  for  one  of 
several  presentations  the  station  is 
pitching  about  its  fall  program  line- 
u.  A  cocktail  party  preceded  the 
presentation,  attended  by  150  Chi- 

cago area  agency  executives.  Edward 

Petry  &  Co.,  KCOP  national  repre- 
sentatives, was  co-host.  Talking  busi- 

ness are  (1-r)  Bill  Stein  and  Jim 
North,  BBDO  buyers,  John  Hop- 

kins, KCOP  general  manager,  and 
Jim  Warner,  who  also  is  a  buyer  at 
BBDO. 
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'Old  fashioned  bargain  day'  gets  added  boost 
The  three  Springfield,  III.,  radio 

stations,  WCVS,  WMAY  and 
WTAX-AM-FM,  pooled  their  sales 
and  promotion  efforts  last  month  to 

give  downtown  merchants'  "Old 
Fashioned  Bargain  Days"  an  impetus 
that  was  missing  when  the  store 
owners  relegated  radio  to  a  minor 
role  for  a  similar  promotion  in  1961. 

"One  of  the  most  magnificent  pro- 
motions I  have  seen  anywhere,"  said 

John  E.  Vrooman,  executive  secre- 
tary of  the  Springfield  Central  Area 

Development  Assn.  Mr.  Vrooman 
said  a  survey  of  1 1  representative 

of stores  showed  a  sales  increase 

33%  over  last  year's  effort." Sales  teams  representing  the  three 
stations  cooperatively  presented  ad- 

vertising programs  to  downtown 
merchants.  Each  station  programmed 
old  fashioned  music  during  the  prin- 

cipal shopping  day,  July  20,  and 
broadcast  from  remote  facilities  on 

the  city  square.  WTAX  built  a  simu- 
lated "Big  Mike"  and  its  disc  jockeys 

rode  a  bicycle-built-for-five  (see  pic- 
ture). WMAY  originated  its  broad- 

casts from  an  old  prairie  schooner 
and  WCVS  used  a  trailer. 

top  quality  beef,  50  pounds  of  Lady 

Borden's  ice  cream  (contained  in  a 
General  Electric  upright  freezer),  and 
vacations  to  Arkansas,  San  Antonio  and 
Las  Vegas. 

The  contest,  "originally  intended  only 
as  a  station  promotion,  grew  to  unsus- 

pected heights  as  an  audience  builder," KVIL  says. 

CTV  pushes  campaign 

to  sell  daytime  shows 

CTV  Television  Network  Ltd.,  Can- 

ada's privately-owned  network,  is  "blitz- 
ing" advertisers  and  agencies  in  a  cam- 

paign to  sell  daytime  national  television 
in  general,  and  a  90-minute  program 

block  in  particular. 
The  network  seeks  to  focus  attention 

on  daytime  programming  with  its  DST 
campaign  (Daylight  Selling  Time),  di- 
rected  by  Tom  Atkins,  CTV  network 
general  sales  manager.  The  slogan  ac- 

companies post-card  teasers  and  in- 
person  flip-card  presentations  being 
pitched  an  average  of  five  times  a  day 
in  Toronto  and  Montreal,  according  to 
CTV. 

The  90-minute  Monday-Friday  block, 
which  begins  Sept.  24,  consists  of  three 
half -hours:  Here's  Looking  at  You, 

People  in  Conflict  and  Line  'Em  Up. 
CTV  pioneered  daytime  network  tele- 

casting in  Canada  last  year. 

WEJL,  'Scranton  Times' 
seek  zoo  replacements 
WEJL  Scranton  and  the  Scranton 

Times,  the  station  licensee,  are  offering 
$5,000  to  replace  an  elephant  and  tiger 
who  are  in  poor  health  at  the  Nag  Aug 
Park  Zoo  there.  The  newspaper  and 
WEJL  helped  the  zoo  purchase  two 
elephants  and  a  tiger  in  the  past. 

In  another  community  effort,  WEJL 
on  Tuesday  (Aug.  21)  will  honor  125 
children  who  have  won  first  places  in 

city  playground  activities  this  summer. 
After  a  special  broadcast  of  individual 
award  presentations  and  interviews,  the 
station  will  be  host  to  the  youngsters 
at  a  local  hotel  and  at  a  feature  movie. 

Drumbeats... 

Rating  contest  ■  Radio  time  buyers  are 
being  urged  by  WAPE  Jacksonville, 

Fla.,  to  estimate  what  the  station's  next 
rating  by  Hooper  may  be.  The  closest 
guess  is  worth  $100,  and  10  runners-up 
will  win  radios.  The  contest  ends  Aug. 31. 

Lock  up  ■  The  promoters  of  a  new  film, 
"Birdman  of  Alcatraz,"  are  getting  pub- 

licity in  Ohio  by  locking  up  local  disc 
jockeys  in  theater  lobbies  and  offering 
prizes  to  patrons  who  find  the  proper 
key  to  free  the  "birds."  Recently  caged: 
Steve  Kline,  WCKY  Cincinnati,  and 
Bob  Holliday,  WING  Dayton. 

Trophy  winner  ■  Tom  Griffiths,  K'YW Cleveland,  won  the  Soap  Box  Derby  Oil 
Can  Trophy  for  the  second  year  in  a 
row,  outrunning  other  area  radio  and 
tv  personalities. 
All  the  tea  in  ...  ■  WKBW-TV  Buffalo 
gave  away  a  portable  swimming  pool  to 
a  listener  who  won  a  Salada  Instant  Tea 
contest  seeking  estimates  of  the  amount 
of  tea  needed  to  fill  the  pool,  displayed 
at  a  local  shopping  center. 

'Perspective'  prize  ■  An  essay  contest 
based  on  Perspective  in  Greatness,  a 

series  sponsored  by  Hansen-MacPhee 
Engineering  Co.,  Waltham,  Mass.,  New 
England   Volkswagen   distributor,  on 

United  Press  International  k 

Facsimile  Newspictures  and 

United  Press  Movietone  Newsfi  m 

Build  Ratings  J 

92  (FANFARE) BROADCASTING,  August  20,  1962 



WNAC-TV  Boston  and  WJAR-TV 
Providence,  drew  support  from  second- 

ary school  educators  in  the  area  and 
entries  from  high  school  juniors  and 
seniors.  Scholarship  winners  were  Jane 
Rotman  (Broadcasting,  July  30),  of 
Blemont,  Mass.,  and  Preston  Gray  Har- 

ris, Providence. 

Wax  stacks  afloat  ■  WAVY  Norfolk 
donated  recordings  from  its  library  to 
the  special  services  section  of  the  U.S.S. 
Enterprise  when  the  big  nuclear-pow- 

ered vessel  and  its  4,500-man  crew 
sailed  for  fleet  duty  in  the  Mediterranean 
area  this  month.  Periodic  shipments  of 
other  recordings  are  promised,  said  Dick 
Paul,  station  promotion  director. 

Who's  on  third?  ■  Denver  radio  per- 
sonalities played  a  volunteer  benefit  ball 

game  at  Bears  Stadium  Aug.  4.  Pro- 
ceeds were  contributed  to  the  Salvation 

Army  Red  Shield  Youth  Center  Fund, 
that  city. 

Wind  watchers  ■  The  approach  of  the 
hurricane  season,  of  special  concern  in 
the  South  and  Gulf  regions,  finds  WSB 
Atlanta  offering  free  hurricane  infor- 

mation and  tracking  charts. 

Meat  the  press  ■  Packages  of  two-foot 
five-pound  Hebrew  National  salamis, 
received  last  week  by  tv  editors,  con- 

tained message  from  Westinghouse 
Broadcasting  Co.  inviting  them  to  sam- 

ple Steve  Allen's  favorite  salami  while 
watching  the  The  Steve  Allen  Show. 

Dutch  treat  ■  The  Bonsai  Military 
Marching  Band  of  Woodbury,  N.  J., 

achieved  its  $28,000  goal  with  the  help 
of  WIP  Philadelphia  which  broadcast 
a  fund-raising  appeal  to  help  the  band 
travel  to  the  World  Music  Festival  in 

Holland  early  this  month — the  only 
military  marching  band  invited  to  rep- 

resent the  U.  S.  WIP  asked  listeners 

"to  give  the  Dutch  an  American  treat." 
Back  to  school  ■  WLOL  Minneapohs- 
St.  Paul  is  urging  high  school  students 
not  to  drop  out.  Featuring  messages  on 
the  advantages  of  earning  a  diploma,  the 
"Stay  in  School"  campaign  includes 
statements  from  area  businessmen,  in- 

terviews and  news  specials. 

Pinch  hitters  «  Lou  Gordon,  WXYZ 
Detroit  news  commentator,  is  on  vaca- 

tion, but  his  6:25  p.m.  show  is  being 
handled  by  guest  commentators  selected 
from  community  leaders. 

 FOR  THE  RECORD 

STATION  AUTHORIZATIONS,  APPLICATIONS 

As  compiled  by  Broadcasting  Aug.  9 
through  Aug.  15  and  based  on  filings, 
authorizations  and  other  actions  of  the 
FCC  in  that  period. 

This  department  includes  data  on 
new  stations,  changes  in  existing  sta- 

tions, ownership  changes,  hearing  cases, 
rules  &  standards  changes,  routine 
roundup  of  other  commission  activity. 
Abbrevations :  DA — directional  antenna,  cp 
—construction  permit.  ERP — effective  radi- 

ated power,  vhf — very  high  frequency,  uhf 
— ultra  high  frequency,  ant. — antenna,  aur. — 
aural,  vis. — visual,  kw — kilowatts,  w-watts. 
mc — megacycles.  D — day.  N — night.  LS — local  sunset,  mod. — modification,  trans.— 
transmitter,  unl. — unlimited  hours,  kc — kilo- 

cycles. SCA — subsidiary  communications  au- 
thorization. SSA — special  service  authoriza- 

tion. STA — special  temporary  authorization. 
SH — specified  hours.  * — educational.  Ann. — Announced. 
New  tv  stations 
Jenkintown,  Pa.— WiUlam  L.  Fox— Grant- 

ed cp  for  new  tv  station  on  uhf  ch.  29  (560- 
566  mc);  ERP  21.9  kw  vis.,  11.8  kw  aur. 
Ant.  height  above  average  terrain  270  ft., 
above  ground  210  ft.  Estimated  construc- 

tion cost  $78,156;  first  year  operating  cost 
$120,000;  revenue  $150,000.  P.O.  address 
Benson-East,  Jenkintown.  Studio  and 
trans,  location  Jenkintown.  Geographic 
coordinates  40°  05'  16"  N.  Lat.,  75°  07'  43" 
W.  Long.  Type  trans.  GE  TT20-A;  type 
ant.  RCA  TFU-24-DL.  Legal  counsel  Percy 
H.  Russell,  Washington,  D.  C.  consulting 
engineer  Joseph  A.  Pelletier,  Philadelphia. 
Mr.  Fox  is  sole  owner  and  is  owner  of 
WTBF-FM  Jenkintowm.  Waived  Sec.  3.613 
(a)  of  rules.  Action  Aug.  15. 

APPLICATIONS 
EI  Centre,  Calif.— Tele-Bcstrs.  of  Califor- 

nia Inc.— Vhf  ch.  7  f  174-180  mc);  ERP  1.907 
kw  vis.,  .945  kw  aur.  Ant.  height  above 
average  terrain  13.5  ft.,  above  ground  147 
ft.  Estimated  construction  cost  $53,126:  first 
year  operating  cost  $100,000;  revenue  $110,- 000.  P.O.  address  100  California  St.,  San 
Francisco.  Studio  and  trans,  location  El 
Centro.  Geographic  conditions  32°  47'  35" 
N.  Lat.,  115°  32'  32"  W.  Long.  Type  trans. Gates  BT500  CH;  type  ant.  Jampro  JAT4/7. 
Legal  counsel  Cohen  &  Marks,  Washington, 
D.  C.  consulting  engineer  A.  E.  Towne  & 
Assoc.  Inc.,  San  Francisco.  Principals:  ap- 

plicant is  corporation  of  more  than  50 
stockholders,  with  H.  Scott  Killgore  having 
50.1  "v:.  Applicant  is  licensee  of  following stations  WPOP  Hartford,  Conn..  KUDL 
Kansas  City,  KALI  San  Gabriel.  Calif.. 
KOFY  San  Mateo,  both  California,  and 
KZON  Tolleston.  Ariz.  Ann.  Aug.  10. 
Hattiesburg,  Miss. — Newforte  Inc.  Uhf  ch. 

17  (488-494  mc);  ERP  13.8  kw  vis.,  7.7  kw aur.  Ant.  height  above  average  terrain 
332.6  ft.,  above  groimd  375.79  ft.  Estimated 

construction  cost  $103,228:  first  year  operat- 
ing cost  $120,000;  revenue  $150,000.  P.O.  ad- 

dress 302  Hemphill  St.,  Hattiesburg.  Studio 
and  trans,  location  Hattiesburg.  Geographic 
coordinates  31°  20'  03"  N.  Lat.,  89°  19'  08" W.  Long.  Type  trans.  GE  TT20A;  type  ant. 
GE  TY-24-C.  Legal  counsel  Sebe  Dale  Jr. 
Columbia,  Miss.,  consulting  engineer  Odes 
E.  Robinson.  Biloxi,  Miss.  Principals:  Jerry 
A.  Fontenberry  (95%)  and  Sebe  Dale  Jr. 
(5%).  Dr.  Fontenberry  is  stockholder  of 
WFFF  Columbia,  and  WFOR  Hattiesburg, 
both  Mississippi.  Mr.  Dale  Jr.  is  attorney 
and  minor  stockholder  in  same  stations. 
Both  are  applicants  for  new  fm  station  in 
Hattiesburg.  Ann.  Aug.  14. 

New  am  stations 
ACTIONS  BY  BROADCAST  BUREAU 
Jacksonville,  Ark. — Jacksonville  Bcstg. 

Inc. — Granted  cp  for  new  am  station  on 
1500  kc,  1  kw-D;  remote  control  permitted. 
P.  O.  address  204  North  James,  Jackson- 

ville. Estimated  construction  cost  $12,979; 
first  year  operating  cost  $29,000;  revenue 
$41,000.  Principals:  Melda  A.  Rice  (51%), 
Kenneth  P.  VVilson,  C.  S.  Dupree,  and  B. 
Fred  Thompson  (each  16.33%).  Action  Aug. 15. 

Blue  Earth,  Minn. — Faribault  County 
Bcstg.  Co. — Granted  cp  for  new  am  station 
on  1560  kc,  250  w-D;  remote  control  per- 

mitted. P.  O.  address  c/o  Clifford  L.  Hed- 
berg.  Estimated  construction  cost  $25,668; 
first  year  operating  cost  $38,000;  revenue 
$40,000.  Principal:  Clifford  L.  Hedberg,  sole 
owner.   Action  Aug.  15. 

New  fm  stations 
ACTIONS  BY  BROADCAST  BUREAU 
Hemet,  Calif. — Ramona  Bcstg.  Co. — Grant- 

ed cp  for  new  class  A  fm  stations  on  105.5 

mc,  660  w.  Ant.  height  minus  average  ter- rain 263  ft.  P.  O.  address  Box  1076,  Hemet. 
Estimated  construction  cost  $8,050;  first  year 
operating  cost  $1,000:  revenue  $1,000.  Princi- pals: Robert  B.  Griffin  (52%).  Paul  O. 
Sprague  (32%)  and  Robert  T.  Griffin  (16%). 
Each  have  same  interests  in  KHSJ  Hemet, 
Calif.   Action.  Aug.  15. 
*San  Jose,  Calif.— State  of  California,  San 
Jose  State  College — Granted  cp  for  new  non- commercial educational  fm  station  90.7  mc, 
85  w.  Ant.  height  minus  average  terrain 
170  ft.  P.  O.  address  San  Jose.  Action  Aug. 
15. 
*Spring  Arbor,  Mich. — Spring  Arbor  College. 
— Granted  cp  for  new  non-commercial  edu- ation  fm  station  on  89.3  m,  10  w.  Ant.  height 
above  average  terrain  57  ft.  P.  O.  address 
Spring  Arbor.  Estimated  construction  cost 
not  applicable  as  equipment  is  being  given 
to  college:  first  year  operating  cost  $2,400. 
Principals  are  board  of  trustees  members. Action  Aug.  15. 

*Cedarville,  Ohio — The  Cedarville  College 
— Granted  cy  for  new  noncommercial  fm 
station  on  88.1  mc,  10  w.  Action  Aug.  15. 
Bayamon,  P.  R. — Antilles  Bcstg.  Corp. — Granted  cp  for  new  class  C  fm  station  on 

100.7  mc.  20  kw.  Ant.  height  above  average 
terrain  97  ft.  P.  O.  address  Box  5627,  San 
Juan.  P.  R.  Estimated  construction  cost 
$17,609;  first  vear  operating  cost  $3,000; 
revenue  $6,000.  Principals:  Julio  M.  Ortiz 
and  Clement  L.  Littauer  (each  50%).  Appli- 

cant corporation  is  licensee  of  WRSJ,  Baya- mon. Action  Aug.  15. 

APPLICATIONS 

Hattiesburg,  Miss. — Newforte  Inc.  97.9  mc, 
ch.  250.  15.35  kw.  Ant  height  above  average 
terrain  296  ft.  P.O.  address  302  Hemphill 
St.,    Hattiesburg.    Estimated  construction 
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cost  $21,000;  first  year  operating  cost  $25,- 
000;  revenue  $30,000.  Principals:  Jerry  A. 
Fontenberry  (95%)  and  Sebe  Dale  Jr.  (5%). 
Dr.  Fontenberry  is  major  stockholder  of 
WFFF  Columbia,  and  WFOR  Hattiesburg, 
both  Mississippi.  Mr.  Dale  Jr.  is  attorney 
and  minor  stockholder  in  same  stations. 
Both  are  aoplicants  for  new  tv  station  on 
ch.  17  in  Hattiesburg.  Ann.  Aug.  13. 

St.  Louis,  Mo.— The  Pulitzer  Publishing 
Co.  107.7  mc.  ch.  299,  100  kw.  Ant.  height 
above  average  terrain  849  ft.  P.O.  address 
1111  Olive  St.,  St.  Louis.  Estimated  con- 

struction cost  $63,000;  Brst  year  operating 
cost  and  revenue  to  be  figured  with  am  and 
tv  operation.  Principals:  applicant  company 
is  complex  of  individuals  and  other  firms 
having  ownership  interests.  The  Pulitzer 
publishing  Co.  is  licensee  of  KSD-AM-TV. 
Ann.  Aug.  13. 
Monroe,  N.  C. — Union  Bcstg.  Corp.  96.3 

mc,  ch.  242.  6.13  kw.  Ant.  height  above 
average  terrain  176  ft.  P.O.  address  Box  590, 
Monroe.  Estimated  construction  cost  $13,- 
611;  first  year  operating  cost  $10,000;  reve- 

nue $18,250.  Principals:  Frank  A.  Funder- 
burk,  James  A.  Laney,  Robert  I.  Smith,  and 
William  D.  Benton  (each  25%).  Applicant 
corporation  is  licensee  of  WMAP  Monroe 
and  WNOS  High  Point,  both  North  Caro- 

lina. Ann.  Aug.  14. 
Youngstown.  Ohio — Audio-Trends  Inc. 

107.5  mc,  ch.  298,  20  kw.  Ant.  height  above 
average  terrain  240.4  ft.  P.O.  address  3459 
Black  Oak  Lane,  Youngstown  11.  Estimated 
construction  cost  $24,150;  first  year  operat- 

ing cost  $24,000;  revenue  $54,000.  Principals: 
Daniel  J.  Ryan  (37.72%),  Harry  J.  Lynch 
(37.72%),  and  14  others  holding  small  in- 

terests. Mr.  Ryan  is  announcer  for  WBBW 
Youngstown  and  Mr.  Lynch  owns  free-lance 
sales  firm.  Ann.  Aug.  9. 

Ponce,  P.  R. — Ponce  Bcstg.  Corp.  95.1  mc, 
ch.  236,  2.6  kw.  Ant.  height  above  average 
terrain  minus  41  ft.  P.O.  address  Box  1526, 
Ponce.  Estimated  construction  cost  $15,345; 
first  year  operating  cost  and  revenue  are 
none  above  am  operation.  Principals: 
Charles  E.  Cordero,  Drs.  J.  G.  and  C. 
Scarno,  Dr  Luis  F.  Scala,  and  J.  H.  Conesa 
(each  20%).  Applicant  is  licensee  of  WLEO 
Ponce.  Ann.  Aug.  14. 

Ownership  changes 
APPLICATIONS 

KDB-AM-FM     Santa    Barbara,  Calif.— 
Seeks  assignment  of  cp  and  license  from 
Lucie  Menard  and  Ruby  Goldwater  (each 
50%),  d/b  as  KDB  Bcstg.  Co.,  to  Lucie 
Menard  (100%),  tr/as  same  company.  Con- 

sideration $40,000.  Station  is  assignee's  only interest.  Ann.  Aug.  13. 
WWDC-AM-FM  Washington,  D.  C— Seeks 

transfer  of  control  of  the  licensee  corpora- 
tion from  Leslie  Katz  and  Benjamin 

Strouse  (93.24%),  as  executors  of  estate  of 
Joseph  Katz,  deceased,  to  Ruth  K.  Strouse, 
Leslie  Katz,  and  Richard  Katz  (each 
31.08%).  No  financial  consideration  involved. 
Mr.  L.  Katz  is  vp  and  director  of  WMBR- 
AM-FM  Jacksonville,  Fla.  Mr.  R.  Katz  is 
director  of  same  station  and  Mrs.  Strouse 
is  treasurer.  Ann.  Aug.  9. 
WMBR-AM-FM  JacksonviUe,  Fla.— Seeks 

assignment  of  license  from  Leslie  Katz  and 
Benjamin  Strouse  (93.24%),  as  executors  of 
Joseph  Katz,  deceased,  and  Mr.  Strouse,  in 
own  interest,  (6.76%),  d/b  as  WWDC  Inc., 
to  Charles  E.  Smith  (100%),  tr/as  Smithco 
Bcstg.  Inc.  (Contingent  upon  approval  of 
transfer  of  control  of  Atlantic  Coast  Bcstg. 
Corp.  from  George  H.  Clinton  and  Dorothy 
H.  Marks  to  Mr.  Smith.)  Consideration 
$400,000.  Mr.  Smith  will  be  sole  owner  of 
WMTA-AM-FM.  Ann.  Aug.  9. 
KIPA  Hilo,  Hawaii — Seeks  transfer  of 

control  of  licensee  corporation  from  Jedd 
McClatchy  and  Thomas  J.  MacBride,  co- 
executors  of  estate  of  Alan  H.  Pollock, 
deceased,  to  John  P.  and  Gordon  Pollock 
(each  50%),  as  beneficiaries  of  will.  No 
financial  consideration  involved.  Mr.  G. 
Pollock  is  owner  of  general  contracting 
firm  and  Mr.  J.  P.  PoUock  is  attorney.  Ann. 
Aug.  15. 
WEFA-FM  Waukegan,  111.— Seeks  assign- ment of  cp  from  Edward  C.  Fritz  Jr.  (100%), 

d/b  as  individual,  to  Goldie  B.  Luftig  and 
Suzanne  P.  Victor  (each  50%),  d/b  as  WEFA 
Inc.  Consideration  $1,500.  Mr.  Luftig  is  vp 
and  stockholder  of  building  firm  and  Miss 
Victor  is  student.  Ann.  Aug.  14. 
WPON  Pontiac,  Mich. — Seeks  assignment 

of  license  from  Lansing  Bcstg.  Co.  (53.65%), 
Edward  E.  WUson  (33.25%),  John  C.  Pome- 
roy  (9.75%),  and  William  J.  Hart  (3.4%), 
d/b  as  Chief  Pontiac  Bcstg.  Co.,  to  H.  Allen 
Campbell  (54.6%),  George  W.  Trendle 
(40.9%),  and  George  W.  Trendle  Jr.  (4.5%), 
d/b  as  WPON  Inc.  Consideration  $400,000. 
Mr.  Trendle  is  president-treasurer  of  3 
corporations  of  undisclosed  natures,  Mr. 
Campbell  is  vp  and  general  manager,  and 
Mr.  Trendle  Jr.  is  secretary  and  practicing 
attorney.  Ann.  Aug.  13. 
KIMB  Kimball,  Neb. — Seeks  acquisition 

of  positive  control  of  licensee  corporation 
from  Wyman  N.  and  Willa  M.  Schnepp 
(jointly  50%)  by  Norton  E.  and  Diana  H. 
Warner  (jointly  100%).  Consideration  $6,000 
to  Mr.  and  Mrs.  Schnepp.  Mr.  and  Mrs. 
Warner  have  no  other  business  interests. Ann.  Aug.  15. 

WRON  Ronceverte,  Va. — Seeks  transfer 
of  control  of  licensee  corporation  from 
James  A.  Venable  (84.18%)  to  Betty  Ann 
Venable  (84.18%).  No  financial  considera- 

tion involved.  Mrs.  Venable  is  presently  vp 
and  commercial  manager  of  station.  Ann. 
Aug.  14. 
KRAL  Rawlins,  Wyo. — Seeks  assignment 

of  cp  and  license  from  William  C.  Grove 
(31.6%),  Wm.  C.  Grove  Inc.  (38.8%),  Win- 
field  C.  Grove  (25%),  and  Eva  R.  Grove 
(4.5%),  d/b  as  Rawlins  Bcstg.  Co.,  to  MaJ- 
com  D.  Wyman  (28.9%),  Jack  Rosenthal  and 
Edward  H.  Weinberg  (each  28.5%),  Donald 
E.  Hoffman  (9.2%),  and  Jeanette  MaxweU 
(4.9%),  tr/as  Northern  Wyoming  Bcstg. 
owner  of  assignee  corporation  Radio  Twelve- 
Forty  Inc.  Consideration  $52,250.  Northern 
Wyoming  Bcstg.  Corp.  is  licensee  of  KBBS 
Buffalo  and  owns  100%  of  Wyoming  Bcstrs. 
Inc.,  licensee  of  KASL  Newcastle,  both 
Wyoming.  Ann.  Aug.  13. 

Hearing  case 
INITIAL  DECISIONS 

■  Hearing  Examiner  Chester  F.  Naumo- 

wicz  Jr.  issued  initial  decision  looking 
toward  granting  application  of  Alexander 
Broadcasting  Inc.,  for  new  daytime  am  sta- 

tion to  operate  on  860  kc,  250  w,  in  Taylors- 
ville,  N.  C.  Action  Aug.  10. 

OTHER  ACTIONS 
■  By  memorandum  opinion  &  order,  com- 

mission granted  petition  by  NAB  and  ex- 
tended time  from  Aug.  31  to  Oct.  1  to  file 

comments  and  from  Sept.  17  to  Oct.  16  to 
file  replies  in  response  to  further  notice  of 
proposed  rulemaking  adopted  on  July  25  in 
fm  allocation  proceeding.  Commission 
stated:  "In  view  of  obvious  need  for  re- solving this  proceeding  as  soon  as  possible, 
in  absence  of  extraordinary  circumstances 
not  now  foreseen  no  further  extension  of 
time  for  filing  comments  in  response  to 
further  notice  will  be  granted.  In  mean- 

time, commission's  staff  will  continue  work on  tentative  Table  of  Assignments  referred 
to  in  further  notice,  and  this  will  be  issued 
when  it  is  ready.  If  this  tentative  table  is 
issued  before  comments  and  replies  in 
response  to  further  notice  can  be  received 
and  considered,  such  comments  and  replies 
will  be  carefully  considered  (along  with 
more  specific  comments  relating  to  pro- 

posed assignments)  in  connection  with 
preparation  and  adoption  of  any  final 
table."  Action  Aug.  13. 

■  Commission  on  August  10  extended  time 
from  Aug.  13  to  Sept.  13  to  file  comments 
and  from  Aug.  27  to  Sept.  27  to  file  replies in  matter  of  amendment  of  Sec.  2.405  of 
rules  pertaining  to  operation  of  stations 
during  emergencies  and  addition  of  new 
Sees.  3.98,  3.298.  3.597  and  3.670  relating 
thereto.  Action  Aug.  10. 

■  Commission  gives  notice  that  June  18 
initial  decision  which  looked  toward  grant- 

ing applications  of  Crawford  County  Bcstg. 
Co.  for  new  am  staton  to  operate  on  1540 
kc,  500  w,  D,  DA,  in  Bucyrus,  Ohio,  and 
Airon  Inc.,  for  new  station  on  same  fre- 

quency with  250  w,  D,  in  Decatur,  Ind., 
condition  and  presunrise  operations  with 
daytime  facilities  precluded  pending  final decision  in  Doc.  14419  became  effective 
Aug.  7  pursuant  to  Sec.  1.153  of  rules. Action  Aug.  9. 

Routine  roundup 

ACTIONS  ON  MOTIONS 

By  Acting  Chief  Hearing  Examiner Jay  A.  Kyle 
■  Scheduled  prehearing  conference  for 

Sept.  27  and  hearing  for  Nov.  5  in  proceed- ing on  applications  of  Charles  County  Bcstg. 
Inc.,  Dorlen  Bcstg  Inc.,  and  Radio  Vienna 
for  new  am  stations  in  LaPlata,  Waldorf, 
Md.,  and  Vienna,  Va.  Action  Aug.  8. 

■  Scheduled  prehearing  conferences  and 
hearings  in  the  following  am  proceedings  on 
dates  shown:  Sept.  27  and  Nov.  14:  Rounsa- ville  of  Miami  Beach  Inc.,  to  move  main 
studio  of  station  WFUN  South  Miami,  to 
Miami  Beach,  Fla.;  Sept.  27  and  Oct.  29: 
Western  Bcstg.  Co.  (KOLO),  Reno,  Nev., 
and  KWES  Bcstg.  Co.,  Ceres,  Calif.  Action 

Aug.  8. 
By  Hearing  Examiner  Charles  J.  Frederick 
■  Granted  petition  by  Hershey  Bcstg.  Inc., 

Hershey,  Pa.  for  leave  to  amend  its  fm  ap- plication to  reflect  change  in  the  officers  of 
applicant  and  of  officers  and  directors  of  its 
sole  stockholder,  Hershey  Estates;  applica- 

tion in  consolidated  hearing  with  Reading 
Radio  Inc.,  Reading,  Pa.  Action  Aug.  9. 

By  Hearing  Examiner  Millard  F.  French 
■  Granted  petition  by  Speidel  Bcstg.  Corp. 

of  Ohio,  and  extended  time  from  Aug.  14 
to  Aug.  31  to  file  reply  findings  and  conclu- sions in  proceeding  on  its  application  and 
that  of  Greene  County  Radio  for  new  am 
stations  in  Kettering  and  Xenia,  all  Ohio. 
Action  Aug.  10. 

■  On  own  motion,  cancelled  dates  agreed 
upon  at  May  7  prehearing  conference  con- cerning future  conduct  of  proceeding 
on  applications  of  GROSSCO  Inc.  and  The 
Valley  Bcstg.  Co.  for  new  fm  stations  in 
West  Hartford  and  Ansonia,  Conn.;  can- 

celled Sept.  11  hearing  and  scheduled  pre- hearing conference  for  that  date.  Action 
Aug.  10. 

■  Closed  record  in  proceeding  on  am  ap- 
plication of  Fifth  Market  Bcstg.  Inc. 

(WGSM),  Huntington,  N.  Y.,  and  ordered 
proposed  findings  to  be  filed  by  Aug.  31  and 
reply  findings  by  Sept.  10.  Action  Aug.  7. 

By  Hearing  Examiner  Jay  A.  Kyle 
■  Granted  request  by  KDIA  Inc.  (KDIA), 
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Member  AFCGE 

CARL  E.  SMITH 
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Oakland,  Calif.,  and  changed  date  for  ex- 
change of  engineering  exhibits  from  Sept. 

15  to  Oct.  15  in  proceeding  on  its  am  appli- 
cation. Action  Aug.  10. 

■  Denied  petition  by  Kenton  County 
Bcstrs.  for  dismissal  of  application  of  Cov- 

ington Bcstg.  Co.;  applications  are  for  new 
am  stations  in  Covington,  Ky.,  and  are  con- 

solidated for  hearing  with  Massillon  Bcstg. 
Inc.,  for  new  station  in  Norwood,  Ohio. 
Action  Aug.  10. 

■  Scheduled  further  prehearing  conference 
for  Sept.  5  in  proceeding  on  am  applications 
of  Sheffield  Bcstg.  Co.,  and  J.  B.  Fait  Jr., 
both  Sheffield,  Ala.  Action  Aug.  7. 

By  Hearing  Examiner  Chester  F. 
Naumowicz  Jr. 

■  Granted  petition  by  Broadcast  Bureau 
and  extended  time  from  Aug.  10  to  Aug.  17 
to  file  proposed  findings  and  from  Aug.  20 
to  Aug.  27  to  file  replies  in  proceeding  on 
application  of  Williams  County  Bcstg.  Sys- 

tem for  new  am  station  in  Bryan,  Ohio. 
Action  Aug.  9. 
By  Hearing  Examiner  Herbert  Sharfman 
■  Upon  request  by  Broadcast  Bureau  and 

without  objection  by  applicants,  extended 
time  from  Aug.  30  to  Sept.  20  to  file  initial 
proposed  findings  and  from  Sept.  7  to  Oct.  10 
for  replies  in  proceeding  on  applications  of 
Central  Coast  Tv  and  Santa  Maria  Telecast- 

ing Corp.,  for  new  tv  stations  to  operate  on 
ch.  12  in  Santa  Maria,  Calif.  Action  Aug.  10. 

ACTIONS  BY  REVIEW  BOARD 
■  By  order  in  Jacksonville,  Fla.,  tv  ch.  12 

proceeding,  granted  motion  by  Florida- 
Georgia  Tv  Inc.,  for  leave  to  file  reply  brief 
of  not  more  than  63  pages  (plus  appen- dices) .  Action  Aug.  9. 

■  Granted  petition  by  Rockland  Bcstg. 
Co.,  Blauvelt,  N.  Y.,  and  extended  time  to 
Aug.  20  to  file  opposition  to  Broadcast 
Bureau's  motion  to  enlarge  issues  in  con- solidated am  proceeding  in  Doc.  14510  et  al. 
Action  Aug.  9. 

■  Granted  petition  by  Inter-Cities  Bcstg. 
Co.,  and  extended  time  to  Sept.  7  to  file 
exceptions  in  proceeding  on  its  application 
for  new  am  station  in  Livonia,  Mich.  Action 
Aug.  9. 
■  Granted  motion  by  KLFT  Radio  Inc., 

and  extended  time  to  Aug.  20  to  file  response 
to  petition  by  John  A.  Egle  to  enlarge  issues 
in  proceeding  on  their  applications  for  new 
am  stations  in  Golden  Meadow,  La.  Action 
Aug.  9. 

BROADCAST  ACTIONS 
by  Broadcast  Bureau 
Actions  of  Aug.  14 

■  Granted  renewal  of  license  for  follow- 
Des  Moines,  Iowa,  KEFC  (FM)  Waco.  Tex.; 
KGFF  Shawnee,  Okla.;  KGFW  Kearney, 
Neb.;  KIXL  Dallas,  Tex.;  KJIM  Fort  Worth, 
Tex.;  KOME  Tulsa,  Okla.;  KSEK  Pittsburg, 
Kan.;  KSOK  Arkansas  City,  Kan.;  KTSA 
San  Antonio,  Tex.;  KTXJ  Jasper,  Tex.; 
KWFM  (FM)  MinneapoUs,  Minn.;  KWFT 
Wichita  FaUs,  Tex.;  WATN  Watertown,  N. 
Y.;  WFMJ  Youngstown,  Ohio;  WGL  Ft. 
Wayne,  Ind.;  WIBW  WIBW-TV  Topeka, 
Kan.;  WJBM  Jerseyville,  lU.;  WKMF  Flint, 
Mich.;  WNAM  Neenah,  Wis.;  WOOD-TV 
Grand  Rapids,  Mich.;  WORA-FM  Mayaguez, 
P.  R.;  WQRS-FM  Detroit,  Mich.;  WWOD- 
FM  Lynchburg,  Va.;  K71AD,  K74AI,  Coco- 

nino Tv  Inc.,  Flagstaff,  Ariz.;  K70BT,  K78AS, 
K83AB,  Santa  Rosa  Chamber  of  Commerce, 
Santa  Rosa,  N.  M. 
*WSND-FM  Notre  Dame,  Ind.— Granted license  for  noncommercial  educational  fm 

station. 
WWWB-FM  Jasper,  Ala.— Granted  license 

for  fm  station. 
WERE-FM  Cleveland,  Ohio— Granted  li- 

cense covering  use  of  old  main  trans,  as 
alternate-main  trans,  with  ERP  40  kw. 
KMAK  Fresno,  Calif.— Granted  licenses 

covering  use  of  broadcasting  trans,  as  main 
trans,  daytime  and  alternate-main  trans, nighttime;  and  use  of  broadcasting  trans,  as 
main  trans,  nighttime  auxiliary  trans,  day- 
time- 
WCOL  Columbus,  Ohio — Granted  license 

covering  use  of  alternate  main  trans,  as 
auxiliary  trans. 
WHKP-FM  Hendersonville,  N.  C— Granted 

license  covering  decrease  in  ERP. 
*WVKC  (FM)  Galesburg,  111.— Granted 

license  covering  change  in  frequency. 
WITN  Washington,  N.  C. — Granted  license 

covering  installation  of  new  trans,  (specify 
type  trans.)  as  auxiliary  trans,  at  main 
trans,  site  with  DA-N. 
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KOHL  BUlings,  Mont.— Granted  remote 
control  operation;  conditions. 
K09AM,  KllAK  Heber,  Utah— Granted  cps 

to  change  ERP  to  10.45  w,  type  trans,  and 
make  changes  in  ant.  system;  and  change 
ERP  to  10.2  w,  type  trans,  and  make  changes in  ant.  system. 
K78AW,  K82AN,  K74BM  Carroll,  Iowa- 

Granted  cps  to  change  type  trans,  and  make 
changes  in  ant.  system;  and  mod.  of  cp  to 
change  type  trans,  and  make  changes  in  ant. 
system. 

■  Granted  licenses  for  following  vhf  tv translator  stations:  KIOAB,  (and  change  pri- 
mary station  location  to  Dickinson,  N  D  )  • Richland  Tv  Club,  Sidney,  Mont.;  K08CR, 

KIODC,  K12CP,  DanviUe  Tv  Assn.,  Danville 
Wash.;  W07AB,  Sam  S.  Broach,  Big  Stone 
Gap,  Va.;  KUAN,  K13AR,  Glacier  County  Tv 
Club  Inc.,  Cut  Bank,  Mont.;  K08AW,  KIOBF 
K12BD,  Kooskia  Lions  Club  Inc.,  Kooskia, 
Mont.,  and  specify  type  trans,  for  K08AW 
and  K12BD;  KllBO,  K13BG,  Belle  Fourche 
Tv  Club,  Belle  Fourche,  S.  D.;  K09CI,  KllCO, 
K13CN.  Park  City  Municipal  Corp.,  Park 
City,  Utah;  K06AO,  K08AT.  City  of  Cabool, Cabool,  Mo.;  K03AR,  K08CD,  KIOCJ,  K02BJ, 
K04BE,  K05BC,  K09CJ,  KllCQ,  K13CP,  Iron 
County,  Parowan,  Enoch,  Cedar  City  and  Iron 
Springs,  all  Utah;  K06AZ,  KllBZ,  Cody  Tv 
Club,  Cody,  Wyo.;  K09CE,  Powder  River  Tv 
Assn.,  Weston,  Wyo.;  K13AX,  Philip  Tv  Assn.. 
Philip,  S.  D.,  and  specify  type  trans.;  K09DQ, 
Pinkham  Mountain  Tv  Club,  Glen  Lake 
area,  Mont.;  KIODN.  Helena  Free  Tv  Assn. 
Helena  and  Helena  Valley,  Mont.;  KIOBP, Shields  River  Freen  Tv  Assn.,  Clyde  Park, 
Wilsall,  and  upper  Shields  River  Mont.; 
K09EH,  KllEO,  Baker  Electric  Coop.  Inc. 
Cando,  N.  D.;  W07AA,  W09AA.  Porkie  Mts.  Tv 
Inc.,  White  Pine,  Mich.;  K06BP,  Paisley  Tv Inc.,  Paisley,  Ore.,  and  specify  type  trans  ; 
K08CZ,  Park  River  Commercial  Club,  Park 
River,  N.  D.;  KllEB,  Lead  Tv  Co-op,  Lead, 
S.  D.,  and  specify  type  trans.;  KIOCQ,  Town- 
send  Tv  Club,  Townsend.  Mont.,  and  specify 
type  trans.;  K02AK.  Rock  Lake  Tv  Booster 
Club,  Inc..  Rock  Lake,  N.  D.,  and  specify 
type  trans.;  K13DW,  Town  of  Akron,  Akron, 
Colo.,  and  specify  type  trans.;  K07CW, 
Rodeo  Tv  Assn.,  Rodeo,  N.  M.;  K06CM, 
Russell  Tv  Club  Inc.,  Russell,  Minn. 
■  Granted  licenses  covering  use  of  old 

main  trans,  as  auxiliary  trans,  at  main  trans, 
site  for  following  stations:  WEST  Easton, 
Pa.,  with  remote  control  operation;  WMDC 
Mt.  Vernon,  111.,  with  non-DA  and  remote 
control  operation;  KAML  Kenedy -Karnes 
City,  Tex.;  WFTR  Front  Royal,  Va. 

■  Granted  licenses  covering  installation  of 
new  trans,  for  following  stations:  WERE-FM 
Cleveland,  Ohio;  WPTW-FM  Piqua,  Ohio; 
KAML  Kenedy-Karnes  City,  Tex. 

■  Granted  cps  to  replace  expired  permits 
for  following  new  vhf  tv  translator  stations: 
K02AQ.  K13BY,  Plainview  Tv  Booster  Com- 

mittee, Plainview,  Neb.;  K09AV,  Swan  Hill 
Tv  Club  Inc.,  rural  area  of  Swan  River  and 
Swan  Lake,  Mont.,  specify  ERP  as  25. 9  w 
and  make  changes  in  ant.  system;  KllCH, 
Birney  Tv  Club,  Bimey,  Mont. 
K13DO  Yosemite  National  Park,  Calif.- 

Granted  mod.  of  cp  to  change  primary  sta- 
tion to  KNTV(TV).  ch.  11,  San  Jose,  Calif., 

and  make  of  transmission  line. 
K02BS  Cabin  Creek  and  Dotsero,  Colo.— 

Granted  mod.  of  cp  to  change  type  trans, 
and  make  changes  in  ant.  system. 
K02CB  Craig  and  MaybeU,  Colo.— Granted 

mod.  of  cp  to  change  type  trans,  and  make 
changes  in  ant.  system;  condition. 
K09FB,  K06AL,  KIOAK,  K12AK  Gunnison, 

Jack's  Cabin  and  Crested  Butte,  all  Colo- rado— Granted  mod.  of  cps  to  change  fre- 
quency to  ch.  9,  type  trans,  and  changes  in ant.  system;  and  change  type  trans. 

K08DY,  KIOEL,  K12DP  Dryden,  Wash.— 
Granted  mod.  of  cps  to  change  frequency  to 
ch.  8  and  type  trans.;  change  frequency  to 
ch.  10  and  type  trans. ;and  frequency  to  ch. 
12  and  type  trans. 
National  Bcstg.  Inc.,  New  York,  N.  Y. — 

Granted  extension  of  authority  to  July  14, 
1963,  to  transmit  or  deliver  tv  programs  to 
stations  under  control  of  The  Canadian 
Bcstg.  Corp.  or  to  any  licensed  tv  station  In 
Canada,  whether  or  not  such  programs  are 
network  programs  and  whether  or  not  they 
pass  through  NBC's  regular  chain  facilities; condition. 

■  Granted  licenses  for  following  am  sta- 
tions: KQYX  Joplin,  Mo.,  condition;  KATR 

Eugene,  Ore.,  and  specify  main  studio  loca- 
tion and  remote  control  point. 

■  Granted  licenses  covering  increase  in 
daytime  power  and  installation  of  new  trans, 
for  following  stations:  WHLS  Port  Huron, 
Mich.;  WCOL  Columbus,  Ohio;  WJET  Erie, 
Pa.;  WFTR  Front  Royal,  Va.,  and  specify 
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type  trans,  (main) ;  WMIX  Mt.  Vernon,  111., 
install  DA-D,  new  ground  system  and  delete 
remote  control  operation  (main) ;  WJOL 
Joliet,  111.,  and  specify  trans,  as  main  trans, 
daytime  and  old  main  trans,  as  main  trans, 
nighttime. 
KllAE,  K13CU  Newcastle,  Wyo.— Waived 

Sec.  1.323(b)  of  rules  and  granted  ops  to 
replace  expired  permits  for  new  vhf  tv translator  stations. 
WJOL  Joliet,  111.— Granted  license  cover- 

ing use  of  old  main  trans,  as  auxiliary 
trans,  daytime  and  new  trans,  as  auxiliary trans,  nighttime  at  main  trans,  site. 

Actions  of  Aug.  13 
*WAI\IF  (FM)  Amlierst,  Mass.— Granted 

license  covering  installation  of  new  ant. 
KXRX  San  Jose,  Calif.— Granted  license 

covering  use  of  main-nighttime  trans,  as 
auxiliary-daytime  trans,  and  main-daytime trans,  as  auxiliary-nighttime  trans. 
WXCN  (FM)  Providence,  R.  I.— Granted 

license  covering  change  in  ant.  trans,  and 
studio  locations,  installation  of  new  ant.  and 
trans.,  changes  in  ant.  system  and  ERP, with  remote  control  operation. 
WBBW  Youngstown.  Olxio — Granted  li- cense covering  changes  in  ant.  system. 
WBCK  Battle  Creek,  Mich.— Granted  li- 

cense covering  use  of  old  main  trans,  as 
alternate-main  trans,  nighttime  and  as  aux- 

iliary trans,  daytime  at  main  trans,  site. 
WNNJ-FM  Newton,  N.  J.— Granted  li- 

cense covering  installation  of  new  trans,  as alternate-main  trans. 
KWIZ  Santa  Ana.  Calif  .—Granted  license 

covering  installation  of  old  main  trans,  as auxiliary  trans. 
WRLB  (FM)  Long  Branch,  N.  J.— Granted 

license  covering  installation  of  new  ant. 
system,  increase  in  ERP  and  ant.  height. 
WHHH  Warren,  Ohio— Granted  license 

covering    changes  in  nighttime  DA  pattern. 
WKBR  Manchester.  N.  H.— Granted  h- 

cense  covering  installation  of  new  trans, 
and  changes  in  DA  systern. 
W73AC  Clarks  Summit,  Dalton  ana 

Waverly,  Pa.— Granted  license  covering 
change  in  ERP  and  type  trans,  for  uhf  tv translator  station.  .    j.    ̂       *  j 
KMSO-TV  Missoula,  Mont.— Granted  cp 

to  install  auxiliary  ant.  system  at  mam trans,  and  ant.  site.  *  „  t„„ 
American  Bcstg.-Paramount  Theatres  Inc., 

San  Francisco,  Calif.— Granted  cp  for  new 
low  power  station  to  operate  with  .65  w; condition. 
WUPY  (FM)  Miami,  Fla.— Granted  mod. 

of  cp  to  change  trans.,  ERP  to  19  kw,  ant. 
height  to  145  ft.,  type  ant.  and  location. 
KATC  (TV)  Lafayette,  La.— Granted  mod. 

of  cp  to  change  type  trans.,  type  ant.,  ERF 
to  55  kw  aural  with  100  kw  vis.,  specify 
studio  location,  make  changes  m  ant^  sys- tem and  equipment  and  change  ant.  height to  1000  ft.;  condition. 

B  Granted  licenses  for  following  fm  sta- tions- WRKT-FM  Cocoa  Beach,  Fla.;  WNFM 
(FM)  Naples,  Fla.,  and  specify  type  trans.; KCWS-FM,  EUensburg,  Wash. 
.  Granted  licenses  covering  use  of  old 

main  trans,  as  auxiliary  trans,  at  main 
trans,  site  for  following  stations:  WHCC 
Waynesville,  N.  C;  WIBB  Macon  Ga.  with 
remote  control  operation  from  studio;  KPOJ; Denver,  Colo. 

■  Granted  licenses  covering  increase  in 
daytime  power  and  installation  of  new  trans, 
for  following  stations:  KWIZ  Santa  Ana, 
Calif.,  change  to  DA-2,  make  changes  in 
ground  system  and  ant.,  and  delete  remote 
control;  KMHL  Marshall,  Minn.;  KBMW 
Breckenridge,  Minn,  and  Wahpeton,  N.  D.; 
KLLA  Leesville,  La.,  and  change  remote 
control  point;  WEAS  Savannah,  Ga.;  WLSH 
Lansford,  Pa.,  install  DA  and  make  change 
in  ground  system  (DA-D);  WHCC  Waynes- ville, N.  C,  and  specify  type  trans,  (mam). 

■  Granted  licenses  covering  installation 
of  new  trans,  for  following  stations :  WLOA- 
FM  Braddock,  Pa.;  KPOF  Denver,  Colo.; 
KPDN  Pampa,  Texas;  WCNO(FM)  Canton, 
Ohio;  WCBY  Cheboygan,  Mich.;  WWST-FM Wooster,  Ohio;  WKLS(FM)  Atlanta,  Ga. 

■  Granted  cps  replacing  expired  permits 
for  following  new  vhf  tv  translator  stations: 
K05AK,  K08BF,  K13BQ,  Black  Hills  Ordnance 
Depot  Civilian  Welfare  Tv  Club,  Igloo,  S.  D., 
and  delete  Civilian  WeKare  Tv  Club  from 
apphcant's  name;  K02BF,  K13CG,  Burlington Chamber  of  Commerce  Inc.,  Burlington, 
Colo.;  K02BR,  K04BL,  K05BI,  Escalante  Tv 
Assn.,  Escalante,  Utah;  K02AT,  KllBU,  Elk- 
ton  Tv  Assn.,  Elkton,  Oreg. 

■  Granted  mod.  of  cps  to  change  type 
trans,  for  following  stations:  WHHL  Holly 
Hill,  S  .C;  K07DS,  Toketee  Falls  Improve- ment Club,  Toketee  Falls,  Ore. 

■  Following  stations  were  granted  exten- 
sions of  completion  dates  as  shown:  KJAZ 
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SUMMARY  OF  COMMERCIAL  BROADCASTING 
Compiled  by  BROADCASTING,  August  15 

ON  AIR 

FM TV 3,686 
959 

883^ 

56 
42 
76 

CPS 
143 

211 

93 
OPERATING  TELEVISION  STATIONS 

Compiled  by  BROADCASTING,  August  15 

Commercial 
Non-Commercial 

VHF 

471 
42 

UHF 91 
17 

TOTAL  APPLICATIONS 
668 
181 124 

TOTAL TV 

562 59 

COMMERCIAL  STATION  BOXSCORE 

Compiled  by  FCC  June  30 

Licensed  (all  on  air) 
Cps  on  air  (new  stations) 
Cps  not  on  air  (new  stations) 
Total  authorized  stations 
Applications  for  new  stations  (not  in  hearing) 
Applications  for  new  stations  (in  hearing) 
Total  applications  for  new  stations 
Applications  for  major  changes  (not  in  hearing) 
Applications  for  major  changes  (in  hearing) 
Total  applications  for  major  changes 
Licenses  deleted 
Cps  deleted 

AM FM TV 

3,686 

955 

484^ 

59 

57 76 
141 179 83  _ 

3,886 1,012 

654' 

438 112 46 

10 

14 

51 

448 126 97 
436 

91 

34 
45 10 

13 

481 
101 47 

3 1 0 
1 3 0 

^There  are  in  addition,  10  tv  stations  which  are  no  longer  on  the  air,  but  retain  their 
licenses.  'Includes  one  STA. 

(FM)  Alameda,  Calif.,  to  Oct.  15;  WSBA- FM  York,  Pa.,  to  Sept.  15;  WYDD(FM)  New 
Kensington,  Pa.,  to  Jan.  16,  1963;  WHSM 
Hayward,  Wis.,  to  Dec.  8;  KYNO  Fresno, 
Calif.,  to  Oct.  1;  KTYM  Inglewood,  Calif., 
to  Sept.  20;  KOBY  Tucson,  Ariz.,  to  Nov.  5; 
KBRL  McCook,  Neb.,  to  Sept.  15;  KCEY 
Turlock,  Calif.,  to  Sept.  20;  WCHI  Chillico- 
the,  Ohio,  Oct.  15;  WEUP  Huntsville,  Ala,, 
to  Nov.  1;  KFMB  San  Diego,  Calif.,  to  Jan. 
30,  1963;  WYNE  Baton  Rouge,  La.,  to  Jan.  3, 
1963:  KRAD  East  Grand  Forks,  Minn.,  to 
Sept.  24;  KLHS  Lordsburg,  N.  M.,  to  Dec. 
26;  KGLE  Glendive.  Mont.,  to  Sept.  15: 
WLBR  Lebanon,  Pa.,  to  Oct.  22;  KCEE 
Tucson,  Ariz.,  to  Oct.  2;  KIRV  Fresno,  Calif., 
to  Sept.  15:  KGON  Oregon  City,  Oreg.,  to 
Dec.  5:  KCOK-TV  Tulare,  Calif.,  to  Feb.  7, 
1963;  WGTKTV)  Philadelphia.  Pa.,  to  Jan. 
30,  1963. 

Actions  of  Aug.  10 
WCNT,    Southern    Illinois    Bcstg.  Corp., 

Centralia,   111. — Granted   assignment   of  li- 
censes to  Four  County  Bcstrs.  Inc.;  con- sideration $155,000. 

WTIK  Taylorsville,  N.  C— Granted  li- 
cense for  am  station. 

WMT  Cedar  Rapids,  Iowa— Granted  li- 
cense covering  installation  of  trans,  at  main 

trans,  site  for  auxiliary  purposes  only,  with 
remote  control  operation. 
WNNC  Newton,  N.  C— Granted  license 

covering  installation  of  trans,  at  main 
trans,  site  for  auxiliary  purposes  only,  with 
remote  control  operation. 
KDEE  Albuquerque,  N.  M.— Granted  li- 

cense covering  change  in  hours  of  operation, 
installation  of  DA-N,  change  in  ant. -trans, location  and  changes  in  ground  system. 
WSGW  Saginaw,  Mich. — Granted  license 

covering  increase  in  daytime  power  and 
installation  of  new  trans,  (main). 
WTAL  Tallahassee,  Fla.— Granted  license 

covering  change  in  ant. -trans,  location. 
KCPN  (FM)  St.  Louis,  Mo.— Granted  li- 

cense covering  installation  of  new  trans. 
WLOB-FM  Portland,  Me.— Granted  cp  to 

Continued  on  page  103 

For  Convenient, 

Low-Cost  Remote  Control SPECIFY SYSTEMS 

Please  send  me,  at  no  obligation,  a  suggested  Remote 
Control  Plan  for  my  Transmitter,  iVIake  Model  No. 
Name  

Station_ 
Address. 
City  

.Title 

.State 

n 

] 

GENERftL  Electronic 

Lrborrtories,  Inc. 
Imi,    195  MASSACHUSETTS  AVE.,  CAMBRIDGE  39,  MASS. 

C-108-1C 
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CLASSIFIED  ADVERTISEMEjVTS 

(Payable  in  advance.  Checks  and  money  orders  only.)  (FINAL  DEADLINE — Monday  preceding  publication  date.) 
•  SITUATIONS  WANTED  20(i  per  word— ^2.00  minimum  •  HELP  WANTED  250  per  word— ^2.00  minimum. 
•  DISPLAY  ads  ̂ 20.00  per  inch— STATIONS  FOR  SALE  advertising  require  display  space. 
•  All  other  classifications  30^  per  word— f4.00  minimum. 
•  No  charge  for  blind  box  number.  Send  replies  to  Broadcasting,  1735  DeSales  St.,  N.W.,  Washington  6,  D.  C. 
Applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance  separately,  please).  All  transcriptions,  photos, 

etc.,  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 

RADIO 

Help  Wanted 

New  am-fm  station,  Fort  Atkinson,  Wiscon- 
son  now  hiring  complete  staff  except  man- 

ager. Excellent  opportunity  in  sales  and 
news.  Area  applicants  preferred.  Target 
date  in  October.  Reply  to  Box  297,  Monroe, 
Wisconsin. 

Management 

Manager  Eastern  N.  Carolina.  1  kw  ratings 
high.  Building,  equipment  ultra-modern. Resume,  photo  to  H.  A.  Epperson,  Sr., 
Ararat,  Va. 

Wanted  manager-salesman  or  manager-en- 
gineer small  town  radio  station.  Apply  to: 

F.  K.  Graham,  P.  O.  Box  554,  Vidalia, 
Georgia. 

Sales 

Salesman  -  announcer.  Michigan  station. 
Small  market.  Big  opportunity.  Salary  plus 
commission.  Send  resume,  references.  Box 
949M,  BROADCASTING. 

St.  Louis  .  .  .  Good  salesman,  proven  sales 
background.  Management  experience,  or 
ready.  Top  Independent,  multiple  chain, 
good  salary  plus,  please  write  fully.  Box 
141P,  BROADCASTING. 

Buffalo  area  station  has  opening  for  self- 
starter  capable  of  taking  over  department. 
Further  opportunities  for  right  man.  Box 
185P,  BROADCASTING. 
Salesman.  Dominant  station  major  midwest 
market.  Must  be  creative,  aggressive  and 
intelligent.  A  real  hustler.  Good  back- ground. Potential  $18,000.00  upward  for 
right  man.  Box  189P,  BROADCASTING. 

Experienced  salesman  for  permanent  posi- tion. Send  full  details  and  photo  to  WPAG, 
Ann  Arbor,  Michigan. 

Progressive-minded  adult  station.  Midwest, 
is  interested  in  you  if  you  can  supply  better- 
than-average  sales  ability.  Announcing 
experience  and  ability  necessary.  Start  with 
7-10  a.m.  announcing  schedule,  remainder  of 
day  sales  until  you  build  sales  base.  Apply 
only  if  you  wish  to  become  permanent  in  a 
growing  Midwest  market.  Resume  and  re- 

quirements to  Box  215  P,  BROADCAST- ING. 

Opportunity  for  aggressive  sales  manager. 
Virginia  daytimer.  Earnings  unlimited  for 
conscientious  worker.  Send  full  particulars 
to   Box  217P,  BROADCASTING. 
Dominant  station  in  three  hundred  thousand 
metro  area  seeking  aggressive  local  sales- 

men. Send  complete  resume  to,  Mort  Cantor, 
Sales  Director,  WIRL,  Peoria,  Illinois. 

Oregon.  Salesmen  interested  in  relocating 
in  Oregon  are  needed,  including  combina- 

tion announcer-salesman.  Write  Karl  Nest- 
vold,  Oregon  Association  of  Broadcasters, 
Box  5025,  Eugene,  Oregon. 

Executive  Salesmen,  management  experi- 
ence, proven  sales  background.  Full-time 

travel,  (home  weekends),  protected  localized 
territory.  Residence  in  territory  required; 
preference  given  residents  of  3  available 
territories;  "New  England  states — Eastern 
New  York;"  "North  Dakota-South  Dakota- 
Minnesota-Wisconsin;"  "N  e  b  r  a  s  k  a-Iowa- 
Kansas-Missouri."  Openings  immediately, personal  interviews  required.  Extensive  field 
training  provided.  Salary,  commission — in- centive plan.  Earnings  unlimited.  Major 
Medical,  other  benefits.  Resume,  references, 
pix;  Community  Club  Awards,  Westport, 
Connecticut. 

Help  Wanted— (Cont'd) 
Announcers 

Good  music  station  in  central  Ohio  needs 
strong  staff  announcer.  For  late  afternoon 
shift.  Prefer  veteran.  Box  41P,  BROAD- CASTING. 

Play-by-play  sports  announcer  who  can 
take  over  sports  department  of  medium 
market  station.  If  you  can  produce  there 
Is  a  good  future  for  you  with  our  multiple 
station  group.  Combination  sportsman- salesman  also  considered.  Rush  tape,  pic- 

ture, resume,  and  salary  requirements. 
Box   91P,  BROADCASTING. 

Opportunity  knocks  for  good  idea  man  who 
is  strong  on  production  and  runs  a  tight 
board  at  multiple  ownership  station.  Upper 
midwest  number  one  pulse  and  Nielsen 
modern  music  station  is  seeking  man  with 
these  qualifications.  Box  115P,  BROAD- CASTING. 

Top-rated  station  in  major  midwestem  mar- ket needs  d.j.  tapes  for  immediate  opening 
and  future  reference.  Modem  quality  for- 

mat. Bright  sound,  but  no  screamers.  Must 
have  three  years'  experience,  know  produc- tion and  own  a  good  voice.  Send  air  check, 
photo  and  background  to  Box  241P, 
BROADCASTING.  References  will  be 
checked.  Tapes  will  be  returned. 

Mature  air  personality  who  is  interested  in 
continuity  or  sales.  Permanent  position 
for  right  man  interested  in  growth  with 
progressive  group.  Send  full  particulars  first 
time  to  Box  216P,  BROADCASTING. 

Air  personality-production.  You  must  be  a 
quality-voiced  mature,  REAL  personality, 
not  a  Top  40  screamer,  who  will  fit  with  a 
moving,  swinging  "current  pops  and  album" format  sans  rock-and-roll.  You  should  be 
able  to  build  a  loyal  audience  with  your 
personality  and  identification  with  local 
events  and  people.  And  we  hope  you'll want  to  settle  down  in  our  Southeast  Metro 
Market.  If  you  can  create  good  production 
commercials  and  promotions  and  supply 
new  and  fresh  ideas,  we'll  start  talking  at $525  dollars  a  month.  But  the  sound  of  your 
taped  audition  and  the  care  you  exhibit  in 
preparing  your  resume  will  determine  if 
we'll  ask  you  to  visit  us  and  talk  about more.  Send  your  tape,  resume,  expected 
salary  and  photo  to  Box  223P,  BROAD- CASTING. 

New  Jersey,  experienced  announcer-news- 
man. Adult  music  station.  Salary  com- 

mensurate will  ability.  Send  tape,  and  re- sume, salary  requirements.  Box  150P, 
BROADCASTING. 

Energetic  manager,  good  opportunity,  small 
investment  required,  northern  station, 
salary  $7200  to  $10,800.  Box  230P,  BROAD- CASTING. 

Announcer,  first  phone  required,  no  main- 
tenance. Midwest.  Excellent  salary,  send- 

tape  and  resume.  Box  125P,  BROADCAST- ING. 

Experienced  announcer  with  first  phone. 
Swinger  wanted  for  N.E.  Tennessee  day- 
timer.  No  maintenance.  Box  136P,  BROAD- CASTING. 

Opening  anticipated  for  good,  experienced 
announcer  seeking  long-term  position  with well  established  station  in  Midwest.  We  are 
AM-FM-TV,  and  although  opening  is  radio, 
some  TV  possible  if  interested.  Adult  de- hvery  and  above  average  voice  quality 
essential.  Many  opportunities  for  person 
with  genuine  professional  interest.  Tape, 
nboto,  resume  to  Box  164P,  BROADCAST- ING. 

Help  Wanted — (Cont'd) 
Announcers 

Immediate  opening.  Newsman.  Newsreel 
camera  experience  desirable.  Basic  report- 

ing, news  writing  position.  Combined  radio- 
tv  operation.  No  air  work  to  start.  Journal- 

ism background,  degree  or  experience  nec- essary. Box  187P,  BROADCASTING. 
Mature  announcer.  Some  sales.  Splendid 
opportunity.  AM/FM  station,  emphasizing 
adult  music,  local  news,  in  good  com- munity. Send  tape,  photo,  details.  Rod  Cupp, 
Manager,  KOFO,  Ottawa,  Kansas. 

Announcer,  immediately.  Combo  board 
classical  music  station.  Must  be  good  on 
classics,  commercials,  edit  read  news.  No 
youngsters,  floaters.  $80.  Start  for  45  hours. 
Send  tape,  resume,  references.  KSHE,  St. 
Louis  26,  Missouri. 
Immediate  opening  young  single  announcer. 
Experience  preferred,  but  training  qualifica- tions will  also  be  considered.  KVWM,  Show 
Low,  Arizona. 
Aimouncer  for  regional  adult  audience.  1st 
class  ticket  preferred  but  not  vital.  Excel- lent chance  for  advancement  in  multiple 
ownership  operation.  Fringe  benefits.  Con- tact Derwood  Cam,  PD.  WALM  Albion 
Marshall,  Michigan. 
An  annotmcer  in  addition  to  our  staff. 
Good  music  operation.  Send  tape  and  re- sume to:  Radio  Program  Director,  WANE 
Radio.  Ft.  Wayne,  Indiana.  Please  no  phone calls. 

Mature  responsible  announcer  with  1st 
ticket.  Grow  with  us  in  northeastern  Michi- gan resort  area.  Contact  Manager,  WIOS, 
Tawas  City,  Michigan. 

Immediate  opening  for  experienced  top  40 
dj  with  1st  phone.  Salary  open  for  real 
swinger.  No  phone  calls  .  .  .  send  tape 
and  resume  ...  all  tapes  will  be  returned 
.  .  .  your  inquiry  confidential.  WLOF  Radio, P.  O.  Box  5756,  Orlando,  Fla. 

Need  1st  phone  announcer-newscaster  for 
only  AM-FM  station  in  area  of  University 
of  Michigan,  Ann  Arbor.  Emphasis  on  adult 
good  music  programming.  24  hr.  operation on  FM.  6  A.M.  to  sunset  on  AM.  Immediate 
placement  for  qualified  man.  Sales  ability 
desirable.  Call  Bud  Lester  at  NOrmandy  3- 
0569  or  write  WOIA  AM  &  FM,  Box  5,  Ann Arbor,  Mich. 

Progressive  adult  radio  on  Florida's  west coast,  seeking  ambitious  personality  to  fit 
into  team  operation.  Also,  future  opening 
for  aggressive  newsman.  Rush  tape,  re- 

sume and  picture  to  WTRL,  Bradenton, Florida. 

Oregon  has  a  variety  of  announcing  open- 
ings, both  with  and  without  first  phone  re- 

quirement. Write  Karl  Nestvold,  Oregon  As- sociation of  Broadcasters,  Box  5025,  Eugene, 
Oregon. 

Growing  fm  group  soon  to  open  second  sta- 
tion in  wonderful  Ohio  community.  Open- 

ing for  newsman  and  an  announcer.  Must 
appreciate  good  music  format  and  be 
community-news  minded.  Send  resume  to 
P.  O.  Box  547,  Norwalk,  Ohio. 

Need  two  annoimcers.  General  staff  an- 
nouncing. Good  on  news  .  .  .  who  know 

music.  Bonus  for  night  man.  Experience 
necessary.  Settled.  Married.  Send  audition 
first  letter.  WKAY,  Glasgow,  Kentucky. 

Immediate  opening  news,  announcing  posi- 
tion. Need  versatile,  experienced  man.  Send 

tape,  complete  resume,  photo  to,  WMIX, 
Mt.  Vernon,  Illinois. 
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Help  Wanted— (Cont'd) Help  Wanted— (Cont'd) Situations  Wanted — (Cont'd) 

Announcers 

Ohio — Record  shows  daily  television  hop  on 
weekend.  Big  money — tape  immediately. Box  245P,  BROADCASTING. 
Announcer  with  first  phone,  on  Virginia 
coast.  No  maintenance  required.  Salary 
open.  Call  or  write.  WESR.  Tasley,  Virginia. 

Earn  extra  money  .  .  .  sell  radio's  hottest capsule  and  5  minute  features,  including 
biggest  show  biz  and  sports  names.  Also 
jingles  and  sales  promotion  ideas  at  lowest 

I  prices.  Write  .  .  .  Creative  Services,  Inc., 
75  East  Wacker  Drive,  Chicago  1,  Illinois. 

Technical 

Eastern  Regional  AM-FM  needs  first  class 
Engineer.  Transmitter  and  maintenance. 
No  combo.  Permanent  position,  with  pos- 

sibility of  chief's  job.  Salary  open.  Full details— first  letter  to  Box  471M,  BROAD- CASTING. 

Florida  coast.  First  or  second  phone.  Com- 
munication equipment  installation  and  re- 

pair. Start  $325  up,  with  good  advance- ment depending  upon  background,  ability. 
Send  complete  resume,  snapshot.  Box  56P, 
BROADCASTING. 

Combo.  Heavy  on  engineering.  Major  Ar- 
kansas regional.  Must  be  settled,  sober  ex- 

perienced. Salary  open.  Background  and 
audition  first  reply.  Box  127P,  BROAD- CASTING. 

N.Y.S.  regional  am-fm,  require  chief  engi- neer, strong  on  maintenance,  good  salary. 
Box  169P,  BROADCASTING. 

Chief  good  on  maintenance  other  oppor- tunities for  man  with  other  talents.  Solid 
station  in  Great  Lakes  area.  Box  186P, 
BROADCASTING. 

Help!  Need  great  air  man  that  can  do  good 
production  work.  Number  1  formula  in 
Middle  West  market.  First  phone  desirable, 
no  maintenance.  Money  right  for  right  man. 
Air  mail  tape  and  resume.  Box  193P, 
BROADCASTING. 

Regional  radio  station  in  northeast  has 
opening  for  competent,  hard  working, 
stable,  chief  engineer.  Top  pay  for  qualified 
man.  Box  237P,  BROADCASTING. 
Chief  engineer  and  d.j.  Immediate  opening 
start  $500.00  per  month.  Send  tapes  resume 
or  call  Paul  Battist  or  Al  Anthony.  EM  6- 
4411.  KAFY  RADIO,  Bakersfield,  California. 
Chief  engineer  announcer.  Short  board 
shift.  Must  have  acceptable  voice.  Kilowatt 
on  620  directional  nighttime.  Salary  com- mensurate with  ability.  Need  September  1. 
Radio,  KWAL,  Box  930,  Wallace,  Idaho. 

Wanted  engineer  with  first  phone,  no  ex- 
perience required.  Send  resume,  WCHV, 

Chief  Engineer,  Charlottesville,  Va. 

September  opening  1st  phone  for  trans- 
mitter and  maintenance.  10  kw  DA-D,  CP. 

for  50  kw.  Permanent  position.  WFYI, 
Roosevelt  Field,  Garden  City,  N.  Y. 

First  phone  engineer-announcer.  Gene  New- man, WHRT,  Hartselle,  Alabama. 

Wanted.  Combo  announcer-engineer  (2). 
Announcer-salesman.  Pay  commensurate 
with  experience  and  ability,  for  station  re- 

turning to  the  air  with  new  ownership. 
Send  audition,  resume  and  photo  to  Casey 
Heckman,  WITE  Radio,  c/o  general  delivery, 
Brazil,  Indiana. 

Production — Programming,  Others 

Adult  Midwest  medium  market  station  seeks 
capable  copy/annoimcing  combination.  Must 
be  production-minded,  able  to  write  crea- 

tive, selling  copy,  and  present  a  good  adult 
personality  on  the  air.  Consider  ability 
first,  experience  second.  Send  resume  and 
requirements  to  Box  214P,  BROADCAST- ING. 

Northeast  VHF  network  affiliate  seeks  com- 
bination film  editor,  floor  manager,  camera- 

man. Send  complete  resume  of  professional 
experience  photo     to.     Box  235P, BROADCASTING. 

Production — Programming,  Others 

Air  personality-production.  You  must  be  a 
quality-voiced,  mature,  REAL  personality, 
not  a  Top  40  screamer,  who  will  fit  with  a 
moving,  swinging  "current  pops  and  album" format  sans  rock-and-roll.  You  should  be 
able  to  build  a  loyal  audience  with  your 
personality  and  identification  with  local 
events  and  people.  And  we  hope  you'll want  to  settle  down  in  our  Southeast  Metro 
Market.  If  you  can  create  good  production 
commercials  and  promotions  and  supply 
new  and  fresh  ideas,  we'll  start  talking  at $525  dollars  a  month.  But  the  sound  of  your 
taped  audition  and  the  care  you  exhibit  in 
preparing  your  resume  will  determine  if 
we'll  ask  you  to  visit  us  and  talk  about more.  Send  your  tape,  resume,  expected 
salary  and  photo  to  Box  223P,  BROAD- CASTING. 

Writer.  You're  bright,  literate,  see  radio copywriting  as  good  discipling  and  great 
opportunity  to  sell  and  excell  in  developing 
self  and  sales.  Free  hand,  creative  atmos- 

phere in  top  indie  dominating  important 
test  market.  Box  238P,  BROADCASTING. 

Experienced  copy  writer  for  5  kw  Rocky 
Mountain  radio  station  and  full  power  tv 
station.  Salary  open.  Excellent  chance 
for  advancement.  Outdoor  sports  area. 
Write  to  ICLIX  TV,  Box  547,  Twin  Falls, Idaho. 

Female  assistant  copywriter  with  experi- 
ence. Send  sample  of  work  and  resume  to: 

Radio  Continuity  Director,  WANE  Radio, 
Ft.  Wayne,  Indiana.  Please  no  phone  calls. 

WMOA,  Marietta,  Ohio  is  looking  for  an 
experienced  announcer.  WMOA  is  a  sports, 
news,  and  good  music  station.  Working  and 
living  conditions  are  excellent.  Salary  open. 
Apply,  full  particulars,  to  R.  Sanford 
Guyer,  WMOA,  Marietta,  Ohio. 

RADIO 

Situations  Wanted — Management 

Manager-sales  manager-successful,  national- 
local  sales  experience  in  top  10  market. 
Seeks  more  challenging  position  with  grow- 

ing organization.  Young,  aggressive.  Fam- 
ily. BS  and  MBS  degrees.  Willing  to  invest. 

References  and  resume  available.  Box  16P, 
BROADCASTING. 

Successful  sales  manager,  married,  em- 
ployed and  competent.  Seeks  managerial 

challenge  in  West  Virginia,  Virginia,  Ken- tucky or  Ohio.  Box  89P,  BROADCASTING. 

My  radio  management  gets  community  ac- 
ceptance, sales,  realistic  overhead.  East- 

southeast,  but  open.  Box  163P,  BROAD- CASTING. 

Two  man  broadcast  management  team,  dec- 
ade plus  radio  experience  available.  Box 

203P,  BROADCASTING. 

Does  your  competition  seem  to  have  you 
beat?  Then  be  first  in  your  market  with 
latest  top  40  releases.  All  artists,  all  labels. 
10  day  trial,  no  obligation.  Write,  T.  R. 
Productions,  Inc.,  830  Market,  San  Fran- cisco, California. 

Sales 

Is  your  body  (station)  suffering  from  weak- ness in  the  adrenal  glands  (sales  dept)? 
For  quick  recovery  (booming  sales),  in- 

sured safety — replace  with  new  type  or- 
ganism (me)!  High  powered,  well  oiled, 

functions  perfectly.  Will  transmit  necessary 
ingredients  (creativity)  to  right  parts  of 
body  for  strength  and  stability.  Box  200P, 
BROADCASTING. 

Sales  promotion,  young  man,  ex-Storz, 
available  September,  Army  release.  Box 
202P,  BROADCASTING. 
Sales  manager,  major  eastern  market.  Form- 

erly with  top  chain.  Will  consider  tv  sales. 
Box  221P,  BROADCASTING. 

Announcers 

Announcer  dj.  Family  man.  2  years  experi- 
ence. Will  relocate  permanently.  Authorita- 

tive sound.  Hard  worker,  good  board.  Box 
602M,  BROADCASTING. 
Kazoo  player.  Also  offbeat  humorous  dj. 
Authoritative  newscaster.  Production  voices. 
3  years.  Veteran.  Box  20P,  BROADCAST- ING. 

Capable  newsman,  37,  married,  seeks  place 
in  competitive  market.  $600.  Radio  and/or 
tv.  Box  lOOP,  BROADCASTING. 
Experienced  play  by  play  sports  and  news. 
Eleven  years  at  present  station.  Married, 
college  graduate,  veteran.  Prefer  Ohio  area. 
Box  lllP,  BROADCASTING. 

Married,  versatile,  four  years  in  major  mar- 
ket, radio  &  TV,  want  to  settle  with  sta- 
tion of  opportunity.  Box  168P,  BROAD- CASTING. 

Newsman-anncr.-air  personality.  Age  30. 
Five  yrs.  experience  med.  market.  Have  1st 
Phone.  College  Degree.  Want  to  be  cog  in 
big  wheel  operation  near  Chicago  or  Mid- 

west. Box  174P,  BROADCASTING. 

Adult  sound,  family  man  wants  security  in 
radio  or  tv.  News  and  sports  main  interest, 
willing  to  learn  all  phases.  Just  finished  30 
weeks  of  training,  but  had  2 ','2  years  ex- perience before  school.  Now  employed  part 
time  as  Bowling  announcer  on  tv.  Box 
183P,  BROADCASTING. 

Announcer  dj.  Also  tv  experience.  Not  pre- 
tentious, just  know  I  can  do  the  job,  the 

way  you  want  it!  Available  November. 
Write  Box  188P,  BROADCASTING. 
Disc  jockey,  announcer,  newsman,  first 
phone,  no  maintenance,  good  references. 
Box  194P,  BROADCASTING. 
Wisconsin/Northern  Illinois,  good  voice,  fast 
learner,  but  green.  First  ticket,  age  17, 
available  immediately.  No  Saturdays.  Per- sonal interview  on  request.  Box  195P, BROADCASTING. 

Experienced  radio  tv  newsman  wants  staff 
job  in  major  market  with  minimum  of  air- 
work;  or  news  director's  post  in  smaller market.  Career  journalist,  bsj,  now  on  4 
man  staff  in  medium  market.  Excellent 
references.  Box  197P,  BROADCASTING. 

DJ/announcer.  Modern.  Formula.  Tight  pro- 
duction. Cheerful.  Music.  News.  References. 

Box  198P,  BROADCASTING. 

Announcer.  Night  news  director  on  New 
York  City  station.  Interested  in  morning  or 
midnight  spot  as  newscaster  and/or  disc 
jockey.  Can  do  relaxed  or  fast  paced  type 
show.  Box  208P,  BROADCASTING. 
Announcer,  4  years  experience,  easy  style, 
run  own  board,  want  to  relocate  in  Colorado, 
Wyoming,  Montana.  Box  209P,  BROAD- CASTING. 

Personality,  humor  man.  Now  at  no.  1  sta- 
tion at  southern  state  capital.  No  news.  Pre- 

fer Florida,  will  travel.  Contract  basis.  Box 
211P,  BROADCASTING. 

6  years  experience.  Versatile  announcer, 
newsman  for  midwest  adult  station.  Mar- 

ried, college,  draft  free.  $90.  Box  213P, BROADCASTING. 

Free!  Yes,  I'm  free.  29,  veteran,  experience, married,  permanent,  midwest!  Box  218P, BROADCASTING. 

Announcer,  dj,  news,  sports.  Thoroughly 
experienced  pro,  some  tv.  Want  to  move  up, 
Honest,  sincere,  loyal.  Box  222P,  BROAD- CASTING. 

Announcer,  dj,  family  man.  4'/2  years  ex- perience. Relocate  near  N.  Y.  C.  Box  226P 
BROADCASTING. 

Announcer  dj,  tight  board.  Production,  re- 
liable, authorative  sound.  Veteran,  will  re- 

locate.    Box    231P,  BROADCASTING. 
Announcer,  2V2  years  in  small  market  would 
like  to  re-locate  in  Indiana  or  any  neigh- boring  state.  Box  232P,  BROADCASTING. 

Hot  country  personality.  Knocks  'em  dead keeps  the  log  red.  Box  234P,  BROADCAST- 
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Announcers 

19  years  experience  radio  and  television. 
Former  network  announcer  presently  em- 

ployed in  top  10  market.  Married,  37,  best 
references.  Qualify  as  program  director, 
news  director,  or  featured  news  announcer. 
Strong  writing,  production,  music  back- ground. Seek  administrative  position  with 
progressive  station.  Box  240P,  BROAD- CASTING. 
Swinging  d.j.  newsman  in  prestiege  posi- 

tion seeks  all-nite  show.  Let  me  swing  for 
you.  Box  243P,  BROADCASTING. 
6  years  experience.  Personality  dee-jay, 
tight  production,  ready  to  move  up  and 
settle  permanently  before  September.  Draft 
free,  family  man  .  .  .  want  $150  .  .  .  first 
phone  Box  49P,  BROADCASTING. 
Experienced,  1st  phone,  announcer,  d.j. 
production,  copy-writing.  Bright  sound, 
tight  board.  Top  forty,  good-music.  Prefer pacific  coast,  will  consider  all.  Available 
immediately.  2969  107th  Avenue,  Oakland, 
California.  Phone  LO  8-7924. 

Announcers 

Announcer  news  or  continuity,  wants 
warmer  climate  for  health.  Excellent  ref- 

erences on  work,  any  format.  4V2  years  ex- 
perience, available  anytime,  not  presently 

in  radio.  R.  W.  Savage,  P.  O.  Box  628, 
Pagosa  Springs,  Colorado. 

New  York  City  vicinity  reliable  air  per- sonality. Four  years  experience.  Looking 
for  a  position  with  a  future,  nice  working 
conditions.  Box  201P,  BROADCASTING. 

"Announcer/Copy-writer.  Excellent  refer- ences. Sincere,  Reliable,  very  creative  and 
lots  of  drive.  Must  write  but  also  want 
mike  work.  Experienced.  Allan  Griffin, 
P.  O.  Box  188,  Manomet,  Mass." 
Nashville  C&W  man,  twelve  years  experi- 

ence as  dj,  plus  radio  sales,  booking,  promo- 
tion, dj  instructor.  No  tape,  personal  in- terview only!  Prefer  south  west,  west,  or 

south  east  .  .  .  permanent  situation  wanted, 
with  advancement  possibiUties.  Phone:  CA 
7-2489,  Nashville,  Tenn. 
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Announcers 

Experienced  announcer,  and  salesman.  2 
years  college.  Wm.  Huntington,  9952  SchiUer, 
Franklin  Park,  Illinois.  GL  5-7990. 
Salesman-announcer  sportscaster,  p.d.  Just 
released  from  the  army.  Seeking  employ- 

ment with  top  notch  organization.  7  years 
experience.  Married,  Johnny  Morris,  842 
Kinzer  Street,  Poplar  Bluff,  Mo.  Phone 
SU  5-7479. 

Technical 

First  phone.  Twelve  years  staff  and  chief 
engineer.  AM,  FM,  250-5000  watts.  Inter- ested in  job  with  good  future  in  radio,  tv, 
manufacturing  or  other  communications. 
Box  132P,  BROADCASTING. 

Engineer,  first  phone,  experienced,  ambi- tious, wishes  to  broaden  experience,  willing 
to  announce,  or?  Box  190P,  BROADCAST- 
ING. 

Engineer,  presently  employed  as  chief. 
Background  in  radio  and  tv.  Seeks  advance- 

ment. Box  205P,  BROADCASTING. 

Experienced  first  phone,  age  41,  married. 
Transmitter  and  union  only.  Box  229P, 
BROADCASTING. 

Available  immediately.  First  phone  engi- 
neer, technical  school  graduate.  Experi- 
enced in  am-fm  radio  operation  and  main- tenance. Recently  separated  from  service 

and  seeking  a  permanent  position.  James 
Steffen,  311  N.  Third  Street,  DuBois,  Penn- 

sylvania. Phone  371-3608. 
Engineer  with  seven  years  in  radio  and 
tv.  Three  as  chief  of  radio  station.  Avail- 

able September  1.  Charles  Simpson,  109 
South  Potomic,  Waynesboro,  Pennsylvania. 
Phone  1298-W  or  1700. 

Production — Programming,  Others 

Experienced,  creative  copy  and  promotion 
director  seeks  challenging  position  north- 

east. Box  46P.  BROADCASTING. 

Available  immediately  announcer-director on  camera  booth  all  phases,  three  years 
radio  six  television,  presently  employed, 
30,  married.  Tape,  resvmie,  photos  on  re- 

quest. Box  96P,  BROADCASTING. 

Which  category  do  you  want  filled?  Man- 
agement? Programming?  Air  personality? 

Looking  for  relocation  at  decent  income 
level.  Eighteen  years  experience,  broadcast- 

ing, no  engineering.  Married,  children,  col- 
lege grad.  Excellent  background  and  refer- ences. Let  me  build  biUings  and  ratings. 

Let's  hear  soon.  Tired  of  moving.  Box  122P, BROADCASTING. 

Top  flight  newsman,  now  heading  four  man 
news  department  in  heavily  competitive 
900,000  market,  desires  advancement.  Lives, 
breathes,  sleeps  news.  Experience  in  every 
phase  of  news  broadcasting.  Editorials, 
formal,  prestige,  remotes,  interviews,  de- bates. Five  years,  college  graduate.  Married. 
Specify  if  hard  or  soft  news.  Box  182P, BROADCASTING. 
Newscaster.  Currently  working  in  large 
metropolitan  area.  Solid  writing  experi- ence. College  backgroimd.  Box  199P, 
BROADCASTING. 

Rebuilding?  Potent,  palatable,  salable  pro- 
gramming by  powerhouse  professional. 

Metropolitan  markets.  Box  242P,  BROAD- CASTING. 

TELEVISION 

Help  Wanted— Sales 

General  manager;  ten  years  present  loca- 
tion; wants  greater  challenge  (market  300,- 

000  up).  Management,  sales,  tv  operation. 
Box  192P,  BROADCASTING. 
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Help  Wanted— (Cont'd) 
TELEVISION Situations  Wanted — (Cont'd) 

Sales 

Opportunity  galore  for  ambitious  guy  or 
gal  with  commercial  bent  to  join  sales 
traffic  department  of  a  great  station  in 
Pennsylvania.  Excellent  salary,  fringe  bene- fits. Write  in  confidence  to  Box  162P, 
BROADCASTING. 

Immediate  opening.  Tv  account  executive — 
senior  man  leaving  for  management  posi- 

tion, opens  up  local,  regional  opportunity 
in  group  owned  N.  Y.  state  VHF  station. 
Man  hired  will  complete  a  four  man  sales 
team.  Have  local,  creative,  direct,  retailer 
tj-pe  sales.  Salary  plus  generous  commis- 

sion and  expenses.  Send  resume  and  salary- requirements  to  Box  227P,  BROADCAST- ING. 

Announcers 

staff  announcer  wanted.  Some  experience 
in  TV  weather  required.  3  station  market  in 
southwest.  Send  film  or  tape  with  resume 
to  Box  206P,  BROADCASTING. 

Leading  southwest  3  station  market.  Good 
commercial  announcer  needed.  Will  be 
responsible  for  daily  live  show.  Send  tape 
or  film  with  resume  to  Box  207P,  BROAD- CASTING. 

Exceptional  staff  announcer  opportunity  in 
major  east  coast  metropolitan  market.  Par- 

ticularly interested  in  profile  combining 
commercial  versatilitj-  with  sports  back- ground. Send  tape,  resume,  and  photo  with 
reply.  Box  225P,  BROADCASTING. 

Technical 

Experienced  chief  engineer  fer  maximum 
power  Roeky  Mountain  tv  station.  The  man 
we  want  must  be  thoroughly  experienced 
in  theory,  technical  and  practical  areas  of 
tv  engineering,  including  microwave.  Plus 
— and  this  is  most  important — he  must  be 
capable  administrator.  References  required. 
Salary  open.  Write,  Box  991M,  BROAD- 

CASTING, giving  a  complete  resume  ol 
your  experience,  salary  expectations,  etc. 
Chief  engineer  for  small  New  England  tele- 

vision station.  Television  maintenance  ex- 
perience necessary.  Fine  future,  congenial 

surroundings.  Write  Box  228P,  BROAD- CASTING. 

Maximum  power  VHF  major  market  sta- 
tion in  east  requires  highly  qualified  chief 

engineer.  Write  Box  236P,  BROADCAST- 
ING, outlining  qualifications,  references, 

and  salary  requirements. 
Experienced  first  class  licensed  man  for 
permanent  position.  Minimum  of  two  years 
experience.  Accent  on  video  switching  as 
well  as  technical  abilitv.  Contact:  Harold 
Eskew,  WCHU  TELEVISION,  Hotel  Inman, 
Champaign  Illinois.  Phone  352-7673. 

Production — Programming,  Others 

Traffic  assistants  (2) — girls  experienced  in 
handling  avails  and  teletype  machine. 
Plush  office,  many  extra  benefits.  Write  or 
call  H-R  Reps,  375  Park  Ave.,  New  York. PI  9-6800. 

Expanding  news  and  weather  operations  at 
aggressive  southern  VHF  medium  market. 
Seeking  weatherman  preferably  but  not 
necessarily  meteorologist.  Experienced  jour- 

nalist-newscaster, qualified  photolab  man, 
capable  news  reporter-photographer.  If  you 
have  what  it  takes  to  do  a  number  one  job, 
write  Box  224P,  BROADCASTING. 

TV  director.  Experienced,  full  time  posi- 
tion opening  soon.  Require  references,  re- 

sume, photo  and  salary^  Send  to,  Dick 
MacDaniel,  KFEQ-TV,  St.  Joseph,  Missouri. 

Director.  Modern  television  production 
center  seeking  versatile  director  with 
proven  professional  abilities.  Prefer  man 
who  can  also  do  limited  on  camera  per- 

forming, and  who  could  successfully  handle 
upcoming  local  level  sports  show.  WSAV- 
TV,  Savannah,  Georgia. 

Situations  Wanted — Management 
Television  salesman,  top  producer  in  major 
market  for  major  group,  fully  qualified  for 
sales  management.  Ready  to  move  in  order 
to  move  up.  5  years  tv,  10  years  radio. 
Resume.  Box  32P,  BROADCASTING. 
General  salesmgr.  Creative  profit  producer, 
presently  employed.  Pushing  sales  curves 
upward  for  14  years  at  local-regional-na- tional level.  Top  notch  client  and  agency 
contacts.  Base  plus  %  sales.  Box  143P, 
BROADCASTING. 

Sales 

A  A  A  availability  experienced  tv-rep  10 
years.  Currently  selling  top  agencies.  Seek 
unusual  opportunity.  Box  159P,  BROAD- CASTING. 

Announcers 

Now  working,  free  lance,  major  market. 
Desire  staff  plus  kiddie  show.  15  years  ex- 

perience entertaining  children.  Excellent 
radio/tv  background.  References  and  re- 

sume on  request.  Box  151P,  BROADCAST- ING. 

10  years  tv,  Childrens/weather  personality-, completely  versatile  staffer.  Hard  seU/soft 
sell.  $9500  minimum,  or  salary  talent.  Mar- ried. Box  184P,  BROADCASTING. 
Sports  director.  Tv  and  or  radio.  Play  by 
play.  Top  rated  shows,  both  mediimns,  sev- eral years  in  multiple  station  market.  Top 
commercial  dehvery.  Know  all  phases  of 
sports  production.  Box  196P,  BROADCAST- ING. 

Available  immediately  announcer  booth,  on 
camera,  experienced  all  phases.  7  years  TV, 
3  radio,  willing  to  travel.  Tape,  resume,  ref- 

erences on  request.  Box  212P,  BROAD- CASTING. 

Cartoonist  weatherman;  college  degree,  ex- 
perienced. Have  children's  show  if  in- terested. Am  talented,  single  and  ready  to 

move.  Write;  201  West  3rd  Street,  Dvauth, Minnesota. 

Technical 

Photographer,  age  37,  desires  employment. 
Seven  years'  television  experience  in  news, commercial,  and  lab  work.  Eighteen  years 
total  photographv  experience.  Box  219P, 
BROADCASTING. 

Versatile  TV  transmitter  technician  ex- 
perienced in  construction,  maintenance,  and 

operation  of  television  transmitters  and 
microwave  equipment  seeks  opportunity  to 
work  for  station  in  the  South.  Responsible, 
excellent  reference.  Box  220P,  BROAD- 
CASTING. 

Engineer  with  seven  years  in  radio  and  tv, 
three  as  chief  of  radio  station.  Owns  16mm 
sound  camera,  excellent  photographer.  109 
South  Potomac.  Waynesboro,  Pennsylvania, 
Phone  1298-W  or  1700. 

Engineering-operations  director.  Due  to  stay 
of  CP  in  major  market.  24  years  broadcast 
experience.  Member  IRE.  SMPTE  and 
Broadcast  Pioneers.  Experience  in  construc- 

tion, operations,  and  administrative  pro- cedure. Further  information  available  by 
calling  HE  6-6593,  St.  Petersburg,  Florida  or 
writing  to  5836  47th  Ave.  No..  St.  Peters- burg. 

Production — Programming,  Others 

Creative  radio  man  who  has  worked  him- 
self up  to  manager  position  would  like  to 

accept  the  tv  challenge.  Wide  radio  back- 
ground— you  name  it,  I've  done  it.  Look- ing for  opportunity  to  prove  self  in  tv 

production  and  direction  or  work  as  opera- tions manager.  B.  A.  degree.  Box  850M, 
BROADCASTING. 

News  director,  three-station  experience, 
will  give  your  station  successful  basic  news 
approach  to  handle  competition.  Box  191P, 
BROADCASTING. 
Director,  producer,  writer,  announcer.  4  in 
1  premium  package.  7  years  experience, 
available  now!  Box  171P,  BROADCASTING. 

Production — Programming,  Others 

Newscaster-commentator.  Major  Ohio  mar- 
ket. Deliver  news  from  memory,  maximiz- 

ing eye  contact.  14  years  experience,  report- 
ing, writing,  supervising  news  operations. 

Box  210P,  BROADCASTING. 

FOR  SALE 

Equipment 
Audio  equipment  .  .  .  plug  in  amplifiers, 
vertical  attenuators.  List.  Box  156P, 
BROADCASTING. 

For  Sale  or  Trade:  One  Giant  View  large 
screen  projector  (with  rear  screen)  Model 
912-A.  Video  Bandwidth  Tuner  4  mc.  Line 
5  mc.  Power  required  115-120  volts  a.c.  at 
5.5  amperes.  Weight  400  lbs.  Size  21V2"  x 
23"  X  61".  300  ohm  R.F.  input.  Audio  output- 
Phone  plug  8  ohm,  or  low  or  high  imped- 

ance. Also  internal  speakers.  External  video- 
input  normal  1.4  volt  coax  coimector.  Box 
167P,  BROADCASTING. 

Two  complete  TK-31  RCA  field  camera 
chains  in  perfect  condition,  missing  only 
trepods.  Box  239P,  BROADCASTING. 

CoUias  300G  transmitter,  250w,  excellent 
condition,  some  extra  tubes,  $750.  WMBH, 
Joplin,  Mo. 

T.S.C.  Profitmaker  rear  screen  projector 
400  watt  lamp  with  dimmer,  9'  x  12'.  Roll 
up  screen,  $375.00.  Chief  Engineer,  WNOK 
TV.  Columbia,  South  Carolina. 

Xmlssion  Line;  Teflon  Insulated,  I'/s"  rigid, 
51.5  Ohm  flanged  with  bullets  and  all  hard- 

ware. New — unused.  20  foot  length  for 
$40.00.  Quantity  discounts.  Stock  Ust  avail- 

able. Sierra-Western  Electric,  1401  Middle 
Harbor  Road,  Oakland  20,  Calliomla.  Tem- 
plebar  2-3527. 

Am,  fm,  equipment  including  trans- 
mitters, orthlcons,  Iconoscopes,  audio,  moni- 

tors, cameras.  Electroflnd,  440  Coltimbus 
Ave.,  N.Y.C. 

Will  buy  or  sell  broadcasting  equipment. 
Guarantee  Radio  &  Broadcasting  Supply 
Co.  1314  Iturbide  St.,  Laredo,  Texas. 

New  2  slide  barrels  for  Spindler-sauppe 
Selectroslide  tv  projector.  Both  $30.  'WFAR, Sharon,  Pa. 

New  Conrac  vhf  re-broadcast  receiver 
AV12D,  $150.  WFAR,  Sharon,  Pa. 

Fedellpac  cartridges-best  prices,  fastest  de- 
livery. Reconditioning  service.  Cartridge 

equipment.  Sparta  Electronic  Corporation, 
6340  Freeport  Boulevard,  Sacramento,  Cali- fornia. 

Presto  6-N  disc  cutting  lathe  &  cabinet. 
Good  condition  $250.  Connelly  Recording 
Inc.,  570-14th  N.E.,  Salem,  Oregon. 

Raj'theon  am  transmitter  parts  and  service. 
Consultant  Associates,  Rutland,  Vt.  773- 9452. 

WANTED  TO  BUY 

Equipment 
Part  or  all  equipment  for  proof  perform- 

ance. KROX,  Crookston,  Minn. 

Wanted:  used  studio  consol  and  turntables 
complete  with  arms.  Contact  Immediately 
Seeb  Tweel,  WTCR,  Ashland,  Ky. 

Wanted  by  our  clients.  Radio  fm,  and  tv 
test  and  measuring  equipment.  "Thirty 
years  in  broadcast  engineering."  Ariel  Elec- tronics, Box  725,  Sag  Harbor,  N.  Y. 

Used  studio  equipment  and  board  in  fair 
condition  or  better.  Dave  Stapleton.  Wabash 
College  Radio,  Crawfordsville,  Indiana. 
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Wanted  to  Buy— (Cont'd) 
Miscellaneous TELEVISION 

Equipment 

One  used  Gen  or  Sync  Lock.  Call  Jack 
Schuster,  WSBA-TV,  York,  Pennsylvania, 
Phone  2-5531. 

We  now  own  one  radio  station  and  want 
to  expand.  If  you  are  losing  money  in  a 
station  in  a  small  or  medium  market,  two 
experienced  radio  men  would  like  to  make 
you  a  bonafide  offer.  Interested  in  stations 
in  Alabama,  Mississippi,  Georgia,  Florida, 
and  Tennessee.  If  you  want  to  sell  at  the 
right  price,  then  write  or  wire  Gene  New- 

man, WHART,  Hartselle,  Alabama. 

INSTRUCTIONS 

FCC  first  phone  license  preparation  by 
correspondence  or  in  resident  classes. 
Grantham  Schools  are  located  In  Hollywood, 
Seattle,  Kansas  City  and  Washington.  Write 
for  our  free  40-page  brochure.  Grantham 
School  of  Electronics,  3123  GUlham  Road, 
Kansas  City  9,  Missouri. 

Be  prepared.  First  class  F.C.C.  license  in 
six  weeks.  Top  quality  theory  and  labora- 

tory training.  Elkins  Radio  License  School 
of  Atlanta,  1139  Spring  St.,  N.W.,  Atlanta, 
Georgia. 

Announcing  programming,  console  opera- 
tion. Twelve  weeks  Intensive,  practical 

training.  Finest,  most  modem  equipment 
available.  G.  I.  approved.  Elkins  School  of 
Broadcasting,  2603  Inwood  Road,  Dallas  35, Texas. 

Elkins  Radio  License  School  of  Chicago — 
Six  weeks  quality  instruction  in  laboratory 
methods  and  theory  leading  to  the  F.C.C. 
First  Class  License.  14  East  Jackson  St.. 
Chicago  4,  Illinois. 

FCC  first  phone  license  In  six  weeks. 
Guaranteed  instruction  In  theory  and 
laboratory  methods  by  master  teachers. 
G.  I.  approved.  Request  free  brochure. 
Elkins  Radio  License  School,  2603  Inwood 
Road,  Dallas,  Texas. 

Be  a  disc  Jockey.  FCC  1st  class  license  In 
6  weeks.  Next  class  starts  August  27 — enroll 
now.  Nation's  leading  d.j.'s  &  engineers teach  yo»L  Free  placement  service.  Write: 
Academy  of  Television  &  Radio  Inc.,  1700 
E.  Holcormbe  Blvd.,  Houston,  Texas. 

Train  now  in  N.Y.C.  for  FCC  first  phone 
license.  Proven  methods,  proven  results.  Day 
and  evening  classes.  Placement  assistance. 
Announcer  Training  Studios,  25  W.  43  N.Y 
OX  5-9245. 

Since  1946.  Original  course  for  FCC  first 
phone  operator  license  in  six  weeks.  Over 
420  hours  instruction  and  over  200  hours 
guided  discussion  at  school.  Reservations 
required.  Enrolling  now  for  classes  starting 
September  19,  January  9.  For  information, references  and  reservations,  write  William 
B.  Ogden  Radio  Operational  Engineering 
School,  1150  West  Olive  Avenue,  Burbank, 
California. 

Free  brochure  with  information  covering 
our  6  week  FCC  License  course.  Write  to 
Robert  E.  Johnson,  Pathfinder  School,  5504 
Hollywood  Blvd.,  Hollywood.  Calif.  Summer 
classes  start  July  31,  and  Sept.  18. 

San  Francisco's  Chris  Borden  School  of Modern  Radio  Technique  graduates  all  over 
the  country.  DJ  instruction,  alive,  active 
and  new.  September  class  open.  259  Geary 
Street,  San  Francisco,  California. 

Jobs  waiting  for  first  phone  men.  Six  weeks 
gets  you  license  in  only  school  with  ope- rating 5kw  station.  One  price  includes 
everything,  even  room  and  board.  American 
Academy  of  Electronics,  303  St.  Francis 
St.,  Mobile,  Ala. 

DJ  inserts;  short  comic  skits,  tailored  for 
your  show.  Complete  details  free.  Box  999M, 
BROADCASTING. 

ATC  and  similar  cartridges  rewound  and 
reconditioned.  Low  rates.  Broadcast  As- 

sociates, Box  1392,  Atleinta  1,  Georgia. 

Lange-Liners  Skyrocketing  Ratings  Coast 
to  Coast!  Lange;  5880  Hollywood  Blvd., 
Hollywood,  California. 

28,000  Professional  Comedy  Lines!  Topical 
laugh  service  featuring  deejay  comment, 
introductions.  Free  catalog.  Orben  Comedy 
Books,  Hewlett,  N.  Y. 

"Stinger  Series"  Forty  musical  cappers, 
stings,  punctuators,  newly  recorded  in  Hi-Fi and  pressed  onto  pure  vinyl  just  $9.95. 
Station  Services,  1st  National  Bank,  Peoria, Illinois. 

RADIO 

Help  Wanted — Sales 

Help  Wanted — Announcers 

ACCOUNT  EXECUTIVE  i 
I   Solid   radio  time-salesman  wanted   by  g 
I  top  Washington,  D.  C.  station.  p 
I    Unusual  opportunity  tor  strong,  sin-  g 
I   cere  salesman,  who  will  inherit  top  flight  g 
I   Agency    and    Direct   Accounts.    Good  p 
I   Draw,  Commission,  and  Expenses.  Send  g 
I  complete  resume.  M 

Box  8 IP,  BROADCASTING  | 
fiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiy 

Announcers 

OPPORTUNITY  KNOCKS 

One  of  nation's  top  radio  stations 
seeks  host  for  early  morning  show.  We 
play  melodic  popular  records  but  do 
not  want  a  DJ.  looking  for  personality 
with  outstanding  talk  ability.  Adult 
show.  Salary  open.  Exceptional  op- 

portunity. Send  biography,  audition 
tape  or  air  check. 
Box  61 P,  BROADCASTING 

Help  Wanted — Technical 

Wanted:  Chief  engineer-an- 
nouncer. Must  be  experienced. 

Kilowatt  on  620  directional 

nighttime.  Salary  open.  Need 
September  1.  Address  Radio, 
KWAL,  Box  930,  Wallace,  Idaho. 

Production — Programming,  Others 

|iiiBiiiiBiiiniiiiaiiiiiaiiiiaiiiiBiimiin!iiiBiiiiBiiiniiii^ 

g  We  are  iooking  for  an  expert-  5 
i  enced  person  to  handle  our  W 
g  advertising,   promotion,   and  | 
g  merchandising.    Please   send  g 
^  all  replies  to  General  Man-  g 
1  ager,  WFBR,  13  East  20th  i 
I  St.,  Baltimore  13,  Maryland.  I 
m  ■ .^iiBaiiiiBiiiiBiiiiBiiiniiiiBiiiniiiiBiiiiBiiiniiiiBiiiniiiiKi 

Kids  personality  M.C.  wanted  im- 
mediately. Pioneer  TV  station  in 

East.  Send  resume  to 
Box  176P,  BROADCASTING 

Business  Opportunity 

ATTENTION 

TV  STATION 
MANAGERS 

"THE  HOUSE  DETECTIVE,"  TV's most  successful  real  estate  pro- 
gram now  in  11th  year  and  running 

in  16  markets,  is  now  ready  for 
expansion  into  4  more  markets.  We 
do  the  whole  job  and  we  work  with 
no  guarantee  from  you.  If  you  want 
revenue  from  fringe  time  and  from 
estate,  we'd  like  to  hear  from  you. 

Cy  Newman H.D.  Productions  Inc. 
P.  0.  Box  3107,  Bon  Air,  Va. 

Bridge  2-0200 

Miscellaneous 

$15,000  complete 
DUMONT  TV 

TRANSMITTER 

5  kw  Channel  67 
Filterplexer, 

480'  Waveguide 

19  gain  antenna 

Chief  Engineer  WNOK-TV 
Columbia,  S.  C. 

FOR  SALE 

Stations 

-    1000  Watt  Daytimer  Non-Directi  onal. 
Wonderful  frequency,  Southern  Indus- 

trial  Market  of   100,000.  Competition 
not  crowded.  $85,000.  Va  cash. 

Box  72P,  BROADCASTING 

FOR  SALE 
50,000  watt  fm-Chicago  High  up  on 
4-62  pulse  tremendous  stereo  &  SCA 

potential Box  233P,  BROADCASTING 
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Continued  from  page  97 

decrease  ant.  height  to  81  ft-,  change  trans, 
location  and  make  changes  in  ant.  system. 
WCUE  Akron,  Ohio— Granted  cp  to  in- stall new  trans. 
WROK  Rockford,  111.— Granted  cp  to  in- 

stall new  trans,  as  alternate  main-night  and 
auxiliary-day  (DA-N). 

■  Granted  licenses  for  following  fm  sta- 
tions: KPWG  (FM)  Plentywood,  Mont.; 

KCMW(FM)  Warrensburg,  Mo. 
■  Granted  licenses  covering  increase  in 

daytime  power  and  installation  of  new 
trans,  for  following  stations:  KASH  Eugene, 
Ore.;  KBKR  Baker,  Ore.;  WNNC  Newton, 
N.  C;  WTRX  Flint,  Mich.,  and  make 
changes  in  daytime  DA  pattern;  WOKS 
Columbus,  Ga.;  WSOK  Savannah,  Ga. 
(main);  KSPT  Sandpoint,  Idaho;  WBOW 
Terre  Haute,  Ind.,  and  specify  type  trans.; 
KROS  Clinton,  Iowa;  KVFD  Fort  Dodge, 
Iowa,  make  changes  in  ant.  and  ground  sys- 

tems, change  ant. -trans,  location  and  specify 1  main  trans. 
■  Granted  licenses  covering  use  of  old 

main  trans,  as  auxiliary  trans,  at  main  trans, 
site  for  following  stations:  WTRX  Flint, 
Mich.;  WSOK  Savannah,  Ga.,  with  remote 
control  operation. 

■  Granted  mod.  of  cps  to  change  type 
trans,  for  following  stations:  WBOL  Bolivar, 
Tenn.;  KCKN  Kansas  City,  Kan.;  WGEZ 
Beloit,  Wis.;  WTGA  Thomaston,  Ga.,  and 
speciify  remote  control  point;  KMAS  Shel- 
ton.  Wash.,  change  studio  location  to  trans, 
location  and  delete  remote  control. 

■  Following  stations  were  granted  exten- 
sions of  completion  dates  as  shown:  WLAT 

Conway,  S.  C,  to  Oct.  31;  WCUE  Cuyahoga 
Falls,  Ohio,  to  Oct.  24;  KXAB-TV  Aberdeen, S.  D.,  to  Dec.  31. 
WCUE    Cuyahoga    FaUs,    Ohio— Granted 

For  Sale— (Cont'd) 

Stations 

Tenn single daytime 
$120M 

terms 
La small fulltime 79M 

290/0 

Ca medium daytimer 65M 15dn 
Fla medium daytimer 125M lOyrs 
Tenn metro fulltime 375M terms 
Mass metro daytimer 225  M terms 
and  others'  also  newspapers  &  trade  journals 
CHAPMAN  COMPANY 
1182  W.  Peach+ree  St.,  Atlanta  9,  Ga. 

mod.  of  cp  to  change  nighttime  and  day- 
time trans. 

Actions  of  Aug.  9 
WXIX,    WXIX    Inc.,    Milwaukee,  Wis.— Granted  acquisition  of  positive  control  by 

Bernard  J.  and  Harold  Sampson,  as  a  fam- 
ily group,  through  purchase  of  51%  stock 

from  Gene  Posner;  consideration  $1.00. 
*KGTS  (FM)  College  Place.  Wash.— 

Granted  cp  to  change  frequency  to  91.3  mc. 
*KCWS-FM  Ellensburg,  Wash.— Granted 

cp  to  change  frequency  to  91.5  mc.  _ 
KWFS-FM  Eugene,  Oreg. — Granted  li- 

cense for  fm  station,  redescribe  trans,  loca- 
tion, specify  studio  location  at  trans,  site 

and  type  trans.;  delete  remote  control. 
WJET  Erie,  Pa. — Granted  license  cover- 

ing use  of  old  alternate  main  trans,  as 
alternate  main-nighttime  and  auxiliary-day- 

time at  main  trans,  site. 
KHFR  (FM)  Monterey,  Calif.— Granted  li- cense covering  installation  of  new  ant. 
WBEJ  Elizabethton,  Tenn.— Granted  li- 

cense covering  change  in  trans,  site,  changes 
in  ant.  system  and  installation  of  new trans. 
KSWI  Council  Bluffs,  Iowa— Granted  li- cense covering  increase  in  power. 

"  WFMH  Cullman,  Ala. — Granted  license 
covering  change  in  hours  of  operation,  ant.- 
trans.  location,  installation  of  DA-N,  make 
changes  in  ground  system  and  specify  re- mote control  operation  from  studio  location 
daytime  only. 
KSHE  (FM)  Crestwood,  Mo.— Granted  li- 

cense covering  installation  of  new  trans, 
and  increase  in  ERF. 
*WGRE  (FM)  Greencastle,  Ind.— Granted 

license  covering  change  in  frequency,  in- crease in  ERP  and  ant.  height,  change  in 
studio  location,  type  trans,  and  ant. 
KOB-AM-TV.  KSTP-AM-TV,  WGTO, 

KSTP  Inc.,  Albuquerque,  N.  M.,  St.  Paul, 
Minn,  and  Cypress  Gardens,  Fla. — Granted 
mod.  of  licenses  to  change  name  to  Hub- bard Bcstg.  Inc. 
WKBN-TV  Youngstown,  Ohio— Granted 

cp  to  change  ERP  to  462  kw  vis.,  234  kw, 
aur,,  change  type  trans,  and  make  changes 
in  ant.  system  and  ant.  height  630  ft.  (main 
trans,  and  ant. ) , 
KEYZ  Williston,  N.  D.— Granted  cp  to  in- stall new  auxiliary  trans. 
WCOL  Columbus,  Ohio— Granted  cd  to 

install  composite  trans,  as  second  auxiliary 
trans. 
woe  Davenport,  Iowa — Granted  cp  to 

install  old  main  trans,  as  auxiliary  trans. 
WLUV  Loves  Park,  111.— Granted  mod.  of 

cp  to  cliange  ant. -trans,  and  studio  locations (same  site). 
National  Bcstg.  Co.,  New  York,  N.  Y.— 

Granted  extension  of  authority  to  transmit 
programs  to  stations  under  control  of  Cana- 

dian Bcstg.  Corp.  or  to  licensed  station  in 
Canada  whether  or  not  such  programs  are 
network  programs  and  whether  or  not  they 
pass  through  NBC's  regular  chain  facilities; condition. 

■  Granted  licenses  for  following  am  sta- 
tions: KTCR  Minneapolis,  Minn.;  WFGW 

Black  Mountain,  N.  C;  WAZS  Summerville, 
S.  C;  WPRA  Mayaguez,  P.  R. 

■  Granted  licenses  for  following  fm  sta- 
tions: WUFM  (FM)  Utica,  N.  Y. ;  WKNT- 

FM  Kent,  Ohio;  WFLS-FM  Fredericksburg. 
Va.;  WFMK  (FM)  Mount  Horeb.  Wis.; 
WJOY-FM  Burlington,  Vt.:  KWHP  (FM) 
Edmond.  Okla.,  and  specify  type  trans.; 
WNFO-FM  Nashville,  Tenn. 
■  Granted  licenses  covering  increase  in 

daytime  power  and  installation  of  new 
trans,  for  following  stations:  KGFJ  Los 
Angeles,  Calif.;  KOKO  Warrensburg,  Mo.; 
KROW  Dallas,  Oreg.;  KVOC  Casper,  Wyo.; 
WTAP  Parkersburg,  W.  Va.;  KISD  Sioux 
Falls,  S.  D. 
■  Granted  licenses  covering  installation 

of  new  trans,  for  following  stations:  WDUN 
Gainesville,  Ga.;  WITZ-FM  Jasper,  Ind. 

■  Granted  licenses  covering  use  of  old 
main  trans,  as  auxiliary  trans,  at  main 
trans,  site  for  following  stations:  WSPB 
Sarasota,  Fla.;  WMIN  St.  Paul,  Minn.; 
KISD  Sioux  Falls,  S.  D.;  KGFJ  Los  Angeles, 
Calif.,  with  remote  control  operation  from studios. 
■  Granted  licenses  covering  installation 

of  old  main  trans,  as  auxiliary  trans. -day- 
time and  alternate  main-nighttime  for  fol- 

lowing stations:  WSOY  Decatur,  111.;  WKRZ 
Oil  City,  Pa. 
K77BC  Porterville,  Calif.— Granted  mod. 

of  cp  to  change  type  trans,  for  uhf  tv 
translator  station;  condition. 

■  Granted  cps  to  install  new  trans,  for 
following  stations:  KMCD  Fairfield,  Iowa; 
WMBL  Morehead  City,  N.  C. 

■  Granted  mod.  of  cps  to  change  type 
trans,  for  following  stations:  KJBS  Pine 
Bluff,  Ark.,  and  to  change  frequency  and 

modulation  monitors;  KFLA  Scott  City, 
Kan. 

■  Following  stations  were  granted  exten- sions of  completion  date  as  shown:  WPTZ 
North  Pole,  N.  Y.,  to  Sept.  1;  KXMB-TV Bismarck,  N.  D.,  to  Oct.  6;  KCRL  (TV)  Reno, 
Nov.,  to  Oct.  15;  WRYM-FM  New  Britain, 
Conn.,  to  Feb.  1,  1963;  KLZ  Denver,  Colo., 
to  Sept.  15;  KVEN  Ventura,  Calif.,  to  Dec. 
26;  KJBS  Pine  Bluff,  Ark.,  to  Dec.  5;  KFLA 
Scott  City,  Kan.,  to  Oct.  31;  KANA  Ana- conda, Mont.,  to  Sept.  1;  WPRC  Lincoln, 
111.,  to  Dec.  9;  WRIZ  Coral  Gables,  Fla.,  to 
Dec.  20;  WHMC  Gaithersburg,  Md.,  to  Sept 15. 

Actions  of  Aug.  8 

KSID  William  C.  Grove  Inc.,  Sidney,  Neb. 
— Granted  assignment  of  licenses  to  KSID Radio  Inc.;  consideration  $93,000. 
KYND  Tempe,  Ariz.— Granted  increased 

power  on  1580  kc,  D,  from  10  kw  to  50  kw 
(10  kw  C.  R.)  and  install  new  trans.;  con- dition. 
KMAS,  ABT  Inc.,  Shelton,  Wash.— Granted 

acquisition  of  positive  control  by  Bruce  E. 
Jorgenson  through  sale  of  stock  by  Allen 
Lamb  to  company  of  same  name;  and 
granted  relinquishment  of  positive  control 
by  Bruce  E.  Jorgenson  through  sale  of 
stock  by  company  of  same  name  to  Robert Sheetz. 

KFMQ  (FM)  Lincoln,  Neb.— Granted  li- cense covering  increase  in  ERP,  installation of  new  ant.  and  changes  in  ant.  system  and 
ant.  height. 
KAAB  Hot  Springs,  Ark.— Granted  license 

covering  installation  of  old  main  trans,  for auxiliary  purposes,  daytime  only. 
WVBR-FM  Ithaca,  N.  Y.— Granted  license 

covering  increase  in  ERP  and  ant.  height, 
change  ant. -trans,  location  and  installation of  new  ant.  system. 
WKYO  Caro,  Mich.— Granted  license  for 

am  station  and  specify  studio  location  and remote  control  point. 
KIXL-FM  Dallas,  Tex.— Granted  cp  to  in- 

stall new  trans.,  increase  ERP  to  100  kw, 
change  type  trans.,  install  new  ant.  and 
change  ant.  height  to  360  ft.;  remote  con- trol permitted;  conditions. 
woe  Davenport,  Iowa — Granted  cp  to install  new  trans. 
WBEL-FM  South  Beloit,  111.— Granted 

mod.  of  cp  to  change  type  trans;  condition. WDOC-FM  Prestonsburg,  Ky.— Granted 
mod.  of  cp  to  change  type  trans.,  type  ant., 
make  changes  in  ant.  system. 
WFYI  Mineola,  N.  Y. — Granted  mod.  of 

license  to  change  name  to  Media  Enterprises Inc. 

KSWO  Lawton,  Okla.— Granted  cp  to  m- stall  new  main  trans. 
WTND  Orangeburg,  S.  C— Granted  co  to install  new  composite  trans,  as  auxiliary trans,  at  main  trans,  site. 
WATW  Ashland,  Wis.— Granted  cp  to  in- stall new  auxiliary  trans. 
KOCY  Oklahoma  City,  Okla.— Granted  cp 

to  install  old  main  trans,  as  auxiliary  trans, at  main  trans,  site. 
WION  Ionia,  Mich.— Granted  cp  to  Install 

old  main  trans,  as  auxiliary  trans,  at  main trans,  site. 
KDES-FM  Palm  Springs,  Calif.— Granted 

mod.  of  cp  to  increase  ERP  to  20  kw, 
change  type  trans,  and  type  ant.,  main studio  and  remote  control  point,  and  make 
changes  in  ant.  system. 
KGUC  Gunnison,  Colo.— Granted  exten- 

sion of  authority  to  sign-on  7:00  a.m.  and 
sign-off  7:00  p.m.,  Monday  through  Satur- 

day, and  sign-on  8:00  a.m.  and  sign-off 6:()0  p.m.  on  Sunday,  except  for  special 
events,  for  period  ending  Nov.  1. 
WCBQ  Whitehall,  Mich.— Granted  exten- sion of  authority  to  sign-off  at  7:30  p.m. 

for  period  ending  Oct.  15. 
■  Granted  licenses  for  following  fm  sta- tions: WHAL-FM  Shelbyville.Tenn.:  WOSC- 

FM  Fulton,  N.  Y.;  WPBI  (FM)  Danville, 111.:  ERP  to  3  kw. 
■  Granted  licenses  covering  installation 

of  new  trans,  for  following  stations:  WHBO 
Tampa,  Fla.,  and  change  in  ground  system; 
WPLM-FM  Plymouth.  Mass. 

■  Granted  licenses  covering  increase  in 
daytime  power  for  following  stations:  WHIZ Zanesville,  Ohio,  and  installation  of  new 
trans.;  WVEC  Hampton,  Va. 

■  Following  stations  were  granted  exten- sions of  completion  dates  as  shown:  KPER 
Gilroy,  Calif.,  to  Oct.  24:  WPRT  Prestons- 

burg, Ky.,  to  Jan.  10,  1963;  KVEC-FM  San 
Luis  Obispo,  Calif.,  to  Sept.  1:  KRVN-FM Lexington,  Neb.,  to  Nov.  1;  WPGH  (FM) 
Pittsburgh,  Pa.,  to  Feb.  1,  1963:  WTTT 
Amherst,  Mass.,  to  Dec.  19;  KDES-FM  Palm Springs,  Calif.,  to  Dec.  3. 
KEST  Boise,  Idaho — Granted  remote  con- 

trol operation. 

j         STATIONS  FOR  SALE  — ROCKY  MOUNTAIN.  Medium  market.  Cross 
exceeds  $100,000.  Asking  $150,000.  29% down.  Absentee  owned. 
SOUTHWEST.  Metro  market.  Top  station. 
Asking  $325,000.  Terms. 
WEST  SOUTH  CENTRAL.  Metro  market. 
Cross  $140,000  annually.  Profitable.  Ab- 

sentee owned.  Asking  $250,000.  29%  down. 
MIDDLE  ATLANTIC.  Daytimer.  Askinc  $94,- 
500.  29%  down. 

JACK  L.  STOLL  &  ASSOCS. 

Suite  600-601  6381  Hollyw'd  Blvd. 
Los  Angeles  28,  Calif.     HO  4-7279 

Radio  station  Santa  Rosa,  Calif,  p 

5000  watts  (Jays, 

500  watts  nights,  1150  kw 

Original  cost  of  exceptional  fixed  assets 
over  $1  15,000.  Now  off  the  air  but  has 
grossed  in  excess  of  $160,000  annually. 
Unusual  opportunity  for  an  experienced 
qualified  radio  man  to  acquire  a  poten- 

tially profitable  station  in  a  delightful 
living  area  on  extremely  good  terms. 
Valuable  real  estate  included  in  total 
price  of  $150,000.  For  full  details  write 

Box  244P,  BROADCASTING 
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Special  Tabulations  from  thousands  of  viewing  records 

ARB  maintains  viewing  records  of  thousands  of  television  families  to  serve  an  ever 

increasing  variety  of  special  client  needs.  Cross-tabulations  can  quickly  tap  this  vast 
storehouse  of  audience  data  to  aid  in  the  buying  and  selling  of  television  time  for  greater 
precision  and  effectiveness. 

Custom  research — at  its  automated  best — solves  the  specific  problems  of  audience  dupli- 
cation, determines  net  versus  gross  homes  reached,  and  provides  a  wide  range  of  addi- 

tional information  for  evaluating  audience  efficiency.  AMERICAN 
Your  needs  dictate  the  flexibility  of  special  tabula-    [  i^lflH^  )  RESEARCH 
tions  from  available  data.   Unexcelled  processing    \/^^P^^y  BUREAU 
techniques  make  them  practical.  —  — DIVISIONOFC-E-I-RINC. 

Help  yourself  to  an  EXTRA  MEASURE  OF  AUDIENCE.  Write  or  call  for  a  copy 
of  this  ARB  booklet  describing  the  capabilities  for  special  tabulation  research. 

Washington  WE 5-2600  •  New  York  JU 6-7733  •  Chicago  467-5750  •  Los  Angeles  RA  3-8536 



OUR  RESPECTS  to  Mark  Evans,  vice  president,  Metronnedia  Inc. 

A  goodwill  ambassador  puts  Metromedia's  best  foot  forward 
Mark  Evans,  vice  president  of  Metro- 

media Inc.,  is  an  "executive  unique  in 
our  industry." 

So  says  Metromedia  President  John 
W.  Kluge  when  asked  to  explain  the 

job  sheet  of  the  multiple  station  owner's 
goodwill  ambassador.  "Mark  is  a  man 
who  wears  many  hats,"  Mr.  Kluge  said. 
"He  serves  as  an  ambassador  of  good 
will  whose  special  value  to  Metromedia 
Inc.  cannot  be  measured  in  terms  of 
dollars  and  cents,  but  must  be  appraised 
in  terms  of  human  relations." 

An  accomplished  speaker,  Mr.  Evans 
is  continually  in  demand  everywhere 
in  the  country.  His  range  of  subjects 
far  exceeds  the  boundaries  of  broad- 

casting. He  currently  travels  some  50,- 
000  miles  annually  as  an  ambassador 
for  Metromedia  and  for  all  the  broad- 

casting industry. 

A  visitor  to  Mr.  Evans'  Washington, 
D.  C,  office  in  the  Raleigh  Hotel  head- 

quarters of  WTTG  (TV)  is  immediate- 
ly impressed  by  the  memorabilia  of  the 

miles  he  has  traveled.  There  are  gifts 
from  kings,  from  presidents  and  from 
an  astronaut  (Col.  John  Glenn,  a  close 
friend). 

Varied  Interests  ■  Metromedia  Inc., 
a  publicly-owned  company,  owns 
Metropolitan  Broadcasting  Co.,  Foster 
&  Kleiser  (outdoor  advertising)  and  in- 

ternational WRUL  Boston.  Metropoli- 
tan stations  include  WTTG,  WNEW- 

AM-FM-TV  New  York;  KMBC-AM- 
TV  Kansas  City:  WTVP  (TV)  Decatur. 
111.;  WTVH  (TV)  Peoria,  111.;  KOVR 
(TV)  Stockton,  Calif.;  WIP-AM-FM 
Philadelphia  and  WHK-AM-FM  Cleve- 
land. 

Mr.  Evans  feels  that  WTTG  has  an 
opportunity  unlike  that  at  any  other 
station:  it  is  an  independent  operating 

in  the  Nation's  Capital.  It  is  the  show- 
case for  all  independents  in  the  minds 

of  many  of  the  nation's  policy  makers 
and  to  that  end  the  highly-praised,  Sun- 

day night  Mark  Evans  Show  is  dedi- 
cated. 

His  program  has  been  described  as 
one  of  the  more  important  local  shows 
in  America  because  of  its  national 
scope.  It  has  a  prestige  audience  and 
guests — in  cabinet  members,  members 
of  Congress  and  other  leaders. 

The  Beginning  ■  Born  Marcus  Jacob 
Austed  (he  adopted  Mark  Evans  as  his 
professional  name  in  1947)  in  Ogden, 
Utah,  April  1,  1917,  he  went  through 
the  public  schools  there  as  an  honor 
student,  graduating  in  1934.  The  years 
1936-39  were  highly  significant  in  the 
life  of  young  Mark  Austed.  He  served 
as  a  missionary  for  the  Church  of 
Jesus  Christ  of  the  Latter  Day  Saints 
in  Norway,  the  boyhood  home  of  his 

father  and  of  his  mother's  parents.  As 
a  dispenser  of  the  Mormon  doctrine, 
Mark  had  his  first  opportunity  to  speak 
in  public — and  in  a  foreign  language 
at  that  (he  is  fluent  in  the  tongues  of 
all  Scandinavian  countries). 

Back  to  College  ■  Mark  returned  to 
Ogden  in  1939  and  entered  Weber 
Junior  College  as  a  pre-law  student, 
with  still  no  thought  of  broadcasting  as 
a  future  career.  A  math  teacher,  im- 

pressed by  Mark's  fine  voice,  gave  him 
a  strong  nudge  in  the  radio  direction 
by  suggesting  that  he  enroll  in  a  new 
speech  course. 

Shortly  thereafter,  he  entered  his  first 
speech  contest  but  had  his  only  mental 
blackout  before  an  audience  and  fin- 

ished third.  The  next  year  (1940)  he 
won  the  National  Oratorical  Contest 

and  in  1941  the  National  Extemporan- 
eous Speaking  Contest.  He  also  was 

selected  by  the  Ogden  Junior  Chamber 

of  Commerce  as  that  city's  outstanding 
young  man  in  1941. 

During  this  period,  Mark  was  presi- 
dent of  the  Weber  student  body,  carry- 

ing 18  hours  of  classwork,  traveling  all 
over  Utah  giving  his  prize-winning 
speech  and  courting  his  future  wife, 
Lola  Brown. 

A  New  Career  ■  One  of  the  stops  on 

Mark's  speaking  tour  was  the  Salt  Lake 
City  Rotary  Club  whose  president,  Earl 
J.  Glade,  also  was  president  of  KSL 
Salt  Lake  City.  Mr.  Glade  offered 
young  Mr.  Austed  a  job  as  an  an- 

nouncer in  the  spring  of  1941. 

"I  was  in  love  and  a  legal  career 
seemed  a  long  way  off  at  the  time  so  I 

accepted,"  Mr.  Evans  says.  "I've  never 
been  sorry." The  apprenticeship  at  KSL  was  of 
short  duration,  however,  as  he  entered 

Mr.  Evans 
A  born  communicator 

the  Army  soon  after  Pearl  Harbor. 
Assigned  to  military  intelligence,  Mark 
was  sent  to  Walter  Reed  Hospital, 
Washington,  D.  C,  for  surgery  on  a 

knee  injured  in  officer's  candidate 
school.  He  stayed  at  Walter  Reed  and 

operated  the  hospital's  WRGH,  where 
he  interviewed  many  world  leaders. 

Replaces  Godfrey  ■  Discharged  from 
the  Army  in  1945,  ex-Sgt.  Austed  went 
to  work  fulltime  for  WWDC  and  did 
a  15-minute  newscast  for  the  old  Con- 

tinental Network.  Two  years  later,  he 
moved  to  WTOP  Washington  as  the  re- 

placement for  Arthur  Godfrey  on  a 
local  morning  show  and  adopted  the 
professional  name  Mark  Evans. 

He  entered  tv  in  1950  with  a  daily 

program  on  WTOP-TV  emphasizing 
the  positive  side  of  government.  For 
the  next  six  years,  he  started  each  morn- 

ing at  5:30  a.m.  on  radio  and  continued 
with  several  separate  programs  through- 

out the  day,  plus  tv,  plus  network  com- 
mercials, plus  an  average  of  three 

speeches  per  week.  "I  wound  up  in  the 
hospital"  for  rest,  Mr.  Evans  says. 

In  1957,  he  succumbed  to  his  urge 
to  travel  and  since  then  has  visited 
Russia,  Africa,  South  America,  Japan, 

and  many  other  countries.  A  "by- 
product" of  each  of  these  trips  has  been 

a  documentary  tv  program  on  the  area 
visited.  Mr.  Kluge  is  a  traveling  com- 

panion on  many  of  the  Evans  trips. 
Memories  Are  Made  ■  Mark  was 

greatly  influenced  by  his  visit  over  New 
Year's  1960-61  with  Albert  Schweitzer 
in  Africa.  He  still  corresponds  with  and 

often  quotes  the  famous  clergyman- 
medical  misionary.  A  tv  program  filmed 
on  the  Schweitzer  trip  resulted  in  a 
Brotherhood  Award  for  Mr.  Evans. 

Metromedia's  goodwill  ambassador 
became  acquainted  with  then  food- 
broker  Kluge  when  the  latter  was  a 
sponsor  of  Mr.  Evans  on  WTOP.  In 
1957  the  two  became  partners  in  the 
purchase  of  KXLW  St.  Louis.  They 
later  acquired  KOME  Tulsa,  WINE 
Buffalo  and  WEEP  Pittsburgh. 

These  stations  were  sold  in  1959 

when  Mr.  Kluge — again  with  Mark 
Evans  as  a  partner — acquired  control 
of  Metromedia.  Mark  remained  at 
WTOP  under  contract  until  January 
1960  when  he  joined  Metromedia  as 
vice  president  for  public  affairs.  He 
owns  12,000  of  over  1.5  million  Metro- 

media shares  outstanding. 
The  Evans  family  (including  Nancy, 

16;  Penny,  13,  and  Wendy,  11)  live  in 
suburban  Kenwood,  Md.  His  civic 
associations  are  numerous  and  each  or- 

ganization has  found  Mark  Evans  an 
active  participant. 
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EDITORIALS 

Space  and  time 

Now  that  the  silly  season  is  over  on  Capitol  Hill  on  space 
communications  it  seems  appropriate  to  get  a  few  things 

in  proper  perspective. 
The  first  order  of  business,  once  the  space  satellite  legisla- 

tion is  implemented,  is  to  get  the  global  satellite  system  in 
operation  with  greatest  possible  dispatch. 

Equally  as  important  is  the  allocation  of  frequencies 
for  space  communication.  An  international  conference  is 
to  be  held  in  the  fall  of  1963  in  Geneva  to  complete  the 
work  begun  in  1959.  A  United  States  mission,  headed  by 
FCC  Commissioner  T.  A.  M.  Craven,  who  was  the  chair- 

man of  the  American  delegation  at  the  1959  conference,  has 
been  at  work  almost  continuously  in  devising  our  proposals 
for  appropriate  allocations,  both  for  civil  and  military  uses. 

Time  that  cannot  be  retrieved  has  been  lost  in  the  friv- 
olous filibustering  in  the  Senate  of  the  bill  endorsed  by  Presi- 

dent Kennedy,  the  State  Department,  NASA  and  the  FCC. 
It  is  errant  nonsense  to  label  this  legislation  a  gigantic  give- 

away as  the  Senate's  handful  of  dissident  liberals  has  done. 
Both  the  FCC  and  the  Department  of  Justice  will  be  look- 

ing down  the  throats  of  AT&T  and  the  other  carriers  to  see 
that  there  is  no  domination  of  the  space  communications 
field  by  any  single  entity. 

American  leadership  in  communications,  including  the 
development  of  both  radio  and  television,  was  achieved 
through  private  initiative  and  free  enterprise. 

Today,  when  the  world  is  witnessing  a  titanic  struggle 
between  democratic  and  communistic  ideologies,  seems  to 
be  the  poorest  timing  possible  to  espouse  government  owner- 

ship of  a  new  and  important  facet  of  communications. 

Profits  and  partnerships 

THE  FCC's  television  financial  reports  for  1961  confirm 
a  trend  of  recent  years.  Looked  at  in  the  mass,  tele- 

vision station  operations  are  profitable;  television  network 
operations  are  marginal.  If  the  trend  persists,  various  dis- 

turbances are  inevitable  in  network-station  relations. 
Together  the  three  television  networks  in  1961  increased 

their  network  time  sales  by  some  $8  million  and  their  sales 
of  programming  and  sundry  other  services  by  nearly  $44 
million  over  sales  of  the  year  before.  But  their  profits  de- 

creased by  27%  because  of  increases  in  expenses.  The  net- 
works were  left  with  total  profits  before  federal  income  tax 

of  only  4.6%  of  total  revenues.  By  comparison,  the  earn- 
ings of  television  stations  increased  slightly  in  1961.  As  a 

group  the  stations  (including  the  15  owned  by  networks) 
took  in  profits  that  totalled  26.7%  of  revenues. 

As  has  been  customary  for  many  years,  the  networks  in 
1961  made  more  money  from  the  operation  of  their  15 
owned  stations  than  from  networking  itself.  From  combined 
network  and  owned  station  operations  the  networks  made 
total  profits  that  were  12.8%  of  total  revenues.  That  is  a 
considerably  more  comfortable  margin  of  profit  than  net- 

working produced,  but  it  is  not  comfortable  enough  to  give 
network  executives  a  feeling  of  security.  As  long  as  net- 

work operations,  as  viewed  apart  from  the  operations  of 
owned  stations,  continue  to  throw  off  smaller  and  smaller 
returns,  the  networks  must  search  ever  more  widely  for  add- 

ed revenue.  It  is  that  search  that  must  inevitably  lead  to 
strains  in  the  historic  arrangements  between  networks  and 
their  affiliated  stations. 

The  strains  will  first  become  evident,  indeed  have  already 
become  evident,  in  three  main  areas:  the  selling  of  national 
advertising,  network  compensation  of  affiliates  and  the  shar- 

ing of  program  expense. 
The  competition  between  networks  and  their  stations  in 
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the  search  for  national  advertising  revenue  is  already  severe. 
Of  necessity,  networks  have  developed  many  kinds  of  pack- 

ages to  attract  national  budgets  of  all  sizes.  Some  of  these 
packages  so  closely  resemble  those  in  which  national  spot 
television  is  sold  that  there  is  little  reason  for  an  advertiser  to 
choose  between  network  and  spot  except  on  the  basis  of  price 
and  ease  of  purchase.  In  such  a  choice,  spot  does  not  al- 

ways win.  The  oftener  it  loses,  the  less  money  stations  get. 
While  searching  for  ways  to  expand  their  income  from 

advertisers,  the  networks  also  search  for  ways  to  reduce  ex- 
pense. One  way  is  to  reduce  payments  to  affiliates.  CBS-TV 

and  NBC-TV  have  already  announced  compensation  reduc- 
tions to  be  effective  the  first  of  next  year,  and  ABC-TV  has 

indicated  it  will  do  likewise. 
The  reduction  of  compensation  has  been  described  by  the 

networks  as  a  means  of  getting  stations  to  bear  a  heavier 

share  (or  a  more  proportionate  share,  in  the  networks'  view) 
of  program  expense.  There  are  other  means  of  attaining  the 
same  results.  The  vast  majority  of  programs  that  are  now 
being  offered  to  stations  for  syndicated  sale  have  already 
been  shown  at  least  once  on  the  networks,  and  in  many  of 
them  the  networks  participate  to  some  degree  in  the  revenue 
from  syndication  sale. 

Nobody  is  a  villain  or  a  hero  in  this  piece.  The  problem 
is  that  stations  and  networks  are  engaged  in  an  odd  business 
in  which  they  are  at  once  partners  and  competitors.  A  tidier 
arrangement  could  be  devised — for  example,  a  buyer-seller 
association  in  which  networks  sold  programs  to  stations  and 
left  the  selling  of  advertising  to  the  stations — but  not  without 
convulsive  upheavals  that  are  not  to  the  present  taste  of 
ownership  and  management  on  either  side.  Absent  a  com- 

plete revision  of  the  traditional  arrangement,  networks  and 
stations  must  try  to  emphasize  the  partnership  element  in 
their  association  and  de-emphasize  the  competition  in  it. 

The  problem  of  controlling  costs  is  common  to  both  net- 
works and  stations,  and  both  ought  to  cooperate  however 

they  can  to  keep  expenses  within  manageable  limits. 
The  problem  of  increasing  total  advertising  revenue  is 

common  too,  and  joint  efforts  toward  that  end  ought  to  be 
invigorated. 

In  the  present  system  the  element  of  competition  between 
networks  and  affiliates  cannot  be  eliminated,  but  perhaps  it 
can  be  kept  from  getting  out  of  hand. 

Drawn  for  Broadcashno  by  Sid  Hlx 

"They  ought  to  call  it  the  early,  early  show.  It  comes  on 

at  1  a.m.!" BROADCASTING,  Aupst  20,  1962 
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WISC-TV 

MEETS  THE 

NEWS 

Cameramen  Jim  Schoenmann  and  Bob  Kay  at  work. 

On  the  spot  coverage  of  newsworthy  events 

throughout  the  entire  service  area  of  Channel  3 

at  Madison  is  an  important  part  of  WISC-TV's 

News  Department's  daily  activities. 

WISC-TV  is  relied  on  by  thousands  of  viewers 

in  Wisconsin,  Illinois  and  Iowa  for  responsible 

and  interesting  newscasts. 

WISC-TV 
MADISON,  Wise. 

Represented  Nationally  by  Peters,  Griffin.  Woodward,  Inc. 
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Syndicators  turning  to  specialized  audiences  Should  tv  fare  for  overseas  be  censored? 

to  sell  low-budget  series  27       Minow  aide  poses  question  60 

Educators  want  bigger  share  of  tv  spectrum-  Telstar  triumph  must  not  endanger  principle 

total  of  1,200  etv  assignments  68       °f  ̂ ^^^  expression,  says  NBC's  Sarnoff  .  .  60 COMPLETE  INDEX  PAGE  7 

For  the  14th  year,  "Bud"  is  ready,  willing  and  able 
to  help  you  buy  Baltimore.  Same  stand  .  .  .  same 
unmatched  knowledge  of  the  market  .  .  .  same  service 
with  the  personal  touch  and  the  sensibly  sharp  pencil. 

Ask  the  PETRY  MAN  to  get  "Bud"  busy  on  your  Balti- 
more buy — or  call  direct  "BUD"  (Willis  K.)  FREIERT — 

Area  Code  301  .  .  .  467-3000. 

WBAL-TV,  BALTIMORE 
Maryland's  Broadcast  Center,  Baltimore  11,  Maryland 



WNAX-570  "LISTENING  MILES"  CONTEST 

WINNER  ANNOUNCED! 

THE  WINNER  .  .  . 

Bob  Parker,  Asso- 
ciate Radio  &  TV 

Director  Aubrey, 

Finlay,  Marley  & 

Hodgson,  Inc.,  Chi- 
cago 

HOW  MANY  WNAX-570  "LISTENING  MILES"  ARE 
THERE  ALONG  U.  S.  HIGHWAYS  75-81-20  AND  16? 

THAT'S  THE  QUESTION  ASKED  OF  AD  AGENCY 
PERSONNEL 

THE  ANSWER  —  3,31 1  MILES 

WINNER  LAUDS  BIG  AGGIE'S  VAST  COVERAGE 
Bob  Parker  says,  "whether  it's  coverage  miles  or  sales  mileage,  I've  found  from 
experience  that  the  Big  in  Big  Aggie  means  exactly  what  it  says."  Bob  Parker's 
understanding  of  vast  Big  Aggie  Land  and  powerful  WNAX-570  recently  proved 
rewarding.  His  answer  of  3.317  miles  earned  him  first  prize  l  a  GE  transistor  radio) 

in  Big  Aggie  s  ''Listening  Miles  '  contest. 
Big  Aggie  Land  is  a  huge  market  as  illustrated  by  the  tremendous  amount  of  mileage 

you  can  run  up  travelling  through  it.  It's  a  wealthy  market,  illustrated  by  the  fact 
that  spendable  consumer  income  last  year  was  ■■$2,048,890,000.  Big  Aggie  Land  can 
be  sold  only  on  WNAX-570  where  over  80%  of  Big  Aggie's  2^4  million  residents 
listen  to  WNAX-570  three  to  seven  times  each  week  ...  To  sell  Big  Aggie  Land, 

America's  40th  radio  market  .  .  .  buy  WNAX-570.  See  your  Katz  man. 
""1962  Survey  of  Buying  Power 

THE  KATZ  AGENCY.  INC 

WNAX-570  CBS  RADIO PROGRAMMING  FOR  ADULTS  OF  ALL  AGES 
PEOPLES  BROADCASTING  CORPORATION 
Sioux  City,  Iowa,  Sioux  Falls  and  Yankton,  South  Dakota 
Represented  by  Katz 

PEOPLES  BROADCASTING 
CORPORATION 

WNAX,  Yankton,  S.  Dak. 
KVTV,  Sioux  City,  Iowa 
WCAR,  Cleveland,  Ohio 

WRFD,  Columbus- Worth  ington,  Ohio WTTM,  Trenton,  N.|. 
WMMN,  Fairmont,  W.Va. 



RED 

MENACE 

ON 

CARIBBEAN 

A.  BEACHES 

The  influence  of  Castro  Communism  has  washed  up 
on  many  shores  in  the  nearby  Caribbean  and  Latin 
America.  Just  how  far  this  insidious  Cuban  export  has 
spread  is  of  vital  interest,  especially  to  Miamians. 

THE  RED  STAR:  PART  V  was  WCKT's  answer  to  that 
question  —  a  full  hour  telecast  at  9  P.M.  on  the  eve 

of  the  9th  anniversary  of  Castro's  26th  of  July  move- 
ment. This  program  of  on-the-spot  film  and  taped 

interviews,  the  fifth  installment  of  a  series,  present- 
ed an  unprecedented  closeup  of  the  people  most 

directly  concerned:  government  leaders,  their  oppo- 
sition, the  professional  people  and  the  plain  people 

of  the  eleven  islands  and  nations  within  Havana's 
potential  sphere  of  influence. 
In  recent  months,  WCKT  film,  videotape  and  sound 
crews  have  covered  almost  every  major  port  or  coun- 

try in  the  Caribbean  and  Latin  America,  in  an  effort 
to  keep  South  Floridians  informed  about  the  Red 
Star  in  the  west . . .  to  deliver  both  citizenship  and 
showmanship  in  one  package. 

BISCAYNE  TELEVISION  CORPORATION 

WCKT-CHANNEL  7  •  MIAMI  •  WCKR-RADIO  51 

BROADCASTING,  August  27,  1962 



THERE  IS  ALWAYS  A  LEADER,  and  WGAL-TV  in  its  coverage  area  is  pre  eminent. 

This  Channel  8  station  reaches  not  one  community,  but  hundreds— including  four  important 

metropolitan  markets.  Channel  8  delivers  the  greatest  share  of  audience  throughout  its  wide 

coverage  area.  For  effective  sales  results,  buy  WGAL-TV— the  one  station  that  is  outstanding. 

WGAL-TV 

CkcuutM  <r 

Lancaster,  Pa. 

Representative:    The  MEEKER  Company,  Inc. New  York 

NBC  and  CBS 

STEINMAN  STATION 

Clair  McCollough,  Pres. 

Chicago      •      Los  Angeles San  Francisco 

BROADCASTING,  August  27,  1962 



CLOSED  CIRCUIT 
Two  FCC  appointments? 

Although  there  has  been  no  inkhng 
from  White  House  on  filHng  FCC 
vacancy,  report  was  current  last  week 
that  not  one  but  two  new  appoint- 

ments may  be  made.  Speculation  has 
it  that  Commissioner  John  S.  Cross, 
who  had  been  eliminated  (this  on  di- 

rect White  House  authority)  more 
than  month  ago  might  be  reappointed. 
Notion  now  is  that  Commissioner 
T.  A.  M.  Craven,  whose  term  does 
not  expire  until  next  June  but  who 
reaches  retirement  age  of  70  in  Janu- 

ary, will  be  asked  to  accept  appoint- 
ment by  President  as  one  of  incor- 

porators of  upcoming  Communica- 
tions Satellite  Corp.  Commissioner 

Craven  is  top  allocation  expert  and 
appointment  would  still  preserve  his 
government  status  looking  toward 
retirement  as  well  as  qualify  him  to 
head  U.  S.  delegation  to  Geneva  con- 

ference next  year. 

Reversal  of  White  House  altitude 
on  Commissioner  Cross,  if  true,  would 
stem  from  congressional  pressure,  and 
Commander  Craven's  lateral  move 
would  permit  President  to  appoint 
someone  of  his  own  selection  to  FCC. 
Both  Messrs.  Cross  and  Craven  are 

Democrats  hut  haven't  always  seen 
eye-to-eye  with  New  Frontier.  If  this 
eventuates  it  would  fit  precise  pattern 
followed  by  President  Kennedy  on 
two  recent  appointments  to  Atomic 
Energy  Commission  wherein  one  con- 
gressionally  supported  candidate  and 
one  New  Frontier  candidate  were 
named  to  fill  two  vacancies.  While 
White  House  continued  mum,  it  was 
generally  thought  that  FCC  Broadcast 
Bureau  chief,  Kenneth  A.  Cox,  would 
get  Craven  slot  if  Cross  is  reappointed. 

Haley's  comet 
White  House  intends  moving  swift- 
ly on  Communications  Satellite  Corp. 

appointments  (story  page  63).  Presi- 
dent Kennedy  has  asked  government 

agencies  affected  for  nominations  for 
incorporators  of  what  will  become  15- 
man  board — six  named  by  carriers, 
six  to  represent  public  and  three  to  be 
named  by  President.  In  addition  to 

Commissioner  Craven  (see  above)  it's 
believed  Andrew  G.  Haley,  Washing- 

ton communications  lawyer  and  pio- 
neer in  space  law,  will  be  appointed 

one  of  incorporators  and  directors  to 
serve  until  stock  is  issued  and  sold. 

FCC,  it's  understood,  recommended 
that  no  government  officials  be  named. 
Among  those  suggested  by  FCC  as 
possible  incorporators  are  Dr.  James 
Killian  (scientist):  Robert  V.  Flem- 

ing, chairman,  Riggs  National  Bank, 
Washington;  Robert  A.  Lovett,  former 

Secretary  of  Defense;  George  J.  Feld- 
man,  ex-chief  counsel  for  House  Space 
Committee;  William  Rogers,  former 
attorney  general;  David  Lilienthal, 
former  chairman  of  TV  A;  Philip  Gra- 

ham, president  of  Washington  Post 
Co.  (WTOP-AM-FM-TV  Washing- 

ton, WJXT  [TV]  Jacksonville);  Gordon 
Gray,  former  Secretary  of  Army 
( WSJS-AM-FM-TV  Winston-Salem) ; 
Ex-Secretary  of  State  Dean  Acheson; 
Warren  Baker,  former  general  counsel 
of  FCC,  and  Robert  Munn,  former 
NASA  official. 

ABC  Radio  rating  approach 

ABC  Radio,  which  has  rejected  ex- 

panded Nielsen  radio  index  that's  be- ing subscribed  to  by  CBS  Radio,  NBC 
Radio  and  Mutual,  expects  to  sign 

for  rating  service — as  yet  unidentified 
— within  few  weeks.  Network  expects 
it'll  have  to  do  some  "pioneering 
work"  to  gain  "full  acceptance"  at  ad- 

vertiser level  for  service  it'll  use.  ABC 
Radio  President  Robert  Pauley  an- 

nounced decision  not  to  renew  Niel- 
sen in  late  spring,  charging  radio  was 

being  "short-changed"  (Broadcast- ing, June  11). 

Whither  Minow? 

It  may  be  premature  but  some  of 

FCC  Chairman  Newton  N.  Minow's 
own  colleagues  are  wondering  whether 

he's  planning  to  leave  FCC  any  time 
soon  (his  term  has  six  years  to  go 

from  last  June  30).  While  there's  no 
word  that  his  departure  is  imminent, 
he  has  said  that  he  cannot  afford  to 

make  career  of  government,  with  re- 
sponsibilities of  growing  family — three 

young  daughters,  aged  9,  7  and  3. 
Moreover,  he  recently  resigned  from 

golf  membership  (he  shoots  in  80's) 
in  Washington's  Woodmont  Countrv Club. 

If  and  when  Mr.  Minow  leaves,  it's surmised  he  would  return  to  Chicago 
whence  he  came  to  FCC  in  March 
1961.  He  was  member  of  Adlai 

Stevenson's  law  firm  there  and  also 
active  in  civic  and  Democratic  party 

affairs.  But  there's  also  speculation 
that  he  might  join  his  former  client. 
ex-Senator  William  Benton  (also  co- 
founder  of  Benton  &  Bowles),  whose 
Encyclopaedia  Britannica  operations 
are  headquartered  in  Chicago  area. 

Networks  plan  ahead 
Tv  networks  are  said  to  be  month 

ahead  of  last  year's  pace  in  lining  up 
new  season  properties.  By  February 
of  this  year,  networks  had  completed 

bulk  of  plans  for  pilot  commitments 
for  1962-63  nighttime  schedule 
(Broadcasting,  Feb.  19).  Reports 
now  indicate  this  approximate  stage 
will  be  reached  for  1963-64  season  as 
early  as  January  1963. 

New  program  "type"  said  to  be  con- 
tender for  '63-64  and  being  offered 

for  network-advertiser  consideration 
at  film  studios  in  Hollywood:  series 
with  "Ivy"  look.  Producers  reportedly 
are  offering  scripts  with  school  back- 

ground locale,  which  if  they  catch  on 

as  pilots,  could  vie  with  '62-63  crop of  medical  shows.  Says  one  agency 

program  executive:  "Nearly  every  pro- 
ducer has  an  'educational'  show — 

dramatic  or  a  comedy  with  the  leads 
cast  in  the  role  of  a  professor  or  a 

student." 
Co-op  ad  squeeze 

Federal  Trade  Commission's  crack- 
down on  advertisers  giving  discrimina- 

tory advertising  allowances  on  promo- 
tions and  in  test  markets  may  affect 

broadcasters.  FTC  has  held  that  all 

competitive  outlets  must  get  propor- 
tionate share  of  co-op  advertising  and 

product  giveaways.  Under  this  fiat, 
some  companies  may  not  be  able  to 
finance  test  in  large  market,  must 
choose  between  one  where  they  can 
afford  to  properly  finance  allowance 
they  feel  is  adequate  or  abandon  test. 

Key  words  in  rulings  are  "competi- 
tive outlets"  and  "proportionate 

share."  FTC  takes  this  to  mean  allow- 
ances can  be  given  to  one  outlet  in 

each  of  several  separate  markets  but 
where  several  outlets  in  one  market 
get  allowance,  all  must  he  treated 
equal.  FTC  usually  allows  share  to 
be  figured  on  percentage  of  purchases 
each  outlet  makes  from  advertiser. 

Three-way  race? 

Signing  of  J.  Walter  Thompson  by 
The  Pulse  Inc.  (see  page  32)  may  be 
followed  by  similar  agreements  with 
at  least  one,  possibly  two,  other  agen- 

cies at  top  of  list.  While  announce- 
ment is  withheld  pending  formalizing 

pact  Dr.  Sydney  Roslow,  Pulse  di- 
rector, has  reached  understanding  with 

another  big  tv/ radio  agency,  is  near 
agreement  with  second.  In  recent 
months  Pulse  has  added  Benton  & 

Bowles,  Burnett  and  Compton.  Addi- 
tional acquisitions  would  strengthen 

Pulse  agency  acceptance  to  point  rat- 
ing service  would  be  in  serious  con- 

tention with  front-running  ARB  and 
Nielsen. 
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Down  to  earth  facts:  Cleveland  is  the  only  market  In  the  nation's  top  15  with  a  TV 

field  all  to  itself,  it's  exclusive.  No  perimeter  stations  take  a  bite  out  of  its  TV  audi- 

ence. That's  why  WJW-TV  gives  you  more  sales  impressions  per  dollar.  ■  Compared 

to  the  top  15  markets^  Cleveland's  WJW-TV  delivers  up  to  twice  the  spot  audience 

on  a  CPMH  basis.  On  prime  evening  shows,  WJW-TV's  CPMH  per  commercial  minute 

is  yr  to  Va  less  than  the  national  average.  ■  WJW-TV  Cleveland  reaches  92%  of  the 

TV  homes  in  the  heavily  populated,  18-county  area  of  Northeastern  Ohio— a  market 

with  6.4  billion  dollar  annual  retail  sales.  For  the  best  buy  in  the  TV  sky,  call  your 

Storer  Television  Sales  representative.  WJW-TV  CBS  ̂   in  Cleveland. 
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WEEK  IN  BRIEF 

Syndicators  are  aiming  their  modest-budgeted  series 

now  at  special  audiences  as  market  for  "first  run,"  high 
budget,  mass  appeal  syndication  slumps  because  of  net- 

work offerings  and  feature  film  availability.  See  .  .  . 

SYNDICATORS  WOO  AUDIENCE  ...  27 

Desi  Arnaz  predicts  best  year  yet  for  Desilu  Productions 

with  four  of  its  own  programs  on  air  in  1952-63  season 

and  firm's  entry  into  live  programming.  Stockholders  told 
of  oil  well  drilling  on  lot.  See  .  .  . 

ARNAZ  SEES  GOOD  YEAR  AHEAD  ...  52 

Control  over  overseas  tv  programs  hinted  at  in  Meyers 

memorandum  submitted  to  White  House.  Proposal  by 
Minow  aide  is  for  establishment  of  International  Broad- 

cast Office  in  State  Dept.  See  .  .  . 

GOVERNMENT  GAG  FOR  GLOBAL  TV?  .  .  .  60 

Both  Canadian  tv  networks  report  good  year  ahead  with 

sponsors  coming  in  at  great  rate.  CBC  is  happy  with  re- 
newals and  returnees;  CTV  is  booming  with  tripled  num- 

ber of  sponsor  programs  and  16  new  advertisers.  See  .  .  . 

TV  SPONSORSHIP  TIDE  HIGH  ...  73 

Telstar  may  be  today's  communications  miracle  but  it 

shouldn't  be  used  to  change  principles  of  free  and  un- 
censored  communications,  NBC's  Sarnoff  says.  He  sees 
bulk  of  tv  programs  still  will  be  flown  across  ocean.  See  . . . 

TELSTAR  AND  CENSORSHIP  ...  60 

Spot  activity  and  sales  territory  analysis  are  two  new 
services  being  added  by  ARB.  Product  usage  of  tv  spot 
will  be  related  to  efficiency;  territorial  analysis  will  relate 
audience  patterns  to  many  markets.  See  .  .  . 

ARB  EXPANDS  SERVICE  ...  34 

Educators  see  need  for  1,200  channels  for  etv— four 

times  present  reserved  allocations.  Report  asks  that  edu- 
cational applicants  get  fair  shake  in  hearings  when  they 

contest  commercial  seekers  for  channels.  See  .  .  . 

ETV  SEEKS  1,200  CHANNELS  ...  68 

TAC  stations  splitting  $16,000  in  dividends  from  last 

year's  operations,  meeting  told.  Selling  locally-produced 
public  service  programs  on  national  basis  is  seen  as 

growing  business.  See  .  .  . 

TAC  MEMBERS  EARN  $16,000  ...  50 

Direct  conversion  of  light  and  heat  to  energy  is  next 

great  step  in  electronics,  RCA's  Engstrom  tells  Wescon 
audience.  He  urges  development  of  portable  power  units. 
Lasers  used  to  inaugurate  show.  See  .  .  . 

SEES  ENERGY-FROM-LIGHT  BOOM  ...  74 

Ford  Foundation  is  making  loans  to  commercial  broad- 
casters in  addition  to  largesse  for  educational  tv  stations. 

Rep.  Patman  cites  foundation's  influence  in  broadcasting 
in  Hill  speech.  See  .  .  . 

COMMERCIAL  OUTLETS  HELPED  ...  65 
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Mr.  Minow  speaks  to  our  manager 

(July  8,  1962) 

The  show  is  WFAA-TV's  "Let  Me  Speak  to  the  Manager"  —  a  half-hour  informal  session  with  Mike 
Shapiro  answering  mail  from  viewers.  The  guest  is  Mr.  Newton  N.  Minow.  The  following  is  an  excerpt 
from  the  interview: 

Shapiro:  A  year  and  a  half  ago  you  gave  a  talk  and  the  two  famous  words  which  everyone 

has  seen  in  print  and  heard  were  those  you  used  to  describe  television  as  a  vast  !' 
wasteland.  Woiild  you  comment  now ...  do  you  still  think  it  is  a  wasteland? 

Minow:  Well,  I  think  there  has  been  a  lot  of  improvement.  I  think  the  most  encouraging  thing 

is  that  broadcasters  and  the  public  are  examining  what  the  function  of  broadcasting 

is,  what  its  problems  are,  and  how  it  must  serve  the  public  interest. . . .  What  we  want 

is  to  have  the  public  participate  in  broadcasting  —  just  as  you  are  doing  with  this 

program.  That's  what  we  are  so  delighted  about,  that  you  are  exchanging  views  with 
your  audience  . .  .  and  finding  out  what  they  want  and  what  they  are  interested  in. 

And  we  think  starting  this  whole  discussion  has  been  a  very  wholesome  thing. 

Naturally,  we  are  pleased  to  have  a  second  public  commendation  from  Mr.  Minow.  (The  first  came  earlier 

this  year  at  a  meeting  of  the  National  Association  of  Broadcasters.) 

Equally  satisfying  have  been  the  inquiries  from  many  stations  in  other  markets.  We  feel  we  have  started 

a  trend.  One  that's  certainly  in  the  right  direction  from  the  viewpoint  of  responsible  management.  We  are 
more  than  willing  to  share  the  successful  format  of  this  show  and  other  WFAA-TV  local  program  inno- 

vations with  interested  broadcasters  everywhere. 

WFAA-TV 
Channel  8  abe  /  WFAA-AM-FM-TV  Communications  Center  /  Broadcast  services  of  The  Dallas  Morninpr  News  /  Represented  by  Edward  Petry  &  Co.,  Inc. 
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Late  news  breaks  on  this  page  and  on  page  10  AT 
Complete  coverage  of  week  begins  on  page  27    f\  I 

Kefauver,  Ryan  urge 

space  bill  caution 
Sen.  Estes  Kefauver  (D-Tenn.)  and 

Rep.  William  F.  Ryan  (D-N.  Y.)  have 
urged  House  members  to  oppose  efforts 
to  "steamroller""  communications  satel- 

lite bill  through  House.  They  expressed 
their  views  in  letter  sent  to  all  House 
members  Aug.  23  and  released  today 
(Monday) . 

Sen.  Kefauver  led  fight  against  bill 
in  Senate.  Rep.  Ryan  played  same 
role  in  debate  preceding  House  passage 
of  similar  measure  in  May.  House  is 
expected  to  vote  today  on  Senate 
version  rather  than  request  conference 
to  iron  out  differences  (see  story,  page 
63). 

In  their  letter.  Sen.  Kefauver  and 

Rep.  Ryan  said  "attempt  to  steamroller 
the  Senate  version  will  prevent  the 
House  from  adequate  consideration  of 
whether  the  changes  from  the  House 

bill  are  in  the  public  interest." 
Sen.  Kefauver  and  Rep.  Ryan  favor 

government  ownership  of  U.  S.  space 
communications  system  rather  than 
private  ownership  provided  in  bills 
passed  overwhelmingly  by  Senate  and 
House. 

"Regardless  of  your  views""  on  bill, 
they  said,  "we  strongly  urge  you  not  to 
acquiesce  in  an  attempt  to  rush  the  bill 
through  the  House  in  order  to  bypass 

a  conference.""  Their  letter  restates 
arguments  they  made  against  bill — 

that  it  is  "giveaway""  of  government- 
financed  development  and  technology 
in  communications  satellite  field,  and 
would  give  private  corporation  some 
of  powers  to  deal  with  foreign  coun- 

tries that  are  now  reserved  to  Presi- 
dent. 

Senate  arm  restores  cut 

in  FCC  money  for  1963 

FCC  would  get  full  budget  request 
of  $14,617,000  for  fiscal  year  that  be- 

gan July  1  under  recommendation  voted 
Friday  by  Senate  Appropriations  sub- 
committee. 

Sen.  Warren  G.  Magnuson  (D- 
Wash.),  chairman  of  Independent 
Offices  Subcommittee,  was  reported  to 
have  urged  members  to  restore  $262,- 
000  cut  from  FCC  budget  by  House 
(Broadcasting,  Aug.  6). 

Sen.  Magnuson  argued  that  role 
played  by  FCC  and  other  regulatory 
agencies  is  more  important  now  than 
ever,  according  to  subcommittee 
sources.  Sen.  Magnuson  is  also  chair- 

man of  Senate  Commerce  Committee, 

Empty  saddles 

For  two  days  last  week  (Thurs- 
day and  Friday),  there  was  no 

member  of  FCC  in  Washington 

to  handle  "emergency"  matters. Five  members  have  been  absent 
during  most  of  month  with  either 
Acting  Chairman  Robert  E.  Lee 
or  Commissioner  Frederick  W. 
Ford  on  duty,  often  both  at  same 
time.  Commissioner  Lee,  who  has 
made  practice  of  working  during 
annual  August  hiatus,  is  due  back 
in  office  today  (Monday)  after 
one  week  at  beach  during  which 
he  was  in  daily  contact  with  FCC. 

which  has  jurisdiction  over  these  agen- 
cies. 

Subcommittee  recommendation  still 

must  be  approved  by  full  Appropria- 
tions Committee  before  Senate  votes  on 

it. 

Network  newsmen  reply 

to  Cuban  bias  charges 

Two  network  newsmen  have  submit- 
ted statements  to  Senate  Internal  Secur- 
ity Subcommittee  in  reply  to  charges 

they  slanted  their  reports  on  Cuba  to 
favor  Premier  Fidel  Castro.  Charles 

Kurah,  CBS-TV,  and  John  Hlavacek, 
NBC-TV,  are  also  said  to  have  provided 
investigators  with  transcripts  of  pro- 

grams in  question. 
Charges  were  made  by  Carlos  Todd, 

refugee  Cuban  journalist  now  living  in 
Coral  Cables,  Fla.,  during  subcommit- 

tee hearing  last  month  (Broadcasting, 
July  23).  Subcommittee  source  said 
two  of  several  other  press  and  radio 
commentators  similarly  accused  by  Mr. 
Todd  had  asked  to  be  heard  in  execu- 

tive session  and  that  one  has  already 
appeared.  But  he  declined  to  identify 
them. 

Complete  record  of  inquiry,  including 
statements  of  network  newsmen  and  ex- 

ecutive session  testimony,  is  expected  to 
be  issued  within  next  couple  of  weeks. 
Subcommittee,  headed  by  Sen.  James  O. 
Eastland  (D-Miss. ),  may  also  issue 
report. 

B-IVl,  Hudson  purchase 
ABC  Radio  fight  coverage 

Bristol-Myers  Co.  and  Hudson  Vita- 
min Products  Inc.  will  co-sponsor  ABC 

Radio"s  broadcast  of  Patterson-Liston 
heavyweight  championship  fight  Tues- 

day, Sept.  25  (10:05  p.m.  to  conclu- 
sion). 

ABC  Radio's  coverage  of  fight  in 
Canada  will  be  fully  sponsored  by  Do- 

minion Seven-Up  Co.  Ltd.  Broadcast 
rights  to  fight  cost  $400,000,  highest 
ever  for  coverage  of  championship 
bout,  according  to  ABC  Radio. 

Agencies:  Doherty,  Clifford,  Steers 
&  Shenfield  for  Bristol-Myers  and  Pace 
Adv.  for  Hudson  Vitamin. 

FCC  made  example, 

WDKD  appeal  states 
WDKD  Kingstree.  S.  C,  complained 

Friday  FCC  used  licensee  E.  G.  Robin- 
son as  whipping  boy  for  industry  in 

stripping  him  of  license  and  asked  FCC 
to  reconsider  decision  (  Broadcasting, 
July  30). 

Station  said  as  jurists  in  frontier  days 

earned  reputation  as  "hanging  judges'" so  WDKD  came  before  New  Frontier 
FCC  at  time  agency  planned  crackdown 
without  warning. 

FCC  set  no  guidelines  for  taste  in 
programming  but  retroactively  decided 
that  Charlie  Walker  programs  on 
WDKD  were  in  bad  taste,  station  said. 

FCC  failed  to  take  community  stand- 
ards into  account,  WDKD  said,  claim- 

ing Kingstree  area  residents  were  not 
shocked  by  Walker  shows.  Taste  as  to 
sex  matters  is  more  liberal  these  days, 
WDKD  asserted. 

In  any  case,  FCC  is  forbidden  to 
censor  and  if  matter  such  as  Walker 
shows  can  be  reason  for  action,  it  must 
be  taken  by  criminal  courts,  station 
said. 
FCC  ignored  own  policies  by  giving 

no  weight  to  community  support  Mr. 
Robinson  received  and  plentiful  testi- 

mony he  was  operating  WDKD  in  pub- 
lic interest,  station  said. 
As  to  alleged  misrepresentations  by 

licensee,  WDKD  said,  FCC  has  chosen 

to  accept  Broadcast  Bureau's  interpreta- 
tion of  testimony  rather  than  Mr.  Robin- 

son's sworn  statements.  Station  claimed 
Walker  tapes  were  never  properly  iden- 

tified as  having  been  broadcast  and  that 
Mr.  Robinson  made  no  willful  mis- 
representations. 

FCC  also  should  have  given  weight 

to  fact  that  tapes  were  made  by  com- 
peting station,  which  was  not  trying 

"to  reform  the  industry"  but  to  remove 
competitor,  WDKD  claimed. 

Depriving  licensee  of  main  source  of 
livelihood  is  harsher  penalty  than  court 
would  assess  for  many  crimes,  WDKD 
said. 
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WEEK'S  HEADLINERS 

Robert  S.  Bu- 
chanan, general 

sales  manager  of 
WJW-TV  Cleve- 

land, promoted  to 
general  manager 
of  Storer  Broad- 

casting Co.  outlet, 
succeeding  Joseph 
Drilling,  who  re- 

signed last  month 
to  become  presi-  Mr.  Buchanan 
dent  of  Crowell- 

Collier  Broadcasting  Corp.  (Week's 
HEADLINERS,  July  23).  Gcorge  U. 
Lyons,  midwest  sales  manager  of  Storer 
Tv  Sales,  Chicago,  named  general  sales 
manager  of  WJW-TV,  replacing  Mr. 
Buchanan.  Mr.  Buchanan  began  his 
broadcast  career  with  Storer  organiza- 

tion in  August  1952  as  film  editor  at 
WJBK-TV  Detroit,  while  student  in  that 
city.  He  advanced  at  Detroit  station  to 
film  director,  local  salesman  and  in  Au- 

gust 1957  was  appointed  national  sales 

manager  with  headquarters  in  company's 

Fox  plans  increase 

in  tv  production 

2Uth  Century-Fox  Corp.  is  planning 
to  increase  its  tv  production  activity  as 

part  of  "firm  policy"  to  secure  signifi- 
cant place  in  field. 

Company's  plans  were  announced  by 
Darryl  F.  Zanuck,  president,  following 
Aug.  23  board  of  directors  meeting.  He 
said  he  had  asked  board  for  "full  au- 

thority" to  organize  "complete  televi- 
sion department"  to  produce  series.  At 

present  Fox  produces  only  one  series, 
Dobie  Gill  is. 

Mr.  Zanuck  said  tv  strengthening  is 

part  of  "realistic"  policy  to  restore  Fox 
to  "healthy  condition"  after  five-year  de- 

cline. He  predicted  company's  net  losses 
this  year  would  be  about  $25  million 
(see  story  page  54). 

Filter  tips  not  safe 

cancer  study  indicates 

Smoke-borne  tobacco  tar  substances 
drawn  through  filter-tip  cigarets  can 
cause  skin  cancers  in  mice,  New  York 

State  public  health  research  team  re- 
ported Friday  (Aug.  24).  Scientists  said 

tumors  were  induced  by  every  brand 
of  cigaret  tested  (six),  but  smoke  from 
filter-tip  cigarets  (two)  yielded  one- 
third  tar  content  of  that  in  standard 
cigarets.  Researchers  said  implications 

were  "indirect,  but  significant." 
Study  was  undertaken  to  determine  if 

New  York  sales  office.  He  was  named 
general  sales  manager  of  Cleveland  tv 
outlet  in  February  1961.  Mr.  Lyons 
joined  Storer  in  1956  as  account  execu- 

tive at  WJBK-TV.  He  was  appointed 
national  sales  manager  of  WSPD-TV 
Toledo  following  year,  and  midwest 
sales  manager  of  Storer  Broadcasting 

Co.,  Chicago,  in  1959,  position  held  un- 
til being  named  to  present  post  last  year. 

Walter  J.  Rothschild,  manager  of 
WTAD-AM-FM  Quincy,  111.,  and 
KHQA-TV  Hannibal,  Mo.,  elected  pres- 

ident and  general  manager  of  all  Lee 
broadcasting  interests,  which  include 
Lee  Radio  (KGLO-AM-FM-TV  Mason 
City,  Iowa),  Lee  Broadcasting  (WTAD- 
AM-FM  Quincy,  111.,  and  KHQA-TV 
Hannibal,  Mo.),  Forward  Television 
(WMTV  [TV]  Madison,  Wis.)  and 
KEYC-Lee  TV  (KEYC-TV  Mankato, 
Minn.).  Lee  P.  Loomis  elected  board 
chairman  of  Lee  Radio  and  Lee  Broad- 

casting. He  formerly  was  president  of 
both  corporations. 

New  talent  for  NBC-TV 
Ena  Hartman,  Negro  fashion 

model  who  grew  up  on  Arkansas 
sharecrop  farm,  signed  long-term 
contract  with  NBC-TV  Friday 

(Aug.  24)  as  a  new  "talent  dis- 

covery." 
Spokesman  said  what  shows 

she'll  be  on  is  future  decision. 
Long-term  pact,  said  to  be  five 
years,  is  believed  first  of  its  kind 
for  Negro. 

cancer  risk  had  been  eliminated  or  re- 
duced by  cigaret  modifications  in  re- 

cent years. 
Commenting  on  report,  T.  V.  Hart- 

nett,  chairman  of  the  Tobacco  Industry 

Research  Committee,  said,  ".  .  .  human- 
type  lung  cancer  has  never  been  pro- 

duced in  animals  as  a  result  of  having 
them  inhale  tobacco  smoke  throughout 

their  lifetimes." 

ABC-TV  signs  two  affiliates 

ABC-TV  Friday  (Aug.  24)  an- 
nounced addition  of  two  new  primary 

affiliates,  bringing  total  to  129.  WLOX- 
TV  (ch.  13)  Biloxi,  Miss.,  with  Sept. 

10  target  date,  will  carry  full  ABC-TV 
schedule,  according  to  Robert  Coe, 
ABC  vice  president  in  charge  of  tv  sta- 

tion relations,  and  James  Love,  presi- 
dent of  WLOX-TV. 

WTEV  (TV)  (ch.  6)  New  Bedford, 
Mass.,  scheduled  to  begin  operations 
Jan.  1,  1963,  will  be  primary  ABC-TV 
affiliate  for  New  Bedford-Providence, 
R.  I.,  area.  Network  and  Charles  J. 
Lewin,  WTEV  president,  announced  af- 

filiation agreement. 

Collins  backs  Javits 

plea  for  Senate  tv 
LeRoy  Collins,  NAB  president,  on 

Friday  (Aug.  24)  hailed  suggestion  that 
radio  and  tv  be  allowed  to  cover  U.  S. 
Senate  sessions.  Resolution  to  permit 
live  coverage  of  Senate  proceedings  was 
introduced  last  week  by  Sen.  Jacob  K. 
Javits  (R-N.  Y.)  (see  page  62). 

Expressing  hope  that  Senate  Rules 

Committee  will  act  favorably  on  Javits' 
resolution.  Gov.  Collins  added:  "I  like- 

wise hope  that  the  resolution  will  not 
go  unnoticed  on  the  other  side  of  the 
Capitol  and  that  the  House  of  Rep- 

resentatives, in  its  wisdom,  sees  fit  to 

open  up  its  proceedings  both  in  the 
chamber  and  in  the  committee  rooms  to 
the  American  people  through  radio  and 

television." 
Senate  permits  radio-tv  coverage  of 

committee  proceedings  at  discretion  of 
chairmen,  but  forbids  live  pickups  from 
Senate  floor.  House  has  blanket  prohi- 
bition  against  radio-tv  equipment  in 
both  floor  and  committee  hearings. 

Public  Service  takes  FCC 

to  court  in  ch.  10  bid 

Public  Service  Television  Inc.,  owner 
of  former  ch.  10  WPST-TV  Miami, 

Fla.,  Friday  (Aug.  24)  asked  U.  S.  Ap- 
peals Court  to  review  FCC  action  last 

month  (Broadcasting,  July  30)  dis- 
missing its  application  for  same  facili- 

ty now  held  by  L.  B.  Wilson  Co. 
(WLBW-TV).  L.  B.  Wilson  was  given 
four-month  license  after  Public  Service 
(National  Airlines  subsidiary)  and  two 

other  applicants  were  disqualified  be- 
cause of  olY-record  contacts  during  orig- 

inal hearing.  In  addition  to  L.  B.  Wil- 
son, there  are  two  other  applications 

for  the  Miami  vhf. 

Walter  Reade,  Sterling 

merge  to  form  new  firm 
Stockholders  of  Walter  Reade  Inc. 

and  Sterling  Television  approved  mer- 
ger of  two  companies  into  Walter 

Reade-Sterling  Inc.,  it  was  announced 
Friday  (Aug.  24). 

Walter  Reade  Inc.,  theatre  chain  and 

motion  picture  production-distribution 
concern,  thus  becomes  publicly  owned 
company  after  being  privately  held  for 
over  50  years.  Sterling  is  tv  production- 
syndication  company.  Walter  Reade 
Jr.  is  chairman  of  board  of  new  com- 

pany and  Saul  J.  Turell  is  presidejit. 

For  other  personnel  changes  of  the  week  see  FATES  &  FORTUNES 
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How  do  we  win 

the  response  and  respect 

of  millions  of  listeners? 

water: 

We  inform  them We  warn  them 

We  protect  them We  caution  them 

We  appeal  to  them! 

It's  not  always  easy  to  influence  millions  of  people.  The  6 
ABC  owned  radio  stations  do  it  with  clear,  concise  commu- 

nity action  campaigns  that  make 
their  points  fast.  One  told  how 
vital  it  was  to  get  polio  shots  . . .  iMrwABclNEw  YORK  WLS  Chicago  KGO  san  francisco  stations  are  involved  in  the 
another  educated  listeners  on  1^^/  KQV  PITTSBURGH  WXYZ  Detroit KABC  LOS  angeles  well-being  of  their  communities. 
BROADCASTING,  August  27,  1962  11 

water  safety  . . .  another  went  all  out  for  safe  driving . . .  stilf 
another  advocated  active  support  for  Radio  Free  Europe. 

•tK    .     «^  ̂ .  .  .     .  ̂   -V  .  ,^  These  are  typical  of  how  each 

i  ABC  OWNED  RADIO  STATIONS  of  the  six  ABC  owned  radio nvo I ved 



Take  the 

biggest  hits  frorr 

Broadway's  best  musicals... 

SOUTH  PACIFIC 

OKLAHOMA! 

PAJAMA  GAME 

LLS  ARE  RINGING 

PORGY  AND  BESS 

SOUND  OF  MUSIC 

E  GET  YOUR  GUN 

THE  KING  AND  I 

CAROUSEL 

PAL  JOEY 
KISMET^ 

CAN  CAN 

BRIGADOON 

SHOW  BOAT 

INIAN'S  RAINBOW 

OLIVER 

. . .  and  many  more 

...Set  to  the  toe -tapping, 

hip-swinging  beat  of  Latin  rhythms. 

Dress  the  stage  with 

lavish  costumes,  spectacular  sets, 

big  production  numbers. ., 



starring  as  host 

EOS 

KING  OF  LATIN-AMERICAN  MUSIC 

—  WITH  MILLIONS  IN  RECORD 

SALES  THROUGHOUT  THE  WORLD 

and  Guest  Stars. . . 

39  sparkling  half -hours  of  tremendous 

entertainment — refreshingly  new — 

for  regional  and  local  sponsorship 

Already  sold  to 

Ballanilne  Beer  and 

R.J.  Reynolds  Tobacco 

Leading  (he  world 
in  ielevision  program  sales 

INDEPENDENT TELEVISION  CORPORATION 

33  East  48th  Street  •  New  York  22.  N.Y.  •  PLaza  5-2100 

17  Gt  Cumberland  Place  '  London  W1  •  Ambassador  8040 

100  University  Ayenue  •  Toronto  1,  Ontario  <■  EMpire  2-1166 

Mexico  City  -  P^ri$  •  Rome  •  Buenos  Aires  >  Sydney  •  an^  offices  in  principal  cities  in  45  covntri^s  ground  th$  wcrrfd 

Call  collect  for  your  market  availabilities 



NCS  '61  Radio— r^lK'o  und  our  penetration 

WRTA-RADIO 
50,000  Watts  AM,  1140  KC 
200,000  Watts  FM,  94.5  MC 

•  Richmond,  Virginia 

A  calendar  of  important  meetings  and 
events  in  the  field  of  communications 

•Indicates  first  or  revised  listing. 

AUGUST 
Aug.  27-30 — American  Society  of  Associa- 

tion Executives,  43rd  annual  meeting.  Eight 
major  segments  of  nation's  economy  will be  discussed.  Among  panelists  will  be 
Harold  E.  Hill,  administrative  vice  presi- 

dent, National  Assn.  of  Educational  Broad- 
casters, discussing  education  and  communi- 
cations. Mayflower  Hotel,  Washington,  D.  C. 

Aug.  31-Sept.  9—1962  World's  Fair  of  Music &  Sound.  An  international  exposition  de- 
voted to  every  area  of  the  music  and  sound 

industries.  McCormick  Place,  Chicago. 

SEPTEMBER 
Sept.  4-6 — Atlantic  Assn.  of  Broadcasters 
annual  convention  at  the  Nova  Scotia  Hotel, 
Halifax,  N.S.  The  meeting  was  to  have  been 
held  In  mid-June  but  postponed  because  of 
Canadian  federal  elections  on  June  18.  Jack 
Fenety,  CFNB  Fredericton,  N.B.,  wUl  pre- side. 

Sept.    4-7 — National  Advanced-Technoloej 
of  Washington,  seven  professional  engi- 

neering groups  and  a  number  of  tech- 
nologically oriented  business  firms.  Keynote 

speaker  will  be  Sen.  Warren  G.  Magnuson 
(D-Wash.).  Opera  House,  World's  Fair, Seattle,  Wash. 

Sept.  6-8 — New  YoTk  State  Broadcasters 
Assn's  first  annual  executive  conference, 
Gideon  Putnam  Hotel,  Saratoga  Springs, 
N.  Y.  Reservations  are  to  be  submitted  to 
the  NYSBA  executive  office  in  Albany. 
Sept.  7-10 —  American  Statistical  Assn. 
and  related  groups,  Leamington  and  Curtis 
Hotels,  Minneapolis. 
Sept.  10-19 — First  International  Television 
Programs  &  Equipment  Fair  at  Lyons, 
France.  Tv  program  producers,  distributors, 
and  equipment  manufacturers  are  Invited. 
New  York  contact:  Henri  Goldgran,  545 Fifth  Ave. 

Sept.  11-13  —  Electronic  Industries  Assn., 
committee,  section  division  and  board  meet- 

ing. Biltmore  Hotel,  New  York. 
Sept.  12 — Direct    Mail    Advertising  Assn. 
Opening  luncheon  of  45th  annual  DMAA 
convention  a^t  Sherman  House,  Chicago 
Edward  R.  Murrow,  director  of  U.  S.  In- 

formation Agency,  will  deliver  keynote 
speech  at  noon. 
Sept.  12-13— CBS  Radio  AfBIiates  Assn.  an- 

nual convention.  Waldorf-Astoria  Hotel. New  York. 

Sept.  12-14 — Micliigan  Assn.  of  Broadcast- 
ers, fall  convention  and  business  meeting. 

Kenneth  Cox,  chief  of  Federal  Communica- 
tions Commission's  Broadcast  Bureau,  to 

speak.  Hidden  Valley,  Gaylord,  Mich. 
Sept.  13-14 — Fifth  annual  conference  ol 
the  European  Market  Assn.  of  Advertising 
Agencies.  5  Chesterfield  Gardens,  London. 
England.  (EMA  board  member  for  North 

DATEBOOK 

National  Representative: 
PETERS,  GRIFFIN,  WOODWARD,  INC. 

RAB  management  conferences 

Sept.    10-11    —   Hyatt   House,  Bur- 
lingams,  Calif. 

Sept.  13-14 — O'Hare  Inn,  Des  Plalnes, 111. 
Sept.  17-18— The  Lodge,  Williamsburg, Va. 
Sept.  20-21— Cherry  Hill  Inn,  Haddon- 

field,  N.  J. 
Sept.  24-25— Hilton  Inn,  Atlanta,  Ga. 
Sept.  27-28 — Dearborn  Inn.  Dearborn, Mich. 
Oct.  1-2— Glenwood  Manor.  Overland 

Park,  Kan. 
Oct.  4-5— Western  HiUs  Hotel,  Fort 

Worth,  Tex. 

NAB  Fall  Conferences 
Oct.  15-16— Dinkler-Plaza,  Atlanta 
Oct.  18-19— Biltmore,  New  York 
Oct.  22-23— Edgewater  Beach,  Chicago 
Oct.  25-26— Statler-Hilton,  Washington 
Nov.  8-9  —Sheraton-Dallas,  DaUas 
Nov.  12-13— Muehlebach,  Kansas  City 
Nov.  15-16 — Brown  Palace,  Denver 
Nov.  19-20— Sheraton-Portland,  Ore. 

America:  Edwin  Van  Brunt,  Van  Brunt 
&  Co.,  New  York.) 
Sept.  13-14 — Sixth  national  Symposium  on 
Engineering  Writing  &  Speech,  sponsored 
by  Professional  Group  on  Engineering 
Writing  &  Speech,  IRE.  Banquet  speaker  to 
be  Henry  Loomis,  director.  Voice  of 
America.  Mayflower  Hotel,  Washington, D.  C. 

Sept.  14. — Advertising  Federation  of  Amer- 
ica, first  district  meeting.  Cape  Cod  area. 

Sept.  14-16 — West  Virginia  Broadcasters 
Assn.  fall  meeting  at  The  Greenbrier.  Speak- 

ers include:  Mike  Layman,  WSFC  Somerset, 
Ky.;  Leonard  Marks.  Washington  attorney, 
and  Gene  Katz,  The  Katz  Agency. 

Sept.  15 — DPI  Broadcasters  of  Pennsyl- 
vania annual  meeting  at  Nittany  Lion  Inn 

at  State  College,  Pa.  Part  of  this  year's session  will  be  held  in  conjimction  with 
the  first  meeting  of  the  Pennsylvania  News 
Broadcasters  Assn. 

Sept.  16-18 — Louisiana  Assn.  of  Broad- casters, annual  convention  and  business 
meeting.  Royal  Orleans  Hotel,  New  Orleans. 
Sept.  16-18 — Louisiana  AP  Broadcasters 
meeting  in  New  Orleans. 
Sept.  17 — Deadline  for  comments  on  FCC 
proposal  for  a  new  class  of  service  to  pro- 

mote educational  tv  by  using  channels  in 
the  1990-2110  mc  or  2500-2690  mc  bands  to 
transmit  to  schools. 

*Sept.  18 — League  of  Advertising  Agencies, 
dinner  meeting.  "The  increasing  impor- tance of  small  and  medium  size  agencies 
in  our  marketing  structure."  Meeting  place in  New  York  to  be  announced. 

Sept.  19-22 — Radio-Television  News  Direc- 
tors Assn.  international  convention,  Shera- 
ton Palace  Hotel,  San  Francisco.  Opens 

Sept.  19  with  "news-maker"  cruise  aboard 
Navy  carrier  Yorktown  for  anti-submarine maneuvers. 

Sept.  20 — Comments  due  on  FCC  proposal 
to  amend  its  rules  to  permit  the  use  of 
automatic  logging  devices. 
Sept.  20 — Deadline  for  comments  on  FCC 
proposals  to  permit  public  inspection  of 
network  affiliation  contracts  and  to  amend 
rules  relating  to  multiple  ownership  of 
broadcast  properties  postponed  from  Aug. 
20). 

*Sept.    21 — Florida    Assn.    of  Broadcasters 
fall  board  meeting  at  the  Grand  Bahama 
Hotel  &  Club,  West  End,  Grand  Bahama Island. 

Sept.  21— Tennessee  Assn.  of  Broadcasters 
convention,  Nashville.  Guest  speakers  in- 

clude: Betty  Furness.  CBS  Radio:  Gov. 
LeRoy  Collins,  NAB:  Commissioner  Frede- 

rick W.  Ford,  FCC;  William  Kaland,  vp- 
programs,  Westinghouse  Broadcasting  Co.. 
and  Gov.  Buford  Ellington  of  Tennessee. 
Sept.  21-23— New  England  Stereo-High 
Fidelity  Show,  Mid-Town  Motor  Inn,  220 
Huntington  Ave.,  Boston.  Admission  wiU 
be  75^.  There  will  be  a  preview  of  the  show 
for  members  of  the  trade  and  the  press 
starting  at  6  p.m.,  Thursday,  Sept.  20. 

Sept.  21-23— East  Central  area  AWRT  con- ference, Green  Meadows  Inn,  Columbus, Ohio. 
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PROGRESS  IN 

ATOMIC  POWER 

More  than  120  investor-owned  electric  light  many  different  types.  This  is  a  $700,000,000 

and  power  companies  are  participating  in  effort  to  find  the  best  ways  to  produce  low- 

24  atomic  power  development  projects  of      cost  electric  power  through  atomic  energy. 

Atomic  power  today  is  contributing  to 
the  electric  supply  of  nearly  five  million 
electric  company  customers  in  Pitts- 

burgh, Chicago,  New  York,  New  Eng- 
land and  California.  Other  millions 

of  families,  factories,  businesses  and 

farms  served  by  the  companies'  inter- 
connected power  lines  use  it,  too. 

Of  course,  most  of  the  electricity  we 
now  use  is  generated  in  conventional 

power  plants.  About  four-fifths  of  it 
is  produced  in  plants  where  coal,  oil 
or  gas  heats  water  into  steam  to  drive 
turbo -generators  which  produce  elec- 

tricity. Much  of  the  rest  is  made  in 
hydroelectric  plants.  Only  a  small  part 

of  our  power  now  comes  from  nuclear 
sources.  But  it  is  an  important  part, 
and  the  investor-owned  companies  are 
intent  on  seeing  it  continue  to  grow. 

One  of  the  long-range  goals  of  the 

investor-owned  companies'  extensive 
development  program  is  to  find  the  best 
and  cheapest  ways  to  produce  elec- 

tricity —  to  make  sure  the  American 
people  have  an  abundant  supply  of 
low-cost  power  in  years  to  come.  For- 

tunately, the  United  States  is  amply 
supplied  with  conventional  fuels:  coal, 
oil  and  gas.  But  nuclear  fuels  will  be 
an  important  supplement  to  these 

energy  sources. 

When  the  first  self-sustaining  nuclear 
chain  reaction  in  history  was  accom- 

plished in  1942,  development  of  atomic 
energy  immediately  came  under  strict 
government  control.  For  military  rea- 

sons it  remained  so  until  1954,  when 

Congress  made  it  possible  for  electric 
companies  to  own  and  operate  atomic 

power  plants. 
In  the  beginning,  the  electric  com- 

panies and  others  in  the  atomic  power 
field  were  faced  by  a  twofold  chal- 

lenge. First,  they  had  to  develop  new 
machinery  and  methods  for  producing 

electricity  in  nuclear-fueled  plants.  Be- 
yond this  lay  the  equally  important 

continued 
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PROGRESS  IN  ATOMIC  POWER  continued 

Atomic  power  plant  of  the  Saxton  Nuclear 
Experimental  Corporation  near  Saxton,  Penn- 

sylvania —  built  by  the  four  investor-owned 
companies  of  General  Public  Utilities  Corp. 

Pacific  Gas  and  Electric  Co.  operates  the 
conventional  portion  of  the  experimental 
atomic  power  plant  at  Vallecitos,  Calif. 

Surveys  are  in  progress  at  a  225-acre  site 
acquired  by  Pacific  Gas  and  Electric  Co.  at 
Bodega  Bay,  65  miles  north  of  San  Francisco, 
for  a  325,000-kilowatt  nuclear  power  plant. 

necessity  to  produce  this  electricit\'  at 
costs  no  higher  than  power  produced 
in  conventional  plants,  which  over  the 

years  have  been  constantK-  improved in  efficiency. 

The  technical  £easibilit\'  of  produc- 
ing atomic  power  has  been  proved 

beyond  any  doubt,  and  its  economic 
feasibility  is  near  in  areas  where  the 
cost  of  conventional  fuels  is  relatively 

high.  \\'idespread  research  and  devel- 
opment will  continue  until  the  most 

efficient  types  of  reactors  for  producing 
electricity  are  fully  deteimined. 

Our  nation's  approach  to  nuclear 
pou-er  is  both  broad  and  diversified.  It 
involves  many  different  reactor  b,'pes. 
In  this  program,  the  investor-owned 
electric  companies  are  working  in  co- 

operation with  the  Atomic  Energy 
Commission,  equipment  manufacturing 
companies,  engineering  construction 
firms,  and  various  other  organizations. 
Together,  they  are  carrying  on  the 

world's  most  comprehensive  program 
to  develop  full  and  economic  use  of 

nuclear  energ)"  in  the  production  of 
electric  power. 

Investor- owned  electric  companies 
are  now  operating  or  participating  in 
the  operation  of  seven  nuclear  power 

plants.  The  plants  that  were  in  opera- 
tion in  1961  produced,  during  that 

year,  o\"er  two  billion  kilo\\-att-hours  of 
electricity.    During  1962  three  more 

nuclear  power  plants  sponsored  by  in- 
\estor-owned  electric  companies  are 
scheduled  to  begin  operation.  Two 
other  plants  are  scheduled  for  operation 
early  in  196.3.  There  is  another  reactor 
plant  under  constmction.  There  are 
three  more  in  preliminaiy  design  or 
under  contract  negotiations.  Electric 
companies  are  also  participating  in 
eight  other  nuclear  research,  design 
and  study  projects. 

In  some  of  these  projects  a  number 
of  electric  companies  are  grouped  to- 

gether to  share  the  cost  of  the  extensive 
research,  de\-elopment,  design,  testing 
and  construction.  Some  are  being 

financed  entirely  in  the  free  market  b\' 
investor-owned  electric  companies 
working  independentl}-.  In  others,  the 
AEC  and  equipment  manufacturers  are 
providing  assistance. 

Electric  companies  are  constantK' 
searching  for  wa}-s  to  pro\'ide  more  and 
better  electric  service  to  benefit  ever}' 
man,  woman  and  child  in  the  nation. 

Their  atomic  power  program  is  onl\" 
one  aspect  of  a  broad  research  eflFort 

in\  olving  problems  of  generation,  ti'ans- 
mission,  and  distribution  of  electricit\- 
—part  of  their  continuing  expansion  of 
electric  supply  systems. 

Today,  the  total  power  production 
of  the  United  States  is  about  884  billion 
kilowatt-hours  a  year.  Forty  years  from 
now,  total  power  production  for  the 

Shippingport,  Pa.,  the  worlds  first  full-scale  atomic  power  plant  devoted  exclu- 
sively to  peacetime  purposes,  operated  for  the  AEC  by  Duquesne  Light  Co. 



An  aerial  view  of  Consolidated  Edison  Co.'s  275,000-kilowatt  nuclear  power 
plant  at  Indian  Point,  New  York. 

Southern  California  Edison  Company  operates  the 
conventional  portion  of  the  Santa  Susana  nuclear 
power  plant  near  Los  Angeles. 

Commonwealth  Edison  Co.'s  180,000-kilowatt  Dresden  Nuclear  Power  Station 
near  Chicago.  Nuclear  Power  Group  also  contributed  to  the  plant. 

An  engineer  at  work  in  the  100,000-kilowatt  Enrico  Fermi  plant  being  built 
by  the  Detroit  Edison  Co.  and  Power  Reactor  Development  Co. 

continued 

Construction  begins  at  Peach  Bottom,  Pa.,  on  the 
40,000-kilowatt  atomic  plant  of  Philadelphia  Electric 
Co.  and  a  group  of  53  other  investor-owned  companies. 

Yankee  Atomic  Electric  Company's  150,000-kilowatt 
nuclear  station — built  by  10  New  England  companies. 



United  States  will  probably  be  in  a 
range  of  from  six  to  ten  trillion  kilowatt- 
hours.  But  whatever  the  figure,  the  in- 

vestor-owned electric  companies  stand 
ready  and  able  to  meet  the  full  electric 
power  needs  of  all  Americans. 

The  source  of  this  electric  power? 
It  will  come  in  part  from  falling  water, 
in  part  from  coal,  oil,  or  gas,  and  — to 
the  full  extent  it  is  better  or  more 

economical— it  will  come  from  the  use 
of  atomic  energy. 

Atomic  Plant,  Parr, 

S.C.,  built  for  Carolinas 
Virginia  Nuclear  Power 
Associates. 

ELECTRIC  POWER  COMPANIES  ARE  PARTICIPATING  IN... 

PROJECTS  IN  OPERATION 
1.  COMMONWEALTH  EDISON  CO.- 

NUCLEAR  POWER  GROUP,  INC.: 
American  Electric  Power  Service  Corp. 
Central  Illinois  Light  Co. 
Commonwealth  Edison  Co. 
Illinois  Power  Co. 
Kansas  City  Power  &  Light  Co. Pacific  Gas  &  Electric  Co. 
Union  Electric  Co. 

2.  YANKEE  ATOMIC  ELECTRIC  CO.: 
Boston  Edison  Co. 
Central  Maine  Power  Co. 
Central  Vermont  Public  Service  Corp. 
Connecticut  Light  &  Power  Co. 
Eastern  Utilities  Associates 
Hartford  Electric  Light  Co. 
New  England  Electric  System 
New  England  Gas  and  Electric Association 
Public  Service  Co.  of  New  Hampshire 
Western  Massachusetts  Electric  Co. 

3.  AEC-DUQUESNE  LIGHT  CO.  (a) 
4.  AEC-SOUTHERN  CALIFORNIA 

EDISON  CO.-ATOMICS  INTER- 
NATIONAL (SANTA  SUSANA)  (b) 

5.  GENERAL  ELECTRIC-PACIFIC  GAS 
AND  ELECTRIC  CO.  (VALLECITOS)(c) 

6.  SAXTON  NUCLEAR  EXPERIMENTAL 
CORP.: 
Pennsylvania  Electric  Co. 
Metropolitan  Edison  Co. 
Jersey  Central  Power  and  Light  Co. 
New  Jersey  Power  and  Light  Co. 

7.  CONSOLIDATED  EDISON  CO.  OF 
N.  Y.,  INC. 

PROJECTS  UNDER  CONSTRUCTION 
OR  DESIGN 
8.  NORTHERN  STATES  POWER  CC- CENTRAL  UTILITIES  ATOMIC 

POWER  ASSOCIATES: 
Interstate  Power  Co. 
Iowa  Power  &  Light  Co. 
Iowa  Southern  Utilities  Co. 
Madison  Gas  &  Electric  Co. 
Northern  States  Power  Co. 
Northwestern  Public  Service  Co. 
Otter  Tail  Power  Co. 
St.  Joseph  Light  &  Power  Co. 
Wisconsin  Public  Service  Corp. 

9.  PACIFIC  GAS  AND  ELECTRIC  CO. 
(HUMBOLDT  BAY) 

10.  DETROIT  EDISON  CO.-POWER 
REACTOR  DEVELOPMENT  CO.: 
Alabama  Power  Co. 
Central  Hudson  Gas  &  Electric  Corp. 
The  Cincinnati  Gas  &  Electric  Co. 
Columbus  &  Southern  Ohio  Electric  Co. 
Consumers  Power  Co. 
Delaware  Power  &  Light  Co. 
The  Detroit  Edison  Co. 

Georgia  Power  Co. Gulf  Power  Co. 
Iowa-Illinois  Gas  and  Electric  Co. 
Long  Island  Lighting  Co. 
Mississippi  Power  Co. 
Philadelphia  Electric  Co. 
Potomac  Electric  Power  Co. 
Rochester  Gas  and  Electric  Corp. 
The  Toledo  Edison  Co. 
Wisconsin  Electric  Power  Co. 

11.  CAROLINAS  VIRGINIA  NUCLEAR 
POWER  ASSOCIATES: 
Carolina  Power  &  Light  Co. 
Duke  Power  Co. 
South  Carolina  Electric  &  Gas  Co. 
Virginia  Electric  and  Power  Co. 

12.  CONSUMERS  POWER  CO. 

13.  PHILADELPHIA  ELECTRIC  CO.- 
HIGH  TEMPERATURE  REACTOR 
DEVELOPMENT  ASSOCIATES,  INC.: 
Alabama  Power  Co. 
Arizona  Public  Service  Co. 
Arkansas  Power  &  Light  Co. 
Atlantic  City  Electric  Co. 
Baltimore  Gas  and  Electric  Co. 
California  Electric  Power  Co. 
Central  Illinois  Electric  and  Gas  Co. 
Central  Illinois  Light  Co. 
Central  Illinois  Public  Service  Co. 
Central  Louisiana  Electric  Co.,  Inc. 
Central  Power  and  Light  Co. 
The  Cincinnati  Gas  &  Electric  Co. 
The  Cleveland  Electric  Illuminating  Co. 
Delaware  Power  &  Light  Co. 
The  Detroit  Edison  Co. 
Gulf  Power  Co. 
Gulf  States  Utilities  Co. 
The  Hawaiian  Electric  Co.,  Ltd. 
Idaho  Power  Co. 
Illinois  Power  Co. 
Iowa  Public  Service  Co. 
Kansas  City  Power  &  Light  Co. 
The  Kansas  Power  and  Light  Co. 
Kentucky  Utilities  Co. 
Louisiana  Power  &  Light  Co. 
Mississippi  Power  Co. 
Mississippi  Power  &  Light  Co. Missouri  Public  Service  Co. 
The  Montana  Power  Co. 
New  Orleans  Public  Service  Inc. 
New  York  State  Electric  and  Gas  Corp. 
Niagara  Mohawk  Power  Corp. 
Pacific  Gas  &  Electric  Co. 
Pacific  Power  &  Light  Co. 
Pennsylvania  Power  &  Light  Co. 
Philadelphia  Electric  Co. 
Portland  General  Electric  Co. 
Potomac  Electric  Power  Co. 
Public  Service  Co.  of  Colorado 
Public  Service  Co.  of  New  Mexico 
Public  Service  Co.  of  Oklahoma 
Public  Service  Electric  and  Gas  Co. 
Puget  Sound  Power  &  Light  Co. Rochester  Gas  and  Electric  Co. 
St.  Joseph  Light  &  Power  Co. 
San  Diego  Gas  &  Electric  Co. 

Sierra  Pacific  Power  Co. 
Southern  California  Edison  Co. 
Southwestern  Electric  Power  Co. 
The  United  Illuminating  Co. 
Utah  Power  &  Light  Co. 
The  Washington  Water  Power  Co. West  Texas  Utilities  Co. 

PROJECTS  IN  PLANNING  OR 
CONTRACT  NEGOTIATIONS 
14.  PACIFIC  GAS  AND  ELECTRIC  CO. 

(BODEGA  BAY) 
15.  SOUTHERN  CALIFORNIA  EDISON  CO. 

-SAN  DIEGO  GAS  &  ELECTRIC  CO. 
16.  NEW  ENGLAND  ELECTRIC  SYSTEM 

STUDY,  RESEARCH  AND 
DEVELOPMENT  GROUPS 
17.  EMPIRE  STATE  ATOMIC 

DEVELOPMENT  ASSOCIATES,  INC.: 
Central  Hudson  Gas  &  Electric  Corp. 
Consolidated  Edison  Co.  of  New  York, Inc. 
Long  Island  Lighting  Co. 
New  York  State  Electric  &  Gas  Corp. 
Niagara  Mohawk  Power  Corp. 
Orange  &  Rockland  Utilities,  Inc. 
Rochester  Gas  and  Electric  Corp. 

18.  TEXAS  ATOMIC  ENERGY 
RESEARCH  FOUNDATION: 
Central  Power  and  Light  Co. 
Community  Public  Service  Co. 
Dallas  Power  &  Light  Co. 
El  Paso  Electric  Co. 
Gulf  States  Utilities  Co. 
Houston  Lighting  &  Power  Co. 
Southwestern  Electric  Power  Co. 
Southwestern  Public  Service  Co. 
Texas  Electric  Service  Co. 
Texas  Power  &  Light  Co. 
West  Texas  Utilities  Co. 

19.  SOUTHWEST  ATOMIC  ENERGY 
ASSOCIATES: 
Arkansas-Missouri  Power  Co. 
Arkansas  Power  &  Light  Co. 
Central  Louisiana  Electric  Co.,  Inc. 
The  Empire  District  Electric  Co. 
Gulf  States  Utilities  Co. 
Kansas  Gas  &  Electric  Co 
The  Kansas  Power  &  Light  Co. 
Louisiana  Power  &  Light  Co. 
Mississippi  Power  &  Light  Co. Missouri  Public  Service  Co. 
New  Orleans  Public  Service  Inc. 
Oklahoma  Gas  and  Electric  Co. 
Public  Service  Co.  of  Oklahoma 
Southwestern  Electric  Power  Co. 
Western  Light  &  Telephone  Co.,  Inc. 

20.  ATOMIC  POWER  DEVELOPMENT 
ASSOCIATES: 
Alabama  Power  Co. 
Baltimore  Gas  and  Electric  Co. 
Central  Hudson  Gas  &  Electric  Corp. 
The  Cincinnati  Gas  &  Electric  Co. 

The  Cleveland  Electric  Illuminating  Co. 
The  Connecticut  Light  &  Power  Co. Consolidated  Edison  Co. 

of  New  York,  Inc. 
Consumers  Power  Co. 
Delaware  Power  &  Light  Co. 
The  Detroit  Edison  Co. 
General  Public  Utilities  Corp. 
Georgia  Power  Co. Gulf  Power  Co. 
The  Hartford  Electric  Light  Co. 
Indianapolis  Power  &  Light  Co. 
Jersey  Central  Power  &  Light  Co. 
Long  Island  Lighting  Co. 
Metropolitan  Edison  Co. 
Mississippi  Power  Co. 
New  Jersey  Power  &  Light  Co. 
New  York  State  Electric  &  Gas  Corp. 
Niagara  Mohawk  Power  Corp. 
Pennsylvania  Electric  Co. 
Philadelphia  Electric  Co. Potomac  Electric  Power  Co. 
Public  Service  Electric  and  Gas  Co. 
Rochester  Gas  and  Electric  Corp. 
Southern  Services,  Inc. 
The  Toledo  Edison  Co. 
Wisconsin  Electric  Power  Co. 
Wisconsin  Power  and  Light  Co. 

21.  EAST  CENTRAL  NUCLEAR  GROUP; 
Appalachian  Power  Co. The  Cleveland  Electric  Illuminating  Co. 
Columbus  and  Southern  Ohio Electric  Co. 
The  Dayton  Power  and  Light  Co. 
Indiana  &  Michigan  Electric  Co. 
Indianapolis  Power  &  Light  Co. 
Louisville  Gas  &  Electric  Co. 
Monongahela  Power  Co. 
Ohio  Edison  Co. 
Ohio  Power  Co. 
Pennsylvania  Power  Co. 
The  Potomac  Edison  Co. 
Southern  Indiana  Gas  and  Electric  Co. 
West  Penn  Power  Co. 

22.  FLORIDA  WEST  COAST  NUCLEAR 
GROUP: 
Florida  Power  &  Light  Co. Florida  Power  Corp. 
Tampa  Electric  Co. 

23.  ROCKY  MOUNTAIN-PACIFIC NUCLEAR  RESEARCH  GROUP; 
Arizona  Public  Service  Co. 
California  Electric  Power  Co. 
Iowa  Public  Service  Co. 
Nevada  Power  Co. 
Portland  General  Electric  Co. Public  Service  Co.  of  Colorado 
Public  Service  Co.  of  New  Mexico 
Rochester  Gas  &  Electric  Co. 
Southern  California  Edison  Co. 
Utah  Power  &  Light  Co. 
The  Washington  Water  Power  Co. 

24.  NUTMEG  ELECTRIC  COMPANIES 
ATOMIC  PROJECT; 
The  Connecticut  Light  and  Power  Co. The  Hartford  Electric  Light  Co. 
The  United  Illuminating  Co. 

(a)  The  electric  company  has  provided  the  conventional  portion  of  the  plant,      (b)  The  electric  company  has  provided  the  turbo-generator  portion.  The 
the  site,  and  $5  million  toward  the  cost  ot  the  reactor.  The  reactor  is  reactor  is  owned  by  the  AEC  and  operated  by  Atomics  International, 
owned  by  the  AEC  and  operated  by  the  electric  company.  jf,e  electric  company  has  provided  the  turbo-generator  portion.  The reactor  is  owned  and  operated  by  General  Electric  Co. 

INVESTOR-OWNED  ELECTRIC  LIGHT  AND  POWER  COMPANIES    serv.ng  n.o  re  than  1 40,000,000  people  across  the  nation 
Sponsors'  names  on  request  through  this  magazine 
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Cape  Canavera 

Sept.  21-23 — Southwest  area  AWRT  con- 
ference, Sheraton-Dallas  Hotel,  Dallas,  Tex. 

*Sept.  22 — New  applications  of  video-film 
and  video-tape  in  defense  and  aero-space industries  will  be  reported  by  Robert  B. 
Steel,  senior  developmental  engineer  for 
the  UNIVAC  San  Diego  Engineering  Center 
of  Sperry  Rand  at  the  symposium  on  edu- 

cational tv  sponsored  by  SMPTE  at  Los 
Angeles  State  College  (see  below).  Mr. 
Steel's  report  is  based  on  a  two-year  sur- vey of  tape  usage  for  training  in  the  mili- 

tary and  aero-space  television  markets. 
Sept.  22— Society  of  Motion  Picture  & 
Television  Engineers,  Auditorium  of  the 
Music  Building  of  Los  Angeles  State  Col- 

lege. One-day  s.vmposium  on  the  technical 
aspects  of  television  as  a  medium  for  in- 

structional communication. 

Sept.  28— Minnesota  Broadcasters  Assn., annual  convention,  Leamington  Hotel,  Min- neapolis. 

Sept.  28-29— Institute   of  Radio  Engineers, 12  annual  broadcast  symposium.  Willard Hotel,  Washington,  D.  C. 
Sept.  28-30— Southern  area  AWRT  con- ference, Americana  Motor  Hotel,  Atlanta, Ga. 

OCTOBER 
Oct.  1— Deadline  for  replies  to  FCC  pro- posal to  amend  its  rules  to  permit  the  use 
of  automatic  logging  devices. 
*Oct.  1— Deadline  for  comments  on  FCC 
proposal  to  reallocate  the  microwave  bands 
6425-6575,  10550-10680  and  11700-12200  so 
that  certain  portions  can  be  used  exclu- 

sively for  common  carrier  mobile  and  priv- ate mobile  uses. 

*Oct.  2— Eighth  annual  conference  of  the Advertising  Research  Foundation.  Hotel 
Commodore,  New  York  City.  Keynote 
speaker  will  be  Birny  Mason  Jr.,  president. Union  Carbide  Corp. 
Oct.  2-6— New  York  Hich  Fidelity  Music 
Show,  N.  Y.  Trade  Show  Bldg. 
*Oct.  3— Deadline  for  comments  on  FCC 
proposal  to  change  requirements  for  on- 
duty  operators  at  certain  classes  of  radio 
stations  so  that  part-time  duty  by  first 
class  radiotelephone  operators  would  be 
permitted,  provide  the  operator  require- 

ments for  routine  operation  of  the  trans- 
mitter are  upgraded. 

*Oct.  4 — Deadline  for  reply  comments  on 
FCC  proposals  to  permit  public  inspection 
of  network  affiliation  contracts  and  to 
amend  rules  relating  to  multiple  ownership 
of  broadcast  properties  (postponed  from Sept.  4). 

Oct.  6-7— Missouri  Associated  Press  Ra- 
dio-Tv  Broadcasters,  Arrowhead  Lodge, Lake  Ozark,  Mo. 
*Oct.  8-10— Eighteenth  annual  National 
Electronics  Conference  at  Chicago's  new 
lakefront  exposition  center,  McCormick Place. 

Oct.  9— EiPhth  Wisconsin  FM  Station  Clinic. 
H.  A.  Engel,  chairman,  U.  of  Wisconsin, Madison. 

*Oct.  11-12— North  Dakota  Broadcasters 
Assn.  11th  annual  convention  at  The  Plains- 

man Hotel.  Williston,  N.  D. 
Oct.    11-13 — Alabama    Broadcasters  Assn. 

fall  conference.  Hotel  Stafford,  Tuscaloosa, 
Ala.,  and  U,  of  Alabama. 
*Oct.    12— AWRT    Educational  Foundation 
board  of  trustees  meeting,  Sheraton  Hotel, 
Philadelphia,  Pa. 
*Oct.  12-14 — American  Women  in  Radio  & 
Television  board  of  director  meeting, 
Sheraton  Hotel,  Philadelphia,  Pa. 
Oct.  14-17 — CCBA  Manaeing  and  Engineer- 

ing convention.  Royal  Yorfc  Hotel,  Toronto. 
Ont. 
Oct.  15-19  —  Audio  Engineering  Society, 
!4th  annual  fall  convpntion  t.,ea<11ne  tonics 
of  papers  to  be  presented  will  be  fm  stereo 
broadcasting  and  modern  telephony.  Dead- 

line for  abstracts  is  June  8.  Barbizon- 
Plaza  Hotel,  New  York. 
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Broadcasting*  Magazine  was  founded  in  1931 
by  Broadcasting  Publications  Inc..  using  the 
title.  Broadcasting*  — The  News  Magazine  of 
the  Fifth  Estate.  Broadcast  Advertising* was  acquired  in  1932,  Broadcast  Reporter  in 
1933  and  Telecast*  in  1953.  Broadcasting- Telecasting*  was  introduced  in  1946. 

*Reg.  U.  S.  Patent  Office 
Copyright  1962:  Broadcastine  Publications  Inc. 
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Award-winning  buildings  show  Bell  System 

a  good  neighbor  in  communities  it  serves 

Last  year  the  Bell  System  spent  some  S200  million  on 
building  projects  around  the  country. 

Recently,  a  panel  of  prominent  architects  was  invited 
to  judge  350  telephone  buildings  on  the  basis  of  their 
architectural  solution,  design  excellence,  identification, 
adaptability  for  expansion,  and  harmony  with  the  sur- 

rounding neighborhood.  Before  judging,  the  buildings 
had  already  been  screened  for  reasonableness  of  cost.  Four 
of  the  39  honor  and  merit  award  winners  are  shown  above. 

These  buildings  represent  much  more  than  just  money 
spent  on  construction. 

They  testify  to  the  fact  that  wherever  it  operates,  the 
Bell  System  tries  to  be  a  good  neighbor.  Very  often,  tele- 

phone buildings  must  be  in  the  heart  of  a  business  or  resi- 
dential community.  Every  effort,  therefore,  is  made  to 

conform  — and  contribute— to  the  attractiveness  of  the  sur- 
rounding area,  and  do  so  at  reasonable  cost. 

Leading  architects  are  commissioned.  Construction 
materials  are  selected  for  their  permanence  and  appearance 
as  well  as  their  economy.  Landscaping  is  carefully  done. 

The  results  are  buildings  tliat  you  can  be  proud  of  — 

worthy  of  the  world's  finest  telephone  service. 

BELL  TELEPHONE  SYSTEM 

Owned  by  more  than  two  viillion  Americans 



LEADS  IN 

SERVICE 

The  passing  of  time  brings  changes  in  radio.  Musical 
tastes — programming — personnel — all  vary  through 
the  years.  However,  just  as  Monument  Circle,  a  fa- 

mous Indianapolis  landmark,  remains  unchanged  .  .  . 
one  challenge  facing  the  broadcaster — community 
service — remains  relatively  unchanged.  There  are  con- 

tinuous stories  to  be  told  .  .  .  causes  to  be  promoted. 

VVIBC  has  worked  to  fulfill  these  needs  as  they  arose. 
Junior  Town  Meeting  and  Young  America  Sings  were 

started  in  1§50  to  spotlight  th.'^ 'city's  schools.  Indian- apolis Forum  (1952)  and  Indianapolis  Today  (1955) 
were  designed  to  point  up  and  discuss  community 
problems  and  issues.  Vision  Unlimited  (1959)  and 
Telescope  (1960)  were  conceived  to  tell  the  story  of 
governmental  activities  and  cover  in-depth  those  stor- 

ies ha\'ing  socio-economic  effects  on  the  community. 

LEADS  IN 

AUDIENCE 

2835  N.  Illinois  Street 
Indianapolis  8,  Indiana 

In  spite  of  the  passage  of  time,  all  these  programs  re- 
main on  VVIBC.  They  are  only  one  of  the  reasons 

WIBC  has  maintained  the  largest  audience  morning, 

afternoon  and  evening  in  Indianapolis  and  Indiana.* 
*Pulse  Metropolitan  Area  Survey,  April,  1962 

*Pulse  46-County  Area  Survey,  April,  1961 

50,000 
WATTS 

WIBC 

Th e  Friendly  Voice  of  Indiana: 

JOHN   BLAIR  &  COMPANY 
National  Representative 

WIBC  IS  A  MEMBER  OF 
THE  BLAIR  GROUP  PLAN 

 OPEN  MIKE?  

Radio-tv  buying 

editor:  Your  lead  article,  "Most  radio- 
tv  buyers  specialize"  [Broadcasting, 
Aug.  13],  was  most  interesting  and  con- 

structive. This  type  of  exploration  on 
your  part  is  in  my  opinion  very  helpful 
to  us  all.  Please  do  keep  up  the  very 
fine  work. — Sam  B.  Vitt,  vice  president 
and  media  director,  Doherty,  Clifford, 
Steers  &  S  hen  field  Inc.,  New  York. 

Fair  warning 

editor:  Here's  the  way  we  protect  our 
property  around  WCSC-AM-FM-TV.— 
John  M.  Rivers,  president,  WCSC-AM- 
FM-TV  Charleston,  S.  C. 

Religious  radio 

editor:  Comment  has  been  made  in  re- 
cent issues  of  Broadcasting  concerning 

something  "new,"  religious  radio  [Open 
Mike,  Aug.  13;  The  Media,  April  30]. 
KPDQ  has  scheduled  top  gospel  pro- 

grams since  1947.  .  .  .  — David  M. 
Jack,  manager,  KPDQ-AM-FM  Port- 

land, Ore. 

Audio  monitoring 

editor:  Regarding  your  article  [on 
monitoring  service  for  proof  of  radio 
programming.  Broadcast  Advertising, 
Aug.  13],  you  may  be  interested  to 
know  that  we  have  been  providing  mon- 

itored audio  tapes  of  regional  and  na- 
tional network  radio  stations  for  adver- 
tising agencies,  sponsors  directly,  com- 
peting radio  stations  and  networks  and 

main  offices  of  regional  and  network 
station  chains  since  1959! — Richard 
Drost,  president.  Air  Check  Services 
Corp.  of  America,  Chicago. 
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MONDAY  MEMO from  Dr.  MARK  MUNN,  ad  research  supervisor,  Gardner  Adv.  Co. 

*Do-it-yourself  research  can  help  stations  sell,  program  better 
Whether  we  like  it  or  not,  in  the 

fiercely  competitive  battles  that  are 
taking  shape  before  us  in  the  worlds  of 
marketing  and  media,  our  continued 
growth  and  success  may  very  well  de- 

pend on  how  carefully  we  attend  to  and 
use  the  implements  of  our  trade.  For 
example,  consider  research. 

Research  has  long  been  accommo- 
dated by  some  station  executives  as 

merely  a  necessary  evil  to  satisfy  the 
whims  of  agencies  or  advertisers.  Just 
roll  up  the  highest  numbers  and  all  is 
well,  they  say. 

Others,  more  alert  to  the  tirends  and 
times,  realize  that  research  is  becoming 
as  important  a  working  tool  in  broad- 

casting as  the  microphone,  the  camera 
or  the  programs  pumped  into  them. 

Double  assist  ■  It  doesn't  matter 
whether  broadcasting  is  perceived  as 
show  business  or  plain  business,  as  a 
purveyor  of  popular  cultures  or  a  pied 
piper  leading  us  from  desert  wasteland 
to  cultivated  satiety,  research  can  do 
two  things  for  the  broadcaster.  First, 
it  can  help  him  to  assess  his  position, 
help  him  become  a  better  purveyor, 
piper  or  whatever  he  had  in  mind. 
Second,  it  can  help  him  sell  the  com- 

modity in  which  he  deals — time. 
Research  in  broadcasting  presents  a 

curious  combination  of  abundance  and 
malnutrition.  As  a  whole,  broadcasting 
probably  has  done  more  and  better  than 

other  media  to  provide  the  "numbers" 
which  the  critics  castigate  when  they 
are  without  some  better  subject — more 
to  measure  the  size  of  audience. 

In  fact,  more  research  services  using 
more  varied  techniques  to  produce 
more  measurements  of  the  listening  and 
viewing  public  are  available  to  broad- 

casting than  are  available  to  other 
media.  But  these  measures  pertain  only 
to  audience  size — the  number  of  house- 

holds or  persons  attentively  or  inatten- 
tively exposed. 

Judging  solely  by  the  number  of 
services  and  the  frequency  with  which 
they  emit  reports,  broadcasting  is,  if 
anything,  over-researched.  Yet  the  uses 
to  which  such  data  are  put  are  not 
always  inspiring.  Too  often  the  result 
is  only  the  claim  that  Station  A  has 
more  sets  tuned  in  than  any  other.  The 

worth  of  the  "sets"  is  ignored. 
Room  to  grow  ■  Much  more  is 

needed.  The  next  step  is  to  provide 
detailed  data  on  those  sets,  far  more 
than  just  the  numbers  of  men,  women, 
teenagers  and  children  offered  by  some 
services  and  far  more  than  the  extra 
detail  provided  at  the  network  level. 

It  is  in  this  area  that  the  print  media, 
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particularly  magazines,  have  provided 
far  more  detail  than  broadcast.  Yet 
the  broadcaster,  by  adding  only  a  few 
dimensions  such  as  social  class  and  total 

exposure  by  medium,  could  help  him- 
self immeasurably  to  determine  whether 

he  is  talking  to  those  who  need  purvey- 
ing or  piping. 

At  the  same  time  the  broadcaster 
could  tell  the  advertiser  and  the  agency 
whether  he  is,  in  fact,  reaching  the 
audience  for  which  he  has  aimed — 
whether  it  be  all  willowy  blondes  or 
male  cigarette  smokers  who  sit  in  the 
Polo  Grounds  bleachers  on  Wednesday 
afternoons.  It  is  almost  unbelievable 
that  today  when  research  services  offer 
to  provide  such  information,  they  are 
met  with  resistance  from  some  station 
managers  who  still  consider  that  just 
the  "numbers"  are  sufficient. 

The  land  of  "why?"  is  still  almost 
virgin  territory  for  the  researcher.  The 

"why?"  questions  that  can  be  asked 
without  pause  seem  to  be  legion:  What 
is  the  effect  of  a  given  program  on  a 
given  commercial?  Is  there,  in  fact,  no 
effect  of  any  kind?  What  kinds  of  pro- 

grams and  commercials  are  most  effec- 
tive with  married  people?  Divorced? 

What  happens  with  repetitive  exposure? 
(Here  the  cumulative  audience  meas- 

ures provided  by  some  services  con- 
tribute.) What  occurs  when  the  same 

story  is  told  in  different  commercials? 
When  are  media  combinations  used? 

Whose  responsibility?  ■  Possibly  to 
spare  themselves  the  pain  of  the  addi- 

tional labor  and  an  equally  painful  out- 
lay of  cash,  broadcasters  sometimes 

suggest  that  these  questions  really  are 

an  "industry  problem"  and  hence  should 
be  undertaken  by  some  industry-wide 
organization.  I  disagree.  While  it  may 
often  prove  to  be  a  personally  satisfying 
solution,  the  technique  remains  obvi- 

ously unproductive. 
Promotional  organizations  have  their 

own  axes  to  wield  and  whet,  while  a 
trade  association  is  more  properly  con- 

cerned with  bigger  issues  in  represent- 
ing an  industry.  Monolithic  research 

organizations  may  be  committed  to  a 
single  approach,  or  they  may  so  dilute 
research  to  obtain  agreement  that  an 
unsolved  problem  remains  unsolved. 

Academic  research  grants  can  help  in 
some  circumstances,  but  the  university 
may  be  hampered  by  distance  from  the 
problem,  a  plethora  of  graduate  stu- 

dents long  on  theory  and  short  on  ex- 
perience, or  inadequate  funds  to  really do  "the  job. 

Time  to  act  ■  Action  toward  solving 
the  problem  more  properly  would  seem 
to  reside  with  the  broadcaster.  The 
"do-it-yourself"  era  may  be  peculiarly 
appropriate.  Broadcasters  must  awaken 
to  the  fact  that  they  can,  if  they  really 
wish  to,  hire  qualified  research  people 
of  their  own  and  broaden  their  existing 
research  program  or  create  one. 

These  researchers  can  address  them- 

selves not  only  to  the  "why?"  questions, 
but  also  to  improving  the  existing  meas- 

ures of  audience  size.  Their  work  can 

supplement  and  complement  that  of  the 
outside  services. 

Such  internal  research  should  be  re- 
moved from  the  aegis  of  sales  or  promo- 
tion. With  high  standards,  such  re- 

search can  produce  findings  of  merit 
which  can  be  expected  to  earn  wide 

acceptance. 
No  one  program  can  provide  all  the 

answers  to  all  the  "why?"  questions, 
but  bit  by  bit,  the  answers  can  con- 

tribute individual  pieces  to  the  total 
puzzle — if  broadcasters  will  learn  to  use 
the  normal  trade  and  academic  chan- 

nels available  to  share  them. 
Properly  communicated,  piece  by 

piece,  we  ultimately  can  expect  to  learn 
why  radio  and  tv  do  what  they  do.  The 
result:  the  purveyor  can  become  a  bet- 

ter purveyor;  the  piper  a  better  piper. 

Dr.  Mark  D.  Munn  joined  Gardner  Adv. 

last  January  as  advertising  research  su- 
pervisor. Before  that  he  was  manager  of 

research  for  the  broadcast  properties  of 
WGN  Chicago  and  worked  in  research  for 

that  group  for  five  years.  Earlier  for  two- 
year  periods  each  he  served  on  the  jour- 

nalism faculty  of  U.  of  Washington  and 
Indiana  U.  He  earned  his  B.A.,  M.A.  and 
Ph.D.  at  Ohio  State  U.,  majoring  in  mass 
communications.  A  native  of  Cleveland, 
Dr.  Munn  is  married. 
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WHERE'S  GEORGE? 

Three  name  droppers  lunch  at  the  Three  Seasons.  Each  orders  the  same 

thing,  paying  SIO  apiece  in  advance.  After  lunch,  however,  they  com- 
plain that  the  chilled  artichoke  hearts  stuffed  with  blanched  truffle  whip 

were  rather  tepid.  The  maitre  d"  cuts  the  check  to  S25.  sends  the  waiter back  with  a  S5  refund. 

The  waiter,  fearing  he  might  not  get  a  tip  after  the  trufffe  rebuffal. 
gives  each  man  only  SI  and  pockets  the  other  S2.  Thus  each  man  has 

paid  S9.  making  a  total  of  S27.  Add  this  to  the  waiter's  52.  and  the 
grand  total  is  only  S29.  Vv'hat  happened  to  the  other  dollar?* 

If  you  can  explain  this  money  dilemma.  we"ll  send  you  an  exciting 
new  prize.  \\"e"re  offering  several  so  tell  us  what  you've  already  won. 

''Speaking  of  dollars — put  your  money  on  WMAL-TV's  late-night  strip  start- 
ing in  October.  "Thriller,"  "Surfside  6,"  "Checkmate,"  and  "Adventures  in 

Paradise"  will  be  seen,  Monday  thru.  Thursday  at  11:30  pm:  Friday,  Ist-Run 
Movie  at  11:30  pm  and  Ist-Run  Movie  on  Saturday  at  11:15  pm.  Better 
place  those  orders  now.  Check  H-R  for  avails. 

wmal-tv Washington,  D.  C. 

An  Evening  Star  Station,  represented  by  H-R  Television,  Inc. 

Affiliated  wifh  WMAL  and  WMAL-FM,  Washington,  D.  C;  WSVA-TV  and  WSVA,  Harrisonburg,  Va. 
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WKRG.TV 

Mobile — Channel  5 — Pensacola 

WKRG-TV  delivers  100%  more  TV  homes, 

9:00  AM  to  Midnight,  than  either  Station  A  or  Station  B 

in  Mobile-Pensacola.  ARB,  June,  1962. 

Effective  Immediately  Call 

H-R  TELEVISION,  INC, 

or 

C,  P,  PERSONS,  JR„  General  Manager 
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SYNDICATORS  WOO  SELECT  AUDIENCE 

■  Big-budget,  mass-appeal  shows  make  way  for  new  product 

■  Today's  less  expensive  series  is  targeted  toward  special  groups 

■  Seventeen  in  this  category  in  production  or  planned  for  shooting 

The  first-run  syndicated  series,  long 
identified  with  high  budgets  and  mass 
interest,  is  giving  way  to  a  new  breed 
of  programming. 

In  its  place,  and  yet  not  replacing  it, 
is  emerging  a  first-run  species  charac- 

terized by  more  modest  budgets  and 
special  audience  appeal. 

A  Broadcasting  canvass  of  leading 
film  producers,  distributors  and  station 
officials  last  week  found  agreement  that 
a  virtual  death  knell  was  sounded  for 

first-run  in  the  meaning  customarily 
given  to  it — programs  with  high  budg- 

ets, 39  episodes,  mass  appeal,  prime- 
time  slotting  and  action-adventure  dra- 

matic formats. 

Only  two  U.  S. -produced  first-run 
series  of  mass  appeal  are  scheduled  to 
be  released  this  fall  and  the  early  part 

of  1963.  They  are  Ziv-United  Artists' 
The  Story  Of — .  a  half-hour  series  de- 

picting in  dramatic  and  documentary 
fashion  the  lives  of  persons  with  unus- 

ual occupations  or  avocations  fjockey. 
big-game  hunter),  and  Tongaloa,  a  half- 
hour  action-adventure  series  set  in  the 
jungles  of  Mexico,  which  is  being  pro- 

duced by  Albert  Gannaway  for  distri- 
bution by  CBS  Films. 

British  Film  ■  Another  series  that 
will  be  first-run  in  the  U.  S.  is  a  British- 
produced  half-hour  adventure  series. 
Ghost  Squad,  which  already  has  been 
shown  in  Britain,  but  is  being  released 
for  the  first  time  here  by  Independent 
Television  Corp. 

In  addition,  new  production  of  series 
that  have  been  in  syndication  over  the 
past  year  has  been  scheduled  by  Ziv- 
UA  on  Ripcord  and  Official  Films  on 
Biography.  Official  Films  reported  that 
a  second-year  cycle  of  Biography  is 
planned  even  though  some  stations 
which  have  bought  the  first-year  ver- 

sion have  not  yet  begun  to  telecast  it. 
In  sharp  contrast  to  the  somber  mass- 

appeal  first-run  picture  is  the  one  being 
projected  by  its  special-appeal  counter- 

part. At  least  17  special-appeal  first- 
run  series  are  being  produced  or  are  in 
the  planning  stages  for  1962  or  earlv 
1963.  Broadcasting  learned. 

A  New  Type  ■  The  new  type  of  first- 
run  is  characterized  by  comparatively 
low  production  budget,  special  audience 

appeal,  varied  formats  and  artistic 
forms  (drama,  entertainment,  documen- 

tary', sports,  children's  show)  and,  gen- 
erally, fringe-time  scheduling. 

The  striking  difference  between  the 
mass-appeal  and  special-appeal  first-run 
can  be  gauged  by  the  names  of  the  pro- 

grams. The  former  included  such  series 
as  Ziv-UA's  Cisco  Kid.  and  /  Led 

Three  Lives;  Flamingo  Films"  Super- 
mar:  and  O.S.S.:  Screen  Gems"  Man- 

hunt: National  Telefilms  Assoc"s.  The 
Third  Man  and  Official  Films"  Decoy. 
The  special-appeal  programs  include 
Storer  Programs  Inc.'s  Communism: 
R.M.E..  Trans-Lux  Tv's  Guest  Shot, 
Walt  Framer  Productions'  The  Big  Pay- 

off, Westinghouse  Broadcasting"s  The Steve  Allen  Show  and  Seven  Arts 

Assoc's.  Boston  Symphony  Specials 
and  En  France  (adult  instruction  in 
everyday  French). 

The  phrase,  first-run  syndication,  can 
be  applied,  technically  speaking,  to  any 
series  that  is  offered  for  presentation 
for  the  first  time.  Some  industry  exec- 

utives last  week  insisted  that  the  term 
developed  to  mean  the  high-budget  pro- 

grams that  were  intended  to  be  shown 

in  prime  time  and  not  the  moderately- 
priced  series  that  now  are  being  touted 

as  "first  run." But  semantics  aside,  the  decline  of 
the  mass-appeal  first-run  began  in  1957. 
This  segment  of  film  distribution 
reached  its  apex  in  1956  when  29  first- 
run  series  were  released.  In  each  suc- 

ceeding year,  the  total  has  dwindled. 
The  reasons  for  the  downfall  of  the 

high-budget,  first-run  series  are  varied. 
Among  those  cited  by  distributors  and 
station  officials  are: 

■  An  oversupply  of  film  program- 
ming that  began  to  develop  in  1957  as 

the  large  number  of  syndicated  series 
were  supplemented  by  the  release  of 
major  studio  feature  films. 

■  Costs  of  syndicated  series  which 
went  higher  and  higher  each  year,  fin- 

ally making  it  uneconomic  for  a  sta- 
tion to  buy  and  for  a  company  to  pro- 
duce and  sell  them. 

■  Prime-time  periods  available  for 
syndication  shows  diminished  as  net- 

works began  to  offer  programs  for 
slots  before  and  after  customary  option- 
time  periods. 

■  The  slow-down  in  first-run  produc- 

Power  increase  brings  'love  note'  to  FCC 
Dick  Gilbert,  owner  of  KYND 

Tempe,  Ariz.,  celebrated  his  40th 
anniversar}'  in  radio  and  at  the  same 
time  received  permission  from  the 
FCC  for  a  power  increase  to  50  kw. 
non-directional. 

Elated.  Mr.  Gilbert  wrote  the 
FCC: 

I  send  you  thanks,  dear  FCC, 
Because     vou     have  been 
KYND  to  me 

By  granting  a  substantial  rise 
In  power  to  this  enterprise. 
Your  wire,  coincidentally, 
Came  on  my  anniversary 
Of  forty  years  in  radio: 
A  joyful  day.  made  doubly 

so. 

Your  KYNDK'  words  gave me  a  thrill 
That  lingers  vet.  and  alwavs 

will. 

To  not  a  one  could  I  object — 
But  did  it  have  to  come  col- 

lect? 

I  promise  you  to  do  my  best 
To  serve  the  public  interest. 
Convenience,  and  necessity. 
This  is  my  pledge,  dear  FCC. 
I  really  want  to  thank  you 

lots 
For  all  those  fifty  kilowatts 
And  do  extend  my  KYNDest 

wishes 

Along  with  love  and  hugs  and 
kisses, 
(signed) 
Dick  Gilbert  of  KYND 

A  ven,'  happy  licensee! 

P.S.:  Dear  Friends,  don't  be 
afraid, 

I'm  sending  you  this 

wire  prepaid  I 
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SYNDICATORS  WOO  SELECT  AUDIENCE  continued 

tion  was  aggravated  by  the  release  of 
a  large  number  of  off-network  pro- 

grams competing  for  the  shrinking  time 
slots. 

■  The  regional  advertiser,  who  was 
a  bulwark  of  sponsorship  in  the  early- 
and  mid-1950's,  virtually  disappeared 
from  the  syndication  field  because  of 
ever-rising  costs  and  the  shortage  of 
time  periods. 

Screen  Gems,  for  more  than  10 

years  an  active  producer  and  distribu- 
tor of  first-run  series,  is  absent  this 

year.  Robert  Seidelman,  vice  presi- 
dent in  charge  of  SG's  syndication  sales, 

said  the  company  "has  no  plans  in  the 
immediate  future  to  produce  first-run 
shows  because  the  climate  is  not  right. 

We  just  don't  think  it's  economic." 
A  spokesman  for  MCA  echoed  these 

sentiments,  saying  also  his  organiza- 
tion will  concentrate  mainly  on  network 

name  to  United  Artists  Television  Inc., 
on  Sept.  1,  has  given  up  its  production 
facilities  on  the  West  Coast.  Hence- 

forth, when  producing  a  series,  Ziv- 
UA  will  hire  independent  producers, 
who  will  lease  necessary  studio  space, 

following  a  pattern  set  by  parent  com- 
pany. United  Artists  Corp.,  in  the  mo- 

tion picture  field. 
Several  distributors  see  the  upsurge 

in  special-appeal  programming  as  a 
consequence,  in  part,  of  the  virtual  de- 

mise of  first-run,  high-budget  shows. 
These  show  types  have  been  produced 
in  former  years  to  a  lesser  degree,  but 
now  producers  are  turning  to  them  as 
other  routes  for  tv  exposure  of  their 
programs  become  choked  off. 

Special  -  appeal  programs  can  be 
"bread-and-butter  shows  for  some  pro- 

ducers and  distributors,"  the  program- 
ming director  of  a  station  group  com- 

back"  has  prompted  new  versions  of 
syndicated  series,  starring  such  favor- 

ites as  Jerry  Lester,  Steve  Allen  and 
Liberace  and  has  encouraged  the  re- 

vival of  a  once-popular  program  like The  Big  Payoff. 

■  The  diversification  into  program 
production  by  such  organizations  as 
Westinghouse  Broadcasting,  Storer  and 
Seven  Arts  Assoc.  would  be,  under- 

standably enough,  in  areas  in  which 
their  investment  would  be  reasonable 
and  their  efforts  on  a  limited  basis. 

A  summary  of  special  appeal  first- 
run  program  series  follows: 

Walt  Framer  Productions — This  com- 
pany is  producing  and  distributing  a 

new  series  of  the  former  network  show, 

The  Big  Payoff,  a  half-hour  daily  pro- 
gram which  will  begin  on  Sept.  3.  The 

series  already  has  been  purchased  in  40 
markets.  One  of  the  first  of  the  audi- 

ence participation  shows.  The  Big  Pay- 
off was  telecast  by  CBS-TV  for  nine 

years. 

A  scene  from  "Tongaloa,"  action-adventure  series  set  in 
the  jungles  of  Mexico,  which  is  being  distributed  by  CBS 
Films.  The  only  two  U.  S.-produced  mass-appeal  first-run 

syndicated  offerings  are  "Tongaloa"  and  "The  Story  Of — ." 

Well-known  personalities  are  shown  in  their  off-business 
activities  in  "Guest  Shot,"  a  new  series  in  syndication  by 
Trans-Lux  Tv.  George  Jessel  shows  and  discusses  his 
hobby  of  collecting  photographs  of  famous  people. 

production,  the  sale  of  feature,  off-net- 
work and  re-run  programs  in  the  U.  S. 

and  abroad. 
Financial  Status  ■  The  decline  in 

first-run  production  and  distribution  of 
mass-appeal  shows  however  does  not 
mean  that  companies  surviving  the 
transitional  period  are  worse  off  finan- 

cially than  they  were  four  or  five  years 
ago,  some  syndicators  pointed  out. 
These  companies  no  longer  have  to  in- 

vest substantial  funds  to  produce  and 
distribute  series  but  can  turn  their  at- 

tention to  more  lucrative  areas,  such  as 
production  for  network  use  and  sale 
of  programs  already  in  their  libraries 
to  stations  here  and  abroad. 
Two  significant  developments  arose 

recently.  Warner  Bros.,  Desilu  Produc- 
tions and  Four-Star  Productions  estab- 
lished syndication  units  to  sell  their  off- 

network  programs  to  tv  stations,  and 
Ziv-United  Artists,  which  changes  its 

mented,  "but  they  can  never  get  the 
exposure  or  bring  in  the  money  that 
the  first-run  shows,  as  we  used  to  know 
them,  did  in  the  past.  But  I  think  they 
will  serve  a  useful  purpose  in  bringing 

balance  and  diversity  to  a  tv  station's schedule. 
These  first-runs  appear  to  have 

gained  an  impetus  from  these  circum- 
stances: 

■  A  station  need  for  moderately- 
priced  shows  stations  can  carry  in  cer- 

tain time  periods,  usually  outside  of 
prime  time,  that  will  appeal  to  a  spe- 

cific audience  (children,  sports  fans, 
music  lovers,  jazz  afRcionados,  culture seekers) . 

■  The  prevailing  climate  for  shows 
of  a  more  "uplifting  type,"  spurred  by 
pressures  from  the  FCC  and  opinion 
leaders. 

■  The  attitude  by  some  producers 
that  a  name  star  or  show  can  "come 

National  Telefilm  Associates — Probe, 
a  half-hour  weekly  series  with  Dr.  Al- 

bert Burke,  is  being  produced  and  syn- 
dicated by  NTA  with  Burke  Assoc.  It 

has  been  sold  in  25  markets.  Robert 

Rippen  is  the  producer.  The  series, 
which  spotlights  Dr.  Burke  in  the  role 
of  interpreter  of  thorny,  present-day  is- 

sues, is  a  new  version  of  the  educa- 
tor's program,  A  Way  of  Thinking. 

Arrowhead  Productions — This  firm 
is  bringing  back  former  tv  star  Jerry 
Lester  in  a  new  syndicated  show  called 
Weekend.  The  video-taped  one-hour 
show  is  slated  for  late  Saturday  and 
Sunday  evening  showings.  (One  station 
in  a  major  market  is  scheduling  it  in 
the  10-12  p.m.  period  Saturdays  in- 

stead of  over  the  two  weekend  nights.) 
Already  sold  to  seven  stations,  Weekend 
debuts  Sept.  29.  Mr.  Lester  originated 
the  late  night  tv  format  with  Broadway 
Open  House,  a  network  variety  show 
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Pin-pointed   particularly  to  aficion-  tion  in  the  U.  S.  by  its  subsidiary, 
ados  of  Latin  music  is  a  new  half-  Independent  Television  Corp.  This 

hour  series,  "Broadway  Goes  Latin,"  scene  shows  Samson  Batalla,  a  limbo 
which  is  being  produced  in  London  dancer,  performing  his  specialty  with 
by  Associated  Television  for  distribu-  appropriate  backdrop. 

j    of  several  years  ago. 
Westinghouse    Broadcasting    Co.  — 

W'estinghouse  is  offering  three  first-run 
1 1   programs  for  syndication  this  season. 
^1  Its  most  ambitious  project  is  The  Steve 

Allen  Show,  a  one  and  one-half  hour 
\ariety  program  sold  in  22  markets  and 

j  i   already  on  the  air  in  some  cities.  A 
I   second  series  is  Children's  Spectaculars, 

1 2  hour  programs  covering  various  as- 
pects of  the  entertainment  arts  (magic, 

circus,  symphony  and  folk  songs),  in- 
tended for  release  once  a  month,  start- 

ing in  late  October.  The  third,  current- 
i    ly  in  production,  is  Legacy  of  Light,  10 
ij    half -hour  dramatizations  of  stories  deal- 

ing with  the  ten  commandments.  WBC 
sales  are  handled  by  WBC  Program 
Sales  Inc. 

Screen  Gems — SG  is  serving  as  dis- 
tributor of  the  David  Susskind-James 

Fleming  "Festival  of  the  Performing 
Arts"  series  of  10  one-hour  special  pro- 

grams, covering  dramatic  readings, 
poetry  recitals  and  concerts  by  well- 

;  known  individuals.  It  was  carried  this 

1  past  spring  in  New  York  and  Washing- 
ton and  is  being  sold  now  by  SG  in 

other  markets. 

Seven  Arts  Assoc. — Four  syndicated 
series  are  offered  by  Seven  Arts.  They 
include  the  Boston  Symphony  Specials, 
13  one-hour  taped  programs  converted 
to  film.  It  has  been  sold  in  22  markets. 
The  company  also  is  producing  the 
Emmett  Kelly  Show,  a  half-hour  pro- 

gram in  which  the  weU-known  clown 
performs  some  of  his  antics.  It  will  be 
released  for  sale  in  early  October. 

Seven  Arts  also  is  distributing  two 
foreign-made  series — En  France,  26 
half  hours  of  adult  programming  in 
e very-day  French  (produced  by  Libraire 
Hachette  in  association  with  Time  Inc.) 

A  half-hour  filmed  series,  "B'Wana 
Don  in  Jungle-la,"  is  being  syndicated 
by  Storer  Programs  Inc.  and  typifies 
special-appeal  programs.  Slanted  to- 

ward children,  it  features  B'Wana  Don 
and  Bongo  Bailey  (I),  his  chief  helper, 
on  visits  with  unusual  species  of  the 
animal  kingdom. 

and  Armchair  Theatre,  43  one-hour 
dramatic  series  produced  in  Britain  by 
Associated  British  Tv  Ltd. 

Storer  Programs  Inc. — Two  first-run 
series  are  in  distribution  by  Storer.  The 
first  is  Communism:  R.  M.  E.,  26  half- 
hour  filmed  programs  exploring  various 
facets  of  life  in  a  Communist  country 

(educa;tion,  leisure  time,  working  con- 
ditions, agriculture),  which  is  being  co- 

produced  in  association  with  United 
Press  International  and  United  Press 

Movietone  news.  The  second  is  B'wana 
Don  in  Jungle-La,  a  half-hour  series 
aimed  at  interesting  children  in  ani- 

mals of  all  kinds. 

Trans-Lux  Tv — This  company  is  dis- 
tributing and  co-producing  a  half-hour 

taped  series  called  Guest  Shot.  Patterned 
after  Person  to  Person,  the  program  at- 

tempts to  offer  glimpses  into  the  lives 
of  well-known  personalities  when  they 
are  away  from  their  jobs.  Segments 
have  been  made,  for  example,  on 
Keenan  Wynn  as  a  motorcycle  driver; 
Jerry  Lewis  as  a  hi-fi  addict  and  Cornell 
Wilde  as  a  fencer.  Trans-Lux  Tv  re- 

ports it  will  make  a  sales  push  on 
Guest  Shot  in  a  few  weeks. 

Independent  Television  Corp. — ITC 
is  distributing  a  new  syndicated  series, 
Broadway  Goes  Latin,  which  is  under 
production  in  London  by  Associated 
Television,  parent  company  of  ITC. 
The  series  will  be  carried  in  Britain 
simultaneously  with  its  showing  here. 
It  will  feature  name  guest  stars  singing 
Latin  American  versions  of  top  Broad- 

way show  tunes.  Ballantine  Beer  and 
R.  J.  Reynolds  have  bought  the  series 
for  showing  on  a  New  York  station. 

Meadowlane  Productions  —  Jazz 
Scene  U.S.A.  has  been  purchased  by 
Westinghouse  Broadcasting  Co.  stations 
from  this  production  company  that  is 
headed  by  Steve  Allen.  Jimme  Baker 
will  produce  the  39-half  hour  telecasts. 

Steve  Binder  is  director  and  Oscar 
Brown,  Jr.  is  host.  The  series,  filmed 
in  Hollywood,  includes  such  groups  as 
the  Teddy  Edwards  Quartet,  The  Jazz 
Crusaders,  Paul  Horn  Quartet,  and 
Shelly  Manne  Quintet. 

International  Productions — This  com- 

pany, owned  by  Liberace  and  his  man- 
agement office,  Dick  Gabbe-Seymour 

Heller  management,  is  producing  An 
Evening  With  Liberace,  a  series  of 
one-hour,  filmed  variety  programs  for 
once-a-month  scheduling.  The  series 
will  be  distributed  by  Telesynd,  a  divi- 

sion of  the  Wrather  Corp.  George 

Schlatter  is  producer,  Barry  Shear  is  di- 
rector and  George  Robinson,  musical 

director.  Each  of  the  programs  will 
feature  name  guests. 

Ziv-United  Artists'  new  entry  in  mass- 

appeal  syndication  is  "The  Story  Of — " 
which  the  company  calls  a  "docu- 
matic"  (dramatic  and  documentary) 
on  lives  of  persons  with  unusual  jobs 
or  pastimes.  Jockey  Bill  Harmatz 
(above)  will  be  one  of  the  subjects 
portrayed  in  the  series. 
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  BROADCAST  ADVERTISING   

Tv  billing  up  15.2%  in  first  half  of  1962 

TVB  FINDS  TOTAL  FOR  SIX  MONTHS  $759.3  MILLION;  SPOT  UP  19.1% 

Television  billing  is  going  up  in 
1962.  That's  the  word  from  Television 
Bureau  of  Advertising  today  (Aug.  27) 
in  a  report  summing  up  the  first  six 
months  in  terms  of  viewing  and  of 
national  advertising  gross  time  billings. 

In  January-June  of  this  year,  tv"s 
national  gross  billing  (includes  net- 

work and  spot)  rose  15.2%  over  the 
same  period  in  1961.  The  total  six- 
month  billing:  $759.3  million  now, 
compared  to  $659.2  million  last  year. 
Networks  account  for  $387.7  million, 
up  11.6%  from  the  $347.3  million 
totaled  in  the  1961  period;  spot  (the  full 
breakdown  not  yet  released  by  TvB)  up 
substantially  19.1%— from  $311.9  mil- 

lion to  $371.5  million. 

TvB  said  the  rate  of  growth  of  net- 
work tv  billings  is  the  greatest  since 

1956  when  the  increase  for  the  year 
was  20%.    The  jump  in  spot  in  this 

A  grape  vineyard,  actual  field 
workers  combined  with  actors  and 
a  temperature  of  125  degrees  were 
some  of  the  ingredients  that  went  in- 

to the  production  of  this  new  Gallo 
Wine  Co.  commercial. 

Produced  by  Gerald  Schnitzer 
Productions,  Hollywood,  the  one- 
minute  spots  were  unveiled  on  Au- 

gust 15  in  markets  throughout  the 
country. 

The  commercial  was  shot  with  a 

year's  six-month  period  over  last  year's 
is  the  highest  since  TvB  and  N.  C. 
Rorabaugh  began  compiling  figures.  The 
previous  high  increase  was  19.3%  for 
1959. 

The  bureau  noted  that  other  media 
billings  are  increasing  this  year  but  not 
at  the  tv  rate:  magazines  will  be  up 
6%  in  the  first  half  of  1962  and  news- 

paper lineage  also  up  by  1.4%. 
The  bureau  also  pointed  to  A.  C. 

Nielsen  figures  showing  average  tv 
home  usage  during  June  was  4  hours 
32  minutes  each  day,  which  TvB  noted 

was  a  "new  high"  (previous  high  was  in 
1961  when  4  hours  29  minutes  was 
recorded).  In  July  1962,  a  record  for 
that  month  of  4  hours  15  minutes  per 
day  for  the  average  home  was  set 
(again  compared  to  4  hours  10  minutes 
in  1961  and  in  1958). 

The  week  before,  the  FCC  had  re- 

set-up of  booms  and  cranes  that 
were  rolled  through  the  land.  An 

interlocking  speaker  was  used  to  ac- 
commodate sound  synchronization 

for  a  balladeer  (above)  singing  the 
Gallo  Wine  jingle  in  ballad  style, 
while  Laurido  Alemeida,  concert 
guitarist  did  the  background  music. 

Jim  Burch  of  BBDO  San  Fran- 
cisco produced  the  commercial, 

Jerry  Schnitzer  directed  and  Pev 
Marley  served  as  director  of  photog- raphy. 

ported  television  revenues  as  having 
moved  up  to  a  new  level  in  1961,  to 
$1.3  billion.  The  exception  of  an  over- 

all profit  climb  (before  taxes)  was  net- 
work tv  where  the  decline  was  large 

enough  to  bring  tv's  overall  profits  be- low those  of  1960  (Broadcasting, 
Aug.  20). 

BON  AMI  EMBEZZLEMENT 

Top  men  named  in  charge 

involving  $500,000  in  funds 

Several  members  of  the  management 
of  Bon  Ami  Co.  were  accused  in  the 
New  York  State  Supreme  Court  last 
week  of  embezzling  $500,000  of  the 

company's  funds. 
The  charges  were  made  by  Tel-A- 

Sign  Inc.,  Chicago,  which  earlier  this 

month  purchased  16.5%  of  Bon  Ami's stock. 

Bon  Ami's  present  management  ob- 
tained a  controlling  interest  in  the  com- 

pany in  July  1958  when  it  purchased  | 
90,000  shares  of  stock  from  Alexander 
L.  Guterma,  former  owner  of  MBS. 
Mr.  Guterma  was  later  jailed  for  loot-  ; 

ing  $3  million  of  Bon  Ami's  funds. Defendants  in  the  action  include  R.  [ 
Paul  Weesner,  chairman  of  Bon  Ami: 
Ralph  A.  Schwaikert,  president;  Emil 
Morosini  and  Walter  W.  Cruttenden. 
directors;  and  Bernard  E.  McFarland. 
a  former  director  and  vice  president. 
The  complaint  asserts  that  Mr. 

Weesner  set  up  an  advertising  agency 
— Hoyt  Assoc. — which  received  large 
sums  from  Bon  Ami  to  purchase  adver- 
tising.  The  suit  further  charges  that 
much  of  this  money  was  diverted  to 
Commercial  International  Corp..  a  con- 

cern controlled  by  Messrs.  Weesner  and 
McFarland,  which  purchased  Mr. 

Guterma's  Bon  Ami  stock.  CIC,  the  ' 
complaint  says,  had  assumed  Mr. 
Guterma's  $810,000  bank  loan,  which 
was  secured  by  Bon  Ami  stock. 

Mr.  Weesner,  the  suit  charges,  also 
used  Hoyt  Assoc.  to  get  an  $80,000 
kickback  on  radio  advertising. 

Bon  Ami  is  a  healthy  company  de- 
spite the  alleged  looting  of  company 

funds.  A.  A.  Steiger,  president  of  Tel- 
A-Sign,  said  in  a  statement  issued 
when  the  suit  was  filed. 

Mr.  Weesner  said  there  was  "abso- 
lutely no  substance  to  the  allegations" 

and  termed  the  suit  "an  overt  attempt 
at  a  "raid"  to  force  Bon  Ami  and  : 
Tel-A-Sign  to  merge. 

Bon  Ami's  earnings  for  the  first  half  [ 
of  1962  were  $301,689,  or  56  cents  a 
share. 
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Bob  Elliott  and  Ray  Goulding  at  work  with  WDAF  Morning  Man.  Dan  Henry 

New  Staffers  on  Siena 

BOB  and  RAY  are  working  at  Transcontinent  station  WDAF  .  .  . 

right  in  the  studio  with  Clockwatcner  DAN  HENRY.  At  least  that's  the 
impression  Kansas  Citians  are  getting.  Actually,  DAN  is  having  a  ball  with 

the  first  BOB  AND  RAY  Personalized  Program  Service  ...  a  moun- 

tain of  quickie  tapes  personalized  to  his  show,  personalized  to  the 

station,  personalized  to  the  Kansas  City  scene.  •  It's  the  newest, 
most  unique  entertainment  feature  for  radio!  Write,  ,vire  or  call  for 

complete  information  on  how  you  can  add  BOB  and  RAY  to  your  staff! 

HARRY  O'CONNOR  ASSOCIATES  iNC, 
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COMMERCIAL  PREVIEW:  Chevy  to  fill  in  the  blank,  add  music 

It'll  be  another  month  before  the 
above  still  (taken  from  a  two-min- 

ute color  commercial )  is  seen  on 
home  tv  screens.  But  when  it  is 

shown,  the  blacked-out,  barge-like 
space  will  be  filled  by  a  shiny,  sleek- 
looking  1963  model  Chevrolet.  In 

keeping  with  Detroit's  security  on 
new  model  cars,  Chevrolet's  agency, 
Campbell-Ewald  Co.,  released  the 

picture  with  the  car  "blacked  out."' 
But  there  is  something  else  that  is 

new  and  different  about  the  commer- 
cial— the  music.  As  explained  by 

Alfred  J.  Miranda  III,  Campbell- 
Ewald's  director  of  radio-tv  in  New 
York,  the  visual,  narrative  and 

music  must  "form  unity."  Marc 
Brown,  of  Marc  Brown  Assoc., 
New  York,  creator  of  musical  back- 

grounds for  commercials,  notes 

there  "must  be  a  good  marriage  be- 
tween the  picture  and  the  music"  in 

the  spot.  Since  Mr.  Brown  started 

his  firm  2'/2  years  ago,  he  and  Mr. 
Miranda  have  worked  together  on 

many  Chevy  commercials,  "each," 
in  Mr.  Miranda's  words,  "in  totally 
new  character." 

Since  his  Chevy  coup  (the  auto 
firm  was  his  first  client),  Mr.  Brown 
has  added  such  clients  as  Chem- 
strand  Corp..  Phillips  Petroleum,  Du 
Pont,  Clairol  Inc.,  and  Bell  Tele- 

phone to  his  credits.  He  won  a 
special  award  for  his  music  at  the 
International  Film  Festival  of  New 
York  in  1961,  and  a  special  cita- 

tion for  musical  scoring  at  the 
Third  American  Tv  Commercials 
Festival  earlier  this  year  (the  latter 
for  his  Chevy  series). 

Mr.  Brown  is  doing  two  of  Chev- 

rolet's 1963  introductory  spots,  the 
one  pictured  above,  called  "Hide 
and  Seek,"  and  "The  Beginning." Both  are  two  minutes  in  length  and 

in  color.  "Hide  and  Seek"  cost  an 
estimated  $20,000  to  produce. 

Mr.  Brown,  to  add  musical  life 
and  zest  to  the  visual  part  of  the 
commercial  (which  shows  about  a 

dozen  children  playing  "Hide  and 
Seek"  around  the  new  Chev\' 
models)  used  si.x  singers,  three  of 
them  children  (the  others,  adults 
with  high  voices),  and  an  unusual 
combination  of  musical  instruments: 
flute,  bassoon,  clarinet,  piccolo, 

piano,  drums,  bass  and  guitar.  "  The 
Beginning"  used  six  guitars,  bass, 
drums,  vibes,  bongo  drums,  four 
trumpets,  alto  saxophone  and  flute. 

Aside  from  the  two  introductory 

spots  Mr.  Brown  is  doing  for  Chev- 
rolet and  Campbell-Ewald,  the  ad- 

vertising agency  will  make  at  least 
10  more.   Mr.  Miranda  added  that 

C-E  would  be  making  an  estimated 
total  of  200  film  and  tape  commer- 

cials during  the  coming  tv  season 

(all  in  color)  for  spotting  on  Chev- 
rolet's three  network  entries  (My 

Three  Sons  [ABC-TV]  Route  66 
[CBS-TV]  and  Bonanza  [NBC-TV]). 

Most  unusual  of  the  200  probably 
will  be  a  5  -minute  commercial 

being  prepared  for  one-shot  presen- 
tation on  Bonanza  early  this  fall. 

C-E  officials  declined  to  confirm 
plans,  but  it  was  understood  that 
the  commercial  will  feature  stars 

from  all  three  Chevrolet-sponsored 
network  programs,  showing  them 
with  new  car  models.  It  probably 

will  appear  as  the  program's  clos- 
ing commercial,  with  a  30-second 

opener  rounding  out  Chevrolet's  six- minute  quota  for  the  one-hour  show. 

New  products  testing  television 

The  following  new  products  were  re- 
ported last  week  to  have  entered  spot 

tv  on  at  least  a  test  basis.  Their  activ- 
ity was  detected  by  Broadcast  Advertis- 
ers Reports,  a  national  monitoring  serv- 
ice, in  its  ofT-the-air  taping  of  local  tele- 

vision advertising  and  is  described  here 
as  part  of  a  continuing  series  of  new- 
product  reports  compiled  for  Broad- 

casting each  week. 

Monitored  during  week  ended  Aug.  17: 
Product:  Sugar  Stars  Cereal. 
Company:  Kellogg  Co. 
Agency:  Leo  Burnett  Co.,  Chicago. 
Schedule  and  Markets:  Nighttime  minutes  in 

Midwest. 
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Product:  Pillsbury  Cake  Decorators. 
Company:  Pillsbury  Co. 
Agency:  Leo  Burnett  Co.,  Chicago. 
Schedule  and  Markets:  Daytime  minutes  in Midwest. 

JWT  subscribes 

to  The  Pulse  Inc. 

J.  Walter  Thompson  Co.,  New  York, 
has  subscribed  to  The  Pulse  Inc.,  which 
supplies  radio  audience  studies  for  260 
markets. 

Taking  Pulse's  complete  service, 
JWT  will  receive  basic  studies,  and  fm. 

Negro,  foreign  language  and  cumulative 
audience  data. 

The  agency's  action  was  noted  by 
Dr.  Sydney  Roslow,  Pulse  director,  who 

pointed  to  "growing  interest"  in  the firm's  service. 

Lever  Bros,  shifts 

agencies  for  Breeze 
Lever  Bros.,  New  York,  has  moved 

advertising  for  Breeze,  a  detergent 

product,  from  Sullivan,  Stauffer,  Col- 
well  &  Bayles  Inc.  to  Reach,  McClinton 
&  Co.,  New  York.  The  shift  was  made 
so  SSC&B  could  handle  several  new 

Lever  products  about  to  be  test-mar- 
keted. Breeze  spends  about  $500,000 

annually  in  spot  tv. 
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U MORE  Adult  Men  1 8  to  49 

^Uf  ̂         W  MORE  Adult  Women  1 8  to  49 

j]f£^£^^         ̂   MORE  Teenagers  and  Children 

LISTENERS  THAN  ANY*  OTHER  STATION  IN  CINCINNATI 

*CALL 

robert  e.  eastman  &  co.,  inc 

He'll  prove  it  to  you with  the  latest  Pulse 

and  Hooper  Fig-ures ! 

BROADCASTING,  August  27,  1962 
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ARB  EXPANDS  SERVICE 

Two  new  tools  for  tv:  advertisers'  use  of  spot  tv 
and  profile  of  tv  audience  in  product  sales  areas 

A  spot  activity  report  and  an  analysis 

of  television  audiences  by  advertisers' 
sales  territories  are  being  added  to 
American  Research  Bureau's  services 
for  1962-63.  Both  will  be  available  on 
an  optional  basis. 
The  spot  activity  report,  ARB  officials 

said  last  week,  will  show  the  spot  tv 
usage  of  a  given  product,  relate  the 
audiences  reached  to  the  costs  involved, 
and  compute  spot  efficiency  in  terms  of 
homes  reached  per  $100  or  cost  per 
thousand  homes  reached.  Rates  for  this 

at  the  presentation  luncheon,  prompted 
by  ARB  officials  to  give  their  views  on 
the  usefulness  of  the  new  data,  appeared 

generally  agreed  that  the  move  was  "in 
the  right  direction,"'  provided  the  data 
is  based  on  enough  measurements  to 
insure  validity. 

One  agency  executive  said  it  was  his 
view  that  the  demographic  information 
would  be  more  helpful  in  planning  than 
in  day-to-day  buying  operations.  It  also 
would  be  useful  to  agencies'  marketing 
people,  he  said. 

Mr.  Seller 

service  will  range  from  $200  to  about 
$600. 

The  sales  territory  analysis  will  show 

audience  patterns  within  an  advertiser's 
sales  and  marketing  areas,  as  opposed 
to  the  customary  market-by-market 
analysis.  Rates  will  range  from  $600 
to  $2,000. 

Jack  Gross,  ARB  director  of  agency 
sales,  said  both  new  services  are  made 
possible  by  computers.  He  announced 
the  plans  in  a  presentation  outlining 

ARB's  1962-63  program  to  a  group  of 
agency  executives  and  newsmen  at  a 
luncheon  in  New  York  last  Wednesday 
(Aug.  22). 
Much  of  the  presentation  and  ensuing 

discussion  centered  on  ARB's  plan  to 
add  audience  age  data  to  its  local  tv 
market  reports  this  fall.  The  plan  has 
come  under  attack  by  a  special  TvB 
committee  on  grounds  that  the  data  is 
not  generally  needed  and  ought  to  be 
deferred  or  at  least  revised  so  that  it 
would  be  issued  separately  rather  than 
with  the  regular  reports  (Broadcasting. 
July  2,  June  18). 

Right  Direction  ■  Agency  executives 

Mr.  Gross 

ARB  officials  gave  assurance  that  the 

information's  validity  and  reliability  had 
been  proven  and  would  be  guaranteed. 
They  said  the  decision  to  offer  it  was 
based  on  careful  study  and  consultation 
with  advertisers  and  agencies. 

James  W.  Seller,  ARB  director,  an- 

swered a  question  about  timebuyers' 
needs  for  age-breakdown  data  by  noting 
that  this  area — audience  composition — 
was  one  of  only  three  in  which  time- 
buyers  are  free  to  exercise  judgment  in 
placing  campaigns.  Hence,  he  reasoned, 
age-breakdown  information  is  highly 
important  to  their  decision  making. 

The  other  areas  where  Mr.  Seller  said 
buyers  are  free  to  exercise  judgment 
are  (1)  in  assessing  the  relative  stand- 

ings or  "prestige"  of  stations  within  a 
market,  and  (2)  in  determining  whether 
one  program,  or  type  of  program,  is 
more  suitable  than  another  for  a  prod- 

uct being  advertised. 
The  agency  guests  represented  about 

half  a  dozen  leading  television  agencies. 
In  presenting  their  personal  views  they 
asked  not  to  be  identified. 
ARB  meanwhile  announced  the  addi- 

tion of  seven  agencies  and  five  film  com- 
panies as  subscribers  to  its  regular  serv- 

ice. The  agencies:  Doyle  Dane  Bern- 
bach;  William  Esty  Co.;  Kenyon  &  Eck- 
hardt;  Norman,  Craig  &  Kummel;  John 
W.  Shaw  Adv.;  Kudner  Agency,  and 
Mogul,  WiHiams  &  Saylor. 

Film  companies:  Allied  Artists  Tele- 
vision, Buena  Vista,  Desilu  Sales,  20th 

Century-Fox  Television  and  Ziv-UA. 

Rep  appointments... 
■  McLendon  Corp.,  Dallas,  new  owner 
of  WGES  Chicago:  H-R  Representa- 

tives Inc.,  New  York,  as  national  sales 
representative.  McLendon  says  the  ac- 

tion marks  "the  first  time  in  radio 
history  that  a  major  general  market  sales 
representative  has  contracted  to  repre- 

sent a  station  in  one  of  America's  10  top 
cities  aiming  at  an  ethnic  market." 

■  WPGC  Washington,  D.C.:  Gil-Perna 
Inc.,  New  York,  as  national  sales  repre- 
sentative. 

■  WHFS  (FM)  Bethesda,  Md.:  Herbert 
E.  Groskin  &  Co.,  New  York,  as  na- 

tional representative. 

■  CKVL  Montreal,  Que.:  Young  Ca- 
nadian Ltd.,  New  York,  as  U.  S.  rep- 

resentative. 

■  WFMJ-TV  Youngstown.  Ohio:  Blair 
Television  Assoc.,  New  York,  as  na- 

tional representative,  effective  Sept.  1. 

■  lOCJB-TV  Valley  City-Fargo,  KXMB- 
TV  Bismarck.  KXAB-TV  Aberdeen, 
KXMC-TV  Minot  and  KDIX-TV  Dick- 

inson, all  North  Dakota  (North  Da- 
kota KX  Network  Inc.):  Young  Tele- 

vision Corp.,  New  York,  as  national 

representative. 
■  KCBC  Des  Moines:  Broadcast  Time 
Sales  Inc.,  New  York,  as  exclusive  na- 

tional representative. 

Business  briefly... 

McCall's  Patterns,  New  York,  will  be- 
gin a  series  of  62  spot  commercials 

during  the  week  of  Sept.  10,  on  four 
Washington,  D.  C,  radio  stations: 
WTOP,  WRC.  WWDC,  and  WOOK. 
Additional  radio  spots  and  tv  announce- 

ments are  being  considered.  Agency: 

Grey  Adv.,  New  York. 
N.  W.  Ayer  &  Son,  New  York,  has 
placed  an  order  on  behalf  of  Pharmaco 
Inc.,  Kennilworth,  N.  J.  (medicated 
chewing  gum)  for  a  new  television 
show,  TV  Gospel  Time,  with  Integrated 
Communications  Systems  Inc.,  New 
York,  for  13  half-hours.  Pharmaco  will 
have  full  sponsorship.  A  six-station 
line-up  is  set  for  a  September  start  in 
Southern  markets  and  New  York. 

Manufacturers  Hanover  Trust  Co.,  New 
York,  has  begun  sponsoring  Boston 
Symphony  Orchestra  concerts  on 
WNEW-fv,  that  city,  packaged  by 
Seven  Arts  Assoc.,  New  York. 
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Agencies  criticize  network  program  'control' 
Agency  irritation  over  so-called 

increased  network  "control"  in  the 
slotting  and  financing  of  shows  in 
network  prime  time  has  sparked  an 
exploratory  meeting  of  top  agency 

programmers  to  consider  the  prob- lem. 

The  executives  would  like  to  form 

a  group  or  committee  within  the 
organizational  framework  of  the 
American  Assn.  of  Advertising 
Agencies.  Presumably  this  unit 
would  look  into  network  control  of 

programming. 
Specifically,  the  agencies  point  to 

but  one  facet  of  network  control, 
which  has  become  an  umbrella-like 
word  encompassing  scheduling,  pro- 

gram content  and  program  creation. 
The  phase  of  interest  to  the  agen- 

cies is  program  creation.  Several 
top  programmers  have  complained 
the  networks  do  not  consider  agency- 
created  programs. 

The  4As  has  not  formally  ac- 
cepted the  formation  of  a  group, 

though  informal  "talks"  have  been held. 

Among  those  reported  to  be  in- 
terested in  the  committee's  forma- 

tion are  Richard  A.  R.  Pinkham  of 
Ted  Bates;  Robert  Foreman  of 
BBDO;  Al  Hollender  of  Grey;  Lee 
Rich  of  Benton  &  Bowles;  Sylvester 
L.  Weaver  of  McCann-Erickson, 
and  Dan  Seymour  of  J.  Walter 
Thompson.  But  at  the  first  meeting 
held,  only  a  few  of  these  executives 
could  attend. 

The  affluent  listen 

to  car  radios— RAB 

People  in  the  "acquisitive  age"  group 
— and  in  the  salary  brackets  to  convert 
their  acquisitive  desires  into  purchases 
— are  the  ones  who  listen  most  to  auto- 

mobile radio. 
This  was  the  message  offered  by 

Radio  Advertising  Bureau  last  week  in  a 

new  report,  "A  Master  Key  to  Auto 
Radio."  RAB  said  that  interviews  with 
3,000  motorists  in  major  markets  found 
that  car  listening  rises  as  income  goes 
up,  and  that  motorists  in  the  25-34  or 
"younger  family"  age  group  listen  con- 

siderably more  than  the  average  for 
all  age  groups. 

The  report  said  that  people  who  earn 
$10,000  or  more  per  year  average  65 
minutes  listening  to  auto  radio  each 
day,  or  8%  more  than  the  average  for 
all  motorists  (60  minutes  a  day)  and 
14%  more  than  the  average  for  motor- 

ists earning  less  than  $6,000  a  year  (57 
minutes  a  day). 

Drivers  in  the  25-34  age  group,  "the 
great  market  for  most  mass-distributed 
products  and  services,"  listen  to  auto 
radio  for  71  minutes  per  day,  or  18% 
more  than  the  average  motorists,  RAB 
reported. 

The  study  was  conducted  by  Richard 
Manville  Research  Inc.  of  New  York. 

Tidewater  Oil  appoints 

Grey  Advertising 

Grey  Adv.,  Los  Angeles,  has  been 
appointed  as  agency  for  the  Tide- 

water Oil  Co.,  that  city,  replacing 
Foote,  Cone  &  Belding,  also  Los  An- 

geles, which  resigned  the  account  two 
months  ago  (Broadcasting,  June  18). 

Though  information  could  not  be  ob- 
tained on  Tidewater  billing,  reports  cir- 

culated that  the  company  was  spend- 
ing at  the  rate  of  $1  million  a  year 

when  FC&B  resigned  the  account.  Ap- 
proximately $400,000  was  allocated  to 

television,  mostly  in  spot  tv. 

Grey's  acquisition  of  Tidewater  rep- 
resents its  first  petroleum  account.  In 

recent  months  Grey  has  obtained 

Procter  &  Gamble's  Jif  peanut  butter 
and  Premium  Duz,  Trushay  hand  lo- 

tion, the  Portable  Appliances  div.  of 
Westinghouse  Electric  and  Esquire  shoe 

polish. 

Election  coverage 

sold  out  by  CBS-TV 

Sponsorship  of  CBS-TV's  coverage of  1962  national  and  local  elections  is 

sold  out  with  the  signing  of  the  Insti- 
tute of  Life  Insurance,  Bristol-Myers 

Co.  and  Goodyear  Tire  and  Rubber 
Co. 

The  Institute  of  Life  Insurance,  mak- 
ing its  first  use  of  network  tv  with 

this  purchase,  signed  for  one-half  of 

the  package  which  includes  two  one- 
hour  and  one  half-hour  special  pro- 

grams on  elections  and  full  coverage 
on  election  night  (Broadcasting,  Aug. 
20).  Cost  for  the  full  package  is 
$700,000. 

Agency  for  the  Institute  is  J.  Walter 
Thompson.  Young  &  Rubicam  repre- 

sents both  Bristol-Myers  and  Good- 

year. 

Spots  citing  'doctor' 
musn't  cry  wolf-NAB 

NAB's  code  office  in  New  York  and 
the  tv  networks  are  continuing  a  study 
of  tv  advertisers'  current  versions  of 
"white-coat"  commercials  (depicting 
doctors  or  nurses  as  recommending  a 
product).  The  NAB  code  staff  plans 
to  have  a  recommendation  for  the  next 
code  board  meeting  in  the  fall. 

The  networks  last  week  said  they 
doubted  there  would  be  any  abnormal 
increase  in  "medical"  commercials  in 
the  coming  television  season.  A  tighten- 

ing of  current  interpretations  of  the 
code  may  be  forthcoming,  NAB  hav- 

ing been  instrumental  in  the  past  in 
reducing  the  incidence  of  the  white 
jacket  appearing  in  commercials. 

Knox  Gelatin  Co. 

switching  to  D'Arcy 
The  Knox  Gelatin  Co.,  Johnstown, 

N.  Y.,  has  switched  its  $2  million  ad- 

vertising account  to  D'Arcy  Adv.,  New York.  The  account  will  remain  at  its 
current  agency,  Charles  W.  Hoyt  Inc., 
until  December. 

In  the  past,  Knox  has  been  a  "sub- 
stantial" radio  and  television  spot  ad- 

vertiser, and  use  of  these  media  is  ex- 

pected to  be  continued  by  D'Arcy. 
James  O'Neal,  D'Arcy  vice  president, 
will  be  Knox's  account  supervisor. 

'Weekend'  preferred 

in  Pulse  pre-tv  check 
A  pre-broadcast  survey  of  tv  viewers 

in  three  major  markets  indicated  "about  - 
half"  of  the  "regular"  viewing  audience  , 
will   watch    Weekend,    starring  Jerry 
Lester,  according  to  The  Pulse  Inc. 

Pulse  quizzed  500  adult  viewers 
(50%  men,  50%  women)  in  Chicago, 
Philadelphia  and  San  Francisco  for 
Arrowhead  Productions,  producers  of 
the  new  informal  Saturday  and  Sunday 

late-night  program  which  debuts  this fall. 

Of  surveyed  viewers  who  watch  tv 
during  those  wee-hour  times,  48%  said 
they  would  switch  dials  from  movies  to 
Weekend.  Pulse  reported. 

Agency  appointments . . . 
■  WBOF  Virginia  Beach,  and  WYFI 

(FM)  Norfolk,  both  Virginia:  Walker- 
Rawalt  Co.,  New  York,  as  exclusive  na- 

tional representative. 

■  WJRZ  Newark:  Adam  Young  Inc., 
N.  Y.  for  local  and  regional  sales  in 
New  York  (WJRZ  sales  staff  will  solicit 
in  the  New  Jersey  area)  and  for  national 
sales. 

Canada  to  sets  ■  Television  receiver 
sales  were  up  26%  in  the  first  half  of 
the  year  for  a  total  of  173,896  receivers, 
according  to  a  report  by  the  Electronic 
Industries  Assn.  of  Canada.  Sales  of 
made-in-Canada  radio  receivers  were  up 
8%  in  the  January- June  period,  to  224,- 
243  units. 

■  Mennonite  Broadcasts  Inc.,  Harrison- 
burg, Va.,  appoints  Henry  J.  Kaufman 

&  Assoc.,  Washington,  D.  C  to  handle 
its  international  radio  broadcasting  ac- 

count. MBI  reports  it  sponsors  broad- casts in  21  countries. 
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Photo  taken  from  a  television  screen  in  London  and  relayed  to  Chicago  by  zuirephoto. 

On  July  23, 1962,  at  2:02  p.m.,  WGN-Television  helped  make  history,  invited  to  partici- 

pate in  the  first  transoceanic  telecast  via  the  lofty  satellite,  Telstar,  our  contribution 

gave  millions  of  Europeans  their  first  glimpse  of  the  great  American  game  of  baseball. 

Foresight  and  readiness,  plus  the  abihty  to  dehver 
when  the  opportunity  presents  itself  are  the  marks 
of  leadership.  That  we  were  both  prepared  and  so 
fortunate  as  to  play  a  part  in  this  historic  moment 
in  broadcasting,  will  always  be  a  source  of  pride 

for  all  of  us  at  the  WGN  Mid-America  Broadcasting 
Center. 

Associated  Press  reported  from  London  that  "the 
baseball  game  at  Wrigley  Field  was  hailed  as  an 

action-packed  highlight  of  the  first  spontaneous  TV 

to  reach  Europe  fromi  across  the  Atlantic." 
Chicago  sports  writer, 

'history  in  the  making." 

James  Enright,  called  it 

Larry  Wolters.  in  The  Chicago  Tribune,  noted  that 

"Europeans  got  a  better  'image'  of  Chicago  thru  TV 

than  they  have  ever  gotten  from  motion  pictures." 
Ward  L.  Quaal,  vice  president  and  general  man- 

ager of  WGN,  Inc..  cited  it  as  another  example  of 

WGN's  aggressive,  dedicated  interest  in  and  sen-ice 
to  the  art  and  science  of  television."' 

Here  is  another  important  plus  for  chents  and 
audience  alike.  WGN  Tele\asion  not  only  covers  the 
news  but.  on  occasion,  we  make  it. 

WGN  IS  CHICAGO  m; 

—the  most  respected  call  letters  m  broadcasting  ^''^^Mss-^ 
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Here  is  a  view  of  Derby  Downs  at  Akron  as  David  Mann,  14,  representing  Gary,  Ind.,  swept  to  victory 
over  a  record  field  of  183  boy  contestants  in  the  25th  Silver  Anniversary  All-American  Soap  Box 
Derby.  Following  him  across  the  finish  line  are  the  boys  from  Lancaster,  Ohio,  second,  and  Akron  third. 
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BIGGEST  
■ DERBY  YET# 

The  25th  Silver  Anniversary  All-American  Soap  Box  Derb; 
is  all  over  but  the  cheering.  And  the  cheers  are  still  ringin 
for  all  the  Derby  sponsors  who  helped  make  it  the  biggesi 
most  exciting  Derby  yet.  Chevrolet  joins  with  the  mor 
than  50,000  boys  around  the  world  who  competed  in  th 

1962  Derby  program  in  a  king-size  "thank  you"  to  all  th 
Derby  sponsors.  It  was  a  privilege  being  associated  wit 
you  in  working  toward  the  1962  Derby  success  and  we  looJ 
forward  to  teaming  with  you  again  in  1963  in  continuin; 

the  Derby  as  the  "world's  greatest  amateur  racing  event.f 
.  .  .  Chevrolet  Division  of  General  Motors,  Detroit  2,  Mich 

Soap  Box  Derby  champions  from  overseas  meet  at  the  25th  All-American.  Left  to 
right  are  Edgar  Diemer,  West  Germany;  Gabriel  Jimenez,  Venezuela;  Leo 
Williams,  Jr.,  Okinawa;  Francisco  Caballero,  Puerto  Rico;  and  Mario  Enriquez, 
Philippines.  The  Venezuelan  boy  suffered  a  wrist  injury  several  days  before  the 
race  but  nevertheless  was  able  to  participate.  There  were  also  two  Canadian  entries. 

Jack  Izard,  Chevrolet  advertising  manager,  awards 
the  Oil  Can  Trophy  to  Lorne  Greene,  star  of  th^ 
Bonanza  television  show.  Looking  on,  1  to  r,  ar^ 
Bonanza  stars  Michael  Landon  and  Dan  Blocker! 
who  raced  against  Greene. 



K.  E.  Staley,  General  Sales  Manager  of 
Chevrolet,  presents  the  $7,500  first  place 
scholarship  award  from  Chevrolet  to  the 
25th  Ail-American  winner,  David  Mann,  14, 
of  Gary,  Indiana. 

Semon  E.  Knudsen,  Chevrolet  general 
manager  and  a  vice  president  of  General 
Motors,  awards  the  winner's  trophy  to 
Champion  David  Mann  at  the  finish  line 
at  Derby  Downs. 

Here  are 
the  newspapers, 

radio  and  television 
stations,  civic  and 
fraternal  groups 

represented  by  the 
183  boy  champions 
who  raced  in  the 

1962  All-American: 
Aberdeen  (Wash.)  Active  Club 
Akron  (Ohio)  Beacon  Journal 
Albany  (GA.)  Breakfast Optimist  Club 
Albuquerque  (N.M.)  Tribune Alton  (III.)  The  Rotary  Club of  Alton,  III. 
Amarillo  (Texas)  Jr.  Chamber 

of  Commerce 
Ambridge  (Pa.)  B.P.O.E.  983 Anderson  ( Ind.)  Anderson 

Newspapers,  Inc. 
Ann  Arbor  (Mich.)  Jr.  Chamber 

of  Commerce 
Appleton  (Wjs.)  Jr.  Chamber of  Commerce 
Asbury  Park  (N.J.)  Jr.  Chamber of  Commerce 
Ashland  (Ohio)  Jr.  Chamber of  Commerce 
Bangor  (Maine)  Daily  News 
Bel  Air  (  Md.j  Optimist  Club 
Beloit  (Wis.)  Daily  News 
Belvidere  ( III.)  Daily  Republican 
Benton  Harbor  (Mich.)  Kiwanis 
Bergen-Passaic  (N.J.) 

Englewood  Jaycees  & 
Ridgewood  YMCA 

Bethpage  (N.J.)  Newsgram 
Billings  (Mont.)  Jr.  Chamber of  Commerce 
Biloxi-Gulfport  (Miss.) 

Daily  Herald 
Birmingham  (Ala.)  Lions 

International  District  34-C 
Bloomington  (Ind.)  Jr.  Chamber of  Commerce 
Bluefield  (W.Va.)  Jr.  Chamber of  Commerce 
Bowling  Green  (Ky.)  Bowling 
Green-Warren  County  Jr. 
Chamber  of  Commerce 

Bradford  (Pa.)  Journal 
Bremerton  (Wash.)  United 

Veterans'  Council Canton  (Ohio)  Jr.  Chamber of  Commerce 
Carlsbad  (N.M.)  Current-Argus Charleston  (W.  Va.)  American Business  Club 
Charlotte  (N.C.)  Carolina Broadcasting  Company 
Chicago  ( III.)  Harborland 

Jaycees Cicero  (III.)  Life  Newspapers 
Cleveland  (Ohio)  Plain  Dealer 
Colorado  Springs  (Colo.)  Jr. Chamber  of  Commerce 
Columbia  (Mo.)  Missourian 
Columbus  (Ga.)  Jr.  Chamber 

of  Commerce 
Columbus  (Ohio)  Jr.  Chamber 

of  Commerce  &  WLW-C Conshohocken  (  Pa.)  Jos.  Wagner 
Post  772,  American  Legion 

Coshocton  (Ohio)  Jr.  Chamber 
of  Commerce 

Dallas  (Texas)  Dallas 
Optimist,  Inc. 

Dayton  (Ohio)  Jr.  Chamber of  Comm.  of  Greater 
Dayton,  Inc. 

DeKalb-Sycamore  (III.)  Jaycees 
Denver  (Colo.)  Metropolitan Denver  Jaycees 
Des  Moines(lowa)  Jr.  Chamber of  Commerce 
Detroit  (Mich.)  News 
Dover  (N.H.)  Lions  Club,  Inc. 
Dubuque  (Iowa)  Jr.  Chamber of  Commerce 
Duluth  ( Minn.)  Herald-News Tribune 
Durango  (Colo.)  Jr.  Chamber of  Commerce 
Elkhart  (Ind.)  Jaycees.  Inc. 
Ellwood  City  (Pa.)  Ledger 
El  Paso  (Texas)  Herald  Post 

&  Times 
EndicotKN.Y.)  Ottaway 

Stations,  Inc.(WENE) 
Eugene  (Ore.)  Radio Station  KORE 
Evansville  (Ind.)  Jr.  Chamber 

of  Commerce 
Findlay  (Ohio)  Findlay  Jaycees 

Fitchburg  (Mass.)  Y's Men's  Club 
Flint  (Mich.)  Journal 
Ft.  Lauderdale  (Fla.)  News 
Ft.  Worth  (Texas) 

Star-Telegram 
Fredericksburg  (Va.) 

The  Free  Lance-Star 

Fulton  (N.Y.)  Permanent Firemans  Benevolent 
Gainesville  '  Fla.;  Jr.  Chamber of  Commerce 
Gary  ( Ind.)  Post-Tribune Glen  Burnie  (Md.) 

Kiwanis  Club 
Grand  Junction  (Colo.) 

The  Daily  Sentinel Grand  Rapids  ( Mich.)  Jr. 
Chamber  of  Commerce 

Greeley  (Colo  )  Jr.  Chamber of  Commerce 
Greensboro  (N.C.)  Jr.  Chamber 

of  Commerce 
Greenville  (S.C.)  Jr.  Chamber 

of  Commerce 
Hamilton  (Ohio)  Jr.  Chamber 

of  Commerce 
Hancock  (Mich.)  Aerie  of 

Eagles  382 Hartford  (Conn.)  Times 
High  Point  (N.C.)  Jr.  Chamber of  Commerce 
Hudson  (N.Y.)  Register-Star Huntington  (W.  Va.) 

Huntington  Jaycees 
Indiana  (Pa.)  Evening  Gazette 
Indianapolis  (Ind.)  Star 
Jacksonville  (Fla.)  Jr.  Chamber of  Commerce 
Junction  City  (Kansas) 

Optimist  Club 
Kalamazoo  (Mich.)  WKZO- AM-TV  and  Optimists 
Kearney  (  Neb.)  Kearney  Jaycees 
Knoxville  (Tenn.)  Jr.  Chamber 

of  Commerce  and  WBIR-TV Kokomo  ( Ind.)  Kokomo 
Management  Club and  Tribune 

Lancaster  (Ohio)  Eagle-Gazette Co.  and  Jaycees 
Laredo  (Texas)  Optimist  Club 
Levittown  (Pa.)  Bristol- Levittown  Courier-Times 
Lexington  (Ky.)  Thoroughbred Kiwanis  Club 
Lockport  (N.Y.)  Sunrise 

Optimist  Club Lubbock (Texas) 
Avalanche-Journal 

Lynchburg  (Va.)  Jr.  Chamber of  Commerce,  Inc. 
Mankato  (Minn.)  Jr.  Chamber of  Commerce 
Mansfield  (Ohio)  News-Journal McKeesport  (Pa.)  The  Daily News  Publishing  Co. 
Meridian  (Miss.)  Star 
Michigan  City  (Ind.)  Jr. Chamber  of  Commerce 
Middletown  (Ohio)  Optimist Club,  Inc. 
Midland  (Texas)  Jr.  Chamber 

of  Commerce 
Minneapolis  ( Minn.)  Jr. 

Chamber  of  Commerce 
Mission  City  (B.C.)  Eraser 

Valley  Record  Ltd. 
Mobile  (Ala.)  Jr.  Chamber of  Commerce 
Morristown  (N.J.)  Morristown 

Exchange  Club 
Muncie  (Ind.)  Star 
Muskegon  (Mich.)  Greater 

Muskegon  Jr.  Chamber of  Commerce 
Newark  (Ohio)  Jr.  Chamber of  Commerce 
New  Orleans  (La.)  New  Orleans Recreation  Dept. 
New  Philadelphia  (Ohio)  Jr. 
Chamber  of  Commerce 

Newport  News  (Va.) 
The  Times  Herald  and 
Daily  Press,  Inc. 

Norfolk  (Neb.)  Optimist  Club 
Norfolk(Va.)  The  Virginian-Pilot Norristown  (Pa.)  Times  Herald 
Oelwein  (Iowa)  Jr.  Chamber of  Commerce 
Omaha  (Neb.)  Optimist  Club 

of  Omaha  Youth  Foundation 
Oneida  (N.Y.)  Jr.  Chamber 

of  Commerce 
Orange  (Va.)  Orange 

County  Jaycees 
Owensboro  (Ky.)  Kiwanis 
Paducah  (Ky.)  Optimist  Club 
Parkersburg  (W.  Va.)  Jr. 

Chamber  of  Commerce 
Peoria  (III.)  West  Central Broadcasting  Company 
Petersburg  iVa.)  Optimist  Club 

and  The  Progress  Index 
Phoenix  (Ariz.)  KOOK  Radio 

and  Television 
Pittsfield  (Mass.)  Jr.  Chamber of  Commerce 
Port  Huron  (Mich.)  Jr. 
Chamber  of  Commerce 

Portland  (Ore.)  KPTV 
Poughkeepsie  (N.Y.)  Jr. Chamber  of  Commerce 
Providence  (R.I.)  Radio Station  WICE 
Prove  (Utah)  Jr.  Chamber of  Commerce 
Pueblo  (Colo.)  Jr.  Chamber 

of  Commerce 

QuincyCIII.)  Quincy 
Newspapers,  Inc. Ravenna-Kent  (Ohio) 
Record-Courier 

Richmond  'Va.)  Jr.  Chamber 
of  Commerce 

Riverton  (Wyo.)  Jr.  Chamber of  Commerce Roanoke !  Va.)  Times, 
World-News  and  The 
Optimist  Club  of  Roanoke,  Inc. 

Rochester  'Minn.)  Jr.  Chamber 
of  Commerce 

Rochester  (N.Y.)  Times-Union Rockford  (III.)  Rockford 
Newspapers,  Inc. 

Rock  Island  (III.)  Blackhawk Shrine  Club,  Inc. 
Roswell  (N.M.)  Daily  Record 
Sacramento  fCal.)  20-30 

Club  «1  and  KCRA-TV Saginaw  (Mich.)  Jr.  Chamber of  Commerce 
St.  Catharines  (Ont.) Standard  Ltd. 
St.  Charles  (Mo.)  Daniel  Boone 

Derby  Assn.  (Committee of  Moose  Lodge) 

St.  Marys  (Pa.)  Daily  Press Publishing  Co. 
St.  Paul  (Minn.)  Jr.  Chamber of  Commerce 
Salem  (Ore.)  KBZY 
Salisbury  (N.C.)  Jr.  Chamber of  Commerce San  Bernardino  (Cal.) 

Argonauts 
Sayre  Woods  (N.J.)  Madison 

Township  Rotary  Club 
Sedalia  (Mo.)  Jr.  Chamber of  Commerce 
Sheboygan  (Wis.)  Press 
Sidney  (Ohio)  Jr.  Chamber of  Commerce 
Sioux  City  I  Iowa)  Jr.  Chamber of  Commerce 
Sioux  Falls  (S.D.)  Argus-Leader 
Smyrna  (Ga.)  Jr.  Chamber of  Commerce Southampton  (N.Y.) 

Southampton  Lions  Club  and 
Bridgehampton  Lions  Club South  Bend  (Ind.) 
Jaycees,  Inc. South  Boston  (Va.)  Radio Station  WHLF 

Staten  Island  (N.Y.)  Kiwanis 
Club  of  North  Shore 

Tacoma  (Wash.)  News  Tribune 
Tallahassee  (Fla.)  Democrat 
Tampa  (Fla.)  Jr.  Chamber of  Commerce 
Temple  (Texas) 

Exchange  Club 
Toledo  (Ohio'i  Jr.  Chamber of  Commerce 
Ventura  (Cal.)  Ventura  County Star-Free  Press 
Warren  (Ohio)  Tribune 
Company 

Warsaw  (Ind.)  Kosciusko 
County  Shrine  Club 

Washington  (D.C.)  WTOP-Radio Watertown  (S.D.)  Public  Opinion 
Wausau  (Wis.)  Jr.  Chamber 

of  Commerce 
Waynesboro  (Va.)  Jr.  Chamber of  Commerce 
Westbrook  (Maine) 

Jr.  Chamber  of  Commerce 
Wichita  (Kansas)  Eagle-Beacon Wichita  Falls  (Texas) 

Times  &  Record  News Winston-Salem  (N.C.)  Jr. 
Chamber  of  Commerce 

Wooster  (Ohio)  Daily  Record 
Zanesville  (Ohio)  Jr.  Chamber of  Commerce 
Germany,  Adam  Opel  A/G 
Hawaii.  Honolulu  Advertiser: 

Parks  &  Rec.  Dept;  Aloha 
Motors;  Service  Motors  Ltd. Okinawa,  W.  W.  Taylor  &  Co., 
Inc.;  Local  &  Civic  Org.; Morning  Star 

Philippines.  Northern  Mtrs.  & International  B.  F.  Goodrich 
Corp.  Better  Boys  Assoc. 

Puerto  Rico.  Caribe  Motors 
Corporation,  "El  Imparcial," International  B.  F.  (joodrich 
Corporation Venezuela.  General  Motors  de 
Venezuela,  S.C.A.:  The 
General  Tire  S  Rubber  Co., 
Pepsi-Cola— Sears,  Roebuck 
de  Venezuela,  S.A. 



THE  MEDIA 

NBC  RADIO  NETWORK  ALMOST  SOLD  OUT 

Affiliates  cheer  good  news,  praise  'leadersiiip'  for  success 
The  NBC  Radio  network  is  cur- 

rently 84%  sold  out,  William  K.  Mc- 
Daniel,  executive  vice  president  in 
charge  of  the  network,  told  a  meeting 
of  the  NBC  Radio  affiliates  executive 
committee  last  week. 

He  said  latest  reports  from  LNA/ 
BAR,  based  on  monitoring  for  July, 
gave  NBC  Radio  46%  of  all  sponsored 
radio  network  time  measured.  The  re- 

ports, a  project  of  Leading  National 
Advertisers  and  Broadcast  Advertisers 
Reports,  cover  the  ABC.  CBS  and  NBC 
radio  networks  but  not  Mutual. 

Mr.  McDaniel  said  that  during  July 
NBC  Radio  sold  more  commercial 
minutes  within  its  weekend  Monitor 
program  than  one  network  sold  in  its 
entire  broadcast  schedule. 

The  affiliates  committee  responded 

to  Mr.  McDaniel's  report  by  commend- 
ing NBC  Radio  for  "consistent  mainte- 

nance or  leadership  in  sales,  audience 
and  news  coverage  and  its  compensa- 

tion to  affiliates."  The  committee's 
views  were  presented  in  a  statement  by 
William  Grant  of  KOA  Denver,  com- 

mittee chairman. 

Network-seller  link 

is  CBS's  sales  extra 
A  merchandising  program  associated 

with  a  network  radio  campaign  is  be- 
coming "the  desirable  plus"  to  adver- 

tiser, agency  and  network,  according 
to  Leon  Luxenberg,  director  of  sales 
promotion  and  merchandising,  CBS 
Radio,  New  York. 

To  the  advertiser,  merchandising  pro- 
vides a  stimulus  to  salesmen,  distribu- 

tors and  retailers.  To  the  agency,  it 
offers  added  justification  for  a  radio 
buy  it  has  recommended  to  a  client. 
And  to  the  network,  it  offers  the  op- 

portunity to  prove  its  capacity  for  spe- 
cial services. 

A  "partnership  between  network  and 
advertiser"  is  needed  for  the  medium 
to  provide  a  merchandising  idea  to  re- 

flect the  point  of  view  of  a  particular 

sponsor,  Mr.  Luxenberg  said.  "The 
network  provides  the  ingenuity,  know- 
how,  the  staff  and  the  facilities,  while 
the  client  picks  up  the  tab  for  cost  of 

materials,  printing  and  similar  'out  of 
pocket'  expenditures." 

One  example  of  CBS  Radio's  mer- 
chandising technique  was  its  campaign 

to  announce  Pittsburgh  Plate  Glass' 
sponsorship  of  the  Garry  Moore  Radio 
Show  for  Sunshade  Solex  green-tinted 
windshields.    CBS   Radio   sent  5,000 

Mr.  McDaniel  said  NBC  Radio's 
informational  programming  had  totaled 
90  hours  since  the  first  of  the  year  and 
will  continue  with  coverage  of  such 
events  as  the  orbital  shot  scheduled  for 

Sept.  18.  the  America's  Cup  Regatta 
on  Sept.  15,  the  World  Series  and 
other  major  sports  contests. 

Mr.  McDaniel  and  Tom  Knode, 
NBC  station  relations  vice  president, 
and  George  A.  Graham  Jr.,  vice  presi- 

dent and  general  manager  of  the  radio 
network,  represented  NBC  at  the  meet- 

ing. It  was  held  Sunday  through  Tues- 
day at  the  Broadmoor  Hotel,  Colorado 

Springs. 
Affiliates  executive  committeemen 

on  hand  were  chairman  Grant:  John 

Tansey,  WRVA  Richmond,  vice  chair- 
man; Lyell  Bremser,  KFAB  Omaha, 

secretary-treasurer,  and  Thomas 
Barnes.  WDAY  Fargo,  N.  D.:  Gustav 
Brandborg,  KVOO  Tulsa:  Thomas 
Carr,  WBAL  Baltimore,  and  Robert 
Rich,  WDSM  Duluth.  Minn.  Two  com- 

mitteemen were  unable  to  attend:  Les 
Biederman,  WTCM  Traverse  City. 
Mich.,  and  Stan  Torgerson.  WMC 
Memphis. 

dealers  a  personal  letter  signed  by  Mr. 
Moore,  typed  in  green  ink  on  green 
stationary  and  postmarked  from  Green- 

back. Tenn.  The  message,  of  course, 
emphasized  the  opportunity  for  extra 
greenbacks  the  radio  program  offered 
to  dealers. 

The  network's  merchandising  opera- tion also  involves  benefits  for  affiliates 
which  at  CBS  Radio  are  known  as 

"profitunities" — a  chance  for  an  affili- 

Tv  near  saturation 

Better  than  one  out  of  six  U.S. 
tv  homes  —  almost  18% — now 
have  more  than  one  television  set. 

One  out  of  100  has  three  or 
more  sets. 

More  than  seven  out  of  100 
are  uhf-equipped. 

These  statistics  were  announced 
last  week  by  American  Research 
Bureau,  which  said  they  were 
compiled  in  a  three-month  study 
of  tv  homes.  ARB  said  more 
than  16%  of  the  tv  homes  have 
two  sets,  more  than  1  %  have 
three  or  more,  and  at  least  80% 
of  those  remaining  have  a  single 
set  (2%  of  the  homes  were  not 
available  for  investigation,  ac- 

cording to  ARB). 

ate  to  sell  announcements  to  local  re- 
tailers of  products  or  services  adver- 

tised in  their  markets  as  part  of  a  net- 
work radio  campaign.  A  commercial 

or  promotion  plan  is  fed  to  the  stations 
by  closed  circuit.  If  a  retailer  buys  the 
announcement,  the  station  provides  its 
own  announcer  to  name  the  local 
dealer. 

As  a  tie-in  with  U.  S.  Steel's  current 
summer  drive  on  behalf  of  soft  drinks 
in  metal  containers,  the  first  reports 
from  affiliates  show  550  local  an- 

nouncements sold,  according  to  Mr. Luxenberg. 

The  technique  of  providing  local  an- 
nouncements to  the  station  by  closed 

circuit,  Mr.  Luxenberg  noted,  allows 
affiliates  to  approach  retailers  with  an 
actual  tie-in  instead  of  just  a  proposal. 

NAB  booklet  lists 

broadcaster  speakers 

An  NAB  publication  which  is  ex- 
pected to  reach  a  best-seller  position — 

100,000    copies — was    published    last  ' week. 

The  booklet  is  "If  You  Need  a 
Speaker."  It  contains  the  names  of  335 
radio  and  tv  professionals  who  have 
volunteered  to  represent  broadcasting  | 

at  meetings  of  professional,  civic,  ed- 
ucational, fraternal,  church  and  other 

groups. More  than  30  organizations  have  re- 
quested the  booklet  in  advance,  NAB 

said  last  week,  and  28,000  copies  have 
been  put  into  the  mail.  Among  those 
who  have  asked  for  copies  are  the  Na- 

tional Assn.  of  Manufacturers,  the  U.S. 

Chamber  of  Commerce,  Kiwanis  In- 
ternational and  the  General  Federa- 

tion of  Women's  Clubs. 
John  M.  Couric,  NAB  public  rela- 

tions manager,  said  he  expects  that  the  j 
demand  will  reach  the  100,000-copy  \ 

peak  ultimately.  "We  feel  this  is  one 
of  the  best  ways  the  industry  can  de- 

velop a  greater  understanding  of  broad- 
casting's vital  functions  in  serving 

America  in  a  climate  of  freedom."  he 
said. 

The  30-page  booklet  lists  the  names 
of  possible  speakers  on  broadcasting 
in  two  categories,  one  radio  and  the 
other  tv.  The  speakers  are  listed  ac- 

cording to  state  and  city. 

Missourians  back  daytimers 

The  Missouri  Farmers  Assn.,  repre- 
senting 160,805  farmers,  is  urging  the 

Communications  Act  of  1934  be  re- 

vised "so  that  the  so-called  'daytime' stations  can  be  given  a  4  a.m.  to  6  p.m. 

daily  broadcast  period  the  year  around."  , The  MFA  passed  a  resolution  on  the 
subject  at  its  August  convention. 
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"And  there  I  was,  big  as  life,  on  TV" 
(and  in  one  of  the  top-40  markets,  too!) 

Flint-Saginaw-Bay  City,  naturally  .  .  .  which  is  where 
insurance  agent  Greg  Fauth  rebuilds  Locomobiles  and 
classic  Fords  and  Buicks  in  his  garage,  then  unveUs  them 

on  Channel  12.  To  date,  Greg's  appeared  on  WJRT's 
"Almanac,"  "Mr.  Magic,"  "Teen  Canteen,"  and  "Hobby 
Shop"  shows  to  the  delight  of  old  car  nuts  and  ordinary viewers  alike. 

You  see,  it's  our  contention  that  keeping  people's  in- 
terests in  front  of  our  cameras  keeps  their  interest  in 

front  of  their  sets.  Hence,  WJRT's  "programming  from 
within" — which  has  seen  25,000  area  residents  come 
before  Channel  12  cameras  in  just  2J^  years.  And  they've 
represented  some  545  different  interests — from  rocket 

reseairch  to  cancer  research,  from  Japanese  music  to 
leathercraft. 

And,  if  you're  a  television  advertiser,  you'U  be  interested 
to  know  that  the  heads  of  the  75,000  WJRT-watching 
families  earn  $546  more  per  year  than  the  national  aver- 

age. *  This,  we  hardly  need  mention,  translates  into  an 
extra  $10  a  week  worth  of  cornflakes  and  cosmetics,  beer 
and  bacon,  and  whatever  you  sell. 

Harrington,  Righter  and  Parsons  will  be  happy  to  tell 
you  about  the  reasonable  cost  of  advertising  on  the  top 
station  in  this  top-40  market.  Call  them  in  New  York, 
Chicago,  St.  Louis,  Boston,  Atlanta,  Los  Angeles  and 
San  Francisco. 

WJRT 

*  Metropolitan  Flint,  Saginaw,  Bay  City;  from 
Sales  Management's  "1962  Survey  of  Buying  Power" 

FLINT- SAGINAW-BAY  CITY  /  ABC  PRIMARY  /  DIVISION:  THE  GOODWILL  STATIONS,  INC. 
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College  girl  checkers  find  auto  radio  listening  high 

College  girl  upperclassmen  conduct 
radio  audits  for  TRACE  from  safety 
zones  during  rush  hour  traffic  in 

The  light  turned  red,  traffic  halted 
and  a  young  lady  quickly  walked 
along  the  safety  island  down  the 
line  of  waiting  cars,  pausing  a  mo- 

ment at  each  to  cock  an  ear  and,  if 
she  found  the  radio  turned  on,  to  ask 
what  station  was  tuned  in.  Mean- 

time, she  was  jotting  on  the  top 
sheet  of  her  clipboard  pad  the  num- 

ber of  occupants  in  the  car  and  how 
many  men,  women  and  children. 
She  had  checked  five  cars  when  the 

red  turned  to  green  and  the  auto- 
mobiles proceeded  on  their  way. 

For  the  past  two  weeks  that  has 
been  a  typical  occurence  in  Fresno, 
Calif.,  during  peak  traffic  hours, 
morning  and  evening.  The  young 
ladies,  college  upperclassmen  all, 
were  collecting  data  for  TRACE 
(Traffic  Radio  Audit — Coincidental 
Enumeration),  a  new  survey  de- 

signed to  measure  by  the  most  em- 
pirical method  possible — personal, 

coincidental  checking — the  amount 
of  listening  done  by  auto  drivers 
and  passengers. 

Media  reports... 

Child  placement  aid  ■  WTVJ  (TV) 
Miami  says  its  public  service  campaign 
there  helped  place  3 1  homeless  children 
with  foster  parents.  Other  requests  be- 

ing screened  total  28.  The  plea  was 
prompted  by  a  letter  forwarded  to 
Jackie  Pierce,  WTVJ  public  service  di- 

rector, from  a  14-year-old  girl.  Many 
people  "would  open  their  hearts  to  us  if 
they  knew  how  much  we  need  them," she  wrote. 

Vtr,  tape  gift  ■  The  Connecticut  Educa- 
tional Television  Corp.,  Hartford,  has 

been  granted  a  videotape  recorder  and 
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Fresno.  The  system  is  expected  to 
be  introduced  in  many  other  U.  S. 
markets  soon. 

TRACE,  now  making  its  West 
Coast  debut,  began  in  Hawaii  some- 

what by  accident.  Last  spring  the 
Milici  Advertising  Agency  of  Hono- 

lulu asked  Survey  &  Marketing  Serv- 
ices (SMS)  of  that  city  to  run  a 

check  on  auto  radio  use  for  General 

Motors,  a  Milici  client.  SMS  de- 
vised the  street  intersection  inter- 

view technique.  But  before  the  sur- 
vey was  finished  a  number  of  Ha- 

waiian radio  station  operators  be- 
came interested  and  asked  SMS  if 

it  could  be  done  on  a  regular  basis. 
Started  in  Hawaii  ■  In  July,  the 

first  official  TRACE  survey  was 
made  in  Honolulu,  with  KGMB, 
KGU,  KHVH,  KORL,  KPOI, 
KTRG  and  KULA  jointly  under- 

writing the  study.  A  dozen  agencies 
subscribed  to  the  TRACE  reports, 
which  showed  that  half  of  the  8,261 
autos  checked  had  their  radios  on 
at  the  time.  Another  fact  was  that 
81%  of  the  cars  have  radios,  giving 
Honolulu  more  radio-equipped  autos 
than  it  has  radio  homes.   A  third. 

40  hours  of  videotape  by  the  National 
Educational  Television  and  Radio  Cen- 

ter. The  Ford  Foundation  supplied  the 
funds  for  the  NET  grant;  Minnesota 
Mining  and  Manufacturing  Co.,  Minne- 

apolis, donated  the  tape.  The  Connecti- 
cut corporation  plans  to  put  WEDH 

Hartford,  the  state's  first  etv  station,  on the  air  next  month. 

Hoping  for  the  first  ■  KLRN  (TV) 
San  Antonio  is  shooting  for  Sept.  1  as 
its  on-air  date.  The  vhf  etv  station 
plans  to  test  until  the  10th  of  the 
month  and  begin  night  programs  around 
that  date.  Daytime  shows  begin  about 
Sept.  17  and  school  programs  the  week 

somewhat  confusing  finding  was  that 
the  average  number  of  passengers 

per  car  in  the  morning — 1.57 — in- creased to  1.72  in  the  afternoon. 

"This  was  true  at  every  check- 
point,'" M.  D.  Myers,  director  of 

SMS,  said  last  week.  "The  only  ex- 
planation that  has  occurred  to  us 

is  that  women  who  are  in  town 

shopping  during  the  day  use  public 
transportation  to  go  in,  but  meet 
their  husbands  and  drive  home  with 

them  in  the  family  car."  This  ex- 
planation would  also  cover  the  fur- 

ther fact  that  the  increased  aver- 
age number  of  passengers  in  the 

afternoon  is  accompanied  by  a  drop 
in  the  number  of  radios  in  use, 
47.2%  to  52.8%  in  the  morning,  as 
a  man  alone  is  a  likelier  radio  lis- 

tener than  when  his  wife  is  recount- 
ing the  bargains  she  purchased. 

Mr.  Myers  expects  to  launch 
TRACE  surveys  in  a  number  of 
markets  in  the  continental  U.  S.  be- 

fore returning  to  Hawaii.  He  sug- 
gests a  few  essential  preliminaries. 

First,  is  to  check  with  highway  and 

police  authorities  so  they  will  under- 
stand what  is  going  on.  Next,  is  to 

instill  in  each  interviewer's  mind  the 
fact  that  she  is  not  to  do  anything 
to  impede  the  flow  of  traffic  and 
above  all  not  to  leave  her  safety 
zone.  Third,  is  to  choose  the  check- 

points so  as  to  get  a  good  sample 
that  will  include  office  and  factory 
workers,  laborers  and  executives,  in 

proper  proportion.  Finally,  to  ro- 
tate the  locations  at  random,  with 

no  one  except  the  supervisor  in- 
formed which  crossings  are  to  be 

covered  on  which  dates,  as  a  pre- 

caution against  "stacking"  the  re- sults. The  interviewers  are  instructed 
that  anyone  who  makes  an  effort  to 
be  included  in  their  check  is  to  be 

left  out  and  that  they  are  not  to  tab- 
ulate any  person  they  recognize  as 

previously  counted. 

of  Sept.  24.  KLRN  is  searching  for 
teachers  and  volunteers  to  air  a  literacy 

program  for  "100,000  illiterate  citizens 
in  the  KLRN  viewing  community," 
according  to  Harvey  Herbst,  station manager. 

Summer  Interns  ■  A  total  of  30  stu- 
dents of  the  Henry  W.  Grady  School  of 

Journalism,  U.  of  Georgia,  are  conclud- 
ing summer  internships  in  the  communi- 

cations field,  mostly  in  Georgia,  but  four 
in  Massachusetts,  Pennsylvania,  Florida 
and  Texas. 

Color  tv  "how-to"  ■  WLWT  (TV)  Cin- 
cinnati color  operations  were  observed 
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Call  your  WLW  Stations'  representative  ...  you'll  be  glad  you  did! 
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GOP  NETWORK  TV  HOPES  DIM 

National  committee  plan  to  help  local  candidates 

buy  prime  time  stymied  by  short  segment  snarls 

The  television  networks  are  on  rec- 
ord as  declining  a  Republican  National 

Committee  proposal  that  they  sell  five- 
minute  segments  of  prime-time  pro- 

grams next  fall  for  cutaways  by  local 
candidates  (At  Deadline,  Aug.  20). 

CBS-TV  had  rejected  the  proposal 
several  days  ago.  NBC-TV  spokesmen 
said  that  network  was  not  in  a  position 
to  accept  orders,  and  ABC-TV,  which 
of  the  three  originally  appeared  closest 
to  accepting,  formally  voiced  its  re- 

fusal last  week.  The  ABC  statement: 

"In  response  to  questions,  ABC-TV 
stated  that  during  the  coming  political 
campaign  it  would  only  consider 
orders  for  political  programs  entirely 
national  in  character. 

"Furthermore,  the  network  stated  it 
could  not  make  time  available,  na- 

tionally, for  candidates  for  office  on  a 
local  or  regional  basis. 

"The  network  explained  that  it  was 
simply  not  feasible  for  it  to  do  so  and 
that  many  problems  such  an  arrange- 

ment would  create  must  be  handled  by 
the  local  stations  themselves." 

Difficulties  Seen  ■  The  networks  (as 
expressed  by  CBS-TV  in  a  letter  to 
advertising  agency  Papert,  Koenig,  Lois, 

by  representatives  of  the  Aeronautical 
Systems  Div.,  Wright-Patterson  Air 
Force  Base,  Dayton,  who  will  produce 

"Equipment  Management,"  a  closed- 
circuit  color  tv  program  for  the  Air 
Force. 

Life  saver  ■  WWDC  Washington,  D.C., 
engineer  Peregrine  (Perry)  White  failed 

to  inform  his  employer  that  he'd  saved 
the  life  of  a  small  boy  by  applying 
month-to-mouth  resuscitation  during 
June,  but  station  personality  Art  Brown, 

told  by  a  member  of  Mr.  White's  Whea- 
ton,  Md.,  rescue  squad  of  the  engineer's heroics,  read  a  letter  of  commendation 
from  Maryland  Department  of  Forest 
and  Parks  on  the  air  and  startled  Mr. 
White,  who  was  on  duty  in  the  control 

room.  "I  didn't  think  it  worthy  of  spe- 
cial mention,"  he  said. 

Social  Security  ■  The  program  depart- 
ment at  WCCC  Hartford  reports  over 

1,000  people  responded  to  the  station's 
new  social  security  information  service 
within  the  first  few  days  of  its  opera- 

tion. The  service  verifies  earnings  cred- 
ited to  social  security  accounts. 

Merger  controversy  ■  WFBG-AM-TV 
Altoona,  Pa.,  last  week  presented  two 
programs  concerning  the  proposed 
merger  of  the  Pennsylvania  Railroad 

New  York,  which  had  asked  that  seg- 
ments be  made  available)  feel  that  it 

would  be  too  difficult  to  feed  shortened 
shows  to  stations  not  included  on  a  Re- 

publican-ordered list. 
They  also  see  troubles  ahead  in 

compliance  with  sec.  315  of  the  Com- 
munications Act — that  is,  in  meeting 

demands  for  equal  time  raised  by  op- 
posing political  parties. 

The  plan — as  put  forward  by  the 
national  committee  in  tandem  with 

Sen.  Jacob  Javits  (R-N.  Y.) — en- 
visioned shaving  five  minutes  from  30- 

and  60-minute  shows  for  Republican 
use  in  the  last  three  weeks  of  the  cam- 

paign. WilliaoT  Sprague,  GOP  pub- 
licity director,  had  said  that  the  Re- 

publican party  would  expect  to  buy 
more  than  75%  of  the  network  list. 

If  the  plan  had  been  accepted,  it  was 
believed  the  networks  would  have  of- 

fered similar  program  opportunities  to 
the  Democrats. 

Sen.  Javits  said  he  would  urge  a  re- 
consideration by  the  networks.  If  a 

change  of  heart  is  not  forthcoming, 
he  indicated  he  would  try  to  buy  prime 
time  on  New  York  stations  during  his 
coming  campaign  for  re-election  to 
the  Senate. 

with  the  New  York  Central.  Both  sides 

of  the  issue  were  given  equal  time.  Por- 
tions of  the  programs  were  carried  on 

other  Pennsylvania  stations:  WVAM 
and  WRTA  Altoona,  WTRN  Tyrone, 
and  WKMC  Roaring  Spring. 

Voices  from  space  ■  KMOX  St.  Louis 
broadcast  last  week  conversations  be- 

tween the  two  orbiting  Russian  cos- 
monauts, which  were  picked  up  by  a 

local  ham  radio  operator,  recorded  and 
rushed  to  the  station  for  re-recording 
and  translation. 

New  transmitters  ■  A  target  date  of 
Sept.  1  has  been  set  for  completion  of 
the  new  transmitters  of  KHJ-AM-FM 
Los  Angeles,  according  to  Bob  Bullock, 
chief  engineer.  Two  300-foot  towers 
are  being  erected  at  a  cost  of  over 

$40,000  on  the  station's  1,300-acre 
property  on  Venice  Blvd..  where  the 
new  engineering  facilities  will  be 
housed.  Modernization  of  the  KHJ 
studios,  now  completed,  was  first  step 

in  station's  program  to  upgrade  all 
phases  of  its  operation. 

Film  holds  subjects  ■  News  film  foot- 
age of  a  policeman  arresting  four  men 

in  a  motel,  with  a  sizeable  cache  of 
weapons   and   money,   shot   by  news 

photographer  Les  Dodds  of  KOGO 
(TV)  San  Diego,  played  a  vital  role  in 
connecting  the  men  with  a  robbery  in 
Spokane.  Spokane  authorities  told  San 
Diego  police  inspector  James  Roed  that 
the  identffication  would  not  have  been 
possible  without  the  KOGO  film. 

WPAT's  pulse  ■  WPAT  Paterson,  N.  J., 
has  prepared  a  brochure  for  advertisers, 
in  conjunction  with  The  Pulse  Inc.,  con- 

taining a  qualitative  analysis  of  the  New 
York  radio  audience  in  general  and  of 
WPAT's  audience  in  particular. 

'EXPLORING'  TO  KRAFT 

NBC-TV  children's  series 
to  embrace  five  main  subjects 

A  detailed  description  of  the  con- 
tents of  Exploring,  an  hour  weekly  ed- 

ucational tv  series  for  children  five  to 

1 1  years  old,  was  disclosed  by  NBC- 
TV  officials  during  a  news  conference 
in  New  York  last  week. 

The  network  announced  last  May 
that  it  was  planning  such  a  series  but 
withheld  details.  The  series  wiU  cover 
five  major  areas — language,  music, 
mathematics,  social  studies  and  sci- 

ences. It  has  been  scheduled  for  Sat- 
urdays, 12:30-1:30  p.m.,  starting  Oct. 

13  in  color. 
Kraft  Foods,  through  Foote,  Cone 

&  Belding,  Chicago,  was  announced  as 
the  initial  advertiser.  A  network  spokes- 

man said  Kraft  had  bought  "  a  substan- 
tial part"  of  the  program  but  added  he 

could  not  reveal  more  precise  informa- 
tion. 

Dr.  Albert  R.  Hibbs,  a  senior  staff 
scientist  at  the  California  Institute  of 
Technology  Jet  Propulsion  Laboratory 
and  a  consultant  to  numerous  depart- 

ments of  education  in  the  California 
school  system,  has  been  named  host  of 
Exploring.    Dr.  Hibbs  told  the  news 

Dr.  Albert  Hibbs  "talks"  to  Lou  Bunin 

puppet  created  for  "Exploring." 
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conference  that  extensive  use  will  be 
made  of  colorful  puppets,  animation, 
special  films,  music,  sound  effects  and 
other  audio-visual  techniques  to  teach 
the  subjects. 

Three  educational  series  for  tv  will  be 
on  the  networks  next  fall.  Others  are 

ABC-TVs  Discovery  (Mon.-Fri..  4:30- 

5  p.m.)  and  CBS-TV"s  Reading  Room 
(Sat.,  12:30-1  p.m.).  A  large  group  of 
cultural  programs  for  children  also  is 
being  prepared  for  syndication  to  sta- 

tions ( Bro.\dc.\sting,  June  18). 

Full  agenda  slated 
for  N.Y.  broadcasters 

The  New  York  State  Broadcasters 
Assn.  is  planning  a  fun  and  forum 
conference  Sept.  6-8,  at  Saratoga 
Springs,  N.  Y.  Besides  an  outing  at 
the  Saratoga  Raceway  and  a  golf 
tournament,  members  of  the  associa- 

tion will  hear  speakers  from  stations, 
representative  firms  and  agencies. 

Panels  are  titled  ""Revitalize — Edi- 
torialize": "Radio  Would  Get  More- — 

If;  "The  Thread  of  Success — Com- 
munity Involvement"":  ""The  Washington 

Scene,"  and  a  special  after-dinner  talk 
by  radio  commentator  Lowell  Thomas 
Sept.  7.  Mr.  Thomas  will  speak  on  the 
responsibility  of  broadcasters  in  keep- 

ing the  public  informed  of  world-wide 
developments. 

Included  in  the  roster  of  panel  mem- 
bers are  Sam  Slate,  vice  president  and 

general  manager  of  WCBS  New  York, 
and  president  of  NYSBA:  Ben  Strouse. 
president.  WVvT)C  Washington,  D.  C; 
Stephen  B.  Labunski.  vice  president 
and  general  manager.  WMCA  New 
York:  Sam  B.  Vitt,  vice  president  and 
media  director,  Doherty,  Clifford.  Steers 
6  Shenfield:  Arthur  McCoy,  executive 
vice  president,  John  Blair  &  Co.;  Ed 
Papazian.  manager,  media  analysis  sec- 

tion. BBDO.  and  Don  B.  Curran.  direc- 
tor of  advertising  and  promotion.  ABC 

owned  stations,  and  president  of  Broad- 
cast Promotion  Assn. 

WMAZ  sponsors  political  rally 

WMAZ-AM-TV  Macon.  Ga..  gave 

the  Communications  Act"s  equal  time 
provision  a  healthy  exercise  last  Sun- 

day (Aug.  18),  devoting  seven  consecu- 
tive hours  to  36  office  seekers  who  ap- 

peared on  a  marathon  pre-primar\'  elec- 
tion rally,  sponsored  by  the  station. 

Staged  at  Porter  Stadium,  a  local 
football  field,  the  rally  featured  26  of 
29  candidates  seeking  state-wide  office, 
10  running  for  county  office  and  a  con- 

gressional candidate.  Four  who  could 
not  attend  sent  statements  which  W'cre 
read  at  the  rally. 

Barbecue  and  other  refreshments 

were  served  in  the  94°  heat  by  the  Sixth 
District  organization  of  the  Junior 
Chamber  of  Commerce. 

Florence,  S.C.,  catv 

sought  by  tv  majors 
Two  major  southern  tv  licensees  are 

competing  for  the  right  to  build  a  catv 
system  in  Florence,  S.  C.  The  Florence 
Cable  Co.  (75%  owned  by  Jefferson 
Standard  Broadcasting  Co.)  last  week 
asked  the  Florence  City  Council  for  a 
franchise. 

This  application  is  mutually  e.xclusive 
with  one  submitted  several  weeks  ago 
by  Broadcasting  Co.  of  the  South 

(Broadcasting,  June  11,  25).  Jeft'erson. 
which  owns  WBT^^■  (  TV)  Florence  and 
W^T-AM-FM  and  WBTV'  (T\')  Char- 

lotte, N.  C.  proposed  a  12-channel 
system  to  cost  $400,000.  It  would  en- 

able subscribers,  for  a  S20  installation 
fee  and  S5  monthly,  to  receive  seven 
commercial  stations,  the  state  educa- 

tional tv  network,  quality  music  and  24- 
hour  weather,  time  and  temperature 
service. 

Charles  H.  Crutchfield.  executive  vice 
president  of  Jefferson  Standard,  said 
the  company  is  considering  applying 
for  catv  systems  in  other  cities. 

Broadcasting  Co.  of  the  South  owns 
WTS-AM-TV  Columbia.  S.  C.  and 
WSFA-TV  Montgomery.  Ala.  Richard 
Shafto,  executive  vice  president  of  BCS. 
is  president  and  majority  owner  of 
Trehan  Co.,  which  holds  cable  tv 

franchises  in  Myrtle  Beach.  Conw"ay 
and  Georgetown,  all  South  Carolina. 

Still  another  major  broadcaster  en- 
tered catv  last  week  when  Miami  Valley 

Broadcasting  Co.  f WHIO-.AM-FM-TV 
Dayton.  Ohio,  completed  plans  for  the 
S660.000  purchase  of  a  system  in  Lew- 
istown,  Pa.  (Closed  Circuit,  Aug. 
13).  The  Lewistown  catv,  Pennwise 

Tv,  supplies  five  channels  to  4,344  sub- 
scribers. George  F.  Gardner,  Pennwise 

president,  announced  the  sale. 
WHIO-AM-FM-TV  are  James  M. 

Cox  stations  and  are  headed  by  J.  Leon- 
ard Reinsch,  advisor  to  President  Ken- 

nedv.  Other  Cox  stations  include  WSB- 

AM'-FM-T\^  Atlanta.  WSOC-AM-FM- 
T\'  Charlotte  and  30%  of  WCKT  (TV) 
Miami. 

CBS-TV  personalities 
tour  affiliate  areas 

The  CBS-TV  network  is  using  the 

personal  appearance  technique  in  w"hoIe- sale  fashion  to  promote  its  stars  and 
programs.  Weekend  visits  to  leading 
cities  already  have  been  started  as  part 

of  a  long-range  project  to  "expose"'  per- formers to  local  markets  and  local  press 
and,  in  many  instances,  let  them  work 
with  nearby  CBS-TV  affiliates  on  pro- 

motional material. 

The  first  visit.  Aug.  11-12.  took 
Walter  Brennan.  Zina  Bethune,  Lloyd 
Bridges.  Audrey  Christie,  Candy  Moore, 
Beverly  Garland.  Gale  Gordon,  Burt 
Reynolds  and  Irene  Ryan  to  the  Cin- 

cinnati and  St.  Louis  areas.  Some  of 

this  group  were  to  join  other  perform- 
ers and  producers  in  visits  to  Dallas 

and  Houston  this  past  weekend  (Aug. 
25-26).    These  and  other  groups  are 

NBC  pays  cameraman,  freed  by  Laos  Reds 

Back  to  work,  after  being  held 

prisoner  by  pro-communist  forces  in 
Laos  since  May  15,  1961,  NBC 
News  cameraman  Grant  Wolfkill, 
(1)  happily  accepts  back  pay  check 
for  SI 8. 176  from  William  R.  Mc- 

Andrew,  executive  vice  president, 
NBC  News.  Mr.  Wolfkill,  who  was 
freed  Aug.  17  (At  De.adltve,  Aug. 
20)  was  seized  by  the  communists 
when  the  Army  helicopter  in  which 
he  was  ridma  crashed  near  Vientiane. 
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slated  to  visit  Boston  and  Washington 

on  Sept.  8-9;  Indianapolis  and  Milwau- 
kee on  Sept.  22-23;  Detroit  and  Pitts- 

burgh on  Sept.  29-30,  and  Atlanta  and 
Miami  on  Oct.  13-14. 

WFIL-AM-TV  debate  set 

for  Pennsylvania  race 

,  The  Democratic  and  Republican 
nominees  for  governor  of  Pennsylvania 
will  meet  in  a  debate  to  be  simulcast 

by  WFIL-AM-TV  Philadelphia  next 
month. 

Philadelphia  Mayor  Richardson  Dil- 
worth  (Democrat)  and  Rep.  William 
W.  Scranton  (R-Pa.)  met  with  station 
officials  this  month  to  set  up  ground 
rules.  WFIL  will  originate  the  simul- 

cast Sept.  17  from  9-10  p.m.,  and  it 
will  be  available  to  all  Pennsylvania 

stations  "for  broadcast  in  its  entirety then  or  within  48  hours  of  the  live 

time,"  according  to  Jack  Hyland,  WFIL information  director. 

Ground  rules  for  the  debate  require 
each  candidate  to  make  an  opening 
statement  which  may  be  rebutted  by 
his  opponent.  The  candidates  then  will 
pose  questions  to  each  other,  comment- 

ing on  the  answers  before  giving  a 
closing  summary.  No  restrictions  have 
been  imposed  on  debate  topics. 

Four  Kansas  tv  outlets 

form  statewide  network 

Four  Kansas  tv  stations  have  joined 
forces  to  form  a  state  network,  M.  Dale 

Larsen,  vice  president  and  general  man- 
ager of  KTVH  (TV)  Wichita-Hutchin- 
son, Kan.,  announced  last  week. 

Mr.  Larsen 

Participating  in  the  Kansas  Broad- 
casting System  in  addition  to  KTVH 

are  KAYS-TV  Hays  City,  KWHT  (TV) 

Goodland  and  KTVC  (TV)  Ensign- 
Dodge  City.  The  network  expects  to 
begin  operation  Sept.  1. 

The  network  will  be  affiliated  with 
CBS-TV  and  will  be  represented,  as 

a  group,  by  Blair  Assoc. 

Vandalism  damages 

to  WHAG  $5,000 

Damages  of  $5,000  were  estimated 
by  WHAG  Halfway  (Hagerstown), 

Md.,  when  a  vandal  wrecked  transmit- 
ter and  studio  equipment  and  then  set 

fire  to  the  building.  The  fire  was  ex- 
tinguished before  it  gained  much  head- 

way. It  was  discovered  at  3:30  a.m. 
Aug.  13. 
WHAG  engineers  put  the  station  on 

the  air  at  regular  5:45  a.m.  sign-on 
time  the  same  morning  using  spare 
parts  and  improvised  studio  gear.  A 
22-year-old  man  was  apprehended  by 
police  and  confessed,  Hagerstown  police 
reported.  WHAG,  a  daytimer  on  1410 
kc  with  1  kw  power,  began  operating 
June  9. 

Extras  from  chapter 
in  Hawaii,  sign  pact 

Screen  Extras  Guild  has  organized  j 
new  Hawaiian  chapter  and  has  signed  its 
first  collective  bargaining  contract  with 
Paramount  Pictures,  now  shooting  Don- 

ovan's Reef  on  island  of  Kauai.  Con- 
tract, running  to  June  30,  1964,  covers 

all  tv  films  and  commercials  as  well  as  i 

theatrical  motion  pictures  that  Para-  i 
mount  may  make  in  Hawaii. 

Where  extras  in  Hawaii  formerly  got  i 
$5  to  $15  day  with  no  overtime,  guild 
reports.  Paramount  contract  calls  for 
minimum  wages  starting  at  $24.26  for 

eight-hour  day.  In  filmed  commercials,  ' 
"product  extra  players"  will  get  mini-  ' 
mum  rate  of  $70.83  day,  and  other  ex- 

tras will  be  paid  regular  rates  starting  ' at  $25.47.  All  extras  working  on  tv 
commercial  to  be  used  for  more  than 
13  weeks  will  receive  75%  additional 
compensation  if  this  is  guaranteed  at 
time  they  are  hired;  otherwise,  bonus 
will  be  100%.  I 

Changing  hands 

ANNOUNCED  ■  The  following  sale  of 
station  interests  was  reported  last  week 
subject  to  FCC  approval: 

•  KLYD-TV  Bakersfield,  Calif.:  Sold 
to  Lincoln  Dellar,  current  41%  owner, 
by  fellow   stockholders.    Edward  E. 
Urner,  23%  interest,  is  acquiring  all 
stock  in  radio  station  KLYD,  while 
selling  his  tv  interest  to  Mr.  Dellar. 
Bryan  J.  Coleman,  17.64%,  and  Mau- 

rice St.  Clair,  17.64%,  are  selling  their  i 

stock  directly  to  Mr.  Dellar.  Considera-  j tion  was  not  revealed.  [ 

Lincoln  Dellar  controls  KROY  Sac- 

Toti  see  more 

opportunities; 

through  our  e^es 

And  you  are  protected  from  the  hazards  of  negotiating  on  your 

own  by  Blackburn's  penetrating  knowledge  of  markets. 

We  do  not  send  out  lists;  every  sale  is  handled  on  an 

individual  basis.  Seeing  the  total  picture  through  our  eyes  widens 

opportunities  and  narrows  the  risk  for  both  buyer  and  seller. 

BLACKBURIV  &  Company,  Inc. 

RADIO  •  TV  •  NEWSPAPER  BROKERS 

NEGOTIATIONS  •  FINANCING  •  APPRAISALS 

WASH.,  D.  C. 
James  W.  Blackburn 
jack  V.  Harvey 
Joseph  M.  Sitrick Gerard  F.  Hurley 
RCA  Building 
FEderal  3-9270 

CHICAGO 
H.  W.  Cassill 
William  B.  Ryan 
Hub  Jackson 
333  N.  Michigan  Ave. 
Chicago,  Illinois 
Financial  6-6460 

ATLANTA 
Clifford  B.  Marshall 
Stanley  Whitaker 
John  C.  Williams 1102  Healey  BIdg. 
JAckson  5-1576 

BEVERLY  HILLS 
Colin  M.  Selph 
C.  Bennett  Larson 
Bank  of  America  BIdg. 
9465  Wilshire  Blvd. 
Beverly  Hills,  Calif. 
CRestview  4-8151 
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ramento  and  K.A.CY  Port  Hueneme, 
both  California.  KLYD-TV  operates 
on  ch.  17  and  is  a  primar>-  affiliate  of 

ABC-T\\  KLYD  operates' on  1350  kc 
with  1  k\\"  daytime. 

New  York  etv  debut 

to  see  Minow,  Murrow 

FCC  Chairman  Newton  N.  Minow 
and  Edward  R.  Murrow.  director  of  the 

U.  S.  Information  Agency,  will  partici- 
pate in  the  opening  ceremonies  of 

WNDT  (T\')  Newark-New  York,  on 
Sunday,  Sept.  16. 

Mr.  Murrow,  former  CBS  News  cor- 
respondent, will  ser\"e  as  M.  C.  for  the 

educational  station's  premiere  evening. 
Mr.  Minow  will  speak  briefly  to  dedi- 

cate the  station  to  educational  purposes, 
according  to  Dr.  Samuel  B.  Gould, 
president,  Educational  Broadcasting 
Corp.,  licensee  of  the  station. 

NAB  stresses  'good' 
to  avoid  regulation 

NAB  is  meeting  the  trend  toward 
stiffer  broadcast  regulation  by  display- 

ing to  Congress  and  the  FCC  the  posi- 

tive factors  of  the  industry.  N.AB"s  gen- 
eral counsel.  Douglas  Anello.  said  in  a 

speech  prepared  for  delivery  to  the  Ar- 
kansas Broadcasters  Assn.  Saturda\" 

(Aug.  25). 
Primarily,  the  association  stresses 

how  the  industn."  has  strengthened  its 
codes  of  good  practice  and  clarified 
provisions  to  make  them  more  mean- 

ingful, he  said.  Mr.  Anello  outlined 
for  the  Little  Rock  meeting,  actions  of 
Congress  and  the  FCC  since  1952 
which  have  strengthened  the  govern- 

ment's regulatory  hand.  The  cumula- 
tive total  of  these  actions  indicates  "a 

more  exacting  accountability  by  the 

broadcasters  to  the  commission,"  he said. 

Bloomington  workers 
offered  tv  instruction 

WTTS'  (T\'j  Bloomington.  Ind.,  in 
cooperation  with  Indiana  U.'s  Dept. 
of  Radio  &  Television  and  local  busi- 

ness firms,  is  planning  a  project  that 
would  provide  instructional  tv  in  prime 
time  for  self-improvement  of  factory 
and  office  employes  in  the  area. 

Series  is  to  start  this  fall  in  the  9 

to  10  p.m.  Monday-Friday  slot,  ac- 
cording to  W  i  i  V  which  will  provide 

recording  and  play  back  facihties.  The 
Dept.  of  Radio  &  Television  and  the 
School  of  Extension  Studies,  Indiana 
U.,  will  prepare  and  produce  the 
courses,  as  weU  as  prepare  needed  in- 

structional materials. 

\\  1 1 V  is  asking  area  industry"  and 
business  to  commit  personnel  depart- 

ments to  actively  recruiting  and  enroll- 
ing interested  employes,  distribute  ma- 

terials and  monitor  exams  and  share  a 

token  portion  of  each  employe's  in- 
structional materials  cost  "as  a  show  of 

company  support." 
\\'TT\'  also  stipulated  that  a  mini- 

mum of  15  local  firms  must  participate 
with  each  providing  financial  support 
of  SI 00  per  week  over  a  39-week 

period. Courses  suggested  for  the  evening  in- 
struction include  foreign  languages, 

shorthand,  arts  appreciation,  practical 
science.  American  history  and  basic 
economics. 

UPl  raises  prices; 

labor  costs  cited 

A  6%  increase  in  UPI's  rates  for  its 
news  and  newspicture  services  was  an- 

nounced last  week,  effective  Oct.  14. 
A  letter  from  Mims  Thomason,  UPI 

president,  to  radio,  television  and  news- 
paper subscribers  attributed  the  rise  to 

increased  contract  labor  costs.  He  said 
it  was  the  first  UPI  increase  since  1960 
and  the  smallest  since  1955. 

"It  makes  the  average  for  the  last 

two  years  3  ̂'c .  substantially  less  than 
the  actual  rise  in  our  labor  costs,"  Mr. Thomason  said.  Since  its  last  increase 
UPI  had  met  two  rounds  of  general  pay 
increases  to  the  American  Newspaper 
Guild  and  two  to  the  Commercial  Te- 

legraphers Union,  plus  seniority  and 
progression  increases  called  for  under 
the  labor  contracts,  he  said. 

Even  with  the  rate  hike,  said  Mr. 
Thomason.  UPI  still  will  be  absorbing 
more  than  half  of  these  increases. 

A  total  of  2,076  radio  and  247  tele- 
vision stations  subscribe  to  UPI's  broad- cast news  service,  according  to  the 

firm's  annual  report  last  spring. 
AP  officials  meanwhile  told  ques- 

tioners last  week  that  they  had  no  in- 
crease in  mind  at  this  time.  They  said 

AP's  last  general  increase  was  in  1958 
and  amounted  to  3.9  percent.  In  ad- 

dition, starting  in  1960  AP  has  nego- 
tiated adjustments  on  a  case-to-case 

basis,  but  officials  said  it  was  not  pos- 
sible to  put  a  meaningful  percentage 

value  on  these  revisions. 

A-Buy's  now  a  dozen 

The  A-Buy  in  California,  a  radio  sta- 
tion group  ofliered  at  discount  rates  as  a 

group,  has  added  two  new  stations. 
KCKC  San  Bernardino  and  KSEE 
Santa  Maria,  bringing  the  total  to  12 
stations,  according  to  A-Buy  President 
Bob  Blum.  Others  are  KVIP  Reddms 
KPAY  Chico.  KSRO  Santa  Rosa 
KGMS  Sacramento.  KEEN  San  Jose 

KIDD  Monterey-Salinas.  KFIV  Modes- 
to. KIST  Santa  Barbara.  KYLD  Bakers- 

field  and  KSTN"  Stockton. 

SOUTHWEST  STATIOAS  FOR  SALEI 

Single  station  market,  daytime-only,  radio  facility  with  excellent 
dial  position.  Both  valuable  studio-office  and  transmitter  land  and 

buildings  are  included  in  sale.  1961  o'vvner  cash  flow  was  approxi- 
mately S15,Q00.00.  Priced  at  3125.000.00  with  S25.0iX).00  down 

and  ten  year  pay  out.  Another  H&L  Exclusive. 

Long-time  established,  profitable,  fulltime  radio  station  in  non- 
competitive market.  Had  a  1961  profit  of  over  S2-5.000.00  for 

owner-operator.  Priced  for  a  quick  sale  at  S90. 000.00  with  -S30.- 
000.00  do^ra  and  terms  to  be  negotiated.  Another  H&L  Ex- 
elusive. 

AND  ASSOCIATES,  INC.       ̂   ̂ « 

John  F.  Hardesty,  President  '^^^ 

IGOTiATlONS  •  APPRAISALS 
.WASHINGTON,  D.  C.  CHICAGO 

FINANCING  OF  CHOICE  PROPERTIES 
DALLAS  SAN  FRANCISCO 

Ra>  V,  Hamiitcfi 
1737  DeSaiss  St.,  N.W. 
EXecatrv*  3-345S 

!  Warren  J.  Boorom 
hew  York 

Richard  A.  Shahesn 
John  D.  Stebbins 
Tribune  Tower 
DElaw^re  7-2754 

Dswitt  Lan4!S 
1511  Br/an  St. 
Riverside  8-1175 
ioe  A.  Oswaki 
New  Orleans 

John  F.  Hardesty 
Don  Searie 
ill  Sutter  SL 
EXtffook  2-5571 
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Omaha  affiliate  refuses  NBC-TV  spot  for  'adults  only'  movie 
Should  television  broadcasters  ac- 

cept advertising  for  motion  pictures 

that  are  "for  adults  only"? 
KMTV  (TV)  Omaha  thinks  not, 

has  adopted  a  policy  against  such 
commercials  and  last  week  rejected 
one  scheduled  to  appear  on  NBC- 
TV's  Tonight  show. 
NBC-TV  obviously  thinks  this  par- 

ticular commercial  is  acceptable  in 
the  circumstances,  and  NAB  Code 
authority  officials  agree. 

The  commercial  in  question  is  one 

for  the  movie  "Lolita,"  which  adver- 
tises itself  as  being  for  adults  only. 

But  even  before  the  question  was 
brought  out  into  the  open,  KMTV 
had  faced  up  to — and  answered  neg- 

atively— the  general  question  of  the 
acceptability  of  commercials  for 
movies  labeled  for  adults  only.  A 
few  days  after  adopting  this  policy, 
KMTV  invoked  it  in  rejecting  the 

"Lolita'"  spot  on  NBC-TV. 
Not  Censors  ■  "We  are  not  setting 

ourselves  up  as  censors,"  said  Owen L.  Saddler,  KMTV  executive  vice 

president  and  general  manager,  "but 
we  know  there  is  an  ever-increasing 
number  of  problem  films  and  we  feel 
this  ruling  is  a  simple  solution  to  a 

delicate  area." Mr.  Saddler  sent  an  information 
copy  to  the  NAB  code  authority. 

Ernest  Lee  Jahncke  Jr.,  NBC  vice 
president  for  standards  and  practices, 
said  that  his  department  had  found 
the  "Lolita"  commercial  acceptable 
by  all  customary  standards  and  that 
its  scheduling  in  the  Tonight  pro- 

gram placed  it  in  an  "adult  audi- 
ence" show.  He  also  noted  that  code 

officials  had  approved  the  commer- 
cial and  that  the  "Lolita"  movie  it- 
self had  been  approved,  in  its  cate- 
gory (adult),  by  the  Catholis  Legion 

of  Decency. 

Stockton  HelfTrich,  director  of  the 

code  authority's  New  York  office, 
said  that  although  the  code  group 
had  never  ruled  formally  on  the 

question  of  commercials  for  adults- 

only  movies,  he  had  seen  the  "Lolita" 
copy  and  considered  it  unobjection- 

able for  presentation  in  late-evening 
hours.  The  code's  West  Coast  office 
in  June  gave  its  approval  to  a  sta- 

tion's plan  to  carry  the  commercial 
after  10  p.m.,  Mr.  Helffrich  re- 

ported. 
The  commercial  copy  consists  pri- 

marily of  close-ups  of  stars  of  the 
picture,  its  advertising  theme  of 
"how  did  they  ever  make  a  movie 
of  Lolita?"  and  a  closing  line  indi- 

cating the  picture  is  "for  persons 
over  18  years  of  age."  The  commer- 

cial is  placed  through  Donahue  & 
Coe,  Los  Angeles. 

KSD-TV  covers 

neighboring  fire 

Miss  Charlotte  Peters,  star  of  a  KSD- 
TV  St.  Louis  daytime  show,  did  a  spe- 

cial ad  lib  one-hour  broadcast  from  an     heat  was  so  intense  the  upper  floors  of 

alley  behind  the  station's  studios,  de- 
scribing a  fire  which  destroyed  a  neigh- 

boring eight-story  building. 
A  tv  camera,  shielded  from  water  by 

an  umbrella,  was  moved  outside  for  the 
special  telecast  when  regular  program- 

ming was  interrupted  by  the  fire.  The 

the  studio  building  caught  fire  and  were 

evacuated,  according  to  KSD-TV. 
Broadcasting  was  continued  from  re- 

mote transmitters,  both  radio  and  tv. 
Miss  Peters  described  the  fire  fighting 

and  interviewed  some  of  the  firemen. 
New  KSD-AM-TV  studios  being  con- 

structed in  the  old  Post-Dispatch  annex 
were  filled  with  smoke  but  escaped  dam- 

age. Occupancy  is  scheduled  for  Nov.  1. 

This  young  lady  isn't  fighting  a  fire. 
She's  Charlotte  Peters  gamely  carrying 
on  the  Charlotte  Peters'  Show  on  KSD- 
TV  St.  Louis.   The  program  was  con- 
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ducted  in  an  alley  behind  the  studios 

while  fire  raged  through  what's  left  of 
that  eight  story  building  across  the 
street. 

WOLF  helps  win  'fare'  airing 
Responses  to  an  offer  by  WOLF 

Syracuse,  N.  Y.,  to  forward  listener  re- 
quests for  a  public  hearing  of  a  pro- 
posed increase  in  transit  fares  flooded 

the  station  with  mail,  according  to 

WOLF.  Two  days  after  the  radio  ap- 

peal, WOLF  reported,  the  Public  Serv- 
ice Commission  in  Albany  scheduled  a 

Sept.  5  review  of  the  increased  rates 
proposed  by  the  Syracuse  Transit  Corp. 

A  commission  member  acknowledged 
receipt  of  the  hearing  requests.  WOLF 
in  an  editorial  then  saluted  its  listeners, 

who  the  station  said,  ".  .  .  on  the  verge 
of  being  pushed  around  by  the  bus 

company,  stood  up  and  pushed  back." 

New  tv  tower  adds  to  coverage 

KONO-TV,  San  Antonio's  "Sky- 
scraper" tower,  is  boosting  coverage 

from  about  8,000  square  miles  to  al- 
most 18,000,  this  station  reports.  The 

1,505-foot  tower  stands  2.049  feet 
above  sea  level,  and  is  the  highest  in 

Texas,  according  to  KONO-TV.  The 
greater  coverage  has  caused  the  station 
to  increase  its  news  staff  on  an  area 
basis,  KONO  says. 
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NOW... CUT  YOUR  TV  TAPE  COSTS  IN  HALF! 

pack  twice  as  much  programming  on  a  reel! 

all  this. 
on  this! 

Photography  Courtesy  Reeves  Sound  Studios,  Inc. 

Permits  50%  Cost  Reduction 
in  Tape  Inventory 

Reduces  Tape  Storage  Space 

Cuts  Tape  Distribution  Expense 

New  RCA  development  enables  you  to  operate  any  RCA 

recorder  at  VVi  or  15  '\ps  — without  sacrificing  compatibility 

This  new  engineering  advance,  available  only  for  RCA  TV  Tape  Recorders,  combines 
all  the  benefits  of  standard  quadruplex  recording  with  the  savings  of  half-track  record- 

ing. It  provides  for  tape  speed  to  be  switchable  from  conventional  15  inches  per  second 
to  half  speed  at  IV2  ips. 

Since  this  new  approach  uses  quadruplex  recording,  tapes  are  interchangeable  with 
other  standard  machines.  Regular  2-inch  tape  is  used.  Standard  editing  techniques 
are  employed.  There  are  no  picture  discontinuities.  And  there  is  no  discernible  differ- 

ence in  resolution.  You  get  the  same  high  quality  that  you  are  now  getting  from  RCA 
recorders. 

HOW  IT  WORKS:  A  new  RCA  headwheel  assembly  and  capstan  motor  make  it 
possible  to  use  half-track  recording  and  to  cut  tape  operating  speed  in  half.  The  new 
recorded  track  is  only  5  mils  wide  as  compared  with  10  mils  for  conventional  recording. 
As  a  result,  twice  as  many  tracks  can  be  recorded  on  the  same  length  of  tape— permitting 
twice  as  much  programming  to  be  packed  on  a  standard  reel. 
See  your  RCA  Broadcast  Representative  for  complete  details.  Write  RCA,  Broadcast 
and  Television  Equipment,  Dept.  LD-22,  Building  15-5,  Camden,  N.J. 

The  Most  Trusted  Name  in  Television 



PROGRAMMING 

TAC  MEMBERS  EARN  ALMOST  $16,000 

Affiliated  stations  will  divide  profits  for  six  months 

Television  stations  earned  almost 
$16,000  in  dividends  in  the  first  six 
months  of  1962  for  programs  accepted 
by  the  Television  Affiliates  Corp.  for 
distribution  to  member  stations,  Robert 

Weisberg,  vice  president  and  opera- 
tions director  of  TAC,  reported  last 

week  at  the  organization's  conference 
on  programming  held  in  Chicago. 

The  funds  are  being  distributed  to 
22  stations.  Under  the  TAC  plan,  a 
program  of  a  public  service-cultural 
nature  earns  credits  for  the  producer 
station,  depending  on  the  number  of 
times  it  is  shown  and  the  size  of  the 
markets  showing  it.  TAC,  a  subsidiary 
of  the  Trans-Lux  Corp.,  serves  as  a 
clearing-house  for  receiving  programs, 
selecting  them  in  consultation  with  its 
board  and  distributing  them  to  member 
stations.  TAC  has  a  membership  of 
52  stations  and  more  than  70  programs 
in  its  library. 

Discuss  Programs  ■  The  two-day 
meeting  included  panel  sessions  and 
discussions  on  various  aspects  of  public- 
affairs  programming.  A  highlight  of  the 
session  was  a  proposal  by  Richard 
Depew,  vice  president,  tv  programming, 
Cunningham  &  Walsh,  that  TAC  can 
play  a  useful  role  in  bringing  the  na- 

tional advertiser  into  sponsorship  of 
locally-produced  public  affairs  pro- 

grams.   Mr.  Depew  stated: 

"I  feel  there  is  a  big  plus  to  the  na- 
tional advertiser  if  he  can  purchase 

local,  public-affairs  shows.  However, 
a  new  form  of  marketing  and  selling 
these  programs  must  be  found.  And 
TAC  may  be  the  solution  since  it  an- 

swers several  of  the  conditions  neces- 
sary before  a  client  can  make  a  major 

national  or  regional  buy. 

"A  single  point  of  purchase,  such  as 
TAC  is  most  important.  Here  we  can 
see  the  programs  and  have  a  wide 
choice  of  subject  matter,  depending  on 
the  section  of  the  country  we  want  to 
reach.  These  TAC  programs  may  then 
be  used  in  combination  with  some  of 

the  stations'  purely  local  live  public- 

affairs  shows." TAC  officials  indicated  they  would 
be  willing  to  cooperate  with  agencies 
in  implementing  the  proposal  made  by 
Mr.  Depew. 

Must  Plan  Ahead  ■  Robert  Lipson, 
director  of  advertising.  Bell  &  Howell, 
Chicago,  told  the  meeting  that  a  crucial 
point  to  remember  in  attempting  to 
secure  sponsorship  of  public-affairs  pro- 

grams is  that  national  advertisers  allo- 
cate their  funds  "well  in  the  future." 

He  suggested  that  TAC  communicate 
its  plans  for  1963  to  advertising  agen- 

cies now  or  in  the  near  future. 

Richard  Carlton,  executive  vice  presi- 
dent of  TAC,  asked  station  program 

directors  at  the  conclusion  of  the  two- 
day  session  for  their  opinions  of  the 
conference.  The  reaction,  he  said,  was 

"overwhelmingly  enthusiastic."  This 
led  to  a  suggestion  that  a  conference 
be  held  twice  a  year,  Mr.  Carlton 
added,  and  it  was  decided  to  hold  a 

TAC  programming  meeting  in  Febru- 
ary 1963  in  New  Orleans. 

NTA  buys  package 

of  25  Rank  films 

National  Telefilm  Assoc.  Inc.,  New 

York,  announced  last  week  the  pur- 
chase of  exclusive  tv  distribution  rights 

to  Top  Rank,  25  first-run  J.  Arthur 

The  Television  Affiliates  Corp.  con- 
ference on  public  service  program- 

ming held  the  attention  of  50  station 
program  directors  and  advertising 
agency  officials  in  Chicago  last  week, 
including  (I.  to  r.)  Charles  Ballou, 
WDBJ-TV  Roanoke,  Va.;  John  Haldi, 
50 

WBNS-TV  Columbus,  Ohio;  Stan 
Cohen,  WDSU-TV  New  Orleans  and  Al- 

bert Dullnig,  KENS-TV  San  Antonio. 
Participants  reported  the  first  meeting 
was  "most  helpful"  and  agreed  to 
hold  a  second  conference  in  New  Or- 

leans in  February. 

Rank  (London)  features  and  world- 
wide syndication  rights  to  Peril  13,  a 

new  series  of  13  first-run  hour  thrillers 
from  the  Rank  organization. 

The  first  package  includes  seven  films 
of  1956  vintage  and  10  color  films. 

Bernard  Tabakin,  NTA  president, 
handled  negotiations  with  the  London film  company. 

B&B  IVIanagement  formed 
as  new  talent  agency 

A  new  talent  agency,  B&B  Manage- 
ment Assoc.,  has  been  formed  by  Dick 

Birkmayer,  former  head  of  tv  commer- 
cial department  of  MCA  Artists  Ltd., 

and  Harry  C.  Bell,  president  of  Nirene 
Productions  Corp.  Mr.  Bell  presently 
manages  Shelley  Berman,  Sylvia  Syms 
and  Jim  Thorpe,  tv  commercial  spokes- 

man for  L&M  cigarettes.  The  new  firm 
will  be  located  at  65  W.  55th  St.,  New 
York,  in  September. 

'Girls'  panel  show, 

returns  to  WNBC-TV 
Leave  It  to  the  Girls,  a  show  popu- 

lar in  the  early  days  of  television,  re- 
turns Sept.  10  on  WNBC-TV  New 

York.  The  program,  with  Maggi  Mc- 
Neills as  hostess,  debuted  on  NBC-TV 

in  1948,  and  continued  untQ  early 
1952. 

The  half-hour  format  of  the  original 
show,  which  featured  four  female 
panelists  and  a  male  guest  swapping 
chatter,  will  be  incorporated  in  the 
new  55-minute  weekday  version  on 
WNBC-TV.  Miss  McNeills  will  again 
be  hostess.  The  last  25  minutes  of  the 

daily  show,  however,  will  include  com- 
ment from  the  studio  audience  on  the 

panel's  discussion  subject. 
Ted  Bergmann  of  Charter  Produc- 

tions, and  Martha  Rountree  of  Roun- 
tree  Productions,  will  produce  the  new 
show,  and  plan  to  syndicate  the  first 
half-hour  on  film  and  tape  to  local  tv 
stations.  A  distribution  company  will 
be  given  the  syndication  assignment, 
although  none  has  been  selected  as  yet. 

KQED  films  urban  changes 

KQED  (TV)  San  Francisco,  in  co- 
operation with  the  San  Francisco  Plan- 

ning and  Urban  Renewal  Assn. 
(SPUR),  is  producing  a  public  service 
program  series  entitled  The  Face  of  the 
City.  The  series  now  calls  for  a  13 
program  agenda,  covering  the  many 
aspects  of  the  changing  urban  scene  in 
San  Francisco.  The  format  will  in- 

clude documentary  films,  interviews, 
and  panel  discussions  which  reveal  how 
citizens'  lives  are  affected  by  the changes. 
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Dear Mr.  Thrower, 

iomt  new    KoVo  -l-j,,   kj    „  , 

.....  ̂       '"'^  ™- 

3«    mor.  ....    3,,„  On.p,, moke,    ui    vtry   happy,   TH<Wit  YOu| 
yours  truly, 

DEP6IE.  HJRTt&rtft/ 

f^i.   W£    l/V/)rCH    OHI^t<lf/El.  11  ALU.  THE  TIA^Ei 

TELEVimS 
WPIX 

FBED  M.THBOWEH 

Dear  Cebtie: 

CHANNEL  11 

August  10,  1962 

Thank  you  for  your  letter. 

We  liked  your  Daddy's  cartoons  too, and  I  have  no  doubt  that  KoKo  will  soon 
be  one  of  the  most  popular  cartoon 
personalities  in  television.    Kids  and 
clowns  just  seem  to  go  together. 

I  am  happy  that  you  watch  our  shows  and 
through  you  I  would  like  to  thank  all  the 
boys  and  girls  who  have  given  WPIX-11  the 
largest  children' s  audience  in  New  York. 
I  know  that  KoKo  will  be  a  tremendous 
favorite  on  Channel  11  from  4:25-4:30  I'M 
I'onday  through  Friday,  starting  September  10th. Sincerely, 

WPlXlnc  •  220E(i9t42ndSt..NewYorkCltj  l7  •  MUrrs}  Hill  2  6500 

contact: 
Al  Hartigan 

Vice  President- General  Sales  Manager 

VIDEO  HOUSE,  INC. 
48  W.  48  ST.,  NEW  YORK  36,  N.  Y.  CI  6-2425 



CBS  Radio  to  air  music  from  Lincoln  Center 

A  personal  "tour"  (at  long-range) of  the  New  York  Philharmonic 

Orchestra's  new  home  next  season — 
the  Philharmonic  Hall  at  the  Lin- 

coln Center  for  the  Performing  Arts 
— is  conducted  for  the  benefit  of 
CBS  Radio  President  Arthur  Hull 
Hayes  (c)  and  Carlos  Moseley  (r), 
managing  director  of  the  orchestra. 
The  guide  is  William  Schuman  (1), 

With  four  of  its  own  programs  on 
the  air  in  the  1962-63  fiscal  year  in 
place  of  only  one  in  1961-62,  and  the 
number  of  customers  for  its  facilities 

and  services  on  the  up-swing,  Desilu 
Productions  "can  look  forward  to  one 
of  the  best  years  in  its  history  both  in 
terms  of  activity,  productivity  and  prof- 

its," President  Desi  Arnaz  told  the  com- 
pany's annual  stockholders  meeting  on 

Tuesday  (Aug.  21). 
This  summer,  Tlie  Kraft  Mystery 

Theatre  series  of  16  hour-long  shows, 
half  of  them  new  ones,  has  replaced 
the  Perry  Como  Show  on  NBC-TV, 
Mr.  Arnaz  reported,  adding  that  this  is 

Desilu's  first  program  on  this  network. 
In  the  fall  The  Untouchables  will  be- 

gin its  fourth  year  on  ABC-TV  and 
two  new  series,  the  half-hour  Lucy 
Show  and  the  60-minute  Fair  Exchange 
will  start  on  CBS-TV.  In  addition, 
pilots  are  now  being  readied  for  1963- 
64,  he  said. 

Filming  has  been  completed  for  four 
Lucy  episodes,  seven  Fair  Exchange 
programs  and  five  segments  of  The 
Untouchables,  the  Desilu  president  re- 

ported, adding  that  other  production 
companies  using  the  Desilu  services  and 
facilities  have  the  three  studio  prop- 

erties filled  to  87%  of  capacity.  Five 
acres  of  the  Desilu  Culver  Studio,  con- 

sidered unfit  for  production  of  either 
tv  or  theatrical  films,  have  been  used 
as  the  site  of  a  manufacturing  plant 
which  Desilu  is  constructing  for  a  na- 

tional company  which  is  leasing  it  for 

president  of  the  Lincoln  Center.  CBS 
Radio  starts  its  33rd  straight  season 
of  Philharmonic  concert  broadcasts 
this  fall.  The  broadcasts  will  include 

the  world  radio  premieres  of  spe- 
cially commissioned  works  by  10 

internationally-famous  composers  to 

celebrate  the  orchestra's  inaugural 
season  in  the  new  building.  The  Phil- 

harmonic series  starts  Oct.  6. 

15  years  with  an  average  return  to 
Desilu  of  $100,000  a  year. 

This  and  drilling  operations  of  Stand- 
ard Oil  on  Desilu  property  were  cited 

by  Mr.  Arnaz  as  showing  how  far  he 
and  his  associates  have  gone  to  turn 
every  asset  into  a  profitable  part  of  the 

company's  activities.  In  addition  to  tv 
film  production,  Desilu  has  recently 
moved  into  the  field  of  live  program- 

ming and  has  arranged  with  KTLA 
(TV)  Los  Angeles  to  act  as  a  proving 
ground  for  these  programs,  designed 
for  eventual  network  broadcast.  Desi- 

lu's first  live  show.  By  the  Numbers,  is 
now  on  KTLA.  Pilot  of  a  second  live 

Mr.  Arnaz 

series,  Zoom,  is  being  financed  by 
NBC-TV.  Both  are  game  shows. 

Sales  expansion  ■  Desilu  Sales,  syn- 
dication subsidiary,  has  gross  contracts 

totaling  over  $1,750,000  in  its  first  seven 

months,  with  operations  "continuing  to 
expand  daily  on  an  international  as 
well  as  domestic  level,"  Mr.  Arnaz 
said.  A  package  of  33  theatrical  movies 
produced  in  France  and  never  before 
shown  in  the  U.  S.,  either  on  tv  or  in 
theatres,  has  been  acquired  for  tv  syn- 

dication. "The  Scar  Face  Mob,"  a 
theatrical  picture  based  on  the  first  two- 
hour  Untouchables  program  and  the 
first  motion  picture  to  be  released 
through  Desilu  Film  Distributing  Co., 
has  been  booked  into  1,350  theatres. 

Mr.  Arnaz  praised  his  associates  for 

their  "truly  remarkable  efficiency"  as  a 
management  team  in  enabling  the  com- 

pany to  increase  its  earnings  almost 
100%  in  the  last  fiscal  year  (ended 
April  30,  1962)  despite  a  decrease  in 
gross  income  from  $19,845,513  in  fiscal 
1961  to  $14,223,850  in  fiscal  1962. 

In  answer  to  a  stockholder's  ques- 
tion, Mr.  Arnaz  said  that  the  resump- 
tion of  dividends  was  considered  at 

every  board  meeting  but  that  during 
the  past  year  the  decision  had  been  to 
forgo  dividends  and  to  use  the  money 
instead  for  the  benefit  of  the  company. 

Asked  whether  any  Desilu  programs 
were  being  made  in  color,  the  studio 

president  answered  "No,"  because  this 
would  increase  the  cost  of  production 

appreciably  "and  they  wouldn't  be  any 

funnier  in  color." Expressions  of  concern  over  the 
small  volume  of  Desilu  stock,  being 
traded  and  the  depressed  price  (on 
Wednesday  100  shares  changed  hands 
at  HVa,  down  Vs,  according  to  records 
of  the  American  Exchange)  were 
calmed  when  officers  assured  the  stock- 

holders that  if  worst  came  to  worst, 
the  65  acres  of  Southern  California 
real  estate  held  by  Desilu  could  be 
sold  for  more  than  enough  to  rebuy 
all  of  the  outstanding  stock  at  the  $10 
price  at  which  it  was  put  on  the  mar- ket. 

Board  re-elected  ■  The  complete 
board  was  re-elected  for  another  year, 
including  President  Arnaz;  Lucille  Ball, 
vice  president;  Edwin  E.  Holly,  vice 

president,  secretary  and  treasurer;  Ar- 
thur Manella,  special  tax  counsel  to 

Desilu;  W.  Argyle  Nelson,  vice  presi- 
dent in  charge  of  production  and  stu- 

dio operation;  Milton  A.  Rudin,  legal 
counsel  to  Desilu;  A.  Charles  Schwartz, 
partner  in  the  investment  firm  of  Bache 
&  Co. 

KAPE  offers  program  tapes 

KAPE  San  Antonio  is  offering  a  one- 
hour  tape  of  a  broadcast  discussion  of 
the  U.  S.  Supreme  Court  ruling  which 
banned  a  22-word  prayer  from  use  in 

Arnaz  sees  good  year  for  Desilu  Productions 

SAYS  COMPANY  CAN  EXPECT  MORE  PROFITS,  PRODUCTS 
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IIMEBIIYERS
'  GUIDE  " 

« FAIL  BUYS 

GEORGE 

PIERROT 

PRESENTS 
Around  the  world 

with  Detroit's 
fabulous  globe- 

trotter and 
famous  guests. 
Color. 

5:00-5:55  PM 
MON.-SAT. 

WEEKEND 

Ron  Gamble  hosts 
family  adventure 
tours  to  favorite 
recreation  spots. 
Color. 

7:00-7:30  PM 
TUESDAY 

AT  THE  ZOO 

Sonny  Eliot's 
witty  wanderings 

through  Detroit's famed  wildlife  park. 

7:00-7:30  PM 
FRIDAY 

Alive  with  local  flavor  and  flair!  You'll  buy  wisely  and  well  by  choosing  these  big-audience 

exclusives  on  WWJ-TV.  And,  the  station's  attractive  fall  schedule  is  further  enhanced 

by  choice  film  properties  hke  Thriller,  Surfside  6,  Lawman  and  by  NBC's  new-season 

powerhouse.  Call  your  PGW  Colonel  now.  He's  ready  with  Detroit's  top  buys  for  fall. 

NA^NA^J  -TV     the  NEWS  station 

CHANNEL 

Owned  and  Operated  by  The  Detroit  News 

NBC    IN  DETROIT 

National  Representatives:  Peters,  Griffin,  Woodward,  IncJ 
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The  10-day  train  trip  promoting  in  Albuquerque  June  Taylor,  Sue  Strolling  in  Phoenix  Gleason  girls 
Jackie  Gleason's  new  CBS-TV  hour-  Ann  Langdon  and  Gretta  Randall  hold  their  own  when  challenged  by 
long  show  started  Aug.  9  in  L.  A.  (I  to  r)  are  amazed  at  strange  new  western  garbed  representative  of 
The  Great  Man  waves  goodbye.  drink  enjoyed  by  native.  Junior  Chamber  of  Commerce. 

In  Denver  an  "autograph  seeker," 
with  mother,  seems  more  awed  by 
the  press  photographer  than  by  the 
proximity  of  the  Great  Man. 

Gene  Wilkey,  KMOX-TV  St.  Louis  vp 
and  general  manager,  welcomes 
the  Gleason  Express,  its  star  and 
his  travelling  companions. 

Unmarred  by  4,000-mile  trek  Glea- 
son happily  greets  sidekick  Toots 

Shor  in  New  York.  Party  quickly 

repairs  to  Shor's  for  refreshments. 

a  New  York  public  school  room.  Min- 
isters of  three  faiths,  a  school  superin- 

tendent and  a  "leading  authority  on 
Supreme  Court  decisions"  appeared  on 
the  KAPE  program. 

The  station  offered  the  program  by 
letter  to  10  stations,  seven  of  which 
accepted,  said  Sam  Riklin,  president. 
KAPE  requests  interested  stations  to 
send  hour  tapes  to  which  it  will  dub 
the  program. 

20th  Century-Fox  omits 
semi-annual  dividend 

Twentieth  Century-Fox  Film  Corp., 
New  York,  last  week  announced  it  is 
not  declaring  its  usual  2%  semi-an- 

nual stock  dividend.  The  board  of  di- 
rectors voted  to  omit  the  dividend, 

which  had  been  paid  for  the  past  year- 
and-a-half,  after  hearing  that  the  com- 

pany had  experienced  an  operating  loss 
of  $12,456,457  for  the  first  six  months 

of  1962  compared  with  a  profit  of 
$12,326  in  the  same  period  of  1961. 
Adam  Gimbel,  president  of  Saks 

Fifth  Avenue,  New  York,  was  named 
a  member  of  the  board  of  directors, 
and  Arnold  M.  Grant,  a  director  since 
last  month,  was  named  chairman  of  the 
executive  committee. 

Film  sales... 

Bronco  (Warner  Bros.  Tv):  Sold  to 
KTVT  (TV)  Ft.  Worth-Dallas;  KSYD- 
TV  Wichita  Falls,  and  KLBK-TV 
Lubbock,  all  Texas,  and  WCPO-TV 
Cincinnati.   Now  in  10  markets. 

Sugar  foot  (Warner  Bros.  Tv) :  Sold  to 
KTVT  (TV)  Ft.  Worth-Dallas;  WAVE- 
TV  Louisville;  WSUN-TV  Tampa-St. 
Petersburg;  KSYD-TV  Wichita  Falls, 
Tex.,  and  KLBK-TV  Lubbock.  Now 
in  13  markets. 

Thriller  (MCA  TV) :  Sold  to  KTVU 

(TV)  San  Francisco;  WCPO-TV  Cin- 
cinnati; WNEP-TV  Scranton,  Pa.; 

KTRK-TV  Houston,  and  KFRE-TV 
Fresno,  Calif.  Now  in  43  markets. 

Surfside  6  (Warner  Bros.  Tv):  Sold 
to  WJW-TV  Cleveland.  Now  in  18 
markets. 

Checkmate  (MCA  TV):  Sold  to 
WRGP-TV  Chattanooga,  Tenn.;  KGBT- 
TV  Harlingen,  Tex.;  WREX-TV  Rock- 
ford,  111.;  WTVT  (TV)  Tampa;  WTOL- 
TV  Toledo,  Ohio;  WCPO-TV  Cincin- 

nati; KVAL-TV  Eugene,  Ore.;  WTVJ 
(TV)  Miami;  KTNT-TV  Tacoma-Seat- 
tle,  and  WHEC-TV  Rochester,  N.  Y. 
Now  in  34  markets. 

Maverick  (Warner  Bros.  Tv) :  Sold 
to  WBIR-TV  Knoxville,  Tenn.;  WLOS- 
TV  Asheville,  N.  C;  and  KJEO-TV 
Fresno,  Calif.  Now  in  18  markets. 

Bourbon  Street  Beat  (Warner  Bros. 

Tv):  Sold  to  KTVT  (TV)  Dallas-Ft. 
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Performance  that  Counts... 

Mr.  V.  J.  Kasper,  Owner- Manager  of  Station  WILO,  Frankfort, 

Indiana,  reports  on  the  New  Gates  "Cycloid"  FM  Antenna: 

/  like  the  ease  of  installation  and  the  workmanship  of  this  new 

Gates  antenna.  It's  the  performance  that  counts,  though,  and  the 
Cycloid  ranks  as  the  finest  in  this  category. 

Cycloid  .  .  .  the  new  Gates  FM  antenna  featuring  binary  adjustment  — 
a  major  technological  advance  in  ring  type  radiating  elements. 

Binary  adjustment  is  an  exclusive  tuning  arrangement  (patent  pending) 
whereby  the  inductance  of  the  ring  is  changed  at  the  same  time  the 
antenna  is  adjusted  for  capacitive  tuning.  The  advantage  is  uniform 
L/C  for  adjustment  over  the  FM  frequency  range. 

Other  top  engineering  features  include  a  special  design  for  FM  stereo 
and  improved  monaural  performance.  •  Lowest  possible  VSWR.  •  Top, 
side  or  inside  tower  mounting.  •  Optional  deicing  with  high  or  low  power 
heaters.  •  ±  1  db  free  space  circularity.  •  Minimum  windloading.  •  High 

gain. Cycloid  is  the  newest  and  most  advanced  FM  ring  anteima  on  the 
market  today.  For  complete  engineering  data,  write  for  Brochure  No. 
Ill  —  yours  for  the  asking. 

Our  40th  Year, 

1922-1962 

GATES 
GATES  RADIO  COMPANY 

Subsidiary  of  Harris-Intertype  Corporation 
QUINCY,  ILLINOIS 

Offices  in:  HOUSTON,  NEW  YORK,  LOS  ANGELES,  WASHINGTON,  D.C. 
In  Canada:  CANADIAN  MARCONI  COMPANY 



Worth;  KTRK-TV  Houston,  and 
WSUN-TV  Tampa-St.  Petersburg.  Now 
in  9  markets. 

Suspicion  (MCA  TV):  Sold  to 
WUSN-TV  Charleston,  S.  C,  and 
WTHI-TV  Terre  Haute,  Ind. 

Overland  Trail  (MCA  TV):  Sold  to 

WEAR-TV  Pensacola,  Fla.;  WUSN-TV 
Charleston,  S.  C;  WTOK-TV  Meridian, 
Miss.,  and  WTHI-TV  Terre  Haute,  Ind. 

Riverboat  (MCA  TV):  Sold  to 
WALA-TV  Mobile,  Ala.:  WUSN-TV 
Charleston,  S.  C;  WJXT  (TV)  Jack- 

sonville, Fla.;  WTOK-TV  Meridian, 
Miss.,  and  WTHI-TV  Terre  Haute,  Ind. 

Frontier  Circus  (MCA  TV) :  Sold  to 
WTOK-TV  Meridian,  Miss.,  and  WTHI- 
Terre  Haute,  Ind.  Now  in  20  markets. 

The  Roaring  20' s  (Warner  Bros. 
Tv) :  Sold  to  KTVT  (TV)  Ft.  Worth- 
Dallas.  Now  in  10  markets. 

Cavalcade  of  the  60's — Group  II 
(Allied  Artists  Tv):  Motion  picture 
features  sold  to  WHEN-TV  Syracuse, 
N.  Y.;  KGUN-TV  Tucson,  Ariz.; 
WPRO-TV  Providence,  R.  I.;  WOKR- 
TV  Rochester,  N.  Y.,  and  WSAV-TV 
Savannah,  Ga.  Now  in  16  markets. 

Program  notes... 
Abstract  news  ■  Frank  Draper,  an 

Oklahoma  City  artist,  was  com- 
missioned by  KOA-TV  Denver  to  cre- 

ate 10  original  abstracts  for  the  Enco 
News  Project  Wl-Counter point,  which 
was  telecast  Monday,  Aug.  20.  The 
paintings  were  shown  in  the  opening 
and  closing  credits  of  the  program. 

Horsie  set  ■  KRON-TV  San  Francisco 
will  present  on  its  first  Assignment  Four 

program  of  the  fall  season,  a  show  en- 
titled "Return  of  the  Horseman"  about 

the  growing  popularity  of  horseback 
riding  and  the  men  who  breed  and 
train  horses. 

Opera,  ballet  special  ■  Arias  and  Ara- 
besques, a  one-hour  special  of  opera 

and  ballet,  hosted  by  Metropolitan 

Opera  tenor  Jan  Peerce,  will  be  pre- 
sented on  CBS-TV  this  Thursday  (Aug. 

30  10-11  p.m.,  EDT).  The  program 
will  present  for  the  first  time  on  tv 

Dr.  Douglas  Moore's  opera,  "Gallan- 
try," a  satire  on  television  soap  operas 

and  commercials.  A  ballet,  "Parallels," 
by  the  late  Wallingford  Riegger,  will 
also  be  performed  for  the  first  time  on 
tv. 

More  evening  news  ■  KNXT  (TV)  Los 
Angeles  will  expand  its  late  evening 
newscast  from  15  to  30  minutes  start- 

ing Sept.  10.  New  news  show,  at  11- 
11:30  p.m.,  will  feature  newsmen  Jery 
Dunphy,  who  will  handle  the  top  news 
of  the  day;  Ralph  Story,  who  will  give 

a  "human  predicament"  feature,  and 
John  Hart,  who  will  handle  a  significant 
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Big  for  Little  League 

Little  league  baseball  is  going 
over  big  in  Trenton,  N.  J.,  this 
summer,  according  to  WTTM 
Trenton,  which  broadcasts  15 
minutes  of  scores  nightly. 

The  program,  featuring  Stan 
Allen  as  host,  developed  after 
listeners  responded  approvingly 

to  Sports  Director  Bill  Singer's broadcasts  of  scores  telephoned 
in  at  random  by  Wayne  Hibbert, 
WTTM  account  executive  and  co- 
manager  of  a  local  league.  The 
program  expanded  this  month  to 
a  live  play-by-play  of  the  local 
championship.  The  scores  were 
sponsored  by  the  Trenton  Area 
Milk  Dealers  Assn. 

local  story  as  a  "special  assignment." 
Mr.  Dunphy  and  Mr.  Story  are  both 
regular  members  of  the  five-man  re- 

porting team  on  KNXT's  The  Big 
News,  at  6-7  p.m.  weekdays.  Mr.  Hart 
is  a  roving  reporter  on  the  one-hour 
newscast. 

'Lock  Up'  Sale  ■  Ziv-United  Artists 
has  sold  its  Lock  Up  iv  series  for  use  in 
all  of  the  French  Canadian  markets. 
The  series  will  be  dubbed  in  French 
and  retitled  Dernier e  Recours  (last  re- 

sort). The  program  will  be  co-spon- 
sored for  52  weeks  by  Lever  Bros. 

Ltd.,  Warner-Lambert  (Canada)  and 
American  Motors  (Canada)  Ltd. 

'Smile'  ■  World  rights  to  The  Smile  at 
the  Foot  of  the  Ladder,  a  1948  story 

by  author  Henry  Miller  {Tropic  of 
Cancer),  have  been  purchased  by  Pa- 

tricia P.  Hardesty,  owner  of  Patrician 
Productions,  an  independent  San  Fran- 

cisco film  company.  Miss  Hardesty,  a 
broadcasting  writer-producer  for  many 
years,  wrote  the  shooting  script  for  the 
one-hour  film,  to  be  shot  in  16mm  color 
in  Northern  California.  John  F.  Hard- 

esty, her  husband,  is  president  of  Ham-  , 
ilton-Landis  &  Assoc.,  media  brokers, 
with  headquarters  in  San  Francisco. 

Color  spread  ■  The  Henry  Jaffe  organ- 
ization will  create  and  produce  17  hours  i 

of  color  programming  for  NBC-TV  for  j 
broadcasting  during  the  coming  season. 
There  are  eight  full-hour  programs  for 
AT&T  and  nine  Dinah  Shore  shows. 
The  Bell  Telephone  hours  will  be  seen 
Sept.  24,  Oct.  22,  Nov.  22,  Dec.  23, 

Jan.  18,  Feb.  4,  March  13,  and  April  ■ 11. 

Attention,  duffers  ■  The  Golf  Clinic, 
a  new  series  of  half-hour  instructional 

tv  films  for  fairway  foragers  and  "put- 
terphiles,"  is  available  from  producer- 
director  Leonard  Anderson  Assoc.,  New 

York.   Filmed  at  Miami's  Doral  Coun-  i 
try  Club,  Clinic  features  Jay  Hebert, 

former   PGA   champion   and   "Light  ' 
Horse"  Harry  Cooper,  an  instructor,  i 
Mr.  Anderson  uses  slow  motion  and  | 
closeup  film  techniques  to  explain  skills  i 
of  the  pros.  ; 

New  series  ■  Postmark:  Jim  Adam,  1 
new  tv  series,  will  make  its  debut  over 
ABC-TV  during  the  1963-1964  season. 
The  series,  produced  by  Screen  Gems 
with  Andrew  J.  Fenady  and  Charles  11, 
Inc.,  will  star  James  MacArthur  as  a  ! 
free  lance  magazine  writer. 

Colorcast  i 

Here  are  the  next  10  days  of  network  color 
shows  (all  times  are  EDT). 
NBC-TV: 

Aug.  27-31,  Sept.  3-5  (10:30-11  a.m.)  Play Your  Hunch,  part. 
Aug.  27-31,  Sept.  3-5  (11-11:30  a.m.)  The Price  Is  Right,  part. 
Aug.  27-31,  Sept.  3-5  (12-12:30  p.m.)  Your First  Impression,  part. 
Aug.  27-31,  Sept.  3-5  (2-2:25  p.m.)  Jan Murray  Show,  part. 
Aug.  27-31,  Sept.  3-5  (11:15  p.m.-l  a.m.) 

Tonight,  part. 
Aug.  27,  Sept.  3  (8:30-9  p.m.)  The  Price  Is 

Right,  P.  Lorillard  through  Lennen  &  Newell; 
American  Home  Products  through  Ted  Bates. 

Aug.  28,  Sept.  4  (7:30-8:30  p.m.)  Laramie, 

part. 

Aug.  29,  Sept.  5  (10-10:30  p.m.)  Play  Your Hunch,  part. 

Aug.  29,  Sept.  5  (10:30-11  p.m.)  David 
Brinkley's  Journal,  Douglas  Fir  Plywood  Assn. 
through  Cunningham  &  Walsh;  Pittsburgh 
Glass  through  Maxon. 

Aug.  29,  Sept.  5  (7:30-8:30  p.m.)  Wagon 
Train,  Ford  through  J.  Walter  Thompson; 
National  Biscuit  Co.  through  McCann-Erick- 
son;  R.  J.  Reynolds  through  William  Esty. 

Aug.  30  (9:30-10  p.m.)  The  Lively  Ones, 
Ford  through  J.  Walter  Thompson. 

Aug.  30  (10-11  p.m.)  Sing  Along  With 
Mitch,  Ballantine  through  William  Esty; 
Buick  through  Burnett;  R.  J.  Reynolds through  Esty. 

Sept.  1  (9:30-10  a.m.)  Pip  the  Piper,  Gen- 
eral Mills  through  Dancer-Fitzgerald-Sample. 

Sept.  1  (10-10:30  a.m.)  Shari  Lewis  Show, 
Nabisco  through  Kenyon  &  Eckhardt. 

Sept.  1  (10:30-11  a.m.)  King  Leonardo  and 
His  Short  Subjects,  General  Mills  through 
Dancer-Fitzgerald-Sample. 

Sept.  1  (7:30-8:30  p.m.)  Tales  of  Wells 
Fargo,  American  Tobacco  through  Sullivan, 
Stauffer,  Colwell  &  Bayles,  and  part. 

Sept.  1  (9-11  p.m.)  Saturday  Night  At  the Movies,  part. 
Sept.  2  (5:30-6  p.m.)  Patterns  in  Music, 

sust. 
Sept.  2  (6-6:30  p.m.)  Meet  the  Press, 

co-op. 

Sept.  2  (7-7:30  p.m.)  Bullwinkle,  part. 

Sept.  2  (7:30-8:30  p.m.)  Walt  Disney's Wonderful  World  of  Color,  Kodak  and  RCA 
through  J.  Walter  Thompson. 

Sept.  2  (9-10  p.m.)  Bonanza,  Chevrolet 
through  Campbell-Ewald. 
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SOONER  OR  LATER 

FEATHERBEDDING 

WILL  END 

The  public  benefits  which  will  come  from  the  elimination  of  featherbedding 

on  the  nation's  railroads  will  be  further  delayed  while  the  courts  dispose  of 
legal  technicalities  raised  by  the  railroad  operating  unions.  This  is  a  setback 
for  the  shipping  and  traveling  public  which  now  pays  the  railroad  unions  nearly 
$600,000,000  each  year  for  work  not  needed  or  not  performed. 

It  is  only  a  temporary  setback,  however,  delaying  the  time  when  the  railroads 
will  be  allowed  to  put  into  effect  the  recommendations  for  modernizing  their 
work  rules  made  by  a  Special  Presidential  Commission  after  thirteen  months 
of  intensive  study. 

THIS  DELAY  DOES  NOT  AFFECT  THE  EVENTUAL  OUTCOME. 

FEATHERBEDDING  WILL  END! 

Plunging  this  rules  dispute  into  the  courts  instead  of  handling  it  through  the 
orderly  processes  of  the  Railway  Labor  Act  is  merely  an  example  of  the  stalling 
and  delaying  tactics  which  the  unions  have  followed  ever  since  the  railroads 
have  attempted  to  negotiate  work  rules  changes. 

Another  example  is  the  unions'  attempt  to  divert  attention  from  the  monstrous 
public  costs  of  featherbedding  by  calling  for  a  Congressional  investigation  of 

railroad  finances.  The  inference  is  that  the  critical  financial  plight  of  the  rail- 

roads is  in  reality  only  a  "subtle  and  successful  public  relations  campaign"  to 
work  up  public  sympathy  for  the  fight  to  end  featherbedding. 

No  one  is  deceived  by  such  diversionary  tactics.  Few  industries  live  in  such  a 
goldfish  bowl  as  the  railroads,  who  are  required  to  report  in  meticulous  detail 

to  the  Interstate  Commerce  Commission.  Every  financial  fact  about  the  rail- 
roads is  a  matter  of  public  knowledge. 

But  it  does  not  take  any  Congressional  investigation  to  disclose  the  effects  of 

the  $600,000,000  burden  inflicted  by  union-protected  featherbedding. 

All  America  loses  by  that! 

Eventually,  featherbedding  will  be  eliminated  along  the  lines  recommended  by 
the  Special  Presidential  Commission.  Whether  that  is  sooner  or  later  depends 
upon  how  many  more  roadblocks  the  unions  are  able  to  scatter  in  their  cam- 

paign of  delay  and  obstruction. 

The  railroads  will  do  their  best  to  speed  the  end 

of  featherbedding. 

AMERICAN  RAILROADS 
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Programming 

with 

imagination 

KTNT-TV 

Seattle  •  Tacoma 

Puget  Sound  Area 

Channel  11 

The  Pacific 

Northwest's  great 

Plains  Tv  Stations  telecast  Telstar  phone  call 

The  Illinois  State  Fair  in  Spring- 
field was  the  setting  Aug.  15  for 

what  the  Plains  Television  Stations 

call  "the  first  telecast  by  local  tele- vision stations  of  an  international 

telephone  conversation  via  the  Tel- 

star satellite.  .  ." 
The  stations,  WICS  (TV)  Spring- 

field, WCHU  (TV)  Champaign  and 
WICD  Danville,  all  Illinois,  telecast  a 

conversation  between  officials  of  the 
Illinois  Bell  Telephone  Co.  at  the 
fair  and  E.  F.  H.  Gould,  British  di- 

rector of  external  telecommunica- 
tions, who  was  in  his  home  in  Seven 

Oaks.  England. 
The  long-distance  chat  was  part 

of  a  special  half-hour  program  car- 
ried jointly  by  the  Plains  Television 

Stations. 

Of  all  TV  stations  in  the 

Pacific  Northwest  only 

KTNT-TV  includes  all  5 

cities*  in  its  ''A"  Contour. 

^Seattle   •   Tacoma   •  Everett 
Bremerton  •  Olympia 

represented  nationally  by 

PAUL  H.  RAYMER  CO.,  Inc. 

Hour  tv  news  coming 

to  Nation's  Capital 
Using  a  format  becoming  increasing- 
ly popular  in  television  news  program- 

ming, WMAL-TV  Washington,  D.  C, 
will  initiate  a  one-hour  early  evening 
newscast  Sept.  3. 

The  nine-segment  program  will  begin 
at  6:30  p.m.  and  include:  ABC-TV 
world  news,  business  and  government 
news.  District  of  Columbia  news,  re- 

ports from  Maryland  and  Virginia,  en- 
tertainment news,  sports,  national  news 

from  Washington  and  weather,  accord- 
ing to  Theodore  N.  McDowell,  manager 

of  news  and  public  affairs  for  WMAL- 
AM-FM-TV. 

WTOP-TV,  that  city,  will  introduce 
News  Night,  its  own  hour  news,  Sept. 
10.  also  at  6:30  p.m. 

Macy's  fashion  show  on  KPIX 

A  fall  fashion  show  for  young  wom- 
en and  girls  was  produced  by  KPIX 

(TV)  San  Francisco  in  cooperation 
with  Macy's  California  and  sponsored 

by  7-Up  Bottling  Co.  last  week.  "Fall 
Report:  Fresh  Young  World  of  Fash- 

ion" was  telecast  Aug.  23  and  repeated 
Aug.  26.  It  was  produced  and  directed 

by  Loring  d'Usseau  and  sold  through J.  Walter  Thompson  Agency. 

CBS-TV  adds  Negro  to  series 

Rex  Ingram,  a  Negro  actor,  is  join- 
ing the  cast  of  The  Brighter  Day,  a  day- 

time serial  on  CBS-TV,  on  Sept.  17. 
Mr.  Ingram  has  been  assigned  a  con- 

tinuing role  as  an  ordained  minister 
forced  to  work  in  a  hardware  store  be- 

cause his  church  cannot  pay  him  a  liv- 
ing wage. 

A  memorandum  to  CBS  producers 
asking  them  to  be  aware  of  possibiUties 
for  Negro  actors  was  sent  by  Hubbell 
Robinson,  senior  vice  president  of  pro- 

grams, last  May.  Mr.  Robinson  said 
last  week,  "This  is  one  result  of  my 

memo." 

Farm  Bureau,  WDVA 
set  new  talk  series 

A  pilot  series  of  nightly  25-minute 
programs  featuring  discussions  of  legis- 

lation and  farm  problems  with  mate- 
rials supplied  by  the  Virginia  Farm  Bu- 
reau Federation  Inc.,  Richmond,  will 

begin  on  WDVA  Danville,  Va.,  Sept.  4. 
WDVA  Farm  Director  Frank  Ray- 

mond said  between  10  and  12  study 

groups  will  gather  at  locations  through- 
out Pittsylvania  County,  the  state's largest,  to  hear  the  programs,  discuss 

them  and  formulate  their  own  views. 
Mr.  Raymond  says  he  will  try  to  get 
a  beeper  telephone  report  from  one 
group  each  night,  but  all  groups,  sup- 

plied with  bureau  study  sheets  and 
background  material,  will  make  formal, 
written  reports. 

"The  idea  behind  the  whole  project 
is  to  get  more  people  participating  in 

the  determining  policies  of  our  organi- 
zation," explained  Ronald  Nowland,  di- 

rector of  information  of  the  state  fed- 
eration. 

Farm  Bureau,  which  sponsors  The 
Farm  Bureau  Report  on  Saturdays,  will 
not  sponsor  the  nightly  programs,  but 
will  supply,  in  addition  to  the  study 
material,  its  own  tape  recorded  discus- sions for  broadcast. 
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replace  with  SYLVANIA  KLYSTRONS  SK-220,  221,  222  Series 

6,000  Hr. 

Warranty! 

10,000  Hr. 

Life  Expectancy! 

Available  now  from  your  Sylvania  Industrial  Tube  Distributor 
—a  full  complement  of  high-reliability  reflex  Klystrons  for  local 
oscillator  and  transmitter  applications  featuring: 

Warranted  prorated  life  of  6,000  hours'  actual  operation  when 
tubes  are  operated  within  specified  ratings.  (Coverage  extends 

to  1  V2  years  after  manufacturer's  shipping  date.  Replacement, 
if  required,  with  prorated  credit  will  be  made  through  your 
Sylvania  Industrial  Tube  Distributor.) 

10,000  hours'  life  expectancy.  Utilizing  improved  materials 
and  seals,  Sylvania  SK-220,  221,  222  undergo  exceptionally 
high  bake-out  temperatures  to  eliminate  gas-developing  con- 

taminants, extend  useful  life. 

Reduced  maintenance  requirements.  Improved  pre-tuning 
methods  minimize  initial  field  adjustments.  Extraordinary  elec- 

trical stability  combined  with  low  temperature  coefficient  reduce 

frequency  adjustments  throughout  long  life.  Further,  the  re- 
quirement of  one  hour's  operation  every  six  months  of  storage 

is  eliminated. 

Gain  the  advantages  of  long  life,  reduced  maintenance,  reduced 
cost  per  hour  of  operation  offered  by  Sylvania  SK-220,  221, 
222  series.  Delivery  and  price  information  are  no  more  than  a 

phone  call  away  at  your  Sylvania  Industrial  Tube  Distributor's. For  the  FREE  BOOKLET,  Sylvania  Microwave  Products, 
write  to  Electronic  Tubes  Division,  Sylvania  Electric  Products 
Inc.,  1100  Main  Street,  Buffalo  9,  N.  Y. 

Frequency 

Sylvania 

Frequency 

Sylvania (mc) 
Type 

(mc) Type 
5925-6225 

SK-220F, 
222F 5250-5560 

SK-221H 

6125-6425 
SK-220E, 

222E 5860-6160 SK-221K 
6425-6575 

SK-220G, 222G 
5985-6285 

SK-221F 
6575-6875 

SK-220D, 
222D 6285-6585 SK-221E 

6875--7125 
SK-220C, 

222c 6505-6705 SK-221G 
7125-7425 

SK-220B, 
222B 6705-7005 SK-221D 

7425-7750 
SK-220A, 

222A 6955-7255 
SK-221C 

7750-8100 
SK-220Z, 

222Z 7255-7555 SK-221B 
7550-7850 SK-221A 

Available  at  O.E.I^.  prices  in  quantities  of  1-99 
from  your  Sylvania  Industrial  Tube  Distributor 

SUBS/D/APtV  <DF 
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GOVERNMENT 

A  U.S.  government  gag  for  global  tv? 

MINOW  AIDE'S  REPORT  TO  JFK  POSES  QUESTION  OF  NEW  TV-RADIO  ARM 

The  spectre  of  government  censorship 
over  tv  programs  going  abroad  rose  in 
Washington  last  week  with  the  unofficial 
publication  of  the  contents  of  the  mem- 

orandum on  international  tv  prepared 
by  Tedson  J.  Meyers,  administrative  as- 

sistant to  FCC  Chairman  Newton  N. 
Minow. 

In  his  discussion  of  the  potential  use 
of  tv  to  aid  the  United  States  in  its 
foreign  relations,  Mr.  Meyers  raises  the 
question  whether  it  is  desirable  to  es- 

tablish criteria  to  judge  the  content  of 
American  programs  seen  overseas.  In 
a  corollary  question,  he  asks,  assuming 
that  the  answer  to  the  first  is  affirma- 

tive, what  those  criteria  should  be. 
The  Meyers  memo  was  submitted  to 

Ralph  A.  Dungan,  special  assistant  to 
President  Kennedy,  last  May.  It  also 

has  been  circulated  among  top  govern- 
ment officials  in  the  executive  depart- 
ment and  independent  agencies  and 

among  a  half-dozen  outside  individuals. 
Mr.  Meyers  was  detached  from  his  regu- 

lar duties  last  March  to  pursue  this 
study.  It  first  came  to  public  notice  last 
month  when  Pierre  Salinger,  President 

Kennedy's  news  secretary,  referred  to 
it  on  the  day  Telstar  was  successfully 
launched  in  orbit  and  the  first  voice, 
facsimile  and  tv  pictures  were  flashed 
across  the  Atlantic  Ocean  (Broadcast- 

ing, July  16). 

Essentially,  Mr.  Meyers  proposes  that 
a  federal  international  broadcasting 
office  be  established  to  coordinate,  en- 

courage, and  foster  television — and  in 
a  lesser  sense  radio — in  foreign  coun- 

tries and   especially   among  the  new 

nations  of  Africa  and  Asia.  Among 
other  recommendations: 

■  The  government  should  encourage 
private  investment  in  overseas  television 
systems.  One  of  the  conflicts  existing 
already,  he  says,  is  that  some  agencies 
of  the  federal  government  are  aiding 
foreign  countries  with  grants  and  loans, 
but  are  forbidden  by  law  to  invest  in 

radio  or  tv  because  they  are  mass  com- 
munications media. 

■  A  broadcasters  "hands-across-the- 
sea"  program  which  would  pair  off  an 
American  city  and  a  foreign  city  which 

would  exchange  tv  programs,  personali- 
ties and  executives  so  that  a  closer 

understanding  between  the  broadcasters 
of  both  cities  would  result. 

■  The  development  of  a  battery- 
operated,  transistorized  tv  receiver  on 

Telstar  and  programming  censorship 

SARNOFF  SAYS  METHODS  DON'T  CHANGE  FREE  EXPRESSION  PRINCIPLE 
In  a  letter  addressed  to  television 

and  radio  editors,  Robert  W.  Sar- 
noff,  NBC  board  chairman,  applauds 
the  achievements  of  Telstar  and 
clears  up  some  of  the  misunder- 

standing about  what  may  be  ex- 
pected of  it  in  the  future.  Pointing 

to  suggestions  in  some  quarters  that 
this  new  means  of  commimication 
makes  it  necessary  for  the  govern- 

ment to  censor  programs  sent  over- 

seas Mr.  Sarnoff  declares  the  "de- 
velopment of  a  new  technology  of 

transmission  gives  no  ground  for  in- 
terference with  programming.  The 

principle  of  free  expression  is  not 
changed  depending  on  the  means  of 
program  distribution."  A  condensed 
version  of  the  text  of  his  letter 
follows: 

The  actual  achievement  of  the 
Telstar  transmissions  and  the  sig- 

nificance they  hold  for  the  future 
are  genuine  and  exciting  enough  to 
warrant  a  world  enthusiasm.  There 
is  plenty  to  cheer,  to  ponder  and  to 
plan  without  courting  mirages. 

Perhaps  the  ultimate  tribute  to  the 
transatlantic  transmissions  is  the  as- 

sumption they  seem  to  have  sown 
that  we  have  suddenly  landed  full- 

blown into  the  age  of  instantaneous 
international  television.    From  this 

notion  trails  a  string  of  equally  airy 
fears  and  fallacies. 

It  is  clear  that,  having  just  scored 
a  scientific  triumph  of  communica- 

tions, it  is  still  necessary  to  com- 
municate some  simple  facts  about 

it — even  at  the  risk  of  repetition. 
Here  are  some  of  them: 

Important  as  it  is,  Telstar  is 
only  an  experimental  splash  in 
the  ocean  of  space.  Facilities 
for  satellite  television  transmis- 

Mr.  Sarnoff 
Concern  over  program  censorship 

sion  on  a  regular  basis  are  still 
several  years  off. 
Even  then,  viewers  will  not  be 

receiving  television  programs  di- 
rectly from  satellites.  Rather, 

the  programs  will  be  transmitted 
by  satellite  to  specialized  ground 
stations,  and  then  fed  into  reg- 

ular broadcasting  systems  for 
transmission  to  sets  in  the 
home.  At  some  future  time, 
there  will  be  satellites  able  to 

relay  programs  directly  to  sets 
in  the  home,  and  these  will  be 
useful  for  program  distribution 
to  countries  where  television 

systems  have  not  been  estab- lished. 

The  use  of  satellites  for  trans- 
mitting programs  abroad  will 

undoubtedly    be    much  more 
costly  than  sending  them  on 
film   and   tape  by  plane.  In 
most  instances,  it  will  also  be 
a  great  deal  less  convenient  and 
etfective,  because  intercontinen- 

tal time  differentials  would  de- 
prive   such    transmissions  of 

their  maximum  audiences. 

The  resulting  pattern  of  interna- 
tional distribution  of  television  pro- 
grams seems  clear.  The  bulk  of  ex- 

changes— as  in  the  case  of  .'\mer- 
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Mr.  Meyers 
Control  of  tv  programs  overseas? 

ever,  Mr.  Meyers  recommends  that  the 
international  office  of  broadcasting  write 
regulations  to  govern  international  tele- 

vision transmissions  originating  in  the 
United  States. 

It  is  a  little  known  fact,  he  says,  that 
the  FCC  already  requires  that  appli- 

cants for  international  shortwave  radio 
stations  broadcast  programs  which  will 
promote  international  goodwill,  under- 

standing and  cooperation.  This  is  Sec. 
3.788  of  the  FCC  regulations  for  inter- 

national broadcasting. 
Minow,  too  ■  Although  Mr.  Meyers 

specifically  disassociates  the  FCC  from 
his  report — it  is  a  private,  non-official 
work,  he  says — he  does  state  that  it 
was  prepared  with  the  knowledge  and 
encouragement  of  FCC  Chairman  Min- 
ow. 

Notwithstanding  this  disclaimer,  the 
thinking  of  Mr.  Minow  on  the  subject 
of  controls  on  tv  programs  going  over- 

seas seems  to  be  quite  similar  to  that  of 
his  protege.  On  Meet  The  Press  on 
July  22  over  the  NBC  network.  Mr. 
Minow  said: 

"Inevitably  the  government  will  play 
a  part"  in  deciding  what  programming 
is  used  for  live,  international  broadcasts 
via  space  satellites.  How  large  the  role 
of  the  government  should  be  in  this 
area  is  the  question,  he  stated.  The 
present  FCC  authority  on  overseas 
broadcasts  is  '"hopelessly  vague  and  in- 

j,|  a  crash  basis  so  that  tv  service  might  be- 
'  I  come  more  readily  available  to  poorer 

and  emerging  nations. 
■  The  production  of  programs  in 

the  news,  documentan,',  education  and 
entertainment  fields  by  private  U.  S. 
broadcasters  which  would  advance  the 
poHcies  of  the  United  States. 

Guided  Content  ■  It  is  in  his  consid- 
eration of  the  last  item  that  Mr.  Meyers 

raises  the  censorship  question.  The 
point,  delicately  referred  to,  is  not  am- 

plified or  discussed  by  Mr.  Meyers.  His 
attitude,  it  is  understood,  is  that  the 
image  of  America  should  be  protected 
if  the  federal  government  is  going  to 
encourage  the  influence  of  U.S.  tele- 

vision throughout  the  world  through 
government  help  or  direct  subsidies. 

Mr.  Meyers,  an  ABC  network  at- 
torney before  joining  the  FCC  with 

Mr.  Minow  last  year,  anticipated  the 
reaction  of  broadcasters  to  his  pro- 
posal: 

"The  broadcasting  industry."'  he  says, 
■"must  be  assured  that  government  in- terest in  this  field  does  not  mark  the 
onset  of  an  era  of  bureaucratic  med- 

dling." In  another  section  of  the  report,  how- 

ica's  television  exports  now — will  be 
on  film  and  tape.  The  costly  and 
often  awkwardly  scheduled  instan- 

taneous transmissions  by  satellite 
will  be  justified  chiefly  by  live  pic- 

tures of  important  news  events  as 
they  happen.  They  might  include 
sports  classics,  a  coronation  or  a 
state  funeral,  the  climax  of  a  sum- 

mit meeting  or  a  critical  session  at 
the  United  Nations. 

These  realistic  prospects  are  help- 
ful to  bear  in  mind  in  focusing  on 

some  of  the  notions  that  have  been 
advanced  about  satellite  television 
communications. 

For  example,  the  attention  gen- 
erated by  Telstar  has  led  to  the  sug- 

gestion that,  in  the  interests  of 

America's  image  before  the  world, 
the  government  should  somehow  sit 
in  judgment  over  the  programming 
that  broadcasters  may  transmit  over- 

seas via  satellite;  and  this  idea  has 

been  supported  by  the  theory'  that 
although  the  government  cannot  in- 

terfere with  programs  shipped  over- 
seas on  film  or  tape,  the  fact  of 

transmission  hy  satellite  somehow 
alters  the  principle  and  justifies  an 
official  role  bearing  on  program  con- 
tent. 

Certainly  no  attempt,  however 

well-intentioned,  to  "improve"  Amer- 
ica's image  by  government  influence 

on  programming  could  possibly  gain 
advantages  which  would  offset  the 
damage  done  to  that  image  by  the 

very  act  of  governmental  tampering 
with  free  expression.  And  quite 
apart  from  the  question  of  what 
others  may  think  of  us,  freedom  of 
expression — the  most  precious  of 
.American  institutions — ought  to  be 
worth  preserving  for  its  own  sake. 

Ironically,  the  notion  that  pro- 
grams transmitted  by  satellite  should 

be  subject  to  government  influence 
would  mean  that  such  influence 

would  be  centered  on  news  pro- 
grams, for  the  grist  of  satellite-trans- 
mitted television  will  be  news.  Of 

the  whole  range  of  subject  matter 
carried  by  broadcasting,  nothing 
could  be  more  sensitive  to  any  form 
of  government  control  or  direction 
— or  more  important  to  protect 
against  such  influence — than  news 
and  information  programs. 

The  development  of  a  new  tech- 
nology of  transmission  gives  no 

ground  for  interference  with  pro- 
gramming. The  principle  of  free  ex- 

pression is  not  changed  depending 
on  the  means  of  program  distribu- 

tion— whether  the  programs  are 
transmitted  from  stations  to  receiv- 

ers, or  relayed  by  a  satellite,  or 
shipped  in  cans. 

It  is  true,  of  course,  that  stand- 
ards of  responsibility  should  be 

maintained  by  broadcasters  using 
satelhtes  for  television  transmission, 
just  as  they  are  maintained  by  those 
licensed  to  broadcast  within  the 
United  States.  American  broadcast- 

ers are  already  licensed  to  operate 

in  the  public  interest  and,  significant- 
ly, under  a  law  that  expressly  for- 

bids government  interference  with 
free  speech. 

I  believe  the  maintenance  of  free 

expression  is  of  transcending  impor- 
tance even  if  there  were  any  real 

reason  to  fear  that  America's  image abroad  would  be  injured  by  our 

programs.  It  is  worth  noting,  how- 
ever, that  the  fear  has  not  been 

borne  out  by  the  facts:  U.  S.  tele- 
vision exports  are  widely  admired, 

highly  popular  and — by  account  of 
the  latest  U.S. LA.  foreign  survey — 
basically  a  source  of  good  will  to- 

ward our  countrj'. 
.  .  .  The  suddent  impact  of  a 

new  technology  has  led  to  some 
confusion  in  recognizing  its  implica- 

tions: and  this  in  turn  has  prompted 
the  loose  notion  that  the  satellite 

system  of  transmission  gives  the  gov- 

ernment a  reason  to  "do  something" 
about  the  programs  that  will  be  re- 

layed through  that  system. 
However,  there  are  already  en- 

couraging signs  that  influential  men 
in  the  government  are  increasingly 
aware  of  the  actualities  of  this  new 
dimension  in  communications.  I  am 
sure  that  when  the  issues  are  thought 

through,  any  idea  of  government  in- tervention in  programs  relayed  by 

satellite  will  be  recognized  as  pro- 
posals for  a  violation  of  freedom — 

a  violation  that  would  be  abhorrent 

to  ever\'  government  official  I know. 
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adequate,"  the  FCC  chairman  said.  He 
agreed  that  the  government  cannot  con- 

trol what  is  sent  overseas  on  film  or 
tape. 

In  recommending  that  the  proposed 
international  broadcasting  office  be 
placed  in  the  State  Dept.,  Mr.  Meyers 
emphasizes  that  its  activity  would  be 
directly  concerned  with  American  for- 

eign policy.  This  rules  out  other  agen- 
cies like  the  FCC  or  the  United  States 

Information  Agency,  he  maintains. 
There  have  been  reports  that  Mr. 

Meyers  sees  himself  as  the  first  di- 

The  Justice  Dept.  and  the  FCC  last 
week  asked  the  U.  S.  Court  of  Appeals 
in  Chicago  either  to  dismiss  the  appeal 
of  Sangamon  Valley  Tv  Corp.  against 
the  ch.  2  St.  Louis-Springfield,  111.,  de- 
intermixture  decision  or  transfer  the 

case  to  the  Court  of  Appeals  in  Wash- 
ington. 

The  government  and  KTVI  (TV) 
St.  Louis  (ch.  2)  asked  the  court  to 
deny  a  stay  of  the  shift  of  ch.  2  to  St. 
Louis  as  requested  by  Sangamon 
(Broadcasting,  Aug.  13).  Last  Fri- 

day (Aug.  24),  Sangamon,  a  losing 
applicant  for  ch.  2  in  Springfield,  re- 

plied to  the  opposition  pleadings  and 
the  Attorney  General  for  Illinois  asked 
to  intervene  in  the  case. 
The  government  told  the  Chicago 

court  that  it  lacks  jurisdiction  in  the 
case,  since  the  question  presented  is 
the  same  one  previously  decided  in  fa- 

vor of  the  FCC  by  the  Washington 
court.  Moreover,  the  government  said. 
Sangamon  accused  the  FCC  of  con- 

travening the  mandate  of  the  Washing- 
ton circuit  court.  "In  these  circum- 

stances .  .  .  original  and  exclusive  juris- 
diction having  once  been  lodged  in  the 

Court  of  Appeals  for  the  District  of 
Columbia  .  .  .  this  court  now  lacks  juris- 

diction," Justice  and  FCC  said. 
Even  if  the  Chicago  court  determines 

that  it  has  jurisdiction,  it  still  would 

"clearly  serve  the  interests  of  justice"  to 
transfer  the  Sangamon  petition  for  re- 

view to  the  Washington  court,  the  gov- 
ernment maintained.  The  entire  com- 

plex of  proceedings  has  been  heard  by 
the  D.  C.  court  and  the  FCC  is  ac- 

cused of  violating  the  mandate  of  this 
court,  the  government  told  the  Chicago 
circuit,  and  the  Springfield  case  is  "fac- 

tually related"  to  the  Peoria,  111.,  deint- 
ermixture  which  is  now  before  the 
Washington  court. 

Ask  stay  denial  ■  KTVI  and  the 
government  argued  that  a  stay  should 
be  denied  because  (1)  Sangamon  has 
failed  to  show  that  it  will  suffer  any 

rector  of  the  broadcast  office  with  an 
under-secretaryship  in  the  State  Dept. 
(Closed  Circuit,  July  30). 

In  commenting  on  reports  about  his 

paper,  Mr.  Meyers  said  that  he  is  "con- cerned lest  it  give  the  impression  that 
I  have  recommended  a  form  of  program 

control  for  international  television.  I'd 
like  to  make  it  emphatically  clear  that 
I  have  not  recommended  anything  of 
the  kind.  It  is  my  own  belief  that  what- 

ever policy  is  adopted  must  encourage 

the  greatest  possible  freedom  of  com- 
munications among  nations." 

injury  if  ch.  2  remains  in  St.  Louis 
while  the  appeal  is  pending,  (2)  Sanga- 

mon has  not  shown  a  reasonable  like- 
lihood that  its  appeal  will  be  successful 

and  (3)  the  grant  of  a  stay  will  adverse- 
ly affect  the  public  interest. 

Sangamon  countered  that  it  is  "some- 
what amazed  at  the  fervor  demon- 

strated" by  KTVI  and  the  government 
in  the  efl'orts  to  keep  the  Chicago  court 
from  considering  the  appeal.  It  is  clear 
that  such  court  properly  has  and  should 
retain  jurisdiction  over  the  case,  Sanga- 

mon said,  since  the  FCC  conducted  a 
new  proceeding  in  reaffirming  the  shift 
of  ch.  2. 

Sangamon  said  it  would  withdraw 
that  portion  of  its  petition  for  review 
which  said  the  FCC  ignored  the  Wash- 

ington court's  mandate,  rather  than  en- 
gage "in  an  extensive  semantic  debate." 

The  earlier  case  was  decided  on  a  "vast- 
ly different  record"  from  that  which 

will  be  before  the  Chicago  court,  Sanga- 
mon said.  The  Springfield  ch.  2  appli- 
cant also  said  the  Peoria  case  has  al- 
ways been  separate  from  Springfield 

both  at  the  FCC  and  in  court  and  is 

"absolutely  irrelevant  to  Sangamon's 
right  to  seek  judicial  review"  in  the  Chi- 

cago court. 

Brown,  Nixon  fail 

to  agree  on  tv  plans 

Chances  for  a  face-to-face  meeting 

of  California's  two  major  candidates 
for  governor  before  tv  cameras  this  fall 
dwindled  almost  to  the  vanishing  point 
last  week  as  negotiations  for  the  pro- 

jected debate  between  Gov.  Edmund 
G.  Brown,  Democratic  incumbent,  and 
Richard  M.  Nixon,  his  Republican  op- 

ponent, collapsed  amid  a  flurry  of 
charges  and  counter-charges  as  each 
side  attempted  to  saddle  the  other  with 
responsibility  for  the  breakdown. 
Gov.  Brown,  in  his  statement, 

charged  Mr.  Nixon  refused  "to  face 

me  except  on  terms  that  he  dictates. 
Although  I  have  already  made  one  ma- 

jor concession  to  Nixon — two  debates 
instead  of  one  ...  he  shows  no  such 

good  faith,"  Gov.  Brown  asserted.  The 
major  issue  on  which  Mr.  Nixon  refuses 
to  negotiate,  the  Governor  stated,  is 

"the  appearance  of  a  panel  of  objec- 
tive newsmen  who  would  direct  alter- 
nate questions  to  each  of  us.  That  was 

the  format  of  Nixon's  debates  with  then 
Sen.  Kennedy  in  1960  and  it  was  a 

good  one." 

Mr.  Nixon,  on  his  part,  accused 

Gov.  Brown  of  "the  most  flagrant  bad 
faith  in  making  his  statement  while  ne- 

gotiations are  still  in  progress."  "The only  interpretation  that  can  be  placed 
upon  his  action  is  that  he  is  trying  to 
squirm  off  the  hook  and  avoid  meet- 

ing me  in  a  face-to-face  discussion  of 
the  record  of  his  administration  in 
which  each  of  us  has  the  opportunity 

to  question  each  other  directly,"  Mr. Nixon  stated. 

Radio,  tv  in  Senate 

advocated  by  Javits 
The  Senate,  which  permits  television 

and  radio  coverage  of  committee  hear- 
ings, would  open  its  floor  debates  to 

the  same  kind  of  coverage  under  a  res- 
olution introduced  last  week  by  Sen. 

Jacob  K.  Javits  (R-N.Y.),  with  Sen. 
Wayne  Morse  (D-Ore.)  as  co-sponsor. 

Sen.  Javits,  long  an  exponent  of  giv- 
ing electronic  journalists  access  to  con- 

gressional proceedings,  said  it's  time 

Sen.  Javits 

Senate  debates  and  roll-call  votes  of 
interest  to  the  nation  were  televised — 
at  least  on  an  experimental  basis. 

Under  his  resolution  (S  Res  378), 
the  Senate  Rules  Committee  would  be 
authorized  to  decide  what  floor  activ- 

ities radio-tv  newsmen  could  cover,  and 
to  set  the  conditions  for  their  broad- 
casts. 

Sen.  Javits  concedes  there  is  little 
likelihood  the  Senate  will  even  act  on 

his  proposal  in  this  session.  But  he 
feels  that  "sooner  or  later"  the  Senate 

IS  CH.  2  CASE  IN  WRONG  COURT? 

Justice,  FCC  want  Sangamon  Valley  Tv's  appeal 

moved  back  to  Washington,  but  appellant  objects 
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will  have  to  open  its  chamber  to  radio 
and  television. 

He  noted  that  television  has  success- 

full}'  covered  U.N.  debates,  some  con- 
gressional committee  hearings  and.  in 

recent  years,  legislative  proceedings  in 
six  states — Arizona,  Idaho,  Kansas, 
Oklahoma,  Michigan  and  Massachu- 
setts. 

Radio-tv  coverage  of  the  Senate 
would  bring  that  body  closer  to  the 

people  and  result  "in  a  more  informed 
citizenr}'  and  a  more  responsive  legis- 

lature." he  said. 
He  feels  the  entire  nation  should 

have  an  opportunity  to  witness  such 
Senate  debates  as  those  involving  the 
communications  satellite  bUl  and  medi- 

cal care  for  the  aging.  He  also  sees 
broadcast  coverage  as  removing  one 
of  the  reasons  for  a  filibuster — a  minor- 

ity's determination  to  dramatize  an  is- 
sue. "Television  would  dramatize  the 

issue  in  a  matter  of  days."  he  said. 

House  votes  today 

on  satellite  bill 

The  communications  satellite  bill, 
which  passed  the  Senate  Aug.  17  after  a 
filibuster  against  it  was  broken  (Broad- 

casting, Aug.  20),  was  scheduled  to 
clear  its  last  congressional  hurdle  today 
(Monday)  and  be  sent  on  to  the  Presi- 

dent for  his  signature. 
Chairman  Oren  Harris  (D-Ark.)  of 

the  House  Commerce  Committee,  who 
is  in  charge  of  the  bill  in  that  body, 
said  last  week  he  would  bring  it  up 
today  under  a  procedure  known  as  sus- 

pension of  the  rules. 

This  gives  the  measure  a  short-cut 
to  House  action.  But  it  also  requires 
a  two-thirds  vote  for  approval.  Rep. 
Harris,  however,  expects  no  difficulty  in 

obtaining  the  necessan,'  margin  to  send 
the  bill  to  the  \\Tiite  House.  The  House 
passed  its  own  version  of  the  bill  by  a 
vote  of  354-9  in  Mav  (Broadcasting, 
May  7). 

Rep.  Harris  said  that  although  "there 
are  numerous"  differences  in  the  lan- 

guage of  the  bills  passed  by  the  Senate 

and  House,  none  affect  "the  cardinal 
principle  of  the  biU."  He  said  this 
principle  is  that  "United  States  partici- 

pation in  a  global  communications  satel- 
lite system  will  be  through  the  medium 

of  a  privately-owned,  profit-making 
corporation  subject  to  government  sup- 

ervision rather  than  by  means  of  a 
government  agency  and  government- 
owned  facilities." 
No  Conference?  ■  Another  reason 

Rep.  Harris  decided  to  ask  the  House  to 
accept  the  Senate  bill  is  the  determina- 

tion by  the  leadership  of  both  bodies 
to  avoid  a  joint  conference  to  reconcile 
differences  in  the  two  versions.  A  con- 

ference report  would  have  to  go  back 
to  both  chambers,  and  would  be  sub- 

ject to  another  fiUbuster  in  the  Senate. 

'Public  utility'  philosophy  laid  to  FCC 
SEEKING  RIVERTON  GRANT,  ROSS  OPPOSES  HEARING 

WiUiam  L.  Ross  charged  last  week 
that  the  FCC  overstepped  its  legal  au- 

thority in  setting  for  hearing  his  ap- 
plication for  a  new  radio  station  in 

Riverton,  Wyo.,  to  determine  if  that 
city  can  economically  support  more 
than  one  station. 

The  Communications  Act  prohibits 
the  commission  from  applying  the  pub- 

lic utility  concept  of  regulation  to 
broadcasting  as  it  has  done  in  the  River- 

ton  case,  Mr.  Ross  said  in  seeking  re- 
consideration of  the  FCC  order  (Broad- 

casting, July  23)  and  a  grant  without hearing. 

If  this  is  not  acceptable,  Mr.  Ross 
said,  then  the  FCC  should  order  a 
consolidated  comparative  hearing  be- 

tween his  apphcation  (1370  kc,  1  kw- 
D),  that  of  Hugh  Jordan  Stock  for  a 
new  am  on  740  kc,  1  kw-D  and  KVOW 
Riverton  to  decide  which  would  best 

POLITZ  KNOWS 
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IN  WGY'S  25-COUNTY 
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■  With  competition  from  110  stations,  WCY 
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serve  the  public  interest.  He  asked  that 
KVOW  be  required  to  file  an  applica- 

tion for  license  renewal  to  be  placed 
in  the  proposed  hearing. 

The  FCC  has  ordered  two  separate 
hearings  on  the  Ross  and  Stock  ap- 

plications, with  KVOW  a  party  to  both. 
KVOW  (1460  kc,  250  w)  protested 
both  applications  on  the  grounds  that 
Riverton  cannot  financially  support 
more  than  one  radio  station. 

Mr.  Ross  cited  the  U.  S.  Supreme 
Court's  1940  decision  in  the  Sanders 
case  to  back  his  claim  that  the  FCC 

"does  not  have  the  authority  to  deny 
an  application  for  a  new  standard  ra- 

dio broadcast  station  based  solely  upon 
what  the  commission  feels  will  be  the 
effects  of  legal  competition  upon  the 

public  service.  .  .  ."  The  FCC,  he  said, 
can  apply  the  theory  of  economic  mu- 

tual exclusivity  only  in  public  utility 
regulation — and  the  Act  and  court  de- 

cisions specifically  exempt  broadcast- 
ing from  public  utilities. 

He  said  the  court  of  appeals,  in  the 
1958  Carroll  case,  clearly  based  its  de- 

cision upon  the  erroneous  concept  of 
controlled  competition  in  broadcasting. 

"When  applying  the  rule  of  eco- 
nomic mutual  exclusivity  to  an  appli- 

cation for  a  new  radio  station,  the  com- 
mission is  applying  a  rule  of  public 

utility  regulation  and  is  therefore  act- 

E!  X  -  T -^7^ CHANWEt-  ^  ROCKFORO 

I        .   J-  M.  BAISCH \  Vieo  Pres.  i  Gen.  Mgr.  ^V^^ 

ing  outside  of  the  scope  of  its  author- 
ity," Mr.  Scott  maintained.  The  com- 

mission cannot  apply  such  a  theory 
and  at  the  same  time  regulate  broad- 

casting upon  the  principle  of  a  free, 
open,  competitive  system,  he  said. 

Monopoly  grant  ■  The  FCC  would 
be  granting  a  monopoly  to  an  exist- 

ing station  if  it  decrees  that  a  city  can- 
not support  a  second  station,  he  said, 

charging  the  commission  with  attempt- 
ing to  "lay  the  foundation  for  a  glass house  to  be  built  around  such  market 

areas  as  Riverton."  And,  he  said,  the 
FCC  could  only  grant  a  radio  monopoly 
if  it  also  had  the  authority  to  regulate 

every  aspect  of  that  station's  opera- tions. 
This  would  require  the  FCC  to  set 

rates,  maximum  profits,  and  regulate 
content    and    type    of  programming. 

Television  set  manufacturers  and 
tuner  makers  told  the  FCC  last  week 

that  the  uhf  portion  of  all-channel  re- 
ceivers should  have  a  minimum  noise 

factor  not  exceeding  18  db  and  a  sen- 
sitivity that  is  no  more  than  8  db  below 

the  average  of  the  sensitivity  for  vhf 
channels. 

The  opinion  was  given  to  the  FCC 

by  a  committee  headed  by  Harris  O. 
Wood,  of  Philco.  It  was  based  on  a 
consensus  of  chief  engineers  of  manu- 

facturing and  tuner  firms  who  met  in 
New  York  Aug.  7  under  the  auspices 
of  the  Electronic  Industries  Assn.  Pres- 

ent at  the  meeting  were  representatives 
of  16  set  making  firms,  seven  tuner 
manufacturers  and  one  converter  com- 

pany. Comments  were  also  received 
from  five  set  manufacturers  and  one 
tuner  maker  which  did  not  have  repre- 

sentatives at  the  meeting. 

The  group  told  FCC  that  uhf  per- 
formance standards  should  be  estab- 

lished only  for  a  period  of  two  years 
following  the  vhf-only  cut-off  date, 
since  progress  brought  on  by  competi- 

tion will  obviate  the  necessity  for  such 

a  requirement.  It  stated  also  that  push- 
button as  well  as  other  means  of  tuning 

will  be  actively  investigated  by  the  in- dustry. 

The  report  was  submitted  to  the  FCC 
in  response  to  a  request  by  FCC  Chair- 

man Newton  N.  Minow  asking  for  the 

manufacturing  industry's  viewpoint  on 
uhf  performance  standards  for  all-chan- 

nel tv  sets.  In  legislation  requiring  tv 
sets  in  interstate  commerce  to  be  ca- 

pable of  receiving  both  vhf  and  uhf 
signals,  the  FCC  is  directed  to  establish 

standards  to  provide  "adequate"  uhf  re- 
ception. Earlier  the  EIA  recommended 

that  the  cut-off  date  for  the  manufac- 
ture of  vhf-only  receivers  be  set  for 

July  1,  1964  (Broadcasting,  Aug.  2). 

"The  glaring  truth,  however,  is  that  the 
commission  does  not  have  such  regu- 

latory powers,"  Mr.  Scott  said. 
The  proposed  hearing  is  "unneces- 

sary and  useless,"  the  applicant  con- 
tinued, since  the  ability  of  Riverton  to 

support  a  second  station  cannot  be  the 
basis  for  denial  of  the  application.  It 
is  "absurd"  for  the  FCC  to  hold  two 
separate  hearings  on  the  Scott  and 
Stock  applications  he  added,  and  the 
public  interest  requires  that  if  a  hear- 

ing is  necessary  it  be  a  full  compara- 
tive hearing  among  the  three  parties. 

The  Ross  petition  was  filed  by  attor- 
neys Vincent  A.  Pepper  and  Robert  F. 

Corazini  of  the  Washington  firm  Smith 
&  Pepper.  Haley,  Bader  &  Potts  is 
counsel  for  KVOW.  Mr.  Stock  does 
not  have  a  Washington  attorney. 

The  special  committee,  in  addition  to 
Mr.  Wood,  included  Earl  Anderson, 
RCA:  J.  E.  Brown,  Zenith;  Garth  J. 
Heisig,  Motorola;  E.  Lee  Sigmund, 
Olympic,  and  Fred  J.  Kitty,  of  F.  W. 
Sickles.  The  report  was  delivered  to 
Ralph  J.  Renton,  FCC  associate  chief 
engineer  and  Henry  Geller,  associate 
general  counsel,  by  Mr.  Wood  and 
James  D.  Secrest,  EIA  executive  vice 
president;  L.  M.  Sandwick,  staff  direc- 

tor, EIA  consumer  products  division, 
and  Jean  Caffiaux,  EIA  staff  engineer. 

WGAL  Inc.  asks  deletion 

of  station  never  on  air 

WRAK-TV  (ch.  26)  Williamsport, 
Pa.,  was  deleted  by  the  FCC  last  week 
at  the  request  of  the  permittee,  WGAL 
Inc.  (Steinman  Stations).  The  station 
was  first  granted  (on  ch.  36)  in  1952 
but  has  never  been  on  the  air.  Steinman 
acquired  the  tv  permit  in  1957. 
Two  weeks  ago,  Steinman  sold 

WRAK-AM-FM  to  several  employes  of 

the  stations  (headed  by  General  Man- 
ager J.  Wright  Mackey)  for  $200,000 

subject  to  FCC  approval  (Broadcast- 
ing, Aug.  20).  The  Steinman  Stations 

also  include  WGAL-AM-FM-TV  (ch.  8) 
Lancaster,  WKBO  Harrisburg.  WORK 
York  and  WEST-AM-FM  Easton,  all 

Pennsylvania,  and  WDEL-AM-FM  Wil- 
mington. In  addition,  the  company  has 

contracted  to  purchase  KOAT-TV  Al- 
buquerque (ch.  7)  and  KVOA-TV Tucson  (ch.  4)  for  $3,250,000. 

KPSR  revocation  effective 

The  FCC's  license  revocation  of 
KPSR  (FM)  Palm  Springs,  Calif.,  be- 

come effective  automatically  Aug.  16 
because  the  station  filed  no  exceptions 

or  objections  to  an  initial  decision  rec- 
ommending revocation. 

Tv  setmakers  submit  all-channel  standards 

EIA  REPORTS  TO  FCC  ON  NOISE,  SENSITIVITY  FACTORS 
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COMMERCIAL  OUTLETS  GOT  FUND  HELP 

Hill  told  of  foundation  loans  to  Capital  Cities,  Veterans 

The  Ford  Foundation  was  revealed 
in  Congress  last  week  as  a  financial 

'i  angel  for  commercial  as  well  as  edu- 
!  cational  broadcasting  companies — and 
1  was  roundly  criticized  for  playing  such 

a  role. 

Chairman  Wright  Patman  (D-Tex.), 
chairman  of  the  House  Small  Business 
Committee,  who  has  been  conducting 

'  an  investigation  of  tax-exempt  founda- 
tions, said  Ford  had  lent  $7.5  million 

to  Capital  Cities  Broadcasting  Corp. 
and  $2.5  million  to  Veterans  Broadcast- 

ing Co.,  both  in  1961. 
Capital  Cities  said  it  used  its  Ford 

,  money  in  the  purchase  of  WKBW-AM- 

j  FM-TV  Buffalo,  N.  Y.,  and  WPAT- 
j  AM-FM    Paterson,   N.    J.  Veterans 
I   Broadcasting  said  its  Ford  money  went 

into  the  purchase  of  its  share  of  the 
cost  of  Transcontinent  Television  Corp. 
real  estate  and  equipment  used  in  the 
operation  of  WROC-TV  (ch.  5)  Roch- 

ester, N.  Y. 

Helped  Buy  WNTA-TV  ■  Rep.  Pat- 
man  also  said  the  Ford  Foundation 
had  donated  $2  milHon  to  Educational 
Television  for  the  Metropolitan  Area 
Inc.,  to  help  it  buy  WTsfTA-TV  Newark 
(now  WDNT  [TV],  an  educational  tv 
station)  earlier  this  year.  He  said  seven 
other  foundations  contributed  a  total 
of  $1,375,000  toward  the  purchase  of 
the  station — Rockefeller  Bros,  fund, 
$500,000;  Avalon  Foundation,  $250,- 
000;  Carnegie  Foundation,  $200,000; 
Arthur  Curtiss  James  Foundation, 
$100,000:  Alfred  P.  Sloan  Foundation. 
$200,000;  New  York  Foundation. 
$100,000;  and  George  P.  Baker  Foun- 

dation, $25,000.  The  total  purchase 
price  of  the  station  was  $6.2  miUion. 
The  three  tv  networks  and  the  New 
York  independent  stations  also  con- 
tributed. 

These  were  the  only  examples  in- 
volving broadcasting  cited  by  the  Texas 

congressman  in  a  two-hour  House 
speech  critical  of  the  operations  of  tax- 
exempt  foundations.  He  said  they  have 

reached  "massive,  undreamed  of  pro- 
portions" and  that  some  have  assumed 

functions  "wholly  foreign  to  the  object 
for  which  they  were  granted  tax  exemp- 

tions." He  said  Congress  should  con- 
sider ways  of  controlling  them. 

In  discussing  Ford  Foundation's 
dealings  with  broadcasters,  Rep.  Pat- 
man  said  by  lending  $7.5  million  to 

Capital  Cities  it  gained  "influence" 
over  radio  and  television  properties  in 
Buffalo  and  Paterson.  He  added  that 
Ford  and  other  foundations  had  ex- 

tended their  "influence"  over  educa- 
tional television  through  their  grants 

to  ETMA. 

Part  of  Package  ■  A  Capital  Cities 
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spokesman  said  the  Ford  loan  was  part 
of  a  $23.5  million  package  used  to 
purchase  the  Buffalo  and  Paterson  prop- 

erties (for  a  total  of  $19.35  million) 
and  for  debt  refinancing.  He  said  the 
non-foundation  money  was  provided 
by  three  banks. 

The  Ford  loan  to  Capital  Cities  was 
in  two  parts — $3,032,000  in  a  note 
dated  Oct.  9,  1961,  and  $4,468,000,  in 
a  note  dated  Dec.  4,  1961.  Both  carr\' 
an  interest  rate  of  5M  %  and  are  due 
Oct.  1,  1972.  The  Capital  Cities 
spokesman  added  that  the  obligation 
involves  75.000  warrants  giving  the 
foundation  the  right  to  purchase  com- 

pany stock  at  $20. 
He  explained  that  the  loan  from  Ford 

was  in  accord  with  one  of  the  founda- 
tion's normal  functions,  that  of  mak- 

ing business  investments. 

Capital  Cities'  other  properties  in- 
clude WTEN  (TV)  and  WROW  AM- 

FM,  both  Albany,  N.  Y.;  WCDC  (TV) 
Adams,  Mass.;  WTVD  (TV)  Durham, 
N.  C;  and  WPRO-AM-FM-TV  Provi- 

dence, R.  I. 
Rochester  Purchase  ■  Veterans 

Broadcasting  (AVVET)  used  its  $2.5 
million  loan  in  the  purchase,  for  $2.- 

432.000,  of  41. 39^^  of  TTC's  Rochester 
facilities.  WHEC  Inc.  (WHEC-TV- 
Gannett)  paid  $3,692,500  for  58.7% 
of  the  property.  WVET  and  WHEC 
had  shared  ch.  10  in  Rochester,  but 
their  purchase  of  the  TTC  property 
permitted  WHEC  to  take  it  over  full- 
time,  while  WVET  became  sole  occu- 

pant of  ch.  5. 
Veterans  Broadcasting  borrowed  the 

Ford  money  on  a  10-year  note  bearing 
6%  interest,  with  equipment  used  as 
collateral.  The  consideration  also  in- 

cludes warrant  options  for  7.500 
shares  of  common  stock  in  Veterans, 
which  would  amount  to  1  %  of  the 
75,000  shares  of  common  stock  out- standing. 

WMCA's  Straus  to  ask 

Supreme  Court  review 

R.  Peter  Straus,  president  of  WMCA 
New  York,  said  last  week  he  would 
ask  the  U.  S.  Supreme  Court  to  review 
again  a  decision  by  a  federal  district 
court  in  New  York  dismissing  the  sta- 

tion's suit,  against  the  State  of  New 
York,  alleging  unfair  New  York  City 
representation  in  the  state  legislature. 

The  court  on  Aug.  19  ruled  that  the 

state's  apportionment  provisions  were 
not  discriminatory.  Earlier  this  year, 
the  Supreme  Court  ruled  that  the  dis- 

trict court  erred  in  dismissing  Mr. 

Straus'  suit  on  the  ground  there  is  no federal  issue  involved. 

THE  ROAD  TO  MARKET 
MUST  PASS  MAIN  STREET 
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Main  Streets  in  America. 
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*Dear  FTC  queries  get  more  complicated 
AD  COPY  CLEARANCE  POSES  PERPLEXING  PROBLEMS 

"An  increasing  number  of  complex 
matters"  are  being  presented  by  business- 

men to  the  Federal  Trade  Commission's 
Dept.  of  Advisory  Opinions,  in  opera- 

tion since  June  1,  an  FTC  spokesman 
said  last  week. 

The  majority  of  these  problems  deal 
with  FTC  matters  other  than  false  and 
misleading  advertising,  he  indicated. 
But  the  clearance  of  advertising  copy 
presents  unusual  and  perplexing  dilem- 
mas. 

The  FTC  order  establishing  the  de- 
partment states  that  the  commission 

will,  "where  practicable,"  advise  busi- 
nessmen whether  a  proposed  course  of 

action  is  legal  (Broadcasting,  May 
7).  In  some  advertising  problems  such 
assistance  is  not  practicable,  the  spokes- 

man pointed  out. 
The  FTC  has  been  presented  certain 

scientific  and  medical  advertising  claims 
which  would  require  laboratory  tests 
to  prove.  In  cases  where  the  proposed 
ad  copy  makes  research  claims,  the 
FTC  would  have  to  duplicate  the  tests 
to  certify  them,  which  it  is  not  equipped 
to  do.  Since  the  department  is  limited 
to  nine  persons,  some  of  whom  are 
preparing  guides  to  advertising  in  some 

industries,  time  and  personnel  are  not 
available. 

An  FTC  advisory  opinion  (although 
subject  to  reversal  with  warning) 

serves  as  a  "shield"  against  prosecution 
by  the  commission  for  any  practice 
the  agency  has  approved,  and  therefore 
the  FTC  is  particularly  careful  in  is- 

suing advisory  opinions. 
The  majority  of  problems  presented 

to  the  department  concern  mergers, 

pricing  practices  and  temporary  com- 
pany consolidation  to  gain  quantity  dis- 

counts. 

The  policy  of  issuing  advisories  has 
met  favorable  reaction  from  business- 

men, who  have  been  quick  to  make  use 
of  the  service,  the  FTC  spokesman 
said. 

More  watts  for  clears, 

Capehart  urges  Senate 

Support  for  the  House's  answer  to 
the  question  of  how  to  provide  better 
nighttime  radio  service  to  rural  Amer- 

ica was  voiced  last  week  by  Sen.  Homer 
Capehart  (R-Ind.). 

Sen.  Capehart,  in  a  Senate  speech, 
referred  to  the  resolution  (H  Res  714), 
which  recommends  that  the  FCC  (1) 

authorize  clear-channel  stations  to  op- 
erate on  power  higher  than  the  pres- 

ent 50-kw  limit,  and  (2)  declare  a 
one-year  moratorium  on  plans  to  dupli- 

cate the  clears. 

"I  commend  the  House  for  its  wis- 
dom .  .  .  and  urge  the  commission  to 

implement  its  suggestions  at  once,"  Sen. 
Capehart  said. 

The  resolution  was  the  House  re- 

sponse to  the  commission's  proposal 
last  year  to  duplicate  13  of  the  25 
clears  (Broadcasting,  June  19,  1961). 
A  half-dozen  bills  were  introduced  in 
both  the  Senate  and  House  to  block 

the  move.  Sen.  Capehart  was  co-spon- 
sor of  one  of  them. 

He  said  last  week  that  if  the  Senate 

didn't  face  such  a  heavy  legislative  load, 
he  would  recommend  that  it  adopt  a 
resolution  similar  to  that  passed  by  the 
House.  But,  he  added,  this  probably 

wouldn't  be  necessary.  "It  is  diflficult 
to  believe  that  the  commission  will  not 

heed  the  excellent  advice  of  the  House," 
he  said. 

He  feels  the  entire  country  can  be 
provided  adequate  radio  service  if  the 
clear  channels  are  preserved  and  the 
stations  on  them  are  authorized  to  op- 

erate on  higher  power. 

KRLA  seeks  overthrow 

of  FCC  'death  knell' 
KRLA  Pasadena,  Calif.,  has  asked 

the  U.  S.  Court  of  Appeals  to  over- 
turn the  FCC's  decision  to  deprive  the 

station  of  a  license  renewal  (Broad- 
casting, March  26). 

The  station  said  the  FCC  failed  to 
make  clear  and  adequate  findings,  ig- 

nored material  facts  favorable  to  the 
licensee  and  generally  deprived  KRLA 
of  a  fair  hearing. 

Furthermore,  KRLA  told  the  court, 
the  FCC  based  its  decision  primarily 
on  two  points  which  had  not  been 
designated  as  hearing  issues  and  which 
therefore  the  station  had  inadequate 

opportunity  to  defend:  that  Donald 
Cooke,  KRLA's  owner,  had  not  main- 

tained adequate  licensee  control  and 
that  he  had  attempted  to  deceive  the 
FCC. 

KRLA  pointed  out  that  Chief  Hear- 
ing Examiner  James  D.  Cunningham 

presided  at  the  hearing  and  had  the 

opportunity  to  observe  the  "demeanor" of  witnesses.  But  although  the  hear- 

ing examiner  vouched  for  witnesses' credibility  and  recommended  that  the 
station  be  punished  only  by  a  short- 
term  renewal,  the  FCC.  which  was  not 
present  at  the  hearing,  disbelieved 
KRLA  witnesses  and  denied  renewal, 
the  station  charged. 

"The  commission  acted  in  an  arbi- 
trary, capricious  and  unreasonable 

manner  by  basing  its  decision  on  dis- 
torted inferences  of  [KRLA's]  intent 

and  motives,"  KRLA  said. 
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Greeks  had  a  word;  Goldwater  had  several 

Television  found  itself  under  fire 
from  a  new  critic  last  week — Sen. 
Barry  Goldwater  (R-Ariz.).  Com- 

pared to  ancient  Greek  theatre,  he 
thinks  tv  is  barbaric. 

The  senator  emerged  in  his  new 
role  in  a  speech  before  a  Greek- 
American  audience  in  Chicago,  in 
which  he  hailed  the  accomplishments 
of  ancient  Greeks  in  all  aspects  of 
culture,  philosophy,  literature  and 
the  theatre. 

They  provided  "a  concept  of  the 
theatre,"  Sen.  Goldwater  said,  which 
serves  as  "a  model  of  greatness 
against  which  to  measure  the  theatre, 

for  all  time." But  what  of  the  modern  theatre, 

he  asked.  "Have  you  looked  at  your 

tv  set  lately?" 
Then  he  added:  "What  wallowing 

in  self-pity!  What  vast  and  contorted 
expressions  of  emotion  over  trifling 
problems!  What  meaningless  vio- 

lence and  meaningless  sex! 

"Comedy  has  become  'wisecracks.' 
Very  clever,  sometimes  even  very 
witty.  But  the  background  of  great- 

ness is  not  there,  so  the  savor,  the 

depth  of  contrast,  is  gone.  The  sur- 
prise, the  fast  switch,  the  shock  have 

taken  its  place. 

"Your  ancestors,"  he  told  his  audi- 
ence, "would  look  upon  us  with 

pity.  To  them,  we  would  truly  be 

barbarians." 

WMT-TV  seeks  block 

of  WHYZ-TV  sale 
A  tv  permittee  which  the  FCC  has 

found  "unfit  to  be  a  licensee"  should 
not  be  allowed  to  sell  the  construction 

permit,  WMT-TV  Inc.  told  the  com- mission last  week. 
WMT-TV  Inc.,  licensee  of  WEBC 

Duluth,  Minn.,  opposed  the  proposed 
sale  of  WHYZ-TV  (ch.  10)  that  city, 
from  WDUL  Tv  Corp.  to  Producers 
Inc.  WMT-TV  Inc.  claimed  to  be  a 

party  in  interest  because  it  will  com- 
pete with  the  proposed  tv  station  for 

advertising  revenue. 
The  FCC  refused  to  permit  modifi- 

cation of  WHYZ-TVs  construction 
permit  because  the  commission  ruled 
the  station's  owners  (Ashley  Robison, 
L.  E.  and  Bruce  Gran,  and  the  late 
Louis  Caster)  had  effected  an  un- 

authorized transfer  of  control,  made 
misrepresentations  to  the  FCC,  had 
trafficked  in  broadcast  properties  and 
had  constructed  prematurely  (Broad- 

casting, July  30). 
It  would  be  against  the  public  inter- 

est to  allow  WHYZ's  owners  to  profit 
from  their  misdeeds  by  selling  the 
permit,  WMT-TV  Inc.  said.  The  pro- 

posed sale  price  in  itself  constitutes 
trafficking,  the  company  charged. 
WDUL  Tv  Corp.  has  applied  to  sell 

the  WHYZ-TV  construction  permit  to 
Producers  Inc.  for  some  $400,000. 
Producers  Inc.  owns  WTVW  (TV) 
Evansville,  Ind.,  KXGO-TV  Fargo, 
KNOX-TV  Grand  Forks  and  KCND- 
TV  Pembina,  all  North  Dakota. 

Bureau  opposes  plea 

by  Phiico  for  ch.  3 
The  Broadcast  Bureau  recommended 

last  week  that  the  commission  deny  a 
request  by  Phiico  Broadcasting  Co.  to 
operate  ch.  3  Philadelphia  pending  dis- 

position of  the  Philco-NBC-RKO  Gen- 
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eral  hearing  (Broadcasting,  Aug.  20). 
However,  the  bureau  supported  Phil- 

co's  request  that  an  issue  be  added  to 
the  hearing  to  decide  whether  RKO's 
ownership  of  CKLW-TV  Windsor,  On- 

tario, near  Detroit,  in  addition  to  "five" 
U.  S.  vhf  stations  violates  the  spirit  of 
the  FCC's  rules.  In  one  of  the  sta- 

tions, Phiico  cited,  KWTV  (TV)  Okla- 
homa City,  RKO  has  a  minority  in- 

terest. RKO's  other  tv  stations  are 
WNAC-TV  Boston  (which  the  com- 

pany proposes  to  swap  with  its  radio 

companions  WNAC-AM-FM  for  NBC's 
WRCV-AM-TV  Philadelphia,  ch.  3); 
WOR-TV  New  York,  KHJ-TV  Los 
Angeles  and  WHBQ-TV  Memphis. 

The  bureau  cautioned  the  commis- 
sion against  granting  Phiico  temporary 

authority  to  operate  ch.  3  because  one 
of  the  issues  in  the  hearing  is  that 

company's  qualifications  to  be  a  licen- see. The  courts  and  the  FCC  itself  have 

always  regarded  such  special  authoriza- 
tions and  temporary  grants  to  be  an 

"extraordinary  procedure,"  the  bureau 
said.  To  resort  to  this  procedure  while 

an  applicant's  qualifications  are  in  ques- 
tion "would,  in  our  judgment,  do  vio- 

lence to  the  commission's  licensing 
procedure,"  the  bureau  said.  Phiico 
had  based  its  request  on  NBC's  con- 

sent agreement  with  the  Justice  Dept. 
to  cease  tv  operations  in  Philadelphia 
by  Dec.  31,  1962. 
NBC  and  RKO  General  also  op- 

posed Philco's  request.  NBC  is  filing with  the  court  for  an  extension  of  the 

December  deadline  and  expressed  be- 
lief that  extension  will  be  granted.  The 

network  said  when  it  entered  into  a 
consent  decree  in  September  1959,  it 
was  agreed  NBC  should  find  a  suitable 
party  to  accept  its  Philadelphia  stations. 

The  network  and  RKO  said  that  if 
the  FCC  does  see  fit  to  make  a  con- 

ditional grant  of  ch.  3,  the  "public 
interest  would  be  far  better  served  by 
a  conditional  grant  of  the  Boston  and 

Philadelphia  transfer  applications." 
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Educators  see  need  for  1,200  channels 

NUMBER,  BASED  ON  U.S.  SURVEY,  ALMOST  FOUR  TIMES  309  THEY  HAVE 

For  months  educators  have  been  de- 
claring that  over  the  next  10  years 

U.  S.  education  will  need  some  1,200 
television  channel  allocations,  nearly 
four  times  the  309  now  set  aside  for 
them.  In  a  report  out  last  week  that 
provides  the  basis  for  their  estimates, 
they  indicate  they  are  determined  to 

get  what  they  consider  education's  fair 
share  of  the  spectrum  and  that  they 
want  the  FCC  to  treat  them  as  equals 
when  they  compete  with  commercial 
interests  for  channels. 

But  the  report  emphasizes  that  an 
important  bar  to  educators  getting 
everything  they  want  is  the  limitation 
of  the  present  FCC  Table  of  Assign- 

ments— it  simply  doesn't  have  all  the 
channels  educators  say  they  need.  As 
a  result,  efforts  are  being  made  to  find 

how  as  many  as  1,500  new  uhf  chan- 
nels can  be  added  to  the  table,  which 

has  2,200  vhf  and  uhf  assignments. 

The  report — "The  Needs  of  Educa- 
tion for  Television  Channel  Alloca- 
tions"— was  compiled  by  the  National 

Assn.  of  Educational  Broadcasters  un- 
der a  contract  with  the  Office  of  Educa- 

tion of  the  Dept.  of  Health,  Education 
and  Welfare. 

It  is  the  first  nation-wide  educational 
television  survey  ever  made,  and  is 
based  on  information  received  from 
colleges  and  universities,  local  public 
school  systems,  state  departments  of 
education,  local  civic  and  political  lead- 

ers, and  active  educational  stations.  The 
report,  which  runs  181  pages,  contains 
a  table  of  proposed  television  assign- 

ments, as  well  as  maps  and  charts  show- 

ing the  projected  channel  assignments. 
Celebrezze  Comment  ■  In  releasing 

the  report,  HEW  Secretary  Anthony  J. 

Celebrezze  said  it  "provides  a  blueprint 
for  an  adequate  educational  television 
service  for  the  United  States"  and  that 
"it  should  provide  useful  guidance"  to 
HEW  in  the  administration  of  the  re- 

cently enacted  Educational  Television 
Act,  which  will  make  available  match- 

ing grants  for  etv  stations. 
He  said  the  new  act  "will  help  stim- 

ulate the  growth  of  television  as  an 
educational  and  cultural  medium  for 
the  advancement  of  all  our  citizens.  The 
survey  of  needs  for  channels  points  out 
the  high  degree  of  interest  that  exists 
in  our  schools,  colleges  and  communi- 

ties." 

The  NAEB  finding  that  1,197  chan- 

HEW  seeking  funds  to  start  $32-million  etv  program 
Officials  of  the  Dept.  of  Health, 

Education  and  Welfare  are  scheduled 
to  go  before  a  House  subcommittee 
today  (Monday)  to  request  funds 
to  begin  implementing  the  $32-mil- 
lion  aid-to-educational-television  pro- 

gram enacted  by  Congress  this  year 
(Broadcasting,  May  7). 

The  officials,  who  will  appear  be- 
fore the  House  subcommittee  on  de- 

ficiencies appropriations  in  an  exec- 
utive session,  will  seek  $4,750,000 

for  funds  to  be  made  available,  on  a 
matching  basis,  to  local  educational 
institutions  and  agencies  that  want  to 
establish  etv  stations.  HEW  is  also 

asking  for  $239,000  for  administra- 
tive expenses. 

By  Installment  Plan  ■  The  $4,- 
750,000  would  represent  the  first  in- 

stallment of  grant  money  to  be  ap- 
propriated for  etv  in  the  five-year 

program.  Additional  funds  up  to 
the  $32  million  total  authorization 
will  be  requested  in  each  of  the  next 
four  fiscal  years. 

Dr.  John  T.  Bystrom,  a  special 
assistant  to  the  HEW  Secretary  An- 

thony J.  Celebrezze,  whose  office  will 
ad|minister  the  program,  said  last 
week  the  department  has  not  yet 
established  the  machinery  to  accept 
and  process  applications  for  funds. 

Nevertheless,  he  said,  "about  150  di- 
rect inquiries"  have  been  received from  institutions  interested  in  build- 

ing etv  stations.  Some,  like  one  from 
the  New  York  State  Board  of  Re- 

gents, discuss  plans  for  a  state-wide 
etv  network. 

Local  groups  seeking  aid  will  have 
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to  match  federal  funds  dollar-for- 
dollar,  and  the  Educational  Televi- 

sion Act  restricts  the  use  of  federal 

funds  to  the  purchase  and  installa- 
tion of  transmission  equipment.  No 

funds  will  be  provided  for  construc- 
tion of  buildings,  and  no  state  will 

be  eligible  for  more  than  $1  million 
in  federal  assistance. 

FCC  Assisting  ■  HEW  officials 
have  been  working  closely  with  FCC 
personnel  and  educational  television 

groups  in  establishing  the  adminis- 
trative framework  for  the  program. 

Since  it's  assumed  that  most  of  those 
seeking  funds  will  also  be  applying 

Secretary  Celebrezze 

to  the  FCC  for  construction  permits, 
HEW  drafted  its  application  form  so 
that  it  can  be  prepared  in  conjunc- 

tion with  a  new  form  the  commis- 
sion is  proposing  for  etv  station  ap- 

plicants. The  latter  is  now  being 
circulated  for  comments,  and  is  ex- 

pected to  be  approved  by  the  com- 
mission after  the  August  hiatus. 

In  preparing  the  rules  and  regula- 
lations  that  will  translate  congres- 

sional intent,  as  expressed  in  the  act, 
into  administrative  procedure,  HEW 
is  consulting  with  representatives  of 
the  National  Assn.  of  Educational 

Broadcasters,  the  National  Educa- 
tional Television  and  Radio  Center, 

and  the  Joint  Council  on  Education- 
al Broadcasting. 

One  of  the  major  problems  is  de- 
veloping in  detail  the  criteria  which 

the  act  requires  the  HEW  secretary 
to  consider  in  passing  on  applica- 

tions. The  act  states  that  the  cri- 
teria should  be  designed  to  achieve 

( 1 )  prompt  and  effective  use  of  all 
educational  tv  channels  available, 

(2)  equitable  geographical  distribu- tion of  etv  broadcasting  facilities 
throughout  the  states,  and  (3)  pro- 

vision of  etv  broadcasting  facilities 
which  will  serve  the  greatest  num- 

ber of  persons  in  as  many  areas  as 

possible  and  "are  adaptable  to  the 
broadest  educational  uses." 

Dr.  Bystrom  believes  that  all  of 
these  administrative  details  can  be 
ironed  out  and  the  program  put  in- 

to operation  "within  a  month"  of 
congressional  approval  of  HEW's  ap- 
propriation. 
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Advice  to  adults 

Abraham  A.  Ribicoff,  former 
secretary  of  Health,  Education 
and  Welfare,  has  urged  parents  to 

supervise  their  children's  televi- sion-watching habits.  Writing  in 

the  September  issue  of  McCaU's 
magazine.  Mr.  Ribicoff  said  par- 

ents shouldn't  let  their  children 
''sit  like  vegetables  in  front  of  a 
television  set."  He  said  television 
has  some  good  programming,  but 

he  recommended  that  youngsters" 
tv  viewing  be  limited.  They  might 

"profit  more  from  reading."  he said. 

nels,  most  in  the  uhf  band,  would  be 
needed  for  educational  purposes  over 
the  next  10  years  was  reported  to  the 
FCC  last  November.  Later,  educators 
cited  the  figure  repeatedly  in  supporting 
passage  of  the  aid-to-etv  bill,  which  was 
signed  into  law  in  Mav  (Broadcasting, 
May  7). 

But  although  only  64  etv  channels 
are  now  in  operation,  the  report  urges 
the  commission  to  do  more  than  set 
aside  the  additional  channels  requested 

for  education.  "The  FCC  should  by 
poHcy,"  the  report  said,  "give  educa- 

tion equal  consideration  with  any  other 
service  in  any  contest  for  a  specific 
unreserved  channel." 
NAEB  sources  privately  express  the 

view  that  the  commission  doesn't  treat 
educators  fairly  when  they  compete  for 
an  unreserved  channel  with  commercial 

broadcasters.  "Under  present  FCC  pol- 
icy," said  one  NAEB  official,  "prime 

consideration  is  given  to  commercial 

applicants." 
Wants  Drop-ins  ■  The  report  also 

recommends  that  educational  institu- 
tions and  agencies  be  permitted  to  drop 

in  additional  vhf  channels  where  feas- 
ible and  that  additional  study  should 

be  made  of  special  frequencies  which 
might  be  used  for  airborne  or  commu- 

nications satellite  broadcasting  for  edu- 
cational purposes. 

The  FCC  is  asked  to  consider  etv's 
need  for  vhf  channels,  in  any  revision 
of  its  rules  or  reallocation  of  channels. 

"A  primary  educational  television  serv- 
ice with  a  wide  coverage  of  a  signal 

compatible  with  the  receiving  potential 
of  each  community  is  vital  to  a  nation- 

wide system  of  instructional  and  gen- 
eral, informal  education."  the  report said. 

But  the  report  makes  clear  that,  un- 
der the  present  Table  of  Assignments, 

even  the  most  sympathetic  commission 

couldn't  give  educators  what  the^'  sav 
they  need.  The  report  said  "a  careful 
search"  of  the  table  frned  un  onlv 
48  vhf  and  608  uhf  channels,  or  a  total 
of  656,  that  would  fit  the  pattern  of 

etv  needs.  These  channels  would  sup- 
ply about  three-quarters  of  what  NAEB 

calls  education's  "basic  and  minimum 

needs." 
But  NAEB  is  now  engaged  in  a  fol- 

low-up project  for  the  Office  of  Educa- 
tion that  may  provide  an  answer  to  the 

channel  shortage.  NAEB  engineers, 
using  electronic  computers,  are  attempt- 

ing to  determine  how  the  uhf  spectrum 
could  be  used  more  efficiently. 

The  report  said  that,  "theoretically. 
8,000  assignments  are  available  in  the 
uhf  band  alone."  NAEB  officials  say 
they  are  hopeful  that  between  1.000 
and  1,500  of  these  can  be  added  to  the 
present  table  without  disturbing  any 
existing  assignments. 

Prompt  Action  Urged  ■  The  engi- 
neering section  of  the  report  recom- 

mends that  action  be  taken  to  increase 
the  potential  density  of  the  uhf  channel 

assignments  "before  expansion  into  the 
uhf  spectrum  freezes  the  pattern  of  allo- 

cation into  what  appears  to  be  a  rela- 
tively inefficient  spectrum  utilization 

mold."  The  NAEB  study  is  expected  to 
be  completed  early  in  January. 

Education's  heaw  demand  for  uhf 
channels  results  from  the  belief  of  most 
schools  that  they  would  need  two  or 
more  channels  to  accommodate  pro- 

grams they  would  like  to  undertake, 
and  that  in  most  cases  uhf  channels 

would  be  adequate.  Most  school  sys- 
tems and  colleges  felt  a  multi-channel 

sersice  could  be  shared,  but  the  report 

said  each  "community  or  educational 
complex  using  television  for  systematic 
transmission"  will  need  from  two  to  12 
channels. 

The  report's  proposed  table  of  tele- 
vision channel  assignments,  for  instance, 

suggests  that  the  San  Francisco-Oak- 
land area,  which  now  has  one  etv  chan- 
nel (ch.  9)  be  given  four  additional 

etv  reservations,  all  in  the  uhf  band. 
School  Needs  ■  The  greatest  need 

for  etv.  according  to  the  report,  was 
found  among  school  systems.  More 
than  95%  of  the  public  schools  were 

said  to  have  reported  "serious  curricu- 
lum deficiencies  or  teaching  needs." Most  said  these  could  be  met.  or  helped, 

by  broadcast  television. 
The  report  also  said  about  three- 

fourths  of  the  nation's  metropolitan areas,  most  of  the  smaller  communities, 
and  almost  all  of  rural  America  are 
without  educational  television.  It  added 

that  "each  group  should  have  frequen- cies available  for  such  service  when  it 

can  be  established." 
The  report  doesn't  consider  the  finan- cial or  political  problems  that  might 

confront  educational  agencies  trving  to 
meet  their  etv  needs.  On  this  point,  the 

report  said  merely  that  "the  minimally 
established  and  projected  needs  were 
considered  only  as  needs  which  are  well 
within  the  capacity  of  the  basic  re- 

sources of  society  to  provide." 

NEW 

COVERAGE 
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Air  check  tabs  speeders,  not  sounds 

The  news  department  of  WLOF- 
TV  Orlando,  Fla.,  has  demonstrated 

the  state  highway  patrol's  new  air- 
plane method  of  traffic  control.  News 

photographer  Dick  Neville  flew  along 
with  an  air  traffic  trooper  during  a 
simulated  tracking  of  a  speeding  ve- 

hicle— in  this  case  a  WLOF-TV  staff 
car.  Troopers  pace  speeders  from  the 
air,  then  radio  to  a  ground  unit 

which  intercepts  violators.  The  "cul- 
prit" this  time  was  station  news  edi- 

tor Dick  Richmond,  who  remarked, 

"Somebody  up  there  hates  me!" 

'Loaded'  Iowa  cornfield 
to  attract  gold  diggers 

WMT  Cedar  Rapids  has  turned  an 
Iowa  cornfield  into  a  soil  bank,  the  likes 
of  which  the  U.  S.  Department  of  Agri- 

culture has  probably  never  seen. 
The  station  is  expecting  more  than 

1,000  weekly  winners  to  wield  gold- 
painted  shovels  and  dig  amidst  the  corn- 

stalks for  over  $10,000  in  prizes  WMT 
and  275  sponsors  are  offering  to  cele- 

brate the  station's  40th  anniversary  on 
Sept.  16. 

Mrs.  Donald  Platenberg,  of  Paris, 
France,  is  a  winner  entitled  to  fortune 

hunt  in  the  "dig  off,"  but  she'll  be  in 
Europe,  so  WMT  is  seeking  a  French 
representative  to  use  her  shovel. 

The  gold  diggers  will  draw  lots  for 
plots  in  which  to  shovel.  One  plot  con- 

tains a  $10,000  first  prize,  but  all  have 
some  booty. 

'Jalopy'  offered  as  school  lure 
WAPE  Jacksonville,  Fla.,  is  offering 

a  "jalopy"  as  first  prize  in  its  "Stay  in 
School"  essay  contest.  The  station  is 
airing  daily  comments  from  promi- 

nent Floridians  urging  high  school  stu- 
dents to  return  to  their  studies  when 

summer  vacation  is  over.  WAPE  sug- 
gests contestants  may  find  hints  for 

their  100-words-or-less  essays  in  the 

broadcasts.  (The  "jalopy"  is  guaran- 
teed to  pass  "all  safety  inspections" 

by  WAPE.) 

KMEX-TV,  drug  chain 

join  in  uhf  promotion 

KMEX-TV  (ch.  34)  Los  Angeles,  in 
preparation  for  its  air  debut  Sept.  15 

as  the  city's  first  uhf,  all-Spanish  lan- 
guage station,  has  joined  with  Thrifty 

Drug  Stores  in  a  contest  offering  five 
new  Chevrolet  Corvair  sedans  and  10 

round-trip  vacations  for  two  in  Mexico 
as  top  prizes  to  those  contestants  whose 
free  entry  blanks  are  drawa  from  the 
total  number  deposited  at  the  drug 
stores. 

The  drug  store  chain  is  co-sponsor- 
ing the  contest  with  KMEX-TV  to  aid 

its  sales  of  do-it-yourself  converters  to 
enable  tv  families  to  get  KMEX-TV 
programs  on  their  present  sets.  The 
contest  is  being  promoted  with  70  spots 
a  week  on  KWKW  Pasadena,  Spanish- 
language  radio  station;  four-color,  24- 
sheet  billboards  in  Mexican-American 
neighborhoods;  inside  and  outside  bus 
cards  and  space  in  both  English  and 

Spanish  language  newspapers;  and  dis- 
play material  in  all  Thrifty  stores.  The 

contest  begins  today  (Aug.  27)  and  will 
run  to  Sept.  19,  winners  to  be  selected 
in  five  weekly  drawings  starting  Oct.  6. 

Boy  golfers  swing  well 

at  KVTV-WNAX  tourney 

A  total  of  53  boys,  14  to  18,  from 
Iowa,  Nebraska  and  South  Dakota 
competed  in  the  Sixth  Annual  KVTV 
(TV)  Sioux  City-WNAX  Yankton, 
S.  D.,  Junior  Boys  Golf  Tournament 
in  Sioux  City  Aug.  10-11.  Mike  Katres, 
18,  that  city,  carded  a  36-hole  total  of 141  to  win  a  medalist  trophy. 

The  lunch  was  hot,  but  the  Indians  were  cold 

The  people  at  WWJ-TV  Cleveland 
say  their  station  is  a  personal  part  of 
the  community,  see?  And  what  bet- 

ter way  to  be  a  part  of  the  commu- 
nity than  to  support  a  community 

institution,  like  the  Cleveland  In- 
dians? So  WWJ-TV  invited  225 

people  to  help  support  the  Indians 

and  have  lunch  at  the  same  time — 
and  maybe  a  brew — during  the  first 
annual  WWJ-TV  Day  at  the  stadium. 
Well,  150  people  showed  up  and 
WWJ-TV  had  a  big  day.  The  In- 

dians? Not  quite  so  big.  They  lost 
to  the  Chicago  White  Sox,  by  a  score 

of  10-2. 
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'S.S.  Mayfe,'  agency  guests  cruise  around  Gotham 
A  nautical  theme  marked  the 

launching  of  the  fall  program  plans 
of  KHJ-TV  Los  Angeles  when  the 

5.5.  Mayfe  ("mo\ies  are  your  finest 
entenainment")  piloted  by  Capt. 
Mai  Klein,  vice  president  and  gen- 

eral manager,  was  host  to  advertis- 
ing people   on   a   two-hour  cruise 

around  Manhattan  Island. 
Capt.  Klein  and  Don  Balsamo. 

general  sales  manager,  described 

KHJ-T\'"s  fall  plans  and  reported  on 

progress  in  the  past  year.  KHJ-T\' programs  heavily  in  feature  films. 
Capt.  Klein  is  pictured  between  two 
unidentified  crew  members. 

Drumbeats  . . . 

Postcards,  any  one?  ■  As  a  result  of 
40th  anniversary"  contests  sponsored  by 
\\~NAC  Boston,  the  station  says  it  has 
a  surplus  of  79.000  postcards.  Contest 
wirmers  were  selected  from  postcard 
entries  mailed  to  the  station. 

Mothers-in-law  ■  Pat  Buttram  of  KNX 
Los  Angeles,  will  give  away  two  pairs 
of  tickets  for  an  ice  show  to  winners  of 

Prontol 

TOTAL  SPANISH  TV 
IN  LOS  ANGELES  ! 

CHANNEL  34 
Represented  by: 
Spanish  International  Network  Soies 
247  Park  Avenue,  New  York,  N.  Y. 
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his  """^Tiat  is  a  Mother-in-Law?"  contest 
which  is  open  to  listeners  of  his  week- 

day afternoon  show.  The  object  is  to 

complete  the  sentence.  "My  mother-in- 
law  is  .  .  .'"  Entries  may  be  of  any length. 

Polio  banner  contest  ■  The  San  Fran- 
cisco Bay  Area  Medical  Assn.  Commit- 

tee, in  conjunction  with  KPIX  (T\'). 
is  sponsoring  a  contest  for  area  children 
(14  years  or  younger)  to  design  a  ban- 

ner for  their  KO  POLIO  campaign. 
The  finalists  will  be  one  child  from 
each  of  six  Bay  Area  counties,  and  will 
be  judged  by  a  panel  of  teenagers  who 
are  former  polio  victims.  The  prize,  a 
plaque,  is  to  be  awarded  by  the  com- 
mittee. 

Fast  talker  ■  A  radio  news  director. 
Nelson  Kirkwood  of  WIL  St.  Louis, 

flew  600  miles  an  hour  the  Na%y's 
"Blue  Angels'"  acrobatic  flying  team  at 
a  St.  Louis  air  show.  Mr.  Kirkwood's 
comments,  recorded  during  flight,  were 
broadcast  on  ̂ \TL. 

Restoration  ■  KING  Seattle  has  an- 

nounced the  recover}'  of  its  crown, 
stolen  two  weeks  ago  by  the  Seafair 
Pirates.  Greater  Seattle  Inc.  offered 

1090  World's  Fair  Trade  Dollars  as  a 
reward  to  the  first  person  who  could 
locate  and  return  the  crown  to  the  sta- 

tion. KING  broadcast  clues  to  the  hid- 
den crown's  whereabouts.  One  clue  re- 

sulted in  some  digging  under  a  competi- 
tive radio  station  tower.  The  crown 

was  discovered  by  Darwin  L.  Gross  of 
Seattle. 

Color  first  ■  The  first  live  color  telecast 
origination  in  Kentuckv  was  produced 
by  VaVE-TV  Louisville  Aug.  15,  the 
station  reported.  Featured  were  person- 

alities Julie  Shaw.  Ryan  Halloran  and 
Ed  Kallay  on  the  Morning  Show.  A 
videotape  recording  of  an  art  show  was 
also  shown. 

Quick  sale  ■  Radio's  abHit}-  to  seek  out 
customers  ready  to  buy  was  demon- 

strated by  W'PDQ  Jacksonville.  Ra.. 
during  a  Sunday  afternoon  remote  from 
Florida  Mobile  Homes.  Mr.  and  Mrs. 
Robert  P.  KeUeher,  enroute  from  Bos- 

ton for  a  Florida  honeymoon,  heard  the 
show  in  Georgia  and  hurried  over  to 
buy  a  S4.220  mobile  home.  Delighted 
sponsor  Jack  Hodge  rented  the  honey- 

moon suite  at  a  nearby  hotel  for  his 
Bean  Town  customers. 

Wind  charts  «  \vfla-AM-FM-T\' 
Tampa  reports  it's  mailed  out  more than  15,000  free  hurricane  tracking 
charts. 

Luau's  late  ■  KABC-T\'  Los  Angeles 
has  sent  new  invitations  to  San  Francis- 

co advertiser  and  agency  executives  to 
attend  a  "Luau''  on  the  Lurline,  which 
will  sail  from  Pier  35  at  6:30  p.m.  Sept. 
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12.  The  original  date  last  spring  was 
called  off  because  the  San  Francisco 
harbor  was  strikebound. 

Tornado  tip  ■  Winner  of  the  first  WABC- 
AM-FM  New  York  newstip  award  is 
George  Scott,  Paramus,  N.J.,  who  re- 

ported a  tornado  to  the  radio  station 
some  four  hours  before  the  Weather 
Bureau  received  word  of  the  storm.  Mr. 
Scott  received  $77  for  his  eyewitness 

report. 
Sunshine  spreader  ■  WLBW-TV  Miami, 

which  calls  itself  "Sunny  ch.  10,"  chose 
a  human  logo  to  represent  itself  and 

dubbed  her  "Miss  Sunny."  Miss  Sunny, 
the  real-life  Jo  Ann  Pflug,  a  local  citi- 

zen the  station  thought  looked  the  sun- 
niest, was  sent  to  New  York  and  Chi- 

cago to  spread  her  sunshine  among  ad- 
vertising agency  people.  She  spent  three 

touring  days  in  New  York  and  two  in Chicago. 

Fm  stereo  intro  ■  KVIL-AM-FM  Dallas 
is  introducing  multiplex  stereo  broadcasts 
to  area  service  clubs  during  luncheon 
meetings.  The  special  luncheon  pro- 

grams consist  of  explanations  of  the 
multiplex  process  and  15  minutes  of 
music  taken  directly  from  the  KVIL 
broadcast,  which  is  dedicated  to  the  ap- 

propriate service  club.  The  station 
broadcasts  stereo  from  6  a.m.  to  6  p.m. daily. 

New  '7'  logo  designed 

for  KGO-TV  (ch.7) 

KGO-TV  San  Francisco  (ch.  7)  is 
unveiling  a  new  logo  today  (Aug.  27), 

a  figure  "7"  centered  in  a  circle  (see cut). 

The  new  emblem,  created  by  San 

Francisco  design  consultant  G.  Dean 
Smith,  will  be  used  on  all  KGO  IDs, 
advertising  and  promotion  copy,  pro- 

motions and  on  equipment.  Present 
plans  include  the  construction  of  a  large 
tower  to  be  erected  in  downtown  San 
Francisco  and  which  would  carry  the 
logo,  according  to  KGO. 

'Hawaiian  Day'  in  South 

WAPI  Birmingham  went  native 
early  this  month,  celebrating 
"Hawaiian  Day"  with  island  mu- 

sic, dressing  employes  in  grass 
skirts  and  gay  sports  shirts,  and 
giving  away  more  than  50  prizes, 
including  an  expense-paid  trip  for 
two  to  the  islands. 

More  than  25,000  persons  reg- 
istered for  the  prizes  at  down- 

town WAPI  booths,  according  to 
the  station. 

Hawaiian  Gov.  William  F. 

Quinn  and  U.  S.  Sen.  Oren  E. 

Long  (D-Hawaii)  were  inter- 
viewed, and  island  stations  sent 

greetings  to  WAPI. 

72  (FANFARE) 

Phoenix  broadcasters 

assist  United  Fund 

In  the  first  month  of  operation,  the 
17  stations  of  the  United  Fund  Radio 
Network  of  Phoenix  broadcast  almost 
2,200  free  60-second  spots  describing 
the  work  of  the  United  Fund. 

Ray  Smucker,  KTAR  Phoenix  man- 
ager, suggested  the  network  idea  and 

organized  area  stations  for  the  coopera- 
tive public  service  effort.  The  fund 

records  14  60-second  spots  each  two 
weeks  and  distributes  them  to  the  co- 

operating stations.  A  bulletin  board 
showing  how  many  spots  stations  broad- 

cast each  week  hangs  in  the  lobby  of 
the  Community  Service  Building. 
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 INTERNATIONAL  

Tv  sponsorship  tide  high  for  CBC,  CTV 

BOTH  CANADIAN  NETWORKS  REPORT  INCREASED  BUYS  INTO  FALL  SCHEDULE 

The  Canadian  Broadcasting  Corp., 
starting  its  10th  year  of  network  tele- 

vision, reports  that  most  sponsors  have 
renewed  their  programs  for  52  weeks, 
that  new  sponsors  have  come  in  this 
season  and  that  a  number  of  adver- 

tisers have  returned  to  the  network. 
The  CTV  Television  Network,  start- 

ing its  second  year  of  network  broad- 
casting this  fall,  reports  it  has  tripled 

the  number  of  sponsored  program 
hours,  increased  participation  of  major 
advertisers  and  added  16  new  ones. 
Officials  said  that  Canadian  program 
content  was  62%  and  this  figure  will 
be  increased  during  the  season. 
CBC  said  the  largest  tv  program 

package  signed  in  Canada  is  between 
CBC  and  Kraft  Foods  Ltd.,  Montreal. 
The  advertiser  is  buying  full  sponsor- 

ship of  the  weekly  one-hour  Garry 
Moore  Show,  co-sponsorship  of  Canad- 

ian programs  Parade  and  Red  River 
Jamboree,  and  partial  sponsorship  of 
Walt  Disney  Presents. 

The  CBC  tv  national  network  has  the 
following  sponsored  programs: 

Sunday  evening — Walt  Disney  Pre- 
sents, Kraft  Foods  Ltd.,  Montreal 

(Foote,  Cone  &  Belding,  Canada  Ltd., 
Montreal);  S.  C.  Johnson  &  Son  Ltd., 
Brantford,  Ont.  (Foote,  Cone  &  Beld- 

ing, Canada  Ltd.,  Toronto);  Kellogg 
Co.  of  Canada  Ltd.,  London,  Ont.  (Leo 
Burnett  of  Canada  Ltd.,  Toronto);  Ca- 

nadian Canners  Ltd.,  Hamilton,  Ont. 
(F.  H.  Hayhurst  Co.  Ltd.,  Toronto). 
Hazel,  Ralston  Purina  Co.  Ltd.,  Toron- 

to, and  Westminster  Paper  Co.  Ltd., 
Vancouver,  B.  C.  (James  Lovick  &  Co. 
Ltd.,  Toronto  and  Vancouver).  Flash- 

back (Canadian  program).  Ford  Motor 
Co.  of  Canada  Ltd.,  Toronto  (Vickers 
&  Benson  Ltd.,  Toronto);  Sherwin-Wil- 

liams Co.  of  Canada,  Montreal  (Cock- 
field  Brown  &  Co.  Ltd.,  Montreal).  Ed 
Sullivan  Show,  Singer  Manufacturing 
Co.,  Toronto  (Young  &  Rubicam  Ltd., 
Toronto);  Canadian  Kodak  Co.  Ltd., 
Weston,  Ont.  (Baker  Adv.  Ltd.,  Toron- 

to); Tuckett  Tobacco  Co.  Ltd.,  Hamil- 
ton Ont.  (MacLaren  Adv.  Co.  Ltd., 

Toronto);  Gattuso  Corp.  Ltd.,  Mon- 
treal (Burns  Adv.  Agency  Ltd.,  Mon- 

treal). Bonanza,  General  Motors  of 
Canada,  Oshawa,  Ont.  (MacLaren  Adv. 
Co.  Ltd.,  Toronto). 

Monday  evening  —  Don  Messer's 
Jubilee  (Canadian  program)  Massey- 
Ferguson  Ltd.  (farm  equipment),  To- 

ronto (Needham,  Louis  &  Brorby  of 
Canada  Ltd.,  Toronto);  Colgate-Palm- 

olive Ltd.,  Toronto  (Spitzer,  Mills  & 
Bates  Ltd.,  Toronto).  Danny  Thomas 
Show,  General  Foods  Ltd.,  Toronto 

(Baker  Adv.  Ltd.,  Toronto).  Garry 
Moore  Show,  Kraft  Foods  Ltd.,  Mon- 

treal (Needham,  Louis  &  Brorby  of 
Canada  Ltd.,  Montreal). 

Tuesday  evening — Car  54,  Where 
Are  You?  Procter  &  Gamble  of  Can- 

ada Ltd.,  Toronto  (Leo  Burnett  of  Can- 
ada, Toronto).  Perry  Mason,  Gillette 

of  Canada  Ltd.,  Montreal  (Maxon  Inc., 
New  York);  S.  C.  Johnson  &  Son  Ltd., 
Brantford,  Ont.;  Sterling  Drug  Manu- 

facturing Ltd.,  Toronto  (Dancer-Fitz- 
gerald-Sample Inc.,  New  York) ;  Quaker 

Live  radio,  via  Telstar 

Telstar  carried  its  first  live  ra- 
dio broadcast  between  Europe 

and  the  United  States  last  Thurs- 

day (Aug.  23).  The  one-hour 
program,  produced  by  the  Na- 

tional Educational  Tv  &  Radio 

Center,  New  York,  for  the  Edu- 
cational Radio  Network,  featured 

an  exchange  of  views  on  the 
American  economy  between  U.  S. 
economic  experts  and  Swedish 
economist  Dr.  Gunnar  Myrdal. 
The  transmission  was  marred  at 
times  by  technical  difficulties. 

Oats  Co.  of  Canada,  Peterborough,  Ont. 
(Spitzer,  Mills  &  Bates  Ltd.,  Toronto). 
Front  Page  Challenge  (Canadian  pro- 

gram), B.  Houde  &  Grothe  Ltd.  (Du 
Maurier  cigarettes),  Montreal  (Vickers 
&  Benson  Ltd.,  Montreal);  Lever  Bros. 
Ltd.,  Toronto  (MacLaren  Adv.  Ltd., 
Toronto). 

Wednesday  evening  —  Huckleberry 
Hound,  Kellogg  Co.  of  Canada  Ltd., 
London,  Ont.  My  Three  Sons,  Carna- 

tion Co.  Ltd.,  Toronto  (Baker  Adv. 
Agency,  Toronto);  Campbell  Soup  Co. 
Ltd.,  New  Toronto,  Ont.  (Leo  Burnett 
Co.  of  Canada  Ltd.,  Toronto).  Parade 

(Canadian  program),  Pepsi-Cola  Co. 
of  Canada,  Montreal  (Batten,  Barton, 
Durstine  &  Osborn  Inc.,  Montreal); 
Kraft  Foods  Ltd.,  Montreal.  Ben  Casey, 
Ford  Motor  Co.  of  Canada,  Toronto, 
and  Colgate-Palmolive  Ltd.,  Toronto. 

Thursday  evening — The  Defenders, 
Sterling  Drug  Manufacturing  Ltd.,  To- 

ronto; Lever  Bros.  Ltd.,  Toronto;  Im- 
perial Tobacco  Co.  of  Canada  Ltd., 

Montreal  (McKim  Adv.  Ltd.,  Mon- 
treal); Noxzema  Chemical  Co.  of  Can- 

ada, Toronto  (Young  &  Rubicam  Ltd., 
Toronto).  Play  date  (Canadian  pro- 

gram). Sterling  Drug  Manufacturing 
Ltd.,  Toronto;  Gillette  of  Canada  Ltd., 
Montreal;  Chrysler  Corp.  of  Canada 
Ltd.,  Windsor,  Ont.  (BBDO,  Toronto). 

Friday  evening — Country  Hoedown 
(Canadian  program).  General  Foods 
Ltd.,  Toronto;  S.  C.  Johnson  &  Son 
Ltd.,  Brantford,  Ont.  True,  Philips 
Electronics  Industries  Ltd.,  Toronto 
(Needham,  Louis  &  Brorby  of  Canada 
Ltd.,  Toronto);  Texaco  Canada  Ltd., 
Montreal  (Ronalds-Reynolds  &  Co., 
Montreal).  Tommy  Ambrose  Show 
(Canadian  program).  General  Motors 
of  Canada  Ltd.,  Oshawa,  Ont.  Empire, 
Chrysler  Corp.  of  Canada,  Windsor, 
Ont.;  Colgate-Palmolive  Ltd.,  Toronto; 
and  Sterling  Drug  Manufacturing  Ltd., 
Toronto. 

Saturday  evening  —  Bugs  Bunny, 
General  Foods  Ltd.,  Toronto.  Beverly 
Hillbillies.  Kellogg  Co.  of  Canada,  Lon- 

don, Ont.;  Coca-Cola  Ltd.,  Toronto 
(McCann-Erickson  [Canada]  Ltd.,  To- 

ronto). The  Nurses  (CBC  stations 
only),  J.  B.  Williams  Co.  Canada  Ltd., 
Montreal  (Parkson  Adv.  Agency,  New 
York);  Clairol  Inc.,  Canada,  Toronto 
(Foote,  Cone  &  Belding,  Canada  Ltd., 
Toronto);  S.  C.  Johnson  &  Son  Ltd., 
Brantford,  Ont.;  Noxzema  Chemical 
Co.  of  Canada,  Toronto.  Red  River 
Jamboree    (Canadian   program,  CBC 
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stations  only),  Kraft  Foods  Ltd.,  Mon- 
treal; and  Colgate-Palmolive  Ltd.,  To- 

ronto. NHL  Hockey  (Canadian  pro- 
gram), Imperial  Oil  Ltd.,  Toronto,  and 

Molson  Brewery  Ltd.,  Montreal  (Mac- 
Laren  Adv.  Ltd.,  Toronto  and  Mon- 

treal). Juliette  (Canadian  program), 
Imperial  Tobacco  Co.,  Montreal,  and 
Procter  &  Gamble  of  Canada,  Toronto. 

Special  programs  on  CBC  network 
include  Judy  Garland  Special  on  Sept. 
19,  for  Chemstrand  Corp.,  Toronto 
(Doyle,  Dane,  Bernbach  Inc.,  New 
York)  ;  and  Max  Factor  &  Co.,  Toronto 
(Muter,  Culiner,  Frankfurter  &  Gould, 

Toronto).  Breeders'  Stakes  (Canadian 
program)  on  Oct.  6  for  Canadian  Brew- 

eries Ltd.;  and  Carling  Breweries  Ltd., 
Toronto  (F.  H.  Hayhurst  Co.  Ltd.,  To- 

ronto). Wayne  &  Shuster  Show  (Ca- 
nadian program)  on  Oct.  23  and  Dec. 

7,  for  Union  Carbide  Canada  Ltd.,  To- 
ronto (Stanfield,  Johnson  &  Hill  Ltd., 

Toronto);  Max  Factor  &  Co.,  Toronto; 
and  General  Motors  of  Canada  Ltd., 
Oshawa,  Ont.  Bob  Hope  Show  on  Oct. 
24  for  Timex  of  Canada  Ltd.,  Toronto 
(Ronalds-Reynolds  &  Co.,  Toronto); 
and  Chemstrand  Corp.,  Toronto.  Na- 

tional Football  League,  14  games  from 
Sept.  16  to  Dec.  16,  for  Canadian 
Breweries  Ltd.;  Carling  Breweries  Ltd., 
Toronto;  and  American  Motors  Canada 
Ltd.,  Toronto  (McKim  Adv.  Ltd., 
Toronto). 
CTV  Television  Network  will  have 

the  following  network  shows: 
Sunday  evening — Tele  poll  (Canadian 

program),  for  Canadian  National  Tele- 
communications, Toronto  (McConnell, 

Eastman  &  Co.,  Toronto);  and  Canad- 
ian Pacific  Telecommunications,  Mon- 

treal (Kenyon  &  Eckhardt  Ltd.,  Mon- 
treal). Fair  Exchange  (Canadian  pro- 

gram), for  Procter  &  Gamble  of  Can- 
ada, Toronto  (Compton  Adv.  Inc.,  New 

York);  Franklin  Laboratories  Ltd.,  To- 
ronto; Quaker  Oats  Co.  of  Canada, 

Peterborough,  Ont.  Dr.  Kildaire,  for 
Procter  &  Gamble  Co.  of  Canada,  To- 

ronto, and  American  Home  Products, 
Toronto  (Young  &  Rubicam  Ltd.,  To- 

ronto). Andy  Griffith  Show,  General 
Foods  Ltd.,  Toronto.  No.  7  Show  (Ca- 

nadian program),  Rock  City  Tobacco 
Ltd.,  Quebec  City,  Que.  (F.  H.  Hay- 

hurst Co.  Ltd.,  Montreal). 

Monday  evening — Take  a  Chance 
(Canadian  program),  Adams  Brands 
Sales  Ltd.  (Chiclets),  Toronto  (Baker 
Adv.  Ltd.,  Toronto).  To  Tell  the  Truth 

(Canadian  program),  Procter  &  Gam- 
ble Co.  of  Canada,  Toronto  (Ronalds- 

Reynolds  &  Co.,  Toronto). 
Tuesday  evening  —  The  Eleventh 

Hour,  for  J.  B.  Williams  &  Co.,  Mon- 
treal; American  Home  Products,  Toron- 

to; and  Procter  &  Gamble  Co.  of  Can- 
ada, Toronto  (Benton  &  Bowles  Inc., 

New  York). 

Wednesday  evening — Johnny  Jelly- 
bean Show  (Canadian  program),  for 

General  Foods  Ltd.,  Toronto  (Young 
&  Rubicam  Ltd.,  Toronto).  Andy  Wil- 

liams Show  for  Wm.  Neilson  Ltd.  (can- 
dy), Toronto  (F.  H.  Hayhurst  Co.  Ltd., 

Toronto);  Kimberley  -  Clark  Canada 
Ltd.,  Toronto  (Spitzer,  Mills  &  Bates 
Ltd.,  Toronto) ;  Beecham  Products  Ltd., 
Toronto,  and  Javex  Co.  Ltd.,  Toronto 
(both  MacLaren  Adv.  Ltd.,  Toronto). 
Thursday  evening — The  Lucy  Show, 

for  General  Foods  Ltd.,  Toronto  (Mc- 
Kim Adv.  Ltd.,  Toronto);  and  Lever 

Bros.  Ltd.,  Toronto  (MacLaren  Adv. 
Ltd.,  Toronto).  Jack  Paar  Show,  for 
Noxzema  Chemical  Co.  of  Canada,  To- 

ronto; and  Drackett  Co.  of  Canada, 

Toronto  (both  Young  &  Rubicam  Ltd., Toronto). 

Friday  evening — Sam  Benedict,  for 
General  Foods  Ltd.,  Toronto  (Baker 

Adv.  Ltd.,  Toronto);  Procter  &  Gam- 
ble of  Canada,  Toronto  (Benton  & 

Bowles,  New  York);  American  Home 
Products,  Toronto,  and  Remington 
Rand  Ltd.,  Toronto  (both  Young  & 
Rubicam  Ltd.,  Toronto).  New  Loretta 

Young  Show,  for  Lever  Bros.  Ltd.,  To- 
ronto (MacLaren  Adv.  Ltd.,  Toronto); 

and  Toni  Co.,  Montreal  (Spitzer,  Mills 
&  Bates  Ltd.,  Montreal). 

Saturday  evening — Stoney  Burke,  for 
Lever  Bros.  Ltd.,  Toronto;  Beecham 
Products  Ltd.,  Toronto;  and  Canadian 
General  Electric  Co.,  Toronto  (Mac- 

Laren Adv.  Ltd.,  Toronto). 

Seven  nights  each  week  CTV  Na- 
tional News  is  sponsored  by  Canada 

Packers  Ltd.,  Toronto  (Cockfield, 
Brown  &  Co.  Ltd.,  Toronto). 

Five  nights  a  week,  Monday  to  Fri- 
day, Network  Show  is  sponsored  by 

American  Home  Products,  Toronto; 
Procter  &  Gamble  of  Canada,  Toronto; 
Block  Drug  Co.  Canada  Ltd.,  Toronto 
(Baker  Adv.  Agency,  Toronto) ;  Im- 

perial Tobacco  Co.  Ltd.,  Montreal; 
Remington  Rand  Ltd.,  Toronto;  Gen- 

eral Foods  Ltd.,  Toronto;  and  Drackett 
Co.  of  Canada  Ltd.,  Toronto. 

CTV  Network  will  have  three  half- 
hour  afternoon  programs  Monday  to 

Friday  sponsored  by  Toni  Co.;  Moffat's Ltd.,  Toronto;  Campbell  Soup  Co.  Ltd.; 
Kellogg  Co.  of  Canada  Ltd.;  Lever 
Bros.  Ltd.;  Javex  Co.  Ltd.;  Noxzema 
Chemical  Co.  Ltd.;  Beecham  Products 
Ltd.;  Canadian  General  Electric  Co. 
Ltd.;  Quaker  Oats  Co.  of  Canada;  and 
Franklin  Laboratories  Ltd. 

  EQUIPMENT  &  ENGINEERING   

Engstrom  sees  energy-from-light  boom 

RCA  PRESIDENT  PREDICTS  NEW  BUSINESS  AREA  IN  CONVERSION 

Direct  conversion  of  energy  from 
light  and  heat  is  destined  to  become  a 
fourth  great  area  of  business  for  the 
electronics  industry  within  the  next 
few  decades,  Elmer  W.  Engstrom,  presi- 
of  RCA,  said  Thursday.  Speaking  at 
a  banquet  of  the  1962  Western  Elec- 

tronics Show  and  Convention  in  the 
Biltmore  Hotel,  Los  Angeles,  Dr. 
Engstrom  likened  potential  results  of 
the  new  technology  of  energy  con- 

version to  the  "three  great  technical 
milestones  of  the  past  half-century" 
which  "have  combined  to  lead  the  in- 

dustry successively  into  radio,  tele- 
vision and  modern  solid-state  tech- 

nology, each  contributing  to  the  dy- 
namism of  modem  electronics." 

It  was  only  about  50  years  ago  that 

the  basic  electron  tube  was  developed, 
ushering  in  the  era  of  radio  broad- 

casting. This  first  electronic  invention 

was  followed  by  "the  useful  application 
of  photoelectric  and  luminescent  tech- 

niques to  interchange  or  transduce  vis- 
ible light  and  electricity,"  said  Dr.  Eng- 

strom. This  step,  added  to  the  first, 

"laid  the  foundation  for  practical  elec- 
tronic television,"  he  noted.  The  third 

advance  was  the  "successful  applica- 
tion of  semiconductor  and  photocon- 

ductor  principles"  which  produced  the 
transistor  as  a  companion  device  for 
the  electron  tube. 

From  these  roots,  said  Dr.  Engstrom, 
the  new  technology  of  energy  con- 

version is  evolving.  And  it  is  evolving 
rapidly,  he  emphasized.  From  virtually 

nothing  five  years  ago,  the  research  and 
development  activity  in  energy  con- 

version will  approach  the  $100  million 
mark  this  year,  he  stated,  and  this  is 

only  the  beginning.  "It  now  appears 
technically  possible  before  the  end  of 
this  century  to  possess  the  ability  to 

supply  electricity  in  any  desired  quan- 
tity, for  any  conceivable  application — 

anywhere — on  the  face  of  the  earth, 

beneath  the  seas  and  in  outer  space." 
The  achievement  of  economical  port- 

able power  packages  could  not  only 
create  new  markets  for  electronics  in 
our  own  society,  but  in  undeveloped 
lands  it  could  introduce  electricity  into 
millions  of  homes  now  beyond  the 
reach  of  power  lines  and  too  poor  to 

afford  today's  motor  generators  or  the 
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Dr.  Engstrom 

fuel  to  run  them,  the  RCA  president 

noted.  But  "between  today's  emerging 
technology  and  tomorrow's  immense 
potential  lie  imposing  technical  and 

economic  problems."  he  said.  One  is 
the  reduction  in  cost  of  power  genera- 

tion from  the  SI. 000  a  watt  figure  for 

today's  experimental  devices  to  the  less 
than  SI  per  watt  cost  needed  to  make 
the  process  financially  feasible  for  com- 

mercial purposes,  he  said.  Such  cost 
reduction,  he  declared,  "can  be  achieved 
only  through  new  breakthroughs  lead- 

ing to  radically  improved  materials  and 
to  standardized  equipment  suited  to 
mass  production.  By  any  measure,  this 
is  an  objective  worthy  of  the  indus- 
tr\''s  utmost  skill  and  determination." 

One  example  of  what  Dr.  Engstrom 
was  talking  about,  the  laser  flight  am- 

plification by  simulated  emission  radi- 
ation), was  dramatically  demonstrated 

in  Wescon's  opening  ceremonies.  This 
process,  which  focuses  a  lightbeam  of 
extreme  intensity  along  a  narrow  path 
for  great  distances  and  is  looked  to  as 
a  major  means  for  outer  space  com- 

munications, was  used  on  Tuesday 
morning  to  flash  a  beam  of  less  than 
one-thousandth-of-a-second  duration 
from  the  Statler-Hihon  hotel,  where 
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Wescon's  technical  sessions  were  held, 
three  miles  south  to  the  Sports  Arena 
which  housed  240,000  square  feet  of 
exhibits  of  the  latest  product  develop- 

ments by  over  850  companies. 
At  the  arena  a  rooftop  optical  re- 

ceiver converted  the  light  beam  to  an 
electrical  pulse  that  triggered  an  elec- 

tronic display  spelling  a  message  of 
welcome  to  the  estimated  40,000  engi- 

neers and  scientists  expected  at  the 
four-day  meeting.  A  few  minutes  later 
the  laser,  which  was  developed  by 

Hughes  Aircraft  Co.'s  Ground  Sys- 
tems Group  was  featured  again.  This 

time,  a  second  laser  beam  whose  dura- 
tion was  no  longer  than  the  first  one, 

melted  a  three-hundredth  or  an  inch 
steel  wire  to  release  the  official  10-foot 
balloon  that  hovered  over  the  arena 
during  the  remainder  of  Wescon  week. 

Dr.  Engstrom's  reference  to  broad- 
casting as  the  first  major  development 

of  the  electronics  art  was  vinually  the 
only  mention  of  broadcasting  made  at 
Wescon.  None  of  the  21  regular  or 
five  special  technical  sessions  had  a 
broadcast  theme  and  the  only  paper 
to  exhibit  even  a  faint  connection  with 

broadcasting  was  one  on  "a  logically 
consistent  system  of  components  and 

techniques  for  transistorized  radio  sets"' presented  by  I.  R.  Rodrigues  of  N.  V. 

Philips  Radio  Apparatus  Laboratory'  in Eindhoven.  The  Netherlands. 
For  the  rest,  the  Wescon  sessions 

dealt  with  such  topics  as  lunar  explora- 
tion, weather  satellites,  nuclear  test  de- 

tection, computer  mechanization  and 
engineering  management.  Broadcasting 
received  more  attention  in  the  exhibits 

at  the  Sports  .Arena,  where  much  new 
receivi«g  and  transmitting  equipment 
was  displayed.  Delco  Radio  Div.  of 
General  Motors,  for  instance,  exhibited 
a  transistorized  radio  transmitter  meas- 

uring only  one  by  three  by  five  inches 
but  with  a  transmitting  distance  of  sev- 

eral hundred  miles. 

Ampex  sales  up  24% 

in  first  quarter 

Ampex  Corp.,  Redwood  City,  Calif., 
sales  for  the  first  quaner  of  fiscal  1963 
totaled  521,513.000.  up  24 from 
the  517.355,000  recorded  for  the  first 
quarter  of  1962.  William  E.  Roberts, 
president  of  Ampex.  has  announced. 
The  fiscal  quaner  ended  July  31. 

Net  earnings  after  taxes  were  5878,- 

000  (11  cent's  per  share  on  7.799.000 shares)  for  the  first  1963  fiscal  quar- 
ter, compared  to  571.000  (1  cent  per 

share  on  7,751,772  shares)  in  the 
same  1962  period. 
New  orders  in  the  quarter  totaled 

526.3  million,  up  52'~c  over  the  517.3 million  recorded  in  the  first  quarter 
last  year.  The  backlog  of  unfilled 
orders  as  of  July  31  was  533.6  million 

— highest   in   the   company's  histor}'. 

Mr.  Roberts  also  announced  that  more 

than  59  million  will  be  expended  in  re- 
search. de\eIopment  and  engineering 

in  the  1963  fiscal  year.  This  compares 
to  57.6  million  spent  in  these  fields  last 

year. 

Technical  topics... 

New  Browning  line  ■  A  new  line  of 
multiplex  turners  and  receivers,  fully 
compatible  with  fm  stereo  and  subsidi- 
an."  communications  transmissions,  has 
been  announced  by  Browning  Labs., 

Laconia,  N.H.  Featured  are  new^  nu- 
vistor  circuits  in  the  front  end,  a  new- 
tube  saver  switch  for  use  in  high  sig- 

nal or  high  line  voltage  locations  and 
improved  signal  selectivity  circuits.  The 
units  are  7^4-91,4-1512  inches. 

Two-way  tv  ■  The  two  Russian  cos- 
monauts were  able  to  see  each  other  on 

television  during  their  record  breaking 
orbits,  it  was  disclosed  last  week  during 
their  Moscow  welcome.  Premier  Khrush- 

chev said  in  his  speech  of  welcome  that 

"direct,  two-way.  rehable  radio-tv  con- 
tact was  kept  up  between  them.  Con- 

trolling the  ships,  the  cosmonauts  were 
able  to  coordinate  their  actions  with 
each  other,  to  exchange  information,  to 

compare  the  results  of  their  observa- 
tions." Previously  it  was  known  that 

the  two  Soviet  airmen  were  in  radio 

contact  with  each  other;  this  "was  the 
first  mention  of  tv. 
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FATES  &  FORTUNES  ® 

BROADCAST  ADVERTISING 

Mr.  Sowers 

Mr.  Davis 

Richard  E.  Davis, 
radio-tv  copy  super- 

visor, and  Richard  I. 
Rossheim  and  Robert 
A.  Sowers,  account 
group  heads,  elected 
vps  of  BBDO,  New 
York.  Mr.  Davis 

joined  BBDO  in  1951 
as  radio  -  tv  copy- 

writer. He  was  named  group  head  in 
1954  and  supervisor  in  1961.  Mr.  Ross- 

heim joined  agency  in  San  Francisco 
in  1955  as  account  executive.  He  was 
transferred  to  New  York  in  1959  and 

became  group  head  in  1960.  Mr.  Sow- 
ers joined  BBDO's  marketing  depart- 

ment in  1959,  became  account  execu- 
tive in  1960  and  group  head  in  1961. 

Robert  C.  Diserens,  Richard  J.  Lord 
and  John  C.  Weaver  elected  vps  of  Ben- 

ton &  Bowles,  New  York.  Mr.  Diserens 
and  Mr.  Weaver  are  account  super- 

visors; Mr.  Lord,  creative  supervisor. 

John  H.  Hatheway,  contact  super- 

visor at  Young  &  Rubicam,  New  York, 
elected  vp. 

R.  E.  Anderson,  former  associate 
brand  promotion  manager  for  Procter 
&  Gamble,  joins  William  Esty  Co.,  New 
York,  as  vp.  Mr.  Anderson  will  serve 

as  executive  on  Chesebrough-Pond's  ac- count. 

Ben  Halpern,  former  promotion 
manager  of  United  Artists  Television, 
joins  Jim  Mahoney  &  Assoc.,  New  York 
pr  firm,  as  director  of  east  coast  office. 

Norman  Dolnick  joins  pr  firm  of 

Dale  O'Brien  &  Co.,  Chicago,  as  part- ner. 

James  A.  Firth,  vp  and  research  di- 
rector of  Kansas  City  office  of  Winius- 

Brandon  Co.,  St.  Louis-based  advertis- 
ing and  pr  firm,  elected  to  board  of  di- 

rectors of  Kansas  City  chapter  of 
American  Marketing  Assn. 

George  W.  (Bill) 

Givens,  executive  pro- 
ducer at  Westing- 

house  Broadcasting 
Co.'s  Boston  radio 

outlets,  WBZ  -  AM  - 
FM,  since  1957,  joins 

fH  -^^^  Daniel    F.  Sullivan Co.,  advertising  agen- ^'^^"^  cy,  that  city,  as  radio- 

tv  director.  Prior  to  joining  Westing- 
house  in  1950  at  KYW  Philadelphia, 
Mr.  Givens  was  promotion  manager  of 
General  Electric  Stations. 

Collins  rumored  to  be  eyeing  governorship  again 

Is  LeRoy  Collins,  NAB  president 
and  former  governor  of  Florida,  try- 

ing for  another  shot  at  the  state 
plum?  A  Florida  political  observer 
thinks  he  will,  in  1964. 

Vernon  Bradford,  Tampa  Tribune 
staff  writer,  reports  that  the  words 

"LeRoy  Collins  is  running  for  gov- 
ernor again"  are  circulating  among 

Mr.  Collins'  supporters  in  the  state 
capital.  In  the  Aug.  19  issue  of  the 
Tribune,  Mr.  Bradford  says  that  al- 

though Mr.  Collins  has  not  made  any 

public  announcement,  some  "top 
people  .  .  .  say  they  have  had  enough 
of  a  whisper  from  the  big  man  to 
let  them  know  the  race  is  on  for 

sure." "Collins  is  supposed  to  be  down 
here  from  Washington  for  a  vacation 

rest,"  Mr.  Bradford  continued,  "but 
believe  you  this:  he's  been  dialing 
some  telephone  numbers  and  whis- 

pering some  closet-type  talk  with  old 
campaign  buddies  that  sounds  like 

anything  but  a  vacation  bit." 

Gov.  Collins  was  not  at  his  office 
last  week  to  answer  inquiries  about 
the  Tribune  column. 

John  H.  Porter,  account  executive 
with  Ogilvy,  Benson  &  Mather,  New 
York,  promoted  to  account  supervisor. 

Charles  C.  Sullivan  Jr.,  assistant  ac- 
count executive  of  D.  P.  Brother  &  Co., 

Detroit,  promoted  to  account  executive. 

Robert  Munday,  former  account  ex- 
ecutive with  Ted  Bates  &  Co.,  New 

York,  joins  Kenyon  &  Eckhardt,  that 
city,  as  executive  on  Nabisco  account. 

Robert  W.  Dundas 
Jr.  elected  vp  and 
manager  of  Houston 
office  of  Erwin  Wasey, 
Ruthrauflf  &  Ryan, 

New  York-based 
agency.  Gordon  Hill, 
account  supervisor  in 
Houston  office  for 

past  eight  years,  pro- 

Mr.  Dundas 

Mr.  Wilber Mr.  Hill 

moted  to  account  group  supervisor  in 
charge  of  all  accounts,  with  exception 
of  Gulf  Oil  Corp.  TBA  segment  and 
Texas  State  Optical.  Glen  E.  Wilber, 

agency's  executive  for  Gulf  TBA  ac- 
count, promoted  to  account  supervisor 

for  that  account.  Mr.  Dundas,  who  has 
been  serving  as  acting  manager  of 
Houston  office,  joined  EWR&R  in  1961 
as  account  executive.  Mr.  Hill  joined 
agency  in  1954  after  varied  advertising 
experience  in  newspaper  and  sales  pro- 

motion fields.  Mr.  Wilber,  who  pre- 
viously served  as  account  executive  for 

Rives-Dyke  &  Co.,  joined  EWR&R  in 
1961  to  handle  Gulf  TBA  account. 

Robert  H.  Carruthers  Jr.,  formerly 
of  N.  W.  Ayer  &  Son,  Philadelphia, 
named  advertising  and  pr  manager  of 
Armour  Agricultural  Chemical  Co., 
Atlanta,  Ga.  He  succeeds  J.  Harry 

Varner,  who  has  been  promoted  to  com- 
pany's sales  manager  for  lawn  and  gar- 

den products. 

L.  S.  Whitcomb  named  market  re- 
search manager  for  agricultural  chemi- 

cal products  of  U.  S.  Borax  &  Chemical 
Corp.,  Los  Angeles.  Mr.  Whitcomb, 
who  has  been  associated  with  company 

for  past  12  years,  has  served  most  re- 
cently as  regional  sales  manager  for 

western  states.  He  is  succeeded  by 
F.  R.  Ogilvy,  assistant  regional  manager 
in  Des  Moines,  Iowa. 

Joseph  M.  Schoenberg,  merchandise 
manager  of  National  Bowling  Equip- 

ment   Div.,    AMF    Pinspotters  Inc., 
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Mr.  Roberts 

named  assistant  to  Jerry  F.  Donovan, 
vp  and  director  of  advertising  and  pr. 

Gwendolyn  L.  Dargel,  member  of 
media  department  of  Foote,  Cone  & 
fielding,  Chicago,  promoted  to  chief 
timebuyer,  replacing  Genevieve  M. 
Lemper,  who  retires  after  career  of  35 
years  with  agency. 

Bernard  Schlossman,  former  mar- 
keting director  of  Pavelle  Corp.,  New 

York,  joins  Papert,  Koenig,  Lois,  that 
city,  as  media  supervisor. 

Stanley  S.  Roberts, 
general  manager  in 
charge  of  advertising 
and  sales  promotion 
for  North  American 

operations  of  Massey- 
Ferguson  Inc.  (farm- 
industrial  equipment), 
with  headquarters  in 
Toronto,  Canada,  ap- 

pointed director  of  advertising  and  sales 
promotion  for  tractor  group  of  Allis- 
Chalmers  Mfg.  Co.,  Milwaukee. 

John  C.  Trindl,  tv  commercial  writer 
for  Needham,  Louis  &  Brorby,  Chicago, 
promoted  to  associate  copy  director. 
He  joined  agency  in  1958.  John  K. 
Ferree,  formerly  with  John  W.  Shaw 
Adv.,  George  H.  Hartman  Co.  and 

Campbell-Mithun,  to  NL&B's  creative 
department  as  writer. 

Samm  Coombs,  creative  director  at 
Allen,  de  St.  Maurice  &  Spitz,  San 
Francisco,  appointed  copy  chief  of  Ken- 
nedy-Hannaford  Adv.,  that  city.  Her- 

bert Littlefield,  formerly  with  pr  de- 
partment of  Bank  of  America,  to  K-H 

as  account  executive.  Stephen  Kursh 

joins  Kennedy  -  Hannaford's  creative staff  as  art  director. 

George  J.  Flynn,  pr  staff  of  United 
Aircraft  Corp.,  joins  Henry  J.  Kaufman 
&  Assoc.,  Washington. 

Richard  Eskilson,  formerly  of  Wil- 
liam Esty  Co.,  New  York,  joins  Mac- 

Manus,  John  &  Adams,  that  city,  as 
copy  chief. 

Vic  Bastion  has  joined  Frank  Law- 
rence Adv.,  Tulsa,  Okla.,  as  account 

executive  specializing  in  radio-tv. 
Harrison  McGilvray  Yates,  formerly 

of  copy  department  of  International 
Nickel  Co.,  New  York,  joins  copy  de- 

partment of  J.  M.  Mathes  Inc.  William 
L  Withers,  formerly  of  J.  C.  Penney 

Co.,  New  York,  to  Mathes'  pr  depart- ment. 

Jack  Bolger,  account  supervisor  with 
Industrial  Marketing  Services,  Sparta, 
joins  Newman-Martin  Inc.,  marketing- 
advertising  agency,  Bloomfield,  both 
New  Jersey,  as  creative  director. 

Frank  Naishstein,  production  assist- 
ant of  Wermen  &  Schorr,  Philadelphia 

advertising  agency,  promoted  to  pro- 
duction manager.  Moving  to  Mr.  Naish- 

stein's  former  position  is  Tom  Ford, 
most  recently  with  Bargain  City  Stores 
in  print  production.  Arnold  Levinson, 
formerly  with  Food  Fair  Stores,  joins 

W&S's  media  department,  and  Richard 
Standridge  to  agency's  radio-tv  depart- 

ment as  commercial  producer. 

Branch  R.  Moeling,  for  past  three 
years  with  Leo  Burnett  Co.,  Chicago, 
joins  research  department  of  Buchen 
Adv.,  that  city. 

John  Madden,  production  manager 
of  Albert  Frank-Guenther  Law,  San 
Francisco,  joins  Fletcher  Richards, 
Calkins  &  Holden,  that  city,  in  similar 
capacity. 

James  G.  Blackmon,  former  promo- 
tional art  director  of  WSOC-TV  Char- 

lotte, N.  C,  joins  Henry  J.  Kaufman  & 
Assoc.,  Washington  advertising  and  pr 
firm,  as  staff  artist. 

Earle  F.  Heffley,  director  of  pr  for 
Kemper  Insurance  Cos.,  joins  Allied 
Van  Lines,  Broadview,  111.,  in  similar 
capacity. 

Lynn  Dender,  publicity  director  of 
American  Research  Bureau,  division  of 
C-E-I-R  Inc.,  New  York,  joins  Don 
Kemper  Co.,  advertising  agency,  that 
city,  as  assistant  pr  director. 

THE  MEDIA 

Mr.  Goldman Mr.  Stein 

Robert  T.  Goldman,  treasurer  of 
ABC-TV  Spot  Sales,  New  York,  ap- 

pointed assistant  to  Theodore  F.  Shaker, 
president  of  ABC-owned  tv  stations. 
Walter  Stein,  director  of  research  and 
sales  promotion  for  ABC-TV  Spot 
Sales,  named  director  of  research  for 
ABC-owned  tv  stations.  Mr.  Goldman 

went  to  network's  management  training 

program  in  1958,  later  joining  cost  con- 
trol department.  He  subsequently 

served  as  supervisor  of  commercial 
budget  control  unit.  Before  joining  net- 

work in  July  1961,  Mr.  Stein  was  direc- 
tor of  research  and  sales  development 

for  WCBS-TV  New  York,  and  assistant 
manager  of  research  for  CBS-TV  Spot Sales. 

Herbert   H.  Ohrt, 

president  of  KEYC- 
Lee  Tv  Inc.  (KEYC- TV  Mankato,  Minn.) 

and  Forward  Televi- 
sion Inc.  (WMTV 

[TV]  Madison,  Wis.), 

m.      -^m/  °^         Radio  Inc. 
nu:  (KGLO  -  AM  -  FM  - Mr.  Ohrt  1,,      ̂ .  ^-^ TV      Mason  City, 

Iowa),  and  executive  vp  of  Lee  Broad- 
casting Inc.  (WTAD-AM-FM  Quincy, 

111.,  KHQA-TV  Hannibal,  Mo.),  re- 
signed Aug.  18  from  all  four  positions 

for  personal  reasons.  No  immediate 
plans  were  announced.  Lloyd  D.  Loers, 

sales  manager  of  KGLO-AM-FM-TV 
for  last  10  years,  elected  vp  and  station 
manager  of  Lee  Radio.  Douglas  F. 

Sherwin,  program  director  of  KGLO- 
AM-FM-TV,  elected  to  board  of  direc- 

tors of  Lee  Radio.  Merritt  Milligan, 
secretary-manager  of  WMTV  (TV) 
Madison,  elected  vp-station  manager; 
Donald  G.  Harrer,  WMTV  treasurer, 

promoted  to  secretary-treasurer  of  sta- 
tion. Robert  K.  Baumgartner,  manager 

of  KEYC-TV,  elected  vp  and  manager. 
Henry  B.  Hook,  vp  of  Lee  Radio  and 
former  general  manager  of  KGLO  Ma- 

son City,  elected  to  board  of  directors 
of  KEYC-Lee  Tv  and  Forward  Tele- 

vision (see  Week's  Headliners,  page 
10). 

John  Nelson  resigns  as  director  of 
daytime  programming,  West  Coast, 
NBC.  Before  joining  network  in  1955, 
Mr.  Nelson  was  principal  in  program 
packaging  firm  of  Masterson,  Reddy  & 
Nelson.  He  will  remain  at  NBC  until 
his  successor  has  been  chosen. 

Dave  Williams,  program  director  of 
KGLA  (FM)  Los  Angeles,  promoted 

United  Press  International  news  produces! 
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Mr.  Grant 

to  general  manager.  Jack  Manning  ap- 

pointed station's  engineering  director. 
G.  0.  Markuson,  executive  vp  of  The 

Hearst  Corp.,  and  Leonard  Kapner, 
president  of  WCAE  Inc.  (licensee  of 
WRYT-AM-FM  Pittsburgh),  elected 
president  and  executive  vp,  respectively, 
and  directors  of  Television  City  Inc. 
(licensee  of  WTAE  [TV]  Pittsburgh). 
Other  officers  of  Television  City  are 
Franklin  C.  Snyder,  vp  and  general 
manager;  Alan  Trench,  vp  and  sales 
manager;  James  Gormly,  treasurer; 
M.  H.  Ewing,  secretary;  Frank  Massi, 
assistant  treasurer;  and  Warren  P.  Mc- 
Goldrick,  assistant  secretary.  Hearst 
Corp.  recently  acquired  50%  stock  in 
Tv  City  Inc.  from  Wolf-Reed  group. 

Armand  Grant,  di- 
rector of  daytime  pro- 

gramming for  ABC- 
TV,  New  York,  elect- 

ed vp  in  charge  of 

daytime  program- 
ming. Mr.  Grant,  who 

joined  network  in 
1957  as  executive  pro- 

ducer for  daytime 
programs,  replaces  Giraud  Chester, 
who  resigned  to  head  program  admin- 

istration at  NBC-TV  (At  Deadline, 
Aug.  20).  Ben  Brady,  creator  and  pro- 

ducer of  such  television  series  as  The 
Red  Skelton  Show,  Perry  Mason  and 
Have  Gun,  Will  Travel,  named  execu- 

tive in  charge  of  programming  for  west- 
ern division  of  ABC-TV  network.  It  is 

expected  he  will  be  elected  vice  presi- 
dent of  ABC-TV  at  next  board  meeting 

(Sept.  10)  of  American  Broadcasting- 
Paramount  Theatres  Inc. 

Donald  V.  Meaney,  manager  of  spe- 
cial news  programs  for  NBC  News, 

promoted  to  director  of  news  programs. 
Malcolm  R.  Johnson,  manager  of  net- 

work's special  news  programs,  named 
manager  of  news  syndication. 

Howard  W.  Meagle, 
national  sales  director 
of  WWVA-AM-FM 
Wheeling,  W.  Va., 
promoted  to  general 
sales  manager.  Vin- 

cent Ritzenthaler, 

member  of  station's 
local  sales  staff, 
named  local-regional 
sales  manager.  Andrew 
WWVA  sales  manager  since  1953,  re- 

signs. Mr.  Meagle  originally  joined 
WWVA  in  1935,  left  in  1942  to  do 
wartime  work,  and  returned  in  1946 
specializing  in  sales  promotion  activi- 

ties. He  was  appointed  national  sales 
director  in  February  1957.  Mr.  Ritzen- 

thaler, former  sales  manager  of  WOMP 
Wheeling,  joined  WWVA  sales  depart- 

ment in  February  1957. 

Robert  L.  Owens,  national  sales  man- 
ager of  North  Dakota  Broadcasting  Co. 
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Mr.  Meagle 

F.  Hofmann, 

If  you  see  this  man  . . . 

Eugene  Leroi  Shannon,  34,  in- 
formation specialist  of  the  Oregon 

department  of  agriculture,  who 
suffered  a  head  injury  during  mil- 

itary service,  is  being  sought  by 
state  police  who  believe  he  may 
be  suffering  from  amnesia. 

Mr.  Shannon  has  a  history  of 
amnesia  and  may  be  seeking  em- 

ployment in  broadcasting,  accord- 
ing to  H.  G.  Maison,  superintend- 
ent of  the  Oregon  state  police. 

He  urged  anyone  who  learns  of 
Mr.  Shannon's  whereabouts  to 
wire  the  state  police  in  Salem  col- 

lect, giving  Mr.  Shannon's  loca- tion and  mental  condition,  if  pos- 
sible. 

Mr.  Shannon  worked  in  radio 
in  Roseburg  and  Corvaliis,  Ore. 

(KXGO-AM-FM  Fargo,  KXMC  [TV] 
Minot,  KXJB-TV  Valley  City,  KXMB- 
TV  Bismarck,  all  North  Dakota,  and 
KXAB-TV  Aberdeen,  S.  D.),  named 
manager  of  KXJB-TV  and  KXGO  ra- 

dio. Mr.  Owens,  who  has  had  several 

years  experience  in  broadcast  manage- 
ment and  served  as  manager  of  KXGO- 

TV  prior  to  its  recent  sales  to  Pembina 
Broadcasting  Co.,  will  continue  as  na- 

tional sales  manager  for  North  Dakota 
Broadcasting  Co.,  post  to  which  he  was 
appointed  last  January. 

Thomas  C.  Flynn,  manager  of 
KERN-AM-FM  Bakersfield,  named 
manager  of  KBEE-AM-FM  Modesto, 
both  California.  James  C.  Thompson, 
KERN  sales  manager,  appointed  acting 
manager  of  station.  Both  stations  are 
owned  by  McClatchy  Beeline  Group. 

Harry  H.  Averill  resigns  as  national 
sales  director  of  Bartell  Family  Radio 
Group.  Mr.  Averill  has  announced  his 
intention  to  pursue  allied  interests  in 
advertising  field. 

Mr.  Pogan 

E.  R.  (Curly)  Vadeboncoeur,  presi- 
dent of  WSYR-AM-FM-TV  Syracuse, 

N.  Y.,  named  to  Educational  Television 
Council  of  Onondaga  County.  Appoint- 

ment as  trustee  of  council  was  an- 
nounced by  Dr.  Franklyn  S.  Barry, 

president  of  New  York  State  Teachers 
Assn. 

James  B.  Reston,  head  of  New  York 
Times  Washington  bureau,  elected  to 
board  of  directors  of  National  Educa- 

tional Television  &  Radio  Center,  New 
York. 

Charles  G.  Pogan, 

director  of  operations 

of  WTEN  (TV)  Al- 
bany, N.  Y.,  elected 

vp  of  Capital  Cities Broadcasting  Corp. 

(WROW  -  AM  -  FM 
and  WTEN  [TV]  Al- 

bany and  WKBW- AM-TV  Buffalo,  both 
New  York;  WCDC  [TV]  Adams,  Mass.; 

WTVD  [TV]  Durham,  N.  C;  WPRO- 
AM-FM-TV  Providence,  R.  I.:  and 
WPAT-AM-FM  Paterson,  N.  J.). 

Lee  C.  Hanson,  supervisor  of  broad- 
cast activity  for  MacManus,  John  & 

Adams,  Bloomfield  Hills,  Mich.,  named 

general  sales  manager  of  WSAI-AM- 
FM  Cincinnati.  Mr.  Hanson,  former 

national  sales  manager  and  account  ex- 
ecutive of  station,  joined  MacManus, 

John  &  Adams  five  years  ago.  At  agen- 
cy he  supervised  broadcast  activity  of 

such  accounts  as  Cadillac,  Pontiac,  Dow 
Chemical  and  Minnesota  Mining  & 
Manufacturing  Co.  At  same  time,  Lu 

Bassett  was  appointed  WSAI's  regional 
sales  manager  and  director  of  merchan- 
dising. 

Otto  Feucht  elect- 
ed vp  and  general 

manager  of  Pacific 
Adult  Radio  Stations 
(KATR  Eugene, 
KAPT  Salem  and 
KSHA  Medford,  all 

Oregon,  and  KEST 
Boise,  Idaho).  Mr. 

Feucht,  who  was  in- 
strumental in  construction  and  forma- 

tion of  each  of  four  PAR  Stations, 
moved  to  Yoncalla,  Ore.,  recently  from 
Palo  Alto,  Calif.,  where  he  was  active 
in  electronic  manufacturing  and  com- 

munity affairs.  Pacific  Adult  Radio 
headquarters  are  now  located  at  KATR 
studios. 

Harry  R.  Olsson  Jr.,  former  senior 

attorney  at  NBC,  joins  American  Broad- 
casting-Paramount Theatres,  New  York, 

as  general  attorney. 

Peter  R.  Scott,  formerly  of  Ted 
Bates  &  Co.,  New  York,  and  Robert 
Cronin,  of  Broadcast  Time  Sales,  Chi- 

cago, join  The  Boiling  Co.,  New  York, 
as  account  executives  in  tv  department. 
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Mr.  Odom 

Phillips  Clark  and  Joseph  P.  Foley 
join  rep  firm  as  radio  account  execu- 

tives. Mr.  Clark  was  formerly  of  Her- 
ald Tribune  Radio  Network;  Mr.  Foley 

of  Paul  H.  Raymer  Co.  N.  Gary  Eck- 
ard,  formerly  of  Charles  Harison  Smith 
Assoc.,  Minneapolis,  joins  Boiling  in 
New  York  as  director  of  research,  pro- 

motion and  sales  development. 

Herb  Briggin,  formerly  with  AM  Ra- 
dio Sales,  Los  Angeles,  joins  KSFO  San 

Francisco  as  account  executive,  replac- 
ing Fulton  Wilkins,  who  moves  to  KEX 

Portland,  Ore. 

Homer  H.  Odom, 
general  manager  of 
KABL  San  Francisco, 

named  general  man- 
ager of  Los  Angeles 

sales  office  of  XETRA 

(X-TRA  News)  Ti- 
juana, Mexico.  He  re- 

places David  Muhl- 
Stein,  presently  in  St. 

Vincent's  Hospital,  Los  Angeles,  recov- 
ering from  heart  attack.  Mr.  Muhlstein 

will  be  assigned  to  WGES  Chicago  fol- 
lowing recuperation.  KABL  and  WGES 

are  licensed  to  The  McLendon  Corp., 
which  is  also  exclusive  U.  S.  sales  agent 

for  X-TRA  News,  Southern  California's 
all-news  station.  Other  McLendon  Sta- 

tions are  KLIF  Dallas,  KILT  Houston 
and  KTSA  San  Antonio,  all  Texas,  and 
WYSL  Buffalo,  N.  Y. 

Patrick  W.  Norman,  formerly  of 
KTVI  (TV)  St.  Louis,  joins  Bernard 
Howard  &  Co.,  Chicago,  as  account 
executive. 

Joseph  J.  Bernard, 
vp  and  general  man- 

ager of  KTVI  (TV) 
St.  Louis,  joins  Crow- 
ell-Collier  Broadcast- 

ing Corp.  as  general 
manager  of  KFWB 
Los  Angeles.  Prior  to 
his  tenure  in  St.  Louis, 
Mr.  Bernard  was  ex- 

ecutive vp  and  general  manager  of 
WGR-AM-FM-TV  Buffalo,  N.  Y. 

Ray  Barker,  operations  manager  of 
WMHE  (FM)  Toledo,  named  director 

Mr.  Bernard 
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Politically  bound 

John  F.  Toepp,  veteran  of  20 

years  in  radio  with  the  Paul  Bun- 
yan  Network  in  Northern  Michi- 

gan, has  turned  to  politics.  Mr. 
Toepp,  currently  salesman  and 
sports  director  of  WATT  Cadillac 
and  special  news  reporter  for 
WPBN-TV  Traverse  City,  won 
the  Republican  nomination  for 
state  representative.  General  elec- 

tion is  Nov.  6. 

of  commercial  operations,  in  expansion 
of  station's  sales,  news  and  program 
departments.  William  A.  Woods,  who 

just  returned  from  year's  tour  of  active duty  with  Air  Force  Reserve,  appointed 
director  of  national  sales  and  local  mu- 

sic programming. 

Robert  G.  Hinds,  formerly  of  Pacific 
Radio  Network,  ABC,  joins  Peters, 
Griffin,  Woodward,  Los  Angeles,  as  ra- 

dio account  executive. 

Rod  Gibson,  for- 
mer national  sales 

manager  of  WSTV- TV  Steubenville, 

Ohio,  joins  Patterson 
Stations  (KSAN  San 

V  -   m        Francisco,  KB  IF  Fres- 
no  and  KICU-TV 
Visalia,  all  Calif  or- Mr.  Gibson  ^^^-^^  -^^  %xmx\2iX  capac- 

ity, with  headquarters  in  San  Francisco. 
Prior  to  joining  WSTV-TV,  Mr.  Gib- 

son was  with  All-Canada  Radio  &  Tv 
Facilities  Ltd.,  Toronto,  and  earlier 
served  as  senior  account  executive  with 

Headley-Reed  in  New  York. 

William  F.  Asip,  formerly  of  ABC 
Radio,  joins  CBS  Radio  sales  depart- 

ment as  account  executive. 

Phil  Goldman,  formerly  on  news 
staff  of  KNOE-TV  Monroe,  La.,  joins 
KNOE  radio  there  as  account  execu- 
tive. 

Harvey  Jacobs, 
writer  in  tv  sales  de- 

velopment department 
of  ABC-TV  network, 
appointed  manager  of 
advertising,  sales  pro- 

motion and  pr  for 
ABC  International 
Television  Inc.,  New 
York.  Arthur  Piatz- 
man,  senior  rating  analyst  in  ABC-TV 
research  department,  appointed  sales 
presentation  writer  for  ABC-TV,  New 
York. 

Niel  A.  Buckley,  former  account  ex- 
ecutive with  WPFB-AM-FM  Middle- 

town,  joins  WFOL  (FM)  Hamilton, 
both  Ohio,  as  commercial  manager  and 
assistant  general  manager.  WFOL  has 
scheduled  target  date  of  September  15. 

Mr.  Jacobs 

William  C.  Ross  named  program  and 

production  manager  of  WTAR-AM-FM 
Norfolk,  Va.  Mr.  Ross  has  served  as 
staff  announcer  since  joining  station  in 

August  1960. 
Gordon  Hinkley,  announcer  and  pop- 

ular music  supervisor  of  WTMJ-AM- 
FM  Milwaukee,  appointed  assistant 

program  manager. 

Slgmund  F.  Bajak  promoted  to  man- 
ager of  unit  managers  on  return  to 

NBC,  New  York,  from  ten  months 
active  duty  with  U.  S.  Navy. 

Martin  Weldon,  di- 
rector of  news  and 

special  events  of  Met- 
ropolitan Broadcast- 

ing Co.,  division  of Metromedia  Inc.,  and 

director  of  company's Washington  bureau, 
appointed  campaign 
director  for  advertis- 

ing, radio  and  tv  of  New  York  Demo- 
cratic State  Committee.  Mr.  Weldon  is 

president  of  Public  Affairs  Projects 
Inc.,  30  East  42nd  St.,  New  York, 
which  he  established  recently. 

Linton  Wells,  internationally  known 
news  correspondent,  newscaster,  anal- 

yst, author  and  lecturer,  joins  staff  of 
Storer  Broadcasting  Co.,  effective  Sept. 
1,  as  Washington  correspondent. 

Mr.  Weldon 

CONTINENTAL'S 
TYPE  MRIC 

MONITOR  RECEIVER 

□  Monitors  transmitter 

operation  at  studio  location 

□  Indicates  relative  field 
intensity  at  pickup  point 

□  Has  audio  monitoring 
channel 

□  Gives  warning  lamp  for 

carrier,  buzzer  alarm  for 

loss  of  carrier 
wr/te  for  details  today 

MANUFACTURING  COMPANY 
BOX  17040     .     DALLAS  17,  TEXAS 

a=,'^\:^  Subsidiary  of  Ling-Temco-Vought,  Inc. 
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Russ  Powell,  news  director  of 
KFRE-AM-FM-TV  Fresno,  Calif., 
joins  news  bureau  of  KNX-AM-FM 
Los  Angeles.  Mr.  Powell,  with  back- 

ground of  14  years  in  broadcast  news, 
has  won  two  Sigma  Delta  Chi  awards, 
including  distinguished  service  award 
for  tv  spot  news  coverage  of  Bakers- 
field,  Calif.,  train  wreck. 

Mark  Wodlinger, 
national  sales  and  sta- 

tion manager  of 
WMBD-AM-TV  Pe- 

oria, 111.,  elected  vp 
and  general  manager 
of  new  interim  tv  sta- 

tion to  begin  opera- 
tions on  ch.  13  in 

Grand  Rapids,  Mich.,  Mr.  Wodlinger 
on  Nov.  1.  Station  is  owned  by  Chan- 

nel 13  Grand  Rapids  Inc.  Mr.  Wod- 
linger had  been  at  WMBD-AM-TV 

since  1959  and  with  WOC-AM-TV 
Davenport,  Iowa,  for  nine  years  previ- 

ous in  various  posts  including  that  of 
general  sales  manager. 

Dan  W.  Shields,  NAB's  special  as- 
sistant on  television,  joins  Steinman 

Stations  Sept.  17  as  executive  assistant 
to  Clair  R.  McCollough,  president  of 
Pennsylvania  group.  Mr.  Shields  joined 
NAB  in  1954  and  previously  worked  at 
Biow  Advertising  Agency,  New  York; 
WEEU-TV  Reading,  Pa.,  and  WFMY- 
TV  Greensboro,  N.  C.  Steinmans  owns 
WGAL-AM-FM-TV  Lancaster,  WKBO 

Harrisburg,  WORK  York  and  WEST- 
AM-FM  Easton,  all  Pennsylvania  and 
WDEL-AM-FM  Wilmington,  Del.  In 
a  $3.2  million  purchase,  Steinmans  two 

weeks  ago  bought  KOAT-TV  Albu- 
querque, N.  M.,  and  KVOA-TV  Tuc- 

son, Ariz.,  and  sold  WRAK-AM-FM 
Williamsport,  Pa.,  to  Wright  Mackey 
Corp.  for  $200,000  (Broadcasting, 
Aug.  20).  Both  sales  are  pending  FCC 

approval. 
Donald  G.  Dalton,  salesman  with 

Gill-Perna  Inc.,  joins  Chicago  sales  staff 
of  Robert  E.  Eastman  &  Co. 

W.  C.  Porsow,  former  national  sales 
manager  of  WFRV  (TV)  Green  Bay, 
Wis.,  elected  executive  vp  and  general 
manager  of  KCFI  Cedar  Falls,  Iowa. 
Dean  Clagett,  member  of  KCFI  sales 
staff,  promoted  to  sales  manager. 

Frank  W.  Erwin,  assistant  to  Robert 
F.  Hurleigh,  MBC  president,  takes 
leave  of  absence  to  serve  as  public 
affairs  coordinator  for  Peace  Corps. 

Nelson  Kirkwood, 

news  director  of  WIL- 
AM-FM  St.  Louis, 
promoted  to  national 
news  director  of  Bala- 
ban  Radio  Stations 

(WIL-AM-FM  St. 
Louis,  WRIT -AM - 
FM  Milwaukee  and 
KBOX  Dallas).  Gene 
Hirsch,   WIL  morning 

Mr.  Kirkwood 

news  editor. 

Animator  Sturm  joins  Norwood  Studios 
Bill  Sturm,  an  animator  whose 

credits  include  cartoons,  commer- 
cials and  U.  S.  Navy  training  films, 

is  joining  Norwood  Studios  Inc., 
Washington,  D.  C,  to  head  the  film 

production  firm's  animation  division. 
Mr.  Sturm  (pictured  above)  di- 

rected his  own  studios  for  the  past 
14  years,  producing  commercials  for 
many  national  accounts.  He  directed 

the  production  of  Navy  training  aids 
during  World  War  II,  and  worked 
in  Hollywood  animation  on  such  pro- 

ductions as  Fantasia,  Dumbo  and 
Gulliver's  Travels. 

Phil  Martin,  president  and  execu- 
tive producer  of  Norwood,  said  the 

artist  has  been  supplied  with  the 
latest  animation  equipment  at  the 
Washington  studios. 

named  news  director,  succeeding  Mr, 
Kirkwood. 

Donald  Scott  Thomas,  attorney  for 
KTBC-AM-TV  Austin,  Tex.,  and  part- 

ner of  law  firm  of  Clark,  Thomas,  Har- 
ris, Denius  &  Winters,  that  city,  elected 

to  American  College  of  Trial  Lawyers. 
Mr.  Thomas  was  notified  of  his  election 

at  American  Bar  Assn.'s  convention  in 
San  Francisco. 

Jerry  BIrge,  news  director  of  WIPS 
Evansville,  Ind.,  joins  WTVW  (TV), 
that  city,  as  sports  director,  replacing 
Joe  Celania,  who  resigned  to  become 
manager  of  Lawndale  Bowling  Lanes. 

INTERNATIONAL 

Charles  S.  Chaplin,  former  general 
manager  in  Canada  of  United  Artists 
at  Toronto,  elected  vp  and  Canadian 

sales  manager  of  Seven  Arts  Produc- 
tions Ltd.,  that  city.  Selwyn  (Sully) 

Ginsler,  former  Canadian  tv  manager 

of  United  Artists,  joins  Seven  Arts  Pro- 
ductions in  Toronto  as  Canadian  sales 

director. 

Magella  Alain,  program  manager  of 
CHRC  Quebec  City,  Que.,  to  general 
manager  of  CKCV,  that  city. 

George  Macdonald,  former  general 
manager  of  CKRM  Regina,  Sask.,  ap- 

pointed western  sales  director  of  Radio 
Sales  Bureau,  Toronto.  Peter  Harricks, 

for  past  four  years  with  All-Canada 
Radio  &  Television  Ltd.,  named  eastern 
sales  director  of  Radio  Sales  Bureau. 

Charles  Fenton,  RSB  sales  director,  re- 
signs to  join  sales  department  of  Stand- 

ard Broadcast  Sales  Ltd.,  Toronto  rep 
firm. 

Phil  Stone,  executive  vp  of  CHUM 
Toronto,  to  international  oflficer  of  Va- 

riety Club  organization. 

GOVERNMENT 

John  L.  Siegenthaler,  editor  of  Nash- 
ville Tennessean,  was  nominated  last 

week  by  President  Kennedy  to  be  mem- 
ber of  U.  S.  Advisory  Commission  on 

Information.  Mr.  Siegenthaler,  former 
assistant  to  Attorney  General  Robert 
Kennedy,  will  fill  out  unexpired  term  of 
Jonathan  W.  Daniels,  editor  of  Raleigh 

(N.C.)  News  &  Observer,  who  re- 
signed. His  term  runs  until  Jan.  27, 1963. 

PROGRAMMING 

Tony  Ford,  director  of  television  tal- 
ent for  General  Artists  Cor-i.-Tv,  New 

York,  elected  vp.  Arthur  Price,  cur- 
rently with  GAC-Tv's  New  York  tv 

department,  named  executive  assistant 
to  President  Don  Sharpe  in  Beverly 
Hills,  Calif.,  office. 

Walt  Nielsen,  vp  of  eastern  division 
of  Commercial  Recording  Corp.,  re- 

turns to  productions  company's  Dallas 
headquarters  to  head  expanded  custom 
commercial   department.    New  CRC 
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Mr.  Graff 

territorial  personnel:  John  McCarthy, 
vp  of  Central  West  and  mid-Atlantic 
states;  H.  L.  (Bud)  Curry,  vp  for  South- 

eastern states;  Tom  Shafer,  vp  for 
Pennsylvania  and  New  England;  and 
Don  Rupert,  vp  for  North  Central 
states.  Buddy  Harris  named  director  of 
CRC  station  signature  division  for  U.S. 

Jules  Bricken,  tv  and  motion  picture 
producer,  signed  as  producer  of  new 
series  of  hour-long  dramatic  programs 
starring  George  C.  Scott  as  newspaper 
columnist,  planned  for  broadcast  by 
CBS-TV  in  1963-64.  Series  is  to  be 
produced  by  United  Artists  Television, 
with  CBS-TV  having  creative  control. 

Fred  Coe,  Peabody-award  winning  tv 
producer  whose  credits  include  numer- 

ous Playhouse  90  and  Philco  Playhouse 
programs,  signed  to  produce  two  90- 
minute  original  dramatic  programs  for 
CBS-TV  during  1962-63  season.  Pro- 

grams will  be  taped  in  Television  City, 
Hollywood. 

E.    Jonny  Graff, 
former  vp  of  NTA, 
elected  vp  in  charge 

of  syndication  of  In- 
dependent Television 

Corp.,  New  York.  Mr. 
Graff  joined  NTA  in 
1954  and  served  as 
director  of  its  mid- 

west sales  office  for 
five  years.  In  1959,  he  transferred  to 

New  York  as  head  of  NTA's  feature 
film  division  and  in  1961  he  moved  to 
WNTA-TV  Newark.  Prior  to  NTA,  he 
was  vp  and  sales  manager  for  film  syn- 
dicator,  Snader  Telescriptions. 
Adam  L.  Gimbel,  president  of  Saks 

Fifth  Ave.,  subsidiary  of  Gimbel  Broth- 
ers Inc.,  elected  to  board  of  directors 

of  20th  Century-Fox  Film  Corp.  He 
fills  one  of  vacancies  created  by  resigna- 

tion last  month  of  John  Leob  and  Mil- 
ton Gould,  Wall  Street  representatives. 

Arnold  M.  Grant,  New  York  attorney, 

named  chairman  of  film  corporation's executive  committee. 

Mel  Hanke,  arranger  -  composer, 
signed  by  ABC-TV  network  to  produce 
one-minute  promotional  spot  for  three 
of  network's  comedy  shows,  I'm  Dick- 

ens, He's  Fenster,  Our  Man  Higgins 
and  McH ale's  Navy. 

Bobby  Diamond,  child  star  of  Fury 
tv  series  some  years  ago,  signed  to  reg- 

ular role  in  Dobie  Gillis  series  on  CBS- 
TV. 

Harry  Garfield,  head  of  Revue  Stu- 

dios' music  publishing  companies, 
named  supervisor  of  post-production 
activities  for  Revue. 

Art  Foley,  former  vp  in  charge  of 
advertising,  publicity  and  promotion 
for  Televenture  Inc.,  New  York,  joins 
New  York  City  cancer  committee  of 
American  Cancer  Society  Inc.,  as  direc- 

tor of  public  information. 

National  academy  selects  committee  chairmen 

Harry  S.  Ackerman,  vp 
and  executive  producer  at 
Screen  Gems,  Hollywood, 
accepts    chairmanship  of 
national  library  and  ar- 

chives   of    Academy  of 
Television  Arts  &  Sciences. 

Evelyn  Burkey,  of  Writers 
Guild  of  America,  East, 
New   York,   and  Lillian 

Brown,  of  George  Wash-  Do^i 
ington  U.,  Washington,  D.  C,  will 
serve    as    co-chairmen.  William 
Dozier  production  chief  at  Screen 
Gems,     appointed     chairman  of 
ATA&S's  special  projects  committee. 
Serving  with  Mr.   Dozier  will  be 
Matthew   Rapf,  producer  of  Ben 
Casey   series;   David   Dortort,  pro- 

er Mr.  White Mr.  Ackerman 

ducer  of  Bonanza  series;  William 
Self,  vp  in  charge  of  tv  for  20th 
Century-Fox,  and  Norman  Felton, 
vp  in  charge  of  tv  for  MGM.  Henry 
S.  White,  eastern  consultant  for 
Paramount  Television  Productions, 

named  chairman  of  academy's  na- tional chapters  committee. 

EQUIPMENT  &  ENGINEERING 

Stephen  A.  Keller,  president  of 
Telex  Inc.,  Minneapolis-based  elec- 

tronics manufacturer,  re-elected  chief 
executive  officer  at  recent  board  of  di- 

rectors meeting.  Previously  vp  of  Elec- 
tric AutoLite  and  Minneapolis-Honey- 

well Regulator,  and  executive  with 
Curtiss- Wright,  Mr.  Keller  joined  Telex 
in  October  1961  as  executive  vp.  Also 
re-elected  were  Clyde  W.  Kaericher,  vp 
and  treasurer;  Ordean  Kiltie,  vp;  Rob- 

ert L.  Sell,  assistant  vp  and  William 
Weir,  assistant  secretary.  Elected  as 
secretary  was  Phillip  Marco,  Detroit 
attorney  and  president  of  Detroit  Gra- 
vure  Corp.  J.  B.  Bailey  and  William 
L.  Bolton  were  elected  assistant  secre- 
taries. 

J.  W.  Burke,  assistant  sales  manager 
of  Standard  Kollsman  Industries,  Mel- 

rose Park,  111.,  elected  assistant  to 
James  O.  Burke,  president  of  electronics 
firm.  Mr.  Burke  will  devote  himself  to 

Standard  Kollsman's  tuner  division, 
which  has  plants  in  Melrose  Park  and 
other  midwestern  cities. 

Jerome  J.  Dover, 

government  programs 
manager  in  research 
and  engineering  divi- sion of  Ampex  Corp., 
Redwood  City,  Calif., 
named  director  of 

video  and  instrumen- 
tation product  and 

program  management 
division.  Mr.  Dover  joined  Ampex  in 
1959. 

Mr.  Dover 

Mr.  Dinicola Mr.  Kramer 

Albert  J.  Dinicola,  sales  manager  of 
Allied  Radio  of  California,  west  coast 
sales  subsidiary  of  Allied  Electronics 
Corp.,  Chicago,  elected  vp  in  charge  of 
sales.  Ronald  Kramer,  product  man- 

ager of  semiconductors,  tubes  and  elec- 
tronic specialty  items  at  Allied  Elec- 
tronics in  Chicago,  promoted  to  mar- 

keting manager  of  electronics  firm's west  coast  subsidiary.  Mr.  Dinicola, 
who  joined  Allied  Radio  last  year,  will 
be  responsible  for  industrial  sales  and 
sales  administration  in  California,  Ari- 
roza  and  Nevada.  Both  Messrs.  Dinic- 

ola and  Kramer  will  have  headquarters 
in  Pasadena  and  report  directly  to  L.  M. 
Burchett,  ARC  general  manager. 

Charles  L  Greenslit,  Charles  G. 
McMullen  and  E.  Grogan  Shelor  Jr. 
appointed  to  executive  engineer  posts 

on  staff  of  Bendix  Corp.'s  radio  divi- 
sion. Mr.  Greenslit  will  serve  as  assist- 

ant manager  of  government  products 
group;  Mr.  McMullen  as  chief  scientist, 
and  Mr.  Shelor  as  manager  of  Bendix 

Corp.'s  new  advanced  product  develop- ment group. 

Charles  W.  LeMontagne,  senior  qual- 
ity control  technician  for  Sylvania 

Home  Electronics  Corp.,  marketing 

subsidiary  of  Sylvania  Electric  Prod- 
ucts, Batavia,  N.  Y.,  named  mid-west 

district  service  manager. 

DEATHS 

Walter  T.  Gaines,  42,  owner  of 
WLFH  Little  Falls,  N.  Y.,  died  Aug. 
14  in  New  York  City  hospital  after 

lengthy  illness. 

Edward  Shapiro,  58,  president  of  Ed 
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Shapiro  Inc.,  Philadelphia  advertising 
agency,  died  Aug.  20  at  University  Hos- 

pital, that  city.  Mr.  Shapiro  was  for- 
merly on  advertising  staff  of  old  Phila- 

delphia Record. 

Glen  Mackay,  recently  appointed  vp 
and  regional  manager  of  CTV  Tele- 

vision Network  Ltd.,  Toronto,  died  at 
Montreal,  Que.,  on  Aug.  17.  Born  in 
Winnipeg,  Mr.  Mackay  had  been  in 
advertising  with  daily  newspapers,  mag- 

azines, car  and  bus  firms  until  1952 
when  he  joined  McKim  Adv.  Ltd.,  of 
whose  Montreal  office  he  later  became 

manager.  Last  year  he  moved  to  Ca- 
nadian Adv.  Agency  Ltd.  as  vp  and 

managing  director  of  Montreal  office. 
Last  June  Mr.  Mackay  joined  CTV 
Television  Network. 

Leiand  G.  Wesley,  70,  chairman  of 
Wesley  Assoc.,  New  York  advertising 
agency,  died  Aug.  18  at  Greenwich 
(Conn.)  Hospital  following  heart  at- 

tack. With  his  brother,  Harold  G.  Wes- 
ley, and  an  associate,  Lindsay  Fair- 

weather,  Mr.  L.  G.  Wesley  founded 
Wesley  Assoc.  in  1927.  He  was  presi- 

dent and,  since  September  1960,  board 
chairman. 

Former  Rep.  John 

W.     Heselton  (R- 
Mass.),  62,  died  Aug. 
19  at  his  home  in 
Vero  Beach,  Fla.  Rep. 
Heselton  served  14 
years  in  Congress 
(1945-58)  and  was 
member  of  House 

Commerce  Commit- 
tee and  Legislative  Oversight  Subcom- 

mittee during  1958  headline-making  in- 
vestigations of  FCC.  He  did  not  run 

for  re-election  in  fall  of  1958. 

Ralph  Gompertz,  32,  assistant  direc- 
tor of  administration  for  CBS-TV,  New 

York,  died  Aug.  22  after  long  illness. 
Mr.  Gompertz  had  been  with  CBS 
since  1947. 

Herbert  M.  Alexander,  67.  retired 
head  of  H.  M.  Alexander  &  Assoc., 

Rep.  Heselton 

New  York  advertising  agency,  died 
Aug.  20  at  his  home  in  Madison,  N.  J. 
Mr.  Alexander  established  his  firm  25 

years  ago,  specializing  in  industrial  ac- 
counts. Company  was  located  on 

Fifth  Ave.  until  early  this  year,  when 
it  was  moved  to  Madison  Ave, 

KIrkham  Wright  Torney,  53,  execu- 
tive of  Seven  Arts  Associated  Corp., 

New  York,  died  Aug.  18  at  Norwalk 
(Conn.)  Hospital.  Mr.  Torney  had 
served  as  tv  sales  director  of  Seven 
Arts  for  several  years. 

Ruth  Warburton,  former  supervisor 
of  on-the-air  promotion  for  ABC-TV 
network,  until  her  retirement  last  year, 
died  Aug.  18  at  Lake  Crystal,  Mich. 

William  Bennett  Kllpack,  79,  vet- 
eran radio  actor,  died  Aug.  18  at  Berk- 
shire Sanitarium,  Santa  Monica,  Calif. 

Mr.  Kilpack  portrayed  Mr.  Keene  on 
CBS  series,  Mr.  Keene,  Tracer  of  Lost 
Persons,  and  was  also  heard  as  humor- 

ous Cefus  on  Seth  Parker  Show. 

 FOR  THE  RECORD 

STATION  AUTHORIZATIONS,  APPLICATIONS 

As  compiled  by  Broadcasting  Aug.  16 
through  Aug.  22  and  based  on  filings, 
authorizations  and  other  actions  of  the 
FCC  in  that  period. 

This  department  includes  data  on 
new  stations,  changes  in  existing  sta- 

tions, ownership  changes,  hearing  cases, 
rules  &  standards  changes,  routine 
roundup  of  other  commission  activity. 

Abbrevations:  DA — directional  antenna,  cp 
— construction  permit.  ERP — effective  radi- 

ated power,  vhf — very  high  frequency,  uhf 
— ultra  high  frequency,  ant. — antenna,  aur. — 
aural,  vis. — visual,  kw — kilowatts,  w-watts. 
mc — megacycles.  D — day.  N — night.  LS — local  sunset,  mod. — modification,  trans. — 
transmitter,  unl. — unlimited  hours,  kc — kilo- 

cycles. SCA — subsidiary  communications  au- 
thorization. SSA — special  service  authoriza- 

tion. STA — special  temporary  authorization. 
SH — specified  hours.  * — educational.  Ann. — Announced. 
New  tv  station 

APPLICATION 
*Chatsworth,  Ga. — Georgia  Board  of  Ed- 

ucation. Uhf  ch.  18  (494-500  mc);  ERP  253 
kw  vis.,  127  kw  aur.  Ant.  height  above 
average  terrain  1,854  ft.,  above  ground  330 
ft.  Estimated  construction  cost  $476,624; 
first  year  operating  cost  $82,000.  P.O.  ad- 

dress State  Office  Bldg..  Atlanta  3.  Studio 
and  trans,  location  Chatsworth.  Geographic 
coordinates  34°  45'  06"  N.  Lat.,  84°  42'  54" 
W.  Long.  Type  trans.  GE  TT-25-A;  type 
ant.  GE  TY-25-B.  Legal  counsel  Arent,  Fox, 
Kintner,  Plotkin  &  Kahn,  Washington, 
D.  C,  consulting  engineer  A.  Earl  Cullum 
Jr.,  Dallas.  Principals  are  State  Bd.  of  Ed. 
members.  Applicant  is  permittee  of  follow- 

ing stations;  *WXGA-TV  Waycross, 
*WEGA-TV  Savannah,  *WJSP-TV  Colum- 

bus, and  is  applicant  for  vhf  channels  as- 
signments for  etv  network.  Ann.  Aug.  21. 

CALL  LETTERS  ASSIGNED 
WRTM-TV  Rochester,  N.  Y.— Channel  13 of  Rochester  Inc. 
*WOUB-TV  Athens,  Ohio— Ohio  Univer- sity. 

KWAB  (TV)  Big  Spring,  Tex.— Grayson 
Enterprises  Inc.;  changed  from  KEDY-TV. 

Station  deleted 
■  Tv  cp  cancelled  and  call  letters  deleted 

at  request  of  permittee:  WRAK-TV  Wil- 
liamsport,   Pa.,   WGAL   Inc.— Ch.   26;  ERP 

21.4  kw  vis..  11.5  aur.  and  ant.  height  above 
average  terrain  380  ft.,  above  ground  400 ft.  Ann.  Aug.  21. 

New  am  stations 
APPLICATIONS 

Clifton,  Ariz.— Carleton  W.  Morris.  1400 
kc,  250  w,  unl.  Requests  facilities  of  KCLF 
same  city.  P.O.  address  Drawer  C.  Bisbee, 
Ariz.  Present  facilities  eliminate  construc- 

tion cost;  first  year  operating  cost  $27,000; 
revenue  $30,000.  Mr.  Morris  is  sole  owner, 
and  owner  of  KSUN  Bisbee,  KHFH  Sierra 
Vista  and  is  applicant  for  new  am  stations 
in  Globe,  Winslow,  SafFord,  and  Coolidge.  all 
Arizona.  (Requests  waiver  of  processing 
rules,  freeze  order,  and  to  establish  cut-oflf date.  Ann.,  Aug.  16. 
Globe,  Ariz. — Carleton  W.  Morris.  1240 

kc,  250  w,  unl.  Requests  facilities  of  KZOW 
same  city.  P.O.  address  Drawer  C,  Bisbee, 
Ariz.  No  construction  cost;  first  year  op- 

erating cost  $33,000;  revenue  $37,500.  Mr. 
Morris  is  sole  owner,  and  owner  of  KSUN 
Bisbee,  KHFH  Sierra  Vista,  and  is  appli- 

cant for  new  am  stations  in  Winslow.  Saf- 
ford,  Coolidge,  and  Clifton,  all  Arizona. 
(Requests  waiver  of  processing  rules,  freeze 
order,  and  to  establish  cut-oflf  date.  Ann., 
Aug.  16. 

Coolidge.  Ariz. — Carleton  W.  Morris.  1150 
kc,  250  w  N-DA,  unl.  Requests  facilities  of 
KCKY  same  city.  P.O.  address  Drawer  C. 
Bisbee,  Ariz.  Present  facilities  eliminate 
construction  cost;  first  year  operating  cost 
$32,000;  revenue  $35,000.  Mr.  Morris  is  sole 
owner,  and  owner  of  KSUN  Bisbee,  KHFH 
Sierra  Vista,  and  is  applicant  for  new  am 
stations  in  Globe,  Winslow,  Safford,  and 
Clifton.  (Requests  waiver  of  processing 
rules,  freeze  order,  and  establish  cut-off date.)  Ann.  Aug.  16. 

Safford,  Ariz.— Carleton  W.  Morris.  1480 
kc,  1  kw,  unl.  Requests  facilities  of  KGLU 
same  city.  P.O.  address  Drawer  C.  Bisbee, 
Ariz.  Present  facilities  eliminate  construc- 

tion cost;  first  year  operating  cost  $42,000; 
revenue  $48,000.  Mr.  Morris  is  sole  owner, 
and  owner  of  KSUN  Bisbee,  KHFH  Sierra 
Vista,  and  is  applicant  for  new  am  stations 
in  Globe,  Winslow,  Saflford,  Coolidge,  and 
Clifton,  all  Arizona.  (Requests  waiver  of 
processing  rules,  freeze  order,  and  estab- 

lish cut-oflf  date.)  Ann.  Aug.  16. 
Winslow,  Ariz. — Carleton  W.  Morris.  1010 

kc,  500  w,  1  kw  LS,  unl.  Requests  facilities 
of  KVNC  same  city.  P.O.  Drawer  C.  Bisbee, 
Ariz.  Present  facilities  eliminate  construc- 

tion cost;  first  year  operating  cost  $36,000; 
revenue  $42,000.  Mr.  Morris  is  sole  ownei 
of  KSUN  Bisbee,  KHFH  Sierra  Vista,  and 
is  applicant  for  new  am  stations  in  Globe, 
Safford,  Coolidge,  Clifton,  all  Arizona.  (Re- quests waiver  of  processing  rules,  freeze 
order,  and  establish  cut-oflf  date.)  Ann. 
Aug.  16. 

EDWIN  TORNBERG 

&  COMPANY,  INC. 

Negotiators  For  The  Purchase  And  Sale  Of 
Radio  And  TV  Stations 

Appraisers  •  Financial  Advisors 

New  Ysfk—eo  East  42nd  St.,  New  York  17,  N.  Y.  •  MU  7-4242 
©'issE  Ersasu— 1357  Jewell  Ave.,  Pacific  Grove,  Calif.  •  FR  5-3164 
i:?asljsiHip®si— 711  Mth  Si,  N.W.,  Washington,  D.  C.  •  01  7-8531 
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PROFESSIONAL  CARDS 

JANSKY  &  BAILEY 
Offices  and  Laboratories 

1339  Wisconsin  Ave.,  N.W. 

Washington  7,  D.C.  FEderal  3-4800 
Member  AFCOE 

JAMES  C.  McNARY 
Consulting  Engineer 
National  Press  BIdg. 

Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFCOE 

—Established  1926— 
PAUL  GODLEY  CO. 
Upper  Montclair,  N.  J. 

Pilgrim  6-3000 Laboratories,  Great  Notch,  N.  ]. 
Member  AFOOE 

GEORGE  C.  DAVIS 
CONSULTING  ENGINEERS RADIO  &  TELEVISION 

527  Munsey  BIdg. 
STerling  3-0111 Washington  4,  D.  C. Member  AFOOE 

mkAkAfBCt  Al  DAniO ^wIVIIViCKdAL  IVMI^Iv 
EQUIPMENT  CO. 

Everett  L.  Dillard,  Cen.  Mgr. 
Edward  F.  Lorentz,  Ctiief  Engr. 

INTERNATIONAL  BLDC. 
Dl  7-1319 

WASHINGTON  4,  D.  C. 
Member  AFCOE 

A.  D.  Ring  &  Associates 
41  Years'  Experience  in  Radio Engineering 

1710  H  St..  N.W.  Republic  7-2347 
WASHINGTON  6,  D.  C. 

Member  AFOOE 

GAUTNEY  &  JONES 
CONSULTING  RADIO  ENGINEERS 
930  Warner  BIdg.  National  8-7757 

Washington  4,  D.  C. 
Member  AFCCE 

Lohnes  &  Culver 

Munsey  Building      District  7-8215 
Washington  4,  D.  C. 
Member  AFOOE 

RUSSELL    P.  MAY 
711  14th  St.,  N.W.  Sheraton  BIdg. 

Washington  5,  D.  C. 
REpublic  7-3984 
Member  AFCOE 

L.  H.  Carr  &  Associates 
Consulting 

Radio  &  Television 
Engfneers 

Washington  6,  D.  C.      Fort  Evans 
1000  Conn.  Ave.       Leesburg,  Va. 

Member  AFCCE 

KEAR  &  KENNEDY 

1302  18th  St.,  N.W.   Hudson  3-9000 
WASHINGTON  6,  D.  C. 

Member  AFCOE 

A.  EARL  CULLUM,  JR. 
CONSULTING  ENGINEERS 
INWOOD  POST  OFFICE 

DALLAS  9,  TEXAS 
MEIrose  1-8360 Member  AFOOE 

GUY  C.  HUTCHESON 

P.O.  Box  32      CRestview  4-8721 
1100  W.  Abram 

ARLINGTON,  TEXAS 

SILLIMAN,  MOFFET 
&  KOWALSKI 
1405  G  St.,  N.W. 
Republic  7-6646 

Washington  5,  D.  C. 
Member  AFCOE 

GEO  P  ADAIR  ENG  CO. 
CONSULTING  ENGINEERS 

Radio-Television 
Communications- Electronics 

1610  Eye  St.,  N.  W. 
Washington,  D.  C. 

Executive  3-1230  Executive  3-5851 
Member  AFCOE 

WALTER  F.  KEAN 
CONSULTING  RADIO  ENGINEERS 

Associate 
George  M.  Sklom 

19  E.  Quincy  St.      Hickory  7-2401 Riverside,  III.    <A  Chicago  suburb) 
Member  AFCCE 

HAMMETT  &  EDISON 
CONSULTIN<:  RADIO  ENGINEERS 

Box  68,  International  Airport 
San  Francisco  28,  California 

Diamond  2-5208 

JOHN  B.  HEFFELFINGER 

9208  Wyoming  PI.    Hiland  4-7010 

KANSAS  CITY  14,  MISSOURI 

JULES  COHEN 
Consulting  Electronic  Engineer 

617  Albee  BIdg.    Executive  3-4616 
1426  C  St.,  N.W. 

Washington  5,  D.  C. 
Member  AFCOE 

CARL  E.  SMITH 
CONSULTING  RADIO  ENGINEERS 

8200  Snowville  Road 
Cleveland  41,  Ohio 
Phone:  216-526-4386 
Member  AFCCE 

J.   VI.    KVUN  1  KCb 
CONSULTING  ENGINEER 

P.O.  Box  9044 
Austin  17,  Texas 
GLendale  2-3073 

VIR  N.  JAMES 
CONSULTING  RADIO  ENGINEERS 
Applications  and  Field  Engineering 

232  S.  lasmine  St. 
Phone:  (Area  Code  303)  333-5562 
DENVER  22,  COLORADO 

Member  AFVCB 

JOHN  H.  MULLANEY 
and  ASSOCIATES 

A  Division  of  Multronics,  Inc. 
2000  P  St.,  N.W. 

Washington  6,  D.  C. 
Columbia  5-4666 M»mbtr  AFOOE 

A.  E.  Towne  Assocs.,  Inc. 
TELEVISION  and  RADIO 

ENGINEERING  CONSULTANTS 
420  Taylor  St. 

San  Francisco  2,  Calif. 
PR  5-3100 

Consulting  am-fm-tv  Engineers 
Applications — Field  Engineering 

Suite  601       Kanawha  Hotel  BIdg. 
Charleston,  W.Va.    Dickens  2-6281 

MERL  SAXON 

CONSULTING  RADIO  ENGINEER 
622  Heskins  Street 

Lufkin,  Texas 
NEptune  4-4242    NEptune  4-9S58 

WILLIAM  B.  CARR 
Consulting  Engineer 
AM— FM— TV 
Microwave 

P.  0.  Box  13287 
Fort  Worth  18,  Texas 

BUtler  1-1551 

ERNEST  E.  HARPER 
ENGINEERING  CONSULTANT 

AM    FM  TV 
2414  Chucltanut  Shore  Rd. 
Bellingham,  Washington 

Telephone:  Regenf  3-4198 

RAYMOND  E.  ROHRER 
&  Associates 

Consulting  Radio  Engineers 
436  Wyatt  BIdg. 

Washington  5,  D.  C. 
Phone:  347-9061 
Member  AFCCE 

E.  HAROLD  MUNN,  JR. 
BROADCAST  ENGINEERING 

CONSULTANT 
Box  220 

Coldwater,  Michigan 
Phons:  BRoadway  8-6733 

PAUL  DEAN  FORD 
Broadcast  Engineering  Consultant 

4341  South  8th  Street 
Terre  Haute,  Indiana 

Wabash  2643 

BARKLEY  &  DEXTER  LABS., 
INC. 

Donald  P.  Wise     james  M.  Moran 
Consulting,  Research  Or 

Development  for  Broadcasting, 
Industry  &  Government 

50  Frankfort  St.     Diamond  3-3716 Fitchburg,  Massachusetts 

SERVICE  DIRECTORY 

COMMERCIAL  RADIO 
MONITORING  CO. 
PRECISION  FREQUENCY 

MEASUREMENTS 
AM-FM-TV 

103  S.  Market  St., 
Lee's  Summit,  Mo. 

Phone  Kansas  City,  Laclede  4-3777 

CAMBRIDGE  CRYSTALS 
PRECISION  FREQUENCY 
MEASURING  SERVICE 
SPECIALISTS  FOR  AM-FM-TV 

445  Concord  Ave., 
Cambridge  38,  Mass. 

Phone  TRowbridge  6-2810 

SPOT  YOUR 

FIRM'S  NAME 
HERE  ..  . 

To  Be  Seen  by  100,000*  Readers 
— among  them,  the  decision-mak- 

ing  station    owners   and  manag- 
ers,  chief  engineers  and  techni- cians— applicants  for  am,  fm,  tv and  facsimile  facilitits. 

*ARB  Continuinc  Readership  Study 



AM 
FM 
TV 

SUMMARY  OF  COMMERCIAL  BROADCASTING 
Compiled  by  BROADCASTING,  August  22 

ON  AIR 

3,093 967 

885' 

49 
33 
73 

CPS  TOTAL  APPLICATIONS 
144  672 
211  182 
93  125 

OPERATING  TELEVISION  STATIONS 

Compiled  by  BROADCASTING,  August  22 
TOTAL 

VHF 
UHF 

TV 
Commercial  471 91 ceo 562 
Non-Commercial  42 

17 

59 

COMMERCIAL  STATION BOXSCORE 

Compiled  by  FCC  June  30 
AM FM TV 

Licensed  (all  on  air) 
3,686 

955 

484' 

Cps  on  air  (new  stations) 59 57 

76 

Cps  not  on  air  (new  stations) 141 179 83 
Total  authorized  stations 

3,886 1,012 

654" 

Applications  for  new  stations  (not  in  hearing) 
438 

112 

46 

Applications  for  new  stations  (in  hearing) 10 

14 

51 
Total  applications  for  new  stations 448 126 

97 

Applications  for  major  changes  (not  in  hearing) 436 

91 

34 
Applications  for  major  changes  (in  hearing) 

45 

10 

13 

Total  applications  for  major  changes 481 
101 

47 
Licenses  deleted 3 1 0 
Cps  deleted 1 3 0 

'There  are  in  addition,  10  tv  stations  which  are  no  longer  on  the  air,  but  retain  their licenses.  'Includes  one  STA. 

CALL  LETTERS  ASSIGNED 

WJMT  Demopolis,  Ala— Bigbee  Bcstg.  Co. 
WSIM  Prichard,  Ala. — Broadcast  Service 

of  Mobile  Inc.;  changed  from  WAIP. 
KDEY  Boulder,  Colo.— Kenneth  &  Mischa Prather. 
KRZY  Albuquerque,  N.  M.— KHAM  Inc.; 

changed  from  KRAZ. 
WAQI  Ashtabula.  Ohio — Quests  Inc. 
KFCB  Redfield,  S.  D.— Victoria  Bcstg.  Sys- tem. 
WOKA  Doublas,  Ga.— Coffee  County Bcstrs.  Inc. 
WHHL  Holly  Hill,  S.  C— Palmetto  Com- 

munications Corp. 
WBER  Moncks  Corner,  S.  C— Lord  Berke- 

ley Bcstg.  Co. 

New  fm  stations 
APPLICATION 

Globe,  Ariz. — Carleton  W.  Morris.  100.3 
mc,  ch.  262,  11  kw.  Ant.  height  above  aver- age terrain  2270  ft.  P.O.  address  Drawer  C, 
Bisbee,  Ariz.  Requests  facilities  of  KZOW- 
FM  that  city.  Estimated  construction  cost 
none;  first  year  operating  cost  $33,000; 
revenue  $37,500.  Mr.  Morris  is  sole  owner, 
and  is  owner  of  KSUN  Bisbee,  and  KHFH 
Sierra  Vista,  and  is  applicant  for  am  sta- 

tions in  Globe.  Winslow,  Safford,  Coolidge, 
and  Clifton,  all  Arizona.  Ann.  Aug.  16. 

Existing  fm  stations 
APPLICATIONS 

KUDU-FM  Ventura-Oxnard  Calif.— Mod. 
of  cp  to  change  type  trans,  and  to  change 
station  location  to  Ventura,  from  Ventura- 
Oxnard.  Ann.  Aug.  16. 
WLBG-FM  Laurens-Clinton,  S.  C— Mod. of  license  to  delete  second  studio  at 

Presbyterian  College  campus,  Clinton,  and 
change  station  location  to  Laurens,  from 
Laurens-Clintoru  Ann.  Aug.  21. 

CALL  LETTERS  ASSIGNED 

KMPX  (FM)  San  Francisco,  Calif. — 
Crosby-Pacific  Bcstg.  Co.;  changed  from KHIP  (FM). 

WTAN-FM  Clearwater,  Fla.— Clearwater Radio  Inc. 
WINT-FM  Winter  Haven.  Fla.— Angelo  L. 
Fazzari.  ' 
KNCO-FM  Garden  City,  Kan.— Ark- Val- ley Bcstg.  Inc. 
WHBI  (FM)  Newark,  N.  J.— Cosmopoli- 

ton  Bcstg.  Corp.;  changed  from  WCOM (FM). 
WLIB-FM  New  York,  N.  Y.— New  Bcstg. Inc. 

KRAV  (FM)  Tulsa,  Okla.— Boston  Bcstg. Co. 

WPLN  (FM)  Nashville,  Tenn.— Bd.  of  Di- 
rectors Nashville  Public  Library. 

Ownership  changes 
APPLICATIONS 

WKEN  Dover,  Del. — Seeks  assignment  of 
license  from  J.  Olin  Tice  (51%)  and  George 
H.  Breivogel  (49%),  a/b  as  Coastal  Caro- 

lina Bcstg.  Corp.,  to  Drew  J.  T.  O'Keefe (65%)  and  Howard  S.  Parsons  (35%),  tr/as 
Capitol  Bcstg.  Corp.  Consideration  $82,500. 
Mr.  O'Keefe  is  owner  O'Keefe  Bcstg.  Co., Levittown-Fairless  HUls,  Pa.  and  is  attorney. 
Mr.  Parsons  is  civil  servant  in  Wilmington, 
Del.   Ann.  Aug.  20. 
WTAL  Tallahassee,  Fla.— Seeks  assign- 

ment of  license  from  C.  W.  Hogan  (82%>) 
and  C.  M.  McCuen  (28%),  d/b  as  WTAL 
Radio  Inc.,  to  F.  W.  Hazelton  (60%),  H  W. 
Kudd  and  D.  C  Price  (each  20%),  tr/as 
Tallahassee  Appliance  Corp.  Consideration 
$175,000.  Messrs.  Hazelton,  Price  and  Rudd 
each  own  1/3%  of  WPAX,  Thomasville,  Ga. 
(Contingent  upon  transfer  of  license  from 
WTNT  Tallahassee,  to  WTAL  Inc.)  Ann. 
Aug.  20. 
WTNT  Tallahassee,  Fla.— Seeks  assign- 

ment of  license  from  F.  W.  Hazelton  (60%), 
H.  W.  Rudd  and  D.  C.  Price  (each  20%), 
d/b  as  Tallahassee  Appliance  Corp.,  to  C. 
W.  Hogan  (82%)  and  C.  M.  McCuen  (28%), 
tr/as  WTAL  Radio  Inc.  Consideration  $115.- 
000.  (Contingent  upon  transfer  of  license  of 
WTAL  Tallahassee  from  WTAL  Inc.  to 
above  assignee.)  Ann.  Aug.  20. 
KSIG  Crowley,  La. — Seeks  relinquishment 

of  positive  control  of  licensee  corporation 
by  Hirsch  J.  School  (66.66%)  through  sale 

of  stock  to  Louis  Basso,  who  will  then  own 

49.99%,.  Consideration  $17,500.  Mr.  School 
will  also  have  49.99%;  remaining  interest  is 
held  by  Mrs.  Basso  (.01%).  Ann.  Aug.  16. 
KSUM  Fairmount,  Minn. — Seeks  assign- 

ment of  license  from  John  E.  Hyde  Jr. 
(82.9%,),  John  E.  Hyde  Sr.  (17%),  and 
KatUerine  Hyde  (.1%),  d/b  as  KSjUiu  Bcscg. 
Co.,  to  Charles  V.  Woodard  Jr.  (50%), 
Elizabeth  R.  Woodard  (49.8%)  and  John  T. 
Miller  (.2%),  tr/as  Wooaard  Bcstg.  Inc. 
Consideration  $250,000.  Mr.  Woodard  Jr. 
is  former  business  manager  of  WIND  Chi- 

cago; Mrs.  Woodard  is  housewife;  and  Mr. 
Miller  is  part  owner  of  aaveriising  firm. Ann.  Aug.  16. 
KHDN  Hardin,  Mont. — Seeks  assignment 

of  cp  from  D.  Gene  Williams  and  Uelbert 
Dertnoif  (equal  partners)  d/b  as  Big  Horn 
County  Musicasters,  to  Hardin  Bcstg.  Co.  1 
(corporation  of  over  25  stockholders).  As- 

signor no  longer  desires  to  construct  sta- tion, and  is  transferring  without  financial 
consideration.  Ann.  Aug.  16. 
KOHU  Hermiston,  Ore. — Seeks  assign- 

ment of  license  from  Carl  F.  (deceased) 
and  Sarah  Knierim  (each  50%),  d/b  as 
partners,  to  Mrs.  Knierim  (100%;),  tr/as 
beneficiary  of  will.  No  financial  considera- tion involved.  Mr.  Knierim  has  no  other 
broadcast  interests.  Ann.  Aug.  20. 
WRAK-AM-FM  Williamsport,  Pa.— Seeks 

assignment  of  license  from  J.  Hale  Stein- man  (34%),  John  F.  Steinman  (18.3%), 
S.  W.  hteinman  and  S.  S.  siunam  (eacn 
6.2%),  Louise  T.  and  B.  R.  Steinman,  and 
C.  S.  Nunan  (each  4%),  and  others,  d/b  as 
WGAL  Inc.,  to  J.  Wright  Mackey  (76.9%), 
Glenn  L  Sherman,  Joseph  Pryce,  and 
Lawrence  A.  Paolonl  (each  7.7%),  tr/as 
Wright  Mackey  Corp.  Consideration  $200,000. 
Mr.  Mackay  is  manager  of  WRAK-Aivi-FM, Mr.  Sherman  is  chief  engineer  of  same, 
and  Messrs.  Pryce  and  Paoloni  are  radio 
engineer  and  sales  manager  respectively. Ann.  Aug.  16. 
KIZZ  El  Paso,  Tex.— Seeks  assignment  of license  from  I.  T.  and  Anne  H.  Cohen  and 

Norman  L  and  Mariam  W.  Posen,  partners,  -i 
d/b  as  Sunland  Bcstg.  Co.,  to  I.  T.  and  Anne  i 
H.    Cohen    (each   25%),   Roger   F.   Moore,  ' Frank  FeuUle  III,  Gordon  W.  Foster,  Rob- ert H.  Hoy,  and  James  P.  Tant  (each  10%), 
td/as    Suniand    Bcstg.    Inc.  Consideration 
$15,000  to  Mr.  and  Mrs.  Posen  for  50%  in- 

terest; remainder  of  partnership  assets  to  j 
Mr.  and  Mrs.  Cohen  for  50%  of  stock  of  I 
proposed  assignee.  Ann.  Aug.  16.  ji 
KGBC  Galveston,  Tex.— Seeks  transfer  of  f 

control  of  licensee  corporation  from  James  : 
W.  Brandner  Jr.  (98%),  deceased,  to  Lenore 
C.  Braaner  as  recipient  in  will.  No  financial 
consideration  involved.  Ann.  Aug.  21. 
KTUE  Tulia,  Tex.— Seeks  assginment  of 

license  from  W.  A.  and  Doris  Amburn 
(each  49%),  and  G.  J.  Jennings  Jr.  (2%,), 
d/b  as  KTUE  Radio  Inc.,  to  Mr.  and  Mrs. 
Amburn  (each  50%),  tr/as  sole  proprietor-  ' ship.  No  financial  consideration  involved. Ann.  Aug.  17. 

Hearing  cases 
INITIAL  DECISION 

■  Hearing  Examiner  Basil  P.  Cooper  is- 
sued initial  decision  looking  toward  deny- 

ing application  of  Pioneer  States  Bcstrs. 
Inc.,  to  move  station  WBZY  from  Torring- ton  to  West  Hartford,  Conn.,  and  decrease 
power  from  1  kw  to  500  w,  continued  opera- tion on  990  kc,  D,  with  DA.  Action  Aug.  22. 

OTHER  ACTIONS 
■  Granted  petition  by  E.  G.  Robinson  Jr.. 

tr/as  Palmetto  Bcstg.  Co.,  and  stayed  for 
30  days  effective  date  of  July  25  decision 
which  denied  applications  for  renewal  of 
license  and  license  to  cover  cp  of  am  sta- 

tion WDKD,  Kingstree.  S.  C.  Pending  re- 
view of  petition  to  be  submitted  by  Robin- 
son for  reconsideration  of  commission's July  25th  action.  Action  Aug.  16. 

■  Commission  gives  notice  that  June  25 
initial  decision  which  looked  toward  grant- 

ing application  of  William  H.  Martin  for 
new  daytime  am  station  to  operate  on  1350 
kc,  1  kw,  in  Fort  Myers,  Fla.,  and  dismiss- ing with  prejudice  defaulted  application  of 
Peace  River  Bcstg.  Corp.  for  new  daytime 
am  station  to  operate  on  the  same  fre- quency with  500  w,  in  Punta  Gorda,  Fla.. 
became  effective  Aug.  14  pursuant  to  Sec. 
1.153  of  rules.  Action  Aug.  16. 

Routine  roundup 

ACTIONS  BY  REVIEW  BOARD 
■  Granted    motion   by   Rensselaer  Poly- 
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technic  Institute  and  extended  time  to  Sept. 
15  to  file  response  to  petition  to  modify 
issues  in  proceeding  on  its  application  for 
renewal  of  license  of  WHAZ  Troy,  N.  Y., 
et  al.  Action  Aug.  16. 

■  Granted  petition  by  Broadcast  Bureau 
and  extended  time  to  Sept.  10  for  it  to 
respond  to  petition  by  KTNF  Bcstg.  Corp. 
(KFNF),  Shenandoah.  Iowa,  for  mod.  of 
hearing  order  in  proceeding  on  its  am 
application.  Action  Aug.  16. 

■  Granted  petition  by  Broadcast  Bureau 
and  extended  time  to  Aug.  17  to  file  ex- 

ceptions to  initial  decision  in  proceeding  on 
application  of  Virginia  Regional  Bcstrs.  for 
new  am  station  in  Chester,  Va.  Action  Aug. 
15. 

■  Granted  petition  by  Broadcast  Bureau 
and  extended  time  to  Aug.  13  to  reply  to 
petition  by  Kenton  County  Bcstrs..  Coving- 

ton, Ky.,  to  reconsider  or  in  alternative 
to  clarify  memorandum  opinion  &  order 
and  to  enlarge  issues  in  consolidated  am 
proceeding  in  Docs.  14125-7.  Action  Aug.  15. 

■  Granted  petition  by  Broadcast  Bureau, 
and  extended  time  to  Aug.  15  to  reply  to 
petition  by  Edward  Walter  Piszczek  & 
Jerome  K.  Westerfield  for  waiver  of  fm 
interim  criteria  in  order  to  expedite  pro- 

ceeding on  their  application  for  new  fm 
station  in  Des  Plaines,  111.  Action  Aug.  15. 

■  Granted  petition  by  Helix  Bcstg.  Co., 
and  extended  time  to  Aug.  24  to  file  op- 

position to  petition  by  Cabrillo  Bcstg.  Co. 
to  enlarge  issues  in  proceeding  on  their 
applications  for  new  am  stations  in  San 
Diego  and  La  Mesa,  Calif.  Action  Aug.  14. 

ACTIONS  ON  MOTIONS 
By  Hearing  Examiner  Basil  P.  Cooper 

■  Granted  joint  petition  by  applicants, 
and  extended  time  to  Sept.  10  to  file  pro- 

posed findings  and  to  Sept.  20  to  file  re- 
plies in  proceeding  on  applications  of  1540 

Radio  Inc.  and  Eliades  Broadcast  Co.  for 
new  am  stations  in  Richmond  and  Hope- 

well, Va.  Action  Aug.  14. 

By  Hearing  Examiner  Forest  L.  McClenning 
■  Granted  petition  by  Broadcast  Bureau, 

and  extended  time  from  Aug.  15  to  Aug. 
24  to  file  findings  of  fact  and  conclusions  of 
law  and  from  Sept.  4  to  Sept.  7  to  file 
reply  findings  in  proceeding  on  applica- 

tions of  Beacon  Bcstg.  System  Inc.,  and 
Suburban  Bcstg.  Inc.,  for  new  am  stations 
in  Grafton-Cedarburg  and  Jackson,  Wis. 
Action  Aug.  15. 

■  Granted  Joint  motion  by  Peninsular 
Bcstg.  Co.,  Grand  Bcstg.  Co.,  and  West 
Michigan  Telecasters  Inc.,  and  quashed 
notices  of  intention  to  take  deposition  filed 
on  July  26  by  MKO  Bcstg.  Corp.,  and 
scheduled  hearing  conference  for  Sept.  14 
for  purpose  of  reconsideration  and  final 
determination  in  matter  of  taking  testimony 
of  noted  witnesses  in  Grand  Rapids,  Mich., 
tv  ch.  13  proceeding.  Action  Aug.  14. 
By  Hearing  Examiner  Herbert  Sharfman 
■  Upon  request  bv  General  Communica- 

tions Inc.  (KXKW),  Lafayette,  La.,  and 
without  objection  by  other  parties,  ex- 

tended time  from  Aug.  20  to  Aug.  30  for 
filing  response  to  petition  by  South  Mis- 

sissippi Bcstg.  Co.,  for  leave  to  amend  its 
application  for  new  am  station  in  Mis- 

sissippi City,  Miss.  Action  Aug.  17. 

BROADCAST  ACTIONS 
By  Broadcast  Bureau 
Actions  of  Aug.  21 

WMSJ,  WMSJ  Inc.,  Sylva,  N.  C— Granted transfer  of  control  from  Harold  H.  and 
Meredith  S.  Thoms  and  Matilann  Thorns 
Gennett  to  James  B.  Childress;  considera- tion 842,405. 
KARY,  Prosser-Grandview  Bcstrs.  Inc., 

Prosser,  Wash. — Granted  transfer  of  con- 
trol from  Raymond  Rockstrom,  et  al  (ma- 

jority stockholders)  to  Jack  L.  Quinn;  con- sideration $15,167. 
*KUER  (FM)  Salt  Lake  City,  Utah- 

Granted  CD  to  change  ant. -trans,  location (site  of  KUED(TV)  trans.),  install  new  ant., 
make  changes  in  ant.  svstem,  change  ERP 
to  1.1  kw  and  ant.  height  to  2,950  ft. 
WHHM  Memphis,  Tenn. — Granted  cancel- lation of  license  covering  alternate  main trans. 
WIL  St.  Louis,  Mo. — Granted  cancellation 

of  license  covering  installation  of  new- auxiliary  trans. 
WKKO  Cocoa,  Fla. — Granted  renewal  of license  for  am  station. 
■  Granted  SCA  on  multiplex  basis  for 

following  fm  stations:  WKRG-FM  Mobile, 
Ala.:  KBLE(FM)  Bellingham,  Wash.: 
KHAK-FM  Cedar  Rapids,  Iowa:  WTAG-FM 
Worcester,  Mass. 
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WFAA-AM-FM-TV,  A.  H.  Belo  Corp., 
Dallas,  Tex. — Granted  transfer  of  control 
from  E.  M.  Dealey,  James  M.  Moroney  and 
H.  Ben  Decherd  Jr.,  trustees  of  G.  B. 
Dealey  Trust,  to  Joseph  M.  Dealey,  James 
M.  Moroney  Jr.  and  H.  Ben  Decherd  Jr., 
trustees  of  G.  B.  Dealey  Trust. 
WYSI,  Ypsilanti  Bcstg.  Co.,  YpsUanti, 

Mich. — Granted  acquisition  of  positive  con- 
trol by  Craig  E.  Davids  through  purchase 

of  unissued  stock  from  company  of  same name. 

KFAM  St.  Cloud,  Minn.— Granted  cp  to 
make  changes  in  ant.  system  (decrease height) . 
WLWM  (FM)  Nashville,  Tenn.— Granted 

mod.  of  cp  to  change  ant. -trans,  and  studio 
locations,  make  changes  in  ant.  system 
(increase  height),  increase  ERP  to  20  kw 
and  ant.  height  to  175  ft.,  and  change  type 
ant. -trans,  and  ant. 

■  Waived  Sec.  1.323(b)  of  rules  and 
granted  cps  to  replace  expired  permits  for 
following  new  vhf  tv  translator  stations: 
K08DK.  Glade  Park  Tv  Assn..  West  end 
of  Glade  Park,  Colo.;  KIOBS  Thompson  Tv 
Assn.,  Thompson,  Utah. 

■  Granted  cps  to  replace  expired  permits 
for  following  new  vhf  tv  translator  sta- 

tions: K08CC,  KIOCH,  K12CC,  Mt.  Pleasant 
City,  Mt.  Pleasant,  Utah:  K02BL,  K04BG, 
K06BM.  Battle  Mountain  Tv  Assn..  Minturn 
and  Gilman,  Colo.:  K06BD,  K07CD.  Nile 
Valley  Tv  Assn..  Nile  Valley,  Wash.:  K12CQ, 
Broadus  Tv  Club.  Broadus  rural  area,  Mont. 

■  Granted  mod.  of  cps  to  change  tvpe 
ant.  for  follo\\'ing  stations:  KUFYfFM)  Red- 

wood City,  Calif.;  KFAM-FM  St.  Cloud, 
Minn.,  and  make  changes  in  ant.  svstem; 
condition;  WEPM-FM  Martinsburg,  W.  Va., and  change  type  trans. 

Actions  of  Aug.  20 
KTVH  (TV)  Hutchinson,  Kans.— Granted 

cp  to  change  type  trans.,  type  ant.,  ant. 
structure,  trans,  location  and  ant.  height to   1520  ft.;  condition. 
WIFI  (FM)  Philadelphia,  Pa.— Granted  cp to  change  type  ant. 
WSWN  Belle  Glade,  Fla.— Granted  cp  to 

change  ant. -trans,  and  studio  locations  and 
make  changes  in  ground  system. 
WMID  Atlantic  City,  N.  J.— Granted  cp 

to  change  ant. -trans,  location  and  make 
changes  in  ant. -ground  system. 
KQFM  (FM)  Portland,  Ore.— Granted  cp 

to  change  ant. -trans,  and  studio  locations. 
■  Granted  cps  to  chanffe  tvpe  trans,  for 

following  stations:  KXEL-FM  Waterloo, 
Iowa,  increase  ant.  height  to  202  ft.,  change 
type  ant.,  make  changes  in  ant.  svstem  and 
transmission  line;  ERP  to  3.6  kw;  rede- 
scription  of  trans,  and  main  studio  loca- 

tions; KLTF  Little  Falls,  Minn.;  KLOM 
Lompoc.  Calif. 
WGLC  Centreville,  Miss.— Granted  re- 

newal for  am  station  and  assignment  of 
license  to  Benton  O.  Bickham  and  Leonard 
J.  Giacone;  consideration  $16,000, 

Actions  of  Aug.  17 
■  Granted  cps  for  following  new  vhf  tv 

translator  stations:  All-Alaska  Bcstrs.  Inc. 
on  ch.  9.  Nenana,  Alaska,  to  translate  pro- 

grams of  KFAR-TV  (ch.  2),  Fairbanks, 
Alaska;  Kent  County  Development  Corp., 
on  ch.  5,  Jayton,  KCBD-TV  (ch.  11),  Lub- 

bock, both  Texas. 
WBOX  Bogalusa,  La. — Remote  control 

permitted. 
KLINIE    Laramie,    Wyo. — Remote  control 

permitted    (auxiliary  studios). 
WFRB  Frostburg,  Md.— Granted  change of  facilities  from  740  kc,  250  w  (CR),  D, 

to  560  kc,  1  kw,  D;  make  changes  in  trans- 
mitting equipment,  changes  in  ant.  (in- 

crease height)  and  ground  systems;  con- dition. 

KVOY,  Colonial  Bcstg.  Corp.,  Yuma,  Ariz. 
— Granted  involuntary  assignment  of  license 
to  King  Lees,  receiver. 
WFBG  Altoona,  Pa.— Granted  mod.  of  li- 

cense to  operate  main  trans,  by  remote 
control    (nighttime   operation);  conditions. 
KEEZ  (FM)  San  Antonio,  Tex.— Granted 

cp  to  increase  ERP  to  57  kw,  and  install 
new  trans.;   remote  control  permitted. 
WFAA-FM  Dallas,  Tex.— Granted  cp  to 

increase  ERP  to  57  kw. 
WCCC-FM  Hartford,  Conn.— Granted  cp 

to  replace  type  trans. 
K70CN,  K73AY  Myton,  Utah— Granted  cps 

to  replace  expired  permits  for  new  uhf  tv translator  stations. 
WRST  Jackson  Mich.— Granted  mod.  of 

cp  to  change  ant. -trans,  location;  and  ex- 
tension of  completion  date  to  Nov.  1. 

■  Granted  licenses  for  following  am  sta- tions: WFNL  North  Augusta.  S.  C,  and 
change  type  trans.;  WXVA  Charles  Town, 
W.  Va.,  and  specify  studio  location  and 
remote  control  point;  condition. 

■  Waived  Sec.  1.323(b)  of  rules  and 
granted  cps  to  replace  expired  permits  for 
following  new  vhf  tv  translator  stations: 
K09CP,  K13DJ,  Park  Non-Profit  Tv  Inc., Livingston  and  Chadbourn.  Mont.;  K04BC, 
K05AT.  Minersville  Tv  Committee,  Miners- ville,  Utah. 

■  Granted  cps  to  replace  expired  permits 
for  following  new  vhf  tv  translator  sta- 

tions: KIODP,  Chamber  of  Commerce  of 
Foi-t  Sumner,  N.  M.,  Fort  Sumner,  N.  M.; 
K06BE.  Costilla  Cnuntv  Tv  Booster  Assn., 
San  Luis,  Colo.;  KllDK,  Riverside  Tv  Inc.. 
Ahsahka,  Idaho;  KllCL,  Strater  Tv  Club, 
Malta.  Strater  and  Wagner,  Mont.;  K02BD, 
K13CE,  Verdigre  Tv  Booster  Committee, Verdisre.  Neb. 

■  Granted  cps  to  install  new  transmitter 
for  following  stations:  WWNR  Beckley,  W. 
Va.:  WAMW,  WFML(FM)  Washington,  Ind.. 
and  change  main  studio  locations;  remote 
control  permitted. 

■  Granted  mod.  of  cps  to  change  type 
tians.  for  following  stations:  WCRL 
Oneonta,  Ala.;  WRST  Jackson,  Mich.; 
WWOK  Charlotte.  N.  C,  and  change  ant - 
trans,  location;  WAPC-FM  Riverhead.  N.Y.. 
and  change  type  ant.;  WVOH  Hazlehurst, 
Ga.:  WBRW  Brewster,  N.  Y.;  WFMG(FM) 
Gallatin.  Tenn.:  WBAX  Wilkes-Barre.  Pa.: 
KAMS(FM)  Mammoth  Spring,  Ark.;  WNOH 
Raleigh,  N.  C,  specify  studio  location  and 
remote  control  point;  KRSN  Los  Alamos. N.  M. 

Actions  of  -Aug.  16 

WTVW  (TV)  Evansville  Tv  Inc.,  Evans- ville,    Ind. — Granted    transfer    of  control 
from  Rex  Schepp,  Ferris  E.  Traylor  and 
Miklos    Sperling   to   Producers,   Inc.;  con- 
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RADIO 

Help  Wanted 

Midwest  opportunity.  Promotion  manager, 
account  executive,  continuity  director,  pro- 

duction manager,  junior  copy  writer, 
broadcast  engineer,  broadcast  equipment 
sales  engineer,  broadcast  equipment  design 
engineer,  sales  application  engineer,  oro- duction  line  supervisor  for  broadcast 
equipment  and  radio  assembly.  Contact 
E.  M.  Sears,  Box  62,  Bloomington,  Indiana. 
Sarkes  Tarzian  Inc. 

Management 

Sales  manager — eastern  market.  Top  sta- 
tion in  area,  owned  by  major  group.  Five 

man  sales  staff.  Send  resume,  references  to 
Box  307P,  BROADCASTING. 

Position  open  for  working  general  manager 
of  a  Texas  day  time  station.  Must  assume 
full  control  of  station.  Good  market  .  .  . 
good  profit  station  with  more  potential. 
Send  full  details  of  vour  background.  Box 
319P,  BROADCASTING. 

Sales 

Salesman  -  announcer.  Michigan  station. 
Small  market.  Big  opportunity.  Salary  plus 
commission.  Send  resume,  references.  Box 
949M,  BROADCASTING. 
St.  Louis  .  .  .  Good  salesman,  proven  sales 
background.  Management  experience,  or 
ready.  Top  Independent,  multiple  chain, 
good  salary  plus,  please  write  fully.  Box 
141P.  BROADCASTING. 

Experienced  salesman  for  permanent  posi- 
tion. Send  full  details  and  photo  to  WPAG, 

Ann  Arbor,  Michigan. 

Southeastern — Top  Rated  Metro  Station- 
needs  experienced  salesman  with  manage- 

ment potential  for  immediate  opening.  In- 
terested area  applicants  only.  Must  be  30-43, 

married — have  excellent  references.  Guar- 
antee— moving  expenses — rapid  advance- 

ment for  creative  producer.  Send  photo- 
complete  resume.  Box  257P,  BROADCAST- ING. 

Need  ambitious  salesman.  Two  station  mar- 
ket with  plenty  of  potential.  Corporation 

has  excellent  insurance  plan,  paid  vacation 
and  ideal  working  conditions.  Salar.v  and 
commission  open  will  depend  on  caliber  of 
application.  Contact  Frank  Haas,  WMRI, 
Marion,  Indiana. 
Sales  manager,  experienced  hustler.  Salar.y 
plus  commission.  Opportunity  for  assistant 
manager.  Send  resume,  photo,  WJIL, 
Jacksonville,  Illinois. 
Salesman  experienced  radio  tv  promotions. 
Excellent  commissions.  Contact  Robert  E. 
Douglas,  Radio  TV  Features,  1801  Nicollet, 
Minneapolis  3. 
Local  sales  position  available  for  right  man 
with  advertising  agency,  705  Olive  Bldg. 
Can  make  $139.72  to  $205.17  weekly,  radio 
and  tv.  St.  Louis  1,  Missouri. 

Executive  Salesmen,  management  experi- 
ence, proven  sales  background.  Full-time travel,  (home  weekends),  protected  localized 

territory.  Residence  in  territory  required: 
preference  given  residents  of  3  available 
territories;  "New  England  states — Eastern 
New  York:"  "North  Dakota-South  Dakota- 
Minnesota-Wisconsin; "  "N  e  b  r  a  s  k  a-Iowa- 
Kansas-Missouri."  Openings  immediately, personal  interviews  required.  Extensive  field 
training  provided.  Salary,  commission — in- centive plan.  Earnings  unlimited.  Major 
Medical,  other  benefits.  Resume,  references, 
pix;  Community  Club  Awards,  Westport, Connecticut. 

Help  Wanted— (Cont'd) 
Sales 

Earn  extra  money  .  .  .  sell  radio's  hottest capsule  and  5  minute  features,  including 
biggest  show  biz  and  sports  names.  Also 
jingles  and  sales  promotion  ideas  at  lowest 
prices.  Write  .  .  .  Creative  Services,  Inc., 
75  East  Wacker  Drive,  Chicago  1,  Illinois. 

Announcers 

Opening  anticipated  for  good,  experienced 
announcer  seeking  long-term  position  with well  established  station  in  Midwest.  We  are 
AM-FM-TV,  and  although  opening  is  radio, 
some  TV  possible  if  interested.  Adult  de- 

livery and  above  average  voice  quality 
essential.  Many  opportunities  for  person 
with  genuine  professional  Interest.  Tape, 
photo,  resume  to  Box  164P,  BROADCAST- ING 

Ohio — Record  shows  daily  television  hop  on 
weekend.  Big  monev — tape  immediately. Box  245P,  BROADCASTING. 

Negro  gospel  dj,  experienced  with  mini- mum regional  speech  characteristics.  Must 
be  capable  of  quality  news  delivery.  Mail 
tape,  complete  resume,  recent  photo,  earn- 

ings, education.  Metro.  Chicago.  Box  256P, 
BROADCASTING. 

Good  announcer  with  1st  phone  capable  of 
routine  am-fm  maintenance.  Ideal  working 
conditions  with  adult  station  in  southeast 
Florida  resort  area.  Start  $475.  Box  295P, 
BROADCASTING. 

Announcer,  first  phone.  No  others  need 
apply.  Send  tape  and  resume.  Include 
specific  salarv  requirements.  Rush.  Need 
immediate.  Glen  A.  Halbe,  KCRB,  P.  O. 
Box  132,  Chanute,  Kansas. 
Experienced  good  ad  lib  announcer  for  1  kw 
daytimer.  Prefer  mature  married  man  from 
midwest  looking  for  permancv.  No  rock 
and  rollers.  College  town  over  10,000.  $125.00 
per  week  starting.  Resume  and  tape  to 
KBRK,  Brookings,  South  Dakota. 

Announcer  with  sales  experience  or  desir- 
ing sales.  Above  average  salary.  Personal 

interview  required.  KLEX,  Lexington,  Mo. 

Opportunities  in  new  station.  May  or  fe- 
male. Announcing  experience  and  some 

sales  ability.  Age  no  barrier.  Must  have 
drive!  Up  to  $200.00  per  week  for  the  right 
people.  Send  tape,  resume,  and  a  short 
biography  first  letter.  WAQI,  Box  108, 
Ashtabula,  Ohio. 

Live  wire  morning  man  for  good  music 
station  to  fill  first  morning  man  opening  in 
over  3  years.  Must  be  experienced  and  ma- 

ture. Send  tape,  complete  resume  and 
salary  expected  in  first  letter.  All  tapes 
will  be  returned.  Strictly  announcing,  no 
writing  or  sales.  Reply  William  Winn.  Pro- duction Director.   WESB,  Bradford,  Penn. 
Immediate  opening  for  morning  man  with 
experience.  5  a.m.  sign-on.  Middle  of  the 
road  music  and  news  operation.  Opport- 

unity for  some  high  school  football  play 
by  plav.  Applicants  from  Southeast  only. 
Ed  Mullinax,  WLAG,  LaGrange,  Georgia, 

Attention  "swingers"!  Vacationland  calling! 
WJAB  Portland,  Maine's  giant,  has  immedi- ate opening  for  swinging  top  40  dj.  If  you 
know  modern  radio,  want  to  woi^k  with  a staff  that  does,  and  be  well  paid  too,  rush 
tape  and  resume  to  R.  B.  Durgin,  General 
Manager,  WJAB,  Portland,  Maine. 
Announcer  1st  phone,  $105  weekly,  KSEN, 
Shelby,  Montana. 

Help  Wanted— (Cont'd) 
Versatile,  experienced,  first  phone  an- nouncer for  night  shift.  Mail  tape  with 
application  to  Bob  Yongue,  WATO,  Oak Ridge. 

Immediate  opening  announcer,  1st  phone, 
no  maintenance.  Rush  tape,  resume.  WBRD, 
Bradenton,  Florida. 
Immediate  opening  for  experienced  top  40 
dj  with  1st  phone.  Salary  open  for  real 
swinger.  No  phone  calls  .  .  .  send  tape 
and  resume  .  .  .  aU  tapes  will  be  returned 
.  .  .  your  inquiry  confidential.  WLOF  Radio, 
P.  O.  Box  5756,  Orlando,  Fla. 
Immediate  opening  news,  annotmclng  posi- 

tion. Need  versatile,  experienced  man.  Send 
tape,  complete  resiune,  photo  to,  WMIX, 
Mt.  Vernon,  Illinois. 
Now  auditioning  qualitv  voices  f'^r  New Orleans  show  radio  WSHO,  635  Corrmion 
Street,  New  Orleans.  Tapes  only,  no  phone 
or  in  person  calls. 
Immediate  opening  for  announcer/lst  phone 
combo  man.  Growing  station  in  a  growing 
community.  Heavy  on  annoimcing,  light 
maintenance.  Write,  with  tape  and  resume, 
to:  WBEV,  Beaver  Dam,  Wis. 

"Announcer,  first  phone  required,  no  main- 
tenance. Also,  announcer-newsman  who 

can  do  play  by  play  sports.  Excellent 
salaries,  fringe  benefits,  increases,  and 
pleasant  living  and  working  conditions.  Im- 

mediate openings  at  successful  5  kw  sta- 
tion in  agricultural  trade  center.  Phone 

collect,  or  write,  to  Al  Clark,  Winner,  S.  D. 

Technical 

"Immediate  opening  for  Engineer-An- nouncer. Maintenance  a  must.  Successful 
5  kw  daytimer  in  plains  state.  Fine  equip- 

ment, beautiful  new  studios  and  offices. 
Ideal  community  for  family  man,  offers 
fine  schools,  churches,  hospital  and  recrea- tion. Excellent  starting  salary,  fringes,  and 
a  permanent  future  with  increases.  Only 
highest  calibre  person  acceptable.  Send 
photo,  tape,  resume  and  references  to  Box 
292P,  BROADCASTING. 
Chief  engineer  for  long-established  Virginia 
full-time  station  in  small  market  Position 
offers  security  and  many  benefits.  An- 

nouncing or  sales  ability  helpful  but  not 
essential.  Theory,  technical  and  practical 
ability  a  must.  This  is  a  settled,  hard  work- 

ing, friendly  operation,  and  we  want  a  man 
with  the  same  quahties.  Box  294P.  BROAD- CASTING. 
Combo  man,  first  phone,  with  technical 
knowhow  and  voice  for  limited  board  shift 
on  up-tempo,  modern  sound  station.  200,000 
metro  population.  Midwest.  $400.00  month 
to  start.  Box  302P.  BROADCASTING. 
Nebraska  station  needs  mature  combo  chief 
engineer.  Prefer  family  man  desiring  per- 

manence. Write  Box  322P,  BROADCAST- ING. 

Eastern  Regional  AM-FM  needs  first  class 
Engineer.  Transmitter  and  maintenance. 
No  combo.  Permanent  position,  with  pos- 

sibility of  chief's  job.  Salary  open.  Full details— first  letter  to  Box  471M,  BROAD- CASTING. 
Regional  radio  station  in  northeast  has 
opening  for  competent,  hard  working, 
stable,  chief  engineer.  Top  pav  for  qualified 
man.  Box  237P,  BROADCASTING. 
Engineer  announcer.  33^2  hours  plus  main- tenance New  York  state.  250  soon  going  1 
kw.  Opportunity  advance  multi-station operation.  Tape,  resume.  WHUC.  Hudson. 
Chief  engineer  with  fm  experience  for  edu- 

cational station.  Must  be  willing  to  do 
informal  OJT.  Drifters  need  not  apply. 
Contract  annually.  First  ticket  of  course. 
Write  WISC-FM.  Wilberforce.  Ohio. 
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Technical 

1st  phone  engineer-announcer,  WORT,  New 
Smyrna  Beach.  Florida. 
First  ticket  engineer  for  1000  watts  day  in 
southern  Maine.  Write  or  call  John  A. 
Carlson,  WSME  radio  station,  Sanford, 
Maine.  Phone  2464  or  2465. 

First  class  radio  engineer  with  experience. 
Contact  Manager,  WTSL,  Hanover,  N.  H. 

Chief  TV  engineer.  Will  have  part  time  stu- 
dent assistant.  Boston  University  closed  cir- 
cuit operation.  Engineer  should  like  young 

people  and  have  taste  for  experimentation. 
Equipment  mostly  Dage.  Start  immediately, 
S6.500.  One  month  vacation.  Write  Dean, 
School  of  Public  Relations  and  Communi- 

cations, 640  Commonwealth  Avenue,  Boston. 

Immediate  opening,  1st  phone  for  trans- 
mitter watch.  5  kw  DA-D.  Permanent  posi- 

tion. No  experience  required.  WVIP,  Motmt 
Kisco.  N.  Y. 

Transmitter  engineer  for  top  rated  5  kw 
directional  station  in  Wilmington,  Dela- 

ware. Work  involves  no  armouncing  and 
offers  excellent  opportunity  for  technical 
advancement.  Write  or  phone  Al  Smith, 
414  French  Street,  Wilmington,  Delaware, 
OL  4-8881. 

Production — Programming,  Others 

Writer.  You're  bright,  literate,  see  radio 
copj'writtng  as  good  discipling  and  great opportunity  to  seU  and  excell  in  developing 
self  and  sales.  Free  hand,  creative  atmos- 

phere in  top  indie  dominating  important 
test  market.  Box  238P,  BROADCASTING. 

One  man  news  department.  Group  owned 
network  aiRliate  Virginia  city,  population 
14.000.  Start  S325.00  monthly  plus  15%  com- 

mission if  can  sell.  Potential  more  im- 
portant than  exten'^ive  experience.  Box 265P.  BROADCASTING. 

Commercial  manager.  Idea  man  who  can 
produce,  write  and  announce  if  necessary. 
Midwest  radio.'tv,  air  copy,  photo,  refer- ences. salarj%  resume  to  Box  312P,  BROAD- CASTING. 

Experienced  copy  writer  for  5  kw  Rocky 
Mountain  radio  station  and  full  power  tv 
station.  Salary  open.  Excellent  chance 
for  advancement.  Outdoor  sports  area. 
Write  to  KLIX  TV,  Box  547,  Twin  Falls, Idaho. 

RADIO 

Situations  Wanted — Management 

General  Manager;  ten  years  present  loca- 
tion; wants  greater  challenge  (market  300,- 

000  up  I.  Management,  sales,  TV  operation. 
Box  192P.  BROADCASTING. 

Commercial  manager,  presently  employed. 
Thirty-three  with  8  years  experience.  De- 

sires to  take  over  management  of  good 
station  m  medium  or  small  market  in  Mid- 

west. Best  references,  good  sale  and  news 
record.  Also  announcer,  graduate  of  nu- 

merous sales  and  public  relations  courses, 
civic  minded  and  ambitious.  Box  262P, BROADCASTING. 

Have  a  poor,  unprofitable  station?  I'll sharpen  it  and  show  a  profit.  Top  com- 
mercial manager,  1st  phone,  seek  complete 

management  .  .  .  Georgia.  Ala.,  Miss.,  Tenn 
Box  293P,  BROADCASTING. 

Successful  manager,  strong  sales  .Mature. 
Thoroughly  qualified.  Want  complete  re- 

sponsibility southeast,  $10,000.  Box  304P, BROADCASTING. 

Successful  sales  manager,  married  em- 
ployed, and  competent.  Seeks  managerial 

challenge.  Top  media,  business  and  per- 
sonal references.  Box  313P,  BROADCAST- ING. 

Management 

Is  your  station  losing  money?  Downhill 
profitwise?  Large  or  small  market,  radio  or 
tv,  I'll  gamble  with  you  that  it  can  be made  to  pay.  I  can  cut  expenses  by  work- 

ing hard  myself  and  also  sell  and  pro- 
mote while  culling  the  staff  of  non-pro- 

ducers. I  want  a  basic  salary  plus  percent- 
age of  increase  payable  in  stock,  not  in 

cash.  You  have  nothing  to  lose.  Write  me 
today.  Box  305P.  BROADCASTING. 
Successful  station  manager.  Married, 
family,  major  market  radio  experience. 
Desires  mid  atlantic  area.  Top  references. 
Box  314P,  BROADCASTING. 
Proven  record  sales.  Ten  years  experience 
all  phases  radio.  Young  .  .  .  degree  .  .  . 
civic  leader  .  .  .  family  .  .  .  network  voice 
.  .  .  emphasis  on  sports  and  news.  5  years 
present  position.  Kermit  Womack,  KLEX, 
Lexington,  Mo.  AL  9-3232. 

Sales 

Air  salesman  personality.  Announcer  disc 
jockey,  newscaster.  Tight  production, 
bright,  energetic.  Frederick  Montgomery, 
P.  O.  Box  51,  S.  I.  10,  N.  Y. 

Announcers 

Announcer  dj.  Family  man.  2  years  experi- 
ence. Will  relocate  permanently.  Authorita- 

tive sound.  Hard  worker,  good  board.  Box 
602M.  BROADCASTING. 

Kazoo  player.  Also  offbeat  humorous  dJ. 
Authoritative  newscaster.  Production  voices. 
3  years.  Veteran.  Box  20P,  BROADCAST- ING. 

Married,  versatile,  four  years  in  major  mar- 
ket, radio  &  TV,  want  to  settle  with  sta- 
tion of  opportunity.  Box  168P,  BROAD- CASTING. 

Announcer,  dj,  news,  sports.  Thoroughly 
experienced  pro,  some  tv.  Want  to  move  up. 
Honest,  sincere,  loyal.  Box  222P,  BROAD- CASTING. 

Hot  country  personality.  Knocks  'em  dead, keeps  the  log  red.  Box  234P,  BROADCAST- ING. 

Attention  Top  20  Markets  and  only  station 
wiah  quality  sound  in  public  interest. 
Rated  number  one  (with  good  music)  in 
nine  station  major  metro  survey,  (Pulse). 
Seek  larger  more  challenging,  creative  en- 

vironment. Dedicated  to  programming  a  la 
NAB.  Radio  personality  and  or  TV  an- 

nouncer. Box  250P,  BROADCASTING. 

Top  40  Negro  disc  jockey,  first  phone,  will 
work  hard.  Box  254P,  BROADCASTING. 

Experienced  announcer,  pd,  news,  sports, 
sales,  programming.  Single,  veteran,  excel- 

lent references.  Box  255P,  BROADCAST- ING. 

Female,  dj  announcer,  continuity  writer, 
tight  board,  bright  soimd.  Box  258P, BROADCASTING. 

Top  rated  personality:  major  market,  dra- 
matic news,  sports,  swinging  dj.  available 

now.  references,  five  figtires.  Box  260P, BROADCASTING. 

Successful  small  station  manager  desires  to 
relocate  in  medium  or  large  market  in 
Arizona  or  California.  Doubled  stations 
business  in  20  months.  First  phone  license. 
Box  266P,  BROADCASTING. 

One  top  forty  jock,  one  top  forty  newsman. 
Available  together  or  separately.  Box  267P, BROADCASTING. 

Seeking  permanent  position  as  staff  an- 
nouncer radio  and/or  TV.  Ctirrently  em- 

ployed through  September  1st  as  TV  an- 
nouncer with  Storer  Broadcasting.  Total 

seven  years  commercial,  non-commercial 
experience.  Pleasing  voice,  appearance,  per- 

sonality. 27,  B.A.  degree,  no  ties,  will  travel. 
Video  type,  audio  tape  available  on  re- 

quest. Box  275P,  BROADCASTING. 

Announcers 

Announcer/engineer.  First  phone,  direc- 
tional experience,  one  year  experience  in 

announcing  looking  for  job  in  south  or 
south  east.  Available  September  1,  1962. 
Box  276P,  BROADCASTING. 

First  phone  announcer,  27,  family,  excellent 
references.  (Quality,  low  turn-over  station 
only.  $110  minimum.  No  early  shift.  State 
hours  and  salary.  Personal  interview.  Box 
280P,  BROADCASTING. 
Announcer  2nd  class  license,  no  experience, 
abUity  to  learn  fast.  Will  send  written 
resume  and  tape  with  brief  news  summary 
and  commercials.  Box  281P,  BROADCAST- ING. 

staff  announcer,  5  years  experience,  very 
strong  on  sports  and  news,  desires  to  re- locate with  station  who  appreciates  good 
men.  Prefer  Western  states,  will  listen  to 
all  offers.  Presently  emoloyed,  available 
after  October  first.  Box  282P,  BROADCAST- ING. 

Announcer,  1st  phone,  12  years  experience. 
Mature  professional  sound.  Good  music 
only.  Box  283P,  BROADCASTING. 
Real  pro  wants  to  relocate.  Seven  years 
of  top  ratings  in  major  and  medium  mar- kets. Family.  First  phone.  $150  to  start.  Box 
284P,  BROADCASTING. 

Friendly  personality  d-j,  announcer  seeks 
security.  2  years  experience,  tight  board, 
knows  music.  Not  a  floater  or  screamer. 
Box  285P,  BROADCASTING. 
Experienced  dependable  quality  announcer. 
Single.  31,  anywhere  United  States.  No  car. $80  minimum.  234  Crescent  Street,  New 
Haven,  Conn.  UN  5-3528, 
Air  personality,  tight  production.  Seek 
opening  with  growing  station  away  from 
N.Y.C.  Available  beginning  September  1, 
(non-Caucasion).  Box  290P,  BROADCAST- ING. 

Why  is  a  bluebird  blue?  So  you  can  tell 
him  from  an  elephant!  Original  or  is  it 
aboriginal  early  morning  personality  dj. 
Creative  humorous  style,  prepares  show  in 
advance.  First  phone.  Box  298P,  BROAD- CASTING. 

Young  exciting  radio-tv  personality  cur- 
rently doing  tv  weather,  sports,  plus  solid 

record  show  seeks  new  market.  Morning  or 
afternoon  radio  alone,  or  radio  tv  combina- tion. Top  production;  play  by  play,  aU 
sports.  $125.00  minimum.  Prefer  Midwest. 
All  areas  considered.  Box  301P,  BROAD- CASTING. 

First  phone  announcer,  college,  extensive 
training,  ambitious,  needs  nieht  opport- 

unity. Box  303P,  BROADCASTING. 
Employment  needed  for  personality,  21, 
single.  Experience  2  years.  up-tempo 
medium  market.  Box  306P,  BROADCAST- ING. 

Sportscaster,  news,  staff.  Radio/tv.  10  years 
experience.  References.  Family.  Box  309P, 
BROADCASTING. 

Announcer-dj.  Family  man,  tight  board. 
Vivid  personality,  good  sound.  Will  relocate. 
Box  310P,  BROADCASTING. 

First  phone  announcer.  7  years  experience 
for  pod  and  copy.  Richard  McHargue.  Tren- 

ton, Mississippi,  Phone  EL  9-3071. 
Announcer  engineer  14  years.  Prefers  non- chief  position  at  station  needing  quality. 
Pop  country  deejay.  Mike  Paxton,  KTMC, 
McAlester,  Oklahoma. 
Attention  Illinois  and  west.  #1  pulse  rated 
jockey  past  4  years  with  strong  produc- tion wants  top  40  or  middle  of  the  road 
operation.  1st  phone  too.  CaU  d.j.  at  217- 529-2271. 

I  am,  25  single,  vet.  I  have  BA — English 
Lit.,  2  years  experience.  (College  radio). 
Broadcasting  school  certificate.  I  Don't  have, laziness,  limited  ideas,  dandriff.  I  want, 
metropolitan  area  or  college  town,  a  chance 
to  develop  in  announcing  and  writing  .  .  . 
and  salary  you  feel  I'm  worth  when  we meet.  Joel  G.  Coleman.  2343  F  North  Geneva 
Terrace,  Chicago  14,  lUinois. 
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Announcers 

Available  immediately.  Proven  professional. 
5  years  experience  major  markets.  Top  40 
middle  of  road.  Personality  but  not 
screamer.  References  of  past  employers  out- 

standing. Prefer  midwest,  east,  consider 
others.  Box  316P,  BROADCASTING. 

Now  employed  in  major  city  of  Ohio.  De- 
sire pop  music  format.  Production  minded. 

Money  not  important.  Leading  references. 
Travel  anywhere.  Box  317P,  BROADCAST- ING. 

DJ-Ohio,  Indiana,  Kentucky.  College  gradu- 
ate, 2  commercial  years  experience  plus 

background  as  copywriter.  Resume,  tape  at 
once.  Box  323P,  BROADCASTING. 

Experienced  newsman  seeks  on  air  radio-tv 
position.  Can  do  production,  writing,  airing, 
reporting.  Available  immediately.  Contact 
Harold  Platzker,  785  West  End  Ave.,  New 
York  25,  N.  Y.  University  4-2829. 
Proven  record  sales.  Ten  years  experience 
all  phases  radio.  Young  .  .  .  degree  .  .  . 
civic  leader  .  .  .  family  .  .  .  network  voice 
.  .  .  emphasis  on  sports  and  news.  5  years 
present  position.  Kermit  Womack.  KLEX 
Lexington,  Mo.  AL  9-3232. 

Started  in  radio  in  1955,  commercial  radio 
"59"  in  Chicago  since  "60".  Rick  Wade,  c/o Buena  Park  Hotel,  4145  N.  Broadway,  BI 8-2020. 

High  school  student  desires  part  time  job 
in  radio,  Milwaukee  area.  Call  WO  4-4092. 

New  York  City  vicinity  reliable  air  per- 
sonality. Four  years  experience.  Looking 

for  a  position  with  a  future,  nice  working 
conditions.  Box  201P,  BROADCASTING. 

"Announcer/Copy-writer.  Excellent  refer- ences. Sincere,  Reliable,  very  creative  and 
lots  of  drive.  Must  write  but  also  want 
mike  work.  Experienced.  Allan  Griffin, 
P.  O.  Box  188.  Manomet,  Mass." 

Technical 

Chief  engineer,  or  staff  with  large  station. 
Thirteen  years  experience.  Ga.,  Fla.,  S.  C. 
preferred,  all  considered.  Box  133P, BROADCASTING. 

Chief  engineer  now  employed  of  am-fm 
station  seeking  new  position  in  radio  sta- 

tion or  related  field  in  New  York,  New 
Jersey  area  by  October  the  15th.  No  an- 

nouncing. Box  253P,  BROADCASTING. 

13  years  broadcast  engineer.  6  years  chief 
engineer  5  kw  DA.  and  fm.  FamUy,  car, 
no  announcing.  Available  2  wks  notice.  Box 
287P,  BROADCASTING. 

Chief  engineer  and  announcer  for  three 
years.  Desire  New  Mexico  or  Arizona.  Will 
consider  all  west  of  Mississippi.  At  present 
location  21/2  years.  Married,  veteran,  31. 
Available  30  days.  Lyle,  4446  Blaisdell,  Mpls. 9,  Minnesota. 

Production — -Programming,  Others 

Experienced,  creative  copy  and  promotion 
director  seeks  challenging  position  north- 

east  Box  46P,  BROADCASTING. 

Seeking  responsible  position  as  radio  pro- 
gram director,  heading  news  department, 

doing  sports  play-by-play.  Broadcast  grad, college,  military  complete,  25,  married. 
Solid  all  phases.  Small  market  preferred, 
others  considered.  Currently  news  director, 
5-station  market.  Box  264P,  BROADCAST- ING. 

Currently  employed  in  major  market  as 
newscaster-reporter.  Journalism  radio  back- 

ground; college  graduate.  Anywhere.  Avail- 
ability two-four  weeks.  Box  274P,  BROAD- CASTING. 

Nine  years  experience,  four  years  manage- 
ment, first  phone,  strong  on  production 

and  promotion.  Versatility??  Name  it,  I've done  it.  Sales  promotions  make  more  per 
year  than  my  salary.  Box  320P,  BROAD- CASTING. 

Production — Programming,  Others 

Professional  broadcaster,  age  28 — major 
market  experience  including  McLendon,  in 
programming  promotion,  management.  Mar- 

ried, college,  highest  industry  references. 
Box  326P,  BROADCASTING. 

Experienced  newsman  now  in  five-figure 
public  relations  position  desires  return  to 
quality  radio.  Strong  on  features  and  com- 

mentary, excellent  writer.  Versatile — music, 
sports,  commercials.  Civic  minded.  Radio- television  degree  from  major  university. 
Write  or  wire  Post  Office  Box  281  Logans- 
port,  Indiana. 
"Experienced  News  Director.  Strong  copy 
also.  Young,  willing  to  travel.  Prefer  very 
little  air  work.  Salary  open,  but  want 
security.  Available  September  first.  Tape 
on  request.  Personal  interview  preferred. 
Box  2y6P,  BROADCASTING. 

Program-Sports  Director  seeking  advance- 
ment and  challenge  in  programming-sports 

or  news-s,ports.  Twelve  years  experience, 
college  graduate,  family.  All  sports  includ- ing baseball  recreation.  Top  references. 
$130  minimum.  Box  297P,  BROADCASTING. 

Experienced  male  copywriter  with  addi- 
tional sales  background.  Available  im- mediately anywhere  midwest.  W.  H.  Thoms, 

425  Lafayette  Avenue,  Columbus,  Indiana. 
Phone  372-6070. 

TELEVISION 

Help  Wanted — Management 

Promotion  manager,  opportunity  for  young 
man,  who  is  now  probably  promotion 
assistant,  #2  man,  or  handling  station  pro- motion in  small  market,  to  assume  major 
responsibilities  in  promotion,  publicity,  and 
mercnandising  for  group  owned  tv  property 
in  important  Eastern  market.  Send  resume 
to  Box  308P,  BROADCASTING. 
Immediate  opening.  TV  engineer  with  first 
phone  for  professionally  equipped  closed 
circuit  operation.  Operating  and  maintam- 
ing  studio  equipment  and  VTR.  Contact: 
Gien  Bishop,  WMUK,  Western  Michigan 
University,  Kalamazoo,  Michigan. 

Announcers 

staff  announcer  wanted.  Some  experience 
in  TV  weather  required.  3  station  market  in 
southwest.  Send  film  or  tape  with  resume 
to  Box  206P,  BROADCASTING. 
Leading  southwest  3  station  market.  Good 
commercial  announcer  needed.  Will  be 
responsible  for  daily  live  show.  Send  tape 
or  film  with  resume  to  Box  207P,  BROAD- CASTING. 

Future  opening,  television  newsman.  WJXT, 
Jacksonville,  Florida.  Writing,  filming,  on- 
camera.  Send  SOF  or  VTR  with  first  reply. 
$125  Mo.  Start.  Benefits. 

Technical 

Chief  engineer  needed  for  UHF  television 
station  in  New  York  state.  Will  consider 
transmitter  engineer  looking  toward  chief 
engineer.  Box  315P,  BROADCASTING. 
First  class  license,  tv  maintenance.  Write 
giving  complete  history,  KWEX-TV,  P.  O. Box  9225,  San  Antonio,  Texas. 

Chief  engineer  for  small  New  England  tele- 
vision station.  Television  maintenance  ex- 

perience necessary.  Fine  future,  congenial 
surroundings.  Write  Box  228P,  BROAD- CASTING. 

Maximum  power  VHF  major  market  sta- tion in  east  requires  highly  qualified  chief 
engineer.  Write  Box  236P,  BROADCAST- 

ING, outlining  qualifications,  references, 
and  salary  requirements. 

Technical 

Experienced  first  class  licensed  man  for 
permanent  position.  Minimum  of  two  years 
experience.  Accent  on  video  switching  as 
well  as  technical  ability.  Contact:  Harold 
Eskew,  WCHU  TELEVISION,  Hotel  Inman, 
Champaign  Illinois.  Phone  352-7673. 

Production — Programming,  Others 

Public  relations,  publicity,  promotion — Prominent  group  station  in  South  seeks 
talented  young  man  experienced  in  public 
relations,  publicity,  promotion.  Top-level 
position  demands  creative,  aggressive  per- 

son— preferably  in  college  graduate.  Salary 
commensurate  with  experience.  Attractive 
company  benefits.  Send  resume  and  re- cent photo  to  Box  261P,  BROADCASTING. 

TELEVISION 

Situations  Wanted — ^Management 

Are  you  seeking  an  able  executive  to  solve 
your  radio  or  tv  management  and  sales 
problems?  I  have  proven  experience  on Madison  Avenue  with  leading  national  spot 
on  tv  rep,  ad  agency  in  the  top  ten,  radio 
network,  plus  general  management  of  radio 
station.  Resume  sent  by  return  mail.  Refer- ences upon  first  meeting.  Write  Box  278P, BROADCASTING. 

Need  a  right  hand  man:  10  years  opera- 
tions, program,  production,  local  and  na- tional sales  managers.  Able,  creative,  spe- cial skills.  Mature  reliable  man  seeking 

challenging  opportunity  with  a  future. South  or  southwest.  Resume.  Box  324P, 
BROADCASTING. 

Sales 

Announcer  experienced  in  all  phases  de- sired medium  or  major  market.  Best  of 
qualifications  and  references.  Box  252P, 
BROADCASTING. 

Announcers 

Announcer  experienced  in  all  phases  desires 
medium  or  major  market.  Best  of  qualifica- 

tions and  references.  Box  252P,  BROAD- 
CASTING. 
Experienced,  9  years  tv,  radio.  Employed, 
tv.  Married,  26,  responsible,  relocate.  $125 
plus.  Box  289P.  BROADCASTING. 
Top  tv  announcer  looking  for  staff  position 
in  major  market  west  of  the  Mississippi. 
Excellent  news,  weather,  sports,  and  com- mercials. 2  years  tv,  7  years  radio.  Box 
286P,  BROADCASTING. 
TV  kiddie  personality,  wants  new  tv  field, 
preferably  in  mid-west  or  eastern  market. Young  entertainer  with  wide  experience, 
and  a  two  year  successful  kids  show  in 
Ohio  station.  Good  knowledge  of  make-up, 
capable  of  over  50  types  of  characteriza- tions, has  also  done  tv  studio  announcing, 
teen  age  tv  dance  show.  Can  also  do  late 
horror  show,  having  been  on  road  with 
spook  show,  plus  his  own  stage  show.  Can communicate  very  nicely  with  any  type 
audience,  kiddies,  adult,  or  mixed.  Present 
tv  show  has  held  most  of  same  sponsors 
since  first  show.  Very  versatile,  Write  Box 
311P.  BROADCASTING,  for  complete  re- sume. 

Technical 

F.C.C.  second  phone  license,  beginner  abil- ity to  learn  fast.  Will  travel.  Box  268P, BROADCASTING. 

Recent  graduate  from  De  Vry  Technical 
Institute  with  3rd  class  license,  desires 
work  in  tv  station  as  an  engineer.  Guald 
Meinders,  RRl  Fox  Lake,  Wisconsin.  Phone 
R4-12. 
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Situations  Wanted— (Cont'd) For  Sale — (Cont'd) 
WANTED  TO  BUY 

Production — Programming,  Others 
News  director,  three-station  experience, 
will  give  your  station  successful  basic  news 
approach  to  handle  competition.  Box  191P, 
BROADCASTING. 

Director,  prodacer,  writer,  announcer.  4  tn 
1  premium  package.  7  years  experience, 
available  now!  Box  171P,  BROADCASTING. 

T.V.  stations  with  target  date:  Have  started 
3  T.V.  stations,  know  the  problems  and 
where  to  cut  corners.  10  yrs.  as  crewman, 
studio  supervisor,  producer  director,  and 
production  manager.  At  present  employed 
but  vegetating  from  lack  of  challenging 
work.  30  yrs.  old,  1  wife.  V,2  children. 
Would  like  to  relocate  before  winter.  Re- 

sume on  request.  Box  279P,  BROADCAST- ING. 

Newsman  currently  top  10  market.  Excel- lent camera  appearance  and  presentation. 
Gather  and  write,  do  own  film  work.  Have 
headed  department.  Won  recent  state  award 
for  news  coverage.  Family  man,  36,  jour- 

nalism major.  Available  almost  immediate- 
ly. References  excellent  all  the  way.  Box 

288P,  BROADCASTING. 

FOR  SALE 

Equipment 

16mm  Bolex  H  16  with  17  to  70mm  tele- 
photo.  Perfect  tv  news  camera.  Used  90 
days — new  condition.  $300.00.  Victor  Michael, 
WMLP,  Milton,  Perm.,  PI  2-8705. 

Altec  331-B  limiter,  used,  meter  missing, 
will  pass  proof,  $150.00,  F.O.B.  T.  Dudas, 
Box  215,  Doerun,  Ga. 

Ampex  601-2  half  track  stereo  recorder, 
eighteen  months  old.  Used  for  home  listen- 

ing only.  $525.  BUI  Jackson,  WFAA-TV, Dallas,  Texas. 

Audio  equipment  .  .  .  plug  in  amplifiers, 
vertical  attenuators.  List.  Box  156P, 
BROADCASTING. 

For  Sale  or  Trade:  One  Giant  View  large 
screen  projector  (with  rear  screen)  Model 
912-A.  Video  Bandwidth  Tuner  4  mc.  Line 
5  mc.  Power  required  115-120  volts  a.c.  at 
5.5  amperes.  Weight  400  lbs.  Size  Zl'/j"  x 
23"  X  61".  300  ohm  R.F.  input.  Audio  output- 
Phone  plug  8  ohm,  or  low  or  high  imped- 

ance. Also  internal  speakers.  External  video- 
input  normal  1.4  volt  coax  connector.  Box 
167P,  BROADCASTING. 

Two  complete  TK-31  RCA  field  camera 
chains  in  perfect  condition,  missing  only 
trepods.  Box  239P,  BROADCASTING. 

4  Gates  cartritape  playback  units;  1  re- 
corder; 1  switcher;  2  remote  control  units; 

all  used  less  than  one  year.  Will  sell  for 
$2,250.00.  Box  318P,  BROADCASTING. 

Collins  300G  transmitter,  250w,  excellent 
condition,  some  extra  tubes,  $750.  WMBH, 
Joplin,  Mo. 

T.S.C.  Profitmaker  rear  screen  projector 
4000  watt  lamp  with  dimmer,  9'  x  12'.  RoU 
up  screen,  $375.00.  Chief  Engineer,  WNOK 
TV.  Columbia,  South  Carolina. 

Am,  fm,  tr  equipment  Including  trans- 
mitters, orthicons,  iconoscopes,  audio,  moni- 

tors, cameras.  Electrofind,  440  Coltunbus 
Ave.,  N.y.C. 

WiU  buy  or  seU  broadcasting  equipment. 
Guarantee  Radio  &  Broadcasting  Supply 
Co.  1314  Iturbide  St.,  Laredo,  Texas. 

Fedelipac  cartridges-best  prices,  fastest  de- 
livery. Reconditioning  service.  Cartridge 

equipment.  Sparta  Electronic  Corporation, 
6340  Freeport  Boulevard,  Sacramento,  CaU- fomia. 

Equipment 
Xmission  Line;  Teflon  Insulated.  1%"  rigid, 
51.5  Ohm  flanged  with  bullets  and  all  hard- 

ware. New— unused.  20  foot  length  for 
$40.00.  Quantity  discounts.  Stock  list  avail- 

able. Sierra-Western  Electric,  1401  Middle 
Harbor  Road,  Oakland  20,  Calliomla.  Tem- 
plebar  2-3527. 
Priced  to  sell,  ampex  601.2,  with  case  and 
rack  mount.  2  RCA  44BX  microphones 
newly  rebuilt.  RCA  disk  cutter  also  newly 
rebuilt.  Complete  with  pre-amp  and  RCA 
amplifier.  Larry's  Record  Service,  Crestline, Ohio. 

4-tower  construction  microwave  towers, 
type  35  and  26/27,  50'-100'-150'  220'  guyed. 
6  passive  reflectors,  8-8'  parabolic  reflec- tors (heated)  with  covers  and  stands.  F.A_A. 
lighting  systems  with  photo  electric  cells, 
various  flexible  and  rigid  waveguide,  3-12' 
x  21'.  Armco  insulated  Bldgs.  equipped  for microwave.  All  for  7000  mg  system.  C.  R. 
Moyer,  825  Missouri  Circle,  Casper,  Wyo. Phone  234-5476. 

Equipment 1  kw  GE  uhf  transmitter  wanted.  Might 
use  other  make.  Address  Box  259P,  BROAD- CASTING. 
Need  at  once,  mikes,  limiters,  A.E.C.  auto 
program  equipment.  1  kw  transmitter,  and tower.   Box  263P,  BROADCASTING. 
Will  buy  or  lease  used  tv  remote  units, 
fully  equipped,  with  or  without  tv  recorder. 
Box  325P,  BROADCASTING. 
Part  or  all  equipment  for  proof  perform- 

ance. KROX,  Crookston,  Minn. 
Wanted,  used  weather  radar  in  working 
condition.  State  type,  condition  and  price 
first    letter.    Box   291P,  BROADCASTING. 
Urgently  need  any  type  FCC  approved  am 
frequency  monitor.  Advise  price,  condition 
immediately  collect  wire.  Also  need  Gates 
St-101  tape  spotter  and  good  dual  channel 
or  10  input  audio  console.  John  B.  Led- 
better.  Broadcasting  Engineering  Services, 
P.  O.  Box  391,  Buena  Park,  California. 
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BUSINESS  OPPORTUNITY 
Instructions — (Cont'd) 

TELEVISION 

Majority  owner  of  AM  station  operating 
well  in  black  needs  long  term  financing 
to  purchase  100%  of  station,  pay  other 
personal  obligations.  Value  of  station  160- 
180  thousand.  Need  110  thousand  for  10-15 
years,  buy-leaseback,  long  term  mortgage, 
SBIC,  etc.  Reply  Box  321P,  BROADCAST- ING. 

Miscellaneous 

DJ  inserts;  short  comic  skits,  tailored  for 
your  show.  Complete  details  free.  Box  999M, 
BROADCASTING. 

Commercials  taped  for  small  market  sta- 
tions on  your  tape  and  copy.  Reasonable. 

Major  market  announcers.  Box  108P, 
BROADCASTING. 

28,000  Professional  Comedy  Lines!  Topical 
laugh  service  featuring  dee.iay  comment, 
introductions.  Free  catalog.  Orben  Comedy 
Books,   Hewlett,   N.  Y. 

"Stinger  Series"  Forty  musical  cappers, stings,  punctuators,  newly  recorded  in  Hi-Fi 
and  pressed  onto  pure  vinyl  .iust  $9.95. 
Station  Services,  1st  National  Bank,  Peoria, Illinois. 

INSTRUCTIONS 

FCC  first  phone  license  preparation  by 
correspondence  or  in  resident  classes. 
Grantham  Schools  are  located  in  Hollywood, 
Seattle,  Kansas  City  and  Washington.  Write 
for  our  free  40-page  brochure.  Grantham 
School  of  Electronics,  3123  Gillham  Road 
Kansas  City  9,  Missouri. 

FCC  first  phone  license  in  six  weeks. 
Guaranteed  instruction  in  theory  and 
laboratory  methods  by  master  teachers. 
G.  I.  approved.  Request  free  brochure. 
Elkins  Radio  License  School,  2603  Inwood 
Road,  Dallas.  Texas. 

Be  prepared.  First  class  F.C.C.  license  in 
six  weeks.  Top  quality  theor.y  and  labora- tory training.  Elkins  Radio  License  School 
of  Atlanta.  1139  Spring  St..  N.W.,  Atlanta, 
Georgia. 

Announcing  programming,  console  opera- 
tion. Twelve  weeks  intensive,  practical 

training.  Finest,  most  modern  equipment 
available.  G.  I.  approved.  Elkins  School  of 
Broadcasting,  2603  Inwood  Road,  Dallas  35, Texas. 

Elkins  Radio  License  School  of  Chicago — 
Six  weeks  quality  instruction  in  laboratory 
methods  and  theory  leading  to  the  F.C.C. 
First  Class  License.  14  East  Jackson  St. 
Chicago  4,  Illinois. 

Be  a  disc  jockey.  FCC  1st  class  license  In 
6  weeks.  Next  class  starts  October  8 — enroll 
now.  Nation's  leading  d.j.'s  &  engineers teach  you.  Free  placement  service.  Write: 
Academy  of  Television  &  Radio  Inc.,  1700 
E.  Holcombe  Blvd.,  Houston,  Texas. 

Train  now  in  N.Y.C.  for  FCC  first  phone 
license.  Proven  methods,  proven  results.  Day 
and  evening  classes.  Placement  assistance. 
Announcer  Training  Studios,  25  W.  43  N.  Y. 
OX  5-9245. 

Since  1946.  Original  course  for  FCC  first 
phone  operator  license  in  six  weeks.  Over 
420  hours  instruction  and  over  200  hours 
guided  discussion  at  school.  Reservations 
required.  Enrolling  now  for  classes  starting 
September  19,  January  9.  For  information, 
references  and  reservations,  write  William 
B.  Ogden  Radio  Operational  Engineering 
School,  1150  West  Olive  Avenue,  Burbank, 
California. 

Free  brochure  with  information  covering 
our  6  week  FCC  License  course.  Write  to 
Robert  E.  Johnson.  Pathfinder  School,  5504 
Holl.ywood  Blvd.,  Hollywood,  Calif.  Summer 
classes  start  July  31,  and  Sept.  18. 
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San  Francisco's  Chris  Borden  School  of 
Modern  Radio  Technique  graduates  all  over the  country.  DJ  instruction,  alive,  active 
and  new.  September  class  open.  259  Geary 
Street,  San  Francisco,  California. 
Jobs  waiting  for  first  phone  men.  Six  weeks 
gets  you  license  in  only  school  with  ope- rating 5kw  station.  One  price  includes 
everything,  even  room  and  board.  American 
Academy  of  Electronics,  303  St.  Francis 
St.,  Mobile,  Ala. 

RADIO 

Help  Wanted— Sales 

=  Young,  energetic  salesman  with  proven  ■ 
M  sales  record,  25  to  35  years  old  who  Q 
p  desires   management   with    Illinois   sta-  = =  tion.  State  present  salary  and  give  com-  I 
B  plete  resume  along  with  picture.  b 
I  Box  299P,  BROADCASTING  ^ 
iillllBllinilllHIIilHIIIIBIIIIBIIIIBIIIIBIIIIBIIinilllBIIIIBIIIIg 

Announcers 

Opportunities  in  new  station.  Male  or  fe- male. Announcing  experience  and  some 
sales  ability.  Age  no  barrier.  Must  have 
drive!  Up  to  $200.00  per  week  for  the 
right  people.  Send  tape,  resume,  and  a 
short  biography  first  letter.  WAQI,  Box  108, 
Ashtabula,  Ohio. 

T 

RADIO 

Situations  Wanted — Announcers 

Situations  Wanted — Management 

TV  STATION  MANAGERS 
I  guarantee  you  a  higher  rating  (ARB,  etc.) 
I  do  "Kidult"  and  "Ladies"  shows,  etc. 
I    have    developed    a    desirable  technique that  attracts  all  viewers. 
Contact  King  Player,  P.  0.  Box  958,  North Miami,  Florida. 

Business  Opportunity 

$120,000  needed  .  .  .  Collateral— 5 1  % 
interest  in  3  stations.  One  major  mar- 

ket, one  medium  and  one  small  market. 
Earnings  will  definitely  justify. 

Box  272P,  BROACASTING 

Miscellaneous 

ATTENTION 
AGENCIES  &  ADVERTISERS 

Why  pay  astronomical  prices  for  video- 
tape commercials?  We  use  2  Ampex  re- 

corders, I  to  5  cameras,  plus  equipment 
necessary  to  produce  commercials  com- 

parable to  New  York  or  Hollywood.  We've produced  commercials  for  Elgin,  Motorola, 
Bulova,  Frigidaire,  Pet  Milk,  etc.  Service — 
good.  Work  —  guaranteed.  Prices  —  low. 
Phone  or  Write: 

HAYDEN  HUDDLESTON 
PRODUCTIONS 

Shenandoah  BIdg.  Dl  2-2170 
Roanoke,  Virginia 

Specialist,  early  morning  personality  DJ, 
oiiginal  creative  humorous  style,  air  check or  same  available.  I  will  use  2  or  3  hours 
per  day  on  preparation.  Give  me  the  morn- 

ing shift,  time  to  prepare  and  normal  pro- duction duties,  and  I  will  give  you  a  truly 
humorous  show  and  style  and  a  top  hooper 

"  "box  297P,  BROADCASTING 

I  Present  employer  switched  to  top  40, 
j  want  relaxed  good  music.  Semi  Gallen 
i  Drake  HPL  approach.  15  years  experi- 
1  ence.  Want  major  market.  Al  Morris, 
T  60  Sunside  Lane,  Columbus    14,  Ohio, 
i  or  call  AM  7-6296  or  451-2191.  Present 
I  employer  may  be  used  as  reference. 

TELEVISION 

Help  Wanted — Announcers 

TOP  SPORTS  MAN 
Available  for  football  and  basketball  season 
.  .  .  14  years  top  experience  both  TV  and 
Radio  with  major  teams  .  .  .  top  voice 
and  background  .  .  .  major  markets  or  nets 
only     .  . 

Box  273P,  BROADCASTING 

FOR  SALE 

Stations 

FOR  SALE 
50,000  watt  fm-Chicago  High  up  on 
4-62  pulse  tremendous  stereo  &  SCA 

potential Box  233P,  BROADCASTING 

Wanted:  $25,000  capital  to  expand 
personalized  public  relations  business 
of  7  years  standing.  Write  for  details. 

Box  269P,  BROADCASTING 

aiiiiniiijBiiin!i«;iiiB;i!!BiiiiBiinii!BiiiBiinBiiiiBiiiii 
I       ROCKY  MOUNTAIN  I 
■  REGIONAL  I 

B  Full   time   prestige  station   located   in  | 
■  one  of  the  West's  better  living  areas  g 
I  and  dynamic  growth  markets.  Grossed  = B  over  $170,000  last  year  and  will  do  | 
B  $200,000  in  1962.  Excellent  cash  flow.  ■ 

^  Priced  at  $250,000  with  substantial  = =  cash  down  payment  required. 
■  Box  270P,  BROADCASTING  | 

iHllliBlillBllllBlliBlliiBlLBi;:Bi;:B!i:B!.IBji!B!:]!Bi 
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For  Sale— (Cont'd) 

Stations 

Fulltime  prestige  station  in  city  of  more 
than  100,000  population  in  south  central 
state.  Station  has  grossed  in  excess  of  $235,- 
000  annually  since  1955.  Price  only  $350,000 
with  $125,000  down,  and  excellent  terms  on 
balance.  Only  qualified  principals  reply. 

Write  Box  271 P,  BROADCASTING 

1000  watt,  daytime  station  in  NY  state. 
Good  potential  for  people  with  radio 
experience  and  managennent.  Purchase 
price  $55,000  includes  land,  financing 
and  small  down  payment  to  qualified 

"^^Box  277P,  BROADCASTING 

1000  watt  daytime  independent  within  150 
miles  of  Chicago.  Cross  1962  $100,000. 
Three-year  increase  in  billing,  over  $30,000. 
Excellent  downtown  studio  and  office 
facilities,  owns  transmitter  site.  Current 
staff  outstanding,  all  accounts  sound.  Lo- 

cated in  rapidly  expanding  industrial  area. 
$165,000,  terms.  No  brokers  need  answer. 

Box  300P,  BROADCASTING 

THE  PIONEER  FIRM  OF  TELE- 
MSION  AND  RADIO  MANAGE- 

MENT CONSULTANTS 
ESTABLISHMENT  1946 

Negotiations  Management 
Appraisals  Financing 
HOWARD  S.  FRAZIER,  INC 

1736  Wisconsin  Ave.,  N.W. 
Washington  7,  D.  C. 

 CONFIDENTIAL  NEGOTIATIONS  
For  Buying  and  Selling 

RADIO  and  TV  STATIONS 
in  the  eastern  states  and  Florida 
W.  B.  CRIMES  &  CO. 

2000  Florida  Avenue,  N.W. 
Washinston  9.  D.  C. 

DEcatur  2-2311 

Tenn single daytime $120M terms 
La small fulltime 79M 

29% 

Ca medium daytimer 65M 15dn Fla medium daytimer 125M lOyrs Tenn metro fulltime 375M terms 
Mass metro daytimer 225M terms 
and  others'  also  newspapers  &  trade  iournals 
CHAPMAN  COMPANY 
1182  W.  Peachtree  St.,  Atlanta  9,  Ga. 

Continued  from  page  85 

sideration  $514,800. 
KTRC,  Santa  Fe  Bcstg.  Inc.,  Santa  Fe, 

N.  M. — Granted  acquisition  of  negative  con- 
trol by  Francis  B.  Goodwin  through  trans- fer of  stock  from  Thomas  F.  McKenna  to 

Frances  B.  Goodwin. 
KJBC.  Jack  Cecil,  Midland,  Tex.— Granted involuntary  assignment  of  license  to  Ronald 

Lee  Pope,  executor  of  estate  of  Jack  Cecil. 
KEYR,  Western  Nebraska  Bcstg.  Co., 

Terrytown,  Neb. — Granted  assignment  of  li- cense to  Western  Nebraska  Bcstg.  Inc. 
WTCR,  WTCR  Inc.,  Ashland,  Ky.— Granted  assignment  of  license  to  Connie  B. 

Gay  Bcstg.  Corp. 
KODY  North  Platte,  Neb.— Granted  li- 

cense covering  increa'ie  in  daytime  power, 
installation  of  new  trans.,  change  in  ant.- 
trans.  location  and  changes  in  ground  sys- 

tem, with  rem-^te  control  operation. 
KMET  Paradise,  Calif.— Granted  cp  to 

install  new  trans,  (same  location). 
WDNC  Durham,  N.  C. — Granted  cps  to 

instal  new  main  trans,  at  present  location; 
and  install  new  trans,  as  alternate-main 
trans,  nighttime  and  auxiliary  trans,  day- 

time at  main  trans,  site.  DA-2. 
WCHB  Inkster,  Mich.— Granted  cp  to  in- 

stall new  trans,  as  an  alte'-nate  main  trans, 
at  main  trans,  site  (DA-D). 
KWOA  Worthington,  Minn. — Granted  cp 

to  in«:tall  new  ant.  =:vstem  'increase  height). 
KTIX  Seattle,  Wash.— Granted  mod.  of 

CD  to  move  ant. -trans,  location  to  Winslow, 
Wash.,  and  make  changes  in  ground  sys- tem. 
KAIT-TV  Jonesboro,  Ark. — Granted  ex- 

tension of  comDleti"n  date  to  Oct.  19. 
KFNF  Shenandoah,  Iowa — Granted  ex- 

tension of  authority  to  sign-off  at  7:15  p.m., 
Mon.  through  Sat.,  and  7:30  p.m.,  Sun. 
(except  for  special  events),  for  period ending  Nov.  30. 
WOVE  Welch,  W.  Va.— Granted  extension 

of  authority  to  sign-off  at  7:45  p.m.  for 
period  ending  Oct.  20. 
KMET  Paradise,  Calif.— Granted  exten- 

sion of  authority  to  remain  silent  for  period ending  Oct.  15. 
WZOK-FM  Jacksonville,  Fla.— Granted 

extension  of  authority  to  remain  silent  for 
period  ending  Aug.  27. 
KWVR  Enterprise,  Ore. — Granted  author- 

ity to  operate  from  8:00  a.m.  to  12:00  noon. 
Sun.,  and  6:00  a.m.  to  6:00  p.m.,  weekdays, 
for  period  ending  Feb.  16.  1963. 

■  Granted  licenses  for  following  am  sta- 
tions: WJRM  Troy,  N.  C;  KCAS  Slaton, 

Tex.,  and  specify  studio  location  and  re- 
mote control  point. 

■  Granted  mod.  of  cps  to  change  type 
trans,  for  following  stations:  WOKA  Doug- 

las, Ga.;  KCAD  Abilene,  Tex.;  WANS  And- 
erson, S.  C;  WMGW  Meadville,  Pa.;  KBRS 

Springdale,  Ark.;  WRTL  Rantoul,  111.; 
KUSN-FM  St.  Joseph,  Mo. 

Actions  of  Aug.  15 
WIAL  (FM)  Eau  Claire,  Wis.— Granted SCA  on  multiDlex  basis. 
KEZI-TV,  Liberty  Tv  Inc.,  Eugene,  Ore.— 

Granted  relinquishment  of  positive  control 
by  Donald  A.  and  Carolyn  S.  McDonald  and 
Julio  W.  Silva,  as  family  group,  through 
sale  of  stock  bv  Donald  A.  McDonald  to 
Durward  L.  Boyles. 
KBMN  Bozeman,  Mont. — Granted  license 

covering  installation  of  old  main  trans,  as 
auxiliary  trans,  at  main  trans,  site. 
WFOY  St.  Augustine,  Fla.— Granted  li- 

cense   covering    installation    of    old  main 

For  Sale— (Cont'd) 

Stations 

—  STATIONS  FOR  SALE  — 
SOUTHERN  CALIFORNIA.  Metro  daytime. 
Asking  $100,000.  29%  down. 
SOUTHERN.  Metro  daytime.  Asking  $50,000. 
$10,000  down  to  qualified  purchaser 

NEW  ENGLAND.  Exclusive.  Full  time.  $120,- 
000  including  real  estate. 

ROCKY  MOUNTAIN.  Metro  daytime.  $103,- 
000  gross.  Asking  $150,000.  29%  down. 

JACK  L.  STOLL  &  ASSOCS. 

Suite  600-601  6381  Hollyw'd  Blvd. 
Los  Angeles  28,  Calif.     HO  4-7279 

trans,  as  auxiliary  trans,  only. 
KFAX  San  Francisco,  Calif.— Granted  li- 

cense covering  changes  in  DA  pattern. 
WSUB  Groton,  Conn.— Granted  license 

covering  installation  of  new  trans,  for 
auxiliary  purposes  only,  with  remote  con- trol operation  from  studio  location. 
*WBJC  (FM)  Baltimore,  Md.— Granted  li- 

cense covering  changes  in  ant. -trans,  and 
studio  locations,  increase  in  ERF,  installa- tion of  new  ant.  and  changes  in  transmitting 
equipment  and  frequency. 
WIBF  (FM)  Jenkintown,  Pa.— Granted  li- cense covering  installation  of  new  trans, 

as  alternate-main  trans. 
WGL  Fort  Wayne,  Ind. — Granted  license 

covering  installation  of  alternate-main trans.,  with  remote  control  operation  from 
studio  location. 
WORA-FM  Mayaguez,  P.  R. — Granted  li- 

cense covering  increase  in  ERP  and  in- stallation of  new  ant. 
WORA  Mayaguez,  P.  R. — Granted  license 

covering  change  in  frequency,  increase  in 
power,  installation  of  DA-1,  ant.,  changes  in 
ground  system  and  installation  of  new trans. 
*WSEC-TV  Miami,  Fla. — Granted  license 

covering  specification  of  non-commercial 
educational  operation  on  ch.  *17  at  Miami, and  studio  location  as  Miami,  in  lieu  of 
Hollywood,  Fla..  pursuant  to  report  & 
order  in  Doc.  14448,  effective  April  16,  1962. 
WQIK  Jacksonville,  Fla. — Granted  remote control  operation. 
WRFY-FM  Reading,  Pa. — Granted  exten- sion of  completion  date  to  Sept.  15. 
■  Granted  licences  for  following  tv  sta- 

tions: W.JPB-TV  Weston,  W.  Va.;  KORN- 
TV  Mitchell,  S.  D.,  and  specify  ERP  as 
22.9  kw  vis.,  and  11.5  kw  aur. 

■  Granted  licenses  for  following  am  sta- tions: WLKM  Three  Rivers,  Mich.;  KREK 
Sapulpa,  Okla.,  condition;  WFFG  Marathon, Fla. 

■  Granted  licenses  for  following  fm  sta- tions: WDRK(FM)  Greenville,  Ohio,  specify 
type  ant.  pnd  rede^cribe  trans,  and  studio 
locations;  WHBM(FM).  Xenia,  Ohio  antenna 
height  116  ft.:  KQV-FM  Pittsburgh,  Pa., 
conditions:  WQMG(FM)  Greensboro.  N.  C, 
and  specify  tvne  tran<=.:  WGET-FM,  Gettys- burg, Pa.;  WBGM  (FM)  Tallahassee,  Fla., 
and  redescribe  tr="s  o+nrijo  snri  remote control  location;  WEGO-FM  Concord.  N.  C.; 
KTSM-FM  El  Paso,  Tex.,  specify  type  trans, 
and  ant.  height  as  1850  ft.;  WVEC-FM 
Hampton.  Va.,  specify  type  trans,  and  ant. 
height  as  380  ft. 

■  Granted  licenses  covering  installation 
of  new  trans,  for  following  stations:  WPEL- 
FM  Montrose.  Pa.;  WEKZ-FM  Monroe,  Wis.; 
KFMU(FM)    Los  Angeles,  Calif. 

■  Granted  licenses  covering  use  of  old 
main  trans,  as  auxiliary  trans,  daytime  and 
as  alternate-main  t'-ans.  nighttime  at  main trans,  site  for  following  stations:  WTAX 
Springfield,  111.;  WNHC  New  Haven,  Conn.. 
with  remote  control  operation. 

■  Granted  licenses  covering  increase  in 
daytime  power  and  installation  of  new trans,  for  following  stations:  KDB  Santa 
Barbara,  Cahf.:  WBIA  Augusta,  Ga.:  WSGC 
Elberton,  Ga.;  WTAQ  La  Grange.  111.,  and 
emolov  DA-2;  WSJM  St.  Josenh,  Mich.; 
WGNY  Newburgh.  N.  Y.,  install  DA-D.  spe- cify type  trans.,  make  changes  in  ground 
svstem  and  delete  r°mote  co^^trol:  lO^MN Bozeman,  Mont.:  WJON  St.  Cloud,  Minn. 
WMAN  Mansfield,  Ohio— Granted  mod. 

of  CD  to  change  type  trans. 
WXUR-FM  Media.  Pa. — Granted  cp  to 

change  type  trans. 
K74BC  Lihue,  Kauai,  Hawaii — Granted  cp 

to  replace  expired  permit  to  make  changes 
in  ulif  tv  translator  station. 

License  revocation 
■  Commission  gives  notice  that  June  27 

initial  decision  wliich  looked  toward  re- 
voking license  of  KPSR  Inc..  for  KPSR 

Palm  Springs.  Calif.,  for  unauthorized 
transfers  of  control,  for  violating  rules  re- 

quiring licensed  first-class  operator  to  be 
employed  by  station  at  all  times,  and  for mjorepre^entations  to  commission  became 
effective  Aug.  16  pursuant  to  Sec.  1.153  of 
rules.  Action  Aug.  20. 

Rulemaking 

PETITION  FILED 
■  WGBH  Educational  Foundation  (WGBH- 

FM-TV  and  WFCR),  Boston,  Mass.,  re- 
quests amendment  of  rules  so  as  to  reserve 

ch.  44  for  educational  use  in  Boston.  Ann. 
Aug.  17. 

RADIO  STATION  KJAX 
SANTA  ROSA,  CALIF. 

5000  watts  days, 
500  watts  nights,  1150  kw 

Original  cost  of  exceptional  fixed  assets 
over  $1  15,000.  Now  off  the  air  but  has 
grossed  in  excess  of  $160,000  annually. 
Unusual  opportunity  for  an  experienced 
qualified  radio  nnan  to  acquire  a  poten- 

tially profitable  station  in  a  delightful 
living  area  on  extremely  good  terms. 
Valuable  real  estate  included  in  total 
price  of  $150,000.  For  full  details  write 

Box  244P,  BROADCASTING 
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IT  WOULD  BE  TOUGH  DRIVING  WITHOUT  SIGNS... 

You'd  neverget  anywhere  on  today's  complicated 

system  of  roads  if  you  didn't  have  familiar  signs  to 

tell  you  where  you're  going  and  how  to  get  there 
safely. 

But  shopping  for  your  family  is  a  lot  more  com- 
plicated than  driving  your  car.  And  here,  too,  you 

couldn't  get  along  without  the  guideposts  — the 

manufacturers'  brand  names  you  know  and  trust. 

Advertised  brands  have  to  be  good.  The  man 

ufacturer's  reputation  and  sales  future  depend 
upon  consistently  delivering  the  kind  of  quality 

and  satisfaction  you've  learned  to  expect. 

They're  the  sort  of  products  advertised  in  this 

magazine.  They're  the  sort  of  products  you  can 

buy  with  confidence  in  today's 
complicated  world. 

LEADERSHIP    BRANDS    ARE    YOUR  BEST 
BRAND  NAMES  FOUNDATION.  INC..  292  MADISON  AVENUE.  NEW  YORK  17.  N.Y. 

BUY 

CONFIDENCE 
BRAND, 

NAMES 
SATISFACTION  . 
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OUR  RESPECTS  to  Edward  Codel  (The  Katz  Agency),  president,  SRA,  New  York 

A  new  job,  but  no  letup  in  the  search  for  better  sales  aids 

Ed  Codel,  the  new  president  of  Sta- 
tion Representatives  Assn.,  is  the  first 

person  to  hold  that  office  who  does 
not  concurrently  head  a  member  repre- 

sentative firm. 
But  being  first  is  nothing  new  to  Mr. 

Codel,  who  is  also  vice  president  and 
a  director  of  the  Katz  Agency  Inc.,  New 
York.  In  1947,  Katz  hired  him  as  the 
first  man  to  head  a  separate  division  set 
up  to  develop  sales  for  the  new  medium, 
television.  In  this  position,  he  helped 

develop  many  of  today's  practices  and 
procedures  in  the  tv  representation  field. 

Edward  Codel,  whose  broadcasting 
career  spans  a  33-year  period,  was  born 
in  St.  Paul,  Minn.,  on  the  Fourth  of 
July,  1913.  It  was  16  years  later  as  a 
high  school  student  in  Chicago  that  he 
began  working  part-time  in  the  public- 

ity department  of  NBC. 
He  left  NBC  in  1931  and  entered  the 

U.  of  Minnesota,  where  he  majored  in 
journalism.  He  dropped  out  after  his 
sophomore  year  for  a  two-year  hiatus  to 
work  in  the  publicity  department  of 
KNX  Los  Angeles.  He  finally  received 
a  B.A.  degree  in  1936. 

Busy  Man  on  Campus  ■  While  in 
college,  he  had  a  busy  schedule.  Not 
only  was  he  attending  classes  and  serv- 

ing as  campus  stringer  for  the  Associ- 
ated Press,  but  he  also  was  courting 

the  future  Mrs.  Codel:  Roslyn  (Ronnie) 
Segal  of  Winnipeg,  Man.  He  met  Ronnie 
while  both  were  students  at  the  uni- 

versity; they  were  married  four  months 
after  graduation. 

The  Codels  have  one  son.  Michael 
Richard,  23.  who  is  a  graduate  of  Ober- 
lin  College.  (Earlier  this  month,  Michael 
resigned  his  job  as  a  reporter  for  the 
Cincinnati  Post  &  Star  Times  to  join 
the  Peace  Corps  in  Nigeria.) 

While  still  a  student,  Mr.  Codel  was 
interviewed  by  a  representative  of  Hearst 
Publications,  who  was  scouting  colleges 
and  universities  for  prospective  future 
executives.  Mr.  Codel  was  selected  for 

the  Hearst  training  program  in  New- 
York,  and  there  at  the  end  of  1 6  weeks, 
he  was  given  his  choice  of  departments 
in  which  to  serve  Hearst. 

Mr.  Codel's  older  brother.  Martin, 
who  was  in  the  radio  field,  exerted  a 

great  infiuence  on  Ed's  Hfe  at  that  time, 
so  the  younger  brother  picked  Hearst's 
radio  division.  He  was  assigned  to 
WBAL  Baltimore  where  he  served  as 
director  of  publicity  and  promotion  for 
two  years  and  was  on  the  sales  staff 
another  two. 

Ed  left  Hearst  in  1939  and  joined 
Broadcasting  magazine,  which  his  old- 

er brother,  Martin,  had  co-founded  whh 
Sol   Taishoff.    (Mr.   Taishofi:  bought 

Martin  Codel's  interest  in  the  magazine 
in  1944.)  Ed  Codel  for  two  years  was 

Broadcasting's  Chicago  manager  and 
then  left  to  join  WPAT  Paterson,  N.J., 
as  general  manager. 

When  Arde  Bulova  started  his  Atlan- 
tic Coast  Network  (10  stations  from 

Boston  to  Washington,  D.C.)  he  hired 
Ed  Codel  as  general  manager. 

Overseas  ■  In  1943,  Mr.  Codel  re- 
signed as  head  of  ACN  to  go  overseas 

with  the  Office  of  War  Information.  He 
served  over  a  year  in  London  with  the 
American  Broadcasting  Station  in  Eur- 

ope (ABSIE)  and  after  the  invasion  of 
the  continent  he  ser\'ed  with  Supreme 
Headquarters  of  the  Allied  Expedition- 

ary Forces  (SHAEF)  in  France.  Bel- 
gium and  at  Radio  Luxembourg. 

His  final  overseas  duty  was  as  radio 
control  officer  of  the  SHAEF  Control 
Party  (including  officers  from  the  U.S., 
England  and  Russia)  which  took  into 
custody  the  Doenitz  government,  last 
remnant  of  the  Hitler  regime,  at  Flens- 
burg.  Germany. 

Returning  to  the  U.S.  in  late  1945, 
Mr.  Codel  joined  Telecasting  Publica- 

tions Inc.,  publishers  of  FM  Business. 
In  1946,  he  was  named  president  and 
pubhsher.  Fm,  as  a  separate  broadcast 
medium,  was  not  prospering  at  that 
time,  however,  and  neither  did  FM 
Business,  which  eventually  ceased  pub- 
lication. 

In  1947.  he  joined  Katz  as  director  ot 
television,  was  elected  to  the  board  of 
directors  in  1951  and  was  named  vice 
president  in  1953. 

Although  a  rep's  primary  function  is 
the  sale  of  station  time  to  national  ad- 

Ed  Codei 
For  him,  traveling  is  painless 

vertisers,  it's  the  subsidiary  functions 
that  help  make  the  salesman's  job  easier, 
and  help  make  Mr.  Codel's  job  easier. 
For  the  peripheral  services  include: 

■  Sales  Development  Department, 
which  sells  the  idea  of  spot  tv — but  does 
not  sign  any  advertising  contracts. 

■  Sales  Service  Department,  which 
handles  competitive  checking  (keeping 
tabs  on  what  other  stations  are  doing) 
and  keeps  track  of  account  movements. 

■  Billing  &  Payment  Department, 
which  guarantees  payment  on  all  ac- counts. 

There  is  also  an  Audience  Develop- 
ment Department,  a  Program  Analysis 

Department  and  a  17-man  Research  & 
Promotion  Department. 

Mr.  Codel  has  been  active  in  SRA 
since  he  joined  Katz  in  1947.  For 
three  years  he  headed  its  Trade  Practices 
Committee. 

SRA's  aim,  he  says,  is  to  foster  and 
promote  non-network  advertising.  It 
will,  he  says,  continue  more  vigorously 
to  do  everything  necessary  and  proper 
to  encourage  and  promote  customs  and 
practices  that  strengthen  and  maintain 

its  members'  ability  to  serve  the  sta- 
tions they  represent. 

Research  Projects  ■  A  current  re- 
search project  into  piggy-back  and  in- 

tegrated tv  commercials  is  the  first  of 
several  "which  will  be  useful  to  our 

members,  the  agencies  and  advertisers." 
He  also  plans  closer  cooperation  be- 

tween SRA  and  such  trade  groups  as  the 
AAAA,  TIO.  TvB.  RAB  and  NAB. 

Mr.  Codel  spends  one-third  to  one- 
half  of  his  time  on  the  road  looking 
after  Katz  business.  But  for  him,  travel 

is  no  chore:  it's  one  of  his  hobbies. 
Since  the  war  he's  been  to  Europe  six 
times  and  during  one  year  traveled  to 
the  Middle  East.  South  America  and 
Europe.  His  travel  combines  neatly  with 
another  hobby — fishing. 

This  summer  he  enjoyed  the  "heady 
experience"  of  attending  the  Aspen 
Institute  for  Humanistic  Studies  at  As- 

pen, Colo.,  a  venture  marked  in  his 

log-book  with  the  notation  "highly  rec- 

ommended." 
Mr.  Codel  is  a  member  of  the  Over- 

seas Press  Club  of  America  and  Siama 
Delta  Chi. 

For  the  next  year,  much  of  his  time 
will  naturally  be  concerned  with  SRA 
activities.  As  for  Katz.  Mr.  Codel  looks 

forward  to  the  continuing  search  "for 
new  ways  to  do  things"  for  the  firm's 40  radio  and  40  tv  station  clients.  As  a 

co-worker  puts  it.  "The  Katz  Agency 
has  been  around  a  long,  long  time,  but 
Ed  Codel  has  been  a  powerful  factor  in 
keeping  the  outfit  youthful  and  lujty. 
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EDITORIALS 

Both  sides  of  catv 

THE  Georgia  Assn.  of  Broadcasters  has  said  that  com- 

munity antenna  television  systems  constitute  a  "crisis  and 
dilemma"  for  radio  and  television  broadcasters,  and  it  has 
scheduled  a  seminar  on  the  subject  for  Oct.  16.  The  words 
the  association  chose  to  describe  the  situation  suggest  a 
pre-judgment  that  may  be  unduly  harsh. 

If  there  is  indeed  a  crisis  in  the  making,  it  ought  to  be 
studied  thoughtfully  by  all  those  whom  it  may  affect.  The 
program  so  far  arranged  for  the  Oct.  16  seminar  promises 
to  be  somewhat  one-sided;  it  indicates  a  foregone  conclusion 
that  catv  is  a  distinct  threat  to  broadcasting  and  ought 
somehow  to  be  restrained.  This  conclusion  is  not  held 
universally,  not  even  among  broadcasters,  a  number  of 
whom  are  now  engaged  in  the  process  of  going  into  catv. 

Catv  is  of  growing  importance,  and  it  deserves  to  be 
considered  for  its  possible  effects  on  the  traditional  way  of 
broadcasting  in  this  country.  Its  potentials  as  an  extension 
of  broadcasting  as  well  as  a  competitor  for  audience  time 
ought  to  be  thoroughly  examined,  but  the  examination 
will  be  more  complete  if  testimony  from  more  than  one 

side  is  taken.  The  Georgia  association's  Southeast  Radio- 
Tv  Seminar  would  be  more  meaningful  if  it  included 
representatives  of  the  community  antenna  business. 

Pi  in  the  sky 

WE  must  agree  with  the  report  issued  last  week  by  the 
Dept.  of  Health,  Education  and  Welfare  that  it  would 

be  nice  to  have  a  thousand  educational  television  stations  on 
the  air,  all  pumping  out  knowledge  to  enrich  the  American 
culture. 

And  we  also  agree  that  the  National  Assn.  of  Educational 
Broadcasters,  which  prepared  the  report  under  a  contract 

with  HEW's  Office  of  Education,  was  wise  to  avoid  consid- 
erations of  the  costs  that  would  be  involved.  The  dream 

of  a  national  system  of  a  thousand  educational  stations 
vanishes  at  the  first  realistic  mention  of  money. 

At  $250,000  each,  a  figure  that  would  provide  the  barest 
essentials  for  telecasting,  it  would  cost  $250  million  to 
put  the  thousand  staions  on  the  air.  Keeping  them  operating 
would  be  something  else  again — say  another  several  hun- 

dred million  a  year.  How  many  classrooms  could  be  built 
and  teachers  hired  for  that  kind  of  money? 

If  it  had  not  been  endorsed  by  Anthony  J.  Celebrezze, 
the  new  Secretary  of  Health,  Education  and  Welfare,  the 
report  could  be  dismissed  as  a  well-meaning  statement  of 
hopes  but  not  purposes.  Now  that  it  bears  his  imprimatur, 
it  may  get  the  kind  of  serious  attention  it  does  not  deserve. 

New  style  in  syndication 

AFTER  a  long  and  dispiriting  lag,  production  of  new 
television  programs  for  syndication  is  coming  to  life 

again — but  it's  a  new  life  far  different  from  the  old  one. 
The  change  is  in  the  programming.  "First-run  syndication" 

historically  invoked  images  of  big-budget  series,  usually 
high  in  action  content,  concocted  to  appeal  to  the  widest 
possible  audiences  and  destined  for  nighttime  presentation. 

Production  like  that  doesn't  happen  very  often  in  syndi- 
cation anymore.  The  waves  of  off-network  series  that 

have  swept  into  syndication,  combined  with  the  apparent 
indestructibility  of  feature-length  movies  and  older  syndi- 

cation series  already  in  circulation,  have  largely  choked  off 
the  once  lucrative  market  for  high-priced  series. 

The  first-run  syndication  programming  that  has  emerged 
from  these  circumstances  is  quite  different.    As  described 

in  more  detail  elsewhere  in  this  issue,  the  trend  now  is 

to  "specialized"  series,  generally  more  conservative  in  cost, 
usually  angled  toward  selective  audiences,  and  using  widely 
diverse  formats  from  documentary  to  audience  participation. 

Festival  of  the  Performing  Arts,  B'wana  Don  In  Jungle-land 
and  Communism:  R.  M.  E. — to  pick  a  few  names  out  of  the 
new  roster — are  this  year's  answers  to  the  Boston  Blackies. 
Supermen  and  /  Led  Three  Lives  of  a  few  years  back. 

Although  we  regret  the  virtual  disappearance  of  first-run 
production  of  the  old  type,  we  think  the  new  trend  is 
promising  and  hope  it  will  prosper.  It  offers  programs  to 
appeal  to  all  levels  from  the  highbrow  down  (or  up).  It 
widens  the  opportunity  of  stations  to  present  more  diversified 
programming,  and  it  expands  the  number  of  program  sources 
from  which  stations  may  choose.  Thus  it  holds  promise 
for  audiences,  for  stations,  and  for  the  producers  and 
syndicators  themselves. 

Lest  we  forget 

I  N  this  hectic  work-a-day  world  of  competition  for  time, 
I  space  and  outer-space,  most  of  us  perforce  overlook  the 
realities  of  these  times. 

We  didn't  realize,  for  example,  that  there  are  at  this 
moment  2,750,000  men  and  women  in  our  Armed  Forces — 
half  of  them  under  25.  And  half  of  the  total  are  away  from 
home  for  the  first  time,  both  here  and  in  27  foreign  countries. 

We  learned  this  from  The  Advertising  Council  which  is 
running  a  campaign  in  support  of  USO  to  continue  untU 
Sept.  15.  The  campaign  elicits  the  cooperation  of  radio 
and  television  stations  in  using  tapes  and  films  distributed 
by  the  Ad  Council.  The  USO,  which  has  operated  for  21  years 
through  World  War  II  and  Korea,  depends  entirely  on 
volunteer  contributions  for  the  maintenance  of  clubs  and 

centers  and  provision  of  entertainment — what  USO  aptly 

calls  "these  homes  away  from  home." 
Such  men  as  Thomas  D'Arcy  Brophy,  retired  chairman  of 

Kenyon  &  Eckhardt,  volunteer  coordinator  for  the  Ad 
Council,  William  R.  Baker,  Jr.,  honorary  chairman  of  Ben- 

ton &  Bowles,  chairman  of  the  USO  public  relations  commit- 
tee, and  Donald  D.  Hoover,  president  of  Bozell  &  Jacobs, 

New  York,  who  last  year  induced  the  Ad  Council's  support, 
are  contributing  their  time  and  energies  to  this  year's 
$8,750,000  drive. 

Col.  Ed  Kirby,  USO's  public  relations  director,  reports 
indications  are  the  cooperation  of  both  stations  and  networks 
will  be  "maximum."  This  is  as  it  should  be. 

Drawn  for  Broadcasting  by  Sid  Hix 

"Still  using  that  greasy  kid  stuff  on  your  heir?" 
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Talk  about  a  dominant  personality! .  .  .  WFMY-TV's  com- 
posite image  is  the  most  influential  in  the  market.  To  a  viewer 

in  one  of  the  466,640  TV  homes*  it  reaches,  WFMY-TV's 
personality  has  many  facets — ifs  the  morning  eye-opener,  a 
neighbor  giving  you  her  prize  recipe,  a  friend  showing  you 
a  stunning  dress  and  talking  about  the  latest  doings  in  the 
community;  ifs  that  character  who  lends  a  hand  in  bringing 
up  your  kids  as  good  citizens;  ifs  the  guy  who  talks  your 

favorite  sports  with  you;  and  ifs  the  fellow  whose  top-notch 
public  affairs  specials  pleasantly  prod  you  into  a  little  better 
understanding  of  world  and  local  issues.  When  you  realize 
how  much  a  part  of  family  life  a  personality  like  this  can  be, 

you'll  understand  why  WFMY-TV  is  an  active  force  in  the 
44-county  area  it  serves. 

Represented  by  Harrington,  Righter  &  Parsons.  Inc. 
*  Source:  A.  C.  Nielsen 

uif  m y  - 1 V GREENSBORO.  N.C. 
"Now     In    Our    T3th    Year    Of  Service" 

SERVING  THE  PROSPEROUS  PIEDMON 



It's  full-range  FM  stereo  multiplex  programming,  not  just  music.  WSB- 
FM  offers  stereo  lovers  the  best  in  outstanding  dramatic  readings, 

quotes,  tips,  news,  and,  of  course,  beautiful  music.  More  of  everything 

wonderful  is  heard  on  WSB-FM.  Heard  better,  too.  Reflecting  different 

impressions  like  a  many-sided  prism,  WSB  Radio  offers  different  services 
to  listeners  from  all  walks  of  life. 

Represented  hy 

WB^^I^^  Affiliated  with  Tfie  Atlanta  Journal  and  Constitution.  NBC  affiliate.  Associated  with  WSOC/WSOC-TV,  Charlotte;  WHIO/  WHIO-TV,  Dayton. 
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EFFIGIES A  SERIES  OF  FRAMEABLE  ADworld  CLOSE-UPS! 

#17  WTReffigyTV  SERIES  FROM  WHEELING,  WEST  VIRGINIA  •  Scan  Zoo  Animals,  Inc.,  Los  Angeles,  Calilornia 

Important  .  .  .  WTRF-TV  Wheeling  Market  .  .  .  Dominant  in  Rich 

Booming  WheeUng-Steubenville  Industrial  Ohio  Valley  .  .  .  2 '  o  Million 

People  spending  \%  Billion  Dollars  Annually  .  .  .  7500  Retail  Outlets 

Tops  in  Sales  .  .  .  Service  .  .  .  Results!  Better  Buy  .  .  . 

WTRF-TV  Wheeling! 

.ets. 

nvtrr  tv 

(RfD  fVfD  SfT'  Write  for  your  fromeoble 
WTReffigies,  our  ad-world  close-up  seriesH 

316,000  watts  F^vl     '3  network  color 

Represented  Nationally  by  George  P.  Hollingbery  Company WHEELING  7,  WEST  VIRGINIA 
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REACH  MORE 

ON  FOUR 

According  to  the  1961  Nielsen  Coverage  Service,  KRLD-TV  every  week  of  the 

year  reaches  a  startling  87%  of  the  748,180  TV  Homes  in  the  Dallas  -  Fort 

Worth  55  county  market  coverage  area  v/ith  retail  sales  of  more  than  five  billion 

dollars  annually. 

Why  not  take  advantage  of  Channel  4's  coverage?  See  your  Advertising 
Time  Sales  representative  nov/.  .  .  . 

Cover  the  Dallas-Fort  Worth  market  Effectively  with  KRLD-TV,  Channel  4 

represented  nationally  by 
Advertising  Time  Sales,  Inc. 

THE    DALLAS   TIMES    HERALD  STATIONS 

MAXIMUM  POWER  TV-TWIN  to  KRLD  radio  1080,  CBS  outlet  with  50,000  watts 

BROADCASTING,  September  3,  1962 



CBS  ponders  uhf... again 

CBS,  wondering  whether  it 

shouldn't  get  back  into  uhf  station 
ownership,  has  assigned  Harvey 
Struthers  to  spend  full  time  exploring 
that  question  and  developing  recom- 

mendations for  or  against.  Mr.  Stru- 
thers. old  hand  at  CBS  station  man- 

agement, including  uhf  management, 
is  vice  president  in  charge  of  station 
services  for  CBS-TV  Stations  Div.  and 
retains  that  title  while  on  special  as- 

signment. CBS  formerlv  owned  two 
u%  ch.  18  WHCT  (TV)  Hartford, 
which  it  closed  in  1958,  and  ch.  18 
WXIX  (TV)  Milwaukee,  which  it  sold 
in  1959. 

Surprise  selection 

Not  even  E.  William  Henry,  new 
nominee  to  FCC,  knows  who  brought 

his  name  to  President  Kennedy's  at- 
tention. It"s  stated  reliably  neither Sens.  Kefauver  nor  Gore  of  Tennessee 

submitted  his  name.  Both  were  re- 
ported surprised  but  gave  their  en- 

dorsement. Nominee's  best  guess:  "I was  selected  because  someone  had  con- 

fidence in  my  judgment."  He  was  ac- 
tive worker  in  1960  Kennedy  cam- 

paign, under  brother  Bob. 

New  nominee  directed  recent  con- 
gressional campaign  of  Ross  Pritchard 

against  incumbent  Rep.  Clifford  Davis 
(D),  who  easily  won  August  nomina- 

tion. Mr.  Pritchard,  ex-college  pro- 
fessor, described  as  active  Kennedy 

liaison  figure  in  Tennessee  and  in  line 
for  political  plum.  Rep.  Davis  is  said 
to  be  friend  of  John  S.  Cross,  whose 
FCC  post  now  goes  to  Mr.  Henry. 

CLOSED  CIRCUIT- 

Political  guide 

New  guide-lines  for  stations  on  po- 
litical broadcasting  shortly  will  be 

issued  by  FCC.  It  will  be  complete 
rewrite  of  earlier  documents,  last  one 
issued  by  FCC  two  years  ago  (Bro.ad- 

castixg'  Sept.  12.  1960).  Guide  will detail  agency  policy  on  Sec.  315  re- 
quirements and  examples  of  past  rul- 

ings on  equal-time  questions.  It  will 
be  sent  to  all  licensees  in  time  for  fall 
campaigns.  FCC  plans  to  act  on  equal 
time  complaints  between  now  and  No- 

vember elections  immediately  upon 
their  receipt. 

NAB  seeks  new  quarters 

NAB,  which  has  occupied  its  pres- 
ent headquarters  at  1771  N  Street 

N.W.  for  past  15  years,  is  searching 

for  new  quarters.  NAB's  preference 
is  site  in  present  area  (Mayflower 
Hotel)  upon  which  it  would  build 
modern  structure.    Present  quarters. 

converted  mansion,  regarded  as  un- 
suited  functionally  for  housing  of 

NAB's  70  Washington  employes. 

AH  channel  speed-up  costly 
How  much  would  it  cost  if  FCC 

imposed  July  1,  1963  cutoff  date  for 
manufacture  of  vhf-only  tv  receivers, 
instead  of  July  1,  1964  date  recom- 

mended by  set  makers?  Answer,  rough 
approximation,  given  to  FCC  last 
week  by  Electronic  Industries  Assn. 
officials,  is  somewhere  between  S25 
and  S50  million.  This  is  based  on 
fact  1963  lines  are  already  out  and 
manufacturers  are  planning  1964 
lines,  due  to  be  introduced  middle  of 
ne.xt  year.  FCC  sought  information 
in  preparing  standards  for  all-chan- 

nel tv  set  required  by  law  passed  by 
Congress  earlier  this  summer. 

Tax  bill  clarification 

Look  for  colloquy  on  Senate  floor 
this  week  in  which  attempt  will  be 
made  to  establish  beyond  doubt  that 

pending  tax  bill  permits  tax  deduc- 
tions for  institutional  advertising  that 

affects  advertiser's  business.  Sen. 
Frank  Carlson  (R-Kan.),  who  feels 
measure  leaves  this  in  doubt,  will 

enter  into  question-  and-answer  dis- 
cussion with  Sen.  Robert  S.  Kerr 

(D-Okla.),  floor  manager  for  bill. 

Boomerang 

Whatever  else  it  does,  publication 
of  memorandum  of  Tedson  J.  Meyers, 
administrative  assistant  to  FCC  Chair- 

man Minow.  relating  to  control  of 
tv  programs  sent  abroad,  will  cook 
goose  of  its  author  as  State  Depart- 

ment's ofiicial  to  formulate  policy  on 
satellite  communications.  Mr.  Meyers, 
who  was  assigned  to  preparation  of 
report  for  State  Dept.  last  March,  re- 

portedly had  been  slated  for  policy 
assignment  but  repudiation  of  docu- 

ment by  White  House  (see  page  64) 
is  bound  to  reflect  on  his  candidacy. 

Cross  plans 

What  will  John  S.  Cross  do  now 
that  he  will  be  replaced  as  member 
of  FCC  by  33-year-old  Emil  William 
Henry,  Memphis  attorney  and  New 
Frontiersman?  Whfle  Arkansas  Dem- 

ocrat hasn't  announced  plans,  it's  as- 
sumed he  will  enter  private  consult- 

ing engineering  practice  in  Washing- 
ton, probably  specializing  in  common 

carrier,  maritime  and  telephone  fields 
rather  than  broadcasting.  Mr.  Cross 
attended  numerous  international  con- 

ferences as  head  or  member  of  U.  S. 
delegations  during  his  12  years  as 
official  in  Telecommunications  Divi- 

sion of  State  Department.  Now  57, 
Mr.  Cross  retired  from  Navy  as  cap- 

tain in  1946.  He  also  is  eligible  for 
retirement  as  civilian  government  em- 

ploye. But  he's  told  friends  that  he had  no  intention  of  going  into  full 
retirement. 

Pre-sunrise  proposal 

Case-by-case  authorization  for  day- 
time stations  to  broadcast  pre-sunrise 

is  intent  of  rulemaking  proposal  be- 
fore FCC  this  week.  FCC  plan  would 

establish  intermediate  type  operation 

with  applicant  given  burden  of  prov- 
ing that  new  service  to  be  gained  by 

pre-sunrise  operation  would  outweigh 
service  lost  by  dominant  stations. 
Rules  also  would  cover  fulltime  sta- 

tions which  operate  with  different 
power  during  daytime.  Comments  on 
plan  as  amendment  to  existing  rule- 

making on  daytime  and  pre-sunrise 
operations  (Broadcasting,  April  23) 
will  be  sought.  Also  before  commis- 

sioners at  Wednesday  (Sept. 5)  meet- 
ing will  be  staff  recommendations  that 

two  broadcast  stations  be  fined  for  vio- 
lations of  rules. 

Trendle-Campbell  back 
Two  veteran  Detroit  broadcasters 

— George  W.  Trendle  and  W.  Allen 
Campbell — have  made  their  first  move 
to  re-enter  station  ownership  field. 
They  have  contracted  for  purchase  of 
WPON  Pontiac  for  $400,000  and  now 

await  FCC  approval.  Also  in  ven- 
ture is  George  W.  Trendle  Jr.,  De- 
troit attorney.  Sellers  are  Edward  E. 

Wilson,  son  of  former  Secretary  of 
Defense  Charles  E.  Wilson;  John 

Pomeroy,  president  of  WILX-AM- 
TV  Lansing,  and  his  associates.  Sta- 

tion operates  on  1460  kc  with  1  kw- 
D,  500  w-N.  Messrs.  Trendle  Sr.  and 
Campbell  are  in  program  syndication 
field  and  were  formerly  in  ownership 
of  King-Trendle  Broadcasting  Co. 
(WXYZ  Detroit),  among  others.  Mr. 
Trendle  Sr.  was  creator  of  The  Lone 
Ranger. 

Thrift  note 

Much-traveled  NAB  staff  execu- 
tives enter  autumn  season  of  intensive 

mobility  with  mandate  to  travel  air 
coach  where  feasible.  following 
spreading  custom  in  industry.  Order 
to  stop  plush  travel  came  from  Vin- 

cent T.  Wasilewski,  executive  vice 

president. 
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MORE 

hour 

HOMES 

VIEWING 

ONLY 

LATE  MOVIE 

IN  BALTIMORE 

6  NIGHTS  A  WEEK 

Maryland's  First  TV  Station  Delivers  More! 
Ai7D/EiVC£:;WMAR-TV  has  consistently  led  with: 

1.  Aggregate  total  of  Quarter-Hour  Homes  Viewing, 
sign-on  to  midnight,  (average  week).  Sun.  thru  Sat. 
2.  More  Quarter-Hour  Firsts  based  on  both  homes 
viewing  and  ratings! 

PROGRAM  EXCLUSIVES:  Only  WMAR-TV  fea- 

tures late  movies  six  nights  a  week  .  .  .  Baltimore's 

only  daily  women's  service  program  —  "Woman's 
Angle",  with  Sylvia  Scott  .  .  .  "Bozo  the  Clown"- 

live  children's  program  which  has  had  over  16,000 
studio  guests  .  .  .  "Dialing  for  Dollars"  .  .  .  and 
others! 

PUBLIC  SERVICE:  WMAR-TV  did  its  first  docu- 

mentary film  in  1948.  Ever  since,  WMAR-TV  has 
served  the  local  interest  with  coverage  of  civic  prob- 

lems. The  latest  is  an  editorial  study  of  juvenile 

vandalism,  "For  Kicks". 

NEWS  COVE  RAGE  :TheWMAR-Ty  news  depart- 
ment, oldest  TV  newsreel  in  continuous  existence, 

still  produces  daily,  the  local  news  program  with  the 

highest  average  of  quarter-hour  homes  viewing 
weekly  in  the  Baltimore  area.  (Nielsen,  July,  1962) 

Every  day  there  is  more  to  view  on  Channel  2— 
deUvering  more  audience— and  more  opportunity  to 
sell  your  product  or  service  to  more  people  in  the 

nation's  13th  largest  market— Baltimore ! 

No  Wonder  —  In  Maryland  Most  People  Wafch 

WMAR  -TV 

Channel  2  — Sunpapers  Television  — Baltimore  3,  Md. 

Represented  Nationally  by  THE  KATZ  AGENCY,  INC. 



WEEK  IN  BRIEF 

The  suspense  is  over.  E.  William  Henry,  young  Memphis 
attorney,  was  tapped  by  President  Kennedy  to  replace 
FCC  Commissioner  John  Cross.  The  new  nominee  is  a 

liberal  who  worked  for  JFK  in  1960.  See  lead  story  .  .  . 

MEMPHIS  ATTORNEY  TO  FCC  ...  27 

The  newest  project  at  the  FCC  is  a  proposal  to  set  up 

a  program  reporting  form  for  tv,  with  stations  filing  a 

narrative  report  on  what  they're  doing  by  Nov.  15  every 
year  instead  of  just  at  renewal  time.  See  .  .  . 

NEW  TV  REPORT  CONCEPT  ...  62 

Football  will  soon  be  here  and  plenty  of  it  will  be  seen 

and  heard  on  the  air.  CBS-TV  and  ABC-TV  have  the  pros 
and  NBC-TV  most  of  the  bowl  games.  Ford  Motor  Co. 
heads  list  of  autumn  gridiron  sponsors.  See  .  .  . 

BIGGEST  TV  FOOTBALL  YEAR  ...  30 

Quite  a  variance  is  found  in  television  spot  billings 
from  one  market  to  another,  according  to  analysis  by 

Television  Advertising  Representatives.  Heaviest  spending 

per  family  was  found  in  Chicago.  See  .  .  . 

TV  FAMILY  BILLINGS  ...  32 

August  wound  up  with  a  minor  tempest  on  Madison  Ave. 

as  several  major  accounts  switched  agencies.  Main  change 

was  Chrysler's  move  of  $10  million  corporate  account  to 
Y&R.  U.  S.  Rubber  shifts  to  N.  W.  Ayer  &  Son.  See  .  .  . 

$18  MILLION  IN  SWITCHES  ...  38 

There's  no  intent  to  censor  overseas  telecasts,  the  White 
House  made  clear  last  week.  This  settles  a  fear  that  some 

form  of  federal  programming  control  might  be  in  the 

works,  based  on  an  FCC  aide's  memorandum.  See  .  .  . 

GLOBAL  CENSOR  UNLIKELY  ...  64 

Dr.  Frank  Stanton,  CBS  president,  points  out  some  seri- 
ous errors  in  Ford  Foundation  study  of  election  debates. 

He  finds  basic  errors  of  fact  in  report,  seriously  weaken- 
ing its  constructive  suggestions.  See  .  .  . 

TV  DEBATES  DEFENDED  ...  52 

Final  congressional  action  was  taken  last  week  on  the 

much-debated  bill  governing  space  communications,  which 

was  on  the  President's  desk  Friday.  Bill  creates  profit- 
making  corporation  to  control  system.  See  .  .  . 

SATELLITE  BILL  TO  JFK  .  .  .  67 

Programming  directed  to  special-interest  groups  such 
as  Spaniards  and  Negroes  is  expanding.  Newest  entries 
are  Spanish  International  Network  and  a  new  uhf  outlet, 

WOOK-TV  Washington,  aimed  at  Negroes.  See  .  .  . 

ETHNIC  PROGRAMMING  GROWS  ...  42 

A  proposed  overhaul  of  the  fm  band  by  the  FCC,  using 

a  mileage  separation  table,  has  made  communications 
engineers  unhappy.  They  contend  a  protected  contour 
concept  should  be  applied  to  the  medium.  See  .  .  . 

FM  RULES  OVERHAUL  ...  66 
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front  cover  of  magazine. 



Between  these  hours  weekdays,  more  women  watch  KMTV 
than  all  other  Omaha  television  stations  combined. 

Between  these  hours  weekdays,  more  children  watch  KMTV 
than  all  other  Omaha  television  stations  combined. 

Between  these  hours  weeknights,  more  adults  watch  KMTV 
than  any  other  Omaha  television  station. 

Advertisers  looking  for  any  kind  of  audience  will  get  more  of  what 

they're  paying  for  on  KMTV.  Retry  will  give  you  the  correct  time. 
SOURCE:  JUNE  '61  OMAHA  ARB 



Late  news  breaks  on  this  page  and  on  page  10  AT 
Complete  coverage  of  week  begins  on  page  27    r\  I 

ABC-TV,  affiliates  to  talk  compensation 

'ECONOMIC  IMBALANCE'  TO  BE  EXPLORED  IN  HOLLYWOOD 

So-called  "economic  imbalance"  be- 
,  tween  network  profits  and  those  of  af- 
I  filiates  appears  certain  to  be  explored 
— and  solutions  to  it  sought — in  meet- 

ing of  AB-PT  and  ABC-TV  officials 

j  with  ABC-T\"  affiliates  board  of  gov- 
I  ernors  in  Hollywood  Tuesday  to  Fri- 

day of  this  week. 
Plans  for  meeting,  announced  last 

j  Friday  (Aug.  31),  disclosed  agenda 
would  include  survey  of  ABC-T\'"s 
1962-63  programming  and  tour  of  pro- 

duction studios.  "Economic  imbalance" 
was  not  mentioned,  but  ABC-T\'  is 
known  to  be  deeply  concerned  with 
this  problem,  which  already  has  led 
other  tv  networks  to  adopt  plans  re- 

ducing their  affiliates"  compensation  by 
5  to  6*^.  effective  Jan.  1  (Bro.^dcast- 
ixG,  May  7.  July  23). 

Authorities  agreed  it  would  be  rea- 
sonable to  expect  problem  to  be  dis- 

cussed but  indicated  ABC-T\'  as  yet 
has  no  specific  plan  for  solving  it  and 

doesn't  expect  one  necessarily  to  be 
developed  at  this  week's  sessions.  They 

U.  S.  arrests  Walker 

for  WDKD  broadcasts 

Charlie  Walker,  former  disc  jockev 
of  WT)KD  Kingstree,  S.  C,  whose  al- 

leged off-color  remarks  on  air  were  fac- 
tor in  FCC  refusal  to  renew  station's 

license,  was  arrested  by  federal  officers 
on  charges  that  his  broadcasts  violated 
U.  S.  criminal  code  governing  obscenity. 

Mr.  Walker  has  been  freed  on  S500 
bail  pending  preliminary  hearing  in 
South  Carolina  federal  court  Sept.  12. 
Government  reportedly  is  basing  case 
against  Mr.  Walker  on  tapes  introduced 
in  evidence  in  WDKD  license  renewal 
hearing  a  year  ago.  WT)KD  has  asked 
FCC  to  reconsider  non-renewal  deci- 

sion (At  De.\dlixe.  Aug.  27). 

Rum  company  sponsors 

nightly  show  on  WAME 

Saturation  all-night  radio  program 
will  be  sponsored  on  WAME  Ft.  Laud- 

erdale, Fla.,  by  Old  Florida  Rum  Co. 
Campaign  will  total  35  hours  weekly, 
described  as  one  of  largest  radio  buys  in 
Miami  broadcast  history. 

Sponsor  has  indicated  intent  to  ex- 
expand  program  into  other  Florida  mar- 

kets and  ultimately  nation-wide. 
Old  Florida  based  decision  to  buy  all- 

night  program  after  survey  of  people 

will  be  held  at  Beverly  Hills  Hotel. 
Network  delegation  will  be  headed 

by  Leonard  H.  Goldenson  and  Simon 
B.  Siegel.  president  and  executive  vice 
president  respectively  of  AB-PT:  Ev- 

erett H.  Erlick,  AB-PT  vice  president 
and  general  counsel;  Thomas  W. 
Moore,  vice  president  in  charge  of 
ABC-TV;  Julius  Barnathan.  vice  presi- 

dent and  general  manager  of  ABC-TS^: 
Michael  Boland,  vice  president  in 
charge  of  financial  controls:  Robert  L. 
Coe.  tv  station  relations  vice  president. 

Affiliates  board  of  aovernors  is 

headed  by  John  F.  Dille  Jr..  WSJV- 
TV"  South  Bend-Elkhart.  Other  mem- 

bers include  Thomas  P.  Chisman. 

WVEC-T\'  Norfolk,  vice  chairman: 

W.  W.  Warren,  KOMO-T\"  Seattle,  sec- 
retary; Martin  Umansky.  K.A.KE-T\" Wichita,  treasurer;  Norman  Louvau. 

KCPX-TV  Salt  Lake  City:  H.W.  Masch- 
meier.  WHNC-TV  New  Haven;  D.  A. 
Noel.  WHBQ-TV  Memphis:  LawTence 
H.  Rogers  II,  Taft  Broadcasting,  and 
Mike  Shapiro.  \WAA-TV  Dallas. 

active  after  midnight  in  Miami.  Percent- 
age of  activity  was  found  higher  than 

in  most  other  areas. 
NAB  Radio  Code  bans  sponsorship 

of  programs  dealing  with  distilled  spirits. 

WAME  is  not  listed  on  NAB's  records as  subscriber  to  code. 

Henry  to  Senate 

Nomination  of  E.  WilUam 
Henry.  Memphis  attorney,  to  be 
FCC  commissioner  formally  sent 

to  Senate  for  confirmation  b}' 
President  Kennedy  Friday,  Aug.  j 
31  (see  story,  page  27). 
FCC  Chairman  Newton  N. 

Minow  said  Friday:  "We  w'ill  wel-  i 
come  Mr.  Henr\'  here  and  are 
looking  forward  to  meeting  him. 
We  will  miss  Commissioner  [John 
S.]  Cross  who  has  rendered  a  con-  1 

scientious  and  dedicated  service."' 
Chairman  Minow  returned  to  j 

Washington  early  from  vacation 
to  join  dignitaries  at  Friday  sign- 

ing by  President  of  satellite  com- 
munications corporation  bill.  Mr. 

Minow  said  he  heard  of  Henry 

nomination  for  first  time  ̂ ^'ednes- 
day  when  \Miite  House  called  him 
at  his  vacation  spot  in  eastern  re- 

sort area. 

CHILDREN  AND  TV: 

Psychologist  finds  they  shy 

away  from  advertised  goods 

Child  tv  viewers  tested  by  psycholo- 
gist were  found  to  shy  away  from  prod- 
ucts advertised  on  their  favorite  tv  pro- 

grams. Dr.  Glenn  W.  Thompson,  as- 
sistant professor  of  psychology  at  Alle- 

geny  College  in  Meadville.  Pa.,  report- 
ed findings  to  American  Psychological 

Assn.  in  St.  Louis  Friday  (Aug.  31). 

He  said  just  under  50^  of  100  third- 
grade  children  tested  used  products  ad- 
\ertised  on  their  three  favorite  pro- 

grams, while  20*^  did  not  want  to  use 
any  of  them.  He  said  children  tend  to 
"discount  promises  made  by  advertisers 

because  of  past  experiences"  in  which 
product  failed  to  live  up  to  expecta- 
tions. 

He  also  said  289c  of  children  were 
unable  to  identify  products  advertised 
on  their  three  favorite  programs.  An- 

other finding:  No  evidence  that 
"amount  of  viewing  has  a  detrimental 

effect  upon  school  achievement"  so  long as  student  devotes  sufficient  time  to 
studies. 

Spokesman  for  NAB  in  Washington 
said  that  tv  advertisers  never  have  con- 

sidered third  grade  pupil  important 
audience  for  commercial  messages. 

New  Bedford  ch=  6  case 

goes  to  appeals  court 
Rhode  Island  Tv  Corp.  (Robert  A. 

Riesman),  unsuccessful  in  its  bid  for 
ch.  6  Providence.  R.  I.,  has  carried 
fight  to  U.  S.  Court  of  Appeals  in 
District  of  Columbia.  Rhode  Island  Tv 
claims  FCC  acted  arbitrarily  and 

capriciously  in  approving  July  25  trans- 
mitter move  of  ch.  6  WTEV  (TV)  New 

Bedford.  Mass..  from  Martha's  Vine- 
yard to  Tiverton.  R.  I.  (near  Provi- dence). 

Rhode  Island  Tv  charges  this  is  chan- 
nel allocation  without  rulemaking  pro- 

ceeding and  that  commission's  denial  of 
its  application  for  Providence  vhf  chan- 

nel without  hearing  is  against  law.  Ap- 

pellant also  asks  court  to  stay  WTEV' move  until  case  is  argued. 

WBBM-TV  quietly  joins  trend 

Negro  newsman  to  work  general  as- 

signment beat  is  being  hired  by  \\'BBM- TV  Chicago  and  he  will  go  on  air  with- 
out advance  fanfare  same  as  any  other 

new  man.  station  said  Friday  (Aug. 
31).  He  is  Ben  Holman,  Chicago  Daily 

News  reponer.  who  joined  Black  Mus- 
lims to  do  inside  storv"  on  sect  recently. 
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SATELLITE  CORP. 

Incorporators  go  to  Senate 

this  week,  President  states 

List  of  incorporators  for  new  U.  S. 
Communications  Satellite  Corp.  will  be 
sent  to  Senate  for  confirmation  this 
week  by  President  Kennedy. 

President  announced  this  Friday 
(Aug.  31)  during  ceremony  in  which 
he  signed  bill  creating  private  corpora- 

tion to  own  U.  S.  portion  of  space  sys- 
tem (see  story,  page  67). 

At  signing,  attended  by  large  group 

of  top  administration  officials  and  mem- 
bers of  Congress,  President  said  satel- 

lite system  will  provide  "vastly  in- 
creased capacity  to  exchange  informa- 

tion cheaply  and  reliably  with  all  parts 
of  the  world  by  telephone,  telegraph, 

radio  and  television." 
President  said  new  act  contains  safe- 

guards that  will  protect  public  interest 
and  prevent  any  single  company  or 
group  from  dominating  space  corpora- 
tion. 

He  said  new  legislation  would  ad- 
vance peaceful  and  productive  use  of 

space. 
Among  those  attending  ceremony 

were  Secretary  of  State  Dean  Rusk; 

FCC  Chairman  Newton  N.  Minow;  At- 
torney General  Robert  Kennedy;  Dr. 

Irvin  Stewart,  director  of  telecommuni- 
cations; James  Webb,  director  of  Na- 

tional Aeronautics  and  Space  Adminis- 
tration. 

Also,  Sen.  Warren  G.  Magnuson  (D- 
Wash.),  chairman  of  Senate  Commerce 
Committee;  Sen.  John  O.  Pastore  (D- 
R.I.),  chairman  of  Senate  Communica- 

tions Subcommittee;  Sen.  Mike  Mans- 
field (D-Mont.),  Senate  majority  lead- 

er; Sen.  Everett  Dirksen  (R-Ill.),  Sen- 
ate minority  leader;  Sen.  Robert  S.  Kerr 

(D-Okla.),  chairman  of  Senate  Space 
Committee;  Rep.  Oren  Harris  (D- 
Ark.),  chairman  of  House  Commerce 
Committee;  Rep.  John  B.  Bennett  (R- 
Mich.),  ranking  minority  member  on 
House  Commerce  Committee,  and 

House  Speaker  John  McCormack  (D- 
Mass.). 

NAB,  stations  ask  FCC 

to  delay  new  fm  rules 

Flood  of  petitions  filed  Friday  asked 
FCC  to  reconsider  new  fm  rules,  post- 

pone Sept.  10  effective  date  or  to  treat 
proposed  rules  as  interim  guide  not  final 
decision  (see  early  story  page  66). 
NAB  asked  FCC  to  delay  effective- 

ness because  it  feels  upcoming  assign- 
ment table  for  fm  stations  is  so  inter- 

related that  status  of  existing  outlets 
should  be  resolved  before,  not  after, 
specific  zones  are  established.  NAB 
asked  that  no  action  be  taken  that 

would  prejudice  status  of  present  out- 
lets. 

National  Assn.  of  Fm  Broadcast- 
ers asked  reconsideration  insofar  as 

necessary  to  make  provision  for  all 
Class  B  stations  to  operate  at  maximum 
power  of  50  kw  and  antenna  height  of 
500  feet  without  regard  to  whether 
they  comply  with  mileage  separation 
provisions  of  new  rules. 

Connecticut  stations 

start  'live  wire  news' 
WADS  Ansonia,  Conn.,  is  introduc- 

ing today  (Sept.  3)  what  it  describes  as 
"new  concept"  in  dissemination  of  ra- 

dio news.  Called  "live  wire  news,"  con- 
cept involved  cancelling  all  local  news 

broadcasts — but  not  local  news.  In  es- 
sence, it  means  local  news  will  be  ob- 
tained on  phone  by  newsman  while  he 

is  on  air,  dispensing  with  chores  of  se- 
curing and  writing  news  for  presenta- 

tion in  regular  local  news  period. 
Concept  was  tested  last  week  at 

WSOR  Windsor,  Conn.,  sister  station 
of  WADS.  Sydney  E.  Byrnes,  president 

of  two  stations,  called  project  "tremen- 
dous success."  On  each  station  average 

of  six  to  eight  news  stories  will  be  car- 
ried each  hour,  interrupting  music  pro- 

gramming at  unspecified  intervals.  Sta- 
tions also  broadcast  national  and  inter- 

national news  provided  by  Mutual,  with 
which  they  are  affiliated. 

CBS-TV  plans  daytime 
re-runs  of  two  shows 

CBS-TV  will  add  re-runs  of  two 
nighttime  comedy  series  to  its  morning 
line-up  starting  Oct.  1.  Network  an- 

nounced Friday  (Aug.  31)  that  The 
McCoys  (called  The  Real  McCoys  in 
Sunday  9-9:30  p.m.  slot)  will  replace 
The  Verdict  Is  Yours  at  11-11:30  a.m. 
Rebroadcasts  of  Pete  and  Gladys  will 
replace  The  Brighter  Day  (11:30-12 noon) . 

CBS-TV  also  will  shift  CBS  News 
with  Harry  Reasoner  from  11:55-12 
noon  to  12:25-12:30  p.m.  News  pro- 

gram will  cut  five  minutes  from  noon 
drama  series.  Love  of  Life.  Calendar 
(10-10:30  a.m.)  and  /  Love  Lucy 
(10:30-11  a.m.)  are  unaffected  by 
schedule  changes. 

RTNDA  to  help  brothers 

Placement  service  to  inform  mem- 
bers of  Radio-Tv  News  Directors  Assn. 

of  available  news  jobs  announced  Fri- 
day (Aug.  31)  by  Dick  Cheverton, 

WOOD-AM-TV  Grand  Rapids,  Mich., 
and  RTNDA  president.  He  named 
Howard  Back,  National  Tv  News,  1480 
East  Outer  Drive,  Detroit,  as  chairman 
of  committee  which  also  will  include 
Dick  Femmel,  WXYZ  Detroit,  and 
Dick  Yoakam,  Indiana  U.,  Blooming- 
ton.  Registration  fee  of  $2  first  month 
and  $1  monthly  renewal  will  be  charged 
to  keep  list  active. 

Novel  political  time 

plea  made  to  FCC 
Are  station  licensees  correct  in  ig- 

noring mention  of  political  candidate  in 
newscasts  and  barring  their  facilities  to 
him  when  opponent  refuses  to  make 
equal  use  of  those  facilities? 

Question  was  posed  by  John  Marshall 
Briley,  Ohio  Republican  candidate  for 
Senate,  in  letter  to  FCC  Chairman 
Newton  N.  Minow. 

Mr.  Briley  said  Ohio  stations  have 
offered  him  and  his  opponent.  Sen. 
Frank  Lausche  (D-Ohio),  equal  time. 
But  when  Sen.  Lausche  declined  offer, 

he  said,  station  withdrew  their  invita- 
tion to  him. 

He  also  claimed  some  newscasters  in 

state  do  not  report  his  campaign  state- 

ments because  "they  do  not  have  match- 
ing 'political  statements'  from  Sen. Lausche.  He  complained  that  stations 

do,  however,  report  Sen.  Lausche's  re- 
marks on  Senate  floor  as  "news  from 

Washington." Labor  Board  turns  down 

IBEW  plea  in  St.  Louis 
Petition  of  International  Brotherhood 

of  Electrical  Workers  to  assign  work 

performed  by  two  other  unions  at  KSD- 
AM-TV  St.  Louis  was  denied  Friday 
(Aug.  3 1 )  by  National  Labor  Relations Board. 
IBEW  contends  its  members  should 

perform  jobs  currently  assigned  to  turn- 
table operators  and  staff  musicians  rep- 

resented by  American  Federation  of  I 
Musicians  in  connection  with  tape  cart- 

ridges. This  claim  was  denied.  Simi- 
larly, NLRB  upheld  present  assign- 

ment of  radio  and  tv  continuity  check- 
ers and  transcription  record  clerks  to 

St.  Louis  Newspaper  Guild,  Local  47. 

Coty  moves  $2  million 
account  to  Ellington 

In  busy  week  of  account  switches  in- 
volving $20  million  billings  (see  story, 

page  38),  Coty  Inc.  announced  last 
Friday  (Aug.  31)  move  of  over  $2  mil- 

lion account  to  Ellington  &  Co.,  New 
York,  from  Dancer-Fitzgerald-Sample, 
effective  Jan.  1,  1963. 

Under  D-F-S,  Coty  billed  more  than 
$2  million,  of  which  about  65%  went 
into  broadcasting.  Ellington  served  as 

Coty's  promotional  agency  for  past 

year. 

Klaric,  Nessen  join  NBC  News 

In  expansion  move  at  NBC  News  in 
Washington,  John  S.  Klaric  Jr.  has  been 
named  administrative  manager  and  Ron 
Nessen  supervisor  of  syndication.  Mr. 
Klaric  had  been  with  CBS  News  in  New 
York  since  1955,  recently  as  operations 
manager.  Mr.  Nessen  had  been  with 
UPI's  Washington  bureau  since  1957. 
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Inherit  the 

tremendous 

audiences 

these  great 

Warner  Bros, 

properties  have 

built  in  your  area.. 

^Now  available 

on  an  individual 

market  basis 

^  Warner  Bros  Television  Division  .  666  Fifth  Ave..  New  York, 
 New  York  •  Ci  6-1O00 

li 
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POLITZ  KNOWS 

WHO 

LISTENS 

WGY'S  VITAL  25-COUNTY 

COVERAGE  AREA 

■  For  example,  out  of  the  1,287,000  who  listen 

to  radio,  465,000*  listen  to  WGY  .  .  .  147,000 
are  between  35  and  54  years  of  age  ,  .  .  199,000 

are  in  the  upper-third  income  group. 

■  Only  the  Politz  study  tells  advertisers  who, 

what,  when,  where,  and  why  people  listen  in  Al- 
bany, Schenectady,  Troy,  Northeastern  New 

York,  and  Western  New  England.  For  the  com- 

plete Politz  survey  on  WCY's  25-county  listen- 
ing audience,  contact  WGY  or  your  Henry  I. 

Christal  Co.  representative. 

*Average  weekly  cumulative  adult  audience 
982-22 

810  KC 

50  KW WGY 

A  GENERAL  ELECTRIC  STATION 

ALBANY'SCHENECTADY-TROY 

DATEBOOK 

A  calendar  of  important  meetings  and 
events  in  the  field  of  communications 

•Indicates  first  or  revised  listing. 
SB>TEMBER 

Sept.  4-6— Atlantic  Assn.  of  Broadcasters 
annual  convention  at  the  Nova  Scotia  Hotel, 
Halifax,  N.S.  The  meeting  was  to  have  been 
held  in  mid-June  but  postponed  becaiise  of 
Canadian  federal  elections  on  June  18.  Jack 
Fenety.  CFNB  Fredericton,  N3.,  will  pre- 
side. 
Sept.  4-7 — National  Advanced-Technologj' 
of  Washington,  seven  professional  engi- 

neering groups  and  a  number  of  tech- 
nologically oriented  business  firms.  Keynote 

speaker  will  be  Sen.  Warren  G.  Magnuson 
(D-Wash.).  Opera  House,  World's  Fair, Seattle,  Wash. 
Sept.  6-8— New  York  State  Broadcasters 
Assn's  first  annual  executive  conference, Gideon  Putnam  Hotel,  Saratoga  Springs, 
N.  Y.  Reservations  are  to  be  submitted  to 
the  NYSBA  executive  office  in  Albany. 
Sept.  7-10—  American  Statistical  Assn. 
and  related  groups,  Leamington  and  Curtis Hotels,  Minneapolis. 
Sept.  11-13  —  Electronic  Industries  Assn., committee,  section  division  and  board  meet- 

ing. Biltmore  Hotel,  New  York. 
Sept    12— Direct   Mail   Advertising  Assn. Opening  limqheon  of  45th  annual  DMAA convention  al  Sherman  House,  Chicago. Edward  R.  Murrow,  director  of  U.  S.  In- 

formation Agency,  will  deUver  keynote 
speech  at  noon. 
Sept.  12-13— CBS  Radio  Affiliates  Assn.  an- nual convention.  Waldorf-Astoria  Hotel, New  York. 
Sept.  12-14 — Michigan  Assn.  of  Broadcast- 

ers, fall  convention  and  business  meeting. 
Kenneth  Cox,  chief  of  Federal  Communica- 

tions Commission's  Broadcast  Bureau,  to speak.  Hidden  Valley,  Gaylord,  Mich. 
Sept.  13-14 — Fifth  annual  conference  of 
the  European  Market  Assn.  of  Advertising 
Agencies.  5  Chesterfield  Gardens,  London. 
England.  (EMA  board  member  for  North America:  Edwin  Van  Brunt,  Van  Brunt 
&  Co.,  New  York.) 
Sept.  13-14 — Sixth  national  Symposium  on Engineering  Writing  &  Speech,  sponsored 
by  Professional  Group  on  Engineering 
Writing  &  Speech.  IRE.  Banquet  speaker  to 
be  Henry  Loomis,  director.  Voice  of 
America.     Mayflower    Hotel,  Washington, 

Sept.  14. — Advertising  Federation  of  Amer- 
ica, first  district  meeting.  Cape  Cod  area. 

*Sept.  14-16 — National   Academy   of  Tele- vision Arts  &  Sciences,  board  of  trustees 
meeting,  Hollywood. 
Sept.  14-16— West  Virginia  Broadcasters 
Assn.  fall  meeting  at  The  Greenbrier.  Speak- 

ers include:  Mike  Layman,  WSFC  Somerset, 
Ky.;  Leonard  Marks,  Washington  attorney, 
and  Gene  Katz,  The  Katz  Agency. 
Sept.  15 — UPI  Broadcasters  of  Pennsyl- 

vania annual  meeting  at  Nittany  Lion  Inn 

RAB  management  conferences 

Sept.   10-11   —  Hyatt  House,  Bur- 
lingams,  Calif. 

Sept.  13-14 — O'Hare  Inn,  Des  Plalnes, lU. 

Sept.  17-18— The  Lodge,  WUliamsburg, Va. 

Sept.  20-21— Cherry  HiU  Inn,  Haddon- 
field,  N.  J. 

Sept.  24-25— Hilton  Inn,  Atlanta,  Ga. 
Sept.  27-28 — Dearborn  Inn,  Dearborn, 

Mich. 
Oct.  1-2 — Glenwood  Manor,  Overland 

Park,  Kan. 
Oct.  4-5— Western  Hills  Hotel.  Fort 
Worth,  Tex. 

adcLliion 

"D  
any 

neujsroom 
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BERLIN  WALL,  U.S.A. 

You  can't  see  this  wall.  But  it's  there,  It  goes  up  in  nnil- 
lions  of  TV  homes  the  moment  a  commercial  comes  on. 

The  average  TV  family  faces  500  or  more  commercials 

every  v^eek.  Many  of  these  are  dull.  Some  are  down- 
right irritating.  Is  it  any  wonder  that  so  many  viewers 

now  protect  themselves  behind  a  wall  of  indifference? 

Some  commercials  do  leap  over  this  Berlin  Wall.  They 

attract  the  attention  of  viewers.  They  persuade  them 

to  want  your  product.  And  they  receive  a  hearty 

welcome  in  rising  sales  and  profits. 

We're  proud  to  say  that  quite  a  few  of  these  wail- 
leaping  commercials  spring  from  Ayer  storyboards. 

BROADCASTING,  September  3,  1962 
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Eliminate  Propagation  Fades 

From  Your  TV  Signal 

Now  you  can  end  fades  and  washed-out 
fringe-area  signals  simply  by  inserting  a 
MIcromeg  preamplifier  between  your 
relay  receiving  antenna  and  the  mixer. 
Micromeg  has  the  effect  of  boosting  your 
transmitter  power  four  to  ten  times  or  of 
Increasing  the  size  of  a  six-foot- diameter antenna  to  one  of  12  to  20  feet.  In  new 
installations,  a  Micromeg  will  allow  you 
to  space  your  repeater  stations  farther 
apart  without  deterioration  of  slgnal-to- noise  ratio. 

WHAT  IS  A  MICROMEG?  It  is  a  low- noise, 
low-signal-level  RF  parametric  amplifier.  It is  available  in  several  Indoor  and  outdoor 
models  covering  the  UHF,  2000Mc,  and 
eOOOMc  range.  Power  requirement:  llOV 
AC.  A  semiconductor  varactor  diode  causes 
amplification  by  pumping  power  from  a 
local  RF  source  to  the  signal.  APPLICA- 

TIONS Include  translators,  remote  pick-up 
broadcasting,  Inter-city  microwave  links, community  antenna  TV  systems. 
Please  write  for  the  full  story. 

Installing  a  MIcromeg  parametric  amplifier  is  equivalent 
to  boosting  transmitter  power  four  to  ten  times. 

9        -  V: 

Micromega  Corporation  A 
4134  Del  Rey  Ave.,  Venice,  Calif.  /  EXmont  1-7137 
Creator  of  advanced  microwave  systems  and  components  for  U.S.  space  and  defense  projects. 

What  does 

EDWARD  FITZGERALD^ 

say  about 

BROADCASTING 

YEARBOOK? 

"YEARBOOK  OF  GREAT  HELP" 

"BROADCASTING  Yearbook  is  of  great  help  in  get- 
ting basic  information  about  stations  and  other 

pertinent  information  regarding  the  overall  broad- 

cast field." ^Manager Broadcast  Media 
).  Walter  Thompson 
Chicago 

Will  YOUR  advertising  story  be  seen  by  top  agency- 
advertiser  people  like  this  in  the  1963  BROADCAST- 

ING YEARBOOK  when  it  comes  off  the  press  on  De- 
cember 1?  Guaranteed  circulation:  20,000  copies.  Same 

rates,  same  space  sizes  as  every  issue  of  BROADCAST- 
ING. Final  plate  deadline:  Oct.  1.  Reserve  the  position 

you  want — TODAY — before  somebody  else  gets  it !  Wire 
or  call  collect  to  nearest  BROADCASTING  office  now! 

BROADCASTING 

THE     BUSINCSSWEEKIV     OF     TELEVISION     AND  DAOIO 
1735  DeSales  Street,  N.W.,  Washington  6,  D.  C. 

at  State  College,  Pa.  Part  of  thte  year's session  wiU  be  held  in  conjunction  with 
the  first  meeting  of  the  Pennsylvania  News 
Broadcasters  Assn. 
Sept.  16-18 — Louisiana  Assn.  of  Broad- 

casters, annual  convention  and  business 
meeting.  Royal  Orleans  Hotel,  New  Orleans. 
Sept.  16-18 — Louisiana    AP  Broadcasters 
meeting  in  New  Orleans. 
Sept.  17— Deadline  for  comments  on  FCC 
proposal  for  a  new  class  of  service  to  pro- 

mote educational  tv  by  using  channels  in 
the  1990-2110  mc  or  2500-2690  mc  bands  to 
transmit  to  schools. 

Sept.  18 — League  of  Advertising  Agencies, 
dinner  meeting.  "The  increasing  in^jor- tance  of  small  and  medium  size  agencies 
in  our  marlteting  structure."  Meeting  place in  New  York  to  be  announced. 
Sept.  19-22— Radio-Television  News  Direc- 

tors Assn.  international  convention,  Shera- 
ton Palace  Hotel,  San  Fraincisco.  Opens 

Sept.  19  with  "news-maker"  cruise  aboard 
Navy  carrier  Yorktown  for  anti-submarine maneuvers. 
Sept.  20 — Comments  due  on  FCC  proposal 
to  amend  its  rules  to  permit  the  use  of 
automatic  logging  devices. 
Sept.  20 — Deadline  for  comments  on  FCC 
proposals  to  permit  public  inspection  of 
network  affiliation  contracts  and  to  amend 
rules  relating  to  multiple  ownership  of 
broadcast  properties  postponed  from  Aug. 
20). 

Sept.    21 — Florida   Assn.    of  Broadcasters 
fall  board  meeting  at  the  Grand  Bahama 
Hotel  &  Club,  West  End,  Grand  Bahama Island. 

Sept.  21 — Tennessee  Assn.  of  Broadcasters 
convention,  NashviUe.  Guest  speakers  In- 

clude: Betty  Furness,  CBS  Radio;  Gov. 
LeRoy  Collins,  NAB;  Commissioner  Frede- 

rick W.  Ford,  FCC;  William  Kaland,  vp- 
programs,  Westinghouse  Broadcasting  Co., 
and  Gov.  Buford  Ellington  of  Tennessee. 
Sept.  21-23— New  England  Stereo-High 
Fidelity  Show,  Mid-Town  Motor  Inn,  220 
Huntington  Ave.,  Boston.  Admission  will 
be  75(.  There  wUl  be  a  preview  of  the  show 
for  members  of  the  trade  and  the  press 
starting  at  6  p.m.,  Thursday,  Sept.  20. 
Sept.  21-23— East  Central  area  AWRT  con- 

ference, Green  Meadows  Inn,  Columbus, Ohio. 

Sept.  21-23— Southwest  area  AWRT  con- 
ference, Sheraton-Dallas  Hotel,  Dallas,  Tex. 

Sept.  22 — New  applications  of  video-film 
and  video-tape  in  defense  and  aero-space 
industries  wiU  be  reported  by  Robert  B. 
Steel,  senior  developmental  engineer  for 
the  UNIVAC  San  Diego  Engineering  Center 
of  Sperry  Rand  at  the  symposium  on  edu- 

cational tv  sponsored  by  SMPTE  at  Los 
Angeles  State  College  (see  below).  Mr. 
Steel's  report  is  based  on  a  two-year  sur- 

vey of  tape  usage  for  training  in  the  mili- 
tary and  aero-space  television  markets. 

Sept.  22— Society  of  Motion  Picture  & 
Television  Engineers,  Auditorium  of  the 
Music  Building  of  Los  Angeles  State  Col- 

lege. One-day  symposium  on  the  technical 
aspects  of  television  as  a  medium  for  in- structional communication. 
Sept.  28— Minnesota  Broadcasters  Assn., 
annual  convention,  Leamington  Hotel,  Min- 
neapolis. 
Sept.  28-29 — Institute  of  Radio  Engineers, 

NAB  Fall  Conferences 
Oct.  15-16— Dinkler-Plaza,  Atlanta 
Oct.  18-19 — BUtmore,  New  York 
Oct.  22-23 — Edgewater  Beach,  Chicago 
Oct.  25-26— Statler-Hilton,  Washington 
Nov.  8-9  — Sheraton-Dallas,  Dallas 
Nov.  12-13 — Muehlebach,  Kansas  City 
Nov.  15-16 — Brown  Palace,  Denver 
Nov.  19-20 — Sheraton-Portland,  Ore. 
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WKZO-TV  MARKET 

COVERAGE  AREA  •  NCS  '61 
:  MICH.  I 

YOU  MAY  N
EVER  SEE  T

HE  HIGHEST 
 WATERFAU

*- 

BUT..  •  You  Can  Make  a  Big  Splash  in  Greater 

Western  Michigan  with  WKZO-TV! 

Outside  of  Detroit  stations,  \VKZO-T\'  reaches  more 
homes  than  any  other  Michigan  outlet — daily, 
nightly,  weekly. 

XCS  '61  credits  WKZO-T\^  with  weekly  circulation 
in  456,320  homes  in  30  counties  in  Western  Michigan 
and  Northern  Indiana.   SRDS  rates  this  area  as  a 
market  of  over  two  and  one-half  billion  dollars 

annually.    x-\nd  Sales  Management  puts  both  Kalamazoo 
and  Grand  Rapids  among  the  55  fastest-growing 
markets  in  America! 

Let  Avery- Knodel  give  you  the  coverage  and  market 
details  on  Greater  Western  Michigan!  And  if  you  want  all 

the  rest  of  out-state  Michigan  nvrth  having,  add  TT'TTTT', 
Cadillac i  WWUP-TV ,  Sault  Ste.  Marie  to  your 
WKZO-TV  schedule. 

^Angel  Falls,  in  Venezuela,  has  a  total  drop  of  3,202  feet. 

WKZO  KALAMAZOO-BATTLE  CREEK 
WJEF  GRAND  RAPIDS 
WJEF-FM  GRAND  RAPIDS-KALAMAZOO 
WWTV-FM  CADILLAC 

TELEVISION 
WKZO-TV  GRAND  RAPIDS-KALAMAZOO 
WWIV/  CADILUC-TRAVERSE  CITY /WWUP-TV  SAULT  STE.  MARIE 
KOLN-TV/  LINCOLN,  NEBRASKA /KGIN-TV  GRAND  ISLAND,  NEB. 

mm  -TV 
100,000  WAnS     •     CHANNEL  3     •     1000'  TOWER 

Studios  in  Beth  Kalamazoo  and  Grand  Rapids 
For  Greater  Western  Michigan 

Avery-Knodel,  Inc.,  £xc/ui/ve  National  Representafives 
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ONE  OF  A  SERIES 

WHBF 

PLUS  FACTOR 

Year  around  promotion 

to  WHBF  coverage  area 

audience  pays  off  for 

you  and  for  us... 

Our  consistent  use  of  other  recognized 
advertising  media,  in  the  WHBF  coverage  area, 
has  proven  beneficial  both  to  this  station 
and  to  its  customers. 

Newspaper  space  and  outdoor  poster  panels 
help  impress  the  WHBF  attributes  of  public 

service,  high-grade  entertainment  and  reportorial 
reliability  on  the  audience  mind. 

Favorable  reaction  to  this  station  is  also  gained 
by  the  constant  activity  of  WHBF  personnel  in 
coverage  area  cities  and  towns.  Talented  as 
speakers  and  entertainers,  WHBF  staffers  are 
in  popular  demand  for  all  sorts  of  community 
functions. 

We  feel  the  effects  of  this  constructive  promotion. 
We  invite  you  to  gain  from  it,  too. 

Ask  Avery-Knodel  for  details  and  availabilities. 

Call  Avery-Knodel 

SUBSCRIPTION  APPLICATION 

BROADCASTING   The  Businessweekly  of  Television  and  Radio 
1735  DeSales  Street,  N.W.,  Washington  6,  D.  C. 

Please  start  my  subscription  immediately  for —  J 
□  S2  weekly  issues  $7.00       □  104  weekly  issues  $12.00  □  Payment  attached  §■ 
□  52  issues  &  Yearbook  published  next  November  $12.00  □  Please  bill  °^ c o 

title/  position* 
company  name 

address ekr 

Send  to  home  address- 
zone 

state 

16  (DATEBOOK) 

12  annual  broadcast  symposium.  Wlllard 
Hotel,  Washington,  D.  C. 

Sept.  28-30— Southern  area  AWRT  con- 
ference, Americana  Motor  Hotel,  Atlanta. Ga. 

OCTOBER 
Oct.  1— Deadline  for  replies  to  FCC  pro- 

posal to  amend  its  rules  to  permit  the  use 
of  automatic  logging  devices. 
Oct.  1 — Deadline  for  comments  on  FCC 
proposal  to  reallocate  the  microwave  bands 
6425-6575,  10550-10680  and  11700-12200  so 
that  certain  portions  can  be  used  exclu- 

sively for  common  carrier  mobile  and  priv- ate mobile  uses. 

*Oct.  2— Advertising  Research  Fonndation's 
eighth  annual  conference.  Hotel  Commo- 

dore, New  York.  Keynote  speaker  will  be 
Birny  Mason  Jr.,  president  of  Union  Car- 

bide Corp.  Subjects  include  "The  com- 
puter's invasion  of  media  planning"  and "What  contribution  can  communication 

theory  make  to  constructing  and  evalu- 
ating an  advertising  campaign?" 

Oct.  2-6— New  York  High  Fidelity  Music 
Show,  N.  Y.  Trade  Show  Bldg. 
Oct.  3 — Deadline  for  comments  on  FCC 
proposal  to  change  requirements  for  on- 
duty  operators  at  certain  classes  of  radio 
stations  so  that  part-time  duty  by  first 
class  radiotelephone  operators  would  be 
permitted,  provide  the  operator  require- 

ments for  routine  operation  of  the  trans- mitter are  upgraded. 
Oct.  4— Deadline  for  reply  comments  on 
FCC  proposals  to  permit  public  inspection 
of  network  affiliation  contracts  and  to 
amend  rules  relating  to  multiple  ownership 
of  broadcast  properties  (postponed  from Sept.  4). 

Oct.  6-7 — Missouri  Associated  Press  Ra- 
dio-Tv  Broadcasters,  Arrowhead  Lodge, Lake  Ozark,  Mo. 

Oct.  8-10— Eighteenth  annual  National 
Electronics  Conference  at  Chicago's  new lakefront  exposition  center,  McCormick Place. 

Oct.  9— Eighth  Wisconsin  FM  Station  Clinic. 
H.  A.  Engel,  chairman,  U.  of  Wisconsin, Madison. 

Oct.  11-12— North  Dakota  Broadcasters 
Assn.  11th  annual  convention  at  The  Plains- 

man Hotel,  Williston,  N.  D. 
*Oct.  11-13 — Alabama  Broadcasters  Assn. 
fall  conference.  Hotel  Stafford,  Tuscaloosa, 
Ala.,  and  U.  of  Alabama. 

Oct.    12— AWRT    Educational  Foundation 
board  of  trustees  meeting,  Sheraton  Hotel, 
Philadelphia,  Pa. 

Oct.  12-14 — American  Women  in  Radio  & 
Television  board  of  director  meeting, 
Sheraton  Hotel,  Philadelphia,  Pa. 

Oct.  14-17 — CCBA  Managing  and  Engineer- 
ing convention.  Royal  York  Hotel,  Toronto, 

Ont. 
Oct.  15-19  —  Audio  Engineering  Society, 
14th  annual  fall  convention.  Leading  topics 
of  papers  to  be  presented  will  be  fm  stereo 
broadcasting  and  modem  telephony.  Dead- 

line for  abstracts  is  June  8.  Barbizon- 
Plaza  Hotel,  New  York. 

*Oct.  16 — Second  annual  Southeast  Radio- 
Tv  Seminar  (SERTS),  sponsored  by  Georgia 
Assn.  of  Broadcasters,  on  catv  challenge  to 
broadcasters.  Dinkler-Plaza  Hotel,  Atlanta, Ga. 

*Oct.  16 — Premium  Advertising  Assn.  of 
America  conference  at  the  Henry  Hudson 
Hotel,  New  York  City.  Association  ob 
series  its  50th  anniversary  at  its  annual 
New  York  conference  held  in  conjunction 
with  the  four-day  New  York  Premium 
Show  which  it  sponsors  at  the  New  York 
Coliseum,  Oct.  15-18.  Featiired  speakers  will 
be  Bennett  Cerf,  president  of  Random 
House;  James  Proud,  president  of  Adver- 

tising Federation  of  America;  Dr.  Kenneth 
D.  Wells,  president  of  Freedoms  Founda- 

tion at  Valley  Forge;  and  William  Dunham, 
PAAA  president. 
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RAHALL  RADIO  STATIONS 

Staffed  by 

WIDE-AWAKE 
PERSONALITIES 

dedicated  to 

PUBLIC  SERVICE 
in  the  communities 

which  they  serve! 

No.  1 

RADIO 

Tampa  -  St.  Petersburf, 
Florida 

Sam  Rahall,  Manager 

No.  1 

RADIO 

Allenlown-Belhlehem- 
Easton,  Pennsylvania 

"Oggie"  Davies,  Manager 

No.  I 

RADIO 
Becktey, 

West  Virginia 

Tony  Gonzales,  Manager 

No.  1 

RADIO 

Norristown-Philadelphia 
Area 

John  Banzhotf,  Manager 

above  stations  represented 

nationally  by  H-R  . . .  New  York 

also 
WQTY 

our  station  coming  up  fast  in 
JACKSONVILLE,  Florida 

National  Rep.  The  Boiling  Co. 
• 

N.  Joe  Rahall,  President 

"Oggie"  Davies,  Gen.  Manager 
18 

.OPEN  MIKE® 

Opportunity  rings . . .  and  rings 

editor:  It's  strange!  Someone  in  the 
radio  or  television  industry  starts  a  prac- 

tice, and  the  first  thing  you  know,  it 
seems  as  though  everybody  follows  it. 

In  developing  schedules  for  clients 
for  fall,  I  have  had  to  call  various  sales- 

men and  commercial  managers  of  vari- 
ous tv  and  radio  stations  up  and  down 

the  East  Coast.  To  save  time  I  have 
called  personally,  only  to  run  into  some 
secretary  at  the  other  end  of  the  line 

who  wastes  my  time  by  saying,  "May 
I  tell  him  who  is  calling?" 

They  don't  ask  you  who  is  calling, 
but  ask  if  they  may  tell  him  who  is 
calling,  which  seems  quite  stupid. 

And  besides,  if  the  man  is  there  to 

sell  time,  why  doesn't  he  just  answer 
the  telephone  and  be  done  with  it? — 
Courtland  D.  Ferguson,  president, 
Courtland  D.  Ferguson  Inc.  Advertis- 

ing, Washington. 

Gray's  address 

editor:  Both  my  client,  Gray  Research, 
and  I  appreciate  the  story  on  the  Gray 
Telejector  [Equipment  &  Engineering, 
Aug.  20].  I  would,  however,  like  to  call 
your  attention  to  the  fact  that  the  Gray 
Research  &  Development  Co.  manufac- 

turing facilities  are  in  Newington,  Conn. 

.  .  .  We  haven't  been  in  Manchester, 
Conn.,  for  several  years. — Donald  R. 
Holland,  Holland  Creative  Advertising, 
Hartford,  Conn. 

[Holland's  publicity  release  about  the 
Gray  3B  Telejector  did  not  mention  Gray's location,  nor  that  the  company  was  re- 

organized last  June.  A  Broadcasting  writer 
checked  several  equipment  and  manufactur- 

ing directories.  The  only  address  listed  was 
that  used  by  the  Gray  predecessor  company in  1957.] 

Research  ground  rules 

editor:  .  .  .  The  thought  that  broadcast 
research  ground  rules  should  be  estab- 

lished [Monday  Memo,  Aug.  20]  oc- 
curred to  the  Advertising  Research 

Foundation  some  time  ago.  An  ARF 
committee  representing  advertisers, 
agencies  and  media  undertook  exactly 

this  job  and  produced  the  report,  "Rec- ommended Standards  for  Radio  and 
Television  Program  Audience  Size 

Measurements."  I  think  you  will  find  it 
is  the  full-fleshed  version  of  this  idea. 

I  don't  believe  an  industry  research 
bureau,  lower  total  research  costs,  and 
uniform  measurements  are  the  answer 

to  broadcasting's  research  needs.  The 
plea  Nielsen  gets  most  often  from  agen- 

cies is  for  more,  not  fewer,  kinds  of 
measurement.  Advertisers  are  vitally  in- 

terested in  new  research  techniques  and 
these  are  developed  because  of  com- 

petition, not  committees.  They  want 
everything  the  meter,  diary  or  interview 
can  tell  them  about  audiences  and  how 
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I  Central  New  York  has  long  viewed  the 
advent  of  a  third  television  station  with  eager 
anticipation.  As  of  September  9,  they  will  be 

viewing  WNYS-TV.  They'll  like  what  they  see. 

THE  NEW  VIEW 

IYS-f¥ COLORFUL  CHANNEL 

hy  WNYS-TV  is  a  better  buy 
right  now 

B  Central  New  York  has  never  before  viewed 

the  program  offerings  of  a  full  ABC-TV  affili- 
ate. They  will  do  so  eagerly. 

■  Imaginative  local  programming  plus  top- 
rated  syndicated  shows  will  augment  the 
ABC-TV  lineup. 

B  A  full-saturation  advertising  and  promo- 
tion campaign,  now  in  effect,  has  generated 

plenty  of  audience  excitement  already  and 
will  continue  to  insure  market  dominance. 

For  several  years,  Central  New  Yorkers 

have  had  a  "pre-view"  of  what  ABC-TV  has 
to  offer.  Ratings  have  been  high.  Check  last 

year's  figures  for  Syracuse  on  these  pro- 
grams carried  this  season  by  WNYS-TV: 

A  REED 
MY  THREE  SONS 
WAGON  TRAIN 
THE  FLINTSTONES 
BEN  CASEY 
77  SUNSET  STRIP 
LAWRENCE  WELK 

WNYS-TV  SYRACUSE 
TELEVISION  MARKET  DATA 

Population    1,732,600 
Total  Retail  Sales  $2,176,152,000 

Food  Sales  $529,940,000 
Drug  Sales    $64,963,000 

(source:  Sales  Management  "Survey  of  Buying  Power" June,  1962) 

TV  Homes  461,600 
(source:  Television  Magazine  August,  1962) 

WNYS-TV's  total  service  area  encompasses  21 wealthy  counties.  The  Syracuse  Metro  area,  at 
the  crossroads  of  New  York  State,  has  long  been 
recognized  as  one  of  the  country's  top  test markets. 

HERE'S  WHAT  CENTRAL  NEW  YORKERS  WILL  VIEW  ON 

WMYS=T¥ 

COLORFUL  CHANNEL 

MORNING  PROGRAMS AFTERNOON  PROGRAMS  (Cont.) 
TUESDAY      WEDNESDAY  THURSDAY TUESDAY      WEDNESDAY     THURSDAY        FRIDAY  SATURDAY 
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WIDE WORLD  OF 
SPORTS 

12 

"JACK  ULANNE  SHOW" 

SILVER  DOLLAR  lUBILEE 
VARIOUS 
PUBLIC INFO PROGRAMS 

"TENNESSEE  ERNIE  FORD  SHOW" 
YOURS  FOR  A  SONG 

AFTERNOON  PROGRAMS 
JANE  WYMAN  PRESENTS 

ABC  MID  DAY  REPORT 
VARIOUS PUBLIC INFO 
PROGRAMS 

DIVORCE  COURT 

DAY  IN  COURT 

QUEEN  FOR  A  DAY 
WHO  DO  YOU  TRUST 

EVENING  PROGRAMS 

WNYS-TV 
TALENT SHOW 

WEATHER  —  NEWS  —  SPORTS ABC  EVENING  REPORT 
ADVENTURES  IN  PARADISE 

GALLANT  ROGERS 
MEN  &  DALE 

EVANS 

lies 

SUNDAY NIGHT 
AT  THE MOVIES 

VARIOUS PUBLIC INFO PROGRAMS 

OUR  MAN 

UNTOUCH-  ^"■'■'"S 

ABLES 

DICKENS  & 

FENSTER  LAWRENCE 

WELK 

WEATHER  —  NEWS  —  SPORTS 

CHANNEL NINE 

DANCE PARTY 
12 

STEVE  ALLEN  SHOW 

AND  HERE'S  A  LOOK  AT  THE  WNYS-TV  RATE  GUIDE 
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*  
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COLORFUL 

PROFIT  PICTURE 

PRESENTED  BY  THE  NEW  VIEW  IN  THE  HEART  OF 

WONDERFUL  NEW  YORK  STATE 

1  WIYS-Tl 

1 

I 

J 

als 
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represented  by 

Peters,  Griffin,  Woodward,  inc. 

call  your  closest  colonel  now! 

NEW  YORK,  250  Park  Avenue  YUKon  6-7900 
CHICAGO,  Prudential  Plaza  FRanklin  2-6373 
DETROIT,  Penobscot  BIdg  WOodward  1-4255 
PHILADELPHIA,  12  South  12th  Street  WAInut  3-0455 
BOSTON,  Statler  Office  Building  HUbbard  2-6884 
ATLANTA,  1372  Peachtree  St.,  N.E.  TRinity  5-7763 
MINNEAPOLIS,  First  National  Bank  Building  333-2425 
ST.  LOUIS,  Paul  Brown  Building  Chestnut  1-3171 
DALLAS-FT.  WORTH, 

Fidelity  Union  Life  Building  Riverside  7-9921 
LOS  ANGELES,  5455  Wilshire  Blvd.  WEbster  8-3585 
SAN  FRANCISCO,  Russ  Building  YUkon  2-9188 

OR 

CHECK  DIRECT    WITH  WNYS-TV 
SHOPPINGTOWN,  DEWITT 

TELEPHONE:  446-4780 

PERSONNEL 

President  &  General  Manager        William  H.  Grumbles 
Sales  Manager   Robert  Baird 
Program  Director  Jeff  Davidson 
Chief  Engineer   John  Carroll 

MAILING  INSTRUCTIONS 

Address  all  business  correspondence  to: 
WNYS-TV,  Shoppingtown,  Dewitt,  N.  Y. 

AGENCY  COMMISSION 

15%  to  recognized  agencies  on  net  billing  for  telecast 
time.  No  cash  discount 

GENERAL  ADVERTISING 

Affiliated  with  ABC  Television  Network 

na  SPECIAL  FEATURES 

COLOR-Originates  and  transmits.  Local  film  color  rates 
on  request 

LIVE  TALENT  &  PRODUCTION 

Rates  on  request 

N  SERVICE  FACILITIES 

Address  all  film,  slides,  copy  instructions  and  props  to 
operations  desk. 

^3  POLITICAL 
All  regular  rates  apply. 



to  spend  their  broadcast  dollars  more 
effectively. 

Doesn't  this  suggest  that  "E  pluribus 
optimum,"  not  "E  pluribus  unum,"  is 
the  real  goal? — Erwin  H.  Ephron,  di- 

rector of  press  relations,  A.  C.  Nielsen 
Co.,  New  York. 

editor:  Charles  Rosen's  Monday 
Memo  is  interesting  to  a  Canadian  be- 

cause we  have  still  got  the  Bureau  of 
Broadcast  Measurement  and  all  of  us  in 
the  seUing  game  quarrel  with  its  figures 
just  as  much — and  maybe  more — than 
any  other  rating  service  for  broadcast 
media. 

An  agency  -  advertiser  -  broadcaster 
service  is  not  the  solution  to  the  rating 
problem.  We  have  found  it  a  bigger 
headache  than  ever.  Now  we  Canadians 
have  to  buy  more  rating  services  than 
anybody  in  the  U.  S.  to  sell  with. 

...  I  guess  Mr.  Rosen  forgets  that  in 

your  country  the  offshoot  of  our  BBM — 
your  Broadcast  Measurement  Bureau — 
died  a  horrible  death  some  years  ago 
before  it  could  do  too  much  harm. — 
Andy  McDermott,  Radio  &  Tv  Station 
Representative,  Toronto. 

Experienced  members 

BDrroR:Your  item  [Closed  Circuit, 

Aug.  27]  has  some  heartening  and  en- 

couraging "speculation"  that  two  worthy 
and  experienced  commissioners  will  not 
be  lost  to  the  industry  and  that  a  less 
experienced  member  will  voluntarily 
give  up  his  post. 

For  sound,  progressive  results  many 
broadcasters  hope  the  appointing  pow- 

er will  recognize  that  it  is  less  disturb- 
ing to  the  Ustening  and  viewing  public 

and  to  those  who  provide  the  facilities 
to  have  federal  supervision  and  delib- 

erate regulation  by  government  agents 
who  know  the  book. 

Broadcasting  and  electronic  know- 
how,  or  at  least  business  experience,  is 
needed  to  guide  and  direct  this  vital 
and  essential  communication  service. 

No  other  influence  should  prevail.  Let's 

hope  your  "speculation"  becomes  fact. 
— Ranulf  Compton,  president,  WKDN- 
AM-FM  Camden,  N.  J.;  WARN-AM- 
FM  Ft.  Pierce,  Fla. 

Justification 

editor:  "Crime  and  punishment"  [Edi- 
torials, Aug.  6]  disappoints  me.  .  .  . 

Even  quite  liberal  persons  have  com- 
plained that  the  FCC  in  past  decades 

has  tended  to  be  over-lenient  and  vacil- 
lating in  questions  which  long  ago  de- 
served more  than  a  verbal  slap  on  the 

wrist.  The  actions  of  the  past  30  years 
are  not  necessarily  the  proper  criterion 
of  what  ought  to  be  done.  .  .  . 

There  is  more  than  mere  "misman- 

agement" involved  [in  the  FCC's  denial of  license   renewals  to   KRLA  Los 
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Angeles  and  WDKD  Kingstree,  S.  C] 
....  There  was  considerable  evidence 

of  licensees'  ignoring  the  implications  of 
earlier  FCC  warnings  and  inquiries  .  .  . 
and  there  seems  to  have  been  consider- 

able falsification  Such  violations  prac- 
tically constitute  an  overt  challenge  to 

the  authority  of  the  commission.  I 
cannot  see  how  such  violations  are  any- 

thing but  willful;  and  aparently  they 
were  repeated.  .  .  . — James  A.  Brown, 
S.  J.,  Loyola  High  School,  Los  Angeles. 

Botli  sides  of  catv 

editor:  I  have  just  read  your  editorial, 

"Both  sides  of  catv"  [Editorials,  Aug. 
27]  

The  purpose  of  the  Oct.  16  seminar 
is,  indeed,  to  do  what  you  have  sug- 

gested, to  thoughtfully  study  the  prob- 
lem and  its  possible  effects  on  those  of 

broadcasting.  It  most  certainly  does 
not  indicate  any  foregone  conclusions 
reached  by  us  and  nowhere  have  we 
stated  that  catv  should  be  restrained  

I  am  personally  not  interested  in  see- 
ing a  debate  develop.  The  meeting,  I 

trust,  will  provide  factual  informa- 
tion. .  .  . 

I  do  not  see  how  the  meeting  can  be 
considered  one-sided  since  some  of  our 
members  are  already  involved  in  catv 
operations  and  should  be  perfectly 
capable  of  speaking  for  catv  themselves 
if  they  wish  to. 

...  I  believe  that  your  "pre- 
judgment" of  what  promises  to  be  a 

very  useful  meeting  was  rather  hasty. 
— Raymond  E.  Carow,  {general  man- 
eger,  W ALB-TV  Albany,  Ga.) ,  vice 
president,  Georgia  Assn.  of  Broad- 
casters. 

IVIore  one-liour  news 

editor:  About  WTOP-TV's  new  one- 
hour  news  format  [The  Media,  Aug.  6] 
and  the  letters  from  Lee  Ruwitch  and 
Wilton  Cobb  [Open  Mike,  Aug.  20]: 

WTVT  (TV)  Tampa-St.  Peters- 
burg on  Nov.  5,  1956,  inaugurated  the 

one-hour  format  from  6-7  p.m.  Mon- 
days through  Fridays  and  has  followed 

the  pattern  consistently  every  since. 

Our  program  plan  included  news, 
sports-fishing  and  weather,  leading  into 
CBS-TV  news.  We  modified  the  for- 

mat Oct.  20,  1958,  to  include  our  daily 
editorial. 
WTVT  has  been  most  successful  with 

the  one-hour  format,  both  in  ratings  and 
revenue.  .  .  .  Further  testimony  to  its 

popularity:  many  stations  have  re- 
quested that  we  tape  the  program  for 

them  or  have  sent  observers  to  our  area 

to  view  it.  Most  .  .  .  have  already  in- 
stituted the  one-hour  informational  pro- 

grams themselves. — Eugene  B.  Dodson, 
vice  president  &  general  manager, 
WTVT  (TV)  Tampa-St.  Petersburg,  Fla. 

WHAT  MARKET  DO  YOU  WANT 

TO  SELL  ON  MAIN  STREET? 

To  reach  Main  Street, 

U.S.A., turn  at  Mutual. 

Whatever  your  market  — teen 

age,  young  nnarrieds,  execu- tives—you'll  find  a  buying 
audience  on  Main  Street, 

U.S.A.  And  who  owns  Main 

Street?  Mutual  Radio.  With 

453  listenable  affiliates  every- 
where. Pick  your  market 

and  head  for  Main  Street, 

U.S.A.  Check  the  signpost 

and  turn  at  Mutual  Radio. 

LANDMARK:  Mutual  Radio 
delivers  97  of  the  top  100 

Main  Streets  in  America. 
Mutual  Radio  1 3 

M 

A  Service  to  Independent  Stations 

(OPEN  MIKE)  23 
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IVtONDAY  MEMO from  CHARLES  R.  STUART  JR.,  advertising  manager,  Bank  of  America 

Answering  some  questions  asked  by  management  about  advertising 

What  are  some  of  these  questions? 
Let's  start  our  hst  with: 

"How  do  you  know  you  are  spending 
just  the  right  amount  of  money  for  our 
advertising  program?  Exactly  how  and 
by  use  of  what  science  and  relative  cri- 

teria did  you  arrive  at  precisely  the 
amount  you  propose  that  we  approve 

for  next  year's  budget?" 
Have  you  ever  had  that  one  tossed 

across  the  committee  table  at  you?  Well, 
I  have,  by  about  10  of  the  sharpest, 
shrewdest,  agile-minded,  nimble-think- 

ing bankers  you  could  gather  together, 
men  accustomed  to  dealing  in  logic  in- 

stead of  abstraction,  who  mean  to  get 
some  solid  answers  before  they  commit 
themselves  to  a  multi-million  dollar  ex- 
penditure. 

Let's  go  to  question  No.  2: 
"What  techniques  are  you  employing 

to  measure  advertising  results?"  Here, 
too,  is  certainly  a  fair  question  to  put 
to  men  who  describe  themselves  as 
advertising  professionals.  But  boy,  what 
a  trick  to  answer  it! 

A  Logical  Approach  ■  Going  back  to 
question  No.  1,  Albert  W.  Frey,  profes- 

sor of  marketing  at  Dartmouth  and 
head  of  the  Amos  Tuck  School  of 
Business,  has  this  to  say  about  setting  up 

an  advertising  budget:  "Logically,  an 
advertiser  should  set  his  appropriation 
at  the  point  where  the  last  dollar  spent 
will  just  equal  the  profit  from  the  sales 
produced  by  that  dollar.  All  dollars 
spent  up  to  the  last  one  will  result  in 
additions  to  net  profit.  The  last  dollar 
will  neither  decrease  nor  increase  total 
profit.  All  dollars  spent  beyond  that 

point  will  decrease  net  profit." 
That's  not  the  formula  I  applied  in 

developing  an  answer  to  my  manage- 
ment. Instead,  I  said  there  are  only  two 

major  factors  that  affect  the  success  of 
Bank  of  America's  advertising.  One  is 
the  amount  of  money  we  spend.  The 
other  is  the  character  and  quality  of  the 
advertising  itself. 

One  reason  why  no  one  has  yet  de- 
veloped a  completely  satisfactory  meth- 

od of  arriving  at  an  optimum  amount  to 
spend  for  advertising  is  because,  despite 
scientific  procedures  for  media  selection 
and  budgeting,  there  is  no  accurate  way 
to  pre-determine  the  efficiency  of  the 
advertising  itself. 

In  the  past,  that  fact  has  been  fre- 
quently recognized  by  advertisers  who 

allow  their  budget  to  fluctuate  depend- 
ing upon  their  opinion  of  proposed 

campaigns.  From  our  own  study  of  this 
matter,  it  seems  apparent  that  advertis- 

ing appropriations  will  remain,  of  ne- 
cessity, arbitrary  management  decisions 

for  some  time  to  come. 

Product  advertisers  frequently  use  a 
fixed  percentage  of  sales  as  a  basis  for 
budgeting,  advertising  more  heavily  in 
strong  markets  than  in  weak  ones.  In 
one  way  or  another  almost  all  product 
advertising  is  related  to  sales.  This  is  a 
simple  economic  fact.  The  product  ad- 

vertiser frequently  can  reckon  the  effec- 
tiveness of  his  campaign  in  terms  of  net 

profit  itself. 
Banks  Are  Different  ■  That  is  not  the 

case  with  Bank  of  America.  The  factors 
which  influence  the  sales  curve  of  a 

bank,  service  by  service,  are  less  dis- 
cernible and  far  more  complex  than 

those  which  influence  a  package  goods 
item.  In  the  case  of  a  product  you  can 
control  its  appearance,  its  price,  its 
acceptability  to  the  public.  In  the  case 
of  a  bank — where  your  product  is  serv- 

ice— your  package  is  a  teller's  smile  and 
a  branch  manager's  handshake.  It  is 
other  things  as  well.  It  is  convenience 
of  location,  the  length  of  time  in  a  tell- 

er's line,  loan  policy.  We  can  do  much 
to  influence  such  factors — and  we  do — 
but  we  cannot  completely  control  them. 

These  are  just  a  few  of  the  reasons 
why  I  believe  it  never  has  been  possible 
— and  never  will  be  possible — to  come 
up  with  a  pat  formula  that  will  tell  us 
how  to  spend  precisely  the  proper 
amount  for  advertising.  For  years,  re- 

searchers have  been  trying  to  take  this 

mystery  out  of  advertising — but  from 
all  the  pre-testing  results  I've  observed, 
the  mystery  is  going  to  remain  for  a 
long  time  to  come. 

Attainable  Goals  ■  Now  I'd  like  to 
turn  to  the  second  question  any  adver- 

tising manager  is  likely  to  hear  more 
than  once  during  his  career — that  about 
advertising  results.  From  the  standpoint 
of  the  advertising  manager  and  the  ad- 

vertising agency,  the  secret  here,  I  be- 
lieve, is  to  have  a  set  of  clear-cut,  es- 

tablished advertising  objectives  before 

starting  any  advertising  program — even 
before  submitting  any  recommenda- 

tions. These  advertising  goals  can  be 
both  short  and  long  range  but  they  must 
be  specifically  stated  and  clearly  defined 
— and  most  important — they  must  be 
attainable. 

Because  there  are  so  many  unknowns 
in  this  business  of  advertising,  because 
it  is  almost  as  difficult  to  know  the  re- 

sults of  a  campaign  after  it  runs  as 
before,  we  at  Bank  of  America  use 
every  yardstick  available  to  evaluate  our 
advertising.  No  single  yardstick  is  con- 

clusive. Even  sales  cannot  be  con- 
sidered the  pure  and  unadulterated  mea- 

sure of  advertising  success. 
Advertising  is  not  an  exact  science. 

Advertising  is  written  by  people  for 
people.  And  people  are  not  an  exact 
science.  People,  in  fact,  are  frequently 
unpredictable.  They  frequently  react 
in  ways  you  would  least  suspect — not 
only  individually,  but  in  the  mass. 

Ask  by  Name  ■  I  remember  about 
eight  years  ago  when  Bank  of  America 
introduced  a  new  television  spot  cam- 

paign. The  first  commercial  was  a 
revolutionary  departure  at  that  time 
from  most  bank  advertising.  The  par- 

ticular commercial  advertised  loans  and 
it  told  people  to  come  in  and  ask  for  it 
by  name — "money."  Although  we  were 
fairly  confident  of  the  line,  we  certainly 
were  not  sure  of  the  results.  Certainly 
no  one  could  have  predicted  the  great 
success  and  selling  power  of  this  par- 

ticular catch  phrase. 
Even  the  bank  robbers  of  eight  years 

ago  thought  it  was  a  great  gag  to  come 
in  and  ask  for  it  by  name.  In  fact,  I 
remember  being  somewhat  under  a 
cloud  for  a  time  during  those  days  after 
someone  suggested  that  perhaps  the 
advertising  was  leading  bank  robbers  to 
believe  they  would  find  a  warm  wel- 

come at  Bank  of  America. 

Charles  R.  Stuart  Jr.  received  a  degree 
in  advertising  from  the  U.  of  Southern 
California  and,  after  going  through  the 

Bank  of  America's  program  of  executive 
development  in  Los  Angeles,  was  assigned 

to  the  bank's  advertising  department  in 
San  Francisco.  He  was  made  assistant 

advertising  manager  in  1954  and  advertis- 
ing manager  three  years  later.  Mr.  Stuart 

is  president  of  the  San  Francisco  Adver- 
tising Club  and  of  the  Northern  California 

Bank  Advertisers  Assn. 
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effective  immediately 

m;Y«.  the  Ji'inner'  in  Chicago. 

Uyitii  Americans  top  negro  personalities, 

proadly  appoints  n-n  Representatives,  inc. 

as  exclnsire  national  representatives, 

an  n-n  ixiipla^  station 
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m  m 

The  Charlotte  MARKET  is 

Tops  in  the  Southeast  with 

595,600  TV  Homes* 

Two-hundred  thousand  peanuts  is 

a  fair  size  city  patch,  but  it's  sf/7/  pea- 
nuts compared  to  the  TV  Homes  in  the 

elephantine  Charlotte  Television  Market. 

Don't  forget/  WBTV  Delivers  43.4%  more  TV 

Homes  than  Charlotte  Station  "B"!** 

•Television  Magazine-1962  **NCS  '61-Nightly 

Louisville 
409,900 

Norfolk- 

Portsmouth 

309,000 

26 
Represented  Nationally  by  Television  Advertising  j^Tv/^Rj  Representatives,  Inc. 
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THE  BUSINESSWEEKLY  OF  TELEVISION  AND  RAOlO 

September  3,  1962,  Vol.  63,  No.  11 

MEMPHIS  ATTORNEY  WINS  FCC  POST 

■  E.  William  Henry,  33,  Kennedy  stalwart,  to  succeed  Cross 

■  Liberal  southern  Democrat  has  no  communications  experience 

■  Yale  graduate,  served  in  Korea,  received  LL.B.  from  Vanderbilt 

Months  of  uncertainty  over  the  sev- 
enth post  on  the  FCC  came  to  an  end 

late  Thursday  with  White  House  an- 
nouncement that  E.  William  Henry, 

Memphis  attorney,  would  be  nominated 
to  succeed  Commissioner  John  S.  Cross. 

The  appointment,  assuming  confirma- 
tion by  the  Senate,  brings  to  the  com- 

mission a  Southern  Democrat  of  Uberal 

leanings,  the  second  commission  ap- 
pointee who  took  an  active  part  in  the 

Kennedy  Presidential  campaign  in 
1960.  Chairman  Newton  N.  Minow 
also  was  a  worker  in  the  campaign. 

Mr.  Henr>'  wired  Chairman  Warren 
G.  Magnuson  (D-Wash.)  of  the  Sen- 

ate Commerce  Committee  Thursday 
afternoon,  making  himself  available  for 
consultation.  No  date  for  a  confirma- 

tion hearing  had  been  set  at  the  week- 
end. 

Sees  Opportunity  ■  "This  is  an  im- 
portant job  carrying  a  tremendous  re- 

sponsibility," Mr.  Henry  told  Broad- 
casting. "I  welcome  the  opportunity 

to  be  of  real  service  in  this  most  inter- 
esting post.  While  I  have  no  precon- 
ceived ideas,  I  wUl  regulate  as  required 

by  the  Communications  Act  in  the  pub- 
lic interest."  He  has  had  no  experience in  communications. 
Mr.  Henry  is  known  in  Washington, 

having  worked  three  months  under 
Robert  Kennedy,  campaign  manager 
for  the  Democratic  presidential  candi- 

date, during  the  1960  campaign.  He 
was  a  contributor  to  the  Kennedy  cam- 

paign fund. 
Asked  about  his  political  philosophy 

as  a  southerner,  Mr.  Henry  said  he 
thoroughly  approved  the  Civil  Rights 

Act  and  the  Justice  Dept.'s  enforcement 
of  the  Supreme  Court's  integration  de- cision. 

John  Porter,  president  of  the  Mem- 
phis-Shelby County  Bar  Assn.,  said  the 

new  appointee  is  "a  ver>'  able  and  well- 
qualified  young  attorney." 

The  33-year-old  commissioner-nomi- 
nee is  a  member  of  the  Memphis  law 

firm  of  Chandler,  Manire  &  Chandler, 
engaging  in  general  practice.  Walter 
Chandler,  senior  partner  in  the  firm,  is 
a  former  congressman  and  ex-mayor  of 
Memphis. 

A  Memphis  native,  Mr.  Henry  was 
educated  in  local  public  schools  to  the 

10th  grade,  completing  his  secondary 
education  at  The  Hill  School,  in  east- 

ern Pennsylvania.  He  was  graduated 
from  Yale  in  1951,  promptly  entering 
Naval  service  during  the  Korean  War. 
He  left  the  service  after  three  years  as 
a  lieutenant  j.g. 

After  military  service  he  enrolled  in 
Vanderbilt  Law  School,  Nashville,  re- 

ceiving his  LL.B.  in  1957. 
Family  Man  ■  The  appointee  is  6 

feet  1  inch  taU  and  describes  himself 

as  "stringy."  He  has  black  hair,  brown 
eyes  and  weighs  180.  He  is  married  to 
the  former  Sherrye  Patton.  They  have 
three  children — Elizabeth,  5,  Sherrye,  3 
and  .Emil  William  Jr.,  1.  The  family 
lives  at  592  S.  McLean  Blvd.,  Mem- 

phis. 
Following  confirmation  the  family 

plans  to  move  to  Washington.  Mr. 
Henry  is  a  member  of  Phoenix  Club, 
a  Memphis  service  organization.  He 
belongs  to  local,  state  and  American 
bar  associations  as  well  as  Memphis 

Mr.  Henry 

Country  Club.  Hobbies  include  tennis, 
hunting  and  fishing.  He  is  active  as  a 
director  of  the  local  Red  Cross  chapter. 

He  received  first  word  that  his  name 

was  being  considered  for  the  FCC  va- 
cancy about  three  weeks  ago.  Official 

word  came  from  Sen.  Estes  Kefauver 

(D-Tenn.)  at  2  p.m.  Thursday,  two 
hours  before  the  official  White  House 

announcement  of  the  President's  inten- 
tion to  appoint  him  to  replace  Commis- 

sioner Cross,  whose  term  had  expired 
last  June  30.  The  position  carries  a 
$20,000  salary. 
Minow  Assistance  ■  FCC  oflBcials 

not  on  vacation  and  Washington  law- 
yers immediately  speculated  that  Mr. 

Henry  will  give  Chairman  Newton  N. 
Minow  at  least  a  third  vote,  and  possi- 

bly a  majority  of  four  needed  on  many 
tougher  regulatory  policies  the  chair- 

man advocates  and  for  which  he  has 

not  secured  a  majority.  Chairman  Min- 
ow himself  was  out  of  touch  last  week, 

as  he  has  been  all  of  August,  but  called 
Mr.  Henry  Thursday  to  offer  congratu- 
lations. 

The  chairman  has  disavowed  playing 

any  role  whatsoever  in  the  Cross  situa- 
tion but  has  privately  admitted  that  he 

would  prefer  to  have  a  seventh  com- 
missioner with  more  liberal  views  than 

the  conservative  regulatory  approach  of 
Commissioner  Cross.  Several  weeks 
ago  when  asked  if  he  would  prefer 
someone  other  than  Commissioner 

Cross,  Chairman  Minow  rephed,  "What 

do  you  think?" "I  don't  think  really  they  go  that  far," 
Mr.  Henry  replied  when  asked  if  his 
regulatory  concepts  of  broadcasting  co- 

incide with  Chairman  Minow"s.  He  said 
that  he  has  only  a  "general  knowledge" 
of  the  chairman's  viewpoints,  however, 
and  cannot  say  at  this  time  whether  or 
not  he  would  be  in  dispute  with  Mr. 
Minow. 

Mr.  Henry  said  that  he  has  never 
met  the  chairman  or  any  other  com- 

missioner and  that  he  talked  to  Chair- 
man Minow  for  the  first  time  Thursday 

when  the  chairman  called  to  congratu- 
late him. 

Attorney  General  Robert  Kennedy 
was  responsible  for  his  appointment, 
Mr.  Henr>'  feels.  It  also  was  the  Presi- 

dent's brother  who  recently  told  a  Sen- 
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Cross  shocked  at  appointment  of  Henry 

"I  feel  like  Caesar  must  have  felt 
when  Brutus  stabbed  him  in  the 

back." 

This  was  the  way  FCC  Commis- 
sioner John  S.  Cross  of  Arkansas 

described  his  reaction  to  the  appoint- 
ment of  Mr.  Henry  to  the  commis- 

sion for  the  seat  now  held  by  Mr. 

Cross.  "I  have  never  received  any 
word  from  the  White  House.  They 
have  never  talked  to  me  about  any- 

thing .  .  ."  Commissioner  Cross  said, 
since  White  House  aide  Ralph  Dun- 
gan  informed  him  several  months 
ago  that  the  President  had  not  made 
up  his  mind. 

"I  just  can't  understand  this  type 
of  thing,"  he  said  in  pointing  out 
that  Arkansas  had  given  President 
Kennedy  its  electoral  votes  in  1960 
while  Tennessee  had  voted  for  then 
Vice  President  Richard  Nixon.  The 
commissioner  said  that  he  had 
worked  hard  at  being  a  member  of 
the  FCC  and  thought  he  deserved 
to  be  reappointed. 

Rep.  Oren  Harris  (D-Ark.)  and 
other  members  of  the  Arkansas  dele- 

gation (which  includes  four  major 
committee  chairmen)  also  expressed 
regret  that  Commissioner  Cross  was 

not  reappointed.  "I  was  disappoint- 
ed," Rep.  Harris  said.  "I  think  he 

should  have  been  reappointed  be- 
cause he  was  doing  a  good  job.  I 

recognize  also  the  President's  right 
and  responsibility  in  making  appoint- 

ments and  I  respect  his  decision,  of 

course." 
Commissioner  Cross,  a  conserva- 

tive Democrat  who  did  not  subscribe 
to  much  of  the  broad  regulation 
dicta  of  FCC  Chairman  Newton 
N.  Minow,  was  an  open  candidate 
for  a  new  seven-year  term  on  the 
FCC.  The  Arkansas  delegation  also 
actively  supported  his  renomination. 

He  was  first  named  to  the  FCC  by 
President  Eisenhower  in  the  spring 
of  1958  during  the  height  of  the 
ex  parte  scandals  brought  on  by  in- 

vestigations of  Rep.  Harris'  Legisla- 

Mr.  Cross 

tive  Oversight  Subcommittee.  He  re- 
placed Commissioner  Richard  A. 

Mack,  who  was  forced  to  resign  fol- 
lowing disclosures  by  the  congres- 

sional investigators. 

Commissioner  Cross'  term  ex- 
pired June  30  of  this  year  and  he 

has  continued  to  serve  since  then 
under  a  I960  amendment  to  the 
Communications  Act.  He  is  the  first 
man  to  remain  on  the  FCC  under 

the  new  law  which  permits  a  com- 
missioner to  serve  after  his  term  had 

expired  until  his  successor  is  nomi- 
nated and  confirmed  by  the  Senate. 

At  the  time  he  was  appointed, 
Commissioner  Cross  vowed  that  he 

was  "as  clean  as  a  hound's  tooth," 
obviously  referring  to  the  activities 
that  got  his  predecessor  in  trouble. 
He  is  a  communications  engineer 
who  spent  several  years  in  the  tele- 

communications section  of  the  State 
Dept.  and  has  represented  the  U.  S. 
in  several  international  conferences. 

Commissioner  Cross  said  last 
Thursday  from  his  Eureka  Springs, 

Ark.,  home  that  he  has  "no  definite 
plans  at  the  moment  for  the  future." He  was  undecided  whether  he  would 
return  to  Washington  for  the  FCC 
meeting  Wednesday  (Sept.  5). 

ate  subcommittee  that  better  men  with 

stronger  regulatory  concepts  will  be  ap- 
pointed to  the  FCC  (Broadcasting, 

Aug.  6), 
President  Kennedy  made  known  his 

intention  to  appoint  Mr.  Minow  in  early 
January  1961  (Broadcasting,  Jan  16, 
1961),  even  before  his  own  inaugura- 

tion. The  chairman  is  presently  the 
only  Kennedy  appointee  on  the  FCC 
and  many  times  has  found  himself  on 
the  minority  in  his  regulatory  concepts. 
For  example,  the  chairman  speaks  up 
every  chance  he  gets  for  a  filing  fee  for 
FCC  services — but  he  has  been  balked 
by  failure  to  secure  a  majority. 

Top  Man  ■  Chairman  Minow  feels 
that  he  should  be  the  chief  executive 
officer  of  the  FCC  in  fact  as  well  as  in 
name.  But,  members  have  constantly 
and  effectively  fought  efforts  of  all  past 
chairmen  with  ambitions  to  take  con- 

trol of  administrative  functions. 
President  Kennedy  holds  his  FCC 

chairman  in  high  esteem  and  Mr.  Min- 
ow is  on  a  first-name  acquaintance  with 

those  closely  associated  with  the  Pres- 
ident few  other  chairmen  have  been  in 

the  past.  The  President  can  be  expected 
to  give  Chairman  Minow  all  the  support 
possible,  a  White  House  source  said 
some  time  ago. 

The  next  FCC  vacancy  will  occur 
under  normal  procedures  next  June 
when  the  term  of  Commissioner 
T.  A.  M.  Craven  expires.  However, 
Commissioner  Craven  reaches  the  man- 

datory retirement  age  of  70  in  January 
and  the  President,  if  so  inclined,  could 
replace  him  at  that  time. 

Commissioner  Craven,  essentially  a 
conservative  who  opposes  program  reg- 

ulation and  FCC  interference  in  the  op- 
eration of  stations,  does  not  see  eye  to 

eye  with  the  chairman  on  most  matters. 
With  his  replacement,  the  President 
would  have  three  appointees  on  the 
FCC.  Commissioner  Craven,  like 
Messrs.  Minow,  Cross  and  Henry,  is  a 
Democrat. 

The  next  Republican  vacancy  will 
occur  with  the  expiration  of  the  term 
of  former  Chairman  Frederick  W.  Ford 
in  June  1964.  Commissioner  Ford 
often  is  on  the  same  side  as  the  chair- 

man and  his  regulatory  philosophy  is 
closer  to  that  of  chairman  Minow  than 
that  of  Democrats  Cross  and  Craven. 

Hill  Surprised  ■  There  was  virtually 
no  immediate  reaction  from  Capitol 

Hill  to  President  Kennedy's  announce- 
ment that  he  intended  to  appoint  Mr. 

Henry.  Few  if  any  legislators,  other 
than  those  from  Tennessee,  appeared 
to  have  heard  of  him  before  Thursday. 

Sen.  Estes  Kefauver  (D-Tenn.)  said 

he  was  "glad  to  hear  of  the  impending 
appointment."  He  called  Mr.  Henry 
"a  young,  vigorous  and  able  lawyer," 
and  predicted  he  would  do  "an  out- 

standing job  on  the  FCC." 
Sen.    Warren    G.    Magnuson  (D- 

NJ.  constituents  favor 

FCC  help  for  tv  quality 

The  residents  of  New  Jersey's  Fourth 
Congressional  District  favor  7-2  the 

Wash.),  chairman  of  the  Commerce 
Committee,  which  will  hold  hearings 

on  Mr.  Henry's  confirmation,  was 
unavailable  for  comment.  An  aide  to 

Sen.  John  O.  Pastore  (D-R.I.),  chair- 
man of  the  Communications  Subcom- 

mittee, said  he  would  have  no  comment 
since  he  knew  nothing  about  Mr. Henry. 

FCC  taking  steps  to  improve  commer- 
cial television,  if  a  poll  taken  by  their 

congressman  is  any  indication. 

Rep.  Frank  Thompson  Jr.  (D-N.J.) 
reported  last  week  he  had  sent  ques- 

tionnaires to  55,000  constituents  in 
July,  asking,  among  other  things, 
whether  they  "favor  or  oppose  the  Fed- 

eral Communications  Commission  tak- 

ing steps  to  raise  the  quality  of  com- 

mercial television." He  said  that  of  more  than  10,000 
who  replied,  73%  favored  such  action, 
while  20%  opposed  it.  The  remaining 
7%  expressed  no  opinion. 
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IOWA  FARMHOUSE  •  •  • 

OR  IOWA  "RESIDENCE"? 

Unless  you've  seen  a  lot  of  this  State,  it's  hard  to  realize  how 
little  difference  there  is  between  Iowa  farm  people  and  Iowa 

city  people  —  in  prosperity,  urbanity  and  "way-of -living". 
But  the  fact  is  that  the  AVERAGE  farmer  out  here  has  an 
annual  income  of  $14,700. 

So  your  Iowa  farmer  buys  as  much  "luxury  goods"  as  your  city 
resident.  The  main  difference  between  him  and  you  is  that,  in 

addition  to  his  usual  consumer  purchases,  his  business-equipment 
purchases  are  tractors,  barns,  feeds,  fertilizers,  etc. 

Almost  regardless  of  what  you  make  or  sell,  your  sales  per 
capita  in  Central  Iowa  should  be  about  the  same  as  in  New 
York  or  California.  That  is,  if  you  are  doing  equal  promotion. 

WHO-TV  is  one  of  your  best  possible  advertising  media  out 
here.  Ask  PGW! 

WHO-TV  is  pare  of  Central  Broadcasting  Com- 
pany, which  also  owns  and  operates  WHO  Radio, 

Des  Moines;  WOC  and  WOC-TV,  Davenport 

CHANNEL  13  •  DES  MOINES  UIHOTV 
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PETERS,  GRIFFIN,  WOODWARD,  INC., 
Nalioiiiil  Representatives 
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BROADCAST  ADVERTISING 

BIGGEST  TV  FOOTBALL  BUDGET  YET 

Networks  paying  almost  $14.4  million  for  broadcast  rights; 

CBS-TV  antes  $9.7  million  for  NFL,  NCAA  pacts  this  season 
Professional  and  collegiate  football 

fans  who  prefer  to  see  the  game  on  tv 
are  in  for  another  colorful,  hard-fought 
season. 

But  the  aggressive  action  in  tv  foot- 
ball isn't  always  in  front  of  the  camera. 

CBS-TV,  which  coached  special  leg- 
islation through  Congress  after  a  fed- 

eral court  ruled  the  network  could  not 
corner  the  entire  National  Football 
League  schedule  last  year,  snared  the 
pact  this  January  (Broadcasting,  Jan. 

15),  and  also  bought  two  years'  rights 
to  National  Collegiate  Athletic  Assn. 

games. 
ABC-TV's  five-year  pact  with  the 

American  Football  League,  now  in  its 
third  season,  kept  the  network  in  the 

game. 
And  NBC-TV,  benched  for  regular 

season  play  in  all  three  leagues,  still 
holds  contracts  for  many  of  the  choice 
post-season  bowl  classics. 

In  the  sponsor  lineup.  Ford  Motor 

Co.,  this  year's  patron  of  the  gridiron 
art,  heads  the  list  and  is  playing  no 
favorites,  having  purchased  segments 
of  all  the  regular  season  NFL,  AFL  and 
NCAA  schedules. 

CBS-TV  lined  NFL  coffers  with  $9.3 
million  for  exclusive  broadcast  rights 

to  the  league's  regular  season  games  in 
1962  and  1963.  A  similar  attempt  was 
blocked  last  year  when  U.  S.  Circuit 
Court  Judge  Allan  K.  Grim  in  Phila- 

delphia found  the  contract  in  violation 
of  antitrust  laws  and  ruled  it  void. 
However,  Congress  cleared  the  way  for 
future  pacts  two  months  later  when  it 
exempted  professional  football,  basket- 

WHO  GETS  WHAT 

AFL 

NCAA 

ABC-TV 
37  season  games  and 
championship.  Paid  $2 
million,  charging  $1.6 
million  per  quarter. 
Sunday  and  two  Satur- 

day afternoons. 
Orange  Bowl 

CBS-TV NBC-TV 

NFL 

24  games,  9  national, 
15  regional.  Paid  $10.2 
million  for  two  years. 
Charging  $2  million 
per  quarter.  Saturday 
afternoons  and  Thanks- 

giving Day.  Also  three 
bow!  games  and  an 
hour  kickoff  special. 

98  games  on  12  re- 
gional networks,  three 

national.  Paid  $9.3  mil- 
lion for  two  years. 

Charging  $2.45  million 
per  quarter.  Saturday 
and  Sunday  afternoons. 
Also  an  hour  kickoff 

special. 

7  bow!  games  at  vary- 
ing times. 

Championship  (color). 
Paid  $1.23  million  for 
two-year  contract. 
Highlights  sold  for 
Saturday  afternoons, 

special. 

WHAT  TEAMS  GET 

The  Nation's  three  tv  networks 
are  paying  about  $14.4  million  for 
television  broadcast  rights  (about 
$12  million  in  1961)  to  172  pro- 

fessional and  collegiate  U.  S.  foot- 
ball games  this  season. 

Here's  who  gets  what: 
Pros  ■  Each  of  the  NFL's  14 

teams  will  receive  $320,000  for 
their  rights  this  year  compared  to 
the  average  of  $180,000  they  re- 

ceived in  1961  when  they  negotiated 

separate  contracts.  The  AFL's  eight 

clubs  will  earn  about  $200,000  each 
from  the  sale  of  their  rights. 

Collegians  ■  CBS-TV  is  pouring 
$5.1  million  into  some  college  funds 
this  season,  but  a  specific  break- 

down is  not  presently  available  since 
payments  go  to  individual  schools, 
not  the  NCAA.  Colleges  playing 
in  split  network  games,  the  regional 
contests,  do  not  earn  as  much  as 

those  whose  games  are  telecast  coast- 
to-coast.  Individual  conference  rules 
vary,  too,  in  their  requirement  for 
raking  off  a  share  for  the  organiza- 
tion. 

ball,  and  hockey  from  the  antitrust  laws 
in  the  area  of  a  single  tv  contract 
(Broadcasting,  Sept.  25,  1961). 
The  network  paid  an  even  greater 

sum,  $10.2  million,  for  similar  rights 
with  the  NCAA  this  year. 

ABC-TV  and  AFL  ■  ABC-TV, 
which  coughed  up  $10  million  for  its 
five-year  AFL  pact,  is  paying  the  $2 
million  due  for  the  AFL's  1962  sched- 

ule, including  the  playoff  and  cham- 

pionship games.  CBS-TV  didn't  get  the 
NFL  championship  because  NBC-TV 
has  another  year  to  run  in  the  $1.23 
million  pact  it  signed  for  the  game  last 

year. 

Ford  through  J.  Walter  Thompson 
Co.  and  Marlboro  through  Leo  Burnett 
Co.,  both  of  which  bought  a  quarter 
each  of  NFL  games  last  year,  have 
anted  up  for  similar  exposure  this  year, 
and  will  share  a  half,  although  this  time 

they'll  have  the  entire  98  game  schedule 
on  at  least  197  CBS-TV  affiliates  (and 
a  few  other  stations),  instead  of  the  90 
games  offered  last  year.  The  remaining 
NFL  half  is  being  sold  on  a  regional 
basis  to  breweries  and  oil  companies. 

Ford  again,  this  time  with  its  Lincoln- 
Mercury  Division  through  Kenyon  & 
Eckhardt  Inc.,  P.  Lorillard  through 
Grey  Adv.  Inc.,  Gillette  Safety  Razor 
Co.  through  Maxon  Inc.  and  Goodyear 
Tire  &  Rubber  Co.  through  Young  & 

Rubicam  have  bought  ABC-TV's  AFL 
games  on  at  least  161  stations.  DX  Sun- 
ray  Oil  through  Gardner  Adv.  and  Pearl 
Brewing  through  Tracy-Locke  Co.  are 
regional;  Beecham  through  Kenyon  & 
Eckhardt  is  regional  and  network. 

Ford  also  is  in  collegiate  football, 

buying  the  NCAA  games  from  CBS-TV 
(at  least  197  stations)  as  have  Humble 
Oil  Co.  through  McCann-Erickson  Inc. 
and  General  Cigar  through  Y&R. 

Blue  Chips  ■  The  NFL  games  are 
being  offered  at  blue  chip  prices.  CBS- 
TV  is  getting  $2.45  million  per  quarter; 
however  an  attempt  early  this  year  to 

sign  two-year  contracts  with  sponsors 
fizzled.  The  network  is  getting  $2  mil- 

lion per  quarter  for  the  college  games. 
ABC-TV  paid  proportionately  less  for 
its  football  rights  than  CBS-TV,  and  is 
charging  $1.6  million  per  quarter  al- 

though that's  for  an  eight-team  league. 
NBC-TV  has  a  strong  edge  in  post- 

season play  and  will  telecast  eight  cham- 
pionship and  bowl  games.  The  NFL 

title  game,  tentatively  set  for  Dec.  30 
(depending  on  playoff  action),  is  sold 
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out  with  one-quarter  sponsorships  taken 
by  Phillip  Morris  through  Burnett, 

American  Oil  through  D'Arcy  Adv., 
Ford  through  JWT  and  breweries  on  a 
regional  basis. 

The  East-West  Shrine  game,  Dec.  29, 
is  sold  out  to  Savings  &  Loan  Founda- 

tion through  M-E  for  one  half;  Colgate- 
Palmolive  through  Ted  Bates  &  Co.  and 
R.  J.  Reynolds  through  William  Esty 
Co.  for  one  quarter  each. 

The  Blue-Grey  game,  Dec.  29,  and 
the  Rose  Bowl,  Jan.  1,  are  sold  out  to 
Chrysler  through  Burnett  and  Gillette 
through  Maxon,  each  buying  one  half. 

The  Sugar  Bowl  on  Jan.  1  is  sold  out 
to  General  Motors  through  Campbell- 
Ewald  Co.,  Wynn  Oil  through  Erwin 
Wasey,  Ruthrauff  &  Ryan,  Brown  & 
Williamson  through  Bates,  all  one  quar- 

ter; and  American  Products  and  Col- 
gate-Palmolive, both  Bates  with  one 

eighth. 
Seniors  ■  The  Senior  Bowl,  Jan.  5, 

is  sold  so  far  to  Colgate-Palmolive, 
which  ordered  one  quarter  through 
Bates. 

Only  an  eighth  of  the  Dec.  15  Liberty 
Bowl  had  been  sold  by  last  week.  Bristol- 
Myers  bought  it  through  Doherty,  Clif- 

ford, Steers  &  Shenfield.  No  date  has 
been  set  for  the  Pro  Bowl,  nor  has  time 
been  sold  for  the  contest. 

CBS-TV  will  work  three  post-season 
clashes:  the  Gator,  Bluebonnet  and  Cot- 

ton bowls,  all  now  being  sold  with  Uni- 
ted Motors  through  Campbell-Ewald 

Some  of  the  grueling  line  play  in  a 
typical  pro  contest  on  an  afternoon 
when  the  weather  wouldn't  cooperate. 
Football  players  are  not  issued  rain 
checks.  Tv  viewers  will  have  a  wide 
choice  of  top  games  this  season, 

the  first  taker  in  the  Cotton  and  Gator. 

The  regular  NFL  sponsors  on  CBS-TV 
are  in  the  lineup  for  the  league  division 
playoffs,  if  needed  (NBC-TV  has  the 

especially  among  the  professional 
clashes.  The  fast-rising  AFL  continues 
to  show  improvement  in  the  calibre 

of  its  play  and  the  NFL  can  be  count- 
ed on  for  a  typically  exciting  season 

with  football's  finest  players. 

title  game). 

ABC-TV  is  apparently  linked  only  to 
the  Orange  Bowl  for  post-season  play. 
The  sponsors  are  Buick  through  M-E 

The  number  of  sportcasters  almost  requires  a  new  scorecard 

At  least  39  sportscasters  will 
broadcast  the  televised  football 
games  on  the  NFL,  AFL  and  NCAA 
schedules  this  season.  CBS-TV, 
which  has  122  collegiate  and  pro- 

fessional games  to  report,  has  as- 
signed 34  men  to  the  job.  Of  them, 

27  will  handle  the  pro  broadcasts, 
which  begin  Sept.  16.  The  network 
has  seven  men  signed  for  the  NCAA 
games.  ABC-TV  will  use  five  men 
for  its  telecasts.  Regional  splits  are 
responsible  for  the  drafting  of  so 
many  sports  voices.  The  lineup: 

NFL  on  CBS-TV  ■  Chuck  Thomp- 

son, Baltimore  Colts;  "Red"  Grange 
and  George  Connor,  Chicago  Bears; 
Ken  Coleman  and  Warren  Lahr, 
Cleveland  Browns;  Frank  Glieber 

and  Davey  O'Brien,  Dallas  Cowboys; 
Van  Patrick  and  Bob  Reynolds,  De- 

troit Lions;  Ray  Scott  and  Tony 
Canadeo,  Green  Bay  Packers;  Gil 
Stratton  and  Bill  Brundige,  Los  An- 

geles Rams;  Herb  Carneal  and  Clay 
Tonnemaker,  Minnesota  Vikings; 
Chris  Schenkel  and  Pat  Summerall, 
New  York  Giants;  Jack  Whitaker 

and  Bosh  Pritchard,  Philadelphia 
Eagles;  Joe  Tucker  and  Joe  Bach, 
Pittsburgh  Steelers;  Jack  Drees  and 

Bill  Fischer,  St.  Louis  Cardinals; 
Bob  Fouts  and  Gordon  Soltau,  San 
Francisco  49ers;  and  Jim  Gibbons 
and  Eddie  Gallaher,  Washington 
Redskins. 

NCAA  on  CBS-TV  ■  Lindsey  Nel- 
son, Terry  Brennan  and  Jim  Simp- 
son will  cover  games  broadcast 

coast-to-coast  and  will  join  Mel  Al- 
len, Jim  Morse,  Bill  Fleming  and 

Johnny  Lujack  in  describing  the 
Eastern,  Midwestern  and  Western 
regional  contests. 
AFL  on  ABC-TV  ■  Curt  Gowdy 

(play-by-play)  and  Paul  Christman 
(color)  will  handle  one  game;  if  a 
second  is  scheduled  on  the  same 

day,  Jack  Buck  will  do  the  play-by- 
play and  George  Ratterman  the 

color.  In  the  event  of  a  third  game 
on  the  same  day,  Charles  Jones  will 
do  all  announcing  chores. 

Hosts  ■  Chris  Schenkel  will  be 

host  for  CBS-TV's  College  Football 
Kickoff,  the  NCAA  pre-game  show. 
Jack  Whitaker  and  Bill  Malone  will 
be  co-hosts  for  College  Football 
Scoreboard. 
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Productions  Division  of  M-E,  R.  J. 
Reynolds  Tobacco  through  Esty  and 
United  Motors  Service  through  Camp- 
bell-Ewald. 

Beyond  the  broadcast  of  actual  games, 
network  television  is  providing  pre-  and 
post-game  shows,  a  few  specials  and  a 
"highlights"  program. 

Other  Football  Shows  ■  NFL  games 
will  be  preceded  by  Pro  Football  Kick- 
Off,  a  15-minute  program  to  be  spon- 

sored by  Bristol-Myers  (Vitalis)  through 
DCS&S  and  Carter  Products  (Rise) 
through  Sullivan,  Stauffer,  Colwell  & 
Bayles. 
NCAA  games  on  CBS-TV  will  be 

preceded  by  a  15-minute  show  spon- 
sored by  Union  Carbide  Consumer 

Products  through  Esty.  NCAA  Football 
Scoreboard  will  follow  the  college 
games  on  CBS-TV,  sponsored  by 
Bristol-Myers  through  DCS&S  and  Gen- 

eral Mills  through  Knox  Reeves  Adv. 
Inc. 

AFL  scores  will  be  broadcast  on  ABC- 

TV's  AFL  Pro-Game  Scoreboard  on 
about  157  stations  with  Bristol-Myers 
through  DCS&S,  General  Mills  through 
Knox-Reeves  and  Simoniz  through 
Dancer-Fitzgerald-Sample,  sponsoring. 

CBS-TV  has  scheduled  two  hour  spe- 
cials to  draw  attention  to  its  professional 

and  collegiate  schedules.  "KickofT  '62 — 

FEEtsball 

Trans-Canada  Telemeter,  hold- 
er of  franchise  for  Telemeter  pay 

tv  in  Toronto  presented  two  pre- 
season football  games  of  Toronto 

Argonauts  this  summer  at  a  sub- 
scriber cost  of  $1.50  per  game, 

offered  5,800  subscribers.  Both 
games  were  originated  from  the 
Canadian  National  Exhibition 
Stadium  in  Toronto. 

a  College  Football  Preview,"  will  be 
telecast  Sept.  13  and  "Pro  Football  Ex- 

plosion— The  Story  of  the  NFL,"  will 
be  shown  Sept.  20,  both  8:30-9:30  p.m., 
EDT. 

NBC-TV  will  get  into  the  regular  sea- 
son schedule  with  National  Football 

League  Highlights,  filmed  portions  of 
key  action  of  Sunday  pro  games  on  the 
following  Saturday  (5-5:30  p.m., 
NYT),  sponsored  by  Chesebrough- 
Pond's  through  Norman,  Craig  &  Kum- 
mel,  Mennen  through  Grey,  R.  J.  Rey- 

nolds through  Esty  and  Skil  Corp. 
through  Fuller  &  Smith  &  Ross. 
CBC-TV  will  present  16  NFL  games 

to  Canadian  viewers  on  Sundays  during 

the  1962  season.  Sponsors  are  Carling 
Breweries  Ltd.  and  American  Motors 

(Canada)  Ltd.,  both  through  McKim Advertising. 

The  Canadian  network  said  it  would 

televise  "the  most  significant  games 
available  as  the  season  draws  to  a 

close."  The  game  of  Oct.  7  may  be  pre- 
empted by  the  baseball  World  Series. 

Radio,  Too  ■  Radio  network  broad- 
casts of  football  games  will  be  few  this 

year,  although  most  all  U.  S.  teams  are 
broadcast  on  local  and  regional  radio 
networks.  ABC  Radio  is  again  carrying 
the  games  of  the  U.  of  Notre  Dame 
with  Texas  American  Oil  Co.  (no  agen- 

cy). NBC  Radio  will  broadcast  five 
post-season  games:  the  Rose  Bowl,  Blue- 
Grey  Game  and  the  NFL  Champion- 

ship with  the  same  sponsorship  arrange- 
ment as  NBC-TV;  the  Sugar  Bowl  has 

no  sales  yet;  the  East-West  Game  is 
half-sold  to  Savings  &  Loan  Foundation 

through  M-E. 
CBS  Radio  has  not  scheduled  foot- 

ball this  fall. 
Mutual  Broadcasting  System  has 

lined  up  one  event,  the  annual  Army- 
Navy  game,  of  which  one-half  has  been 
ordered  by  the  Monroe  Auto  Equip- 

ment Co.  through  Aitkin-Kynett  Co., 
Philadelphia.  The  other  half  is  avail- 

able to  stations  for  local  sale. 

Billings  per  tv  family  average  $9.65 

TvAR's  ANALYSIS  OF  FCC  SHOWS  WIDE  VARIANCE  IN  MARKETS 

Advertisers'  spot  television  billings  in 
1961  varied,  market  by  market,  from  a 
high  of  $13.72  per  tv  family  to  a  low 
of  $3.09. 

These  are  the  extremes  in  Television 

Advertising  Representatives'  third  an- 
nual analysis  of  "Television  Expendi- 
tures by  Tv  Family,"  which  is  being 

released  today  (Sept.  3).  The  figures 
were  derived  by  applying  Television 

magazines's  estimates  of  tv  homes 
against  FCC's  spot  tv  dollar  figures, 
market  by  market.  FCC  placed  total 
spot  billings,  for  time  only,  at  $468.5 
million  (Broadcasting,  Aug.  20). 

Heaviest  spending  per  family  was  in 
Chicago,  where  the  spot  total  of  $30,- 
582,000  averaged  $13.72  per  tv  home. 
New  York  got  almost  twice  as  much 
spot  billing — $59,421,000 — but  its  per- 
family  average  was  less  ($11.16). 
Buffalo-Niagara  Falls  had  the  second 
highest  average,  $13.09,  and  Houston- 
Galveston  was  next  with  $11.72. 

The  combined  market  of  Evansville, 
Ind.  and  Henderson,  Ky.  averaged 
$3.09  per  tv  family. 

The  national  average  was  $9.65. 
Robert  Hoffman,  TvAR  marketing 

and  research  vice  president,  who  super- 
vised the  study,  noted  that  generally  the 

per-family  outlays  varied  with  the  size 
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of  the  market,  with  the  heaviest  spend- 
ing in  the  biggest  markets. 

Looking  back 

The  client-agency  relationship 
between  Brown  &  Williamson  To- 

bacco Corp.  and  Keyes,  Madden 
&  Jones,  Chicago,  reached  its  25th 
anniversary  last  month.  It  started 

in  August  1937  when  B&W  re- 
tained the  agency  to  handle  a 

radio  country  music  program  for 
its  smoking  tobaccos. 

The  show  later  became  NBC 

Radio  network's  Plantation  Party. 
B&W  radio  shows  have  helped 

in  bringing  fame  to  such  enter- 
tainment stars  as  Frank  Sinatra, 

Red  Skelton  and  Art  Linkletter. 
In  the  early  days  of  television  the 
B&W-KM&J  relationship  con- 

tinued on  such  shows  as  Caval- 
cade of  Stars,  Penny  to  a  Million, 

and  Tennessee  Ernie  Ford. 

Today,  KM&J  is  B&W's  agency for  Raleigh  and  Belair  cigarettes 
and  for  Sir  Walter  Raleigh  and 
Pipe  Major  smoking  tobacco.  An 
active  tv  campaign  for  the  fall  is 
now  being  planned. 

Tax  Markets  ■  In  the  top  10  markets 
for  which  FCC  figures  are  available, 
Mr.  Hoffman  said,  the  average  was 
$9.81  per  tv  home.  For  the  next  10 
the  averages  was  $9.01;  for  the  21st 
through  30th  it  was  $7.50;  for  31st 
through  40th,  $7.09,  and  for  all  others, 

$5.32. Yet  within  any  one  of  these  groups, 
he  continued,  there  is  considerable 
variation:  In  the  first  10,  for  instance, 

the  range  extends  from  Chicago's 
$13.72  to  San  Francisco's  $7.99. Mr.  Hoffman  said  that  changes  in 
Television's  market  definitions  made 
comparisons  between  the  1961  and 
1960  per-family  figures  for  individual 
markets  unmeaningful.  On  a  national- 
average  basis,  however,  196rs  $9.65  per 
tv  family  might  be  compared  with 
$10.03  as  of  18  months  earlier (  Broad- 

casting, Oct.  16,  1961). 

Counting  network  and  local  as  well  as 

national  spot  expenditures,  TvAR  esti- 
mated that  total  investments  in  tv  ad- 

vertising in  1961  averaged  $33.28  per 
tv  family.  The  average  family,  mean- 

while, spent  $4,026  in  retail  stores  in 1961. 

Larger  Markets  ■  The  TvAR  calcula- 
tions cover  markets  for  which  FCC  fig- 

ures are  available — those  with  three  or 
more  reporting  stations.   List  excludes 
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It's  FLAGLER  Street  in  MIAML.. 

It's  MAIN  STREET  in  Ohio's  Third  Market 

You  wouldn't  sell  ear  muffs  in  Miami,  nor  quite  as  much  sun  lotion  per  capita  in  the  Dayton  area. 
And  there  are  other  differences,  some  of  them  more  subtle,  between  this  area's  Main  Street  (there  are 
24  of  them!)  and  the  avenues  of  other  leading  American  markets.  Knowing  these  differences  by  heart, 

appraising  them  constantly,  and  programming  to  them  is  our  No.  1  job.  Our  ratings  prove  the  effort  is 

worth  the  work.  Especially  so  because  this  is  a  high  dollar  market  where  advertising  has  a  far-better- 

than-average  chance  of  paying  handsomely.  And  George  P.  HoUingbery  can  prove  it. 

DAYTON,  OHIO  WHIO-AM-FM-TV 

Associated  with  WSB,  W SB-TV,  Atlanta,  Georgia 
and  WSOC,  WSOC-TV.  Charlotte,  North  Carolina 

WHIO WHIO-TV 

(  hiuinel 
M— 1.  J  F 
FM— 99  1  WC 
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Detroit  because  FCC  figures  do  not  include  billings  for 
CKLW-TV  Windsor-Detroit.  For  combination  markets  with 
varying  set  counts,  TVAR  has  made  separate  computations 
which  are  presented  in  an  appendix  following  the  regular  list. 
;  The  list  and  the  appendix: 

opui  IV Kill  i  nCTC Ul  1 1 1 1  Igo TDlp\/ic  inn 
fin  tnnni f  am  i  1  ioc 

irrp  ■ FpH hillinQ^ Ul  1  III  Igo 

ividi  ncL 1962(2) npr  tv  familv pel  Lv  laitiiijf 

New  YorK- $59,421 5,322,400 
$11.16 Los  Angeles 28,274 2,848,800 9.92 Chicago 

30,582 2,229,500 
13.72 

Philaaeiphia 19,068 2,019,200 9.44 
Boston 15,008 1,774,200 

8.46 
Detroit (a) (a) 

(a) 

San  Francisco  - 10,663 1,334,100 
7.99 

Cleveland 11,031 1,262,500 8.74 
Pittsburgh 11,133 1,232,100 9.04 
Washington 

7,863 
847,800 9.27 

St.  Louis 
8,248 

795,600 10.37 
Da(llas-Ft.  Worth 

5,706 
736,800 

7.74 

Minneapolis-St.  Paul 
5,716 

733,000 7.80 
Cincinnati 

5,428 
731,800 7.42 

Baltimore" 6,346 722,500 
8.78 

Milwaukee 
5,844 626,700 9.33 Kansas  City 
5,846 594,000 9.84 

Seattle-Tacoma 
5,361 

577,800 9.28 
Atlanta 

4,194 570,600 
7.35 

Buffalo-Nigara  Falls 7.447 568,800 13.09 
Miami 

5,278 556,600 9.48 
Houston-Galveston 5,837 498,000 11.72 
Memphis 

3,066 
491,200 6.24 

Columbus,  Ohio 
4,611 

471,500 9.78 Portland,  Ore. 
4,008 

466,600 8.59 
Sacramento-Stockton 2,739 

448,000 6.11 
Asheville,  N.  C,  Greenville, 

Spartafnburg,  S.  C. 
1,451 

437,700 3.32 
Nashville 

1,798 
434,600 4.14 

Albany-Schenectady-Troy 3,702 420,000 
8.81 

Tampa-St.  Petersburg 3,277 
419,500 7.81 

New  Orleans 3,565 418,200 8.52 Louisville 
3,808 409,900 9.29 

Denver 
3,719 348,800 10.66 

Oklahoma'  City — Enid 2,901 
342,000 

8.48 

Rochester,  N.  Y. 
2,654 

322,800 8.22 
Tulsa 

2,047 
320,100 6.39 

Omaha 
2,420 317,300 7.63 

Norfolk-Portsmouth 
Newport  News-Hampton 

1,953 
309,000 6.32 

Cedar  Rapids-Waterloo 1,349 
302,600 4.46 

Shreveport  La.,  Texarkand,  Tex. 
1,779 

293,100 6.07 
Orlando-Daytona  Beach 975 288,000 

3.39 Richmond-Petersburg 1,315 282,800 
4.65 

Wichita-Hutchinson 
1,581 

276,700 5.71 
San  Antonio 

2,113 
275,500 7.67 

Scranton-Wilkes  Barre 
1,346 

258,100 5.22 
Spokane 1,943 267,600 7.54 

Salt  Lake  City-Ogden-Provo 1,353 251,600 5.38 
Madison 

1,082 
244,200 4.43 

Knoxville 1,212 243,100 4.99 
Little  Rock 

1,113 
235,400 4.73 

1,758 
228,200 

7.70 
824 

222,400 
3.71 

667 
215,900 3.09 

796 
205,300 

3.88 
1,521 

188,900 8.05 

817 

167,400 
4.88 

950 167,300 5.68 

1,130 
165,300 6.84 /Ud 
1  cn  /inn A  An 

4.41) 518 152,600 3.39 
714 140,300 5.09 

Phoenix 
Columbia,  S.  C. 
Evdnsville,  Ind.-Henderson,  Ky. Chattanooga 
Fresno 

Peoria 
Youngstown Ft.  Wayne 
Beaumont-Port  Arthur 
Albuquerque 
South  Bend-Elkhart 

(a)  Data  for  Detroit  have  been  excluded  inasmuch  as  the  FCC 
total  for  that  market  does  not  include  billings  for  station  CKLW- 
TV.  Excluding  CKLW-TV,  billings  per  family  came  to  $7.29  in  1961. 

As  noted  previously,  the  chart  and  table  shown  in  this 
report  exclude  those  television  areas  where  the  FCC  billing 

figures  represent  a  combination  of  two  or  more  markets  with 

varying  set  counts  (e.g.,  Hartford-New  Haven-New  Britain- Wat  erbury). 

Since  these  "combinations"  frequently  include  markets  of 

varying  size,  the  billings  per  tv  family  would  not  necessarily 

apply  equally  throughout  each  of  these  FCC-designated 
areas.  However,  for  purposes  of  completeness,  the  data  for 
these  areas  are  shown  below  with  the  Spot  Television  billings 

per  family  computed  on  the  basis  of  the  largest  tv  market  in each  group. 

Spot  tv     Television  Spot 
billings      families  billings 

(in  $000)     Feb.  1962   Per  tv  family 

$7,059  702,900  $10.04 
6,100  676,000  9.02 
2,319        572,700  4.05 

2,759        557,900  4.95 

1,917  423,800  4.52 
1,633  384,700  4.24 
1,594        325,800  4.89 

1,673  322,200  5.19 
1,152  317,900  3.62 
1,000  307,300  3.25 
2,272  282,100  8.05 
1,363  266,100  5.12 

960        237,600  4.04 

587  179,700  3.27 
595  138,300  4.30 
1,015  136,400  7.44 
597  117,100  5.10 
609  100,800  6.04 
446  100,800  4.42 
478  93,300  5.12 
192  44,500  4.31 

(1)  Excludes  TV  areas  where  the  FCC  billing  figures  represent 
a  combination  of  2  or  more  markets  with  varying  set  counts. 
(Overall  figures  for  these  areas  are  appended.) 

(2)  Source:  Television  Magazine  (Noted:  Feb.  1962 — rather  than 
July  1961 — data  were  used  because  of  the  change  in  definition  of  tv 
areas  by  Television  Magazine  as  of  that  date.) 

Hartford-New  Haven 
N.  Britain-Waterbury 

Indianapolis-Bloomington 
Johnstown-Altoona 
Lancaster-Harrisburg- York-Lebanon 
Charleston-Huntington- 

Oakhill,  W.  Va.-Ashland,  Ky. 
Flint-Saginaw-Bay  City 
Poland  Spring-Portland,  Me. 
Cha'mpaign-Springfield- 

Decatur-Urbana-Danville 
Roanoke-Lynchburg 
Green  Bay-Marinette Ames-Des  Moines 
Mobile,  Ala.-Pensacola,  Fla. 
Cape  (airardeau,  Mo.- Harrisburg,  III. 
Austin-Rochester,  Minn.- 

Mason  City,  Iowa 
Bakersfield 
Honolulu Amarillo 
El  Paso 
Tucson 
Colorado 

Springs-Pueblo Las  Vegas-Henderson 

New  Gumbinner  employes  honored  at  party 

Bertrand  Lanchner  (1)  and  Elmer 
Jaspan,  who  join  the  radio-tv  depart- 

ment of  Lawrence  C.  Gumbinner 
Adv.,  New  York,  tomorrow  (Sept. 
4),  were  the  guests  of  honor  at  a 
cocktail  party  Aug.  16  given  by  the 

agency's  radio-tv  staff  members.  Mr. 
Lanchner,  formerly  of  Dancer-Fitz- 

gerald-Sample, will  supervise  busi- 
ness affairs  for  Gumbinner's  broad- 
cast department,  and  legal  and  con- 

tractual matters  for  the  entire  agen- 
cy. Mr.  Jaspan,  former  vice  presi- 

dent of  Bauer-Tripp  Inc.,  Philadel- 
phia, joins  Gumbinner  in  the  newly- 

created  post  of  vice  president  and 
associate  director  of  the  radio-tv  de- 

partment. Also  honored  was  James 
J.  Neville,  former  sports  director  of 
Dancer-Fitzgerald-Sample,  who  is 

joining  Gumbinner  in  a  similar  ca- 
pacity. 

Farewells  were  coupled  with  the 
welcoming  however,  for  Hugh  Cohn, 
in  charge  of  programming,  media 

and  administration  of  the  agency's 
radio-tv  department,  and  Dick  Blue, 
account  executive  on  American  To- 

bacco, and  agency  sports  director. 
Mr.  Cohn  and  Mr.  Blue  have  re- 

located in  Houston,  Tex.,  to  estab- 
lish a  new  firm. 
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We'll  clear  it  up  on  September  12th 

SEVEN  ARTS 

ASSOCIATED 
CORP. 



SPOT  UP  17%  IN  QUARTER 

Billings  for  three  months  total  $189.4  million, 

indicate  Rorabaugh  figures,  released  today  by  TvB 

Spot  television's  gross  time  billings 
in  the  second  quarter  of  this  year  rose 
17%  over  the  same  period  of  1961, 
reaching  $189,433,000,  according  to 
N.  C.  Rorabaugh  compilations  being  re- 

leased today  (Sept.  3)  by  TvB. 
The  second-quarter  figures  furnish 

additional  details  for  the  report  issued 
by  TvB  a  week  ago  showing  that  tele- 

vision's combined  spot  and  network 
billings  for  the  first  six  months  of  this 
year  totaled  $759.3  million,  up  15.2% 

from  the  first  half  of  1961.  Tliis  year's 
first-half  spot  was  put  at  $371.5  million, 
up  19.1%;  first-half  network,  $387.7 
million,  up  11.6%  (Broadcasting, 
Aug.  27). 

Highlights  of  the  second-quarter  spot 
report  include: 

Second  Quarter  1962 

TOP  100  Spot  tv  Advertisers— Second  Quarter 
1962 

(Source:  TvB-Rorabaugh) 
1. 

Procter  &  Gamble 
$15,444,600 2. General  Foods 6,766,700 

3. 
Colgate  Palmolive 5,546,600 4. Lever  Brothers 

4,348,300 

5. 

William  Wrigley  Jr. 
3,888,900 6. P.  Lorillard 3,766,300 7. Coca-Cola  (bottlers) 
3,665,000 8. Bristol  Myers 
2,964,500 

9. 

Alberto  Culver 2,796,900 
10. 

American  Home  Products 2,635,400 
11. General  Mills 2,405,200 12. 

Standard  Brands 2,309,500 13. Corn  Products 
2,014,000 14. Jos.  Schlitz  Brewing 1,791,700 

15. 

Kellogg 

1,775,700 
16. Philip  Morris 1,696,100 17. 

Simoniz 1,662,200 18. Pepsi  Cola  (bottlers) 1,596,300 19. Ford  Motor  (dealers) 1,580,000 

Second  Quarter  1961 

Time  of  Day Amount Percent Amount Percent 
Day 

$  45,213,000 23.9 
$  40,111,000 25.0 Early  Evening 44,794,000 23.6 34,773,000 

21.7 

Prime  Night 58,887,000 31.1 52,170,000 
32.5 Late  Night 40,539,000 

21.4 
33,545,000 

20.8 

Total $189,433,000 100.0 $160,599,000 
100.0 

Type  of  Activity 
Announcements $153,753,000 81.2 $121,831,000 75.9 
ID'S 

15,816,000 
8.3 

18,996,000 11.8 
Programs 19,864,000 10.5 19,772,000 12.3 

Total $189,433,000 100.0 $160,599,000 100.0 

Estimated  Expenditures  of  Spot  Television  Advertisers  by  Product  Classification 
(Source:  TvB-Rorabaugh) 

Second  Quarter 
1961 1962 

%  Change 

Agriculture 
$  376,000 $  230,000 

38.8 
Ale,  beer  &  wine 14,788,000 16,102,000 + 8.9 
Amusements,  entertainment 425,000 619,000 + 45.6 
Automotive 4,555,000 7,427,000 + 

63.1 Building  material,  equipment,  fixtures,  paints 742,000 957,000 
29.0 Clothing,  furnishings,  accessories 3,074,000 2,711,000 
11.8 

Confections  &  soft  drinks 9,721,000 14,199,000 -1- 
46.1 

Consumer  services 5,006,000 6,992,000 + 
39.7 Cosmetics  &  toiletries 16,703,000 18,929,000 + 13.3 

Dental  products 4,330,000 4,385,000 + 1.3 
Drug  products 7,146,000 8,495,000 + 18.9 
Food  &  grocery  products 44,392,000 48,569,000 + 9.4 
Garden  supplies  &  equipment 408,000 456,000 + 11.8 
Gasoline  &  lubricants 6,858,000 8,879,000 + 29.5 
Hotels,  resorts,  restaurants 157,000 169,000 + 7.6 
Household  cleaners,  cleansers,  polishes,  waxes 8,639,000 8,977,000 

-f- 

3.9 Household  equipment— appliances 839,000 1,072,000 + 
27.8 

Household  furnishings 559,000 589,000 + 5.4 
Household  laundry  products 12,971,000 14,562,000 + 

12.3 

Household  paper  products 1,492,000 2,883,000 + 
93.2 Household,  general 1,697,000 2,235,000 + 31.7 

Notions 83.000 
78,000 

6.0 
Pet  products 2,038,000 2,871,000 

+ 40.9 
Publications 555,000 283,000 49.0 
Sporting  goods,  bicycles,  toys 586,000 1,454,000 

+148.1 

Stationery,  office  equipment 67,000 5.000 92.5 
Television,  radio,  phonograph,  musical  instruments 36,000 43,000 + 19.4 
Tobacco  products  &  supplies 8,316,000 9,006,000 + 8.3 
Transportation  &  travel 1,338,000 1,712,000 + 28.0 
Watches,  jewelry,  cameras 725,000 918,000 + 26.6 
Miscellaneous 1,977,000 3,626,000 + 

83.4 TOTAL $160,599,000 $189,433,000 

20.  Anheuser-Busch 
1  AO  A  cr\A 
1,484,500 O  1       OU.  1 1  All 21.  Shell  Oil 1    AC  A  rt  AO 
1,454,900 22.  E.  f.  MacDonald  Stamp 1  A  A~T  n r\n 
1,447,700 O  O          Aaaa.'aI      K/I_J.a,va  /jJ_Al__a.\ 23.  General  Motors  (dealers) 1    >100  OAA 
1,422,200 24.  Food  Manufacturers 1,41/, oOO 

lo.  iviiles  LaDoratones 1   001  OAA 
1,381,300 26.  Gillette 1  O  /)  A  OAA 
1,340,800 2/.  Campbell  Soup 1    OOr  CAA 
1,325,500 28.  Liggett  &  Myers 1    O  1  O  AA 

1^318,600 
29.  leaner  Products 1    O  C  O  P  AA 

1,258,600 
30.  Continental  Baking 1    O  C  <1    O  AA 

1,254,300 31.  Sears  Roebuck 1    0 1  1    O  AA 
1,211,300 32.  Pet  Milk 1  I  A  o  rr  AA 
1,162,500 33.  Nestle 1    1  O  yl    f  AA 
1,134,600 34.  rabst  Brewing 
1    "Uri  1    T  AA 

1,131,700 3d.  Chrysler  (dealers) 1    AOO  OAA 
1,082,200 

36.  Avon  Products 1    r\  AC  AAA 
1,045,000 37.  Welch  Grape  Juice 1   A  4 1    1  AA 
1,041,100 

38.  Ralston-Purina 
1    AA1  AAA 
1,001,000 39.  Canadian  Breweries A  ̂   A  OAA 
949,200 40.  Armstrong  Cork 917,500 

41.  Helene  Curtis  Industries 903,600 42.  Texaco AOO  OAA 
838,300 43.  J.  A.  Folger 825,000 

44.  u.  0.  Borax  &  cnemicai OAO  1  AA 

45.  Beech-Nut  Lite  Savers TAC  AAA 795,900 
46.  United  Vintners TOO    yl  A  A 

783,400 47.  Chrysler  Corp. TA  A  AAA 764,900 
48.  R.  J.  Reynolds 

~ICn  AAA 

758,800 
4y.  North  American  rhilips 

~JCC  AAA 

756,900 
50.  American  Chicle 7C1  inn /51,10U 
CI    r>. .....  n'.i 51.  Pure  Oil 1  A  n  T  A  A 748,700 
52.  Humble  Oil  &  Refining 1  A  A  TAA 744,700 
53.  Chesebrough-Ponds 

1    1 A  A 733,300 
54.  American  Tobacco 

"700  A  AA 

732,400 
55.  American  Motors  (dealers) 725,700 
56.  Warner-Lambert  Pharma. CAA  OAA 690,800 
57.  Scott  Paper 

A  "7  1    O  AA 
671,300 

58.  Falstaff  Brewing A  A  1    T  A  A 
661,700 

59.  Carnation 655,100 
60.  Gulf  Oil ACO  AAA 652,600 
61.  International  Latex 633,800 
62.  American  Oil 

595,700 d3.  Cottee  Growers  of  Colombia CAA  CAA 
590,500 

64.  Phillips  Petroleum 585,500 
65.  Frito-Lay 583,800 
66.  F.  Schaefer  Brewing 582,500 
67.  Foremost  Dairies 580,400 
68.  Hills  Bros.  Coffee 570,300 
69.  U.  S.  Rubber 557,200 

70.  Kimberly-Clark 554,300 
71.  Interstate  Bakeries 542,000 
72.  Phillips-Van  Heusen 

538,200 73.  Laddie  Boy  Dog  Foods 
530,800 74.  Lestoil  Products 530,400 75.  Sinclair  Refining 521,200 76.  Theo.  Hamm  Brewing 
511,700 77.  Quaker  Oats 506,500 

78.  C.  Schmidt  &  Sons 499,400 
79.  American  Bakeries 496.900 
80.  Royal  Crown  Cola  (bottlers) 496,500 
81.  Chock  Full  0'  Nuts 

489,800 
82.  Maybelline 487,200 
83.  Climalene 487,100 
84.  Johnson  &  Johnson 473.100 
85.  B.  F.  Goodrich 462,700 
86.  P.  Ballantine  &  Sons 457.200 
87.  M.  J.  B.  Co. 455.500 88.  Sterling  Drug 447.800 
89.  Pacific  Tel.  &  Tel. 444,500 
90.  Andrew  Jergens 437,800 
91.  Shulton 435,500 
92.  J.  Nelson  Prewitt 429,800 

93.  Fels  &  Co. 425,300 
94.  National  Biscuit 423,900 
95.  Aerosol  Corp.  of  America 423,200 
96.  Standard  Oil  (Ohio) 420.900 
97.  Norwich  Pharmacal 417,800 
98.  Brillo  Manufacturing 

413,100 

99.  Socony  Mobil  Oil 409.500 
100.  Stroh  Brewery 

395,800 
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Lots  of  CLASS- 

and  considerable  MASS! 

Retail  sales  per  household  in  the  Fargo-Moor- 
head  metro  area  are  among  the  very  highest  in 

the  U.S.*  In  the  American  saga,  that's  CLASS! 

But  many  people  don't  realize  that  Fargo  is 
the  retail  trading  center  for  more  than  500,000 

people  in  the  rich  Red  River  Valley — has  over 
200  wholesale  distribution  firms  —  is  really  a 
kinda  mass  market! 

That  combination  of  high  spending  and  big 

audience  is  why  WDAY  Radio  and  WDAY-TV 
carry  a  lot  more  business  than  the  top  outlets  in 

a  lot  of  larger  cities.   Ask  PGW  to  prove  it. 

*See  "Metro  Area  Retail  Sales  Per  Household,"  in  Standard Rate  &  Data. 

WDAY 

5000  WATTS  •  970  KIIOCYCLES  •  NBC 

and 

WDAY-TV 
AFFILIATED  WITH  NBC  •  CHANNEL  6 

FARGO,  N.  D. 

PETERS,  GRIFFIN,  WOODWARD,  INC.. 
Exclusive  National  Representatives 
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$18  MILLION  IN  SWITCHES 

Chrysler's  $10  million  move  to  Y&R  heads  list; 
U.S.  Rubber,  Avis,  Olin,  Gilbert  move  billings 

The  normal  August  tranquility  on 
Madison  Avenue  was  shattered  last 
week  as  five  accounts,  worth  an  esti- 

mated $18  million  in  billings,  switched 
agencies. 

■  Chrysler  Corp.,  moved  its  $10  mil- 
lion corporate  account  to  Young  & 

Rubicam,  New  York,  from  Leo  Bur- 
lett  Co. 

■  U.  S.  Rubber  Corp.'s  Tire  Division 
advertising,  billing  $5  million,  will  move 
to  N.  W.  Ayer  &  Son,  Philadelphia  from 
Fletcher  Richards,  Calkins  &  Holden, 
New  York,  effective  Jan.  1,  1963. 

■  Avis  Rent-A-Car  named  Doyle 
Dane  Bernbach,  Inc.,  New  York,  to 
handle  its  $1.5  million  account,  replac- 

ing McCann-Erickson,  New  York. 
■  Olin  Mathieson  Chemical  Corp. 

assigned  $1  million  in  advertising  for 
its  Chemical  Division  to  Doyle  Dane 
Bernbach  from  Van  Sant,  Dugdale, 
Baltimore. 

■  A.  C.  Gilbert  Co.  named  BBDO, 
New  York,  to  handle  its  $500,000  ac- 

count, replacing  Banning  Repplier  Inc., 

New  Haven,  Conn. 

About  $8  million  of  Chrysler's  1962 
corporate  advertising  is  in  radio-tv. 
Broadcast  billings  are  expected  to  in- 

crease to  more  than  $12  million  in 
1963.  With  the  addition  of  the  cor- 

porate advertising  to  the  company's  Im- perial and  Chrysler  Division  accounts, 
Young  &  Rubicam  will  handle  $15  mil- 

lion in  Chrysler  billings.  Y&R  assumes 
the  print  media  business  immediately 
and  will  take  over  the  radio-tv  adver- 

tising from  Burnett  in  late  November. 
In  the  past,  U.  S.  Rubber  has  not 

been  very  active  in  broadcast  media. 
The  tire  division,  which  is  moving  to 
Ayer,  was  absent  from  network  radio 
and  tv  last  year  and  spent  under  $100,- 
000  in  spot  tv. 

Addition  of  the  $1  million  Mathie- 
son Chemical  Division  business  at 

Doyle  Dane  Bernbach  gives  that  agen- 
cy $5  million  in  Mathieson  business. 

The  Chemical  Division  has  not  used 

broadcast  media  in  the  past.  DDB  al- 

ready handles  the  company's  Winches- 

WGR-TV  carries  presentation  to  Montreal 

WGR-TV  Buffalo,  accompanied 
by  advertising  agency  personnel  from 
both  sides  of  the  border,  invaded 
Canada  for  a  color  presentation  in 
Montreal.  Frank  Gervan,  WGR-TV 
sales  manager,  and  George  Sperry, 
promotion  director,  produced  a  20- 
minute  slide  presentation  telling  the 
Canadians  that  the  Buffalo  station  is 

an  "integral  part  of  the  Toronto- 
Hamilton-Niagara  advertising  pic- 

ture." 

Sitting  (1-r) :  Mildred  MacLeod, 
BBDO,  Montreal;  Maurice  LaTour, 
Grey  Adv.  Ltd.;  Stella  Slattery, 
James  Lovick  &  Co.;  Tom  Blakely, 
and  Joan  Johnston,  McConnell, 
Eastman  &  Co.;  Harold  Hampton, 

advertising  manager,  Canadian  Na- 
tional Railways. 

Standing  (1-r) :  Mr.  Gervan  and 
Ted  Brock,  sales  manager,  Montreal 
office  of  Andy  McDermott  Sales 
Ltd. 

ter- Western,  packaging,  metals  and  or- 
ganics  divisions. 

Media  plans  for  Avis,  which  is  also 
moving  to  DDB,  have  not  been  formu- lated. 

A.  C.  Gilbert,  which  is  moving  to 
BBDO,  reportedly  plans  to  increase  its 
present  $500,000  account  to  over  $1 
million  in  1963,  with  most  of  its  bill- 

ings in  tv.  The  company  will  advertise 
a  new  line  of  science  toys  and  model 
airplanes  in  60  major  tv  markets  dur- 

ing the  coming  Christmas  season. 

Business  briefly . . . 
American  Tobacco  Co.,  New  York, 
which  last  March  began  testing  its  new 
Montclair  cigarette  brand  in  four  cities, 
will  start  an  introductory  campaign 
Sept.  10  in  14  additional  cities,  500 
counties  and  all  of  Arizona  and  Color- 

ado. Advertising  for  the  king  size  men- 
tholated filter  cigarette  will  include  10, 

20  and  60-second  spot  tv  commercials 
and  60-second  radio  spots.  Agency:  Sul- 

livan, Stauffer,  Colwell  &  Bayles,  New 
York. 

Oldsmobile  Division,  General  Motors 
Corp.,  Detroit,  has  renewed  sponsorship 
of  CBS  Radio's  Lowell  Thomas  &  the 
News  for  the  fourth  consecutive  year, 

beginning  on  Monday,  Sept.  24  (Mon.- 
Fri.,  6:45-6:55  p.m.  EDT).  The  re- 

newal also  marks  Mr.  Thomas'  33rd 
year  as  a  news  broadcaster.  Agency: 
D.  P.  Brother  &  Co.,  Detroit. 

Bulova  Watch  Co.  has  purchased  spon- 
sorship in  nine  ABC-TV  nighttime  pro- 

grams during  a  special  two-month  cam- 
paign in  November  and  December.  The 

programs  are  The  Roy  Rogers-Dale 
Evans  Variety  Hour,  The  Gallant  Men, 
Stoney  Burke,  Wagon  Train,  Winston 
Churchill — The  Valiant  Years,  The  Sun- 

day Night  Movie,  77  Sunset  Strip,  Ben 
Casey  and  Naked  City. 

H.  J.  Heinz  Co.  of  Canada,  Lever  Bros., 
Canadian  General  Electric  Co.,  and 
Beecham  Products  will  participate  in 
Stoney  Burke,  new  fall  series  produced 
by  United  Artists  Television,  New 

York,  on  Canada's  CTV  network.  Mac- 
Laren  Adv.,  Toronto,  purchased  the 
series  on  behalf  of  the  four  clients.  In 
the  U.S.,  the  series  will  start  Oct.  1  on 
ABC-TV.  The  Canadian  premiere  will 
be  concurrent. 

Corning  Glass  Works,  Corning,  N.  Y., 
will  introduce  its  new  Centura  tableware 
in  a  tv  spot  campaign  starting  Sept.  10 
in  Providence,  Boston,  and  Rochester, 
N.  Y.  Additional  markets  in  New  Eng- 

land and  Middle  Atlantic  areas  are 
scheduled  shortly  thereafter.  As  many 
as  eight  spots  a  week,  afternoon  and 
nighttime,  will  be  carried  in  each  of  the 
markets.  Centura  commercials  stress 
beauty,  versatility  and  strength  of  the 
new  product.  Agency:  N.  W.  Ayer  & 
Son  Inc.,  Philadelphia. 
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IT  PAYS  TO  BUY 

CHANNLl  5! 

1— Local-level  marchandising 

support. 

P-Top  FM  coverage  in 

All  Eastern  Michigan 

3— Every  commerciai  gals 

full-page,  front-page 

exposure, 

Edstern  Michigan's  onl^ 
TV  statiofi  teiecastiiig 

color  daily, 

5— Nearing  10  years  of  0ng* 

ownership  serYlce  to  a! 

Eastern  Michigan. 

NEIM-TV 
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THE  CHANNEL  8  MARKET  is  a  rich,  buying  market.  WGAL-TV 

is  unique  in  its  extensive,  multi-city  coverage  of  the  area.  This 

television  station  is  outstanding  because  it  is  far  and  away  the 

favorite  with  many,  many  thousands  of  viewers.  Your  advertising 

expenditure  on  this  Channel  8  station  will  pay  rewarding  returns. 

Representative:    The  MEEKER  Company,  Inc.      •      New  York      •      Chicago      •      Los  Angeles      •      San  Francisco 

Lancaster,  Pa. 

NBC  and  CBS 

;  STEfNMAN  STATION 
:  Clair  McCoHough,  Pres. 
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New  products  testing  television 

AAAA  code  receives 

industry  approval 

The  new  creative  code  adopted  last 
spring  by  the  American  Assn.  of  Ad- 

vertising Agencies  (Broadcasting, 
April  30)  was  reported  last  week  to 
have  received  enough  endorsements  to 

make  it  in  effect  an  "industry  code" 
for  advertising. 
Among  the  endorsers,  AAAA  said, 

are  NAB's  television  and  radio  code 
review  boards  and  the  Station  Repre- 

sentatives Assn.  Others:  Assn.  of  Na- 
tional Advertisers,  Advertising  Federa- 

tion of  America,  Associated  Business 
Publications,  Assn.  of  Industrial  Adver- 

tisers, Agricultural  Publishers  Assn., 
Magazine  Publishers  Assn.  and  Na- 

tional Business  Publications. 

The  new  code  includes  some  injunc- 
tions apparently  aimed  specifically  at 

tv  and  radio  advertising.  These  include 
a  provision  barring  AAAA  members 
from  recommending — and  requiring 
them  to  discourage — the  use  of  adver- 

tising that  is  "deliberately  irritating 
through  content,  presentation  or  exces- 

sive repetition."  These  have  been 
among  the  most  frequently  cited 
grounds  for  criticism  of  broadcast  com- 
mercials. 

Among  other  things  the  new  code 

also  prohibits  advertising  that  is  "in 
poor  or  questionable  taste."  But  it 
also  recognizes  that  "there  are  areas 
which  are  subject  to  honestly  different 

interpretations  and  judgment,"  that 
"taste  is  subjective"  and  that  "fre- 

quency of  seeing  or  hearing  advertising 
messages  will  necessarily  vary  greatly 

from  person  to  person." 
The  code  replaces  one  first  adopted 

by  AAAA  in  1924  and  last  revised  in 
1956.  It  specifies  for  the  first  time 

that  "clear  and  willful"  violators  may 
be  expelled  from  AAAA  membership. 

Rep  appointments... 

■  WTEV  (TV)  New  Bedford,  Mass.- 
Providence  R.  I.  (Scheduled  to  begin 
operation  Jan.  1  on  ch.  6) :  H-R  Tele- 

vision Inc.,  New  York,  as  exclusive  na- 
tional representative. 

■  KTCR  Minneapolis-St.  Paul:  Country 
Music  Sales  as  national  representative. 
KTCR  also  becomes  affiliate  of  Coun- 

try Music  Network. 

■  WTLB  Utica-Rome,  N.  Y. :  Robert  E. 
Eastman  &  Co.,  as  national  sales  rep- 

resentative, effective  Oct.  1. 

■  WGHQ  Kingston,  N.  Y.:  Mort  Bas- 
sett  &  Co.,  New  York,  as  national  sales 
representative. 

■  WKMI  Kalamazoo,  Mich.:  Meeker 
Inc.,  New  York,  as  national  sales  rep- 
resentative. 

The  following  new  products  were  re- 
ported last  week  to  have  entered  spot 

tv  on  at  least  a  test  basis.  Their  activ- 
ity was  detected  by  Broadcast  Advertis- 
ers Reports,  a  national  monitoring  serv- 
ice, in  its  off-the-air  taping  of  local  tele- 

vision advertising  and  is  described  here 
as  part  of  a  continuing  series  of  new- 
product  reports  compiled  for  Broad- casting each  week. 

Monitored  during  week  ended  Aug.  27: 
Product:  Sealtest  Iced  Tea. 
Company:  National  Dairy  Products. 
Agency:  N.  W.  Ayer  &  Son,  New  York. 
Schedule  and  Markets:  Daytime  and  evening 

minutes  and  10-second  announcements  in  North 

Tim  Finnegan  Adv.  formed 

The  formation  of  a  new  advertising 
and  public  relations  agency,  Tim  Finne- 

gan Adv.  Inc.,  Richmond,  Va.,  was  an- 
nounced last  week  by  Tim  Finnegan, 

president.  Mr.  Finnegan,  for  the  past 
three  years  local  sales  manager  of 

WTVR'  (TV)  Richmond.  Va.,  said the  agency  would  handle  all  forms  of 
advertising,  concentrating  on  accounts 
in  the  central  Virginia  area.  Offices  are 
located  at  2101  Libbie  Ave.,  in  the  new 
Virginia  Restaurant  Assn.  Building, 
Richmond.   Telephone:  AT  2-9761. 

Central  region. 
Product;  Sealtest  Hydrox  Frozen  Desserts. 
Company:  National  Dairy  Products. 
Agency:  N.  W.  Ayer  &  Son,  New  York. 
Schedule  and  Markets:  Daytime  and  evening 

minutes  and  10-second  announcements  in  North 
Central  region. 

Product:  Toni  Casual  Hair  Color. 
Company:  Toni  Div.,  Gillette  Co. 
Agency:  Wade  Adv.,  Chicago. 
Schedule  and  Markets:  Daytime  minutes  in 

North  Central  region. 
Product:  Chux  Disposable  Diapers. 
Company:  Chicopee  Mills,  subsidiary  of  John- son &  Johnson. 
Agency:  Doyle  Dane  Bernbach,  New  York. 
Schedule  and  Markets:  Daytime  and  evening 

minutes  in  Mid-Atlantic  area. 

Agency  appointnnents... 
■  Cranson  Rambler,  Washington,  D.C., 
and  Cranson  Cars  Inc.,  northern  Vir- 

ginia (autos),  reappoints  Leon  Shaffer 
Golnick  Advertising  Inc..  Baltimore,  as 
advertising  agency. 

■  Ezest  Products  Co.,  Oakland,  Calif, 
(polishing  and  cleaning  products), 
names  Resor-Anderson  Etc.,  that  city. 

■  Bakon  Yeast  Inc.,  New  York,  ap- 
points The  Wesley  Assoc.,  that  city,  as 

its  advertising  agency. 

NIELSEN  RATINGS 
First  Report  for  August,  1962 

(Based  on  two  weeks  ending  August  5,  1962) 
NIELSEN  TOTAL  AUDIENCE  (t) 

Rating 

%  U.S. No. 
Rank TV  Homes Homes 
1 Bonanza 30.6 14,994 2 All-Star  Football 

2.93 
14,357 

3 Ed  Sullivan  Show 27.6 13,524 
4 Desi-Lucy  Comedy  Hour  27.4 13,426 5 Candid  Camera 25.3 12,397 
6 Ben  Casey 

25.0 12,250 
7 Dr.  Kildare 24.4 11,956 
8 All  Star  Baseball 

Game  No.  2 23.5 11,515 
9 Gunsmoke  (10:30  p.m.)  23.4 11,466 

10 Sat.  Night  at  the 
Movies 23.0 11,270 

NIELSEN  AVERAGE  AUDIENCE  (t) 
Rating 

%  U.S.  No. 
Rank  TV  Homes  Homes 
1  Bonanza  24.3  11  907 
2  Desi-Lucy  Comedy  Hour  22.7  11,123 
3  Candid  Camera  21.8  10,682 
4  Ben  Casey  20.9  10,241 
5  Gunsmoke  (10:30  p.m.)  20.7  10.143 
6  What's  My  Line  20.4  9,996 
7  Gunsmoke  (10:00  p.m.)  20.4  9,996 
8  Dr.  Kildare  19.1  9,359 
9  Ed  Sullivan  Show  19.0  9,310 

10   Perry  Mason  Show       18.2  8,918 

(t)  Homes  reached  by  all  or  any  part  of  the 
program,  except  for  homes  viewing  only 
1  to  5  minutes. 
(+)  Homes  reached  during  the  average  min- 

ute of  the  program. 

Background:  The  following  programs,  in 

alphabetical  order,  appear  in  this  week's BROADCASTING  tv  ratings  roundup.  In- 
formation is  in  following  order:  program 

name,  network,  number  of  stations,  spon- 
sor, agency,  day  and  time. 

All-Star  Baseball  Game  No.  2  (NBC-219); 
Gillette  (Maxon),  Chrysler  (Burnett),  July 

30,  Mon.,  2  p.m.-conclusion. 
All-Star  Football  Game  (ABC-204);  Carling 

Brewing  (Lang,  Fischer  &  Stashower), 
R.  J.  Reynolds  (Esty),  Gillette  Safety  Razor 
(Maxon),  Aug.  3,  Fri.,  10  p.m.-conclusion. 

Ben  Casey  (ABC-197)  participating:  Mon. 10-11  p.m. 

Bonanza   (NBC-178);   Chevrolet  (Campbell- 
Ewald),  Sun.  9-10  p.m. 

Candid    Camera   (CBS-197);  Bristol-Myers 
(Y&R),  Lever  (JWT).  Sun.  10-10:30  p.m. 

Desi-Lucy  Comedy  Hour  (CBS-180);  General 
Foods  (B&B),  Mon.  9-10  p.m. 

Dr.  Kildare  (NBC-160);  Sterling  Drug  (D-F-S), 
L&M  (D-F-S),  Colgate  (Bates),  Singer  (Y&R), 
Warner-Lambert  (L&F),  Thur.  8:30-9:30  p.m. 

Gunsmoke  (CBS-199);  Liggett  Myers  (D-F-S), 
Procter  &  Gamble  (B&B),  S.  C.  Johnson 
(FC&B),  General  Foods  (B&B),  Sat.  10-11 

p.m. 

Perry  Mason  (CBS-185);  Colgate  (Bates), 
Drackett  (Y&R),  Philip  Morris  (Burnett), 
Sterling  Drug  (D-F-S).  Quaker  Oats  (JWT), 
Sat.  7:30-8:30  p.m. 

Saturday  Night  at  the  Movies  (NBC-132); 
participating,  Saf.  9-11  p.m. 

Ed  Sullivan  (CBS-187);  Colgate  (Bates),  Rev- 
Ion  (Grey),  P.  Lorillard  (Lennen  &  Newell), 
Sun.  8-9  p.m. 

What's  My  Line  (CBS-159);  Kellogg  (Burnett), 
Block  Drug  (Grey),  Allstate  Insurance  (Bur- 

nett), Sun.  10:30-11  p.m. 
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 PROGRAMMING  

Ethnic  group  programming  expands 

MINORITY  MARKET  WINNING  NEW  SUPPORT  IN  VARIETY  OF  CITIES 

A  series  being  developed  by  Hal  Jack- 
son (3d  from  I)  would  integrate  enter- 

tainers from  various  nationality  and 

racial  groups,  similar  to  a  special  pro- 

An  expansion  in  television  program- 

ming appealing  to  the  nation's  various 
ethnic  groups  is  beginning  on  both  the 
national  and  local  levels. 

Its  main  thrust  is  in  local  markets  in 

which  uhf  is  the  impetus  to  this  move- 
ment. Already  there  are  several  new 

and  old-line  stations  directing  their  pro- 
gramming to  peoples  of  various  back- 

grounds, particularly  the  Negro  and 
Spanish-speaking  groups.  In  the  next 
few  weeks,  such  special-interest  stations 
are  taking  to  the  air  in  Los  Angeles  and 
Washington,  D.  C.  In  addition,  appli- 

cations have  been  filed  or  are  in  the 

offing  in  the  New  York,  Chicago,  Mi- 
ami and  Philadelphia  areas. 

There  are  also  unmistakable  signs, 
more  limited  in  nature  and  scope,  that 
ethnic  groups  will  be  represented  more 
actively  on  a  national  scale.  All  three 
networks  have  annnounced  employ- 

ment contracts  with  Negroes  in  recent 
weeks.  Reports  from  Hollywood  indi- 

cate that  tv  film  production  companies 
are  becoming  more  responsive  than  ever 
to  recent  directives  from  the  networks 

to  utilize  performers  from  various  na- 
tionality an.d  racial  backgrounds  in  their 

series. 
Specialists  in  the  ethnic  field  reached 

by  Broadcasting  last  week  welcomed 
the  signposts  of  a  burgeoning  interest 
in  the  area.  They  reported  that  ethnic 
television  had_  faltered  heretofore  be- 

gram  carried  on  NBC-TV  in  1956,  spot- 
lighting Mr.  Jackson  and  (I  to  r)  Kenny 

Clark,  Teshiko  Akiyoshi  and  Matt  Mat- thews. 

cause  of  the  comparative  scarcity  of  tv 
channels  and  an  understandable  desire 

on  the  part  of  station  operators  and  ad- 
vertisers to  appeal  to  a  general  total 

audience. 

They  observed  that  ethnic  radio  has 
expanded  and  prospered  over  the  past 
15  years  to  encompass  more  than  500 
Negro-oriented  stations  and  more  than 
900  outlets  which  broadcast  in  more 
than  40  languages  and  dialects,  ranging 

from  Spanish  and  Italian  to  Hindustani, 
Pennsylvania  Dutch  and  Creation. 

Cautions  Optimism  ■  Though  there 
was  a  general  feeling  of  optimism  about 
the  future  of  ethnic  tv,  specialists  at 
stations,  representative  companies  and 
agencies  injected  a  note  of  caution. 
They  stress  that  television  is  a  more 
costly  undertaking  than  radio  and  in- 

vestment by  potential  station  owners 
will  be  gradual.  They  point  out  too  that 
uhf  has  its  own  built-in  obstacles  that 
must  be  overcome — set  conversion,  set 
reception  in  some  geographic  areas 

and  the  rugged  competition  a  uhf  out- 
let must  meet  in  a  vhf  market. 
The  overall  feeling,  however,  is  that 

the  "climate"  is  now  right  for  the  be- 
ginnings, at  least,  of  a  renaissance  in 

ethnic  tv.  In  the  early-  and  mid-1950s, 
some  television  stations  experimented 
with  this  type  of  special  audience  pro- 

gramming but  most  outlets  reverted  to 
conventional  programming. 

One  tv  station  that  was  dominantly 
in  the  ethnic  market  was  WATV  (TV) 

Newark  (later  WNTA-TV  and  now 
WNDT  [TV],  an  educational  tv  sta- 

tion). Sydney  Kavaleer,  who  was  an 
executive  with  WATV  (TV)  and  cur- 

rently is  vice  president  and  general 
manager  WADO  New  York,  believes 
there  is  a  "definite  future"  for  ethnic 

tv. "We  may  have  been  a  few  years 
ahead  of  our  time  at  WATV,"  Mr. 
Kavaleer  said.  "But  this  type  of  pro- 

gramming even  then  was  paying  its  own 
way  and  showing  a  profit  for  us.  We 
telecast  programs  that  were  of  interest 

Economic  status  of  Span 

The  Spanish  market  in  the  New 
York  metropolitan  area  is  a  grow- 

ing one,  both  in  numbers  and  in  eco- 
nomic status,  according  to  a  Pulse 

study  made  public  last  week  by 
WHOM  New  York. 
The  survey,  conducted  among 

500  Spanish  households  last  March, 
shows  that  the  education  of  the  head 
of  the  family  has  improved  in  the 
last  three  years;  the  household  pays 
a  median  rent  of  about  $63  (up  from 
$53  monthly  three  years  ago)  and 
median  annual  family  income  is 
$4,300.  Families  spend  $28.70  per 
week  on  food  and  groceries,  an  in- 

crease of  $4  as  compared  with  three 
years  ago. 

Other  indications  of  an  upgrading 

h  market  Improves 

in  the  Spanish  market  in  New  York 
cited  by  Pulse:  one  in  five  families 
owns  an  automobile,  97.4%  own  ra- 

dio sets,  60%  own  tv  sets  and  66.8% 
have  record  players.  Telephone  pen- 

etration is  better  than  40%,  the  study 
reveals. 
Heavy  reliance  on  the  Spanish 

language  is  underlined  in  a  section 
of  the  study  which  shows  that  only 
7.8%  of  the  sample  reported  that 
English  alone  was  spoken  at  home. 
Families  spend  considerable  time 
listening  to  radio,  and  more  than  half 
said  they  listened  three  hours  or 
more  a  day.  WHOM  was  said  to  be 
the  "most  listened  to"  station,  fol- 

lowed by  WADO,  WBNX,  WWRL 
and  WLIB. 
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THE  RCA 

"COMPACT"  TV  TAPE  RECORDER  TYPE  TR-11 

Compatible. ..easy  to  operate. ..simple  to  install... 

and  it  meets  all  Professional  TV  tape  standards 

This  compact,  compatible  TV  tape  recorder 
assures  the  excellence  of  performance  users 
expect  from  RCA  quadruplex  equipment. 
Ahhough  it  occupies  only  8.2  square  feet  of 
floor  area— saving  space  and  costs— it  makes 
no  sacrifice  in  quality.  Its  reduced  size  makes 
it  ideal  for  mobile  applications. 
EASY  TO  OPERATE.  Simplified  set-up  and 
control  procedures  make  operation  easy.  All 
monitoring  and  other  features  are  conven- 

iently grouped.  Tape  deck  is  located  for  easy 
threading  and  loading. 
LOWEST  OPERATING  COSTS.  Power  re- 

quirement is  only  2750  watts.  This  means  less 
heat,  less  air  conditioning.  And  headwheel  ex- 

change cost  is  the  lowest  in  the  industry'. 

SINGLE-UNIT  CONSTRUCTION.  TR-11  is  a 
self-contained  unit,  pre-wired  and  pre-tested 
at  factory,  with  no  external  racks  to  inter- 

connect. Simple  to  install— there's  only  one  30 
amp  twist-lock  power  connection.  Just  plug 
in  and  operate. 

OPTIONAL  TWO-SPEED  OPERATION.  Per- 
mits tape  speed  to  be  switchable  from  con- 

ventional 15  inches  per  second  to  half  speed 
of  IV2  ips.  Effects  50  percent  saving  in  tape 
costs  and  storage  space. 

See  your  Broadcast  Representative  for  all  the 
facts.  Or  write  RCA,  Broadcast  and  Televi- 

sion Equipment,  Dept.  M-22,  Building  15-5, 
Camden,  N.  J. 

ENGINEER'S  CHECK  LIST* 
•  Air-lubricated  tape  guides. 
•  Simultaneous  playback  of  audio  and  con- trol track. 
•  Built-in  deviation  measurement  for  accu- 

rate adjustment  of  recording  signals. 
•  Quadrature  delay  lines  adjust  for  both 

record  and  playback. 
•  Transistorized  signal  processor  provides 

finger-tip  control  of  video  pedestal  and  sync. 
•  Variable  de-emphasis  control  for  optimum 

playback  of  tapes  recorded  to  non-standard 
pre-emphasis  characteristics. 

*Also  a  Complete  Line  of  Accessories  including 
Sw  itchLock,  PixLock,  Automatic  Timing  Correc- 

tor, Master  Erase,  Picture  and  Waveform  Moni- tors and  Remote  Control. 

The  Most  Trusted  Name  in  Television 



Growing  New  York  Negro  market  important  to  advertisers 

Metropolitan  New  York's  1.6  mil- 
lion Negroes  form  a  market  of 

growing  importance  to  advertisers, 
according  to  a  new  socio-economic 
survey  of  the  Negro  community  (by 
The  Pulse  Inc.)  for  WLIB  New 

York.  WLIB's  programming  is  de- 
voted exclusively  to  the  Negro  audi- 

ence. 

WLIB's  survey,  which  the  station 
claims  is  the  first  qualitative  survey 
of  the  Negro  market  there  since  its 
own  similar  report  in  1952,  studied 
such  characteristics  as  family  com- 

position, economic  status,  educa- 
tion, insurance  ownership,  auto 

ownership,  household  facilities, 
banking  and  financial  activities, 
travel  and  shopping  and  purchase 
experiences.  Results  were  announced, 
Tuesday  (Aug.  28)  by  Harry  Novik, 
WLIB  general  manager. 

The  Pulse  survey  among  600 
Negro  heads  of  families  in  seven 

counties  "should  supply  advertisers 
with  a  more  definite  yardstick  with 
which  to  measure  expenditures  in 

the  largest  'city  within  a  city'  in 
America,"  Mr.  Novik  said. 
The  findings  showed  that  the 

Negro  family  household's  median 
annual  income  of  $5,800  is  ap- 

proaching the  $6,200  income  of  the 
white  family  in  the  area.  The  Negro 

market's  annual  food  expenditure 
is  more  than  $577.5  million.  The 
median  monthly  average  for  rent  is 
$72.  The  average  Negro  family 
unit  comprises  3.6  persons,  which  is 
close  to  the  3.4  figure  for  the  entire 
New  York  community.  The  number 
of  Negro  high  school  graduates  in 
1962  was  proportionately  only  1% 
below  that  of  the  average  in  all 

New  York  counties.  Some  40%  of 
the  families  have  bank  accounts, 
and  more  than  50%  were  found  to 
have  Blue  Cross  and  Blue  Shield coverage. 

Also,  WLIB's  report  to  adver- 
tisers and  agencies  shows  that  ap- 

proximately two-thirds  of  the  male 
heads  of  Negro  households  are  em- 

ployed at  "blue"  collar  work,  and 
their  median  weekly  salary  is  $85. 
The  female  household  head  in  30% 
of  the  homes  adds  an  additional 
salary.  Auto  ownership  is  at  the 
one-third  level  with  two  out  of  three 
cars  having  been  purchased  as  a 
used  car.  Telephone  ownership  is 
at  the  65%  mark.  Vacation  or  busi- 

ness travel  last  year  was  at  an  ap- 
proximate level  of  one  in  five.  Three 

out  of  10  have  department  store 
charge  accounts. 

to  Italians,  Jews,  Poles,  Greeks  and 
Germans.  But  when  the  station  changed 
ownership,  the  new  management  (Na- 

tional Telefilm  Assoc.)  decided  on  a 
different  approach  and  wanted  to  reach 

the  general  audience." 
'Component  Advertising'  ■  Clarence 

Holte,  supervisor  of  the  ethnic  division 
of  the  marketing  department  of  BBDO, 
New  York,  believes  that  ethnic  tv  pro- 

gramming can  be  valuable  for  both  the 
independent  vhf  station  and  the  uhf  out- 

let. He  is  a  strong  advocate  of  what  he 

calls  "component  advertising"  (reach- 
ing all  segments  of  an  audience  through 

appeals  to  specialized  groups  within  the 
whole). 

Mr.  Holte  considers  regional  adver- 

tisers the  best  prospects  for  ethnic  tv, 
and  points  out  that  beer,  food,  cigarette 
and  soft  drink  companies  have  used 
ethnic  radio  to  good  advantage. 

Erberto  Landi,  president  of  Erberto 
Landi  Adv.,  New  York,  which  special- 

izes in  the  Italian-American  field,  be- 
lieves there  is  a  market,  necessarily  a 

limited  one,  for  ethnic  programming. 
He  regards  uhf  television  as  the  key  to 
the  growth  of  this  market. 

Joseph  Jacobs,  president  of  the 
Joseph  Jacobs  Organization,  an  agency 
which  specializes  in  the  Jewish  market, 
was  more  temperate  in  his  viewpoint. 
He  said  he  would  await  developments  in 
the  ethnic  tv  field  with  interest  and  con- 

fided he  has  reservations,  largely  be- 

A  Puerto  Rican-produced  tv  series  is 
"Fiesta  In  Puerto  Rico,"  carried  week- 
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iy  on  WOR-TV  New  York.  It  stars 
Bobby  Capo  (foreground). 

cause  of  the  experience  he  had  with 
three  Jewish  interest  programs  his  com- 

pany produced  and  placed  on  WATV 
(TV)  several  years  ago.  Mr.  Jacobs 
claimed  that  although  the  programs 
were  well  received  by  the  audience  and 
advertisers,  they  had  to  be  scrapped 
when  the  station  changed  its  format. 

Spanish  Network  ■  The  most  ambi-^ 
tious  project  in  the  ethnic  field  is  being 
implemented  by  the  Spanish  Interna- 

tional Network,  owned  by  Mexican  and 
American  interests.  One  U.  S.  station  in 
the  network  already  is  in  operation, 
KWEX-TV  (ch.  41)  San  Antonio, 
which  has  been  operating  as  an  all- 
Spanish  station  since  last  February. 
Next  month,  KMEX-TV  Los  Angeles, 

(ch.  34)  goes  on  the  air.  The  network's five  Mexican  outlets,  all  operating  in 
border  cities,  are  XEJ-TV  Ciudad 
Jurez,  which  feeds  into  El  Paso,  Tex.; 

XEFA-TV  Nogales,  which  serves  adja- 
cent Nogales,  Ariz.;  XEM-TV  Mexi- 

cali,  which  is  received  in  El  Centro, 
Calif.,  and  other  Imperial  Valley  cities; 
XEWT-TV  Tijuana,  which  serves  the 
San  Diego  area. 

Spanish  International  Network  al- 
ready has  applied  to  the  FCC  for  ch.  37 

in  Paterson,  N.  J.,  a  New  York  suburb, 
and  is  laying  the  groundwork  for  other 
all-Spanish  stations  in  Chicago  and  Mi- 

ami. The  U.  S.  outlets  will  be  pro- 
grammed largely  by  video  tape  and  film 

produced  at  the  Mexican  stations  and 
supplemented  by  locally  originated 
shows.  Presentations  will  include  bull 

fights,  boxing  matches,  soap  operas  and 
variety  shows  made  in  Mexico. 

The  U.  S.  stations  are  owned  by 
three  Americans — Frank  L.  Fouce, 
Rene  Anselmo  and  Julian  Kaufman, 
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WFMJ-TV,  serving  one  of  Ohio's  richest  markets,  is  pleased  to  announce  the  appointment  of  BlairTelevision 
Associates  as  exclusive  national  representative.  Youngstown  is  also  known  as  the  "Steel  City"  and  "The 

Crossroads  of  Industrial  America".  They  aptly  sum  up  its  vitaK  dynamic  character.  Here,  a  powerful 
concentration  of  steel  and  many  other  industries— plus  far-sighted  civic  leadership  — continue  to  miake 

Youngstown  an  economic  force  to  reckon  with.  As  representatives  of  America's  fastest-growing  television 
stations,  BlairTelevision  Associates  is  proud  to  be  associated  with  WFMJ-TV  in  one  of  America's  leadership 
cities— Youngstown.  BLAIR  TELEVISION  ASSOCIATES,  717  Fifth  Avenue,  New  York  22,  New  York. 
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acting  general  manager  of  KMEX-TV 
— and  one  Mexican,  Emilio  Azcarraga, 
a  powerhouse  in  the  entertainment 
field  in  his  country. 
The  other  imminent  project  is 

WOOK-TV  Washington,  D.  C.  (ch. 
14),  owned  and  operated  by  United 
Broadcasting  Co.,  which  will  appeal  to 

the  capital's  large  Negro  population. 
Lionel  Hampton  has  been  hired  as  the 

station's  music  director.  The  program- 
ming will  include  variety  entertainment, 

fashion,  sports,  culture  and  a  "heavy 
emphasis  on  news,  both  national  and 
local,  with  special  attention  to  Wash- 

ington's Negroes,"  a  spokesman  said last  week. 

Original  plans  were  to  start  telecast- 

ing in  September  but  the  station's 
building  has  not  been  completed.  A 
late  October  start  for  WOOK-TV  now 
is  envisaged.  United  Broadcasting  is 
owned  by  Richard  Eaton.  He  operates 
WOOK  Washington,  D.  C,  a  Negro- 
slanted  radio  station. 
An  application  has  been  made  for 

uhf  ch.  47  in  New  Brunswick,  N.  J., 
to  be  used  as  a  New  Jersey-oriented 
station  from  3-7  p.m.  and  as  an  ethnic 
outlet  from  7  p.m.- 12  midnight.  Ethnic 
telecasts  would  be  directed  largely  to- 

ward Jewish,  Italian,  Negro  and  Span- 
ish audiences.  New  Jersey  Tv  Broadcast- 
ing Corp.,  headed  by  Edwin  Cooper- 

stein,  president,  is  the  applicant. 

The  tv  production  complex  of  Teie- 
vicentro  in  Mexico  City  will  supply  a 
variety  of  dramas  via  videotape  to  Los 

Angeles'  KMEX-TV  (uhf  ch.  34),  which 
goes  on  the  air  Sept.  15  as  the  only 
all-Spanish  television  station  in 
Southern  California.  Jose  Galvez  (I) 
and  Manolo  Calvo  play  two  villains  in 

the  top-rated  Mexican  telenovela  (dra- 
matic serial),  "Juana  y  la  Inquisicion." 

KAIL-TV  in  Fresno,  Calif.,  an  all-uhf 
market,  has  been  telecasting  two  hours 
daily  in  Spanish  in  the  7-9  p.m.  period 
for  almost  a  year.  The  programming 
is  mostly  feature  films  plus  local  shows. 
An  indication  of  interest  in  ethnic 

tv  in  the  New  York  market  is  evidenced 
by  a  second  application  for  ch.  37  in 

Paterson.  Progress  Broadcasting  Corp., 
New  York,  which  owns  WHOM  in  that 
city,  recently  filed  for  the  channel. 

Charles  Baltin,  vice  president  and  com- 
mercial manager  of  WHOM,  reported 

last  week  that  if  it  is  successful  in  its 

application  Progress  Broadcasting  would 
use  the  station  for  Spanish  program- 

ming on  all  levels — entertainment,  ed- 
ucation and  community  service.  He 

noted  that  WHOM  has  operated  in  the 
Spanish  field  for  many  years. 

Mid-West  Experiment  ■  WXDC  (TV) 
Milwaukee  reported  that  over  the  past 
six  months  it  has  experimented  with 

three  ethnic  programs — a  90-minute 
feature  film  in  German  and  two  half- 
hour  weekly  shows  aimed  at  Negro 
and  Spanish-speaking  audiences.  Larry 
Turet,  executive  vice  president  and  gen- 

eral manager  of  the  station,  which  is  a 
uhf  among  three  commercial  vhf  out- 

lets, termed  the  experiment  "success- 
ful," both  in  terms  of  audience  and 

sponsorship.  Next  fall,  he  said,  he 

plans  to  add  a  program  of  Polish  ap- 

peal. 

On  the  network  level,  CBS  has  hired 
Rex  Ingram,  a  Negro  actor,  to  join  the 
cast  of  a  daytime  serial,  The  Brighter 

Day,  on  a  continuous  basis.  NBC-TV 
has  signed  Ena  Hartman,  a  Negro  fash- 

ion model  to  a  long-term  contract  but 
has  not  announced  the  programs  on 
which  she  will  appear.  ABC  hired  its 
first  Negro  newsman,  Malvin  Goode, 
last  week. 

Television  film  production  companies 
were  reluctant  to  discuss  their  views  on 

casting  individuals  of  various  back- 
grounds, insisting  generally  they  made 

their  choices  on  the  most  suitable  per- 
son for  the  role.  But  P.  J.  Sidney,  a 

Negro  actor  in  New  York,  who  has 
picketed  producers  and  advertisers, 
seeking  the  use  of  more  Negro  actors 
in  roles  depicting  their  status  in  the 

contemporary  scene,  said  he  has  "seen 
some  improvement."  He  said  that 
much  of  the  "improvement"  has  come 
from  filmed  shows  and  he  singled  out 
Checkmate,  Dr.  Kildare,  and  The 

Nurses,  which  begins  on  CBS-TV  this 

fall.  Mr.  Sidney  said  he  was  "not  im- 
pressed by  all-Negro  shows  because  the 

future  of  race  relations  lies  in  integra- 
tion rather  than  the  separation  of  peo- 

ple." 

Except  for  locally-produced  pro- 
grams of  variety-entertainment,  cul- 

tural, personality  interview  and  com- 
munity-oriented types,  it  is  anticipated 

that  many  ethnic  programs  will  be  im- 
ported from  various  countries  (Mexi- 

co, Italy,  Germany). 
Ethnic  tv  is  still  in  its  swaddling 

clothes,  authorities  concur,  but  they  be- 
lieve that  in  three  to  five  years,  with 

such  factors  as  all  vhf-uhf  receivers 
and  growing  acceptance  by  sponsors  of 

"component  advertising,"  the  medium will  grow. 
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What  does 

ARTHUR  S.  PARDOLL 

say  about 

BROADCASTING 

YEARBOOK? 

* Associate 
Media  Director 
Foote,  Cone  &  Belding 
|\lew  YorVc 

"INVALUABLE  REFERENCE  SERVICE" 

"I  find  the  BROADCASTING  Yearbook  an  invaluable 

reference  service  in  our  business." 

Will  YOUR  advertising  story  be  seen  by  top  agency- 
advertiser  people  like  this  in  the  1963  BROADCAST- 

ING YEARBOOK  when  it  comes  off  the  press  on  De- 
cember 1  ?  Circulation :  20,000  copies.  Same  rates,  same 

space  sizes  as  every  issue  of  BROADCASTING.  Final 
plate  deadline :  Oct.  1.  Reserve  the  position  you  want — 
TODAY- — before  somebody  else  gets  it!  Wire  or  call 
collect  to  nearest  BROADCASTING  office  now! 
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NOW!  IN  ROCHESTER,  N.Y.- 

MORE 

CHANNEL  10  NOW  GIVES  YOU 

COVERAGE  SECOND  TO  NONE! 

We've  moved  our  antenna  sixty 

feet  up  to  the  top  of  the  transmitter  on 

Pinnacle  Hill— 511  feet  above 

average  terraini 

More  height  means  more  reach  to  more 

viewers  in  the  rich,  eleven-county 

Rochester  market!  More  exposure  for 

your  sales  message!  More  value  for 

your  advertising  dollar! 

Now  more  than  ever  before,  we  offer 

vou  a  "ten-strike"  on  Channel  10! 

WH  EC-TV 
CHANNEL  10,  ROCHESTER,  N.Y. 
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NEW  WGES  FORMAT  DRAWS  HOT  WORDS 

McLendon,  congressmen  swap  charges  on  100%  Negro  format 

The  decision  of  McLendon  Corp.  to 
change  the  programming  format  of  its 
newly  acquired  WGES  Chicago  has 
produced  an  explosion. 

Over  the  weekend,  the  24-hour  sta- 
tion, which  changed  its  call  letters  to 

WYNR,  dropped  its  foreign  language 
broadcasts  and  stepped  up  its  Negro 
programming  from  80%  to  100%. 

But  although  the  change  has  just  been 

made,  the  company's  plans  have  been 
known  for  weeks,  and  complaints  have 
gone  to  the  FCC  from  two  Chicago 
Democratic  congressmen  and  the  pro- 

ducer of  one  of  the  station's  foreign- 
language  programs. 

Rep.  Roman  Pucinski  (D-Ill.)  pro- 
tested in  letters  to  FCC  Chairman  New- 

ton N.  Minow.  Rep.  Dan  Rostenkowski 
made  his  views  known  in  a  meeting 
with  FCC  Commissioner  Robert  E.  Lee. 

William  C.  Klein,  producer  of  the  Ger- 
mania  Hour  on  WGES  for  26  years,  was 
reported  to  have  filed  a  complaint  with 
the  FCC. 

All  charged  that  the  new  owner 
reneged  on  a  promise  made  to  the  FCC 
— when  the  license  transfer  was  being 
considered — that  the  foreign-language 
broadcasts  would  be  continued.  Before 
the  programming  switch,  the  station 

In  Chicago  Radiitf 

ONE  STANDS  OUT 

WLS  is  FIRST  in  PULSE 

20.8%  —  Average  Va  hour  share,  6  AM-Mld- 
nlght,  Monday-Saturday,  PULSE,  Chicago  8 
County  Area,  June  1962. 

WLS  is  FIRST  in  HOOPER 

20.3%— Average  Va  hour  share,  7  AM-6  PM, 
Monday-Friday,  HOOPER,  Chicago,  June/ 
July  1962. 

WLS  is  FIRST  in  NIELSfN 

683,100  homes- Different  homes  reached  In 
average  3  hour  day  part  over  4  week  period, 
Monday-Friday,  NSI,  Chicago  Area,  July  1962. i  5 

the  bright  sound  of  Chicago  Radio 
Owned  and  operated  by  American  Broadcasting-Paramount  Theatres,  Inc. 

broadcast  four  foreign-language  pro- 
grams daily  and  six  on  Sunday. 

FCC  Staff  Investigating  ■  The  FCC 
staff  passed  on  their  complaints  to  the 
McLendon  Corp.,  and  is  currently  study- 

ing the  company's  reply. 
Meanwhile,  back  in  Chicago,  McLen- 

don Corp.  President  Gordon  L.  McLen- 
don called  a  news  conference  to  charge 

that  a  congressman  had  attempted  to 
"dictate"  the  programming  on  the  Chi- 

cago station. 

Mr.  McLendon  wouldn't  indentify  the 
congressman,  but  said  he  had  tele- 

phoned "an  official"  at  WGES  to  protest 
the  dropping  of  a  number  of  foreign 
language  programs.  Mr.  McLendon 
said  WYNR  would  never  submit  to  co- 

ercion. He  charged  a  trend  to  "big 
brother  government"  seeking  to  pres- sure broadcasters. 

In  Washington,  Rep.  Pucinski  readily 
acknowledged  calUng  the  station  and 
talking  to  its  general  manager,  Jay 
Schatz.  But  he  denied  any  attempt  to 
dictate.  He  said  he  spoke  to  Mr.  Schatz 

Aug.  13  to  "verify"  complaints  from 
the  station's  foreign-language  broadcast- 

ers that  WGES  was  dropping  their  pro- 

grams. "As  a  member  of  Congress,"  he  said, 
"I  had  a  right  to  inquire  whether  the  com- 

pany, within  five  days  of  the  transfer 
of  license  being  consummated,  was 
ignoring  sworn  statements  made  to  a 

regulatory  agency."  McLendon  Corp., 
which  bought  the  station  for  $2  million, 
assumed  control  Aug.  8  after  FCC  ap- 

proval. Quotes  Application  ■  To  substanti- 
ate his  charge  the  company  had  prom- 

ised to  continue  the  station's  foreign- 
language  broadcasts.  Rep.  Pucinski,  in 
his  letter  to  Chairman  Minow,  cited  a 
portion  of  the  McLendon  application, 
filed  on  Oct.  13,  1961.  The  portion 
read,  in  part: 

"The  commission's  records  will  re- 
flect that  the  programming  of  WGES 

has  been  essentially  the  same  for  several 
decades.  The  cosmopolitan  complexion 
makes  it  obvious  that  there  is  a  need 

for  the  types  of  specialized  program- 
ming that  the  station  has  done  in  the 

past.  As  is  indicated  .  .  .  the  Assignee 
intends  to  retain  the  present  personnel 
of  the  station  in  order  to  be  assured 

that  there  be  continuity  in  the  pro- 

gramming. .  .  ." At  his  news  conference,  Mr.  McLen- 
don explained  that  after  his  firm  ac- 

quired WGES  a  study  was  made  of  the 
Chicago  market  and  it  was  learned  that 

not  one  of  the  city's  seven  fulltime  sta- 
tions [24-hour  operations]  served  the 

1.25  million  Negroes  there  until  after 
midnight,  while  there  was  plenty  of 

foreign  language  programming  avail- 

able to  serve  these  other  smaller  groups. 
Since  Negro  programming  in  one  tongue 
and  foreign  language  shows  in  other 
tongues  are  completely  incompatible,  he 
said  it  was  decided  to  drop  the  latter 
and  go  fulltime  Negro.  Seven  stations 
provide  50  hours  of  polish  program- 

ming weekly  there,  he  noted,  while  four 
stations  provide  over  24  hours  of  Ital- 

ian programming. 
Mr.  McLendon  said  that  in  all  of  his 

broadcasting  career  he  could  not  recall 

being  so  upset  and  "incensed"  as  he  was 
"over  the  turn  of  events  in  Chicago" 
and  being  "caught  in  the  middle  of  an 
ethnic  struggle."  In  addition  to  the  con- 

gressman's call,  he  charged  that  certain 
of  the  "foreign  language  program  brok- 

ers in  the  last  week  have  been  subjecting 
us  to  criticism  on  our  own  airwaves  in 

their  native  tongues." 
Charges  Illegal  Editorializing  ■  He 

said  they  were  "editorializing"  illegally 
because  they  were  not  making  any 
opportunity  for  both  sides  of  the  issue 
to  be  heard.  These  brokers  were  mak- 

ing "vociferous  appeals"  to  their  au- 
diences to  help  them  fight  to  keep  their 

contracts  with  the  staion,  he  charged. 
Mr.  McLendon  and  Mr.  Schatz 

announced  that  a  five-man  news  staff 
has  been  formed  to  cover  the  local  news. 
Four  of  the  five  are  Negro,  including 
the  managing  editor,  Mike  McClellan, 
formerly  with  KSAN  San  Francisco. 
New  WYNR  program  director  is  James 
Randolph,  Negro  personality  formerly 
with  KGFJ  Los  Angeles.  Rick  Ricardo 
and  Al  Benson,  former  WGES  personal- 

ities, have  resigned. 
Other  McLendon  stations  include 

KLIF  Dallas,  KILT  Houston,  KTSA 
San  Antonio,  WYSL  Buffalo  and  KABL 
San  Francisco.  McLendon  also  is  U.  S. 

sales  agent  for  XTRA,  the  all-news  sta- 
tion aiming  at  Los  Angeles  and  South- 

ern California  from  Tijuana,  Mexico. 

Teddy-Eddie  debate 
makes  sets  vibrate 

Boston  tv  screens  and  radio  sets 
blazed  and  crackled  last  Monday  night 
in  a  manner  reminiscent  of  the  Ken- 

nedy-Nixon Debates  of  1960.  This 
time  it  was  Kennedy-McCormack,  with 
Edward  Kennedy  and  Edward  Mc- 
Cormack  Jr.  appearing  in  the  first  of 
two  scheduled  tv-radio  debates  in  their 

campaign  for  the  Massachusetts  Demo- 
cratic senatorial  nomination.  The  sec- 

ond is  scheduled  for  Sept.  5  in  Holyoke. 

In  the  opening  "Eddie-Teddy"  set- 
to,  Mr.  McCormack  ("Eddie"),  neph- 

ew of  House  Speaker  John  W.  Mc- 
Cormack, took  the  offensive.  He 

charged  that  the  candidacy  of  Mr. 

Kennedy  ("Teddy"),  brother  of  Presi- 
dent Kennedy,  would  be  a  "joke"  if 

his  name  were  not  Kennedy.  Mr.  Ken- 
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CHECK  OUR 

FACTS, 

THEN  BUY: 

mm 

lERIIE  HAUTE 

WITH 

WTHI-TV  in  combination  with  Indianapolis 

stations  offers  more  additional  unduplicated 

TV  homes  than  even  the  most  extensive  use 

of  Indianapolis  alone. 

More  than  25%  of  consumer  sales  credited  to 

Indianapolis  comes  from  the  area  served  by 

WTHI-TV,  Terre  Haute. 

More  than  25%  of  the  TV  homes  in  the  com- 

bined Indianapolis-Terre  Haute  television  area 

are  served  by  WTHI-TV. 

This  unique  situation  revealed  here  definitely 

suggests  the  importance  of  re-evaluating  your 

basic  Indiana  TV  effort  .  .  .  The  supporting 

facts  and  figures  (yours  for  the  asking)  will 

show  how  you  gain,  at  no  increase  in  cost .... 

1.  Greatly  expanded  Indiana  reach 

2.  Effective  and  complete  coverage  of  Indiana's 
two  top  TV  markets 

3.  Greatly  improved  overall  cost  efficiency 

So,  let  an  Edward  Retry  man  document  the  foregoing 

with  authoritative  distribution  and  TV  audience  data. 

WTHI-T
V CHANNEL  10 

TERRE  HAUTE, 

INDIANA 

(Mar, 

■ell 

on*
 

'6) 
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Adulation 

WGMS  Washington,  D.  C, 

billed  as  a  "good  music  station," 
is  congratulating  itself  for  being 
the  only  area  radio  or  tv  station 
to  carry  the  Kennedy-McCormack 
debate  Aug.  27  (see  story). 

Listener  response  was  "great," 
and  "the  phones  rang  constantly 
after  the  first  promotional  spot 

was  aired,"  WGMS  reported. 
"Capitol  Hill  offices  expressed 
their  gratitude  as  well." 

nedy  refrained  from  personal  attacks. 
As  in  the  Presidential  Debates  of 

1960,  the  program  lasted  an  hour,  the 
positions  were  decided  by  lot,  and  the 
candidates  were  questioned  by  a  panel 
of  newsmen.  These  included  Leo  Egan 
of  WHDH-TV  Boston  and  David  Mac- 
Neill  of  WCRB  Waltham-Boston. 
Moderator  was  Edwin  D.  Canham, 
editor  of  the  Christian  Science  Moni- 
tor. 

Theatre  owners  explain 

opposition  to  pay-tv 
Spokesmen  for  theatre  owner  groups 

opposing  pay-tv  operations  met  last 
Tuesday  (Aug.  28)  in  Washington  with 
Attorney  General  Robert  Kennedy  and 
Lee  Loevinger,  assistant  attorney  gen- 

eral in  charge  of  the  antitrust  division, 
to  explain  their  reasons  for  opposing 
pay  television. 

Marshall  H.  Fine,  president  of  Allied 
States  Assn.  of  Motion  Picture  Exhibi- 

tors, and  John  H.  Stembler,  president 
of  Theatre  Owners  of  America,  told  the 
Justice  Dept.  officials  that  sales  of  cur- 

rent motion-picture  features  to  pay-tv 
would  be  "economic  suicide"  for  the 
film  companies. 

They  reportedly  sought  "clarification" 
of  a  recent  Justice  Dept.  letter  to  film 
distribution  companies  about  the  dis- 

tributors' failure  to  cooperate  with  the 
RKO  General  pay-tv  test  in  Hartford, 
Conn.  (Broadcasting,  Aug.  6).  Jus- 

tice officials,  according  to  Messrs.  Fine 
and  Stembler,  said  the  letters  were 
merely  to  inquire  what  the  distribu- 

tors' policy  on  the  matter  was,  and  did 
not  suggest  what  that  policy  should  be. 

Twentieth-Fox  offers 

30  post-'50  films 
Twentieth  Century-Fox  Television 

has  made  available  for  syndication  30 

post-'50  feature  films,  according  to  an 
announcement  today  (Sept.  3)  by 
George  T.  Shupert,  vice  president  and 
sales  head.  Sixteen  of  the  30  films  are 
in  color. 

The  films,  known  as  the  "Century  I" 
package,   were  previously  shown  on 

NBC-TV's  Saturday  Night  at  the  Mov- 
ies (9-11  p.m.  EDT). 

Mr.  Shupert  pointed  out  that  this  is 

"the  first  significant  group  of  films"  to 
be  released  directly  into  domestic  syn- 

dication by  Twentieth  Century-Fox 
Films  Corp.  through  its  own  subsidiary 
distribution  organization. 

Included  among  the  features  are 

"How  To  Marry  A  Millionaire," 
"Snows  of  Kilimanjaro,"  "Titanic," 
"Desert  Fox,"  "There's  No  Business 
Like  Show  Business"  and  "Cheaper  By 

The  Dozen." 
Film  sales... 

M-Squad  (MCA  TV):  Sold  to 
WJBF-TV  Augusta,  Ga.;  KPRC-TV 
Houston;  KOCO-TV  Oklahoma  City; 
WNAC-TV  Boston,  and  WHBF-TV 
Rock  Island,  111.  Now  in  108  markets. 

Dragnet  (MCA  TV) :  Sold  to  WKJG- 
TV  Ft.  Wayne,  Ind.;  WEAR-TV  Pen- 
sacola,  Fla. ;  WOC-TV  Davenport,  Iowa, 
and  WDXI-TV  Jackson,  Tenn.  Now  in 
74  markets. 

Love  That  Bob  (MCA  TV) :  Sold  to 
WNYS-TV  Syracuse,  N.Y.,  and  KATC- 
TV  Lafayette,  La.  Now  in  27  markets. 

Top  Rank  (25  first-run  J.  Arthur  Rank 
movies)  (NTA):  Sold  to:  WTIC-TV 
Hartford;  KHQ-TV  Spokane;  KATV 
(TV)  Portland,  Ore.;  KMJ-TV  Fresno; 
WCSH-TV  Portland,  Me.;  and  to  19 
other  stations  prior  to  Rank  rights  sale 
to  NTA  (Broadcasting,  Aug.  27): 
KTVI  (TV)  St.  Louis,  Mo.;  WBAP 
(TV),  Ft.  Worth:  WFGA-TV  Jackson- 

ville, Fla.;  WSUN-TV  Tampa,  Fla.; 
WCTV  (TV)  Tallahassee,  Fla.;  WTVJ 

(TV)  Miami,  Fla.;  WLWA  (TV)  At- 
lanta, Ga.;  CKLW-TV  Windsor-De- 

troit; WTAE  (TV)  Pittsburgh,  WRCV- 

New  name  for  Ziv-UA 
Ziv-United  Artists  changed  its 

corporate  name  to  United  Artists 
Television  Inc.,  effective  Sept.  1,  I 
according  to  Frederic  W.  Ziv, 
board  chairman  and  John  L.  Sinn, 

president.  The  name  change  fol- 
lows the  company's  recently  an- nounced policy  of  working  only 

through  autonomous  producers  in  \ 
tv,  as  its  parent  company.  United 
Artists  Corp.,  does  in  the  motion 
picture  field.   No  change  in  the  i 
officers  or  personnel  of  the  com- 

pany is  contemplated. 

TV  Philadelphia;  WGR-TV  Buffalo; 
WHDH-TV  Boston;  WRGB  (TV) 
Schenectady;  WNBC-TV  New  York; 
KTRK-TV  Houston;  KTVU  (TV)  San 
Francisco;  KRCA  (TV)  Los  Angeles; 
KOOL-TV  Phoenix,  Ariz,  and  KCCO- 
TV  Minneapolis. 

Clutch  Cargo  (George  Bagnall  & 
Assoc. ) :  KGGM  -  TV  Albuquerque, 
N.  M.;  WAVY-TV  Norfolk,  Va.  (re- 

runs); KRIS-TV  Corpus  Christi,  Tex.: 
WTVN-TV  Columbus,  Ohio;  KCRG- 
TV  Cedar  Rapids,  Iowa;  KMBC-TV 
Kansas  City,  Mo.;  WTVM  (TV)  Co- 

lumbus, Ga.;  WHTN-TV  Huntington, 
W.  Va.;  WOKR  (TV)  Rochester,  N.  Y.; 
WTVC  (TV)  Chattanooga,  Tenn.  Now 
in  87  markets. 

Space  Angel  (George  Bagnall  & 
Assoc.):  KRLD-TV  Dallas,  Tex.; 
WCCO-TV  MinneapoUs,  Minn.;  WBNS- 
TV  Columbus,  Ohio;  WICV  -  TV 
Charleston,  S.  C;  WRGB-TV  Schenec- 

tady, N.  Y.:  KTAL-TV  Texarkana,  La.; 
KSHO-TV  Las  Vegas,  Nev.;  WFMY- 

pi^ORCAST  I  NG 

Here  are  the  next  10  days  of  network  color 
shows  (all  times  are  EDT). 
NBC-TV: 

Sept.  3-7,  10-12  (10:30-11  a.m.)  Play Your  Hunch,  part 

Sept.  3-7,  10-12  (11-11:30  a.m.)  The  Price Is  Right,  part. 
Sept.  3-7,  10-12  (12-12:30  p.m.)  Your  First impression,  part. 
Sept.  3-7,  10-12  (2-2:25  p.m.)  Jan  iViurray Show,  part. 
Sept.  3-7,  10-12  (11:15  p.m.-l  a.m.) Tonight,  part. 
Sept.  3,  10  (8:30-9  p.m.)  The  Price  Is 

Right,  P.  Lorillard  through  Lennen  &  Newell; 
American  Home  Products  through  Ted  Bates. 

Sept.  4,  11  (7:30-8:30  p.m.)  Laramie, 

part. 
Sept.  5,  12  (10-10.30  p.m.)  Play  Your Hunch,  part. 
Sept.  5,  12  (10:30-11  p.m.)  David  Brink- 

ley's  Journal,  Douglas  Fir  Plywood  Assn. 
through  Cunningham  &  Walsh;  Pittsburgh 
Glass  through  Maxon. 

Sept.  5,  12  (7:30-8:30  p.m.)  Wagon  Train, 
Ford  through  J.  Walter  Thompson;  National 
Biscuit  Co.  through  McCann-Erickson;  R.  J. 
Reynolds  through  William  Esty. 

Sept.  6  (9:30-10  p.m.)  The  Lively  Ones, 

Ford  through  J.  Walter  Thompson. 
Sept.  6  (10-11  p.m.)  Sing  Along  With 

Mitch,  Ballantine  through  William  Esty;  Buick 
through  Burnett;  R.  J.  Reynolds  through 
Esty. 

Sept.  8  (9:30-10  a.m.)  Pip  the  Piper,  Gen- 
eral Mills  through  Dafncer-Fitzgerald-Sample. 

Sept.  8  (10-10:30  a.m.)  Shari  Lewis  Show, 
Nabisco  through  Kenyon  &  Eckhardt. 

Sept.  8  (10:30-11  a.m.)  King  Leonardo  and 
His  Short  Subjects,  General  Mills  through 
Dancer-Fitzgerald-Sample. 

Sept.  8  (4:30-p  p.m.)  World  Series  of  Golf, 
Zenith  through  Foote,  Cone  &  Belding; 
Amana  Refrigeration  through  MacFarland, 
Aveyard  &  Co. 

Sept.  8  (7:30-8:30  p.m.)  Tales  of  Wells 
Fargo,  American  Tobacco  through  Sullivan, 
Stauffer,  Colwell  &  Bayles,  and  part. 

Sept.  9  (4:30-6  p.m.)  World  Series  of  Golf, 
Zenith  through  Foote,  Cone  &  Belding; 
Amana  Refrigeration  through  MacFarland, 
Aveyard  &  Co. 

Sept.  9  (7-7:30  p.m.)  Bullwinkle,  part. 

Sept.  9  (7:30-8:30  p.m.)  Walt  Disney's Wonderful  World  of  Color,  Kodak  and  RCA 
through  J.  Walter  Thompson. 

Sept.  9  (9-10  p.m.)  Bonanza,  Chevrolet 
through  Campbell-Ewald. 
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TV  Greensboro,  N.  C;  WHTN-TV 
Huntington,   W.   Va.;   WTVD  (TV) 
Durham,  N.  C;  WOKR  (TV)  Roches- 

ter, N.  Y.;  WAVY-TV  Norfolk,  Va.; 
WWL-TV  New  Orleans,  La.;  WBAY- 
TV  Green  Bay,  Wis.;  KATV  (TV) 
Pine  Bluflf,  Ark.;  WTVC  (TV)  Chatta- 

I   nooga,  Tenn.;  WTHI-TV  Terre  Haute, 
I   Ind.;  KONA  (TV)  Hawaii;  WSLS-TV 

Roanoke,  Va.;  KLZ-TV  Denver,  Colo.; 
KARD-TV  Wichita,  Kan.;  KRIS-TV 
Corpus  Christi,  Tex.;  KCRG-TV  Cedar 
Rapids,  Iowa;  WJBK-TV  Detroit.  Now 

I    in  82  markets. 

Levathes  stays  as  head 

of  tv  at  20th  Century-Fox 
A  series  of  executive  shifts  at  20th 

Century-Fox  Corp.  was  announced 
last  week  by  Darryl  F.  Zanuck,  presi- 

dent. In  the  change-over,  Peter  G. 
Levathes,  head  of  motion-picture  pro- 

duction for  Fox,  and  president  of  the 

company's  television  operations,  has  re- 
signed his  motion-picture  post  but  re- 

mains head  of  the  tv  branch. 
Mr.  Zanuck  also  announced  the  re- 

tirement of  Murray  Silverstone,  presi- 
dent of  Fox  International,  and  the  resig- 

nation of  Joseph  H.  Moscowitz,  a  vice 
president  and  eastern  studio  represen- 

tative. Mr.  Levathes'  withdrawal  as 
studio  production  head  had  been  ex- 

pected since  Mr.  Zanuck  has  indicated 
that  he  would  assume  this  position. 

Seymour  Poe,  president  of  Pro- 
ducers Representatives  Inc.,  has  joined 

Fox  as  vice  president  in  charge  of 
world  distribution  (foreign  and  do- 

mestic sales). 

Old  West  scene  dies 

with  IVIelody  Ranch  fire 

Gene  Autry's  Melody  Ranch,  whose main  street  has  been  seen  over  and 
over  by  viewers  of  Gunsmoke,  Wyatt 
Earp,  Death  Valley  Days  and  countless 
other  westerns  on  tv  and  in  the  movies, 
went  up  in  smoke  last  week,  destroyed 
by  the  brush  fire  near  Newhall  in  the 
San  Fernando  Valley  just  north  of  Los 
Angeles. 

Losses,  estimated  at  more  than  $1 
million,  included  all  business  records 
of  Flying  A  Productions,  a  museum  of 
irreplaceable  relics  of  the  Old  West  and 

Mr.  Autry's  personal  collection  of 
some  17,500  recordings,  along  with  the 
street  and  other  buildings. 

The  former  actor-singer  is  now  a 
broadcast  owner-operator  (KOOL-AM- 
FM-TV  Phoenix,  KOLD-AM-TV  Tuc- 

son, both  Arizona;  KMPC  Los  Angeles, 
KSFO  San  Francisco,  both  California; 
KEX  Portland,  Ore.,  and  KVI  Seattle, 
Wash.)  and  owner  of  the  Los  Angeles 
Angels,  American  League  baseball 
team.  Melody  Ranch  was  built  in  1937 
as  a  western  lot  for  Monogram  Pic- 
tures. 

ON  NBC  TELEVISION! 

September  9,  16,  23  and  30 

Four  Significant  Public  Service  Programs 

Featuring  the  Reverend  Dr.  Edward  IV.  Bauman  on 

1  HE  LIVING 

BIBLE 

IN  TODAY'S  WORLD 

Produced  by  the  National  Broadcasting  Company 

in  cooperation  with  the  National  Council  of  the 

Churches  of  Christ  in  the  U.  S.  A.  as  a  part  of  THE 

YEAR-LONG  NBC  RELIGIOUS  PROGRAM 

FRONTIERS  OF  FAITH 

Sundays  1 :30-2 :00  PM  NYT 

Alternating  on  iMBC  tv  with  FRONTIERS  OF  faith  during  the  YEAR-LONG 
NBC  RELIGIOUS  PROGRAM  are  THE  CATHOLIC  HOUR,  produced  in  coopera- 
lion  with  The  National  Council  of  Catholic  Men.  and  the  eternal  light, 

a  joint  production  with  the  Jewish  Theological  Seminary  of  America. 

FRONTIERS  OF  FAITH-WINNER  OF  THE  PEABODY  AWARD 
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THE  MEDIA 

TV  DEBATES  ARE  DEFENDED 

CBS's  Stanton  criticizes  'errors'  in  Ford  study, 

accepts  journalisnn  merit  award  for  network 

Dr.  Frank  Stanton,  president  of  CBS 
Inc.,  charged  last  week  that  the  study 
of  the  Kennedy-Nixon  television  de- 

bates published  recently  by  The  Center 
for  the  Study  of  Democratic  Institu- 

tions suffered  from  "errors  of  fact  and 
uninformed  conclusions." 

These  defects,  he  said,  "seriously 
weakened"  such  "constructive  sugges- 

tions" as  the  report  contained.  It  was 
published  by  the  center,  which  is  a 
main  activity  of  the  Ford  Foundation, 
earlier  this  summer  (Broadcasting, 
July  16). 

Dr.  Stanton  leveled  his  criticisms 
Wednesday  in  an  address  accepting  for 
CBS  the  annual  Citation  of  Merit  of 
the  American  Society  of  Journalism 
School  Administrators,  meeting  at  the 
U.  of  North  Carolina. 

He  said  the  papers  published  by  the 
Center  erred  in  asserting  that  a  third 
of  the  audience  of  the  debates  tuned 
out  before  each  debate  was  over.  On 
the  average,  he  said,  the  total  audience 
at  the  close  was  larger  than  at  the  be- 
ginning. 

Not  Distracting  ■  Dr.  Stanton  also 
denied  that  the  debates  distracted  at- 

tention from  other  elections,  causing 
incumbents  to  win  what  the  report 

called  "a  high  percentage  of  elections 
at  almost  every  level."  He  said  that 
in  the  gubernatorial  elections  of  1960, 
the  year  of  the  debates,  a  higher  per- 

centage (42% )  of  incumbent  gover- 
nors were  defeated  than  in  the  pre- 

debate  years  of  1956  (16%)  or  1952 
(10%). 

"In  any  case,"  he  added,  "it  seems to  me  somewhat  tenuous  to  conclude 

categorically  that  a  vote  for  an  in- 
cumbent in  any  office  is  necessarily 

less  thoughtful  than  a  vote  for  his  op- 

ponent." "More  important  than  these  errors 
of  fact,  however  startling  they  may  be 
for  specialists  to  make,  are  some  gen- 

eral and  sweeping  misreadings  of  our 

political  history,"  Dr.  Stanton  con- tinued. 

He  cited  "the  myth  that  the  debates 
brought  about  a  political  revolution  in 
concentrating  attention  on  the  candi- 

dates as  personalities  instead  of  on  is- 
sues, and  in  tending  to  eliminate  dis- 

tinctions between  the  two  parties." 
He  said  "personality  cults  are  much 

less  plausible  now  than  before  mass 

communications."  He  thought  it  "al- 
most inconceivable  that  a  single  mem- 

ber of  that  pitiable  procession  [of  Presi- 
dents immediately  before  and  after  the 

Civil  War]  could  survive  the  scrutiny 
of  journalism  today — either  printed  or 

electronic." He  continued:  "It  is  certainly  far 
better  for  [candidates]  to  be  judged 
within  the  sight  and  hearing  of  all  the 
voters  than  to  be  peddled  as  myths 
constructed  out  of  the  whole  cloth  of 
political  niumbo  jumbo,  such  as  re- 

peatedly in  the  past  reduced  the  Presi- 
dential office  to  passiveness  and  in- 

action." 
No  Coercion  ■  Electronic  journalism 

has  its  own  special  problems.  Dr. 

Stanton  said,  but  the  answer  is  not  "in 
any  form  of  coercion — such  as  the 
suggestion  that  broadcasters  be  re- 

quired to  provide  time  and  facilities 
for  debate  or  that  candidates  be  re- 

quired to  participate  in  them.  .  .  . 
"What  we  need  is  freedom  for  elec- 

tronic communications  to  cover  cam- 
paigns— all  campaigns  and  not  just  the 

Presidential — as  they  deserve  to  be 
covered.  If  we  do  it  wrong  or  in- 

adequately, we  will  hear  closely  and 
loudly  from  the  rest  of  the  press,  from 

Street  cleaners 

A  radio  man  selling  outdoor 
advertising?  Fred  Rabell  (r) 
president  of  KITT-FM  San  Diego 
and  an  fm  member-at-large  of 
the  NAB,  also  is  a  concessionaire 
for  advertising  space  on  city- 
owned  trash  receptacles. 

Aided  by  Harry  La  Dou,  chair- 
man of  the  War  Against  Litter 

Committee,  he  posts  a  public 
service  bulletin  on  a  downtown 
street. 

the  people,  from  the  candidates — from 
the  whole  nation  which  can  see  everj'- 
thing  that  we,  in  the  glass  houses  of 

broadcasting,  do." Dr.  Stanton  said  journalism  schools 

and  all  branches  of  the  press  were  "a 
very  real  force"  in  getting  the  equal- 
time  law  suspended  so  that  the  1960 
debates  could  be  held.  Now,  he  said, 

"we  need  your  help  in  continuing  the 

battle  to  get  them  eliminated." 
CBS  was  said  to  be  the  first  broad- 

casting organization  to  receive  the 

award.  CBS  was  honored  for  its  "dis- 
tinguished record  ...  in  serving  the 

nation  with  news  and  information  .  .  . 

notable  not  only  for  its  depth,  toler- 
ance, objectivity,  liberal  outlook,  cour- 

age, fair  play,  technical  effectiveness 
.  .  .  but  for  its  wholehearted  devotion 

to  the  welfare  of  the  nation." 
Training  for  advertising  ■  In  an  ad- 

dress before  the  golden  anniversary  con- 
vention of  the  Assn.  for  Education  in 

Journalism,  also  held  at  the  U.  of  North 
Carolina,  John  Crichton,  president  of 
the  American  Assn.  of  Advertising 
Agencies,  predicted  Monday  (Aug.  27) 
agencies  will  be  putting  more  and  more 
emphasis  on  training  programs — 
"largely  to  offset  the  costs  inherent  in 
the  system  of  hiring  away  talent  from 

other  organizations." Mr.  Crichton  estimated  that  agen- 
cies in  1961  hired  approximately  1,000 

employes  directly  from  college.  He 
said  this  was  about  one-third  of  the 

agency  field's  annual  new-personnel needs  and  predicted  the  proportion 
might  increase  to  one-half  of  the  total 

by  1970. He  urged  teachers  in  dealing  with 

their  students  to  "be  tough  about 
basics."  He  said: 

"In  order  to  work  in  advertising — 
or  journalism — one  must  spell  accu- 

rately and  write  clearly.  .  .  .  Business- 
men are  astonished  at  the  present  low 

levels  of  performance  in  these  basic 
skills.  To  find  them  (the  skills)  missing 
in  graduates  of  schools  who  regard 
themselves  as  producing  professionals 
is  disheartening.  These  people  have 
to  compete  with  people  who  have  been 
taught  to  spell  and  write,  and  if  they 
don't  compete  successfully,  they  get 

fired." 

Another  speaker  at  the  AEJ  meet- 
ing was  Ned  Calmer,  CBS  newscaster, 

who  suggested  that  newspapers  seemed 
thin-skinned  to  criticism  over  the  air 
but  take  a  different  approach  when 
they  criticize  tv. 

A  panel  on  satellite  communications 
legislation  also  was  held  during  the 
AEJ  meeting.  The  bill  was  discussed 
by  Robert  Lindsay,  U.  of  Minnesota; 
Sidney  Metzger,  RCA,  and  Max  Pag- 
lin,  FCC. 
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WMAL-TV 

TV  NEWS  LEADER  IN 

THE  NATION'S  CAPITAL 

INAUGURATES  A  NEW 

CONCEPT  IN  TELEVISION 

NEWS  PROGRAMMING 

FOR  WASHINGTON 

THE  EVENING 

REPORT 

6:30^°  7:30  PM 

MONDAY  ̂ HRu  FRIDAY 

A  complete  hour-long  report  of  all  the  day's 
news,  compiled  by  Washington's  largest,  most 
experienced  and  best  equipped  local  radio- 
television  News  staff.  Its  facilities  include  6 

radio-camera  equipped  Newswagons,  the  city's 
only  News  Helicopter,  2  World-wide  News 
services,  a  high-speed  film  laboratory  and 

Washington's  first  mobile  VTR  unit  (in  operation 
next  month),  plus  the  ABC  World-wide 

News  staff. 

6:30-6:45  PM- 
6:45-6:50PM- 
6:50-6:55  PM- 
6:55-7:00  PM- 
7:00■7:15PM- 

7:15-7:25  PM- 
7:25-7:30  PM- 

-ABC  Evening  Report 
-Backstage 

-Business  News 
■Sports 

■Area  Round-up  News 
D.  C,  Ml,  &Va. 
■Capitol  Report ■Weather 

Check  H-R  Television  for  Program 
and  Spot  availabilities wmol-tv Washington,  D.  C. 

4n  Evening  Star  Broadcasting  Company  Station, 

represented  by  H-R  Television,  Inc. 
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Anti-Red  group  to  buy  prime  time  on  100  radio,  tv  stations 

National  Indignation  Convention, 
an  anti-Communist  organization  in 
Dallas,  is  buying  radio  and  tv  time 
for  a  one-hour  recorded  program 
on  its  first  anniversary,  Oct.  13. 

One-hour  time  segments  will  be 
used  during  prime  evening  time  on 
at  least  100  radio  and  tv  stations, 

perhaps  more,  according  to  Mar- 
guerite Vincent,  assistant  to  conven- 

tion chairman  Frank  B.  McGehee, 
Dallas. 

An  advance  broadcast  was  carried 
Aug.  29  on  WFAA  Dallas,  which 
billed  at  the  regular  commercial 
rate.  Station  counsel  ruled  the  anti- 
Communist  broadcast  is  contro- 

versial but  not  political  since  it  does 
not  involve  a  candidate  for  public 

office.  A  local  real  estate  firm  spon- 
sored the  one-hour  radio  tape  on 

WFAA. 
The  last  major  time  purchase  by 

the  convention  was  in  May  when 
over  100  stations  were  used  in  11 
states.  In  a  letter  to  stations,  sent 
in  late  August,  the  convention  asked 
a  series  of  eight  questions  concern- 

ing power,  frequency,  coverage  and 
station  policies  on  spot  announce- 

ments. One  question  asks,  "How 
many  spot  announcements  adver- 

tising the  program  will  be  provided 
at  no  extra  charge  if  the  one  hour 

of  radio  (or  tv)  time  is  purchased?" Mr.  McGehee  is  featured  on  the 

one-hour  program.  Dr.  Robert  Mor- 
ris, former  president  of  Dallas  U. 

and  former  chief  counsel  of  the  Mc- 
Carthy communist  subcommittee, 

will  attend  the  Oct.  13  convention 

but  he  does  not  appear  on  the  broad- 
cast. The  group  will  furnish  ad- 
vance scripts  to  stations. 

Chairman  McGehee  is  a  former 
combat  flyer  and  airline  pilot.  He 
graduated  from  U.  of  Dallas  in 
1960.  While  attending  law  school 
at  Southern  Methodist  U.  he  op- 

erated Spera  Co.,  an  auto  repair 
firm.  He  left  the  law  school  last 
year  to  form  the  convention  after 
learning  that  federal  funds  were 
being  used  to  train  Yugoslav  flyers 
at  Sherman,  Tex.,  contending  this 
country  should  not  give  aid  to  Com- 

munist nations. 

Editorializing  survey 

features  RTNDA  meet 

The  Radio  Television  News  Directors 

Assn.  is  surveying  editorializing  prac- 
tices at  member  stations. 

Results  will  be  released  at  the  an- 
nual convention  in  San  Francisco  Sept. 

19-22. 
Pierre  Salinger,  presidential  news 

secretary,  will  address  the  convention 
at  the  RTNDA  awards  luncheon  Sept. 
20. 

Other  features  of  the  16th  annual 
convention: 

■  A  seminar,  "Reporting  Crime 
News:  the  Challenge  to  Radio  and  Tv 

Newsmen,"  will  be  presented  by  the 
faculty  of  the  School  of  Criminology, 
University  of  California,  Dean  Joseph 
D.  Lohman  presiding. 

Techniques  of  science  news  report- 
ing will  be  discussed  by  Jules  Bergman, 

ABC  Science  Editor. 
■  Eric  Sevareid,  CBS  news  analyst, 

will  speak  Sept.  22  at  the  annual  Paul 
White  Memorial  Award  Banquet. 

■  Radio  and  television  news  work- 
shops will  be  expanded. 

Tv-Electronics  Fund 

assets  $351  million 

Total  net  assets  of  Television-Elec- 
tronics Fund  Inc.  for  the  third  quarter 

of  its  fiscal  year  which  ended  July  31, 
were  $351  million.  This  compares  to 
$443.8  million  total  net  assets  at  the 
end  of  its  fiscal  year  (Oct.  31,  1961) 
and  $401.1  million  at  the  end  of  the 
half-year  mark  for  fiscal  1962. 

The  net  asset  value  per  share  of  the 
mutual  Fund  was  put  at  $6.92,  com- 

pared to  $8.92  per  share  at  the  end  of 
the  1961  fiscal  year,  and  $7.83  at  the 

six  months  fiscal  1962  period.  This 
does  not  take  into  account  a  capital 
gain  distribution  of  36  cents  per  share 
in  November  1961. 

On  July  26,  the  board  of  Television- 
Electronics  Fund  voted  a  3  cents  per 
share  dividend  payable  Aug.  31  to 
shareholders  of  record  Aug.  3. 
Among  the  common  stocks  held  by 

the  Fund  are:  American  Broadcasting- 
Paramount  Theatres,  77,000  shares, 
with  a  market  value  of  $2,156,000; 
CBS,  90,000  shares  worth  $3,217,500; 
RCA,  155,000  shares  worth  $7,110,- 

625;  Storer  Broadcasting,  35,300  shares 
worth  $1,072,238.  The  Fund  also  owns 
stock  in  such  radio-tv  manufacturing 
companies  as  General  Electric,  Motor- 

ola, Packard-Bell,  Westinghouse  Elec- 
tric and  Zenith  Radio. 

Chester  D.  Tripp,  president  of  the 
Fund,  predicted  that  the  total  value  of 
all  electronic  goods  and  services  in 
1962  would  reach  $18.8  billion  (B), 

and  in  1965,  $23.3  billion  (B).  Con- 
sumer products  and  component  parts, 

he  said,  would  reach  $2.1  billion  (B) 
in  1962,  $2.2  billion  (B)  in  1965. 

PGW's  colonels  get  acquainted  with  KFDM 
Getting  a  sales  story  from  their 

client,  KFDM  Beaumont,  Tex.,  and 
the  local  chamber  of  commerce  per- 

sonnel are  three  Peters,  Griffin, 

Woodward  Inc.  "colonels"  who  were 
in  Beaumont  for  the  "pitch."  Shown 
(1-r) :  Hubert  Linder,  KFDM  mer- 

chandising director;  Ross  Wilder, 
program  director;  Walter  Rubens, 
general  manager;  Ben  Rogers,  presi- 

dent, Beaumont  Chamber  of  Com- 
merce; Ray  Kaelin,  Rowland  Varley, 

and  Ray  Stanfield,  all  PGW,  New 
York;  and  Ed  Carroll,  KFDM  sales. 
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Gambling  on  Sweeney 

RAB  President  Kevin  Sweeney 
will  be  the  prize  in  a  lottery  an- 

nounced by  his  organization  last 
week.  At  each  of  the  eight  RAB 
radio  management  conferences 
scheduled  between  Sept.  10  and 
Oct.  5,  four  radio  station  execu- 

tives will  win  him  for  a  private 
sales  analysis.  To  be  chosen  by 
lot,  the  winners  will  get  individ- 

ual lessons  on  the  art  of  presenta- 
tion selling  from  Mr.  Sweeney, 

who  has  been  handling  flip-card 
presentations  for  most  of  his 
adult  life. 

Record-breaking  quarter 
reported  by  Rollins 

An  all-time  record  for  a  quarter  was 
reported  last  week  by  Rollins  Broad- 

casting Inc.  Revenues  for  the  first 
quarter  of  the  fiscal  year  ended  July  3 1 
were  $1,928,715,  up  47%  from  the 

same  1961  period's  $1,307,636.  Net 
earnings  after  taxes  were  $168,642  (18 
cents  per  share),  up  50%  over  196rs 
$113,275  (12  cents  per  share).  The 

company's  cash  flow  for  the  period 
amounted  to  $504,766  (equivalent  to 
53  cents  per  share).  This  is  66%  over 

the  1961  period's  cash  flow  of  $306,073 
(32  cents  per  share). 

At  the  board  meeting  Aug.  28,  the 
company  increased  its  regular  quar- 

terly dividend  on  common  stock  from 
8  cents  per  share  to  10  cents  per  share. 
It  also  declared  a  dividend  of  5  cents 
per  share  on  Class  B  common  stock. 
Payment  will  be  made  Oct.  25  to  stock- 

holders of  record  Sept.  25. 
Rollins  stations  are  WAMS  Wilming- 

ton, Del.;  WNJR  Newark,  N.  J.;  WBEE 
Harvey,  lU.;  WRAP  Norfolk,  Va.; 
WGEE  Indianapolis,  Ind.:  WCHS-AM- 
TV  Charleston,  W.  Va.;  WEAR-TV 
Pensacola,  Fla.,  and  WPTZ  (TV) 
Plattsburgh,  N.  Y. 

Wilkin  gives  views 

on  'public  interest' 
One  broadcaster's  definition  of  the 

much-used  phrase  "the  public  interest" 
was  delivered  last  week  to  the  Sanford, 
Me.,  Kiwanis  Club  by  Eugene  W.  Wil- 

kin, general  manager  of  WGAN-TV 
Portland,  Me. 

According  to  Mr.  Wilkin,  the  public 

interest  "is  the  measure  of  insight  a 
responsible  individual  broadcaster  has 
into  the  needs  of  his  community  and 
the  maintenance  of  a  balance  in  meet- 

ing the  known  desires,  as  well  as  the  un- 
spoken wants,  and  the  apt  use  of  broad- 

cast communications  to  further  both  in- 

dividual and  national  growth." 
Mr.  Wilkin  criticized  government  in- 

"MUST"  READING  September  Issue  of 

TELEYISION 

MAGAZINES  IN  TRANSITION  Beginning  a  major  series  of  Television  Maga- 
zine Media  Strategy  reports  analyzing  how  things  stand  now  in  the  media 

competition,  and  how  they  got  that  way.  This  first  article  treats  the  mass 
magazines,  the  ex-champs  of  national  advertising  media  who  yielded  first 
place  to  television  in  the  mid-50s  and  are  now  busy  learning  to  make  the 
best  of  their  second-place  status. 

THE  AUTOMOBILE  DEALER  The  final  step  in  the  automotive  industry's 
scheme  of  thijigs  takes  place  when  the  customer  puts  his  money  up  to  buy 

a  car  in  the  local  dealer's  showroom.  Getting  him  there,  and  into  that 
state  of  mind,  is  a  process  many  dealers  have  speeded  up  by  conscientious 
use  of  local  television.  Although  dealers  as  a  whole  still  turn  first  to  news- 

papers, a  growing  number  are  finding  handsome  rewards  can  come  to  those 
who  try  the  TV  approach. 

BRISK  TRAFFIC  IN  CONTESTANTS  The  Goodson-Todman  program  organiza- 
tion is  the  all-time  champion  at  finding  the  guest  to  match  the  situation 

for  its  TV  game  shows — over  19,000  since  1950,  165  a  week  at  the  current 
pace.  It's  a  job  that  takes  a  strong  back  and  patience,  as  well  as  a  nose 
for  that  special  quality  which  makes  audience  appeal.  Report  on  part  of 
that  great  body  of  unseen  labor  that  goes  on  behind  the  TV  screen. 

CLOSEUP:  DICK  POWELL  For  years  he  was  typed  as  a  song-and-dance  man. 
Then  he  became  typed  as  a  hard-nosed  adventurer.  Ncrw  he's  earning  a  new 
reputation:  as  a  shrewd,  alert,  impressively  successful  producer  and  business- 

man. The  Four  Star  Television  organization  he  heads  has  grown  into  a 
leadership  position  among  the  independent  TV  producers,  will  supply  six 
series  to  the  networks  this  fall.  The  story  behind  its  brightest  star. 

PLUS  the  unusual  regular  departments:  FOCUS  ON  BUSINESS  .  .  .  PEOPLE 
.  .  .  and  NEWS;  PLAYBACK — comment  6-  criticism  about  tv;  TELE- 
STATUS — exclusive  estimates  of  tv  homes  and  tv  penetration  by  county. 

N.B.  TELEVISION  MAGAZINE  is  edited  for  an  audi- 
ence comprised  of  all  people  who  contribute  work  or 

money  to  television  and  who  are  serious  enough  about  it 
to  spend  an  hour  or  two  a  month  enlarging  their  knowl- 

edge of  television,  it  is  distinguished  by  thoughtful 
writing  and  fine  illustration  set  in  a  handsome  format. 

START  YOUR  SUBSCRIPTION  WITH  THE  SEPTEMBER  ISSUE 

Television  Magazine 
444  Madison  Ave.,  New  York  22,  N.  Y. 

Enter  one  year  subscription  for — 

Name   

Company   

Address   City 

Zone State- 

□  Send  to  Home  Address  
□  $5.00  enclosed  □  Please  bi 
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terference  with  the  functions  of  broad- 
casting and  advertising.  The  future  of 

broadcasting  lies  in  the  hands  of  "re- 
sponsible individualism"  on  the  part  of 

the  station  managers  and  what  Supreme 
Court  Justice  William  O.  Douglas 

called  "the  dignity,  resourcefulness  and 
intelligence  of  the  people,"  he  said. 

WJXT  study  reports 

on  tv  ads,  children 

Jacksonville,  Fla.,  parents  feel  "that 
their  children  have  at  least  some  influ- 

ence on  purchasing  of  products  that  the 

youngsters  see  advertised  on  television," 
according  to  a  study  prepared  by  Wil- 

liam Wahl  Assoc.,  West  Palm  Beach, 
for  WJXT  (TV)  Jacksonville. 

"Parents  in  Jacksonville  feel  that 
children  induce  purchasing  of  such  tv- 
advertised  products  as  cereal,  soap, 
toothpaste,  peanut  butter,  soft  drinks, 

candy  and  other  items,"  according  to 
the  WJXT  survey  conducted  in  May 
and  just  released. 

The  May  study  followed  a  pilot  con- 
ducted by  Wahl  in  January,  and  sub- 

stantiated parents'  attitudes  about  chil- 
dren's influence  with  reports  on  actual 

purchases,  said  WJXT. 

BROADCASTERS  SECOND  IN  PAY  SCALE 

Commerce  lists  employment,  advertising  trends 

Earnings  of  employes  in  radio  and 
television  broadcasting  rank  second 
highest  in  the  entire  industrial  econ- 

omy, according  to  the  Dept.  of  Com- 
merce Survey  of  Current  Business. 

Average  annual  earnings  last  year  were 
$7,477  in  broadcasting,  exceeded  only 
by  the  average  annual  earnings  of 
$9,607  for  employes  of  security  and 
commodity  brokers,  dealers  and  ex- 
changes. 

The  $7,477  figure  for  average  an- 
nual earnings  per  fulltime  employe  in 

broadcasting  compares  with  $7,440  in 
1960.  Last  year  89,000  employes  were 

engaged  in  "production"  as  compared 
to  87,000  in  1960. 

Total  compensation  of  broadcast  em- 
ployes in  1961  was  $662  million  com- 

pared to  $644  million  in  1960;  wages 
and  salaries  totaled  $643  million  in 
1961  compared  to  $625  million  in 
1960. 

The  federal  agency  reported  86,000 
persons  in  1961  as  the  number  of 
fulltime  equivalent  employes;  in  1960 
the  figure  was  84,000.  The  average 
number  of  fulltime  and  partime  em- 

Outstanding  Exclusive 

Broadcast  Properties 

Long  established  full-timer   in   a  top 
ranking  market.  Exceptional  earnings 
record  and  real  estate.   All  cash  re- 

quired, but  price  includes  .$150,000  net 

quick. 

NEW  ENGLAND 

$350,000 

A  rich  agricultural  area  is  the  market 

for  this  full-time  property.   Down  pay- 
ment of  29%  and  the  balance  on  liberal 

terms. 

WEST  COAST 

$275,000 

This  profitable  daytime  facility  services 
an  important  chemical  and  oil  center. 
Offers  a  liberal  payout  after  a  down 
payment  of  29%. 

TEXAS 

$225,000 

&  Company^  Inc, 

RADIO  •  TV  •  NEWSPAPER  BROKERS 
NEGOTIATIONS  •  FINANCING  •  APPRAISALS 

WASHINGTON. D.C.  CHICAGO 
James  W.  Blackburn 
jack  V.  Harvey 
Joseph  M.  Sitrick 
Gerald  F.  Hurley 
RCA  Building 
FEderal  3-9270 

H.  W.  Cassill 
William  B.  Ryan 
Hub  Jackson 
333  N.  Michigan  Ave. 
Chicago,  Illinois 
Financial  6-6460 

ATLANTA 
Clifford  B.  Marshall 
Stanley  Whitaker 
John  C.  Williams 1102  Healey  BIdg. 
JAckson  5-1 576 

BEVERLY  HILLS 
Colin  M.  Selph 
C.  Bennett  Larson 
Bank  of  America  BIdg. 
9465  Wilshire  Blvd. 
Beverly  Hills.  Calif. 
CRestview  4-8151 

ployes  was  94,000  in  1961  and  92,000 in  1960. 

Using  the  Printer's  Ink  advertising 
index,  seasonally  adjusted,  the  survey 
showed  a  tv  network  index  of  462  in 
1960  and  483  in  1961  (1950-52  equals 
100).  The  radio  index  was  23  in  1960 
These  are  both  monthly  averages, 
and  20  in  1961  (1947-49  equals  100). 

The  survey's  tabulation  of  tv  adver- 
tising follows: 

Television  advertising 

Network*: Gross  time  costs  .total 
Automotive,  including 

accessories 
Drugs  and  toiletries 
Foods,  soft  drinks, confectionery 

Soaps,  cleansers,  etc. 
Smoking  materials All  other 

Spot  (national  and  regional) 
Gross  time  costs,  total 

Automotive,  incl. 
accessories 

Drugs  an  dtoiietries 
Foods,  soft  drinks, confectionery 

Soaps,  cleansers,  etc. 
Smoking  materials All  other 

Quarterly  Average 
1960  1961 

(millions) 

$  56.9  $178.0 4.6 

16.3 
10.8 

5.8 
6.4 13.0 

12.0 

30.2 36.7 

19.2 21.2 

37.0 
150.8t  154.4 

4.3 

30.2 
52.5 
18.0 7.4 

41.9 

*Revised  beginning  1961  to  provide  for  hori- zontal contiguity  rate  structure,  wherein  a 
single  advertiser  might  otain  a  lower  basic 
rate  through  the  purchase  of  time  across-the- 
board;  not  directly  comparable  with  earlier  data. 

tQuarterly  average  based  on  revised  annual 
total. 

Changing  hands 

ANNOUNCED  ■  The  following  sales  of 
station  interests  were  reported  last  week 
subject  to  FCC  approval: 

'  WFGM-AM-FM  Fitchburg,  Mass.: 
Sold  by  David  M.  Myers  to  George 
Chatfield  for  $310,000.  Mr.  Chatfield 
was  a  director  of  Benton  &  Bowles  and 
the  William  Esty  Co.,  of  which  he  was 
executive  vice  president.  For  18  years, 
he  was  advertising  manager  of  Lever 
Bros.  The  transaction  includes  the  Mu- 

zak franchise  for  Worcester  County. 
WFGM  is  full  time  on  960  kc,  operat- 

ing with  1  kw.  WFGM-FM  operates 
on  104.7  mc  with  20  kw.  Negotiations 
were  handled  by  Edwin  Tornberg  & 
Co. 

■  WOKS  Columbus,  Ga. :  Sold  by  John 

A.  and  Mary  W.  O'Shields  and  Eathel 
Holley  to  Philip  A.  Meltzer  for  $123,- 
000.  Mr.  Meltzer  is  a  co-founder  of 
Radio  Concepts  Inc.  which  later  was 
merged  into  Franklin  Broadcasting  Co. 
He  recently  disposed  of  his  interests  in 
this  organization.  Miss  Holley  owns 
WNEA  Newnan  and  has  an  interest  in 
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RAB  surveys  who's  who 
Local  radio  personalities  are  more 

recognizable  to  female  adults  in 
Washington,  D.  C.  than  some  na- 

tional political  figures,  according  to 
a  Radio  Advertising  Bureau  survey. 

The  survey  "proves  most  dramatic- 
ally" that  daily  exposure  on  a  single 

radio  station  results  in  higher  iden- 
tification than  front  page  exposure 

on  a  less  regular  basis  in  several 
other  media,  Kevin  B.  Sweeney, 

RAB  president,  said.  "We  can  argue 
logically  that  what  is  true  of  people 

can  be  just  as  true  for  products." Mr.  Sweeney  noted  that  when 
American  people  in  a  metropolitan 
area,  where  there  should  be  much 
more  awareness  of  Cabinet  oflacers 

than  elsewhere,  don't  know  the 
names  of  men  who  govern  them,  "it 
is  a  cause  for  concern." 

"We  suggest  that  one  way  you 
are  going  to  register  ideas  that  lack 
intrinsic  interest  for  women  is  to  in- 

and  who's  not 
sert  them  in  entertainment  program- 

ming in  which  women  are  inter- 
ested," he  added. 

The  government  figures  involved 
were  J.  Edward  Day,  Postmaster 

General,  Douglas  C.  Dillon,  Secre- 
tary of  the  Treasury,  and  Gen.  Ly- 
man Lemnitzer,  then  chairman.  Joint 

Chiefs  of  Staff. 
Here  are  the  recognition  figures, 

as  reported  to  RAB  by  the  independ- 
ent research  firm  which  conducted 

the  survey  among  Washingtonians 
over  seven  days  this  July. 

% Identifying 

Radio  personality  A  52.6% 
Radio  personality  B  33.7 
J.  Edward  Day  (Post- 

master General)  20.1 

Douglas  C.  Dillon  (Secre- 
tary of  the  Treasury')  18.4 

Lyman  L.  Lemnitzer  (then 
chairman,  Joint  Chiefs)  17.3 

WLAW  Lawrenceville,  both  Georgia. 
WOKS  operates  on  1340  kc  with  1  kw 
daytime  and  250  w  nighttime.  It  is 
Negro-programmed  24  hours  a  day. 
Broker  was  Chapman  &  Co. 

APPROVED  ■  The  following  transfer 
of  station  interests  was  among  those 
approved  by  the  FCC  last  week  (for 
other  commission  activities  see  For 
The  Record,  page  77). 

■  WAIT  Chicago,  III:  Sold  by  Julius 
and  Oscar  Miller  and  family  to  Maurice 
and  Lois  F.  Rosenfield  (31%  each), 
Howard  and  Robert  G.  Weiss  (16V2% 
each)  and  Devoe,  Shadu,  Mikva  &  Plot- 
kin,  Chicago  law  firm  (5%)  for  $1 
million.  Mr.  and  Mrs.  Rosenfield  own 
50%  of  WFMF  (FM)  Chicago:  he  is 
an  attorney  there.  H.  A.  Weiss  owns  a 
concrete  products  firm,  and  R.  G.  Weiss 
is  a  stockbroker.  Action  taken  by 
Broadcast  Bureau. 

CBS  tv  stations 

set  local-talent  shows 

Program  directors  of  the  five  CBS 
owned  tv  stations  wiU  meet  in  New 
York  Sept.  13  to  discuss  plans  for  a 
new  half-hour  series  of  programs  start- 

ing on  their  respective  stations  in  Jan- 
uary 1963. 

Called  Repertoire  Workshop,  the 
series  will  consist  of  35  programs  of 
drama,  music,  dance,  poetry,  dramatic 
readings  and  other  art  forms  in  a  joint 
effort  to  encourage  and  expose  deserv- 

ing local  talent.  Each  of  the  stations 
will  produce  seven  of  the  programs 
which  will  be  seen  on  aU  five  stations. 

Topics  to  be  discussed  at  the  one-day 
meeting  include  auditions,  program  for- 

mat, script  solicitation,  story  rights, 
casting  and  other  areas  pertaining  to 
the  series. 

Program  directors  scheduled  to  at- 
tend the  meeting,  which  will  be  held  at 

the  St.  Regis  Hotel,  are:  Daniel  Gal- 
lagher, WCBS-TV  New  York:  Leon 

Drew,  KNXT  (TV)  Los  Angeles: 
Charles  Hinds.  WBBM-TV  Chicago: 
Alvin  Hollander,  WCAU-TV  Philadel- 

phia, and  Donald  Markley,  KMOX-TV 
St.  Louis. 

Meredith  revenues  up, 

but  net  income  drops 

Meredith  Publishing  Co.  reported  in- 
creased revenues,  but  a  decline  in  net 

income  for  the  fiscal  vear  ended  June 
30. 

Total  revenues  were  $69.3  million 
compared  to  $60.2  million  a  year  ear- 

lier. Net  earnings  dropped  from  $2,- 
514,277  ($1.90  per  share)  in  the  1961 
fiscal  year  to  $2,097,847  ($1.58  per 
share)  for  the  1962  fiscal  year.  Net 
income  in  1961  includes  a  non-re- 

curring item  of  $435,392  from  refunds 

on  income  taxes  and  interest.  The 
company  said  the  decline  in  earnings 
was  due  to  substantial  increases  in 

expenses. 
Meredith  publishes  magazines  (Better 

Homes  &  Gardens,  Successful  Farm- 
ing), books  (Appleton-Century-Crofts, 

Lyons  &  Carnahan,  Duell,  Sloan  & 
Pearce)  and  has  the  following  broad- 

casting stations:  WHEN-AM-TV  Syra- 
cuse, N.  Y.;  WOW-AM-FM-TV 

Omaha.  Neb.;  KCMO-AM-FM-TV 
Kansas  City,  Mo.;  KPHO-AM-TV 
Phoenix.  Ariz. 

MIDWEST  PROPERTY  FOR  SALE! 

Single  station  market,  fulltime  radio  facility  with  combination 

studio-transmitter  building  and  38  acres  of  land.  Station  grossed 
approximately  $90,000.00  in  1961  and  had  a  cash  flow  in  excess 
of  $30,000.00.  Priced  at  $90,000.00  cash  for  assets.  Another 
H&L  Exclusive. 

Profitable  AM-FiNI  combination  providing  onlv  radio  service  for 
city-retail  trading  area  of  over  50,000.  Valuable  real  estate  in- 

cluded in  the  sale.  Priced  at  $200,000.00  with  855,000.00  dowTi 
in  terms  to  be  negotiated.  Another  H&L  Exclusive. 

■  AND  ASSOCIATES,  INC. 
John  R  Hardesty,  President 

NEGOTIATIONS  •  APPRAISALS  •  FINANCING  OF  CHOICE  PROPERTIES 
WASHINGTON,  D.  C.  CHICAGO  DALLAS  SAN  FRANCISCO 
Ray  V.  Hamilton  Richard  A.  Shaheen  Dewitt  Landis  John  F  Hardesfy 1737  DeSaiesSt,  N.W.  John  D.  Stebbins  1511  Bryan  Si.  Don  Searle 
Executive  3-3456  Tribune  Tower  Riverside  8-1175  111  Sutter  St Warren  J.  Boorom  DEIaware  7-2754  )oe  A.  Oswald  EXbrook  2-5671 New  York                                                       New  Orleans 
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D.C.  broadcasters 

entertain  foreigners 

The  Broadcasting  Club  of  Washing- 
ton, D.  C,  held  a  reception  and  buffet 

Thursday  (Aug.  30)  for  21  foreign 
radio-tv  broadcasters  who  are  beginning 
a  four-month  visit  to  study  U.  S.  com- 

munications as  guests  of  the  State  De- 
partment. 

A  total  of  16  nations  sent  representa- 
tives to  the  1962  International  Broad- 
cast Seminar,  from  Africa,  Asia,  Cen- 

tral and  South  America  and  the  Middle 

East.  The  visitors'  itinerary  includes 
local  radio  and  tv  stations,  the  U.  S. 
Information  Agency,  the  Voice  of 
America  and  the  FCC. 

Sabotage  hinted 

in  tower  collapse 

The  possibility  of  sabotage  was  hinted 
by  Erie  County,  N.  Y.,  police  last  week 
in  the  collapse  of  a  400-foot,  newly- 
completed  radio  tower  in  the  morning 

hours  of  Aug.  26.  Lewis  T.  Jones, 
manager  of  WDCX-FM  Boston,  N.  Y. 
(Buffalo  area),  said  someone  had 
loosened  the  cable  clamps  of  the  tow- 

er. The  station,  a  new  link  in  the 
Donald  Crawford  group  of  religious 
fm  stations,  was  scheduled  to  begin 
operating  this  month.  Damage  was 
estimated  at  $10,000.  Other  Crawford 
fm  stations  are  in  Philadelphia,  De- 

troit, Des  Moines,  and  Fort  Lauder- 
dale. 

Canon  35  issue  slated 

for  KRON-TV  airwaves 

The  battle  by  television  broadcasters 
to  obtain  access  to  courtrooms  for  their 

cameras  will  be  reviewed  on  "Tv  Be- 
fore the  Judge,"  to  be  broadcast  next 

Monday  (Sept.  10)  on  KRON-TV  San 
Francisco  as  part  of  that  station's  doc- 

umentary series.  Assignment  Four. 
The  merit  of  the  American  Bar 

Assn.'s  canon  35,  which  forbids  pic- 
ture taking  in  a  courtroom,  will  be  ar- 

Broadway  angel 

Network  officials  have  refused 
to  confirm  a  report  that  NBC  has 
invested  in  a  forthcoming  Broad- 

way production.  The  report 
claimed  NBC  has  negotiated  for 
a  25%  interest  in  a  new  Richard 

Rodgers-Alan  Jay  Lerner  musical. 

gued  by  Superior  Court  Judge  Joseph 
R.  Weisberger  of  Rhode  Island,  who 
supports  it,  and  Chief  Justice  Edward 
Day  of  the  Colorado  Supreme  Court, 
who  believes  that  canon  35  is  unten- 

able and  perhaps  unconstitutional. 

Superior  Court  Judge  Frank  J.  Mur- 
ray of  Boston  will  also  participate  in 

the  program  which  will  conclude  with 
editorial  comment  by  Harold  P.  See, 

general  manager  of  KRON-TV,  who 
will  point  out  the  distinction  he  believes 
should  be  made  between  courtroom  be- 

havior and  the  rights  of  the  public. 

Week-ends  good  for  sales, 

representative  argues 

"Too  many  broadcasters  are  mentally 
writing  off  Sunday  and  even  Saturday 
as  a  hopeless  case  so  far  as  commercial 
sales  are  concerned,"  says  Joseph 
Savalli,  president  of  the  John  E.  Pear- 

son representative  firm. 
Mr.  Savalli,  explaining  his  thesis  in 

the  Pearson  Newsletter  delivered  to  sta- 
tions this  week,  noted  that  radio  spot 

package  rates  seem  to  be  "based  on 
multiples  of  five,  and  in  discount  struc- 

tures based  on  six.  The  first  implies 
that  the  broadcaster  considers  Monday- 
to-Friday  schedules  as  the  best  he  can 
expect;  the  second,  slightly  better,  in- 

cludes Saturday." The  rep  executive  suggests  in  the 
newsletter  that  stations  revise  their  spot 

packages  to  include  a  seven-day  sched- 
ule. He  notes  that  broadcasters  "might well  come  out  with  somewhat  bigger 

packages  than  the  multiple  of  five  or 
six  permits  .  .  .  The  station  might  be 
able  to  win  a  contract  for  14  spots  a 
week,  instead  of  10;  for  21  spots  a 

week  instead  of  15  or  20." 

WTEV  to  start  Jan.  1 

with  ABC-TV  programs 

WTEV  (TV)  New  Bedford,  Mass., 

will  be  a  primary  affiliate  of  ABC-TV 
when  it  begins  operation  Jan.  1,  1963, 
it  has  been  announced  by  Robert 
L.  Coe,  ABC-TV  vice  president  in 
charge  of  tv  station  relations,  and 
Charles  J.  Lewin,  vice  president  of 
WTEV  Television  Inc. 

Mr.  Coe,  in  announcing  the  new 
affiliation,  said  the  network  wanted  to 

"express  our  appreciation"  to  WPRO- 
TV  and  WJAR-TV,  both  Providence, 

NOW-COLOR  TELEVISION  FACTS! 

A  new  fact  book  on  Color  TV  is  ready  for  you.  In  addition  to 

"New  Dimensions  in  Color,"  the  NBC  1962-3  color  schedule, 
it  includes  a  comprehensive  factual  history  of  Color  TV,  plus 
a  full  study  of  methods  used  in  marketing  color  receivers.  A 

section  is  devoted  to  Color  TV's  impact  on  the  broadcaster, 
and  another  section  to  broadcast  equipment.  You  won't  want 
to  miss  this  study  of  one  of  America's  fastest  growing  indus- 

tries, broadcasting  movies,  cartoons,  variety,  sports,  drama 
and  news  specials.  Call  B.  I.  French,  RCA,  30  Rockefeller 
Plaza,  New  York  20,  N.  Y.,  Tel:  MU  9-7200,  Ext.  RC  388. 
Ask  for  the  new  brochure  "Color  Television  Facts." 
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MORE  KANSANS  VIEW  KTVH  THAN  ANY  OTHER  KANSAS  TV^ 

Diversified  economy  brings  stability  to  the  rich  Central  Kansas  market  with  an  esti- 
mated $1,500,000,000  effective  buying  power  .  .  .  more  than  290,000  TV  families,  all 

within  the  BIG  COVERAGE  of  KTVH.  And  most  important  -  these  290,000  families  are 
Kansas  families,  viewing  TV  programmed  for  Kansans.  KTVH  dominates  the  hub  of  this 

rich  Central  Kansas  area  -  WICHITA,  HUTCHINSON,  plus  coverage  over  13  other 
important  communities  with  100%  unduplicated  CBS  programming.  To  sell  Kansas  .  .  . 

buy  KTVH ! 
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R.  I.,  "who  have  made  many  of  our 
programs  available"  in  the  Providence- 
New  Bedford-Falls  River  area. 
WTEV  will  operate  on  ch.  6  with 

65.8  kc  video  (At  Deadline,  July  30). 
With  the  addition  of  WTEV,  ABC-TV 
will  have  128  primary  affiliates. 

MBS  advisors  to  meet 

The  Mutual  Affiliates  Advisory  Com- 
mittee of  MBS  will  hold  its  annual 

meeting  in  Jamaica,  W.  I.,  Sept.  13-14. 
The  committee,  a  17-man  group  elected 
by  affiliated  MBS  stations,  will  convene 
with  network  management  at  the  Ja- 

maica Reef  Hotel  in  Port  Antonio.  Fall 
programming  plans,  sales  outlook  and 
a  general  progress  report  are  on  the 
agenda,  as  well  as  questions  and  sug- 

gestions submitted  by  affiliated  stations. 

WIBW-AM-TV  gets  In  trim 

WIBW-AM-TV  Topeka  used  the 
Kansas  primary  election  as  a  "dress  re- 

hearsal" for  the  November  elections, 
and  a  trial  run  for  a  Univac  60  com- 

puter belonging  to  a  local  bank  to  speed 
returns  "two  hours  faster  than  com- 

petitors," according  to  WIBW. More  than  100  staff  members  and 
stringers  handled  the  returns.  A  tv  re- 

mote crew  stood  by  at  the  computer 
and  fed  cut-ins  to  an  anchor  team  at 
the  WIBW  studios. 

/ 

ill  ]  //^\ 

In  Chicago  Radio 

ONE  STANDS  oat 

WLS  is  FIRST  in  PULSE 

20.8%- Average  V4  hour  share,  6  AM-Mld- 
nlght,  Monday-Sattirday,  PULSE,  Chicago  8 County  Area,  June  1962.  ! 

WLS  is  FIRST  in  HOOPER 

20.3^i- Average  Vi  hour  share,  7  AM-6  PM, 
Monday-Friday,  HOOPER,  Chicago,  June/ July  1962. 

WLS  is  FIRST  in  NIELSEN 
683,100  homes -Different  homes  reached  In 
average  3  hour  day  part  over  4  week  period, 
Monday-Friday,  NSI,  Chicago  Area,  July  1962. 

\  I 

BLAIR  '  .   

the  bright  sound  of  Chicago  Radio 
Owned  and  operated  by  American  Broadcasting-Paramount  Theatres,  Inc. 

Grand  Rapids  station  prepares  to  shove  off 

Getting  ready,  WIIM-TV  signs  a  network 

and  a  rep,  for  its  planned  start  Nov.  1 

ABC-TV  signed  WIIM-TV  Grand 
Rapids,  Mich.,  as  a  new  primary 
affiliate  of  the  network  last  week. 
The  new  station  is  expected  to  begin 
broadcasting  about  Nov.  1.  New 
company  is  an  interim  group  com- 

posed of  four  applicants  for  ch.  13. 
They  will  operate  the  station  to- 

gether until  the  FCC  approves  one 
applicant.  At  top  Mark  Wodlinger, 
vice  president-general  manager  of 
WIIM-TV,  (seated,  1)  signs  a  con- 

tract along  with  Thomas  W.  Moore, 
(seated,  r)  vice  president  in  charge 
of  ABC-TV.  Also  shown  (1  to  r) 
are  Donald  S.  Shaw,  ABC-TV  direc- 

tor of  station  relations;  Julius  Barna- 

than,  vice  president  and  general 
manager  of  ABC-TV,  and  Robert 
L.  Coe,  vice  president  in  charge  of 
ABC-TV  station  relations. 

WIIM-TV  also  appointed  Peters, 
Griffin,  Woodward  Inc.,  New  York, 
as  national  representative. 

The  station's  rep  agreement  with 
PGW  was  signed  last  week  by  H. 
Preston  Peters,  president  of  the  rep 
firm  (seated,  1  bottom  photo),  and 
Mr.  Wodlinger.  Standing  (1  to  r)  are 

Charles  Kinney,  PGW  tv  vice  presi- 
dent; Lloyd  Griffin,  president-televi- 

sion PGW;  and  William  G.  Walters, 
PGW  vice  president. 
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rii  GREAT 

CHARLESTON- 

DEBATE 

GENERAL  M^'♦ 

IDM  6ARTEN&J0HN  SINCLAIR  CAUTHEIR 

72  COUNnES  (AND  EACH  OTHER!)  SOME 

VERY  INnRESnNO  NAMES!!!!!!!!!!!!!!!!! 

TOM:  My  friends,  as  any  media  man  worth  his 
wages  will  tell  you,  a  television  meirket  is  a  very 

difficult  thing  to  define.  For  audio-video  signals 
do  not  stop  at  state  boundaries,  city  limit  signs, 

and  other  handy  landmarks.  Pity  us  at  WSAZ- 
TV,  then,  with  a  coverage  area  that  embraces  72 

counties  in  4  states — to  say  nothing  of  2  million 
consumers  and  a  4-billion-dollar  payroll!  The 

need  for  a  name  that  goes  beyond  "Charleston- 
Huntington  Market"  is  obvious.  Mr.  Sinclair, 
can  we  not  settle  here  on  "Supermarket" — a 
name  we  have  often  used — as  our  official  moniker? 

JOHN:  We  could,  Mr.  Garten,  but  for  the  fact 
that  a  better  name  occurred  to  me  in  the  tub  last 

night:  "Charlestonia!"  Is  there  not  merit  in 
identifying  an  area  with  its  heart  and  hub? 

TOM :  There  is,  sir,  and  the  name  '"Huntingtonia" 
would  better  serve  that  purpose!  No,  let  us 
look  beyond  our  local  loyalties  to 
larger  things.  Was  not  our  market 
staked  out  by  our  station?  How 

about  "The  Land  of  SazV 

JOHN:  The  Land  of  Saz?  (He  laughs.) 

TOM:  Yes,  The  Land  of  Saz,  O  Witless  One! 
Personally,  I  find  the  name  not  only  descriptive, 
but  rather  romantic! 

JOHN:  Well,  O  Romantic  One,  I  would  remind 
you  that  the  average  advertiser  is  a  bit  more 
interested  in  sales  potential  than  he  is  in  fancy 

phrases — for  all  your  personal  findings!  And 
I  would  further  remind  you  that  we  enjoy  certain 
topographical  advantages  here  that  relate  directly 

to  sales!  Accordingly,  I  suggest  "Sales  Saucer" 

or,  perhaps,  "Profit  Bowl"  .  .  . 
TOM:  Mr.  Sinclair!  More  hackneyed  and  cornier 

handles  I  have  never  heard  coined!  Did  you  con- 

sider "Jack  Pot"?  (He  snickers.) 

JOHN:  Mr.  Garten,  I  see  our  time  is  short.  So 

I  shall  counter  your  sarcasm  with  a  major  con- 
cession. Friends,  kindly  consult  your  Katz 

Agency  man,  and  ask  for  .  .  .  "Super- 
market!" WSAZ-TV,  Channels,  an 

NBC  Primary  Affiliate,  Division: 
The  Goodwill  Stations,  Inc. 
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  GOVERNMENT   

Ford  offers  new  concept  in  tv  reports 

RETURNING  COMMISSIONERS  WILL  FIND  PROPOSED  STATION  FORM  DIFFERENT 

A  completely  new  concept  of  report- 
ing to  the  FCC  on  programming  by 

television  stations  will  be  up  for  con- 
sideration when  the  commissioners  re- 

turn to  work  this  week  following  the 
August  recess. 

Commissioner  Frederick  W.  Ford  has 
proposed  a  new  tv  programming  form 
which  is  a  radical  departure  from  both 
the  questionnaire  currently  in  use  and 
a  new  one  released  over  a  year  ago  for 
industry  comments.  It  was  submitted 
to  the  FCC  at  the  July  25  meeting  and 
has  been  carried  over  for  fuller  con- 

sideration this  month. 

If  the  Ford  plan  is  adopted,  tv  sta- 
tions would  be  required  to  submit 

lengthy,  narrative  reports  by  Nov.  15 
every  year  and  Part  IV  (program  form) 
of  renewal  applications  would  be  dis- 

carded. That  is,  stations  would  not  re- 
port on  programming  in  their  renewal 

applications  but  the  FCC  would  have 
three  separate  reports  to  compare  and 
consider  at  the  time  of  renewal.  Buyers 
of  stations  also  would  file  the  report 
at  the  time  of  applying  for  approval. 

The  Ford  proposal,  drafted  by  Net- 
work Study  Chief  Ashbrook  P.  Bryant 

under  Commissioner  Ford's  direction, 
relies  heavily  on  the  FCC's  1960  pro- 

gramming policy  statement  and  in  31/2 
pages  of  general  instructions  quotes 
heavily  from  that  document.  It  em- 

bodies six  categories  of  questions  to  be 
answered:  community  program  service, 
station  policies  and  practices,  program 
review,  independence  of  station  man- 

agement (in  the  case  of  multiple-owned 
stations),  network  affihation  and  sta- 

tion operation. 
Replaces  Bureau  Form  ■  The  new 

questionnaire  is  designed  as  a  replace- 
ment for  a  combined  radio-tv  program- 
ming reporting  form  submitted  last 

May  by  the  Broadcast  Bureau.  The  bu- 
reau questions,  discussed  several  times 

by  a  widely-split  commission  during  the 
summer,  was  a  revision  of  the  form  re- 

leased for  comments  14  months  ago 
(Broadcasting,  July  6,  1961). 

During  its  July  debates,  the  FCC  dis- 
carded the  bureau  recommendation  for 

a  joint  radio-tv  questionnaire  and  de- 
cided to  come  up  with  separate  forms. 

Sentiment  is  building  at  the  FCC  for  a 
complete  shelving  of  the  bureau  ques- 

tions for  radio  also  and  further  inquiries 
before  a  new  am-fm  reporting  form  is 
adopted. 

The  Ford  proposal  does  not  require 
(1)  a  composite  week  breakdown  in 
percentages  by  program  categories;  (2) 

a  division  of  commercial  vs.  sustaining 

time;  (3)  separate  listing  of  program- 
ming for  children,  or  (4)  a  detailed  de- 

scription of  service  area,  schools,  mi- 
nority groups,  civic  clubs,  etc. — all  a 

part  of  the  bureau  proposal. 
Under  the  Ford  plan,  a  station  is 

asked  to  submit  a  narrative  statement 
in  detail  on  its  efforts  within  the  past 
6  months  (prior  to  filing)  to  ascertain 
the  needs  of  its  service  area,  along  with 
a  listing  of  all  cities  and  towns  within 
the  Grade  B  contour.  Licensees  would 
be  required  to  keep  detailed  records  of 
these  efforts  for  at  least  three  years  and 
to  make  them  available  for  public  in- 

spection. Then,  the  licensee  is  asked  to  explain 
his  evaluation  of  the  information  ob- 

tained in  a  survey  of  tv  programming 
needs  and  the  elements  of  his  service 

necessary  to  adequately  serve  the  pub- 
lic. The  station  is  next  asked  for  pro- 

grams carried  under  each  element  and 
their  source  and  additional  material 
broadcast,  such  as  spot  announcements, 
special  programs  which  have  been  or 
will  be  broadcast. 

How  Many  Cameras?  ■  New  to  the 
program  form  is  a  question  on  station 
facilities,  including  for  example,  num- 

ber of  cameras,  tape  recorders,  remote 
equipment,  staflf  by  departments,  pro- 

gram services  and  suppliers.  The  Ford 
form  also  would  ask  for  a  statement  on 

any  changes  in  policies,  practices  or 
operations  of  the  station  which  had  a 
significant  effect  on  programming.  Sig- 

nificant differences  between  promise  and 

Commissioner  Ford 
Revises  form  beyond  recognition 

performance  would  have  to  be  clearly 
described,  with  reasons  in  detail. 

A  licensee  is  asked  whether  he  sub-  i 
scribes  to  an  industry  code  and,  if  not,  I 
his  own  policies  with  respect  to  pro- 

gramming and  advertising  standards. 
He  further  is  asked  how  he  implements 
such  standards  and  means  for  prior  re- 

view of  programs  and  advertising  from 
all  sources  to  determine  acceptability. 
Autonomy  of  local  management  of 

multiple-owned  stations  is  the  subject 
of  two  questions  with  the  proposed 
form  wanting  to  know  the  freedom  of 
station  management  to  plan  program 
schedule  and  extent  of  review  by  su- 

periors not  exclusively  concerned  with 
management  of  the  local  station. 

The  form  also  asks  what  efforts  the 
licensee  makes  to  inform  networks,  pro- 

gram producers  and  sponsors  of  the  " needs  and  interests  in  programming  of 
his  community.  A  question  asks  the 
per  cent  of  time  devoted  to  network 
programs,  locally  produced  shows  and 
syndicated  programs  for  each  segment of  the  day. 

Licensees  are  asked  for  specific  ex- 
amples of  complaints  against  program- 

ming in  the  past  and  the  action  taken 
as  well  as  procedures  followed  for  con- 

sidering suggestions  and  complaints 
from  the  public.  A  further  question 
wants  to  know  procedures  followed  to 
maintain  effective  control,  to  guide 
management  personnel  and  to  make 
sure  FCC  rules  and  established  station 

policies  are  followed. 
In  the  analysis  of  matter  broadcast, 

the  Ford  proposal  would  ask  stations 
for  a  breakdown  of  on-the-air  time  ac- 

cording to  amount  (in  minutes,  not 

percentages)  actually  devoted  to  enter- 
tainment, commercial  matter  and  pub- 

lic service.  This  would  be  for  both  a 
past  composite  week  and  a  proposed 
typical  week.  The  stations  would  not 
be  required  to  furnish  a  breakdown  of 
programming  by  percentages  of  the  14 
accepted  categories. 

They  would  be  asked  for  the  num- 
ber of  commercial  and  public  service 

announcements  per  week,  however. 

Long,  Long  Trail  ■  Plans  for  the 
adoption  of  a  new  program  reporting 
form  have  been  actively  pursued  at  the 
FCC  for  the  past  four  years.  The  com- 

mission's 1960  programming  policy 
statement  set  out  the  framework  for 

new  reporting  procedures,  the  responsi- 
bility of  licensees  to  survey  local  pro- 

gramming needs  and  urged  the  submis- 
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sion  of  narrative  explanations  (Broad- 
casting, Aug.  1,  1960). 

In  February  1961,  the  FCC  released 
for  comment  a  proposed  new  program- 

ming form  to  cover  am-fm-tv  stations 
with  one  questionnaire  (Broadcasting, 
Feb.  17,  1961).  The  industry  objected 
violently  on  the  grounds  the  form  was 
too  cumbersome  and  would  require  the 
employment  of  additional  personnel  just 
to  assemble  the  information  sought  by 
the  FCC.  There  also  were  charges  that 
the  forms  constituted  censorship. 

After  considering  the  comments,  the 
FCC  came  out  with  new  proposed 
forms  in  July  1961  which  embodied 
separate  questionnaires  for  radio  and 
tv  stations.  Following  their  release,  the 
NAB  asked  for  and  received  a  public 
meeting  on  the  forms  with  the  FCC 
last  fall  (Broadcasting,  Oct.  9,  1961). 
Last  spring,  a  series  of  meetings  was 
held  between  the  FCC  and  industry 
lawyers  led  by  the  Federal  Communica- 

tions Bar  Assn. 
Broadcast  Bureau  Chief  Kenneth  Cox 

was  the  primary  author  of  the  joint 
questionnaire  which  the  FCC  began 
considering  last  May. 

Following  each  discussion,  it  was  re- 
ported, the  individual  members  of  the 

FCC  became  further  and  further  apart 
on  the  program  questions  which  should 
be  asked  of  licensees  and  applicants 
(Closed  Circuit,  June  18).  After  ef- 

forts to  break  the  stalemate  failed,  the 
Ford  plan  for  television  was  introduced. 

Crux  of  Opposition  ■  Much  of  the 
opposition  to  the  bureau  questionnaire 
centered  around  a  conviction  by  some 
commissioners  that  it  did  not  properly 
carry  out  the  concepts  of  the  1960  pro- 

gramming statement — plus  the  decision 
by  the  seven  commissioners  that  they 
wanted  separate  radio  and  tv  forms. 

The  Ford  proposal  applies  to  com- 
mercial tv  stations  only  with  a  separate 

and  much  shorter  questionnaire  to  be 
worked  out  for  educational  stations. 
The  annual  Nov.  15  filing  date  was 
specified  because,  it  was  felt,  stations 
should  have  their  programming  plans 
for  the  upcoming  year  well  jelled  in 
time  to  file  the  form  with  the  FCC  by 
the  middle  of  November. 

Normally,  the  forms  would  not  be 
considered,  except  for  completeness, 
when  filed  and  all  three  would  be  taken 

up  at  one  time  when  a  renewal  applica- 
tion is  filed.  Applicants  for  major 

changes  in  facilities  would  not  be  re- 
quired to  submit  the  programming 

statement  unless  major  changes  also 
were  planned. 

The  Ford  proposal,  it  is  understood, 
has  considerable  support  on  the  com- 

mission level.  There  has  been  some 

discussion  of  releasing  the  form  for  in- 
dustry comments,  however,  before  any 

final  action  is  taken.  Some  questions 
have  been  raised  as  to  whether  Com- 

missioner Ford's  plan  will  make  it  pos- 

sible for  the  FCC  to  adequately  check 

a  station's  promise  vs.  its  performance. 
Another  deterrent  to  early  action  is 

the  question  of  what  the  commission 
is  to  do  about  radio,  it  was  stated. 

Separate  but  a  companion  to  the  pro- 
gram form  is  rulemaking  to  revise  pro- 
gram logging  requirements.  When  the 

new  reporting  forms  are  finally  adopted, 

new  logging  rules  also  will  be  incor- 
porated into  FCC  requirements. 

New  actions  come 

in  NBC-RKO  case 

The  weekly  interlocutory  pleadings 
in  the  NBC-RKO-Philco  Philadelphia 
tv  proceeding  (Broadcasting,  Aug.  27, 
20)  continued  last  week  with  these  de- 

velopments : 

■  The  FCC's  Broadcast  Bureau  ob- 
jected to  a  plea  by  Westinghouse 

Broadcasting  Co.  that  it  be  excused  as 
a  party  to  the  proceeding. 

■  Philco  Broadcasting  Co.  asked  for 

"appropriate  action"  to  obtain  the  Jus- 
tice Dept.  files  on  antitrust  actions 

against  NBC  and  its  parent  company, 
RCA. 

■  RKO  General  Inc.,  seeking  FCC 

permission  to  exchange  its  WNAC-AM- 
FM-TV  Boston  for  NBC's  WRCV-AM- 
TV  Philadelphia,  said  that  as  a  condi- 

tion it  will  divest  itself  of  a  minor- 
ity interest  in  WKTV  (TV)  Oklahoma City. 

The  bureau  pointed  out  that  WBC 
entered  the  proceeding  because  its  Bos- 

ton station,  WBZ-TV,  would  lose  affil- 
iation with  NBC-TV  if  the  switch  is 

approved.  "The  underlying  facts  in- 
volving this  matter  have  not  substan- 

tially changed  (and)  WBC  is  under  an 

obligation  to  appear  as  a  party,"  the 
bureau  said.  "This  view  is  buttressed 
by  the  fact  that  WBC  .  .  .  raised  seri- 

ous allegations  which  in  part  formed 
the  basis  for  some  of  the  issues  framed 

by  the  commission." Commission  counsel  also  asked  that 

a  pre-hearing  conference  scheduled  for 
Sept.  10  be  postponed  to  Oct.  17.  The 
hearing  itself  is  scheduled  to  start  Oct. 
22  in  Washington. 

Philco,  in  competition  with  WRCV's 
renewal  application  for  ch.  3,  held  it 
essential  that  evidence  in  the  Justice 
files  be  considered  by  the  commission. 
The  material  requested  concerns  1954 
and  1958  antitrust  actions  charging 
RCA  with  illegal  patent  practices  in 
fields  directly  related  to  radio  commu- 

nications and  a  Dec.  4,  1956,  com- 
plaint alleging  that  NBC  acquired  the 

ch.  3  Philadelphia  station  from  West- 
inghouse in  violation  of  antitrust  laws. 

NBC  acquired  the  Philadelphia  prop- 
erties in  a  1955  trade  with  WBC,  re- 

linquishing its  stations  in  Cleveland  to 
WBC.  The  1956  Justice  action  led  to  a 
consent  decree  in  1959  which  required 
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Senate  urged  to  restore  space  radio  funds 

The  Senate  Appropriations  Com- 
mittee has  recommended  the  Office 

of  Emergency  Planning  be  given  the 
funds  it  needs  to  avoid  curtailing  its 
telecommunications  research  pro- 

gram. The  money  would  come  from 
a  $1  million  request  for  research 
and  development  that  the  commit- 

tee said  should  be  restored  to  the 

agency's  budget. 
Sen.  Warren  G.  Magnuson  (D- 

Wash.),  a  committee  member,  said 
the  funds  should  enable  the  agency 
to  be  fully  prepared  for  the  Inter- 

national Conference  on  Space  Com- 
munications, to  be  held  in  Geneva 

next  year,  and  to  begin  studying  the 
problem  of  how  additional  radio 
frequencies  might  be  released  for 
commercial  use. 

The  committee,  in  reporting  an 
omnibus  money  bill  to  the  Senate 
last  week,  also  recommended  an  ap- 

propriation of  $14,617,000  for  the 
FCC,  all  that  the  commission  re- 

quested for  the  fiscal  year  that  be- 
gan July  1. 

In  both  cases,  the  committee  went 
along  with  recommendations  of  its 

Independent  Offices  Subcommittee, 
which  is  headed  by  Sen.  Magnuson, 
who  is  also  chairman  of  the  Senate 
Commerce  Committee.  The  subcom- 

mittee proposed  restoration  of  $1 
million  of  the  $4  million  the  House 
slashed  from  the  $8  million  OEP 

budget  request,  and  the  entire  $262,- 
000  cut  from  the  FCC's  request 
(At  Deadline,  Aug.  27). 

In  recommending  the  $1  million 
replacement,  the  committee  expressed 
concern  over  testimony  of  OEP  of- 

ficials that  the  House  cut  would  elim- 
inate all  research  and  development 

carried  on  by  the  agency.  It's  "par- 
ticularly important  that  the  telecom- 

munications function"  of  the  OEP 
continue  the  appropriations  commit- 

tee report  concluded. 
Magnuson  Comment  ■  Elaborat- 

ing on  this  last  week,  Sen.  Magnu- 
son said  the  U.  S.  is  now  "the  pio- 

neer in  space  telecommunications" 
but  its  "continued  leadership"  in  this 
field  could  be  limited  by  "a  paucity 
of  frequencies  in  the  electromagnetic 

spectrum."  He  predicted  intense 
competition  among  nations  at  the 

Geneva  conference  for  additional 

frequencies,  adding,  "it  is  imperative that  the  United  States  be  represented 
there  by  a  strong,  expert  and  fully 

prepared  delegation." Sen.  Magnuson  said  that  Dr. 
Irvin  Stewart,  who  is  Director  of 
Telecommunications  as  well  as  an 

assistant  director  of  OEP,  has  ad- 
vised him  that  to  improve  U.  S. 

chances  at  the  conference  "we  should 
step  up  the  pace  of  our  prepara- 

tions." 

In  a  report  submitted  to  the  sen- 
ator on  Aug.  16,  Dr.  Stewart  also 

said  that  the  "great  congestion  in 
certain  parts  of  the  spectrum,  par- 

ticularly in  some  of  the  high  fre- 
quency bands  .  .  .  makes  it  impera- 

tive that  the  most  effective  use  be 
made  of  every  frequency  assign- 

ment." 

He  suggested  a  general  review  of 

frequency  usage  and  a  study  "of means  for  increasing  effectiveness 
in  the  use  of  frequencies  within  the 

bounds  of  what  is  practical."  He said  additional  staff  would  be  needed 
to  carry  out  this  work. 

GLOBAL  TV  BLUE  PENCIL  BLUNTED 

Administration  says  IVIeyrs,  memo  has  no  'standing' 

NBC  to  dispose  of  WRCV-TV  by  Dec. 
31  of  this  year. 

In  ordering  the  hearing,  the  FCC 
made  Justice  a  party;  two  weeks  ago, 
however,  the  Attorney  General  bowed 
out,  declaring  his  department  had  noth- 

ing further  to  offer. 
Philco  also  had  asked  that  RKO's 

interest  in  KWTV  be  made  an  issue 
under  the  multiple  ownership  rules, 
since  RKO  currently  owns  four  U.  S. 
vhf  tv  stations  and  majority  interest  in 
CKLW-TV  Windsor,  Ont.,  which  serves 
the  Detroit  area  (FCC  rules  restrict 
ownership  by  one  party  to  five  vhf 
stations). 

NBC  withdraws  plea 

for  new  call  letters 

NBC  changed  its  mind  last  week  and 
asked  the  FCC  to  ignore  a  request  for 
the  call  letters  KPO-AM-FM  for  NBC's 
owned  KNBC-AM-FM  San  Francisco 
(Broadcasting,  July  23). 
The  network  has  requested  that  the 

call  letters  of  its  Los  Angeles  station, 
KRCA  (TV)  be  changed  to  KNBC 
(TV);  since  stations  in  different  cities 
may  not  have  the  same  call  letters  un- 

der FCC  rules,  the  NBC  request  nec- 
essitates a  change  in  the  San  Francisco 

designation.  NBC  asked  for  the  call 
letters  KNBR-AM-FM  for  the  San 
Francisco  radio  stations. 

The  White  House  last  week  buried  the 
idea  that  tv  programs  sent  overseas 
should  be  censored.  Other  administra- 

tion officials  threw  dirt  on  the  coffin  to 
show  that  the  interment  is  permanent. 

The  official  word  on  the  Meyers'  mem- 
orandum suggesting  that  some  form  of 

control  be  placed  on  tv  programs  going 
to  foreign  countries  (Broadcasting, 
Aug.  27)  came  on  Aug.  30  when  a 
White  House  spokesman  told  a  con- 

gressman that  no  agency  is  contemplated 
that  would  supervise  programs  being 
transmitted  overseas.  This  was  the  in- 

formation relayed  to  Rep.  Perkins  Bass 
(R-N.  H.),  according  to  Mr.  Bass.  The 
New  Hampshireman  had  earlier  in  the 
week  written  to  the  President  asking 

that  the  Meyers'  memo  be  made  pub- lic. The  document  is  the  memorandum 

written  by  Tedson  J.  Meyers,  adminis- 
trative assistant  to  FCC  Chairman  New- 

ton N.  Minow. 
The  White  House  official  who  called 

Mr.  Bass,  it  is  understood,  is  Ralph  A. 
Dungan,  administrative  assistant  to 
President  Kennedy. 

The  White  House  renunciation  of  the 
censorship  viewpoint  was  emphasized 
later  the  same  day  when  Pierre  Salinger, 

President  Kennedy's  news  secretary, 
told  reporters  that  the  Meyers'  memo- 

randum has  no  standing  "whatever"  in 
the  government.  It  is  not  an  official 
document,  he  said.  He  added  that  Mr. 

Meyers  had  written  the  recommenda- 
tion as  a  private  citizen,  not  as  an  offi- 
cial nor  at  the  request  of  the  FCC  or 

any  government  agency. 
About  100  copies  were  distributed, 

Mr.  Salinger  reported,  and  a  few  were 
sent  to  the  White  House.  The  President, 
Mr.  Salinger  said,  probably  will  not 
even  read  it. 

The  President  was  asked  about  the 
document  at  his  news  conference  Aug. 
29.  He  replied  that  he  had  not  seen  it 
and  could  not  comment  on  it  until  he 
had. 
Murrow  No  ■  The  nails  were  put 

into  the  censorship  coffin  by  Edward  R. 
Murrow,  director  of  the  U.  S.  Informa- 

tion Agency,  even  earlier  in  the  week. 
In  a  speech  to  the  annual  convention 
of  Amvets  in  New  York  Aug.  24,  Mr. 
Murrow  stated: 

"There  are  occasionally  from  time  to 
time  well-meaning  but  misguided  peo- 

ple who  suggest  that  some  agency  of  the 
government  should  exercise  control  over 
information  or  entertainment  material 
shipped  out  of  this  country  to  foreign 
countries.  I  would  like  to  say  quite 
categorically  that  no  responsible  official 
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of  this  government  desires  to  exercise 
such  control.  The  government  seeks  no 
such  power,  for  to  do  so  would  be  to 
deny  our  heritage  and  to  imitate  our 

enemies." 
The  action  of  White  House  officials 

was  almost  exactly  what  was  recom- 
mended by  WTOP-AM-TV  Washing- 

ton. The  Post-Newsweek  station's  edi- 
torial, aired  Aug.  27,  called  on  the 

President  to  turn  "thumbs  down"  on  the 
idea  of  censorship. 

The  editorial  made  this  point: 

"The  American  system  of  communi- 
cations— in  all  its  various  forms — is 

based  on  the  fundamental  assumption 
that  the  government  must  keep  hands 
off  freedom  of  expression.  The  relay 
of  television  programs  overseas  may 
offer  a  tempting  pretext,  well-inten- 

tioned, for  some  form  of  censoring. 
However,  the  implict  dangers  of  such 
a  system  far  outweight  any  benefits. 
Consequently,  the  White  House  should 
turn  thumbs  down  on  that  aspect  of  the 

Meyers'  memorandum." 
Promote  Tv  ■  Mr.  Meyers  wrote  the 

now-controversial  memorandum  last 

May.  Television's  acknowledged  im- 
pact, particularly  in  the  new  nations  of 

Africa  and  Asia,  he  stressed,  could  be 
used  to  the  benefit  of  the  United  States. 
This  requires,  he  pointed  out,  some 
agency  or  office  where  efforts  in  this  di- 

rection could  be  coordinated  and  en- 
couraged. To  this  end  he  suggested  the 

establishment  of  an  Office  of  Interna- 
tional Broadcasting  in  the  State  Dept. 

Mr.  Meyers  stirred  the  opposition 
which  developed  in  one  simple  facet  of 
his  document.  This  was  the  question  he 
raised  as  to  whether  it  would  be  ad- 

visable to  establish  standards  for  tele- 
vision programs  going  overseas  and  if 

so  what  these  criteria  should  be. 
It  was  when  this  element  became 

known  that  opposition  began  to  de- 
velop. One  of  the  first  to  speak  out 

against  the  idea  of  control  was  Robert 
Samoff,  NBC  chairman  (Broadcast- 

ing, Aug.  27).  This  was  followed  by 

Mr.  Minow's  remarks,  the  questions 
raised  at  the  President's  news  confer- 

ence and  at  the  White  House. 

Federal  Bar  Assn.  plans 
discussion  on  Canon  35 

Lawyers  are  going  to  talk  over  the 
implications  of  Canon  35  in  Washing- 

ton this  week  and  the  session  is  ex- 
pected to  be  one  of  the  highlights  of  the 

Federal  Bar  Assn.  meeting  which  starts 
Thursday. 

Scheduled  for  Sept.  6  is  a  panel  dis- 
cussion on  radio  and  tv  coverage  of 

court  trials  with  these  panelists:  Sen. 
Estes  Kefauver  (D-Tenn.),  Richard  S. 
Salant,  CBS  News;  Clark  R.  Mollen- 
hoff,  Des  Moines  Register  &  Tribune; 
Max  Paglin,  FCC,  and  Harry  Plotkin, 
Washington  communications  attorney. 
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FULL  TAX  ON  TV  FILM-TAPE  SALES 

IRS  rules  against  capital  gains  for  tv  fare,  post-'48  movies 

Television  program  producers  who've planned  to  make  a  nice  living  leasing 
their  filmed  or  taped  shows  to  tv  sta- 

tions and  then  cutting  a  juicy  melon  by 
selling  them  for  capital  gains  received 
a  jolt  last  week.  The  Internal  Revenue 
Service  ruled  that  the  sale  of  a  filmed 
or  taped  tv  program  must  be  counted 
as  ordinary  income — with  the  tax  pay- 

able at  the  52%  regular  rate,  not  the 
25%  capital  gain  levy. 

The  ruling,  which  applies  also  to  mo- 
tion picture  feature  film  made  after 

August  1,  1948,  was  published  by  IRS 
in  its  weekly  Internal  Revenue  Bulletin 
issued  Aug.  27. 

Television  program  firms  and  tv  net- 
work spokesmen  had  differing  interpre- 

tations of  the  decree.  Many  explained 
that  they  had  not  had  a  chance  to  study 
the  IRS  notice  carefully;  others  ac- 

knowledged that  they  would  be  able  to 

talk  more  intelligently  about  it  after 
their  accountants  have  dug  into  it. 
Some  syndicators  feel  the  greatest 

effect  of  the  ruling  will  be  in  the  mo- 
tion picture  instead  of  the  tv  business. 

An  official  of  a  major  tv  film  produc- 
tion company  said  the  ruling,  if  it 

stands,  will  mean  that  companies  will 
pay  roughly  twice  as  much  taxes  as  in 
the  past.  He  predicted  that  the  ruling 
will  be  challenged  in  court. 

Another  source  speculated  that  as  a 
matter  of  general  industry  practice  the 
ruling  may  lead  to  some  tricky  changes 
in  the  way  of  doing  business. 
A  network  source  expressed  the 

opinion  that  networks  will  not  be  af- 
fected unless  they  sell  programs  out- 

light  which  they  own  wholly  or  in 

part.  This  has  not  been  a  general  prac- 
tice, he  pointed  out. 

Ordinary  Income  ■  The  IRS  interpre- 

11  OTHER  MAJOR  TV  SET  MAKERS 

NOW  RIDING  COLOR  TV  BANDWAGON 

In  the  past  year,  eleven  other  major  TV  set  manufac-' 
turers  have  jumped  on  the  fast-rolling  Color  TV  band- 

wagon built  by  RCA.  And  they're  investing  in  Color  with 
millions  of  dollars  of  their  advertising  funds.  Demand 
for  RCA  Color  picture  tubes  has  also  required  two  new 

plant  additions  this  year.  The  Color  TV  picture  is  bright 
today  with  broadcasts  of  movies,  cartoons,  variety, 

sports,  drama  and  news  specials.  For  information  call 
B.  I.  French,  RCA,  30  RockefeUer  Plaza,  New  York  20, 

N.  Y.,  Tel:  MU  9-7200,  Ext.  RC  388.  Ask  for  the  new, 

brochure  "Color  Television  Facts." 



Lee  defends  'vast  wasteh 
Acting  FCC  Chairman  Robert  E. 

Lee  last  week  came  to  the  defense 
of  the  fuUtime  chairman,  Newton 
N.  Minow. 

Chairman  Minow's  famous  "vast 
wasteland"  speech,  Mr.  Lee  told  a 
public  school  teachers'  association  in 
Cincinnati,  "needed  saying." Commissioner  Lee  said  he  did  not 
believe  Mr.  Minow  intended  to  be 
as  harsh  with  the  tv  industry  as  he 

sounded.  "I  am  under  the  impres- 
sion that  he  was  trying  to  needle  the 

id'  speech 

industry  into  doing  a  better  job,  and 
the  criticism  has  had  a  big  effect  on 

the  industry,"  he  said. 
Television  fare  is  improving,  in 

Mr.  Lee's  opinion,  and  he  credited 
tv  stations  with  devoting  more  time 
to  public  service.  He  left  no  doubt 
that  he  dates  the  improvement  from 

Chairman  Minow's  May  1961  speech to  the  NAB. 
Commissioner  Lee  also  addressed 

civic  leaders  in  Cincinnati  Thursday 
evening  (Aug.  30). 

tation  was  given  in  response  to  an  in- 
quiry submitted  to  the  service  by  an 

unidentified  tv  fim  producer. 
The  income  from  films  or  tapes  pro- 

duced for  tv  and  rented  or  leased  to  tv 

stations,  the  IRS  noted,  is  ordinary  in- 
come, taxable  at  the  regular  52%  in- 
come level.  Where  this  program  is 

then  sold  to  a  third  party — syndicator, 
another  producer  or  a  network — the  in- 

come from  this  sale  must  be  counted 
as  ordinary  income,  the  service  said, 
because: 

"In  view  of  the  fact  that  television 
film  producers  are  aware  of  the  market 
that  exists  for  sales  of  television  films 
after  initial  leasing  periods,  it  is  reason- 

able to  assume  that  generally,  from  the 

time  of  their  production,  a  producer's 
intention  is  either  to  sell,  to  rent,  or  to 
rent  and  then  sell,  whichever  method 
proves  most  profitable  in  its  busi- 

ness. .  .  ." 
Because  motion  picture  producers 

before  1948  probably  did  not  have  the 
sale  of  feature  films  to  tv  in  mind,  the 
IRS  said,  an  exception  probably  should 
be  made  where  such  feature  films  are 
sold  to  tv.  After  that  date,  however, 
the  service  reasoned,  it  is  obvious  that 
a  motion  picture  made  for  theatrical 
showing  will  someday  be  sold  for  tv 
showings. 

Therefore,  it  ruled,  the  sale  of  fea- 
ture motion  picture  film  made  after 

1948  to  tv  cannot  be  counted  as  a  capi- 
tal gains  transaction,  but  must  be  cal- 

culated as  ordinary  business  income. 
Motion  picture  films  made  before  the 

1948  date,  however,  and  already  sold 
for  tv  exhibition  were  not  given  a 
blanket  exemption.  Provided  they  are 
single  or  unusual  cases,  the  exemption 
will  stand,  IRS  said,  but  each  case  will 
be  treated  individually. 

Senate  group  hears 
embassies  radio  bill 

The  administration's  embassy  radio 
bill  was  given  a  brief  but  sympathetic 
hearing  by  the  Senate  Communications 
Subcommittee  last  week. 

George  W.  Ball,  undersecretary  of 

state,  made  the  major  presentation  for 
the  measure,  which  would  permit  for- 

eign governments  to  establish  low-pow- 
er, point-to-point  radio  stations  at  their 

embassies  in  Washington,  D.  C,  in  re- 
turn for  reciprocal  privileges  given  the 

U.  S.  in  their  capitals. 
Adm.  M.  E.  Curts  (Ret.),  director 

of  telecommunications  for  the  Secre- 
tary of  Defense,  also  supported  the  bill. 

Max  Paglin,  FCC  general  counsel,  said 
the  commission  had  some  reservations 
about  the  proposal,  but  none  serious 
enough  to  warrant  opposition  to  it. 

The  bill  (S  3252)  has  already  been 
approved  by  the  Senate  Foreign  Rela- 

tions Committee  and,  in  slightly  altered 
form  (HR  1  1732),  by  the  House  Com- 

merce Committee. 
The  House  is  expected  to  vote  on  the 

measure  this  week. 
Mr.  Ball  said  the  legislation  is  needed 

to  give  the  government  bargaining  pow- 
er in  securing  permission  to  establish 

radio  stations  at  U.  S.  embassies  in 
foreign  capitals.  He  said  the  need  for 
such  communications  is  particularly 
acute  in  newly  emerging  nations  where 
commercial  facilities  are  not  adequate. 

FIVI  RULES  OVERHAUL 

Consulting  engineers  request 

FCC  to  reconsider,  postpone 

The  FCC's  proposed  overhaul  of  fm 
rules  will  "stifle  the  growth  of  fm"  and 
severely  restrict  development  of  exist- 

ing fm  stations,  the  Assn.  of  Federal 
Communications  Consulting  Engineers 
cautioned  the  commission  last  week. 

The  group  asked  the  FCC  to  recon- 
sider its  proposals  and  to  postpone  the 

Sept.  10  date  they  are  due  to  become 
elTective  (Broadcasting,  July  24). 

A  great  majority  of  stations  now  op- 
erating and  of  applications  pending 

would  not  meet  the  FCC's  mileage  sep- 
aration standards,  yet  the  stations  are 

rendering  satisfactory  service  to  their 
communities  and  adjacent  rural  areas, 
AFCCE  insisted. 

The  association  said  a  truly  nation- 
wide fm  service  can  be  developed  only 

by  using  all  the  engineering  tools  avail- 

able. It  cannot  be  done  on  a  fixed 
mileage  separation  basis,  AFCCE 

said. 
The  group  recommends  instead  allo- 

cation of  fm  stations  on  the  basis  of  "a 
protected  contour  concept."  AFCCE 
claimed  the  mileage-separation  theory 
embraces  such  fallacies  as:  that  the 
earth's  surface  is  smooth  and  that  the 
average  terrain  in  all  directions  is  the 
same;  that  stations  of  any  class  would 
use  the  maximum  power  and  antenna 
height  for  that  class  of  station;  that 
directional  antennas  serve  no  purpose 
in  permitting  more  assignments;  that 
provision  for  an  assignment  constitutes 
providing  a  service. 

The  group  also  was  opposed  to  the 
FCC's  concept  of  a  table  of  fm  assign- 
ments. 
AFCCE  also  felt  the  FCC  has  been 

unfair  in  favoring  educational  fm  sta- 
tions over  commercial  ones.  The  only 

educational  requirement  under  the  new 
rules  states  that  the  maximum  power 
for  the  class  of  station  may  not  be 
exceeded  and  that  the  class  of  station 
will  be  governed  only  by  its  power  and 
not  by  channel  classification. 

"The  only  conclusion  that  can  be 
reached  is  that  a  protected  contour 
concept  will  be  employed  to  permit  ed- 

ucational stations  to  take  full  advan- 
tage of  all  the  engineering  factors  which 

this  association  advocates  for  commer- 
cial stations  while  at  the  same  time 

denying  commercial  stations  (and  ap- 
plicants for  commercial  stations)  the 

same  sensible  approach  to  an  efficient 

utilization  of  the  spectrum,"  AFCCE 
said. 

The  association  has  opposed  FCC 

proposals  in  the  past  which  relied  on 
tables  of  fm  assignments  and  mileage 

separation  requirements  (Broadcast- ing, Nov.  13,  1961). 

WHFS  (FM)  Bethesda,  Md.,  asked 
the  FCC  to  reconsider  what  the  station 

termed  certain  "engineering  inconsist- 

encies." 

The  service  radius  of  40  miles  for 
Class  B  stations  is  unrealistic,  WHFS 
said,  because  its  use  in  the  presently 
crowded  northeast  area  of  the  country 
will  prohibit  most  existing  Class  A  and 
Class  B  stations  from  taking  advantage 

of  the  higher  maximum  powers  to  in- 
crease their  coverage  and  provide  ade- 

quate service  to  their  expanding  metro- 
politan areas.  A  radius  of  35  miles 

would  provide  adequate  protection,  the 
station  urged. 

The  FCC  should  not  attempt  to  in- 
clude Class  A  assignments  in  its  pro- 
posed table,  WHFS  suggested:  Class  A 

stations  could  be  able  to  apply  wher- 
ever they  would  meet  mileage  separa- 
tion standards,  according  to  WHFS. 

Class  A  stations  in  metropolitan  areas 

should  be  given  the  opportunity  when- 
ever possible  to  increase  to  Class  B  or 

C,  WHFS  said. 
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JFK  SIGNS  SATELLITE  BILL 

House  approves  Senate  version  overwhelmingly, 

President  to  name  space  system  incorporators 

President  Kennedy  signed  the  com- 
munications satellite  bill  into  law  in  a 

White  House  ceremony  Friday,  thus 
paving  the  way  for  the  first  commercial 
venture  in  space. 

The  bitterly  fought  legislation  (HR 
11040)  was  approved  by  the  Congress 
when  the  House  voted  overwhelmingly 
on  Monday  (Aug.  27)  to  accept  the 
Senate  version  of  the  bill  to  create  a 

private,  profit-making  corporation  to 
own  and  operate  the  U.S.  portion  of 
the  proposed  space  communications 
system. 

The  vote  was  372-10,  an  even  larger 
margin  of  support  than  the  354-9  vote 
by  which  the  House  passed  its  own 
version  of  the  bill  on  May  3  (Broad- 

casting, May  7).  The  Senate  approved 
the  bill  Aug.  17  by  a  vote  of  66-11 
only  after  it  voted  cloture  for  the  first 
time  in  35  years  to  shut  off  a  filibuster 
by  which  Democratic  liberals  had  tried 
to  talk  the  bill  to  death  (Broadcast- 

ing, Aug.  20). 
Senate  opponents  held  that  the  bill 

constitutes  a  "giveaway"  of  govern- 
ment-financed technology  and  develop- 

ment in  space  communications  to  a 
private  monopoly.  House  opponents, 
all  Democrats,  used  similar  arguments 
in  their  fight  against  the  bill  last  week. 

Harris  Urges  Passage  ■  Rep.  Oren 
Harris  (D-Ark),  chairman  of  the 
House  Commerce  Committee  and  floor 

manager  for  the  bill,  indicated  he  isn't 
satisfied  with  all  of  the  Senate  amend- 

ments. But  he  recommended  passage 
instead  of  risking  a  second  filibuster  in 
the  Senate.  If  the  House  had  de- 

manded a  conference  to  reconcile  dif- 
ferences between  the  two  bills,  the  com- 
promise would  have  been  effective  only 

after  a  vote  by  the  Senate  and  the 
House. 

With  the  bill  now  transformed  into 
law,  attention  focuses  on  the  President, 
who  must  take  the  first  step  in  organiz- 

ing the  communications  satellite  cor- 
poration. The  bill  requires  that  the  Pres- 

ident, with  the  consent  of  the  Senate, 
appoint  incorporators,  who  will  serve 

as  the  corporation's  first  board  of  di- rectors. 

They  will  arrange  for  the  initial 

stock  offering  and  "take  whatever  other 
actions  are  necessary  to  establish  the 

corporation."  This  includes  filing  ar- 
ticles of  incorporation,  which  must  be 

approved  by  the  President. 
The  bill  specifies  that  half  the  initial 

stock  be  reserved  for  the  public,  and 
'      half  for  communications  carriers  ap- 

proved by  the  FCC.  The  corporation 

will  have  15  directors,  six  elected  by 
public  owners  and  six  by  the  carriers. 
The  remaining  three  will  be  appointed 
by  the  President  with  Senate  approval, 
and  will  represent  government  interests. 

The  FCC,  which  is  responsible  for 
regulating  the  corporation,  must  deter- 

mine whether  to  license  the  corpora- 
tion or  the  carriers  to  own  each  of  the 

U.S.  ground  stations  which  will  receive 
messages  from  and  transmit  them  to  the 
satellite.  The  House  bill  had  directed 
the  commission  to  favor  the  carriers, 
but  the  Senate  version  doesn't  contain 
that  requirement. 

International  Agreements  Needed  ■ 
Before  an  international  communica- 

tions system  is  finally  operable,  further- 
more, agreements  must  be  reached  with 

other  countries  on  frequencies  to  be 
used,  the  ground  stations  must  be  built 
here  and  in  nations  wishing  to  partici- 

pate, and  a  considerable  amount  of 
research  and  development  work  must be  done. 

Thus,  it  will  probably  be  three  to 
five  years  before  a  truly  global  com- 

munications system  is  in  operation. 
That  is  the  estimate  of  officials  of  the 
National  Aeronautics  &  Space  Adminis- 

tration, which  is  directed  by  the  bill 
to  assist  the  corporation  in  research 
and  development. 

Even  then,  it  is  not  expected  that  the 
new  system  will  be  used  extensively 
for  television.  Time  differences  be- 

tween countries  and  cost  factors  are 
expected  to  limit  television's  use  of 
the  system  to  live  coverage  of  major 
news  events. 

One  of  the  key  decisions  to  be  made 
by  the  corporation  is  the  kind  of  satel- 
Hte  system  it  will  use.  It  it  expected 
the  corporation  will  adopt  the  low- 
altitude  random-orbit  system,  of  which 
AT&T's  Telstar  is  a  forerunner.  This 
would  require  about  30  satellites,  but 
much  of  the  development  work  has 
been  done.  But  other  proposals  have 
been  made,  including  one  for  a  high- 
altitude  system,  which  would  require 
only  three  satellites  placed  in  a  22,300- 
miles-high  orbit.  This  system  is  now 
being  developed  by  Hughes  Aircraft 
Corp.,  Culver  City,  Calif.,  under  con- 

tract to  NASA. 

WDULTvasks 

FCC  to  reconsider 

WDUL  Tv  Corp.  last  week  asked 
that  the  FCC  remove  the  stigma  the 
commission  placed  on  the  tv  permittee 
in  refusing  a  modification  of  its  con- 

struction permit  (Broadcasting,  July 30). 

In  a  petition  asking  the  FCC  to  re- 
consider its  charges  of  misrepresenta- 

tion and  unauthorized  transfer  of  con- 
trol, the  company  insisted  that,  under 

any  legal  standards,  the  FCC  should 
delete  the  conclusion  that  WDUL  Tv 

Corp.  is  "unfit  to  be  a  licensee." This  conclusion,  the  company  said, 

"would  require  a  deletion  of  the  facili- 
ties authorized  by  the  outstanding  and 

valid  construction  permit"  WDUL  Tv 
Corp.  holds  for  ch.  10  (WHYZ-TV) 
Duluth,  Minn.  Revocation  of  the  con- 

struction permit  was  not  an  issue  in  the 
modification  hearing  and  the  FCC  has 
traditionally  demanded  a  thorough  evi- 

dentiary hearing  before  such  absolute 
disqualification,  the  company  said. 

Furthermore,  WDUL  Tv  Corp.  said, 

the  "misrepresentations"  cited  by  the 
commission  were  not  willful  but  were 
oversights  or  mistakes  on  the  part  of  the 
permittee.  Ignorance  of  certain  FCC 
rules  is  not  the  same  as  a  willful  at- 

tempt to  subvert  them,  the  company 
maintained. 

As  to  the  unauthorized  transfer  of 
control,  WDUL  Tv  Corp.  claimed  that 
the  commission  ignored  standards  nor- 

mally applied  in  such  cases,  that  is: 
Who  prevails  in  case  of  a  crisis?  The 
commission  decided  the  company  had 

In  Chicago  Radio' 

ONE  STANDS  OUT 

WLS  is  FIRST  In  PULSE 

20.8%- Average   V4  hour  share,  6  AM-MId-, : 
night,  Monday-Saturday,  PULSE,  Chicago  8 
County  Area,  June  1962. 

WLS  is  FIRST  In  HOOPER 

20.3%  —  Average  V4  hour  share,  7  AM-6  PM, 
Monday-Friday,  HOOPER,  Chicago,  June/ 
July  1962. 

WLS  is.  FIRST  In  NIELSEN 

683,100  homes— Different  homes  reached  In 
average  3  hourday  partover4  week  period, 
Monday-Friday,  NSI,  Chicago  Area,  July  1962. 

the  bright  sound  of  Chicago  Radio 
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abandoned  control  to  Ashley  Robison, 
who  was  a  stockholder,  but  testimony 
in  the  hearing  showed  Mr.  Robison 
took  orders  from  Louis  Caster,  a  prin- 

cipal of  WDUL  Tv  Corp.,  the  permittee 
said. 

FTC  examiner  favors 

Jerrold  in  tv  ad  case 

A  Federal  Trade  Commission  hear- 
ing examiner,  in  an  initial  decision, 

has  found  no  grounds  for  action 
against   a   tv   receptor  manufacturer 

Bee  Hive  yields  'honey' 
Correct  identification  of  a  mys- 

tery package  inside  the  "WSBee 
Hive"  of  WSB  Atlanta  has  result- 

ed in  a  $400  prize  for  an  Atlanta 
couple.  WSB  broadcasts  clues 
daily  about  the  latest  mystery 
package.  Contestants  send  post 

card  entries  to  the  "Bee  Hive," 
located  in  a  central  Atlanta  shop- 

ping area. 

WVNO-FM  has  stereo,  too 

WVNO-FM  Mansfield,  Ohio,  began 
commercial  operations  Aug.  11  on 
106.1  mc  with  20  kw.  Gunther  Meisse, 

general  manager,  says  WVNO-FM  is 
north-central  Ohio's  first  exclusive  fm 
voice  as  well  as  its  first  stereo  opera- 

tion. Mr.  Meisse  said  WVNO-FM  plans 
to  increase  power  and  commence  24- 

hour  operation  "in  the  near  future." 

KOGO-TV  films  'lineup' 

Tv  news  film  served  as  a  "lineup" 
to  enable  robbery  victims  in  Spokane, 
Wash.,  to  identify  suspects  seized  in 
San  Diego. 

A  news  photographer  from  KOGO- 
TV  San  Diego  accompanied  police  on 
a  raid  of  a  motel  room  where  four  men 
were  apprehended  with  weapons  and 

charged  with  false  and  misleading  ad- vertising. 

Jerrold  Electronics  Corp.,  Philadel- 
phia, was  charged  last  year  with  mis- 

representing the  nature  and  effective- 
ness of  its  tv  receptors  (Broadcast- 

ing, Jan.  1).  FTC  counsel  alleged  that 
Jerrold  falsely  claimed  the  receptor  is 
a  tv  antenna;  is  adjustable  and  has  a 
tuning  device;  is  superior  to  some  other 
types  of  antennas;  and  utilizes  home 
wiring  systems  as  antennas. 

The  examiner  said  the  FTC  counsel 
did  not  prove  the  allegations  and  that 
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cash.  The  San  Diego  police  were  un- 
able to  connect  the  suspects  with  a 

crime  there,  but  had  information  they 
might  have  committed  a  robbery  in 

Spokane. 
After  being  shown  on  KOGO-TV's 

6  p.m.  news  program  the  film  was  air- 
mailed to  Spokane  police  authorities, 

who  reported  that,  on  viewing  the  film, 
the  robbery  victims  made  positive  iden- 

tification of  the  four  suspects. 

KGO-TV  promotion  costs 

$50,000  in  all  media 

KGO-TV  San  Francisco  has  an- 
nounced the  launching  of  a  $50,000 

promotion  for  its  new  program  series 
entitled  The  Big  Show.  The  station  is 
combining  billboards,  print  media  and 
on-the-air  promotions,  using  its  own 
station. 

WKRC-TV's  'Tall  Tower'  is 

"Tall  Tower,"  WKRC-TV  Cincin- 
nati's new  971 -foot  antenna  structure, 

is  being  featured  in  a  six-week  promo- 
tion marking  its  completion. 

The  tower  is  topped  by  a  GE  helical 
antenna  adapted  by  William  Hansher, 
Taft  Stations  engineering  vice  president. 
Built  to  withstand  200  mph  winds,  the 
tower  cost  $500,000,  according  to 
WKRC-TV. 

KDKA  rescues  corn  roast 

The  plans  for  a  corn  roast  by  the 
Sky  View  Civic  Assn.  of  West  Miffin, 
Pa.,  to  sponsor  funds  for  a  community 
center,  were  upset  when  the  supply  of 
corn  was  cut  off.  The  night  before  the 
affair  the  farmer  supplying  the  corn 
called  to  say  his  truck  had  broken 
down  and  he  couldn't  deliver. 

The  association  turned  to  KDKA 
Pittsburgh  for  help.  The  station  aired 
an  appeal  to  any  farmer  with  100 
dozen  ears  of  corn  for  sale  to  call. 
The  appeal  was  successful,  and  KDKA, 
with  tongue  in  cheek,  supplied  the 

moral  to  the  story:  "If  it's  corn  you 
want,  KDKA  can  supply  it." 

in  the  hearing  the  FTC  attorneys  did 
not  rely  on  testimony  from  consumers, 
"whom  the  law  is  designed  to  pro- 

tect," or  on  experts  "reasonably  close 
in  their  field  to  the  products  sold  to 
consumers."  The  examiner  found  that 
Jerrold  discontinued  manufacturing  and 
advertising  the  receptors  two  years  be- 

fore the  FTC  complaint  and  said  evi- 
dence is  clear  the  company  will  not 

re-enter  the  receptor  field,  since  "this 
type  of  product  is  dead  due  to  the 

bad  name  created  by  the  product"  of another  firm. 

Helium-hoisted  hijinks 
Disc  jockey  Stan  Roberts  of 

WTRY  Troy,  N.  Y.,  who  hinted 
on  the  air  he'd  like  to  be  weight- 

less as  only  some  U.  S.  astronauts 
and  Russians  have  been,  got  off 

the  ground,  at  least,  earlier  this 
month — not  rocket-launched,  but 
balloon-borne  by  an  assortment  of 
500  helium-filled  balloons. 

Mr.  Roberts  swayed  200  feet 
above  a  crowd  assembled  along 
the  banks  of  the  Hudson  River. 
A  rope  anchored  the  amateur 
balloonist  to  a  car  on  the 
ground.  He  broadcast  briefly  from 
a  microphone  with  a  200-foot cord. 
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WCAU  Philadelphia  personality  auto- 

graphing pictures  at  "Dairy-Go-Round" 
Aug.  15. 

WCAU  'Dairy-Go-Round' 
promotes,  gives  milk 

WCAU  Philadelphia  converted  its 
grounds  and  parking  lot  into  a  fair- 

ground Aug.  15  when  about  20,000 
listeners  consumed  free  local  dairy 
products  and  met  station  personalities 

during  "Dairy-Go-Round,"  a  coopera- 
tive promotion  by  the  station,  govern- 

ment agricultural  agencies,  food  sup- 
pliers and  local  dairy  product  pro- 

ducers. 
The  event  climaxed  a  week  of 

WCAU  promotion  for  dairy  foods. 

WSRC  sponsors  winner 

The  old  adage,  "If  you  can't  beat 
'em,  join  'em,"  was  the  theme  for  the 
sponsors  of  a  softball  team  (WSRC 
Durham  and  Pine  State  Creamery,  of 
Raleigh,  both  North  Carolina)  which 
has  won  the  state  softball  champion- 

ship. James  Blount,  ball  team  business 
manager  and  a  WSRC  air  personality, 
explained  that  both  groups  sponsored 
their  own  clubs  last  year,  but  combined 
their  talents  when  both  teams  lost  sev- 

eral key  players. 

Drumbeats... 

Secret  agent  77  ■  WABC  New  York 
will  award  $1,000  to  the  winner  of  its 

promotion  contest,  "Secret  Agent  77." 
At  5:30  p.m.  Friday,  Sept.  7,  a  Hstener 
wearing  a  WABC  identification  badge 
will  arrive  at  a  pre-arranged  meeting 
place  somewhere  in  the  Greater  New 
York  area,  and  he  will  be  greeted  by 
someone  carrying  a  black  bag  contain- 

ing the  $1,000  in  cash.  Some  25,000 
listeners  are  expected  to  participate,  but 

only  one  secret  rendezvous  will  be  kept. 
The  winner  and  his  location  will  be 
picked  Sept.  6  by  station  executives 
who  will  select  at  random  one  post 
card  from  all  entries  received. 

Parade  for  toys  ■  WXYZ-TV  Detroit 
will  sponsor  a  parade  through  down- 

town Detroit  Sept.  7  in  a  two-day  ob- 
servance of  the  "Toys  for  Tots  Jam- 

boree." The  jamboree  is  sponsored  in 
corporation  with  the  U.  S.  Marine 
Corps  Reserve,  which  distributes  toys 
to  needy  children  at  Christmas.  The 
station  has  bought  out  the  amusement 
park  and  are  charging  one  new  toy  for 
admission.  Soupy  Sales  and  other  im- 

ported talent  will  be  featured. 

Free  smokes  ■  Broadcasting  from  a 
major  tobacco  production  and  manu- 

facturing center,  WSJS-TV  Winston- 
Salem,  N.  C,  is  giving  free  cigarettes 
to  broadcasters  and  agencies  in  an  un- 

usual twin  pack.  The  letter  reads, 

"Compliments  of  WSJS  Television," 
and  beneath  is  a  cut-out  allowing  the 

labels  of  two  cigarette  brands,  Winston 
and  Salem,  to  peek  through.  The 
WSJS-TV  president  and  general  man- 

ager, Harold  Essex,  signed  each  twin 
pack;  the  logo  of  Peters,  Griffin,  Wood- 

ward Inc.,  national  representative,  ap- 
pears on  the  bottom. 

The  light  of  news  ■  WBEN-AM-FM- 
TV  Buffalo,  N.  Y.,  has  joined  the  Buf- 

falo Evening  News  and  the  Marine 
Trust  Co.  of  Western  New  York  in 

providing  the  city  with  a  Scano-matic 
"Newsign."  The  news  ribbon  will  be 
similar  to  that  operated  by  other  news- 

papers such  as  the  New  York  Times 
and  will  operate  10  a.m. -10  p.m.  Mon- 

day through  Friday  and  until  6  p.m. 
Saturday,  displaying  news  headlines. 

School  time  ■  WIND  Chicago  has 
sponsored  a  back-to-school  street  pa- 

rade, inviting  all  junior  and  senior  high 
school  students,  parents  and  school  au- 

thorities in  the  area.  WIND  carried  a 
live  account  of  the  parade. 

COLOR  TV  SET  SALES  SIZZLE 

AT  RECORD-BREAKING  PACE! 

Color  TV  set  sales  for  RCA  Victor  showed  an  astounding 

139%  increase  for  the  first  six  months  of  '62  as  compared 
with  the  same  period  last  year.  Enthusiasm  and  demand 
for  Color  TV  still  outstrips  set  supply  .  .  .  despite  two  new 
RCA  plant  additions  this  year  and  the  entry  of  11  other  set 

manufacturers  into  Color  TV.  It's  growing  fast,  broad- 
casting movies,  cartoons,  variety,  sports,  drama  and  news 

specials.  Find  out  how  Color  TV  can  pay  off  for  you  from: 
B.  I.  French,  RCA,  30  RockefeUer  Plaza,  New  York  20, 

N.  Y.,  Tel:  MU  9-7200,  Ext.  RC  388.  Ask  for  the  new 

brochure  "Color  Television  Facts." 
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Recruiter  retires  ■  WABC  New  York 
honored  Master  Sgt.  Albert  J.  Falloni, 
U.  S.  Air  Force  recruiter  of  Broadway, 
at  a  special  noon  ceremony  Aug.  27  at 
the  Times  Square  recruiting  station. 
Sgt.  Falloni,  stationed  at  the  Broad- 

way post  for  15  years,  is  retiring. 
WABC  presented  him  20  new  Air 
Force  volunteers — one  recruit  for  each 
year  of  his  service  career — and  a  spe- 

cial certificate  of  recognition  signed  by 
Harold  L.  Neal  Jr.,  WABC  vice  pres- 

ident and  general  manager.  Guest 
celebrities  also  were  on  hand. 

Station  rep  pitch  ■  A  new  presentation 

by  KBTV  (TV)  Denver,  titled  "Special 
Handling,"  was  shown  last  week  to 
luncheon  groups  of  agency  and  adver- 

tising people  at  Peters,  Griflfin,  Wood- 
ward Inc.,  New  York.  The  presenta- 

tion shown  on  color  film  and  slides, 
described  the  growth  of  Denver  as  well 
as  the  new  studios  and  color  equipment 
bought  by  KBTV. 

Something  of  tin  ■  WSLS-TV  Roa- 

noke, Va.,  is  making  plans  for  celebrat- 
ing its  tenth  anniversary.  The  station 

began  operation  in  December  1952,  and 
its  celebration  runs  from  September 

through  Dec.  11.  WSLS-TV  plans  to 

shower  gifts  upon  the  area  "birthday 
baby,"  the  child  born  closest  to  10:10 
a.m.  or  p.m.  on  Dec.  11,  the  sign-on 

and  sign-off  hours  during  the  station's first  day. 

Patriotic  group  honors  MBS's  Hurleigh 
Robert  F.  Hurleigh  (1),  president 

of  the  Mutual  Broadcasting  System, 

receives  a  "plaque  of  honor"  from 
the  Veterans  of  Foreign  Wars  for 
supporting  patriotic  activity  in  its 
daily  editorials.  Presenting  the  award 

at  the  VFW's  national  convention 
in  Minneapolis  is  Robert  E.  Hansen 

(r),  national  commander-in-chief. 
Jacques  Morette-Bourny  (c),  chief 
of  staff  to  the  minister  for  veterans 
affairs,  Republic  of  France,  looks  on. 

EQUIPMENT  &  ENGINEERING 

A  look  at  RCA's  future  L 
Here's  how  RCA's  proposed  new 

$2  million,  nine-story  West  Coast 
headquarters  will  look  when  it  is 
completed,  probably  by  the  end  of 
next  year. 

Construction  will  begin  at  6363 
Sunset  Blvd.,  Hollywood,  when  sev- 

eral small  structures  have  been 

cleared  from  the  site  by  about  De- 
cember, according  to  Frank  Muller, 

a  Hollywood  businessman  who  will 
own  the  building,  and  John  K.  West, 
RCA  staff  vice  president,  who  an- 

A.  headquarters 
nounced  the  project  Tuesday  (Aug. 
28).  Most  of  the  lower  five  floors 
will  be  occupied  by  RCA  Victor 
Records  recording  studios,  West 
Coast  corporate  functions  and  elec- 

tronic data  processing  sales  activities. 
Advanced  high  fidelity  recording  and 
stereo  equipment  will  be  installed, 
and  two  of  the  three  planned  studios 
will  be  two-stories  high,  RCA  said. 

Albert  C.  Martin  and  Assoc.,  Los 
Angeles,  designed  the  building. 

Mach-Tronics  denies 

theft  of  Ampex  secrets 

Mach-Tronics  has  filed  a  formal  de- 
nial that  it  pirated  trade  secrets  from 

Ampex  Corp.  The  denial  comes  after 
its  recent  $3,375,000  antitrust  suit 
against  Ampex  (Broadcasting,  Aug. 
13),  and  categorically  states  that  form- 

er Ampex  employes  now  working  for 
Mach-Tronics  are  innocent  of  all  plagi- 

arism charges. 

Ampex  originally  accused  Mach- 
Tronics  of  developing  its  MVR-10 
model  tape  recorder,  meant  for  closed- 
circuit  use,  from  confidential  Ampex 
research  known  to  executives  who  had 

switched  their  loyalties.  Mach-Tronics 
then  counter-sued,  claiming  that  Ampex 
had  entered  a  conspiracy  with  RCA  in 
an  attempt  to  monopolize  the  tv  tape 
recorder  field. 

The  MVR-10  is  smaller,  lighter  and 
cheaper  to  buy  and  operate  than  the 

VR-8000,  Ampex's  comparable  tape  re- 
corder, Mach-Tronics  claims. 

Technical  topics... 

Sylvania  relocation  ■  Headquarters  of 
the  electronic  tube  division  of  Sylvania 
Electric  Products  Inc.  will  be  trans- 

ferred from  Emporium,  Pa.,  to  Seneca 
Falls,  N.  Y.,  effective  Sept.  10.  The 
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move  is  intended  to  consolidate  division- 
al supervisory  marketing  personnel. 

TraVler  sales  up  ■  TraVIer  Industries 
Inc.,  Chicago,  manufacturer  of  tv  re- 

ceivers and  other  home  entertainment 
products,  had  net  sales  of  55,214,000 
for  the  first  quarter  of  its  fiscal  year, 
which  ended  July  31,  and  net  earnings 
after  ta.xes  of  582,000  (8V2  cents  per 
share).  This  is  a  23.9%  jump  over  net 
sales  of  54,207,000  for  the  same  first 
quarter  last  year,  which  resulted  in  net 
earnings  after  taxes  of  535,000  (3.6 
cents  per  share). 

Expands  to  Europe  ■  Universal  Market- 
ing Research  Inc.,  New  York,  an  affi- 

liate of  Alfred  Politz  Research,  has 
established  a  European  subsidiary  in 
Hamburg,  Germany.  The  new  company, 
Universal  Marktforschung,  GmbH.,  will 
operate  under  the  direction  of  Wolfgang 
Schaefer. 

New  fm  transmitter  ■  A  new  high- 
power  fm  transmitter  which,  says  its 
manufacturer,  in  the  event  of  failure  of 
one  of  its  two  power  amplifiers,  will  re- 

main on  the  air  at  one-fourth  normal 
power,  has  been  developed  by  Collins 
Radio  Co.,  Cedar  Rapids.  The  first  one 
has  been  installed  at  WVCG  (FM) 

Selectivity 

A  new  microphone  specially 
developed  for  use  in  areas  of 
high  volume  background  noise 
has  been  announced  by  Shure 
Bros.,  Evanston,  111. 

The  Model  488  "Sono-Bar"' provides  highly  intelligible  speech 
communication  while  canceling 
out  unwanted  extraneous  back- 

ground noises  in  such  typical 
noisy  areas  as  sporting  events, 
factories,  transportation  terminals, 
subways.  The  488  incorporates 

the  patented  Shure  "controlled 
reluctance"  cartridge  for  intelligi- 

bility and  noise  discrimination. 
There  are  three  versions  of  the 

488:  high  impedance,  low  im- 
pedance and  transistorized.  The 

first  two  models  sell  for  557.50, 
the  transistorized  model  lists  for 
572.50. 

Coral  Gables,  Fla.,  key  station  in  the 
Florida  Defense  Network.  Collins  calls 
it  the  830H-1A,  rated  at  20  kw.  A 

1  kw  transmitter  drives  two  10  kw 
power  amplifiers  combined  in  a  hybrid 
diplexer  feeding  the  antenna. 

More  gain  ■  A  new,  patented  uhf 
antenna  has  been  introduced  by  Anten- 
nacraft  Co.,  Burlington,  Iowa.  Said  to 
produce  up  to  37%  more  gain  than  the 
ordinary  antenna,  the  product  uses  a 
multi-resonate  colinear  reflector  system. 
The  new  design  also  greatly  reduces 
wind  resistance  and  damage  and  elimi- 

nates all  rust  problems.  Two  models 
are  available:  SA-1483  for  all  uhf 
channels  (chs.  14-83)  and  SA-7083 
peaked  for  channels  70  to  83.  Both  sell 
for  510.95. 

Oak  sales  rise  ■  Oak  Manufacturing 
Co.,  Crystal  Lake,  111.  (electronics), 
had  net  sales  for  the  six  months  ended 

June  30  of  515,769,956,  highest  in  com- 

pany's history,  compared  to  511,009,- 138  for  the  same  period  last  year.  Net 
earnings  after  federal  taxes  for  the 
1962  half-year  were  5620,568  (95  cents 
per  share),  compared  to  5187,520  (28 
cents  per  share)  for  the  six  months  of 
1961.  Net  earnings  in  the  1962  half 
year  were  12%  higher  than  earnings 

for  the  full  year  of  ̂1961  (5557,662  or 85  cents  per  share). 

FATES  &  FORTUNES 

Mr.  Oliver 

BROADCAST  ADVERTISING 

C.  Burt  Oliver,  vet- 
eran of  32  years  with 

Foote.  Cone  &  Beld- 
ing.  resigns,  effective 
Oct.  1,  to  become 
board  chairman  and 
executive  vp  of  The 
Melvin  Co.,  Las  Vegas 
advertising  agency,  of 
which  he  has  pur- 

chased 50%  stock.  Mr.  Oliver  joined 
Foote,  Cone  &  Belding  (then  Lord  & 
Thomas)  in  1930  as  administrative  as- 

sistant at  agency's  Chicago  headquar- 
ters. In  1951,  he  was  elected  vp  and 

general  manager  of  FC&B's  Holhnvood 
oflBce,  and  shortly  thereafter  became 

administrative  vp  for  agency's  four western  division  offices.  Mr.  Oliver  was 

appointed  managing  director  of  FC&B's 
Canadian  operations  in  1958  and  as- 

sumed his  present  post  of  vp-national 
broadcast  business  manager  in  New 
York  ofiBce  in  1961. 

Edwin  R.  Swann,  vp  on  Revlon  ac- 
count at  Warwick  &  Legler.  New  York, 

elected  vp  for  advertising  of  Revlon 
Inc.  William  W.  Suitt,  former  Revlon 
vp  for  advertising,  will  remain  with 
company  on  special  pr  assignments. 

Joseph  H.  Baker,  local-regional  sales 
manager  of  KMTV  (TV)  Omaha, 
elected  governor  of  ninth  district  of 
Advertising  Federation  of  America,  suc- 

ceeding Richard  Dodderidge,  Bruce  B. 
Brewer  Co.,  Kansas  City. 

Charles  F.  Gauss,  vp-assistant  crea- 
tive director  and  member  of  board  of 

directors  of  Klau-Van  Pietersom-Dun- 

lap,  Milwaukee-based  advertising  and 
pr  agency,  named  director  of  creative 
services.  Mr.  Gauss  joined  KVPD  as 

group  copy  superv'isor  in  March  1960. 

James  D.  Farris,  local-regional  sales 
manager  of  KB  TV  (TV)  Denver,  elect- 

ed vp  in  charge  of  advertising  of  Wil- 
Ham  Kostka  &  Assoc.,  pr  and  advertis- 

ing agency,  that  city.  For  -15  years 
prior  to  joining  KBTV,  Mr.  Farris  was 
account  executive  and  radio-tv  director 
of  Caples  Co.,  former  Omaha  advertis- 

ing agency  which  in  1960  merged  with 
Geyer,  Morey  &  Ballard,  New  York. 

Norman   J.  Gain, 
former  copy  director 
of  Fuller  &  Smith  & 
Ross,  Pittsburgh, 

elected  vp  and  crea- 
tive director  of  Ridg- 

way,  Hirsch  &  French, 
St.  Louis  advertising 
agency.  Previously, 
Mr.  Dain  served  for 

four  years  with  Geyer,  Morey  &  Bal- 
lard, New  York,  as  senior  copywriter 

on  Sinclair  Oil  and  American  Meter 
accounts,  and  earlier  as  assistant  adver- 

tising manager  of  Shell  Oil  and  Shell Chemical  Cos. 

John  C.  Savage,  account  executive 
recently  assigned  to  Pepsodent  tooth- 

Mr.  Dain 
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Mr.  Weed 

paste  at  Foote,  Cone  &  Belding,  New 
York,  joins  Norman,  Craig  &  Kummel, 
that  city,  as  senior  account  executive. 

H.  Earl  Clawson  named  director  of 
merchandising  and  account  executive 
of  Robert  M.  Gamble  Jr.  Inc.,  Wash- 

ington advertising  agency. 

William  H.  Weed, 
account  executive  at 

Ogilvy,  Benson  & 
Mather,  New  York, 
elected  vp.  Mr.  Weed, 
who  joined  agency  in 
June  1959,  was  for- 

merly brand  manager 
at  Procter  &  Gamble. 

Jere  B.  Chamber- 
lin,  manager  of  commercial  depart- 

ment of  Baton  Aldred  Rogers  Ltd., 
Toronto,  named  tv  producer  at  Gardner 
Adv.,  New  York.  Michael  J.  Sheets, 
formerly  with  Grant  Adv.,  Miami,  joins 
Gardner  as  account  executive  on  Grove 
Labs  account.  Thomas  Atkinson,  com- 

mercial artist,  appointed  to  agency's 
creative  art  staff  and  Eugene  R.  Hut- 
ton,  account  executive,  returns  to  Gard- 

ner after  seven-month  military  leave  of 
absence. 

Glenda  Light,  for  past  two  years 
with  administrative  division  of  Enyart 

&  Rose,  Los  Angeles  advertising  agen- 
cy, promoted  to  media  director. 

G.  Barnes  Stevenson,  media  director 
of  JJarry  P.  Bridge  Co.,  Philadelphia, 
joins  Gray  &  Rogers,  Philadelphia  and 
Newark  advertising  and  pr  agency,  as 
associate  media  director. 

Robert  Licker,  executive  vp  and  ac- 
count supervisor  of  Harbert  Assoc., 

Bloomfield,  N.  J.,  advertising  agency, 
joins  Newman-Martin,  advertising  and 
marketing  agency,  that  city,  as  merchan- 

dising coordinator. 
Edwin  P.  Johnson, 

assistant  director  of 
advertising  of  Sperry 
&  Hutchinson  Co. 
(S&H  Green  Stamps), 
New  York,  promoted 
to  director  of  adver- 

tising, succeeding 
Emil  A.  Corona,  who 
was  recently  elected 

vp  in  charge  of  S&H's  newly  created international  division.  Mr.  Johnson 

joined  Sperry  &  Hutchinson  as  advertis- 
ing manager  in  January  1961.  Pre- 

viously, he  was  advertising  and  sales 

promotion  manager  of  Kroger  Co.'s Louisville  division. 

Herbert  C.  Smithllne,  sales  promo- 
tion manager  of  Block  Drug  Co.,  joins 

Kenyon  &  Eckhardt,  New  York,  as  mer- 
chandising executive  in  marketing  serv- 

ices division. 

William  B.  Landis  and  Robert  G. 

Smith  join  D.  P.  Brother  &  Co.,  De- 

Mr.  Johnson 

Who,  me? 

Gov.  LeRoy  Collins,  NAB 
president  and  former  governor  of 
Florida,  said  last  week  that  there 

is  "no  sound  basis"  for  a  Tampa 
Tribune  political  column  item 
which  implied  he  was  running  for 
governor  (Broadcasting,  Aug. 

27).  "As  I  have  said  before," 
Gov.  Collins  said,  "I  am  devoting 
all  my  energies  to  my  job  here  at 
NAB.  I  have  no  expectations,  no 
plans  to  seek  any  other  job.  This 
work  is  commanding  all  my  en- 

ergies." 

Gov.  Collins  refused,  however, 

to  close  the  doors  against  "any" eventuality  of  a  draft  to  be  the 
Florida  Democratic  nominee  for 

governor  in  1964.  "It  would  be 
presumptuous,"  he  said,  "for  me to  say  that  this  holds  under  any 

and  all  circumstances." 

Mr.  Kennedy 

troit,  as  copy  writers  on  AC  Spark 
Plug  Div.  and  Oldsmobile  accounts. 
John  C.  Martin  appointed  executive  on 

agency's  Guide  Lamp  Div.  and  General 
Motors  Defense  Research  Labs  ac- 

counts. He  joined  D.  P.  Brother  &  Co. 
in  1960.  Gerald  T,  Kennedy  assigned 

to  agency's  sales  promotion  staff  as 
copy  writer  on  Oldsmobile  account. 
Mr.  Kennedy  joined  Brother  in  1958. 

0.   G.  Kennedy 
elected  executive  vp 

of  Miles  Products,  di- 
vision of  Miles  Lab- 

oratories Inc.,  Elk- 
hart, Ind.  Mr.  Ken- 

nedy, who  joined 
Miles  Labs  in  1958 
as  vp  in  charge  of 
planning  and  was 

elected  director  of  company  in  April 
1962,  will  head  proprietary  drug  divi- 

sion's total  marketing  operations.  Divi- 
sion's products  include  Alka-Seltzer, 

One-A-Day  (brand)  multiple  vitamins, 
Chocks  multiple  vitamins,  and  Bactine. 

William  R.  Easton  named  product  pro- 
motion manager  in  sales  promotion 

section,  responsible  for  various  techni- 
cal writing  activities  relating  to  Olds- 

mobile account.  Mr.  Easton  joined 
agency  in  1960  as  copy  writer. 

Elizabeth  Lyman,  former  pr  director 
of  Bell  &  Howell  Co.,  joins  Chicago 
editorial  staff  of  Harshe-Rotman  & 
Druck,  pr  firm. 

Sanford  (Sandy)  Sorg,  for  past  eight 
years  production  manager  of  Anderson- 
McConnell  Adv.,  joins  Los  Angeles 
office  of  Fuller  &  Smith  &  Ross,  in  sim- 

ilar capacity,  succeeding  Walter  Berk, 
who  resigned  to  become  production 
manager  of  Malcolm-Steinlauf  Inc. 

Mr.  Wilkins 

THE  MEDIA 

Fulton  Wilkins,  for 

past  two  years  ac- count executive  with 
KSFO  San  Francisco, 

named  general  man- 
ager of  KEX-AM-FM Portland,  Ore.  Both 

stations  are  owned  by 

Golden  West  Broad- 
casters. Before  join- 

ing KSFO,  Mr.  Wilkins  was  associated 
with  CBS  Spot  Sales  in  New  York. 

Benjamin  B.  McLaughlin,  former 
sales  manager  of  KETV  (TV)  Omaha, 
elected  vp  of  Broadcast  Time  Sales, 
New  York. 

Frank  Oxarart  Jr.,  national  sales  rep- 
resentative of  KNX-AM-FM  Los  An- 

geles and  CBS  Radio  Pacific  Network, 
appointed  eastern  sales  representative 
of  KNX/CRPN,  with  headquarters  at 
CBS  Radio  Spot  Sales  in  New  York. 
John  Hokom,  research  and  promotion 

manager  of  KNX,  succeeds  Mr.  Oxar- 
art as  national  sales  representative  of 

KNX/CRPN. 

Norman  White,  program  director  of 
WACE  Chicopee,  Mass.,  promoted  to 

general  manager.  Mr.  White  joined  out- 
let in  July  1961. 

Claude  D.  Raney  Jr.,  program-opera- 
tions manager  of  WBRC-AM-FM  Bir- 

mingham, resigns  to  become  general 
sales  manager  of  WAAX  Gadsden,  both 
Alabama. 

William  J.  Warren,  general  manager 
of  WSOQ  North  Syracuse,  N.  Y.,  ap- 

pointed sales  manager  of  WLIB  New York. 

Thom  Robertson,  for  past  five  years 
account  executive  with  WEZE  and 
WORL,  both  Boston,  appointed  sales 
manager  of  WMEX,  that  city. 

H.  Stillwell  Brown 

appointed  New  York 
State  regional  manag- 

er of  QXR  Network. 
Mr.  Brown,  former 
advertising  executive 
with  The  Rumrill  Co., 
Ithaca,  N.  Y.,  was 
general  manager  of  ,,  _ 
Concert  Network  and 

prior  to  that  served  as  network  man- 
ager and  vp  of  Northeast  Radio  Net- 
work and  its  predecessor  Rural  Radio 

Network  from  1948  to  1960.  He  is 
former  director  of  National  Assn.  of 
Fm  Broadcasters. 

Joel  Yowell,  former  sales  manager  of 
KGBT-AM-TV  and  KELT-FM  Harlin- 

gen,  joins  KRYS  Corpus  Christi,  both 
Texas,  in  similar  capacity. 

Arthur  P.  Grazier  Sr.,  for  past  two 
years  with  WSEE  (TV)  Erie,  Pa., 
where  he  served  as  account  executive 
and  sales  manager,  appointed  assistant 
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sales  manager  of  \\"V\TrN-AM-FM,  that city. 

Stephen  C.  Riddleberger,  president 
of  ABC-owned  radio  stations,  and 
Bennet  H.  Korn,  president  of  Metro- 

politan Broadcasting  Television,  join 
board  of  advisors  of  Bedside  Network 
of  Veterans  Hospital  Radio  6c  Tv  Guild, 
New  York. 

Bruce  Johnson,  former  radio  man- 
ager of  Peters,  Griffin,  Woodward,  Los 

Angeles,  joins  AM  Radio  Sales  Co., 
that  city,  as  account  executive. 

Robert  Cochran,  account  executive 

in  San  Francisco  office  of  CBS-T\'  Sta- 
tions National  Sales,  transfers  in  similar 

capacity.'  to  New  York  sales  office,  suc- 
ceeding Alfred  Di  Giovanni,  who  was 

appointed  account  executive  in  sales 

department  of  CBS-T\'  network. 
Lawrence  K.  Gross- 

man, assistant  admin- 
istrative director  and 

assistant  copy  chief  in 
advertising  and  pro- 

motion departments 

-w)*'       of    CBS-T\\  New 
^^^^^        York,    appointed  di- ^^^^       rector  of  national  ad- 
Mr.  Grossman       vertising  and  promo- 

tion of  NBC.  that  cit>'.   He  succeeds 
John  Porter,  who  resigned.  Mr.  Gross- 

man was  executive  in  promotion  de- 
partment of  Look  magazine  before  join- 

ing CBS-T\'  six  years  ago. 
Keith  Robbins,  for  past  several  years 

with  Stallion  Tv  Productions  and  Bert 
Claster  Tv  Productions,  both  Balti- 

more, joins  WTOP-TS"  Washington  as accoimt  executive. 

Jerry  Luckman,  Etna  Life  Insurance, 
and  Gene  Peterson,  KFBB  Great  Falls, 

join  KG\'0  Missoula,  both  Montana, 
as  account  executive  and  announcer- 
engineer,  respectively. 

Lloyd  E.  Harter  Jr.,  KTVI  (TV)  St. 

Louis,  and  Joseph  F.  Newman,  '^TBM- 
T\"  Indianapolis,  join  WISH-T\'  In- 

dianapolis as  account  executives. 

PROFESSIONAL 
CLOSED  CIRCUIT 

OPERATION 

Successful  placement 
of  men  S:  women  for 
27  yean. 

RESIDENCE, 
CORRESPONDENCE, 

SELF-STUDY 
available 

ALiCE  KEITH, 
PRESIDENT, 

former  Director  of 
Education,  RCA  .  .  . 
i^l    Broadcasting  Di- 
iccior,  CBS  .\merican 
School  of  the  Air. 

NATIONAL  ACADEMY  OF 
BROADCASTING,  INC. 

SS38  16th  St..  N,W.,  Washin^on  10,  D.  C. 
DEcatur  2-5580 

Jim  McGovern  joins  sales  depart- 
ment of  IV.A.BC-TV  Los  Angeles  as  ac- 
count executive. 

Ronald    L.  Sack, 
promotion  manager 
of  WLS  Chicago,  ap- 

pointed manager  of 

pubhcity  and  promo- 
tion of  ABC-owned 

radio  stations  (WABC- 
AM-FM  New  York, 
WLS  and  WENR-FM Mr.  Sack  Chicago.  KGO-AM- 

FM  San  Francisco,  KABC-AM-FM 
Los  Angeles,  Vv^YZ-AM-FM  Detroit, 
and  KQV  Pittsburgh).  Before  joining 

WTS  in  1958.  Mr.'Sack  was  with  Gulf Oil  Corp. 

Everett  N.  Case,  president  of  Alfred 
P.  Sloan  Foundation  and  former  pres- 

ident of  Colgate  U.,  elected  to  board 
of  directors  of  National  Educational 
Television  &  Radio  Center,  New  York. 

Arthur  Weill,  sales  executive  with 

Loew's  Inc.,  New  York,  joins  W^ABC- 
AM-FM,  that  cit}',  as  account  execu- tive. 

Richard  Bassinger,  formerlv  with 
WSN'AV-AM-FM  Seneca,  S.  C.,  and 
Sue  Spence  join  ̂ ^TNL  Augusta.  Ga., 
as  account  executives. 

George  R.  Titus,  managing  director 
of  McCormick  k  Titus,  Washington  ad- 

vertising agency,  resigns  to  become  di- 
rector of  sales  development  of  WTOP- 

AM-FM,  that  city.  Mr.  Titus,  who  as- 
sumes his  new  post  today  (Sept.  3), 

previously  served  as  advenising  direc- 
tor of  Woodward  &  Lothrop.  Washing- 
ton area  department  store  chain. 

Bert  West,  %-p  of 
Golden  West  Broad- 

casters and  general 

manager  of  KVI  Se- 
attle, wiU  also  super- 
vise management  of 

KEX-AM-FM  Port- 
land, Ore.,  beginning 

Sept.  5  w^hen^  GW^ starts  operating  that 
station  which  it  purchased  from  West- 
inghouse  Broadcasting  Co.  on  May  15, 
with  transfer  of  license  securing  FCC 
approval  on  June  25.  Golden  West  also 
owns  and  operates  KMPC  Los  Angeles 
and  KSFO  San  Francisco. 

L.  R.  Rawlins,  general  manager  of 
KDKA-AM-FM  Pittsbtirgh,  elected 
chairman  of  education  committee  of 
Pennsylvania  Assn,  of  Broadcasters, 
Mr.  Rawlins  also  was  named  chairman 
of  Radio  Free  Europe  campaign  for 
Pittsburgh  area. 

William  Travis,  salesman  for  Bran- 
ham  Co.,  newspaper  representative, 
Chicago,  joins  sales  staff  of  KWKW 
Pasadena,  Calif. 

Mort  Coley,  formerly  with  John  E. 
Pearson  Co.  and  Burn-Smith  Co.,  joins 

Mr.  West 

staff  of  Tele-Radio  &  Tv  Sales,  division 
of  TeleBroadcasters  Inc.,  New  York. 

Bill  Cole,  WIBG-AM-FM,  and  Bob 
Halberstadt,  WFIL-TV,  both  Philadel- 

phia, join  sales  department  of  WFLN- 
AM-FM  Philadelphia. 

Frederick  M.  Espy,  formerly  with 
sales  and  promotion  departments  of 
WLWT  (TV)  Cincinnati,  joins  WLWD 
(TV)  Dayton  as  sales  service  coordi- 

nator. Both  stations  are  Ucensed  to 
Crosley  Broadcasting  Corp. 

Francis  X.  Zuzulo 
returns  to  MBS,  New 

York,  as  director  of 
pr.  From  1944-57,  he 
served  at  netw^ork  as 

press  relations  man- 
ager, director  of  audi- ence promotion  and 

national  director  of 

press  and  pr.  Since 
leaving  MBS  in  1957,  Mr.  Zuzulo  has 
served  as  manager  of  New  York  office 
of  Robert  K.  Richards  Public  Relations, 
as  well  as  director  of  pr  and  employe 
activities  for  Fletcher  Richards,  Calkins 
&  Holden,  that  city, 

Peggy  Fisher,  merchandising  and  re- 
search director  of  KMPC  Los  Angeles, 

promoted  to  sales  promotion  director. 
She  is  succeeded  bv  Ruth  Berenstein, 
^VTHS  (FM)  (educational)  Miami,  Fla. 

Mr.  Zuzulo 

in  Chicago  Radio 

ONE  STANDS  OUt 

WLS  is  FIRST  in  PULSE 

.  20. 8*i  -  Average  '^'t,  hour  share,  6  AM-MId-  I  ; night,  Monday-Saturday,  PULSE,  Chicago  8 
County  Area,  June  t962. 

WLS  is  FIRST  in  HOOPER 

20.3?^  -  Average  ',  *  hour  share,  7  AM-6  PM, Monday>Frlday,  HOOPER,  Chicago,  June/ 
July  1962. 

WLS  is  FIRST  in  NIELSEN 

&83,1O0  homes  —  Different  homes  reached  tn 
average  3  hour  day  part  over  4  week  period, 
Monday-Friday,  NSI,  Chicago  Area,  July  1962. 

the  bright  sound  of  Chicago  Radio 
Owned  and  operated  by  American  Broadcasting-Paramount  Ttieatres,  Inc. 
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Paul  Segal  retires  from  active  practice 

Mr.  Segal 

Paul  M.  Se- 
gal,   who  has 

speciahzed  in 
communications 
law  for  more 
than  three  dec- 

ades, last  week 
announced  re- 

tirement from 
active  practice. 

Mr.  Segal's retirement  was 

announced  co- 
incident with  the  reorganization  of 

the  Washington,  D.  C,  law  firm 
headed  by  Arthur  W.  Scharfeld,  with 
which  Mr.  Segal  had  been  associated 
since  June  1,  1961.  The  firm  of 
Scharfeld,  Segal,  Baron  &  Stambler, 
effective  Sept.  1,  became  Scharfeld, 
Bechhoefer,  Baron  &  Stambler  and 
has  moved  from  the  Segal  building 
at  816  Connecticut  Avenue  to  1710 

H  Street,  N.W.  Bernard  G.  Bech- 
hoefer, former  counsel  to  the  firm 

and  State  Department  expert  on 
atomic  energy  law,  becomes  a  part- 

ner under  the  reorganization. 
Mr.  Segal,  62,  will  maintain  his 

residence  in  Washington  but  plans  to 
vacation  in  France  with  Mrs.  Segal 
this  fall.  He  has  not  been  in  active 
practice  for  several  months  for 
health  reasons. 

In  1929 — two  years  after  the  Fed- 
eral Radio  Commission  was  estab- 
lished— Mr.  Segal  served  as  its  assist- 

ant general  counsel.    A  native  of 

Denver,  he  had  been  deputy  district 
attorney  there  for  five  years  prior  to 
joining  the  FRC.  He  entered  private 
practice  in  1930  and  in  1942  formed 
the  firm  of  Segal,  Smith  &  Hennes- 

sey, which  was  dissolved  in  1959. 
Simultaneously,  he  formed  the  firm 
Segal  &  Marmet,  which  was  dis- 

solved in  May  1961,  and  the  follow- 
ing month  he  became  associated  with 

the  Scharfeld  firm. 

A  radio  "ham,"  Mr.  Segal  served 
as  general  counsel  of  the  American 
Radio  Relay  League  from  1924  until 
his  resignation  last  year.  He  was  on 
active  duty  in  the  Navy  from  1942 
to  1945  and  served  in  the  Central 

Pacific,  as  well  as  at  Naval  Com- 
munications Headquarters  in  Wash- 

ington. He  was  discharged  with  the 
rank  of  commander. 

A  senior  member  of  the  Institute 
of  Radio  Engineers,  Mr.  Segal  has 
extensive  engineering  as  well  as  legal 
training.  A  substantial  number  of 
television  stations  among  the  original 

108  "pre-freeze"  authorizations  were 
clients  of  the  Segal  office.  He  also 
was  counsel  in  many  landmark  court 
cases  in  radio  jurisprudence. 

Mr.  Segal  has  been  a  member  of 
the  board  of  directors  of  Broadcast- 

ing Publications  Inc.,  which  pub- 
lishes the  weekly  Broadcasting,  the 

monthly  Television  and  Broad- 
casting Yearbook,  since  formation 

of  the  corporation  in  1931. 

William  Fowler,  assistant  to  Allan 
T.  Powley,  chief  engineer  of  WMAL- 
AM-FM-TV  Washington,  appointed  en- 

gineer in  charge  of  ABC  Washington 
news  center.  Mr.  Fowler  joined  WMAL 
in  1947. 

Ray  Watson,  former  sales  representa- 
tive of  Harte-Hanke  newspaper  group 

and  recently  on  active  duty  with  U.  S. 
Army,  joins  sales  staff  of  WFAA-AM- 
FM  Dallas. 

Richard  Faulkner  joins  Chicago  sales 
staff  of  Radio  Tv  Representatives.  Wil- 

liam Smutzer  joins  New  York-based 
rep  firm  on  Sept.  4. 

Ron  Gleason,  former  assistant  direc- 
tor of  research  of  KNXT  (TV)  Los 

Angeles  and  assistant  promotion  man- 
ager of  KCBS-AM-FM  San  Francisco, 

appointed  director  of  research  and  sales 
development  of  KABC-TV  Los  Angeles. 

Stephen  A.  All,  program  director  of 
WFBE  (FM)  (educational)  Flint, 
Mich.,  promoted  to  station  manager, 
replacing  Robert  C.  Boston,  who  joined 
KETC  (TV)  (etv  ch.  9)  St.  Louis  as 
director  of  school  broadcasting. 

Richard  Waller,  timebuyer  with  Ted 
Bates  &  Co.,  New  York,  joins  New 
York  sales  and  marketing  staff  of 
KTTV  (TV)  Los  Angeles. 

Ronald  T.  Gushing  appointed  chief 
engineer  of  WISA-AM-FM  Isabela, 
Puerto  Rico.  William  C.  Reeve,  for- 

merly with  WCSI  Columbus,  Ind.,  and 
WLIR  Garden  City,  N.  Y.,  named  di- 

rector of  engineering  services  and 
English-language  program  director. 

William  McGlumphy,  transmitter  su- 
pervisor of  WWVA-AM-FM  Wheeling, 

W.  Va.,  promoted  to  chief  engineer,  re- 
placing Edwin  Keim,  who  resigned.  Mr. 

Keim  had  been  employed  by  WWVA 
since  March  30,  1931  and  had  served 
as  chief  engineer  since  July  16,  1942. 
Fred  Gardini  appointed  assistant  chief 
engineer. 

William  H.  Kline,  manager  of  WIBF 

(FM)  Jenkintown,  Pa.,  appointed  direc- 
tor of  operations  of  WIBF-TV  (uhf 

ch.  29),  that  city.  WIBF-TV  will  begin 
operations  next  spring,  according  to 
William  L.  Fox,  owner  of  the  Jenkin- 

town stations. 

Mr.  Pleshette 

Its successor 

E.  B.  (Ward)  Landon,  studio  engi- 
neering supervisor  of  KDKA  Pitts- 

burgh, has  retired  after  41  years with  station. 

Charlie  Doll  appointed  station  man- 
ager of  WGAT  Gate  City,  Va.  Jim 

Roberts  and  Roy  Brewer  join  WGAT 
as  program  director  and  announcer-en- 

gineer, respectively. 

Eugene  Pleshette, 
managing  director  of 
Brooklyn  Paramount 
Theatre,  Brooklyn, 

N.  Y.,  elected  vice 
'  president  in  charge  of 

f^^^^     "  ABC  Merchandising 
^^^ppr-  Inc.     Mr.  Pleshette has  been  with  Para- 

mount Theatres  and 

company,  American 
Broadcasting-Paramount  Theatres,  since 
1934,  and  was  manager  of  Brooklyn 
Paramount  from  1946  until  its  recent closing. 

Paul  Brenner,  air  personality  with 
WJRZ-AM-FM  Newark,  N.  J.,  pro- 

moted to  program  director.  Sid  Sirul- 
nik,  news  operations  director,  appoint- 

ed director  of  operations  and  Norman 

Roslin,  formerly  with  Roulette  Rec- 
ords, appointed  director  of  music. 

Charles  A.  Myers,  for  past  six  years 
program  director  WMUB  (FM)  (edu- 

cational) Oxford,  joins  WKET-FM 
Kettering,  both  Ohio,  in  similar  capac- 

ity. 

Ron  Dowling,  program-production 
director  of  WMIT  (FM)  Charlotte, 

joins  WQMG  (FM)  Greensboro,  both 
North  Carolina,  in  similar  capacity. 

Previously,  Mr.  Dowling  was  producer- 
director-writer  for  Norwood  Studios, 
Washington. 

James  Hawthorne, 

vp  of  Crowell-Collier Broadcasting  Corp. 

and  program  director 
of  KFWB  Los  An- 

geles since  November 
1960,  appointed  pro- 

gram manager  in 
charge  of  all  CCBC 
programming  formats, 

in  addition  to  directing  KFWB  pro- 
gramming on  local  level.  Mr.  Haw- 

thorne is  currently  working  on  educa- 
tional feature,  Discovery,  which  will  be 

broadcast  over  all  three  stations  begin- 
ning Sept.  1.  Crowell-Collier  Stations 

are  KFWB  Los  Angeles,  KEWB  Oak- 
land-San Francisco,  and  KDWB  Min- 

neapolis-St.  Paul. 

Paul  Rust,  news  director  of  WIP- 
AM-FM  Philadelphia,  named  acting  di- 

rector of  news  and  special  events  of 
Metropolitan  Broadcasting  Co.,  New 
York,  replacing  Martin  Weldon,  who  is 
on  leave  of  absence  (Broadcasting, 

Mr.  Hawthorne 

74   (FATES  &  FORTUNES) BROAOCASTING  Septemb»r  3,  19?2 



Aug.  27).  Mr.  Rust  will  have  his  head- 
quarters at  WTTG  (TV)  Washington. 

Metropolitan  Stations  are  WNEW-AM- 
FM-T\'  New  York:  KMBC-AM-FM- 

TV  Kansas  City;  KO\R  (T\')  Sacra- 
mento, Calif .;  ̂ VT\'H  (  T\')  Peoria  and 

WTVP  (TV)  Decatur,  both  Illinois: 
WHK-AM-FM  Cleveland;  WTTG.  and 
WIP-AM-FM  Philadelphia. 

Madeline  Karr,  formerly  with  CBS 
News,  joins  news  department  of 
WABC-TV  New  York,  as  producer. 

Erik  Underwood,  formerlv  with 

WXEX-T\'  Richmond-Petersburg.  Va.. 
joins  WJZ-TV  Baltimore  news  staff. 

Harmon  Hyde,  recently  with  Brown 
U.  where  he  produced  radio  and  tv  pro- 

grams for  WJAR-TV  and  WPRO-TV. 
both  Providence,  R.  I.,  joins  WTFM 
(FM),  that  city,  as  news  director  and 
account  executive. 

Richard  Newton, 
former  director  of  pr 
and  promotion  of 
KEX-AM-FM  Port- 

land, Ore.,  and  re- 
cently with  Westing- 

house  Broadcasting 
Co.  in  New  York  City 
handling  special  pr  as- 

signments, appointed 

pr  director  of  WBC's  Chicago  outlet, 
WIND,  effective  Sept.  4.  Mr.  Newton, 
previously  active  in  motion  picture 
theatre  management,  joined  Westing- 
house  in  1959. 

Lou  Eberhardt,  news  director  of 
WNOR-AM-FM  Norfolk,  joins  WSAI- 
AM-FM  Cincinnati  as  news  editor. 

Albert  S.  Burchard,  national  assign- 
ment editor  of  NBC  News,  named  man- 

ager of  NBC  News,  San  Francisco.  Mr. 

Burchard  joined  network's  news  divi- sion in  1958. 

Jim  Healy,  sports  director  of  KLAC- 
AM-FM  Los  Angeles,  joins  KABC-T\\. 
that  city,  in  similar  capacity.  Carl 
George  and  Peter  Miller  join  KABC- 
TV  reportorial  staff. 

Steve  Gllmartin,  sportscaster  for 
WMAL-AM-FM-TV  Washington,  pro- 

moted to  sports  director,  effective  today 
(Sept.   3).    Mr.  Gilmartin.  who  will 

Mr.  Newton 

MEN  WHO  READ 

BU5INESSPAPER5 

MEAN  BUSINESS 

In  the  Radio-TV  Publishing  Field 
only  BROADCASTING  qualifies 
for  membership  in  Audit  Bureau 
of  Circulations  and  Associated 

Business  Publications 

Fellow  members 

The  following  were  elevated  to 
fellow  membership  in  the  Society 
of  Motion  Picture  &  Television 
Engineers.  Millard  W.  Baldwin 
Jr.,  Bell  Telephone  Labs.  Murray 
Hill,  N.  J.:  Joseph  T.  Dougherty, 
E.  I.  Du  Pont  de  Nemours  &  Co., 
New  York:  George  T.  Eaton,  Ko- 

dak Research  Labs.  Rochester, 
N.  Y.;  Henry  M.  Fisher,  Paromel 
Electronics  Corp..  Chicago:  Theo- 

dore H.  Fogelman,  Consolidated 
Film  Industries.  Hollywood:  H. 
Theodore  Harding,  E.  I.  Du  Pont 
de  Nemours  l^;  Co..  Wilmington. 
Del.:  George  T.  Keene,  John  A. 
Leermakers  and  Daan  M.  Zwick, 
Eastm.an  Kodak  Co..  Rochester, 
N.  Y.:  James  A.  Moses,  U.  S. 

Dept.  of  Defense:  John  W.  Went- 
worth,  RCA  Service  Co..  Cam- 

den, N.  J.,  and  Joseph  D.  White, 

Magnasync  Corp..  North  Holly- 
wood. Calif. 

Presentation  of  fellowship  cer- 
tificates will  be  made  at  an  awards 

session  to  be  held  Tuesday  eve- 
ning. Oct.  23,  at  the  Drake  Hotel 

in  Chicago  during  the  society's 92nd  semiannual  convention. 

broadcast  programs  of  sports  news  at 
5:55  p.m.  and  11:55  p.m.  each  week- 

day on  WMAL  radio,  and  at  6:55  p.m. 
and  11:15  p.m.  each  weekday  on 
WMAL-TV,  wQl  also  continue  as  host 

of  station's  Bowlers'  Choice,  duckpin 
bowling  show  telecast  Saturday  after- 
noons. 

Bill  King  named  sports  director  of 
KFRC-AM-FM  San  Francisco.  Mr. 

King  will  broadcast  San  Francisco  War- 
rior professional  basketball  games 

which  begin  on  Oct.  23  on  KFRC. 

Caryl  Coleman,  free-lance  tv  and  mo- 
tion picture  writer-producer  who  holds 

interest  in  Medical  Arts  Productions, 
motion  picture  producing-distributing 
firm  of  medical  films,  joins  KPIX  (TV) 
San  Francisco  as  director  of  pubUc 
affairs. 

Barbara  Ransom,  Chicago-born  ac- 
tress who  has  appeared  in  Mexican 

films  and  tv  shows  as  student  in  Mex- 
ico City,  joins  KMEX-T\^  Los  An- 
geles Spanish-language  station,  as  spe- 

cial commentator.  Her  duties  at  sta- 
tion, which  has  scheduled  target  date 

of  Sept.  15,  include  special  program 
formats  and  Spanish-language  public 
service  features,  news  commentaries 
and  commercials. 

Bob  Benecke,  formerlv  with  WBAB- 

AM-FM  Babylon,  N.  Y.,' joins  WMBD- AM-FM-TV  Peoria,  111.,  as  announcer. 

Joe  Perkins  appointed  chief  an- 
nouncer of  WTAR-TV  Norfolk-New- 

port News,  Va.  Mr.  Perkins  joined 
\\TAR  in  August  1953. 

Ward  Allen  joins  announcing  staff 
of  WITI-TV  Milwaukee. 

Lawrence  C.  Mar- 
tin, former  associate 

editor  of  Denver  Post 
and  onetime  chief  of 

UPTs  Washington  bu- 
reau, appointed  edi- torial writer  of  KBTV 

(TV)  and  KBTR 
Denver.  Colo.  Mr. 

Martin  also  is  one- 
time member  of  New 

Washington  staff.  Wes  Pidcock,  for- 
merly with  KRTV  (TV)  Great  FaUs, 

Mont.,  joins  KBTR's  personality  staff. 
Jack  McKenna,  formerly  with 

WDSM  Superior.  Wis.,  joins  announc- 
ing staff  of  WTCN-AM-TV  Minneap- 

olis-St.  Paul. 

Bob  Arthur,  news  director  of  KOAT- 
TV  Albuquerque.  N.  M.,  joins  an- 

nouncing staff  of  KNX-AM-FM  Los 
Angeles. 

Jim  Ameche,  veteran  radio  personal- 
ity who  has  appeared  on  such  programs 

as  Lux  Radio   Theatre,    Texaco  Star 

Mr.  Martin 

York  Times' 

■  STUDIO  TERMINAL 

CONTINENTAL'S TYPETRC-FA3 
FAULT  ALARM  SYSTEM 

Used  at  unattended  transmitting 
stations,  it  automatically  gives 
remote  alarm  and  indication  of 
a  change  in  status  of  any  one  of 
the  10  or  15  monitored  condi- 
tions. 

■  TRANSMITTER  TERMINAL 

MANUFACTURING  COMPANY 
BOX  17040     •      DALLAS  17,  TEXAS 

Subsidiary  of  LingTemco-Vought.  inc. 
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White  named  to  board  of 
Thomas  J. 

White,  executive 
vice  president  of 
Avery-Knodel 
Inc.,  New  York, 
has  been  elected 
to  serve  as  a 
member  of 
board  of  direc- 

tors of  Station 
Representatives 
Assn . ,  New 
York,  to  fill  the 
unexpired  term  of  Lewis  H.  Avery, 
who  has  resigned. 

SRA  President  Edward  Codel,  The 
Katz  Agency  Inc.,  announced  these 
SRA  committees  for  1962-63: 

Television  trade  practices  commit- 
tee: Edward  P.  Whurick,  Blair-TV, 

chairman;  Walter  Nilson,  Katz  Agen- 
cy; Edward  Lier,  Avery-Knodel;  Jack 

White,  H-R  Television  Corp.;  David 
Lundy,  Blair  Tv  Assoc.;  Lon  King, 
Peters,  Griffin,  Woodward  Inc. ; 

Mr.  White 

Station  reps  group 

Charles  Standard,  Meeker  Co.,  and 

James  0' Grady,  Young  Television Corp. 

Radio  trade  practices  committee: 
Thomas  Taylor,  Peters,  Griffin, 
Woodward,  chairman;  Wilmot  H. 
Losee,  AM  Radio  Sales  Co.;  Arthur 
McCoy,  John  Blair  &  Co.;  Martin 
Beck,  Katz  Agency;  James  Als- 
paugh,  H-R  Representatives;  Robert 
Eastman,  Robert  Eastman  &  Co.; 

Peggy  Stone,  Radio-TV  Representa- 
tives Inc.,  and  Clifford  Barborka, 

Adam  Young  Inc. 

Legal  committee:  Eugene  Katz, 
Katz  Agency,  chairman;  John  P. 
Blair,  John  Blair  &  Co.;  H.  Preston 
Peters,  Peters,  Griffin,  Woodward 
Inc.,  and  Frank  M.  Headley,  H-R 
Representatives  Inc. 

Awards  committee:  Clifford  Bar- 
borka, Adam  Young  Inc.,  chairman; 

Mr.  Codel,  and  Frank  E.  Pellegrin, 
H-R  Television  Corp. 

Playhouse  and  Amos  and  Andy  Music 
Hall,  joins  personality  staff  of  KGBS 
Los  Angeles.  Mr.  Ameche  will  be 
heard  live  weekdays  from  10  a.m.  to 
3  p.m. 

Dick  Thomas,  formerly  with  KBUR 
Burlington,  Iowa,  joins  staff  of  WSJV 
(TV)  and  WTRC-AM-FM  Elkhart, 
Ind.,  as  air  personality. 

Rick  Housely,  formrely  with  KLO 
Ogden,  Utah,  joins  KGW  Portland, 
Ore.,  as  d.j. 

Jack  Surrell  joins  WJLB  Detroit  as 
air  personality. 

Marv  Henry  joins  KSTP  Minneap- 
olis-St.  Paul  as  air  personality. 

Myron  Brandt,  assistant  chief  ac- 
countant of  WISN-AM-FM-TV  Mil- 

waukee, appointed  chief  accountant,  suc- 
ceeding John  Hinkle,  who  was  trans- 

ferred to  WTAE  (TV)  Pittsburgh.  Both 
stations  are  owned  by  Hearst  Corp. 

Sam  Somora,  former  promotion,  ad- 
vertising and  merchandising  manager 

of  WJBK  Detroit,  named  promotion 
director  of  KTVI  (TV)  St.  Louis. 

L.  Walton  Smith,  former  promotion- 
pr  manager  of  WROC-FM-TV  Roches- 

ter, N.  Y.,  joins  WOKR  (TV),  that 
city,  in  similar  capacity. 

George  Erwin  appointed  news  direc- 
tor of  WTAO  Boston. 

Lee  Terry  appointed  manager  of  news 
staff  of  KETV  (TV)  Omaha,  Neb.- 
Council  Bluflfs,  Iowa. 

Tony  Quinn,  former  d.j.  at  WGEE 
Indianapolis,  joins  WAMO-AM-FM 
Pittsburgh  as  news  director. 

Ken  Linn,  Murray  Roberts  and  Lee 
Stewart  join  staff  of  WCKY  Cincinnati. 

Frieda  Schmitt,  formerly  of  Ogilvy, 
Benson  &  Mather,  New  York,  joins 
public  affairs  department  of  WHLI 
Hempstead,  N.  Y. 

Paul  J.  Price,  former  chief  of  police 
of  Dayton,  Ohio,  since  1955  until  his 
retirement  last  July,  named  community 
service  director  of  WHIO-AM-FM-TV, that  city. 

Robert  E.  Hill,  formerly  staff  an- 
nouncer at  KSAL  Salina,  Kan.,  now 

announcing  at  KOLJ  Quanah,  Tex. 

Jim  Kelley  joins  KGW  Portland, 
Ore.,  as  air  personality. 

Don  Brewer,  member  of  news  depart- 
ment of  KMBC  Kansas  City,  joins 

Rockhurst  College,  that  city,  as  director 
of  public  information. 

Jim  Moore,  host  of  Studio  81  early 
morning  program  on  KGO  San  Fran- 

cisco, named  "Voice  of  California"  for 
1962  by  judges  of  California  State  Fair 
and  Exposition.  In  addition  to  title, 
Mr.  Moore  receives  cash  award  of  $100 
and  assignment  to  announce  opening 

day's  ceremonies  and  other  events  of 
fair,  to  be  held  Aug.  29-Sept.  9  in 
Sacramento. 

Rick  Housely,  formerly  with  KLO 
Ogden,  Utah,  joins  KGW  Portland, 
Ore.,  as  d.j. 

Mickey  Firestone,  formerly  with 
WBNS-TV  Columbus,  WCHI  ChiUi- 
cothe  and  WEOL-FM  Elyria,  all  Ohio, 
joins  Arlene  Blank  Road  Show  as  mas- 

ter of  ceremonies. 

William  A.  Mayer,  operations  man- 
ager of  WMBD-AM-FM  Peoria,  111., 

appointed  sales  promotion  director  of 
WIP-AM-FM  Philadelphia.  He  re- 

places Arnold  Katinsky,  who  was  pro- 
moted to  promotion  director  of  Metro 

Broadcast  Sales,  New  York,  sales  arm 
of  parent  Metropolitan  Broadcasting. 

Neil  R.  Bernstein,  advertising  and 
sales  promotion  director  of  WFBR 
Baltimore,  resigns  to  begin  his  doctoral 
program  in  communication  arts  at 
Michigan  State  U.  Mr.  Bernstein,  who 
joined  Baltimore  outlet  in  December 
1961,  was  awarded  $2,200  graduate 
assistantship  and  waiver  of  out-of-state 
fees  by  university. 

Penny  McCausland,  formerly  with 
WSUN-AM-TV  Tampa-St.  Petersburg 

joins  promotion  department  of  WFLA- 
TV,  that  city.  Mike  Habala  named 
comptroller,  replacing  Ed  Sisson,  who 
was  promoted  to  parent  Tribune  Co., 

and  Barbara  Elliot  to  station's  tv  con- 
tinuity staff. 

Benedict  Hardman,  newscaster  at 
WPBC  -  AM  -  FM  Minneapolis,  joins 
English  faculty  of  College  of  Saint 
Catherine,  St.  Paul. 

ALLIED  FIELDS 

Frank   W.  Crane, 

former  partner  of 
Torbet,  Allen  & 

Crane,  San  Francisco- 
based  station  repre- 

sentative firm  of  which 
he  was  vp  and  Los 
Angeles  manager, 

joins  Broadcast  Clear- 
ing House,  New  York, 

as  manager  of  company's  new  west coast  office  which  opens  Sept.  15  at 
1777  North  Vine  St.,  Hollywood.  Be- 

fore forming  his  own  company,  Mr. 
Crane  was  vp  and  general  manager  of 
Imperial  Broadcasting  System. 

Dr.  Philip  P.  Anast,  assistant  profes- 
sor of  sociology  at  U.  of  Alaska,  named 

assistant  professor  of  communications 

research  at  Boston  U.'s  School  of  Pub- 
lic Relations  and  Communications. 

INTERNATIONAL 

Leo  Long,  senior 
sales  executive  with 
ABC-TV  of  Britain, 
named  director  of 

company's  newly 
formed  ABC  Over- 

seas Advertisement 
Sales  Division.  Mr. 

,  Long  joined  ABC-TV of  Britain  from  Att- 
wood  Organization  in  Sept.  1959. 

John  Baxter,  for  past  18  months  ex- 
ecutive controller  of  TWW  Ltd.,  com- 
mercial tv  company,  London,  England, 

appointed  managing  director  and  mem- 

Mr.  Crane 
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r.  Levathes 

ber  of  board  ot  directors,  succeeding 
Alfred  Francis,  managing  director  for 
past  three  years,  who  was  elevated  to 
vice  chairman. 

Bruce  McLeod,  general  manager  of 
CJCH-AM-TV  Halifax,  N.  S.,  appoint- 

ed executive  assistant  to  Spencer  Cald- 
well, president  of  CTV  Television  Net- 
work Ltd.,  Toronto.  James  Barr  Lavis 

named  assistant  director  of  legal  and 
business  affairs  of  CTV  Television  Net- 
work. 

Jeremy  Brown,  radio-tv  editor  of 
Toronto  Daily  Star,  to  CHCH-TV 
Hamilton,  Ont.,  production  staff. 

Gene  Kirby,  production  manager  of 
CKEY  Toronto,  promoted  to  program 
manager,  replacing  Don  Insley,  who  re- 

signed to  form  his  own  production  firm. 
Mr.  Kirby  is  former  assistant  produc- 

tion manager  of  CKGM  Montreal. 

PROGRAMMING 

Peter  G.  Levathes, 
executive  vp  in  charge 
of  production  at  Cali- 

fornia studios  of  20th 

Century  -  Fox  Film 
Corp.,  resigns.  Mr. 
Levathes,  however, 
will  remain  as  presi- 

dent of  20th  Century- 
Fox  Tv,  subsidiary 
which  Darr\i  Zanuck,  president  of  par- 

ent corporation,  has  indicated  he  in- 
tends to  develop  and  strengthen.  Fox 

Films  has  been  criticized  in  past  for  not 
aggressively  entering  tv  film  production 
as  have  most  other  Holl\^ood  studios. 

William  P.  Andrews,  sales  executive 
at  Warner  Bros.  Tv,  New  York,  named 
western  district  sales  manager,  with 
headquarters  in  San  Francisco. 

George  C.  Dietrich  Jr.,  western  sales 
manager  of  Sponsor  Publications,  re- 

signs to  become  account  executive  for 
western  division  of  National  Telefilm 
Assoc. 

Lester  Tobias, 
western   division  ac- 

count   executive  of 
Seven    Arts  Assoc., 

\      transfers  to  company's 
-%     New  York  office.  He 

is  succeeded  by  Ai- 
^  ^       den  Adolph,  general 

_  , .  manaaer  of  Telenews 
Mr.  Tobias  Theatre,  San  Francis- 

co, since  1958.  Mr.  Tobias'  new  as- 
signment will  be  announced  shortly. 

Mr.  Adolph  will  make  his  headquarters 
in  San  Francisco. 

Stephen  Giuck,  assistant  production 
manager  of  MPO  Videotronics,  joins 
Filmex  Inc.,  New  York,  as  production 
center  manager. 

Lewis  J.  Lord  named  manager  of 
Columbia,  S.  C,  bureau  of  United 
Press  International,  effective  Sept.  15, 

Past  4A  president  dies 

John  Benson, 

89,  former  presi- 
dent of  American 

Assn.  of  Adver- 
tising Agencies, 

New  York,  died 

Aug.  23  in  Scars- 
dale,  N.  Y.  Mr. 

Benson  was  4A's 
first  full-time,  sal- 

aried president  in  1928  and 
serv'ed  until  1944.  He  continued 
with  organization  as  chairman  of 
committee  on  consumer  relations 
in  advertising  from  1944  to  1948. 

Association's  gold  medal  for  dis- 
tinguished services  to  advertising 

was  presented  to  him  in  February 
1940  at  annual  advertising  awards 
dinner  in  New  York. 

Mr.  Benson 

succeeding  Alan  D.  Resch,  who  re- 
signed. Mr.  Lord  joined  UPI  in  Jack- 

son, Miss.,  in  1955  after  serving  on 
staff  of  Natchez  (Miss.)  Times. 

Henry  Fonda,  screen,  stage  and  tele- 
vision actor,  signed  to  host  and  narrate 

Hollywood,  The  Talkies  and  Holly- 
wood, The  Great  Stars,  hour-long 

shows  for  ABC-TV  which  David  Wol- 
per  is  preparing  as  second  and  third 
segments  in  his  series.  Hollywood,  The 
Talkies  will  be  broadcast  evening  of 
Jan.  23,  and  The  Great  Stars  on  March 13. 

Patrick  Collins,  formerly  with  R. 
Jack  Scott  Adv.,  Chicago,  and  WLWD 

(TV)  Dayton,  joins  Don  Meier  Pro- 
ductions, Chicago,  as  associate  producer 

of  company's  Wild  Kingdom  series, 
which  is  scheduled  to  begin  on  NBC- 
TV  Jan.  6,  1963.  Wild  Kingdom,  ad- 

venture series  investigating  riddles  and 
mysteries  of  nature,  features  Marlin 

Perkins,  former  host  of  NBC's  Zoo Parade. 

Richard  Stretsky,  production  man- 
ager of  photo-script  department  of  U.  S. 

Tele-Service  Corp.,  New  York,  assumes 
added  duties  as  production  manager  of 
kinescope  department. 

Parke  Levy,  veteran  comedy  pro- 
ducer whose  credits  go  back  30  years 

to  Baron  Munchausen  and  Joe  Penner, 

signed  by  Four  Star  Tv  to  sLx-month 
contract  to  develop  new  properties  for 

production  by  Four  Star  and  Parke  Pro- 
ductions. Mr.  Lew's  creations  extend 

from  radio's  Duffy's  Tavern  and  My 
Friend  Irma  to  tv's  December  Bride 
and  Pete  and  Gladys. 

James  W.  Sullivan,  former  motion 
picture  art  director,  signed  to  design 
and  build  main  studios  of  Television 
City  Arizona  in  Phoenix.  Mr.  SuUivan, 
now  active  in  Southern  California  com- 

Mr.  Veatch 

mercial  and  industrial  construction,  sub- 
mitted winning  design  for  Television 

City's  announced  program  for  world's 
"most  modem  motion  picture  and  tv 

studios." 
GOVERNMENT 

H.  D.  Hayes,  engineer  in  charge  of 

Chicago  olSce  of  FCC's  field  engineer- 
ing and  monitoring  bureau  and  its  pred- 

ecessor agencies,  retired  Aug.  21,  day 
following  his  70th  birthday.  During 
his  41  years  of  federal  service,  Mr. 
Hayes  became  well  known  throughout 
midwest.  His  original  appointment, 
from  commissioner  of  navigation  of 
Commerce  Dept.  on  Aug.  31,  1916,  was 
for  only  three  months  at  salary  of  but 
one  dollar  a  month. 

EQUIPMENT  &  ENGINEERING 
James  P.  Veatch, 

manager  of  Washing- 

ton office  of  RCA's frequency  bureau 
which  is  responsible 
for  liaison  between 
RCA  and  its  affiHates 
with  government  on 
technical  matters, 

projects  and  develop- 
ments, promoted  to  director  of  bureau, 

succeeding  Philip  F.  Siling,  who  re- 
tired, but  will  continue  with  RCA  as 

consultant  on  part-time  basis.  Before 
joining  RCA  in  1945,  Mr.  Veatch  was 
with  FCC  for  five  years  in  various  as- 

signments. Mr.  Siling,  who  retired  Sept. 
1,  joined  RCA  in  his  present  position  in 
1944.  Previously,  he  was  with  FCC, 
International  Telephone  &  Telegraph 

Corp.  and  American  Telephone  &  Tele- 

graph Co. Zaimon  H.  Garfield,  assistant  to  pres- 
ident of  Jerrold  Corp.,  Philadelphia 

electronics  firm,  resigns  to  become  busi- 
ness management  consultant  in  com- 

munity antenna  and  pay  tv  fields. 

John  E.  Ryan,  for- 
mer vp  in  charge  of 

sales  for  Thomas  L. 

Stevens  Co.,  Sun  Val- 
ley, Calif.,  and  field 

sales  engineer  with 
Dale  Electronics,  Co- 

lumbus, Neb.,  ap- 
pointed sales  manager 

of  California  Resistor 

Corp.  (manufacturer  of  power  resistors 
for  electronic  circuitr>0,  Santa  Monica, 
Calif.  Mr.  Ryan  will  be  responsible  for 
CRC's  national  sales  activities  includ- 

ing coordination  of  company's  techni- cal sales  representatives. 

Thomas  P.  Orso,  for  past  two  years 
assistant  controller  of  Adler  Electronics, 

New  Rochelle,  N.  Y.,  promoted  to  con- 
troller, succeeding  La'wxence  I.  Marks, 

company  treasurer  and  vp  of  finance 
division. 

Mr.  Ryan 
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DEATHS 

Earle  (Tiny)  Hamrick,  51,  member 
of  staff  of  WGR-AM-FM-TV  Buffalo, 
N.  Y.,  died  Aug.  21  at  his  home  in  that 
city.  Mr.  Hamrick  is  former  sales  man- 

ager of  WHLD  Niagara  Falls,  N.  Y. 

Earle  Ferris,  who  in  late  1920's 

served  as  general  manager  of  former 
WTAM  Cleveland,  died  Aug.  16  in 
Mobile,  Ala.  Following  his  association 
with  WTAM,  Mr.  Ferris  organized  Ra- 

dio Features  Service,  early  radio  pub- 
licity office,  in  New  York  City.  In 

1932,  he  founded  his  own  publicity  and 
pr  firm,  Ferris  Organizations  Inc.  Mr. 

Ferris  was  first  board  chairman  of  Pub- 
lic Relations  Society  of  America. 

Frank  L.  Taylor,  61,  former  publisher 
of  Milwaukee  Sentinel  (Hearst  Corp.) 
and  executive  vp  of  New  York  Herald 
Tribune  (Whitney  Communications 
Corp.),  died  Aug.  28  of  apparent  heart 
attack  at  Santa  Monica,  Calif. 

 FOR  THE  RECORD 

STATION  AUTHORIZATIONS,  APPLICATIONS 

As  compiled  by  Broadcasting  Aug.  23 
through  Aug.  29  and  based  on  filings, 
authorizations  and  other  actions  of  the 
FCC  in  that  period. 

This  department  includes  data  on 
new  stations,  changes  in  existing  sta- 

tions, ownership  changes,  hearing  cases, 
rules  &  standards  changes,  routine 
roundup  of  other  commission  activity. 
Abbrevations:  DA — directional  antenna,  cp 
■ — construction  permit.  ERP — effective  radi- 

ated power,  vhf — very  high  frequency,  uhf 
— -ultra  high  frequency,  ant. — antenna,  aur. — 
aural,  vis. — visual,  kw — kilowatts,  w-watts. 
me — megacycles.  D — day.  N — night.  LS — 
local  sunset,  mod. — modification,  trans.— 
transmitter,  unl. — unlimited  hours,  kc — kilo- 

cycles. SCA— subsidiary  communications  au- 
thorization. SSA — special  service  authoriza- 

tion. STA — special  temporary  authorization. 
SH — specified  hours.  * — educational.  Ann. — Announced. 

New  tv  station 
APPLICATION 

Lexington,  Ky. — Bluegrass  Bcstg.  Inc.  Uhf 
ch.  40  (626-632  mc);  ERP  420  kw  vis.,  210 
kw  aur.  Ant.  height  above  average  terrain 
876  ft.,  above  ground  865  ft.  Estimated  con- 

struction cost  $516,076;  first  year  operating 
cost  $600,000:  revenue  $600,000.  P.O.  address 
120  E.  Main  St.,  Lexington.  Studio  and  trans, 
location  Lexington.  Geographic  coordinates 
38°  05'  02"  W.  Long.,  84°  27'  04".  Type  trans. 
RCA  TTU-25B;  type  ant.  RCA  TFU-25G. 
Legal  counsel  Arent,  Fox,  Kintner,  Plotkin 
&  Kahn,  Washington,  D.  C,  consulting  en- 

gineer Kear  &  Kennedy,  same  city.  Prin- cipals: Garvice  D.  Kincaid  (7,720  shares) 
Ken  Hart  (1,900  shares),  Ralph  G.  Worster 
(1.260  shares),  and  John  T.  Rutledge  (620 
shares).  Applicant  is  licensee  of  WVLK-AM- 
FM  Lexington,  WCMI-AM-FM  Ashland, 
WFKY  Frankfort,  all  Kentucky,  and  WHOO- 
AM-FM  Orlando,  Fla.  Ann.  Aug.  28. 
New  am  station 

ACTION  BY  BROADCAST  BUREAU 
Buffalo,  Minn. — Wright  County  Bcstg.  Co. 

granted  cp  for  new  am  on  1360  kc,  500  kw 
D.  P.O.  address  Buffalo,  Minn.  Estimated 
construction  cost  $15,500,  first  year  operat- 

ing cost  $22,000,  revenue  $40,000.  James  P. 
McDonnell  Jr.,  sole  owner,  is  in  newspaper 
business.  Action  Aug.  24. 

New  fm  station 
APPLICATION 

Aguadilla,  P.  R. — Hector  Reichard.  100.3 
mc,  ch.  262,  17.9  kw.  Ant.  height  above 
average  terrain  401  ft.  P.O.  address  Box 
188,  Aguadilla.  Estimated  construction  cost 
$31,810:  first  year  operating  cost  $23,400; 
revenue  $25,000.  Mr.  Reichard  is  sole  owner 
and  is  licensee  of  WABA  Aguadilla,  and  is 
Vs  owner  of  Western  Bcstg.  Corp.  permittee 
of  WLOR-TV  same  city.  Ann.  Aug.  28. 

Existing  fm  station 
APPLICATION 

KDGO    Durango,    Colo. — Cp    to  increase 
daytime  power  to  1  kw  from  250  w  and 
install  new  trans.  Ann.  Aug.  24. 

Ownership  changes 
ACTION  BY  BROADCAST  BUREAU 

WAIT,  Radio  Station  WAIT,  Chicago,  111. 
— Granted  assignment  of  license  to  Maurice 
and  Lois  F.  Rosenfield,  Harold  A.  and 
Robert  G.  Weiss  and  Devoe,  Shadur,  Mikva 
and  Plotkin,  co-partnership,  d/b  as  com- 

pany of  same  name;  consideration  $1,000,- 000.  Action  Aug.  23. 
APPLICATIONS 

KAPP  (FM)  Redondo  Beach,  Calif.— Seeks 
assignment  of  license  from  George  R.  Gil- 
lum  and  Robert  Crites  (each  50%),  d/b  as 
South  Bay  Bcstg.  Co.,  to  Mr.  Gillum 
(100%)  tr/as  under  same  name.  Considera- 

tion $4,500.  Mr.  Gillum  has  no  other  broad- cast interests.  Ann.  Aug.  24. 
WAVP  Avon  Park,  Fla. — Seeks  assign- 

ment of  license  from  Carl  T  Langford,  re- 
ceiver for  Mid-Florida  Bcstg.  Inc.,  to  Wil- 

liam A.  Jacob  as  trustee  of  Mid-Florida 
Bcstg.  Inc.  No  financial  consideration  in- volved. Ann.  Aug.  28. 
WKBX  Kissimmee,  Fla. — Seeks  assign- 

ment of  license  from  Carl  T.  Langford, 
receiver  for  Mid-Florida  Bcstg.  Inc.,  to 
William  A.  Jacob  as  trustee  for  Mid-Florida 
Bcstg.  Inc.  No  financial  consideration  in- volved. Ann.  Aug.  25. 
WDEB  Pensacola,  Fla. — Seeks  assignment 

of  license  from  Rose  H.  Johnston,  individ- 
ually (20%)  and  as  executrix  of  estate  of 

George  Johnston  Jr.,  (80%)  d  b,  deceased, 
as  Johnston  Bcstg.  Co.,  to  Mel  and  Vinny 
Wheeler  (51%  and  49%  respectively).  Con- 

sideration $40,000.  Mr.  and  Mrs.  Wheeler 
are  applicant  for  am  station  in  Plymouth, 
Ind.  (Requests  waiver  of  3  year  holding 
rule.)  Ann.  Aug.  28. 

WINT  Winter  Haven,  Fla. — Seeks  assign- 
ment of  license  from  Angelo  L.  Fazzari, 

sole  owner,  d/b  as  Winter  Haven  Bcstg. 
Co.,  to  Mr.  Fazzari  (65%),  Dorothy  M. 
Fazzari  (25%),  and  Bruce  Parker  (10%), 
tr/as  Winter  Haven  Bcstg.  Inc.  Considera- 

tion $36,400.  Ann.  Aug.  29. 
WLBB  CarroUton,  Ga. — Seeks  assignment 

of  license  from  James  H.  Faulkner  Sr.  and 
son  James  Jr.  (93.33%  and  6.66%  respec- 

tively), d/b  as  Carroll  Bcstg.  Co.  to  same 
persons  tr/as  Southwestern  Alabama  Bcstg. 
Inc.  No  financial  consideration  involved. 
Assignment  is  contingent  upon  transfer  of 
100%  control  of  WLBB  to  Messrs.  Faulkner. 
Applicants  own  WBCA  Bay  Minette,  Ala., 
and  WWCC  Breman,  Ga.,  Ann.  Aug.  24. 
WLBB  Carrolton,  Ga.— Seeks  transfer  of 

control  of  licensee  corporation  from  T.  K. 
Vassy,  deceased.  (34.44%),  Roy  Richards 
(33.33%),  and  R.  D.  Tisinger  (32.23%),  d/b 
as  Carroll  Bcstg.  Co.,  to  James  H.  Faulkner Sr.  and  son  James  Jr.  (93.33%  and  6.66% 
respectively),  tr/as  Southwest  Alabama 
Bcstg.  Inc.  Consideration  $134,100  to  be 
divided  according  to  interest  held  by  in- dividual transferors.  Transferees  own 
WBCA  Bay  Minette,  Ala.  and  WWCC  Bre- man, Ga.  Ann.  Aug.  24. 
WSIV  Pekin,  111.— Seeks  transfer  of  con- 

trol of  licensee  corporation  from  Kenneth 
Patterson  and  George  C.  Udry  (jointly 
100%),  d/b  as  Pekin  Bcstg.  Co.,  to  Dean 
McNaughton  (40%).  F.  F.  and  John  T. 
McNaughton,  and  Lou  Edith  Soldwedel 
(each  20%)),  tr/as  WSIV  Inc.  Consideration 
$125,000.  Mr.  J.  T.  McNaughton  is  General 
Counsel,  Dept.  of  Defense,  and  16%  owner 
WRMN  Elgin,  111.,  Mr.  W.  D.  McNaughton 
is  18.75%  owner  of  same  station,  Mr.  F  F. 
McNaughton  is  19.5%  owner  of  WCRA 
Effingham,  111,  and  Mrs.  Soldwedel  has 
newspaper  interests.  Ann.  Aug.  29. 
KLUV  Haynesville,  La. — Seeks  assign- ment of  license  from  Paul  A.  Newell,  N.  A. 

Parker,  A.  T.  Moore,  and  K.  Eugene  Chance 
(each  25%),  d/b  as  Haynesville  Bcstg.  Co., 
to  Warren  B.  Smith  and  Don  J.  Davis  (each 
40%),  and  John  J.  Shields  (20%).  tr/as 
Haynesville  Bcstg.  Co.  Consideration  $11.- 
000.  Mr.  Smith  is  owner  of  music  instru- 

ment shop.  Mr.  Davis  is  locomotive  engi- neer, and  Mr.  Shields  is  sales  manager  of 
KRLW  Walnut  Ridge,  Ark.  Ann.  Aug.  24. 
WNBH-AM-FM    New    Bedford,  Mass.— 

Seeks  transfer  of  control  of  licensee  cor- 
poration from  Basil  Brewer  (58.92%),  to 

Mary  C.  Brewer  as  conservator  of  former's estate.  No  financial  consideration  involved. Ann.  Aug.  29. 
WTEV  (TV)  New  Bedford,  Mass.— Seeks transfer  of  control  of  licensee  corporation 

from  Basil  Brewer  (58.92%),  to  Mary  C. 
Brewer  as  conservator  of  former's  estate. No  financial  consideration  involved.  Ann. 
Aug.  29. 
WOCB-AM-FM   West   Yarmouth,  Mass.— 

Seeks  transfer  of  control  of  licensee  cor- 
poration from  Basil  Brewer  (58.92%),  to 

Mary  C.  Brewer  as  conservator  of  former's estate.  No  financial  consideration  involved. 
Ann.  Aug.  29. 
KCUE-AM-FM  Akron,  Ohio— Seeks  trans- 

fer of  control  of  licensee  corporation  from 
Edwin  Estabrook  and  John  T.  Valdes  (each 
50%),  to  Donal  M.  O'Neil  and  George  W. Mamas  (each  50%).  Consideration  $5,000. 
(Requests  waiver  of  3  year  holding  rule.) Ann.  Aug.  28. 
KFDA-TV  Amarillo,  Tex. — Seeks  transfer 

of  control  of  licensee  corporation  from 
Howell  E.  Smith,  Perry  R.  Bass,  and  John 
B.  Connally.  (62.07%),  as  executors  of  es- tate of  S.  W.  Richardson,  deceased,  to  Sid 
W.  Richardson  Foimdation  (62.07%).  No 
financial  consideration  involved.  Ann.  Aug. 
29. 

KFJZ-AM-FM  Fort  Worth,  Tex.— Seeks 
transfer  of  control  of  licensee  corporation 
from  Howell  E.  Smith,  Perry  R.  Bass,  and 
John  B.  Connally  (62.07%),  as  executors  of 
estate  of  S.  W.  Richardson,   deceased,  to 

EDWIN  TORNBERG 

&  COMPANY,  INC. 

i  ' 

Negotiators  For  The  Purchase  And  Sale  Of 
Radio  And  TV  Stations 

Appraisers  •  Financial  Advisors 

New  York— 60  East  42nd  St.,  New  York  17,  N.  Y.  •  MU  7-4242 
West  Coast— 1357  Jewell  Ave.,  Pacific  Grove,  Calif.  •  FR  5-3164 
Washington— 711  14th  St.,  N.W.,  Washington,  D.  C.  •  Dl  7-853) 
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PROFESSIONAL  CARDS 

JANSKY  &  BAILEY 
Offices  and  Laborafories 

1339  Wisconsin  Ave.,  N.W. 
Washington  7,  D.C.  FEderal  3-4800 

Memher  AFCCE 

COMMERCIAL  RADIO 
EQUIPMENT  CO. 

Everett  L.  Dillard,  Cen.  Mgr. 
Edward  F.  Lorentz,  Chief  Engr. 

INTERNATIONAL  BLDC. 
Dl  7-1319 

WASHINGTON  4,  D.  C. 
Meyriber  AFCCE 

RUSSELL    P.  MAY 
711  14th  St.,  N.W.  Sheraton  BIdg. 

Washington  5,  D.  C. 
Republic  7-3984 
Member  AFCCE 

GUY  C.  HUTCHESON 

P.O.  Box  32       CRestview  4-8721 
1100  W.  Abram 

ARLINGTON,  TEXAS 

HAMMETT  &  EDISON 
CONSULTING  RADIO  ENGINEERS 

Box  68,  International  Airport 
San  Francisco  28,  California 

Diamond  2-5208 

J.  G.  ROUNTREE 
CONSULTING  ENGINEER 

P.O.  Box  9044 
Austin  17,  Texas 
GLendale  2-3073 

PETE  JOHNSON 

Consulting  am-fm-tv  Engineers 
Applications — Field  Engineering 

Suite  601       Kanawha  Hotel  BIdg. 
Charleston,  W.Va.    Dickens  2-6281 

RAYMOND  E.  ROHRER 
&  Associates 

Consulting  Radio  Engineers 

436  Wyatt  Bl'dg. Washington  5,  D.  C. 
Phone:  347-9061 
Member  AFCCE 

JAMES  C.  McNARY 
Consulting  Engineer 
National  Press  BIdg. 

Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFCCE 

A.  D.  Ring  &  Associates 
41  Years'  Experience  in  Radio Engineering 

WIO  II  St,  N.W.  Republic  7-2347 
WASH!:;CTON  6.  D.  C. 

Mtmber  AFCCE 

L.  H.  Carr  &  Associates 
Consulting 

Radio  &  Television 
Engi'neers 

Washington  6,  D.  C.     Fort  Evans 
1000  Conn.  Ave.       Leesburg,  Va. 

Member  AFCCE 

SILLIMAN,  MOFFET 
&  KOWALSKI 
1405  G  St.,  N.W. 
Republic  7-6646 

Washington  5,  D.  C. 
Member  AFOOE 

JOHN  B.  HEFFELFINGER 

9208  Wyoming  PI.    Hiland  4-7010 

KANSAS  CITY  14,  MISSOURI 

VIR  N.  JAMES 
CONSULTING  RADIO  ENGINEERS 
Applications  and  Field  Engineering 

232  S.  lasmine  St. 
Phone:  (Area  Code  303)  333-5562 
DENVER  22,  COLORADO 

Member  AFOOE 

MERL  SAXON 

CONSULTING  RADIO  ENGINEER 
622  Hsskins  Street 

Luflcin,  Texas 
NEptune  4-4242    NEptune  4-9558 

E.  HAROLD  MUNN,  JR. 
BROADCAST  ENGINEERING 

CONSULTANT 
Box  220 

Coldwater,  Michigan 
Phone:  BRoadway  8-6733 

—Established  1926— 
PAUL  GODLEY  CO. 

Upper  Montclair,  N.  |. 
Pilgrim  6-3000 Laboratories,  Great  Notch,  N.  J. 

Member  AFCCE 

GAUTNEY  &  JONES 
CONSULTING  RADIO  ENGINEERS 
930  Warner  BIdg.  National  8-7757 

Washington  4,  D.  C. 
Member  AFCCE 

KEAR  &  KENNEDY 

1302  18th  St.,  N.W.   Hudson  3-9000 
WASHINGTON  6,  D.  C. 

Member  AFCCE 

GEO  P  ADAIR  ENG.  CO. 
CONSULTING  ENGINEERS 

Radio-Television 
Communications-Electronics 

1610  Eye  St.,  N.  W. 
Washington,  D.  C. 

Executive  3-1230  Executive  3-5851 Member  AFCCE 

JULES  COHEN 
Consulting  Electronic  Engineer 

617  Albee  BIdg.    Executive  3-4616 
1426  G  St.,  N.W. 

Washington  5,  D.  C. 
Member  AFCOE 

JOHN  H.  MULLANEY 
and  ASSOCIATES 

A  Division  of  Multronics,  Inc. 
2000  P  St.,  N.W. 

Wasliington  6,  D.  C. 
Columbia  5-4656 
Membtr  AFOOE 

WILLIAM  B.  CARR 
Consulting  Engineer 
AM— FM— TV 
Microwave 

P.  0.  Box  13287 
Fort  Worth  18,  Texaj 

Butter  1-1551 

JOHN  H.  BATTISON 
&  ASSOCIATES 

Consulting  Radio  Engineers 
Specializing  in  AM-FM-TV applications  and  measurements 934-5  Munsey  Building 

Washington  5,  D.  C. 
Dl  7-2330  Established  1954 

GEORGE  C.  DAVIS 
CONSULTING  ENGINEERS RADIO  &  TELEVISION 

527  Munsey  BIdg. 

STerling  3-0111 Washington  4,  D.  C. 
Member  AFCCE 

Lohnes  &  Culver 

Munsey  Building      District  7-8215 
Washington  4,  D.  C. 
Member  AFCCE 

A.  EARL  CULLUM,  JR. 
CONSULTING  ENGINEERS 
INWOOD  POST  OFFICE 

DALLAS  9,  TEXAS 

MEIrose  1-8360 Member  AFCCE 

WALTER  F.  KEAN 
CONSULTING  RADIO  ENGINEERS 

Associate 
George  M.  Sklom 

19  E.  Quincy  St.      Hickory  7-2401 Riverside,  III.    (A  Chicago  suburb) 
Member  AFCCE 

CARL  E.  SMITH 

CONSULTING  RADIO  ENGINEERS 
8200  Snowville  Road 
Cleveland  41,  Ohio 
Phone:  216-526-4386 
Member  AFCCE 

A.  E.  Towne  Assocs.,  Inc. 
TELEVISION  and  RADIO 

ENGINEERING  CONSULTANTS 

420  Taylor  St. 
San  Francisco  2,  Calif. 

PR  5-3100 

ERNEST  E.  HARPER 
ENGINEERING  CONSULTANT 

AM    FM  TV 
2414  Chuclcanut  Shore  Rd. 
Bellingham,  Washington 

Telephone:  Regenf  3-4198 

confacf 
BROADCASTING  MAGAZINE 

1735  DeSales  St.  N.W. 
Washington  6,  D.  C. 
for  availabilities 
Phone:  ME  8-1022 

SERVICE  DIRECTORY 

COMMERCIAL  RADIO 
MONITORING  CO. 
PRECISION  FREQUENCY 

MEASUREMENTS 
AM-FM-TV 

103  S.  Market  St., 
Lee's  Summit,  Mo. 

Phone  Kansas  City,  Laclede  4-3777 

CAMBRIDGE  CRYSTALS 
PRECISION  FREQUENCY 
MEASURING  SERVICE 
SPECIALISTS  FOR  AM-FM-TV 445  Concord  Ave., 

Cambridge  38,  Mass. 
Phone  TRowbridge  6-2810 

THE  CAPITOL  RADIO 
ENGINEERING  INSTITUTE 
ECPD  Accred.  Tech.  Inst.  Curricula 
3224  16  St.,  N.W.  Wash.  10,  D.C. 

Industry -approved  home  study  and  resi- 
dence programs  in  Electronic  Engineer- ing Teclinology  including  Specialized  T\ 

Engineering,    Write   for  free  catalog. 

COLLECTIONS 
For  the  Industry 

ALL  OVER  THE  WORLD 
TV — Radio — Film  and  Media 

Accounts  Receivable 
No  Collection — No  Commission 

STANDARD  ACTUARIAL WARRANTY  CO. 
220  West  42nd  St.,  N.  Y.  36,  N.  Y. 

LO  5-5590 



AM 
FM 
TV 

SUMMARY  OF  COMMERCIAL  BROADCASTING 
Compiled  by  BROADCASTING,  August  29 

ON  AIR 

3,093 967 

885^ 

49 

33 
73 

CPS  TOTAL  APPLICATIONS 
145  671 
211  182 
93  125 

OPERATING  TELEVISION  STATIONS 

Compiled  by  BROADCASTING,  August  29 

Commercial 
Non-Commercial 

VHF 

471 

42 

UHF 91 
17 

TOTAL 

TV 

562 59 

COMMERCIAL  STATION  BOXSCORE 

Compiled  by  FCC  July  30 

Licensed  (all  on  <i\r) 
Cps  on  air  (new  stations) 
Cps  not  on  air  (new  stations) 
Total  authorized  stations 
Applications  for  new  stations  (not  in  hearing) 
Applications  for  new  stations  (in  hearing) 
Total  applications  for  new  stations 
Applications  for  major  changes  (not  in  hearing) 
Applications  for  major  changes  (in  hearing) 
Total  applications  for  major  changes 
Licenses  deleted 
Cps  deleted 

AM FM TV 

3,690 
958 

495' 

62 
69 66 

140 171 
85 3,892 1,027 

657= 

411 
126 

49 

23 

13 

49 
434 139 100 
402 94 41 

9 10 8 
411 

104 
47 

2 1 0 
2 0 1 

'There  are  in  addition,  10  tv  stations  which  are  no  longer  on  the  air,  but  retain  their 
licenses.  'Includes  one  STA. 

Sid  W.  Richardson  Foundation  (62.07%). 
No  financial  consideration  involved.  Ann. 
Aug.  29. 
KOCA  Kilgore,  Tex. — Seeks  assignment 

of  license  (by  lease)  from  A.  E.  McGubbin, 
d/b  as  individual  to  William  G.  Morton  and 
A.  Glenn  Morton  Jr.  (each  50%),  tr/as 
Radio  Kilgore  Inc.  Consideration  that  equip- 

ment be  leased  for  $1,000  per  month  for 
period  of  120  months,  and  that  assignees 
have  option  to  buy  at  end  of  period  for 
$25,000.  Mr.  Morton  and  Mr.  Morton  Jr. 
are  owners  of  cattle  and  feed  firm  and 
both  are  former  owners  of  KGAS  Carthage, 
Tex.  Ann.  Aug.  24. 
KRIO  McAllen,  Tex. — Seeks  transfer  of 

control  of  licensee  corporation  from  Howell 
E  Smith.  Perry  R.  Bass,  and  John  B.  Con- 
nally  (62.07%),  as  executors  of  estate  of 
S.  W.  Richardson,  deceased,  to  Sid  W. 
Richardson  Foundation  (62.07%).  No  finan- 

cial consideration  involved.  Ann.  Aug.  29. 
KTIX  Seattle,  Wash.— Seeks  assignment 

of  CP  from  Edward  J.  Birney,  liquidating 
trustee,  to  William  E.  Boeing  Jr.,  d/b  as 
Chem-Air  Inc.  No  financial  consideration 
involved.  Ann.  Aug.  28. 

Routine  roundup 
ACTIONS  BY  REVIEW  BOARD 

■  Granted  petition  by  Alkima  Bcstg.  Co., 
and  extended  time  to  Oct.  10  to  respond 
to  petition  by  Herman  Handloff  for  re- 

consideration in  proceeding  on  their  appli- cations and  Howard  Wasserman  for  new  am 
stations  in  West  Chester,  Pa.,  and  Newark, 
Del.  Action  Aug.  28. 

■  Granted  petition  by  Helix  Bcstg.  Co., 
La  Mesa,  Calif.,  and  extended  to  Sept.  7 
time  to  file  opposition  to  Cabrillo  Bcstg. 
Co.,  San  Diego.  Calif.,  petition  to  enlarge 
issues  in  proceeding  on  their  am  applica- 

tions. Action  Aug.  27. 
■  Granted  petition  by  Milford  Bcstg.  Co., 

Milford,  Conn.,  and  extended  to  August  30 
time  to  respond  to  petition  by  James  Stolcz, 
Shelton,  Conn.,  to  enlarge  issues  in  pro- 

ceeding on  their  am  applications,  et  al. 
Action  Aug.  27. 

■  Granted  petition  by  Virginia  Regional 
Bcstrs.  and  extended  to  Sept.  12  time  to 

file  reply  brief  to  Broadcast  Bureau's  ex- ceptions and  brief  in  support  of  exceptions 
in  proceeding  on  Virginia's  application  for new  am  station  in  Chester,  Va.  Action  Aug. 
27. 

■  Granted  petition  by  Broadcast  Bureau, 
and  extended  time  to  Aug.  29  to  respond 
to  Westinghouse  motion  for  dismissal  as 
party  in  proceeding  on  NBC-RKO  broadcast transfers  and  related  applications.  Action 
Aug.  23. 

■  Granted  petition  by  General  Communi- cations Inc.  (KXKW),  Lafayette,  La.,  and 
extended  time  to  Sept.  4  for  it  to  respond 
to  petition  by  South  Mississippi  Bcstg.  Co., 
Mississippi  City,  Miss.,  to  delete  Isues  6  and 
7  in  proceeding  on  their  am  applications. 
Action  Aug.  23. 

ACTIONS  ON  MOTIONS 
By  Chief  Hearing  Examiner  James  D. 

Cunningham 
■  Granted  petition  by  Major  Tv  Co.  for 

dismissal  of  its  application  for  new  tv  sta- tion to  operate  on  ch.  13  in  Grand  Rapids, 
Mich.,  and  retained  remaining  applications 
in  hearing  status.  Action  Aug.  27. 

■  Granted  petition  by  WIFE  Corporation 
for  dismissal  of  its  application  for  new 
am  station  in  Indianapolis,  Ind.  and  re- 

tained in  hearing  status  remaining  appli- cations. Action  Aug.  27. 

By  Acting  Chief  Hearing  Examiner  Herbert Sharfman 
■  Granted  petition  by  Fred  H.  Davis  and 

W.  D.  Frink,  d/b  as  Voice  of  Mid  South 
for  leave  to  amend  application  for  new  am 
station  in  Centreville,  Ala.,  to  withdraw 
Frink  from  partnership  and  leave  Davis 
individual  applicant,  removed  amended  ap- 

plication from  hearing  docket  and  returned 
it  to  processing  line:  retained  in  hearing 
status  application  of  W.  D.  Frink,  tr/as 
Jefferson  Radio  Co.  for  license  to  cover  cp 
for  station  WIXI  Irondale,  Ala.  Action  Aug. 
21. 

By  Hearing  Examiner  Charles  J.  Frederick 
■  Upon  request  by  applicant,  continued 

Sept.  18  hearing  to  Oct.  22.  and  extended 

date  for  exchange  of  exhibits  to  Oct.  15 
in  proceeding  on  application  of  KSAY 
Bcstg.  Co.  for  renewal  of  license  of  KSAY 
San  Francisco,  Calif.  Action  Aug.  28. 

By  Hearing  Examiner  Thomas  H.  Donahue 
■  Granted  petition  by  St.  Martin  Bcstg. 

Co.  to  the  extent  that  continuances  are 
ordered  as  follows  in  proceeding  on  its  ap- 

plication for  new  am  station  in  St.  Martin- Oct.  12  for  other  parties  to  notify  petitioner 
ville,  La.:  Aug.  21  to  Oct.  1  for  engineering 
presentations  to  other  parties;  Sept.  7  to 
of  requests  for  supplement  or  correction  of 
his  engineering  presentation:  and  Sept.  17 
to  Nov.  1  for  hearing.  Action  Aug.  23. 

By  Hearing  Examiner  Millard  F.  French 
■  Upon  oral  motion  by  Broadcast  Bureau 

and  with  consent  of  party,  extended  time 
from  Aug.  20  to  Sept.  4  to  file  proposed 
findings  and  conclusions,  and  from  Aug.  27 
to  Sept.  11  to  file  reply  findings  in  pro- 

ceeding on  application  of  Elbert  H.  Dean 
&  B.  L.  Golden  for  new  am  station  in 
Lemoore,  Calif.  Action  Aug.  20. 

By  Hearing  Examiner  Herbert  Sharfman 
■  Granted  petition  by  Broadcast  Bureau 

and  extended  time  from  Aug.  31  to  Sept. 
21  to  file  initial  proposed  findings  of  fact 
and  conclusions  and  from  Sept.  17  to  Oct. 
8  to  file  replies  in  proceeding  on  am  appli- cation of  KFNF  Bcstg.  Corp.  (KFNF), 
Shenandoah,  Iowa.  Action  Aug.  22. 

OTHER  ACTIONS 

■  Commission  on  Aug.  24  granted  peti- 
tion by  Commimity  Tv  Corp.  and  Pembina 

Bcstg.  Inc.,  and  extended  time  to  Sept.  17 
to  file  replies  to  counter-proposal  of  Cen- 

tral Minnesota  Tv  Co.  to  petition  for  rule- 
making by  Community  and  Pembina,  in- volving Grand  Forks,  N.  D.,  and  Thief  River 

Falls,  Minn.  Action  Aug.  24. 
■  Am  cp  forfeited:  KVIP  Redding,  Calif., 

Shasta  Bcstg.  Corp. — cp  to  increase  power 
to  5  kw  from  1  kw  and  install  new  trans. 
Ann.  Aug.  24. 

BROADCAST  ACTIONS 
by  Broadcast  Bureau 
Actions  of  Aug.  28 

KILO,  Grand  Forks  Herald,  Inc.,  Grand 
Forks,  N.  D. — Granted  assignment  of  li- cense to  KILO  Inc.;  consideration  $125,000. 
WDIF  (FM),  W.  D.  I.  F.  Corp.,  Buffalo, 

N.  Y. — Granted  assignment  of  cp  to  Niagara 
Frontier  Bcstg.  Corp..  consideration  $6,631. 
WATN  Watertown,  N.  Y.— Granted  in- creased daytime  power  on  1240  kc,  from  250 

w  to  1  kw,  continued  nighttime  operation 
with  250  w.  and  install  new  trans.;  condi- tions. 
WJOB  Hammond,  Ind. — Granted  license 

covering  change  in  daytime  power. 
WGWC  Selma,  Ala.— Granted  license 

covering  installation  of  new  trans. 
WMOC  Chattanooga,  Tenn. — Granted  mod. 

of  cp  to  change  type  trans. 
■  Granted  cps  to  install  new  trans,  for following  stations:  WMET  Miami,  Fla.; 

KPKW  Pasco,  Wash. 
■  Granted  cps  to  change  type  trans,  for 

following  stations:  WIFN  (FM)  Franklin, 
Ind.;  WCRT-FM  Birmingham,  Ala. 

■  Following  stations  were  granted  exten- sions of  completion  dates  as  shown:  KAOH 
Duluth.  Minn.,  to  Nov.  16;  KQOT  Yakima, 
Wash.,  to  Oct.  15. 

Actions  of  Aug.  27 

KDB-AM-FM,  KDB  Bcstg.  Co.,  Santa 
Barbara,  Calif. — Granted  assignment  of  li- censes to  Lucie  Menard  tr/as  company  of 
same  name. 
WUPY  (FM)  Miami,  Fla.— Rescinded  ac- tion of  Aug.  13.  1962  which  inadvertently 

granted  mod.  of  cp  to  change  trans.,  ERP, 
ant.  height,  ant.  and  site. 
KFML-AM-FM.  Fine  Arts  Bcstg.  Co., 

Denver,  Colo. — Granted  mod.  of  licenses  to 
change  name  to  Colorado  Televents  Inc. 
d/b  as  company  of  same  name. 
WBOY-AM-TV,  WSTV-AM-FM-TV, WRGP-TV,  WSTV  Inc.,  Clarksburg,  W.  Va  , 

Steubenville,  Ohio  and  Chattanooga,  Tenn. 
— Granted  mod.  of  licenses  to  change  name 
to  Rust  Craft  Bcstg.  Co. 
KGMB-AM-FM,  KHBC-AM-TV,  KMAU- 

TV,  Hawaii  Piibli«hine  Holding  Corp.  Hono- 
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lulu,  Hilo,  Wailuku,  LUiue,  Kauai  and 
Waimea,  all  Hawaii — Granted  mod.  of  li- 

censes and  cps  to  change  name  to  Hono- 
lulu Star-Bulletin  Inc. 

KTIX,  Edward  J.  Birney,  Liquidating 
Trustee,  Seattle,  Wash. — Granted  assign- 

ment of  cp,  as  modified,  to  Chem-Air  Inc. 
Crawford  County  Bcstg.  Co.,  Bucyrus, 

Ohio — ^Granted  mod.  of  cp  to  change  type trans. 
KJAX  Santa  Rosa,  Calif. — Granted  exten- sion of  authority  to  remain  silent  for 

period  ending  Nov.  30. 
KWLD  Liberty,  Tex. — Granted  authority 

to  remain  silent  for  period  ending  Nov.  30. 
WONO  (FM)  Syracuse,  N.  Y.— Granted 

authority  to  remain  silent  for  period  end- 
ing Oct.  31. 

KENE  Toppenish,  Wash. — Granted  au- 
thority to  sign-ofi  at  6:00  p.m.,  Mon. 

through  Sat.,  except  for  limited  number  of 
days  per  month,  for  period  ending  Dec.  31. 

Actions  of  Aug.  24 
KDMO  Carthage  Bcstg.  Co.,  Carthage,  Mo. 

— Granted  assignment  of  licenses  to  George A.  and  Ruth  I.  Kolpin  d/b  as  company  of 
same  name;  consideration  $80,000  and  agree- 

ment not  to  compete  in  radio  broadcasting 
for  10  years  within  50  miles  of  trans,  loca- tion. 

■  Granted  renewal  of  license  for  follow- 
ing stations:  'KANU  (FM).  *KrKU  Law- rence, Kan.;  KEEN  Carrizo  Springs,  Tex.; 

KCJB  Minot,  N.  D.;  KCMB-FM  Wichita. 
Kan.;  KDET  Center,  Tex.;  KDHL  Faribault, 
Minn.;  KINE  Kingsville,  Tex.;  KIRT  Mis- 

sion, Tex.;  KLPR  Oklahoma  City,  Okla.; 
KLWN  Lawrence,  Kan.;  KMAN  Manhattan, 
Kan.;  KOLE  Port  Arthur,  Tex.;  KOYN 
Billings,  Mont.;  KPIK  Colorado  Springs, 
Colo.;  KPNG  Port  Neches,  Tex.;  KRBE 
(FM)  Houston,  Tex.;  KRIS-TV  Corpus 
Christi,  Tex.;  KRNT-TV  Des  Moines,  Iowa; 
KROF  Abbeville,  La.;  KSAC  Manhattan, 
Kan.;  KSEY  Seymour,  Tex.;  KTLO  Tah- 
lequah,  Okla.;  KVMC  Colorado  City,  Tex.; 
KVOE  Emporia,  Kan.;  KWEX-TV  San  An- tonio, Tex.;  KXLR  North  Little  Rock,  Ark.; 
WHHY  Montgomery,  Ala.;  WONE-AM-FM 
Dayton,  Ohio;  WQBC  Vicksburg,  Miss.; 
KFDM  Beaimnont,  Tex.;  KFRO  Longview, 
Tex.;  KIHI  (FM)  Tulsa,  Okla.;  WQFM  (FM) 
Milwaukee.  Wis.;  WSAT  Salisbury,  N.  C; 
WTRW  Two  Rivers,  Wis.;  K73AN,  Exireka 
Tv  District,  Eureka,  Nev.;  W73AB,  Littleton 
Community  Tv  Assn.,  Littleton,  N.  H.; 
K80AG,  Show  Low  Tv  Inc.,  Show  Low, 
Ariz. 
KIMB,  KIMB  Inc.,  Kimball,  Neb.— Granted 

acquisition  of  positive  control  by  Norton  E. 
and  Diana  H.  Warner  through  purchase  of 
stock  from  Wyman  N.  and  Willa  M. 
Schnepp. 
WAHR  (FM),  James  Arnold  Hornbuckle, 

Huntsville,  Ala. — Granted  assignment  of  li- cense to  WAHR  Inc. 
KBMS  (FM)  Los  Angeles,  Calif.— Granted 

mod.  of  license  to  change  main  studio  lo- 
cation and  remote  control  point. 

KGMI-FM  Bellingham,  Wash.— Granted cp  to  decrease  ERP  to  16  kw,  increase  ant. 
height  to  2340  ft.,  change  trans,  location 
and  make  changes  in  ant.  system. 
WMSL  Decatur,  Ala. — Granted  mod.  of 

cp  to  change  type  trans. 
KRPM  (FM)  San  Jose,  Calif.— Granted extension  of  authority  to  remain  sUent  for 

period  ending  Nov.  30. 
■  Following  stations  were  granted  ex- 

tensions of  completion  dates  as  shown: 
WDOK  Cleveland,  Ohio,  to  Dec.  26;  WNIA 
Cheektowaga,  N.  Y.,  to  Oct.  15;  WPPA 
Pottsville,  Pa.,  to  Nov.  7;  WNOG  Naples, 
Fla.,  to  Dec.  15;  KMLB  Monroe,  La.,  to 
Oct.  15;  KVAS  Astoria.  Ore.,  to  March  3, 
1963;  WTOD  Toledo,  Ohio,  to  Dec.  15;  KLZ 
Denver,  Colo.,  to  Dec.  27;  WISZ  Glen 
Burnie,  Md.,  to  Feb.  8,  1963;  WCBS  New 
York,  N.  Y.,  to  March  1,  1963;  conditions; 
WNBC  New  York.  N.  Y.,  to  Feb.  23,  1963; 
conditions;  KWNS  Pratt,  Kan.,  to  Dec.  3; 
WSLC  Clermont,  Fla.,  to  Nov.  1;  WHGB 
Harrisburg,  Pa.,  to  Oct.  1;  WOLF  Syracuse, 
N.  Y.,  to  Dec.  21;  WPTZ  (TV)  North  Pole, 
N.  Y.,  to  Nov.  1. 

Actions  of  Aug.  23 
KPOB-TV  Poplar  Bluff,  Mo.— Granted  li- cense for  tv  station. 
KAOR  Oroville,  Calif.— Remote  control 

permitted. 
WLOV  (FM)  Cranston,  R.  I.— Granted  ex- 

tension of  authority  to  remain  silent  for 
period  ending  Dec.  31. 
WYNK  Baton  Rouge,  La. — Granted  exten- 

sion of  authority  to  remain  silent  for 
period  ending  Dec.  31. 
KTIX  Seattle,  Wash. — Granted  extension 

of  authority  to  remain  silent  for  period 

ending  Dec.  31. 
■  Following  stations  were  granted  exten- sions of  completion  dates  as  shown:  KXEX 

Fresno,  Calif.,  to  Oct.  15;  KLAY-FM 
Tacoma,  Wash.,  to  Oct.  15;  KRSI-FM  St. 
Louis  Park,  Minn.,  to  Feb.  11,  1963;  WFTL- FM  Fort  Lauderdale,  Fla.,  to  Nov.  15;  WSIU 
(FM),  Carbondale,  lU.,  to  Oct.  31;  PLA.CE-FM 
Riverside,  Calif.,  to  Oct.  1;  WROW-FM 
Albany,  N.  Y.,  to  Feb.  25,  1963;  WCTM  (FM) 
Eaton.  Ohio,  to  Nov.  15;  KAEI-FM  Dallas, 
Tex.,  to  AprU  1,  1963;  KXEL-FM  Waterloo, 
Iowa,  to  Jan.  2.  1963;  WZIP-FM  Cincinnati, 
Ohio,  to  March  1,  1963;  WCBC  (FM)  Catons- 
viUe,  Md.,  to  March  10,  1963;  KSGM  Chester, 
111.,  to  Nov.  15;  WTTH  Port  Huron,  Mich., 
to  Feb.  20,  1963;  WDGY  Minneapolis,  Minn., 
to  Oct.  15;  KFBC  Cheyenne,  Wyo.,  to  Oct. 
15;  WDLC  Port  Jervis,  N.  Y.,  to  Oct.  1; 
KMAS  Shelton,  Wash.,  to  Oct.  15;  WVIP- FM  Mount  Kisco,  N.  Y.,  to  March  3,  1963. 

■  Granted  cps  for  following  new  vhf  tv 
translator  stations:  Rangely  Area  Tv  Assn. 
on  chs.  11,  9  &  7,  Staley  and  Goeder,  Colo., 
tt  oranslate  programs  of  KSL-TV  (ch.  5), 
KUTV  (TV)  (ch.  2)  and  KCPX-TV  (ch.  4), all  Salt  Lake  City,  Utah;  Meeker  Area  Tv 
Assn.,  on  chs.  2,  9,  7  &  11,  Piceance  Creek, 
White  River  Canyon,  Meeker  and  rural 
area  and  Wilson  Oil  Camp,  Colo.,  KXTTV 
(TV)  (ch.  2),  KCPX-TV  (ch.  4)  and  KSL- TV  (ch.  5),  all  Salt  Lake  City,  Utah. 

Actions  of  Aug.  2Z 
KGFX,  Ida  A.  McNeU,  Pierre,  S.  D.— Granted  assignment  of  license  to  Black 

HUls  Radio  Inc.;  consideration  $50,000. 
WRSC  &  WSER,  Suburban  Bcstg.  Corp., 

State  College,  Pa.  and  Elkton,  Md.  re- 
spectively)— Granted  relinquishment  of 

positive  control  by  L.  Edward  Pamphllon 
through  sale  of  stock  to  Glenn  L.  Musser, 

Howard  S.  Frazier  Inc.  and  Harry  J.  J. 
Bellwoar. 
WORM  &  WBOL,  Savannah  Bcstg.  Serv- 

ice Inc.,  Savannah  and  Bolivar,  Tenn. — Granted  relinquishment  of  positive  control 
by  W.  L.  Barry  through  sale  of  stock  by 
W.  L.  Barry  and  C.  H.  Walker  to  Neal  B. Bunn. 
WSBT-AM-FM-TV,  The  South  Bend 

Tribune,  South  Bend,  Ind. — Granted  trans- fer of  control  from  Franklin  D.  Schurz. 
executor  of  estate  of  F.  A.  MUler,  to  Frank- lin D.  Schurz  and  Franklin  D.  Schurz  Jr., 
trustees  of  F.  A.  MUler  Testamentary  Trust. 
KCMO-TV  Kansas  City,  Mo.— Granted  li- 

cense covering  change  in  type  trans,  (main trans,  and  ant.). 
KRGV-TV  Weslaco,  Tex.— Granted  license 

covering  change  in  type  trans,  and  re- describe  trans,  and  studio  locations  as 
LaFeria  and  Weslaco,  both  Texas,  respec- tively. 

KVOA-TV— Tucson,  Ariz.— Granted  li- 
cense covering  use  of  old  main  trans,  and 

ant.  as  auxiliary  trans,  and  ant.  at  old  main trans,  site. 
KBES-TV  Medford,  Ore.— Granted  cp  to 

change  type  trans.;  ERP  30.2  kw  vis.  and 15.1  aur.;  ant.  height  to  2269  ft. 
■  Granted  licenses  for  following  tv  sta- 

tions: KACB-TV  San  Angelo;  KRET-TV 
Richardson,  both  Texas. 

■  Granted  licenses  covering  changes  in 
following  stations:  KVOA-TV  Tucson,  Ariz, 
(main  trans,  and  ant.);  KHOA-TV  Hanni- 

bal, Mo.;  WKRC-TV  Cincinnati,  Ohio, 
WLOS-TV  Asheville,  N.  C.  (main  trans,  and 
ant.);  KBTV  (TV)  Denver,  Colo. 

Action  of  Aug.  20 
KWYR  Winner,  S.  D. — Granted  change  In remote  control  authority. 

WORLD  SERIES  ON  COLOR  TV 

DURING  BIGGEST  COLOR  WEEK  EVER! 

World  Series  Baseball  .  .  .  the  most  colorful  sports  spec- 
tacle of  them  all  will  be  the  big  feature  during  ALL  COLOR 

WEEK,  October  1-6.  Color  all  week  .  .  .  every  morning, 
every  afternoon  and  every  night  right  up  to  sign-off.  In 

short,  it'll  be  the  biggest,  most  colorful  spectacle  in  TV 
history.  Color  TV  is  running  up  some  big  scores,  and  it 
can  win  some  big  ballgames  for  you,  with  movies,  cartoons, 
variety,  sports,  drama  and  news  specials.  Inquire  today 
from:  B.  I.  French,  RCA,  30  RockefeUer  Plaza,  New  York 

20,  N.  Y.,  Tel:  MU  9-7200,  Ext.  RC  388.  Ask  for  the  new 

brochure  "Color  Television  Facts." 
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CLASSIFIED  ADVERTISEMEjVTS 

(Payable  in  advance.  Checks  and  money  orders  only.)  (FINAL  DEADLINE — Monday  preceding  publication  date.) 
•  SITUATIONS  WANTED  20^  per  word — $2.00  minimum  •  HELP  WANTED  25^  per  word — $2.00  minimum. 
•  DISPLAY  ads  ̂ 20.00  per  inch— STATIONS  FOR  SALE  advertising  require  display  space. 
•  All  other  classifications  30^  per  word — $4.00  minimum. 
•  No  charge  for  blind  box  number.  Send  replies  to  Broadcasting,  1735  DeSales  St.,  N.W.,  Washington  6,  D.  C. 
Applicants;  1£  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance  separately,  please).  All  transcriptions,  photos, 

etc.,  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcasting  exprc<;sly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 

RADIO 

Help  Wanted — Sales 
Local  radio  salesman.  Start  base  pay  plus 
commission  up  to  $15,000  income  now  avail- able. Major  5  kw  in  Indianapolis  market. 
Box  391P,  BROADCASTING. 

Have  an  immediate  opening  for  an  experi- 
enced professional  salesman.  Unlimited  op- portunity for  permanent  position  and  at- tractive financial  arrangement  for  the 

right  man.  Write  WOIA-AM  &  FM,  Ann 
Arbor,  Michigan. 

Expanding  substantial  group  seeks  man 
capable  completely  revitalizing  misman- 

aged, but  potentially  excellent  station. 
Considering  acquisition  two  good  stations 
needing  top  grade  management  in  N.E.  U.S. 
Strong  local  sales  experience  an  absolute 
must.  Managerial  function  principally  sales. 
Good  medium  markets.  Possible  stock  in- 

centive. Rush  resume,  snapshot,  recent 
earnings.  Box  405P,  BROADCASTING. 

Central  Pennsylvania  sales-minded  man- 
ager, single  station  market.  Salary  plus 

liberal  percentage.  For  details  write  or 
call  John  S.  Booth,  264-7121,  Chambersburg, Penna. 

Executive  Salesmen,  management  experi- 
ence, proven  sales  background.  Full-time 

travel,  (home  weekends),  protected  localized 
territory.  Residence  In  territory  required; 
preference  given  residents  of  3  available 
territories;  "New  England  states — Eastern 
New  York;"  "North  Dakota-South  Dakota- 
Minnesota-Wisconsin  ; "  "N  e  b  r  a  s  k  a-Iowa- 
Kansas-Missouri."  Openings  immediately, personal  interviews  required.  Extensive  field 
training  provided.  Salary,  commission — in- 

centive plan.  Earnings  unlimited.  Major 
Medical,  other  benefits.  Resume,  references, 
pix;  Community  Club  Awards,  Westport, 
Connecticut. 

Sales 

St.  Louis  .  .  .  Good  salesman,  proven  sales 
background.  Management  experience,  or 
ready.  Top  Independent,  multiple  chain, 
good  salary  plus,  please  write  fully.  Box 
141P,  BROADCASTING. 

Experienced  salesman  for  permanent  posi- 
tion. Send  full  details  and  photo  to  WPAG, 

Arm  Arbor,  Michigan. 

Need  ambitious  salesman.  Two  station  mar- 
ket with  plenty  of  potential.  Corporation 

has  excellent  insurance  plan,  paid  vacation 
and  ideal  working  conditions.  Salary  and 
commission  open,  will  depend  on  caliber  of 
application.  Contact  Frank  Haas,  WMRI, 
Marion,  Indiana. 
Salesman.  Good  pay  for  good  experienced 
producer.  Good  future.  Contact  Station 
Manager,  WBUX,  Doylestown,  Pa. 
Salesman.  Dominant  station  major  midwest 
market.  Must  be  creative,  aggressive  and 
intelligent.  A  real  hustler.  Good  back- 

ground. Potential  $18,000.00  upward  for 
right  man.  Box  189P,  BROADCASTING. 

Buffalo  area  station  has  opening  for  self- 
starter  capable  of  taking  over  department. 
Further  opportunities  for  right  man.  Box 
185P,  BROADCASTING. 
Salesman  for  Indiana  station.  Prefer  ex- 

perience but  will  consider  good  air  sales- 
man announcer  that  would  be  interested  in 

breaking  into  full  time  sales.  Our  employees 
are  aware  of  our  need.  Write  Box  359P, BROADCASTING. 

Help  Wanted— (Cont'd) 
Sales 

Immediate  opening  salesman.  Salary,  com- 
mission. Send  snapshot,  experience,  refer- 

ences. KCHJ,  P.  O.  Box  1000,  Delano,  Cali- fornia. 

This  is  a  sincere  effort  to  find  a  young  man 
experienced  and  GIFTED  in  radio  sales 
(and  with  some  announcing  ability)  who 
will  be  able  to  develop  to  become  man- ager of  WSIV  at  Pekin,  Illinois.  It  is  the 
only  radio  atstion  in  a  thriving,  growing 
city  of  30,000.  Present  owner  who  has  man- 

aged station  since  going  on  the  air  in  1946, 
and  who  has  shown  a  healthy  profit  each 
year,  will  train  young  man.  Salary  $125.00 
a  week  during  training  period  first  year, 
then  minimum  of  $125.00  a  week  plus  10% 
of  profits  as  manager.  Persons  applying 
should  be  one  who  naturally  is  thrifty;  and 
it  should  NOT  be  a  young  man  who  eats 
the  frosting  off  his  cake  first.  Give  details 
of  education,  experience,  health  of  self 
and  family.  Successful  applicant  may  have 
opportunity  to  share  ownership  in  new 
venture.  Apply  only  if  you  are  1)  gifted  in 
sales.  2)  young.  3)  can  announce  some,  4) 
civic  minded,  5)  have  at  least  two  years 
college.  Box  403P,  BROADCASTING. 

Opening  for  salesman  with  rapid  promotion 
for  right  man.  Send  full  details  to  P.  O. 
Box  1050.  Roanoke,  Virginia. 

Excellent  opportunity  for  two — top  sales 
manager,  and  good  salesman.  South-south- east preferred.  Air  mail  full  story,  Don 
Mitchell,  Drawer  G.  Northside  Station,  At- lanta 5,  Georgia. 

"Major  market — competitive  market.  Seven AM  and  two  FM  radio  stations.  Only  three 
or  four  real  salesmen  selling  broadcasting 
in  town,  and  we  have  one  of  them  but  need 
one  more.  If  you  have  ever  announced  do 
not  apply.  Must  be  married,  obligated  and 
want  to  make  more  than  just  a  living.  We 
do  not  want  more  than  two  salesmen  but 
both  must  be  salesmen,  not  order  takers, 
draw  artists,  excusers,  copy  or  technician 
artists,  program  directors,  no  advertising 
agency  experience.  All  we  want  is  a  Num- 

ber One,  self-starting  salesman.  Do  not 
apply  unless  you  are  a  salesman  because 
no  one  will  be  fooled.  The  man  doing  the 
hiring  knows  nothing  but  sales  and  can  tell 
a  phony.  Over  92,000  billing  at  15%  com- 

mission awaits  the  man  that  can  triple  this 
billing.  Write  direct,  sending  photo,  story 
of  self  and  family  and  sales  record,  to  Sam 
E.  Pendleton,  P.  O.  Box  20,000.  KSET  Radio, 
El  Paso.  Texas." 

Announcers 

Immediate  opening  for  experienced  an- 
nouncer in  Illinois  chain  of  good  music 

stations.  Rush  air  check,  resume,  and  salary 
requirements  to,  Jerry  Collins,  Box  7,  Alton. Illinois. 

Opening  anticipated  for  good,  experienced 
announcer  seeking  long-term  position  with well  established  station  in  Midwest.  We  are 
AM-FM-TV,  and  although  opening  is  radio, 
some  TV  possible  if  interested.  Adult  de- 

livery and  above  average  voice  quality 
essential.  Many  opportunities  for  person 
with  genuine  professional  interest.  Tape, 
photo,  resume  to  Box  164P,  BROADCAST- ING. 

Top  Chain  continually  on  lookout  for  top 
airmen  with  format  experience.  Believable 
personality  and  creativity  important  quali- 

fications. To  be  considered  send  tape  and 
resume   to  Box  834K,  BROADCASTING. 

Help  Wanted— (Cont'd) 
Announcers 

Live  wire  morning  man  for  good  music 
station  to  fill  first  morning  man  opening  in 
over  3  years.  Must  be  experienced  and  ma- 

ture. Send  tape,  complete  resume  and 
salary  expected  in  first  letter.  All  tapes 
will  be  returned.  Strictly  announcing,  no 
writing  or  sales.  Reply  William  Winn,  Pro- duction Director,  WESB,  Bradford,  Penn. 

Combination  announcer-engineer  opening 
for  south  Texas  station.  Good  opportunity 
for  advancement.  Send  tape  and  full  de- 

tails in  first  letter.  Box  334P,  BROAD- CASTING. 

Wanted,  early  morning  DJ,  with  ability  to 
do  good  news  job.  Chance  for  rapid  ad- 

vancement for  right  man.  5,000  watt  day- 
timer  in  central  plains  area.  Send  tape, 
resume  and  picture  to  Box  347P,  BROAD- CASTING. 

Announcer  first  phone,  no  maintenance. 
Booming  Gulfcoast.  modified  top  50  opera- 

tion, strong  on  news.  Good  salary  with  ex- 
panding southern  company.  Send  tape  and 

resume  to  Box  349P,  BROADCASTING. 

Announcer-salesman,  experience.  East  Coast. 
Box  384P,  BROADCASTING. 

Southern  Illinois  small  market  looking  for 
man  experienced  in  sports  play-by-play 
and  news  gathering-announcing.  Box  375P, BROADCASTING. 

Versatile  personality  man  wanted  for  morn- 
ing announcing  shift  at  settled  good  music 

station  in  large  modern,  pleasant  Illinois 
cit,y.  Only  highest  quality  showmanship 
will  do.  for  top  salary  plus  bonus,  perma- 

nent future,  with  increases,  best  working 
conditions,  send  tape  and  complete  resume, 
salary  expected  and  references.  Strictly 
announcing.  No  writing  or  sales.  Box  379P, BROADCASTING. 

Number  one  station  in  large  metropolitan 
Illinois  city,  not  Chicago.  Will  pay  top 
salary  plus  bonus  for  versatile,  creative  an- 
nouncer-lst  phone  combo  man.  morning 
shift.  Established  good  music  station,  best 
working  conditions,  permanent  future  with 
increases,  ideal  community.  High  quality 
showmanship  a  must,  time  and  temperature 
men  need  not  apply.  Please  send  tape,  re- 

sume, references.  All  tapes  will  be  returned. 
Box  378P,  BROADCASTING. 

Experienced  first  class  licensed  announcer. 
Box  KK,  Twin  Falls,  Idaho. 

Pennsylvania.  Experienced  personality  an- nouncer or  announcer/newsman.  Adult 
music  with  strong  editorial  policy.  Salary 
commensurate  with  ability.  Send  tape,  re- 

sume, salary  requirements  to  Tony  Curtis, 
WRTA,  Altoona. 

Expereinced  announcer  for  Texas  network 
station.  Do  not  send  tape.  Box  393P, 
BROADCASTING. 

Mature,  adult  announcer,  capable  of  pre- 
senting intelligent  programming.  Immedi- ate opening  in  rapidly  growing,  major  Ohio 

market.  Box  396P.  BROADCASTING. 

Wanted.  Experienced  announcer.  Prefer 
family  man.  Can  also  sell.  References  re- 

quired. Contact:  Dr.  F.  P.  Cerniglia,  KLIC, 
Monroe,  Louisiana. 
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Announcers 

Immediate  opening  news,  announcing  Dosi- 
tion.  Need  versatile,  experienced  man.  Send 
tape,  complete  resume,  photo  to,  WMIX, 
Mt.  Vemoh,  Illinois. 

Annotuicer.  1st  phone,  no  maintenance, 
hea\"}'  on  armouncinff.  Better  music  station 
.  .  gocd  sajarj-.  Contact  Bob  Donnelly, 
P.D.,  KX-RX,  San  Jose.  California. 

Wanted.  Combo  announcer-engineer  i2). 
Announcer-salesman.  Pay  commensurate 
with  experience  and  ability,  for  station  re- 

turning to  the  air  -with  new  ownership. Send  audition,  resume  and  photo  to  Casey 
Heckman,  i\t:tE  Radio,  c.  o  general  delivery, 
Brazil,  Indiana. 

'•Annotincer,  first  phone  required,  no  main- 
tenance. Also,  announcer-newsman  who 

can  do  play  by  play  sports.  Excellent 
salaries,  fringe  benefits,  increases,  and 
pleasant  li\'lng  and  working  conditions.  Im- 

mediate openings  at  successful  5  kw  sta- 
tion in  agricultural  trade  center.  Phone 

collect,  or  WTite,  to  Al  Clark,  Winner,  S.  D. 

Announcer  with  pleasant,  resonant,  voice; 
will  consider  limited  experience,  graduate: 
western  Pertna.:  send  tape,  photo,  resume: 
wiU  return  tape.  Box  356P,  BROADCAST- ING. 

Immediate  opening  for  staff  announcer  on 
southern  regional.  Need  a  man  with  good 
music  knowledge,  programming  to  adult. 
First  phone  m.an  is  preferred  but  will  con- 

sider others.  Box  355P,  BROADCASTING. 

Happy  bright  j'et  matui-e  sotmding  d.j. jNlodified  top  40  operation.  Experience  in 
d.j".  work,  newscasts  a  must.  Send  tane. excellent  conditions.  Box  358P,  BROAD- CASTING. 

Xews  director,  mature,  nleasing  voice, 
needed  for  uostate  New  York  1.000  watt 
station.  Must  be  able  to  gather,  write,  and 
deliver  local  news:  editorials.  Good  nav. 
Send  tar>e  and  resume.  Box  360P,  BROAD- CASTING. 

Negro  disc  jockeys  wanted.  Good  spiritual 
and  jive  men.  Ambitious,  experienced  air 
perscnalities  can  earn  good  pay.  Must  be 
able  to  do  live,  imaginative,  exciting  show 
and  Ditch  conOTiercial  effectively.  Send  full 
details  and  audition  tape.  Box  372P, 
BROADCASTING. 

Immediate  opening  for  staff  announcer. 
Send  tape  and  salarv  reouirements  to  Stan 
GaUup,  ilanager,  KGFL,  Roswell,  New 
Mexico. 

Experienced,  mid-day,  authoritative  an- 
nouncer for  5.000  w  good  music  NBC  sta- 

tion in  hunting,  fishing,  skiing  area.  Box 
KK,  Twin  FaUs.  Idaho. 

We  need  you!  Bring  your  first  phone  and 
join  up.  Adult  music  station  wants  news 
and  snorts  concious  man.  Call  Bob  Tavlor. 
WDLR.  Delaware,  Ohio.  363-1107. 

Opportunit^j-.  married  staff  announcer.  Out- 
line experience.  KFRO,  Long\-iew,  Texas. 

Technical 

Chief  good  on  maintenance  other  oppor- 
tunities for  man  with  other  talents.  Solid 

station  in  G'-eat  I^akes  area.  Box  186P, BROADCASTING. 

"Immediate  opening  for  Engineer-An- notmcer.  Maintenance  a  must.  Successful 
5  kw  daj-timer  in  plains  state.  Fine  eouip- ment,  beautiful  new  studios  and  offices. 
Ideal  community  for  family  man,  offers 
iine  schools,  churches,  hospital  and  recrea- 

tion. Excellent  starting  r,alary.  fringes,  and 
a  permanent  future  with  increases.  Only 
highest  calibre  person  acceptable.  Send 
photo,  tane.  resume  an:l  references  to  Box 
292P,  BROADCASTING. 

Technical 

Wanted — chief  engineer  for  1000/250  station, 
upper  midwest.  coUePe  town.  Gnod  oppor- tunity. Box  331P,  BROADCASTING. 

Chief  engineer  for  long-established  Virginia 
full-time  station  in  smnll  market.  Position 
offers  security  and  many  benefits.  An- 

nouncing or  sales  abilitv  helpful  but  not 
essential.  Theory,  technical  and  practical 
abilitv  a  must.  This  is  a  settled,  hard  work- 

ing, friendly  operation,  and  we  want  a  man 
with  the  same  qualities.  Box  294P,  BROAD- CASTING. 

Combo  man,  first  phone,  with  technical 
knowhow  and  voice  for  limited  board  shift 
on  up-tempo,  modern  sound  station.  200,000 
metro  ponulation.  Midwest.  ?400.00  month 
to  start.  Box  302P,  BROADCASTING. 

Nebraska  station  needs  mature  combo  chief 
engineer.  Prefer  family  man  desirine  per- 

manence. Write  Box  322P,  BROADCAST- ING. 

Eastern  Regional  AM-FM  needs  first  class 
Engineer.  Transmitter  and  maintenance. 
No  combo.  Permanent  position,  with  pos- 

sibility of  chief's  job.  Salarv  open.  Full detail?— first  letter  to  Box  471M,  BROAD- CASTING. 

Chief  engineer  with  fm  experience  for  edu- 
cational station.  Must  be  willing  to  do 

informal  OJT.  Drifters  need  not  apply. 
Contract  annually.  First  ticket  of  course. 
Write  WISC-FM.  Wilberforce,  Ohio. 

ist  class  engineer.  Real  worker,  experi- 
enced, aggressive.  Capable  fully  maintain- 

apart,  one  daytimer.  other  DA-N.  Live 
pleasant  lake  Michigan  city.  Excellent 
ing  two  Michiman  stations  fort.y  miles 
salary  plus  car  expenses.  Family  man.  Rush 
resume  and  snapshot,  recent  earnings  to 
W.  H.  Rich.  150  E.  61st  Street,  N.Y.C. 

Immediate  opening  for  chief  engineer.. 
WVOS.  Liberty.  New  York.  Write  or  call 
H.  Berwick.  Phone  Liberty  1630. 

First  class  radio  engineer  with  experience. 
Contact  Manager,  WTSL.  Hanover,  N.  H. 

Transmitter  engineer  for  top  rated  5  kw 
directional  station  in  Wilmington,  Dela- 

ware. Work  involves  no  announcing  and 
offers  excellent  opportunity  for  technical 
advancement.  Write  or  phone  Al  Smith, 
414  French  Street,  Wilmington,  Delaware, 
OL  4-8881. 

First  ticket  engineer  lor  1000  watts  day 
in  southern  Maine.  Write  or  call:  John  A. 
Carlson.  WSME  radio  station.  P.  O.  Box 
1220,  Sanford,  Maine.  Phone  2464  or  2465. 

Wanted:  First  class  engineer-announcer. 
Excellent  startin.fr  pay.  Reply  in  detail  to 
P.  O.  Box  4232,  Chattanooga,  Tennessee. 

First  phone  englTieer  with  announcing  ex- 
perience or  willing  to  learn.  Contact  man- 

ager. WERL  radio.  Eagle  River,  Wisconsin. 

Production — Programming,  Others 

Radio  Newsman  wanted  for  major  inde- 
pendent in  major  midwest  market.  Must 

have  solid  education,  experience  and  ability 
to  handle  news  desk  or  on-the-spot  situa- tions. Send  personal  information  and  tape 
to  Box  346P,  BROADCASTING. 

One  man  news  department.  Group  owned 
network  affiliate  Virginia  citv,  population 
14.000.  Start  $325.00  monthly  plus  15'^  com- mission if  can  sell.  Potential  more  im- 

portant than  extensive  experience.  Box 
265P.  BROADCASTING. 

Wanted:    Experienced     continuity  writer. 
Send  samples,  background.  Top  pay  for 
right  person.  Immediate  opening.  WLAS. 
Jacksonville,  North  Carolina. 

Production — Programming,  Others 

KWTX.  Waco,  Texas,  needs  good  all  around 
local  nev/sman.  Must  be  able  to  gather, 
photograph,  write,  and  present  local  news 
on  television  and  radio.  Prefer  applicants 
from  Texas,  but  ivill  consider  others.  Send 
tape,  resume,  references  to:  News  Director. 
KWTX,  Waco,  Texas. 

One  of  America's  top  radio  stations  ener- 
getic, enterprising  and  experienced  news 

director  needs  immediately.  If  you  can  get 
the  news  first  and  air  it  colorfully  and  factu- 

ally, send  tape,  resum.e  and  picture  to 

.^rank  Page,  KWKH,  Box  13&7-,  Shreveport, 

Girl  for  traffic  and  continuity.  Send  com- 
plete information  to  Radio  KCOL,  P.  O. 

Box  574,  Fort  Collins,  Colorado. 

News  reporter  photographer  wanted  .  .  . 
must  be  experienced  writer.  Motion  camera 
experience  helpful,  not  absolutely  neces- 

sary. Will  consider  newspaper  or  extensive 
radio  news  background.  Apply  immediately 
News  Director,  WCIV  (Charleston,  S.  C.'j Highway  703,  Mt.  Pleasant,  S.  C. 

Situations  Wanted — ^ISIanagement 

:Manager-sales  manager-successful  national- 
local  sales  experience  in  top  10  market. 
Seeks  more  challenging  position  with  grow- 

ing organization.  Young,  aggressive.  Fam- 
ity.  BS  and  MBS  degrees.  Willing  to  invest. 
Refere'-'oes  fT""  resume  available.  Box  16P 
BROADCASTING. 

12  years  radio-television  looking  for  either 
PD  or  managerial  position  in  tv  or  adult 
radio  station.  Southwest  or  west  coast. 
Box  343P,  BROADCASTING. 

Does  your  competition  seem  to  have  you 
beat?  Then  be  first  in  5-our  market  \vith latest  top  40  releases.  All  artists,  all  labels. 
10  day  trial,  no  obligation.  Write,  T.  R. 
Productions,  Inc.,  830  Market,  San  Fran- 

cisco. California. 

Successful  manager,  strong  sales  JMature. 
Thoroughly  qualified.  Want  complete  re- sponsibility southeast,  $10,000.  Box  304P, 
BROADCASTING. 

Are  you  seeking  an  able  executive  to  solve 
your  radio  or  tv  management  and  sales 
problems?  I  have  proven  experience  on 
Madison  Avenue  with  leading  national  spot 
tv  rep.  ad  agency  in  the  top  ten.  radio 
network,  plus  general  management  of  radio 
station.  Resume  sent  by  return  mail.  Refer- 

ences upon  first  meeting.  Write  Box  278P, 
BROADCASTING. 

Husband-wife  management  team  (em- 
ployed) will  trade  experience  and  S2.500 

for  management  and  percentage-ownership. Small  market  station,  south-southwest.  Box 
400P.  BROADCASTING. 
General  manager.  Broad  knowledge  and  ex- 

perience. Strong  program,  sales,  FCC.  edi- torials, image.  Ability  to  create  exceptional 
public  image  of  integritj'.  Excellent  refer- 

ences. Forty-five,  married,  reliable,  crea- 
tive, hone.st".  Reputation  as  clean  operator. Good  revenue  growth  history.  Full  re- sponsibility. Minimum  $12,000  plus.  Jerry 

Bassett.  378  Yosemite  Drive.  Pittsburg, 
California.  Phone  432-7710. 

iManagement  problems?  Successful  former 
owner  49  can  invest.  West  or  southwest  pre- ferred. Box  3S0P.  BROADCASTING. 

Looking  for  management  challenge.  Record 
sneaks  for  itself.  18  years  experience.  Box 
354P,  BROADCASTING. 

Is  your  body  (station)  suffering  from  weak- ness in  the  adrenal  glands  (sales  dept)? 
For  quick  recovery  •  (booming  sales),  in- 

sured safetj' — replace  with  new  type  or- 
ganism (me)!  High  powered,  w-ell  oiled, functions  perfectly.  Will  transmit  necessary 

ingredients  (creativitv")  to  right  parts  of body  for  strength  and  stability.  Box  200F, 
BRO.A.DCASTING. 
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Sales Announcers Announcers 

Sales  promotion,  research,  advertising,  pub- licity problems  solved  by  this  veteran  of 
10  years  New  York  radio  and  tv  experience. 
Now  seeks  immediate  new  avenue  to  put 
this  well-rounded  background  to  work. 
Forceful,  effective  copy.  Complete  sales 
approach.  Looking  for  permanent  spot,  but 
free  lane  assignments  welcomed.  Box 
382P,  BROADCASTING. 

16  years  sales  experience.  But  not  in  radio. 
Desire  experience  in  announcing/dj  and 
sales.  You  teach  me  basics  of  trade.  I'll get  sales.  39  years  old,  married.  Looking 
for  permanent  position.  Good  voice,  dili- 

gent worker.  West,  north,  midwest  or  S.E. 
•area.  A.  J.  Robillard,  aCSl  Steven  Forest 
Drive,  Dallas  8,  Texas,  WH  8-9724. 

20  years  radio,  sales,  continuity,  quality 
voice  news  and  commercials,  first  phone. 
14  vears  at  oresent  location.  Consider 
$7,500.00  to  $10,000  west  coast  preferred.  Box 
366P,  BROADCASTING. 

Salesman — newscaster.  Desires  po?iition  in 
northeast..  Creative.  Personable,  Extensive 
experience.  Box  344P,  BROADCASTING. 

16  years  sales  experience.  But  not  in  radio. 
Desires  experience  in  announceing/di  and 
sales.  You  teach  me  basics  of  trade.  I'll  get sales.  39  years  old,  married.  Looking  for 
permanent  position.  Good  voice,  diligent 
worker.  West,  north,  midwest  or  S.  E.  area. 
A.  J.  Robillard,  20.'51  Steven  Forest  Drive, 
Dallas  8,  Texas.  WH  8-9724. 

Announcers 

Announcer  dj.  Family  man.  2  years  experi- 
ence. Will  relocate  permanently.  Authorita- tive sound.  Hard  worker,  good  board.  Box 

602M.  BROADCASTING. 

Seeking  permanent  position  as  staff  an- 
nouncer radio  and/or  TV.  Currently  em- 

ployed through  September  1st  as  TV  an- 
nouncer with  Storer  Broadcasting.  Total 

seven  years  commercial,  non-commercial 
experience.  Pleasing  voice,  appearance,  per- 

sonality. 27,  B.A.  degree,  no  ties,  will  travel. 
Video  type,  audio  tape  available  on  re- 

quest. Box  275P,  BROADCASTING. 

Announcer/engineer.  First  phone,  direc- 
tional experience,  one  year  experience  in 

announcing  looking  for  lob  in  south  or 
southeast.  Available  September  1,  1962. 
Box  276P,  BROADCASTING. 

Real  pro  wants  to  relocate.  Seven  years 
of  top  ratings  in  maior  and  medium  mar- 

kets. Family.  First  phone.  $150  to  start.  Box 
284P,  BROADCASTING. 

Friendly  personality  d-1,  announcer  seeks 
security.  2  years  experience,  tight  board, 
knows  music.  Not  a  floater  or  screamer. 
Box  285P,  BROADCASTING. 

Air  personality,  tight  production.  Seek 
opening  with  growing  station  away  from 
N.y.C.  Available  beginning  September  1, 
(non-Caucasion).  Box  290P,  BROADCAST- ING. 

If  you  are  a  large  station  playing  good 
music  and  paying  large  salaries  for  good 
announcers  and  are  in  need  of  one,  I  would 
like  to  hear  from  you.  Seven  years  experi- 

ence. Station  must  also  be  one  that  offers 
a  great  ̂ e^^  -=<;-^oot  and  security.  Box 332P,  BROADCASTING. 

Announcer  seeks  position  in  east.  Married. 
One  child.  TV  experience.  Box  333P, BROADCASTING. 

Announcer  dJ.  Experienced.  Tight  produc- 
tion, dependable,  veteran.  Will  relocate. 

Anxious  to  settle  in  nice  community.  Box 335P,  BROADCASTING. 

Announcer,  newscaster,  will  also  do  sales, 
tight  production,  go  anywhere,  willing  to 
work,  like  chance  to  prove  himself.  Box 
337P.  BROADCASTING. 

Jazz  jockey.  All  nite  personality.  6  years 
radio.  Available  now.  Box  338P,  BROAD- CASTING. 

Announcer/d.i.  Swinging  modern  sound. 
Cheerful,  Competent.  Young.  Exoerienced. 
References  Box  340P,  BROADCASTING. 

Position  wanted  in  major  top  forty  market. 
Two  years  exoerience  tight  board.  Box 
357P,  BROADCASTING. 

Hold  evprvthlng!  Here  I  am.  Young,  alert, 
dependable,  married,  announcer/di.  TTight 
board.  Will  relocate.  Box  361P,  BROAD- CASTING. 

Avsilablp  now-experienced  continuity 
writer.  Will  travel  anywhere.  Resume  and 
facts  on  request.  Box  364P,  BROADCAST- ING. 

3  years  experience  Ohio  station.  Want  mid- 
west, now  available.  29  married,  articulate, 

permanent,  am/fm,  references.  Box  367P, 
BROADCASTING. 

Have  first,  will  travel.  All  nisht  spot  fine. 
Run  tight  board.  Prefer  middle  road.  $100 
week  minimum.  Lieht  maintenance  work 
Box  345P,  BROADCASTING. 

Announcer,  dj,  pleasant  tight  board,  au- 
tho'-itativp  news:  wants  steady  job.  Box 
353P.  BROADCASTING. 

Have  earphones  will  travel.  41/2  years  ra- 
dio, go  anywhere,  d.j.  news,  not  a  floater. 

Small  town  preferred.  Gar  Kron,  1053  74 
Sti-eet,  Brooklyn  28,  N.  Y.  Phone  Terrace 7-0146. 

1st  phone  announcer,  dee  jay,  newsman, 
salesman.  No  maintenance.  Glen  Barr,  At- 
water  5-4603,  Dyersburg,  Tennessee. 

Mature  announcer,  good  poo  .  and  adult 
music  format.  Ape  41,  single,  stable  individ- 

ual, good  character,  familiar  with  hard 
work.  3  vears  experience  5  hours  per  week. 
Presently  employed.  Desires  full  time  oo- nortunity  in  midwest  or  immediate  south. 
References.  3rd  phone.  Operate  own  board. 
Box  93,  Flora,  Indiana. 

Metro  type  voice  available  September  1st, 
Ohio.  Dial  Akron  535-6328. 

New  owner  reducing  staff  seeks  top  forty. 
References  abilit.y.  Ed  Briley,  3710  Cam- 

bridge, St.  Louis  17,  Missouri. 

Top  rated  late  night  man.  Dreamy  pop 
music  and  jazz.  Box  381P,  BROADCAST- ING. 

Beware!   Musical   madman   on  the  prowl. 
This  is  a  declaration  that  I  am  a  wild, 
energetic,  first  phone  swingin  jock  .  .  . 
whatever  that  proves.  I  don't  know  what you  want  in  a  iock.  but  I  am  willing  to 
do  handstands  atop  the  SG  building,  swim 
a  thons  in  Lake  Spivey  in  December,  or 
just  about  anything  the  boss  savs.  I  also 
run  a  catchy  disc  show.  Currently  in  the 
middle  road  format  .  .  .  gotta  get  back  to 
rock.  News  .  .  .  love  it.  Money  .  .  .  love  it 
too.  Security  .  .  .  even  more  than  cash,  but 
don't  bother  replying  for  less  than  a  cen- tury per  week  to  start.  Will  be  ready  to  hit 
air  two  weeks  from  this  Thursday.  Inci- 

dentally, I  am  interested  in  any  market,  as 
long  as  it's  exciting  Atlanta.  Wouldn't mind  becoming  keeper  of  the  midnight 
keys.  To  nick  uo  your  pulse,  grab  me. 
Box  3681',  BROADCASTING. 

Announcer  d.j.,  excellent  sound,  depend- 
able, tight  board,  production,  veteran,  will 

relocate.  Box  385P,  BROADCASTING. 

Experienced  dj,  too  40  or  other.  No  floater, 
prima  dona.  Box  378P,  BROADCASTING. 

Medium  to  large  markets-top  rated  comic 
personality  with  most  successful  station  in 
five  states'.  Professional,  experienced. Young,  educated,  original.  Best  references. 
Box  369P,  BROADCASTING. 

Attention  central  midwest:  good,  experi- 
enced and  employed  announcer.  Draft  ex- 
empt, healthv,  family — all  information  on 

request.  Making  as  much  as  possible  at 
current  station.  Box  371P,  BROADCAST- ING. 

Versatility  where  it  counts.  I  have  it,  you 
can  too.  Tight  board  and  any  approach, 
light,  bright,  morning,  night.  Atrocious 
punster,  great  cooywriter,  handle  produc- tion, programming.  Looking  ud.  to  upstate 
New  York.  Box  373P.  BROADCASTING. 

Exoerienced  dj,  too  40  or  other.  No  floater, 
prima  dona.  Box  378P,  BROADCASTING. 

Experienced  dj,  loaded  with  gimicks  for 
too  40  or  N  'N'  R.  Box  388P,  BROADCAST- ING. 

Announcer.  1st  phone,  strong  on  news, 
sDorts.  available  Oct.  1st.  No  locale  pref. 
Box  389P,  BROADC.A.STING. 

Three  years  commercial  radio,  tv  with  first 
phone.  Good  at  news.  Family,  up-tempo 
adult  or  countrv  music.  Midwest  preferred. 
500  minimum.  Box  395P,  BROADCASTING. 

Colored,  three  school  dee  jay.  Run  con- 
trols, authoritative  delivery.  Excellent  news, 

and  dee-jav.  Will  relocate.'  Box  398P, BROADCASTING. 

Relocate  near  N.Y.C,  age  31,  iVz  years  ex- 
perience. Family  man.  Box  399P,  BROAD- 

CASTING. 

Graduate  of  broadcasting  school  Wants  first 
job  to  exercise  potentials  of  authoritative 

newsca.ster,  who  onc-ntps  ti<''-'*  'h^--'^  Th-Ti cl=iss  FCC  permit.  Negro.  Speculators  see 
other  ads.  Box  401P,  BROAjjCASTING. 

First  phone  announcer.  7  years  experience 
snorts,  production  and  copv.  Richard  Mc- 
Hargue,  Trenton,  Missouri.  Phone  EL  9-3071. 
Announcer  1st  ticket.  14  years  experience 
nop  and  country.  Southeast  preferred.  Mike 
Paxton,  KTMC,  McAlester,  Oklahoma. 

Desires  to  learn  news.  1st  phone.  3  years 
broadcasting.  Larry  Gray.  800  Bloomington 
Road,  East  Peoria,  Illinois.  699-0840. 

First  phone  dj,  four  years  experience  in 
all  phases  of  radio  including  pd.  working 
Chicago  wants  permanent  position  in  mid- 

west. S130  minimum.  John  Miner,  612  Hin- 
man,  Evanston,  111.,  UN  4-5649. 

Small  sports  minded  station,  I'm  lust  the guy  who  can  handle  your  play  by  play, 
also  sales  and  d.j.  work.  Robert  Fouracre, 
68  Oak  Ave.,  Northboro,  Mass,  Phone  EX 3-8255. 

What  a  combination!  First  phone  and 
limited  announcing.  Ready  to  combo. 
Charles  Clark,  3309  Ridgeoak,  Farmers 
Branch,  Texas. 

Technical 

Chief  engineer,  or  staff  with  large  statiorf. 
Thirteen  years  experience.  Ga.,  Fla.,  S.  C. 
preferred.  all  considered.  Box  133P, BROADCASTING. 

Chief  engineer  now  employed  of  am-fm 
station  seeking  new  position  in  radio  sta- tion or  related  field  in  New  York.  New 
Jersey  area  by  October  the  15th.  No  an- nouncing. Box  253P,  BROADCASTING. 

Where  I  hang  my  first  phone  is  home. 
Would  like  to  learn  your  engineering. 
Chuck  Bishop,  4017  Parkside  Drive,  Dallas, Texas. 

Experienced  engineer  with  excellent  voice 
and  delivery.  Single  .  .  .  37  .  .  .  desires 
immediate  change.  Will  take  station  with 
engineering  problems.  Box  392P,  BROAD- CASTING. 84 
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Situations  Wanted — (Cont'd) 
TELEVISION Wanted  to  Buy— (Cont'd) 

Technical 

Young  experienced  radio  and  television  en- 
gineer from  midwest  looking  up  and  ahead. 

Desires  position  as  chief  engineer  of  radio 
or  television.  Will  combo.  Willing  to  re- locate arivwhere  for  right  opportunity.  Box 
402P,  BROADCASTING. 

Production — Prt^amming,  Others 

Top  flieht  newsman,  now  he'^ding  four  man 
news  department  in  heavily  competitiv-e 900.000  market,  any  news  delivery.  Lives, 
breathes,  sleeps  news.  Experience  in  every 
phase  of  news  broadcasting.  Editorials, 
remotes,  interviews,  debates.  Five  years, 
college  graduate.  Married.  Specify  if  hard 
or  soft  sell  news  deliverv.  Box  182P, 
BROADCASTING. 

Original  tv  childrens  personality-writer- 
producer  offers  10  years  of  successful  pro- 

gramming in  major  market  to  progressive 
west  coast  or  southwest  station.  If  you  are 
interested  in  a  sensitive,  sincere,  saleable 
childrens  show  with  two  personalities  for 
the  price  of  one,  write  for  video  tape.  Box 
342P,  BROADCASTING. 

Director,  producer,  writer,  announcer.  4  In 
1  premium  package.  7  years  experience, 
available  now!  Box  171P,  BROADCASTING. 

Professional  broadcaster,  age  28 — major market  experience  including  McLendon.  in 
programming  promotion,  management.  Mar- ried, college,  highest  industrv  references. 
Box  326P,  BROADCASTING. 

Experienced  newsman  now  in  five-figure 
public  relations  position  desires  return  to 
quality  radio.  Strong  on  features  and  com- 

mentary, excellent  writer.  Versatile — musjc. 
sports,  commercials.  Civic  minded.  Radio- television  degree  from  major  university. 
Write  or  wire  Post  Office  Box  281  Logans- 
port,  Indiana. 

TELEVISION 

Help  Wanted — Technical 

Chief  engineer  for  small  New  England  tele- 
vision station.  Television  maintenance  ex- 

perience necessary.  Fine  future,  congenial 
surroundings.  Write  Box  228P,  BROAD- CASTING. 

Leading  New  York  Agency  wants  man  with 
strong  background  in  Local  Station  Live 
and  Tape  TV  Production  plus  Sales  Promo- 

tion and  Client  Contact  experience.  Ex- 
tensive traveling  required.  Send  detailed 

resume  and  salary  requirements.  Box  348P, 
BROADCASTING. 

Future  opening — television  newsman. 
WJXT,  Jacksonville,  Fla.  Writing,  filming, 
on-camera.  Send  SOF  or  VTR  with  first 
reply.  5225  Mo.,  start,  benefits. 

1st  phone,  studio-transmitter  duty.  Open 
immediately.  Reolv  or  call  Vern  Totten, 
Chief  Engineer,  KXLF  TV,  Butte,  Montana. 

Immediate  opening  for  first  class  tv  trans- 
mitter engineer.  Maximum  power  VHF. 

RCA  equipped.  Previous  transmitter  ex- 
perience desirable  but  not  requisite.  Salary 

dependent  on  background.  Edward  M.  Tink, 
Director  of  Engineering,  KWWL  TV,  Water- loo, Iowa. 

Production — Programming,  Others 

Public    Relations,    Publicity,  Promotion — 
Prominent  group  station  m  South  seeks 
talented  young  man  experienced  in  public 
relations,  publicity,  promotion.  Top-level 
position  demands  creative,  aggressive  per- 

son— preferably  college  graduate.  Salary conimensurate  with  experience.  Attractive 
company  benefits.  Send  resume  and  re- 

cent photo  to  Box  261P,  BROADCASTING. 

Situations  Wanted — Sales 

Experienced,  successful  research  executive 
has  the  creative  flair  and  instinct  for  good 
promotion  that  makes  facts  sing.  Former 
newspaper  columnist  and  big-aRenc^'  copy- 

writer— trainel  in  the  tough  disciplines  of 
serving  blue  ribbon  clients.  Hep  in  mar- 

keting— creative  persuasive  presentations 
have  delivered  billing  totaling  millions. 
Currently  serving  well-known  research service.  Formulates  own  plans,  designs 
Questionnaires  for  pretest,  writes  and  de- 

livers the  final  reports.  Excellent  board- room and  platform  personality.  Sense  of 
humor,  a  hard  worker,  no  ulcers.  No  tedious 
=hotfrun  "resumes"  at  this  point  please — but  full  documentation  and  references  iipon 
meeting.  New  York  area  only.  Box  210K, 
BROADCASTING. 

AAA  availability  experienced  tv-ren  10 
years.  Currently  selling  top  agencies.  Seek 
unusual  opportunity  Box  159P,  BROAD- CASTING. 

Announcers 

Attention  central  midwest:  good,  experi- 
enced and  emoloved,  radio  announcer. 

Draft  exempt,  healthv,  family — all  informa- 
tion on  request,  Obiectives-TV  experience 

and  better  salary.  Box  370P,  BROADCAST- ING. 

10  years  tv,  Childrens -v.-eather  personality, completely  versatile  staffer.  Hard  sell  soft 
sell.  S9500  minimum,  or  salary  talent.  Mar- 

ried. Box  184P,  BROADCASTING. 

Technical 

Engineer,  some  experience.  Desires  promo- tional move,  anywhere.  Larry  Grav.  800 
Bloomington  Road,  East  Peoria,  Illinois. 
699-0840. 

First  phone,  presentlv  temporarily  as  studio 
engineer.  Prefer  east.  Box  394P,  BROAD- CASTING. 

Production — Programming,  Others 

Top  flight  newsman,  new  heading  four  man 
news  department  in  heavily  competitive 
900,000  market,  dseires  advancement.  Lives, 
breathes,  sleeps  news.  Any  type  delivery. 
Experience  in  every  phase  of  news  broad- 

casting. Editorials,  rmotes,  interv'iews.  de- 
bates. Five  years,  college  graduate.  Mar- ried. Specifv  if  hard  or  soft  news  delivery. 

Box  182P,  BROADCASTING. 

Advertising  Agency 

20  years  successful  experience  with  na- 
tional companies  and  as  account  supervisor 

with  advertising  public  relations  agencies. 
Previous  responsibilities  in  broadcast,  in- 

surance, drugs,  utlities,  financial,  appliance, 
fashion  fields.  Strong  in  administration, 
leadership,  initiative,  creative  direction. 
Thoroughly  proficent  in  the  effective  use  of 
all  media;  in  planning,  executing  and  co- 

ordinating marketing  programs.  Agp  'i4. married,  will  relocate  anywhere.  Reply 
Box  383P,  BROADCASTING. 

WANTED  TO  BUY 

Equipment 

Tektronlc  524D  or  AD  oscilloscope.  Send  in- formation and  price  to  Video  Engineering 
Company,  Riggs  Road  and  First  Place  N.E., 
Washington  11,  D.  C. 

Problems  got  yon?  Located  in  Ohio.  Penna. 
Delaware,  Maryland,  Virginia,  North  Caro- lina etc.,  market  25,000  to  100,000.  Want  to 
sell?  All  replies  acknowledged.  Private 
group  of  advertising  executives.  Box  365P, BROADCASTING. 

Equipment 
Complete  equipment  for  high  power  UHF- 
TV  station  including  mobile  equipment. 
WIBF-TV,  Jenkintown,  ■  Penna.  Area  code 
215,  TU  7-5400. 

Will  buy  or  lease  used  tv  remote  units, 
fully  eauipped.  with  or  without  tv  recorder. 
Box  325P,  BROADCASTING. 

Will  buv  or  trade  used  tape  and  disc  record- 
ing equipment — Ampex,  Concertone,  Magne- 

cord.  Presto,  etc.  Audio  equipment  for  sale. 
Boynton  Studio.  lOB  Pennsylvania,  Tucka- 
hoe,  N.  Y. 

One  used  Gen  or  Sync  Lock.  Call  Jack 
Schuster.  WSBA-TV,  York,  Pennsylvania, 
Phone  2-5531. 

One  used  Gen  or  Sync  Lock  Call  Jack 
Schuster.  WSBA-TV,  York,  Pennsylvania, 
Phone  2-5531. 

Wanted  by  our  clients.  B  &  W  distortion 
meters  and  Oscillators,  also  test  and  meas- 

uring eauipment.  Ariel  Electronics,  Box 
725,  Sag  Harbor,  N.  Y. 

WANTED  TO  BUY 

Stations 

Small  market  station  in  pleasant  commu- 
nity with  good  economic  base.  Immediate 

action,  confidential.  Box  397P,  BROAD- CASTING. 

For  Sale 
"Equipment 

McKensie  5  channel  cartridge  unit.  Model 
5CPB.  Good  condition  including  30  cart- ridges and  remote  control  $595.00.  Sparta 
Electronic  Corporation.  6430  Freeport  Boule- 

vard, Sacramento,  California. 

Gates  101  Tape  Unit.  Needs  cleaning  and 
adjustment.  Holds  101  Sparta  Electronic 
Corporation,  5430  PYeeport  Boulevard, 
Sacramento,  California. 

Gates  FMl-B  transmitter  to  best  offer.  With 
tube  two  crystal  ovens,  low  pass  filter  and 
power  supply-inserter  chassis  for  two  SCA units.  Excellent  condition,  used  18  months. 
Box  350P,  BROADCASTING. 

Trade  or  seU  5  Bay  Ch.  5  supertum  style 
tv  antenna.  Want  TIC-1105,  WA-21  or 
equivalent  video  sweep  generator,  and  good 
audio  oscillator  suitable  for  proofs.  Con- tact Frank  D.  TefTt.  Head  Engineer,  CMETV, 
Central  Michigan  University,  Mt.  Pleasant, 
Michigan. 

Film  scratches  and  dirt  showing  on  your 
tube?  A  lot  of  stations  got  rid  of  them  by 
using  Piclear— You  can  too.  Piclear.  Inc., 
905  Palmer  Ave.,  Mamaroneck,  N.  Y.  OW 8-9258. 

"Cartridge  Tape  Machines  for  sale.  All 
brand  new  Collins  ATC.  Two  PB  190's,  one AB  190,  one  AB  160,  one  PB  150,  plus  wal- 

nut floor  console  for  150's.  PB's— $400.00, AB's— $275.00.  Contact  Roger  Miller,  1717 East  32nd  Street,  Davenport,  Iowa,  or 

phone:  324-3670." 
RCA  25  kw  UHF  Filterplexer  for  RCA  TTU- 25B  Transmitter,  tuned  for  Channel  17. 
Condition  used,  less  RF  loads,  but  other- wise like  new.  Unit  consists  of  two  12.5 
kw  Dlexers.  Phone:  STerling  2-1145.  W.  P. 
Williamson,  Jr.  WKBN-TV,  Youngstown, 

Ohio." 

Collins  300G-250-watt  transmitter  excellent 
condition,  extra  tubes  and  antenna  tuning 
unit  $500.00.  Collins  26W  Limiting  ampli- fier, good  condition  SIOO.OO.  Chief  Engineer 
WHLI,  Hempstead,  N.  Y. 
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For  Sale— (Cont'd) 
Miscellaneous INSTRUCTIONS— (Cont'd) 

Equipment 
For  sale:  RCA  1000  watt  fm  transmitter, 
model  No.  BTF-IC.  Crystal  units  and  spares 
for  102.9  and  103.9  mcs.  All  spare  parts  and 
tubes  on  hand.  Approx.  180  feet.  RG  19- 
ICoax.  Asking  price  $2,800.  Come  and  get 
it.  Box  336P,  BROADCASTING. 

5820  orths  as  is  or  tested  sold  cheap,  W.E. 
230  consoles,  monitors,  transmitters,  cam- 

eras,  SPL's,   Box   404P.  BROADCASTING. 

2— 892R  transmitting  tubes,  $100.00  each, 
less  than  500  hours  service.  WAAY  Radio, 
HuntsvUle,  Alabama. 

Commercial  crystals  and  new  or  replace- 
ment crystals  for  RCA,  Gates,  W.  E.  Bliley 

and  J-K  holders,  regrinding.  repair,  etc., 
BC-604  crystals  and  Conelrad.  Also  A.  M. 
monitor  "service.  Nationwide  unsolicited testimonials  praise  our  products  and  fast 
service.  Edison  Electronic  Company,  Box 
31,  Temple,  Texas. 

Thermometer,  remote  electrical;  enables 
announcer  to  read  the  correct  outside  tem- 

perature from  mike  position.  Range  0-120 deg.  F.  Installed  in  less  than  an  hour.  Send 
for  brochure.  Electra-Temp.  Co.,  Box  6111, 
San  Diego  6,  Calif. 

Television  camera  kit,  easy  to  build  step 
by  step  instructions,  suitable  for  Ham  TV, 
educational,  industrial,  medical  uses.  Crafts- men Instrument  Labs  Inc.,  60-30  34th  Ave., 
Woodside  Long  Island,  New  York. 

Altec  331-B  limiter,  used,  meter  missing, 
will  pass  proof,  $150.00,  F.O.B.  T.  Dudas, 
Box  215,  Doerun,  Ga. 

Audio  equipment  .  .  .  plug  In  amplifiers, 
vertical  attenuators.  List.  Box  156P, 
BROADCASTING. 

For  Sale  or  Trade:  One  Giant  View  large 
screen  projector  (with  rear  screen)  Model 
912-A.  Video  Bandwidth  Tuner  4  mc.  Line 
5  mc.  Power  required  115-120  volts  a.c.  at 
5.5  amperes.  Weight  400  lbs.  Size  ZHS"  x 
23"  X  61".  300  ohm  R.F.  Input.  Audio  output- 
Phone  plug  8  ohm.  or  low  or  high  Imped- 

ance. Also  internal  speakers.  External  video- 
input  normal  1.4  volt  coax  connector.  Box 
167P,  BROADCASTING. 

Two  complete  TK-31  RCA  field  camera 
chains  in  perfect  condition,  missing  only 
trepods.  Box  239P.  BROADCASTING. 

Am,  fm,  tv  equipment  Including  trans- 
mitters, orthlcons,  iconoscopes,  audio,  moni- tors, cameras.  Electroflnd,  440  Columbus 

Ave.,  N.Y.C. 

Will  buy  or  sell  broadcasting  equipment. 
Guarantee  Radio  &  Broadcasting  Supply 
Co.  1314  Iturbide  St.,  Laredo,  Texas. 

Fedelipac  cartridges-best  prices,  fastest  de- 
livery. Reconditioning  service.  Cartridge 

equipment.  Sparta  Electronic  Corporation, 
6340  Freeport  Boulevard,  Sacramento,  Cali- fornia. 

Xmission  Line;  Teflon  Insulated.  1?4"  rigid, 
51.5  Ohm  flanged  with  bullets  and  all  hard- 

ware. New — unused.  20  foot  length  for 
$40.00.  Quantity  discounts.  Stock  list  avail- 

able. Sierra-Western  Electric.  1401  Middle 
Harbor  Road,  Oakland  20,  Callfomla.  Tem- 
plebar  2-3527. 

BUSINESS  OPPORTUNITY 

Majority  owner  of  AM  station  operating 
well  in  black  needs  long  term  financing 
to  purchase  100%  of  station,  pay-  other 
personal  obligations.  Value  of  station  160- 
180  thousand.  Need  110  thousand  for  10-15 
years,  buy-leaseback,  long  term  mortgage, 
SBIC,  etc.  Reply  Box  321P,  BROADCAST- ING. 

Comedy!  Days,  "Dates  and  Data"  is  a  col- 
lection of  patter,  bits,  one-line  fillers,  pro- 

gram ideas,  etc.  Current  sample  $3.00 — 
Show-Biz  Comedy  (Dept.  B),  65  Parkway 
Court,  Brooklyn  35,  New  York. 

Commercials  taped  for  small  market  sta- 
tions on  your  tape  and  copy.  Reasonable. 

Major  market  announcers.  Box  108P, 
BROADCASTING. 

28,000  Professional  Comedy  Lines!  Topical 
laugh  service  featuring  deejay  comment, 
introductions.  Free  catalog.  Orben  Comedy 
Books,  Hewlett,  N.  Y. 

"Stinger  Series"  Forty  musical  cappers, 
stings,  punctuators,  newly  recorded  in  Hi-Fi and  pressed  onto  pure  vinyl  just  $9.95. 
Station  Services,  1st  National  Bank,  Peoria, Illinois. 

INSTRUCTIONS 

FCC  first  phone  license  preparation  by 
correspondence  or  in  resident  classes. 
Grantham  Schools  are  located  in  Hollywood, 
Seattle,  Kansas  City  and  Washington.  Write 
for  our  free  40-page  brochure.  Grantham 
School  of  Electronics,  3123  Gillham  Road 
Kansas  City  9,  Missouri. 

Be  prepared.  First  class  F.C.C.  license  in 
six  weeks.  Top  quality  theory  and  labora- 

tory training.  Elkins  Radio  License  School 
of  Atlanta,  1139  Spring  St.,  N.W.,  Atlanta, Georgia. 

Announcing  programming,  console  opera- 
tion. Twelve  weeks  intensive,  practical 

training.  Finest,  most  modem  equipment 
available.  G.  I.  approved.  Elkins  School  of 
Broadcasting,  2603  Inwood  Road,  Dallas  35, Texas. 

Elkins  Radio  License  School  of  Chicago — 
Six  weeks  quality  instruction  in  laboratory 
methods  and  theory  leading  to  the  F.C.C. 
First  Class  License.  14  East  Jackson  St. 
Chicago  4,  Illinois. 

FCC  first  phone  license  in  six  weeks. 
Guaranteed  instruction  in  theory  and 
laboratory  methods  by  master  teachers. 
G.  I.  approved.  Request  free  brochure. 
Elkins  Radio  License  School,  2603  Inwood 
Road,  Dallas,  Texas. 

Elkins  training  now  available  in  New 
Orleans  for  FCC  First  Class  License  in  6 
weeks.  Nationally  known  for  top  quality 
theory  and  laboratory  instruction.  Elkins 
Radio  School  of  New  Orleans,  714  Masonic 
Temple  Building,  333  Saint  Charles  Avenue, 
New  Orleans,  Louisiana. 

Be  a  disc  jockey.  FCC  1st  class  license  In 
6  weeks.  Next  class  starts  October  8 — enroll 
now.  Nation's  leading  d.j.'s  &  engineers teach  you.  Free  placement  service.  Write: 
Academy  of  Television  &  Radio  Inc.,  1700 
E.  Holcombe  Blvd.,  Houston,  Texas. 

Train  now  In  N.Y.C.  for  FCC  first  phone 
license.  Proven  methods,  proven  results.  Day 
and  evening  classes.  Placement  assistance. 
Announcer  Training  Studios,  25  W.  43  N.  Y. 
OX  5-9245. 

Since  1946.  Original  course  for  FCC  first 
phone  operator  license  in  six  weeks.  Over 420  hours  instruction  and  over  200  hours 
guided  discussion  at  school.  Reservations 
required.  Enrolling  now  for  classes  starting 
September  19,  January  9.  For  information, references  and  reservations,  write  William 
B.  Ogden  Radio  Operational  Engineering 
School,  1150  West  Olive  Avenue,  Burbank, 
California. 

Free  brochure  with  information  covering 
our  6  week  FCC  License  course.  Write  to 
Robert  E.  Johnson,  Pathfinder  School,  5504 
Hollywood  Blvd.,  Hollywood,  Calif.  Fall course  starts  November  6. 

Six  weeks  courses  in  FCC  first  phone  li- 
cense, and  in  Announcing.  Nine  months 

courses  in  Chief  Engineer,  Program  Direc- 
tor, Owner-Manager.  Guaranteed  training 

and  placement  service  since  1947.  Keegan 
Technical  Institute,  207  Madison,  Memphis, 
Tennessee. 

San  Francisco's  Chris  Borden  School  of 
Modern  Radio  Technique  graduates  all  over 
the  country.  DJ  instruction,  alive,  active 
and  new.  September  class  open.  259  Geary 
Street,  San  Francisco,  California. 

Jobs  waiting  for  first  phone  men.  Six  weeks 
gets  you  license  in  only  school  with  ope- rating 5kw  station.  One  price  includes 
everything,  even  room  and  board.  American 
Academy  of  Electronics,  303  St.  Francis 
St.,  Mobile,  Ala. 

RADIO 

Help  Wanted — Sales 

BROADCAST 

SALES  ENGINEER 

WANTED 
ITA  is  again  looking  for  qualified 
sales  engineers.  This  is  the  fourth 
time  we  have  run  this  ad.  Each 
time  we  have  done  so,  we  have 
selected  a  number  of  aggressive 
broadcast  engineers  who  are  now 
engaged  in  a  successful  career  of selling. 

We  are  looking  for  people  with  a 
strong  technical  background  in  AM, 
FM  and  TV  who  are  confident  they 
can  represent  and  sell  ITA  equip- 

ment. Position  requires  responsible 
individuals  capable  of  handling  a 
lucrative  territory.  A  good  salary 
plus  incentive  and  travel  expenses 
are  provided  to  the  qualified  appli- 

cants. Applications  will  be  accepted 
from  all  parts  of  the  country.  Send 
resume  to  Box  376P,  BROAI>€AST- 
ING. 

Announcers 

PROVEN  RADIO 
PERSONALITY  WANTED 

FOR  TORONTO 

.\SKressive  and  progressive  AM  station, 
risine  fast  in  a.  market  area  of  two  mil- 
linn,  looking  for  a  daytime  personality 
with  a  record  of  reaching-  people.  Must 
know  popular  music ;  no  Top-40  types 
need  apply.  If  you  can  help  us,  we  can 
help  you  get  to  Canada.  Good  oportuni- ties  for  freelance  Radio  and  TV  com- mercial work.  {Toronto  is  #3  market 
for  Radio-TV  production  in  North 
.\mcrica).  Top  salary  for  top  man.  Send 
picture,  resume,  and  tape  audition  or 
air  check  to  Box  263P,  BROADCAST- ING. 

Production — Programming,  Others 

I  COPYWRITER  TO 
I    CREATE  LOCAL 

I  SALES 
I  l-f  you  like  to  write  and  produce  radio 
■  copy  that  sells,  and  have  a  record  of 
I  success,    here's    your    opportunity  to B  make    it    pay    off    for   you.    We  are 
I  building    local    sales    fast    In  Metro 
B  Toronto,  a  market  area  of  two  million, 
=  and  we  need  a  guy  or  gal  who  can 
I  support  an  aggressive  sales  force  with 

I  client-pleasing     copy,  sales-clinching =  auditions.  Send  sample  copy  and  tapes 
I  of  your  commercial  work,  plus  resume 
I  to  Box  362P,  BROADCASTING. 
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TELEVISION  Help  Wanted 

Management 

MisccDancoos INSTRUCnONS 

WXIX-TV  CHANNEL  18 

Looking  for  a  hard  hitting  commer- 
cial manager,  for  hard  sell  station. 

Right  man  must  believe  in  future 
of  UHF.  We  do  have  great  plans! 
Must  have  proven  record  in  local  and 
national  sales  approaches.  Salary  and 
incentive.  Call  Station  Manager,  Law- 

rence Turet,  Broadway  2-1818  or  send 
complete  details  1st  letter,  in  care  of 
Schroeder  Hotel,  Milwaukee,  Wiscon- sin. 

Production — Programming,  Others 

^lllllllllllllllllllllllllll  lllllllll|lllllllllllllllllllllllllllllllllll!!lHllll|iip 

1 

TOP-TEN  TV 

STATION 

Wants  Television  On-The-Air 
Newsman ;  Of f-the-Air  Work- 

ing Newsman.  If  you  eat, 
sleep  and  live  News — If  you 
are  an  experienced  and  dedi- 

cated News  journalist — If  you 
have  had  executive  experience 
in  supervising  a  TV  News  De- 

partment .  .  .  YOU  ARE 
OUR  MAN!!  Prefer  attrac- 

tive, mature  (40-ish)  per- 
son of  rugged  appearance. 

Must  be  willing  to  travel 
(Presidential  Conferences, 

etc.).  Major  top-ten  Eastern 
market.  Send  Videotape  or 
SOF,  plus  resume  and  ref- 

erences to: 

Box  330P 

BROADCASTING 

lllllllllllllHH 

TELEVISION 

Situations  Wanted — Announcers 

TWO  TOP  PERSONALITIES 

Man-woman  team,  over  30  years  combined 
TV-Radro-Shobiz  experience.  Both  sing. Both  do  interviews,  features,  news,  weather, 
and  outstanding  commercial  job.  Currently 
working  in  top  ten  market,  but  desire 
change.  Can  build  successful  variety  show 
for  you. 

Box  339P,  BROADCASTING 

TOP  SPORTS  MAN 
Available  for  football  and  basketball  season 
...  14  years  top  experience  both  TV  and 
Radio  with  major  teams  .  .  .  top  voice 
and  background  .  .  ,  major  markets  or  nets 
only     .  . 

Box  273 P,  BROADCASTING 

Need  height  In  your  space  require- 
ments? We  have  an  area  10,000  square 

ft.  by  24  ft.  high  (actually  2  floors) 
with  up  to  25,000  ft.  of  normal  height 
space  on  the  same  floor.  Prime  location. 
Grand    Central    area,    reasonable  ren- 
tals 

KOMMEL  &  ROGERS 
Attorneys 

475  Fifth  Ave. 
N.Y.C. 

Mu  9-5566 

Colorful 
RADIO  MARKET  SHEETS 

and        COVERAGE  MAPS 

Address  Radio  Dept.  on  your  letter- 
head for  FREE  informafion  and  samples. 
EVEREADY  ADVERTISING 

1817  Broadway  •  Nashville  4,  Tenn. 

You'll  get  action  with  humorous  pro- duction commercials  ready  to  be 
adapted  for  your  accounts  provided  In 
monthly  editions  on  a  subscription 
basis;  now  available  for  a  limited  time 
al-  only  $20  for  3  months.  Send  for  free 
samples:  Frost  Continuity  Service,  1211 
S.  Georgia,  Mason  City,  Iowa. 

Business  Opportunity 

WANTED:  $25,000  CAPITAL 
To  expand  personalized  public  relations 
business  of  7  years  standing.  Write  for 
details. 

Box  269P,  BROADCASTING 

Radio  company  stock  available  for 
merger  or  part  of  deal  with  an- 

other station.  Has  substantial 

carry  back  loss. 
Box  406P,  BROADCASTING 

INSTRUCTIONS^ 
EMERSON  COLLEGE 

Fully  accredited  liberal  arts 
college.  Specialization  in 
rndio,  TV,  theatre  arts, 
speech,  speech  and  hearing therapy.  B.A.,  B.S..  M.A., M.S.  degrees.  Day,  evening, 
summer  sessions.  Broad- 

casting, announcing,  writ- 
ing, radio  and  TV  produc- tion. Electronic  production 

studio,  theatre,  Fil  radio 
station,  speech  and  hearing 
clinic.  Outstanding  oppor- 

tunities for  achieving  pro- 
fessional competence  in 

acting,  directing,  and  script 
writing  for  radio  and  TV. 
Coed.  81st  year.  For  cata- log write:  Director  of Admissions. 

EMERSON  COLLEGE 
303  Berkeley  St.,  Boston  16 

RADIO 

TV 

SPEECH 

THEATRE 

a,  FCC  first  phone  license 
b.  Announcer,  Disc-Jockey 
NINE  MONTH  COURSES 

d,  Chief  Engineer 
e,  Program  Director 
f,  Owner-Manager. 
Guaranteed  training  and  placement. 
Our  graduates  are  working  !n  all  cat*- 

gories. 
Write  for  school  catalog 

KEEGAN  TECHNICAL  INSTITUTE 
"Since  1947" 

1       207  Madison,  Memphis,  Tenn 
EaimBiDKiiQiiiuiinDotniminDiniDnimaiiinnniini 

FOR  SALE 

Stations 

Southern  Arizona  Full  Time  Single  Mar- 
ket Station  $8,500  down— $75,000  Good 

Potential — Qualified  Purchasers  Only. Address  Owner 

Box  35 IP,  BROADCASTING 

ROCKY  MOUNTAIN 
REGIONAL 

Full  time  prestige  station  located  in 
one  of  the  West's  better  living  areas 
and  dynamic  growth  markets.  Grossed 
over  $170,000  last  year  and  will  do 
$200,000  In  1962.  Excellent  cash  flow. 
Priced  at  $250,000  with  substantial 
cash  down  payment  required. 

Box  270P,  BROADCASTING 

.■■■.W.S-.".V.".".V"."A".SVii".NV."JS 
KILOWATT  DAYTIMER  $20,000 

Single station  southern  market  with  20,000 
county.  Building  and  property  not  in- cluded but  can  be  rented  for  $100  on  long 

lease  or  purchased  reasonably.  Requires  ex- 
perienced buyer  with  minimum  of  29% cash.  Easy  payout. 

CONTACT  TOM  DILLAHUNTY 
Texarltana,  Arkansas 22-3771 

Tenn  single  daytime  $120M  terms 
La  small  fuimme  79M  29% 
Ca  medium  daytimer  65M  15dn 
Fla  medium  daytimer  12SM  lOyrs 
Tenn  metro  fulltime  375M  terms 
Mass  metro  daytimer  225M  terms 
and  others:  also  ntwipapcrt  &  trade  lourtiab 
CHAPMAN  COMPANY 
1182  W.  Peachtree  St.,  AHanta  9,  Sa. 

  STATIONS  FOR  SALE  — 
SOUTHERN   CALIFORNIA.   Metro  daytime. 
Asking  $100,000.  29%  down. 
SOUTHERN.  Metro  daytime.  Asking  $50,000. 
$10,000  down  to  qualified  purchaser 
NEW  ENGLAND.  Exclusive.  Full  time.  $120,- 
OOO  Including  real  estate. 
ROCKY  MOUNTAIN.  Metro  daytime.  $103,- 
000  gross.  Asking  $150,000.  29%  down. 
DEEP    SOUTH.    Metropolitan    market.  Day- time.   Specialized    programming.  Absentee 
owned.     Billing    average    $5,000  monthly. 
Asking    $50,000    with    $10,000    down  to 
qualified  purchaser. 
JACK  L.  STOLL  &  ASSOCS. 

Suite  600-601  6381  Hollyv'd  Blvd. 
Los  Angeles  28,  CalH.     HO  4-7279 
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Film  does  the  unusual! 

SPARKLE!  SPARKLE!  SPARKLING  BEAUTY:  A  Procter  & 

Gamble  proposition  for  its  product  ZEST,  beautifully 

demonstrated  through  the  stopping  power  of  high-speed 

photography  (128  frames  per  second).  Possible  only 

through  precision  camera  work.  Best  with  Eastman  high- 

speed film  for  the  negative.  Plus  Eastman  print  stock  to 

bring  all  the  quality  inherent  in  the  negative  to  the 

TV  screen !  Two  steps— negative,  positive— each  of  vital 

importance  to  sponsor,  network,  local  station,  viewer! 

For  further  information,  write.. 

Motion  Picture  Film  Department 

EASTMAN  KODAK  COMPANY,  Rochester  4,  N.  Y. 

East  Coast  Division,  342  Madison  Avenue,  New  York  1  7,  N.  Y. 
fAidwest  Division,  1  30  East  Randolph  Dr.,  Chicago  14,  III. 

West  Coast  Division,  6706  Santa  Monica  Blvd.,  Hollyv/ood  38,  Calif. 

For  the  purchase  of  film,  W.  J.  German,  Inc.  Agents  for  the  sale  and 
distribution  of  Eastman  Professional  Films  for  motion  pictures  and  television. 

Fort  Lee,  N.  J.,  Chicago,  III.,  Hollyv/ood,  Calif. 

ADVERTISER:  Procter  &  Gamble,  Inc.  (ZEST) 

AGENCY:  Benton  &  Bowles,  Inc.  PRODUCER:  Filmwoys,  Inc. 



OUR  RESPECTS  to  Harry  Trenner,  Western  Division  director,  RKO  General 

Broadcasting  is  the  beneficiary  of  multiple-station  operation 

If  pioneering  is  the  best  way  of  life, 
as  many  believe  it  to  be,  then  Harry 
Trenner  is  twice  blessed.  For  he  has 

pioneered  in  two  fields — radio  and  tele- 
vision— and  more  exciting  fields  for 

pioneering  would  be  hard  to  imagine. 
Harry  started  in  radio  in  the  early 

days  as  a  station  salesman  and  got  in 
on  the  ground  floor  of  television  as 
head  of  the  radio-tv  department  of  a 
New  York  advertising  agency.  Today, 
as  director  of  the  Western  Division  of 
RKO  General,  he  is  deeply  enmeshed 
in  both  radio  and  tv,  responsible  for  the 
overall  operations  of  two  radio  stations, 
KHJ  Los  Angeles  and  KFRC  San  Fran- 

cisco, and  one  tv  station,  KHJ-TV  Los 
Angeles. 

Fourth  Generation  ■  It  was  natural 
that  Mr.  Trenner  should  do  his  pioneer- 

ing in  advertising,  for  he  is  a  fourth 
generation  advertising  man.  His  great 
grandfather  was.  as  Harry  puts  it,  "a 
combination  of  General  Outdoor  and 
Douglas  Leigh.  British  style.  He  put 
up  the  first  outdoor  spectaculars  in 
Picadilly  Circus;  you  know,  those  glit- 

tering signs  you  see  in  the  English 

movies  on  tv"s  late,  late  show."  Harry's 
grandfather  published  children's  health 
magazines  ("something  like  Parents 
Magazine")  and  Harry's  father  worked 
on  those  magazines  too,  until  1923, 
when  he  moved  his  family  to  Phila- 

delphia and  went  into  the  theatrical  ad- 
vertising business. 

Harry,  who  had  been  born  in  Lon- 
don, March  9,  1907,  and  educated  at 

Haberdashers  School,  a  venerable  insti- 
tution founded  by  the  haberdashers 

guild  in  the  middle  ages,  found  America 
and  American  ways  easy  to  take,  par- 

ticularly that  new  thing  called  radio. 
In  1931  he  started  as  a  salesman  at 
WNBF  Binghamton.  N.  Y.,  and  when 
he  left  10  years  later  he  was  sales  man- 

ager. Meanwhile,  he  served  on  the  first 
NAB  sales  managers  committee,  a  fore- 

runner of  Radio  Advertising  Bureau  and 

the  industry's  first  attempt  at  helping 
radio  stations  to  develop  new  business. 

In  1941,  Mr.  Trenner  moved  from 
station  to  network  sales,  with  the  Mu- 

tual Broadcasting  System,  but  after  two 
years  at  MBS  he  left  the  selling  side  of 
radio  to  join  the  buyers  as  radio  director 
of  WilHam  H.  Weintraub  &  Co.,  a 
major  Madison  Avenue  agency.  In  due 
time  he  became  vice  president  in  charge 
of  radio  and,  in  the  late  1940s,  added 
"and  television"  to  that  title. 

Bottling  It  Up  ■  "Those  were  exciting 
times."  he  recalls.  "Everything  you  did 
was  an  innovation  because  there  hadn't 
been  time  for  anyone  to  try  it  before. 

We  had  a  client — Anchor  Hocking 
Glass  Corp. — that  was  introducing  a  no- 
return  glass  beer  bottle  and  wanted  to 
know  how  tv  could  help.  We  decided 
that  one  way  would  be  to  get  the 
breweries  using  the  new  bottles  into  the 
act  as  co-sponsors  of  the  show.  We 
also  decided  to  try  out  an  idea  of  mine 
that  people  would  look  at  tv  after  1 1 
p.m.  if  they  had  something  interesting 
to  watch.  So  we  bought  the  hour  from 
11  to  midnight  on  NBC-TV  and  then 
had  a  devil  of  a  time  persuading  the 

stations,  who'd  been  playing  the  na- 
tional anthem  at  11  and  shutting  down 

for  the  night,  to  stay  on  the  air  for  an 
extra  hour. 

"After  the  stations  were  lined  up, 
Pat  Weaver,  then  head  of  tv  program- 

ming at  NBC,  put  together  a  show 
called  Broadway  Open  House,  the  first 
of  the  late  evening  casual  music-and- 
comedy  programs  that  eventually  be- 

came the  Tonight  Show.  When  the 
Anchor  Hocking  people  pulled  out  after 

18  months  because  they  couldn't  keep up  with  the  demand  for  their  bottles, 
late  evening  time  was  an  established 

part  of  the  tv  time-table." 
Back  to  Broadcasting  ■  When  the 

Weintraub  agency  was  sold  and  became 

Norman,  Craig  &  Kummel,  Mr.  Tren- 
ner went  back  to  Mutual  as  vice  presi- 

dent in  charge  of  sales  and  a  member 
of  the  board  of  General  Teleradio, 
which  had  become  the  owner  of  the 
network.  But  again  he  stayed  only  a 

couple  of  years  with  the  network,  re- 

RKO  General's  Trenner 
A  fourth  generation  adman 

signing  in  1955  to  manage  two  stations 
of  his  own,  WFEC  Miami  and  WRNY 
Rochester,  N.  Y.  A  few  years  later,  he 
sold  WRNY  and,  in  a  joint  venture 
with  Nathan  and  Peter  Straus,  pur- 

chased WBNY  Buffalo.  Then  he  sold 
his  mterest  in  WBNY  to  the  Strauses 
and  went  to  Miami  to  devote  his  time 
to  WFEC. 

"I  figured  I'd  spend  a  few  hours  a 
day  at  the  station  and  the  rest  of  the 
time  playing  golf  or  on  the  beach,  which 
sounded  like  a  great  idea  at  the  time. 

But  like  lots  of  great  ideas,  it  didn't work  out  too  well  and  the  end  of  1960 
found  me  back  in  New  York  at  RKO 
General,  formerly  General  Teleradio. 

getting  reacquainted  with  the  organiza- 
tion and  preparing  to  move  to  Los  An- 

geles as  head  of  sales  development  for 
its  West  Coast  stations.  I  made  the 
move  in  January  1961.  Since  then  my 
title  has  changed  to  division  director, 
but  the  three  stations  are  still  my  pri- 

mary responsibility." Good  and  Popular  ■  Mr.  Trenner 
manages  KHJ  himself,  keeps  a  sharp 

supervisory  eye  on  KHJ-TV  and 
KFRC,  but  allows  the  station  managers 
pretty  much  of  a  free  hand  in  their 
daily  operations,  within  the  framework of  company  policy. 

Mr.  Trenner  is  firm  in  his  belief  that 

multiple-station  operation  is  one  of  the 
best  things  that  can  happen  to  broad- 

casting. "At  RKO  General  I'm  respon- 
sible not  only  to  our  listeners  and  view- 

ers, but  to  some  200,000  stockholders 
as  well.  The  kind  of  programs  our  Los 
Angeles  and  San  Francisco  stations  put 
on  the  air  reflects  on  not  only  their 

image  but  that  of  RKO  General,  Aero- 
jet General  and  General  Tire  &  Rubber 

Co.  General  Tire  is  the  Cadillac  of  the 
tire  business  and  its  corporate  image  is 

an  important  asset  which  the  program- 
ming done  under  my  supervision  can 

burnish  or  tarnish.  Here,  I  never  have 
to  do  the  expedient  thing  to  meet  the 

payroll  or  pay  for  a  new  piece  of  equip- 
ment, as  a  small  station  operator  is 

sometimes  tempted  to  do,  and  I  know 
because  I've  been  a  small  station  opera- 

tor myself.  If  what  I  do  here  lands 

me  on  the  FCC  carpet  I'm  jeopardizing 
not  one  but  1 1  licenses." Harry  married  Florence  Shapiro  in 
1933.  Their  son,  Douglas,  23,  grad- 

uated from  Ithaca  College  in  June  and 
is  now  in  the  executive  training  pro- 

gram at  WOR  New  York,  the  fifth 
Trenner  generation  in  the  advertising 
business.  And  Harry  is  counting  on 
Marc,  his  six-month-old  grandson,  to make  it  six. 
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EDITORIALS 

Toward  a  new  FCC 

PRESIDENT  Kennedy  intends  to  remold  the  FCC  and 
with  it  revamp  the  present  philosophy  of  regulation  of 

broadcasting. 
The  first  move  came  last  week  with  the  nomination  of 

E.  William  Henry,  33-year-old  Memphis  attorney,  to  succeed 
Commissioner  John  S.  Cross,  57-year-old  Arkansan.  Mr. 

Henry,  who  describes  himself  as  a  "liberal  southerner," worked  for  the  Kennedy  ticket  in  1960. 
The  second  opportunity  for  a  new  aopointment  is  the 

replacement  of  Commissioner  T.  A.  M.  Craven  whose  term 
does  not  expire  until  next  June  30  but  who  reaches  the 
retirement  age  of  70  in  January.  It  is  reasoned  that  Presi- 

dent Kennedy  could  ask  him  to  accept  appointment  to  the 
new  Satellite  Communications  Corp.,  without  loss  of  retire- 

ment prerogatives,  and  thereby  create  the  opportunity  for 
making  a  second  Democratic  appointment. 

Actually,  the  nominee  to  fill  the  Craven  vacancy  will  be 

President  Kennedy's  third  aopointee  to  the  seven-man  FCC. 
His  first  was  the  ebullient,  phrase-making  chairman.  Newton 
N.  Minow,  who  assumed  office  1 8  months  ago.  Although 
some  of  his  colleagues  have  speculated  on  his  imminent 
return  to  private  law  practice,  our  notion  is  that  he  will 
stick  around  awhile,  particularlv  if  he  can  get  the  kind  of 
colleagues  who  will  vote  with  him.  He  has  found  himself 
in  the  minority  on  almost  all  policy  iudgments. 

Several  developments  point  toward  a  reorganization,  even 
though  nothing  official  has  emanated  from  the  White  House. 
Yet  the  official  closest  to  the  President — his  Attorney  Gen- 

eral brother  Robert — has  spoken.  A  month  ago  he  told  a 
Senate  committee  that  there  is  need  for  the  appointment  of 
"better  commissioners."  His  comment  came  after  there  had 
been  charges  of  FCC  laxity,  particularly  in  its  regulation 
of  AT&T.  Attorney  General  Kennedy  agreed  to  the  chagrin 
of  Chairman  Minow  who  was  in  the  same  hearing  room  con- 

sidering communications  satellite  legislation. 
Mr.  Henry  seems  to  meet  the  Kennedy  specifications.  He 

is  young,  liberal  and  an  original  Kennedy  worker.  It  is 

significant  too,  in  the  light  of  Attorney  General  Kennedy's 
observations,  that  he  was  notified  of  his  appointment  by 
Senator  Estes  Kefauver  (D-Tenn.).  It  was  Senator  Kefauver 

who  led  the  filibuster  against  the  administration's  communi- 
cations satellite  legislation  as  an  enormous  "giveaway"  to AT&T. 

Whether  or  not  Mr.  Minow  stays,  it  appears  certain  that 
President  Kennedy  will  have  his  majority  on  the  FCC  before 
the  1964  presidential  elections.  Mr.  Minow  had  opposed  the 
reappointment  of  Commissioner  Cross.  With  the  confirma- 

tion of  Mr.  Henry  it  is  presumed  he  can  count  on  three 
votes — his  own.  that  of  Commissioner  Robert  T.  Bartley, 
and  Mr.  Henry.  The  fourth  Kennedy  vote  would  appear 
assured  in  the  appointment  of  the  successor  to  Commissioner 
Craven. 

It  bodes  no  good  for  licensees. 

Now  space  censorship? 

IT  WAS  reassuring  last  week  to  hear  that  the  White  House 
seems  to  be  backing  away  from  a  recommendation  for 

creation  of  a  new  federal  office  to  act  in  the  field  of  inter- 
national television. 

The  White  House  position  was  reported  to  Rep.  Perkins 
Bass  (R-N.H.)  after  he  had  asked  President  Kennedy  to 
make  public  a  memorandum  submitted  by  Tedson  J.  Meyers, 
administrative  assistant  to  FCC  Chairman  Newton  Minow. 

Mr.  Meyers'  report  has  never  been  released,  but  its  contents 
have  been  widely  reported  (Broadcasting,  Aug.  27).  Ac- 
90 

cording  to  Rep.  Bass,  a  White  House  official  told  him  the 

Meyers  report  "had  no  standing  in  the  government"  and  that 
"no  agency  is  being  contemplated  that  would  supervise  pro- 

grams being  transmitted  overseas."  At  his  news  conference 
Wednesday,  the  President  said  he  had  never  heard  of  the 
Meyers  report. 

The  question  of  program  supervision  had  been  raised  in 
the  Meyers  report  itself.  Although  Mr.  Meyers  had  dis- 

avowed any  intention  to  advocate  a  system  of  program  con- 
trol, his  report  did  pose  the  question  whether  criteria  ought 

to  be  estabUshed  to  judge  the  content  of  American  programs 

seen  overseas.  At  this  point,  a  discussion  of  Mr.  Meyers' 
intentions  is  unimportant.  The  point  is  that  he  proposed  a 
new  office  in  the  State  Dept.  that  would  write  regulations 
to  govern  international  television  transmissions  originating 
in  the  U.  S.  We  need  to  know  no  more  than  that  to  decide 
that  no  such  office  is  needed. 

The  State  Dept.  already  possesses  the  power  and  the 
facilities  to  negotiate  with  other  governments  in  the  alloca- 

tion of  international  frequencies.  Once  frequencies  have 
been  assigned,  it  is  up  to  an  existing  agency,  the  FCC,  to 
distribute  them  to  American  broadcasters.  This  is  the  sys- 

tem that  has  been  in  effect  since  the  beginning  of  broadcast 
regulation,  and  it  has  worked  satisfactorily.  The  develop- 

ment of  methods  of  international  television  transmission  is 
no  reason  to  change  the  regulatory  establishment.  Radio 
has  been  international  for  decades,  although  that  fact  seems 
to  have  been  forgotten  by  those  who  see  in  international 
television  a  sudden  reason  for  government  controls. 

American  television  interests  are  already  heavily  engaged 
in  the  export  of  television  programs  and  the  development 
of  television  broadcast  operations  abroad.  These  enterprises 
have  been  undertaken  without  special  government  help. 
Since  they  have  been  welcomed  by  the  countries  that  have 
been  involved,  there  is  no  need  for  U.  S.  government  re- 

strictions to  "protect"  other  nations  against  the  unwanted intrusion  of  U.  S.  television.  Nor  will  these  circumstances 
be  changed  by  the  introduction  of  satellite  transmission.  As 
Robert  Sarnoflf,  NBC  chairman,  has  said  (Broadcasting, 
Aug.  27),  satellites  are  only  another  method  of  distribution. 

It  is  our  guess  that  the  publicity  accorded  Mr.  Meyers' 
report  has  all  but  queered  its  chances  of  serious  considera- 

tion. We  must  agree  with  him  that  the  growth  of  television 
as  an  international  medium  offers  a  wide  new  world  of 
opportunity.  We  cannot  agree  that  it  also  offers  an  argument 
for  the  invention  of  new  government  agencies  to  make  work 
for  bureaucrats  and  mischief  for  broadcasters. 

Drawn  for  Broadcasting  by  Sid  Hix 

"//  Harry  stays  up  for  the  late,  late  show,  I  walk  around 

in  this  sheer  negligee.   It's  called  counter-programming!" 
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the  nicest  tilings  iiappen 

to  advertisers  wiio  appear. . .  ̂ 

5fC  ON  KPRC-TV  IN  HOUSTON,  NATURALLY! 
Internationally  accepted,  ask  for  it  by  name 
Edward  Retry  and  Company,  National  Representatives 

Courtesy  of  FIRST  NATIONAL  CITY  BANK  TRAVELERS  CHECKS  N.Y.C. 



Sell  big  on  the  chain  that's  big  in  six  of  America's  top  ten  markets, 
plus  one  of  the  South's  richest  areas.  How  big?  RKO  General  sells 
your  product  in  areas  populated  by  over  70  million  consumers. 
And  RKO  General  delivers  the  cream  . . .  puts  you  in  tight 

touch  with  people  who  are  interested  in  your  mes 

sage  and  have  the  buying  power  to  act.  That's 
because  RKO  General  captures  their  interest 

and  wins  their  respect  with  mature  pro- 
gramming that  sets  your  message  in  a 

framework  of  imagination  and  excitement. 
Discover  the  big  new  dimensions  in  sales  on 

America's  biggest,  most  powerful  independent  radio 

and  TV  chain.  Call  your  nearest  RKO  General  Station  or  your 
RKO  General  National  Sales  Division  man. 

NATIONAL  SALES  DIVISION  OFFICES 

New  York:  Time  &  Life  Building,  LOngacre  4-8000 

Chicago:  The  Tribune  Tower,  644-2470 

Hollywood:  5515  Melrose,  Hollywood  2-2133 
San  Francisco:  415  Bush  St.,  YUkon  2-9200 
Detroit:   Guardian  BIdg.,  WOodward  1-7200 
Atlanta:  1182  W.  Peachtree  N.W.,  TR  5-9539 

Dallas:  2533  McKinney  Street,  Riverside  2-5148 
Denver:  1150  Delaware  Street,  TAbor  5-7585 

A  GENERAL  TIRE  ENTERPRISE 

NEW  YORK   WOR  AM  FM/TV  LOS  AN  G  ELES  KHJ-AM/FM/TV 

DETROIT   CKLW-AM/FM/TV  BOSTON    rHTYAN^KE^NVTWORK  MEMPHIS   WHBQ-AM  TV 

SAN  FRANCISCO  kfrc  am  fm  WASHINGTON,  D.C.  wgms  am  fm 
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INSERT  *2  FOR  K^B's  j 

COLORING  BOOK  FOR  RADIO  TIME  BUYERS'  i 

This  is  a  typical  Dallas  adver- 
tiser who  has  placed  a  schedule 

on  KVIL,  Color  his  wagon  red 

and  full  of  green  money.  Color 

his  suit  expensive.  Color  his 

pockets  full  of  green  money.  Color 

his  feet  red  from  running  back 

and  forth  to  the  bank  with  his 

green  money.  Color  his  eyes  red 

from  staying  up  late  and  count- 
ing his  green  money.  Color  his 

lips  red  from  smacking  as  he 

looks  at  his  green  money.  You 

won't  need  any  other  colors  ex- 

cept maybe  gold  for  his  fillings  — 
if  he  has  any. 

"If  you  missed  the  first  or  second  or  third 
printing  of  KVIL's  Coloring  Book  for  Radio 
Time  Buyers,  or  insert  -1.  write  for  a  FREE 
copy  to  radio  station  KVIL,  4152  Mocking- 

bird Lane,  Dallas  5,  Texas. 

IQ^/ilb  .  .  .  top  station  among 

Dallas'  highly  mobiles. 



BALTIMORE'S 

BEST 

INFORMED 

ADULTS 

LISTEN  TO 

WCBM  RADIO! 

WCBM  newsmen  —  first  on  the  scene  — first  on 

the  air!  WCBM's  alert  staff  of  legmen  cover  the 
city  and  state  in  depth  ,  ,  ,  keeping  in  touch  with 

fast-moving  developments.  Result:  a  long  record 
of  notable  news  beats!  No  wonder  adult  listeners 

depend  on  WCBM  for  the  latest  news! 

WCBM's  reporting  of  local  news  .  .  .  plus  CBS 
network  news  features  .  .  .  combine  to  give  adult 

listeners  the  most  complete  radio  coverage  of 
local,  state,  national  and  international  news. 

News  — a  vital  area  of  WCBM's  adult-level  pro- 
gramming—is another  of  the  many  reasons  why 

the  best-informed  adult  listeners  in  the  Baltimore 
metropolitan  area  prefer  WCBM  Radio!  Reach 
these  adults  and  you  reach  the  people  with  money 
to  spend  in  this  vigorously  expanding  market! 

OOOO 

A  CBS  RADIO  AFFILIATE 

10,000  WATTS  ON  68  KC  &  106,5  FM  •  Baltimore  13,  Md. 

•  y 

National  Sales  Representative  y 

Metro  Broadcast  Sales 
*  \f  V  V  \  . 

A  SERVICE  OF  METROPOLIT.\N  BRO.A.DCASTING 
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THERE  IS  ALWAYS  A  LEADER,  and  WGAL-TV  in  its  coverage  area  is  pre-eminent. 

This  Channel  8  station  reaches  not  one  community,  but  hundreds— including  four  important 

metropolitan  markets.  Channel  8  delivers  the  greatest  share  of  audience  throughout  its  wide 

coverage  area.  For  effective  sales  results,  buy  WGAL-TV— the  one  station  that  is  outstanding. 

I^GAL
-TV 

J     NBC  and  CBS 

'STEINMAN  STATION^  J Lancaster,  Pa.^^ 
Clair  McCollough,  Pres.^^^ 

Representative:    The  MEEKER  Company,  Inc.      •      New  York      •      Chicago      .      Los  Angeles      •      San  Francisco 
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CLOSED  CIRCUIT- 

Dodd  sniffing  again 

Sen.  Thomas  J.  Dodd  (D-Conn.) 
is  ready  to  crank  up  his  investigation 
of  sex  and  violence  on  tv  for  new 
hearings  early  next  year.  No  final 
decision  has  been  made,  but  he  says 
he  has  seen  and  heard  enough  of 

new  r\-  programs  to  feel  '63-64  sea- 
son is  likely  to  be  "no  better"  than 

last  year — which  means  he  doesni 

think  programs"  quota  of  sex  and violence  has  been  sufficiently  reduced. 

//  continued  viewing  by  Sen.  Dodd 
and  his  investigators  bear  out  early 
impressions,  he  is  expected  to  set 
date  for  January.  Previous  subcom- 

mittee inquiry,  which  ended  in  May 
I  Broadcasting,  May  21),  stretched 
over  12-nionth  period  and  produced 
number  of  headline-making  public 
sessions.  At  that  time  Sen.  Dodd  ex- 

pressed hope  new  season  Mould  see 
drop  in  such  programming,  which  he 
regards  as  factor  in  increase  of  juve- 

nile delinquency. 

McClay  to  Gannett 

Announcement  will  be  made  any 
day  of  appointment  of  John  L.  Mc- 

Clay, assistant  to  Westinghouse  Broad- 
casting Co.  President  Donald  H.  Mc- 

Gannon,  to  executive  post  in  broad- 
casting division  of  Gannett  news- 

papers, with  headquarters  in  Roches- 
ter where  Gannett  owns  WHEC-AM- 

TV.  (Other  Gannett  stations  are 

^\^NR-AM-T\'  Binghamton:  WENY 
Elmira.  N.  Y.:  WD  AN  Danville.  Ill- 

plus  pending  acquisition  of  WAVY- 
.\M-TV  Norfolk.)  Mr.  McClay.  44, 

managed  \\^C"s  WJZ-TV  Baltimore 
from  1959-1962  and  previously  had 

been  aeneral  manager  of  W'BC's 
KY\\'-f\^  Cleveland.  " 

315  action  unlikely 

Because  congressional  incumbents 

don't  want  to  risk  "changing  rules  in 
middle  of  the  game,"'  there's  little likeUhood  of  action  in  waning  days  of 
current  session  for  liberalization  of 

political  section  (315)  of  law.  accord- 
ing to  Chairman  Warren  G.  Magnuson 

(D-Wash.)  of  Senate  Commerce  Com- 
mittee. Senator  is  author  of  one  biU 

which  would  again  waive  equal  time 
requirements  in  presidential  and  vice 
presidential  elections.  Other  measures 
range  from  outright  repeal  to  lifting  of 
requirement  in  presidential,  senatorial 
and  congressional  campaigns. 

Next  January,  when  elections  are 
two  years  away.  Chairman  Magnuson 
feels,  would  be  propitious  time  to 
launch  all-out  campaign  for  remedial 

legislation.  Legislators  then  could  ap- 
praise repeal  proposals  in  relaxed  man- 

ner M'hen  they're  not  confronted  with 
their  own  campaigns  for  re-election. 

Forgotten  section? 

Censorship  or  not,  some  FCC  zealots 
are  relying  on  little  known  section  of 
FCC  rules  to  impart  authority  to  ex- 

ercise control  over  tv  programs  which 

may  be  transmitted  via  satellite  com- 
munications. Sec.  3.788  of  FCC  rules 

provides  that  licensees  for  interna- 
tional stations  shall  render  program- 
ming "which  will  reflect  the  culture 

of  this  country  and  which  will  pro- 
mote international  goodwill,  under- 

standing and  cooperation.  Any  pro- 
gram solely  intended  for.  and  directed 

to  an  audience  in  the  continental  U.  S. 
does  not  meet  the  requirements  of  this 

service."" 
While  FCC  official  said  last  week 

that  satellite  communication  will  be  li- 

censed as  "international  broadcasting," 
he  failed  to  observe  that  ride  was 
adopted  when  private  licensees  were 
operating  all  iiiternational  short  wave 
stations — before  advent  of  Voice  of 
America.  Moreover,  satellites  are  not 
"stations"  but  are  relays  equivalent  to 
tall  towers. 

Satellite  still  Hill  issue 

Although  communications  satellite 
bill  is  now  law  (Broadcasting,  Sept. 

3 ) .  it"s  not  likely  that  Congress  has  seen 
last  of  controversial  issue.  Many  mem- 

bers of  Senate  and  House  have  reser- 
vations about  details  of  proposal,  and 

went  along  with  form  in  which  it 
passed  only  to  assure  enactment  of 
"something"  this  year.  Filibuster  by 
Senate  liberals  opposed  to  private- 
ownership  principle,  although  failing 
:o  kill  bill,  had  effect  of  preventing 
consideration  of  amendments  in 
Senate  and  House.  But  with  Com- 

munications Satellite  Act  now  on 
books,  senators  and  congressmen  who 
feel  measure  could  be  improved  are 
sure  to  offer  amendments  in  next  ses- 

sion of  Congress. 

Cross  repercussions 

Official  Washington  is  wondering 
about  pohtical  repercussions  President 
Kennedy  may  face  because  of  manner 
in  which  FCC  Commissioner  John  S. 

Cross  was  dumped.  He  had  solid  sup- 
port of  Arkansas  delegation  plus  in- 

fluential members  from  other  states. 

Argument  isn't  with  his  successor.  E. 
William  Henry,  but  with  White  House 
handling  of  appointment.  This  has 

been  variously  criticized  as  "inexcus- 
able," "reprehensible"  and  '"inhuman," 

with  predictions  that  last  hasn't  been heard  of  case. 

Form  fitting 

What  to  do  about  new  program- 
ming reporting  forms  for  license  re- 

newals still  is  problem  plaguing  FCC. 
Commission  discussed  radically  new 
approach  by  Commissioner  Frederick 
W.  Ford  (BRO.A.DCASTING,  Sept.  3)  at 

last  week's  meeting  but  reached  no decision.  Broadcast  Bureau  as  well 

as  commissioners,  oppose  Ford  pro- 
posal and  special  session  has  been 

scheduled  Sept.  24.  New  forms  have 
been  on  agenda  for  two  years  but  sev- 

en members  have  been  unable  to  reach 
compromise. 

Meyers  to  etv  practice? 

What  will  Tedson  J.  Meyers  do  now 

that  he  has  "resigned""  as  administra- tive assistant  to  FCC  Chairman  Minow. 
which  happened  after  White  House 
repudiation  of  his  suggestion  for  con- 

trol of  television  programs  sent  abroad 
via  satellite?  Mr.  Meyers,  who  had 

worked  closely  with  Ts^AB  President 

LeRoy  Collins'  assistant,  John  L.  Per- 
ry, as  sort  of  junior  Minow-CoUins 

brain  trust,  has  evinced  extreme  inter- 
est in  educational  tv.  Mr.  Perry,  last 

June,  left  NAB  to  set  up  his  own  pub- 
lic relations  consulting  firm.  Attor- 
ney Meyers  may  do  same  in  legal 

end,  it's  presumed. 

Tv  sex  bills  ignored 

Two  bills  aimed  at  prohibiting 

Washington,  D.  C.  radio  and  televi- 
sion stations  from  broadcasting  pro- 

grams containing  excessive  sex,  vio- 
lence or  obscenity  are  being  given 

quiet  burial  in  House  District  subcom- 
mittee. Bills  (HR  9686  and  HR 

9648)  haven"t  even  been  considered 
by  subcommittee  since  hearings  on 
them  closed  last  month  (Bro.a.dcast- 
ING,  Aug.  6),  and  chances  are  they 
won't  be  before  Congress  goes  home. 
That's  word  from  Rep.  John  Dowdy 
(D-Tex. ) ,  subcommittee  chairman  and 
author  of  HR  9686.  Bills  would  pro- 

vide criminal  penalties  for  Washing- 
ton. D.  C,  stations  broadcasting  pro- 

grams emphasizing  crime,  violence  or 
sex.  or  containing  obscene  language. 
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WMAL-TV 

TV  NEWS  LEADER  IN 

THE  NATION'S  CAPITAL 

INAUGURATES  A  NEW 

CONCEPT  IN  TELEVISION 

NEWS  PROGRAMMING 

FOR  WASHINGTON 

f'THE  EVENING 

REPORT" 
6:30"  7:30  pm 

MONDAV  'H""  FRIDAY 

A  complete  hour-long  report  of  all  the  day's 
news,  compiled  by  Washington's  largest,  most 
experienced  and  best  equipped  local  radio- 
television  News  staff.  Its  facilities  include  6 

radio-camera  equipped  Newswagons,  the  city's 
only  News  Helicopter,  2  World-wide  News 
services,  a  high-speed  film  laboratory  and 

Washington's  first  mobile  VTR  unit  (in  operation 
next  month),  plus  the  ABC  World-wide 

News  staff. 

6:30-6:45  PM-ABC  Evening  Report 
6:45-6:50  PM-Backstage 
6:50-6:55  PM-Business  News 

6:55-7:00  PM-Sports 
7:00-7:15  PM-Area  Round-up  News 

D.  C,  Md.,  &  Va. 

7:15-7:25  PM-Capitol  Report 
7:25-7:30  PIVI-Weattier 

Check  H-R  Television  for  Program 
wmol-tv Washington,  D.  C. 

^An  Evening  Star  Broadcasting  Company  Station, 
represented  by  H-R  Television.  Inc. 
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WEEK  IN  BRIEF 

Spot  television  sales  are  booming  and  may  make  fourth 
quarter  the  best  ever;  this  on  top  of  record  spot  activity 
last  year  at  this  time.  BROADCASTING  looks  at  fall  busi- 

ness vanes.  See  .  .  . 

RECORD  FALL  TV  SALES  ...  29 

Two  station  representatives  merge  to  form  one  of  top 
ten  in  field.  Venard,  Rintoul  &  McConnell  joins  with 

Torbet,  Allen  &  Crane  in  spot  radio-tv  station  representa- 
tion firm.  See  .  .  . 

VENARD  HEADS  MERGED  FIRM  ...  74 

Dedicated  New  Frontiersman,  loyal  Democrat.  That's 
FCC  commissioner-nominee.  Bill  Henry  sees  the  adminis- 

tration way,  all  right:  if  industry  doesn't  improve  program- 
ming, government  should  act.  See  .  .  . 

FCC  NOMINEE  IS  'LOYAL'  ...  38 

Four  Minneapolis  tv  stations  face  $500  fine  apiece 

because,  FCC  says,  they  didn't  identify  sponsor  of  special 
Sunday-closing  law  message.  Vancouver  am  cited  $2,000 
for  ID  failure.  See  .  .  . 

TV  STATIONS  RAPPED  ...  56 

Lawyers  talk  about  permitting  tv  cameras  into  court  and 

government  proceedings,  all  the  while  squinting  into 

battery  of  film  lights.  Pro-broadcast  arguments  countered 
by  recording  session.  See  .  .  . 

LAWYERS  SEE  FILM  COVERAGE  ...  42 

McLendon  cries  halt  to  incursion  by  FCC  into  program- 
ming and  numerical  limitations  on  commercials.  Texas 

broadcaster  holds  public  will  benefit  from  untrammeled 
free  competition.  See  .  .  . 

THE  NEW  MCLENDON  ...  70 

New  York's  first  educational  tv  station  preps  for  Sept. 
16  opening.  FCC  Chairman  Minow  and  USIA  Director 
Murrow  to  participate  in  dedication  program.  Etv  group 
already  in  trouble  with  AFTRA.  See  .  .  . 

NEW  YORK  ETV  GOES  ON  AIR  .  .  .  62 

Meyers  resigns  as  aide  to  Minow;  not  connected  with 
overseas  tv  censorship  controversy,  is  word.  Minow 
chooses  John  Cushman,  assistant  general  counsel,  as 
replacement  but  announcement  awaits  clearance.  See  .  .  . 

MEYERS  OUT,  CUSHMAN  IN  ...  46 

Radio  needs  more  "enthusiastic"  salesmen,  should  sup- 
ply more  "qualitative"  information,  learn  more  about 

agency  business  and  stop  downgrading  the  medium.  That's 
Rx  by  agency  and  rep  men  at  New  York  meet.  See  .  .  . 

NEW  YORK  'FUN'  AND  'FORUM'  ...  66 

Sharpen  up  on  programming,  drop  melange  of  medi- 
ocrity, Leo  Burnett  executive  tells  broadcasters  at  Chi- 

cago meeting.  Lists  seven  objectives  for  stations  in  search 
of  marketing  and  media  sense.  See  .  .  . 

CHICAGO  HEADSHRINKING  ...  68 
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JUST  ACROSS  CONSTITUTION  PLAZA! 

Number  One  Hundred  Constitution  Plaza,  a  sleek  onyx  structure  of  eighteen  stories,  nears  completion  a  few 

short  paces  across  Constitution  Plaza  from  Broadcast  House.  When  completed,  it  will  house  yet  another  major 

Hartford  office  of  the  Hartford  National  Bank  and  Trust  Company,  an  organization  founded  in  1792.  Like 

Broadcast  House,  first  of  a  complex  of  modern  structures  to  be  completed  in  Constitution  Plaza,  the  Hartford 

National  Bank  and  Trust  Company  is  playing  an  important  part  in  the  urban  rebirth  of  America's  insurance 
capital  by  providing  further  stimulus  to  an  already  bustling  market. 

Burgeoning  with  Hartford  is  WTIC  Television  and  Radio.  Latest  ARB  and  Nielson  reports  show  WTIC-TV's  clear 
leadership  in  southern  New  England.  The  superiority  of  WTIC  Radio  is  delineated  in  the  latest  Alfred  Polltz 

Media  Study  of  the  Southern  New  England  area. 

Hartford,  Connecticut 
WTIC-TV    IS    REPRESENTED    BY    HARRINGTON,    RIGHTER   &   PARSONS,  INCORPORATED 

WTIC    AM-FM    IS    REPRESENTED    BY    THE    HENRY    I.    CHRISTAL  COMPANY 

WTIC 
3/AM/FM 



Late  news  breaks  on  this  page  and  on  page  10 
Complete  coverage  of  week  begins  on  page  29 AT  DEADLINE 

PARTIAL  HOLD  ON  PAYMENTS  ASKED 

CBS  tells  court  it's  necessary  if  rates  are  reduced 
CBS  has  asked  court  to  require 

ASCAP  to  set  aside  20%  of  CBS"  music- 
license  payments  to  ASCAP  against 
possibility  that  ASCAP  rates  may  be 
cut  20%. 

Motion  filed  in  U.S.  Southern  Dis- 
trict Court  in  New  York  notes  that 

while  new  tv  broadcast  music  licenses 
with  ASCAP  are  being  worked  out, 
rates  in  effect  before  Jan.  1,  1962,  are 

being  continued  on  "interim"  basis  with 
understanding  that  any  changes  made  in 
new  rates  will  be  retroactive  to  first  of 

year. 
CBS  contends  ASCAP  distributes  its 

funds  to  members  as  funds  are  received. 
Thus,  its  motion  argues,  if  CBS  wins 
reduction  in  rates,  ASCAP  may  not 
have  enough  money  on  hand  to  make 
necessary  rebates — unless  it  is  required 
to  set  up  a  reserve.  CBS  says  it's  sure 
it'll  win  20%  reduction  in  current  rates 
and  asks  that  like  amount  of  its  pay- 

ments not  only  be  sequestered  but  be 

invested  in  interest-bearing  securities. 
CBS  motion  estimates  that  pending 

litigation  will  delay  fixing  of  permanent 
ASCAP  fees  until  mid-1963. 

It  reports  that  in  first  seven  months  of 
this  year,  CBS  paid  ASCAP  $2.5  million 
and  estimates  that,  on  this  basis,  its 

"interim"  payments  (all  since  Jan.  1. 
1962)  will  total  $4.3  million  this  year 
and  reach  $6.45  million  by  mid- 1963. 
It  also  estimates  that  all  three  networks 
and  all  tv  stations  will  pay  $18,850,000 
in  interim  ASCAP  fees  in  1962  and 
$28,275,000  by  July  1963.  Motion 
continues: 

"Should  .  .  .  CBS  be  successful  in 
winning  a  rate  reduction  of  20%, 
ASCAP  would  owe  it  $860,000  for  the 
year  1962,  and  $430,000  additional  for 
the  first  six  months  of  1963.  On  a  sim- 

ilar reduction,  it  would  owe  the  other 
licensees  $2,910,000  for  the  year  1962 
and  an  additional  $1,455,000  for  the 

first  six  months  of  1963." 

Mature  radio  formats 

urged  in  Chicago  set 
Format  change  just  for  sake  of  change 

in  radio  today  is  very  risky  venture, 
especially  when  done  to  halt  sagging 
ratings  or  revenues,  George  Skinner, 
director  of  radio  programming  services, 
The  Katz  Agency,  New  York,  warned 

Friday  (Sept.  7)  in  talk  at  World's  Fair of  Music  &  Sound,  Chicago.  He  urged 
improvements  within  format  instead, 
with  complete  switch  last  resort  like 

"divorce"  (earlier  story,  page  68). 
Mr.  Skinner  said  radio  today  is  in 

"alarming  state  of  flux"  because  there 
is  "no  pat  formula  to  which  to  turn." 
Station  which  "recognizes  a  need  and 
fills  it  will  win  the  loyalty  of  the  audi- 

ence as  well  as  the  support  of  the  ad- 

vertiser," he  said.  Pointing  to  trend  of 
talk  formats,  he  noted  "music  has  not 
lost  its  charm,  but  it  has  suffered  from 

over-exposure." 
Jack  Maloy,  program  director  of 

WNAC  Boston,  related  success  of  1960 
decision  to  program  for  mature  tastes 
with  15  minutes  of  news  in  hour  plus 

"quality"  music  and  "generous  amount 
of  human  voice"  in  diversified  talk 
shows.  He  said  beefing  up  of  air-per- 

sonalities' outside  reading  for  self-im- 
provement plus  constant  quality  con- 

trol has  aided  WNAC's  "radio  with  a 
purpose"  image. 

Rex  Davis,  director  of  news  and  spe- 
cial events,  KMOX  St.  Louis,  cited  new 

generation  of  thoughtful  listeners  who 

want  to  know  "why"  about  many  topics. 
He  felt  radio  too  often  "has  been  short- 

changing its  listeners." 

GOP  makes  new  pitch 

for  prime  fall  periods 

Network  officials  were  studying  Fri- 
day (Sept.  7)  proposal  by  Republican 

National  Committee  that  affiliates  be 
permitted  to  sell  five  minutes  at  end 
of  each  program  during  8-10  p.m. 
prime  time  to  major  party  local  politi- 

cal candidates. 
In  telegram  to  three  tv  networks. 

Republican  National  Chairman  William 
E.  Miller  and  Sen.  Barry  Goldwater 
(R-Ariz.)  and  Rep.  Bob  Wilson  (R- 
Calif.),  representing  GOP  senatorial 
and  congressional  campaign  commit- 

tees respectively,  called  attention  to 
current  Congressional  session  extend- 

ing into  October. 

"Opportunities  for  candidates  to 
speak  to  the  voters  in  practical  pro- 

gram lengths,  though  always  limited, 
will  become  impossibly  inadequate  in 

a  short  campaign,"  they  said.  They 
said  that  time  periods  previously  avail- 

able reach  average  of  less  than  10% 
of  electorate  per  broadcast;  in  combi- 

nation no  more  than  65%.  Addition 
of  prime  time  periods,   they  added. 

would  make  virtually  all  voters  reach- 
able by  major  candidates. 

Previously,  GOP  had  asked  net- 
works to  clear  last  five  minutes  of 

prime-time  shows  to  be  bought  by  na- 
tional committee  and  furnished  to  local 

major  candidates  (Broadcasting,  Aug. 

20).  Networks  begged  off  on  adminis- 
trative and  legal  grounds. 

COLLINS  'SHOCKED' 
Says  NAB  will  investigate 

FCC  sanction  of  4  tv  outlets 

NAB  President  LeRoy  Collins  said 
Friday  association  will  look  into  FCC 
action  in  citing  four  Minneapolis-St. 
Paul  tv  stations  as  liable  for  fines  (see 
story  page  56). 

"I  don't  have  all  the  facts  but  from 
those  I  do  have  I  am  frankly  shocked 

at  this  action,"  he  said.  He  promised 
prompt  and  full  NAB  investigation  to 
determine  what  "appropriate  action  can 

be  taken." 

It  was  reported  NAB  decided  on  this 
course  after  receiving  complaints  from 
Minnesota  stations  facing  $500  fines 
each  for  alleged  non-compliance  with 
FCC  sponsorship  identification  rules. 

Show  WDKD  no  mercy, 

Bureau  replies  to  FCC 
Broadcast  Bureau  Friday  (Sept.  7), 

recommended  FCC  show  no  leniency  to 
WDKD  Kingstree,  S.  C,  nor  grant  its 

plea  for  reconsideration  of  non-renewal of  license  (At  Deadline,  Aug.  27). 
Bureau  rebutted  WDKD  contention 

that  station  wasn't  given  sufficient  ad- 
vance warning  and  said  station's  offenses were  more  serious  than  those  stations 

WDKD  said  had  been  shown  leniency 
in  past. 
WDKD  presented  no  evidence  or 

viewpoint  in  plea  for  reconsideration 
which  FCC  has  not  considered  (and 

properly  rejected),  bureau  said.  No 
factors  mitigate  in  favor  of  renewing 
Mr.  Robinson's  license,  bureau  stated. 

Title  bout  to  pay  tv 

Middleweight  championship  bout  be- 
tween Gene  Fullmer  and  Dick  Tiger 

will  be  carried  on  subscription  tv  in 
Hartford,  Conn.,  by  WHCT  (TV)  Oct. 
16.  RKO  General  Phonevision  Co. 
announced  Friday  (Sept.  7)  it  will 
charge  $2.50  for  bout.  Company  ar- 

ranged for  telecast  with  LLM  Produc- 
tions, which  has  closed  circuit  rights  to 

bout,  to  carry  it  exclusively  in  Hartford. 
There  will  be  no  free  television  of 
event. 
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Mr.  Bilby 

Kenneth  W. 
Bilby,  V  p  in 
charge  of  public 
affairs  of  RCA, 
New  York,  elect- 

ed executive  vp. 
Mr.  Bilby  joined 
RCA  in  1960 
from  NBC  where 
he  had  been  in 
charge  of  pr  and 
national  advertis- 

ing, serving  five- 
year  period  there  first  as  vp  and  later  as 
executive  vp.  At  RCA  corporate  level 
he  has  overall  responsibility  in  public 
affairs,  advertising  and  sales  promotion, 

staff  vp's  activity  in  Washington,  and 
community  relations.  Mr.  Bilby  began 
his  career  as  copy  boy  and  moved  up 
ranks  to  become  foreign  correspondent 
of  New  York  Herald  Tribune,  author- 

ing book  on  Middle  East.  He  served 
as  pr  representative  for  RCA  Victor 
and  NBC  while  with  Carl  Byoir  &  As- 

soc., pr  firm,  for  three  years  before 
associating  with  NBC. 

William  F.  Grisham,  former  vp  and  tv 
copy  director  of  Leo  Burnett  Co.,  Chi- 

cago, joins  Needham,  Louis  &  Brorby, 
that  city,  as  vp  and  creative  group  head. 
Previously,  Mr.  Grisham  had  been  with 
Foote,  Cone  &  Belding  as  copy  super- 

visor and  with  D'Arcy  Adv.  as  senior 
producer  and  writer. 

Lloyd  George  Venard  elected  presi- 
dent; Alan  L.  Torbet,  executive  vp,  and 

James  V.  McConnell  vp  and  treasurer 
of  new  radio-tv  station  rep  firm, 
Venard,  Torbet  &  McConnell,  being 
formed  by  merger  of  Venard,  Rintoul 
&  McConnell  with  Torbet,  Allen  & 
Crane  (see  story,  page  74). 

/Ir.  Petrillo Mr.  Ducovny 

Allen  Ducovny,  vp  and  director  of 

radio-tv  department  of  D'Arcy  Adv., 
New  York,  named  vp  in  charge  of  tv 
programming,  and  Eugene  A.  Petrillo, 

director  of  agency's  tv  commercial  de- 
partment, elected  vp  in  charge  of  com- 

mercial production.  Both  posts  are 
newly  created  and  are  said  to  be  part 

of  expansion  of  agency's  radio-tv  de- 

partment. Mr.  Ducovny  joined  D'Arcy 
in  1954  as  producer.  Mr.  Petrillo  has 
has  been  with  agency  for  month  and 
earlier  had  been  with  William  Esty  Co. 
as  vp  and  account  executive. 

C .  James 
Proud,  president 

and  general  man- 
ager of  Advertis- 

ing Federation  of 
America,  New 
York,  resigned 

Sept.  3.  Mr. 
Proud  will  re- 

main in  post  un- 
til possibly  De- 

cember, or  un- til successor  is 
named.  Resignation  is  said  to  be  tied  to 
policy  difficulty  (see  story,  page  37). 

Giraud  Chester,  who  recently  re- 
joined NBC-TV  (Broadcasting,  Aug. 

20),  elected  vp  in  charge  of  program 
administration.  Mr.  Chester,  who  was 
vp  in  charge  of  daytime  programming 

and  member  of  plans  board  at  ABC- 
TV  before  returning  to  NBC,  was  gen- 

eral programming  executive  at  NBC-TV 
from  1953-57.  After  brief  period  with 
Ted  Bates  &  Co.,  he  moved  to  ABC  to 
establish  daytime  program  schedule. 

Proud 

For  other  personnel  changes  of  the  week  see  FATES  &  FORTUNES 

Local  shows  critical 

NY  stations  informed 

Broadcasters  were  urged  to  know 
and  program  for  their  communities  and 
to  meet  needs  of  audiences  at 
Friday  (Sept.  7)  windup  session  of 
New  York  State  Broadcasters  Assn. 
convention  at  Saratoga  Springs,  N.  Y. 
(see  earlier  story,  page  66). 

Robert  H.  Boulware,  vice  president, 
Fletcher  Richards,  Calkins  &  Holden, 
on  community  involvement  panel,  sug- 

gested stations  be  concerned  less  with 
ratings  and  which  service  they  use  and 
more  with  their  image  as  a  service 
medium. 

Also  on  panel,  chairmaned  by  Don 

Curran,  ABC-owned  stations'  director 
of  advertising  and  promotion,  were 
Edwin  H.  James,  vice  president  and 
executive  editor.  Broadcasting  maga- 

zine, and  Dan  Bellus,  advertising-pro- 
motion director  of  Transcontinent  Tv 

Corp.  Mr.  James  urged  that  broad- 
casters aim  programming  to  benefit 

their  own  communities  and  not  to 
impress  oflicials  in  Washington.  Mr. 

Bellus  said  most  important  "sale"  sta- tion can  make  is  to  meet  local  needs. 

In  windup  panel  (on  Washington 
scene),  James  McKenna  of  McKenna  & 
Wilkinson,  Washington  law  firm,  warn- 

ed of  implications  in  FCC  thinking  in 
three  areas — new  program  forms,  move 
to  include  NAB  code  in  FCC  rules,  and 
radio  station  birth  control  study.  Mollis 

Seavey,  NAB's  manager  of  government 
affairs,  detailed  what  NAB  is  doing. 

JFK  kicks  off  UCC 

President  Kennedy  will  launch 
nation-wide  United  Community 

Campaigns  Sept.  16  with  five- 
minute  all-network  presentation. 
Session  was  video  taped  at  White 
House  Aug.  31,  with  John  S. 

Hayes,  president  of  Post-News- 
week  Stations  (WTOP-AM-FM- 
TV  Washington,  WJXT  [TV] 
Jacksonville),  and  Lee  H.  Bristol, 
chairman,  Bristol-Myers  Co.,  par- 

ticipating in  kickoff.  Mr.  Hayes 
is  national  president  of  United 
Community  Funds  and  Councils 
of  America  and  Mr.  Bristol  is 
national  campaign  chairman. 

NBC-TV  plans  big  boost 
in  information  programs 

NBC-TV  will  present  50  major  news 
and  information  specials  during  1962- 
63,  representing  25%  increase  over  40 
such  programs  carried  in  1961-62,  ac- 

cording to  William  R.  McAndrew,  exec- 
utive vp,  NBC  News. 

Subjects  will  range  from  Arizona 
desert  to  waters  of  Nile  and  from 

heritage  of  Shakespeare  to  full-scale  re- 
view of  communism.  News  and  infor- 

mational programs  will  account  for 
about  one-fourth  of  entire  schedule  next 
season,  according  to  Julian  Goodman, 
vice  president,  NBC  News,  who  is  su- 

pervising production  of  specials. 

RCA  declares  25  cent  dividend 

Quarterly  dividend  of  25  cents  per 
share  on  common  stock  of  RCA,  pay- 

able Oct.  29  to  holders  of  record  at 

close  of  business  on  Sept.  21,  was  an- 
nounced last  Friday  (Sept.  7).  Divi- 

dend of  87'/2  cents  per  share  also  was 
declared  on  cumulative  first  preferred 
stock  for  period  Oct.  1-Dec.  31,  pay- 

able Jan.  2,  1963,  to  holders  of  such 
stock  at  close  of  business  Dec.  17. 
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We  Are  Pleased  To  Announce 

EFFECTIVE  SEPTEMBER  1 

Appointment  of 

DAREN  F.  McGAVREN 

COMPANY,  Inc. 

Exclusive  National  Advertising  Representatives 

for 

1IVFMJ-RADI0 

5000  WATTS 

THE  WFMJ  BROADCASTING  COMPANY 

Youngstown,  Ohio 
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OVERTURE 

The  incomparable 

music  of  THE  BOSTON 

SYMPHONY  ORCHESTRA 

raises  the  curtain  on 

an  exciting  new 

television  season  on 

WNEW-TV.  ThisI 

series  of  concerts 

by  the  internationally 

famous  BOSTON 

SYMPHONY,  under  the 

inspired  direction 

of  Charles  Munch,  will 

also  present  world 

renowned  soloists  and 

guest  conductors. , 

Drama  plays  a  major 

role  on  wnew-tv. 
THE  PLAY  OF  the  WEEK 

brings  the  finest of  contemporary 

and  classical  theatre 

back  to  television. 

Among  the  works  to  be 

seen  are  tiger  at 

the  gates,  the  iceman 

COMETH  starring  Jason 

Robards,  Jr.,  MEDEA 

with  Judith  Anderson 
and  THE  CHERRY  ORCHARD 

starring  Helen  Hayes. 



ACT  II 

From  Walt  Disney, 

THE  MICKEY  MOUSE  CLUB, 

an  entertaining  daily 

series  of  programs 

for  children  and  their 

parents.  It  features  the 

best  of  Walt  Disney's 
cartoons,  adventure 

tales,  circus  acts,  nature 

stories,  and  an  array 

of  superb  talent. 

THE  MICKEY  MOUSE 

CLUB  becomes  an 

important  addition 

to  WNEW-TV's  highly- 
honored  programs  for 

young  people  — 
WONDERAMA,  JUST  FOR 

FUN  and  the  imaginative 

SANDY'S  HOUR. 

ACT  III 

A  Spectacular  array 

of  audience  favorites: 

Dorothy  Provine  in 
THE  ROARING  TWENTIES; 

the  rugged  adventures 
of  THE  OUTLAWS; 

SUGARFOOT;  THE  DEPUTY 

Starring  Henry  Fonda; 

a7th  PRECINCT; 

cain's  hundred; 

bourbon  street  beat; 

thed.a.'sman; 

the  islanders;  call 

MR.D.;  and  BRONCO 

are  some  of  the  highly 

popular  programs 
that  add  excitement 

to  WNEW-TV. 

ACTIV 

WNEW-TV's  diversity 

of  programming 

includes  OPEN  END 

with  David  Susskind, 

highly  regarded 
motion  pictures  on 

MOVIE  GREATS,  the  Emmy- 

honored  specials 

produced  by  Metropolitan 
BroadcastingTelevision 

and  the  informative 

COLUMBIA  LECTURES  IN 

INTERNATIONAL  STUDIES. 

The  selective  taste  of 

WNEW-TV's  programming 

is  exemplified  by  the 

past  season's  Peabody 
Award-winning,  AN  AGE 

OF  KINGS,  and  the 

acclaimed  festival  of 

PERFORMING  ARTS. 



SALES  MANAGER 

GETS  BONUS! 

FINDS 

WHLI sland 

-4TH  LARGEST  MARKET  IN 

U.S.-A  SEPARATE,  INDEPEND- 
ENT AND  DISTINCT  MARKET 

"Nassau-Suffolk  (Long  Island) 
accounts  for  more  Apparel 
Sales  than  35  states  and  its 

%2V4  Billion  Retail  Sales  out- 
ranks the  following  major 

metro  markets: 

Philadelphia  Dallas 
Detroit  St.  Louis 
Cleveland  Milwaukee 
Washington,  D.C.  Seattle 
Boston  Minneapolis 
Houston  Pittsburgh 
San  Francisco  Kansas  City 
Baltimore  Atlanta 

Long  Islanders  listen,  and  are 
loyal  to  WHLI  because  WHLI  pro^ 
vides  exclusive  programs  and 
services  that  are  vital  to  resi- 

dents of  Long  Island. 

r  ►  le .000  WATTS 

IWHLI 

AM  1100 
FM  98  3 

HEMPSTEAD 
LONG  ISLAND.  N.  T 

tk  uoice  of 

PAUL  GODOFSKY,  Pres.  Gen.  Mgr. 
JOSEPH  A.  LENN,  Exec.  Vice-Pres.  Sales 

REPRESENTED  by  Gill-Perna 

DATEBOOK 

A  calendar  of  important  meetings  and 
events  in  the  field  of  communications 

■Indicates  first  or  revised  listing. 
SEPTEMBER 

Sept.  11-13  —  Electronic  Industries  Assn., 
committee,  section  division  and  board  meet- 

ing. Biltmore  Hotel,  New  York. 
Sept.    12— Direct    Mail   Advertising  Assn. 
Opening  luncheon  of  45th  annual  DMAA 
convention  ai  Sherman  House,  Chicago. 
Edward  R.  Murrow,  director  of  U.  S.  In- 

formation Agency,  will  deliver  keynote 
speech  at  noon. 
Sept.  12-13— CBS  Radio  Affiliates  Assn.  an- 

nual convention.  Waldorf-Astoria  Hotel, New  York. 

Sept.  12-14 — Michigan  Assn.  of  Broadcast- 
ers, fall  convention  and  business  meeting. 

Kenneth  Cox,  chief  of  Federal  Communica- 
tions Commission's  Broadcast  Bureau,  to speak.  Hidden  Valley.  Gaylord,  Mich. 

Sept.  13-14— Fifth  annual  conference  of 
the  European  Market  Assn.  of  Advertising 
Agencies.  5  Chesterfield  Gardens,  London. 
England.  (EMA  board  member  for  North 
America:  Edwin  Van  Brunt,  Van  Brunt 
&  Co.,  New  York.) 
Sept.  13-14 — Sixth  national  Symposium  on 
engineering  Writing  &  Speech,  sponsored 
by  Professional  Group  on  Engineering 
Writing  &  Speech,  IRE.  Banquet  speaker  to 
be  Henry  Loomis,  director.  Voice  of 
America.  Mayflower  Hotel,  Washington. D.  C. 

'Sept.  14 — Deadline  for  comments  on  FCC 
proposal  on  vhf  tv  allocations  in  Augusta, 
Bangor,  Calais  and  Presque  Isle,  all  Maine. 
Replies  due  Sept.  24. 
Sept.  14.— Advertising  Federation  of  Amer- 

ica, first  district  meeting.  Cape  Cod  area. 
Sept.  14-16 — National    Academy    of  Tele- 

vision Arts  &  Sciences,  board  of  trustees 
meeting,  Hollywood. 
Sept.  14-16— West  Virginia  Broadcasters 
.\ssn.  fsill  meeting  at  The  Greenbrier.  Speak- 

ers include:  Mike  Layman,  WSFC  Somerset, 
Ky.;  Leonard  Marks,  Washington  attorney, 
and  Gene  Katz,  The  Katz  Agency. 
Sept.  15— UPI  Broadcasters  of  Pennsyl- 

vania annual  meeting  at  Nittany  Lion  Inn 
at  State  College.  Pa.  Part  of  this  year's session  will  be  held  in  conjimction  with 
the  first  meeting  of  the  Pennsylvania  News 
Broadcasters  Assn. 

Sept.  16-18 — Louisiana  Assn.  of  Broad- 
casters, annual  convention  and  business 

meeting.  Royal  Orleans  Hotel.  New  Orleans. 
Sept.  16-18 — Louisiana  AP  Broadcasters 
meeting  in  New  Orleans. 
*Sept.  17 — Western  States  Advertising  Agen- 

cies Assn.  dinner  meeting  at  the  Sheraton- 
West  Hotel,  Los  Angeles.  A.  C.  Nielsen  Jr., 
president  of  A.  C.  Nielsen  Co.,  will  discuss 
the  question:  "Can  advertising  results 
really  be  measured?" 
Sept.  17 — Deadline  for  comments  on  FCC 
proposal  for  a  new  class  of  service  to  pro- 

mote educational  tv  by  using  channels  in 

RAB  management  conferences 

Sept.    10-11    —   Hyatt   House,  Bur- 
lingams,  Calif. 

Sept.  13-14— O'Hare  Inn,  Des  Plalnes, 
m. 

Sept.  17-18 — The  Lodge,  Williamsburg, Va. 

Sept.  20-21— Cherry  Hill  Inn,  Haddon- 
field,  N.  J. 

Sept.  24-25— Hilton  Inn,  Atlanta,  Ga. 
Sept.  27-28 — Dearborn  Inn,  Dearborn, Mich. 
Oct.  1-2 — Glenwood  Manor,  Overland 

Park,  Kan. 
Oct.  4-5— Western  Hills  Hotel,  Fort 

Worth.  Tex. 

NAB  FaU  Conferences 
Oct.  15-16— Dinkler-Plaza,  Atlanta 
Oct.  18-19— Biltmore,  New  York 
Oct.  22-23— Edgewater  Beach,  Chicago 
Oct.  25-26— Statler-Hilton,  Washington 
Nov.  8-9  —Sheraton-Dallas,  Dallas 
Nov.  12-13— Muehlebach,  Kansas  City 
Nov.  15-16 — Brown  Palace,  Denver 
Nov.  19-20 — Sheraton-Portland,  Ore. 

the  1990-2110  me  or  2500-2690  mc  bands  to 
transmit  to  schools. 

'  Sept.  18 — League  of  Advertising  Agencies, 
dinner  meeting  at  The  Advertising  Club, 
New  York.  "The  increasing  importance  of 
small  and  medium  size  agencies  in  our 

marketing  structure." Sept.  19-22 — Radio-Television  News  Direc- 
tors Assn.  international  convention,  Shera- 
ton Palace  Hotel,  San  Francisco.  Opens 

Sept.  19  with  "news-maker"  cruise  aboard 
Navy  carrier  Yorktown  for  anti-submarine 
maneuvers.  Pierre  Salinger,  presidential 
press  secretary,  will  be  principal  speaker 
at  RTNDA  awards  luncheon,  Sept.  20. 
Eric  Sevareid,  CBS  News  analyst,  will 
speak  Saturday,  Sept.  22,  at  the  annual 
Paul  White  Memorial  award  banquet.  A 
seminar  on  "Reporting  Crime  News:  the 
Challenge  to  Radio  and  Television  News- 

men" will  be  presented  by  the  faculty  of 
the  School  of  Criminology,  U.  of  Califor- 

nia. Dean  Joseph  D.  Lohman  will  preside. 
Jules  Bergman,  science  editor  of  ABC 
News,  will  discuss  techniques  of  reporting 
science  news  for  radio  and  tv. 
Sept.  20 — Comments  due  on  FCC  proposal 
to  amend  its  rules  to  permit  the  use  of 
automatic  logging  devices. 
Sept.  20 — Deadline  for  comments  on  FCC 
proposals  to  permit  public  inspection  of 
network  affiliation  contracts  and  to  amend 
rules  relating  to  multiple  ownership  of 
broadcast  properties  postponed  from  Aug. 

20). 

Sept.  21 — Florida  Assn.  of  Broadcasters 
fall  board  meeting  at  the  Grand  Bahama 
Hotel  &  Club,  West  End,  Grand  Baliama Island. 

Sept.  21 — Tennessee  Assn.  of  Broadcasters 
convention,  Nashville.  Guest  speakers  In- 

clude: Betty  Furness,  CBS  Radio;  Gov. 
LeRoy  Collins,  NAB;  Commissioner  Frede- 

rick W.  Ford,  FCC;  William  Kaland,  vp- 
programs,  Westinghouse  Broadcasting  Co., 
and  Gov.  Buford  Ellington  of  Tennessee. 
Sept.  21-23— New  England  Stereo-High 
Fidelity  Show,  Mid-Town  Motor  Inn,  220 
Himtington  Ave.,  Boston.  Admission  wUl 
be  75*.  There  will  be  a  preview  of  the  show 
for  members  of  the  trade  and  the  press 
starting  at  6  p.m.,  Thursday,  Sept.  20. 
Sept.  21-23— East  Central  area  AWRT  con- 

ference. Green  Meadows  Inn.  Columbus, Ohio. 

Sept.  21-23 — Southwest  area  AWRT  con- 
ference, Sheraton-Dallas  Hotel,  Dallas,  Tex. 

Sept.  22 — New  applications  of  video-film 
and  video-tape  in  defense  and  aero-space 
industries  wUl  be  reported  by  Robert  B. 
Steel,  senior  developmental  engineer  for 
the  UNrVAC  San  Diego  Engineering  Center 
of  Sperry  Rand  at  the  symposium  on  edu- 

cational tv  sponsored  by  SMPTE  at  Los 
Angeles  State  College  (see  below).  Mr. 
Steel's  report  is  based  on  a  two-year  sur- 

vey of  tape  usage  for  training  In  the  mili- 
tary and  aero-space  television  markets. 

Sept.  22 — Society  of  Motion  Picture  & 
Television  Engineers,  Auditorium  of  the 
Music  Building  of  Los  Angeles  State  Col- 

lege. One-day  symposium  on  the  technical 
aspects  of  television  as  a  medlimi  for  in- structional communication. 
Sept.  28 — Minnesota  Broadcasters  Assn., 
annual  convention,  Leamington  Hotel,  Min- 
neapolis. 
Sept    2R-2!)— Institute   of  Radio  Engineers, 
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POLITZ  KNOWS 

WHAT 

LISTENER 

PREFER 

IN  WGY'S  25-COUNTY 

COVERAGE  AREA 

■  With  competition  from  110  stations,  WGY 
dominates  listener  preferences.  For  example, 

295,000*  feel  WGY  provides  the  most  reliable 

and  complete  news  reporting  ....  265,000* 
listeners  prefer  WGY  for  farm  news  and  market 

reports  ...  and  149,000*  specify  WGY  for  pro- 
grams of  interest  to  homemakers. 

■  Only  the  Politz  study  tells  advertisers  who, 

what,  when,  where,  and  why  people  listen  in  Al- 
bany, Schenectady,  Troy,  Northeastern  New 

York,  and  Western  New  England.  For  the  com- 

plete Politz  survey  on  WGY's  25-county  listen- 
ing audience,  contact  WGY  or  your  Henry  I. 

Christal  Go.  representative. 
982-23 

*Th 

ose  expressing  an  opinion. 

WGY 

810  KC 

50  KW 

A  GENERAL  ELECTRIC  STATION 

ALBANY-SCHENECTADY-TROY 

12  annual  broadcast  symposium.  Wlllard 
Hotel.  Washington,  D.  C. 
Sept.  28-30— Southern  area  AWRT  con- ference, Americana  Motor  Hotel,  Atlanta. Ga. 

OCTOBER 
Oct.  1— Deadline  for  replies  to  FCC  pro- posal to  amend  its  rules  to  permit  the  um of  automatic  logging  devices. 
Oct.  1 — Deadline  for  comments  on  FCC? proposal  to  reallocate  the  microwave  bands 6425-6575.  10550-10680  and  11700-12200  so that  certain  portions  can  be  used  exclu- 

sively for  common  carrier  mobile  and  priv- ate mobile  uses. 

Oct.  2— Advertising  Research  Foundation's eighth  annual  conference.  Hotel  Commo- dore. New  York.  Keynote  speaker  will  be 
Birny  Mason  Jr.,  president  of  Union  Car- 

bide Corp.  Subjects  include  "The  com- 
puter's invasion  of  media  planning"  and "What  contribution  can  commvmicatlon theory  make  to  constructing  and  evalu- 

ating an  advertising  campaign?" 
Oct.  2-6— New  York  High  Fidelity  Musie Show,  N.  Y.  Trade  Show  Bldg. 
Oct.  3— Deadline  for  comments  on  FCC proposal  to  change  requirements  for  on- duty  operators  at  certain  classes  of  radio stations  so  that  part-time  duty  by  first class  radiotelephone  operators  would  be 
permitted,  provide  the  operator  require- ments for  routine  operation  of  the  trans- mitter are  upgraded. 
Oct.  4— Deadline  for  reply  comments  on 
FCC  proposals  to  permit  public  inspection of  network  affiliation  contracts  and  to 
amend  rules  relating  to  multiple  ownership of  broadcast  properties  (postponed  from Sept.  4). 

Oct.  6-7— Missouri  Associated  Press  Ra- dio-Tv  Broadcasters,  Arrowhead  Lodge, Lake  Ozark,  Mo. 

Oct.  8-10— Eighteenth  annual  NaUona] 
Electronics  Conference  at  Chicago's  new lakefront  exposition  center,  McCormlck Place. 

Oct.  9— Eighth  Wisconsin  FM  StaUon  CUnle. H.  A.  Engel,  chairman,  U.  of  Wisconsin. Madison. 

•Oct.  10— Hollywood  Advertising  Club,  first limcheon  meeting  of  the  1962-63  season  at the  Colimibia  Ranch  in  Burbank.  Calif. 
Joe  Swavely,  director  of  the  commercial 
film  division  of  Columbia-Screen  Gems, 
will  explore  some  of  Hollywood's  commer- cial production  potentials  in  a  talk  en- 

titled: "The  sky  isn't  the  limit."  Robert 
J.  Light,  HAC  president,  will  discuss  plans for  the  coming  year. 

Oct.    11-12— North       Dakota  Broadcasters 
Assn.  11th  annual  convention  at  The  Plains- 

man Hotel,  Williston,  N.  D. 
Oct.  11-13 — Alabama  Broadcasters  Assn. 
fall  conference.  Hotel  Stafford,  Tuscaloosa, 
Ala.,  and  U.  of  Alabama. 
Oct.  12— AWRT  Educational  Foundation 
board  of  trustees  meeting,  Sheraton  Hotel, Philadelphia,  Pa. 

Oct.  12-14 — American  Women  In  Radio  & 
Television  board  of  director  meeting, 
Sheraton  Hotel,  Philadelphia,  Pa. 

Oct.  14-17— CCBA  Managlne  and  Engineer- 
ing convention.  Royal  York  Hotel,  Toronto, Ont, 

Oct.  15-19  —  Audio  Engineering  Society, 
14th  annual  fall  convention.  Leading  topics 
of  papers  to  be  presented  will  be  fm  stereo 
tiroadcasting  and  modern  telephony.  Dead- 
Une  for  abstracts  is  June  8.  Barbizon- 
Plaza  Hotel,  New  York. 

Oct.  16 — Second  annual  Southeast  Radio- 
Tv  Seminar  (SERTS),  sponsored  by  Georgia 
Assn.  of  Broadcasters,  on  catv  challenge  to 
broadcasters.  Dinkler-Plaza  Hotel,  Atlanta, Ga. 

Oct.  16 — Premium  Advertising  Assn.  of 
America  conference  at  the  Henry  Hudson 
Hotel,    New    York    City.    Association  ob- 

United  Press  International  k 

Facsimile  Newspictures  and 

United  Press  Movietone  Newsfilm 

Build  Ratings 
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meet  VIRGINIA  BOOKER  . . . 

Model,  designer,  interior  decorator, 
gourmet  cook,  business  woman  and 

weather  girl  par  excellence! 

Virginia  Booker  with  her  sunny,  bubbling 

personality  greets  South  Florida's  televiewers 
each  weekday  evening  at  6:25  and  11:15  during  the 

Evening  Report  and  the  11  O'clock  News  Service. 
Whether  its  cloudy  or  sunny,  the  Weather  Show 

with  Virginia  carries  with  it  a  brightness 

that  overshadows  "Old  Sol".  It's  a  saleable 
vehicle  with  a  selling  Channel  10  personality. 

YOUR  H-R  SALESMAN  WILL  BE  GLAD  TO  GIVE  YOU  FURTHER  INFORMATION 
ABOUT  SUNNY  CHANNEL  lO's  AWARD  WINNING  NEWS  SERVICES 

Represented  by 

WLBW-TV 
Affiliated  with  WCKY  50KW  CINCINNATI,  OHIO ,  limm 
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"It's  a  ̂ real  party,  Mrs.  Willuuns."  Ihe  mother  in  the  background  is  one  of  the 
nation's  adults,  who  receive  and  control  98%  of  the  U.  S.  income.*  In  the  WBT 
48-county  basic  area,  adults  receive  and  control  most  of  the  $2,690,786,000  worth  of 
spending  money**. .,  and  WBT  radio  has  the  largest  number  of  adult  listeners. 
Clearly,  the  radio  station  to  use  for  more  sales  is  the  one  that  reaches  more  adults . . . 
WBT  RADIO  CHARLOTTE.  Represented  nationally  by  John  Blair  &  Company. Jefferson  Standard  Broadcasting  Company 

U.S.  Dept.'of  Commerce 'Spring  1961,  Area  Pulse  and  Sales  Management's  Survey  of  Buying  Power,  1960 

What  does  * 

EDWARD  FITZGERALD 

say  about 

BROADCASTING 

YEARBOOK? 

"YEARBOOK  OF  GREAT  HELP" 

"BROADCASTING  Yearbook  is  of  great  help  in  get- 
ting basic  information  about  stations  and  other 

pertinent  information  regarding  the  overall  broad- 

cast field." 
Will  YOUR  advertising  story  be  seen  by  top  agency- 
advertiser  people  like  this  in  the  1963  BROADCAST- 

ING YEARBOOK  when  it  comes  off  the  press  on  De- 
cember 1?  Guaranteed  circulation:  20,000  copies.  Same 

rates,  same  space  sizes  as  every  issue  of  BROADCAST- 
ING. Final  plate  deadline:  Oct.  1.  Reserve  the  position 

you  want — TODAY — before  somebody  else  gets  it !  Wire 
or  call  collect  to  nearest  BROADCASTING  office  now! 

BROADCASTING 

THE      eUSINCSSWEEKlY     OF     TElEVISI0^4     AND  RADIO 
1735  DeSales  Street,  N.W.,  Washington  6,  D.  C. 

H:Manager 
Broadcast  Media 
).  Walter  Thompson 
Chicago 

series  its  50th  anniversary  at  its  annual 
New  York  conference  held  in  conjunction 
with  the  four-day  New  York  Premium 
Show  which  it  sponsors  at  the  New  York 
Coliseum,  Oct.  15-18.  Featured  speakers  will 
be  Bennett  Cerf,  president  of  Random 
House;  James  Proud,  past  president  of  Ad- 

vertising Federation  of  America;  Dr.  Ken- 
neth D.  Wells,  president  of  Freedoms  Foun- 

dation at  Valley  Forge,  Pa.;  and  William 
Dunham,  PAAA  president. 
*Oct.  16 — League  of  Advertising  Agencies, 
dinner  meeting  at  The  Advertising  Club, 
New  York.  "How  the  smaller  agency  can 
get  new  business  in  unexpected  places." 
Oct.  16 — ^Public  hearings  by  the  Canadian 
Board  of  Broadcast  Governors.  Ottawa. 

Oct.  17-18— Central  Region  meeting  of 
American  Assn.  of  Advertising  AgeHcies. 
Hotel  Ambassador  West,  Chicago. 
*Oct.  19-20 — Wisconsin  AP  Radio-Tv  Assn. 
meeting  being  held  In  Madison,  Wis. 
*Oct.  19-21— New  England  chapter  AWRT 
conference,  Lovett's,  Franconia,  New  Hamp- shire. 

*Oct.  19-21— Pennsylvania  AWRT  confer- 
ence, Brodhead  Hotel,  Beaver  Falls,  Pa. 

Oct.  20— UPI  Broadcasters  of  Illinois,  fall 
meeting.  St.  Nicholas  Hotel,  Springfield. 
Oct.  20-25— Western  Region  convention  of 
American  Assn.  of  Advertising  Agencies. 
Hilton  Hawaii  Village,  Honolulu,  Hawaii. 
Oct.  21-22 — Texas  Assn.  of  Broadcasters 
fall  convention.  Granada  Hotel,  San  An- tonio. 

Oct.  21-25 — National  Assn.  of  Edncational 
Broadcasters,  1962  annual  convention.  Hotel 
Benjamin  Franklin,  Philadelphia. 
*Oct.  21-26— Society  of  Motiob  Picture  & 
Television  Engineers  92nd  convention  at 
The  Drake  in  Chlcaga.  Theme  of  the  Chi- 

cago program  is  "Communications  Progress — Television  and  Motion  Pictures  in  In- 

dustry and  Education." *Oct.  26-28  —  West  Central  area  AWRT 
conference.  New  "Center  for  Continuing Education,  U.  of  Nebraska,  Lincoln. 
♦Oct.  28-31— National  Community  Television 
Assn.  board  of  directors'  faU  meeting. 
Valley  Ho  Hotel,  Phoenix,  Ariz. 
*Oct.  28r31 — Broadcasters'  Promotion  Assn. 
convention,  Holiday  Inn  Central,  Dallas, 
Tex.  NAB  President  LeRoy  Collins  to  be 
keynote  speaker. 

NOVEMBEfi 
Nov.  1 — East  Central  region  meeting  of 
American  Assn.  of  Advertising  Agencies. 
Statler-Hilton,  Detroit. 
Nov.  10-25— World  'Economic  Progress  As- 

sembly and  Exposition  under  international 
auspices.  Special  sectors  devoted  to  radio 
and  tv.^cCormick  Place,  Chicago. 
Nov.  13-l4%Eastem  annual  conference  of 
American  Assn.  of  Advertising  Agencies. 
American^  Hotel  (presently  under  con- 

struction, between  6th  &  7th  Avenues  on 
53rd  St.)    New  York. 
Nov.  14-16 — Television  Bureau  of  Advertis- 

ing Inc.  annual  meeting.  Waldorf-Astoria, 
New  York. 
•Nov.  14-17— National  Sigma  Delta  Chi  con- 

vention at  Mayo  Hotel,  Tulsa,  Okla.  Jenkln 
Lloyd  Jones,  editor  of  the  Tulsa  Tribnne, 
will  be  keynote  speaker.  Merriman  Smith, 
UPI  White  House  correspondent,  will  ad- dress the  convention. 
*Nov.  20 — Oregon  Assn.  of  Broadcasters  an- 

nual fall  meeting  at  the  Sheraton-Portland 
Hotel,  Portland.  Ore.  NAB  President  LeRoy 
Collins  will  be  guest  banquet  speaker.  (This 
is  a  corrected  schedule.  Original  OAB  meet- 

ing was  slated  for  Nov.  16-17.) 
Nov.    27-29 — Electronic    Industries  Assn., 
committee,  section,  division  and  .board 
meeting.  Jack  Tar  Hotel,  San  Francisco. 
Nov.  30 — Academy  of  Television  Arts  & 
Sciences  annual  lampoon  "close-up,"  Amer- ican Hotel,  Imperial  Ballroom.  New  York. 
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who  buys  the  most? 



young  adults 

buy  the  most ! 

young  adults  buy  the  most 

drugs  and  cosmetics... and  most 

of  almost  everything 

Young  adults  (under  50)  buy  60%  of  all  drugs  and 
cosmetics.  This  means  that  when  you  buy  young  adult 

ABC  Radio,  you're  buying  drug  and  cosmetic  adver- 
tising geared  to  the  market  that  buys  most  of  what 

you  sell.  That's  because  two  years  ago  ABC  Radio 
recognized  the  potent  economic  force  inherent  in  your 
young  adult  market  and  did  something  about  it.  ABC 
Radio  consistently  programs  for  young  adults;  pro- 

Source:  Life  Magazine  Study  of  Consumer  Expenditures ABC 

motes  to  young  adults;  presents  to  the  drug  and 
cosmetic  advertiser  (and  virtually  every  other  adver- 

tiser) the  most  compelling  new  "reason  why"  for  net- 
work radio.  It's  young  adults  with  Flair,  Sports,  The 

Breakfast  Club,  News  and  Special  Events  on  ABC 
Radio.  Remember,  for  drugs  and  cosmetics,  young 

adults  buy  the  most.  Your  ABC  Radio  sales  repre- 
sentative will  be  glad  to  give  you  theyoung  adult  facts. 

FIRST  WITH  YOUNG  ADULTS 



Broadcasting  Publications  Inc. 
President   Sol  Taishoff 
Vice  President    Maury  Long 
Vice  President   Edwin  H.  James 
Secretary    H.  H.  Tash 
Treasurer   B.  T.  Taishoff 
Comptroller   Irving  C.  Miller 
Asst.  Sec  -Treas  Lawrence  B.  Taishoff 

■IT^H  B  RO  AD  CASTI N  G 
THE  BUSINESSWEEKLY  OF  TELEVISION  AND  RADIO 
Executive  and  publication  headquarters: 
Broadcasting-Telecasting  Bldg.,  1735  DeSales 
St.,  N.W.,  Washington  6,  D.  C.  Telephone 
Metropolitan  8-1022. 

Editor  and  Publishes 
Sol  TaishofE 

Editorial 
Vice  Prisident  and  Executive  Editor 

Edwin  H.  James 
Editorial  Director  (New  York) 

Rufus  Crater 
Managing  Editor 

Art  King 
Senior  Ediiobs:  J.  Frank  Beatty,  Bruce 
Robertson  (Hollywood),  Frederick  M.  Fitz- 

gerald, Earl  B.  Abrams,  Lawrence  Christo- pher (Chicago);  Associate  Editors:  Harold 
Hopkins,  Dawson  Nail;  Staff  Writers: 
Sid  Booth,  Gary  Campbell,  Jim  deBetten- 
court,  Malcolm  Oettinger  Jr.,  Leonard 
Zeidenberg;  Editorial  Assistants:  Elizabeth 
Meyer,  Larry  Michie,  Rosemarie  Studer, 
Nancy  K.  Yane;  Secretary  to  the  Publisher: 
Gladys  HaU. 

Business 
Vice  President  and  General  Manager 

Maury  Long 
Vice  President  and  Sales  Manager 

Winfield  R.  Levi  (New  York) 
AssisT.^NT  Publisher 

Lawrence  B.  Taishoff 
Southern  Sales  Manager:  Ed  Sellers;  Pro- 

duction Manager:  George  L.  Dant;  Traffic 
Manager:  Harry  Stevens;  Classified  Adver- 

tising: Syd  Abel;  Advertising  Assistants: 
Rita  Brady,  Robert  Sandor,  Joyce  Zimmer- 

man; Secretary  to  the  General  Manager: 
Doris  Kelly. 
Comptroller:  Irving  C.  Miller;  Assistant 
Alt)itor:  Eunice  Weston. 

Publications  and  Circulation 
Director  of  Pl-blications  :  John  P.  Cosgrove; Circulation  Manager:  Frank  N.  Gentile: 
Circulation  Assistants:  David  Cusick,  Chris- 

tine Harageones,  Edith  Liu,  Burgess  Hess, 
Steve  Bell,  James  E.  O'Leary,  German Rojas. 

Bureaus 
New  York:  444  Madison  Ave.,  Zone  22,  Plaza 
5-8354. 
Editorial  Director:  Rufus  Crater;  Bureau 
News  Manager:  David  W.  Berlyn;  Associate 
Editor:  Rocco  Famighetti;  Staff  Writers: 
George  W.  Darlington,  Richard  Erickson, 
Diane  Halbert,  Larry  Littman;  Assistant: 
Frances  Bonovitch. 
Vice  President  and  Sales  Manager:  Winfield 
R.  Levi;  Institutional  Sales  Manager:  Elea- 

nor R.  Manning;  Advertising  Repkesentattv-e : Don  Kuyk;  Advertising  Assistant:  Ellen 
Reilly. 
Chicago:  360  N.  Michigan  Ave.,  Zone  1, 
Central  6-4115. 
Senior  Editor:  Lawrence  Christopher;  Mid- 

west Sales  Manager:  Warren  W.  Middleton; 
Assistant:  Barbara  Kolar. 
Hollywood:  6253  Hollywood  Blvd.,  Zone  28. 
Hollywood  3-3148. 
Senior  Editor:  Bruce  Robertson;  Western 
Sales  Manager:  Bill  Merritt;  Assistant:  Vir- 

ginia Strieker. 
Toronto:  11  Burton  Road,  Zone  10,  Hudson 
9-2694.  Correspondent:  James  Montagnes. 

Broadcasting*  Magazine  was  founded  in  1931 
by  Broadcasting  Publications  Inc.,  using  the 
title.  Broadcasting* — The  News  Magazine  of 
the  Fifth  Estate.  Broadcast  Advertising* was  acquired  in  1932,  Broadcast  Reporter  in 
1933  and  Telecast*  in  1953.  Broadcastinc- 
Telecasting*  was  introduced  in  1946. 

*Reg.  U.  S.  Patent  Office 
Copyright  1962 :  Broadcasting  Publications  Inc. 

BROADCASTING,  September  10,  1962 

OPEN  MIKE! 

Code  'pressure'  decried 

editor:  After  reading  "Will  Agencies 
Buy  Code  Stations?"  (Bro.\dcasting, 
Aug.  20),  I  came  to  one  conclusion, 
that  your  staff  had  done  a  considerable 
amount  of  interview  work  with  agencies. 

I  was  happy  to  see  the  agencies  reac- 
tion. And,  a  little  bit  surprised  to  see 

that  the  NAB  would  bring  this  type  of 
pressure  to  bear  on  non-member  code 
stations,  inferring  that  stations  who  do 
not  subscribe  to  the  code  are  not  op- 

erating in  good  faith  .  .  . 
This  does  not  mean  that  these  sta- 

tions do  not  have  high  standards.  Evi- 
dentally  with  all  the  radio  stations  that 
there  are  in  the  U.  S.  and  that  only 

1500  "plus"  have  been  on  the  list  re- 
garding the  code,  there  must  be  many 

other  people  who  do  not  agree  with  the 
code.  In  fact,  I  would  say  it  runs  more 
than  a  three-to-one  ratio. 

I  was  happy  to  see  that  agencies  in 
many  instances  were  not  affected  by  the 
so-called  pressure  list  of  the  NAB  code. 

This  is  just  one  broadcaster's  opinion. 
I  feel  that  my  personal  moral  code  and 
station  standards  that  I  have  set  down 

in  stations  that  I  am  financially  in- 
terested in,  are  as  good  and,  in  many 

cases,  maybe  better  than  the  NAB  code. 
— Peter  A.  Barnard,  Vice  President, 
WSPT  Stevens  Point,  Wis. 

All  that  jingles  is  not  gold 

editor:  In  your  article  "Tailored 
Spot's  Boost  Radio  Sales"  (Broadcast- 

ing, Aug.  6)  I  could  not  help  but 
notice  some  omissions.  .  .  . 

While  the  substance  of  that  feature 

was  to  make  the  "jingle  factory"  oper- 
ations seem  like  a  windfall  to  the  broad- 

casting industry,  there  are  two  facts 
which  would  indicate  that  they  may  be 
detrimental  to  both  radio  stations  and 
their  advertisers. 

Fact  one:  In  discussing  the  modus 
operandi  of  these  producers,  you  neg- 

lected to  mention  the  manner  in  which 
their  commercials  are  produced.  The 
musical  accompaniment  for  the  singers 

usually  consists  of  "band  tracks," — a 
pre-recorded  stock  recording  around 
which  lyrics  for  a  new  client  are  fash- 

ioned. These  band  tracks  are  generally 
produced  in  a  non-professional  studio 
with  musicians  who  are  willing  to  work 
for  less  than  union  scale.  The  vocalists 

also  work  for  wages  below  union  mini- 
mum. .  .  . 

Anyone  familiar  with  the  music  in- 
dustry will  tell  you  that  non-union 

talent,  or  talent  working  under  non- 
union conditions,  consists  of  singers  and 

musicians  who  are  jeopardizing  or  com- 
pletely relinquishing  their  ability  to 

work  on  union-regulated  national  ac- 
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I. 

O nee 

upon  o  tirriG  

there  was  a  tittle  mouse  who  had  no 
home.  One  cold  winter  night,  he 
found  his  way  into  a  church.  And  he 
liked  it  there  very  much,  because  it 
was  nice  and  warm  and  safe.  So  he 
decided  to  stay.  When  the  children 
came  to  Sunday  School,  they  were 
delighted  to  see  him.  And  he  soon 
became  their  pet.  They  even  gave 

him  a  name  —  "Timothy  Church- 

mouse"! 
Before  very  long  he  grew  to  be  so 

popular,  that  his  fame  spread  and 
spread  .  .  .  until  one  day  he  became 
the  star  of  a  Sunday  School  program 
on  WLW-I.  And  there  he  lived  hap- 

pily ever  after! 

"Timothy  Churchmouse"  is  just 
one  of  the  many  WLW-I  public  serv- 

ice programs.  WLW-I  devotes  over 
25%  of  its  air  time  to  more  than 

150  public  service  accounts,  for 
which  it  has  received  50  awards  and 

citations  in  only  4  years  on  the  air. 
This  is  a  public  service  broadcasting 
record  and  another  example  of  the 

Crosley  Stations'  fine  tradition  of 
service  ...  of  their  warm  and  friend- 

ly spirit  that  has  made  them  good 
neighbors  in  their  communities. 

Our  pride  and  our  privilege. 

WLW-I 
Indianapolis 

TELEVISION 

reaches  over  3  million  people  in 
63  Indiana  and  13  Illinois  counties 

The  other  dynamic  WLW  Stations 

WLW-T  WLW-C  WLW  WLW-D  WLW-A 
Television  Television 
Cincinnati  Columbus Radio 

Television  Television 
Dayton  Atlanta 

Crosley  Broadcasting  Corporation 

counts  wherein  a  singer  can  make  over 
$10,000  on  one  commercial.  It  there- 

fore stands  to  reason  that  the  producers 
of  the  type  mentioned  have  less  able 
talent  on  which  to  draw.  .  .  . 

Fact  two:  The  real  asset  that  firms 
like  these  have  to  sell  is  salesmanship. 
However,  these  firms  cannot  adequately 
take  the  place  of  an  advertising  agency 
or  advertising  manager  when  it  comes 
to  creating  and  servicing  a  campaign 
that  will  sell  on  a  consistant  basis. 

Thus,  the  newspaper-oriented  business- 
man who  buys  a  $3,000  package  on  his 

local  station  through  their  efforts  may 
watch  his  $3,000  do  nothing  for  him, 
or  at  least  nothing  compared  to  what 
he  has  been  told  it  would  do.  .  .  . 

Perhaps,  the  greatest  danger  is  that 
the  jingle  factories  represent  a  trend 
toward  circumventing  the  advertising 
agencies  through  a  process  whereby 
media  provides  its  own  commercials  in- 

stead of  just  the  time  on  which  to 
broadcast  them  .  .  .  the  industry  needs 
the  advertising  agency  system  and  it  is 
not  wise  to  undermine  it. — Allen  D. 
Allen,  President,  Allen / Asher  &  Assoc., 
Hollywood. 

Customized  jingles 

editor:  Tailored  spots  boost  radio 
sales  .  .  .  indeed!  [Lead  Story,  Aug.  3]. 

Now  I'm  just  a  little  guy,  working 
the  rural  states.  But  Sound  Services  Co. 
of  Missoula,  Mont.,  has  sold  85  or  more 
customized  jingles  in  nine  months.  No 
studio,  no  musicians,  no  vocalists;  buy- 

ing my  work,  flat-rate  from  jingle 
houses,  selling  in  excess  of  $300  each. 
.  .  .  — Bob  Churney,  Sound  Services 
Co.,  Missoula,  Mont. 

Over  the  fence 

editor:  Thank  you  for  your  mention  of 
our  very  successful  swimming  pool  pro- 

motion for  Salada  Tea  [Fanfare,  Aug. 
20].  However,  since  it  was  WKBW  ra- 

dio that  made  these  efforts  on  behalf  of 

Salada,  we  kind  of  hate  to  see  WKBW- 
TV  get  the  credit.  .  .  .  Just  want  to  set 
the  record  straight. — Joan  Marshall,  di- 

rector of  sales  promotion,  WKBW  Buf- 
falo, N.  Y. 

Gives  it  the  right  label 

editor:  Your  editorial  "All  time  is 
prime"  (Broadcasting,  Aug.  6)  con- 

curs with  KGO-TV's  stand  taken  last June. 

Rather  than  reduce  the  effectiveness 

of  some  time  periods  by  indirectly  label- 
ing them  "fringe"  or  non-prime"  times, 

KGO-TV  has  two  classifications,  "net- 
work prime"  and  "local  prime."  We 

have  directed  all  sales  representatives 

not  to  use  "fringe"  (meaning  that  which 
is  additional  to  the  important  element). 

This  was  prompted  by  increasingly 

successful  campaigns  of  our  advertisers 
in  daytime  and  late  evening  broadcasts. 
These  advertisers  find  that  the  con- 

sumers they  wish  to  reach  are  viewing 
television  during  these  times  .  .  . 

.  .  .  The  favorable  costs  and  the  abil- 
ity of  television  to  offer  front-page  posi- 

tioning every  time  with  the  priceless 
features  of  audio  and  motion  makes 
the  entire  tv  broadcast  day  prime  time. 
— David  A .  Sacks,  vice  president,  KGO- 
TV  San  Francisco. 

Air  pollution  cartoon 

editor:  This  department  runs  a  house 
organ  known  as  Air  Pollution  Control 
News.  May  we  have  your  permission 
to  reproduce  a  cartoon  panel  by  Sid 

Hix,  appearing  in  your  magazine  [Edi- 

torials, July  9]? — Ralph  H.  O'Don- oghue,  administration  &  personnel.  City 
of  New  York,  Department  of  Air  Pol- 

lution Control,  New  York. 
[Permission  granted,  provided  credit  is  given to  Broadcasting.] 

Drawn  for  BROADCASTING  by  Sid  HtC 
"This  talk  of  his  on  air  pollution  .  .  .  it's  not  another 

attack  on  tv  programming,  is  it?" 

Counted  auto  radios  in  '60 
editor:  We  read  with  interest  your  arti- 

cle (Aug.  27)  on  TRACE,  a  survey  of 
auto  radio  listenership.  Our  agency 
pioneered  in  this  field  of  research 
(Broadcasting,  Feb.  22,  1960)  when 
we  formed  Auto  Audits  as  a  subsidiary 
research  business,  to  measure  auto 
radio  audiences  in  greater  Washington. 
Our  survey,  with  a  sample  of  4,000 
drivers  for  each  study,  uses  trained  col- 

lege students  stationed  at  traffic  islands, 
shopping  centers,  and  gas  stations.  Only 
motorists  who  are  listening  at  the  mo- 

ment of  the  interview  are  tabulated. 
The  analysis  covers  weekdays  and 

weekends  from  6:30  a.m.  to  midnight, 
and  is  broken  down  into  the  five  differ- 

ent geographic  regions  within  the 
greater  Washington  market.  An  analysis 
of  audience  composition  is  also  in- 

cluded. We  feel  that  the  auto  listener 
represents  an  important  segment  of  the 
radio  audience  and  the  previous  lack  of 

adequate  research  in  this  field  consti- 
tutes a  void  in  the  definitive  measure- 
ment of  radio's  impact. — Doug  Bailey. 

Doug  Bailev  Advertising,  Rockville. Md. 
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WPEN  wins  more  top  awards  for 

news  in  Associated  Press  Competition 

than  any  other  radio  station 

in  Pennsylvania  .  .  . 

Results  of  Associated  Press  Awards  to  Radio  Stations  in  Pennsylvania  .  .  . 

OUTSTANDING 

WOMEN'S  NEWS 

OUTSTANDING 
COMMENTARY EDITORIALIZING 

OUTSTANDING 
REPORTING 

OUTSTANDING 
NEWS  OPERATION 

FIRST  WPEN FIRST  WPBS FIRST  WCAU FIRST  WPEN FIRST  WGAU 

• 

SECOND  WPEN SECOND  WPEN SECOND  WPEN 

You  can't  win  'em  all,  but  we  believe  the  above  record  supports  our 
claim  that  your  commercial  gets  a  pretty  good  break  on  WPEN. 

THE  STATION  OF  PERSONALITIES 

REPRESENTED    NATIONALLY    BY   GILL-PERNA,    INC.,    NEW  YORK 
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In  Chicago 

I 



...the  305-acre  Medical  Center  District  comprises  S270  million 

■worth  of  facilities  including  the  nation's  largest  concentration 
of  hospitals,  medical  research  and  education.  Shown  here,  in 

preparation,  is  a  heart-lung  machine  in  Presbyterian-St.  Luke's 
Hospital  where  many  surgical  innovations  have  originated. 

In  Chicago 

WGN 

RADIO 

reaches  more  homes*  and  cars**  than 

any  other  Chicago  radio  station ! 

*XSI— Feb.  &  Mar.,  1962 

'^'^Chicago  Auto  Radio  Audience  Survey— 1961 

WGN 

-the  most  respected  call  letters  in  broadcasting 

i  WGN  IS  CHICAGO 



|\/|Q|^Q/\Y    MEMO  ̂""""^  MARSHALL  HAWKS,  vice  president,  Emery  Adv.  Corp.,  Baltimore 

Radio  and  tv  may  be  cousins,  but  they  do  separate  jobs 

For  about  the  past  15  years  we  have 
been  subtly  duped  into  a  major  and 
basic  misconception  about  air  media. 

In  budgets,  in  thinking  and  planning, 
in  giving  titles  to  agency  personnel,  we 
have  developed  a  phrase  which,  upon 
analysis,  is  silly.  The  phrase  is  radio/tv. 
We  talk  about  newspapers,  maga- 

zines, outdoor  and  radio/tv.  Here  are 
two  tremendously  important  media 
lumped  into  one.  This  is  wrong,  be- 
couse  radio  is  not  television. 

It  leads  to  a  serious  rationale.  It  be- 
comes all  too  easy  to  think  of  radio  as 

a  poor  man's  television.  It  leads  one to  the  false  conclusion  that  if  there  is 
only  a  small  budget,  he  should  use 
radio,  and  if  there  is  a  large  budget,  he 
should  use  television. 
The  industry  should  reject  the 

cliche  that  radio  is  television  without 
pictures.  Quite  often  a  shrewd  time 
buyer  for  tv  makes  foolishly  unsound 
radio  purchases,  and  vice  versa. 

Alike,  But  Unlike  ■  It  is  easy  to  trace 
the  growth  of  the  ubiquitous  feeling  that 

"radio/tv"  is  a  single  medium.  Both media  use  the  air  for  transmission.  Both 

are  regulated  and  licensed  by  the  fed- 
eral government.  Many  radio  stations 

and  television  stations  have  single  own- 
ership (but,  then  so  do  many  newspa- 

pers and  stations). 
A  large  part  of  the  personnel  in  tv 

operations  grew  up  in  radio.  As  tele- 
vision came  into  important  usage  in  the 

late  forties,  the  agencies  found  them- 
selves beginning  to  use  it.  At  that  time 

— but  only  at  that  time — it  was  logical 
to  give  the  buying  and  programming 
responsibilities  to  the  radio  director  and 
the  radio  time  buyer. 

During  the  years  between  the  advent 
of  commercial  television  and  now,  the 
two  media  have  become  increasingly  dis- 

similar. Tv  is  now  rather  like  radio  was 
in  the  late  thirties.  A  time  buyer  in 
New  York  can  look  at  a  network  af- 

filiate television  station  in  St.  Louis  and 
make  a  reasonably  good  buy  because  he 
is  essentially  buying  within  or  adjacent 
to  shows  he  knows  and  has  seen.  Gun- 
smoke,  for  example,  is  Gunsmoke, 
wherever  it  is  telecast.  In  network  prime 
times,  the  time  buyer  can  even  do  a 
decent  job  of  evaluating  the  competi- 

tion on  other  stations  in  the  market. 

And  large  sums  of  client's  money  are 
involved  in  nearly  any  tv  purchase. 

The  Necessary  Changes  ■  But  what's 
happened  to  radio?  As  television  began 
to  program  like  radio  of  the  thirties, 
radio  was  forced  to  live  through  a 
period  of  being  ignored  as  a  medium. 
It  became  necessary  for  that  medium  to 
evolve  creative  programming  policies  so 
that  radio  would  not  be  television  with- 

out pictures.  Radio  learned  to  stress  its 
strong  points  such  as  news,  weather  and 
sports  coverage  and  frequency  of  broad- 

cast. The  personality  of  each  station — 
or  image,  if  you  prefer — was  an  almost 
direct  result  of  its  music  policies. 

And  all  this  time,  new  stations  kept 
appearing.  While  many  may  argue  the 
point,  network  affiliation  lost  much  of 
its  value  and  meaning  to  the  individual 
station. 

Of  the  four  media — newspapers, 
magazines,  television  and  radio — radio 
is  by  far  the  most  difficult  to  buy  with 

optimum  use  of  the  advertiser's  dollar. 
The  time  buyer  cannot  live  by  cost, 

power  and  frequency  information.  Nor 
can  he  buy  intelligently  with  that,  plus 
rating  information.  Because  of  the  pro- 

gramming profile  differences,  he  must 
match  the  station  to  his  product,  match 
the  audience  to  the  market  he  is  seeking. 
The  confusion  is  compounded  because 
he  finds  himself  choosing  among  10  to 
15  stations  in  major  markets.  He  can 
only  know  the  right  station  by  its  pro- 

motional efforts  (including  those  of  the 
national  rep). 

What's  in  a  Name?  ■  Stations  have 
presumably  spent  long  hours  with  a 
thesaurus  or  a  dictionary  of  synonyms 
in  order  to  find  a  cute,  appealing  or 
advertise-able  word  to  describe  their 
sound.  It  seems  difficult  to  find  a  single 
word.  "Adult?"  What  does  that  mean? 
For  rating  purposes,  it  means  19-years- 
old  or  over.  "Good  Music"?  Is  that 
heavy  Wagnerian  opera  or  Doris  Day? 
"Mature  Sound?"  Perhaps  this  means 
the  sound  was  transcribed  in  1940  and 

left  to  age.  "Rock  'n  Roll?"  Does  this 
station  ever  play  a  song  unless  it  has  a 
two  beat  and  does  this  include  cha-cha 

which  is  certainly  not  "rock  'n  roll?" And  so  on. 

The  national  rep  can  only  use  the  ma- 
terial he  has  and  his  own  innate  sales 

ability.  The  salesman  calling  on  Mr. 
Time  Buyer  from  one  rep  can  be  ex- 

pected to  be  better  or  worse — rather 

than  exactly  equal  in  sales  ability  to  his 
counterpart  from  Rep.  Co.  No.  2. 
Therefore,  it  is  vital  that  the  station  arm 
this  salesman  with  various  materials 
which  will  leave  no  doubt  as  to  the 
depth  and  quality  of  its  news,  the 
amount  and  acceptance  of  its  sports 
coverage  and  a  .  .  .  perhaps  wordy  .  .  . 
but  completely  understandable  expres- 

sion of  the  station's  music  policies. 
It  is  the  station's  and  the  rep's  Fespon- 

sibility  to  be  sure  every  prospect's  un- 
derstanding of  the  media  situation  in  a 

given  market  is  both  sophisticated  and 

expert. 
Yet,  there  are  quite  a  few  major 

agencies  spending  miUions  of  dollars  in 
radio  (or  should  be  spending  millions 
of  dollars  in  radio)  which  do  not  have 
any  radio  speciaHsts  on  their  media 
staffs. 

So  advertiser  after  advertiser  con- 
tinues to  avoid  radio  or  misuse  it  be- 
cause its  unfortunate  grouping  with 

television  as  some  sort  of  single  medium 
in  which  radio  ends  up  as  the  Jim  Crow 
car  on  the  train  to  successful  sales. 

Some  Do  See  Clearly  ■  The  Radio 
Advertising  Bureau  and  the  Television 
Bureau  of  Advertising  have  done  much 
to  define  the  proper  use  of  each  in- 

dividual medium.  Many  agencies  and 
advertisers  realize  that  sometimes  radio 
is  more  desirable  and  sometimes  tele- 

vision is  indicated. 
But  the  misconception  continues  that 

radio  is  a  cheap  substitute  for  tv  when 
the  budget  is  inadequate  for  tv. 

Agencies  and  advertisers  must  get  out 
of  the  mental  rut  caused  by  the  phrase 
or  title,  radio/television,  and  develop 
experienced  media  and  creative  people 
who  work  across  the  hall  from  the  tele- 

vision boys  and  who  specialize  in  radio. 
It  is  an  industry  job  for  the  stations, 

the  reps,  the  agencies  and  even  the  ad- 
vertisers to  learn  that  because  both 

media  go  out  over  the  air,  this  does  not 
mean  that  one  is  a  second  class  replica 
of  the  other. 

Marshall  Hawks  is  vice  president  and 
radio/tv  director  of  Emery  Advertising 
Corp.  in  Baltimore.  Prior  to  joining  Emery 
in  1957,  he  was  an  account  executive  with 
W.  B.  Doner  &  Co.,  Baltimore,  and  before 
that  had  operated  his  own  agency  in  that 
city.  From  a  media,  creative  and  produc- 

tion point  of  view,  he  has  been  closely 
associated  with  both  radio  and  television 
for  over  15  years. 
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E    C  T CUT 

Reach  this  Powerful  Market! 

RPM!  Reach  this  Powerful  Market!  1,115,200  of  your  customers  within  the 

0.5  MV/M  Daytime  Contour  (using  the  service  standards  contained  in  the 

FCC  Rules)  !  Why  does  WELI  deliver  this  market?  Responsibility  to  our  audi- 

ence governs  all  WELI  programming!  Results  in  more  sales-power  for  your 

ad  dollar !  Check  with  H-R.  In  Boston :  Eckels  &  Co. 

WELI 
The  Sound  of  New  Haven  5000  Watts  /  960  KC 
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DON'T  BE  SURPRISED  IF  SALES  MANAGERS  SALUTE  IT! 

There's  a  flag  flying  high  over  Indiana  sales  territory. . .  over  the  Ft.  Wayne  and  South 
Bend-Mishawaka-Elkhart  markets.  It's  a  common  banner  for  a  common  cause  which  is 
shared  by  a  group  of  related  media.  TV,  AM,  FM  and  newspapers — the  aim  is  the  same. 
Communicate  in  Indiana. 

It's  the  Communicana  Group  which  rallies  round  this  flag.  But  don't  be  surprised  if 
sales  managers  salute  it,  too.  Hoosier  citizens  are  a  loyal  lot.  They've  long  pledged  alle- 

giance to  the  individual  members  of  this  Communicana  Group — and  to  the  advertisers  they 
introduce.  Ask  Advertising  Time  Sales,  Inc.,  for  the  flag-waving  facts. 

IN  TV:  WSJV-TV  (28),  South  Bend-Elkhart;  WKJG-TV  (33),  Ft.  Wayne 

RADIO:  WTRC-AM  and  FM,  Elkhart;  WKJG-AM,  Ft.  Wayne 

NEWSPAPERS:  The  Elkhart  Truth  (Eve.);  The  Mishawaka  Times  (Morn.) 

CALL John  F.  Dille,  Jr.,  President 
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RECORD  FALL  SALES  FOR  SPOT  TV 

■  Survey  shows  fourth  quarter  will  be  better  than  last  year 

■  Business  gain  in  September  reported  by  80%  of  stations 

■  Biggest  markets  show  most  increase;  minutes  in  demand 

Spot  television  sales  are  moving  to- 
ward autumn  at  a  quickening  clip  that 

promises  to  turn  this  year's  fourth  quar- ter into  a  record-breaker. 
With  relatively  few  exceptions,  tele- 

vision stations  across  the  country  re- 
port current  spot  activity  surpassing  or 

at  worst  holding  even  with  its  levels  a 
year  ago — -and  the  levels  a  year  ago 
were  rated  on  a  scale  that  started  at 

■■good"  and  progressed  to  "■terrific." 
Leading  t\'  station  representatives 

tiurn  in  similarly  optimistic  accounts 
of  both  current  activity  and  the  out- 

look for  the  rest  of  the  year.  They 
temper  their  reports,  as  always,  with 
the  reminder  that  business  invariably 
varies  from  market  to  market  and  that 
while  some  stations  are  booming  others 
may  be  lagging — often  for  no  assign- 

able reason. 
The  dominantly  bullish  outlook  was 

found  in  a  Broadcasting  survey  which 
canvassed  all  U.  S.  commercial  sta- 

tions and  informally  polled  leading  sta- 
tion representatives.  Highlight  of  the 

stations"  reports: 
■  A  total  of  80^  of  the  respondents 

said  their  spot  business  is  running 
ahead  of  the  pace  for  last  September. 
Another  7%  said  sales  are  now  about 

the  same  as  a  year  ago.  Thirteen  per- 
cent said  sales  are  off. 

■  Among  stations  expressing  gains 
in  percentage  terms,  the  average  in- 

crease was  about  159c.  this  September 
over  last.  Individually,  gains  ranged 
from  4%  to  40%.  Other  stations  re- 

porting increases  gave  no  percentages 

but  said  sales  were  up  ■■moderately," 
"somewhat."  "considerably."  or  simply -up." 

■  Gains  were  most  frequent  in  big 
markets,  a  development  that  seemed 
consonant  with  the  tendency  among 
advertisers  to  put  first  emphasis  on 
major  centers.  In  markets  having  four 
or  more  stations,  better  than  nine  out 
of  ten  station  respondents  said  spot 
business  now  is  moving  better  than  a 
year  ago.  In  smaller  markets  the  num- 

ber of  gainers  was  closer  to  eight  out 
of  ten. 

■  The  proportion  of  stations  report- 
ing a  drop-off  in  activity  was  consider- 
ably higher  among  smaller-market  sta- 

tions: 19%  of  the  respondents  from 
one-  and  two-station  markets  said  their 
spot  business  is  off.  compared  with 
5%  of  those  in  three-station  markets 
and  8%  in  markets  with  four  or  more 
stations.  For  the  most  part,  stations 
reporting  declines  did  not  estimate  the 
drop  in  percentages.  For  the  few  who 
did.  it  ranged  from  4  percent  to  30 

percent. ■  The  spot  commodity  in  biggest 
demand — and  shortest  supply — con- 

tinues to  be  the  60-second  availabilitv'. 
With  occasional  exceptions,  the  stations 
reported  that  one-minute  positions  are 
at  a  premium  and  in  many  cases  non- 

existent, especially  in  prime  and  fringe 
evening  time  and  increasingly  in  day- 

time. With  even  fewer  exceptions  they 
said  that  minutes  are  the  length  in 
greatest  demand  among  agencies. 

■  ̂ ^'hile  60-second  availabilities  are 
dwindhng,  the  returns  made  clear  that 
agencies  are  missing  unusually  good  10- 
and  20-second  opportunities  simply  by 
not  asking  for  them.  These  lengths 
were  rarely  mentioned  as  hard  to  find. 
They  were  even  more  rarely  mentioned 

Commission  nominee  Henry  pays 

FCC  nominee  E.  Wilham  Henry,  33-year-old  Mem- 

phis attorney,  made  a  "courtesy  call"  to  Washington 
Thursday  and  Friday  (Sept.  6-7)  of  last  week  f see 
story,  page  38).  He  met  briefly  with  all  the  members 
of  the  FCC.  including  Commissioner  John  S.  Cross, 
the  man  he  will  replace  following  Senate  confirmation, 
key  FCC  bureau  and  division  heads  and  members  of 
the  Senate  Commerce  Committee. 

Mr.  Henn,',  described  by  an  Administration  spokes- 
man as  "a  good,  loyal  Democrat."  thinks  the  FCC  has 

"broad  regulatory  powers"  over  radio-tv  which,  as 
a  commissioner,  he  said  he  w'ould  exercise.  He  did 
not  talk  to  the  President  about  the  FCC  post  either 
before  or  after  he  was  nominated  and  had  no  White 
House  appointment  last  week. 

FCC  Chairman  Newton  N.  Minow  accompanied 
Mr.  Henry  to  Capitol  Hill  Thursday  and  introduced 
the  nominee  to  Sen.  John  Pastore  (D-R.  I.),  chairman 
of  the  Senate  Communications  Subcommittee.  Parent 

Commerce  Committee  Chairman  Warren  Magnuson 
fD-Wash.)  was  out  of  town. 

Washington  courtesy  call 
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RECORD  FALL  SALES  FOR  SPOT  TV  continued 

as  being  in  great  demand  among  ad- 
vertisers and  agencies. 

■  After  almost  a  year's  experience 
with  the  40-second  station  break  in 
prime  network  time,  agencies  and  sta- 

tions are  beginning  to  develop  a  pattern 
for  its  use:  Two  20-second  spots  back 
to  back,  or,  as  the  station's  next  resort, 
a  20-10  combination  plus  a  10-second 
service  message  or  promo.  Earlier 
studies  had  found  some  interest  in 

pairing  a  30-second  spot  with  a  10  to 
fill  the  40.  but  the  current  study  turned 
up  scarcely  a  mention  of  the  30  by 
either  stations  or  reps. 
The  extent  to  which  60-second 

availabilities  are  feeling  the  squeeze  of 
agency  demand  was  evident  in  the  sta- 

tions' reports  on  sales  by  type  of  an- 
nouncement and  by  day-part. 

Many  said  their  one-minute  posi- 
tions were  completely  sold  out,  or  with- 

in a  few  percentage  points  of  sell-out, 
from  6  p.m.  to  sign-ofT,  and  some  said 
this  condition  prevailed  from  noon  to 
sign-off.  A  few  reported  as  high  as  90 
to  95%  of  their  60-second  positions — 
in  all  day  parts — are  committed. 

Other  Periods  ■  Other  lengths  were 
somewhat  less  solidly  sold  in  most — 
but  not  all — cases.  At  least  one  sta- 

tion reported  it  is  completely  sold  out 
in  all  categories  from  6  p.m.  to  sign-off 
(in  morning  and  afternoon  its  sales 
range  from  about  3%  to  41%,  de- 

pending on  length  and  time  period). 

time  in  five  years  (Broadcasting,  July 
16).  But  station  representatives  still 
regard  it  as  one  of  their  biggest  prob- 

lems, and  some  say,  as  one  did  last 

week,  that  it  is  "the  biggest"  and 
"getting  worse." 
The  year's  track  record  to  date 

clearly  points  toward  new  high  sales 
figures  for  the  full  year.  Expenditures 
for  spot  tv  time  in  the  first  six  months 
ran  19.1%  ahead  of  the  total  for  the 
comparable  period  of  1961,  according 
to  figures  compiled  by  N.  C.  Rora- 
baugh  and  TvB  (Broadcasting,  Aug. 
27).  With  network  business  mean- 

while moving  almost  12%  ahead  of  its 
pace  for  the  first  half  of  1961.  authori- 

ties find  it  hard  to  think  that  national 

television  sales — spot  and  network — 
won't  wind  up  1962  with  a  healthy 
gain  over  last  year. 
The  current  Broadcasting  study, 

one  of  a  continuing  series  of  periodic 
surveys  of  business  trends  at  key  sea- 

sons, found  a  considerably  more  favor- 
able outlook  than  a  comparable  survey 

conducted  just  a  year  ago. 
The  findings  at  the  end  of  summer 

1961  showed  that  the  recession-based 
sluggishness  of  the  first  half  of  that 
year  was  past  and  business  was  picking 
up  (Broadcasting,  Sept.  25,  1961). 
But  where  three  out  of  four  stations 

reported  gains  in  business  then,  four 
out  of  five  reported  gains  in  the  cur- 

rent study.  And  increases  which  ranged 
between  5  and  10%  a  year  ago  are  in 
the  15%  area  now. 

At  the  other  extreme  a  few  stations  re- 
ported that  even  prime-time  network 

station  breaks  were  only  fractionally 
sold. 

Reports  from  station  representatives 
were  in  some  respects  even  more  ex- 

uberant than  those  from  stations.  More 
than  nine  out  of  ten  firms  said  sales 
currently  are  moving  swifter  than  a 

year  ago.  Not  enough  offered  percent- 
age estimates  to  provide  the  base  for 

a  significant  average,  but  the  range  of 
gain  was  from  10%  to  40%.  Others 
described  their  increases  in  various 

ways,  from  "moderate"  to  "fantastic." 
"This  fall  will  be  a  sellers'  market," 

said  one  emphatically  enthusiastic  rep. 
He  said  business  is  so  good  that  one 

of  his  stations  "has  nothing  left  to  sell." 
Better  Fall  ■  Others,  though  somewhat 

less  excited,  left  little  doubt  that  they 
expect  the  fourth  quarter  to  be,  as  one 

expressd  it.  "better  than  last  fall — and 
last  fall  was  terrific." 

This  does  not  mean  that  nobody  sees 
any  problems.  One  that  still  seriously 
concerns  reps,  as  it  has  concerned  them 
increasingly  over  the  past  several  years, 

is  the  participation  or  "spot  carrier" 
pattern  of  selling  by  networks,  which 
reps  figure  is  keeping  or  taking  millions 
of  dollars  worth  of  business  from  them 
each  year. 

Studies  earlier  this  summer  indicated 

this  trend  had  slowed,  so  far  as  prime- 
time  periods  are  concerned,  for  the  first 

Texaco  still  No.  1  buyer  of  tv  in  its  field 

Gasoline  and  lubricant  advertisers  Network  tv  billings  in  the  1962  peri-      than  $1  million, 
registered  a  26.5%  tv  biUings  in-  od  were  $9,402,104,  compared  with          In  spot  tv,  petroleum  advertisers 
crease  in  the  first  half  of  1962,  Tel-  $8,798,042  last  year,  an  increase  of       in  1962  increased  their  use  of  an- 
evision  Bureau  of  Advertising  re-  6.9% .  Spot  tv  billings  in  1962  soared       nouncements  sharply,  TvB  said.  An- 
ports  today  (Monday).   Their  na-  to  $15,610,000,  against  $10,924,000       nouncements  totalled  $8.9  million  or 
tional  gross  time  billings  totalled  last  year,  an  increase  of  42.9%.           57%  of  the  total,  compared  with 
$25,012,104  in  the  six-month  peri-  The  largest  individual  petroleum       $4.4  million  or  40%  last  year.  Spot 
od,  compared  with  $19,722,042  in  advertiser  in  tv  again  was  Texaco       programs,  which  represented  $5.8 
the  like  period  of  1961.  Inc.  Shell  Oil  showed  the  greatest  in-       million  or  53%  of  the  total  spot  fig- 

TvB's  analysis  of  petroleum  ad-  crease  in  1962  billings.  Of  the  top       ure  last  year  in  the  first  half,  repre- 
vertising  also  noted  a  shift  in  the  10    petroleum    advertisers,    seven       sented  $5.9  million  or  only  38%  of 
type  of  tv  advertising  being  used.  showed  increases.  Nine  spent  more      the  total  in  January-June  1962. 

The  top  ten  1962  gasoline  and  lubricants  advertisers  in  tv  gross  time  billings 
First  Half  1962  First  Half  1961 

Spot*  Network**               Total                  Spot*               Network**  Total 
Texaco,  Inc.                          1,322,640  3,664,951             4,987,591                28,610             6,392,238  6,420,848 
Gulf  Oil  Corp.                       1,532,120  2,124,327             3,656,447               205,680             1,415,521  1,621,201 
Shell  Oil  Co.                         2,599,290  972,034             3,571,324                24,570              211,857  236,427 
Socony  Mobil  Oil  Co.  993,560  876,476  1,870,036  778,560    778,560 
Standard  Oil  (N.  J.)                 1,229,590  112,997             1,342,587             1,484,970               160,491  1,645,461 
Sun  Oil  Co.                            510,510  821,386             1,331,896             1,036,660                74,970  1,111,630 
Phillips  Petroleum  Co.  1,068,080  48,380  1,116,460  975,930    975,930 
Standard  Oil  (Ind.)  1,077,440  29,344  1,106,784  1,168,340    1,168,340 
Sinclair  Refining  Co.  1,082,860    1,082,860  190,840  369,873  560,713 
Pure  Oil  Co.  757,710    757,710  511,970    511,970 
*Source:  TvB-Rorabaugh 

**Source:  TvB/LNA-BAR 
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"bonus'*  of  239%  more  homes  per  quarter  hour  outside 

the  Jacksonville  metro  area.  With  all  25  top  programs  in  homes  " 

reached  . . .  with  a  whopping  85,4%  penetration  of  the  market, 



Commercials  in  production . . . 

Listings  include  new  commercials  be- 
ing made  for  national  or  large  region- 

al radio  or  television  campaigns.  Ap- 
pearing in  sequence  are  names  of  ad- 
vertiser, product,  number,  length  and 

type  of  commercial,  production  man- 
ager, agency  with  its  account  executive 

and  production  manager,  and  approxi- 
mate cost  of  commercial  when  available. 

Joe  Feagins  Productions,  104  East  30th  St.,  N.Y. 
City. 

G.  R.  Finney  Corp.  (fall  shoe  fashions)  one 
60,  video  tape.  Chucl<  Holden,  prod.  mgr.  Agen- 

cy: Frank  B.  Sawdon  Inc.  Joe  Feagins,  agency 
prod. 

Harmer  Organization  (homes)  three  60's,  ra- dio musical  jingles.  Agency:  Gero  &  Bierstein 
Advertising,  Joe  Feagins,  agency  prod. 

Ed  Graham  Productions  Inc.,  516  Fifth  Ave., 
N.Y.  City. 

General  Foods  Corp.  (Alpha-Bits)  one  60,  anim. 
film.  Agency:  Benton  &  Bowles,  Lou  Hanousek, 
agency  prod. 

Blackberry  Julep.  One  60,  film.  Agency: 
North  Advertising.  Herbert  Strauss,  agency 
prod. 
Pantomime  Pictures  Inc.,  8961  Sunset  Blvd., 
Hollywood. 

Foremost  Dairies  (IVlilk)  one  60,  live  &  anim. 
film.  Gordon  Bellamy,  prod.  mgr.  Agency:  Guild, 
Bascom  &  Bonfigli.  John  Orloff,  agency  prod. 

Fred  Niles  Communications  Centers  Inc.,  108 
West  End  Ave.,  N.Y.  City. 

American  Thermos  Products  (thermos)  one  60, 
film.  Charles  Ticho,  prod.  mgr.  Agency:  Charles 
W.  Hoyt  Inc.,  Thomas  Lee,  agency  prod. 

Keebler  Biscuit  Co.  (cookies)  two  lO's,  film. 
Charles  Ticho,  prod.  mgr.  Agency:  Lewis  &  Gil- 
man,  John  Bleasdale,  agency  prod. 

American  Tobacco  Co.  (Tareyton)  four  20's, 
three  60's,  film.   Charles  Ticho,  prod.  mgr. 

New  commercials  in  color  for  Spatini 
Instant  Spaghetti  Sauce  Mix  have 

model  Bonnie  Jones  purring  "Spatini, 
I  love  you."  Producer  is  Audio  Pro- 

ductions Inc.,  New/  York.  Agency  is 
Wightman  Inc.,  Philadelphia. 

Agency:  Lawrence  C.  Gumbinner,  Dirk  Content, 
agency  prod. 

Trader  Manufacturing  Co.  (Seamist)  one  60, 
one  20,  one  10,  film.  Charles  Ticho,  prod.  mgr. 

A  scene  of  fertile  Iowa  farmlands 
transforms  a  Hollywood  soundstage 

Into  a  bit  of  Iowa's  famous  Amana 
Colonies.  This  was  the  setting  for 

color  commercials  used  on  "World 
Series  of  Golf"  Sept.  8-9  on  NBC-TV 

for  Amana  Refrigeration  Inc.  Angela 
Green  was  featured  In  the  commer- 

cials produced  by  Jack  Denove  Pro- 
ductions, Hollywood.  MacFarland, 

Aveyard  &  Co.,  Chicago,  Is  Amana's advertising  agency. 

Agency:  Bauer  &  Tripp.  Elmer  Jaspain,  agency 

prod. 

Union  Central  Life  Insurance  (insurance)  two, 
film.  Charles  Ticho,  prod.  mgr.  Agency:  Mel- 
drum  &  Fewsmith.  Bruce  Stauderman,  agency 

prod. 

King  Korn  Stamp  Co.  (trading  stamps)  three 
lO's  (radio)  two  60's  (tv)  film.  Charles  Ticho, 
prod.  mgr.  Agency:  Powell,  Schoenbrod  &  Hall. Herb  Hall,  agency  prod. 

Fred  Niles  Communications  Centers  Inc.,  1058 
W.  Washington  Blvd.,  Chicago. 

Sunray  DX  Oil  (gasoline)  three  60's,  film. 
Harry  Lange,  prod.  mgr.  Agency:  Gardner  Ad- vertising, Jerry  Chamberlin,  agency  prod. 

Eagle  Trading  Stamps  (trading  stamps)  three 
60's,  film.  Walt  Topel,  prod.  mgr.  Agency: 
Rutledge  Advertising.  George  Gale,  agency  prod. 

Kitchens  Of  Sara  Lee.  One  60,  one  20,  one 
10,  film.  Harry  Lange,  prod.  mgr.  Agency:  Hill, 
Rogers,  Mason  &  Scott.  Elinor  Fahrenholz, 
agency  prod. 

Thomas  J.  Lipton  Co.  (salad  dressing)  one  60, 
one  20,  film.  Harry  Lange,  prod.  mgr.  Agency: 
Edward  Weiss.  Rolf  Brandeis,  agency  prod. 

General  Mills  (Betty  Crocker  Instant  Mashed 
Potatoes)  one  30,  film.  Harry  Lange,  prod.  mgr. 
Agency:  Knox  Reeves.  Glen  Bammann,  agency 

prod. 

American  Oil  Co.  (Standard  Oil)  one  60,  film. 

Harry  Lange,  prod.  mgr.  Agency:  D'Arcy.  Bob Lewis,  agency  prod. 

Move  to  keep  accounts 
in  Philadelphia  urged 

A  plea  has  been  made  that  Phila- 
delphia area  advertisers  stick  with  their 

home  town  agencies.  A  proposal  that 
such  a  concentrated  effort  be  made 
came  from  David  Werman,  president 
of  Werman  &  Schorr  Advertising,  and 
J.  Leonard  Schorr,  executive  vice  pres- 

ident of  the  firm. 

Addressing  the  Poor  Richard  Club, 
the  agency  executives  said  an  estimated 
$100  million  a  year  in  area  advertising  is 

being  channeled  to  out-of-town  agen- 
cies. To  get  this  money  back  home 

they  proposed  stressing  Philadelphia  as 
a  "key  center  of  creativity  and  produc- 

tivity in  advertising." 
Philadelphia's  Mayor  James  H.  J. 

Tate  announced  his  support  of  the  pro- 

gram, saying  the  local  agencies  "are fully  capable  of  serving  the  needs  of 

our  advertisers  at  any  level." The  program  would  be  supported  by 

radio  and  tv  spot  announcements,  bill- 
boards, and  newspaper  space,  Mr. 

Schorr  said. 

ABC  sells  challenge  race 

for  daily  radio  coverage 

Labaron  Pharmacal  Div.  of  Chas. 
Pfizer  Co.,  New  York,  for  Bonadettes 
motion  sickness  preventative,  will  spon- 

sor ABC  Radio's  coverage  of  America's 
Cup  Races  commencing  Sept.  15.  This 

year's  races,  first  since  1958,  will  be 
best  four  of  seven  series  between  U.S.'s 
Weatherly  and  Gretel  of  Australia  near 
Newport,  R.L  ABC  will  carry  three 

five-minute  programs  of  each  day's 
event.  Agency:  Ted  Gottheld  Assoc., 
New  York. 
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"Charlotte's  WSOC-TV... 

past  performance  makes  it  a  top  media  
buy" 

-Anne  Benton,  Tucker  Wayne 

"WSOC-TV  had  been 

telecasting  four  months  when 
we  scheduled  the  station 

for  a  30-minute  show  on  a 
52-week  basis.  Since  that 
time  WSOC-TV  has  produced 
excellent  sales  results  for 

many  of  our  clients,  such 
as  Merita,  Southern  Bell, 

Sealtest,  and  Creomulsion." 
ANNE  A.  BENTON 
V.  p.  In  charge  of  Media, 
Tucker  Wayne  &  Co.,  Atlanta 

Tucker  Wayne  timebuyers  in  plans  session:  Ruth  Trager,  Norma  Hanson.  Ann  Hutcheson.  Anne  Be 

Remaining  in  the  good  graces  of  lady  timebuyers  is  not  at  all  difficult 

-if  you  do  exactly  what  they  want  you  to  do.  Namely,  produce  good 

results  for  their  agency's  clients!  This  keeps  everyone  happy.  So 
whenever  you  have  a  piece  of  business  for  the  Carolinas  remember 

WSOC-TV.  Let  us  or  H-R  tell  you  about  our  service  to  advertisers  here 

in  America's  19th  largest  TV  market.  We'll  make  you  happy,  too. 

WS^iCTV 

CHARLOTTE  9-NBC  and  ABC.   Represented  by  H-R 

WSOC  and  WSOC-TV  are  associated  with  WSB  and  WSB-TV,  Atlanta,  WHIO  and  WHIO-TV,  Daylon 

BROADCASTING,  September  10,  1962  33 



POLARIS  BUYS  MILWAUKEE  AGENCY 

Firm,  with  $11  million  billings,  changes  hands  in  stock  deal 

Klau-Van  Pietersom-Dunlap  Inc., 
Milwaukee,  which  claims  to  be  Wis- 

consin's biggest  agency,  with  annual 
billings  of  $11  million,  has  been  ac- 

quired by  Polaris  Corp.  through  an 
exchange  of  stock,  it  was  announced 
Thursday  by  officials  of  both  com- 
panies. 

The  agency  becomes  a  subsidiary  of 
Polaris,  a  public  corporation  which  is 
chiefly  in  the  leasing,  data  processing 
and  real  estate  fields  but  also  is  acquir- 

ing broadcast  properties.  Executives  of 
the  agency  as  a  group,  become  one  of 
the  largest  stockholders  in  Polaris,  set 
up  in  1960  by  Marine  Corp.,  a  bank 
holding  company  established  by  the 
Marine  National  Exchange  Bank  of 
Milwaukee  and  other  institutions. 

Polaris  owns  50%  interest  in  Pro- 
ducers Inc.,  which  in  turn  controls  four 

tv  stations.  Stations  are  WTVW  (TV) 
Evansville,  and  80%  of  KXGO-TV 
Fargo,  KNOX-TV  Grand  Fork  and 
KCND-TV  Pembina,  all  in  North  Da- 
kota. 

No  Operating  Charges  ■  Eliot  G. 
Fitch,  president  of  Polaris,  and  George 

J.  Callos,  president  of  the  agency,  said 
there  will  be  no  change  in  the  proce- 

dures or  operating  structure  of  Klau- 
Van  Pietersom-Dunlap,  known  as 
"KVPD,'"  a  "call  letter"  not  believed 
to  be  in  use  elsewhere.  Polaris  stock 
is  traded  over  the  counter.  Polaris  gave 

10  of  its  shares  for  each  one  of  KVPD's 
2,907  shares.  Value  of  the  stock  trans- 

action was  about  $400,000,  based  on 

Tuesday's  quotations. 
Mr.  Callos  continues  as  president 

and  chief  executive  officer  of  KVPD 
and  will  become  a  director  of  Polaris. 

John  H.  Kelly,  vice  president  and  treas- 
urer of  Polaris,  joins  the  KVPD  board. 

Mr.  Callos  said  the  move  is  signifi- 
cant to  the  advertising  field  because 

"one  of  the  traditional  evils  besetting 
the  business  has  been  the  high  degree  of 
turnover  among  creative  and  adminis- 

trative people.  As  a  subsidiary  of  a 
large  corporation,  with  widely  diverse 
interests  and  financial  resources,  we  can 
now  offer  our  employes  a  degree  of 
stability  never  before  open  to  agency 

people."  Present  and  future  employes 
of  KVPD  can  become  Polaris  stock- 

holders, he  said. 

Experts  Available  ■  Mr.  Fitch  ob- 
served that  the  acquisition  of  KVPD 

"means  we  have  a  professional,  trained 
pool  of  advertising  experts  available  to 
us  and  our  subsidiaries  right  now.  Had 
we  to  seek  out  this  type  of  marketing 
talent  -  individually,  using  standard 
methods,  it  would  have  taken  consider- 

able time,  money  and  energy." 
In  the  years  ahead,  he  said,  advertis- 

ing and  marketing  agencies  are  "going 
to  grow  rapidly."  Mr.  Fitch  noted  that 
"we  are  entering  a  period  where  busi- 

ness of  all  kinds  is  going  to  become 
more  competitive  as  a  result  of  higher 
labor  costs,  pressures  from  abroad  and 

other  factors."  The  increased  competi- 
tion will  demand  "newer,  more  aggres- 
sive marketing  techniques,"  he  said. 

KVPD  was  founded  in  1907.  Pro- 
ducers Inc.,  apart  from  its  broadcast 

holdings,  has  numerous  diversified  in- 
terests in  midwest  real  estate,  including 

shopping  centers  and  business  prop- 
erties. 

Cosmetic-toiletries 

buying  more  spot  tv 

The  value  of  spot  television  adver- 
tising in  the  cosmetic-toiletries  indus- 

tries is  pointed  up  in  a  new  study  re- 
leased last  week  by  the  Television  Divi- 

sion of  Edward  Petry  &  Co.,  New  York. 
The  study,  which  employs  the  annual 

Drug  Trade  News  brand-by-brand  ex- 
penditure tables,  compares  the  1956 

and  1961  advertising  outlays  of  cos- 
metic-toiletry companies  in  leading 

media.  The  study  points  out  that  spot 
tv  showed  the  largest  increase  over  the 
five-year  period  (74%),  followed  by 
network  television,  up  44% ,  and  maga- 

zines, up  30%.  Newspaper  expendi- 
tures declined  by  13%  during  the 

period. 
An  analysis  also  was  made  of  total 

expenditures  for  1956  and  1961  of  five 

broad  product  classifications — cosmet- 
ics, hair  products,  deodorants,  per- 

fumes-bath preparations  and  shaving 
products — men's  toiletries.  Since  1956, 
only  spot  tv  has  increased  its  share  of 
the  budget  in  all  five  product  categories, 
the  study  asserts. 

Investment  in  the  industry  was  re- 
ported as  follows  for  1956  and  1961 

respectively:  network  tv,  $51.7  million 
and  $74.2  million;  spot  tv  $29.4  million 
and  $51  million;  magazines,  $29.8  mil- 

lion and  $38.8  million  and  newspapers, 
$15.7  million  and  $13.6  million. 

Business  briefly . . . 

King  Korn  Stamp  Co.,  Chicago,  na- 
tional trading  stamp  plan,  has  prepared 

full  schedule  of  tv  and  radio  commer- 
cials which  may  be  used  in  local  mar- 
kets by  participating  stores  to  promote 

"seal   of   acceptance"   awarded  King 

Ampex  ad  by  C&W  tops  KPEN  stereo  contest 

KPEN  (FM)  San  Francisco 
announces  that  the  Ampex  Corp. 
entry  from  the  Cunningham  & 

Walsh  agency's  San  Francisco  of- 
fice is  the  winner  of  its  first  an- 

nual "Stereo  Commercial  Chal- 
lenge." Ampex  will  get  50  free 

spots  for  its  winning  entry. 
The  second  prize  went  to 

Cardinet  Candy  Co.,  Oakland 
(U-No  Candy)  for  its  entry  from 
Reinhardt  Advertising  Inc.,  Oak- 

land. U-No  will  get  40  KPEN 
spots.  The  Constantine  &  Gard- 

ner agency,  San  Francisco,  sub- 
mitted the  third  place  entry  on 

behalf  of  Japan  Airlines,  winning 
30  KPEN  spots  for  the  airline. 
Looking  over  the  winning 

stereo  entry  are  (1-r)  Hal  Larson, 
C&W  copywriter;  Pete  Taylor, 
KPEN  promotion  manager;  S. 
Champion  Titus,  Ampex  man- 

ager of  advertising  and  sales  pro- 
motion; Dick  Clark,  C&W  time- 

buyer,  and  Wallace  Brazeal, 
commercial  manager  of  the  San 
Francisco  station. 
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Twentieth  Century-Fox  TV  Inc. 

is  proud  to  announce  that 

' 'CENTURY  r 

is  now  available  for  local  sale 

Thirty  major  motion  pictures  for  television  from  \ 

the  studios  of  Twentieth  Century-Fox  Film  Corp./ 

"CENTURY  I",  is  the  first  important  group  of  films  to  be  released  in  syndication  directly  by  Twentieth 

Century-Fox.  When  you  review  the  titles,  casts,  and  credits,  we  think  you'll  agree  this  is  indeed  an 

auspicious  first.  Film  for  film,  fact  for  fact,  figure  for  figure,  you'll  find  that  "CENTURY  I"  sets  a  new 
standard  in  features  for  television.  Our  sales  representatives  are  on  their  way  to  you  now  with  the 

complete  details.  Or,  if  you  want  to  know  more  immediately,  Please  call:  Twentieth  Century-Fox  TV. 

TWENTIETH  CENTURY-FOX  TELEVISION,  INC. 
444  West  56th  Street,  New  York  19,  New  York-COlumbus  5-3320 

Chicago:  1260  S.Wabash  Avenue,  Chicago  5,  lllinois-WAbash  2-9625  Los  Angeles:  Box  900,  Beverly  Hills, 
California,  CRestview  6-2211  /  Atlanta;  197  Walton  Street,  N.W.,  Atlanta  3,  Georgia- JAckson  3-4633 

INTERNATIONAL-Cable  Address,  CENTFOX  NEW  YORK 
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'Immediacy'  commercials  work  best-Schwerin 
Want  to  make  your  commercials 

more  effective?  Inject  "modest  notes 
of  immediacy"  into  them.  That  ad- 

vice came  a  fortnight  ago  from 
Schwerin  Research  Corp.,  New  York. 

In  its  monthly  "SRC  Bulletin," Schwerin  said  it  conducted  three 

tests  that  showed  the  early-radio 
commercial  line,  "Go  now  to  your 
neighborhood  drugstore." 

In  one  test,  the  "Bulletin"  re- 
ported, a  commercial  urging  viewers 

to  use  a  remedy  during  the  "critical 
period"  at  the  onset  of  the  ailment 
did  only  about  half  as  well  as  one 

which  referred  specifically  to  "the 
critical  period — the  first  24  hours." 

In  another,  the  admonition  to  take 

a  certain  remedy  "at  the  first  sign  of 
trouble"  proved  three  times  as  effec- 

tive as  urging  that  it  be  taken  "as 
soon  as  possible."  In  a  third  test,  a 
commercial  stressing  "feel  better  im- 

mediately" worked  better  than  one 
for  the  same  product  stressing  "last- 

ing relief." 
Schwerin  concluded  that  commer- 

cials ought  to  get  these  points  across 
to  viewers:  (1)  "do  it  now  (or  as 
soon  as  possible)";  (2)  "it  makes  a 
difference  if  you  do  it  now  rather 

than  later";  (3)  "  'now'  is  a  definable 
moment  or  period  in  time,  not  just 

a  vague  abstraction." 

Korn  by  McCaU's  magazine.  Agency: 
Powell,  Schoenbrod  &  Hall,  Chicago. 

Union  Oil  Co.,  through  Smock,  Debnam 
&  Waddell,  Los  Angeles,  will  sponsor 
three-hour  tv  coverage  of  finals  of  36th 
annual  Pacific  Southwest  International 
tennis  tournament  from  the  Los  Angeles 
Tennis  Club,  Sept.  23,  1-4  p.m.,  on 
Columbia  Television  Pacific  Network. 
It  is  the  seventh  year  that  Union  Oil  has 
sponsored  this  tennis  tournament. 

Ballantine  &  Sons,  L&M  Cigarettes, 
Howard  Clothes  and  Great  Atlantic  & 

Pacific  Tea  Co.  will  sponsor  the  14- 
game  schedule  of  the  New  York  Giants, 
National  Football  League  team,  on 
WNEW  New  York,  beginning  Sept.  16. 
Emerson  Radio  Assoc.  will  sponsor  pre- 
game,  half-time,  and  post-game  activi- 

ties during  the  season,  which  runs 
through  Dec.  16.  Agencies:  William 
Esty  (Ballantine),  J.  Walter  Thompson 
(L&M),  Mogul  Williams  &  Saylor 
(Howard),  Gardner  Adv.  (A&P)  and 
Robert  Whitehall  (Emerson). 

Grove  Labs,  St.  Louis,  has  purchased 
sponsorship  in  three  daytime  NAB-TV 
programs  for  its  new  decongestant 
Bromo  Quinine  Cold  Tablets.  The 

shows  are  Say  When,  Here's  Hollywood 
and  the  new  Merv  Griffin  Show.  Sched- 

ule will  be  concentrated  from  October 
through  March.  Agency:  Gardner  Adv., 
St.  Louis. 

Vick  Chemical  Co.,  New  York,  has 
signed  as  a  daily  participating  sponsor 
of  the  Tennessee  Ernie  Ford  Show 

(ABC-TV,  Mon.-Fri.,  11-11:30  a.m. 
NYT)  beginning  Oct.  1.  Agency: 
Morse  International,  New  York. 

Moen  Faucet  division  of  Standard 
Screvir  Co.,  Bellwood,  111.,  maker  of  a 
single-handle  line  of  faucets  for  kitchen, 
lavoratory  and  shower  use,  has  started 
a  13-week  campaign  using  20-second  tv 
spots  on  a  half-dozen  stations  "in  the 
heart  of  the  new  construction  areas"  of 

the  West  Coast.  Cities  include  Seattle, 
San  Francisco,  Phoenix,  San  Diego,  Los 
Angeles  and  Portland.  A  tv  theme  also 
is  featured  in  selling  aids  used  by  sales- 

men calling  on  building  and  plumbing 

supply  dealers  there.  The  six-market 
drive  was  undertaken  after  successful 

tests  in  Phoenix  and  San  Diego.  Agen- 
cy: Buchen  Adv.,  Chicago. 

Bristol-Myers  Co.,  through  Doherty, 
Clifford,  Steers  &  Shenfield,  and  Gen- 

eral Foods  Corp.,  via  Ogilvy,  Benson 

&  Mather,  will  sponsor  Kickoff  '62 — a College  Football  Preview,  Thursday, 
Sept  13  (CBS-TV,  8:30-9:30  p.m. EDT). 

Allied  Chemical  Corp.'s  fiber  marketing 
department.  New  York,  will  use  a  heavy 
tv  schedule  with  dealer  tie-ins  between 
Sept.  24  and  Nov.  16  to  sell  carpets 
made  of  continuous  filament  Caprolan 
nylon.  A  spot  commercial  radio  cam- 

paign will  be  conducted  in  the  South, 
Southwest  and  West  Coast. 

B.  Houde  &  Grother  Ltd.,  Quebec  City, 
Que.  (Du  Maurier  cigarettes)  starts 
thrice  weekly,  five  minute  programs  by 
singer  Robert  Goulet  on  the  Canadian 
Broadcasting  Corp.  radio  network  Oct. 
1.  Agency:  Vickers  &  Benson  Ltd., 
Montreal,  Que. 

Ontario  Hydro-Electric  Power  Commis- 
sion, Toronto,  is  sponsoring  the  weekly 

Official  Films  program,  Biography,  on 
14  Ontario  television  stations. 

Agency  appointments... 
■  Broadcast  Foods  Div.,  John  Morrell 
&  Co.,  Chicago,  appoints  Geyer,  Morey, 
Ballard  Inc.,  New  York,  as  agency  for 
Broadcast  canned  meats  (corned  beef 
hash,  beef  stew  and  others).  Media 
plans  will  be  announced  shortly. 

■  C.  E.  Johansson  Gage  Co.,  Dearborn, 
Mich.,  manufacturers  of  precision  meas- 

uring equipment,  appoints  Tanner,  Wil- 

lox  &  Fairchild  as  national  representa- tive. 

■  Home  Security  Life  Insurance  Co., 
Durham,  N.  C,  appoints  Henderson- 
Ayer  &  Gillett  Adv.,  Charlotte,  N.  C. 
William  L.  Shotwell  will  be  account 
executive. 

■  P  &  S  Mart  Inc.,  discount  department 
store,  Tucson,  Ariz.,  appoints  George 
Duncan  Adv.,  that  city. 

■  The  Abbey  of  the  Genesee,  Piffard, 

N.  Y.  (Monks'  Bread),  appoints  The 
Rumrill  Co.,  Rochester,  N.  Y.,  as 
agency. 

■  Puget  Sound  Rambler  Dealers  Assn., 
Seattle,  appoints  Geyer,  Morey,  Ballard 
Inc.,  Portland,  Ore.,  to  service  expand- 

ing advertising  activity  in  10-county 
western  Washington  area.  Association 
includes  20  dealers  in  15  cities. 

Local  dealers  get 

bowling  show  offer 

Zenith  Radio  Corp.  and  Firestone 
Tire  &  Rubber  Co.  are  advising  their 
local  dealers  that  the  manufacturers 
will  pick  up  half  of  the  tab  when  the 
syndicated  tv  Championship  Bowling 
is  bought  on  local  stations.  Action  of 
the  two  national  advertisers  was  an- 

nounced last  week  by  Walter  Schwim- 
mer  Inc.,  Chicago,  producer  and  dis- 

tributor of  the  bowling  series. 
According  to  Eric  Isgrig,  vice  presi- 

dent in  charge  of  advertising  of  Zenith, 
viewer  interest  in  bowling  is  second 
only  to  baseball  and  football.  Schwim- 
mer  said  tobacco  and  brewery  com- 

panies have  also  shown  considerable 
interest  in  the  program. 

This  is  the  first  time  Zenith  or  Fire- 
stone has  offered  to  cosponsor  spot 

buys  on  a  specific  series  with  their 
dealers  in  a  local  area,  according  to 
Schwimmer. 

Championship  Bowling  is  carried  on 

major  market  stations:  WXYZ-TV 
Detroit;  KTVI  (TV)  St.  Louis:  WOR- 
TV  New  York;  KHJ-TV  Los  Angeles: 
KTVU  San  Francisco;  WEWS  (TV) 
Cleveland;  and  WTAE  Pittsburgh. 

Overnight  Arbitrons  offered 
Overnight  national  Arbitron  ratings 

on  the  tv  networks'  new  fall  program- 
ming will  be  available  to  agencies  and 

networks  on  a  special-order  basis, 
American  Research  Bureau  announced 
last  week. 

Reports  will  be  available  for  any 
period  from  8  a.m.  to  1 1  p.m.,  starting 
tonight  (Sept.  10),  according  to  Jack 
Gross,  director  of  agency  sales.  Rates 
had  not  been  definitely  set  last  week 
but  were  expected  to  be  in  the  area  of 
$350  or  $400  per  half -hour.  ARB  said 
orders  may  be  placed  as  little  as  24 
hours  prior  to  telecast. 
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Why  KXTV  bought 

Seven  Arts'  Tilms  of  the  50's" 
Volumes  2  and  3 

Says  Robert  S.  Wilson 

Vice  President  and  General  Manager 

When  KXTV  completed  its  new  1,549  foot  tower 
increasing  our  coverage  from  453,400  to  more  than 
600,000  TV  homes  and  creating  a  new  25th  largest 
market  in  the  nation,  (third  largest  on  the  West 
Coast)  we  looked  at  all  of  the  film  product  available 
in  order  to  effectively  program  for  this  enlarged 

audience.  Seven  Arts'  "Films  of  the  50's"  were  our 
choice  for  the  prime  time  Premiere  Theatre  on 
Friday  nights.  In  addition  to  being  excellent 
entertainment  for  our  new  audience  they 

also  give  us  a  breath  of 

We  are  sitting  on  pretty  close  to  2,500  features. 
Even  with  a  tremendous  inventory  like  that  we 

couldn't  afford  to  turn  down  the  Seven  Arts  films. 

Seven  Arts'  "Films  of  the  50's" 

...Money  makers  of  the  60's 

SEVEN  ARTS 

ASSOCIATED 

CORP. 

A  SUBSIDIARY  OF  SEVEN  ARTS  PRODUCTIONS.  LTD. 
NEW  YORK:  270  Park  Avenue  YUkon  6-1717 
CHICAGO:  8922-D  N.  La  Crosse  (P.O.  Box  613),  Skokie,  III. 

ORchard  4-5105 
DALLAS:  5641  Charlestown  Drive  ADams  9-2855 

LOS  ANGELES:  3562  Royal  Wood's  Drive  STate  8-8276 
TORONTO.  ONTARIO:  11  Adelaide  St.  West  •  EMpire  4-7193 

Robert  S.  Wilson 
Vice  President  and  General  Manager 
KXTV  -  Sacramento.  California 





Home  Delivery  from  A  to... T 

(Airlines  to  Tuxedos!) 

Clearly,  no  advertiser  can  stand 

up  against  competition  unless  he 

can  move  his  goods  store  by  store 

and  home  by  home. 

But  in  a  market  big  as  Chicago, 

'"home  by  home"  means  2, 1 00.000 

households  and  7,000.000  con- 
sumers, with  16  billion  dollars  of 

annual  disposable  incomel 

That's  why  ad\'ertisers  find 

"home  delivery"  in  Chicago  means 
WIND,  the  Westinghouse  Broad- 

casting Company  radio  station. 

Why  do  so  many  use  WIND  so 

regularly:  from  airlines,  alumi- 

num and  automobiles... beverages 

and  cigarettes... gasolines,  grocer- 

ies and  tuxedos . . .  through  the  full 

alphabet  of  national  and  local 

advertisers? 

WIND  delivers  more  homes, 

throughout  the  Metropolitan 

Area,  than  any  other  Chicago 

radio  station;  31^  more  adult 

men  and  53     more  adult  women 

than  the  second  station  (6:00  am- 

7:00  pm.  M-F.  per  avg.  qtr.  hr.). 

Yet  there's  much  more  to  it 
than  cold  statistics.  It  is  only 

through  wind's  vigorous  achieve- 
ments as  a  community  force  that 

it  generates  its  power  as  a  business 

force,  and  has  become  Chicago's 
leadership-station. 

One  sees  this  clearly  in  the  five 

dimensions  of  responsible  radio 

WIND  brings  into  Chicago,  briefly 

summarized  as:  Community  In- 
volvement. Entertainment.  News, 

Personalities  and  Public  Affairs. 

Plus  a  sixth  dimension :  the  con- 

tributions to  programming  and 

service  made  possible  by  the 

group  operations  of  the  Westing- 
house  Broadcasting  Stations. 

All  six  are  the  hallmark  of 

the  Westinghouse  stations,  whose 

effectiveness  is  measured  by  their 

impact  as  prime  movers  of  ideas, 

goods... and  people. 

WESTINGHOUSE  BROADCASTING  COMPANY,  INC, 

<§)(§)(§) 

WBZ,  WBZ-TV,  Boston;  KDKA.  KDKA-TV.  Pittsburgh:  WJZ-TV,  Baltimore;  KYW.  KYW-TV,  Cleveland; 
WOWO,  Fort  Wayne;  WIND,  Chicago;  KPIX,  San  Francisco  and  WINS,  New  York 
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Mobile  units  improve  ad  researcliing  speed 

Doorbell  pushing  is  a  good  way 
for  an  agency  to  learn  what  Mrs. 
Housewife  thinks  of  a  tv  commer- 

cial or  the  product  advertised,  but 
Tatham-Laird  Inc.,  Chicago,  dis- 

closed it  has  found  a  faster  way. 
The  agency  said  that  it  now  is  using 
two  custom-built  trailers  to  mass- 
interview  shoppers  at  Chicago-area 
shopping  centers. 

Tatham-Laird  said  it  can  make 

between  500  and  1,000  fact-packed 
interviews  on  a  single  Thursday- 
through-Monday  stand.  Shoppers 
are  screened  in  one  trailer  and  then 
interviewed  in  the  second.  The  lat- 

ter has  five  rooms  for  interviewing 
and  is  equipped  to  display  tv  and 
print  ads  or  products  for  the  re- 

search. Each  shopper  gets  a  $  1  mer- 
chandise certificate  for  participating 

in  the  interviews. 

Policy  rift  behind 

Proud  resignation? 

C.  James  Proud,  president  and  gen- 
eral manager  of  the  Advertising  Fed- 

eration of  America,  who  was  re-elected 
only  two  months  ago  (Broadcasting, 
July  9),  announced  his  resignation  last 
week  (Weeks  Headliners,  page  10). 
His  decision  was  viewed  with  surprise 
by  the  advertising  industry. 

Mr.  Proud,  who  has  indicated  he'll 
remain  with  AFA  until  a  replacement 

is  found — or  until  the  year's  end  if 
need  be — did  not  reveal  future  plans. 
The  term  of  office,  to  which  Mr.  Proud, 
55,  was  first  elected  in  1957,  is  five 
years. 

It  is  believed  Mr.  Proud's  resignation 
is  tied  in  with  a  current  controversy 
over  the  position  AFA  has  been  taking 
publicly  on  issues  which  affect  the  ad- 

vertising industry.  AFA,  it  is  pointed 
out,  has  been  outspoken  in  its  stand 
which,  these  critics  feel,  ought  to  right- 

fully be  assumed  by  an  organization 
that  is  more  national  in  character  (AFA 
represents  a  loose  confederation  of 
about  137  local  advertising  clubs).  Mr. 
Proud  last  Thursday  (Sept.  6)  could 
not  be  reached  for  comment  on  this 
interpretation. 

Mr.  Proud  started  with  AFA  in  1947 
as  a  field  representative,  and  in  1951 
was  appointed  assistant  to  the  then 
president  of  AFA,  Elon  G.  Borton.  Mr. 
Proud  was  elected  to  the  post  when 
Mr.  Borton  retired. 

Hartz  IVIountain  renews 

use  of  film  programs 

Hartz  Mountain  Products  (bird  food 
and  pet  supplies)  has  renewed  for  the 
second  year,  its  tv  campaign,  using 
United  Artists  Television  Inc.  syndi- 

cated programs. 
The  company  will  continue  using  tv 

in  the  same  1 1  markets  Hartz  used  last 
year:  New  York,  Chicago,  Los  An- 

geles, San  Francisco,  Detroit,  Boston, 
Cleveland,  Philadelphia,  Washington, 
Minneapolis  and  Pittsburgh.  Programs 
to  be  used  are  Tombstone  Territory, 
Ripcord,  Adventure  at  Scott  Island  and 
Everglades. 

Scheduled  at  present  are  Tombstone 
Territory  on  WPIX  (TV)  New  York, 
CKLW-TV  Windsor-Detroit  and 
KDKA-TV  Pittsburgh;  Adventure  at 
Scott  Island  on  CKLW-TV,  and  Rip- 
cord  on  WHDH-TV  Boston. 

The  agency  for  Hartz  Mountain  is 
George  H.  Hartman  &  Co.,  New  York. 

Rep  appointments... 

■  WFPG  Atlantic  City,  N.J.:  Prestige 
Representation  Organization,  New  York. 

■  KYA  San  Francisco:  Edward  Petry 
Co.,  New  York,  effective  Sept.  \. 

■  KELI  Tulsa,  Okla.  and  KTRN  Wichi- 
ta Falls,  Tex.:  George  P.  HoUingbery 

Co.,  New  York. 

■  KUXL  Minneapolis-St.  Paul:  John 
E.  Pearson  Co.  as  national  sales  rep- 
resentative. 

■  KDIX-TV  Dickinson,  N.D.:  Young 
Television  Corp.  as  station  representa- tive. 

Co-ownership  plan 

meets  network  veto 

A  Procter  &  Gamble  plan  to  share 
equally  with  the  networks  in  the  owner- 

ship of  the  tv  programs  that  P&G  spon- 
sors is  reported  to  have  been  rejected 

by  at  least  one  network. 

P&G,  television's  biggest  advertiser, 
reportedly  would  like  to  participate 
with  the  network  in  financing  pro- 

grams and  thus  share  also  in  the  owner- 
ship— and  in  the  revenues  from  the 

sale  of  co-sponsorships  and  from  syndi- 
cation. 

A  spokesman  for  ABC-TV  said  P&G 
had  not  officially  approached  the  net- 

work on  the  matter  but  that  there  had 

been  informal  talks  about  it.  ABC-fV, 
he  said,  is  against  the  plan  as  a 
"matter  of  policy." 
A  CBS-TV  spokesman  said  his  net- 

work had  not  been  approached  and 
had  no  comment  on  the  plan. 
NBC-TV  reportedly  has  discussed 

the  plan  with  P&G  officials  and  has  not 
given  the  company  a  definite  answer. 

Also  in  Advertising . . . 

Radio  rep  moves  ■  Prestige  Represen- 
tation Organization,  New  York,  radio 

station  national  sales  representative, 
moves  to  441  Lexington  Ave.  from  550 
Fifth  Ave.,  effective  Oct.  1. 

Invitations  ■  Who's  Who  in  Advertis- 
ing, recently  acquired  by  the  Haire 

Publishing  Co.,  New  York,  is  inviting 
more  than  10,000  advertising  executives 
to  fill  out  questionnaires  being  mailed 
early  next  week.  Scheduled  to  appear 

early  next  year.  Who's  Who  in  Adver- 
tising will  be  revised  and  republished 

bi-annually.  Eldridge  Peterson,  former 

editor  and  publisher  of  Printers'  Ink,  is 
editor.  No  charge  will  be  made  for 
completing  and  returning  the  question- naire. 

Photo-Scripts  available  ■  U.S.  Tele- 
Service  Corp.,  New  York,  has  published 
a  50-page  catalogue  listing  more  than 
65,000  tv  commercials  available  in 
Photo-Script  form.  The  reference 
catalogue,  which  represents  virtually  all 
commercials  that  have  appeared  in  the 
last  few  years,  is  available  free  of 

charge  by  writing  to  U.S.  Tele-Service, 
Dept.  P.S.,  250  W.  54th  St.,  New York  19. 

Walton  sales  ■  The  Walton  Radio 

Group  has  opened  a  sales  office  at  411- 
413  Peachtree  Arcade  Bldg.,  Atlanta, 
to  serve  the  Southeast.  Fred  Webb,  na- 

tional sales  manager,  will  be  in  charge. 
Walton  stations  include  KMLB  Mon- 

roe and  KANB  Shreveport,  both  Louis- 
iana; WAPX  Montgomery,  Ala.; 

WNOO  Chattanooga  and  KJET  Beau- 
mont, Tex. 

B&B  resigns  REA  after 

failing  to  get  Air  Express 

Benton  &  Bowles,  New  York,  an- 
nounced last  week  it  has  resigned  the 

$500,000  account  of  REA  Inc.  (form- 
erly the  Railway  Express  Agency)  be- 

cause it  had  not  obtained  the  $750,000 
business  of  an  REA  subsidiary,  Air 

Express  Inc. 
Earlier  in  the  week  Air  Express 

named  Ketchum,  McLeod  &  Grove, 
Pittsburgh  and  New  York,  as  agency, 
replacing  Adam  &  Keyes,  New  York. 

Benton  &  Bowles  had  sought  the  Air 
Express  business  and  had  pointed  out 
in  its  presentation  that  it  had  had  eight 
years  of  experience  on  REA.  With  the 
naming  of  KM&G,  B&B  announced  its 
resignation,  observing  it  believed  that 
both  REA  and  its  Air  Express  division 

"could  best  be  served  through  coordi- 
nation within  the  same  agency." 

Both  accounts  are  reported  to  be 
heavy  print  users  and  have  utilized 
broadcasting  sparingly. 
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Henry:  commission  powers  broad,  can  regulate  programming; 

says  he  intellectually  and  emotionally  opposes  censorship 

"Bill  Henry  is  a  good,  loyal  Democrat 
who  worked  hard  in  the  [1960  presi- 

dential] campaign,  asking  for  nothing 

in  return  and  expecting  nothing." This  is  the  brief  evaluation  of  FCC 

nominee  E.  William  Henry  by  an  ad- 
ministration spokesman  who  worked 

with  Mr.  Henry  during  the  successful 

campaign  of  John  F.  Kennedy.  "He 
feels  passionately  about  the  Kennedy 

Administration,"  the  official  said. 
Mr.  Henry,  in  Washington  last  week 

for  a  meeting  with  FCC  members,  key 

he  said,  but  if  the  industry  does  not 
recognize  it  is  dealing  in  a  public  trust, 
then  the  government  should  act. 

"I  agree  that  we  have  the  broad 
power  to  regulate  programming,"  he 
said.  "I  say  this  with  full  recognition 
that  the  act  expressly  prohibits  censor- 

ship." 

Anticipating  the  next  question  during 
an  interview,  Mr.  Henry  said  these  two 
statements  are  compatible  because  the 
broadcasting  industry  is  subject  to  strict 
regulation  in  the  public  interest. 

about  three  weeks  before  the  appoint- 
ment was  announced  10  days  ago 

(Broadcasting,  Sept.  3),  he  said.  Mr. 
Dungan  asked  if  he  would  be  interested 
in  the  job,  Mr.  Henry  said,  and  that  he 

took  it  only  as  a  "feeler"  and  expected 
nothing  more. 

Another  call  came  from  Washington 
three  weeks  later  telling  him  the  job 
was  his  shortly  before  it  was  announced 
publicly,  he  said.  Mr.  Henry  said  that 
he  did  not  talk  to  the  President  either 
before  or  after  the  appointment  but 

An  unofficial  meeting  of  the  FCC  took  place  Thursday  W.  Ford,  Robert  T.  Bartley,  Chairman  Newton  N.  Minow, 
(Sept.  6)  when  Commissioner-nominee  E.  William  Henry  Mr.  Henry  and  Commissioner  T.  A.  M.  Craven.  Commis-  . 
dropped  In  at  the  New  Post  Office  Building  to  meet  his  sioner  Rosel  H.  Hyde  left  the  gathering  shortly  before  the 

future  colleagues.  Enjoying  a  chat  in  the  chairman's  office  picture  was  taken  to  attend  a  meeting  of  the  Federal  Bar 
are  (clockwise):  Commissioners  John  S.  Cross,  Frederick  Assn.  in  Washington. 

bureau  heads  and  senators,  agreed  that 
he  was  a  good  loyal  Democrat.  On  his 
FCC  appointment,  to  succeed  Commis- 

sioner John  S.  Cross  of  Arkansas,  he 

said:  "I  am  very  much  aware  of  my 
great  responsibility  to  what  I  consider 

to  be  one  of  the  country's  most  impor- 
tant industries  [broadcasting]." 

The  3  3 -year-old  Memphis  attorney 
made  it  plain  that  he  believes  the  Com- 

munications Act  has  given  the  FCC 
broad  regulatory  powers  and  that  he 
will  use  those  powers  in  making  sure 
that  licensees  live  up  to  their  public 
trusts.  He  said  that  he  agrees  with  FCC 
Chairman  Newton  N.  Minow  that  there 
is  room  for  improvement  in  television 
programming.  Basically,  it  is  up  to  the 
industry  to  provide  better  programming. 

Court  Precedence  ■  He  pointed  out 
that  few  if  any  cases  in  which  a  broad- 

caster has  claimed  censorship  have  been 
reversed  by  the  courts.  He  said  the 
courts  have  recognized  in  many  deci- 

sions the  broad  regulatory  powers  of 
the  commission  and  that  he  embraces 
those  decisions  in  his  philosophy. 

But,  he  stated,  he  was  not  talking 
about  censorship  of  individual  pro- 

grams. "I  am  intellectually  and  emo- 
tionally opposed  to  censorship  in  any 

form,"  he  said. 
Mr.  Henry,  a  member  of  the  Mem- 

phis law  firm  of  Chandler,  Manire  &. 
Chandler,  said  the  first  word  he  received 
that  he  was  being  considered  for  the 
FCC  post  came  from  Presidential  As- 

sistant Ralph  A.  Dungan.    This  was 

that  he  received  a  written  message  from 
President  Kennedy  after  his  name  had 
been  released. 

First  Offer  ■  Mr.  Henry,  who  was  a 
full-time  worker  in  the  Kennedy  cam- 

paign, said  that  he  had  not  been  offered 
any  other  specific  federal  job  before 
the  FCC  appointment.  He  said  that  he 
had  expressed  an  interest  in  the  U.  S. 

attorney's  position  in  Memphis  and  had 
been  asked  before  by  members  of  the 
administration  to  consider  coming  to 
Washington  with  the  New  Frontier. 
The  President's  brother.  Attorney 

General  Robert  Kennedy,  did  not  con- 
tact him  about  the  FCC  appointment, 

Mr.  Henry  said.  It  is  known,  however, 
that  the  Attorney  General  did  contact 
friends  of  Mr.  Henry  about  the  FCC 
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In  growing  Jacksonville 

THE  STATION  TO  WATCH 

Activity  is  the  keyword  in  Jacksonville  these  days.  Brisk 
expansion  is  everywhere. 

And  in  this  setting,  WFGA-TV  is  also  undergoing  a  period 
of  important  growth.  With  a  50%  share  of  audience  (ARB, 
March  1952)  WFGA  is  becoming  increasingly  dominant  in 

this  $1,400,000,000  North  Florida-South  Georgia  market. 

Contact  your  PGW  Colonel  for  availabilities. 

a  WFGA-TV 

JACKSONVILLE 

REPRESENTED  NATIONALLY  BY  PETERS,  GRIFFIN,  WOODWARD,  INC. 
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FCC  NOMINEE  'A  LOYAL  DEMOCRAT'  continued 

job  before  the  appointment  was  an- 
nounced. Mr.  Henry  had  met  Robert 

Kennedy  during  the  campaign  and  im- 
pressed the  latter  highly,  according  to  a 

mutual  friend  of  both.  "Bill  has  a 
bright  and  outstanding  record,"  the 
third  party  said.  "He  recommended 
himself  for  the  FCC  by  the  way  he 
handled  work  assigned  to  him  during 

the  campaign." 
The  Henry  appointment  has  caused 

a  bitter  reaction  among  four  powerful 
Democrats  in  Congress  from  Arkansas, 
all  chairmen  of  major  committees  who 
actively  supported  Commissioner  Cross 

for  reappointment.  Commissioner  Cross' 
term  expired  June  30  and  Mr.  Henry 
has  been  named  to  replace  him.  The 
Arkansas  Democrat  will  continue  to 
serve  on  the  commission  until  his  suc- 

cessor is  confirmed  by  the  Senate.  He 
was  one  of  those  who  participated  in 

The  broadcasting  division  of  Kaiser 
Industries  Corp.  is  setting  its  sights  on 
seven  television  stations,  the  maximum 
permitted  under  FCC  rules — and  five 
of  them  are  uhf. 

Kaiser  last  week  asked  the  FCC  for 
a  permit  to  build  stations  on  chs.  38 
(Chicago),  50  (Detroit)  and  41  (Bur- 

lington, N.  J.-Philadelphia).  Earlier, 
Kaiser  had  asked  the  FCC  for  chs.  44 
in  San  Francisco  and  52  in  Corona-Los 
Angeles  (Broadcasting,  July  16).  The 
company  presently  owns  KGMB-AM- 
TV  Honolulu  and  KMAU-TV  Wailuku, 
both  Hawaii. 

Richard  C.  Block,  Kaiser  Broadcast- 
ing Div.  manager,  said  the  company  has 

committed  nearly  $7  million  to  its  uhf 

plans.  He  said  Kaiser  has  "an  abiding 
faith  that  there  is  right  now  a  need  for 
additional  tv  service  .  .  .  and  uhf  obvi- 

ously provided  the  opportunity." 
He  pointed  out  Kaiser  proposes  to 

go  into  markets  already  heavily  served 
by  vhf  stations  and  where  network 
affiliations  have  long  since  been  taken. 
Mr.  Block  said  Kaiser  plans  to  meet 
this  competition  with  a  "hard  core  of 
new  programming,"  primarily  of  general 
appeal.  The  company  will  rely  heavily 
on  local  news  if  the  uhf  applications  are 
granted  and  will  be  ready  to  offer  a 
"special"  every  night. 

Only  one  common  program — Lucky 
Litau  originating  in  Honolulu  —  is 
planned  for  the  Kaiser  mainland  sta- 

tions, Mr.  Block  said.  The  stations  will 
rely  heavily  on  local,  live  talent  for 
entertainment  and  will  be  equipped  for 

last  week's  FCC  meeting. 
The  Arkansans  in  Congress — Sens. 

John  McClellan  and  William  Fullbright 
and  Reps.  Oren  Harris  and  Wilbur 
Mills — all  expressed  public  disappoint- 

ment at  the  President's  failure  to  re- 
appoint Commissioner  Cross.  He  also 

had  the  support  of  Gov.  Orval  Faubus, 
the  Arkansas  national  committeeman 
and  members  of  Congress  from  outside 
Arkansas. 

Commissioner  Cross,  a  communica- 
tions engineer  with  31  years  govern- 
ment experience,  was  bitterly  disap- 

pointed at  the  loss  of  his  seat  on  the 
FCC.  "I  feel  like  Brutus  must  have 
felt  when  Caesar  stabbed  him  in  the 

back,"  he  said  when  informed  of  the 
Henry  appointment  (Broadcasting, 

Sept.  3).  He  pointed  out  that  "my 
people"  had  to  work  hard  to  carry  Ar- 

kansas for  President  Kennedy  and  suc- 

Mr.  Block 

colorcasting,  he  said.  "Kaiser's  applica- 
tions for  five  new  channels  serving  ma- 

jor markets  reflect  the  company's  con- fidence in  uhf  as  the  next  significant 

growth  area  of  tv,"  he  pointed  out. 
As  further  evidence  of  the  "boom" 

in  uhf,  the  FCC  last  week  scheduled  a 
comparative  hearing  between  two  appli- 

cants for  ch.  19  in  Huntsville,  Ala. 
Seeking  the  channel  are  M.  Davidson 
Smith  III  (Smith  Broadcasting  Inc.) 
and  North  Alabama  Broadcasting  Inc. 
(Charles  F.  Grisham,  vice  president  of 
WAPI-AM-FM-TV  Birmingham,  Ala., 
and  John  C.  Godbold). 

ceeded  by  15,000  votes;  a  Democratic 
candidate  usually  wins  by  2-1.  He 
found  it  hard  to  understand  why  the 
President  turned  to  a  state  which 
Richard  M.  Nixon  carried  in  1960  for 
a  replacement  on  the  FCC. 

Commissioner  Cross  had  "no  com- 
ment" to  reports  that  he  had  been  or 

would  be  offered  another  job  in  govern- 
ment. 

The  Tennessee  senators — Estes  Ke- 
fauver  and  Albert  Gore,  both  Demo- 

crats— were  not  active  in  the  selection 
of  Mr.  Henry.  It  was  reported  that 
neither  is  against  him  but  only  that 
they  were  not  consulted  before  the 
White  House  made  up  its  mind. 

Henry  in  Washington  ■  In  the  Capital 
last  Thursday  and  Friday  (Sept.  6-7), 
Mr.  Henry  spent  most  of  his  time  at 
the  FCC  and  visiting  members  of  the 
Senate  Commerce  Committee,  which 
must  act  on  his  nomination.  As  of 
Friday  morning,  he  had  not  contacted 
the  White  House  and  had  not  informed 

the  President's  assistants  that  he  was 
in  town. 

Sen.  Warren  Magnuson  (D-Wash.), 
is  in  his  home  state  (where  he  has 

an  opponent  in  this  Tuesday's  Wash- 
ington primary)  and  did  not  meet  Mr. 

Henry.  Sen.  John  Pastore  (D-R.  I.)  is 
chairman  of  the  Communications  Sub- 

committee and  it  had  not  been  decided 

whether  the  parent  body  or  the  sub- 

committee would  sit  for  Mr.  Henry's 
confirmation  hearing.  The  date  of  the 
hearing  also  had  not  been  decided  late 
last  Thursday.  It  probably  will  be 
Wednesday,  Sept.  19,  but  could  be 
moved  up  to  this  Wednesday,  it  was 
indicated. 

Mr.  Henry  sat  in  on  a  short  FCC 
meeting  last  Thursday,  called  to  allocate 

office  space  in  the  agency's  Washington 
headquarters.  He  met  several  FCC 
bureau  and  division  heads  and  said  he 
was  impressed  with  the  calibre  of  com- 

mission employes  of  whom  he  had knowledge. 

He  said  his  orientation  at  the  FCC 
confirmed  his  original  feeling  that  the 

position  of  commissioner  "is  a  tremend- 
ously broad  and  responsible  job  due  to 

the  many  facets  of  the  industry — from 
citizens  radio  to  communication  satel- 

lites." 

With  Canon  35  a  subject  of  much 
discussion  in  Washington  last  week  (see 
page  42),  Mr.  Henry  said  that  he  thinks 
media  coverage  of  courtroom  and  con- 

gressional proceedings  is  desirable  when 
they  are  thought-provoking  and  educa- 

tional. However,  he  said,  radio-tv  tech- 
nical difficulties  sometimes  tend  to  in- 

terfere with  the  decorum  of  the  pro- 
ceedings which  can  offset  the  desirable 

result  of  coverage. 
If  these  difficulties  can  be  solved  and 

the  court  is  not  interfered  with  by 
microphones  and  cameras,  he  said,  then 
the  media  should  be  admitted  to  the 
courtroom. 

KAISER  WANTS  SEVEN  TV'S 
Latest  filing  bring  uhf  applications  to  five; 

company  already  operates  two  vhfs  in  Hawaii 
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Lawyers  see  film  coverage  in  bad  light 

PANEL  ARGUING  PROS  AND  CONS  OF  TV  DISTURBED  BY  FILM  CREW 

Somebody  last  week  booted  a  chance 
to  impress  an  important  group  of 
lawyers  with  the  abihty  of  television  to 
cover  a  meeting  without  intruding.  The 
bobble  occurred  during  a  panel  dis- 

cussion on  televising  government  and 
judicial  proceeding. 

A  panel  of  experts  argued  the  pros 
and  coas  of  televising  congressional, 
judicial  and  executive  proceedings  in 
what  was,  at  times,  a  lively  discussion 
at  the  Federal  Bar  Assn.  convention  in 
Washington  Sept.  6. 

The  reason  the  debate  was  lively  only 
at  times  was  because  of  the  intrusion  of 
a  film  crew  of  three  who  forced  the 
proceedings  to  halt  every  20  minutes 
while  film  reels  were  changed,  and 
whose  activities  interfered  at  other  times 

with  the  spectators'  attention  to  the discussion. 
Panel  members  were  Sen.  Estes  Ke- 

fauver  (D-Tenn.),  Richard  Salant,  CBS 
News  president;  Max  D.  Paglin,  FCC 
general  counsel;  Harry  M.  Plotkin, 
Washington  communications  attorney 
and  former  FCC  assistant  general  coun- 

sel, and  Clark  R.  Mollenhoff,  Wash- 
ington correspondent  for  the  Cowles 

Publications  and  award-winning  news- 

paperman. The  debate  ranged  Sen.  Kefauver  and 
Messrs.  Salant  and  Mollenhoff,  aU  of 
whom  generally  favored  complete  free- 

dom for  radio  and  tv  to  cover  all  gov- 
ernment proceedings  freely,  against  Mr. 

Plotkin  and,  to  some  degree,  Mr.  Pag- 
hn.  Mr.  Plotkin  opposed  completely 
any  broadcast  coverage  of  courtroom 
trials. 

Big  Brother  ■  For  one  moment,  at 
the  very  closing  minutes,  a  new  and 
ominous  FCC  policy  seemed  in  the 
making.  This  was  when  Mr.  Paglin  ob- 

served that  the  FCC  would  "oversee" 
and  "supervise"  its  licensees  to  make 
sure  they  lived  up  to  the  commission's 
"fairness  doctrine"  and  its  policies  on 
editorializing. 

This  electric  moment  came  when  Mr. 

Paglin  was  commenting  on  fears  ex- 
pressed by  some  that  broadcasters  would 

be  tempted  to  overplay  the  sensational 
and  dramatic  elements  of  a  court  trial 

or  a  government  hearing  to  the  detri- 
ment of  objective  reporting. 

When  Mr.  Salant  expressed  his 

amazement  at  this  "shocking"  proposal. 

Mr.  Paglin  hastened  to  explain  that  he 

was  referring  to  the  FCC's  oft  expressed 
concern  with  fairness  in  the  presentation 
of  controversial  issues  and  its  editorial- 

izing policy  which  holds  that  although 
broadcasters  are  entitled  to  take  sides 
editorially,  they  are  still  responsible  for 
the  presentation  of  opposing  viewpoints. 

Cameras  and  Lights  ■  The  filming  of 
the  panel  was  arranged  by  John  J. 

Mitchell,  vice  chairman  of  the  FBA's Government  Information  Committee. 
NAB  agreed  to  underwrite  a  portion  of 
the  cost  and  WTOP-TV  Washington 
was  to  furnish  the  cameraman  and 
facilities.  The  Washington  station  had  to 
cancel  its  part  a  few  hours  before  the 
afternoon  session  due  to  the  lack  of 
technical  facilities.  FBA  officials  there- 

upon hired  a  Telenews  crew. 
The  film  setup  included  one  fixed 

camera  on  a  tripod,  situated  in  the 
center  aisle  of  the  hotel  meeting  room 
about  one  third  of  the  way  back  from 
the  stage.  The  cameraman  also  used 
a  noisy  hand  camera  at  times  during  the 
proceedings.  The  fixed  camera  was 
flanked  by  two  650  w  sun  guns.  At  the 
sides  of  the  room  were  two  250  w  spot- 

WMAL-TV  airs  preview  of  bar  group's  tv-in-court  dicussion 
A  curtain-raiser  for  the  Federal 

Bar  Assn.  discussion  of  the  broad- 
casting of  government  and  judicial 

hearings  (see  above)  took  place 
Sept.  5,  when  WMAL-TV  Washing- 

ton devoted  a  half-hour  of  prime 

time  to  the  question  "Should  Gov- 
ernmental Proceedings  Be  Tele- 

vised?" A  three-man  panel,  com- 
prising FCC  Commissioner  Frederick 

W.  Ford,  NAB  General  Counsel 
Douglas  Anello,  and  Washington  at- 

torney and  former  assistant  FCC 
General  Counsel  Harry  M.  Plotkin, 
wrestled  with  the  question,  with  only 
Mr.  Anello  speaking  for  the  right  of 
broadcast  cameras  and  microphones 
to  be  present  at  public  government 
hearings  and  court  trials. 

Mr.  Anello  called  for  the  repeal  of 

Canon  35  (the  American  Bar  Assn.'s 
provision  banning  radio  mikes  and 
tv  cameras,  as  well  as  still  photo- 

graphs, of  court  proceedings).  He 
stressed  that  in  Colorado,  Texas  and 
Oklahoma  it  has  been  shown  that 
tv  can  be  so  unobtrusive  that  no 
one  is  disturbed  by  its  presence.  He 

asked  that  the  bar  give  tv  a  chance 
to  show  how  it  would  cover  court- 

room and  other  proceedings.  The 
electronic  medium  should  be  pres- 

ent whenever  the  press  is,  he  main- 
tained. 

Mr.  Ford  observed  that  he  doesn't 
feel  yet  that  Canon  35  should  be 
withdrawn.  He  raised  two  questions: 
(1)  is  television  interested  in  re- 

porting or  in  the  spectacle  of  a  court 
trial,  and  (2)  is  it  going  to  telecast 
an  entire  trial  or  just  use  cHps  on 
the  air.  The  FCC  member  declared 
that  he  and  some  other  commission- 

ers complained  of  the  "powerful" 
lights  and  the  "tangle"  of  cables  on 
the  floor  during  the  television  cover- 

age of  the  commission's  network 
hearings  in  February.  He  agreed, 
however,  that  tv  has  the  right  to 
cover  administrative  hearings,  al- 

though he  complained  that  some  of 
the  clips  he  saw  of  the  network  in- 

quiry disappointed  him. 
Sec.  315  ■  It  was  Commissioner 

Ford  who  raised  the  question  of 
equal  time  problems  which  might 

occur  if  a  court  trial  is  broadcast 
where  the  judge  is  a  candidate  for re-election. 

Commissioner  Ford  concluded  his 
remarks,  however,  by  observing  that 
eventually  "the  public  is  going  to 
be  able  to  see  what  goes  on  in  the 

courts." 

Mr.  Plotkin  maintained  that 

Canon  35  not  only  should  be  en- 
forced for  court  trials,  but  also  for 

governmental  hearings,  although  he 
later  changed  his  mind  about  the 
latter.  He  contended  that  television 
would  make  a  stage  of  the  courtroom 
and  actors  of  the  participants.  A 
court  trial,  he  said,  is  for  the  benefit 
of  the  litigants,  not  the  public.  He 
also  stressed  at  one  point  that  news- 

paper reporters  could  give  a  more 
thoughtful  presentation  of  the  facts 
than  would  be  possible  in  an  edited 
film  version.  Tv,  he  declared,  would 
"impede"  the  pursuit  of  truth  in  the 
courtroom. 

Moderator  of  the  panel  was 
Matthew  Warren,  WMAL-TV  pub- 

lic affairs  director. 
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lights.  On  one  side  of  the  room  was 
a  single  floodlight.  The  participants  on 
the  stage  were  bathed  in  the  glare  of 
1.800  watts  (375  foot  candles). 

Aside  from  the  movement  of  the 
cameraman  and  his  assistants  during 
the  presentation  (at  one  time  one  of 
the  lights  went  out  and  a  helper  worked 
with  the  fixture  and  finally  had  to  re- 

Mr.  Plotkin 

Tv  brings  out  the  actor 

position  it;,  the  major  interruption 
occurred  when  the  cameraman  had  to 
order  the  discussion  to  halt  while  he 

changed  reels.  This  happened  everv' 
20  minutes. 

After  three  reels  had  been  used,  the 

FBA  functionary'  decided  that  it  was 
no  longer  necessary  to  continue  the 
filming.  He  observed  that  the  meeting 
was  being  tape  recorded  and  thus  a 
transcript  would  be  available.  So  the 
camera  crew  dismantled  the  camera 
and  the  lights,  packed  them  up  and 
trundled  them  out — all  of  this  taking 
15-20  minutes  as  the  discussion  contin- 
ued. 

So  discomfited  did  the  audience  be- 

come with  the  film  crew's  activity  that 
the  initial  200-odd  lawyers  in  atten- 

dance dwindled  to  about  one-tenth  that 
before  the  session  concluded. 

At  one  point,  Mr.  Mitchell  related 
that  the  cameraman  informed  him  that 
had  he  known  the  purpose  of  the  meet- 

ing he  would  have  brought  fast  film 
which  would  have  permitted  coverage 
with  less  Ught. 

So  much  like  a  recording  session  did 
the  meeting  seem  that  Mr.  Plotkin  was 
moved  at  one  point  to  ask.  pointing  to 

the  lights  and  the  camera:  "Why  doesn't 
the  television  industry  practice  what  it 
says  it  can  do?  Not  just  say  it  is  feasible 
to  cover  a  meeting  without  distracting 

anyone,  but  do  it." 

During  the  course  of  the  panel  dis- cussion: 

■  Mr.  Salant  proposed  that  ground 
rules  be  established  for  broadcast  cov- 

erage for  each  of  the  three  branches  of 
the  government,  in  order  to  circumvent 
var\'ing  standards  imposed  by  interested 

parties. 
■  Sen.  Kefauver  suggested  that  Con- 

gress institute  a  "report  and  question" 
period  where  a  cabinet  member  would 
be  invited  to  appear  before  Congress  to 
report  on  his  department  and  answer 
questions  from  congressmen.  This, 
Sen.  Kefauver  observed,  would  be  a 

particularly  excellent  event  for  televis- 
ing to  the  American  public. 

■  Mr.  MollenhofT  urged  telecasters  to 
set  aside  a  regular  time  period  for 
broadcasting  government  proceedings. 

■  Mr.  Paglin  called  on  la\^yers  and 
judges  to  accept  the  offer  made  by  the 
Radio-Television  News  Directors  Assn. 
last  year  to  the  American  Bar  Assn.  to 

run  a  demonstration  of  tv's  ability  to cover  court  trials  in  20  cities. 

Highlights  of  the  individual  com- 
ments of  the  panelists: 

Sen.  Kefauver  declared  that  the  pub- 
lic must  be  kept  informed  and  that  tv 

is  the  most  effective  medium  to  accom- 
plish this.  The  only  limitation,  he  noted, 

is  that  tv  must  not  "unduly"  disturb  the 
proceedings.  He  suggested  that  govern- 

ment hearing  rooms  be  provided  with 
tv  facilities,  similar  to  those  used  at  the 
United  Nations.  There,  tv  cameras  and 
radio  broadcast  facilities  are  installed 
behind  glass  windows  in  the  balcony  of 
the  General  Assembly.  He  agreed  that 
radio  and  tv  should  be  permitted  to 
cover  House  and  Senate  floor  sessions. 
Tv  also  should  be  permitted  in  the 
courtroom,  he  said,  provided  it  is  not 
■"offensive."  This  should  be  at  the 
discretion  of  the  presiding  judge,  he 

added.  "What  is  wrong,"  he  asked, 
■'with  putting  the  real  thing  on  tv  so  the 
public  can  see  a  true  trial,  rather  than 

the  fictitious  ones  already  on  the  air?" 
Mr.  Salant  took  the  position  that 

wherever  a  hearing  or  a  trial  was  open 
to  the  pubhc,  radio  and  tv  should  be 

permitted.  "What  better  way  to  give 
the  people  the  vital  knowledge  of  the 

working  of  their  government?"  he  asked. 
To  the  argument  that  tv  coverage  might 
bring  misuse  or  demagoguery,  he  re- 

plied that  exposure  via  television  is  the 

answer,  "not  the  suppression  of  elec- 
tronic journalism."  He  repeated  the 

suggestion  first  made  by  CBS  President 
Frank  Stanton  that  tv  be  permitted  to 
broadcast  the  proceedings  of  the  U.  S. 
Supreme  Court. 

Mr.  Mollenhoff  contended  that  every- 
thing should  be  open  to  tv  provided  this 

does  not  "materially"  alter  the  purpose 
of  the  hearing.  Tv  should  be  permitted 
wherever  the  press  is  permitted,  he  said. 
There  should  be  no  flat  ban  on  tv  in 
courtrooms,  he  added,  but  each  case 

should  be  decided  individually.  He 
acknowledged  that  the  public  has  no 
right  to  all  the  details  of  a  court  trial, 
but  he  stated  "where  the  trial  is  open, 
then  tv  should  be  allowed  to  attend  just 

like  the  press."  Mr.  Mollenhoff  saw 
only  one  limitation  in  the  tv  coverage  of 
congressional  committees;  a  majority  of 
the  committee  should  approve. 

Mr.  Salant 

Tv  informs  the  people 

Mr.  Plotkin  opposed  "most  vigor- 
ously" the  televising  of  courtroom  trials. 

The  purpose  of  a  court,  he  said,  is  to 
insulate  the  judge,  the  jury  and  wit- 

nesses from  "extraneous  influences." 
Tv,  he  said,  would  render  the  determi- 

nation of  justice  more  difficult.  "The 
presence  of  tv,  no  matter  how  unob- 

trusive, converts  the  courtroom  into  a 

stage  and  the  participants  into  actors." He  also  said  he  did  not  think  admini- 
strative adjudicatory  hearings  should  be 

televised;  he  had  no  objection  to  tele- 
casting legislative  or  rule-making  hear- ings. 

Mr.  Plotkin's  remarks  about  harming 
cameras  from  adjudicatory  hearings 

drew  a  sharp  dissent  from  Mr.  Mollen- 
hoff who  emphasized  that  regulatory 

adjudicatory  hearings  involve  not  priv- 
ate rights  but  public  rights  and  therefore 

were  the  public's  business. 
Mr.  PagUn  contended  that  tv  and 

radio  were  seeking  an  extension  of  the 
rights  given  the  press  by  seeking  to 

bring  into  a  hearing  or  trial  the  "tools" of  their  craft.  He  suggested  that  the 
basic  consideration  be  changed  from  the 

public's  "right  to  know"  to  the  public's 
■'need  to  know."  Under  this  standard, 
he  commented,  the  public  needed  to 
know  about  legislative  hearings.  But, 
he  added,  the  public  does  not  need  to 
know  about  a  court  trial;  only  the  judge 
and  the  jury  need  to  know. 
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FCC  URGED  TO  HOLD  UP  NEW  FM  RULES 

Lock-out  fears  expressed  by  some  fm  broadcasters 
Some  two  dozen  fm  broadcasters 

have  expressed  displeasure  with  the 

FCC's  new  rules  governing  fm  and 
have  asked  the  agency  to  reconsider  or 
postpone  final  effectiveness  of  the 
changes  (At  Deadline,  Sept.  3). 

One  of  the  primary  complaints  came 
from  existing  Class  B  stations  that  asked 
the  FCC  to  permit  them  to  improve 
their  power  and  antenna  heights  re- 

gardless of  mileage  separation. 
Another  major  point  was  expressed 

by  ABC,  among  others,  which  asked  the 
FCC  not  to  shut  the  door  on  further 
consideration  of  fm  rules  and  standards 
in  light  of  experience  to  be  gained  when 
mileage  separation  regulations  and  the 
table  of  assignments  are  utilized.  The 
network  did  not  ask  the  FCC  to  stay 
effectiveness  of  the  new  rules  but  only 
to  specify  that  they  are  tentative. 

Station  owners  in  relatively  crowded 

areas  of  the  U.  S.  asked  for  "more 
realistic"   mileage  separation  require- 

ments. Several  pointed  out  that  cities 
with  large  populations  and  only  two  or 
three  existing  fms  could  not  squeeze 
in  another  station  under  the  separation 
requirements.  Two  San  Francisco  sta- 

tions, KRON-FM  and  KPEN  (FM), 
filed  a  joint  petition  asking  that  the 
zoning  of  California  be  reconsidered. 
The  new  rules  fail  to  take  the  state's 
terrain  into  account,  the  stations  said. 

Rollins  Broadcasting  Co.,  which  is 
applying  for  an  fm  in  Wilmington,  Del, 
said  its  application  is  shut  out  in  effect 
by  the  12  fm  stations  in  Philadelphia. 
KRKC  Inc.,  applying  for  an  fm  in 
Alisal,  Calif.,  had  a  similar  complaint 
in  relation  to  Sacramento.  Applicants 
in  Spartanburg,  S.  C.  (Belk  Broadcast- 

ing), and  Youngstown,  Ohio  (Audio- 
Trends  Inc.)  also  decried  the  strict 
separation  requirements  as  did  Triangle 
Stations  and  Kear  &  Kennedy,  Wash- 

ington, D.  C,  consulting  engineers. 
Among  the  stations  asking  the  FCC 

not  to  affect  development  of  existing 
fm  stations  were:  WBEN-FM  Buffalo; 
Concert  Network  Inc.  (WBCN  [FM] 
Boston,  WHCN  [FM]  Hartford,  WXCN 
[FM]  Providence,  and  WNCN  [FM] 
New  York);  WCRF-FM  Cleveland; 
KMLA  (FM)  Los  Angeles;  WDMD 

(FM)  Waldorf,  Md.;  WNOW-FM 
York,  Pa.;  WNEM-FM  Bay  City,  Mich.; 
WJAC-FM  Johnstown,  Pa.;  WDBC- 
FM  Greenville,  S.  C;  WBIR-FM 
Knoxville,  Tenn.;  KFPA  (FM)  Fresno, 
Calif.;  WHIO-FM  Dayton,  Ohio; 
KTNT-FM  Tacoma,  Wash.;  WHBF- 
FM  Rock  Island,  111.;  and  WSYR-FM 
Syracuse,  N.  Y. 

WBRC  pains  labor 

with  program  policies 

The  AFL-CIO  has  again  pressed  the 
FCC  to  investigate  program  poli- 

cies of  WBRC  Birmingham,  Ala.,  be- 
cause the  station  canceled  the  union- 

sponsored  Edward  P.  Morgan  and  the 
News  (At  Deadline,  July  9). 
The  labor  organization  originally 

charged  the  program  cancellation  to  an 
erroneous  anti-segregation  report  by 
Mr.  Morgan.  In  rebuttal  the  station 
pointed  out  that  before  the  report  it  had 
informed  ABC  Radio  WBRC  planned 
to  drop  the  program. 
WBRC  said  it  carried  the  program 

without  compensation  and  only  to  ac- 
commodate ABC.  WBRC  carries  some 

ABC  programs  at  night  when  the  net- 
work's primary  Birmingham  affiliate, 

WCRT,  is  off  the  air. 
The  AFL-CIO  said  WBRC  requested 

ABC's  permission  to  carry  the  program 
on  a  year-round  basis  and  therefore  was 
not  simply  accommodating  the  network. 

The  labor  group  noted  WBRC  had 
substituted  Chicago  baseball  games  for 

the  Morgan  program  with  the  explana- 
tion that  they  wanted  to  expand  and 

improve  local  program  services,  includ- 

John  McGowan.  ot  Peters.  Griffin.  Woodward,  gives  Bruce  the  "club  tiat ' 

Bruce  Curtis,  of  Leo  Burnett,  joins  the  Tricorn  Club 

Membership  in  tfie  Tricorn  Club  separates  the  men  from  the  boys  when  it  comes 
to  market  savvy.  Bruce  got  tapped  by  correctly  answering  these  two  profound 

questions:  (1)  What  is  the  Tricorn  Market?  (2)  What  is  North  Carolina's  No.  1 
metropolitan  market  in  population,  households  and  retail  sales?  In  case  you're 
pining  to  make  this  elite  fraternity,  the  answer  to  both  questions  is  the  combined 

three-city  "tricorn":  Winston-Salem,  Greensboro,  High  Point.  You'll  pass  magna 
cum  laude  if  you  also  know  North  Carolina  is  our  12th  state  in  population.  So  — 
what  does  knowing  the  No.  1  market  in  the  No.  12  state  add  up  to?  A  sure  sales 
scoop  for  clients.  Maybe  a  raise  from  the  boss.  At  the  least,  an  official  hat  from 
the  Tricorn  Club. 

Source:  U  S.  Census. 

WINSTON  -  SALEM 

TELEVISION 
GREENSBORO  /  HIGH  POINT 
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Fisherman's  Wharf  in  San  Francisco  is  ac- 
cepted as  one  of  the  nation's  outstanding 

tourist  attractions.  Highlights  of  this  unique 
area  include:  15  seafood  restaurants,  a  fleet 
of  300  fishing  boats,  a  rebuilt  clipper  ship, 
import  stores  and  spectacular  views  of  tlie 
Bay,  the  cit>'  skyline  and  the  Golden  Gate. 

Photo  bv  Moulin  Studios 

ACCEPTANCE 

...  22  of  the  top  25  national 

spot  TV  advertisers  bought 

KTVU  last  year.  5  of  the  top 

5  spot  advertisers  bought 

KTVU  And  so  did  the 

biggest  advertiser  of  them 

all! 

ice  of 

the  San  l^rancisco  Bay 

Area's  independent  television 

station.  Programming  which 

meets  the  varied  tastes  of 

the  Bay  Area  TV  audience 

^  one  reason  for  this 

oceptance.  Clean  commer- 

cial scheduling  with  no  triple 

spotting  and  no  product 

conflicts  is  another.  For 

^^sctiveness.  join 

the  advertisinq  leaders 

and  buy  KTVU. 

The  Nation's  LEADING 
Independent  TV  Station 

SAN  FRANCISCO  •  OAKLAND 
Represented  Nationally  by  H.  R.  Television,  Inc. 



Meyers  leaves  FCC;  Cushman  to  be  Minow's  assistant 
Tedson  J.  Meyers  has  resigned  as 

administrative  assistant  to  FCC 
Chairman  Newton  N.  Minow,  effec- 

tive Aug.  31,  it  was  learned  last 
week. 

He  has  been  replaced  in  the  chair- 
man's office  by  John  F.  Cushman, 

assistant  FCC  general  counsel  for 
administrative  law  and  treaties.  No 
announcement  has  been  made  of  the 

Meyers  resignation  by  the  commis- 
sion pending  civil  service  clearance 

of  the  boost  in  pay  grade  for  Mr. 
Cushman. 

Mr.  Meyers,  author  of  a  contro- 
versial report  to  the  White  House  on 

the  future  of  international  tv  (Broad- 
casting, Sept.  3,  Aug.  27),  has  been 

planning  to  leave  the  FCC  for  sev- 
eral months,  and  his  resignation  was 

not  connected  with  public  disclosure 
of  his  recommendations  to  the  ad- 

ministration, it  was  reported. 
Chairman  Minow  said  that  Mr. 

Meyers  informed  him  last  June  he 
intended  to  leave  the  FCC  by  Labor 
Day.  And,  the  chairman  said,  he 
offered  Mr.  Cushman  the  adminis- 

trative assistant's  job  that  same month. 

Mr.  Cushman,  who  has  been  as- 
sistant general  counsel  since  May 

1961,  is  a  Democrat  who  served  as 
executive  assistant  to  Republican  At- 

torney General  William  Rogers.  He 
was  law  clerk  to  Supreme  Court 
Justice  Robert  Jackson  when  Chair- 

man Minow  was  law  clerk  to  Justice 
Fred  Vinson  (1951),  and  first  met 
Mr.  Minow  at  that  time. 

Meyers  and  State  ■  In  his  report, 
Mr.  Meyers  recommended  that  a 
new  office  be  established  in  the  State 
Department  to  establish  U.  S.  policy 
and  handle  international  negotiations 
in  global  television.  It  was  an  open 

secret  that  he  was  under  active  con- 
sideration by  State  to  head  such  an 

office  if  it  were  established  (Closed 
Circuit,  July  30).  At  one  point,  a 
State  Department  official  told  Broad- 

casting  that   Mr.   Meyers  would 

Mr.  Cushman 

transfer  to  the  Cabinet  office  and 
that  only  the  details  remained  to  be 
worked  out. 

However,  government  officials  now 
are  speculating  that  the  protest  which 

has  arisen  over  the  Meyers'  report 
has  killed  most  if  not  all  the  recom- 

mendations. There  was  no  comment 
either  from  State  or  Mr.  Meyers  last 
week. 

Mr.  Meyers  is  a  former  ABC  at- 
torney who  was  active  in  the  pre- 

1960  campaigning  on  behalf  of 
Adlai  Stevenson  for  President  and 
was  one  of  the  first  men  selected  by 
Mr.  Minow  when  President  Ken- 

nedy appointed  him  chairman  of  the 
FCC. 

Mr.  Cushman,  39,  is  a  double 
graduate  of  Cornell  U.,  Ithaca,  N.Y., 
where  his  father  was  head  of  the 

government  department  for  many 
years.  He  received  a  B.A.  degree  in 
1944  and  a  law  degree  in  1949,  with 

time  out  in  between  for  Army  serv- 
ice. He  was  law  clerk  for  Judge 

Henry  W.  Edgerton  of  the  U.  S. 
Court  of  Appeals,  Washington,  D.C., 
before  assuming  the  same  post  with 
Justice  Jackson. 

He  joined  the  Justice  Department 
in  1951  and  held  various  positions 
there  before  joining  the  Interstate 
Commerce  Commission  in  1957  as 

associate  general  counsel.  Mr.  Cush- 
man returned  to  Justice  a  year  later 

as  director  of  the  Office  of  Admin- 
istrative Procedure,  but  remained  in 

that  post  only  two  weeks  before  being 
named  executive  assistant  to  the  at- 

torney general.  He  went  from  Jus- tice to  the  FCC  16  months  ago  at 
the  behest  of  Chairman  Minow. 

The  job  of  administrative  assist- 
tant  to  the  chairman  pays  just  over 
$16,000  and  is  a  Grade  16  under 
Civil  Service.  Mr.  Cushman  mar- 

ried the  former  Jane  Casterline  in 
1945  and  they  have  three  children 
— Joan,  16,  John  Jr.,  12,  and  Rob- 

ert H.,  9. 
A  successor  to  Mr.  Cushman  in 

the  general  counsel's  office  has  not 
been  picked. 
Paul  M.  McDonough,  admin- 

istrative assistant  to  former  FCC 
Chairmen  John  C.  Doerfer  and  Fred- 

erick W.  Ford,  is  acting  assistant 
general  counsel  pending  selection  of 
a  successor  to  Mr.  Cushman.  Mr. 
McDonough  has  been  an  attorney 
in  the  section  since  the  Democratic 
administration  took  over  the  FCC  in 
March  1961. 

ing  news.  "How  news  services  are 
'improved'  by  replacing  them  with  ball 
games  is  a  question  that  leaves  me  be- 

wildered," the  AFL-CIO  spokesman 
said.  The  labor  group  said  WBRC's 
action  is  "a  clear  case"  in  which  pro- 

gramming standards  and  balance  are 
being  debased. 

Rulemaking  to  provide 

two  uhf  channels  asked 

WMCA  New  York  has  asked  the 
FCC  to  institute  rulemaking  to  make 
allocation  shifts  to  provide  uhf  chan- 

nels for  New  York  and  Newark.  The 
proposal:  shift  ch.  47  from  New  Bruns- 

wick, N.  J.,  to  New  York  City;  assign 

ch.  79  to  New  Brunswick  and  ch.  53 
to  Newark. 
WMCA  acknowledged  this  proposal 

conflicts  with  an  application  for  ch.  47 
by  New  Jersey  Tv  Broadcasting  Co.  and 
asked  the  FCC  to  defer  processing  of 
this  application  until  rulemaking  is 
completed. 
New  Jersey  Tv  has  requested  a 

waiver  to  establish  its  studios  in  Linden 
and  to  identify  the  station  with  Newark 
as  well.  WMCA  said  it  is  "clear"  that 
the  station  is  primarily  to  serve  Newark 
and  emphasized  that  the  same  com- 

pany had  requested  rulemaking  to  as- 

sign ch.  14  to  Newark.  New  Jersey  Tv's 
application  may  be  contrary  to  the  FCC 
allocation  table,  policies  and  rules, 
WMCA  said,  but  that  company  can  ap- 

ply for  ch.  53  in  Newark  if  the  commis- 
sion approves  the  WMCA  proposal. 

New  Jersey  Tv  asked  the  FCC  to 

turn  down  WMCA's  request  for  defer- 
ment of  its  Linden  application.  Rule- 

making often  takes  a  long  time  and 
New  Jersey  should  not  be  deprived  of 
a  needed  tv  service  during  this  time, 
the  company  said.  If  the  FCC  should 
decide  to  adopt  the  WMCA  proposal, 
the  agency  has  the  power  to  change 
channel  assignments  at  that  time.  New 
Jersey  Tv  said. 

FCC  won't  let  WTSP-TV  build 

A  request  by  WTSP-TV  Inc.  to  al- 
low construction  of  ch.  10  Tampa-St. 

Petersburg,  Fla.,  was  denied  by  the 
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Continentars  50  kw  AM  Transmitter 

uses  ''Weldon  Grounded  Grid*''  high 

efficiency  power  amphfier. 

Free  from  surge  conditions  and  not 

protection  against  excessive  modul 

or  transients,  it  is  an  efficic 

for  high  power  broadcasting^ 

overmodulated  with 

tone  at  anv  audio 

without  dama2*e.    "  '     ,  Use  of  over-all  feedback  from  transmit- 

ter  output  to  audio  input  results  in  very  low  noise  and  harmonic  distortion; 

permits  intermodulation  over  wide  variations  of  tube  characteristics  and  cir- 

cuit adjustments.  Zero  carrier  shift  assures  full  utilization  of  assigned  carrier 

power  of  the  station.  End  result?  The  Sound  of  Quality."..".  'J. '  'u.s.  Pat.No.  2,836,665 

FROM 
DRIVER 

PEAK  TUBE ML-6697 GROUNDED CATHODE 

— 90° 
CARRIER  TUBE 

—90° 
PHASE  LAG ML-6697 

GROUNDED GRID 
PHASE  LAG 

NETWORK NETWORK 

OUTPUT 

MANUFACTURING  COMPANY  •  MAILING  ADDRESS:  BOX  17040  •  DALLAS  17,  TEXAS 

4212  S.  BUCKNERBLVD.  •  EV  1-7161  •  a.-^?"^  SUBSIDIARYOFLING-TEMCO-VOUGHT,  INC 

Designers  and  Builders  of  the  World's  Most  Powerful  Radio  Transmitters 
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Foreign  broadcasters  on  four-month  U.S.  tour 

Three  of  the  21  foreign  broad- 
casters visiting  the  U.  S.  at  the  invi- 
tation of  the  State  Dept.  (Broad- 

casting, Sept.  5)  are  shown  here 
with  Gordon  Arneson  (I)  of  the 
Washington  International  Center, 
during  a  tour  of  the  State  Dept. 
Seated  (1-r) :  Scenario  Darjopranoto, 
editor  in  chief,  central  news  depart- 

ment, Radio  Republik  Indonesia; 
Hakki  Suha,  chief  editor,  Turkish 
news  division,  Cyprus  Broadcasting 
Corp.;  and  Panos  loannides,  pro- 

gram officer,  Cyprus  Broadcasting 
Corp.  The  foreign  radio-tv  broad- 

casters, representing  16  nations,  will 
spend  four  months  in  the  U.  S., 
visiting  radio  and  television  stations. 

FCC  last  week. 
The  FCC  has  stayed  its  January 

grant  to  WTSP-TV  Inc.  and  ordered 
the  hearing  record  to  be  reopened  to 
determine  the  operations  of  WLCY  St. 
Petersburg  since  the  hearing  (Broad- 

casting, July  23). 
The  radio  station  is  under  the  same 

ownership — The  Rahall  brothers,  N. 
Joe,  Ferris  E.  and  Sam  G.,  and  22 
other  stockholders. 

The  winning  applicant  had  asked  that 
the  stay  be  lifted  but  the  FCC  refused 
6-0,  Commissioner  Frederick  W.  Ford 
not  participating. 

There  are  six  other  applicants  for  ch. 
10  Largo. 

Charges,  countercharges 

in  IVlinnesota  applications 

Rivals  for  an  am  frequency  in  Edina 
or  Bloomington,  both  Minnesota,  have 
each  asked  the  FCC  to  add  issues  to 
the  comparative  hearing  to  explore  the 
character  qualifications  of  the  other. 

Edina  Corp.  charged  that  Tedesco 
Inc.  principals,  Nicholas  and  Victor 
Tedesco,  lack  the  character  to  be  li- 

censees because  they  have  allegedly 
trafficked  in  station  licenses  and  be- 

cause they  were  found  at  fault  in  a 
$13,000  civil  suit  for  demonstrating 
"bad  faith"  in  a  proposed  purchase  of 
KBLO  Hot  Springs,  Ark. 

Tedesco  Inc.  said  that  the  Edina 

Corp.  application  should  be  dismissed 
because  the  company  lost  rights  to  its 
proposed  transmitter  site  and  failed  to 
inform  the  FCC  of  the  loss.  Tedesco 
claimed  the  Edina  city  council  refused 
Edina  Corp.  permission  to  build  its 
transmitter  because  of  zoning  laws. 

Tedesco  also  asked  that  issues  be 
added  to  determine  whether  Edina  prin- 

cipals would  violate  the  FCC's  over- 
lap and  multiple-ownership  rules  and 

that  similar  issues  already  in  the  hear- 
ing pertaining  to  Tedesco  Inc.  be  de- 

leted. The  company  has  disposed  of 
interest  in  WIXK  New  Richmond, 
Wis.,  and  KCUE  Red  Wing,  Minn., 
Tedesco  said. 

In  a  later  petition  Edina  asked  to  be 
made  a  party  to  any  proceeding  in 
which  the  issue  of  trafficking  by  Ted- 

esco Inc.  is  raised.  Tedesco  has  an  ap- 
plication pending  for  an  am  station  in 

Shenandoah,  Iowa,  and  a  petition  pend- 
ing to  dismiss  an  am  application  in 

Chisholm,  Minn.  Edina  predicated  its 
request  on  the  possibilitv  that  the  FCC 
might  refuse  to  add  this  issue  in  the 

Edina-Bloomington  hearing. 

Tedesco  said  it  has  long  been  anxi- 
ous to  have  the  stigma  of  trafficking 

accusations  removed  from  its  record  and 
in  fact  asked  the  FCC  for  a  declaratory 
ruling.  The  company  said  it  thought 
the  Shenandoah  application  a  more 
suitable  case  in  which  the  issue  could 
be  heard. 

Tedesco  said  that  a  character  quali- 
fication issue  is  not  justified  on  the  sale 

of  KBLO.  The  case  was  not  one  of 
character  but  of  whether  a  civil  con- 

tract had  been  breached.  The  Broad- 
cast Bureau  also  told  the  FCC  it  does 

not  think  such  an  issue  should  be  in- 
cluded. 

Government  should  pay 

debate  charges-Carey 

Broadcasters  should  provide  a  maxi- 
mum amount  of  prime  air  time  for 

political  debates  at  cost,  and  the  federal 
government  should  pay  the  charges. 
This  is  the  view  of  Rep.  Hugh  Carey 

(D-N.  Y.),  who  feels  that  television  has 

stolen  away  the  political  campaigner's 
street-corner  audience  and  should,  there- 

fore, share  some  of  the  responsibility 
for  bringing  political  debates  into  the homes. 

He  would  have  broadcasters  set  aside 

time  for  major-party  candidates  for  all 
major  federal  and  state  offices. 

Rep.  Carey,  who  first  broached  the 
idea  in  an  interview  on  WPIX  (TV) 
New  York  on  Aug.  26,  said  two  weeks 

ago,  it's  important  that  candidates  d3- 
bate  before  the  widest  possible  audi- ences. 

Tv  for  Soap  Box  ■  But  "the  day  of 
street-corner  campaign  has  passed,"  he 
said,  because  television  has  lured  the 

candidate's  audience  indoors.  There- 
fore, he  said,  broadcasters  should  make 

prime  time  available  to  candidates  on 
a  "cost-of-transmission"  basis.  He  also 
said  broadcasters  should  be  willing  to 
cooperate  since  they  use  the  publicly 
owned  airwaves. 

In  suggesting  that  the  federal  gov- 
ernment pay  the  tv  costs  for  candidates 

seeking  federal  office,  he  said  this 
would  assure  all  contenders  an  equal 
opportunity.  He  noted  that  broadcast 
rates  vary  considerably  from  one  area 
to  another. 

With  the  current  session  of  Congress 

in  its  final  weeks.  Rep.  Carey  doesn't 
intend  to  introduce  legislation  to  im- 

plement his  proposal.  But  he  indicated 
he  is  interested  in  the  views  of  broad- 
casters. 

Various  proposals  have  been  intro- 
duced to  amend  the  equal-time  section 

of  the  Communications  Act  which 
would  enable  stations  to  make  time 
available  to  major-party  candidates; 
however,  none  is  expected  to  get  out  of 
committee  before  adjournment. 
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"And  there  I  was 
(and  in  one  of  the 

Flint-Saginaw-Bay  City,  we  mean  .  .  .  where  Leonard 
Batz  is  an  engineer  for  AC  Spark  Plug  by  day  and 

sparks  young  people's  interests  in  science  in  his  offtime. 
And  when  he's  not  lecturing,  teaching  or  talking  about 
his  specialty — the  use  of  gyroscopes  in  spacecraft  con- 

trols— Leonard's  most  likely  appearing  on  WJRT 
programs  for  youthful  science  bugs. 

You  see,  WJRT  "programming  from  within"  is  aimed 
at  people  in  the  market  by  people  who  know  them  and 

their  interests  best.  That's  why  Leonard  Batz  and 
more  than  25,000  other  area  residents  have  appeared  in 
front  of  Chaimel  12  cameras  in  just  the  past  two  and 

,  big  as  life,  on  TV" top-40  markets,  too!) 

one-half  years  to  inform  and  entertain  their  neighbors. 

We  think  that's  why  WJRT's  average  nighttime  audi- 
ence numbers  75,000  families — people  who  use  pancake 

makeup  and  pancake  sjrrup,  chewing  gum  and  sporting 
goods.  And  whatever  you  might  sell  on  TV. 

Important  to  you,  too,  is  the  fact  that  these  families 

have  an  extra  $10  of  weekly  income  to  spend* — or 
nearly  $550  more  product-buying  power  every  year 
than  the  national  average. 

Harrington,  Righter  and  Parsons  have  all  the  dope. 
Reach  them  in  New  York,  Chicago,  St.  Louis,  Boston, 
Atlanta,  Los  Angeles  and  San  Francisco. 

VVJRT 

'Metropolitan  Flint,  Saginaw,  Bay  City;  from 
Sales  Management's  "1962  Survey  of  Buying  Power" 

FLINT-SAGINAW-BAY  CITY  /  ABC  PRIMARY  /  DIVISION:  THE  GOODWILL  STATIONS,  INC. 
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Internal  revenue  service  rules  payola  not  tax  deductable 

Payola  isn't  only  illegal,  it's  not even  tax  deductible.  The  Internal 
Revenue  Service  issued  a  ruling  on 
the  question  last  week. 

The  ruling,  contained  in  the  IRS' 
weekly  bulletin,  held  that  while  ordi- 

nary and  necessary  business  expenses 
are  deductible,  payments  that  vio- 

late "sharply  defined  national  or  state 
policy"  are  not. 

And  unpublicized  payments  to  tel- 
evision or  radio  disc  jockeys  to  in- 

duce them  to  play  records  on  the 
air,  the  service  added,  clearly  frus- 

trate national  policy.  As  a  result, 
anyone  making  payola  payments 
can't  deduct  them  from  their  tax- 

able income. 

Federal  policy  on  payola  was  es- 
tablished by  the  Federal  Trade  Com- 

mission on  Dec.  6,  1959,  the  IRS 
said.  At  that  time — in  the  midst  of 

congressional  investigations  of  pay- 
ola scandals — the  FTC  issued  a  com- 

plaint against  several  record  manu- 
facturers and  distributors  (Broad- 

casting, Dec.  7,  1959).  The  FTC 
charged  that  their  payola  to  disc 

jockeys  deceived  the  public  and  re- 
strained competition  and,  therefore, 

were  in  violation  of  the  Federal 
Trade  Commission  Act. 

1960  Ruling  ■  The  IRS  also  re- 
called that  the  FCC  stated  early  in 

1960  that  Sec.  317  of  the  Commu- 
nications Act,  which  requires  an  an- 

nouncement of  sponsorship  when  a 
radio  station  receives  a  considera- 

tion for  a  broadcast,  "was  clearly  to 
prevent  deception  on  the  part  of  the 
public  growing  out  of  concealment 
of  the  fact  that  the  broadcast  of  par- 

ticular program  material  was  in- 
duced by  consideration  received  by 

the  licensee." 

The  communications  Act  was  later 

amended  to  provide  criminal  penal- 
ties for  anyone  paying  or  receiving 

payola. 

In  view  of  the  FTC  policy  state- 
ment on  payola,  the  IRS  said,  such 

payments  made  since  Dec.  6,  1959 
are  not  deductible  as  ordinary  and 
necessary  business  expenses.  Undis- 

closed payments  to  disc  jockeys  be- 
fore that  date  will  not  be  allowed 

either,  if  they  are  found  to  have 
"frustrated  a  sharply  defined  policy" 
of  the  state  in  which  they  were 
made. 

The  IRS  also  said  that  no  deduc- 
tions for  payola  will  be  allowed  un- 

less the  taxpayer  gives  the  IRS  the 
names  and  addresses  of  those  receiv- 

ing the  payments.  The  service  wants 
to  be  able  to  check  on  whether  those 

receiving  payola  declare  it  as  in- 
come. 

Bill  would  permit  advertising  deductions 

CARLSON  CLARIFIES  POINT  IN  QUESTIONS  PUT  TO  KERR 

The  tax-revision  bill  now  moving 

through  Congress  would  permit  tax 
deductions  for  institutional  advertising 

affecting  an  advertiser's  business — un- less it  dealt  with  proposed  or  pending 
legislation. 

This,  at  least,  is  the  interpretation 
Sen.  Frank  Carlson  (R-Kan.)  attempt- 

ed to  place  on  the  measure  in  a  col- 
loquy with  Sen.  Robert  S.  Kerr  (D- 

Okla.),  floor  manager  for  the  bill,  dur- 
ing Senate  debate  last  week. 

As  approved  by  Senate  and  House, 
the  bill  (HR  10650)  contains  a  pro- 

vision prohibiting  deductions  for  ad- 
vertising designed  to  influence  the  gen- 

eral public  on  legislation.  Sen.  Carl- 
son, a  member  of  the  Finance  Com- 

mittee, didn't  object  to  this  provision, 
but  he  felt  it  might  be  interpreted  to 
include  all  institutional  advertising. 

Questioned  Kerr  ■  To  eliminate  this 
possibility,  he  put  a  series  of  questions 
to  Sen.  Kerr,  whose  answers  provided  a 
basis  on  which  courts  and  government 
agencies  could  determine  that  the  Senate 
didn't  intend  such  a  broad  interpreta- 

tion of  the  language  dealing  with  adver- 
tising. 

The  legislative  history  they  developed 
indicates  that  the  Senate,  in  approving 
the  bill,  intended  it  to  allow  deductions 
for  goodwill  or  public  service  advertis- 

ing. In  responding  to  hypothetical  ques- 
tions. Sen.  Kerr  said  that  an  insurance 

company  promoting  highway  safety  and 
a  roadbuilding-machinery  company  urg- 

ing better  highways  could  deduct  the 
advertising  costs,  provided  their  adver- 

tising was  unrelated  to  pending  or  pro- 

posed legislation. 
The  colloquy  also  made  clear  that 

the  bill  permits  tax  deductions  for  such 
public  service  advertising  as  that  aimed 

at  promoting  savings-bond  sales,  blood- 
bank  contributions,  and  Community 
Chest  contributions. 

Although  the  bill  prohibits  deductions 
for  legislative  advertising,  it  permits 
them  for  expenses  connected  with  direct 

lobbying  by  business  groups  and  corpo- 
rations. Sen.  Paul  Douglas  (D-Ill.)  at- 
tempted to  amend  the  bill  to  knock  out 

deductions  for  all  efl'orts  to  influence 
legislation,  but  his  propsal  was  defeated 

by  a  vote  of  51-13. 
The  lobbying  section  was  narrowed 

somewhat,  however,  when  the  Senate 
approved  an  amendment  deleting  a  pro- 

vision written  into  the  bill  by  the  Fi- 
nance Committee.  This  would  have  per- 

mitted a  company  to  deduct  the  cost  of 
informing  its  employes  and  stockhold- 

ers about  legislation  of  direct  interest  to 
the  company.  Elimination  of  this  provi- 

sion, proposed  by  Sen.  lohn  Sherman 
Cooper  (R-Ky.),  was  approved  by  a 40-29  vote. 

CBS-TV  offer 

attacked  by  SRA 

The  incentive  compensation  plan  of- 
fered by  CBS-TV  to  afliliates  is  unfair 

and  anticompetitive  despite  changes 
made  under  FCC  pressure;  it  violates 
FCC  rules  and  the  network  should  be 

required  to  terminate  the  plan  imme- diately. 

This  blast  was  contained  in  a  letter 

to  the  FCC  from  Station  Representa- 
tives Assn.  The  group  strongly  backed 

the  FCC's  action  in  charging  CBS-TV 
with  rule  violations  (Broadcasting, 
Oct.  31,  1961)  and  asked  the  agency 
not  to  accept  the  modified  plan  CBS-TV 
has  adopted  as  a  substitute  (Broadcast- 

ing, June  25).  "For  more  than  a  year 
now  CBS  has  had  all  the  benefits  of  its 

illegal  plan,"  SRA  said,  and  called  for  a 
cease-and-desist  ruling  from  the  com- 

mission. The  organization  further  sug- 
gested that  the  FCC  put  networks  on 

notice  that  when  they  adopt  a  new  plan 
with  affiliates  without  first  obtaining 
FCC  approval,  the  networks  and  its 
affiliates  run  the  risk  of  serve  sanctions 
if  the  FCC  later  finds  the  plan  violates 
the  law  or  FCC  rules. 

Among  the  indictments  of  the  CBS- 
TV  plan  cited  by  SRA: 

■  CBS  has  not  removed  the  influence 
deterring  a  station  from  carrying  a  pro- 

gram by  another  network.  CBS  as- 
sumes that  another  network  will  com- 

pensate the  station  at  30%  of  its  rate 
card.  Yet  CBS  does  not  offer  such  a 

rate  itself  and  "there  is  no  reason  why 
CBS  alone  should  be  permitted  to 
utilize  a  tieing  method  of  compensating 

affiliates." 
■  The  revised  plan  has  done  nothing 

to  restore  licensee  responsibility  to  af- 
filiates as  required  by  FCC  rules.  The 

network  can  impose  a  "severe  penalty" 
financ'ally  on  a  station  dropping  a  net- 

work program  it  feels  to  be  unsuitable 
and  substituting  another  program,  un- 

less that  program  is  sustaining.  "CBS 
justifies  its  policy  on  the  basis  that  the 

affiliate's  judgment  should  not  be  in- 
fluenced by  financial  'considerations' 

and  has  "patriarchically  decreed  that 
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Only  the  sunshine  covers  South  Florida  better  than  WT VJ 

South  Florida's  Largest  Daily  Circulation 

WTVJ 

A  WOMETCO  ENTERPRISES,  INC.  Station 

Represented  Nationally  |K  by  Peters,  Griffin,  Woodward,  Inc. 
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444  Madison  Avenue,  New  York  22,  N.Y. 



the  judgment  must  be  made  in  a  Simon- 
pure  atmosphere  where  considerations 
of  money  and  economics  are  to  be 

eschewed." 
■  The  FCC's  rules  governing  option 

time  are  subverted  by  the  CBS-TV  plan. 
■  "The  CBS  plan  retains  all  of  its 

virulent  anticompetitive  effect  on  the 

non-network  program  producer."  A  sta- 
tion is  put  in  the  position  of  having  to 

lose  money  by  accepting  a  non-network 
series  no  matter  how  superior  it  may  be 
to  a  CBS  network  program  in  the  li- 

censee's opinion. 
Concluded  SRA,  "The  objective  and 

design  of  the  CBS  plan  are  all  too  clear. 
It  is  to  tie  affiliates  to  CBS  or  to  se- 

verely limit  the  ability  of  competitors 

to  furnish  programs  to  CBS  affiliates." 

Applicant  accused  of 

FCC  processes  abuse 

An  FCC  hearing  examiner  recom- 
mended last  week  that  an  unopposed 

application  for  an  am  station  in  Balti- 
more, Md.,  be  denied  because  the  prin- 
cipals had  abused  the  commission's 

processes. 
The  application  of  Radio  Americana 

for  a  1  kw  daytimer  on  940  kc  had 
been  granted  by  the  FCC,  then  turned 
back  to  the  examiner  for  further  study 
(Broadcasting,  Sept.  18,  1961).  Orig- 

inally there  were  three  applicants  for 
the  frequency:  one  in  Baltimore  (Caba 
Broadcasting  Corp. ) ;  one  in  Lebanon, 
Pa.  (Rossmoyne  Corp.);  and  one  in 
Catonsville,  a  suburb  of  Baltimore.  The 
Catonsville  application  was  withdrawn 
after  reimbursement  of  expenses  by 
Caba,  then  the  two  remaining  appli- 

cants merged  into  Radio  Americana 
and  applied  for  Baltimore. 
Hearing  Examiner  Elizabeth  C. 

Smith  said  the  evidence  established, 

"beyond  question,  that  the  action  of 
the  principals  of  the  three  mutually 
exclusive  applicants  with  respect  to  the 
merger  and  dismissal  of  such  applica- 

tions were  dictated  by  considerations  of 
personal  gain  and  not  by  any  public 

interest  aspects."  She  said  that  none 
of  the  three  applicants  felt  the  Balti- 

more bid  had  the  greatest  likelihood  of 
success  since  that  city  has  nine  am 
stations  and  the  other  comunities  far 
fewer.  The  Communications  Act  re- 

quires that  frequencies  be  distributed 
fairly  and  equitably. 

"It  clearly  does  not  appear  to  be  in 
the  public  interest  to  permit  parties  to 
barter  away  the  rights  of  the  public  to 
radio  service  in  a  community  admitted 
by  the  parties  to  have  a  superior  right 
...  to  the  radio  facilities"  from  the 
standpoint  of  equitable  distribution, 
Miss  Smith  said. 

Furthermore,  she  said,  "the  [FCC] 

rules  do  not  contemplate  that  parties 
should  be  permitted  to  accomplish  by 
indirection  what  cannot  be  effectuated 

directly." 
James  A.  McKenna,  communications 

lavi^er  and  80%  stockholder  in  the 
Rossmoyne  application,  owns  53.34% 
of  Radio  Americana;  M.  Robert  Rappa- 
port,  66.66%  owner  of  the  Caba  ap- 

plication, holds  22.22%  of  Radio 
Americana;  Edgar  K.  Smith,  former 
20%  Rossmoyne  holder,  has  13.33% 
of  Americana;  and  Robert  Goldman, 
33.33%  Caba  stockholder,  has  11.11% 
of  Americana  stock. 

New  Orleans  ch.  13  tv 

now  ch.  12  WVUA-TV 
New  Orleans  Tv  Corp.  was  authorized 

by  the  FCC  last  week  to  shift  its  op- 
eration from  ch.  13  to  ch.  12  in  New 

Orleans.  Using  the  call  letters  WVUE 

(TV),  the  company  operated  temporari- 
ly on  the  higher  channel,  which  is  as- 

signed to  Biloxi,  Miss.,  pending  con- 
struction of  WLOX-TV  there.  On  ch. 

12  the  call  will  be  WVUA-TV. 

Under  the  FCC's  special  temporary 
authority.  New  Orleans  Tv  Corp.  may 
continue  operation  from  the  same  site 
it  has  been  using  on  ch.  13,  the  Jung 
Hotel  in  New  Orleans.  In  granting  the 
permission  the  FCC  denied  protests  by 
KHMA  (TV)  Houma,  La.  (ch.  11) 
and  WJTV  (TV)  Jackson,  Miss.  (ch. 
12)  concerned  with  mileage  separation. 

The  changeover  is  scheduled  for  to- 
day (Sept.  10),  according  to  Joseph 

A.  Paretti,  president  and  general  man- 
ager of  New  Orleans  Tv  Corp.  The  sta- 
tion is  an  ABC-TV  affiliate. 

NLRB  may  enter 

WGNU-union  dispute 

The  National  Labor  Relations  Board 
has  said  it  will,  if  requested,  accept 
jurisdiction  in  a  labor  dispute  involving 

WGNU  Granite  City,  lU.,  and  the  In- 
ternational Brotherhood  of  Electrical 

Workers. 

IBEW  asked  for  the  NLRB  advisory, 
after  WGNU  secured  a  temporary  in- 

junction from  the  state  court  forbidding 
its  striking  technicians  from  putting 

pressures  on  advertisers  through  "do 
not  patronize"  letters  and  handbills  to 
station  clients.  The  union  has  appealed 
this  ban  to  the  Illinois  appeals  court. 
WGNU  began  operating  Dec.  1, 

1961;  it  operates  daytime  only  with 
500  w  on  920  kc.  In  its  advisory  opin- 

ion, NLRB  points  out  that  the  station 
is  too  small  to  come  under  its  jurisdic- 

tion, but  that  some  of  the  station's  ad- vertisers to  which  the  striking  employes 

appealed  are  large  enough  to  bring  the 
National  Labor  Act  into  play. 

What  does 

HAERY  K.  RENFRO  * 

say  about 

BROADCASTIHG 

YEARBOOK? 

"PERMANENT  PART  OF  BUSINESS  LIBRARY" 

"I  find  the  BROADCASTING  Yearbook  most  useful 
in  checking  important  station  information.  As  a  ref- 

erence volume,  it  is  a  permanent  part  of  my  busi- 

ness library." 
Will  YOUR  advertising  story  be  seen  by  top  agency- 
advertiser  people  like  this  in  the  1963  BROADCAST- 

ING YEARBOOK  when  it  comes  off  the  press  on  De- 
cember 1?  Circulation:  20,000  copies.  Same  rates,  same 

space  sizes  as  every  issue  of  BROADCASTING.  Final 
plate  deadline:  Oct.  1.  Reserve  the  position  you  want — 
TODAY — before  somebody  else  c-ets  it!  Wire  or  call 
collect  to  nearest  BROADCASTING  office  now ! 

BROADCASTING 
THE  BUSINESSWEEKLY  OF  TELEVISION  AND  RADIO 

1735  DeSales  Street,  N.  W..  Washington  6,  D.  C. 

V.P.  and  Manager  of 
Radio  &  Media  Dept. 
D'Arcy  Advertising St.  Louis 
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First  in 

Hoosiet  Hearts 

Peru,  Indiana  .  .  .  once  famed  as  winter 

quarters  for  the  nation's  finest  circuses, 
still  touches  Hoosier  hearts  . . .  young 
and  old. 

First  in  Hoosiet  Homes 

Keeping  alive  this  50  year  old  tradition,  Peru  holds  their 

annual  "Circus  City  Festival",  re-hving  the  grand  old 
days  of  saw^dust,  ridgepoles  and  greasepaint. 

"Let's  go  to  Circus  City",  the  WFBM  promotion  spots 
said  .  ,  .  inviting  Hoosier  Usteners  to  a  day  w^ith  Channel 

six  stars  at  Peru  for  the  big  "Circus  City"  celebration. 
Seven  hundred  train  seats  ...  at  $8  for  adults,  $5  for 

children  .  .  .  were  snapped  up  by  the  WFBM  audience 
in  no  time — another  example  of  the  pulhng  power  and 
community  acceptance  you  can  expect  from  WFBM-TV 
in  IndianapoUs  and  the  rich  satellite  markets  surround- 

ing the  metro  area.  Let  us  show  you  the  specifics  now. 
Just  ask  your  Katz  man. 

TIME-LIFE 
BROADCASl 

INC. 

America's  13th  TV  Market 
with  the  only  basic  NBC  coverage  of  760,000  TV  set 
owning  families.  ARB  Nov.,  1961 .  Nationwide  Sweep. 
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INDIArfA*:|  MOST 
LISTENED-TO 

STATION 

DAY  &  NIGHT 

WIBC  has  more 

Indianapolis  listeners  each 

evening  than  all  other 
A  M  stations  combined. 

m 

*C.  E.  Hooper,  Inc.,  July,  1962 

Wl 

1070 

ON  THE  DIAL 

50,000  WATTS 

CALL  YOUR 

JOHN  BLAIR 

MAN 

TV  STATIONS  FACING  FINES 

Four  in  Minnesota's  Twin  Cities  notified  by  FCC; 

KISN  Vancouver  liable  for  $2,000  for  ID  fault 

All  four  Minneapolis-St.  Paul  tv  sta- 
tions and  a  radio  station  in  Vancouver, 

Wash.,  were  cited  as  being  libel  for 
fines  by  the  FCC  last  week  for  alleged 
violations  of  commission  rules. 

The  FCC  cited  the  Minnesota  sta- 

tions for  an  "apparent"  violation  of 
rules  concerning  sponsor  identification 
and  KISN  Vancouver  for  alleged  im- 

proper station  identification  (call  letters 
and  location). 

KSTP-TV,  WTCN-TV,  WCCO-TV, 
and  KMSP-TV,  all  Minneapolis-St. 
Paul,  face  $500  fines  each  for  broad- 

casting on  Feb.  22  on  several  occasions 
one-minute  spot  announcements  by  Dr. 
Arthur  Upgren,  an  economist,  favoring 
a  proposed  ordinance  which  would 
forbid  Minneapolis  stores  to  remain 
open  on  Sundays.  The  spots  were  paid 
for  by  a  group  of  businessmen,  called 
the  Downtown  Council,  the  FCC  said, 
but  no  announcement  of  sponsorship 
was  made. 

The  commission  said  it  felt  the  omis- 

sion of  the  sponsor's  name  was  "a  most 
serious  violation,  particularly  in  view 
of  the  apparent  social  and  economic 
significance  of  the  subject  of  the  pro- 

gram to  the  community  served."  One  of 
the  stations  explained  to  Broadcasting 
that  the  Downtown  Council  favored  the 
ordinance  because  member  stores  were 
closed  on  Sundays  but  discount  stores 
and  suburban  shopping  centers  re- 

mained open. 

Stations  Explain  ■  KSTP-TV  said 
tapes  of  the  spots  had  been  delivered  to 
the  station  after  its  executive  offices 
were  closed  with  an  urgent  request  that 

they  be  shown  the  same  night.  "In 
compliance  with  the  commission's  direc- 

tive that  stations  must  make  every  eff'ort 
to  meet  local  community  needs,"  the 
station  said,  and  in  view  of  the  high 
reputation  of  the  Downtown  Council, 
KSTP-TV  "did  not  follow  its  estab- 

lished routine  for  previewing  programs 

of  this  type."  The  station  said  if  a  viola- 
tion had  been  committed,  "it  obviously 

was  technical  in  nature  and  clearly  not 

willful  nor  repeated." 
WTCN-TV  said  it  too  had  received 

the  tapes  on  an  emergency  basis  and 
added  the  station  had  run  a  series  of 

"disclaimers"  the  following  day  which 
identified  the  source  of  the  announce- 

ments. "When  we  caught  it,  we  did 
something  about  it,"  WTCN-TV  said. 

Both  KMSP-TV  and  WCCO-TV  said 

they  had  not  seen  the  FCC's  letter  in- 
forming them  of  an  apparent  forfeiture 

liability  and  that  they  preferred  not  to 
comment  until  they  had  studied  the 
commission's  communication. 

This  marked  the  first  time  the  FCC 
has  cited  tv  stations  for  such  fines. 

KISN  Vancouver  was  cited  for  a  fine 

of  $2,000  by  the  commission.  The  FCC 
said  KISN  "failed  to  give  proper  station 
identification,"  in  that  it  included  call 
letters  and  location  within  weather  re- 

ports without  making  it  plain  where  the 
station  was  licensed. 

An  example  given  by  the  FCC  was: 
"Current  climatological  readings 

from  KISN,  Vancouver  Radar  Weather 
Control,  the  word  is  overcast.  This 
hour's  forecast  for  Portland,  Sandy  and 
Beaverton,  rainy  periods."  The  FCC 
complained  "there  was  no  pause  be- 

tween the  words  'Vancouver'  and 
'Radar'  so  that  it  appeared  that  the 
report  was  being  supplied  by  Vancouver 

Radar  Weather  Control." 
The  FCC  said  it  had  warned  the 

station  against  this  manner  of  identifica- 
tion in  June  1961  but  that  violations 

"in  substantially  the  same  form  for 
which  the  station  was  previously  official- 

ly cited"  were  repeated  in  December 
1961  and  January  1962. 

"Consistent  failure  to  observe  the 
relatively  simple  procedure  for  clearly 
identifying  the  station  may  not  be  ex- 

cused especially  after  warning  has  been 

given,"  the  FCC  said. 
All  stations  sent  notices  have  a  30-day 

perio>i  in  which  to  ask  the  commission 
to  rescind  or  diminish  the  proposed 
forfeitures. 

Political  scientist 

defends  federal  reins 

Thoughtfully  drafted  legislation  may 
do  less  harm  to  freedom  of  the  press 
and  speech  than  individuals  or  non- 

governmental groups  may  do  on  their 
own,  said  Dr.  Charles  S.  Hyneman, 
outgoing  president  of  the  American 

Political  Science  Assn.,  at  the  APSA's 
58th  annual  meeting  in  Washington, 
last  week. 

The  Indiana  U.  professor  of  govern- 
ment called  on  his  fellow  political 

scientists  to  give  meaning  to  the  pro- 
tection afforded  the  press  and  free 

speech  by  the  First  Amendment  to  the 

U.  S.  Constitution  by  taking  "a  fresh 
look,  and  a  hard  look"  at  the  intellec- 

tual structure  supporting  broad  freedom 
of  expression. 

Such  a  survey  "might  reveal  that  the 
case  for  free  speech,  as  it  is  made  in 
contemporary  American  literature,  rests 
more  firmly  on  a  distrust  of  govern- 

ment than  on  a  high  esteem  for  a  free 
flow  of  information  and  a  lively  combat 
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RCA  CARTRIDGE  TAPE  SYSTEM 

Automatically  Triggers  Playback  Units,  Tape  Recorders,  Turntables,  and  Other  Devices 

Here's  a  unique  built-in  feature!  The 
Recording  Amplifier  of  the  RT-7  B  Car- 

tridge Tape  System  generates  two  kinds 

of  cue  signals.  One  is  used  to  automati- 
cally cue  up  each  tape,  at  the  beginning 

of  a  program,  the  same  as  in  ordinary 

units.  The  other  signal,  a  special  Trip- 
Cue,  can  be  placed  anywhere  on  the 
tape.  This  will  cause  the  playback  unit  to 
trip  and  start  other  station  equipments. 

You  can  preset  two,  or  a  dozen  or 

more  RCA  tape  units,  to  play  sequen- 
tially. You  can  play  back  a  series  of 

spots  or  musical  selections,  activate  tape 
recorders,  turntables,  or  other  devices 

capable  of  being  remotely  started.  (In 

TV  use  Trip-Cue  is  ideal  for  slide  com- 
mercials. Tape  announcements  can  be 

cued  to  advance  the  slide  projector.) 

You'll  like  the  RT-7B's  automatic, 
silent  operation,  its  compactness,  high 

styling,  perfect  reproduction.  Cartridge 

is  selected,  placed  in  playback  unit,  for- 

gotten until  "air"  time,  then  instantly 
played.  Cueing  and  threading  are  elimi- 

nated. Cue  fluffs  are  a  thing  of  the  past! 

Transistor  circuitry,  good  regulation 

for  precise  timing,  low  power  consump- 
tion, are  among  other  valuable  features. 

See  your  RCA  Broadcast  Representative 
for  the  complete  story.  Or  write  RCA 
Broadcast  and  Television  Equipment, 
Dept.  MB-22,  Building  15-5,  Camden,  N.J. 

THE  MOST  TRUSTED  NAME  IN  ELECTRONICS 



among  the  ideas  that  compete  to  control 

action,"  he  said. 
A  free  flow  of  ideas  may  be  aided 

by  regulation  because  legislation  ".  .  . 
gives  the  moderates  in  the  community 
a  talking  point  which  restrains  the  more 
passionate  part  of  the  population  from 

a  do-it-ourselves  job  of  policing,"  said 
Dr.  Hyneman. 

"Contemplating  the  history  of  po- 
groms and  genecide  in  our  own  time," 

he  added,  "I  am  unable  to  understand 
why  there  is  so  little  support,  if  indeed 
any  support  in  our  literature,  for  gov- 

ernmental action  designed  to  lessen  or 
prevent  the  indoctrination  of  children 
which  produced  adults  who  seek  relief 

in  persecution." In  a  discussion  of  judicial  interpreta- 
tion of  the  First  Amendment,  he  com- 

mented that  ".  .  .critical  decisions  about 
the  constitutionality  of  governmental 
action  will  turn  on  tests  of  reasonable- 

ness." 

License  revocation  souglit 

in  iVIcLendon's  new  WYNR 

Rep.  Roman  C.  Pucinski's  row  with 
the  McLendon  Corp.  took  a  new  turn 
last  week  when  he  asked  the  FCC  to 

order  the  company's  newly  acquired 
WYNR  Chicago,  to  show  cause  why  its 
license  should  not  be  revoked. 

The  Chicago  Democratic  congress- 
man charged  McLendon  Corp.  with 

bad  faith  when  it  dropped  the  station's 
foreign-language  programs,  and  in- 

creased its  Negro-oriented  broadcasts 
from  80%  to  100%  of  its  program- 

ming (Broadcasting,  Sept.  3). 
Rep.  Pucinski  said  last  week  that 

the  company  announced  this  format 
change  five  days  after  it  acquired  the 
station  (then  WGES)  on  Aug.  8.  Such 

"an  abrupt  and  drastic  change,"  he 
added,  violated  the  program  schedule 
submitted  to  the  FCC  as  part  of  its 
sworn  statement  and  application  for  an 
FCC  license. 

Too  much  'court/ 
law  professor  says 

A  Harvard  law  professor  believes 
that  the  federal  courts  in  recent  years 
have  exceeded  the  proper  bounds  of  re- 

view of  administrative  agencies'  pro- 
cedural decisions,  and  as  his  prime  ex- 

ample points  to  the  Philco  case  before 
the  FCC. 

Prof.  Louis  L.  Jaffe,  Byrn  professor 
of  administrative  law  at  Harvard  U., 
writing  in  the  summer  issue  of  the 
Georgetown  Law  Journal,  uses  the 
Philco  protest  against  the  1957  license 
renewals  of  NBC's  WRCV-TV  Phila- 

delphia as  a  prime  example  that  the 
courts  have  invaded  administrative 

agencies'  prerogatives. 
The  commission  initially  said  Philco 

had  no  standing  to  protest,  but  this  was 

Magnuson  win  seen 

Sen.  Warren  G.  Magnuson  (D- 
Wash.),  chairman  of  the  Senate 
Commerce  Committee,  faces  op- 

position in  the  Washington  Dem- 
ocratic primary  Tuesday  (Sept. 

11),  but  is  expected  to  win  re- 
nomination  easily. 

Sen.  Magnuson,  who  served 
four  terms  in  the  House  and  has 
been  in  the  Senate  since  1945, 
will  be  opposed  by  John  Patric, 
of  Snohomish. 

Major  interest  in  the  contest 
centers  on  the  size  of  the  vote 
Sen.  Magnuson  will  be  given. 

remanded  back  to  the  FCC  by  the  U.  S. 
Court  of  Appeals  in  Washington,  D.  C. 
The  FCC  then  held  oral  argument  and 
denied  the  protest  on  the  ground  that 
even  if  Philco  proved  its  allegations,  it 
would  make  no  difference  in  the  ma- 

jority's view.  Again  Philco  went  to 
court  demanding  a  full  hearing;  again 
the  court  returned  the  case  for  a  full hearing. 

The  Philco  protest  is  one  of  the 
facets  to  be  looked  into  by  the  FCC  in 
the  hearing  now  set  on  the  NBC-RKO 
General  exchange  of  stations  trans- 

action (RKO  General's  Boston  stations 
for  NBC's  Philadelphia  stations). 

Bureau:  fm  owners  lax; 

am  grant  held  up 

Who's  minding  the  store? 
That's  what  the  Broadcast  Bureau 

asked  the  FCC  to  find  out  before  grant- 
ing an  am  application  in  Hayward, 

Calif.,  to  Keith  Moyer  and  James  Hilde- 
brand. 

The  bureau  said  that  on  a  routine 

inspection  of  KBBM-FM  Hayward, 
under  the  same  ownership,  the  FCC 
found  only  a  chief  engineer  who  told 
inspectors  the  station  finances  were  in 
arrears  and  that  the  owners  seldom 

showed  up  on  the  premises.  The  en- 

gineer said  he  didn't  know  where  Mr. 
Hildebrand  was,  but  that  Mr.  Moyer, 
in  Taylorsville,  111.,  had  refused  to 
accept  telegrams  and  registered  letters 
pleading  for  operating  funds;  that  the 
engineer  had  borrowed  tubes  from 
neighboring  stations  and  had  replaced 
small  parts  with  his  own  money. 

The  engineer  told  the  FCC  inspectors 
that  when  he  was  hired  in  February 
1962,  he  was  told  there  would  be  no 
commercials  broadcast  and  that  no  air 

time  would  be  sold.  The  engineer  re- 

signed July  20;  he  was  the  station's only  fulltime  employe,  he  said.  During 
his  employment,  KBBM-FM  went  over 
$1,000  into  debt,  the  bureau  said.  A 

phone  company,  a  local  power  com- 
pany and  AP  have  threatened  to  cease 

service  for  nonpayment  and  the  City 

of  Hayward  cancelled  KBBM-FM's business  license  more  than  a  year  ago 
for  unpaid  debts,  the  bureau  said. 

Before  granting  an  am  to  Messrs. 
Moyer  and  Hildebrand  in  the  same  city, 
the  FCC  should  decide  whether  they; 
have  exercised  adequate  control  over 
their  fm  station  and  whether  they  are 
qualified  to  be  licensees,  the  bureau 
urged. 

USIA  notes  increase 

in  radio-tv  services 
The  U.  S.  Information  Agency 

stepped  up  sharply  the  activities  of  its 
Voice  of  America  and  international 
television  services  in  the  first  six  months 
of  1962,  particularly  in  connection  with 
the  orbital  flights  of  astronauts  John 
Glenn  and  Scott  Carpenter. 

The  agency,  in  its  18  th  semiannual 
report  to  Congress,  said  Voice  of 
America  reporting  on  the  Glenn  flight 
reached  the  largest  audience  in  the 
history  of  broadcasting.  The  report, 
however,  gave  no  figures. 

It  added  that  the  television  and  film 
material  on  the  two  flights  distributed 
throughout  the  non-communist  world 
resulted  in  favorable  editorial  comment 

on  the  openness  of  America's  space 
program  in  contrast  to  the  secrecy 

shrouding  the  Soviet  Union's  space efforts. 

The  report  also  said  that  the  agency 
has  been  aided  by  private  film  pro- 

ducers who  have  made  material  avail- 
able. It  said  the  ABC-owned  WBKB 

(TV)  Chicago  had  donated  ]8Vi  hours 
of  its  Science  Expedition  productions, 
valued  at  $108,000,  on  video  tape. 

The  programs  are  being  prepared  for 

use  in  the  agency's  Science  Report 
series,  which  deals  with  research  and 
technological  developments  and  discov- 

eries in  the  physical  and  natural  sci- ences. 

Bemidji  ch.  9  shift 

proposed  by  KCMT  (TV) 
KCMT  (TV)  Alexandria,  Minn.,  has 

asked  the  FCC  to  delete  ch.  9  from 

Bemidji  and  assign  the  channel  to  Mid- 
dle River,  both  Minnesota.  KCMT  is 

authorized  as  a  "semi-satellite"  station 
on  ch.  12  Walker,  Minn.;  the  station 
is  seeking  to  spread  service  to  under- 
served  areas  in  the  state,  its  petition said. 

The  KCMT  proposal  is  in  conflict 
with  one  filed  by  KXGO-TV  Fargo, 
N.  D.,  asking  for  ch.  10  to  be  shifted 
to  Thief  River  Falls  from  Grand  Forks, 
both  Minnesota.  KCMT  said  it  does 
not  oppose  deletion  of  ch.  10  from 
Grand  Forks  but  urges  that  the  trans- 

mitter for  a  ch.  10  station  be  located 
at  a  site  where  both  the  KCMT  and 

KXGO-TV  proposals  would  be  feasi- ble. 
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To  paraphrase  the  old  "Don't-look-noA'*-.— 
BUT"  admonition,  ui-gency  compels  us  to 
say:  DO  look  BECAUSE  the  advertising 

deadline  lor  BROADCASTING'S  1963 
YEARBOOK  is  almost  at  hand:  Oct.  8  to  be 

exact.  Three  "^veeks  away. 

The  28th  consecutive  number,  the  1963 

ITARBOOK  be  in  the  mails  in  early 

December,  20,000  strong.  It  wiU  offer  the 

most  complete  compendium  of  accui'ate  facts 
and  figures  available.*  Like  previous  edi- 

tions, it  "^vill  enjoy  a  full  and  useful  life 

■  PACKED  WITH  FACTS 
•  Complete  directory  of  all  U.S.  teleyision 
and  radio  stations.  •  Lists  of  station  and 
net^vork  personnel;  Ofmership  and  facili- 

ties information.  •  Broadcast  regulations, 
code.  •  Facts,  figures,  history  of  the  broad- 

casting business.  •  Directory  of  TV-radio 
agencies,  suppliers,  ser\-ices,  trade  associa- 

tions, professional  societies,  allied  organi- 
zations.   •   Data  on  foreign  broadcasters. 

•  "The  Dimensions  of  Broadcasting" — and 
hundreds  of  other  key  facts  about  tele- 
\ision  and  radio. 

in  the  offices  of  agencie; 

thi-oughout  the  nation  .  . 
eared  and  thimibmarked 

12 

advertisers 

up  dog- 

months  later 

an 

ending 

■^dien  next  year's  volume  appears. 

Same  rates,  same  space  uriits  prevail  as  for 
the  regular  issues.  Contract  advertisers  earn 

frequency  discounts.  Othenvise.  one  time 
rates  prevail;  (inch  S50:  2  inches  S90;  3 
inches  S125:  1/6  page  S155;  1/3  page 

3280:  1/2  page  S400;  2/3  page  S510:  page 
S680J.  AAAA  Color  ranges  from  S120  a 

page  to  S80  for  a  third  page.  Position  ad- 
jacent to  your  listing  guaranteed.  Xow  is 

the  time  for  action.  ReseiTe  tlie  position  vou 
want  TODAY! 



CROSLEY  GETS  NOD  BY  FCC  4-3  VOTE 

Tentative  approval  is  given  to  Indianapolis  agreement 

By  a  4-3  vote,  the  FCC  gave  tenta- 
tive approval  last  week  to  an  agreement 

between  contestants  for  ch.  13  Indian- 
apolis whereby  Crosley  Broadcasting 

Co.  will  retain  the  channel  it  has  op- 
erated as  WLWI  (TV)  since  1957. 

The  commission  instructed  its  staff 

to  prepare  a  decision  approving  the  dis- 
missal of  an  application  for  ch.  13  by 

WIBC  Inc.  Indianapolis  and  reaffirm- 
ing the  grant  to  Crosley.  After  years  of 

ligitation  the  two  parties  sought  to  end 
the  stalemate  with  WIBC's  withdrawal 
in  Indianapolis  (and  Crosley  paying 
WIBC  $100,000  for  expenses  incurred 

by  the  latter)  and  the  sale  of  Crosley's 
WLWA  (TV)  Atlanta  to  WIBC  Inc. 
for  $3.3  million  (Broadcasting,  June 
18). 

The  WLWA  sale,  contingent  upon  ap- 
proval of  the  withdrawal  plan,  was  not 

acted  on  last  week  by  the  FCC  but,  it 
was  reported,  will  be  considered  when 
the  Indianapolis  case  returns  to  the 
commission  for  final  action. 

Reversed  Front  ■  Last  fall,  the  FCC 
had  reserved  its  earlier  ch.  13  grant  to 
Crosley  and  awarded  the  facility  to 
WIBC  on  a  4-2  vote  (Broadcasting, 
Nov.  16,  1961).  A  Crosley  petition  ask- 

ing the  commission  to  reconsider  this  de- 

cision is  pending  and  would  be  dismissed 
if  last  week's  instructions  are  finalized. 

Tentatively  voting  to  approve  the 
Indianapolis  agreement  were  Commis- 

sioners Rosel  H.  Hyde,  Robert  E.  Lee, 
T.  A.  M.  Craven  and  John  S.  Cross. 
Opposed  were  Chairman  Newton  N. 
Minow  and  Commissioners  Robert  T. 
Bartley  and  Frederick  W.  Ford. 

Commissioner  Craven,  whose  1957 
vote  in  the  4-3  grant  to  Crosley  caused 
the  court  to  remand  the  case  to  the 
FCC,  participated  last  week  after  both 
parties  said  they  had  no  objection. 

Court  refuses  stay  in 

Sangamon  Valley  case 

A  federal  court  in  Chicago  last  week 
turned  down  a  request  for  a  stay  of  the 
FCC's  decision  to  move  ch.  2  from 
Springfield,  111.,  to  St.  Louis,  but  took 

under  advisement  the  government's  re- quest that  the  case  be  turned  over  to 
the  U.  S.  Court  of  Appeals  in  the  Dis- 

trict of  Columbia. 
The  ruling  was  made  by  the  Seventh 

Circuit  Court  of  Appeals.  Involved  is 
an  appeal  by  Sangamon  Valley  Tv 
Corp.,  an  unsuccessful  applicant  for  ch. 
2  when  it  was  originally  assigned  to 

the  Illinois  capital  city,  against  the 
commission's  July  18  ruling  affirming 
its  1957  shift  to  the  vhf  channel  to  St. 
Louis.  The  Dept.  of  Justice  and  KTVI 

(TV),  present  operator  of  the  St.  Louis 
ch.  2  assignment,  asked  the  court  to 
either  dismiss  the  appeal  or  transfer  it 
back  to  the  Washington  circuit.  This 
was  based  on  the  ground  that  the  orig- 

inal review  of  the  deintermixture  move 
was  made  by  the  D.  C.  court  (which 
upheld  the  FCC  position)  and  that  any 
other  review  should  be  made  by  the 
same  tribunal. 

FCC  budget  request  goes 

to  joint  conference 

An  omnibus  money  bill  containing 

the  FCC's  total  budget  request  of  $14,- 
617,000  for  fiscal  1963  has  passed  the 
Senate.  But  the  measure  now  goes  to 
a  Senate-House  conference,  where  dif- 

ferences with  a  House-passed  bill  must 
be  reconciled. 

The  House  approved  an  $11.4  bilHon 
appropriations  measure  containing  $14,- 
355,000  for  the  FCC,  or  $262,000  less 

than  the  Senate  approved  and  the  com- 
mission requested. 

The  Senate  bill  also  contains  the  total 
amount  asked  for  the  Federal  Trade 

Commission— $11,845,000.  The  House 
voted  $10,270,000  for  the  FTC. 
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Why  some  CBS  radio  affiliates  click 

REPORT  ON  SUCCESSFUL  OPERATIONS  TO  HIGHLIGHT  CONVENTION 

CBS  Radio  affiliates  this  week  will 
learn  what  researchers  find  to  be  rea- 

sons why  some  of  them  are  top-rated  in 
their  markets  (Closed  Circuit,  Aug. 
13). 

The  two-part  study,  that  will  be  un- 
veiled during  the  Sept.  12-13  annual 

convention  of  the  CBS  Radio  Affiliates 

Assn.  at  New  York's  Waldorf  Astoria, 
has  been  in  preparation  for  the  past 

year.  It's  expected  to  explore  program, 
promotion,  public  service  and  commu- 

nity affairs  policies  of  the  stations.  Fred 

Ruegg,  CBS  Radio's  vice  president,  sta- 
tion administration,  will  present  the 

special  report  on  station  management 
and  listener  preferences. 
CBS  Board  Chairman  William  S. 

Paley  at  a  luncheon  on  Sept.  13  and 
President  Frank  Stanton  at  the  Sept. 
12  opening  session  are  slated  as  princi- 

pal speakers. 
Scheduling  of  the  study  report  on 

the  agenda  as  well  as  other  events  was 

announced  last  week  by  the  network's 
President  Arthur  Hull  Hayes,  and  E.  K. 
Hartenbower,    KCMO   Kansas  City, 

chairman  of  the  association's  board  of 
directors.  They  report  that  advance 
registration  indicates  61  executives  rep- 

resenting the  network,  CBS  News  and 
parent  CBS  Inc.,  will  join  at  least  167 
station  people  representing  114  affili- 

ated stations. 
The  executive  meetings  will  be  opened 

at  10  a.m.  (Sept.  12)  by  Michael  R. 
Hanna,  WHCU  Ithaca,  N.  Y.,  chair- 

102  missing  stations 

Only  102  radio  stations  have 
not  returned  their  questionnaires 
for  free  listing  in  the  1963  Broad- 

casting Yearbook. 
If  you  have  not  yet  returned 

your  am/fm  station  question- 
naire please  do  so  immediately. 

Otherwise,  we  will  assume  there 
has  been  no  change,  and  last 

year's  listing  will  be  repeated. — The  Editors 

man  of  the  convention  committee.  Mr. 

Hartenbower  will  be  the  presiding  offi- 

cer. Mr.  Ruegg's  presentation  as  well 
as  the  network's  report  by  President 
Hayes  are  slated  for  that  session. 
A  closed-circut  hookup  with  cor- 

respondents heard  live  from  Washing- 
ton and  overseas  points  will  be  con- 

ducted by  Richard  S.  Salant,  CBS  News' 
president,  and  Blair  Clark,  general  man- 

ager and  vice  president.  The  affiliate 
representatives  will  be  able  to  engage 
in  direct  conversation  with  the  corre- 

spondents. White  to  Speak  ■  A  major  address 
of  the  convention  is  to  be  given  by 
Theodore  H.  White,  author  and  CBS 
News'  consultant  on  creative  planning. 

George  Arkedis,  the  networks'  sales vice  president,  will  introduce  a  new 

presentation,  "The  Third  Dimension," 
which  explores  network  radio's  increas- 

ing values  based  on  A.  C.  Nielsen  Co.'s national  measurement  of  transistor  and 
portable  battery  set  listening. 

In  the  evening  on  Sept.  12,  Arthur 
Godfrey  will  emcee  entertainment  at 
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Young  &  Rubicam,  Advertising 

No  advertiser  has  money  to  burn.  He  needs  to  reach  the  greatest 

possible  number  of  prospects,  at  the  lowest  possible  cost,  with  the 

best  possible  selling  message.  Young  &  Rubicam  people  work  on 

that  principle.  You  might  think  your  money  was  their  money. 
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the  annual  banquet  at  the  Starlight 
Roof.  Artists  heard  frequently  on  the 
network  (including  Richard  Hayes, 
June  Valli,  the  Buffalo  Bills  and  Johnny 
Parker  and  orchestra)  are  to  appear. 

Annual  fall  meetings  of  CBS-owned 
radio    stations    are    underway  today 

(Sept.  10)  in  New  York.  Business  ses- 
sions started  yesterday  morning  for  the 

vice  presidents  and  general  managers  of 
the  seven  CBS-owned  radio  stations. 
They  also  will  attend  the  annual  con- 

vention of  network  affiliates  that  starts 
in  New  York  later  this  week. 

NEW  YORK  ETV  GOES  ON  AIR  NEXT  WEEK 

After  long  struggle  WNDT(TV)  will  begin  program  schedule 

FCC  Chairman  Newton  N.  Minow 
and  Edward  R.  Murrow,  Director  of  the 
U.  S.  Information  Agency,  will  officially 
open  WNDT  (TV)  Newark-New  York 
the  Metropolitan  New  York  area's  first educational  tv  station  at  8  p.m.  on  Sept. 
16.  It  is  owned  and  operated  by  Edu- 

cational Broadcasting  Corp.,  New 
York. 

Mr.  Murrow  will  serve  as  master  of 
ceremonies,  and  Mr.  Minow  will  speak 
briefly  in  dedicating  the  new  education- 

al station.  Their  participation  in  the 
program  will  be  live,  although  some 

portions  of  the  first  night's  program- 
ming will  be  on  tape  and  film. 

WNDT's  opening  night  program  was 
dealt  one  setback  last  week  when  the 
American  Federation  of  Television  and 

Radio  Artists  called  a  halt  to  the  tap- 
ing of  a  lecture  on  the  history  of  com- 
edy by  actor  Zero  Mostel.  AFTRA  in- 

sists that  Mr.  Mostel  may  not  appear 
on  WNDT  unless  the  station  also  grants 

jurisdiction  to  this  performers'  union over  teachers,  university  professors, 
journalists,  government  officials,  and 
other  non-performers  who  appear  on 
the  etv  channel.  The  deputy  commis- 

sioner of  the  New  York  Dept.  of  Labor 
has  called  for  a  meeting  today  (Sept. 
10)  of  AFTRA  and  station  officials  to 
negotiate  the  labor  dispute. 

WNDT,  which  stands  for  "new  direc- 
tions for  television,"  will  operate  on  ch. 

13,  formerly  the  commercial  station 
WNTA-TV  Newark,  N.  J.  An  affiliate 
of  National  Educational  Television,  the 

station's  first  year  operating  budget  has 
been  set  at  $3  million.  About  two- 
thirds  of  that  amount  has  been  raised  to 
date,  according  to  Dr.  Samuel  B.  Gould, 
EBC  president. 

Dr.  Gould,  in  an  interview  last  week, 
noted  that  the  annual  budget  is  not 
quite  equal  to  the  weekly  budget  of  a 

commercial  tv  station,  "nor  even  equal 
to  a  commercial  station's  annual  pro- 

motion budget." Main  studio  facilities  of  WNDT, 
known  as  Studio  55,  are  located  at 
Ninth  Ave.  and  55th  St.  in  New  York. 

Permanent  offices  of  the  station's  oper- 
ating staff  are  at  1657  Broadway,  under 

the  supervision  of  Richard  D.  Heffner, 
vice  president  and  general  manager.  Dr. 
Gould  and  his  fund-raising  staff  have 
offices  at  345  E.  46th  St.  A  Newark, 

N.  J.,  studio  is  under  construction  in  the 
Mosque  Theatre  Building.  The  station 
now  is  fully  staffed  with  about  110 
people  on  the  payroll. 

Station  History  ■  Negotiations  for  the 
purchase  of  WNTA-TV  from  National 
Telefilm  Assoc.  began  in  January  1961. 
After  months  of  negotiations,  disagree- 

ments and  court  actions,  WNTA-TV, 
on  Dec.  22,  1961,  was  officially  trans- 

ferred to  Educational  Television  for  the 
Metropolitan  Area  Inc.,  a  name  which 
was  legally  changed  to  Educational 
Broadcasting  Corp.  last  May  1.  WNDT 
has  been  televising  a  test  pattern  and 
audio  tone  on  a  regular  basis  since 
AprU  2.  Dry-run  programming  tests  on 
closed  circuit  tv  were  begun  Sept.  3. 

Late  afternoon  and  nighttime  pro- 
gramming will  begin  on  a  regular  basis 

on  Sept.  17.  The  station's  school  tele- vision service,  to  which  some  50  school 
districts  in  the  metropolitan  area  have 
subscribed  on  a  50-cents-per-pupil 
yearly  basis,  starts  Oct.  1  and  will  run 
through  May  21.  School  programs  will 
be  broadcast  from  9:30  a.m.-noon,  and 
from  1-4:30  p.m.  The  noon  to  1  p.m. 
period  generally  will  be  used  for  repeat 
broadcasts  of  nighttime  programs. 
Meanwhile  the  station  wiU  present  Live 
coverage  of  the  U.N.  General  Assembly 
which  convenes  Sept.  18.  No  weekend 
programming  is  planned  for  this  year. 
WNDT  will  produce  more  than  one- 

half  of  the  station's  programs  for  the 
elementary  level  and  all  of  those  for  the 
secondary  level.  The  major  share  of 
nighttime  programming  for  adults  also 
will  be  produced  by  the  station,  thus 

making  WNDT  the  country's  most 
active  etv  station  in  program  produc- 

tion, according  to  Mr.  Heffner.  James 
McAndrew  is  director  of  the  school 
service. 

As  an  affiliate  of  NET,  which  has  60 
other  etv  affiliates  in  the  U.  S.,  WNDT 
will  receive  a  minimum  of  10  hours  of 

programs  weekly.  The  NET  programs 
will  include  such  series  as  Decision,  The 
Constitution  in  Action,  Astronomy  For 

You,  Pablo  Casals'  Master  Class,  NET 
Drama  Festival,  Of  Poets  and  Poetry, 
and  others. 

In  keeping  with  Dr.  Gould's  "uni- versity-of-the-air"  concept  for  the  sta- 
tion, which  he  believes  can  be  made 

into  an  "active  force  in  the  intellectual 
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SHIPMENTS  LEAVE  SOONER,  GET  THERE  FASTER,  COST  LESS,  TOO! 
Buses Daily 

Running  Time 5  lbs. 15  lbs. 25  lbs. 

New  York- 
Philadelphia 30 2  hrs. SI. 25 

$1.40 $1.65 
Chicago- 
Cleveland 7 7  hrs.  35  mins. 1.75 2.00 2.25 

Los  Angeles- 
San  Diego 38 2  hrs.  30  nins. l.io 

i.25 1.45 

Chicago- 
St.  Louis 8 6  hrs.  10  mins. 1.70 1.90 

2.15 

Cincinnati- 
Indianapolis 9 2  hrs.  45  mins. 1.35 

1.55 1.80 

Rates  subject  to  change  without  notice. 

Greyhound  Package  Express  not  only  savesyoutime  and 

money,  it  could  be  the  answer  to  your  inventory  control 

problems,  too.  Packages  very  often  arrive  the  same  day 

shipped.  They  travel  in  spacious  compartments  on 

regular  Greyhound  buses.  That  means  you  can  ship 

any  time... twenty-four  hours  a  day,  seven  days  a  week, 
weekends  and  holidays.  Ship  0.0. D.,  Oollect,  Prepaid, 

or  open  a  charge  account.  Be  sure  to  specify  Greyhound 

Package  Express.  It'sthere  in  hours. ..and  costs  you  less! 
BROADCASTING,  September  10,  1962 

CALL  YOUR  LOCAL  GREYHOUND  BUS  TERMINAL 
TODAY.. .OR  MAILTHIS  CONVENIENT  COUPON  TO: 

GREYHOUND  PACKAGE  EXPRESS 

Dept.  8-J 140  8.  Dearborn  St,  Chicago  3,  Illinois 
Gentlemen:  Please  send  us  complete  information  on 
Greyhound  Package  Express  service.. .including  rates 
and  routes.  We  understand  that  our  company  assumes 
no  cost  or  obligation. 
NAME- -TITLE- 
COMPANY- 

ADDRESS- 

CITY  -STATE- -PHONE. 
.J 
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Source  of  funds  for  acquisition  of  WNDT(TV) 

(Through  April  30,  1962) 

CONTRIBUTIONS: 

American  Broadcasting  Co. — Paramount 
Theatres  Inc. 

$  250,000 Avalon  Foundation 

125,000* 

The  George  F.  Baker  Trust 25,000 
Carnegie  Corporation  of  New  York 200  000 

Columbia  Broadcasting  System  Inc. 250  000 
The  Ford  Foundation 2,000,000 
James  Foundation  of  New  York  Inc. 100,000 

Metropolitan  Broadcasting  Co.  (WNEW) 
250  000 

National  Broadcasting  Co.  Inc. 
250000 

New  York  Foundation 100.000 

RKO  General,  Inc.  (WOR) 250  000 
Rockefeller  Brothers  Fund 500  000 
Alfred  P.  Sloan  Foundation 200,000 

$4,500  000 LOAN  FROM  FIRST  NATIONAL  BANK 1  825,000 

TOTAL  SOURCE  OF  FUNDS: 
$6,325,000 

*Does  not  include  additional  $125,000  grant  receivable  due  from  Avalon 
Foundation  designated  for  acquisition  fund. 

and  cultural  growth  of  the  large  com- 
munity it  serves,"  WNDT  also  will  pre- 

sent selected  foreign  programs.  The 
first  of  these,  a  one  hour  French  pro- 

gram titled  A  la  Research  D' Albert 
Camus  {A  Search  for  the  Real  Albert 
Camus) — will  be  seen  Sept.  17.  Mr. 
Camus,  who  died  in  1960,  was  a  Nobel 
Prize  winner  in  literature.  Arrange- 

ments have  been  made  with  WRVR 

(FM)  New  York  to  broadcast  a  simul- 
taneous English  translation  of  the  pro- 

gram. 
Dr.  Gould  also  stated  that  a  major 

objective  of  WNDT  at  first  will  be  to 
determine  what  best  interests  its  view- 

ing audience.  He  said  programming 
will  be  on  a  trial  and  error  basis  as 
there  is  no  etv  programming  standard 
to  draw  upon  that  would  be  applicable 
to  a  market  the  size  of  New  York  City. 
But  he  noted  that  "we  are  interested 
in  selective  viewers  and  we  don't  have 
to  hold  them  through  several  programs 

because  we're  not  selling  them  any- 

thing." 

NAB's  Goldberg  urges 
time,  taste  studies 

Studies  of  leisure  time,  tastes  and 
other  sociological  and  educational  val- 

ues related  to  mass  communications 
were  advocated  Aug.  30  by  Melvin  A. 

Goldberg,  NAB  vice  president-research 
director.  Addressing  the  American  So- 

ciological Convention  in  Washington, 
Mr.  Goldberg  pointed  to  the  need  for 
systemized  thought  in  areas  of  social 
sciences. 

Among  topics  needing  exploration, 
he  said,  are  the  role  of  mass  media  in 
the  process  of  change  of  taste:  attitudes 

toward  leisure  time;  use  of  tv  and  radio 
in  education;  effect  of  tv  and  other  me- 

dia on  children;  the  role  of  communi- 
cations in  politics  and  entertainment 

and  the  effect  of  mass  media  on  moral 
values. 

Faulk  appearing  on  network  tv 

John  Henry  Faulk,  who  recently 
won  a  $3.5  million  libel  award  against 
Aware  Inc.  and  two  other  defendants 
(Broadcasting,  July  2),  made  his  first 
appearance  on  television  in  more  than 
five  years  last  week  when  he  served  as 

a  guest  panelist  for  five  days  on  CBS- 
TV's  To  Tell  the  Truth  (Mon.-Fri., 
3:30-4  p.m.).  Mr.  Faulk  is  scheduled 
to  appear  today  (Sept.  10)  on  NBC- 
TV's  Leave  It  to  the  Girls  (1-1:30 
p.m.).  Mr.  Faulk  had  claimed  in  his 
libel  suit  that  published  charges  link- 

ing him  to  pro-communist  groups  were 
false  and  had  been  used  to  blacklist 
him  from  radio-tv  employment. 

Changing  hands 

ANNOUNCED  ■  The  following  sale  of 
station  interests  was  reported  last  week 
subject  to  FCC  approval: 

■  WSAM-AM-FM  Saginaw,  Mich.: 
Sold  by  Mrs.  Fred  Knorr  and  associates 
to  Kenneth  Hugh  MacDonald  for 
$300,000.  Mr.  MacDonald  is  with 
WPAG  Ann  Arbor,  Mich.  The  Knorr 
stations  are,  in  addition  to  WSAM, 
WKMH-AM-FM  Detroit  -  Dearborn, 
WKMF  Flint,  WKHM  Jackson  and 
WELL  Battle  Creek,  all  Michigan. 
WSAM  operates  full  time  on  1400  kc 
with  250  w.  WSAM-FM  is  on  98.1 
mc  with  1.7  kw.  Blackburn  &  Co. 
handled  the  sale. 

APPROVED  ■  The  following  transfer 
of  station  interests  was  among  those 

jou  see  more 

opportunities; 

through  our  e;^eis 

And  you  are  protected  from  the  hazards  of  negotiating  on  your 

own  by  Blackburn's  penetrating  knowledge  of  markets. 

We  do  not  send  out  lists;  every  sale  is  handled  on  an 

individual  basis.  Seeing  the  total  picture  through  our  eyes  widens 

opportunities  and  narrows  the  risk  for  both  buyer  and  seller. 

BLACK.BUR.TV  &  Company,  Inc. 

RADIO  •  TV  •  NEWSPAPER  BROKERS 

NEGOTIATIONS  •  FINANCING  •  APPRAISALS 

Y/ASH.,D.C.         CHICAGO  ATLANTA  BEVERLY  HILLS 
lames  W  Blackburn  H.  W.  Cassill  Clifford  B  Marshall  Colin  U.  Selph 
jack  V.  Harvey  William  B.  Ryan  Stanley  Whitakcr  C.  Bennett  Larson 
Joseph  M.  Sitrick  Hub  lackson  john  C.  Williams  Bank  of  America  BIdg. 
Ccrard  F.  Hurley  333  N.  Michigan  Ave.  1102  Healey  BIdg.  9465  Wilshire  Blvd. 
RCA  Building  Chicago.  Illinois  lAckson  S-1576  Beverly  Hills,  Calif. 
FEderal  3-9270  Financial  6-6460  CRestview  4-8151 
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approved  by  the  FCC  last  week  {for 
other  coimnission  activities  see  For 
The  Record,  page  96). 

■  KAKC  Tulsa,  Okla.:  Sold  by  Lester 
Kamin  and  associates  to  S.  Carl  Mark 
for  5575,000  and  agreement  not  to 
compete  within  50  miles  of  Tulsa.  Mr. 
Mark  formerly  owned  WTTM  Trenton, 
N.J.,  and  is  president  of  Lit  Bros,  de- 

partment store  in  Trenton.  The  Kamin 
group  owns  KXYZ-AM-FM  Houston 
and  KBEA  and  KBEY  (FM)  Kansas 
City. 

New  Syracuse  vhf 

starts  operations 

WNYS-TV  Syracuse,  N.  Y.  was 
scheduled  to  commence  operations  last 
night  (Sept.  9)  with  a  one-hour  color 
program  introducing  the  ch.  9  station's 
staff,  studios  and  facihties. 
WNYS-TV  is  headed  by  William 

Grumbles  as  president  and  general 
manager.  Other  executives  include 
Robert  M.  Baird,  sales  manager;  Floyd 
F.  Smith,  business  manager;  Jeff  David- 

son, program  manager;  Carol  Schell, 
promotion  manager;  John  Carroll,  chief 
engineer;  Carl  Ellenberg,  news  and 
sports  director.  Station  is  affiliated  with 
ABC-TV  and  is  represented  for  na- 

tional spot  sales  by  Peters,  Griffin, 
Woodward. 

Confiscation  of  racing 

film  protested  by  NBC 

NBC  has  protested  the  forced  con- 
fiscation of  film  of  an  auto  race  acci- 

dent by  two  employes  of  the  track  in 
Santa  Barbara,  Calif.  NBC  explained 
last  week: 

The  accident,  which  took  the  life  of 
one  driver,  was  being  filmed  by  Jerry 
Sims,  NBC  news  cameramen,  on  Sept. 
2  when  an  official  of  the  Santa  Barbara 
road  races,  ordered  him  to  stop.  When 
Mr.  Sims  refused  the  film  to  the  official 

and  an  off-duty  policeman  employed 
by  the  track,  the  men  allegedly  took 
the  camera  by  force  and  destroyed  the 
film. 

Plough  dividend  raised 

Plough  Inc.,  pharmaceutical  and 
broadcast  company,  announced  increase 
in  quarterly  dividend  on  common  stock 
from  13%  cents  per  share  (adjusted) 
to  15  cents  per  share,  payable  Oct.  1 
to  stockholders  of  record  Sept.  14.  This 
is  eighth  consecutive  annual  increase  in 
dividends.  The  present  annual  dividend 
rate  is  60  cents  per  share  (after  giving 
effect  to  stock  splits  in  1956  and  on 
July  2).  This  compares  to  the  annual 
dividend  rate  of  15  cents  per  share  in 
1954.  Plough  stations  are  WMPS-AM- 
FM  Memphis,  WJJD-AM-FM  Chicago, 
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WBBM  editorial  brings  investigation  in  death 

As  a  result  of  a  strong  editorial 
protest  aired  Aug.  25-26  by  E.  H. 
Shomo,  CBS  Radio  vice  president 

and  general  manager  of  WBBM  Chi- 
cago, the  Chicago  Crime  Commis- 

sion has  begun  an  investigation  of 

charges  of  "legal  bargaining"  by  the 
state  in  the  disposition  of  a  case  in- 

volving a  child's  death.  Mr.  Shomo 
described  the  Cook  county  criminal 

court  proceeding  as  "a  disgrace"  and called  for  an  end  to  the  bargaining 
practice  which  he  said  has  been  long 
standing. 

The  WBBM  news  staff  investi- 
gated the  story  for  10  days  before 

Mr.  Shomo's  editorial  attack.  Mr. 
Shomo  reported  the  case  showed 
that  the  20-year  old  defendant, 
Ronald  Busse,   apparently  became 

enraged  June  2  when  his  21 -month 
old  stepson  refused  to  eat  a  cookie 
and  repeatedly  struck  and  choked 
the  child,  who  subsequently  died.  A 
confession  and  grand  jury  murder 
indictment  followed,  he  went  on  to 
say. 

But  the  state,  in  a  rush  to  avoid 

a  long  jury  trial,  "bargained"  with the  defense  to  reduce  the  charge 
from  murder  to  involuntary  man- 

slaughter for  a  plea  of  guilty,  Mr. 
Shomo  said.  The  result  was  that 

only  a  six-month  sentence,  was  im- 
posed, he  added.  Mr.  Shomo  also 

charged  court  deficiencies  in  mental 

examination  practices.  WBBM's  re- port has  been  turned  over  to  the 

Chicago  Bar  Assn.  and  the  state's 
attorney's  office. 

WCOP-AM-FM  Boston,  WCAO-AM- 
FM  Baltimore,  and  WPLO-AM-FM 
Atlanta. 

Best  offering  new  service 

Robert  Best  &  Assoc.,  Hyattsville, 
Md.,  announces  it  is  recording  voice 
tracks  for  radio  and  television  com- 

mercials and  announcements.  Mr.  Best 
says  his  group  of  Washington,  D.  C, 

area  announcers  provides  "first  class 
presentation  for  small  and  certain  medi- 

um market  stations."  Now  providing 
weekly  service,  the  new  firm  plans  to 
establish  permanent  studios  in  Wash- 

ington with  daily  service. 

SCIVNY  WESTERN  STATE! 

Fulltime  radio  station  in  beautiful  fast-growing  area.  Sale 

includes  valuable  land  and  buildings  belonging  to  this 

one-roof  operation.  Has  excellent  owner  cash  flow  on  gross 

of  $11-12,000.00  monthly.  Priced  at  $315,000.00  with 

29%  down.  Another  H&L  Exclusive. 

■  AND  ASSOCIATES,  INC. 
John  F.  Hardesty,  President 

FINANCING  OF  CHOICE  PROPERTIES NEGOTIATIONS  •  APPRAISALS 
WASHINGTON,  D.  C.  CHICAGO 
Ray  V.  Hamilton 
1737  DeSales  St.,  N.W, 
Executive  3-3456 Warren  J.  Boorom 

New  York 

Richard  A.  Shaheen 
John  D.  Stebbins 
Tribune  Tower 
Delaware  7-2754 

DALLAS 
Dewitt  Landis 
1511  Bryan  St. 
Riverside  8-1175 Joe  A.  Oswald 

New  Orleans 

SAN  FRANCISCO 
John  F.  Hardesty 
Don  Searle 
111  Sutter  St. 
EXbrool<  2-5671 
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INDIAI^^  MOST 

LISTENED-TO 

STATION 

DAY  &  NIGHT 

WIBC  has  more 

Indianapolis  listeners  each 
afternoon  than  the  next 

3AM  stations  combined. 

*C.  E.  Hooper,  Inc.,  July,  1962 

WIBC 

1070 

ON  THE  DIAL 

50,000  WATTS 

CALL  YOUR 

JOHN  BLAIR 

MAN 

NEW  YORK  'FUN  AND  FORUM' 
Hire  salesmen  with  more  zip  and  sense, 

use  editorial  voice,  too,  broadcasters  urged 

Radio  got  top  billing  at  the  New 
York  State  Broadcasters  Assn.'s  "fun 
and  forum"  conference  at  Saratoga 
Springs,  N.  Y.,  Sept.  6-8. The  medium  was  examined  as  an 

editorial  force,  as  it  involves  the  com- 
munity and  as  a  welcomed  (or  ignored) 

guest  at  New  York  advertising  agency 
offices. 

Sam  Slate,  vice  president  and  general 
manager,  WCBS  New  York,  and  presi- 

dent of  the  association,  presided  over 
the  conference. 

A  panel  of  advertising  agency  and 
station  representative  executives  was 
asked  to  offer  suggestions  aimed  at 
bringing  more  money  into  radio.  Their 
recommendations:  stations  should  em- 

ploy more  knowledgeable  and  enthusi- 
astic salesmen,  provide  more  qualitative 

information  about  their  facilities  and 

markets,  learn  more  about  the  agency- 
advertiser  business,  and  stop  down-grad- 

ing their  own  medium. 

The  panel:  Sam  B.  Vitt,  vice  presi- 
dent and  media  director  of  Doherty, 

Clifford,  Steers  &  Shenfield;  Ed  Fieri, 
associate  media  director  of  BBDO; 
Janet  Murphy,  timebuyer,  Lawrence  C. 
Gumbinner  Adv.  and  Arthur  H.  Mc- 

WWDC's  Strouse 

Coy,  executive  vice  president,  John 
Blair  &  Co.,  all  New  York.  Steven  La- 
bunski,  vice  president  and  general  man- 

ager, WMCA  New  York,  served  as 
chairman  of  the  session. 

Conviction  Needed  ■  Mr.  Vitt  de- 

clared radio  should  "get  a  conviction 
about  itself  as  to  its  real  worth"  because 
the  medium  is  "good."  Once  radio 
realizes  its  worth,  he  added,  the  indus- 
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try  can  concentrate  on  selling  itself  to 
agency  advertisers.  In  this  connection, 
he  recommended  salesmen  learn  about 
more  agencies  and  advertisers  so  that 
they  can  fulfill  their  needs. 

Both  Mr.  Fieri  and  Miss  Murphy 
stressed  that  agencies  need  from  radio 
more  and  better  research  about  stations 
and  their  audiences.  Miss  Murphy  also 

suggested  that  stations  employ  more  in- 
telligent and  more  forceful  salesmen. 

Mr.  McCoy  took  exception  to  some 
remarks  made  by  the  agency  panelists. 
He  asserted: 

"Radio  would  get  more  national  ad- 
vertising dollars  if  you  and  we — your 

representatives — would  just  sell  more 
advertisers  on  the  value  of  this  great 

medium." 
He  also  claimed  radio  will  "receive 

greater  ad  revenue  if  the  agencies  will 
stop  hounding  us  for  more  research  and 
take  the  time  to  understand  the  moun- 

tains of  facts  and  figures  already  avail- 

able." 

Among  the  suggestions  Mr.  McCoy 
offered  to  radio  station  operators:  serve 
the  community  better  than  ever;  adver- 

tise the  station  in  the  trade  press  and/  or 

by  direct  mail;  contact  an  advertiser's local  branches  for  business  and  believe 

strongly  in  the  power  and  importance 
of  both  radio  and  advertising  to  the 
economy  and  the  community. 

In  a  panel  discussion  of  editorializing, 

two  practitioners  of  vigorous,  provoca- 
tive editorial  programming  on  their  own 

radio  stations  advocated  wider  use  of 

the  practice. 
Both  Daniel  W.  Kops,  president  of 

WTRY  Troy-Albany-Schenectady  and 
WAVZ  New  Haven,  Conn.,  and  Ben 
Strouse,  president  and  general  manager 
of  WWDC  Washington,  D.  C,  pointed 

to  a  vacuum  they  believe  effective  edi- 
torializing can  fill. 

"The  disappearance  of  .  .  .  com- 
peting newspapers  left  a  tremendous 

vacuum  that  needs  to  be  filled  by  com- 
petition from  broadcasting  stations  in 

reporting  and  editorializing.  .  .  .  This 
is  an  opportunity  which  we  must  live 
up  to,"  said  Mr.  Kops. 

Mr.  Strouse  said  the  presence  of  few- 
er newspapers  and  monopoly  ownership 

indicate  ".  .  .  the  press  in  many  areas 

does  not  carry  the  big  stick  it  once  did." 
"Now  it  takes  guts  to  be  an  advocate, 

to  stir  controversy,  and  bring  about 

community  action,"  Mr.  Kops  said. 
However,  a  station  that  does  so  demon- 

strates its  effectiveness,  he  added,  which 

provides  "ample  evidence  to  advertis- ers that  the  station  which  arouses  its 
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^^^^ 
ON-THE-AIR 

AIITOIVIATED: 

HANDS  OFF  PLEASI 

The  ST914  preselector  is  set.  The  day's  program  (entirely  pre-taped)  is  ready.  Flip  the  mas- 
ter power  switch.  No  one  need  touch  the  Presto  BAS-101  again.  Up  to  6  reels  of  tape  are  pro- 

grammed and  intermixed  automatically  to  give  up  to  36  hours  of  "hands  off"  stereo  broadcasting. 
The  Presto  BAS-101  is  a  complete  stereo  broadcast  automation  system  which  will  integrate  pro- 

gram material  from  any  of  its  three  transports.  Features  include : 

maximum  reliability 
25-cycle  tone  sensing 
factory  wired  &  adjusted 
space  for  fourth  transport 
install  &  operate 
in  10  minutes 

PRESTO 

BAS-101 

fail-safe  operation 
modular  plug-in  design 
semi  or  full  automation 
stereo-monaural  operation 
broadcast  automatically 
while  recording 

Write  today  for  detailed  information  on  the  entire  line  of  Presto  Au- 
tomatic Broadcast  Components,  leader  in  the  field  for  over  28  years. 
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listeners  to  action  can  also  stimulate 

them  to  buy  the  products  of  its  adver- 

tisers." But  responsible  editorializing  requires 
skilled  research  by  professionals  given 
the  time  and  encouragement  needed  to 
properly  develop  material,  both  men 
agreed.  The  respect  which  office  hold- 

ers once  lavished  on  the  press  "will  not 
come  if  you  are  content  to  broadcast 

some  syndicate's  ready-made  handout," warned  Mr.  Strouse. 
Outlining  the  skills  needed  by  those 

who  would  editorialize,  Mr.  Kops 
listed: 

■  The  temperament  and  willingness 
to  be  fair  and  thorough  rather  than  ca- 

pricious and  superficial. 
■  Dig  into  all  the  facts,  which  often 

requires  having  a  "strong  professional 
news  staff." 

Political  campaign  editorials  should 
be  a  logical  outgrowth  of  editorials  on 
the  individual  issue,  he  said: 

■  They  should  be  timely  and  early 
enough  to  provide  time  for  opposing 
views. 

■  Opposing  candidates  should  be  of- 

WTRY— WAVZ's  Kops 

fered  time  for  response. 
■  Keep  on  hand  scripts  or  tape 

recording  of  both  your  own  editorial 
and  responses  from  opposing  candi- dates. 

In  a  reference  to  ethics  and  govern- 

ment regulation  Mr.  Kops  said  broad- 
casting should  be  "freed  of  the  restraint 

of  Section  315  to  exist  as  a  responsible 

journalistic  medium  in  the  full  sense." 
More  important,  though,  is  the  occa- 

sional threat  of  further  restriction  ori- 
ginating in  Congress,  he  added. 

"The  broadcaster  makes  the  most 
significant  use  of  his  government-sanc- 

tioned right  to  editorialize  by  turning 
around  and  becoming  a  watchdog  over 

government  itself  .  .  ."  Mr.  Strouse  said. 
"I  submit  that  you  as  owners  and 

managers  of  radio  and  television  sta- 
tions have  every  reason  to  play  the 

same  role  as  editors  and  publishers  in 

your  communities,"  concluded  Mr. Kops. 

Also  slated  for  "forum"  sessions  were 
a  panel  on  community  involvement  and 

a  panel  assessing  today's  climate  in Washington,  both  scheduled  for  Sept.  7. 
LoweU  Thomas  to  appear  on  that  night 
as  guest  speaker. 

The  "fun"  included  recreation  and 

dinners;  a  feature  race  (dubbed  "broad- 
casters' pace")  at  the  Saratoga  track 

and  a  golf  tournament. 

Chicago  headshrinking  session  for  radio 

AGENCYMEN,  BROADCASTERS,  FEEL  MEDIUM  MUST  AVOID  MEDIOCRITY 

A  top  midwest  agency  media  execu- 

tive paid  tribute  to  radio's  unique  qual- 
ities last  week  but  suggested  that  sta- 
tions must  sharpen  their  program  appeal 

and  drop  "fruit  salad"  mediocrity  if 
they  wish  to  overcome  unfavorable  at- 

titudes still  held  by  many  at  the  agency 
and  national  advertiser  level. 

Thomas  A.  Wright  Jr.,  vice  president 
in  charge  of  media  at  Leo  Burnett  Co., 
Chicago,  told  a  radio  workshop  meeting 
Thursday  that  he  and  fellow  executives 
at  Burnett  "believe  in  radio  as  an  im- 

portant major  part  of  the  national  me- 
dia scene.  We  want  to  see  it  grow  and 

prosper." The  workshop  was  part  of  the 
World's  Fair  of  Music  and  Sound  held 
all  week  at  McCormick  Place,  Chicago. 
At  the  same  session,  multiple-station 
broadcaster  Gordon  McLendon  called 
for  lifting  of  virtually  all  regulatory 
curbs  on  broadcasting  save  allocation 
and  tight  engineering,  giving  up  his 
position  in  favor  of  radio  station  "birth 
control"  regulations  (see  story,  page 70). 

Mr.  Wright  cited  seven  steps  stations 
can  take  to  assure  that  national  adver- 

tisers will  give  radio  thorough  consid- 
eration in  every  situation  where  "it 

makes  marketing  and  media  sense." 
His  list:  "Improve  your  program  for  the 
listeners'  sake.  Have  a  clearly  defined 
and  stated  program  philosophy  and  pub- 

lish it  widely.  Eliminate  over-commer- 

cialization. Help  in  the  fight  for  honesty 
and  believability  in  advertising.  Im- 

prove the  selling  of  radio  in  general  and 
your  station  in  particular. 

"Straighten  out  the  whole  rate  situa- 
tion so  our  buyers  know  they  are  buy- 
ing at  the  best  rate  for  their  clients. 

Give  us  more  definitive  facts  about  who 
your  programs  appeal  to  by  age,  by  sex 

and  by  day  parts." 
Mr.  Wright  noted  that  "radio  is 

unique  among  all  major  media  in  that 
it  combines  the  informational  services 
offered  by  the  press  with  entertainment 

programs."  Tv,  he  said,  in  the  past  and 
today,  "is  primarily  an  entertainment 
medium  and  is  likely  to  stay  that  way." 

All  Mixed  Up  ■  Radio's  dual  char- 
acter, however,  provides  both  an  oppor- 
tunity for  public  service  and  a  possible 

pitfall.  "The  danger,"  he  explained,  "is 
to  become,  as  many  stations  are  today, 
a  potpourri  of  entertainment,  news  and 
commercials,  all  presented  in  such  a 
way  as  to  blend  and  thus  to  hide  the 
impact  of  all  in  a  two-to-three-hour 
fruit  salad."  The  result  too  often  "is 
consistent  mediocrity,"  he  said. 

The  Burnett  executive  explained  that 
the  best  magazines  today  give  their 
readers  "real  service"  as  do  the  coun- 

try's top  daily  newspapers — "They  have 
a  sharply  defined  editorial  image  and 
they  stick  to  it.  This  is  the  mark  of 

anv  good  communications  medium — 

radio  included." 

Mr.  Wright  cited  as  an  example  that 
some  Chicago  stations  can  be  quickly 
and  clearly  identified  while  others  can- 

not. "At  least  one  station's  program 
philosophy  is  to  offer  listeners  the  loud- 

est, most  raucous  scream  they  can  de- 
vise for  those  idiots  and  teenagers  that 

want  little  more  from  radio  than  a  serv- 

ice which  blocks  all  need  to  think,"  he 
noted.  It  is  "a  sound  so  loud  it  drowns 
out  the  mean,  cruel  world  around  by 

providing  a  form  of  mental  mesmeriza- 
tion,"  he  said.  On  the  other  extreme 
one  can  easily  identify  a  station  supply- 

ing "the  softest  sound,  the  world's  most 
beautiful  music,  I  believe  they  call  it." But  in  between,  he  said,  there  are 
some  whose  identity  in  programming 

doesn't  even  attract  enough  audience 
for  either  Nielsen  or  Pulse  to  measure. 

James  E.  Schwenk,  senior  vice  presi- 
dent of  Roche,  Rickert  &  Clearly,  Chi- 
cago, advised  radio  stations  to  become 

as  indispensable  to  their  community  as 
the  fire  department  or  police  depart- 

ment in  order  to  get  listeners  in  the 
habit  of  tuning  to  them. 

To  build  more  local  accounts,  he 

urged  stations  to  work  harder  "to  pull 
the  kind  of  listeners  who  would  be  cus- 

tomers." He  also  asked  if  the  station 

has  built  the  reputation  "that  makes  the 
listener  believe  in  the  merchandise  of- 

fered." 

Mr.  Schwenk  observed  that  big  city 
stations  must  specialize  to  win  and  hold 
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The  new  McLendon:  hits  FCC  on  programming,  commercials 

If  the  FCC  really  wants  to  benefit 
the  public,  it  should  keep  hands  off 
programming  and  commercials.  This 
was  the  theme  of  a  hard-hitting 
speech  by  Gordon  McLendon,  own- 

er of  a  group  of  radio  stations,  last 
week  at  the  World's  Fair  of  Music 
&  Sound  in  Chicago. 

Calling  for  broadcasters  to  pro- 
gram for  specialized  audiences,  the 

Texas-based  broadcaster  inveighed 

against  the  FCC's  practice  of  forcing stations  to  serve  their  communities 
with  rounded,  broad  programming. 

Program  restrictions  "seeking  to 
coerce  radio  into  serving  the  broad- 

est possible  community  need  is  a  crip- 

pling halter  thrown  around  radio's 
free  enterprise  mechanism,"  he  said. 
"Today  the  need  is  for  specialized 
radio  stations,"  because  there  are 
3,600  radio  stations  on  the  air  now, 
and  there  may  be  4,400  ultimately, 
he  pointed  out. 

"In  the  free  market  place,  where 
talent  and  imagination  have  free- 

dom from  fear,  the  good  operators 

will  drive  out  the  bad,"  he  added. 
"Any  law  forcing  a  sameness  of  ra- 

dio, forcing  a  programming  com- 
mon denominator,  acts  as  a  protec- 

tion to  the  talentless,  a  shield  for  the 
lazy,  a  haven  for  the  idea  thief,  a 
legal  shelter  and  sanction  for  the 

mediocre." 
Mr.  McLendon's  stout  defense  of 

free  and  untrammeled  enterprise  in 
broadcasting  contrasts  with  the  po- 

sition he  took  three  years  ago.  At 
that  time  in  a  debate  at  the  disc 
jockey  convention  in  Miami  with 
Matthew  J.  CuUigan,  then  NBC  Ra- 

dio executive  vice  president,  Mr. 
McLendon  declared  there  may  be  a 
need  for  congressional  legislation  to 
limit  the  number  of  radio  stations 
in  one  market. 

At  that  time,  he  said:  "When  so 
many  radio  stations  have  been  li- 

censed in  a  city  that  some  must  sell 
anouncements  for  25  cents  to  exist, 
rates  are  so  damaged  in  that  market 
that  soon  the  revenues  and  program- 

ming resources  of  even  the  finest  sta- 

tions are  impaired."  Fearful  as  he 
was  of  government  regulation,  he 
said  then,  "it  is  now  clear  that  if  we 
are  to  preserve  decent  programming 
standards  some  congressional  curb 
must  be  put  upon  the  spectrum  in 

most  markets." Changed  His  Mind  ■  Last  week 
Mr.  McLendon  had  a  simple  answer 
to  this  seeming  contradiction: 

"I  have  come  to  the  conclusion 
that  that  was  not  the  proper  ap- 

proach. I  now  enthusiastically  en- 
dorse the  approach  recommended  by 

Broadcasting  of  handling  the  whole 

radio  population  explosion  on  an  en- 

gineering basis  alone." Not  only  should  the  FCC  keep 
hands  off  programming,  Mr.  McLen- 

Mr.  McLendon 

don  averred,  but  it  also  should  stay 
away  from  commercials.  Some  FCC 
commissioners  (Chairman  Newton 
N.  Minow,  Commissioner  Robert  E. 

Lee)  have  suggested  that  the  com- 
mission might  put  a  numerical  limit 

on  the  number  of  spot  announce- 
ments permitted  per  segrnent  each 

broadcast  day. 

Any  broadcaster  who  airs  100 
commercials  an  hour  will  be  forced 

by  competition  to  change,  Mr.  Mc- 
Lendon stated.  But  there  is  no  rea- 

son why  a  station  shouldn't  broadcast 
anything  but  commercials,  he  added, 
like  a  shopping  guide  or  the  classified 
section  of  a  newspaper,  if  it  wants  to. 
In  fact,  he  observed,  there  might  be 
a  place  for  such  a  station. 

"The  public  interest,  left  alone, 
will  prevail  without  any  help  from 

government,"  Mr.  McLendon  con- 
tended. "All  restrictions  on  program- 

ming should  be  abolished  save  those 
relating  to  decency,  gambling,  or 
public  order  ...  all  restrictions  on 
commercial  content  should  be  simi- 

larly abandoned." For  license  renewal,  Mr.  McLen- 
don suggested  that  all  a  broadcaster 

should  have  to  submit  to  the  FCC 

is  a  narrative  answering  two  ques- 
tions: "Why  I  have  answered  a  com- 

munity need,  and  what  new  ideas 
has  my  radio  station  contributed  to 

radio?" 

Mr.  McLendon,  who  has  just 
taken  over  WGES  Chicago  (now 
WYNR),  also  favored  the  removal 
of  all  limitations  on  multiple  own- 

ership. At  present  the  FCC  prohibits 
one  company  from  owning  more 
than  seven  radio  stations  in  each 

category  (the  seven  limitation  in  tv 
however  is  five  vhf  and  two  uhf). 

"If  multiple  owners  are  able  to 

compete  with  local  operators,"  he 
said,  "let  them  own  a  station  in  every 
city  they  wish.  ...  As  long  as  others 
can  freely  compete,  put  no  restric- 

tions on  competition.  Do  not  penal- 
ize competence,  do  not  stifle  talent 

by  telling  it  that  it  can  no  longer  ex- 
pand because  it  is  in  danger  of  be- 

coming too  efficient  for  the  market 

place." 

In  addition  to  his  station  in  Chica- 

go (where  he  is  under  attack  for  pro- 
posing to  change  its  format  to  all- 

Negro  programming;  see  page  60). 
Mr.  McLendon  owns  KLIF  and 
KROW  (FM)  Dallas,  KILT  and 
KOST  (FM)  Houston,  KTSA  San  An- 

tonio, KABL  Oakland  (CaHf.),  and 
WYSL-AM-FM  Amherst  (N.Y.). 

audience  today  while  the  smaller  mar- 
ket station  can  be  more  general. 

Who's  Listening?  ■  Edward  Hynes, 
president  of  Trendex  Inc.,  New  York, 
told  of  progress  in  making  qualitative 
studies  of  stations  and  their  audiences. 
He  said  these  help  the  agency  buyer  to 
take  into  consideration  not  only  audi- 

ence size  but  also  the  station's  personal- 
ity in  relation  to  the  product  to  be  ad- 

vertised. 
Trendex  makes  a  distinction  between 

"listener"  and  "selector"  in  its  qualita- 
tive studies,  Mr.  Hynes  said,  so  as  to 

show  which  housewives  actually  select 
a  specific  program  or  station  apart  from 
those  who  just  happen  to  be  in  the 
room  where  the  set  is  on  when  the 
count  is  taken. 

Even  though  "we  have  entered  into 
an  era  of  machine  evaluation  of  me- 

dia," Mr.  Hynes  said,  "I  believe  that 
radio  can  get  a  bigger  piece  of  the  ad- 

vertising dollar  if  it  is  sold  and  bought 

intelligently.  This  means  relegating  au- 
dience size  ratings  to  their  proper 

place." 

Lee  Hanna,  director  of  news  and 
special  events,  WNEW  New  York,  told 
another  workshop  session  Thursday 
that  stations  can  build  effective  news 
staffs  and  make  a  strong  dent  in  the 
listener's  mind  if  they  are  willing  to 
spend  just  a  bit  more  time  and  money 
to  do  the  job  correctly.  He  related  in 
detail  WNEW's  success  in  this  area 
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In  Detroit 

Dwayne  Riley  typifies  The  WWJ  Stations'  leadership  in  news  reporting.  A  seasoned  special- 
ist in  broadcast  journalism  and  holder  of  a  prized  citation  for  reportorial  excellence,  he  has 

received  wide  acclaim  for  his  recent  26-program  documentary  investigation  of  Michigan 

prisons.  Riley  is  another  key  figure  in  the  great  WWJ  News  operation— the  only  local  service 
that  includes: 

•  13-Man  Broadcast  News  Staff — Michigan's  Largest 
•  Newsgathering  Resources  of  The  Detroit  News 

•  NBC  Correspondents  in  75  Countries 

WWJ  ̂   NEWS  WWJ-TV ^    STATIONS  ^ 

Owned  and  Operated  by  The  Detroit  News 
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Burnett's  Wrieht 
Suggests  remedies  for  radio 

with  its  34-man  news  staff,  carrying  on 
a  tradition  started  with  around-the- 
clock  news  January  1942  right  after 

Pearl  Harbor.  All  can't  be  that  big 
however,  he  acknowledged. 

In  today's  troubled  times,  "surely 
your  public  is  interested  in  the  world  we 

live  in,"  Mr.  Hanna  said.  "We  in  radio 
must  nurture  that  interest,"  he  affirmed. 
Discussion  chairman  for  the  news  ses- 

sion was  Thad  M.  Sandstrom,  general 
manager  of  WIBW-AM-FM-TV  Topeka, 
Kan. 

At  a  professional  discussion  session 
Wednesday,  Jack  S.  Sampson,  vice 
president  and  general  manager  of 
KOMA  Oklahoma  City,  related  details 
on  automation  of  the  50  kw  outlet 
which  features  a  Top  40  format  with 
personalities  and  features.  He  said  all 
programming  is  pre-taped  except  for 
news.  Total  staff:  14.  The  automa- 

tion system  simplifies  paperwork  too, 
he  related,  all  the  way  from  order  sign- 

ing to  billing. 
During  a  discussion  session  headed 

by  Larry  Haeg,  general  manager  of 
WCCO  Minneapolis,  on  the  subject  of 
selecting  and  developing  personalities, 
the  participants  emphasized  that  more 
and  more  stations  are  coming  to  real- 

ize that  people  are  their  greatest  busi- 
ness asset  apart  from  their  license. 

Marshall  Carpenter  Jr.,  president  and 
general  manager  of  WDTM  (FM)  De- 

troit, told  another  meeting  of  a  greatly 
awakened  interest  by  advertisers  in 
stereo  commercials  to  accompany  to- 

day's stereo  programming.  WDTM went  on  the  air  with  two  hours  of 
stereo  daily  in  July  1961  and  today 
programs  stereo  from  8  a.m.  until 
10:30  p.m. 

Mr.  Carpenter  believes  that  fm  stereo 

will  become  "a  primary  medium  to  reach 
the  above-average  listener."  If  stereo 
isn't  to  drag  along  like  color  tv,  he 
said,  stations  will  have  to  forego  dab- 

bling and  make  "a  total  commitment  to 

stereo." Media  reports... 

Poor  no  more  ■  KDKA  Pittsburgh  re- 
cently heard  that  a  missionary  about  to 

return  to  Africa  was  $1,200  short  of 
funds  needed  to  build  a  hospital  in 
Tanganyika.  KDKA  promptly  aired  a 
request  to  listeners  for  the  additional 
money,  and  by  last  week  had  collected 
more  than  three  times  the  needed  funds. 
The  surplus  is  ticketed  for  research. 

Reinsch  specials  ■  WSOC  Charlotte, 
N.  C,  plans  a  series  of  special  features 
and  interviews  which  are  to  be  taped  by 
J.  Leonard  Reinsch,  WSOC-AM-TV 

president,  during  a  month's  tour  of Africa.  Mr.  Reinsch,  who  is  making 
trip  as  chairman  of  U.  S.  Advisory 
Commission  on  Information,  started 
Sept.  8  visiting  Monrovia,  Leopold- 
ville,  Johannesburg,  Cairo,  Beirut  and 
other  cities  and  will  observe  U.  S.  In- 

formation Agency  and  other  informa- 
tion and  propaganda  activities. 

Mobile  video  taping  ■  WMAL-TV 
Washington  claims  it  will  be  the  first 
area  station  to  have  a  mobile  video 
tape  unit.  The  unit  will  be  used  for 

recording  "on  location"  public  affairs 
programs.  It  will  be  delivered  late  in 
September. 

Carpeters  'bagged'  ■  Exposure  of  an 
interstate  rug  firm's  selling  practices  on 
tv  news  programs  broadcast  by  WFLA- 
AM-FM-TV  Tampa-St.  Petersburg  led 
to  15  indictments  against  the  firm  by 

the  Hillsborough  County  State's  At- 
torney's office,  according  to  Doug 

Duperrault,  WFLA-TV  promotion  man- 
ager. Newsman  Arch  Deal  and  pro- 
ducer Bob  Gilbert  did  the  spade  work, 

and  were  credited  by  State's  Attorney 
Paul  Johnson  for  bringing  the  matter 

to  his  attention.  The  series  "showed  the 
victims  then  were  not  alone,  gave  them 
the  courage  to  come  forward  and  press 

for  indictments,"  according  to  Mr. 
Duperrault. 

High  school  'special'  ■  WBBM-TV 
Chicago  will  air  a  90-minute  special  in 
the  8:30  p.m.  period  Sept.  11  which 
features  performance  of  Gilbert  and 
Sullivan's  "The  Mikado"  by  71  students 
of  Evanston  (111.)  High  School.  Show 
was  taped  earlier  and  will  be  sponsored 
by  Hills  Bros.  Coffee  through  N.  W. 

Ayer  &  Son. 
Michigan  fm  starts  ■  WOIA-FM  Saline, 
Mich.,  announced  last  week  the  start 
of  operations  on  102.9  mc  with  10  kw. 
dupHcating  WOIA-AM  50%.  Both  are 
licensed  to  Lester  Broadcasting  Corp. 

H.  W.  (Bud)  Lester,  president  of  Les- 
ter Broadcasting,  is  station  manager. 

Fm  stereo  network  ■  WCRB-FM  Bos- 
ton conducted  a  demonstration  of  its 

fm/stereo  broadcasts  before  an  audience 
of  agency  media  executives  in  New 
York  last  Wednesday  (Sept.  5).  The 
station  recently  added  36  hours  of  such 
broadcasts  to  its  schedule.  Richard 
Kaye,  station  manager,  reported  that 
WCRB-FM,  as  part  of  the  beginning  of 
an  fm/stereo  network,  including  WPFM 

(FM)  Providence,  and  WMTW-FM 
Mt.  Washington,  Me.  Mr.  Kaye  said 
advertisers  may  buy  on  the  three  sta- tions as  a  group. 

Together  for  stereo  ■  Stan  Prell  of 
KSOM-FM  Tucson,  and  Ward  Atkin- 

son of  KEPI-FM  Phoenix,  both  Ari- 
zona, announced  that  the  two  stations 

have  joined  in  forming  The  Arizona 
Fm  Stereo  Network. 

Radio-tv  job  office 

opens  in  Houston 
The  Radio  and  Television  Employ- 

ment Center  has  opened  at  3701  Allen 
Parkway,  Houston.  RATEC  is  owned 
and  managed  by  Fulton  A  Nash,  who 
said  the  service  is  available  to  both 
management  and  personnel.  Mr.  Nash 
has  been  associated  with  broadcasting 
in  the  Southwest  for  the  past  15  years. 

Blnghamton  uhf  on  ABC-TV 
WBJA-TV,  a  nev/  uhf  station  in  Bing- 

hamton,  N.  Y.,  has  signed  a  primary 

affiliation  agreement  with  ABC-TV. 
WBJA-TV,  scheduled  to  go  on  the  air 
Nov.  1,  will  operate  on  ch.  34.  Alfred 
E.  Anscombe  is  president  and  general 

manager  of  WBJA-TV  Inc. 

WEEI  finds  robbery  witness 

An  eye-witness  to  the  $1.5  million 
Plymouth,  Mass.,  mail  truck  robbery 
Aug.  14  was  found  by  WEEI  Boston 
and  was  heard  on  several  WEEI  news 

programs,  according  to  the  station. 
"The  man,  whose  identity  has  been 
kept  secret  in  fear  of  reprisals,  was 
interviewed  .  .  .  within  24  hours  of  the 

robbery,"  said  WEEI. 

CALIFORNIA 

National  Sales  Manager  Needed 

Immediately.  Position  will  Pay 
$15,000  and  up. 

We're  losing  our  national  tv  sales  man- 
ager after  8  years.  We  want  an  experi- 

enced man  in  national  sales  who  has 
worked  with  reps  in  all  cities.  Must  be 
able  to  sell  a  market  story.  Prefer  a  west 
coast  man  with  both  station  and  rep 
experience.  Call  or  write 

John  Cohan 

KSBW-TV 

Salinas-Monterey,  Calif. 

238  John  St.  P.O.  Box  1651,  Salinas 
Phone:  Harrison  2-6422 
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COVERAGES 
When  you  mention  "test  market"  you're  sure  to 

include  Providence.  When  you  seek  many  aerials 

in  a  compact  area  you'll  probably  note  Providence.  When  your  product 

demands  coverage  and  penetration  of  a  "must  buy"  market  you'll  check 

W JAR -TV.  That's  Providence  too. 

ARB  TV  Homes 

NBC  .  ABC  -  REPRESENTED  BY  EDWARD  PETRY  &  CO.,  INC. 
OUTLET  COMPANY  STATIONS  IN  PROVIDENCE  -  WJAR-TV,  FIRST  TELE- 

VISION STATION   IN  RHODE  ISLAND  -  WJAR  RADIO  IN  ITS  40th  YEAR 
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Paul  Hayes 

Tampa  Bay's  official 
wake-up  man.  Put  this 

familiar,  believable  voice 

to  work  for  your 

advertising  on  "Sun-Up" 
each  morning  from 

6:00  to  9:00.  Paul 

Hayes  is  one  more  of 

the  many  reasons  why 
more  advertisers  are 

investing  more  dollars 
on  WSUN  Radio  than 

anytime  in  our  35  year 

history.  WSUN  is 
heard  in  more  counties 

than  any  other  station  on 

Florida's  West  Coast. 

(NCS-'61) 

FLORIDA'S  CLEAR  SIGNAL  STATION 
5KW     620  KC 

radio  62 

Broadcasting  24  hours  doily! 
TAMPA-ST.  PETERSBURG 

National  Representatives: 
VENARD,  RINTOUL  &  McCONNELL 

Southeastern  Representative:  JAMES  S.  AYERS.  Inc. 

VENARD  HEADS  MERGED  FIRM 

Venard,  Torbet  &  McConnell  becomes  one  of  top  ten 

representatives  with  offices  in  six  U.  S.  markets 

Merger  of  Venard,  Rintoul  &  Mc- 
Connell with  the  California-based  Tor- 

bet,  Allen  &  Crane  to  form  a  new,  ma- 
jor radio- tv  station  representation  firm 

is  being  announced  today  (Sept.  10). 
Company  officials  said  the  new  firm, 

to  be  known  as  Venard,  Torbet  &  Mc- 
Connell, ranks  among  top  ten  of  the 

country's  52  national  broadcast  rep- resentatives. 

Lloyd  George  Venard,  president  of 
VR&M,  becomes  president  of  the  new 
company.  Alan  L.  Torbet,  president  of 
the  TA&C  regional  representation  firm, 
will  be  executive  vice  president  of  VT& 
M.  James  V.  McConnell,  vice  president 
and  treasurer  of  VR&M,  and  Stephen 
R.  Rintoul,  vice  president  and  secretary, 
continue  in  similar  posts  with  the  new 
company. 

Six  Offices  ■  The  new  firm,  whose 
client  list  includes  radio  and/or  tv  sta- 

tions in  30  states,  will  have  offices  in 
six  major  markets.  These  are  New 
York,  Chicago  and  Detroit,  where 
VR&M  maintained  offices;  San  Fran- 

cisco and  Los  Angeles,  where  TA&C 
had  bases;  and  Dallas,  where  the  two 
companies  have  operated  an  office  joint- 

ly. TA&C  also  has  affiliates  in  Portland 
(Ore.),  Seattle  and  Denver. 
Howard  B.  Meyers,  vice  president 

and  head  of  the  Chicago  and  midwest- 
ern  division  of  VR&M,  continues  in 
that  post  with  the  new  company.  Robert 
R.  Allen,  who  has  been  executive  vice 

president  of  TA&C,  wUl  head  VT&M's western  division  as  vice  president  in  San 
Francisco.  The  Detroit,  Dallas  and  Los 
Angeles  offices  are  managed  respective- 

ly by  James  A.  Brown,  Al  Hazelwood 
and  N.  Arthur  Astor. 

VR&M  and  TA&C  have  been  work- 
ing together  under  a  mutual  affiliation 

agreement  since  1960.  This  relationship, 
Mr.  Venard  said,  provided  the  back- 

ground for  the  merger. 

"The  combined  facilities  and  manage- 
ment abilities  of  these  two  growing 

firms  combine  easily  for  greater  efficien- 
cy as  a  single  national  entity  and  give 

us  a  broader  base  for  further  grovrth 

and  expansion,"  he  said. 
Expand  Facilities  ■  He  reported  that 

plans  for  expansion  in  personnel  and  in 
offices,  including  larger  headquarters 
offices  in  New  York,  will  be  announced shortly. 

Mr.  Venard  has  headed  VR&M 
since  its  formation  in  1954.  Before  that 
he  was  president  of  O.  L.  Taylor  Co. 
and  held  key  posts  in  Edward  Petry  & 
Co. 

Mr.  Torbet  had  been  associated  with 
west  coast  stations,  including  KRAK 
Sacramento  as  part  owner  and  KSFO 
San  Francisco  as  general  manager,  be- 

fore becoming  president  of  TA&C. 
Mr.  McConnell  was  director  of  NBC 

Spot  sales  and  vice  president  of  John 
Blair  &  Co.  before  joining  VR&M. 

Principals  of  the  new  representative  dent;  Howard  B.  Meyers,  vice  presi- 
firm  include  (I  to  r,  standing)  Stephen  dent;  (seated)  James  V.  McConnell, 
R.  Rintoul,  vice  president  and  secre-  vice  president  and  treasurer;  Lloyd 
tary;  Alan  L.  Torbet,  executive  vice  George  Venard,  president  of  the  new 
president;  Robert  R.  Allen,  vice  presi-  company. 
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-THINK- 

Why  does  the  largest  local  television  advertiser  spend  over  90%  of  his  ad- 

vertising budget  on  KRNT-TV?  And  why  has  he  for  several  years? 

Try  to  think  like  the  owner  does. 

If  it  was  all  your  own  money  and  all  your  own  sweat  and  tears  that  had  built 

up  an  outstanding  business,  and  that  business  was  all  you  had  between  your  family 

and  the  poor  house,  you'd  soon  find  out  the  best  television  station  to  use.  If  it  was 

a  question  of  sink  or  swim,  you'd  swim  or  you  wouldn't  have  been  smart  enough  to 
start  the  business  in  the  first  place.  You  would  want  advertising  effectiveness — want 
it  real  bad  .  .  .  have  to  have  it.  You  could  take  or  leave  alone  all  that  jazz  about 

ratings,  total  homes,  cost  per  thousand  and  on  ad  infinitum.  You'd  seek  to  buy  sales 

at  your  dealers'  cash  registers  for  your  advertising  dollar.  Every  moment  would  be 
the  moment  of  truth  for  your  advertising  because  you  had  to  eat  on  the  results. 

Well,  that's  the  way  this  local  advertiser  thinks  and  acts  and  so  do  many  more 

like  him  here  in  Iowa's  capital  city. 

Think  of  this  .  .  .  nearly  80%  of  the  total  local  television  dollar  is  spent  on 

this  one-rate  station  and  has  been  since  the  station's  inception.  In  a  three-station 
market,  too,  by  government  figures!  Such  popularity  must  be  deserved! 

Think — Tis  the  till  that  tells  the  tale. 

If  you  seek  to  sell  your  good  goods  in  this  good  market,  this  is  a  good  station 

for  you  to  advertise  them  on.  People  believe  what  we  say.  We  sell  results. 

KRNT-TV 

Des  Moines  Television 

Represented  By  The  Katz  Agency 

An  Operation  of  Cowles  Magazines  and  Broadcasting 
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  EQUIPMENT  &  ENGINEERING 

SATELLITE  LINK  OF  AMERICAS  PLANNED 

ITT  setups  to  be  used  by  NASA's  Project  Relay  this  year 
Plans  for  the  first  satellite  commu- 

nication experiment  linking  North  and 
South  America  were  announced  last 
week  by  ITT  Federal  Labs,  a  division 
of  International  Telephone  &  Telegraph 
Corp. 

ITT's  space  station  in  Nutley,  N.  J. 
and  mobile  ground  equipment  to  be  set 
up  by  ITT  near  Rio  de  Janeiro  will  be 
used  by  the  National  Aeronautics  & 

Space  Administration's  Project  Relay 
satellite,  scheduled  for  launching  late 
this  year. 

The  equipment  is  designed  for  tele- 
phone, teleprinter  and  high-speed  data- 

transmission  experiments,  but  ITT  en- 
gineers said  it  may  be  modified  later  to 

include  television  transmissions.  Proj- 

ect Relay's  active-repeater  satellites  will 
conduct  transatlantic  television  experi- 

ments using  the  AT&T  and  British  and 
French  equipment  currently  employed 
in  the  Telstar  satellite  experiments. 
The  first  Relay  satellite  is  pro- 

grammed to  orbit  the  earth  at  altitudes 
ranging  from  about  800  to  3,500  miles. 
The  second  is  scheduled  for  launch 
early  in  1953.  They  are  expected  to 
operate  at  maximum  efficiency  for  the 
first  30  days  in  orbit  and  render  useful 
data  for  one  year. 

The  Relay  spacecraft  is  being  con- 
structed by  RCA.  It  is  described  as 

an  eight-sided  prism-shaped  object  tap- 
ered at  one  end,  weighing  about  168 

pounds.  The  broad  end  measures  29 
inches  and  the  total  height  of  the  body 
is  32  inches.  The  surface  is  covered 
with  8,400  solar  cells  which  supply 
power  and  recharge  nickel  cadmium 
batteries. 

In  addition  to  the  communication 
experiments.  Project  Relay  is  intended 
to  detect  radiation  particles  in  the  Van 
Allen  belt  and  determine  the  extent  of 

radiation  damage  to  solar  cells  and 
electronic  components. 

Through  Iron  Curtain  ■  Meanwhile, 
the  already  orbiting  Telstar  satellite 
continued  to  make  history  last  week, 
this  time  with  a  Radio  Free  Europe 
broadcast  to  Communist-dominated 
Eastern  Europe.  The  13-minute  pro- 

gram, transmitted  on  Sept.  5,  consisted 
of  a  tape-recorded  message  by  Sen. 
Hubert  Humphrey  (D-Minn.),  fol- 

lowed by  translations  into  the  lan- 
guages of  the  countries  at  whom  the 

broadcast  was  aimed — Czechoslovakia, 
Hungary,  Poland,  Bulgaria  and  Ru- 
mania. 

Within  a  fraction  of  a  second  (one- 
fortieth  of  a  second)  after  the  record- 

ing played  in  New  York  City  it  could 
be  heard  in  the  Iron  Curtain  countries. 
The  complicated  route  of  the  signal: 
from  New  York  to  Telstar  to  Brittany, 
France,  relay  station  and  then  by  way 
of  Frankfurt  to  RFE  headquarters  in 
Munich  to  West  Germany  and  Portugal 
RFE  transmitter  sites  for  beaming  to 
East  Europe. 

Tv  satellite  may  beam 

Tokyo  Olympics  in  '64 
The  possibility  of  American  tele- 

viewers seeing  some  of  the  1964  Olym- 
pic Games  in  Tokyo  via  satellite  relays 

moved  a  step  nearer  fruition  last  month 
when  the  U.  S.  State  Department  an- 

nounced it  had  accepted  a  Japanese 

proposal  for  technical  discussions  be- 
tween the  two  countries  on  the  feasibil- 

ity of  cooperation  in  telecommunica- 
tion satellite  programs. 

This  would  include,  the  State  De- 
partment noted,  Telstar  and  other  low- 

orbit  satellites,  such  as  "Relay"  and 
"Rebound."  Both  are  communications 

satellite  programs  underway  at  the  Na- 
tional Aeronautics  &  Space  Adminis- 

tration. "Relay"  will  be  an  active  satel- 
lite translator,  similar  to  Telstar.  "Re- 

bound" is  a  giant  aluminized  balloon 
designed  to  act  as  a  radio  reflector. 
They  are  scheduled  to  be  placed  in 
orbit  later  this  year  and  next. 

Meanwhile  Telstar,  the  AT&T  com- 
munications satellite,  still  is  being  used 

for  tv  programming.  Two  weeks  ago  it 
relayed  a  live  transatlantic  sports  inter- 

view for  the  first  time.  A  BBC  sports- 
caster  in  London  interviewed  Dick 
Tiger,  British  Empire  middleweight 
champion,  who  was  in  an  ABC-TV 
studio  in  New  York.  Last  week's  Tel- 

star feed  showed  both  men  on  a  split 
screen  in  London.  Mr.  Tiger  is  due  to 
meet  Gene  Fulmer  in  San  Francisco 
Nov.  2 — and  not  via  Telstar. 

Polarad  mobile  unit 

offers  on-spot  service 

A  mobile  laboratory  to  calibrate  mi- 
crowave instruments  has  been  estab- 

lished by  Polarad  Electronics  Corp., 
Long  Island  City,  N.  Y.  The  mobile 
unit,  which  is  linked  by  radio  to  the 

National  Bureau  of  Standard's  WWV 
frequency  transmissions,  will  cover  a 
route  of  20.000  miles  to  make  on  the 

spot  calibrations  of  microwave  instru- ments in  cities  coast  to  coast. 

Presently,  test  instruments  must  be 
sent  periodically  to  the  factory  for  cali- 

bration; this  lost  time  can  run  from 
three  to  six  weeks.  Using  the  mobile 
unit,  the  calibration  can  be  accom- 

plished in  three  hours.  The  job  will 
cost  $100  to  $250  for  typical  calibra- 
tion. 

Technical  topics... 

Color  tv  guide  ■  ABC  engineers  have 
released  a  new  manual  detailing  color 
tv  standards  for  film  and  slides.  The 
guide  contains  facts  on  the  production 
and  photography  of  color  films  and 
density  and  contrast  range  in  color 
slides  and  films.  ABC-TV  begins  color 
feeds  this  fall  to  owned  stations  and 

color-equipped  affiliates  who  request 
them. 

Audio  Devices  sales  ■  Audio  Devices 
Inc.,  New  York  (tapes),  reported  sales 
of  $4,070,103  for  the  first  six  months 
of  1962  which  is  11%  over  the  $3,677,- 
089  for  the  same  period  last  year.  Net 
income  after  federal  income  taxes  was 
$223,196  (26  cents  per  share)  for  the 
1962  half  year,  compared  to  $112,023 
(13  cents  per  share)  for  the  same  1961 
six  months.  William  T.  Hack,  president 
of  the  company,  estimated  total  sales 
for  the  full  1962  year  should  reach 
$8.3  million. 
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FANFARES 

KTHT  finds  takers 

for  money  sale 

KTHT  Houston  introduced  "color 

radio"  to  Texans  in  a  shade  that  appeals 
to  all — mone}'  green. 

A  "money  sale"  kicked  otf  a  High- 
land Milage  Shopping  Center  back-to- 

school  promotion  which  staned  Aug. 
25.  The  station  and  the  shopping  cen- 

ter management  traded  S3, 000  in  real 
money  to  500  lucky  customers  who 

"bou2ht"the  cash  at  cut-rate  prices: 
SlOO^bills  for  S79:  S50s  for  S39:  S20s for  S15:  SlOs  for  S7.90:  S5s  for  S3:  and 
SI  for  S0.50. 

The  site  for  the  greenback  swap  was 
an  armored  car  with  a  number  of 
armed  guards  and  police  in  attendance. 
The  truck  moved  around  the  shopping 
center,  attracting  crowds  of  eager  cus- 

tomers who  quickly  lined  up  for  sen,-- 
ice.  Inside  the  truck  a  "teller"  shuffled 
the  KTHT  bankroll  to  select  a  bill 

w-hich  was  offered  to  customers  on  a 
take-it-or-leave-it  basis  through  a  slot 
in  the  vehicle. 

The  shopping  promotion  was  pub- 
licized exclusively  on  KTHT  and  in 

merchants"  displays. 

Some  lineup! 

^^'hen  WrXYZ  Detroit  news 
commentator  Lou  Gordon  went 
on  vacation  this  summer,  a  dis- 

tinguished lineup  of  prominent 
Michiganders  filled  in  to  do  Mr. 

Gordon's  nightly  6:25  commen- 
tarv. 

John  O.  Gilbert  (seated), 

NV'XYZ  vice  president  and  gen- 
eral manager,  welcomes  one  of 

the  pinchhitters,  Michigan  Gov. 
John  B.  Swainson.  Other  vaca- 

tion replacements  were  George 

Romney,  Gov.  Swainson's  Repub- lican opponent;  Mayor  Cavanagh 
of  Detroit:  George  Edwards,  De- 

troit police  commissioner:  Tom 

Adams,  president  of  Campbell- 
Ewald.  Judge  Edward  Piggins  of 
the  Wayne  County  Circuit  Court 
(Detroit);  William  Day,  presi- 

dent of  Michigan  Bell;  Judge 
Theodore  Levin,  chief  federal 

judge:  Ralph  McElvenny,  presi- 
dent of  Michigan  Consolidated 

Gas  Co.;  Gus  Scholle,  president 

of  the  Michigan  AFL-CIO;  and 
Richard  Cross,  board  chairman 
of  American  Motors. 

Drumbeats  . . . 

Astronaut  Anna  «  The  S2nd  .-Vnnual 
Anna  Fair  at  Anna.  111.,  was  the  setting 

for  a  display  of  a  Mercun^  space  cap- 
sule and  the  pouring  of  a  12  by  12  foot 

concrete  "launching  pad"  by  ̂ ^'RAJ, 

that  city,  which  broadcast  remotes  from 
the  site  during  a  four-day  August  fair. 
A  telephone  call  from  Astronaut  Scott 
Carpenter  to  the  citizens  of  Anna  was 

broadcast  by  'SMIAJ  and  over  fair- 
grounds loudspeakers. 

School  again  ■  WHOT  Younastown 

AN  IMPORTANT  MESSAGE  FROM  ERVIN  F.  LYKE  TO 

ADVERTISING  EXECUTIVES  AND  AGENCY  PERSONNEL 

'Til  cooperation  ivith  the  FCC.  1VR0C-TV.  oiciied  and 
operated  by  Veterans  Broadcasting  Co.,  Inc., 

Rochester,  X.  Y..  is  now  operating  on  Channel  8, 

so  that  additional  televiviuii  service  can  he  brought  to 

upstate  Xeiv  York.  The  same  outstanding  NBC  neticork 

shou's  and  local  prograrnraing  with 
indisputable  rating  superiority  will  again  be  the 

Xurnber  1  buy  in  the  rich,  Rochester  market. 

WROC-TV  is  operating  with  maximum  power,  316  KW. 

Call  your  Retry  man  for  details." 

WROC 
ROCHESTER.  N.Y. 

TV 
CHANNEL 

BASIC  NBC 

President 

^'eterans  Broadcasting  Company.  Inc 
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Bank  goes  'drive  in/  newsman  gets  story 
A  fear  of  many  man-on-the-street 

interviewers  that  the  time  may  come 

when  their  microphone  cords  won't 
reach  far  enough  was  met  and  neatly 
resolved  by  a  Tacoma  banker,  Joe 
Hawthorne,  who  manages  the  K 
Street  Branch  of  the  Puget  Sound 
National  Bank. 

Don  Woodland,  conducting  inter- 

views with  K  Street  merchants  dur- 

ing an  "Old  Fashioned  Sidewalk 
Sale"  discovered  his  mike  cord 
wouldn't  reach  from  his  KMO  news 
car  into  the  bank.  Mr.  Hawthorne 

just  opened  the  bank's  double  doors so  Mr.  Woodland  could  drive  right 
into  the  lobby  where  he  conducted 
his  interviews. 

personalities  joined  the  Youngstown 

Downtown  Merchants  Assn.  in  a  "Play 
it  cool — stay  in  school"  campaign, 
which  included  refreshment  booths,  and 
midway  attractions  (merry-go-round, 
etc.),  and  WHOT  remote  broadcasts. 

Name  the  kittens  ■  KTBC-FM  Austin 
asked  its  listeners  to  name  a  pair  of 
kittens  in  a  promotion  keyed  to  stereo- 
fm  broadcasting.    Four  am-fm  stereo 

radio-phonograph  consoles  were  given 
to  winners.  First  place  name  was 

"Satchmo  &  Strauss";  runners  up  were 
"Sterejo  &  Stereopal,"  "Rhapsody  & 
Blues"  and  "Mewsy  Cal  &  Festive  Al." 

No  rest  for  Santa  ■  Tom  Long,  of  the 
Plattsburgh,  N.Y.,  Laundry  and  Dry 
Cleaning  Co.,  and  WEAV,  that  city, 
arranged  for  Santa  Claus  to  visit  the 
area  Labor  Day  weekend  in  a  traffic 
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safety  campaign  which  included  remote 
broadcasts  from  five  shopping  centers. 
Children  put  in  their  Christmas  gift 
requests  early,  and  parents  were  re- 

minded to  drive  carefully  over  the  holi- 
day weekend. 

Talent  trip  ■  WKRC-TV  Cincinnati 
sent  out  a  talent  package  to  promote 
its  new  transmission  tower.  The  tour 
put  on  a  one-hour  show  in  several 
towns  in  Ohio  and  Indiana  within  the 
area  of  its  increased  coverage.  A 
junket  to  Kentucky  is  planned  some- 

time this  fall. 

Artist's  life  ■  An  experimental  pro- 
gram, "Concepts  in  Art,"  was  carried 

by  WCKT  (TV)  Miami  on  that  sta- 
tion's Showcase  series  Sept.  2.  The  pro- 
gram used  student  artists  from  the  Mi- 

ami Institute  of  Art  to  give  the  tv  view- 
er an  opportunity  to  follow  an  artist 

and  his  gradual  development  of  a  paint- 
ing, through  both  audio  and  visual means. 

WTHI-TV's  consumer  study 

WTHI-TV  Terre  Haute  has  issued 
the  1962  edition  of  its  Annual  Brand 
Preference  and  Home  Information 

Study,  an  analysis  of  advertised  con- 
sumer and  automotive  products  sold 

in  the  29-county  Terre  Haute  market. 
It  has  been  distributed  to  timebuyers 
and  advertising  agencies. 

The  study  provides  advertisers  with 
information  about  public  acceptance  of 
their  products.  It  is  an  analysis  of 
brand  preference  as  indicated  in  re- 

plies to  1,500  questionnaires  mailed  to 
14  Illinois  and  15  Indiana  counties 

(families  receiving  the  monthly  WTHI- 
TV  program  schedule). 

Copies  of  the  study  are  available 
free  from  George  A.  Foulkes,  vice 
president  in  charge  of  sales,  WTHI-TV, 
918  Ohio  St.,  Terre  Haute,  Ind. 

the  overall  lack  of  budget  under  which 

they're  produced,  resulting  in  a  marked 

lack  of  quality." Four  Star  has  other  series  it  has  not 
as  yet  released  for  syndication.  Among 
these  are  June  Ally  son  Show,  Peter 
Loves  Mary,  Tom  Ewell  Show,  The 
Westerners  and  The  Plainsman. 

Film  sales... 

Super  car  (Independent  Television 
Corp.):  Sold  to  Remco  Toys,  through 
Webb  Assoc.,  for  Syracuse,  Rochester, 
Buffalo  and  Albany,  all  New  York;  St. 

Louis;  Dayton,  Cincinnati  and  Cleve- 
land, all  Ohio;  Indianapolis;  Milwaukee; 

Portland,  Ore.;  Fort  Worth  and  Hous- 
ton, both  Texas;  Miami,  and  Provi- 

FIVE  OFF-NETWORKS  OFFERED 

New  Four  Star  distribution  unit  syndicating 

two  western,  two  detective,  one  lawyer  series 

Five  off-network  television  series  are 
being  released  for  syndication  by  Four 
Star  Distribution  Corp.,  New  York,  the 
new  wholly  owned  subsidiary  of  Four 
Star  Television,  Hollywood. 

Details  of  Four  Star's  entry  into 
syndication  sales  are  being  announced 
today  (Sept.  10)  by  Len  Firestone,  vice 
president  and  general  manager  of  the 
distributing  subsidiary.  He  said  Four 
Star  is  making  available  for  sale  35 
hours  from  Target,  The  Corruptors;  67 
half -hours  and   30  hours  from  The 

Detectives;  145  half -hours  from  Zane 
Grey  Theatre;  45  half-hours  from  The 
Law  and  Mr.  Jones  and  38  hours  from 
Stagecoach  West. 

Mr.  Firestone  noted  that  both  the 
half-hour  and  the  hour  programs  of 
The  Detectives  will  be  sold  as  a  unit. 

The  market  for  off-network  programs 
will  continue  to  be  active,  Mr.  Fire- 

stone asserted.  He  added  that  tv  series 

produced  especially  for  syndication 
have  "no  chance  for  survival  be- 

cause of  their  lack  of  star  names  and 

78 BROADCASTING,  September  10,  1962 



Steverino!  Lots  of  the  gay  charm  of  the  Steve 

Allen  Show  lies  in  the  spur-of-the-moment  inspi- 
rations of  its  star,  duplicated  with  unique 

"noiv-ness"  for  coast-to-coast  syndication. 

Peacherino!  If  you  get  the  impression  from  this 

commercial  of  a  real-live-girl  with  peaches- 
and-cream  complexion,  credit  "New  Woodbury 
Beauty  Bar"  and  "SCOTCH"  BRAND  Video  Tape! 

For  the  drama  of  "it's  happening  now... 

Scotch'  brand  Live-Action  Video  Tape! 

Usual  presence,  the  feeling  of  "it's  happening 

now,"  adds  \iew.  er-comincing  believabilitj  and 
excitement,  helps  put  drama  in  show  and  com- 

mercial alike  I  ,\nd  the  sure  \\  ay  to  capture  presence 

extraordinary  is  with  "Scotch"  br.a.nd  Li\e- 
Action  Video  Tape. 

Complete  compatibilitj'  of  picture  source  and 

picture  (both  electronic)  achieves  sharph-  denned 
tonal  \-alues  for  superior  pictiire  quahty,  both  in 
black-and-whiie  and  color.  .\nd  the  superb  pic- 

ture recorded  on  the  master  tape  is  readily  trans- 
ferred to  duplicate  tapes,  or  kines. 

Video  tape  also  makes  production  ""happen 
nowT '  It  performs  instantly,  needs  no  processing, 
plays  back  immediately.  Taped  news  events  can 

-SCOTCH"  1 

go  on  the  air  fast.  Creators  of  shows  and  com- 
mercials can  see  how  production  is  going  mere 

minutes  after  actual  shooting,  when  improve- 
ment is  eas} ,  changes  economical.  You  can  xiew 

newly  produced  special  effects  right  away,  too! 

Mdeo  tape  combines  \Tsual  elements  with  in- 

stantaneous speed,  and  in  creative  hands  there's 
practically  no  limit  to  the  number  of  special  effects 

possible  on  "Scotch"  Video  Tape. 
■"Techniques  of  Editing  Video  Tape,"'  a  32- 

page  brochtire,  reports  on  current  practices  that 

are  making  tape  editing  easier  than  ever  and  pro- 
vides examples  of  special  effects.  For  youx  copj- — 

free — write  Magnetic  Products  Di\ision,  Dept. 
M:BX-92,  3M  Company,  St.  Paul  1,  Minn. 

rnagnetic  Products  Division 

3m
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RAHALL  RADIO  STATIONS 

Staffed  by 

WIDE-AWAKE 
PERSONALITIES 

dedicated  to 

PUBLIC  SERVICE 
in  the  communities 

which  they  serve! 

No.  1 

RADIO 

Tampa  -  St.  Petersburg, 
Florida 

Sam  Rahall,  Manager 

No.  1 

RADIO 

Allentown-Bethlehem- 
Easton,  Pennsylvania 

"Oggie"  Davies,  Manager 

No.  1 

RADIO 
Beckley, 

West  Virginia 

Tony  Gonzales,  Manager 

No.  1 

RADIO 

Norrislown-Philadelphia Area 

John  Banzhoff,  Manager 

above  stations  represented 

nationally  by  H-R  .  . .  New  York 

also 
WQTY 

our  station  coming  up  fast  in 
JACKSONVILLE,  Florida 

National  Rep.  The  Boiling  Co. 
• 

N.  Joe  Rahall,  President 

"Oggie"  Davies,  Cen.  Manager 
80  (PROGRAMMIHG) 

Film  salesmen  now  amortization  specialists 

Television  stations  are  being  coun- 
selled by  United  Artists  Assoc.  sales- 

men on  the  best  way  that  they  may 
amortize  their  film  costs.  UAA  has 

equipped  salesmen  with  copies  of  a 

book  titled,  "The  Television  Busi- 
ness: Accounting  Problems  of  a 

Growth  Industry,"  by  Warde  B. 
Ogden,  partner  in  Price,  Waterhouse 
&  Co.,  New  York,  for  use  during 
station  calls  on  behalf  of  the  tv  film 

distributors'  feature  film  and  cartoon 

properties. Erwin  H.  Ezzes,  executive  vice 
president  of  UAA,  said  this  sales 
tactic  has  been  adopted  because  film 
amortization  is  a  key  factor  in  sta- 

tion costs.    He  noted  that  UAA 

salesmen  are  instructed  to  apply  par- 
ticularly a  chapter  from  the  book 

on  amortization  of  film  costs  and 
this  approach  has  been  used  most 

recently  on  the  company's  latest  tv 
release  of  33  post- 1950  feature  films. 
United  Artists  Showcase  for  the 
Sixties. 

Latest  sales  on  Showcase  have 
been  made  to  WDAF-TV  Kansas 
City;  KSD-TV  St.  Louis;  WSOC-TV 
Charlotte,  N.  C;  WSYR-TV  Syrac- 

use, N.  Y.;  KLBK  (TV)  Lubbock, 
Tex.;  WOC-TV  Davenport,  Iowa; 
KEDT-TV  Big  Spring,  Tex.,  and 
WMCT  (TV)  Memphis.  The  films 
have  been  in  distribution  for  five 
weeks  and  have  been  sold  in  a  total 
of  44  markets. 

dence,  R.I.  Also  sold  to  Leitsey  Dis- 
tributing Inc.  for  five  southern  markets: 

Charleston,  Florence  and  Columbia,  all 
South  Carolina;  Asheville,  N.C.,  and 
Augusta,  Ga.  Other  new  markets: 
Huntington,  W.  Va.;  Portland,  Me.; 
Chattanooga,  Tenn.;  San  Diego;  Wash- 

ington, D.  C;  Wichita,  Kan.;  Los  An- 
geles; Lynchburg,  Va.;  Oakland,  Calif.; 

Salt  Lake  City;  Boston,  and  Baton 
Rouge,  La.  Now  in  142  markets. 

The  Story  of  ...  .  (United  Artists 
Television) :  Sold  to  Corn  Products  Co., 
through  Lennen  &  Newell,  N.Y.,  for 
WNBC-TV  New  York  and  for  Phila- 

delphia station  not  yet  selected.  Now  in 
98  markets. 

Ripcord  (United  Artists  Television) : 
Sold  to  International  Latex  for  WRCV- 
TV  Philadelphia;  California  Oil  Co.,  for 
KOSA-TV  Midland-Odessa,  Tex.,  and 
KRBC-TV  Abilene,  Tex.;  WATE-TV 
Knoxville:  KSL-TV  Salt  Lake  City; 
KXLY-TV  Spokane;  WHIS-TV  Blue- 
field,  W.  Va.;  WKTV  (TV)  Utica, 
N.Y.;  WC  AX-TV  Burlington,  Vt.; 
WKBT  (TV)  LaCrosse,  Wis.,  and 
KNTV  (TV)  San  Jose,  Calif.  Now  in 
1 10  markets. 

Restless  Gun  (MCA  TV):  Sold  to 
WHBF-TV  Rock  Island,  111.;  WAVY- 
TV  Norfolk-Portsmouth,  Va.,  and 
KLIX-TV  Twin  Falls,  Idaho.  Now  in 
17  markets. 

Animation  Inc.  adds  division 

Animation  Inc.,  Hollywood  producer 
of  animated  tv  commercials,  has  added 
Image  Productions  as  its  newest  divi- 

sion. Image,  dealing  in  live  action 
films  as  well  as  animation,  gets  its 
name  from  the  initial  letters  of  its 
productions  goals:  Films  for  industry, 
marketing,  advertising,  government  and 
education.  Warren  Williams,  commer- 

cial film  producer,  is  in  charge  of  pro- 
duction   of   the    new    division,  with 

Stanley  Gerstein,  formerly  with  Par- 
theon  Pictures,  as  director  of  market- 

ing. Image  has  completed  an  animated 
15-minute  film  for  the  American  Medi- 

cal Assn.,  presenting  the  AMA  views 
on  Medicare,  and  15-minute  live  action 
film  on  reliability  concepts  for  Bourns, 
Inc.,  electronic  components  firm. 

Additional  sales  made 

on  Warner  Bros,  series 

Fifteen  additional  sales  have  been 
made  on  six  one-hour  Warner  Bros,  tv 
series,  it  was  announced  last  week  by 
Joseph  Kotler,  vice  president  of  Warner 
Bros,  television  division. 
KATU  (TV)  Portland,  Ore.,  has 

bought  Maverick,  Surfside  6,  Sugarfoot 
and  Bronco,  while  KPTV  (TV)  Port- 

land has  ordered  Bourbon  Street  Beat. 
WSPA-TV  Spartansburg,  S.  C,  has 

purchased  Surfside  6,  The  Roaring  20's, 
Bronco,  Sugarfoot  and  Bourbon  Street 
Beat.  Other  sales  include  Surfside  6,  to 
WDAU-TV  Scranton;  Sugarfoot  to 
KTHV  (TV)  Little  Rock  and  Surfside 

6  and  Roaring  20's  to  WTAF-TV Marion,  Ind. 
Total  markets  sold  on  series:  Surf- 

side 6,  25;  Maverick,  22;  Sugarfoot,  19; 

Roaring  20's,  14;  Bronco,  14  and  Bour- bon Street  Beat,  12. 

Industrials  Illustrated 

to  make  tv  films,  tapes 

In  an  expansion  move.  Industrials  Il- 
lustrated Inc.,  New  York,  has  an- 

nounced the  company  is  entering  the 
field  of  tv  film  and  tape  production  of 
entertainment,  educational  and  public 
service  programs.  The  company  had 
specialized  in  the  production  of  com- 

mercials and  industrial  films. 
Industrials  Illustrated  has  engaged 

Milton  Robertson,  formerly  producer- 
writer  of  the  PM  West  series  of  West- 
inghouse  Broadcasting  Co.,  to  super- 
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MAINTENANCE... 

The  jet  inspection  tliat  never  ends 

Jet  inspection  is  a  continuous  process  at 
Air  France.  It  starts  before  a  jet  takes 
off.  Continues  in  the  air.  Begins  again 
after  it  lands.  Gets  progressively  more 
extensive  during  regular  clieckups  after 
every  50,  200  and  2000  hours  of  flight. 
By  the  time  an  Air  France  Jet  has  flown 

5,000  hours,  an  incredible  200,000  man- 
hours  will  have  been  spent  on  its  care. 

During  this  time,  every  part  has  been 
rigorously  tested  by  expert  technicians, 
using  the  most  delicate  equipment. 
Accurate  records,  showing  the  complete 
life  history  of  every  part,  are  constantly 
examined.  Replacements  are  made 
automatically,  long  before  the  need  for 
such  maintenance  is  ever  apparent. 

Continuous  inspections  and  scientific 

maintenance  are  always  there  behind 
the  scenes.  Smoothing  the  way  every 
moment  for  your  greater  enjoyment 
of  that  world-famous  service  that  is 
France  aloft— Air  France  I 

If  you'd  like  to  find  out  more  about  Air 
France  maintenance,  and  the  painstak- 

ing way  each  crew  is  trained,  a  compre- 
hensive booklet  is  yours  for  the  asking. 

WORLD'S    LARGEST    AIRLINE    /  FIRST 
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vise  program  activity.  He  will  serve  as 
vice  president  and  executive  producer 
of  the  organization,  and  his  initial  as- 

signment is  to  provide  scripts  for  a 
series  of  program  specials  to  be  pro- 

duced by  Victor  Borge-Selden  Assoc. 
Mr.  Robertson  also  will  produce  a  spe- 

cial film  program  on  the  problems  of 
city  traflSc  planning  in  New  York. 

'Mickey  Mouse'  expands 

More  than  60  tv  stations  have  bought 
The  Mickey  Mouse  Club,  now  in  syn- 

dication, Walt  Disney  Productions  re- 
ported last  week. 

The  sales  began  five  months  ago  for 

the  half-hour  children's  program;  the 
prospective  audience  is  now  almost  as 
large  as  when  the  program  was  on  net- 

work, the  Disney  group  claims. 
The  first  station  to  air  the  show  in 

syndication  was  WISN-TV  Milwaukee, 
which  started  it  Aug.  27,  the  company 
reported. 

'The  Shadow'  to  return 

The  onetime  popular  radio  mystery. 
The  Shadow,  is  returning  to  the  air- 

waves again  by  way  of  its  original  dis- 
tributor. Charles  Michelson,  Inc.,  New 

York,  is  re-releasintg  52  half-hour  epi- 

sodes of  the  series,  to  be  called  The 
Best  of  The  Shadow.  Mr.  Michelson 
said  additional  episodes  of  the  show  will 
be  made  available  if  station  demand  is strong. 

Production  firms  merge, 

negotiate  with  networks 

Jule  Styne  Productions  and  Lester 
Osterman  Productions  are  merging  to 
produce  movies,  tv  and  theater  shows. 

The  new  firm,  Stage  Productions  Inc., 
is  negotiating  with  the  networks  on  a 
proposed  one-hour  series  and  several 
specials,  it  claimed. 

Richard  Horner,  manager  of  two 
Broadway  theaters  owned  by  Mr.  Oster- 

man, will  be  general  manager  of  SPI. 
Office  will  be  at  1650  Broadway,  New 
York. 

'Miss  Teenage'  on  CBS-TV 

For  the  first  time,  "Miss  Teenage 
America"  pageant  from  Dallas  will  be 
telecast  on  a  nationwide  basis.  The 
contest,  telecast  by  local  Dallas  station 
in  the  past,  will  be  carried  by  CBS-TV 
this  year,  Oct.  26,  10:30-12  midnight. 
The  telecast  will  originate  in  Texas 
State  Music  Hall,  Dallas,  and  be  spon- 

sored by  Corty  and  Colgate-Palmolive. 

Program  notes . . . 

Gov.  Brown  taping  ■  International 
Video  Tape  Recording  &  Production 
Inc.,  Los  Angeles,  has  recorded  a  30- 
minute  tv  program  for  the  re-election 
campaign  of  California  Gov.  Edmund 
G.  (Pat)  Brown.  Taped  at  the  gover- 

nor's Los  Angles  residence  and  at  the 
Wilshire  Boulevard  Democratic  cam- 

paign headquarters,  the  program  was 
scheduled  for  use  on  California  televi- 

sion stations,  beginning  last  week. 

Paramount  earnings  dip  ■  Paramount 
Pictures  Corp.  reports  estimated  con- 

solidated earnings  for  the  six  months 
ended  last  June  30  at  $1.7  million, 
equal  to  $1.01  per  share,  as  against 
$4.4  million,  or  $2.62  per  share,  in  the 
corresponding  period  of  1961.  For  the 
second  quarter  of  1962,  consolidated 
earnings  are  estimated  at  $572,000, 
equal  to  34  cents  a  share,  as  compared 
with  almost  $2  million,  or  $1.17  per 
share,  in  the  same  quarter  of  1961. 

Atomic  energy  series  ■  Challenge,  a 
series  of  1 3  half -hour  programs  pertain- 

ing to  nuclear  energy  and  the  atomic 
scientist,  premiered  last  week  on  the 
National  Educational  Television  Net- 

work of  stations.  Ross-McElroy  Pro- 
ductions, Chicago,  is  producing  the 

video  taped  series,  in  which  scientists 
and  engineers  at  the  Argonne  National 
Laboratory  in  Chicago  introduce  view- 

ers to  their  atomic  research  products. 

ITC  moves  ■  Independent  Television 
Corp.,  New  York,  formerly  located  at 
488  Madison  Ave.,  has  moved  to  555 
Madison  Ave.,  zone  22.  Tke  telephone 
number  remains  the  same:  Plaza  5-2100. 

Telstar's  sports  report  ■  The  first  live 
radio  sports  broadcast  by  Telstar  was 
sent  Sept.  6  by  the  Armed  Forces  Radio 
Service.  The  10-minute  broadcast  was 
aired  exclusively  for  AFRS  stations  and 
service  personnel  overseas.  It  included 
an  interview  with  New  York  Yankees 
manager  Ralph  Houk  and  Los  Angeles 
Dodger  manager  Walt  Alston. 

American  Indian  program  ■  A  one-hour 
Project  20  program  on  the  American 
Indian  will  be  produced  by  NBC-TV. 
A  playdate  for  the  program,  which  will 
be  called  "The  American  Indian,"  will 
be  announced  shortly.  Theme  of  the 
program  will  be  the  conflict  of  the 
Indian  and  white  man  when  America 
was  moving  west  and  will  cover  the 
years  1849  to  the  turn  of  the  century. 
Donald  B.  Hyatt  is  producer-director, 
Robert  Garthwaite,  associate  proJucer, 
and  Phil  Reisman  Jr.,  writer. 

Gaddls  adds  13  segments  ■  Gadabout 
Gaddis  Productions  has  put  13  addition- 

al half-hour  segments  of  the  Gadabout 
Gaddis  into  production,  making  26  epi- 

sodes that  will  be  ready  for  release  this 

ABC-TV  film  explores  Soviet  school  system 

A  study  of  the  Soviet  education,- 1 
system  filmed  inside  Russia  will  be 
televised  by  ABC-TV,  Sept.  28, 
7:30-8:30  p.m.  EDT,  as  first  of  the 
1962-1963  Bell  &  Howell  Close-Up 
series. 

The  one-hour  documentary,  called 
"Meet  Comrade  Student,"  was  filmed 
in  Moscow  by  an  ABC  News  team 
with  the  cooperation  of  the  Soviet 
Radio-Tv  Committee.     It  examines 

primary,  secondary  and  trade  schools 
in  Russia  by  following  a  15-year-old 
student  and  his  13 -year-old  brother 
to  school.  Nicholas  Webster  pro- 

duced and  directed  the  program  and 
Robert  Lewis  Shayon  wrote  the 
script. 

Bell  &  Howell  Co.,  Chicago,  is 

the  sponsor  of  the  tv  series,  and  Mc- 
Cann-Erickson,  New  York,  the 
agency. 

Nick  Webster  (r)  producer-director, 
confers  witli  his  crew  in  Red 
Square.  With  Webster  are  (I  to  r) 

Dudley  Plummer,  soundman;  a  Rus- 
sian cameraman,  and  Bill  Hartigan, 

chief  cameraman. 
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The  "coffee  break"  habit  is  not  confined  to  industry  only  but  exists  in  professional  and 

educational  institutions.  The  above  booklet  is  based  on  the  23rd  scientific  paper  from  the  Iowa 

Breakfast  Studies.  It  is  illustrated  and  written  in  the  popular  view.  It  is  available  free  to  professional 

and  educational  people  in  reasonable  quantities  for  their  own  use.  Send  coupon  below. 

r- 

CEREAL  INSTITUTE,  INC. 

135  South  LaSalle  Street,  Chicago  3 

A  research  and  educational  endeavor  devoted 

to  the  betterment  of  national  nutrition 
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CEREAL  INSTITUTE,  INC.  I 

135  South  LaSalle  Street      •      Chicago  3,  Illinois  i 

Send  copies  of  "coffee  break"  booklet.  ' 

Name  .  j 

Address  ,   I 

an-  —  —  I 

State  ^  _ 
I  I 
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TvQ's  top  ten  for  August  by  age 
(Percentage  of  viewers  familiar  with  show  who  consider  it  "one  of  my  fcfvorites") 

Total Age  Groups 
Audience 

6-11 

12-17 

18-34 
35-49 

50+ 

Rank Program 

TvQ 
TvQ TvQ TvQ TvQ TvQ 

1 Bonanza 

52 

55 61 43 

52 

53 
2 Saturday  Night  Movies 48 

68 

69 

50 

41 25 
3 Ben  Casey 

47 

50 52 48 46 

44 

4 Andy  Griffith 44 

54 

45 40 39 46 
5 Doctor  Kildare 

43 

55 50 39 35 

45 

6 Red  Skelton 42 64 

57 

30 

39 

37 
7 Hazel 

41 63 

49 

25 

31 

46 
8 Disney  World  of  Color 40 66 46 32 32 32 
8 Hollywood  Special 40 47 49 

43 

39 27 
8 iVly  Three  Sons 40 61 57 

33 

30 

34 

Copyright  Home  Testing  Institute,  Inc.,  1962 

IN 

PORTLAND 

OREGON... 

IT'S
 

EYE-CATCHING 

A  business  man  doesn't  usually 
come  home  and  just  flip  on  any 
old  TV  channel.  He's  selective.  In 
Portland,  and  34  surrounding  Ore- 

gon and  Washington  counties, 
KOIN-TV  is  the  station  he  selects. 
KOIN-TV  gives  him  the  most  for 
his  viewing  time  .  .  .  gives  you  the 
most  viewers  for  your  time. 
Nielsen  has  the  number. 
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fall,  N.  W.  Russo,  executive  vice  presi- 
dent and  producer,  announced  last  week. 

The  new  programs  are  being  filmed  in 
color  on  location  at  outstanding  fish- 

ing spots  in  the  country.  The  first 
series  of  13  programs  was  tested  on  two 
stations,  WRGB  (TV)  Schenectady, 
N.Y.,  and  KTRK-TV  Houston,  Tex., 
with  local  Ford  dealers  as  sponsors. 

No  interruption  ■  General  Foods  Corp. 
will  use  its  regular  Monday  night  hour 
on  CBS-TV  on  Sept.  24  for  50th  Anni- 

versary tribute  to  the  Girl  Scouts.  The 
program,  titled  The  Road  to  Button  Bay 
(9-10  p.m.  EDT),  will  be  presented 
without  commercial  interruption.  Young 

&  Rubicam,  General  Foods'  agency,  said 
there  will  be  General  Foods'  announce- 

ments immediately  preceding  and  fol- 
lowing the  show,  which  was  filmed  at 

the  1962  Girl  Scout  Senior  Roundup  at 
Button  Bay,  Vt.  Garry  Moore  will 
narrate. 

Free  farm  show  ■  Empire  Broadcasting 
Corp.,  New  York,  has  started  free  dis- 

tribution of  public  service  radio  farm- 
news  programs  produced  for  Massey- 
Ferguson  Inc.  of  Detroit.  The  pro- 

gram series  {Farm  News  Report)  in- 
cludes 24  episodes  of  three  and  one- 

half  minutes  length  each  for  bi-weekly 
broadcast.  Programs  are  produced  by 
General  Public  Relations,  a  division  of 
Benton  &  Bowles  Inc.  (Massey-Fergu- 
son's  agency),  and  are  distributed  to about  500  radio  stations  in  50  states. 

World's  Fair  film  ■  Preview:  New  York 
World's  Fair  1964-1965,  second  in  a 
series  of  filmed  progress  reports,  has 
been  made  available  to  tv  stations  by 
Association  Telefilms,  New  York.  John 
Campbell  Productions  produced  the 
28 -minute  motion  picture  which  is 

sponsored  by  the  New  York  World's Fair  1964-1965  Corp.  The  film  is  nar- 
rated by  Bob  Considine. 

Quartet  ■  Warner  Bros,  is  preparing 
four  new  tv  series  for  release  next  year: 
The  Key,  a  prison  drama;  Killer  Diller, 
a  comedy  sequence;  Rebel  Without  a 
Cause,  a  series  dealing  with  high-school 

pupils;  and  Nine  to  Five,  a  business 
story  with  a  New  York  background. 

JFK  revisited  ■  Wolper  Productions 
has  acquired  special  tv  film  footage  of 

President  Kennedy's  pre-election  grass- 
roots tours  from  264  station  managers. 

Some  of  this  film  will  be  used  in  Wol- 

per's  two  one-hour  tv  specials,  "The 

Making  of  the  President  1960." 
Penney  films  available  ■  Two  new  films 
sponsored  by  J.  C.  Penney  Co.  cover- 

ing the  life  of  the  chain  store  owner 
have  been  released  by  Association 
Films,  New  York,  for  tv  stations. 

Scholarships  in  etv  ■  The  U.  of  Wash- 
ington, Seattle  has  announced  the  re- 

ceipt of  a  $2,000  grant  from  KING- 
TV  same  city.  The  station  received 
$1,000  from  a  du  Pont  Foundation 
award  which  was  matched  by  the  Bullitt 
Foundation.  KING-TV  in  turn  pre- 

sented the  money  to  the  university  to 
provide  for  20  fellowships  in  the  study 
of  etv  programming  and  directing. 

Three  lengths  ■  Media  Tempo  is  offer- 
ing Criswell  Predicts  as  a  radio  feature 

in  three  lengths — one-minute  vignettes, 
supplied  in  packages  of  25  units  a  week, 
five-minute   programs   and  15-minute 

Wives  go  stumping 

The  wives  of  the  Democratic 
and  Republican  candidates  for 

governor  of  Michigan  have  ac- 
cepted invitations  to  share  a  half- 

hour  of  prime  evening  time  on 
WXYZ-TV  Detroit  to  tell  why 
their  husbands  should  be  elected. 

John  F.  Pival,  president  of 
WXYZ  Inc.,  made  the  offer  when 
he  noted  both  Mrs.  George  Rom- 
ney  (Republican)  and  Mrs.  John 
B.  Swainson  (wife  of  the  Demo- 

cratic incumbent)  were  doing  al- 
most as  much  campaigning  as 

their  husbands. 

The  program  format,  while  not 
yet  worked  out,  will  not  be  a  de- 

bate, Mr.  Pival  said. 
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How  many  different  things  go  to 

market  in  a  Santa  Fe  freight  train? 

This  Santa  Fe  freight  train  is  heading  west  from 
Chicago. 

On  board  ai'e  225  tons  of  auto  paits,  28  tons  of 
apples,  25  tons  of  magazines.  34  tons  of  chewing  gum. 

31  tons  of  soap,  45  tons  of  steel  wii-e,  31  tons  of  staixh, 
30  tons  of  syrup — plus  1,935  tons  of  general  cai-go 
fi'om  carbon  paper  to  gi-and  pianos. 

Eveiy  day  hundi'eds  of  Santa  Fe  trains  like  this 

shuttle  back  and  forth  across  the  West  and  South- 
west delivering  new  products  and  materials  to  the 

factories,  businesses,  and  homes  of  America's  fast- 
est-gi-o'n'ing  ai'ea. 

To  do  this  big  job  Santa  Fe  keeps  up-dating  its 
equipment,  people  and  methods.  Because  it  takes 
up-to-date  railroading  to  keep  America  moving 
ahead  full  steam. 

The  railroad  that  is  always 
on  the  move  toward  a  better  way 

For  fast,  dependable  freight  service,  just  call 
SANTA  FE  SYSTEM  LINES 

S«rvlng  the  West  and  Southwest 
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programs,  available  as  frequently  as  a 
station  desires.  A  former  MBS  series, 
Criswell  Predicts  has  lately  been  on 
television  on  the  West  Coast.  Media 
Tempo,  at  1103  N.  D  St.,  San  Bernar- 

dino, Calif.,  is  headed  by  Ches  Mc- 
Kown,  formerly  part  owner  of  Futur- 
sonic  Productions  in  Dallas.  The  new 
firm  is  syndicating  a  package  of  station 
promotion  jingles  as  well  as  radio  pro- 
grams. 

Local  documentaries  ■  A  new  series 
of  one-hour  programs  entitled  Inquiry 
has  been  initiated  by  WTOP-TV  Wash- 

ington. The  programs  treat  "problems 
and  issues"  in  the  D.  C.  area,  WTOP- 
TV  said.  Such  topics  as  welfare  scan- 

dals and  political  reforms  in  neighbor- 
ing counties  will  be  discussed.  Jack 

Jurey,  newsman  and  editorial  writer 
for  WTOP-TV,  will  write  and  narrate 
the  series;  Ed  Colbert  will  direct.  The 
first  program  will  be  shown  Sept.  13  at 
10-11  p.m. 

Tucson  story  ■  The  industrial  develop- 
ment of  Tucson  will  be  covered  in  an 

"extensive"  series  planned  by  KCEE Tucson.  The  station  will  contact  60 
Tucson  manufacturing  firms  representa- 

tive of  industry  in  that  city  and  the  pro- 
grams will  cover  manufacturing  proc- 

esses, interviews  of  management,  tours 
of  plants  with  taping  equipment,  pro- 

duction statistics  and  estimates  of  each 

"IT  PAYS  TO 

USE  KTYE" 
So  says 

Al  Wilkinson 

of 
TWIN  CITY 
PONTIAC 

in  Monroe,  La. 

OVER  lOO  LOCAL. 

ADVERTISERS  USE 

KTVE  REGULARLY 
TO  GET  SALES 

RESULTS  &  PROFITS 

/ 
CHANNEL  10 

1/ ELDORADO  MONROE  GREENVILLE 
REPRESENTED  NATIONALLY  BY: 
VENARD,  RINTOUL  &  McCONNELL 
CECIL    BEAVER    SOUTHERN  REP. 

Bigger,  better  parades 

CBS-TV  is  reported  to  be  ex- 
panding and  adding  a  new  wrinkle 

to  its  coverage  of  Thanksgiving 
Day  parades  this  year.  Program 
will  cover  two  hours  on  Nov.  22 

(10  a.m. -12  noon),  as  contrasted 
with  85  minutes  in  1961,  and  for 
the  first  time  will  use  name  person- 

alities as  hosts.  Arthur  Godfrey 
will  serve  for  the  J.  L.  Hudson  pa- 

rade in  Detroit;  Shirley  Temple 

for  Gimbel's  parade  in  Philadel- 
phia, and  Jackie  Gleason  for 

Macy's  parade  in  New  York. 
Sponsors  are  said  to  be  Nestle's and  De-Lux  Reddy  toys. 

industry's  worth  to  the  community,  says 
Ray  Owen,  KCEE  manager 

U.  S.  tv  news  in  Spanish  ■  Telamigo, 
a  simultaneous  translation  of  WCKT 

(TV)  Miami's  6  p.m.  newscasts,  will  be 
broadcast  on  WFAB,  that  city,  which 
programs  in  Spanish.  Manolo  de  la 
Torre,  a  former  Cuban  newsman,  will 
read  WCKT  scripts  in  Spanish  while  tv 
newsman  Wayne  Fariss  broadcasts  on 
ch.  7. 

New  viewing  room  ■  Acme  Film  Lab- 
oratories, Hollywood,  has  announced 

the  completion  of  a  new  viewing  facility 
within  the  confines  of  the  Acme  com- 

plex, another  step  in  its  present  drive 

towards  complete  "in  house"  services for  their  customers.  The  new  room 

permits  the  viewing  of  16  mm  film  and 
video  tape  simultaneously. 

New  series  ■  A  new  one-hour  series — 
The  Travels  of  Jamie  McPheeters — 
based  on  a  Pulitzer  prize  novel  by  Rob- 

ert Lewis  Taylor,  will  be  produced  by 
MGM-TV  to  be  telecast  over  ABC-TV 
during  the  1963-64  season.  Robert 
Sparks  will  produce  the  initial  episode, 
which  will  go  into  production  in  Octo- 
ber. 

Joint  development  ■  Jackie  Cooper 
Productions  is  becoming  associated  with 
Four  Star  Television  to  develop  new 
series.  Plans  also  call  for  development 
of  a  series  starring  Jackie  Cooper, 
whose  company  produced  his  previous 

tv  series,  Hennesey  and  People's 
Choice.  The  company  is  moving  from 
the  General  Service  lot  where  it  has 
been  located  for  several  years  to  Four 
Star  Studios. 

Virginian  pleases  ■  After  viewing  the 
first  five  segments  of  The  Virginian, 
NBC-TV  ordered  the  new  series  ex- 

tended indefinitely  beyond  the  13  weeks 
specified  in  the  original  contract,  ac- 

cording to  Revue  Studios,  producer. 
The  series  features  90-minute  color  pro- 

grams with  continuing  characters  and 
weekly  guest  stars.  It  will  begin  Sept. 
19  and  will  be  shown  weekly  Wednes- 

day evenings. 

Barrage  against  Canon  35  ■  The  Ameri- 
can Bar  Assn.'s  rule  denying  cameras, 

broadcasting  or  television  equipment 
access  to  court  proceedings  was  the  sub- 

ject of  Witness  Sept.  2  on  WSB  Atlanta. 
Participating  in  the  discussion  of  the 
ABA's  Canon  35  were  two  Atlanta 
lawyers;  a  superior  court  judge;  Ray 
Moore,  WSB-TV  news  director,  and 
Aubrey  Morris,  WSB  news  director. 

Chevalier  special  ■  Purex  Corp.  and 
NBC-TV  have  set  "The  World  of 
Maurice  Chevalier"  as  the  third  one- 
hour  Purex  Special  for  the  1962-63 
season.  New  and  old  film  of  the  French 
entertainer  are  now  being  prepared  by 

NBC  special  projects  producer  Gene 
Jones  for  a  Jan.  24  air  date. 

Bricken  to  do  series  ■  CBS-TV  has 
signed  Jules  Bricken  as  producer  of  a 
new  one-hour  dramatic  series  starring 
George  C.  Scott,  planned  for  presenta- 

tion during  the  1963-64  season.  Mr. 
Scott  will  play  a  newspaper  columnist 
in  the  new  series,  which  is  being  pro- 

duced by  United  Artists-Tv. 

Dividend  ■  Trans-Lux  Corp.,  New 
York  (program  firm),  has  announced 
15  cents  per  share  quarterly  dividend 
payable  Sept.  28  to  stockholders  of 
record  Sept.  14. 

Hollywood  specials  ■  "Hollywood:  The 
Talkies"  and  "Hollywood:  The  Great 
Stars,"  produced  by  David  L.  Wolper, 
have  been  scheduled  by  ABC-TV  for 
January  and  March  1963.  Procter  & 
Gamble  will  sponsor.  NBC-TV  has 

slated  "Hollywood:  The  Golden  Years" for  a  re-run  Sept.  18. 

Biography  of  a  fist  ■  Floyd  Patterson, 
world  heavyweight  boxing  champion 
who  puts  his  title  on  the  line  against 

Sonny  Liston  Sept.  25,  narrates  "The 
Floyd  Patterson  Story,"  a  filmed  special 
on  his  life.  "Story"  is  being  produced 
for  The  Big  Fights  Inc.,  New  York,  by 

William  D.  Clayton,  producer  of  Great- 
est Fights  of  the  Century. 

Readying  'Ready'  ■  Warner  Bros,  is 
preparing  a  new  one-hour  tv  series. 
Ready  for  the  People,  based  on  the 
book.  Tiger  in  the  Night.  Sy  Salkowitz 
will  write  the  tv  adaptation;  Jules  Scher- 
mer  will  be  supervising  producer  and 
Anthony  Spinner  producer  of  the  new series. 

Seagoing  studio  ■  The  Via  Vida,  $2.3 
million  minesweeper  converted  into  an 
ocean-going  tv  studio,  was  in  Bangkok 
last  week,  arriving  by  way  of  Saigon  and 
Singapore,  and  is  scheduled  to  leave 
this  week  for  Cambodia,  all  part  of  a 
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scouting  expedition  for  locations  for  a 

tv  series,  Via  Vida — The  Way  of  Life. 
The  one-hour  series,  filmed  in  color,  is 

being  produced  by  Artie  Wayne,  form- 
er singer-bandleader.  The  plot  con- 

cerns the  adventures  of  eight  teenagers 

who  are  making  a  two-year,  'round-the- 
world  cruise  aboard  the  Via  Vida.  Earli- 

er episodes  have  been  shot  in  Hong 

Kong,  Japan,  Hawaii,  the  Philippines 
and  Formosa. 

Frank  Buck  series  planned  ■  A  tv 

series  based  on  Frank  Buck's  Bring  'Em 
Back  Alive  is  being  planned  by  Aubrey 
Schenck  and  Edwin  F.  Zabel  in  asso- 

ciation with  Warner  Bros.  The  co- 
production  agreement  also  provides  for 
co-production  of  theatrical  motion  pic- 

tures, currently  in  preparation. 

Press  agent  ■  Wolper  Productions  has 
chosen  Jim  Moran,  New  York  press 

agent,  as  the  subject  of  "Story  of  a 
Publicist"  for  Wolper's  The  Story  of 
.  .  .  half-hour  tv  series.  William  Kro- 
kick  will  be  the  producer  and  director. 

RKO  pay  tv  to  use 

new  Columbia  features 

RKO  General  Inc.  announced  last 
week  it  has  signed  an  agreement  with 
Columbia  Pictures  Inc.  for  the  showing 
of  various  new  Columbia  feature  films 

over  the  company's  subscription  pay  tv 
operation,    WHCT    (TV)  Hartford. 

The  Canadian  government's  austerity 
campaign  has  afl[ected  the  capital  ex- 

penditure plans  of  the  Canadian  Broad- 
casting Corp.  The  government  has 

asked  the  CBC  to  cut  in  half  its  capital 
budget  of  $10,572,000. 

It  is  understood  that  the  CBC  is  not 
able  to  cut  its  capital  expenditures  by 
this  much  as  contracts  have  already 
been  awarded  on  several  projects  for 
the  current  fiscal  year,  which  ends  next 
April  30.  However,  CBC  has  suggested 
to  the  government  ways  in  which  it  can 
save  money  on  capital  outlays  during 
the  current  year,  but  these  have  not 
been  announced.  It  is  expected  that 
CBC  will  not  go  ahead  with  new  50  kw 
radio  stations  at  a  cost  of  $1,750,000 
each  at  Edmonton  and  Calgary,  Alberta, 
to  replace  CBX  Edmonton.  Its  new 
$2  million  tv  station  at  Quebec  City  will 
also  likely  await  better  times,  especially 
since  an  application  for  the  station  be- 

fore the  Board  of  Broadcast  Governors 
has  been  deferred  for  some  months. 
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RKO  is  carrying  films  on  subscription 

tv  which  are  called  "first  subsequent 
run"  (immediately  after  the  first  the- 

atrical showing).  RKO  also  offers 
features  released  earlier. 

Included  in  the  arrangement  are 
"The  Notorious  Landlady,"  with  Kim 
Novack  and  Jack  Lemmon;  "The  In- 

terns," with  Michael  Callan  and  Nick 
Adams;  "The  Three  Stooges  in  Orbit," 
with  the  Three  Stooges  and  Carol 

Christensen  and  "Sail  a  Crooked  Ship," 
with  Robert  Wagner  and  Dolores  Hart. 
An  RKO  General  spokesman  said  last 
week  more  than  700  customers  sub- 

scribe to  pay  tv  in  Hartford,  as  com- 
pared with  300  on  June  29  when  WHCT 

went  on  the  air. 

IViars  and  Clark  combine 

to  produce  new  dj  show 
Mars  Broadcasting  Inc.,  Stanford, 

Coim.  and  Dick  Clark  Radio  Produc- 
tions Inc.  are  producing  and  distribut- 

ing a  new  two-hour  Dick  Clark  disc 
jockey  show  for  radio. 

The  daily  show,  which  is  custom  pro- 
duced for  airing  by  different  stations, 

has  already  been  sold  in  five  markets. 
Using  a  disc  jockey/ master  of  cere- 

monies format,  the  show  sounds  as  if 
it  is  broadcast  to  a  local  audience  in  a 
local  auditorium  with  major  stars  and 
full  production  facilities  and  equipment, 
according  to  Stan  Kaplan,  executive 
vice  president,  Mars. 

A  new  $500,000  French-language  radio 
station  at  Ottawa,  Ont.,  a  new  tv  tape 
relay  system  at  Winnipeg,  Man.,  and  a 
new  tv  rebroadcasting  station  at  Sheet 
Harbor,  N.  S.,  are  also  expected  to  be 

deferred  because  of  the  government's 
austerity  campaign. 

Meanwhile  CBC  programs  are  being 
trimmed  due  to  falling  tv  advertis- 

ing revenue. 
There  has  been  no  suggestion  so  far 

that  the  government  might  demand  a 
cut  of  the  almost  $75  million  grant  for 
radio  and  tv  programs  on  the  national 
CBC  networks. 

Firm  represents  foreign  nnedia 

A  new  firm.  Media  Internationale, 

representing  foreign  language  newspa- 
pers, magazines,  radio  and  tv  stations 

outside  the  continental  United  States, 
has  opened  offices  in  the  International 
Bldg.,  San  Francisco. 

Media   Internationale   describes  its 

THE  ROAD  TO  MARKET 

MUST  PASS  MAIN  STREET 

To  reach  Main  Street, 

U.S.A.,turn  at  Mutual. 
Main  Street,  U.S.A.  is  the 

big  "buy-way"— the  street 
that  sells  through  local 
radio.  Mutual  owns  Main 

Street,  U.S.A.  lock,  stock 

and  big  town— with  453 
local  affiliates  everywhere. 

If  you  want  to  sell  where 
the  buying  is  biggest,  check 

the  signpost,  turn  at  Mu- tual. LANDMARK:  Mutual 
delivers  97  of  the  top  100 
Main  Streets  in  America. 

Mutual  Radio  1 3"" A  Service  to  Independent  Stations 
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function  thus:  "to  aid  American  ad- 
vertisers and  their  agencies  in  placing 

advertising  schedules  overseas,  includ- 
ing the  language,  currency  and  market- 

ing complexities." Ed  Anderson,  formerly  vice  president 
and  advertising  manager  of  The  Trav- 

eler magazine,  is  president  of  the  new- 
company. 

BBC-TV  advances 

date  for  new  network 

BBC-TV  now  hopes  to  start  its  sec- 
ond network  earlier  than  its  original 

April  1964  target  date,  it  was  an- 
nounced by  BBC  Chairman  Sir  Arthur 

Forde,  when  he  opened  the  29th  Na- 
tional Radio  and  Television  Exhibition 

in  London. 

He  said,  "We  hope  to  have  the  serv- 
ice operating  in  the  London  area  by 

April  1964.  But  if  we  can  do  anything 
to  speed  up  this  service  we  shall  do 

it.  .  .  ." Charles  Stanley,  president  of  the  Brit- 
ish Radio  Equipment  Manufacturers' 

Assn.  and  also  chairman  of  the  Pye 
group  of  companies,  said  the  news  was 

"the  most  encouraging  thing  we  have 

heard." A  day  before  the  official  opening  he 
had  forecast  that  the  second  BBC-TV 
network  would  be  on  the  air  in  1963. 
He  revealed  that  the  radio  industry  had 
asked  the  postmaster  general  to  give 
BBC  permission  to  start  next  year  rather 
than  in  1964.  The  industry  is  ready 
for  625-line  uhf  television,  he  said,  and 

the  public  won't  be  kept  waiting. 
BBC  plans  a  national  coverage  for 

the  second  network  to  be  developed 
over  several  years. 

German  firm  in  pact 

with  Benton  &  Bowles 

A  mutual  representation  agreement 
has  been  made  between  Benton  & 
Bowles  Inc.,  New  York,  and  Hanns  W. 
Brose  GmbH  &  Co.,  Frankfurt,  Ger- 

many, in  which  the  German  advertis- 

CBC's  helping  hand  across  the  Pacific 
Program  exchange  between  Can- 

ada and  Australia  is  discussed  by 
Dr.  James  Darling,  chairman  of  the 
Australian  Broadcasting  Commission 
(left),  during  a  visit  to  Canadian 
Broadcasting  Corp.  headquarters. 
With  him  are  W.  J.  Dunlop,  CBC 

supervisor  of  international  relations 
(center)  and  D.  O.  Ray,  Australian 
High  Commissioner  to  Canada.  The 
Australian  Broadcasting  Commission 
has  been  using  CBC  television  pro- 

grams on  an  exchange  basis  since 1953. 

ing  agency  will  serve  as  B&B"s  repre- sentative in  that  country,  and  B&B  will 
represent  Brose  in  the  U.  S. 

Brose  was  founded  in  1948.  Current 
billings  are  approximately  $10  million annually. 

Radio  stations  start 

Canadian  talent  library 

CFRB-AM-FM  Toronto,  Ont.,  and 
CJAD  and  the  new  CJFM-FM  Mont- 

real. Que.,  have  begun  production  of 
Canadian  Talent  Library,  a  collection 
of  12-inch  transcriptions  in  both 
monaural  and  stereo  for  Canadian  radio 

stations.  The  programs  will  be  pro- 
duced by  Canadian   musicians,  from 

music  arranged  by  Canadians,  some 
composed  by  Canadians,  and  recorded 
at  RCA-Victor  studios  at  Toronto  and 
Montreal. 

J.  Lyman  Potts,  program  manager 
of  CJAD  and  manager  of  CJFM-FM, 
who  conceived  the  idea,  said  that  the 
Canadian  Talent  Library  will  start  with 
100  selections,  featuring  Canadian 
orchestras  ranging  in  size  from  6  to 
26  musicians.  First  performances  will 
be  heard  on  CJFM-FM  about  Oct.  1,  to 

ROCHESTER,  N.Y.  - 

With  a  new,  higher  antenna 
511  feet  alcove  average  terrain, 
CHANNEL  10  now  gives 

you  more  reach— more  homes 
—with  Rochester  area  coverage 

second  to  none  ! 

BASIC  CBS 

CHANNEL  10 

National  Rep.  H-R  TELEVISION,  Inc. 

Trucks  track  tax  dodgers 

The  British  post  office  is  step- 
ping up  its  campaign  against 

viewers  who  haven't  paid  their 
annual  tv  set  tax.  Nine  new  de- 

tector trucks  which  start  roaming 
Britain  in  October  will  not  only 

pinpoint  sets  in  homes  but  can 

tell  to  which  channel  they're tuned. 

They  have  a  two-mile  range  in 
open  country  and  half  a  mile  in 
cities.  The  trucks  will  have  the 

words  "Television  Detector" 
painted  on  them  clearly.  The  aim 
is  to  encourage  non-paying 
viewers  to  start  paying  before  the 
need  for  prosecution.  It  is  illegal 
to  operate  a  radio  or  tv  set  that 
is  not  covered  by  an  annual  tax 

payment.  A  portion  of  the  money 
gathered  goes  to  BBC. 
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coincide  with  the  station's  inauguration. 
The  Hbrary  will  provide  new  and 

highly  remunerative  employment  op- 
portunities for  musicians  and  artists,  Mr. 

Potts  pointed  out.  It  will  also  promote 
their  employment  in  Canada  and  other 
countries. 

Developed  to  its  fullest  extent  and 

supported  by  the  Canadian  broadcast- 
ing industry,  the  library  could  bring 

about  a  reduction  in  the  use  of  im- 

ported material  as  use  of  "native" 
programs  increases.  For  small  commu- 

nity stations  suffering  a  lack  of  local 
broadcast  talent,  the  library  could  solve 
a  problem  of  program  content  required 
by  Canadian  broadcast  legislation. 

In  announcing  the  formation  of  the 
library,  W.  C.  Thornton  Cran,  presi- 

dent of  CFRB  and  CJAD,  stated  the 
aim  is  to  increase  the  library  each  year. 
Other  stations  will  be  asked  to  produce 
Canadian  programs  for  the  service. 

Abroad  in  brief... 

BBG  sets  '62  dates  ■  The  Canadian 
Board  of  Broadcast  Governors  has  an- 

nounced that  it  will  hold  at  least  four 
public  hearings  at  Ottawa,  Ont.,  next 
year  on  Jan.  15,  April  2.  June  4  and 
Aug.  27. 

Canadian  branch  ■  Intercontinental 
Marketing  Services,  New  York,  has 
opened  a  Canadian  office  at  Montreal, 
Que.,  at  1245  Sherbrooke  St.  West,  with 
G.  Russell  Hulme  as  manager.  The 
agency  will  specialize  in  drug  accounts. 

Stations  appoint  ■  CKVL  Verdun, 
Que.,  (Montreal  suburb)  has  appointed 
Young  Canadian  Ltd.,  New  York,  as 
U.  S.  representative.  CKSL  London, 
Ont.,  has  appointed  Markey  Brooke  In- 
terprovincial  Ltd.,  Toronto,  Ont.,  as  ex- 

clusive representative  in  Canada. 

Annual  report  good  ■  Sueddutscher 
Rundfunk,  Stuttgart,  West  Germany, 
reports  its  1961  tv  income  is  $13,456,- 
000,  double  that  of  1960,  which  it  says 
will  be  enough  to  finance  all  program 

operations  despite  the  government's  re- 
quirement the  firm  must  pay  30%  of  its 

total  license  fee  income  to  the  Laender- 
Fernsehen  (second  channel).  Three- 
fifths  of  the  firm's  income  came  from 
radio  license  fees,  the  remainder  from 
tv  licenses. 

Time  buys  up,  but ...»  Suedwestfunk, 
Baden-Baden,  and  Sueddeutscher  Rund- 

funk, Stuttgart,  report  receiving  $8.5 
million  in  orders  for  tv  commercial 
time,  but  because  only  part  of  their 
total  air  time  is  available  for  commer- 

cial sale,  more  than  $5,560,000  in  or- 
ders from  buyers  had  to  be  rejected 

last  year.  In  commercial  radio,  they 
booked  80%  of  the  available  time,  but 
when  the  tv  time  shortage  developed, 
radio  sold  out. 

BBG  TIGHTENS  DOWN  ON  AM  BIDS 

Only  one  survives  mass  turndown  at  latest  meeting 

The  Canadian  Board  of  Broadcast 
Governors  turned  down  all  but  one 
application  for  new  am  broadcasting 
stations.  Following  hearings  at  Ottawa, 
announcement  was  made  Aug.  30  that 
applications  for  licenses  in  suburban 
areas  of  Toronto  and  Winnipeg  were 
turned  down  because  such  operations 
were  not  considered  economically  feas- 

ible without  entering  the  metropolitan 
areas  for  advertising  solicitation.  Appli- 

cants for  French-language  stations  at 
Ottowa  were  denied  and  a  decision  de- 

ferred on  an  application  for  such  a 
station  by  the  CBC  pending  its  ability 
to  obtain  funds  from  the  Canadian 

government. 
Am  station  applicants  at  Fredericton, 

N.  B.,  and  Stephenville,  Nfld.,  will  have 
to  wait  until  the  BBG  makes  a  further 

study  of  the  situation  in  these  areas.  Ap- 
plicants for  a  station  at  Duncan,  B.  C., 

were  turned  down  because  the  BBG 
did  not  feel  economic  conditions  there 

justified  a  local  radio  station.  Only  ap- 
plicant to  be  recommended  for  an  am 

license  was  the  Royal  Canadian  Air 
Force  for  a  40-w  station  on  1340  kc 
at  the  defense  base  at  Chibougamau, 

Que. 
Fm  applicants  fared  better.  CHUM 

Toronto,  Ont.,  was  recommended  for 
fm  license  on  104.5  mc  with  18  kw. 

Decision  was  reserved  on  the  applica- 
tion of  CHUC  Cobourg,  Ont.,  for  fm 

license  on  103.1  mc  with  117  kw,  pend- 
ing approval  of  proposed  fm  network 

applied  for  by  CHFI-FM  Toronto,  Ont. 
CHAU-TV  Carleton,  Que.,  was  rec- 

ommended for  a  rebroadcast  station 

license  at  Ste.  Marguerite-Marie,  Que., 
with  219  w  video  and  109  w  audio 

power  on  ch.  2. 
CKBI-TV  Prince  Albert,  Sask.,  re- 

ceived approval  to  increase  power  on 
two  5-w  satellite  stations,  one  at  Alti- 
cane,  Sask.,  on  ch.  10  to  340  w  video 
and  170  w  audio  power,  and  the  other 
at  North  Battleford,  Sask.,  on  ch.  7 
with  315  w  video  and  157  w  audio 

power. Five-w  tv  satellite  stations  were  rec- 
ommended for  CHCT-TV  Calgary, 

Alta.,  on  ch.  12  at  Drumheller,  Alta., 
for  CHCA-TV  Red  Deer,  Alta.,  at  Red 
Deer  River  Valley,  Alta.,  on  ch.  10, 
and  for  CJFP  Riviere-du-Loup,  Que., 
at  Bale  St.  Paul,  Que.,  on  ch.  13  to  re- 
broadcast  CKRT-TV  Riviere-du-Loup. 
CKX-TV  Brandon,  Man.,  received 

approval  for  two  satellites,  one  on  ch. 
11  at  Foxwarren,  Man.,  with  6.64  kw 
video  and  3.48  kw  audio  power,  and 
the  second  at  Melita,  Man.,  on  ch.  9 
with  188  w  video  and  94  w  audio  power. 

Decision  was  reserved  on  a  satellite 
for  CBHT  (TV)  Halifax,  N.  S.,  at 

Sheet  Harbour,  N.  S.,  on  ch.  1 1  with 
660  w  video  and  330  w  audio  power. 

In  mountainous  British  Columbia 

province  5-w  satellites  were  recom- 
mended to  pick  up  programs  of  CHEK- 

TV  Victoria,  B.  C,  to  a  society  being 
incorporated  by  Eric  Barton  Murray  of 
Victoria,  with  stations  at  Sointula, 
Kokish,  Port  Hardy  and  Newcastle 
Ridge.  At  Yuill  Mountain,  Balfour, 
B.  C,  a  20  milliwatt  station  will  re- 
broadcast  programs  of  KXLY-TV  Spo- 

kane, Wash.,  on  ch.  5  until  a  Canadian 
tv  station  can  put  a  signal  into  this  area. 
License  is  a  society  headed  by  John 
L.  Hobson. 

Other  actions  by  the  board: 
CJBC  Toronto,  Ont.,  former  key  sta- 

tion of  the  disbanded  CBC  Dominion 

network,  was  approved  for  French- 
language  programming  in  the  Toronto 
area. 
CFRA  Ottawa,  received  permission 

to  form  a  network  in  Ontario  to  broad- 
cast football  games  this  fall,  with  sta- 

tions in  network  being  CHML  Hamil- 
ton, CJKL  Kirkland  Lake,  CKGB  Tim- 

mins,  CFCH  North  Bay,  CKWS  Kings- 
ton, CKNX  Wingham,  CKLS  London, 

Vh 

MORE  KANSANS  VIEW  KTVH 

THAN  ANY  OTHER  KANSAS  TV* 

OVER 

51 

NEWS 
PROGRAMS 
EVERY  WEEK 

Dynamic  programming  — over  51  news 
programs  a  week  —  Kansans  rely  on 
KTVH.  Select  the  station  with  more  viewer 

buying  power,  KTVH. 
*  Nielsen,  February  1961 

KTVH 
WICHITA  /  HUTCHINSON 

KANSAS 
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Carson/Roberts,  Los  Angeles  ad- 
vertising agency,  has  initiated  a 

hands-across-the-sea  program  with 
Nitto  Advertising  Agency,  Tokyo. 
The  American  agency  will  provide 
the  curriculum,  personnel  and  advice 
necessary  to  help  the  Japanese  firm 

"westernize  its  approach"  to  adver- 
jtising  and  Nitto  will  call  upon 
Carson/Roberts  when  Japanese  firms 
require  marketing  and  merchandis- 

ing assistance  in  America. 
Nitto  has  60  clients,  reportedly 

among  the  leading  advertisers  in 

Japan.  It  is  one  of  the  country's  10 

CKKW  Kitchener,  CKLW  Windsor, 
CJIC  Sault  Ste.  Marie,  and  CHNO 
Sudbury. 
CFRB  Toronto,  similarly  has  been 

licensed  to  form  a  network  with  CJBQ 
Belleville,  Ont.,  to  broadcast  football 
games  of  the  Argonaut  club,  this  fall. 
A  number  of  antenna,  studio  loca- 

largest  agencies  and  billed  more  than 
$4.5  million  last  year. 

As  a  tangible  representation  of  the 
cooperative  arrangement,  billboards 
will  be  erected  in  Tokyo  bearing  the 

Carson/Roberts  slogan  "Have  a 
Happy  Day!"  Similar  billboards  in Los  Angeles  are  located  near  various 

C/R  clients'  offices. 
Above,  Ralph  Carson  (1),  presi- 

dent of  the  U.  S.  agency,  presents 
a  replica  of  the  billboard  to  Katsuichi 
Shibata,  president  of  Nitto.  In  Japa- 

nese the  slogan  says,  "Each  Day 

Have  Happiness." 

tion  changes,  and  power  increases  were 
also  approved  at  this  session. 

Moose  Jaw  station 

to  join  CTV  network 

Approval  was  given  at  the  mid-Au- 
gust meeting  of  the  Board  of  Broadcast 

Governors  for  disaffiliation  of  CHAB- 
TV  Moose  Jaw,  Sask.,  from  the  Ca- 

nadian Broadcasting  Corp.  national  net- 
work. The  station  will  become  an  affil- 

iate of  CTV  Television  Network,  To- 
ronto, supplying  alternative  tv  programs 

for  a  large  area  of  Saskatchewan  prov- ince. 

To  enlarge  this  area  the  BBG  also 
recommended  CHAB-TV  for  a  license 
for  a  rebroadcasting  station  on  ch.  9  at 
Regina,  Sask.,  with  140  kw  video  and 
75  kw  audio  power,  and  directional  an- 

tenna 680  feet  above  average  terrain. 
The  station  will  provide  alternative  tv 
programs  for  viewers  in  the  Regina area. 

To  enable  the  Moose  Jaw  area  view- 
ers to  receive  the  CBC  national  net- 

work programs,  CKCK-TV  Regina, 
Sask.,  has  been  recommended  for  a  li- 

cense for  a  rebroadcasting  station  at 
Willow  Bunch,  Sask.,  on  channel  6  with 
9  kw  video  and  4.5  kw  audio  power 
and  directional  antenna  864  feet  above 
average  terrain. 

An  application  by  CKCK-TV  Re- 
gina, for  another  satellite  station  on  ch. 

10  at  Tugaske,  Sask.,  was  turned  down 
for  the  time  being  while  the  BBG 
studies  the  use  of  ch.  10  in  Saskatche- 
wan. 

CBC  announces  new 

spot  tv  sales  system 
The  Canadian  Broadcasting  Corp. 

announced  last  month  that  it  has  be- 

gun a  new,  centralized  system  for  book- 
ing national  and  regional  selective  busi- 

ness on  its  tv  stations. 
The  Toronto  office  of  the  CBC  Na- 

tional Selective  Tv  Sales  will  handle 

bookings  for  spots  and  selective  pro- 
grams on  individual  CBC  English  lan- 
guage stations.  The  CBC  Montreal 

office  will  do  the  same  for  the  French 
language  stations.  Inquiries  to  the 
Toronto  office  should  be  addressed: 
P.  O.  Box  500.  For  Montreal:  P.  O. 
Box  6000. 
CBC  believes  the  new  system  will 

facilitate  the  placing  of  all  business 
with  the  network. 

ARB,  IVIcDonald  plan 
audience  data  exchange 

The  American  Research  Bureau  will 
include  Canadian  audience  data  in  its 

1962-63  reports,  ARB  said  last  week. 
ARB  and  McDonald  Research  Ltd.  of 
Toronto  will  exchange  audience  data 
in  a  cooperative  agreement. 

Under  the  pact,  ARB  will  have  sale 
rights  for  the  Canadian  data  in  the 
U.S.  and  McDonald  will  have  identical 

sale  rights  for  ARB's  data  in  Canada. 
ARB  expects  it  will  be  able  to  in- 

corporate information  on  Canadian 
viewing  into  its  local  market  reports 
(showing  which  U.S.  markets  have 
Canadian  audiences). 

e  tlian  a  decade        Constructive  Service 

to  lJ3roadcasteri  and  tlie  ̂ roacastin^  ̂ nduitr^ 

HOWARD  E.  STARK 

Brokers — Consultants 

50  EAST  58TH  STREET  NEW  YORK,  N.  Y.  ELDORADO  5-0405 
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FATES  &  FORTUNES 

Mr.  Leadley 

BROADCAST  ADVERTISING 

Robert  A.  Leadley, 
former  tv  account  su- 

pervisor at  Young  & 
Rubicam,  New  York, 
joins  BBDO,  that  city, 
as  vp  and  supervisor 
on  U.S.  Steel  account. 
At  Y&R,  Mr.  Leadley 
was  tv  account  head 
for  Procter  &  Gam- 

ble and  other  accounts  including  The 
Drackett  Co.,  The  Borden  Co.,  Ameri- 

j  can  Home  Foods,  Goodyear,  Royal  Mc- 
I  Bee,  Travelers  Insurance  and  Piel 
'  Brothers.  Carl  M.  Jensen,  supervisor  on 
j  North  American  Aviation  account  at 
'i  BBDO,  Los  Angeles,  elected  vp. 

|!     Robert  A.  Baker,  for  17  years  account 
executive  with  Baker  &  Stimpson  Adv., 

;  Seattle,  resigns  to  become  president  and 
!  general  manager  of  Dentur-Eze  Inc. 
i  (pharmaceutical  manufacturer  of  Den- 
j  tur-Eze  and  Dentur-Kleen),  that  city, 
!  succeeding  Jack  Parker,  who  recently 
died.  Baker  &  Stimpson  has  for  nine 
years  been  advertising  agency  of  Den- 

tur-Eze Inc. 

George  M.  Friedland  appointed  na- 
tional sales  director  of  commercial  ac- 
counts division  of  CandyGram  (candy 

by  wire),  Beverly  Hills. 
Elmer  Jaspan,  former  vp  in  charge 

of  radio-tv  for  Bauer  &  Tripp,  Philadel- 
phia, appointed  to  newly  created  post  of 

vp  and  associate  director  of  radio-tv  de- 
partment of  Lawrence  C.  Gumbinner 

Adv.,  New  York.  Bertrand  Lanchner 
and  James  G.  Neville,  both  of  whom 
were  with  Dancer-Fitzgerald-Sample, 
New  York,  named  to  Gumbinner's  ra- 

dio-tv department  as  director  of  busi- 
ness affairs  and  account  executive-sports 

director,  respectively. 

PrQntoI 
TOTAL  SPANISH  TV 

IN  LOS  ANGELES  ! 

KM  EX  TV 

CHANNEL  34 
Represented  by: 
Spanish  International  Network  Sales 
247  Park  Avenue,  New  York,  N.  Y. 

BROADCASTING,  September  10,  1962 

Award-winning  Gamble 

Frederic  R.  Gamble,  retired 
president  of  American  Assn.  of 
Advertising  Agencies,  received 
Chartered  Association  Executive 

(CAE)  award  of  American  Socie- 
ty of  Assn.  Executives.  Mr. 

Gamble,  one  of  43  to  be  honored, 
received  award  on  opening  day 

of  society's  43rd  annual  meeting 
at  the  Mayflower  Hotel,  Washing- 

ton, Aug.  27-30.  The  CAE  plan 
gives  special  recognition  to  asso- 

ciation executives  who  have  broad 

backgrounds  in  all  phases  of  asso- 
ciation management  and  meet  re- 

quirements covering  education, 
experience,  training  and  achieve- 
ment. 

Robert  Kahl,  executive  vp  of  grocery 
division  of  The  Borden  Co.,  joins  Sulli- 

van, Stauffer,  Colwell  &  Bayles,  New 
York,  as  group  supervisor  in  marketing 
department. 

Otis  L.  Hubbard  Jr., 

vp  and  account  super- 
visor at  Needham, 

Louis  &  Brorby,  Chi- 

cago, joins  McCann- Erickson,  that  city,  as 
senior  vp  and  member 
of  management  board, 
effective  Sept.  17.  Mr. 
Hubbard,  who  joined 

1958,  was  previously  with 

Mr.  Hubbard 

NL&B  in 
N.  W.  Ayer  &  Son 

Bernard  Endelman,  former  account 
executive  with  Doyle  Dane  Bernbach, 
New  York,  joins  Papert,  Koenig,  Lois, 
that  city,  as  supervisor  on  Clark  Oil  & 
Refining  Corp.  account.  Bernard 
Shiossman,  marketing  director  of  Pa- 

velle  Corp.,  returns  to  PKL's  New York  office.  Mr.  Shiossman  left  agency 
in  December  1961  to  join  Pavelle. 

George  R.  Lyon,  vp 
and  group  manager  at 
Fuller  &  Smith  &  Ross, 
New  York,  named 

to  new  post  of  man- 
ager of  operations. 

Mr.  Lyon  joined 
FSR's  media  depart- 

ment in  1947  and  be- 
came media  director 

in  1948.  He  was  made  account  execu- 
tive in  1950  and  elected  vp  and  group 

manager  in  1956. 

Harvie  H.  Chapman,  for  past  two 
years  assistant  vp  and  director  of  pr 
for  Texas  Bank  &  Trust  Co.,  Dallas, 
joins  Tracy-Locke  Co.,  advertising  and 
public  relations  agency,  that  city,  as  ac- 

count executive. 

Mr.  Lyon 

Robert  Gernert  and  Gene  Fairly  join 
Foote,  Cone  &  Belding,  New  York.  Mr. 
Gernert,  previously  with  McCann- 
Erickson,  will  serve  as  senior  executive 
on  Lever  Bros.  Pepsodent  account.  Mr. 

Fairly,  former  partner  of  William  Up- 
john Assoc.,  will  service  Menley  & 

James  Labs  account. 

George  H.  Smith, 
former  account  exec- 

utive and  radio-tv  di- 
rector of  Keyes,  Mad- 

den &  Jones,  Miami, 

Fla.,  joins  Bishopric- 
Green-Fielden,  adver- 

tising agency,  that  ci- 
ty, as  account  super- visor. Mr.  Smith  will 

also  serve  as  director  of  radio-tv  plan- 
ning, assisting  W.  Arthur  Fielden,  vp  in 

charge  of  radio-tv  activities. 
A.  J.  Palmerio,  copy  supervisor  at 

Frank  Vos  &  Co.,  New  York  advertis- 
ing agency,  elected  vp. 

Jerry  Franken,  head  of  his  own  pr 
firm  in  Los  Angeles  for  past  two  years, 

joins  international  pr  firm  of  Cleary- 
Strauss-Irwin  &  Goodman  Sept.  10  as 
senior  account  executive.  Under  terms 

of  contract,  Mr.  Franken's  major  clients which  include  Bill  Burrud  Enterprises, 

Mr.  Smith 
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Filmaster  Inc.  and  Your  First  Impres- 
sion, NBC-TV  daily  panel  show,  will  be 

serviced  by  Mr.  Franken  and  CSIG 
staff,  with  Mr.  Franken  also  acting  as 
account  supervisor  for  certain  CSIG 
clients. 

Daniel  E.  Kelly,  for  past  six  months 
with  Needham,  Louis  &  Brorby,  Chi- 

cago, joins  Foote,  Cone  &  Belding,  that 
city,  as  copy  supervisor. 

Don   R.  Reynolds, 
former  toiletries  and 

package  goods  spe- 
cialist with  marketing 

group  of  J.  Walter 
Thompson  Co.,  New 
York,  named  market- 

ing-merchandising su- 
pervisor on  Helene 

Curtis  account  at  Ed- 
H.  Weiss  &  Co.,  Chicago. 

Peter  G.  White,  senior  writer  at  J. 
Walter  Thompson  Co.,  New  York,  joins 
Norman,  Craig  &  Kummel,  that  city,  as 
copy  planning  supervisor.  Mr.  White 
previously  served  as  account  supervisor 
with  Erwin  Wasey,  Ruthrauff  &  Ryan 
and  copywriter  with  Young  &  Rubicam. 

Frank  P.  Innis  Jr.,  assistant  account 

manager  of  Beaumont,  Heller  &  Sper- 
ling, advertising,  merchandising  and  pr 

agency,  Reading,  Pa.,  appointed  radio-tv 
director,  succeeding  Dee  Hassler,  who 
resigned. 

Rod  D.  Frazier,  tv  copywriter  since 
1960  with  Leo  Burnett  Co.,  Chicago, 
promoted  to  supervisor  in  tv  copy  de- 
partment. 

Roger  Mader,  art  director  at  Young  & 
Rubicam,  New  York,  promoted  to  art 
supervisor.  He  joined  agency  in  1955. 

Lynn  R.  Westergaard  named  account 
executive  in  pr  division  of  Burke  Bowl- 

ing Adams,  Atlanta  advertising  agency. 

THE  MEDIA 

Julian  P.  Kanter, 
account  executive  with 
Storer  Television 

Sales,  Chicago,  pro- 
moted to  midwestern 

sales  manager,  replac- 
ing George  U.  Lyons, 

who  was  recently  ap- 
pointed general  sales 

manager  of  WJW-TV 
Cleveland  (Week's  Headliners,  Aug. 
27).  Mr.  Kanter  joined  Storer  organiza- 

tion in  his  present  capacity  in  spring  of 
1961  when  Storer  tv  sales  arm  was  first 

organized.  Previously,  he  served  as  ac- 
count executive  in  Chicago  office  of 

Peters,  Griffin,  Woodward. 

J.  Ronald  Bayton,  member  of  sales 
department  of  WBBF-AM-FM  Roch- 

ester, named  general  manager  of  WTLB 
Utica,  both  New  York.  Both  stations 
are  owned  by  Star  Broadcasting  Co. 

Mr.  Kanter 

Foundation  returns  slate 

Arthur  Simon,  advertising  man- 
ager of  Radio-Television  Daily,  re- 

elected president  of  Broadcasters' 
Foundation,  New  York.  Other 
officers,  all  re-elected:  Charles 
Godwin,  Mutual  Broadcasting 
System,  vp;  Peggy  Stone,  Radio- 
Tv  Representatives,  vp;  Henriette 
Harrison,  Henriette  Harrison  Pub- 

lic Relations,  secretary,  and  Jeff 
Sparks,  radio-tv  officer  of  United 
Nations,  treasurer.  Directors  elect- 

ed for  coming  year:  May  Singhi 
Breen,  Gordon  Gray,  Raymond 
F.  Guy,  Robert  J.  Higgins,  Ward 
L.  Quaal,  Joseph  H.  Ream,  Mr. 
Simon,  Mr.  Sparks  and  Miss 
Stone. 

Mr.  Merkle 

William  P.  Perry,  sales  manager  of 
WKLO  Louisville,  Ky.,  promoted  to 
general  manager  and  elected  secretary 
and  member  of  board  of  directors  of 

Mid-America  Broadcasting  Corp.,  li- 
censee of  station. 

Joseph  L.  Merkle, 
regional  manager  of 
ABC-TV  station  rela- 

tions, named  to  newly 

created  post  of  ad- 
ministrative manager 

of  that  department. 
Charles  Leasure,  ac- 

count representative 
in  ABC-TV  station 

clearance  department,  promoted  to  sta- 
tion relations  regional  manager.  Mr. 

Merkle  will  function  within  department 
and  company  as  coordinator  of  all  con- 

tractual and  engineering  matters  and  re- 
search studies  pertaining  to  affiliates. 

He  joined  network  in  1956  in  present 
capacity.  Mr.  Leasure  joined  ABC  in 
October  1957. 

Cy  Swingle  named  general  sales  man- 
ager; Bill  Viands  appointed  sales  coordi- 

nator; and  Buddy  Holiday  to  chief  an- 
nouncer of  WCKR-AM-FM  Miami,  Fla. 

Luther  Evans,  former  sports  writer  of 

Miami  Herald,  joins  WCKR's  personal- 
ity staff. 

Roy  W.  Gunderson,  formerly  with 
KIMN  Denver,  named  sales  manager  of 
KDEY  Boulder,  both  Colorado.  Target 
date  of  Boulder  outlet  is  Sept.  17. 

James  Crismond,  account  executive 
at  WTOP-AM-FM  Washington,  ap- 

pointed to  newly  created  post  of  local 
sales  manager.  Prior  to  joining  WTOP 
in  July  1953,  Mr.  Crismond  was  sales 
manager  of  WGAY  (FM)  Washington, 
D.  C. 

George  Mazarr,  formerly  with 
WEAW-AM-FM  Evanston,  111.,  joins 
WLS  Chicago  as  account  executive. 

Mr.  Badger 

Serge  T.  Popper,  former  sales  man- 
ager of  WMET-AM-FM  Miami  Beach.i 

joins  Mort  Bassett  &  Co.,  New  York  rep  ( 
firm,  as  account  executive. 

John  R.  Lavallee  joins  New  England 
Spot  Sales,  Boston,  as  account  execu- 
tive. 

Marian  Finney  appointed  supervisor 
of  national  sales  department  of  WCPO- 
AM-FM-TV  Cincinnati,  replacing  Jack 

Hale,  who  was  named  stations'  local sales  manager. 

Donald  J.  Badger, 

former  general  sales 

manager  of  WJIM-TV 
Lansing,  Mich.,  ap- 

pointed general  sales 
manager  of  WIIM- 
TV  Grand  Rapids- 
Kalamazoo,  Mich., 
new  ABC-TV  affiliate 
and  interim  operation 
which  plans  to  go  on  air  Nov.  1.  Mr. 
Badger  also  served  with  KETV  (TV) 
Omaha,  Neb.,  for  five  years. 

Glenn    Condon,   news   director  of 
KRMG  Tulsa,  elected  president  of  UPI 
Broadcasters  of  Oklahoma,  succeeding 

Allan  Page,  manager  of  KGWA  Enid.-j 
Regional  vps  elected:  T.  M.  Rabum,  j 
KGYN    Guymon,    Northwest;  Dick| 
Evans,  KRMG  Tulsa,  Northeast;  Art|i 
Johnson,  KSWO  Lawton,  Southwest;) 
Ray  Van  Hooser,  KNED  McAlester, 
Southeast,  and  Ed  Ballard,  KVLH  Pauls 
Valley,  Central. 

John  Katz,  news  announcer  with 
WCBM-AM-FM  Baltimore,  joins  Dallas 
office  of  The  Katz  Agency  as  member 
of  radio  sales  staff.  He  is  son  of  Eugene 
Katz,  president  of  rep  firm. 

Alan  B.  Johnstone, 
former  radio  manager 
of  San  Francisco  office 
of  Avery-Knodel,  ap- 

pointed sales  manag- er of  WOKR  (TV), 

interim  operation, 

Rochester,  N.  Y.  Pre- 
viously, Mr.  John- stone served  as  sales 

representative  of  KEWB  San  Francisco, 
western  manager  of  Ziv-United  Artists 
and  sales  manager  of  KGO-AM-FM San  Francisco. 

Thomas  F.  Dennin,  sports  director  of 
WNBF-AM-FM-TV  Binghamton,  N.Y., 

appointed  tv  account  executive. 

Herbert  Jellinek,  cost  control  ad- 
ministrator, ABC,  promoted  to  new  po- 

sition of  director  of  budgets  and  cost 
control  for  western  division.  Mr.  Jelli- 

nek joined  ABC  in  1962  and  became 
assistant  supervisor  of  cost  accounting 
in  1953.  In  1958  he  was  made  assist- 

ant director  of  sales  service,  ABC-TV, 
and  in  1959  he  became  cost  control 
administrator. 

Mr.  Johnstone 
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Ken  Ovenden,  program  director  of 
IVVEEI-AM-FM  Boston,  appointed  to 

'newly  created  position  of  director  of 
;broadcast  operations.  Dick  Covington, 

(former  production  manager  of  WCAU- 
IaM-FM  Philadelphia,  named  WEEI 
program  director,  replacing  Mr.  Oven- 

den. Both  are  CBS-owned  stations. 

Parker  Daggett, 
former  general  sales 
manager  of  \\TR.IT- 
AM-FM  Milwaukee, 
appointed  sales  man- 

ager of  WXIX  (TV), 
that  city.  Mr.  Dag- 

gett previously  served 
as  general  manager  of 
KBOX  Dallas. Mr.  Daggett 

Ted  Pettit,  for  past  year  in  charge  of 
press  information  for  KNX-AM-FM  Los 
.\ngeles,  named  to  newly  created  posi- 

tion of  sales  promotion  and  merchan- 
dising manager.  Gretchen  Fine,  partner 

of  Los  Angeles  pr  firm  of  Best  &  Fine, 
joins  KNX  information  service  depart- 

ment to  handle  publicity,  filling  vacancy 

created  by  Mr.  Pettit's  move. 

Gerald  IVI.  Goldberg,  formerly  with 
The  Publicity  Organization,  New  York, 
named  pr  director  of  WINS,  that  city, 
effective  Sept.  17.  Don  Luftig  appointed 

station's  executive  producer.  Stan Brooks  named  assistant  news  director. 

Out  to  pasture 

Mr.  Davis 

Donald  D.  Da- 
vis, vice-president 

of  KMBC-TV, 
Metromedia  out- 

let in  Kansas  City, 
retires  from  sta- 

tion and  will 
move  to  Tucson, 
Ariz.,  where  he 
plans  to  enter 

real  estate  business. 
Mr.  Davis,  pioneer  broadcast 

executive,  left  agency  field  in 
1931  to  become  president  of 
WHB  Kansas  City.  Owned  at 
that  time  by  Cook  Paint  &  Varnish 
Co.,  WHB  was  sold  when  com- 

pany bought  KMBC  in  1953.  He 
became  KMBC  vp  year  ago  when 
station  was  purchased  by  Metro- 
m^edia. 

Active  in  civic  affairs,  Mr. 
Davis  is  president  of  new  Down- 

town Club.  His  industry  activities 
include  past  director  of  Television 
Bureau  of  Advertising:  vp  of 
Assn.  of  Maximum  Service  Tele- 
casters;  radio  promotion  chair- 

man of  CBS  affiliates;  and  vice 
chairman  and  secretary  of  ABC- 
TV  affiliates  board. 

Harold   C.  Altura, 

former  radio  promo- 
tion manager  of 

Avery-Knodel,  ap- 
pointed radio  research 

and  promotion  direc- 
tor of  Peters,  Griffin, 

Woodward,  New 
York.  Previously,  Mr. 
Altura  was  account 
executive  with  Humphrey,  Alley  & 
Richards. 

r.  Altura 

Glenn  Luther,  recently  with  KPIX 
(TV)  San  Francisco,  appointed  studio 
engineering  supervisor  of  KDKA-AM- 
FM  Pittsburgh,  succeeding  E.  B.  (Ward) 
Landon,  who  retired.  Both  stations  are 
owned  and  operated  by  Westinghouse 
Broadcasting  Co. 

Alan  R.  Morris  appointed  assistant 
director  of  program  business  affairs  of 
ABC-TV  network.  Mr.  Morris,  who  will 
report  to  Edward  Masket,  director  of 
program  business  affairs,  will  be  re- 

sponsible for  business  aspects  of  ABC- 
TV  program  and  talent  negotiations. 
He  joined  ABC  as  attornev  in  Decem- 

ber 1961. 

Ralph  E.  Green  Jr. 
appointed  director  of 
engineering  of 
W  C  A  U  -  A  M  -  F  M 
Philadelphia,  effective 
Sept.  16.  Mr.  Green 

joined  CBS-owned outlets  in  1950. 

Mr,  Green Olaf  Thorvaldsen, 

formerly  with  Interna- 
tional News  Service,  joins  news  depart- 

ment of  WGR-AM-FM  Buffalo.  N.  Y. 

Richard  B.  Barnhill,  operations  man- 
ager of  WNBC-TV  New  York,  pro- 

moted to  production  and  operations 
manager.  Len  Weinles  named  to  newly 
created  post  of  executive  producer  in 

station's  public  affairs  department. 

Squire  D.  Rushnell,  director  of  pro- 
grams and  public  affairs  at  WTRL  Bra- 

denton.  Fla.,  named  production  super- 
visor of  WBZ-AM-FM  Boston,  succeed- 

ing Dan  Griffin,  who  was  appointed  pro- 
ducer of  WBZ's  PM  show. 

Patrick  C.  Arnoux, 
production  manager 
of  WTAR-TV  Nor- 

folk, Va.,  appointed 
program  director  of 
WSPA-TV  Spartan- 

burg, S.  C.  Mr.  Arn- 
oux, son  of  Cam  Arn- 
oux, former  president 

of  WTAR-AM-FM- 
TV  and  prominent  figure  in  broadcast- 

ing industry  for  quarter  of  century,  was 

previously  with  WSPA-TV's  production 
department  in  1956.  He  also  worked 
for  WTVT  (TV)  Tampa  and  WRAL 
Raleigh  before  joining  WTAR-TV  staff. 

Mr.  Arnoux 

INCREASED  COVERAGE 

CLEARER  SOUND 

An  ever  increasing  number  of 

profit  and  quality  minded 
broadcasters  own  AUDI  MAX 

—a  new  concept  in  automatic 

level  control.  AUDI  MAX  pro- 
vides greater  coverage,  im- 

proved signal  quality,  operat- 

ing economies,  plus  the  bene- fits of  automation. 

CBC     CFCF  KOXR 

KRON  KROS  KSD 

KUDL  KYW  WAOK 

WBAL  WRAP  WBUD 

WCAP  WCAX  WCBM 

WDNC  WEAM  WEAV 

WEU   WERE  WFIL 

WFPG  WFRC  WGAL 

WGBH  WHAM  WHDH 

WHIZ  WHOP  WHUB 

WISN  WITN  WLOX 

WMAR  WOAY  WOHS 

WPBS  WRBL  WSIX 

WSTC  WSTV  WTAP 

WTAR  WTAX  WTIP 

WTMA  WTTG  WTVJ 

WVAR  WWJ... 

...and  many  others 

For  full  details  or  a  demonstration 
write:  Audio  Products  Department 
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G.  B.  Storer  acclaimed  Pulse's  'Man  of  the  Year' 
George  B. 

Storer,  chair- 
man of  Storer 

Broadcasting 
Co.,  will  receive 
Pulse's  1962 
"Man  of  the 
Year"  award,  it 
was  announced 
last  week  by  Dr. 
Sydney  Roslow, 
president  of  The 
Pulse  Inc. 

Mr.  Storer  will  be  honored  Oct.  17 

at  Pulse's  21st  anniversary  luncheon 
at  the  Plaza  Hotel  in  New  York 
City. 

The  award  is  given  each  year  to 
the  individual  who  in  the  opinion  of 
Pulse,  and  a  consulting  panel  in  the 
broadcast  industry,  makes  a  notable 
contribution  to  the  advancement  of 
the  broadcast  industry,  or  its  public 

Mr.  Storer 

usefulness.  Mr.  Storer  was  chosen, 
said  Dr.  Roslow,  because  of  the 

"great  sense  of  responsibility"  with 
which  he  and  the  Storer  organization 
have  served  the  public  and  public 
causes;  and  the  varied  interests  of 
government,  industry,  labor  and  the 
investing  public. 

Mr.  Storer  joins  previous  Pulse 
"Men  of  the  Year,"  Dr.  Allen  B.  Du- 
Mont,  Bob  Hope,  Donald  McGan- 
non,  Marion  Harper,  Arthur  God- 

frey, Robert  Kintner  and  Pierre  Sal- 
inger. 

Storer  Stations  are  WGBS-AM- 
FM  Miami,  Fla.;  WJBK-AM-FM- 
TV  Detroit,  Mich.;  WSPD-AM-FM- 
TV  Toledo,  Ohio;  WAGA-TV  At- 

lanta, Ga.;  WJW-AM-FM-TV  Cleve- 
land, Ohio;  KGBS  Los  Angeles, 

Calif.;  WIBG-AM-FM  Philadelphia, 
Pa.;  WITI-TV  Milwaukee,  Wis.,  and 
WHN  New  York. 

Harvey  J.  Tate  appointed  national  co- 
ordinator of  news  and  public  affairs  for 

Plough  Broadcasting  Co.  (WJJD-AM- 
FM  Chicago,  WCOP-AM-FM  Boston, 
WCAO-AM-FM  Baltimore,  WPLO- 
AM-FM  Atlanta,  and  WMPS-AM-FM 
Memphis). 

Larry  Birger,  Herb  Kelly  and  Tom 
Harmon  join  news  department  of 
WAME  Miami,  Fla. 

Philip  B.  McMartin,  for  past  six  years 
member  of  news  department  of  WCAX- 
AM-TV  Burlington,  Vt.,  appointed  sta- 

tions' acting  news  director,  replacing 
John  A.  Sullivan,  who  resigned. 

Robert  J.  Quinn,  formerly  of  CBS 
News,  joins  ABC  as  executive  producer 
for  news  and  special  events.  Mr.  Quinn 
began  in  broadcasting  with  WTOP-TV 
Washington  in  1952.  Credits  include 
director-producer  of  Face  the  Nation, 
Ron  Cochran  and  the  Late  News  for 

WCBS-TV  New  York,  and  director  of 

CBS-TV's  coverage  of  astronaut  flights 
and  parades. 

Bob  Moore  returns  to  news  depart- 
ment of  WIL-AM-FM  St.  Louis  as 

evening  news  editor  after  three  years 
of  military  service. 

Johnny  Gardner,  former  air  personal- 
ity and  production  manager  of  WORC 

Worcester,  Mass.,  and  Bob  Badger, 
former  air  personality  and  program  di- 

rector of  WPCF  Panama  City,  Fla., 
join  WPTR  Albany,  N.  Y.,  as  air  per- 
sonalities. 

David  B.  Moody  Jr.  appointed  ad- 
ministrative officer  of  Nevada  Network 

(KOLO-AM-TV  Reno,  KLRJ-TV  and 
KORK  Las  Vegas). 

Robin  Adrian,  for  past  year  with 
Carson-Roberts,  Los  Angeles  advertis- 

ing agency,  joins  KNXT  (TV),  that 
city,  as  assistant  traffic  manager. 

Tad  Ware,  assistant  promotion  man- 
ager of  KYW-TV  Cleveland,  named  as- 

sistant advertising  and  sales  director  of 
Westinghouse  Broadcasting  Co.,  New 

York.  He's  replaced  at  KYW-TV  by 
Milton  Shefter,  formerly  with  Maxwell 
Assoc.,  Philadelphia  advertising  agency. 

Jim  Zaillian,  news  writer-broadcaster 
for  KNX-AM-FM  Los  Angeles,  joins 
KNXT  (TV),  that  city,  as  field  reporter 

for  The  Big  News  and  Eleven  O'Clock 
Report.  Both  are  CBS-owned  stations. 
Raymond  A.  Gardella,  former  space 

salesman  with  Hearst  Advertising  Serv- 
ice, joins  Robert  E.  Eastman  &  Co., 

New  York,  as  sales  promotion  manager. 

Jack  Wells,  member  of  staff  of  WJZ- 
TV  Baltimore,  resigns,  effective  Sept. 
28,  to  become  director  of  community 
relations  for  Globe  Brewing  Co.,  that city. 

Sally  Murphy,  formerly  with  WBKB 
(TV)  Chicago  and  WJRT  Flint,  Mich., 
joins  KTVU  (TV)  Oakland-San  Fran- 

cisco as  assistant  in  promotion  depart- 
ment. 

Bob  Rahman,  air  personaHty  at 
WKOW  Madison,  Wis.,  resigns  to  do 
free  lance  announcing. 

Harry  Ebbesen  named  production 
manager  of  KPHO-TV  Phoenix. 

Fran  Harris,  women's  editor  of  WWJ- 
AM-FM  Detroit,  named  to  governor's commission  on  status  of  women,  which 

is  responsible  for  developing  recom- 
mendations for  overcoming  discrimina- 

tion in  public  and  private  employmen 
on  basis  of  sex. 

F.  M.  (Mike)  Habala  joins  WFLA-TV 
Tampa,  Fla.,  as  comptroller,  replacing 
Ed  Sisson,  who  was  promoted  to  parent 
organization,  Tampa  Tribune  Co. 

PROGRAMMING 

Robert  A.  Behrens, 

general    manager  of 
syndicated   sales  for 
Official    Films,  New^ 

York,  elected  to  new-i 

J'>^^^^  created  post  of  vp 

■^■Pc^f         in    charge   of  sales. 

^k^^te^H^     Previously,  Mr.  Beh- 
rens  was  in  sales  ex- Mr.  Behrens  .•  ... ecutive  capacities  with 

Independent  Television  Corp.,  Televi- 
sion Programs  of  America  and  WCAX- 

TV  Burlington,  Vt. 

David  Bader,  formerly  of  Continental 
Distributing  Corp.  and  Sterling  Televi- ; 
sion  Co.,  joins  Eldorado  Films,  New 
York,  as  executive  vp. 

Vern  Carstensen  elected  vp  and  sec- 
cretary-treasurer  of  Juggernaut  Inc.  and 
secretary  of  Eagle-Animation  Corp., 

Hollywood  production  companies.  Mr.- Carstensen  will  also  serve  on  board  of 

directors  of  both  companies  which  re- 
cently moved  to  new  quarters  at  729  N. 

Seward  St.,  Hollywood  38. 

Mr.  Baruch 
Mr.  Victory 

James  T.  Victory,  general  sales  man- 
ager, and  Ralph  M.  Baruch,  director  of 

international  sales  of  CBS  Films,  elect- 
ed vps.  Mr.  Victory  joined  company  in 

1953  and  has  served  in  various  sales 
executive  capacities.  Mr.  Baruch  has 
been  with  CBS  Films  since  1954. 

Peter  Ryan,  formerly  of  WTOP-TV 
Washington,  joins  MGM  Telestudios, 
New  York,  as  producer  of  videotape 
commercials.  Also  joining  MGM  Tele- 
studios  are  Angela  Saulino  as  produc- 

tion assistant  and  William  Y.  Delaney 
and  Ralph  Poyntz,  tape  engineers. 

John  Anderson,  formerly  with  produc- 
tion departments  of  Columbia  and  RKO 

and  recently  associate  producer  of 
"Heroes  Die  Young"  for  Allied  Artists, 
appointed  Hollywood  studio  representa- 

tive of  Television  City  Arizona. 

Harve  Bennett,  associate  producer- 
director  of  several  CBS-TV  programs 
from  Hollywood,  named  producer  of 
Panorama  Pacific,  early  morning  pro- 

gram on  CBS-TV  Pacific  Network. 
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Mr.  Perils 

Richard  Linkroum,  NBC-TV  vp  for 
special  programs,  appointed  executive 
assistant  to  Herbert  B.  Leonard,  execu- 

tive producer  of  Naked  City  and  Route 
66  series.  Leo  Davis,  producer  of  Nak- 

ed City,  named  to  new  post  of  super- 
vising producer  of  both  series. 

Jack  Perils,  for  16 
years  head  of  his  own 
New  York  pr  agency, 
named  consultant  on 
informational  media 
to  Talent  Associates- 
Paramount  Ltd.,  that 

city.  Among  his  ac- 
counts in  broadcasting 

field  were  Ford  Foun- 

dation's Tv-Radio  Workshop,  Leonard Bernstein  and  the  New  York  Philhar- 
monic and  Meet  the  Press. 

ALLIED  FIELDS 

Lawrence  D.  Gib- 
son, vp  and  director 

of  research  at  Don- 
ahue &  Coe,  New 

York,  resigns  to  join 
Audits  &  Surveys  Co., 
that  city,  as  vp  in 
charge  of  marketing. 
Prior  to  joining  Don- 

ahue &  Coe,  Mr.  Gib- 
son was  director  of  marketing  research 

of  American  Molasses  Co.  He  also 
served  as  director  of  commercial  re- 

search of  Corn  Products  Co. 

Jay  Finger,  partner  of  Raison-Finger 
Agency,  talent  representatives,  and 
Jerry  Lauren,  head  of  J.  W.  Lauren 
Agency,  form  Lauren-Finger  Talent 
Agency  at  9229  Sunset  Blvd.,  Los  An- 

geles 69.  Telephone:  Crestview  3-3550. 

EQUIPMENT  &  ENGINEERING 

Jack  Horowitz,  vp- 
eastern  operations, 
and  Donald  J.  Dud- 

ley, sales  manager- 
eastern  operations  of 
Telemet  Co.,  subsidi- 

ary of  Giannini  Scien- 
tific Corp.,  Amity ville, 

L.  L,  N.  Y.,  elected 
president  and  vp  in 

charge  of  sales,  respectively.  In  an- 
nouncing both  appointments.  Dr.  Gab- 

riel M.  Giannini,  president  of  Giannini 
Scientific  Corp.,  ended  his  temporary 
role  as  Telemet  president,  which  he  as- 

sumed last  January  when  Giannini  Sci- 
entific acquired  former  Telechrome 

Mfg.  Co.  product  lines  and  its  Long 
Island  plant  facilities.  Both  executives 
were  formerly  associated  with  Tele- 
chrome — Mr.  Horowitz  as  vp-general 
manager  of  electronics  division,  and  Mr. 
Dudley  as  sales  engineer. 

Vic  Short,  chief  engineer  of  Roberts 
Electronics,  elected  vp  in  charge  of 
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Mr.  Horowitz 

Veteran  creator  killed 

Fran  Striker,  58,  originator 
of  The  Lone  Ranger,  The  Green 
Hornet  and  Sergeant  Preston  of 
the  Yukon,  was  killed  Sept.  4  in 
automobile  collision  near  Buffalo, 
N.  Y.  Mr.  Striker,  who  was  re- 

tired and  lived  in  Arcade,  N.  Y., 
created  Lone  Ranger  character, 
his  horse.  Silver,  and  Indian  com- 

panion, Tonto,  in  1930  when  he 
was  sound  effects  technician  for 

WEBR  Buffalo.  First  Lone  Rang- 
er show  went  on  air  in  1933  on 

WXYZ  Detroit,  which  purchased 
radio  rights  in  1934.  Program 
subsequently  became  network  ra- 

dio series,  tv  series,  and  its  char- 
acters also  have  appeared  in  comic 

strip,  motion  picture  serials  and 
books.  In  recent  years,  Mr.  Stri- 

ker wrote  scripts  for  comic  strip 
version.  He  leaves  wife,  daughter 
and  two  sons. 

Mr.  Kalb 

plant  operations  of  Citroen  Electronics 
Corp.,  Los  Angeles  manufacturer  of 
lightweight,  portable  tape  recorders. 
Mr.  Short  was  previously  with  Rheem 
Califone  and  ABC. 

Roland  J.  Kalb,  for- 
merly with  Fairbanks, 

Morse  &  Co.,  elected 

vp  and  general  man- 
ager of  Pilot  Radio 

Corp.,  subsidiary  of 
Jerrold  Corp.,  Long 
Island  City,  N.  Y. 
Elected  vps  of  other 
Jerrold  subsidiaries 

are  following  who  already  were  general 
managers  of  these  companies:  Robert 
H.  Beisswenger,  Jerrold  Electronics 
Corp.;  Donald  Spanier,  Harman-Kar- 
don  Inc.;  Paul  Garrison,  Technical  Ap- 

pliance Corp. 

Myron  S.  Friedman  named  general 
manager  of  newly  created  stores  divi- 

sion of  Allied  Radio  Corp.,  Chicago, 

with  overall  responsibility  for  Allied's 
eight  high  fidelity  electronics  outlets. 
Mr.  Friedman,  former  marketing  vp 
of  Radio  Shack  Corp.,  joined  Allied 
last  year  as  special  assistant  to  vp-gener- 

al manager. 

C.  Arthur  Foy,  marketing  manager  of 
Vega  Electronics  Corp.,  forms  C.  Ar- 

thur Foy  Co.,  Los  Altos,  Calif.,  to  op- 
erate as  consultant  in  marketing  and 

commercial  procedures. 

Alfred  Fulchino,  former  chief  engi- 
neer of  WHIL-AM-FM  Medford,  Mass., 

appointed  broadcast  sales  representative 
for  General  Electronic  Labs,  in  New 
England. 

Mr.  Elliott 

Joseph  J.  Pomparelli,  formerly  with 
General  Electric  Co.,  appointed  eastern 
sales  representative  for  RCA  commer- 

cial microwave  products. 

Kenneth  Jordon  named  midwest  dis- 
trict sales  representative  of  Olympic  Ra- 

dio &  Tv  Div.  of  Lear  Siegler  Inc.  (elec- 
tronic equipment  manufacturer),  Long 

Island  City,  N.  Y. 

Jack    R.  Elliott, 
former  technical  di- 

rector of  KYW-AM- FM  Cleveland,  named 
sales  engineer  for 
Gates  Radio  Co.,  sub- 

sidiary of  Harris-In- 
tertype  Corp.  Mr.  El- 

liott will  cover  south- 
ern Ohio,  southern  In- 

diana and  eastern  Kentucky. 

Raymond  S.  Fries,  manager  of  engi- 
neering and  manufacturing  of  Brown 

Instruments,  division  of  Minneapolis- 
Honeywell  Regulator  Co.,  Philadelphia, 
appointed  general  manager  of  division. 
Mr.  Fries  joined  Honeywell  in  1944. 

GOVERNMENT 

Charles  Clift,  assistant  to  former  FCC 
Commissioners  Clifford  J.  Durr  and 

Wayne  Coy  in  mid-1940"s,  returns  to 
FCC  as  specialist  in  research  and  edu- 

cation division.  He  has  been  assigned 
to  duties  encompassing  both  research 
and  etv.  Most  recently,  Mr.  Clift  served 
as  staff  writer  for  Reporter  magazine. 

Dale  Morrison,  news  reporter  for 
WBBM-AM-FM  Chicago,  joins  U.  S. 

Information  Agency  and  will  be  as- 
signed overseas  after  Washington  train- 

ing period. 
INTERNATIONAL 

Robert    C.  Mayo, 

former  account  exec- 
utive with  CBS-TV, 

named  managing  di- 
rector of  CBS  Europe 

and  CBS  Ltd.,  effec- 
tive Sept.  15.  Mr. 

Mayo  replaces  Mi- chael Burke,  recently 

promoted  to  vp-de- velopment,  CBS  Inc. 
joined  CBS  Radio  network  sales  depart- 

ment in  1936  and  was  transferred  to 

WABC  (now  WCBS  New  York)  as  ac- 
count executive  in  1938.  In  1940,  he 

joined  sales  staff  of  WOR  New  York. 
He  became  sales  manager  for  station  in 
1948  and  joined  WOR-TV  in  same 
capacity  in  1949.  Mr.  Mayo  was  made 
director  of  sales  for  both  WOR  and 
WOR-TV  in  1953.  He  returned  to  CBS 
in  1954. 

Omar  Bittar,  formerly  with  Interna- 
tional General  Electric  do  Brasil,  ap- 

pointed assistant  general  manager  of 
Kenyon  &  Eckhardt  do  Brasil.  Jose 
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Waldemar  Lichtenfels,  formerly  with 
Brazilian  Telephone  Co.,  to  Kenyon  & 
Eckhardt  do  Brasil  as  media  director. 

Anthony  Chesterman  named  radio-tv 
production  supervisor  of  Cockfield, 
Brown  &  Co.  Ltd.,  Montreal  advertising 
agency. 

Vincent  (Vin)  Dittmer,  business  man- 
ager of  CFCF-TV  Montreal,  named  as- 

As  compiled  by  Broadcasting  Aug.  30 
through  Sept.  5  and  based  on  filings, 
authorizations  and  other  actions  of  the 
FCC  in  that  period. 

This  department  includes  data  on 
new  stations,  changes  in  existing  sta- 

tions, ownership  changes,  hearing  cases, 
rules  &  standards  changes,  routine 
roundup  of  other  commission  activity. 

Abbrevations:  DA — directional  antenna,  cp 
— construction  permit.  ERP — effective  radi- 

ated power,  vhf— very  high  frequency,  uhf 
— ultra  high  frequency,  ant. — antenna,  aur. — 
aural,  vis. — visual,  kw — kilowatts,  w-watts. 
mc — megacycles.  D — day.  N^night.  LS — 
local  sunset,  mod. — modification,  trans. — 
transmitter,  unl. — unlimited  hours,  kc — kilo- 

cycles. SCA — subsidiary  commimications  au- 
thorization. SSA — special  service  authoriza- 

tion. STA — special  temporary  authorization. 
SH — specified  hours.  * — educational.  Ann. — Announced. 

New  tv  station 
ACTION  BY  FCC 

by  Broadcast  Bureau 
Jackson,     Miss. — McLendon  Telecasting. 

Granted  cp  for  new  tv  station  on  ch.  25 
(536-542  mc);  ERP  240  kw  vis..  120  kw  aur. 
Ant.  height  above  average  terrain  160  ft., 
above  ground  152.  Estimated  construction 
cost  $12,000:  first  year  operating  cost  $186,- 
000:  revenue  $204,000.  P.O.  address  Box  197, 
Jackson.  Studio  and  trans,  location  Jack- 

son. Geographic  coordinates  32°  22'  01"  N. 
Lat.  90°  13'  26"  W.  Long.  Type  trans.  RCA 
TTU-12A:  type  ant.  RCA  TFU-21DL.  Legal 
counsel  Spear,  Hill  &  Greeley,  Washington, 
D.  C,  consulting  engineer  Willis  C.  Beecher. 
John  M.  McLendon  is  sole  owner.  Mr. 
McLendon  is  99%  owner  WENN  Birming- 

ham, and  is  50%  owner  WOKJ  Jackson, 
both  Mississippi.    Action  Aug.  31. 

New  am  stations 
ACTION  BY  FCC 

Indianapolis,    Ind. — Ralph    Luke  Walton, 
granted  cp  for  new  daytime  am  station  on 

sitant  director  of  Montreal  office  of 
CTV  Television  Network  Ltd. 

D'\ck  Sheppard,  formerly  with  Cald- 
well Tv  Film  Sales,  joins  sales  staff  of 

CTV  Television  Network  Ltd.,  Toronto. 

Paul    Soles   and   Anna  Cameron 
named  co-hosts  of  Canadian  Broadcast- 

ing Corp.'s  afternoon  tv  network  show, Take  Thirty. 

FOR  THE  RECORD 

810  kc,  250  w  D:  conditions  and  presunrise 
operation  with  daytime  facilities  precluded 
pending  final  decision  in  Doc.  14419.  P.O. 
address  311  Board  of  Trade  Bldg.,  Indian- 

apolis. Ind.  Estimated  construction  cost 
$24,412,  first  year  operating  cost  $93,400, 
revenue  $110,000.  Mr.  Walton,  sole  owner, 
is  in  advertising.  Action  Sept.  5. 
The  Berlin  Bcstg.  Co.  (27  Green  Square, 

Berlin,  N.  H.),  Littieton,  N.  H.— Granted 
cp  for  new  am  station  to  operate  on  1400 
kc,  250  w,  U;  remote  control  permitted; 
conditions.  Chmn.  Minow  not  participating. 
Action  Sept.  5. 

■  By  memorandum  opinion  &  order,  com- mission approved  agreement  whereby 
Everett  G.  Wenrick  tr/as  E.  G.  Wenrick 
Bcstg.  Co.  withdraws  his  application  for 
new  daytime  am  station  to  operate  on  1510 
kc  with  1  kw  power  at  Columbus,  Neb., 
and  competing  applicant.  The  City  &  Farm 
Bcstg.  Inc.,  will  reimburse  Wenrick  $666.66 
for  partial  expenses  in  prosecuting  his  ap- 

plication and  Wenrick  will  obtain  one-third interest  in  City  &  Farm  through  sale  to  him 
by  stockholders  Alvin  D.  Wood  and  Marvin 
F.  Hall  of  their  present  shareholdings.  By 
separate  action,  commission  granted  Ci*v  & Farm  application,  as  amended  pursuant  to 
merger  agreement,  with  engineering  condi- tions. Action  Sept.  5. 

Existing  am  stations 
ACTIONS  BY  FCC 

KLUV  Haynesville,  La. — Granted  renewal 
of  license.  Chmn.  Minow  and  Comr.  Bartley 
dissented.  Action  Sept.  5. 

■  By  memorandum  opinion  &  order,  com- mission (1)  granted  application  of  Dutchess 
County  Bcstg.  Corp.,  to  increase  daytime 
power  WKIP  Poughkeepsie,  N.  Y.,  on  1450 
kc  from  250  w  to  1  kw,  continued  night- 

time operation  with  250  w:  remote  con- 
trol permitted:  conditions:  and  (2)  denied 

opposing  petition  by  WEOK  Poughkeepsie. Action  Sept.  5. 
KCSK  Chadron,  Neb.— Granted  change 

of  facilities  from  1450  kc,  250  w,  U,  to  610 
kc,  1  kw,  D:  condition  and  pre-sunrise operation  with  daytime  facilities  precluded 
pending  final  decision  in  Doc.  14419.  Action 
Sept.  5. 
KBTM     Jonesboro,     Ark. — Granted  in- 

DEATHS 

Don  Frank,  49,  former  chief  announc- 
er of  WPEN-AM-FM  Philadelphia, 

died  Aug.  30  at  his  home  in  that  city. 
Mr.  Frank,  who  had  been  inactive  for 
several  years  because  of  illness,  was 
earlier  associated  with  WJRD  Tusca- 

loosa, and  WAPI  Birmingham,  both 
Alabama,  and  WCAU  Philadelphia. 

creased  daytime  power  on  1230  kc  to  1  kw 
from  250  w,  continued  nighttime  operation 
with  250  w;  remote  control  permitted; conditions.  Action  Sept.  5. 
KLME  Laramie,  Wyo. — Granted  change 

on  1490  kc  from  100  w  to  250  w-N,  500  w- LS;  conditions.  Action  Sept.  5. 
KGOS  Torrington,  Wyo.— Granted  in- 

creased daytime  power  to  1490  kc  from  250 
w  to  1  kw,  continued  nighttime  operation 
with  250  w;  conditions.  Action  Sept.  5. 
KHFH  Sierra  Vista,  Ariz.  —  Granted 

change  on  1420  kc  from  1  kw,  D.  to  500 
w-N,  1  kw-LS,  DA-N;  remote  control  per- 

mitted; conditions.  Action  Sept.  5. 
WNAB  Bridgeport,  Conn. — Granted  in- creased daytime  power  on  1450  kc  to  1  kw 

from  250  w,  continued  nighttime  operation 
with  250  w;  remote  control  permitted; 
conditions.  Action  Sept.  5. 
WFPG  Atlantic  City,  N.  J.— Granted  in- creased daytime  power  on  1450  kc  to  1  kw 

from  250  w,  continued  nighttime  operation 
with  250  w;  remote  control  permitted; 
conditions.  Action  Sept.  5. 
KEEP  Twin  Falls,  Idaho— Granted  in- 

creased daytime  power  on  1450  kc  to  1  kw 
from  250  w,  continued  nighttime  operation 
with  250  w;  conditions.  Action  Sept.  5. 
WKST  New  Castle,  Pa.— Granted  in- 

creased daytime  power  on  1280  kc  to  5  kw 
from  1  kw.  continued  nighttime  operation 
with  1  kw.  and  change  from  DA-N,  to 
DA-2,  conditions  and  pre-sunrise  operation 
with  daytime  facilities  precluded  pending 
final  decision  in  Doc.  14419.  Action  Sept.  5. 

.A^PPLICATIONS 
KFKF  Bellevue,  Wash.— Cp  to  change 

hours  of  operation  to  SH  from  daytime 
with  500  w  power  during  nighttime,  install 
new  trans,  and  ant.  system  for  nighttime 
hours  at  "intersection  of  Main  St.  and  S.E. 
1st  St.,  Bellevue,"  having  two  trans,  sites. Requests  waiver  of  Sees.  1.354  and  3.28(d) 
of  rules.  Ann.  Sept.  4. 
KCOG  Centreville,  Iowa — Cp  to  increase 

daytime  power  to  5  kw  from  1  kw  and  in- stall new  trans.  Ann.  Aug.  30. 

New  fm  stations 
.ACTION  BY  FCC 

Seattle,  Wash. — The  First  Presbyterian 
Church  of  Seattle  granted  cp  for  new  class 
C  fm  station  on  102.5  mc,  16.5  kw.  Ant. 
height  above  average  terrain  320  ft.  P.O. 
address  c/o  James  S.  Ross,  710  Madison 
St.,  Seattle.  Remote  control  permitted,  con- ditions. Action  Sept.  5. 

APPLICATIONS 
Logansport,  Ind. — Logansport  Bcstg.  Corp. 

105.3  mc,  ch.  287,  25.2  kw.  Ant.  height  above 
average  terrain  93  ft.  P.O.  address  Box  399, 
Logansport  Estimated  construction  cost 
$15,910:  first  year  operating  cost  and  reve- 

nue to  be  figured  with  am  ooeration.  Prin- cipals: Glenn  L.  Miller,  Robert  M.  Booth Jr..  and  Elizabeth  N.  Bingham  (each  V3). 
Applicant  is  licensee  of  WSAL  Logansport, 
and  Mr.  Booth  Jr.  owns  10%  of  WELL 
Battle  Creek,  Mich.  Ann.  Aug.  30. 
Bowling  Green,  Ohio — Portage  Valley 

Bcstrs.  Inc.  106.3  mc,  ch.  292,  3  kw.  Ant. 
height  above  average  terrain  175  ft.  P.O. 
address  114  Fifth  St..  Port  Clinton,  Ohio. 
Estimated  construction  cost  $16,600;  first 
year  operating  cost  $30,000:  revenue  $32,000. Principals:  Robert  W.  Reider  (60%),  R.  C. 
Linker  (36%),  and  James  A.  Landot  (4%). 
Mr.  Reider  owns  51%  WRWR-FM  Port  Clin- ton and  50%  WLKR  Norwalk,  both  Ohio, 
Mr.  Linker  owns  other  half  of  WLKR-FM, and  Mr.  Landot  is  former  general  manager 
WRWR.  Ann.  Sept.  5. 

Sidney,  Ohio — Radio  Sidney.  105.5  mc,  ch. 
288,  3  kw,  ant.  height  above  average  ter- rain 72  ft.  P.O.  address  Bonair  Circle, 
Sidney.  Estimated  construction  cost  $17,205; 

EDWIN  TORNBERG 

&  COMPANY,  INC. 

1  
^ 

Negotiators  For  The  Purchase  And  Sale  Of 
Radio  And  TV  Stations 

Appraisers  •  Financial  Advisors 

New  York— 60  East  42nd  St.,  New  York  17,  N.  Y.  •  MU  7-4242 
West  Coast— 1357  Jewell  Ave.,  Pacific  Grove,  Calif.  •  FR  5-3164 
Washington— 711  14th  St    N  W..  Washington.  D.  C.  •  Dl  7-853' 

STATION  AUTHORIZATIONS,  APPLICATIONS 
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JANSKY  &  BAILEY 
Offices  and  Laboratories 

1339  Wisconsin  Ave.,  N.W. 

Washington  7,  D.C.  FEderal  3-4800 
Member  AFCCE 

COMMERCIAL  RADIO 
EQUIPMENT  CO. 

Everett  L.  Dillard,  Cen.  Mgr. 
Edward  F.  Lorantz,  Chief  Engr. 

INTERNATIONAL  BLDC. 
Dl  7-1319 

WASHINGTON  4,  D.  C. 
Member  AFCCE 

RUSSELL    P.  MAY 
711  14th  St.,  N.W.  Sheraton  Bldg. 

Washington  5,  D.  C. 
REpublic  7-3984 
Member  AFCCE 

GUY  C.  HUTCHESON 

P.O.  Box  32       CRestview  4-8721 
1100  W.  Abram 

ARLINGTON,  TEXAS 

HAMMETT  &  EDISON 
CONSULTING  RADIO  ENGINEERS 

Box  68,  International  Airport 
San  Francisco  28,  California 

Diamond  2-5208 
Member  AFCCE 

J.  G.  ROUNTREE 
CONSULTING  ENGINEER 

P.O.  Box  9044 
Austin  17.  Texas 
CLendale  2-3073 

PETE  JOHNSON 

Consulting  am-fm-tv  Engineers 
Applications — Field  Engineering 

Suite  601       Kanawha  Hotel  Bldg. 
Charleston.  W.Va.    Dickens  2-6281 

RAYMOND  E.  ROHRER 
&  Associates 

Consulting  Radio  Engineers 
436  Wyati  BIcJg. 

Washington  5,  D.  C. 
Phone:  347-9061 
Member  AFCCE 

JAMES  C.  McNARY 
Consulting  Engineer 
National  Press  Bldg. 

Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFCCE 

A. 
D.  Ring  &  Associates 41 

Years'  Experience  in  Radio 
Engineering 

1710 H  St.,  N.W.  Republic  7-2347 
WASHINGTON  6,  D.  C. 

Member  AFCCE 

L.  H.  Carr  &  Associates 
Consulting 

Radio  G-  Television 
Engfneers 

Washington  6.  D.  C.      Fort  Evans 
1000  Conn.  Ave.       Leesburg,  Va. 

Member  AFCCE 

SILLIMAN,  MOFFET 
&  KOWALSKI 
1405  G  St.,  N.W. 
Republic  7-664S 

Washington  5,  D.  C. 
Member  ATCCE 

JOHN  B.  HEFFELFINGER 

9208  Wyoming  PI,    Hiland  4-7010 

KANSAS  CITY  14,  MISSOURI 

VIR  N.  JAMES 
CONSULTING  RADIO  ENGINEERS 
Applications  and  Field  Engineering 

232  S.  lasmine  St. 
Phone:  (Area  Co<le  303'  333-5562 
DENVER  22,  COLORADO 

il.„.h,r     AF'    '  E 

MERL  SAXON 

CONSULTING  RADIO  ENGINEER 

622  Hoskins  Street 
Lufkin,  Texas 

NEptune  4-4242    NEptune  4-9558 

E.  HAROLD  MUNN,  JR. 
BROADCAST  ENGINEERING 

CONSULTANT 
Box  220 

Coldwater,  Michigan 
PAone;  BRoadway  8-6733 

—  Established  1926— 
PAUL  GODLEY  CO, 
Upper  Montclair,  N.  J. 

Pilgrim  6-3000 Laboratories,  Great  Notch,  N.  ). 
Member  AFCCE 

GAUTNEY  &  JONES 
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SPOT  YOUR 

FIRM'S  NAME 
HERE  . .  . 

To  Be  Seen  by  100.000*  Readers 
— among  them,  the  decision-mak- 

ing station  owners  and  manag- 
ers, chief  engineers  and  techni- cians— applicants  for  am.  fm,  tv 

and  facsimile  facilities. 
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SUMMARY  OF  COMMERCIAL  BROADCASTING 
Compiled  by  BROADCASTING,  Sept.  5 

ON  AIR                           CPS  TOTAL  APPLICATIONS 
Lie.                 Cps.             Not  on  air  For  new  stations 

AM                  3,691                   61                    148  431 
FM                    959                   68                   172  142 
TV                     495                   66                    86  654 

OPERATING  TELEVISION  STATIONS 

Compiled  by  BROADCASTING,  Sept.  5 
TOTAL 

VHF  UHF  TV 
Commercial  471  91  565 
Non-Commercial  42  17  59 

COMMERCIAL  STATION  BOXSCORE 

Compiled  by  FCC  July  30 
AM FIM TV 

Licensed  (all  on  air) 
3,690 

958 

495^ 

Cps  on  air  (new  stations) 62 69 66 
Cps  not  on  air  (new  stations) 140 171 85 
Total  authorized  stations 3,892 

1,027 

657^ 

Applications  for  new  stations  (not  in  hearing) 411 
126 

49 
Applications  for  new  stations  (in  hearing) 23 

13 

49 
Total  applications  for  new  stations 

434 

139 
655 

Applications  for  major  changes  (not  in  hearing) 402 

94 

41 
Applications  for  major  changes  (in  hearing) 9 

10 

8 
Total  applications  for  major  changes 411 

104 
49 

Licenses  deleted 2 1 0 
Cps  deleted 2 0 1 

'There  are  in  addition.  10  tv  stations  which  are  no  longer  on  the  air,  but  retain  their licenses.  'Includes  one  STA. 

"INSURED  AGAINST  EVERYTHING." 
YES?  check  on  the  chance  that  some- 

body  "out   there"   will   accuse    you  of 

,  UBBL 
SLANDER 

INVASION  OF  PRIVACY 

PIRACY,  VIOLATION  OF 
COPYRIGHT. 

For  these  and  related  hazards 
you  need  our  EXCESS  POLICY  to 
hold  your  loss  upon  any  claim  to 
whatever  figure  you  choose  to 
carry  yourself  -  INSURANCE  to 
cover  the  excess. 

WE  ORIGINATED  THIS 
SPECIAL  COVER 

AND  IT  IS  USED  NATION-WIDE 
and  is  SATISFACTORY 
AND  INEXPENSIVE. 

Write  for  details  and  rates. 

EMPLOYERS 

REINSURANCE 

CORPORATION 
21   WEST  TENTH  STREET 

KANSAS  CITY,  MO. 
New  York,  Chicago       Son  Froncisco 
111  John  175  W..  100  Bush St.  Joclison  St. 

98   (FOR  THE  RECORD) 

first  year  operating  cost  $30,000;  revenue 
$40,000.  Dean  C.  StulUmueller  is  sole  owner. 
Mr.  Stuhlmueller  is  sole  owner  WIMJ 
Jackson,  Ohio,  and  41.5%  owner  of  WNOP 
Newport,  Ky.  Ann.  Aug.  21. 

Arecibo,  P.  R. — Arecibo  Radio  Corp.  106.5 
me,  ch.  293,  19.5  kw.  Ant.  height  minus 
average  terrain  270  ft.  P.O.  address  Box 
1075,  Arecibo.  Estimated  construction  cost 
$24,834;  first  year  operating  cost  $14,000; 
revenue  $25,000.  Principals:  Manuel  A. 
Cabrera  (33.846%),  Jose  A.  Cabrera  and 
Felix  B.  Velez  (each  33.077%).  Mr.  M.  A. 
Cabrera  is  cpa,  Mr.  J.  A.  Cabrera  is  auto 
and  real  estate  dealer,  and  Mr.  Velez  is 
station  manager  of  WABA  Aguadilla,  P.  R. Ann.  Sept.  5. 

Existing  fm  stations 
ACTION  BY  FCC 

■  By  decision,  commission  granted  ap- plication of  The  Bible  Institute  of  Los 
Angeles,  Inc.,  to  increase  ERP  of  KBBI 
(FM)  Los  Angeles,  Calif.,  on  107.5  mc  to  33.95 
kw  from  19.6  kw,  ant.  height  from  175  ft.  to 
2,784  ft.,  and  change  trans,  location,  and 
denied  application  of  Mrs.  Bonnie  Brown 
for  new  class  B  fm  station  to  operate  on 
107.7  mc,  ERP  5.4  kw,  ant.  height  47  ft.,  in 
Oceanside,  Calif.  Comrs.  Hyde  and  Cross 
dissented,  latter  issued  statement.  May  3, 
1961  initial  decision  looked  toward  deny- 

ing both  applications.  Action  Sept.  5. 
APPLICATION 

WLBG-FM  Laurens-Clinton,   S.  C— Mod. 
of  license  to  delete  second  studio  location 
at  Presbyterian  College,  Clinton,  and 
change  station  location  from  Laurens- 
Clinton,  to  Laurens.  Ann.  Aug.  21. 

Ownership  changes 
ACTION  BY  FCC 

KGMT,  Great  Plains  Bcstg.  Inc.,  Fair- 
bury,  Neb. — Granted  transfer  of  control 
from  Melville  L.,  Tommy,  E.  Louise  and 
Mary  E.  Gleason  to  William  C.  and  Harold 
L.  Nuckolls,  Clyde  R.  Moore,  Earl  Elgert, 
Carroll  A.  Nispel,  and  Bruce  E.  Ackerman; 
consideration  $55,000  and  convenant  not  to 
compete  for  5  years  directly  or  indirectly 

in  radio  within  present  coverage  of  KGMT. 
Comr.  Bartley  dissented.  Action  Sept.  5. 
ELBBA,  The  Benton  Bcstg.  Service,  Ben- 

ton, Ark. — Granted  assignment  of  license 
from  C.  Lavelle  Langley  and  Sam  Preston 
Bridges  to  Mr.  Langley,  tr/as  Benton  Bcstg. 
Service;  consideration  $33,631  for  Mr. 
Bridges'  50%  interest.  Action  Sept.^. 

ACTION  BY  FCC 

by  Broadcast  Bureau 
KAKC,  Radio  Station  KAKC  Inc.,  Tulsa, 

Okla. — Granted  assignment  of  licenses  to 
KAKC  of  Tulsa  Inc.;  consideration  $500,000 
and  $75,000  and  agreement  not  to  compete 
in  broadcasting  within  50  miles  of  Tulsa 
for  period  of  7'/2  years.  Action  Aug.  31. 

APPLICATIONS 

KOIL  &  KICN  (FM)  Omaha,  Neb.— Seek transfer  of  control  of  licensee  corporation 
from  Don  W.  Burden  (85.6%),  J.  P.  Wilker- 
son  (9.6%),  and  Marie  Downing  (4.8%),  to 
same  persons  d/b  as  Star  Bcstg.  Inc.  Re- 

sultant holding  in  combination  with  origi- nal interests  in  Star  will  be  as  follows; 
Mr.  Burden  (76.5%),  Mr.  Wilkerson  (16.4%), 
and  Mrs.  Downing  (2.7%);  there  will  be 
no  change  in  financial  control  of  licensee 
nor  of  transferee.  No  financial  considera- 

tion to  any  particular  party  involved.  Ann. 
Aug.  30. 
KTIL  TUlamook,  Ore. — Seeks  assignment 

of  license  from  F.  H.  and  G.  H.  Guyton 
(each  50%),  d/b  as  Tillamook  Bcstg.  Co., 
to  Philip  Tonken  and  Robert  Douglas  (each 
50%),  tr/as  Beaver  Bcstg.  Inc.  Considera- tion $80,000.  Messrs  Tonken  and  Douglas 
are  both  announcers.  Ann.  Aug.  30. 
WGCB-AM-FM  Red  Lion,  Pa. — Seeks  as- 

signment of  license  from  John  M.  Norris. 
sole  owner,  to  Mr.  Norris  (80%)  and  John 
H.  and  Dorothy  M.  Norris  (each  10%),  d/b 
as  Red  Lion  Bcstg.  Inc.  No  financial  con- sideration involved.  Mr.  J.  M.  Norris  owns 
interernational  broadcast  station  WINB 
Red  Lion,  owns  26.66%  of  WGSA  Ephrata, 
25%  of  WCBG  Chambersburg,  all  Pennsyl- vania, 25%  of  WABW  Annapolis,  Md.,  and 
25%  of  WABH  Deerfield,  Va.  Ann.  Aug.  30. 
KGBC  Galveston,  Tex. — Seeks  transfer 

of  control  licensee  corporation  from  James 
W.  Bradner  Jr.  (98%),  deceased  to  Lenore 
C.  Bradner  (98%),  recepient  through  will. 
No  financial  consideration  involved.  Ann. 
Aug.  30. 
KISN  Vancouver,  Wash. — Seeks  transfer 

of  control  of  licensee  corporation  from 
Don  W.  Burden  (85.6%),  J.  P.  Wilkerson 
(9.6%),  and  Marie  Downing  (4.8%),  to  same 
persons  d/b  as  Star  Bcstg.  Inc.  Resultant 
holdings  in  combination  with  original  in- terests in  Star  will  be  as  follows;  Mr. 
Burden  (76.5%),  Mr.  Wilkerson  (16.4%), 
and  Mrs.  Downing  (2.7%);  there  will  be  no 
change  in  financial  control  of  licensee  nor 
of  transferee.  No  financial  consideration 
to  any  particular  party  involved.  Ann. 
Aug.  30. 

Hearing  cases 
INITIAL  DECISIONS 

■  Commission  gives  notice  that  July  9 
Initial  decision  which  looked  toward  grant- 

ing application  of  Allen  C.  Bigham  Jr.,  for 
new  am  station  to  operate  on  980  kc,  1  kw, 
DA,  D,  in  Salinas,  Calif.,  conditioned  that 
program  tests  will  not  be  authorized  imtil 
permittee  has  submitted  evidence  to  show 
that  he  has  severed  all  connections  with 
station  KDON  Salinas,  and  pre-sunrise 
operation  virith  daytime  facilities  precluded 
pending  final  decision  in  Doc.  14419,  became 
effective  Aug.  28  pursuant  to  Section  1.153 of  rules.  Action  Aug.  31. 

■  Hearing  Examiner  Chester  F.  Navmio- wicz  Jr.  issued  initial  decision  looking  to- 
ward granting  application  of  Williams 

County  Bcstg.  System  for  new  am  station 
to  operate  on  1520  kc,  500  w,  250  w  (CH), 
D,  in  Bryan,  Ohio,  conditioned  that  pending final  decision  in  Doc.  14419  with  respect 
to  pre-sunrise  operation  with  daytime  fa- 

cilities, present  provisions  of  Sec.  3.87  of commission  rules  are  not  extended  to  this 
authorization  and  such  operation  is  pre- cluded. Action  Aug.  31. 

■  Hearing  Examiner  Elizabeth  C.  Smith 
isued  initial  decision  looking  toward  deny- 

ing application  of  Radio  Americana  Inc., for  new  daytime  am  station  to  operate  on 
940  kc,  1  kw,  in  Baltimore,  Md.  Examiner 
concluded,  in  light  of  all  relevant  facts  as 
set  forth  in  findings  and  conclusions  of 
initial  decision,  and  consideration  of  entire 
record,  that  grant  of  application  would  not 
be  consistent  with  "fair,  efficient,  and 
equitable  distribution  of  radio  service" mandate  of  Sec.  307(b)  of  Communications 
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Act  and,  thus,  public  interest,  convenience 
and  necessity  would  not  be  served  by 
grant  thereof.  Action  Sept.  4. 

STAFF  INSTRUCTION 
■  Commission  on  Sept.  5  directed  prepara- 

tion of  document  looking  toward  (1)  ap- 
proving June  12  agreement  between  Crosley 

Bcstg.  Corp.  and  WIBC  Inc.;  (2)  granting 
application  of  Crosley  for  new  tv  station 
to  operate  on  ch.  13  in  Indianapolis,  Ind.; 
and  (3)  dismissing  Crosley's  petition  for reconsideration  and  terminating  proceeding 
in  Docs.  8908  and  10948.  (Crosley  is  cur- 

rently operating  station  WLWI  on  ch.  13  in 
Indianapolis  under  temporary  authority.) 

■  Announcement  of  this  preliminary  step 
does  not  constitute  commission  action  in 
such  case,  but  is  merely  announcement  of 
proposed  disposition.  Commission  reserves 
right  to  reach  different  result  upon  sub- 

sequent adoption  and  issuance  of  formal 
decision.  Action  Sept.  5. 

DESIGNATED  FOR  HEARING 
Paynesville  Bcstg.  Co.,  Paynesville,  Minn.; 

Harry  Newby,  Cambridge,  Minn. — Desig- 
nated for  consolidated  hearing  applications 

for  new  daytime  am  stations  to  operate  on 
1300  kc— Paynesville  with  500  w,  and  Newby with  5  kw,  DA;  made  KBMO  Benson,  and 
FAA  parties  to  proceeding.  Action  Sept.  5. 
WNUE  Fort  Walton  Beach,  Fla.— Desig- 

nated for  hearing  application  to  change 
facilities  from  950  kc,  1  kw,  D,  to  1400 
kc,  250  w-N,  1  kw-LS.  Action  Sept.  5. 
Levy  County  Bcstg.  Co.,  Williston,  Fla., 

WKTG  Thomas  County  Bcstg.  Inc.,  Thomas- 
viUe,  Ga. — Designated  for  consolidated 
hearing  application  of  Levy  for  new  day- 

time am  station  to  operate  on  730  kc,  250 
w.  and  WKTG  to  increase  power  on  730 
kc,  D,  from  1  kw  to  5  kw;  made  WPAL 
Charleston,  S.  C,  and  WBAM  Montgomery, 
Ala.,  parties  to  proceeding.  Action  Sept.  5. 
WBUX  Daylestown,  Pa.— Designated  for 

hearing  application  to  increase  power  on 
1570  kc,  DA,  D,  to  5  kw  from  1  kw;  granted 
opposing  petition  by  WQXR  New  York, 
N.  Y.,  to  extent  of  making  it  party  to 
proceeding.  Chmn.  Minow  concurred  in 
part  and  dissented  in  part.  Action  Sept.  5. 
Smith  Bcstg.  Inc.  &  North  Alabama  Bcstrs. 

Inc.,  Huntsville,  Ala.— Designated  for  con- 
solidated hearing  applications  for  new  tv 

stations  to  operate  on  ch.  19.  Action  Sept. 5. 

Jesus  Vargas  Candelaria,  Bayamon,  P.  R. 
&  International  Bcstg.  Corp.,  Carolina, 
P.  R.— Designated  for  consolidated  hearing 
applications  for  new  am  stations  to  operate 
on  1400  kc,  250  w,  U.  Action  Sept.  5. 
Jupiter  Associates,  Inc.,  Matawan,  N.  J., 

Somerset  County  Bcstg.  Co.,  SomervUle, 
N.  J.  and  Radio  Elizabeth  Inc.,  Elizabeth, 
N.  J. — Designated  for  consolidated  hearing applications  for  new  daytime  am  stations 
to  operate  on  1530  kc— Jupiter  -with  500  w, DA,  Somerset  with  1  kw,  DA,  and  Radio 
EUzabeth  with  500  w;  made  WFYI  Mineola, 
N.  Y.,  party  to  proceeding.  Action  Sept.  5. 

OTHER  ACTIONS 
■  By  memorandum  opinion  &  order,  com- 

mission denied  petition  by  The  Y  T  Corp. for  reconsideration  of  Commission  action 
of  July  18  in  denying  previous  petition 
seeking  waiver  of  interim  fm  criteria  in 
order  to  permit  hearing  examiner  to  make 
mitial  decision  on  corporation's  application for  new  fm  station  at  Palo  Alto,  Calif. 
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Circulations  and  Associated 
Business  Publications 

Comr.  Cross  concurred  in  part  and  dis- 
sented in  part  and  issued  statement.  Ac- tion Sept.  5. 

■  By  memorandum  opinion  &  order,  com- mission dismissed  as  moot  petition  by 
Edward  W.  Piszczek  and  Jerome  K.  Wester- 
field  seeking  waiver  of  interim  fm  criteria 
to  permit  hearing  examiner  to  make  initial 
decision  on  their  application  for  new  fm 
station  at  Des  Plaines,  111.  Chmn.  Minow 
and  Comr.  Ford  concurred  in  result.  Ac- tion Sept.  5. 

■  By  memorandum  opinion  &  order,  com- 
mission denied  motion  by  WTSP-TV  Inc., to  vacate  stay  of  construction  of  its  station 

WLGO(TV)  Largo,  Fla.,  imposed  by  com- mission action  of  June  27  which  reopened 
ch.  10  proceeding  there  (involving  6  com- 

peting applicants)  and  remanded  it  to  hear- ing examiner  for  further  hearing  which  Is 
still  in  process.  Comr.  Ford  not  participat- 

ing. Action  Sept.  5. 
■  By  memorandum  opinion  &  order,  com- mission denied  petition  by  Iralee  W.  Benns, 

tr/as  Sheffield  Bcstg.  Co.,  requesting  re- consideration of  commission  action  of  July 
18  which  designated  for  further  hearing 
applications  by  Benns  and  J.  B.  Fait,  Jr., 
for  new  am  stations  at  Sheffield,  Ala.,  to 
determine  their  qualifications  under  mul- 

tiple ownership  rules.  Comr.  Ford  ab- 
stained from  voting;  Comr.  Cross  dissented. Action  Sept.  5. 

■  Commission  on  Aug.  30  granted  request 
by  Community  Telecasting,  Inc.,  and  ex- tended time  from  Aug.  31  to  Sept.  14  to 
file  comments  and  from  Sept.  10  to  Sept. 
24  to  file  reply  comments  to  further  notice 
of  proposed  rulemaking  involving  Augusta, 
Bangor,  Calais  and  Presque  Isle,  all  Maine. Action  Aug.  30. 

Routine  roundup 

ACTIONS  BY  REVIEW  BOARD 
■  Granted  petition  by  Finley  Bcstg.  Co. 

and  extended  to  Sept.  11  time  to  file  respon- 
sive pleadings  to  Broadcast  Bureau's  peti- tion to  enlarge  issues  in  proceeding  on  am 

application  of  Bay  Shore  Bcstg.  Co.,  Hay- ward,  Calif.  Action  Aug.  31. 
■  By  memorandum  opinion  &  order, 

denied  petition  by  Newton  Bcstg.  Co.,  New- ton, Mass.,  to  reopen  record  and  three 
petitions  to  enlarge  issues  in  proceeding 
on  its  am  application  and  that  of  Tran- script Press  Inc.,  Dedham,  Mass.  Horace 
E.  Slone  issued  a  statement  concurring 
in  part.  Action  Aug.  30. 

■  By  memorandum  opinion  &  order, 
denied  motion  by  Central  Connecticut 
Bcstg.  Co.  (WHAY),  New  Britain,  Conn., 
to  enlarge  issues  in  proceeding  on  applica- 

tion of  Rockland  Bcstrs.  for  new  am  sta- 
tion in  New  City,  N.  Y.  Action  Aug.  30. 

■  By  memorandum  opinion  &  order, 
granted  petition  of  Progress  Bcstg.  Corp. 
to  extent  of  enlarging  issues  in  proceeding 
on  its  application  to  change  DA  and  ground 
systems  of  WHOM  New  York,  N.  Y.,  to  add 
issues  concerning  program  service  of  ap- plicant and  WSAR  Fall  River,  Mass.,  party 
to  proceeding.  Action  Aug.  30. 

■  Granted  petition  by  WEZY  Inc. 
(WEZY),  Cocoa,  Fla.,  and  dismissed  its 
petition  for  enlargement  or  clarification  of 
issues  in  proceeding  on  its  application  to 
increase  daytime  power  from  500  w  to  1 
kw,  continued  operation  on  1350  kc,  1  kw- 
N,  DA-N.  Action  Aug.  29. 

ACTIONS  ON  MOTIONS 
By  Chief  Hearing  Examiner  James  D. 

Cunningham 
■  Held  in  abeyance  ruling  on  petition  by 

CHE  Bcstg.  Co.,  for  dismissal  of  its  ap- 
plication for  new  am  station  in  Albuquer- 

que, N.  M.,  pending  submission  by  peti- tioner of  affidavit  as  to  whether  there  are 
any  agreements  or  understandings,  oral  or 
written,  under  which  it  has  received  or 
will  receive  anything  of  value  in  connec- 

tion with  dismissal  of  its  application;  af- fidavit shall  be  filed  not  later  than  Sept. 
10.  Action  Aug.  31. 

■  Granted  petition  by  Onondaga  Bcstrs. 
for  dismissal  of  its  application  for  new 
am  station  in  Syracuse,  N.  Y.,  but  dis- 

missed application  with  prejudice;  retained 
in  hearing  status  remaining  applications  in 
consolidated  proceeding.  Action  Aug.  30. 

■  By  order.  Chief  Hearing  Examiner 
James  D.  Cunningham,  on  Aug.  30,  de- 

signated himself  to  preside  at  hearing  in 
revocation  proceedings  against  WCLM(FM) 
of  Carol  Music  Inc.,  Chicago,  111.,  and 
scheduled  prehearing  conference  for  Sept. 
19  at  10  a.m.  in  Washington.  Date  for 
formal  hearing,  to  be  held  in  Chicago, 
will  be  determined  later.  Various  violations 
in  operation  of  WCLM  (FM)  and  its  SCA 
are  involved.  Action  Aug.  30. 

By  Hearing  Examiner  James  D. Cunningham 

■  Granted  amended  petition  by  Broad- 
cast Bureau  and  continued  Sept.  10  pre- 

hearing conference  to  Sept.  17  in  proceed- 
ing on  NBC-RKO  broadcast  transfers  and 

related  applications.  Action  Aug.  30. 

By  Hearing  Examiner  Thomas  H.  Donahue 
■  On  ovm  motion,  and  with  consent  of 

all  parties,  advanced  Sept.  7  prehearing 
conference  to  Sept.  5  in  proceeding  on  ap- plication of  KATV  Inc.  (KATV),  Little 
Rock,  Ark.,  for  mod.  of  cp  to  change  trans, 
location  and  increase  ant.  height.  Action 
Aug.  27. 

■  Granted  petition  by  Broadcast  Bureau, 
and  extended  time  from  Aug.  27  to  Sept. 
12  to  file  proposed  findings  and  conclusions 
in  proceeding  on  application  of  Hawkeye 
Bcstg.  Inc.  (KOEL),  Oelwein,  Iowa.  Action 
Aug.  27. 
By  Hearing  Examiner  Charles  J.  Frederick 
■  Granted  motion  by  applicants  and  con- 

tinued Sept.  4  hearing  to  Nov.  5  in  pro- 
ceeding on  applications  of  Hershey  Broad- casting Inc.,  and  Reading  Radio  Inc.,  for 

new  fm  stations  in  Hershey  and  Reading, 
Pa.  Action  Aug.  30. 

By  Hearing  Examiner  Annie  Neal  Huntting 
■  Granted  motion  by  Community  Bcstg. 

Inc.,  and  continued  Sept.  4  hearing  to 
Sept.  10  In  the  Rochester,  N.  Y.,  tv  ch.  13 
proceeding;  in  same  proceeding  dismissed 
as  moot  petition  by  Rochester  Bcstg.  Corp. 
for  leave  to  amend  its  application;  ap- 

plicant has  been  held  in  default  for  failure 
to  prosecute  its  application.  Action  Aug.  29. 

■  Granted  motion  for  severance  by  Storer 
Bcstg.  Co.  (WJBK),  Detroit,  Mich.,  and 
petition  for  leave  to  amend  and  for  sever- ance by  Radio  One  Five  Hundred  Inc., 
Indianapolis,  Ind.,  to  extent  of  severing 
Storer's  application  from  consolidated  pro- ceeding in  Docs.  14288,  et  al.,  for  separate 
hearing;  and  amending  Radio  One  Five 
Hundred's  application  to  reduce  power  from 10  kw  to  5  kw  and  to  make  minor  changes 
in  DA  pattern,  and  removed  amended  ap- 
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CLASSIFIED  ADVERTISEMENTS 

(Payable  in  advance.  Checks  and  money  orders  only.)  (FINAL  DEADLINE — Monday,  preceding  publication  date.) 
•  SITUATIONS  WANTED  20(*  per  word — $2.00  minimum  •  HELP  WANTED  250  per  word— ̂ 2.00  minimum. 
•  DISPLAY  ads  ̂ 20.00  per  inch— STATIONS  FOR  SALE  advertising  require  display  space, 
•  All  other  classifications  300  per  word— ̂ 4.00  minimum. 
•  No  charge  for  blind  box  number.  Send  replies  to  Broadcasting,  1735  DeSales  St.,  N.W.,  Washington  6,  D.  C. 
AppuCANTs:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance  separately,  please).  All  transcriptions,  photo*, 

etc.,  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 

RADIO 

Help  Wanted — ^Management 
Central  Pennsylvania  sales-minded  man- 

ager, single  station  market.  Salary  plus 
liberal  percentage.  For  details  write  or 
call  John  S.  Booth,  264-7121,  Chambersburg, Perm  a. 

Executive  Salesmen,  management  experi- 
ence, proven  sales  background.  Full-time 

travel,  (home  weekends),  protected  localized 
territory.  Residence  in  territory  required; 
preference  given  residents  of  3  available 
territories;  "New  England  states — Eastern 
New  York;"  "North  Dakota-South  Dakota- 
Minnesota- Wisconsin  ;"  "Nebrask  a-Iowa- 
Kansas-Missouri."  Openings  immediately, personal  interviews  required.  Extensive  field 
training  provided.  Salary,  commission — in- centive plan.  Earnings  unlimited.  Major 
Medical,  other  benefits.  Resume,  references, 
pix;  Commimity  Club  Awards,  Westport, 
Connecticut. 

Sales 

Salesman  for  Indiana  station.  Prefer  ex- 
perience but  will  consider  good  air  sales- man announcer  that  would  be  interested  in 

breaking  into  full  time  sales.  Our  employees 
are  aware  of  our  need.  Write  Box  359P, 
BROADCASTING. 

This  is  a  sincere  effort  to  find  a  young  man 
experienced  and  GIFTED  in  radio  sales 
(and  with  some  announcing  ability)  who 
will  be  able  to  develop  to  become  man- 

ager of  WSIV  at  Pekin,  Illinois.  It  is  the 
only  radio  atstion  in  a  thriving,  growing 
city  of  30.000.  Present  owner  who  has  man- 

aged station  since  going  on  the  air  in  1946, 
and  who  has  shown  a  healthy  profit  each 
year,  will  train  young  man.  Salary  $125.00 
a  week  during  training  period  first  year, 
then  minimum  of  $125.00  a  week  plus  10% 
of  profits  as  manager.  Persons  applying 
should  be  one  who  naturally  is  thrifty;  and 
it  should  NOT  be  a  yovmg  man  who  eats 
the  frosting  off  his  cake  first.  Give  details 
of  education,  experience,  health  of  self 
and  family.  Successful  applicant  may  have 
opportunity  to  share  ownership  in  new 
venture.  Apply  only  if  you  are  1)  gifted  in 
sales.  2)  young,  3)  can  annoimce  some,  4) 
civic  minded,  5)  have  at  least  two  years 
college.  Box  403P,  BROADCASTING. 
St.  Louis  .  .  .  Good  salesman,  proven  sales 
background.  Management  experience,  or 
ready.  Top  Independent,  multiple  chain, 
good  salary  plus,  please  write  fully.  Box 
141P.  BROADCASTING. 

Progressive  small  market  Carolina  station 
accepting  applications  for  announcer,  sales- 

man. Salary-commission  arrangement. 
Permanent  position,  excellent  working  con- 

ditions. Tell  all  in  resume.  Box  443P, 
BROADCASTING. 

Salesman-staff  announcer  wanted.  Good 
salary-plus  commission.  Pro's  only  please. Box  448P,  BROADCASTING. 

Local  radio  salesman.  Start  base  pay  plus 
commission  up  to  $15,000  income  now  avail- 

able. Major  5  kw  in  Indianapolis  market. 
Box  391P.  BROADCASTING. 

Experienced  salesman  for  permanent  posi- 
tion. Send  full  details  and  photo  to  WPAG, 

Arm  Arbor,  Michigan. 
Salesman.  Good  pay  for  good  experienced 
producer.  Good  future.  Contact  Station 
Manager,  WBUX,  Doylestown,  Pa. 

Immediate  opening  salesman.  Salary,  com- 
mission. Send  snapshot,  experience,  refer- 

ences. KCHJ,  P.  O.  Box  1000,  Delano,  Cali- fornia. 

Help  Wanted— (Cont'd) 
Announcers 

Number  one  station  programming  100-per- cent western  music  in  southwest  Texas 
station  market  needs  experienced  combi- 

nation announcer-engineer.  Preferably  good 
at  both.  Good  Equipment  and  working  con- 

ditions in  college  town  of  65  thousand. 
Lots  of  sunshine  and  recreation.  Call  655- 
8116,  Bill  Nicholson,  KPEP,  San  Angelo, 
Texas. 

Opportimity  Ln  Hoaston.  Immediate  opening 
staff  expansion,  beautiful  music  station. 
Send  tape,  resume.  Evening  shift,  $500 
month.  Must  be  smooth  announcer,  strong 
on  news  and  not  top  40  dj.  ICXYZ,  Houston, Texas. 

Experienced,  mid-day.  authoritative  an- 
nouncer for  5,000w  good  music  NBC  station 

in  hunting,  fishing,  skiiing  area.  Box  KK, 
Twin  Falls.  Idaho. 

Established  kilowatt  fuUtimer  needs  an- 
nouncer, 3:00-11:00  shift.  Consider  beginner 

with  good  voice,  potential.  Sent  tape,  re- 
sume, photo.  Art  Grunewald,  WCTT,  Corbin, Kentucky. 

Experienced  aimouncer,  all  types  programs. 
Special  events.  inter\'iews  and  plav  by  play 
if  adaptable.   Box  441P,  BROADCASTING. 

Unpleasant     working     conditions  hamper 
good  selling.  If  you  are  proven  producer, 
work  best  without  boss  breathing  down 
your  neck,  Carolinas  small  single  market 
appeals,  (owned  by  mature  broadcaster) 
this  is  your  meat.  Good  station  reputation, 
years  must  equal.  No  wildeyed  induce- 

ments, but  unusually  liberal  compensation 
where  performance  pays.  Impulse  jumpers 
save  your  time.  Place  unfilled  sometime,  no 
risk  writing  present  employer.  Box  442P, 
BROADCASTING. 

Have  opening  for  announcer  with  first 
phone.  "This  opening  good  for  some  young man  who  wants  to  get  start  in  radio  and 
tv.  There  will  be  transmitter  watch  for 
radio  and  tv  and  also  some  announcing. 
No  maintenance  experience  necessary.  Box 
410P,  BROADCASTING. 

Major  market  Negro  station  looking  for 
jazz  and  r&b  disc  jockey  with  first  class 
FCC  license.  Send  tape,  resume  and  refer- 

ences with  your  reply  All  replies  confi- dential and  tapes  will  be  returned.  Box 
411P,  BROADCASTING. 
The  land  of  enchantment!  Small  market 
1  kw  daytimer  in  New  Mexico  with  the  big 
city  sound  needs  annoimcer-dj  with  first 
phone  immediately!  Good  music  and  cotm- 
try  &  western  format.  Small  but  top  work- 

ing conditions.  Experienced  or  wiU  con- 
sider those  needing  experience.  We'U  help you.  Start  $70.  Send  tape  and  restmie.  Box 

412P,  BROADCASTING. 

Wanted,  early  morning  DJ,  with  ability  to 
do  good  news  job.  Chance  for  rapid  ad- 

vancement for  right  man.  5.000  watt  day- timer  in  central  plains  area.  Send  tape, 
resume  and  picture  to  Box  347P,  BROAD- CASTING. 

Announcer  first  phone,  no  maintenance. 
Booming  Gulfcoast,  modified  top  50  opera- 

tion, strong  on  news.  Good  salary  with  ex- panding southern  company.  Send  tape  and 
resume  to  Box  349P,  BROADCASTING. 

Announcer-salesman,  experience.  East  Coast. 
Box  384P.  BROADCASTING. 

Experienced  first  class  licensed  announcer. 
Box  KK,  Twin  Falls,  Idaho. 

Help  Wanted — (Cont'd) 
Top  forty  annoimcer  with  productions 
skills.  Large  midwest  market.  Tape  and 
resume.  Box  489P,  BROADCASTING. 

Pennsylvania.  Experienced  personality  an- nouncer or  announcer/newsman.  Adtilt 
music  with  strong  editorial  policy.  Salary 
commensurate  with  ability.  Send  tape,  re- 

sume, salary  requirements  to  Tony  Curtis, 
WRTA,  Altoona. 

Experienced  announcer  for  Texas  network 
station.  Do  not  send  tape.  Box  393P, 
BROADCASTING. 

Wanted.  Experienced  armouncer.  Prefer 
family  man.  Can  also  sell.  References  re- quired. Contact:  Dr.  F.  P.  Cemiglia,  KLIC, 
Monroe,  Louisiana. 

Immediate  opening  for  staff  announcer. 
Send  tape  and  salary  requirements  to  Stan 
Gallup,  Manager,  KGFL,  Roswell,  New Mexico. 

We  need  you!  Bring  your  first  phone  and 
join  up.  Adult  music  station  wants  news 
and  sports  concious  man.  Call  Bob  Taylor, 
WDLR,  Delaware,  Ohio,  363-1107. 

Opportunity',  married  staff  announcer.  Out- line experience.  KFRO,  Longview,  Texas. 

Technical 

Combination  engineer-aimouncer  with  first 
phone  needed  immediately.  KACT  radio, 
LA  3-2845,  Box  308,  Andrews,  Texas. 

Engineer  of  good  character,  best  technical 
qualifications  South  Texas  station.  Box 
414P,  BROADCASTING. 

Chief  engineer-annoimcer  for  quality  radio 
station  in  East.  Excellent  facilities,  wonder- 

ful area  for  living.  Send  details  first  letter 
to  Box  415P,  BROADCASTING. 

Chief  engineer,  Ohio  am-fm,  excellent 
equipment  including  cartridges,  convenient 
home  available.  Box  417P,  BROADCAST- ING. 

Immediate  opening  for  versatile,  experi- enced announcer  at  top  quality  5000  watt 
am,  and  50,000  fm  station.  Salary  commen- 

surate with  ability  and  experience.  Photo, tape  and  personal  resume  with  first  letter. Mt.  Vernon  Radio  &  Television  Company, 
Mt.  Vernon,  Illinois. 
First  class  radio  engineer  with  experience. 
Contact  Manager,  WTSL,  Hanover,  N.  H. 
Transmitter  engineer  for  top  rated  5  kw 
directional  station  in  Wilmington,  Dela- ware. Work  involves  no  announcing  and 
offers  excellent  opportunity  for  technical 
advancement.  Write  or  phone  Al  Smith. 
414  French  Street,  Wilmington,  Delaware, 
OL  4-8881. 

First  ticket  engineer  for  1000  watts  day 
in  southern  Maine.  Write  or  call:  John  A. 
Carlson,  WSME  radio  station,  P.  O.  Box 
1220,  Sanford  Maine.  Phone  2464  or  2465. 
1st  class  engineer.  Real  worker,  experienced, 
aggressive.  Capable  fully  maintaining  two 
Michigan  stations  40  miles  apart,  one  day- 

time, other  DA-N.  Live  pleasant  Lake 
Michigan  city.  Excellent  salary  plus  car 
expenses.  Family  man.  Rush  resume, 
snapshot.  Recent  earnings  to  W.  H.  Rich,  150 
E.  61  St.,  New  York  21,  New  York. 

Chicago  am-fm  regional,  directional.  Chief 
engineer,  experienced,  pei-manent.  Open now  for  qualified  man.  Complete  details, 
salary  requirements,  first  letter.  Walter 
Kean.  19  E.  Quincey.  Riverside.  Illinois. 
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Help  Wanted— (Cont'd) 

Production — Programming,  Others 
Weatherman  preferably,  but  not  neces- 

sarily-meterologist.  Would  also  accept  good 
personality  and  weather  exDerience.  South- 
■em  VHF,  good  ooDortiinity.  Top  salars'. Box  493P,  BROADCASTING. 

Opportunity  and  challenge  to  build  one- 
man  news  department,  central  Ohio.  If 
you  can  gather,  edit  and  air  news,  send 
resimie.  Box  416P,  BROADCASTING. 

Wanted.  Experienced  continuity  ^\-riter. Send  samples,  background.  Top  pay  for 
right  person.  Immediate  opening.  WLAS. 
Jacksonville,  North  Carolinia. 

KWTX,  Waco,  Texas,  needs  good  all  around 
local  newsman.  Must  be  able  to  gather, 
photograph,  write,  and  present  local  news 
on  television  and  radio.  Prefer  applicants 
from  Texas,  but  will  consider  others.  Send 
tape,  resimie,  references  to:  News  Director. 
KWTX,  Waco,  Texas. 

One  of  America's  top  radio  stations  ener- getic, enterprising  and  experienced  needs 
news  director  immediately.  If  you  can  get 
the  news  first  and  air  it  colorfully  and  fac- 

tually, send  tape,  resume  and  picture  to 
Frank  Page,  KWKH,  Box  1387,  Shreveport, La. 

Girl  for  trafBc  and  continuity-.  Send  com- plete information  to  Radio  KCOL.  P.  O. 
Box  574,  Fort  Collins,  Colorado. 

Xews  reporters /photographer  wanted  .  .  . 
must  be  experienced  writer.  Motion  camera 
experience  helpful,  not  absolutely  neces- 

sary. Will  consider  newspaper  or  extensive 
radio  news  background.  Apolv  immediatelv 
News  Director,  WCIV  (Charleston,  S.  C.') Highway  703,  Mt.  Pleasant,  S.  C. 

1st  class  director  with  fast  board  experi- 
ence, to  handle  fast  pace  newscast.  Wire 

or  call  Carl  Tibbetts,  Production  Manager. 
KTAL  TV,  Shreveport,  La. 

RADIO 

Situations  Wanted — Management 

Manager  sales  manager,  Pennsylvania 
broadcaster,  nine  years  present  position. 
Yoimg  hard  aggressive  worker.  Interested 
in  good  solid  offer.  Willing  to  invest.  Box 
440P,  BROADCASTING. 

Manager,  thoroughly  qualified.  Documented 
sales  and  administrative  ability.  Mature, 
civic  minded,  responsible.  Desire  locate 
south.  Top  employer  references.  Area 
SIO.OOO.  Box  450P,  BROADCASTING. 

Can  you  offer  solid  future  and  position  for 
manager  capable  of  earning  S24,000.  Box 419P,  BROADCASTING. 

Production-programming,  news,  sales  man- 
agement wanted.  Midwest  where  reliability 

and  integrity  are  an  asset.  Thoroughly  ex- 
perienced and  seasoned.  Excellent  refer- 

ences. Boxholder  27793,  Los  Angeles  27. 

Husband- wife  management  team  (em- 
ployed) will  trade  experience  and  $2,500 

for  management  and  percentage-ownership. 
Small  market  station,  south-southwest.  Box 
400P.  BROADCASTING. 

General  manager.  Broad  knowledge  and  ex- 
perieHce,  Strong  program,-sales,  FCC,  edi- 

torials, image.  Ability  to  create  exceptional 
public  image  of  integrity.  Excellent  -  refer- 

ences. Forty-five,  married,  reliable,  crea- 
tive, honest.  Reputation  as  clean  operator 

Good  revenue  growth  history.  Full  re- 
sponsibility. Minimum  $12,000  plus.  Jerry 

Bassett.  378  Yosemite  Drive.  Pittsburg 
California.  Phone  432-7710. 

Management  problems?  Successful  former 
owner  49  can  Invest.  West  or  southwest  pre- 

ferred. Box  380P,  BROADCASTING. 

Situations  Wanted — (Cont'd) 

Sales 

Air  salesman  personality.  Annoimcer  disc 
jockey,  newscaster.  Tight  production, 
bright,  energetic.  Frederick  Montgomerj', P.  O.  Box  51,  S.  I.  10.  N.  Y. 
Successful  small  station  manager  desires  to 
relocate  in  medium  or  large  market  in 
Arizona  or  California.  Doubled  stations 
business  in  20  months.  First  phone  license. 
Box  266P,  BROADCASTING. 

20  years  radio,  sales,  continuity-,  quality voice  news  and  commercials,  first  phone. 
14  vears  at  present  location.  Consider 
S7. 500.00  to  310.000  west  coast  preferred.  Box 
366P.  BROADCASTING. 

Salesman — newscaster.  Desires  position  in northeast.  Creative.  Personable.  Extensive 
experience.  Box  344P,  BROADCASTING. 
Calling  California!  Salesman  that  sells! 
PLUS!  Successful  announcer,  continuity 
director,  production,  promotion!  Package 
deal  ...  all  in  one  aggressive.  28  yr.  old. 
married,  college  grad,  ready  for  sales  man- 

agement. Past  3  years  and  presently  with 
—I  midwestem,  major  market  station.  Open 
UD  that  Golden  Gate  before  the  first  snow- 

fall! Box  451P.  BROADCASTING. 

Announcers 

Announcer  dj.  Finally  man.  2  years  experi- 
ence. Will  relocate  permanently.  Authorita- 

tive sound.  Hard  worker,  good  board.  Box 
602M.  BROADCASTING. 

Attention  Top  20  Market  and  only  station 
with  quality  sotmd  in  public  interest. 
Rated  number  one  (with  good  music)  in 
nine  station  major  metro  survey,  (Pulse). 
Seek  larger  more  challenging,  creative  en- vironment. Dedicated  to  programming  a  la 
NAB.  Radio  personality  and  or  TV  an- nouncer. Box  250P,  BROADCASTING. 

D  J ''Announcer.  Formula.  Tight  Production. Music.  News.  Sales.  References.  Box  341P, 
BROADCASTING. 

Swinging,  bright  happy  dj,  announcer. 
Want  to  settle.  Married  with  dependents. 
Willing  to  relocate.  Bright  happy  sound. 
Not  a  prima  -donna.  Box  420P,  BROAD- CASTING. 

Just  the  facts:  announcer,  disc  jockey, 
four  years  experience  radio 'television. Talents  in  production;  programming;  news. 
Married,  25,  seeking  permanency  radio  and/ 
or  tv  with  opportunity-  as  Program  Direc- tor or  Production  Manager.  Know  music, 
college,  draft  free.  Excellent  references. 
Immediate  availability.  Box  421P,  BROAD- 
CASTING. 
.A.rtnouncer,  disc  jockey,  newscaster.  Tight 
production,  bright,  energetic.  Box  422P, 
BROADCASTING. 
Attention  northern  Wisconsin  and  upper 
Michigan:  ambitious  d.j..  18  months  experi- ence. Tight  board..  25.  veteran,  single. 
Steady  worker.  Box  243P,  BROADCAST- ING. 

DJ,  soft  sell,  adult  presentation.  11  years 
experience.  Prefer  all  night  slot  but  adapt- able for  afternoon  or  evening  hours  on 
five  day  basis.  Good  news  and  inter\-iews. Letters,  pictures,  resume.  No  tapes.  Will 
travel  and  audition,  live  onlv.  SIOO.OO 
weeklv.  Call  South  Orange  2-5912  code  201 or  write  Box  424P,  BROADC.A.STING. 

Announcer  dj.  Swinging  modern  sound. 
Cheerful.  Competent.  Young.  Experienced. 
References;  Box  426P,  BROADCASTING. 

Country  dj,  first  phone,  salesman.  If  you've 
got  the  money  I've  got  the  time.  Box  427P, BRO.A.DCASTING. 

Smooth,  good  music  dj,  radio  and  tv  or 
just  radio.  Medium  .or  large  market.  Vet- 

eran. 5  years  radio,'  2.  years  commercial  t^'. Familv.  Tape,  resume  available.  Bos  428P 
BROADCASTING. 

California!  Canada!  Four  years  commercial 
experience  ,  .  .  plus!  25,  mature,  r/tv, 
tight  production.  Reasonable  offer  accepted. 
Box  429P,  BROADCASTING. 

Situations  Wanted — (Cont'd) 
Announcers 

Announcer  anyone?  IDesire  evening.  J  372. 
voices,  strings  and /or  afternoon  pop  show. 
Lite  but^good  exoerience.  Tape.  Travel,  Box 
478P:  BROADCASTING. 

Radio  reporter  .  .  writer  .  .  newscaster.  "Five vears  news  exnerience.  Minimum  S150.  .  Use 
console.  Box  479P.  BROADCASTING. 

Annovmeer.  dj,  smiling  sotmd,  authoritative 
news,  available  now.  veteran,  will  relocate. 
Box  482P.  BROADCASTING. 

Announcer,  engineer,  6  years  experience, 
also  copv.  Familv  man.  central  Florida  lo- cation only.  Box  452P.  BRO.A.DCASTING. 

First  phone  announcer  wishes  to  relocate  in 
California  bordering  states:  age  19.  single, 
nine  months  experience.  Box  467P,  BROAD- CASTING. 

Have  realized  full  potential  at  present  loca- 
tion. Desire  advancement.  Ex-perienced,  ag- gressive, first  phone,  combination.  Versatile, 

with  light  and"  gay  sound,  tight  board.  Just the  right  man  for  vour  operation.  Married 
w-lth  mobile  type  familv.  Box  458P,  BROAD- 
CASTING. 

Announcer,  three  years  exoerience.  strong 
on  sports.  Hard  worker.  Prefer  midwest. 
Consider  aU  offers.  Box  459P,  BROADCAST- ING. 

-Available  immediately.  Professional  radio 
school  graduate  with  practical  training,  in 
all  Dhases  of  radio.  Needs  regiilar  position. 
Willing  to  work  hard,  anv  market.  Box 
435P.  BROADCASTING. 

Mature,  adult  announcer  with  personal 
radio  ability.  15  years  exoerience.  Family 
man.  Presently  in  highly  competitive 
major  m.arket  with  proven  ratings.  Desire 
permanencv  with  professional,  intelligent 
radio  operation.  Box  456P,  BROADCAST- ING. 

Young  man  seeks  start.  Speech  trained, 
broadcasting  school,  some  college,  third 
phone.  Box  457P.  BRO.ADCASTING. 

-Announcer,  dj.  some  experience,  strong 
intimate  appeal.  Larry  Nelson.  809  North 
Highland  Avenue.  Rockford.  Illinois. 

Attention:  Los  Angeles,  San  Francisco, 
Seattle.  Denver.  Chicago.  Indianaoolis.  De- troit. Minneapolis.  St.  Louis,  Cincinnati, 
Cleveland  CoKmibus.  Dallas.  Milwaukee. 
Am  interested  in  sports,  news,  or  staff  an- 

nouncing.   Box    488P.  BROADCASTING. 

.Announcer,  dj  .  .  .  2'2  years  experience .  .  .  veteran,  23.  single,  presently  employed. 
East  coast  preferred.  Will  consider  other 
areas.  Steve  Irwin.  8  Pinetree  Drive,  Farm- 
ingdale,  New  York.  aiY  4-3585. 

Announcer  seeks  position  in^easf .^Married. One  child.  TV  experience.-  Box  333P, 
BROADCASTING. 

-Announcer,  newscaster,  will  also 'do  sales, 
tight  production,  go  anj-w-here,  willing  to work,  like  chance  to  prove  himself.  Box 
337P.  BR0.4.DC-ASTING. 

Hold  everything!  Here  I  am.  Young,  alert, 
dependable,  married,  announcer 'dj-.— Tight board.  Will  relocate.  Box  361P  BROAD- 

C.A.STING. ;  " -A.vailable  now-experienced  contin.urty 
\\Titer.  WlU  travel  an-s-where.  Resume  and 
facts  on  request.  Box  364P,  BRO.ADCAST- ING. 

Medium  to  large  markets-top  rated  comic 
personality  with  most  succesful  station  in 
five  states.  Profesional.  experienced. 
Young,  educated,  original.  Best  references. 
Box  369P,  BRO.ADC.-^STING. 
-Announcer.  1st  phone,  strong  on  news, 
sports,  available  Oct.  1st.  No  locale  pref. 
Box  389P,  BRO.A.DC.ASTING. 

Relocate  near  N.Y.C.,  age  31,  years  ex- 
perience-. Family  man.  Box  399P;  BROAD- 

c.a:stin(3.  "       "       '      -  - 
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Situations  Wanted— (Cont'd) Help  Wanted — (Cont'd) 
Help  Wanted— (Cont'd) 

Technical 

Radio/tv  stations  .  .  .  two  years  camera- 
man, three  years  radio.  Presently  studying 

for  1st  phone.  Can't  wait.  Ready  now.  Box 430P,  BROADCASTING. 

Chief  engineer,  or  staff  with  large  station. 
Thirteen  years  experience.  Ga.,  Fla.,  S.  C. 
preferred,  all  considered.  Box  133P, 
BROADCASTING. 

Chief  engineer  now  employe  of  am-fm 
station  seeking  new  position  in  radio  sta- tion or  related  field  in  New  York,  New 
Jersey  area  by  October  the  15th.  No  an- nouncing. Box  253P,  BROADCASTING. 

First  phone  desires  change.  Currently  in 
I'adio.  Some  television  experience.  North Carolina  preferred.  All  considered.  Box 
479P,  BROADCASTING. 

Automation,  simulation,  analog  computer 
engineer.  As  chief  engineer  will  design, 
build  and  convert  station  to  automation.  Ex- 

perience as  chief,  directional  up  to  6 
towers,  manufacturing  with  RCA,  research 
and  development.  5420  S.  83rd  Ave.,  Miami, 
Fla.  226-6373. 

Good  engineer,  first  phone.  Radio,  television 
experience.  Expert  maintenance.  Night 
work  preferred.  Box  460P,  BROADCAST- ING. 

Chief,  troubleshooter,  directionals,  installa- 
tions, all  phases,  $115.  Offer  chance  you  sell 

CB,  recorders,  tape  duplication-distribution 
service  on  my  back-up  service  business,  or 
hire  me  direct.  Box  461P,  BROADCAST- ING. 

Chief  engineer,  experienced  with  good 
sales  record.  West  of  the  Mississippi.  Box 
492P,  BROADCASTING. 

Production — Programming,  Others 

Successful  station  manager.  Married, 
family,  major  market  radio  experience. 
Desires  mid  atlantic  area.  Top  references. Box  314P,  BROADCASTING. 

Professional  broadcaster,  age  28 — major 
market  experience  including  McLendon,  in 
programming  promotion,  management.  Mar- 

ried, college,  highest  industry  references. 
Box  326P,  BROADCASTING. 

Indiana-Illinois- Wisconsin:  10  years  with 
same  operation.  Desire  change.  News-Sports 
director  but  have  handled  all  phases,  inter- 

views, adlib,  disk  shows.  Steady,  Sensible. 
NOT  a  'Cutie'  or  'Personality.'  Format  and 
screamers  forget  it!  Some  "TV.  Married,  2 children.  Write  or  wire  Box  462P,  BROAD- CASTING. 

Rapid  typist-proofreader.  Best  references. 
Go  anywhere.  Minimum  $40  weekly.  Box 
477P,  BROADCASTING. 

Family  man,  superb  announcer,  12  years, 
presently  employed.  Available  before  end 
of  month,  seeks  program  directorship,  will 
consider  all  offers.  Box  453P,  BROADCAST- ING. 

Want  news,  general  announcing  or  good 
music;  30  draft  exempt,  4  years  college, 
mature  voice;  can  sell  copy.  Broadcast  train- 

ing, no  experience.  Salary  open.  Box  470P BROADCASTING. 

TELEVISION 

Help  Wanted — Sales 

Excellent  opportunity  for  self  starting  sales- 
man willing  to  work  hard  selling  local  ac- 

counts. Guarantee  with  commission  set-up 
with  protected  account  list.  Oldest  UHF  in 
country.  Men  with  radio  experience  con- 

sidered. Send  resume  to  Dave  Berlin,  WSBA 
TV,  York,  Penna. 

Announcers 

Female  vocalist  program  personality.  Major 
Eastern  station  is  currently  accepting  ap- 

plications for  auditions,  for  new  morning 
variety  show.  Applicants  must  have  pro- 

fessional experience  as  pop  singer  as  well 
as  radio  or  tv  experience  as  m.c,  an- 

nouncer, hostess,  personality  or  d.j.  Send 
tape,  photos,  and  resume  to  Box  431P, BROADCASTING. 

Announcer  with  radio  television  experience 
for  major  New  England  combined  opera- 

tion. Send  resume,  photo  and  audio  tape. 
Box  432P,  BROADCASTING. 

Staff  announcer.  Immediate  opening  in 
major  southeastern  market  for  top  man. 
with  emphasis  on  news,  sports  and  com- 

mercial. Send  resume  and  SOF  or  VTR  to 
Box  449P,  BROADCASTING. 

Technical 

Major  tv  outlet  in  southern  California  seek- 
ing top  flight  transmitter,  maintenance  and 

operations  supervisor.  RCA  TT50  AH.  Salary 
in  excess  of  $10,000.  Box  36537,  Los  Angeles. California. 

Experienced  television  engineer  for  VHF 
transmitter  and  video.  WLTV,  Bowling Green,  KY. 

Chief  engineer  for  VHF  television  combined 
studio  transmitter.  Box  445P,  BROADCAST- ING. 

Max  power  VHF  television  and  associated 
AM  outlet  in  midwest  medium  market  have 
need  for  a  Chief  Engineer  to  work  under 
supervision  of  Director  of  Engineering. 
Will  consider  a  man  with  supervisory  ex- 

perience who  has  a  strong  background  in 
maintenance.  Salary  commensurate  upon 
experience.  Reply  to  Box  444P,  BROAD- CASTING. 

Engineer,  best  technical  qualifications,  re- 
liable character,  for  VHF  Texas  resort  city. 

Box  433P,  BROADCASTING. 

Control  room-transmitter  engineer  for  up 
state  New  York  station  with  planned  im- 

provements. Must  have  first  class  license. 
Send  details  in  first  letter.  Box  439P, 
BROADCASTING. 

1st  phone,  studio-transmitter  duty.  Open 
immediately.  Reply  or  call  Vem  Totten, 
Chief  Engineer,  KXLF  TV,  Butte,  Montana. 

Immediate  opening  for  first  class  tv  trans- 
mitter engineer.  Maximum  power  VHF. 

RCA  equipped.  Previous  transmitter  ex- 
perience desirable,  but  not  requisite.  Salary 

dependent  on  background.  Edward  M.  Tink, 
Director  of  Engineering,  KWWL  TV,  Water- 

loo, Iowa. 

Production — Programming,  Others 

Quality  minded  producer-director,  7  years 
experience.  5  in  color  tv.  College  grad., 
presently  employed  and  draft  exempt.  Relo- 

cate, New  England,  Florida,  California,  but 
open.  Box  436P,  BROADCASTING, 

20  years  successful  experience  with  na- 
tional companies  and  as  account  supervisor 

with  advertising/public  relations  agencies. 
Previous  responsibilities  in  broadcast,  in- 

surance, drugs,  utilities,  financial,  appliance, 
fashion  fields.  Strong  in  administration, 
leadership,  initiative,  creative  direction. 
Thoroughly  proficient  in  the  effective  use  of 
all  media;  in  planning,  executing  and  co- 

ordinating marketing  programs.  Age  44, 
married,  will  relocate  anywhere.  Reply 
Box  383P,  BROADCASTING. 

Production — Programming,  Others 

Art  director  needed  Immediately  for  lead- 
ing eastern  network  VHF.  Must  be  experi- 

enced all  phases  tv  art  from  flip  cards  to 
complete  sets.  Submit  samples  of  work 
along  with  photo  and  resume.  Box  491P. 
BROADCASTING. 

News  staffer  sought  by  leading  network  in 
VHF  for  gathering  and  writing  news,  and 
on  the  air  delivery.  Must  be  experienced. 
Submit  »-'hoto  and  resume,  video  tape,  or 
film  audio  reel.  Box  490P,  BROADCAST- 
ING. 

Tv  Professionals — Expanding  VHF  in  south- 
eastern capital  city  needs  ambitious  man 

with  solid  background  in  announcing,  cap- 
able of  preparing  and  airing  major  sports 

and  news  programs.  Multiple  ownership 
station  noted  for  intelligent,  responsible 
programming.  Salary  commensurate  with 
experience.  Excellent  company  benefits. 
ALSO  desire  a  REPORTER-PHOTOGRA- 

PHER to  join  present  six-man  news  team. 
Will  consider  promising  young  man  with 
good  basic  experience  or  journalism  gradu- 

ate. Fine  opportunity  to  move  up  with  top 
flight  news  station.  Please  forward  com- 

plete resume  and  recent  photo  to  Box 
446P,  BROADCASTING. 

TV  station  in  large  midwestern  market 
wants  experienced  Weathercaster.  Must  be 
personable  and  believable,  with  working 
knowledge  of  fundamental  meteorology.  Ex- 

cellent opportunity.  Send  video  tape  or 
audio  tape  and  pictures,  plus  resume,  in- 
cludin.g  minimum  salary  requirements  to 
Box  447P,  BROADCASTING. 

TELEVISION 

Situations  Wanted — Sales 

Sales  promotion,  research,  advertising,  pub- 
licity problems  solved  by  this  veteran  of 

10  years  New  York  radio  and  tv  experience. 
Now  seeks  immediate  new  avenue  to  put 
this  well-rounded  background  to  work. 
Forceful,  effective  copy.  Complete  sales 
approach.  Looking  for  permanent  spot,  but 
free  lance  assignments  welcomed.  Box 
382P,  BROADCASTING. 

Announcers 

Talented,  photogenic  broadcaster,  eleven 
years  experience.  Record  shows,  news  de- livery, production,  interviews,  remotes, 
seeks  television.  Opportunity.  Resume,  pic- ture, film,  letter  available.  Box  425P, 
BROADCASTING. 

Employed,  seasoned  announcer  seeks  staff 
position  plus  host  assignment  on  live 
children's  and/or  teen's  show.  Extensive commercial  experience  in  both.  My  good 
taste,  youthful  appearance,  intelligent  at- 

titude valuable  to  prestige  station  search- 
ing for  clean-cut  personality  to  compliment station  image.  Box  435P,  BROADCASTING. 

11  years  experience  tv  broadcasting  includ- 
ing color.  4  vears  asst.  C.  E.  .  Desires  posi- 
tion with  future.  Box  466P,  BROADCAST- ING. 

Top  rated  radio  announcer.  Survey  proved 
number  one  tv  show  mc.  All  types  of  in- 

terview work.  Some  sports.  Now  employed. 
Want  to  move  up.  Box  454P,  BROADCAST- ING. 

Technical 

Ampex  VTR  maintenance  engineer,  etv  or 
commerical,  4  years  tv  operation,  and  main- 

tenance experience,  age  27,  responsible,  pre- 
fer midwest  or  south.  Box  468P,  BROAD- CASTING. 

Available  immediately.  First  phone.  3V2 
years  experience  television.  Operating 
studio  equipment.  Family.  Desire  perma- nent position.  Leslie  Bailey,  lOCl  East 
Tenth,  Clovis;  New  Mexico.  Phone  762- 
2285. 
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Situations  Wanted — (Confd) For  Sale — (Cont'd) For  Sale — (Cont'd) 

Production — Programming.  Others 

N'ews  director.  Proven  administrative  ability with  top  rated,  major  market,  on  the  air 
deUvery.  Box  463P,  BROADCASTING. 

Ownership  change  available  immediatelj  : 
Radio-tv  director  of  news!  15  years  ex- 

perience at  progressive  news  stations.  Or- 
ganization and  maintenance  of  top  flight 

departments.  Tv  exu.  includes  filming  16mm 
B&H  BOLEX  and  ORICOX  SOF.  Proc- 

essing, editing  of  film.  SOF  inter\"iews. Writing  narration.  Also,  too  rated  airman. 
Box  464P,  BROADCASTING. 

Resourceful  newsman  seeks  major  market 
radio  or  t^"  position.  Aggressive:  can  ■write, gather,  deliver,  edit  film.  On  camera  ex- 

perience. Married,  children,  B.S.  in  Com- 
munications.   Box  465P,  BROADCASTING. 

Television  reporter,  writer,  newscaster. 
Five  years  news  experience.  Minimum  S150. 
Use  camera.  Box  480P,  BROADCASTING. 

For  Sale 

Equipment 

Tower  lighting  filters,  one  Johnson  172-14-1 
covers  440-llOOkc.  one  172-14-3  covers  1100- 
leoOkc.  S35  each.  Don  Hein,  WJBK,  Detroit. 
Michigan. 

Magnecorder  .  .  .  two  years  old.  excellent 
condition.  Reconditioned  heads.  \^'A\AM. 
Altoona,  Pennsj'lvania. 

Closed  circuit  and  broadcast  television 
video  monitors — model  change  and  demo 
units,  ttsed  with  new  warrenty,  S",  14",  IT", 
21", — metal  cabinets.  10  megacycle  video — price  S150.00  each  and  uo.  CaU  or  write 
Miratel  Electronics,  Inc.,  Ist  St,  SE&Rich- 
ardson,  St.  Paul  12,  New  Brighton,  Minne- 

sota-phone number  ilE  3-1742. 

1  kw  am  Ravtheon  RA-1000  Transmitter. 
S1695.00.  Box  474P,  BROADCASTING. 

Western  Electric  405B  5  kv,-  transmitter.  In operation  at  present  time.  Available  one 
month.  Box  475P.  BROADCASTING. 

Trade  General  Electric  type  pe-3a  image 
orthicon  studio  camera  chain  complete  with 
orbiter  for  RCA  xyoe  TK  15  \-idicon  camera. Box  476P,  BROADCASTING. 

35nim  GPL  PA200  telecast  projector.  Type 
used  by  the  networks.  Excellent  condition. 
Priced  right.    Box  471P,  BROADCASTING. 

One  set  of  G.E.  20  K\X  fpeak)  Harmonic 
Filters  Type  4PI2C1  for  ch.  7  in  good  con- 

dition. Reoly  to  E.  M.  Tink,  Director  of 
Engineering,    IC\VTA'L-T\*,    Waterloo,  Iowa. 

Ty  cruiser — GMC  diesel  bus.  excellent  con- 
dition. Camera  platforms,  interior  racks, 

electrical  system,  25  kw  Onan  Generator. 
5-ton  air-conditioning,  storage  comoart- 
ments.  Complete  mobile  crtiis'er  ready  for cameras,  video  recorders.  For  details  "write Box  472P,  BROADCASTING. 

Portable  tape  recorder,  610  Magnemite 
Amphcord.  S225.  Slightly  used.  Excellent 
condition.  Includes  ten  tapes.  Box  481P, BROADCASTING. 

5820  orths  as  is  or  tested  sold  cheao,  W.E, 
23C  consoles,  monitors,  transmitters,  cam..- 
eras.    STL's,   Box   104P,  BROADCASTING. 

Gates  Caitritape,  2  Playback  Units  and 
Record  Amplifiers.  approxim^ately  six 
months  old.  Good  condition  S795. 00. " Sparta Electronic  Corporation,  6430  Freeoort  Boule- 

vard, Sacramento,  California. 
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Equipment 
New  ITA  m.ultiplex  S675,  new  cost  $1295. 
Box  438P,  BROADCASTING. 

Xmission  Line;  Teflon  insulated,  l'^"  rigid. 51.5  Ohm  flanged  with  bullets  and  all  hard- 
ware. Xew — unused.  20  foot  length  for 

S40.00.  Quantity  discotmts.  Stock  list  avail- 
able. Sierra-Western  Electric,  1401  Middle 

Harbor  Road.  Oakland  20.  California.  Tem- 
plebar  2-3527. 

Equipment 
Two  Ampex  VTR-1000  cue  erase  kits,  new 
(eriginal  cartons) — S895  each.  Ampex  VTR- 
1000  Blue  Dot  recording  playback  head  as- 

sembly. sUghtly  used — S750.  Two  Ampex VTR-1010  color  conversion  kits,  including 
color  freouency  standard,  excellent  condi- 

tion (new  net  $19,500  each)— S5650  each, 
both  for  Sll.OOO.  Good  used  3M  \-ideo  tape. 30  reels— S99.50  ner  hour  reel  (4800  ft.). 
John  B.  Ledbetter.  Bo.x  391,  Buena  Park. 
Cahf. 

Consoles— Gates  SA-31.  S350.  RCA  76-B4. 
S400.  G.E.  4BC-1A1  dual-channel,  S575.  AH 
being  comoletely  overhauled.  available 
about  3  weeks.  Gates  ST-101  Tape  Spotters. 
Fotir,  completely  overhauled,  top  condition. 
S650  each.  Rem.ote  control  imits  for  ST- 
101 's.  new  condition — S42.50  each.  Magne- 
cord  P-60,  excellent  condition,  4  yeai-s^old. rack  mounted,  can  be  remote  controlled, 
large  VL*  m.eter — 5315.  John  B.  Ledbetter. Box  391.  Buena  Park.  Calif. 

Will  buy  or  sell  broadcasting  equipment. 
Guanantee  Radio  &  Broadcasting  Supply 
Co.  1314  Iturbide  St.,  Laredo,  Texas. 

Am.  fm,  tv  equipment  in  eluding  trans- 
mitters, orthicons.  iconoscopes,  audio,  moni- tors, cameras.  Electrofind.  440  Coltunbus 

Ave.,  N.Y.C. 
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FOR  SALE— (Cont'd) Miscellaneous — (Cont'd) RADIO 

Equipment 

RCA  25  kw  UHF  Filterplexer  for  RCA  TTU- 25B  Transmitter,  tuned  for  Channel  17. 
Condition  used,  less  RF  loads,  but  other- wise like  new.  Unit  consists  of  two  12.5 
kw  plexers.  Phone:  STerling  2-1145.  W.  P- 
WiUiamson.  Jr.  WKBN-TV,  Youngstown. Ohio. 

Collins  300G-250-watt  transmitter  excellent 
condition,  extra  tubes  and  antenna  tuning 
unit  $500.00.  Collins  26W  Limiting  ampli- fier, good  condition  $100.00.  Chief  Engineer, 
WHLI,  Hempstead,  N.  Y. 
For  sale:  RCA  1000  watt  fm  transmitter, 
model  No.  BTF-IC.  Crystal  units  and  spares 
for  102.9  and  103.9  mcs.  All  spare  parts  and 
tubes  on  hand.  Approx.  180  feet.  RG  19- 
ICoax.  Asking  price  $2,800.  Come  and  get 
it.  Box  336P,  BROADCASTING. 

Television  camera  kit,  easy  to  build  step 
by  step  instructions,  suitable  for  Ham  TV, 
educational,  industrial,  medical  uses.  Crafts- 

men Instrument  Labs  Inc.,  60-30  34th  Ave., 
Woodside  Long  Island,  New  York. 

Audio  equipment  .  .  .  plug  in  amplifiers, 
vertical  attenuators.  List.  Box  156P, 
BROADCASTING. 

Complete  UHF  Dumont  TV  transmitter 
U  kw  $7,500.  KCHU  TV,  Box  18,  San 
Bernardino,  California. 

WANTED  TO  BUY u 

Equipment 

Complete  equipment  for  high  power  UHF- 
TV  station  including  mobile  equipment. 
WIBF-TV,  Jenkintown,  Penna.  Area  code 
215,  TU  7-5400. 

Tektronic  542D  or  AD  oscilloscope.  Send  in- 
formation and  price  to  Video  Engineering 

Company,  Riggs  Road  and  First  Place  N.E., 
Washington  11,  D.  C. 

Problems  got  you?  Located  in  Ohio,  Penna, 
Delaware,  Maryland,  Virginia,  North  Caro- lina etc.,  market  25,000  to  100,000.  Want  to 
sell?  All  replies  acknowledged.  Private 
group  of  advertising  executives.  Box  365P, 
BROADCASTING. 

One  General  Radio  Frequency  Bridge  type 
1606-A,  also  a  type  1330-A  Bridge  Oscillator both  in  good  condition.  Address  WCHV, 
Charlottesville,  Virginia. 

WANTED  TO  BUY 

Stations 

Interested  in  am  cp  or  sensibly  priced  sta- 
tion in  medium  market.  No  brokers  please. 

All  replies  held  confidential.  Box  437P, 
BROADCASTING. 

Want  to  buy  New  Mexico  radio  station. 
Your  reply  kept  in  confidence.  Box  473P, BROADCASTING. 

BUSINESS  OPPORTUNITY 

Majority  owner  of  AM  station  operating 
well  in  black  needs  long  term  financing 
to  purchase  100%  of  station,  pay  other 
personal  obligations.  Value  of  station  160- 
180  thousand.  Need  110  thousand  for  10-15 
years,  buy-leaseback,  long  term  mortgage, 
SBIC,  etc.  Reply  Box  321P,  BROADCAST- ING. 

Miscellaneous 

Comedy!  Days,  "Dates  and  Data"  is  a  col- 
lection of  patter,  bits,  one-line  fillers,  pro- 

gram ideas,  etc.  Current  sample  $3.00 — 
Show-Biz  Comedy  (Dept.  B),  65  Parkway 
Court,  Brooklyn  35,  New  York. 

Commercials  taped  for  small  market  sta- 
tions on  your  tape  and  copy.  Reasonable. 

Major  market  announcers.  Box  108P, 
BROADCASTING. 

28,000  Professional  Comedy  Lines!  Topical 
laugh  service  featuring  deejay  comment, 
introductions.  Free  catalog.  Orben  Comedy 
Books,  Hewlett,  N.  Y. 

"Stinger  Series"  Forty  musical  cappers, 
stings,  punctuators,  newly  recorded  in  Hi-Fi 
and  pressed  on  to  pure  vinyl  just  $9.95. 
Station  Services,  1st  National  Bank,  Peoria, Illinois. 

INSTRUCTIONS 

Help  Wanted— Sales 

SALES  I 

Midwest  metro  full-time  needs  experi- 
enced salesman  immediately.  Top  earn-' 

ings  for  top  man  in  27th  market.  Send 
resume  to  Jim  Nathan,  Sales  Manager, 
WIN  Radio,  Louisville,  Kentucky. 

FCC  first  phone  license  preparation  by 
correspondence  or  in  resident  classes. 
Grantham  Schools  are  located  in  Hollywood, 
Seattle,  Kansas  City  and  Washington.  Write 
for  our  free  40-page  brochure.  Grantham 
School  of  Electronics,  3123  Gillham  Road 
Kansas  City  9,  Missouri. 

Be  prepared.  First  class  F.C.C.  license  in 
six  weeks.  Top  quality  theory  and  labora- 

tory training.  Elkins  Radio  License  School 
of  Atlanta,  1139  Spring  St.,  N.W.,  Atlanta, Georgia. 

Announcing  programming,  console  opera- tion. Twelve  weeks  intensive,  practical 
training.  Finest,  most  modern  equipment 
available.  G.  I.  approved.  Elkins  School  of 
Broadcasting,  2603  Inwood  Road,  Dallas  35, 
Texas. 

Elkins  Radio  License  School  of  Chicago — 
Six  weeks  quality  instruction  in  laboratory 
methods  and  theory  leading  to  the  F.C.C. 
First  Class  License.  14  East  Jackson  St. 
Chicago  4,  Illinois. 

FCC  first  phone  license  in  six  weeks. 
Guaranteed  instruction  in  theory  and 
laboratory  methods  by  master  teachers. 
G.  I.  approved.  Request  free  brochure. 
Eikins  Radio  License  School,  2603  Inwood 
Road,  Dallas,  Texas. 

Elkins  training  now  available  in  New 
Orleans  for  FCC  First  Class  License  in  6 
weeks.  Nationally  known  for  top  quality 
theory  and  laboratory  instruction.  Elkins 
Radio  School  of  New  Orleans,  714  Masonic 
Temple  Building.  333  Saint  Charles  Avenue, 
New  Orleans,  Louisiana. 

Be  a  disc  jockey.  FCC  1st  class  license  In 
6  weeks.  Next  class  starts  October  8 — enroll 
now.  Nation's  leading  d.j.'s  &  engineers teach  you.  Free  placement  service.  Write: 
Academy  of  Television  &  Radio  Inc.,  1700 
E.  Holcombe  Blvd.,  Houston,  Texas. 

Train  now  in  N.Y.C.  for  FCC  first  phone 
license.  Proven  methods,  proven  results.  Day 
and  evening  classes.  Placement  assistance. 
Announcer  Training  Studios,  25  W.  43  N.  Y. 
OX  5-9245. 

Since  1946.  Original  course  for  FCC  first 
phone  operator  license  in  six  weeks.  Over 420  hours  instruction  and  over  200  hours 
guided  discussion  at  school.  Reservations 
required.  Enrolling  now  for  classes  starting 
September  19,  January  9.  For  information, 
references  and  reservations,  write  William 
B.  Ogden  Radio  Operational  Engineering 
School,  1150  West  Olive  Avenue,  Burbank, 
California. 

Free  brochure  with  information  covering 
our  6  week  FCC  License  course.  Write  to 
Robert  E.  Johnson,  Pathfinder  School,  5504 
Hollywood  Blvd.,  Hollywood,  CaUf.  Fall course  starts  November  6. 

San  Francisco's  Chris  Borden  School  of Modern  Radio  Technique  graduates  all  over 
the  country.  DJ  instruction,  alive,  active 
and  new.  September  class  open.  259  Geary 
Street,  San  Francisco,  California. 

Jobs  waiting  for  first  phone  men.  Six  weeks 
gets  you  license  in  only  school  with  ope- 

rating 5kw  station.  One  price  includes 
everything,  even  room  and  board.  American 
Academy  of  Electronics,  303  St.  Francis 
St.,  MobUe,  Ala. 

Announcers 

Production — Programming,  Others 

1  COPYWRITER  TO  ■ 
I   CREATE  LOCAL  | 

I          SALES  I 
m   If  you  like  to  write  and  produce  radio  | 
■  copy  that  sells,  and  have  a  record  of  p 
M  success,  here's  your  opportunity  to  m 
B  make    it   pay   off   for  you.   We    are  | 
■  building  local  sales  fast  in  Metro  g 
_  Toronto,  a  market  area  of  two  million,  ̂  

and  we  need  a  guy  or  gal  who  can  | 
I  support  an  aggressive  sales  force  with  g 

I  client-pleasing     copy,     sales-clinching  m =  auditions.  Send  sample  copy  and  tapes  B 
I  of  your  commercial  work,  plus  resume  jj| 
I  to  Box  362P,  BROADCASTING.  | 
lilllHIIIIHIIIHIIIIBIIIIHIIinilllBlillHIIIIBiHiniBliliHIIll^ 

TELEVISION  Help  Wanted 

Management 

WXIX-TV  CHANNEL  18 

Looking  for  a  hard  hitting  commer- 
cial staff,  for  hard  sell  station. 

Right  men  must  believe  in  future 
of  UHF.  We  do  have  great  plans! 
Must  have  proven  record  in  local  and 
national  sales  approaches.  Salary  and 
incentive.  Call  Station  Manager,  Law- 

rence Turet,  Broadway  2-1818  or  send 
complete  details  1st  letter,  in  care  of 
Schroeder  Hotel,  Milwaukee,  Wiscon- 

sin.      -  ■ 

PROVEN  RADIO 
PERSONALITY  WANTED 

FOR  TORONTO 

Aggressive  and  progressive  AM  station, 
rising  fast  in  a  market  area  of  two  mil- 

lion," looking  for  a  daytime  personality with  a  record  of  reaching  people.  Must 
know  popular  music;  no  Top-40  tj-pes need  apply.  If  you  can  help  us,  we  can 
help  you  get  to  Canada.  Good  oportuni- ties  for  freelance  Radio-  and  TV  com- mercial work.  (Toronto  is  #3  market 
for  Kadio-TV  production  in  North 
America).  Top  salary  for  top  man.  Send 
picture,  resume,  and  tape  audition  or 
air  check  to  Bo-X  263P,  BROADCAST- ING. 

104 BROADCASTING,  September  10,  1962 



BUSINESS  OPPORTUNITY 

MISCELLANEOUS 

i(Blg  Savings  On^ 

BUSINESS  CARDS 

Wibon  S«r>fc«  Giratt 

lAMYBfNTON 

Fvntn  IminiKt  Group 

Absolutely  the  lowest  prices  .la 
Americt  on  beeutiful  high-quality 
business  tardsl  Raised  letten 
loolc  like  real  engraving.  Ideal  for 
bt»inessmen,  professional  people, talesmen,  or  just  plain  folks  who 
know  the  value  and  prestige  that 
a  Cn«  business  card  gives  you. 
Simply  Jot  «lown  what  you  want 
printra  on  your  cards  and  rush 
to  us  for  amazing  48-hour  post- 

paid service.  Include  your  remit- tance of  only  H.89  per  thousand 
one-color  cards,  or  $4.89  per  thoo- nnd  twocolor  cards. 

(Colon  art  black,  blue,  tni  red.) 
No  CO.D.'i  pleasi. 
Accuracy  and  satis-  _ 

*  faction  fully  guaranteed. 
-  Order  now  Irom 

NEW  STUDIOS,  INC. 
p.  O.  BOX  472 

BROWNWOOD,  TEXAS 

For  Sale 

Stations 

NEW  1,000  WATT 
DAYTIMER 

$100,000  w/+erms.    No  brokers  please. 
Qualified  buyers  only  need  apply. 

Box  469P,  BROADCASTING 

To  buy  or  sell  Radio  and/or  TV  prop- 
erties contact 

PATT  McDonald  co. 
p.  0.  BOX  9266  -  CL  3-8080 

AUSTIN  17,  TEXAS 

THE  PIONEER  FIRM  OF  TELE- 
VISION AND  RADIO  MANAGE- 

MENT  CONSULTANTS 
ESTABUSHMENT  1946 

Negotiations  Management 
Appraisals  Financing 
HOWARD  S.  FRAZIER,  INC 

1736  Wisconsin  Ave.,  N.W. 
Washington  7,  D.  C. 

Tenn    single      daytime     $120M  terms 
La       small       fulltime        79M  29% 
Ca       medium,  daytimer      65M  15d» 
Fla       medium   daytimer     12SM  lOyrs 
Tenn    metro     fulltime      375M  terms 
Mass     metro      daytimer     225M  terms 
and  others:  also  newspapers  &  trade  (ournab 
CHAPMAN  COMPANY 
1 182  W.  Peachtree  St.,  Atlanta  9.  Ga. 

Continued  from  page  99 

plication  from  hearing.  Action  Aug.  28. 
■  Granted  petition  by  Transcript  Press 

Inc.,  and  continued  Oct.  29  liearing  to 
Dec.  3  in  proceeding  on  its  application  and 
Newton  Bcstg.  Co.  for  new  am  stations  in 
Dedliam  and  Newton,  Mass.  Action  Aug.  27 

By  Hearing  Examiner  Chester  F Naumowicz  Jr. 
■  Dismissed  request  for  extension  of  time in  which  to  file  amendment  contained  in 

an  Aug.  8  letter  from  Camden  Community 
Bcstrs.;  application  is  consolidated  for  hear- ing with  Ouachita  Valley  Radio  Corp.,  both 
applicants  for  new  am  stations  in  Camden, 
Ark.  Action  Aug.  29. 

By  Hearing  Examiner  Herbert  Sharfraan 
■  Upon  request  by  General  Communica- tions Inc.  (KXKW),  Lafayette,  La.,  and 

without  objection  by  other  parties,  further 
extended  time  from  Aug.  30  to  Oct.  1  to 
file  response  to  petition  by  South  Mississippi 
Bcstg.  Co.,  for  leave  to  amend  its  applica- tion for  new  am  station  in  Mississippi  City, 
Miss.;  rescheduled  Sept.  12  prehearing  con- ference for  Oct.  12.  Action  Aug.  30. 

BROADCAST  ACTIONS 
by  Broadcast  Bureau 
Actions  of  Sept.  4 

WIRD  Lake   Placid,  N.  Y.— Granted  li- cense for  am  station. 
WELK  Charlottesville,  Va.— Granted  mod. 

of  license  to  change  name  to  Deter  &  Sul- 
livan, Inc.,  Chain  Gate  Investment  Co.  and 

Sterling  Hardware  Co.  d/b  as  company  of 
same  name. 

■  Following  stations  were  granted  exten- sions of  completion  dates  as  shown: 
KFIN  (FM)  Seattle,  Wash.,  to  Dec.  31; 
condition;  WBRW  Brewster.  N.  Y.,  to  Feb. 
27,  1963;  WFMD  Frederick,  Md.,  to  Nov. 
9;  WTCN  Minneapolis,  Minn.,  to  Nov.  1; 
KETX  Livingston,  Tex.,  to  Oct.  15;  WMLO 
Beverly,  Mass.,  to  Nov.  1. 

Actions  of  Aug.  31 
WBSC,  Atlantic  Coast  Life  Insurance  Co., 

Bennettsville,  S.  C. — Granted  assignment 
of  license  and  cps  to  The  Big  Bend  Bcstg. 
Corp.;  consideration  $85,000. 
KYFM  (FM)  Oklahoma  City,  Okla.— 

Granted  mod.  of  license  to  change  studio 
location  and  remote  control  point. 
KBRR  (FM)  Leadville,  Colo.— Granted  ex- 

tension of  authority  to  sign-off  at  6:00  p.m 
for  period  ending  Nov.  30. 
WWRJ  White  River  Junction,  Vt.— 

Granted  extension  of  authority  to  remain 
silent  for  period  ending  Oct.  22. 
WCBQ  Whitehall,  Mich.— Granted  au- 

thority to  remain  silent  for  period  ending 
Nov.  30. 

■  By  memorandum  opinion  &  order, 
waived  Sec.  3.610  of  rules  and  granted 
special  temporary  authority  to  New 
Orleans  Tv  Corp.  to  operate  station  WVUA- 
TV  New  Orleans,  La.,  on  ch.  12  from  site 
of  its  station  WVUE  (ch.  13)  at  Jung 
Hotel,  New  Orleans,  for  period  ending 
Nov.  30,  and  denied  opposing  pleadings 
by  St.  Anthony  Tv  Corp.  (KHMA,  ch.  11), 
Houma,  La.,  and  Capitol  Bcstg.  Co.  (WJTV, 
ch.  12),  Jackson,  Miss.  Action  Aug.  31. 

Actions  of  Aug.  30 
WJBB  Haleyville  Bcstg.  Inc.,  Haleyvllle, 

iGUNZENDORFERt 
ARIZONA    FULLTIMER.    $10,000  down. Asking  $70,000.  
CALIFORNIA  DAYTIMER.  $115,000  with 
$35,000  down. 
CALIFORNIA  NET  FUlXTIMER.  $4«,00O with   25%  down.  
FM's  $175,000,  $165,000.  $50,000. 

WILT  GUNZENDORFER 
AND  ASSOCIATES 

Licensed  Brokers  Phone  OL  2-8800 
864  So.  Robertson,  Los  Angeles  35,  Calif. 

STATIONS  FOR  SALE 
NORTHWEST.  Exclusive.  Full  time.  Cross 
$72,000.00  last  fiscal  year.  Owner  must  sell! 
Has  owned  for  more  than  three  years. 
Asking  $105,000.  $30,000  down  payment. 
JACK  L.  STOLL  &  ASSOCS. 

Suite  600-601  6381  Hollyw'd  Blvd. 
Los  Angeles  28,  Calif.   HO  4-7279 
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Ala.— Granted  acquisition  of  positive  con- trol by  John  L.  Slatton  through  purchase 
of  stock  from  W.  P.  Thielens,  and  W.  G. 
and  Edna  Ruth  Harris;  consideration  $24,- 
000  for  662'3%  interest  increasing  his  hold- ings to  100%. 

KOHU,  Carl  F.  and  Sarah.-  Knierim, 
Hermiston,  Ore.— Granted  involSntary  as- 

signment of  licenses  to  Sarah  Knierim, 
individually  and  as  executrix  of  estate,  of 
Carl  F.  Knierim.  •    ' '  ' ■  Granted  renewal  of  license  for  follow- ing stations:  KALT  Atlanta;  KBFM  (FM) 
Lubbock,  KBUS  Mexia,  KCRM  Crane, 
KCTA  Corpus  Christi,  KETX  Livingston, 
KFDA  Amarillo,  KFMK  (FM)  Houston, 
KINT  El  Paso,  KSPL-FM  DiboU,  KSYD-TV Wichita  Falls,  KTAL-FM  Texarkana. all  Texas;  KTGM  (FM)  Denver,  Colo., 
KUKO  Post,  KVLG  LeGrange,  KWEL  Mid- 

land, KXIT  Delhart.  WRR-AM-FM  Dallas, all  Texas;  KGMT  Fairbury,  Neb. 
KMSO-TV  Missoula,  Mont. — Granted  cp 

to  change  ERP  to  220  kw,  vis.  to  110  kw, 
aur.  install  new  ant.  system,  and  make 
changes  in  ant.  structure  and  equipment; ant.   2,030  ft. 
KCKN  Kansas  City,  Kans. — Remote  con- trol permitted. 
*WRUF-FM  Gainesville,  Fla. — Granted  ex- 

tension of  authority  to  Oct.  23  to  remain silent. 
WMMB  Melbourne,  Fla. — Granted  license 

covering  use  of  old  main  trans,  at  present 
main  trans,  site  for  auxiliary  purposes 
only  daytime  and  as  alternate  main  trans, 
nighttime. 

Actions  of  Aug.  29 

WLEW  Bad  Axe,  Mich.— Granted  in- creased daytime  power  on  1340  kc,  to  1 
kw  from  250  w,  continued  nighttime  opera- tion with  250  w,  and  install  new  trans, and  DA-D;  condition. 
WEXL  Royal  Oak,  Mich.— Granted  in- creased daytime  power  on  1340  kc,  to  1  kw 

from  250  w,  continued  nighttime  operation 
with  250  w,  and  install  new  trans,  and DA-D;  condition. 
KSET-FM  El  Paso,  Tex.— Granted  cp  to 

change  ERP  to  3.3  kw,  ant.  height  to 
730  ft.,  ant. -trans,  and  studio  locations, 
type  ant.  and  changes  in  ant.  system; remote  control  permitted. 
KRAB  (FM)  Seattle,  Wash.— Granted 

mod.  of  cp  to  change  ant. -trans,  location, 
specify  studio  location  as  trans,  location, 
change  type  ant.,  make  changes  in  ant. system,  increase  ERP  to  20  kw  and  change 
ant.  height  to  350  ft.;  delete  remote  control. 
WNRV,  E.  D.  and  Megan  H.  McWilliams, 

Narrows-Pearisburg,  Va. — Granted  assign- 
ment of  licenses  to  Megan  H.  McWilliams. 

WTTB  Vero  Beach,  Fla.— Granted  cp  to install  new  trans. 
WPKE  PikevUle,  Ky.— Granted  cp  to  in- 

stall old  main  trans,  as  auxiliary  trans, at  main  trans,  site. 
WTUP  Tupelo,  Miss.— Granted  cp  to  in- stall alternate  main  trans,  at  main  trans, 

site. 
*WBST  (FM)  Muncie,  Ind.— Granted  cp 

to  change  main  studio  and  trans,  locations 
to  Communications  Center  on  campus. 
Muncie,  Ind.,  and  make  changes  in  ant. 
system. WHTG-FM  Eatontown,  N.  J.— Granted  cp 
to  change  type  ant.  and  ant.  height  to 
200  ft.;  conditions. 
KEEL  Shreveport,  La. — Granted  cp  to 

install  present  nighttime  trans,  as  auxiliary trans,  daytime. 
WTAG  Worcester,  Mass.— Granted  cp  to 

install  present  emergency  auxiliary  trans, at  Holden,  Mass. 
WCTM  (FM)  Eaton,  Ohio— Granted  mod. 

of  cp  to  decrease  ant.  height  to  125  ft. 
and  increase  ERP  to  20  kw  and  change 

type  ant. WNYS  (TV)  Syracuse,  N.  Y.— Granted 
mod.  of  cp  to  make  changes  in  transmission line. 
WMFP    (FM)    Fort    Lauderdale,  Fla.— Granted  authority  to  remain  silent  for 

period  ending  Oct.  24. 
■  Granted  cps  to  install  new  trans,  for 

auxiliary  purposes  only  for  following  sta- tions: WTAG  Worcester.  Mass.;  WSJS 
Winston-Salem,  N.  C. 

Action  of  Aug.  27 

WLBC  Muncie,  Ind. — Remote  control  per- mitted. 

Rulemaking 

PETITION  FILED 

■  WMCA  New  York,  N.  Y.— Requests 
amendment  of  rules  so  as  to  reassign  uhf 
ch.  47  to  New  York  from  New  Brunswick, 
N.  J.  and  assign  ch.  79  to  that  city.  Ann. 
Aug.  31. 
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A  new  kind  of  alchemy  revives  a  ghost  town 

Atlantic  City,  Wyoming,  was  founded  in  1867  by  pros- 
pectors who  had  strucic  gold  in  the  rugged  Wind  River 

Mountains.  During  the  next  few  years  they  dug  some 
$5  million  in  gold  out  of  the  earth  near  Atlantic  City 
(ignoring  a  body  of  low  grade  taconite  iron  ore  in  the 
same  area);  and  the  little  mining  camp  became  one 
of  the  liveliest  boom  towns  in  the  West.  When  the  gold 
ran  out,  Atlantic  City  died.  Almost  90  years  later,  U.  S. 

Steel  decided  that  Atlantic  City's  half-forgotten  taco- 
nite represented  a  potentially  vital  natural  resource, 

and  it  invested  millions  of  dollars  in  a  new  mine  and 

beneficiation  plant  to  turn  into  iron-rich  ore  the  once 

worthless  red  rock  the  gold  miners  had  ignored.  Now, 
hundreds  of  men  are  working  at  a  new  installation  that 

mines  the  taconite,  crushes  it,  separates  the  iron- 
bearing  rock  from  waste,  and  reforms  it  into  useful 
chunks  of  iron  ore.  And  U.  S.  Steel  is  shipping  the 
beneficiated  ore  direct  to  its  Utah  steel  mills. 

The  Atlantic  City  project  has  breathed  new  life  into  an 
almost  deserted  section  of  Wyoming.  But  more  impor- 

tant .  .  .  since  almost  95%  of  the  metal  America  uses 
is  steel  .  .  .  U.  S.  Steel  projects  like  that  at  Atlantic 
City  are  assuring  a  steady  supply  of  iron  ore  for  years 
to  come.  America  grows  with  steel. 

United  States  Steel 

TRAD  EM AR  K 
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OUR  RESPECTS  to  Lionel  F.  Baxter,  vice  president,  Storer  Broadcasting  Co. 

The  magic  in  his  radio  formula  is  just  plain  hard  work 

Skillfully  wielding  a  fly  rod,  a  tall, 
solidly  built  Southerner  cast  expertly  in- 

to the  chilly  waters  of  a  trout  stream 
near  an  exclusive  Colorado  Springs  re- 

sort last  week,  and  waited  patiently. 
Standing  motionless,  Lionel  Francis 

Baxter,  vice  president  and  manager  of 
radio  operations  for  Storer  Broadcast- 

ing Co..  looked  thoughtfully  at  the 
other  fishermen  along  the  stream.  All 
were  Storer  executives  whom  George  B. 
Storer  and  his  son,  George  Jr.,  gathered 
about  them  twice  yearly  for  recreation 
— and  some  very  serious  business  talk. 

The  Storer  broadcasting  chain  hadn't 
earned  its  "hard  business"  reputation 
by  idle  fishing  vacations,  but  the  Storers 
knew  that  good  men,  well  treated,  re- 

spond with  the  best  that's  in  them  when asked  to  bear  down. 
Lionel  Baxter  operates  that  way. 

"When  directions  are  given,  I  believe 
they  should  be  carried  out,"  he  says. 
"That's  how  I  work,  and  that  is  what 
I  expect  of  people  who  work  for  me." 

That  statements  typifies  Lionel  Baxter 
in  everything  he  does.  Respected  as  an 
experienced,  shrewd  and  able  radio 

man,  he  is  confident  and  firm.  "A  man 
who  makes  clear  decisions,"  one  who 
knows  him  said. 

Such  are  the  qualities  which  have 
brought  him  from  the  days  of  high 
school  oratory  in  Alabama  to  his  posi- 

tion as  operating  head  of  seven  leading 
radio  stations. 

Deep  in  Dixie  ■  Born  in  New  Orleans 
July  16.  1916,  Lionel  was  one  of  four 
sons.  His  father  was  a  store  manager 
for  Woolworth's.  He  lived  in  Jackson, 
Miss.,  then  in  Birmingham.  His  early 
ambition  was  to  become  a  lawyer. 

However,  during  his  senior  year  at 
Phillips  High  School  in  that  Alabama 
city,  Lionel  won  the  state  oratorical 
contest  and  was  the  male  lead  in  She 
Stoops  to  Conquer.  The  combination 
brought  him  to  the  attention  of  the  man- 

ager of  WAPI  Birmingham.  When  the 
young  student  visited  the  station  to  ob- 

tain publicity  for  the  school  play,  Mrs. 
Beatrice  Tate  Wright,  WAPFs  program 
manager  and  organist,  recognized  him 
as  the  winner  of  the  Alabama  oratorical 
contest.  Lionel  was  auditioned  on  the 
spot,  and  went  to  work  part  time  for 
$10  a  week. 
And  that  was  the  end  of  a  Baxter 

law  career. 

Lionel  worked  hard  for  WAPI,  serv- 
ing successivly  as  chief  announcer,  di- 

rector of  publicity  and  promotion,  pro- 
gram manager  and  finally  manager  of 

operations.  Meanwhile,  he  earned  a 
B.A.  at  Birmingha;m  Southern  College 
and  married  Mae  Frances  Rice  of  Bir- 

mingham on  Oct.  19,  1938. 
During  World  War  II  he  volunteered 

for  the  Navy  and  ended  up  in  the  Mari- 
time service  in  the  Carribean. 

The  Post-War  Years  ■  After  service, 
Mr.  Baxter  returned  to  Birmingham  and 
resumed  his  duties  at  WAPI.  Active  in 

civic  affairs,  he  helped  organize  the  an- 
nual Alabama  Toy  Bowl  football  game; 

proceeds  from  which  supports  sports  pro- 
grams at  Birmingham  Catholic  schools. 

(This  year  Mr.  Baxter  will  be  master 
of  ceremonies.)  For  his  organizing 
work  he  was  made  a  Knight  of  St. 
Gregory  the  Great  by  Pope  Pius  XII, 
in  1947.  During  this  period  he  also 
served  on  the  board  of  the  National 
Conference  of  Christians  and  Jews. 

In  1953,  Mr.  Baxter  left  Birmingham 
for  his  first  association  with  television 
and  became  vice  president  and  general 
manager  of  WSFA-AM-FM-TV  Mont- 

gomery. He  continued  there  until  1955 
when  the  stations  were  sold  to  WKY 
Radiophone  Co.  Back  in  Birmingham, 
Storer  Broadcasting  Co.  had  purchased 
WBRC,  and  Mr.  Baxter  returned  to  the 
steel  city  as  commercial  manager  of  the 
station.  As  the  ever-expanding  Storer 
chain  set  up  WSPD-TV,  Toledo,  Mr. 
Baxter's  boss  was  shifted  to  Ohio,  and 
Mr.  Baxter  was  promoted  to  managing 
director. 

Then  came  a  critical  turning  point 

in  Mr.  Baxter's  career.  Another  Storer 
move,  the  purchase  of  WIBG  Phila- 

delphia, required  top-level  management 
for  what  was  sure  to  be  a  tough  rating 
battle  in  the  nation's  then  number  three 
market.  The  Storers  chose  Lionel  Bax- 

Mr.  Baxter 
A  disciple  of  quality  radio 

ler  to  handle  their  entry.  WlBG's  rise 
in  stature  in  the  18  months  that  fol- 

lowed showed  they  made  the  right  deci- sion. 

Know  Your  Audience  ■  Quick  to  deny 

he  has  a  "magic  formula"  for  radio, 
Mr.  Baxter  relies  strongly  on  people  who 
are  well-qualified,  highly  professional 
broadcasters.  "Friends  are  wonderful 

things,"  he  said,  "but  don't  booby-trap 
your  thinking  by  relying  on  their  tastes 
alone.  Get  out  into  your  market,  talk 

to  all  kinds  and  manner  of  people  .  .  ." 
Two  years  in  Philadelphia  were  all 

the  evidence  Storer  needed  to  realize 
that  Mr.  Baxter  was  their  top  radio 
man.  In  March  1959  he  was  moved  to 

the  company's  headquarters  in  Miami 
and  named  to  a  newly-created  post,  na- 

tional director  of  radio  operations.  A 
year  later  he  became  a  vice  president 
and  a  member  of  the  board  of  directors. 

The  job  normally  keeps  Mr.  Baxter 
on  the  road  six  months  a  year,  par- 

ticularly now  with  Storer's  latest  acqui- sition, the  purchase  of  WMGM  (now 

WHN)  New  York  from  Loew's  Theaters Inc.,  for  $10.95  million,  the  biggest  buy 
in  radio  station  sales  history. 

Coupled  to  its  hard-nose,  aggressive 
sales  policies,  Storer's  quality  pro- 

gramming has  been  a  major  factor  in 
its  success.  Mr.  Baxter  keeps  a  close 

eye  on  content  and  has  a  special  in- terest in  history. 

"We're  working  with  the  U.  of  South- 
ern California  on  an  historical  radio 

series  based  on  general  United  States 
and  world  history  which  will  be  made 
available  free  to  the  entire  broadcasting 

industry,"  he  said. 
In  Philadelphia,  WIBG  has  begun 

preparation  of  a  second  Voice  of  Free- 
dom series.  In  New  York,  WHN  is  pre- 

paring Documentary  Five,  a  series  on 
housing  and  slum  problems.  And  in 
Miami,  WGBS  is  preparing  programs 

on  the  history  and  development  of  Eng- 
lish law. 

Frequently  out  of  town,  he  is  with  his 
family  when  he  can,  either  at  their 
home  in  the  Bay  Point  section  of 
Miami,  or  bone  fishing  in  the  Florida 
Keys.  The  fishing  is  a  family  affair, 

usually  with  Mr.  Baxter,  "Hank,"  as  his 
wife  is  known,  and  their  three  chil- 

dren, Lionel  Jr.,  18,  Rice,  15  and  Clara 
Hansel,  11. 

The  Storer  radio  boss  follows "  two 
personal  guidelines:  "Live  up  to  what 
you  say  you're  going  to  do,  and  this  ap- plies to  every  aspect  of  radio  operations 
— the  FCC,  public,  clients  and  the  com- 

munity. When  you've  decided  what 
you're  going  to  do,  work  at  it  hard. 
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EDITORIALS 

Spot  on  the  spot 

ON  the  whole,  television  business  these  days  is  so  good  it's 
risky.  .     ,     .  •■ 

:  Reports  from  TvB  a  few  wefeks;  ago  showed  that  national 
tv  sales  for  the  first  six  months  of  1962  rah  15%  ahead  of 
those  for  the  same  period  of  last  year.  And  now,  as  described 
elsewhere  in  this  issue,  a  Broadcasting  survey  finds  spot  tv 
business  headed  for  new  high  levels  for  the  fall  season. 

One  danger  in  all  this,  of  course,  is  that  broadcasters  may 
get  used  to  it— and  forget  that  no  economy,  not  even  tele- 

vision's, can  run  forever  at  high  pitch  without  encountering 
slack  periods.  Television's  current  business  pace  cannot  be 
maintained  indefinitely  without  aggressive  salesmanship. 

But  complacency  is  perhaps  the  least  of  the  dangers 
inherent  in  tv  current  sales  figures.  Another  threat  lies  in 
the  misconceptions  that  can  ensue.  The  profits  of  television 
already  have  been  criticized — and  misconstrued —  almost  as 
much  as  its  programming.  Critics  talented  in  such  matters 
can  assuredly  make  that  15%  gain  in  the  gross  look  like  a 
hundred  percent  gain  in  the  net — even  in  a  business  where 
more  than  one  station  out  of  four  lost  money  last  year. 

Another  danger  is  that  the  critics  will  construe  the  increase 
in  sales  as  an  increase  in  the  number  of  commercials,  and 

hence  will  revive  their  charges  of  "overcommercialism." 
Undoubtedly  the  increase  does  come  partly  from  an  increase 
in  the  number  of  commercials  (and  partly  from  station  rate 
increases).  We  see  no  reason  to  apologize  for  this  fact.  But 
we  do  think  it  only  good  politics  for  all  concerned —  buyers 
as  well  as  sellers — to  avoid  crowded  scheduling  which  would 

seem  to  be  more  "commercial"  than  the  sales  justify. 
These  are  not  imagined  dangers,  but  neither  are  they  new. 

Perhaps  broadcasters  can  find  some  comfort  in  the  thought 
that  critics  will  be  critics  whatever  the  times.  Somehow  criti- 

cisms seem  a  little  easier  to  take  when  times  are  good. 

McLendon's  turnabout 
THERE  is  more  than  passing  sienificance  in  the  speech 

made  last  week  by  Gordon  McLendon.  one  of  radio's 
more  colorful  figures,  before  the  World's  Fair  of  Music  and 
Sound  in  Chicago.  Mr.  McLendon  delivered  a  fervent  plea 
for  unrestricted  freedom  of  competition  in  radio. 

We  read  the  text  of  his  soeech  twice  to  be  sure  we  had 
the  right  speaker,  for  it  was  Mr.  McLendon  who  a  little  more 
than  three  years  ago  started  all  the  talk  about  an  imposition 
of  economic  restraints  on  the  growth  of  radio  station  popula- 

tion. At  the  second  (and  last)  annual  disc  jockey  conven- 
tion in  May  1959  Mr.  McLendon  made  a  speech  urging  the 

government  to  limit  competition  in  radio.  His  thesis  then 
was  that  the  proliferation  of  radio  stations  in  many  markets 
had  depressed  radio  rates  and  downgraded  programming. 

"It  is  now  clear,"  he  said  at  that  time,  "that  if  we  are  to  pre- 
serve decent  programming  standards,  some  congressional 

curb  must  be  put  upon  the  spectrum  in  most  markets." 
Since  then  Mr.  McLendon  has  made  a  180-degree  turn. 

Last  week  he  said,  among  other  things: 

"In  a  free  market  .  .  .  the  good  will  drive  out  the  bad." 
"Nobody  should  limit  the  number  of  radio  stations  to  be 

owned  by  any  concern  ...  If  the  'public  interest'  is  really  a 
valid  point  here,  allow  unlimited^  free-for-all  competition." 

In  his  speech  last  week  Mr-.  McLendon  made  no  reference 
to  his  •departure  from  the  position,  he  took  three  years  ago, 
and  we  have  no  way -of  knowing  why  he  has  changed  his 
mind.  Business  conditions,  we  suspect,  may  have  had  some- 

thing to  do  with  it.  The  year  1958  and  the  early  part  of  1959 
were  relatively  soft  periods  for  radio.  Like  other  radio  oper- 

ations, the  McLendon  stations  were  feeling  a  pinch. 
Since  then,  we  must  surmise,  the  fortunes  of  the  McLen- 

don group  have  improved,  and  Mr.  McLendon  has  learned 
that  it  is  possible.,  to.  increase  profits  despite  intensifying 
competition.  This  same  lesson,  we  believe,  can  be  learned 
by  any  operator  who  is  as  imaginative  as  Mr.  McLendon. 

In  bis  long  career,  Mr.  McLendon  has  often  displayed  a 
knack  for  anticipating. a  trend.  It  was  a  knack  displayed  in 
his  disc  jockey  speech  of  1959,  and  we  hope  it  was  manifest 
again  last  week.  If  so,  some  of  the  broadcasters  who  have 
been  asking  the  FCC  to  provide  insurance  against  competi- 

tion may  soon  quit  hollering  for  uncle.  We  do  not  suggest 
that  the  FCC  license  stations  indiscriminately,  without  re- 

gard to  sound  engineering  standards,  but  we  do  suggest  that 
if  it  invokes  economic  criteria  to  limit  competition,  the  re- 

sults must  inevitably  lead  to  restraints  on  profits  and  rates. 

The  political  game 

POLITICS  can  be  and  often  is  brutal  business.  Exhibit  A 
in  the  current  administration  is  the  shabby  treatment 

accorded  Commissioner  John  S.  Cross  of  the  FCC,  whose  re-  » 
appointment  was  left  dangling  for  months. 

Mr.  Cross  had  been  told  by  a  responsible  White  House 
aide  last  spring  that  no  decision  had  been  reached  on  his  re-  i 

appointment  and  that  he  would  be  notified  when  the  Presi-  ' dent  had  made  up  his  mind.  Similar  assurances  had  been 
given  members  of  the  Arkansas  congressional  delegation. 
Although  it  had  been  indicated  for  some  time  that  Mr.  Cross 
would  not  be  reappointed,  neither  he  nor  his  supporters  were 
advised  until  just  before  the  announcement  of  the  nomina- 

tion of  his  succesor — E.  William  Henry — had  been  made. 
It  must  be  assumed  that  Mr.  Henrv  will  receive  swift 

Senate  confirmation.  At  33.  and  only  five  years  out  of  law 
school,  he  has  little  on  his  record  to  challenge.  He  has  not 
engaged  in  communications  practice.  He  is  regarded  as  an 
aggressive,  efficient  liberal  and  he  is  young — all  essential 
ingredients  in  the  New  Frontier  mix.  He  worked  in  the 
Presidential  campaign  under  campaign  manager  Robert 
Kennedy,  now  the  attorney  general. 

Match  those  qualifications  against  the  background  and 
experience  of  John  Cross.  He  is  57  and  an  engineer.  He  i 
served  in  the  government  for  3 1  years  after  a  career  in  busi-  f 
ness.  He  was  a  captain  in  the  Navy.  He  was  with  the  State 
Department  in  telecommunications  and  attended  many  inter- 

national conferences.  He  is  an  Arkansas  Democrat. 
Mr.  Henry  may  prove  himself  an  outstanding  public 

servant.  We  hope,  above  all.  that  he  does  not  become  any- 
one's vest-pocket  vote. 

"We  deckled  it  needed  another  coat!" 
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. . .  that's  the  proud  record  of  KOB-TV  serv- 
ing the  fast-growing  Southwest  market. 

One  of  the  most  important  factors  in  estab- 

hshing  this  leadership  is  the  news  service 

which  a  station  provides  its  viewers.  As  a 

result,  much  of  the  credit  for  the  success 

of  KOB-TV  goes  to  its  outstanding  News 

Department,  one  of  the  linest  in  the  na- 

tion, and  KOB-TV's  veteran  newscaster, 
Tom  Doyle,  and  weather  man.  Bob  McCoy. 

Month  after  month,  the  ratings  prove  the 

superiority  of  KOB-TV's  newsgathering 
and  reporting  know-how.  For  example :  In 

the  6:00  to  6:30  pm  time  segment,  NBC 

News  with  Huntley-Brinkley,  followed  by 

KOB-TV  News,  reaches  twice  as  many 

homes  —  Monday  through  Friday  —  as  the 

other  two  stations  combined  during  their 

early-evening  news  shows!* 

To  reach  and  sell  the  surging  Southwest, 

KOB-TV  is  your  first  buy  .  .  .  your  best  buy. 

TOM  DOYLE,  NEWS  BOB  McCOY,  WEATHER 

■^ARB  Report,  March,  1962 

KOB-TV 
ALBUQUERQUE 

1     N  E  W,  M  E  X 1  CO 4 

1                            Refyresenled  by 

The  Original  Station  Re/yresentative 

1
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Get  set  for '63 

THE  BIG  YEAR  FOR  COLOR 

Specify  RCA  IMAGE  ORTHICONS  for  your  camera; 

Be  ready  for  the  heavy  color  telecasting  schedules  coming 

up  by  installing  RCA-4415's  and  RCA-4416's  now.  These 
RCA  Image  Orthicons  in  matched  sets  of  three— two  RCA- 
4415's  for  red  and  green  channels  and  one  RCA-4416  for 
the  blue— are  highly  recommended  for  color  cameras  uti- 

lizing simultaneous  pickup.  At  ordinary  black  and  white 
lighting  levels,  these  tubes  produce  excellent  pictures  in 
color  receivers  as  well  as  high-resolution  pictures  with 
normal  tone  rendition  in  black  and  white  receivers.  Preci- 

sion construction,  field-mesh,  plus  closely  matched  charac- 
teristics assure  uniform  color  in  both  highlights  and  in  the 

background  over  the  entire  scanned  area. 

Because  they  operate  under  normal  black-and-white 
studio  lighting  conditions,  you  will  not  have  the  problems 
of  high  scene-lighting  temperatures,  the  need  for  extra  air 
conditioning  and  many  of  the  other  lighting  costs  formerly 
associated  with  indoor  color  pickup. 

RCA-4415  and  RCA-4416  are  but  two  of  RCA's  broad 
family  of  Image  Orthicons.  For  fast  delivery  on  these  and 
others  in  the  line,  see  your  authorized  RCA  Distributor  of 
Broadcast  Tubes. 

RCA's  Family  of  Color  Image  Orthicons  Includes : 
RCA-4401 :  Supplied  in  sets  of  three  tubes  having  matched 
characteristics  and  providing  very  high  sensitivity  in  low 
light-level  studio  and  outdoor  pickup. 

RCA-7513:  For  highest-quality  color  TV  where  conven- 
tional color  lighting  is  available  and  can  be  controlled. 

This  type  is  also  available  in  matched  sets  as  RCA-7513 VI. 

This  attractive  brochure,  contain- 
ing pertinent  information  on  the 

RCA  line  of  Camera  Tubes,  is  avail- 
able through  your  local  distributor. 

Ask  for:  RCA  Camera  Tubes — 
(lCE-262). 

RCA  Electron  Tube  Division 
Harrison,  N.  J. 

11 

CAMERA TUBES 
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IN  THE  JOHNSTOWN-ALTOONA  MARKET 

PUBLIC 

PROJECTS 

WJ  AC-TV 

is  first  where 

it  counts! 

THAN    341/2   MILLION  DOLLARS 

IN  FEDERAL, STATE  AND  LOCAL 

PUBLIC  PROJECTS  is  scheduled 

for  1962  in  the  Johnstown- Altoona 
marl^et  alone!  Added  to  business  and 

industry's  new  multi-million  dollar 
investments,  this  forecasts  more 

jobs,  increased  payrolls,  and  greater- 

than  -  ever  buying  power  for  the 
people  who  need  and  want  your 

product. Reach  that  waiting  audience 

through  WJAC-TV-the  station  more 
people  in  Southwestern  Pennsylvania 
watch  most! 

Check  the  facts.  There's  solid  proof 
that  WJAC-TV  is   first  where  it 

counts-- in  top  shows,  top  audience, 
total  coverage. 

Get  all  the  details  from  . . . 

HARRINGTON,  RIGHTER  and  PARSONS,  INC. 



■/  V'/ould  like  to  express  my 

sincere  thianks  to  you —you  were  a 

direct  reason  why  I  was  able  to 

save  my  20  month  old  boy's  life!" 

On  June  22  KTVI  demonstrated 

resuscitation  by  mouth-to-mouth 
respiration.  A  St.  Louis  mother 
watched,  listened,  and 

learned.  Three  days  later,  her 

20  month  old  baby  boy  went 

into  a  convulsion  and  stopped 

breathing.  His  mother 

remembered  that  KTVI  program, 

applied  mouth-to-mouth 
breathing,  and  brought  him 

back  to  life.  A  "miracle",  she 

calls  It,  thanks  to  KTVI's 
informative  programming. 

IN  ST.  LOUIS  THE 

QUALITY  BUY  IS  KTVI 



Every  week  in  55  counties  of  Texas  and  Oklahoma,  KRLD-TV 

reaches  648,230  TV  Homes*  —  a  startHng  76%  of  all  the  homes 

in  the  entire  market  area. 

Why  not  take  advantage  of  this  remarkable  market  coverage? 

See  your  Advertising  Time  Sales  representative.  He'll  design  a 

schedule  just  right  for  you. 

MAXIMUM  POWER  TV-TWIN  to  KRLD  radio  1080,  CBS  outlet  with  50,000  watts 

*NCS  '61 
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CLOSED  CIRCUIT- 

Cox  crossed  up 

With  appointment  of  attorney  E. 
William  Henry  to  succeed  engineer 
John  S.  Cross  on  FCC.  what  are 

chances  of  attorney  Kenneth  Cox  get- 
ting nod  next  year  to  succeed  engi- 
neer T.  A.  M.  Craven?  Not  good, 

predict  sources  in  Congress,  FCC  and 
engineering  fraternity.  It  has  become 
■"common  law"  that  at  least  one  FCC 
member  be  drawn  from  engineering 
ranks  (Craven  is  the  only  one  now) 
and  Congress  just  might  insist  that 
this  practice  be  continued,  official  gos- 

sip avers.  WTien  Mr.  Cox.  protege  of 
Sen.  Warren  Magnuson  (D-Wash.). 
chairman  of  Senate  Commerce  Com- 

mittee, was  named  chief  of  Broad- 
cast Bureau  it  was  considered  cinch 

that  he  would  succeed  either  Com- 
missioner Cross  or  Commissioner 

Craven,  but  now  officialdom  thinks 
otherwise.  If  Mr.  Cox  knows  his  fate, 

he  isn"t  talking. 

Cross:  consultant 

Confirming  speculation  about  his 
plans  (Closed  Circuit.  Sept.  3)  FCC 
Commissioner  John  S.  Cross  privately 
has  advised  selected  organizations  in 
communications  and  broadcasting  of 
his  intention  to  become  communica- 

tions consultant  in  Washington  upon 
completion  of  his  FCC  tenure.  Al- 

though his  term  expired  June  30,  Mr. 
Cross  will  continue  to  sen.'e  until  his 
successor.  E.  William  Henry  of  Mem- 

phis, is  confirmed  by  Senate,  expected 

later  this  month.  Mr.  Cross"  letter said  he  had  in  mind  limited  number 
of  clients  for  whom  he  would  provide 

counsel  on  regulator}"  and  legislati\e 
projects  and  that  such  service  would 
not  entail  replacement  of  regular 
Washington  representatives. 

Ownership  for  Matthews 

WiUiam  E.  (Pete)  Matthews,  recent- 
ly retired  Young  &  Rubicam  vice  presi- 

dent and  director  of  media  relations 
and  plaiming.  is  moving  into  station 

ownership.  He's  in  final  stages  of 
negotiating  purchase  of  250  w  WERI 

Westerly. ''r.I.  (on  1230  kc).  Price is  SI 85.000  and  Hamilton-Landis  is 
handling. 

Disinterested  distillers 

Notwithstanding  elements  in  broad- 
casting who  feel  hard  liquor  advertis- 

ing should  be  carried  on  radio  and  tv 
(see  page  72).  advertising  committee 
of  Distilled  Spirits  Institute,  meeting  in 
Washington  last  week,  indicated  no 

need  for  changing  Institute's  own  code 
barring  use  of  radio  and  tv  to  advertise 
spirituous    beverages.  Committee, 

meeting  under  chairmanship  of  Fred- 
erick J.  Lind.  Seagram,  reviewed  cur- 
rent advertising  practices  in  light  of 

federal  and  state  regulations,  will  sub- 
mit suggestions  to  DSI  board  which 

meets  in  New  York  Oct.  2. 

FTC  bill  pigeonholed 

Advertising  agencies  and  others  op- 
posed to  new  enforcement  power  being 

sought  by  Federal  Trade  Commission 
appear  to  have  won  fight,  at  least  for 
this  session  of  Congress.  At  issue  is 
bill  (HR  8830)  that  would  permit 
commission  to  issue  cease  and  desist 
order  pending  final  determination  on 
allegedly  illegal  business  activity.  Presi- 

dent Kennedy  has  endorsed  measure, 
but  it  is  quietly  expiring  in  House  Com- 

merce Committee  pigeonhole.  Com- 
mittee held  three  days  of  hearings  on 

bill  in  August  1961  and  four  more  last 
May  without  getting  testimony  from 
all  witnesses  it  wants  to  hear.  Indi- 

cations are  now  that  committee  won't 
even  try  to  complete  its  record.  Not 
only  is  panel  loaded  with  other  work, 
but  most  of  its  members  never  liked 
bill  anyway. 

Pay-tv  price  tag 

Inkling  of  price  tag  for  special 

event  ""pay-tv"  service,  such  as  up- 
coming Patterson-Liston  heav\-weight 

championship  fight,  can  be  gleaned 
from  negotiations  reported  last  week 

between "ch.  7  KLTV  (TV)  Tyler. Tex.  and  TelePrompTer  Corp..  which 
holds  catv  rights.  Marshall  Pengra. 
KLTV  manager,  reported  price  quoted 

was  ""S35.000  as  against  approximate 
SI 0.000  figure  quoted  to  competitive 

catv  system  in  Tyler."  Mr.  Pengra 
quoted  TelePrompTer  officials  as  say- 

ing that  difi:erential  was  justified  be- 
cause station  has  many  more  potential 

viewers  than  cable  company.  He  re- 
ported further  that  station  is  continu- 

ing negotiations  and  is  also  pondering 
suggestion  of  local  fight  fans  that 
viewers  be  asked  to  underwrite  cost 
by  individual  contributions. 

RKO  General's  experimental  pa\  tv 
WHCT  (TV)  ch.  18  Hartford  will 
carry  fight  and  expects  to  have  in 
audience  official  delegation  from  FCC, 
which  also  will  inspect  overall  opera- 

tion. Slated  to  attend  are  Commis- 
sioners Robert  E.  Lee  and  John  S. 

Cross  and  General  Counsel  Max  Pag- 
lin,  along  with  Nicholas  Zapple,  Sen- 

ate communications  expert.  Among 
other  invited  guests  will  be  state  offi- 

cials and  members  of  press. 

Licensing  critique 

'"Provocative"  report  on  FCC's  li- 
censing processes  has  been  written  for 

.Administrative  Conference  of  U.S.  by 
Columbia  U.  Law  Prof.  William  K. 
Jones.  Considered  outstanding  as 

primer  on  commission's  licensing  pro- 
cedures, report  delves  into  contro- 

versial areas,  suggests  formulae  for 

programming,  citizens'  councils  local- ly, etc.  Study  also  questions  validity 
of  comparative  hearings  to  choose 

among  applicants  for  channels  or  fre- 
quencies. Prof.  Jones'  alternatives  for 

comparative  hearings:  grant  to  high- 
est bidder,  grant  to  first  application 

filed.  Report  scheduled  to  be  re- 

viewed by  conference's  committee  on 
licensing  this  weekend  with  industr\" 
representatives  present.  Later,  with  or 
without  revision,  by  conference  as 
whole.  If  adopted  by  conference,  re- 

port becomes  recommendation  to  FCC. 

Telethon  survey 

What's  described  as  "nationwide 
survey"  of  tv  stations  to  elicit  their 
reaction  to  telethons  has  piqued  curi- 

osity of  station  managers.  Postcard 

survey's  being  conducted  by  Public 
Relations  Research  Service  Inc.,  of 
which  Ed  Goss  is  listed  as  director 

with  offices  at  342  Madison  Ave..  New- 
York  City.  But  at  least  some  of  post- 

cards were  mailed  last  Monday  (Sept. 
10)  from  Pittsburgh. 

TvB  looks  overseas 

Television  Bureau  of  Advertising  is 
giving  closer  attention  to  commercial 
tv  operators  abroad,  particularly  in 
Great  Britain.  TvB  thinks  overseas 
commercial  broadcasters  might  well 

become  "more  involved"  with  bureau's 
"affairs,"  at  least  sympathetically. 

Norman  E.  Cash.  TvB's  president, 
goes  abroad  first  week  of  October  for 
two-week  visit  principally  in  London 

to  take  look-see  on  ""station-relations" 
aspect.  (TvB  has  member  stations  in 
England  and  Australia.) 

NAB-FDA  liaison 
NAB  Code  officials  continue  to 

make  contact  with  government  officials 

having  anything  to  do  with  advertis- 
ing. Latest  move  was  luncheon  meet- 

ing last  week  in  Washington  between 
Robert  D.  Swezey.  NAB  Code  admini- 

strator, and  staff,  and  George  Larrick. 
Food  &  Drug  Administration  commis- 

sioner, and  staff.  Meeting  was  just 

explorator}%  is  explanation,  with  form- 
al liaison  established  so  code  staff 

knows  what  FDA  is  doing. 
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Just  Unleashed 

★ 

BEST  OF  HOLLYWOOD 

FRIDAYS 

11:25  p.m.  to  conclusion 

BEST  OF  HOLLYWOOD 

SATURDAYS 

11:25  p.m.  to  conclusion 

.J 

Brand-new  areas  for  nighttime  and  prime  time  60's 
on  the  station  that's  No.  1  with  Southeastern  Michi- 

gan viewers.  All-star  movies!  First  time  strip  in  the 
market  of  a  top  TV  favorite !  Call  STS  for  choice  avails. 

stripped  for  the  first  time  in  the  I 
Detroit  market  I 

HIGHWAY  PATROL  | starring  Broderick  Crawford 
6:30-7:00  p.m.,  Mon.-Sat. 

Pedigreed  Pictures  with  Potent  Pull 

BATTLE  CIRCUS 
Humphrey  Bogart,  June  Allyson 

THE  ACTRESS 
Spencer  Tracy,  Jean  Simmons 

CARBINE  WILLIAMS 
James  Stewart,  James  Arness 

THE  LONE  STAR 
Clark  Gable,  Ava  Gardner 

ABOVE  AND  BEYOND 
Robert  Taylor,  Eleanor  Parker 

THE  BAD  AND  THE  BEAUTIFL 
Lana  Turner,  Kirk  Douglas 

THE  PEOPLE  AGAINST  O'HAR, 
Spencer  Tracy,  Pat  O'Brien 

TO  PLEASE  A  LADY 
Clark  Gable,  Barbara  Stanwyck 

DIAL  M  FOR  MURDER 
Ray  Milland,  Grace  Kelly 

MOGAMBO 
Clark  Gable,  Ava  Gardner 

DON'T  GO  NEAR  THE  WATER 
Glenn  Ford,  Gia  Scala 

L. 

MILWAUKKE 
WriT-TV 

CLEVELAND 

WJW-TV 

ATLANTA 
WAGA-TV 

DETROrr 

WJBK-TV 

I'OLEDO 

W  SPD-  l'V 

NEW  'i  ciRK WlIN 
/M/'oRrj.y  T  S  T.-l  TI 0  xs 
/X  J  M/'ORT.-IXT  MARKETS 

STOKER 
RROJIX  JSTIXG  COMPANY 

MIAMI 
WGBS 

CLEVELAND 
WJW 

LOS  ANGELES 
KGBS 

DETROIT' 
WJBK 

TOLEDO WSPD PHILADELPHIA WIBG 

STORER  TELEVISION  SALES,  INC.,  representatives  for  all  Storer  television  stations 



WEEK  IN  BRIEF 

What  makes  a  good  radio  station?  CBS  study  of  suc- 
cessful affiliates  elicits  seven  common  denominators, 

which  were  presented  to  affiliates  at  New  York  meeting. 
Vitality  is  keyword  to  success.  See  .  .  . 

WHAT'S  SECRET  OF  RADIO  ...  33 

The  man,  the  sponsor,  the  time  and  the  network.  When 

they  all  come  together,  there's  a  high-powered  show  in 
the  making.  That's  how  Nationwide  feels  about  its  How- 

ard K.  Smith  program  on  ABC-TV.  See  .  .  . 

NATIONWIDE  KNOWS  ...  44 

Fm  advertising  gets  a  dramatic  shot  in  the  arm  as 

General  Electric  announces  it  will  sponsor  weekly  Victor 

Borge  program  on  QXR  network  of  40  fm  stations.  It's 
the  second  such  big  buy  through  Y&R.  See  .  .  . 

GE  BUYS  BORGE  ...  36 

Stereo  is  seen  on  the  upbeat;  FCC  aide  predicts  250- 
300  fm  stations  in  multiplex  broadcasting  by  end  of  year. 

EIA  fall  meeting  also  discusses  proposed  fm  rules  and 
definition  of  high  fidelity.  See  .  .  . 

STEREO  INCREASE  SEEN  ...  95 

California's  rich  Central  Valley  has  been  booming  more 
than  ever  with  a  lusty  growth  that  owes  much  of  its  pros- 

perity to  farming  and  other  varied  industries.  A  special 

report  by  'BROADCASTING'.  See  .  .  . 

HEART  OF  CALIFORNIA  ...  73 

A  last  try  for  mediation  between  ASCAP  and  television 

broadcasters  fails,  and  judge  rules  he  can't  act,  as  broad- 
casters request,  to  make  ASCAP  change  its  type  of 

license.  Case  is  headed  for  Supreme  Court.  See  .  .  . 

ASCAP  WINS  A  ROUND  ...  9  &  97 

Separate  radio  and  tv,  says  WMCA's  Labunski.  Then  ra- 
dio unshackled  can  proceed  to  take  care  of  its  own  prob- 

lems without  bogging  down  in  tv"s  crises.  He  also  urges 
reconsideration  of  ban  on  liquor  advertising.  See  .  .  . 

RADIO-TV  DIVORCE  URGED  ...  72 

Crosley-WIBC  deal  in  Indianapolis  sparks  snappish 

criticisms  from  FCC  minority  as  four-man  majority  okays 

Crosiey's  retention  of  ch.  13  there  and  WIBC's  purchase 
of  Crosiey's  WLWA  (TV)  Atlanta.  See  .  .  . 

CROSLEY  KEEPS  WLWI,  4-3  ..  .  54 

It's  a  devil's  broth,  whether  it's  government  or  NAB. 
This  is  Washington  lawyer's  warning  to  industry  on  in- 

creasing moves  to  hobble  broadcasters'  judgment  on  pro- 
gramming. Swezey  plumps  for  codes  at  NAB  meet.  See  . . . 

ATTORNEY  SEES  DANGER  ...  94 

FCC  chooses  "Der  Tag"  for  all-channel  tv  receiver  pro- 

duction; it's  April  30,  1964,  after  which  all  sets  must  be 
capable  of  receiving  both  vhf  and  uhf.  Commission  also 
sets  performance  standards  for  uhf.  See  .  .  . 

ALL-BAND  SWITCHOVER  SET  .  .  .  60 
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so, 

MADISOH  AVENUE 

ASKED  ABOUT 

TOPEKA 

In  Kansas  we  are  not  confused  by  the  "button- 

down-mind"  act.  We  know  that  back  of  your 
smooth  exterior  are  the  practical  media  buyers 

who  decide  on  the  basis  of  the  facts  from  the 

market  place.  Here  are  the  facts  on  total  retail 

sales  in  the  WIBW  area — the  best  of  Kansas. 
*  used  in  the  generic  sense, 
the  advertising  agency  business  everywhere 

WIBWg, 

RADIO  
IS 

...AND  DISCOVERED  A  POTENT  MEDIA  MIX 

Total  Homes  WIBW-LAND 

355.700 
In  number  of  homes  bigger  than  Cleveland, 
Houston  or  Dallas.  In  retail  sales  bigger 
than  Pittsburgh,  Miami  or  Kansas  City. 

Total  Retail  Sales  WIBW- LAND 

I960- $1,341,886,000 

1961  -  $1,377,992,000 

Net  Increase... $36  Million 

Sales  Management  Survey  of  Buying  Power  June  1962 

TOPEKA,  KANSAS 

RADIO  5000  Watts  at  S80 

CBS  RADIO  NETWORK 

®TV-Channel  13 
CBS -NBC -ABC 

FM  RADIO  97.3  Megacycles 

WIBW-LANDis  a  closely  knit,  integrated  area  with 
a  balanced  economy,  both  urban  and  rural.  It  is 

bigger  in  population  and  in  total  retail  sales  than 
many  cities  that  are  recognized  as  major  markets. 

WIBW  air  media  offer  complete  area  or  local  cov- 
erage, with  unique  flexibility.  Use  all  three  or  the 

combination  that  fits  your  budget  and  marketing 

plan.  Here  is  a  tested,  merchandisable  advertising 

package.  Ask  Avery-Knodel  or  WIBW  for  more 
detailed  sales  figures  and  case  histories. 

■suBscaiBiai 
Division  of  Stauffer  Publications 

ftpftenlad  Nolionallr  br 
RADIOl 
CODE  I 
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Late  news  breaks  on  this  page  and  on  page  10 
Complete  coverage  of  week  begins  on  page  33 AT  DEADLINE 

JUDGE  RULES  IN  FAVOR  OF  ASCAP 

Says  music  licensing  at  source  cannot  be  compelled 

Chief  Judge  Sylvester  J.  Ryan  ruled 
in  U.  S.  Southern  District  Court  in  New 
York  Friday  that  ASCAP  could  not  be 
compelled  to  grant  the  type  of  tv  music 
license  sought  by  all-industry  tv  station 
music  license  committee. 

Committee  counsel,  expecting  that 
sort  of  decision,  already  had  said  they 
would  appeal  to  U.  S.  Supreme  Court 
(see  early  story  page  97). 

In  his  opinion.  Judge  Ryan  said  com- 
mittee could  petition  within  10  days  for 

his  court  to  fix  reasonable  fees  under 
same  sort  of  ASCAP  licenses  (blanket 

and  per-program)  that  they've  been 
using  for  years.  Procedurally,  commit- 

tee might  file  this  petition  and  proceed 
with  its  appeal  to  Supreme  Court  at 
same  time.  Whether  it  will  do  so  ap- 

parently has  not  been  decided. 

Committee  had  sought — and  pre- 
sumably in  appeal  will  continue  to  seek 

— new  form  of  ASCAP  licenses  under 
which  music  used  in  future  syndicated 
and  feature  films  would  be  licensed  not 
by  broadcasters  but  by  producers,  at 

time  of  production.  Under  this  "source 
clearance."  stations  would  have  to  pay 
ASCAP  directly  only  for  whatever 
ASCAP  music  they  use  in  locally  orig- 

inated programs. 

Judge  Ryan  ruled  simply  that  AS- 
CAP"s  consent  decree  does  not  require 
it  to  grant  source-clearance  type  of  li- 

cense even  if  that  sort  of  license  were 

"reasonable."  He  did  not  rule  on  "rea- 
sonableness" question.  That  would  have 

to  be  decided  in  another  hearing  if 
Supreme  Court  should  overturn  his  cur- 

rent rulina. 

CBS-TV  color  policy: 

yes,  if  client  pays 

CBS-TVs  policy  of  putting  on  color 
only  if  and  when  advertisers  want  it — 
and  pay  for  it — appears  firm.  First 
development  along  this  line:  Two  filmed 
specials  will  be  colorcast  in  at  least  four 
markets  (each  served  by  CBS-owned 
stations)   this  fall. 

What  dictates  their  okay:  They  are 

advertiser  "packages."  not  network- produced,  and  advertiser  has  ordered 
them  in  color  on  those  four  stations, 

with  possibility  more  will  be  added  (net- 
work-produced shows  W'ill  not  be  color- 

cast at  this  time). 
Advertisers  and  shows  are  Chem- 

strand  Co.  and  Ford  {Tour  of  Monaco 
with  Princess  Grace  on  Feb.  17.  8-9 
p.m.)  and  General  Foods  Corp.  (The 
Road  to  Button  Bay  on  Sept.  24.  9-10 
p.m.). 

All-Negro  formats  hit 
as  form  of  segregation 

Is  increase  in  number  of  radio  sta- 
tions with  all-Negro  format  in  fact  so- 

cial regression,  "a  subtler  form  of  segre- 
gation dissembled  now  as  'public  serv- 
ice"?" This  was  question  posed  Friday (Sept.  14)  by  Walter  W.  Robinson, 

assistant  to  president  of  Columbia  Col- 
lege, in  letter  to  FCC  Chairman  New- 

ton N.  Minow. 

Mr.  Robinson's  letter  was  prompted 
by  controversy  over  McLendon  Corp."s switch  of  WTNR  Chicago  (formerlv 

WGES)  to  full  Negro  from  previous 
part  Negro  and  part  foreign  language 
programming  format  (Broadcasting, 
Sept.  3). 

Wilshire,  Carte  Blanche 

shift  to  new  agencies 

Wilshire  Oil  Co..  Los  Angeles.  Gulf 
Oil  Corp.  subsidiary,  announced  ap- 

pointment Friday  (Sept.  14)  of  Young 
&  Rubicam  as  its  agency,  replacing  Doyle 
Dane  Bernbach.  effective  Oct.  1.  Billing 
is  estimated  at  Si  million.  Y&R  also  is 

agency  for  Gulf. 
Hilton  Credit  Corp.,  Los  Angeles, 

announced  switch  of  Carte  Blanche  ac- 
count from  Grey  Adv.  to  Leo  Burnett 

Co..  Chicaao.  effective  immediatelv. 

Where's  Bert  &  Harry? 

What  ever  happened  to  Bert 

and  Harry  Piel?  That's  allegedly 
question  on  many  New  Yorkers" lips,  according  to  new  Young  & 
Rubicam's  teaser  campaign  for PieFs  beer. 

Small  newspaper  ads  trumpet- 

ing "bring  back  Bert  and  Harry"" 
or  just  ""BBB&H."  are  first  mo\e 
in  two  years  to  bring  back  person- 

alities Bob  Elliott  and  Ray  Gould- 
ing.  They  had  provided  voices 
for  animated  characters  in  Piel  tv 
commercials  for  five  years  until 
replaced  with  new  approach  tw^o 
vears  aso. 

Chicago  agencies  merge 

with  $9  million  billing 

Two  old-line  Chicago  agencies.  Roche, 
Rickerd  &  Cleary  Inc.  and  Henri.  Hurst 
&  McDonald  Inc..  will  be  merged  effec- 

tive Oct.  1 .  it  was  announced  Friday 

(Sept.  14)  by  presidents  of  respective 
firms,  K.  C.  August  and  Martin  Zitz. 
New  firm  will  be  Roche.  Rickerd.  Henri, 
Hurst  Inc.  and  will  have  combined 
billings  of  S9  million. 

Officers  of  new  agenc\  have  not  been 
elected.  Address  will  be  520  N.  Michi- 

gan, present  site  of  Roche.  No  person- 
nel changes  will  be  made,  announce- 

ment said.  Roche  agency  was  founded 

in  1914,  Henri  in  1926.  ' 
FCBA  launches  study 

of  Communications  Act 

High  powered  group  of  Washington 
communications  lawyers  have  begun 
all-embracing  study  of  Communications 
Act,  leading  possibly  to  complete  re- 

writing of  present  statute  if  not  brand 
new  act.  Committee  is  special  group 
of  Federal  Communications  Bar  Assn. 

Dividing  Communications  Act  into 
three  areas.  Subcommittee  Chairman 
Leonard  H.  Marks  appointed  following 
to  direct  work  groups:  Reed  T.  Rollo. 
W.  Theodore  Pierson  and  Edward  P. 

Morgan.  Among  subjects  to  be  studied: 
rights  of  FCC  in  programming,  extent 

of  FCC"s  regulatory  and  adjudicatory 
functions,  extent  of  FCC's  regulatory and  enforcement  functions. 

Majority  of  committee  agreed  that 
investigation  should  include  substantive 
facets  of  Communications  Act  as  well 
as  procedural.  Subcommittees  are 
scheduled  to  report  recommendations 
back  to  full  special  committee  by  late 
October.  Report  to  FCBA  executive 
committee  is  planned  by  end  of  year. 

Other  members  of  special  study 
group  are  Fred  W.  Albertson.  J.  Roger 
Wollenberg.  Harry  M.  Plotkin.  William 
A.  Porter.  Philip  G.  Loucks  and  Wil- liam J.  Dempsey. 

WFMT  (FM)  billing  doubles 

WFMT  (FM)  Chicago,  which  de- 
votes 80^  of  its  schedule  to  classical 

music,  announced  Friday  that  billing 
for  fourth  quarter  is  already  double 
same  period  last  year  and  includes  num- 

ber of  national  accounts  placed  by  agen- 
cies. WFMT  airs  90  hours  of  stereo 

weekly  and  pubhshes  its  own  monthly 
magazine  with  paid  circulation  of 32.000. 
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WEEK'S  HEADLINERS 

Three  uhf  bids  dropped; 

KXO  El  Centro  seeks  vhf 

Mr.  IWcClay 

John  L.  Mc- 
Clay,  assistant  to 

president  of  West- 
inghouse  Broad- 

casting Co., 
named  to  new 
post  of  manager 

/  of  broadcast  divi- 

'  .^gtjk^  sion  of  Gannett yiMmlW  newspapers,  with 
■iflHHI  headquarters  in 

Rochester,  N.  Y., 
where  company 

owns  WHEC-AM-TV.  His  primary  re- 
sponsibilities will  be  supervision  of  man- 

agement of  existing  Gannett  stations 
and  planning  for  possible  expansion  of 
Gannett  broadcast  operations  (Closed 
Circuit,  Sept.  10).  Mr.  McClay 
joined  WBC  in  1956  as  assistant  to 
vp  in  charge  of  KYW-AM-TV  Cleve- 

land. He  was  appointed  general  man- 
ager of  those  stations  in  July  1958.  and 

assumed  general  management  of  West- 
inghouse's  Baltimore  tv  outlet,  WJZ- 
TV,  in  January  1959.  Mr.  McClay  be- 

came assistant  to  WBC  president  earlier 
this  year  (Broadcasting,  Jan.  8).  Other 
Gannett  stations  are  WINR-AM-TV 
Binghamton,  and  WENY  Elmira,  both 
New  York;  WDAN  Danville,  111.,  plus 

pending  acquisition  of  WAVY-AM-TV 
Norfolk,  Va. 

John  M.  Clifford,  executive  vp  of 
RCA,  named  executive  vp  in  charge 
of  finance  and  operations,  and  director 
of  Curtis  Publishing  Co.,  Philadelphia. 
Mr.  Clifford  joined  RCA  in  1943  on 
legal  staff  and  was  named  assistant  gen- 

eral attorney  in  1947.  He  joined  NBC 
as  vp  in  charge  of  network  personnel 
in  1954  and  was  named  NBC  execu- 

tive vp  for  administration  in  1956.  Mr. 
Clifford  rejoined  RCA  in  1961. 

Graham 

Mr.  Graham  suc- 

George  A.  Gra- ham Jr.,  vp  and 
general  manager 
of  NBC  Radio, 
New  York,  since 

early  1960,  ap- 
pointed vp  of 

NBC  Enterprises 
Div.  He  also  will 
be  chairman  of 

board  of  NBC  In- 
ternational Ltd. 

and  chairman  of 
board  of  NBC  Films, 
ceeds  Alfred  R.  Stern,  who  resigns  Oct. 
1  from  all  three  positions.  Mr.  Graham 
joined  NBC-TV  in  1953  as  sales  ac- 

count executive  and  was  appointed  di- 
rector of  sales  planning  for  NBC  Radio 

in  1956.  In  1959  he  was  elected  vp  of 
NBC. 

Joseph  B. 

Somerset,  direc- 
tor of  program 

operations  of 
WPAT-AM-FM 
Paterson,  N.  J., 

elected  vp  of  Cap- 
ital Cities  Broad- 

casting Corp., 
New  York.  He 
will  be  in  charge 
of  programming 
for  all  Capita! 

Cities  radio  stations  (WPAT-AM-FM; 
WROW  Albany,  and  WKBW  Buffalo, 
both  New  York,  and  WPRO-AM-FM 
Providence,  R.  I.).  Mr.  Somerset 
joined  Capital  Cities  in  August  1959  as 
program  director  of  WPRO-AM-FM. 
He  was  appointed  program  supervisor 
of  both  WPRO  and  WROW  in  fall  of 
I960,  and  has  served  in  his  present 
capacity  since  January  1962. 

Mr.  Somerset 

For  other  personnel  changes  of  the  week  see  FATES  &  FORTUNES 

House  plans  hearings 

on  U.  S.  satellite  plans 

Relative  merits  of  various  communi- 
cations satellite  programs  under  devel- 
opment by  government  will  be  discussed 

this  week  in  hearings  before  subcommit- 
tee of  House  Science  &  Astronautics 

Committee. 
Although  concerned  primarily  with 

government  programs,  hearings  will 
touch  on  commercial  applications  of 
various  space  systems  being  considered. 
Rep.  Ken  Hechler  (D-W.Va.),  sub- 

committee chairman,  said  Friday  (Sept. 
14). 

Rep.  Hechler  said  country  can't afford  to  commit  its  resources  to  opera- 
tional system  without  first  deciding  it  is 

"most  appropriate  and  effective  system" to    meet    worldwide  communications 

needs.  Witnesses  at  Tuesday  and  Wed- 
nesday hearings  will  be  Fred  T.  Adler 

of  Hughes'  space  systems  division,  and 
Leonard  Jaffe,  director  of  communica- 

tions system  for  NASA. 

Etv  opposes  WMCA  plan 
for  ch.  47  in  New  York 

National  Educational  Radio  &  Tv 

Center  Friday  asked  FCC  to  deny  pe- 
tition for  rulemaking  by  WMCA  New 

York  to  shift  uhf  allocations  in  New 
York  and  New  Jersey  (Broadcasting, 
Sept.  10). 
WMCA  plan  would  shift  ch.  47  from 

New  Brunswick,  N.J.,  to  New  York 

City;  assign  ch.  79  to  New  Brunswick 
and  ch.  53  to  Newark,  N.  J.  NERTC 
protested  assignment  and  requested  it  be 
denied  as  wholly  unacceptable. 

FCC  Friday  (Sept.  14)  dismissed  ap- 
plications of  Consolidated  Enterprises 

Inc.  for  three  major-market  uhf  sta- 
tions, at  request  of  company. 

Commission  also  announced  filing  of 
second  application  for  ch.  7  El  Centro, 
Calif.,  by  KXO-TV  Inc.  (KXO  El 
Centro).  Tele-Broadcasters  of  Califor- 

nia (H.  Scott  Kilgore,  president)  pre- 
viously filed  for  same  channel  (  Broad- 

casting, July  16).  Marco  Hanan  is 
president-58%  owner  of  KXO. 

Consolidated  applications  dismissed 
were  for  ch.  19  Oklahoma  City;  ch.  73 
Dallas  and  ch.  23  Houston.  Group  is 
headed  by  oilman  A.  E.  McCubbins, 
who  owns  KOCA  Kilgore,  Tex. 

Schoenbrun  will  host 

new  CBS-TV  news  show 

CBS  News  is  about  to  announce  new 
Sunday  tv  news  program.  Washington 
Report,  (12:30-1  p.m.  EDT).  with 
David  Schoenbrun,  chief  Washington 
correspondent,  as  anchorman  and  edi- 

tor, and  Bob  Allison,  Washington  news 
director  and  executive  producer,  as 

producer. Paul  Niven,  whose  Washington  Con- 
versation was  in  time  slot,  will  do  five 

minutes  of  spot  news.  Rest  of  time  will 
be  leveled  exclusively  to  news  from  Na- 

tion's Capital.  Bureau's  nine  corre- 
spondents and  Washington  officials  not 

normally  seen  in  national  news  will  ap- 
pear. Program  is  to  be  live  with  news 

film. 

Nolte  sees  automation 

as  economic  necessity 

Vernon  Nolte,  vice  president  of  Auto- 
matic Tape  Control,  Bloomington,  111., 

told  West  Virginia  Broadcasters  (see 

page  72)  industry  trends  indicate  auto- 
mated am  programming  will  be  neces- 

sity in  next  five  years  to  overcome  eco- 
nomic problems  in  highly  competitive 

markets  as  well  as  some  marginal  sta- 
tions in  smaller  markets. 

Fm  stations  are  biggest  users  of  pro- 
gram automation,  he  said,  with  substan- 

tial increase  in  am  in  past  year. 

Key  speaker  at  annual  banquet  Fri- 
day night  was  Stephen  B.  Labunski, 

vice  president-general  manager  of 
WMCA  New  York. 

FCC  delays  duopoly  rule 

Month's  reprieve  was  given  Friday 
(Sept.  14)  by  FCC  for  filing  of  com- 

ments on  proposed  rulemaking  involv- 
ing changes  in  multiple  ownership  rules. 

Commission  extended  comments  dead- 
Hne  from  Sept.  20  to  Oct.  22.  In  rule- 

making, issued  in  July,  FCC  proposes 

to  tighten  up  restrictions  on  overlap  be- 
tween commonly  owned  stations. 
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IT'S  JU
ST 
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UND

 

NOW
 

To  paraphrase  the  old  "Don't-look-now, — 
BUT"  admonition,  urgency  compels  us  to 
say:  DO  look  BECAUSE  the  advertising 

deadline  for  BROADCASTING'S  1963 
YEARBOOK  is  almost  at  hand!  Oct.  8  to  be 

exact.  Two  weeks  away. 

^  PACKED  WITH  FACTS 

•  Complete  directory  of  all  U.S.  television 
and  radio  stations.  •  Lists  of  station  and 

network  personnel;  ownership  and  facili- 
ties information.  •  Broadcast  regulations, 

code.  •  Facts,  figures,  history  of  the  broad- 
casting business.  •  Directory  of  TV-radio 

agencies,  suppliers,  services,  trade  associa- 
tions, professional  societies,  aUied  organi- 

zations. •   Data  on  foreign  broadcasters. 

•  "The  Dimensions  of  Broadcasting" — and 
hundreds  of  other  key  facts  about  tele- 

vision and  radio. 

The  28th  consecutive  number,  the  1963 
YEARBOOK  will  be  in  the  mails  in  early 

December,  20,000  strong.  It  will  offer  the 
most  complete  compendium  of  accurate  facts 

and  figures  available.*  Like  previous  edi- 
tions, it  will  enjoy  a  full  and  useful  life 

in  the  offices  of  agencies  and  advertisers 

throughout  the  nation  .  .  .  ending  up  dog- 
eared and  thumbmarked  12  months  later 

when  next  year's  volume  appears. 

Same  rates,  same  space  units  prevail  as  for 
the  regular  issues.  Contract  advertisers  earn 

frequency  discounts.  Otherwise,  one  time 
rates  prevail;  (inch  $50;  2  inches  $90;  3 
inches  $125;  1/6  page  $155;  1/3  page 

$280;  1/2  page  $400;  2/3  page  $510;  page 
$680).  AAAA  Color  ranges  from  $120  a 

page  to  $80  for  a  third  page.  Position  ad- 
jacent to  your  listing  guaranteed.  Now  is 

the  time  for  action.  Reserve  the  position  you 
want  TODAY! 

\  20,000 
\  Reserve 

\  Circulation 

\  Space 
\  \  Guaranteed 

^izi
i  y 
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CAUSE 

Sewers  are  more  important  than  schools.  Voters  in  the  San  Francisco  area  made  this 

decision  in  four  different  elections.  Flooded  streets  made  the  need  for  sewers  easy  to 

understand.  Crowded  schools  were  something  few  adults  ever  saw.  KSFO  decided  to  spell 

out  the  blunt  facts.  In  a  series  of  broadcast  editorials  it  explained  the  need  to  build 

more  schools,  hire  more  teachers.  Soon  afterward,  voters  went  to  the  polls  again,  This 

time  school  bonds  passed  by  a  respectable  majority.  For  this  responsible  leadership,  the 

Governor  of  California  gave  KSFO  the  state's  highest  tribute:  The  Gold  Medal  Award 
for  Excellence  in  Metropolitan  Radio. 

GOLDEN  WEST  BROADCASTERS 





WAVE-TV  gives  you 

28.8%  more  HOUSEWIVES 

—28.8%  more  viewers,  minimum! 

Since  Nov.-Dec,  1957,  NSI  Reports  have  never 

given  WAVE-TV  less  than  28.8%  more  viewers 

than  Station  B  in  the  average  quarter-hour  of 

any  average  week! 

And  the  superiority  during  those  years  has 

gone  as  high  as  63.6%  more  viewers! 

More  viewers  =  more  impressions  =  more  sales! 

Ask  Katz  for  the  complete  story. 

CHANNEL  3  •  MAXIMUM  POWER 

NBC  •  LOUISVILLE 

The  Katz  Agency,  National  Representatives 

DATEBOOK 

A  calendar  of  important  meetings  and 
events  in  the  field  of  communications 

•Indicates  first  or  revised  listing. 

SBTEMBER 

Sept.  17— Western  States  Advertising  Agen- 
cies Assn.  dinner  meeting  at  the  Sheraton- 

West  Hotel,  Los  Angeles.  A.  C.  Nielsen  Jr., 
president  of  A.  C.  Nielsen  Co.,  will  discuss 
the  question:  "Can  advertising  results 
really  be  measured?" 
Sept.  17— Deadline  for  comments  on  FCC 
proposal  for  a  new  class  of  service  to  pro- 

mote educational  tv  by  using  channels  in 
the  1990-2110  mc  or  2500-2690  mc  bands  to transmit  to  schools. 

*Sept.  18 — Assn.    of    National  Advertisers 
member  conference  at  Sheraton- West 
Hotel,  Los  Angeles.  Agenda  includes  dis- 

cussions of  advertising  cost  trends,  adver- 
tiser-agency relationships  and  advertising 

management  development. 

Sept.  18 — League  of  Advertising  Agencies, 
dinner  meeting  at  The  Advertising  Club, 
New  York.  "The  increasing  importance  of 
small  and  medium  size  agencies  in  ova 

marketing  structure." 
Sept.  19-22— Radio-Television  News  Direc- 

tors Assn.  international  convention,  Shera- 
ton Palace  Hotel,  San  Francisco.  Opens 

Sept.  19  with  "news-maker"  cruise  aboard 
Navy  carrier  Yorktown  for  anti-submarine 
maneuvers.  Pierre  Salinger,  presidential 
press  secretary,  will  be  principal  speaker 
at  RTNDA  awards  luncheon,  Sept.  20. 
Eric  Sevareid,  CBS  News  analyst,  will 
speak  Saturday,  Sept.  22,  at  the  annual 
Paul  White  Memorial  award  banquet.  A 
seminar  on  "Reporting  Crime  News:  the 
Challenge  to  Radio  and  Television  News- 

men" will  be  presented  by  the  faculty  of 
the  School  of  Criminology,  U.  of  Califor- 

nia. Dean  Joseph  D.  Lohman  wiU  preside. 
Jules  Bergman,  science  editor  of  ABC 
News,  will  discuss  techniques  of  reporting 
science  news  for  radio  and  tv. 

♦Sept.  20 — Southern  California  Broadcasters 
Assn.  luncheon  meeting  at  Michael's  Res- taurant, Los  Angeles.  Principals  of  Davis, 
Johnson,  Mogul  &  Columbatto  Inc.  will 
utilize  techniques  to  present  the  story  of 
how  some  of  that  agency's  clients  have  used radio  successfully. 

Sept.  20 — Comments  due  on  FCC  proposal 
to  amend  its  rules  to  permit  the  use  of 
automatic  logging  devices. 

Sept.  20 — Deadline  for  comments  on  FCC 
proposals  to  permit  public  inspection  of 
network  affiliation  contracts  and  to  amend 
rules  relating  to  multiple  ownership  of 
broadcast  properties  postponed  from  Aug. 

20). 

Sept.  21 — Florida  Assn.  of  Broadcasters 
fall  board  meeting  at  the  Grand  Bahama 
Hotel  &  Club,  West  End,  Grand  Bahama Island. 

Sept.  21 — Tennessee  Assn.  of  Broadcasters 
convention,  Nashville.  Guest  speakers  in- 

clude: Betty  Furness,  CBS  Radio;  Gov. 
LeRoy  Collins,  NAB;  Commissioner  Frede- 

rick W.  Ford,  FCC;  William  Kaland,  vp- 

RAB  management  conferences 
Sept.  17-18— The  Lodge,  Williamsburg, 

Va. 

Sept.  20-21— Cherry  Hill  Inn,  Haddon- 
field.  N.  J. 

Sept.  24-25— Hilton  Inn,  Atlanta,  Ga. 
Sept.  27-28 — Dearborn  Inn,  Dearborn, Mich. 

Oct.  1-2 — Glenwood  Manor,  Overland 

Oct.  4-5— Western  Hills  Hotel,  Fort 
Worth,  Tex. 
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What  the  world's  best  telephone  service  is  built  on 

The  foundation  of  your  telephone  senv'ice  is 
composed  of  three  integrated  Bell  System 
activities. 

First,  there's  research  at  Bell  Telephone 
Laboratories  to  find  new  telephone  services 

and  new  ways  to  improve  present  services. 

Second,  there's  manufacturing  by  the 
Western  Electric  Company  in  order  to  produce 

top-quality  telephone  equipment  at  the  lovvest 
possible  cost. 

Third,  there's  the  operation  of  the  Beil 
System  performed  by  the  local  Bell  Telephone 

Companies  at  high  standards  of  economy  and 
efficiency. 

The  results  of  this  three-stage  action  are 
im.proved  local  and  Long  Distance  service  . . . 

ever-better  telephone  instrum.ents  .  , .  the  in- 
vention and  use  of  such  modern  marvels  as 

the  Transistor ...  fast,  dependable  communi- 
cations for  defense  and  for  you. 

BELL  TELEPHONE  SYSTEM 
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THE  LEADER*  IN  THE 

SYRACUSE  MARKET! 

DELIVERS  50%«  MORE  HOMES 

THAN  STATION  "B' 

*ARB  MARKET  REPORT 
MARCH.  1962 

WSYR •TV 
NBC 

Affiliate 

Channen    •    SYRACUSE,  N.  Y.    •    100  KW 

Pius  WSYE-TV  channel  18  ELMIRA,  N.Y. 

Get  the  Full  Story  from  HARRINGTON,  RIGHTER  &  PARSONS 

16  (DATEBOOK) 

NAB  FaU  Conferences 
Oct.  15-lft— Dinkler-Plaza,  Atlanta 
Oct.  18-19— Biltmore,  New  York 
Oct.  22-23— Edgewater  Beach,  Chicago 
Oct.  25-26— StaUer-Hilton,  Washington 
Nov.  8-9  —Sheraton-Dallas,  Dallas 
Nov.  12-13— Muehlebach,  Kansas  City 
Nov.  15-16 — Brown  Palace,  Denver 
Nov.  19-20 — Sheraton-Portland,  Ore. 

programs,  Westinghouse  Broadcasting  Co., 
and  Gov.  Buford  Ellington  of  Tennessee. 

Sept.  21-23— New  England  Stereo-Higb 
Fidelity  Show,  Mid-Town  Motor  Inn,  220 
Huntington  Ave.,  Boston.  Admission  wUl 
be  75<.  There  will  be  a  preview  of  the  show 
for  members  of  the  trade  and  the  press 
starting  at  6  p.m.,  Thursday,  Sept.  20. 

Sept.  21-23 — East  Central  area  AWRT  con- 
ference. Green  Meadows  Inn,  Columbus, Ohio. 

Sept.  21-23— Southwest  area  AWRT  con- 
ference, Sheraton-Dallas  Hotel,  Dallas,  Tex. 

Sept.  22 — New  applications  of  video-film 
and  video-tape  in  defense  and  aero-space 
industries  will  be  reported  by  Robert  B. 
Steel,  senior  developmental  engineer  for 
the  UNIVAC  San  Diego  Engineering  Center 
of  Sperry  Rand  at  the  symposium  on  edu- 

cational tv  sponsored  by  SMPTE  at  Los 
Angeles  State  College  (see  below).  Mr. 
Steel's  report  is  based  on  a  two-year  sur- 

vey of  tape  usage  for  training  in  the  mili- 
tary and  aero-space  television  markets. 

Sept.  22 — Society  of  Motion  Picture  & 
Television  Engineers,  Auditorium  of  the 
Music  Building  of  Los  Angeles  State  Col- 

lege. One-day  symposium  on  the  technical 
aspects  of  television  as  a  mediimi  for  In- structional communication. 

Sept.  28 — Minnesota  Broadcasters  Assn., 
annual  convention,  Leamington  Hotel,  Min- 
neapolis. 
Sept.  28-29 — Institute  of  Radio  Engineers, 
12  annual  broadcast  symposium.  Wlllard 
Hotel,  Washington,  D.  C. 
Sept.  28-30— Southern  area  AWRT  con- 

ference, Americana  Motor  Hotel,  Atlanta, 
Ga. 

OCTOBER 
Oct.  1 — Deadline  for  replies  to  FCC  pro- 

posal to  amend  its  rules  to  permit  the  use 
of  automatic  logging  devices. 
Oct.  1 — Deadline  for  comments  on  FCC 
proposal  to  reallocate  the  microwave  bands 
6425-6575,  10550-10680  and  11700-12200  so 
that  certain  portions  can  be  used  exclu- 

sively for  common  carrier  mobile  and  priv- ate mobile  uses. 

Oct.  2 — Advertising  Research  Foundation's 
eighth  annual  conference.  Hotel  Commo- 

dore, New  York.  Keynote  speaker  will  be 
Birny  Mason  Jr.,  president  of  Union  Car- 

bide Corp.  Subjects  include  "The  com- 
puter's invasion  of  media  planning"  and 

"What  contribution  can  commimlcation 
theory  make  to  constructing  and  evalu- 

ating an  advertising  campaign?" 
Oct.  2-6— New  York  High  FideUty  Music 
Show,  N.  Y.  Trade  Show  Bldg. 
Oct.  3 — Deadline  for  comments  on  FCC 
proposal  to  change  requirements  for  on- 
duty  operators  at  certain  classes  of  radio 
stations  so  that  part-time  duty  by  first 
class  radiotelephone  operators  would  be 
permitted,  provide  the  operator  require- 

ments for  routine  operation  of  the  trans- mitter are  upgraded. 
Oct.  4 — Deadline  for  reply  comments  on 
FCC  proposals  to  permit  public  inspection 
of  network  affiliation  contracts  and  to 
amend  rules  relating  to  multiple  ownership 
of  broadcast  properties  (postponed  from Sept.  4). 
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YOU  CAN  QUOTE  ME 

"WLW  TV  and  Radio  land  is  a  big  part  of 
America— reaching  20  million  people  in  9  states, 
which  include  a  wealth  of  rich  farm  acres  and 

prosperous  homes.  That's  why  we  use  the 
Crosley  group  for  the  Agrico  Fertilizer  products 
of  The  American  Agricultural  Chemical  Com- 

pany. The  big  WLW  Stations'  scope  is  a  ripe 
field  of  rural  and  urban  markets," 

"The  Crosley  Stations  take  a  lot  of  the  guess- 
work out  of  media  buying  because  the  WLW  TV 

and  Radio  facts  and  figures  are  sharp  and  clear, 

based  on  Crosley's  40  years  of  leadership  and 
experience  in  the  broadcasting  business.  If  you 
want  action  in  your  media  transactions,  tune 
your  time  to  the  dynamic  WLW  Stations  ,  .  . 

and  watch  'em  go!" 

Helen  M.  Seele,  Associate  Media  Director 
Marsteller  Inc.,  New  York 

Call  your  WLW  Stations'  representative  .  .  .  you'll  be  glad  you  did! 

Crosley  Broadcasting  Corporation 
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Sales  Management 
Survey  of  Buying  Power— 1961 

WnVA-llADIO 50,000  Watts  AM,  1140  KC 
200,000  Watts  FM,  94.5  MC 

Richmond,  Virginia 

National  Representative: 
PETERS,  GRIFFIN,  WOODWARD,  INC. 

Oct.  6-7— Missouri  Associated  Press  Ra- 
dio-Tv  Broadcasters,  Arrowhead  Lodge, Lake  Ozark,  Mo. 

Oct.  8-10— Eighteenth  annual  National 
Electronics  Conference  at  Chicago's  new 
lakefront    exposition    center.  McCormlck 
Place.  Luncheon  speakers  on  the  first  two 
days  of  the  conference  will  be  Illinois 
Governor  Otto  Kerner  on  Oct.  8,  and  Dr. 
Henry  T.  Heald,  dire'ctor  of  the  Ford  Foun- dation and  former  president  of  Illinois 
Institute  of  Technology,  on  Oct.  9.  Dr. 
Jerome  Wiesner,  special  scientific  advisor 
to  President  Kennedy,  will  deliver  final 
luncheon  address  before  the  NEC  on  Oct 
10. 

Oct.  9— Eighth  Wisconsin  FM  Station  Clinic. 
H.  A.  Engel,  chairman,  U.  of  Wisconsin, Madison. 

Oct.  10 — Hollywood  Advertising  Club,  first luncheon  meeting  of  the  1962-63  season  at 
the  Columbia  Ranch  in  Burbank,  Calif. 
Joe  Swavely,  director  of  the  commercial 
film  division  of  Columbia-Screen  Gems, 
will  explore  some  of  Hollywood's  commer- cial production  potentials  in  a  talk  en- 

titled: "The  sky  isn't  the  limit."  Robert 
J.  Light,  HAC  president,  will  discuss  plans for  the  coming  year. 

Oct.  11-12— North  Dakota  Broadcasters 
Assn.  11th  annual  convention  at  The  Plains- 

man Hotel,  Williston,  N.  D. 
Oct.  11-13— Alabama  Broadcasters  Assn. 
faU  conference.  Hotel  Stafford,  Tuscaloosa, 
Ala.,  and  U.  of  Alabama. 
Oct.  12— AWRT    Educational  Foundation 
board  of  trustees  meeting,  Sheraton  Hotel, 
Philadelphia,  Pa. 
Oct.  12-14 — American  Women  In  Radio  & 
Television  board  of  director  meeting, 
Sheraton  Hotel.  Philadelphia,  Pa. 
*Oct.  15-16 — Joint  management  and  engi- 

neering meeting  will  be  held  by  stations 
of  the  Central  Canada  Broadcasting  Assn. 
at  the  Royal  York  Hotel,  Toronto,  Ont. 
The  two-day  session  will  discuss  program- 

ming, sales  and  technical  developments. 
Oct.  15-19  —  Audio  Engineering  Society, 
14th  annual  fall  convention.  Leading  topics 
of  papers  to  be  presented  will  be  fm  stereo 
broadcasting  and  modern  telephony.  Bar- 
bizon-Plaza  Hotel,  New  York. 
Oct.  16 — Second   annual   Southeast  Radio- 

Tv  Seminar  (SERTS),  sponsored  by  Georgia 
Assn.  of  Broadcasters,  on  catv  challenge  to 
broadcasters.  Dinkler-Plaza  Hotel,  Atlanta, Ga. 

Oct.  16 — Premium  Advertising  Assn.  of 
America  conference  at  the  Henry  Hudson 
Hotel,  New  York  City.  Association  ob- 
series  its  50th  anniversary  at  Its  annual 
New  York  conference  held  in  conjunction 
with  the  four-day  New  York  Premium 
Show  which  it  sponsors  at  the  New  York 
Coliseum,  Oct.  15-18.  Featured  speakers  will 
be  Bennett  Cerf,  president  of  Random 
House;  James  Proud,  past  president  of  Ad- 

vertising Federation  of  America;  Dr.  Ken- 
neth D.  Wells,  president  of  Freedoms  Foun- 

dation at  Valley  Forge,  Pa.;  and  William 
Dunham,  PAAA  president. 
Oct.  16 — League  of  Advertising  Agencies, 
dinner  meeting  at  The  Advertising  Club, 
New  York.  "How  the  smaller  agency  can 
get  new  business  in  unexpected  places." 
Oct.  16— Public  hearings  by  the  Canadian Board  of  Broadcast  Governors.  Ottawa. 

Oct.  17-18— Central  Region  meeting  of 
American  Assn.  of  Advertising  Agencies. 
Hotel  Ambassador  West,  Chicago. 
Oct.  19-20 — Wisconsin  AP  Radio-Tv  Assn. 
meeting  being  held  in  Madison,  Wis. 
Oct.  19-21— New  England  chapter  AWRT 
conference,  Lovett's,  Franconia,  New  Hamp- shire. 

Oct.  19-21— Pennsylvania  AWRT  confer- 
ence, Brodhead  Hotel,  Beaver  Falls,  Pa. 

Oct.  20— UPI  Broadcasters  of  Illinois,  fall 
meeting.  St.  Nicholas  Hotel,  Springfield. 

Oct.  20-25 — Western  Region  convention  of 
American  Assn.  of  Advertising  Agencies. 
Hilton  Hawaii  Village,  Honolulu,  Hawaii. 
Oct.  21-22 — Texas  Assn.  of  Broadcasters 
fall  convention.  Granada  Hotel,  San  An- tonio. 

Oct.  21-25— National  Assn.  of  Educational 
Broadcasters,  1962  annual  convention.  Hotel 
Benjamin  Franlclin,  Philadelphia. 
Oct.  21-26— Society  of  Motion  Picture  & 
Television  Engineers  92nd  convention  at 
The  Drake  in  Chicago.  Theme  of  the  Chi- 

cago program  is  "Communications  Progress — Television  and  Motion  Pictures  in  In- 

dustry and  Education." 

OPEN  MIKE 

Rebutts  Detroit  agencyman 

Editor:  I  like  your  Monday  Memo's. 
They  have  vitality  and  controversy. 
But  I  stubbed  my  toe  on  the  one  for 

Aug.  20.  I  can  understand  Mr.  Rosen's [Charles  F.  Rosen,  W.  B.  Doner  &  Co.] 
suggesting  a  ratings  bureau;  though  the 
concept  of  an  industry-sponsored  mo- 

nopoly research  service  is  one  which  is 
disproved  by  experience.  Certainly 

there's  a  wide  range  of  opinion  on  this 
point,  however,  and  those  who  like 
Mr.  Rosen  feel  this  way,  are  so  entitled. 

But  there  was  something  else  in  Mr. 

Rosen's  Memo  which  is  not  so  readily 
understandable.  He  says,  ".  .  .  .  equally 
familiar  is  the  sudden  shift  in  ratings 
which  may  occur  when  one  station 
cancels  a  rating  service  and  another 
station  in  the  same  market  becomes  the 

new  customer  for  it." 
Familiar  to  whom,  Mr.  Rosen?  To 

you  personally?  Do  you  know  the 
names  of  markets  and  stations  involved? 
Or  is  this  a  case  where  I-heard-it-from- 
Harry-who-heard-it-from-Jack?  Certain- 

18 

ly  many  of  us  in  and  out  of  the  re- 
search industry  have  heard  stories  like 

this.  "Injured"  stations  have  from  time 
to  time  made  this  complaint  thinking 
there  could  be  (forbid  it!)  no  other 
possible  reason  for  a  declining  audience 
trend. 

...  It  is  unfair  to  make  such  general- 
ized charges.  It's  a  fiction,  pure  and 

simple. — Sydney  Roslow,  The  Pulse 
Inc.,  New  York  City. 

'A  home  run' 

Editor:  Congratulations  on  your  fine 
article,  "Ethnic  group  programming 
expands"  (Broadcasting,  Sept.  3).  As 
Chicago's  first  and  oldest  station,  your 
fine  article  hit  a  home  run.  Please  send 

us  ten  reprints. — Roy  J.  Bellavia,  pro- 
gram director,  W SBC -AM-FM  Chicago. 

Don't  overlook  radio's  side 

EDITOR:  We  found  the  article  on  ethnic 

programming  most  interesting  and  thor- 
oughly researched.  Nevertheless,  an 

awareness  on  the  part  of  your  writers 
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National  Representative: 
PETERS,  GRIFFIN,  WOODWARD,  INC. 

Familiar  to  whom,  Mr.  Rosen?  lb 
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I  Even  by  Texas  Standards! 

'-i  The  New  KONO-TV-Channel  12 

I  SKYSCRAPER 



BIG . . .  even  by  Texas  Standards  . . . 

The  New  KONO-TV  Sky  Scraper 

Towering  2049  feet  above  sea  level,  the  new  KONO-TV 

Sky  Scraper  stands,  by  comparison,  1013  feet  taller  than 

the  Paris  Eiffel  Tower . . .  838  feet  taller  than  Chicago's 

Prudential  Building  . .  .  445  feet  taller  than  New  York's 

Empire  State  Building  . . .  above  sea  level.  This  new  max- 

imum tower  and  maximum  power  is  your  assurance  of 

extra  home  coverage... many  additional  thousands  of 

viewers  of  your  television  messages.  Get  the  full  picture 

story  about  KONO-TV  from  your  Katz  man. 

San  Antonio's Channel  12 

MISSION  TELECASTING  CORP.      •       SAN  ANTONIO,  TEXAS 

THE  KATZ  AGENCY,  mc. 
National  Representatives 



of  the  tremendous  strides  being  made  by 
Spanish  language  radio  would  have 
made  your  stor\'  more  valuable. 

The  National  Spanish  Language  Net- 
work (24  stations)  includes  among  its 

iisers  many  major  advertisers.  The  sta- 
tions are  doing  quite  well  and  it  is  an 

absolute  fact  that  national  billings  on 
the  stations  we  represent  have  increased 
substantially  in  1962. — Arthur  Gordon, 
vice  president  &  general  manager,  Na- 

tional Time  Sales,  New  York  City. 

[Foreign  language  radio  broadcasting  has 
enjoyed  a  major  status  for  decades.  The 
SeDt.  3  stor^•.  as  stressed  in  the  lead,  was oriented  to  the  current  expansion  of  ethnic 
group  programming  in  tv.] 

Putting  criticism  to  use 

EDrroR:  Our  '"What  I  Don't  Like  About 
KWAT"  contest  (Bro.^dcasting,  July 
3)  was  an  unqualified  success.  The 
listener  entries  ranged  from  vitriohc 
criticism  of  certain  gimmicked  com- 

mercials to  criticism  of  other  listeners 
who  had  criticized  KWAT. 

We  read  all  letters  on  the  air  and  the 
on-the-street  comment  about  the  letters 
was  great  publicity.  The  on-air  readings 
were  done  in  a  strictly  factual  manner 
without  comment  or  ad  Hbs  from  the 
aimouncer.  .  .  . 

Ever\'  staff  member  took  the  letters 
home,  read  them,  evaluated  them  and 
wTote  a  resume  of  his  interpretation. 
Then  we  had  a  staff  meeting  to  com- 

pare notes  and  decide  what,  if  anything, 
we  should  do  to  improve  our  operation. 
We  taped  a  30-minute  analysis  of  the 
entire  activit>'  and  aired  it  four  times 
during  the  last  week  of  August.  We 
explained  our  reasons  for  doing  what 
we  are  doing,  what  we  plan  to  improve, 
and  why  we  will  not  change  certain 
things  as  listeners  requested. 

.  .  .  We  think  it  was  a  great  contest 
and  of  sound  value  to  KWAT.  It  did 

much  to  develop  our  communit\'  stature 
and  in  no  way  was  it  detrimental  to  us. 
— Ross  E.  Case,  general  manager, 
KWAT  Watertown,  S.  D. 

Ask  and  ye  shall  know 

editor:  With  regard  to  the  Sept.  3  Open 
Mike  letter  of  Courtland  D.  Ferguson, 
Courtland  D.  Ferguson  Adv.,  I  happen 
to  be  one  of  those  stupid  guys  who 
require  the  gal  in  the  front  office  to  ask 

"May  I  say  who  is  calling,  please?" 
According  to  Mother  Southern  Bell, 
that  is  the  correct  way  of  answering  the 
phone. 

I  want  the  caller's  name  because  (1) 
I  can't  recognize  voices  on  the  phone 
that  usually  start,  without  giving  names, 

■'Will  you  give  me  some  figures  on  that 
deal  we  discussed  two  months  ago?" 

.  .  .  And  the  best  reason  I  ask  for 
the  name  is  that  there  always  is  some 
guv  calling  to  ask  how  manv  left-handed 

ON  TAPE  .  ,  .  it's  SPOTMASTER 

the  only  complete  line  of 

cartridge-tape  equipment 

NEW! 

SPOTMASTER 

Rack  Mount 

The  500R  is  the  only 
combination  recorder 

playback  in  a  slide 
out  rack  chassis 

designed  for  complete 
accessibility.  Playback 
also  available. 

SPOTMASTER,  by  Broad- 
cast Electronics  .  .  .  the 

most  widely  accepted  line 
of  trouble-free,  transistor- 

ized cartridge-tape  equip- 
ment, offers  the  largest 

selection  of  basic  accessor- 
ies for  versatile  and  de- 

pendable operation. 

PLUS  .  .  .  the  complete  line  of 
accessories,  including: 
•  Stereo   playback   and  combi- nation 
•  Cue-Trip  Tone  Pulser 
•  Cue-Trip  Sensor  and  relay 
•  Tape  Cartridge  Winder 
•  Portable  demonstration  units 
•  Lazy  Susan  Cartridge  Rack 
•  Wall  Mount   Cartridge  Rack 
•  Remote  Control  Unit 
•  Equalized    Turntable  Pream- 

plifiers 

For  the  best  and  most  mocfcrn  broadcast  sysfems 
and  supplies,  look  to  VISUAL— your  SOURCE  for 
Superior  Equipment  from  Specialist  Manufacturers. 

Write  today  for  complete  technical  specifications. 

VISUAL  ELECTRONI 
CORPORATION 

west  40th  street  -  new  jrork  18.  n.  y.  '  Pennsylvania 
ivania 
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m.wm  Previous  Grade  B  Coverage  Area 
n>  New  Grade  B  Coverage  Area 

The  New  World  of  WSBT-TV 

When  WSBT-TV's  1047'  tower  went  into  operation  a  new  South  Bend 
centered  market  was  created.  With  operating  power  increased  horn  260,- 
000  to  480,000  watts  our  viewing  area  expanded  from  4500  to  over  8,000 

square  miles  .  .  .  viewing  potential  increased  h'om  7'iO. ()()()  to  well  over 
1,000,000.  And  this  coverage  information  is  based  on  FCC  contour  maps 

and  I960  census  figures  .  .  .  not  on  our  sales  manager's  imagination. 
What  do  the  new  WSBT-TV  facilities  mean  to  advertisers?  .  .  . 

•  Bv  far  the  biggest  coverage  of  any  South  Bend  station. 

•  An  added  nev^-  viewer  potential  oi  333,500. 

•  Bigger  test  market  base. 

•  Continued  dominance  .  .  .  check  any  rating. 

•  Buying  power  ot  $2  billion  in  coverage  area. 

Before  you  button  up  your  "63  schedule  better  check  The  New  World  of 
WSBT-TV.  See  Ravmer  For  details. 

WSBT-TV SOUTH   BEND,  INDIANA 

ONE  OF  CBS'  Channel  22 
HIGHEST-  RATED 

STATION  S 

PAUL   H.   RAYMER,  INC. 
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NATIONAL  REPRESENTATIVE 

Eskimos  we  have  in  our  audience  and 
that  he  would  be  interested  in  having 

the  station  carry  a  trade  out  for  a  week's vacation  in  Bermuda.  All  we  have  to 
do  is  carry  100  spots  a  week  in  prime 
time  with  a  cash  15%  to  the  agency  for 

getting  the  trade. — Chris  Watkins,  gen- 
eral manager,  WEAS  Savannah,  Ga. 

When  readers  turn  writers 

Editor:  I've  been  deluged  answering 
all  your  readers  who  commented  on 
the  Our  Respects  article  about  me  in 
Broadcasting,  Aug.  13.  Needless  to 
say,  the  influence  of  Broadcasting 
extends  far  beyond  the  broadcasting 
business  boundaries.  The  response  to 
your  medium  needs  no  embellishment. 
Thanks  for  such  an  excellent  job  of 
writing — Melvin  A.  Goldberg,  vice 
president,  director  of  research,  NAB, 
666  Fifth  Ave.,  New  York  19,  N.  Y. 

Heading  for  mountains 

Editor:  We're  making  our  retirement 
final,  because  Oct.  1  we're  moving  to  a 
New  England  village — ^Bennington,  Vt., 
15  miles  plus  from  Williamstown,  10 

miles  or  so  from  Grandma  Moses' 
farm,  three  or  four  from  Bennington 

College — and  if  that  isn't  retirement, 
you  name  it.  .  . .  The  magazine  is  still 
our  chief  means  of  keeping  up  with  the 
industry. — Frank  Silvernail,  45  Man- 

hattan Ave.,  Crestwood,  N.  Y.  (110 
Adams  St.,  Bennington) 

Help  for  Self  Help 

editor:  I  was  in  New  York  and  Wash- 
ington on  business.  On  a  social  call,  I 

went  to  see  Justin  Bradshaw  at  BMI. 
Brad  and  Bob  Fuller  went  out  of  their 
way  to  introduce  me  to  people  who 
could  help  my  organization.  One  thing 
led  to  another.  Brad  encouraged  me  to 
call  Vince  Wasilewski  at  NAB  in  Wash- 

ington. Vince  and  Dick  Stakes  at 
WMAL-TV  Washington  got  me  ap- 

pointments, introduced  me  around 
generally. 

A  thought  in  my  mind  was  why  were 
these  people  being  so  helpful?  Then  I 

figured  it  out.  They're  just  nice  guys. 
I  just  want  to  say  thanks  to  the  broad- 

cast industry  as  a  whole. — John  W. 
Baccarini,  executive  director.  Self  Help, 
Waverly,  Iowa. 

[Self  Help  is  a  non-profit  organization serving  the  world  by  finding  surplus  farm 
and  industrial  machinery,  rebuilding  it,  and 
selling  it  on  a  low-cost,  pay-as-you-work basis  to  underdeveloped  nations.  Selling, 
says  Self  Help,  is  done  in  belief  that  people 
in  other  countries  are  "tired  of  handouts which  tend  to  have  a  pauperizing  effect 
.  .  .  and  selling  gives  pride  of  ownership."! 

Fumble 

editor:  While  I  respect  Dick  Block  as 
a  good  keen  competitor,  he  is  hardly  my 

boss.  Your  story  on  Kaiser  Broadcast- 
ing (Broadcasting,  Sept.  10)  stated 
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\    r  ̂ ORJt  Adult  Men  18  to  49 

1U|  \  «^MORE  Adult  Women  1 8  to  49 

£f||^^^         ̂   MORE  Teenagers  and  Children 

LISTENERS  IN  CINCINNATI  THAN  ANY*  OTHER  STATION 

*CALL 

robert  e.  eastman  &  co.,  inc 

He'll  prove  it  to  you with  the  latest  Pulse 
and  Hooper  Figures ! 

in  Cincinnati 
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ONLY 

KCEN-TV 

CHANNEL 

OFFERS 

6 

MAXIMUM 

COVERAGE 

IN  THE 

WACO-TEMPLE 
MARKET 

center  of  Texas' 
population  density 

Midway  between  Dallas, 
Fort  Worth,  Houston  and 
San  Antonio,  KCEN-TV's maximum  100  KW  Power 
on  Channel  6  offers  great- 

est coverage  in  the  market 
and  assures: 

LOWEST  COST  per  1000* 
BIGGER  audiences* 

*WacoTemple  Market  ARB 

1 

CHANNEL 

KCEN-TV 
TEMPLE  -  WACO 

BLAIR   TELEVISION  ASSOCIATES 
National  Representatives 

KGMB-AM-TV  and  KMAU-TV  of  Ha- 

waii are  Kaiser-  owned.  T'aint  so.  Kaiser 
owns  KHVH-AM-TV  in  Honolulu. 
KGMB-AM-TV,  KMAU-TV,  KHBC- 
AM-TV,  K70BW  and  K82AM  are  all 
owned  by  Hawaiian  Broadcasting  Sys- 

tem, a  subsidiary  of  the  Honolulu  Star- 
Bulletin  Inc. — Joe  Herold,  general  man- 

ager, KGMB-TV  Honolulu. 
(Apologies  to  Mr.  Herold  for  misappropri- 

ating the  Hawaiian  Broadcasting  System 
stations.  The  correct  Kaiser  stations  in 
Hawaii  are  KHVH-AM-TV  Honolulu  and 
satellite  KHJK  [TV]  Hilo.) 

8,600  living  proofs 

editor:  Unequivocally  we  take  excep- 

tion to  Dr.  Glenn  W.  Thompson's  re- 
port to  the  American  Psychological 

Assn.  on  child  reaction  to  advertised 

goods. If  there  were  real  substance  to  Dr. 

Thompson's  finding  that  children  tend 
to  "discount  promises  made  by  adver- 

tisers because  of  past  experiences"  in 
which  product  failed  to  live  up  to 
expectations,  then  how  would  he  ex- 

plain the  year-after-year  renewals  we 
enjoy  from  such  baking  giants  as  Colo- 

nial and  Sunbeam,  such  bottlers  as  RC, 
Coca-Cola  (and  Sprite)  and  Pepsi  in 
our  Uncle  Pete  and  Tiny  town  areas? 

The  8,600  little  studio  guests  who 
visited  these  two  staple,  small  fry  pro- 

grams in  the  year  ending  June  30,  prin- 
cipally to  "sample"  the  products  af- 
forded there,  must  be  terribly  deluded 

for  not  one  burp  of  dissatisfaction  have 
we  heard  regarding  the  products  pur- 

veyed. And  don't  for  a  moment  con- 
clude that  these  sponsors  and  their 

agencies  don't  test  audience  reaction. — 
Jack  Sholar,  station  manager,  WJHG- 
TV,  Panama  City,  Fla. 

'Yearbook'  awaited 

editor:  Enclosed  is  check  for  $5  for 
a  copy  of  the  Yearbook  when  it  comes 
off  the  press.  The  new  issue  is  eagerly 
awaited.  We  find  it  exceedingly  helpful 
and  in  constant  use  in  this  office. — War- 

ren B.  Francis,  executive  secretary  to 
Sen.  Thomas  H.  Kuchel.  (R.-Calif.). 
(The  1963  BROADCASTING  Yearbook  will 
be  published  Dec.  1.) 

Et  tu,  copy  editor 

editor:  In  the  addled  gloom  of  mid- 
night composition  last  week  I  witlessly 

committed  an  offense  against  William 
Shakespeare  and  FCC  Commissioner 
John  Cross  when  I  quoted  Mr.  Cross 
as  saying,  upon  his  forced  retirement: 
"I  feel  like  Brutus  must  have  felt  when 

Caesar  stabbed  him  in  the  back." Let  it  be  known  that  Mr.  Cross  had 
his  characters  straight.  It  was  I  who 
switched  the  knife  to  the  wrong  hand. 
(Sleepiness,  I  must  presume,  had  also 
ravelled  the  wits  of  the  copy  editor.)  — 
Dawson  B.  Nail,  associate  editor. 
Broadcasting,  Washington,  D.  C. 
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$10,000  Coffee  Break  in  Dallas-and  BOSTON  Gets  the  Cream 

This  bass  violin  player  and  35  other  fine  musicians  are  faking  a 
well-earned  coffee  break.  But  the  excitement  their  music  gen- 

erated here  in  our  Dallas  recording  studios  is  being  felt  verj 
strongly  this  week  in  Boston.  It  is  stirring  the  biggest  wave  of 

community  pride  in  that  city's  modem  historj'. 
The  overture  for  this  groundswell  of  civic  awareness  is  a  song 

of  love  called  "Boston— A  \\onderful  Town,"  composed,  written, 
orchestrated,  performed  and  sung  expressly  for  WHDH  by 
PFOP.  The  song  is  spearheading  an  exciting  new  adventure  in 
image  by  sound— designed  to  focus  the  attention  of  the  nation  on 
"Boston-Wonderful  Town"  and  "WHDH-W  onderful  Radio." 

It's  part  of  a  comprehensive  '"SOUNDSMANSHIP"  program- 
ming package  called  "DIMENSIONAL  RADIO,"  custom- 

created  for  WHDH.  It  is  comprised  of  the  most  complete, 
highly-produced  distinctive  new  sound  package  in  the  industry  — 
fresh,  prestigious,  personalized... and  brimming  with  immediacy. 

That's  why  there  are  no  coffee  breaks  at  WHDH.  They're 
responding  to  the  surge  of  new  interest  in  the  station  by  com- 

munity leaders,  vast  numbers  of  citizens— and  advertisers. 
This  excitement  should  be  in  your  market  too.  Boston  is  a 

wonderful  town,  but  so  is  your  cityl  Proclaim  it  with  high- 

quality,  sales-producing  "DIMENSIONAL  RADIO"! 
Write,  wire  or  call  your  Ullman-Man  today. 

RICHARD      ULLIVI AN,  INC. 
Man  in  A.  Kempner,  Exec.  Vice  Pres.,  Time  &  Life  BIdg.,  New  York  20,  N.Y. 

A  DIVISION  OF        THE  PETER  FRANTC  ORGANTZATION,  INC. -HOLLYWOOD /NEW  YORK /DALLAS 



MONDAY  MEMO from  JOSEPH  OLIVERI,  account  executive,  Riedl  &  Freede  Inc. 

How  television  provides  hard  sell  for  a  soft  drink 

As  an  agency  which  has  used  tv  suc- 
cessfully for  some  time,  Riedl  &  Freede 

is  often  asked  why  it  selected  tv  as  the 
basic  advertising  medium  for  Cott 
Beverage  Corp.  of  New  Haven,  Conn. 

In  addition  to  the  clearcut  advantages 
of  reach  and  frequency  over  other  me- 

dia, tv  ideally  lends  itself  to  the  type  of 
image  we  wish  to  create  for  Cott  quality 
beverages:  the  glamour  and  excitement 
with  which  we  can  surround  the  copy 
platform.  This  is  tremendously  im- 

portant in  a  product  that  is  often  pur- 
chased because  of  its  social  acceptabil- ity. 

For  years,  Cott  has  made  a  soft 

lemon-and-lime  drink  called  "Cott-Up." 
It  was  marketed  as  part  of  the  overall 
line  and  had  undistinguished  sales  re- 

sults. So,  a  new  market  approach  was 
decided  upon,  incorporating  a  new 

name  "Lemon  Twist,"  for  the  product. 
Capitalizing  on  a  Fad  ■  With  Cott 

advertising  manager  Adrian  Hirschhorn 
we  began  planning  our  campaign.  At 

that  time,  the  word  "twist"  meant  a 
dance  craze.  Though  the  dance  was 
recognized  as  a  passing  fad,  there  was 

no  question  that  the  "Lemon  Twist" 
name  would  have  an  effective  perma- 

nence. And,  of  course,  the  visual  ex- 
citement of  the  dance  and  the  music 

was  ideal  in  developing  dramatic  tv 
commercials. 

Using  10-  and  20-second  commer- 
cials, which  showed  the  hips  and  legs 

of  a  boy  and  girl  doing  the  twist,  we 
went  on  the  air  to  reach  the  summer 
soda  market  in  Connecticut,  New  York 

and  Massachusetts — Cott's  principal 
marketing  areas. 

We  decided  to  produce  only  the  lO's 
and  20's,  even  though  minutes  often  are 
considered  vital  when  introducing  a 
new  product.  Since  the  Cott  beverage 
line  is  already  known  for  quality,  we  did 
not  feel  we  had  to  prove  that  Lemon 
Twist  was  a  quality  product.  So,  the 
major  job  was  to  gain  product  identity 
with  the  millions  of  consumers  in  our 
marketing  area.  Use  of  shorter  spots 
allowed  us  to  obtain  greater  reach  and 
frequency,  particularly  in  prime  time 
slots,  and  a  greater  impact  for  our  ad 
dollars. 

During  the  peak  season,  we  ran  these 
spots  in  New  York  on  WOR-TV, 
WCBS-TV,  WPIX  (TV),  WABC-TV, 
and  WNEW-TV;  in  Connecticut  on 
WHNB-TV  Hartford,  WNHC-TV  New 
Haven;  and  on  WWLP  (TV)  Spring- 

field, Mass.  By  scheduling  10  spots 
a  day  each  in  New  York  and  Connecti- 

cut, for  an  average  of  140  spots  a  week, 
we  got  maximum  saturation. 

For  the  first  two  weeks  (May  21  was 

the  kickoff  date)  all  spots  were  devoted 
to  Lemon  Twist,  and  for  the  remainder 
of  the  summer  campaign,  only  one  in 
five  promoted  the  new  flavor. 

The  Results  ■  During  May,  June  and 
July  of  this  year,  production  for  Lemon 
Twist  cases  of  quarts,  splits  and  king 
sizes  were  up  616%,  1,700%  and 
1,600%,  respectively,  over  the  same 
period  of  last  year. 

These  figures  are  fabulous,  of  course. 
Realistically,  they  indicate  that  Lemon 
Twist  has  become  a  major  item  in  the 
Cott  line.  Perhaps  more  than  anything 

else,  they  indicate  one  other  test  of  tv's effectiveness:  almost  instant  distribution 

of  a  new  product  in  Cott's  multi-state marketing  area. 
The  word  from  the  field  came  in  fast 

and  furious.  From  distributors,  re- 
tailers and  the  Cott  sales  force  came 

the  same  message:  "The  tv  campaign  is 
selling  Lemon  Twist  like  nothing  we've 

ever  seen." This  playback  from  the  people  who 
actually  sell  the  product  is  perhaps  the 

most  accurate  gauge  of  a  medium's  ef- 
fectiveness. Not  only  does  it  create  pub- 

lic demand,  it  also  incites  the  sales  force 
at  all  levels  to  push  the  product  harder 
and  merchandise  better. 

The  success  of  Lemon  Twist  also  il- 
lustrates the  importance  of  station  mer- 

chandising at  the  retail  level. 
Many  tv  stations  provided  extra  mer- 

chandising effort  which  we  believe  had 
a  significant  effect. 

In  Connecticut  and  Massachusetts, 
the  major  supermarket  chains  were  cov- 

ered with  Cott  display  material  as  a 
result  of  authorizations  obtained  by  the 
stations.  These  additional  payoff  points 
contributed  substantially  to  increased 
sales. 

Point-of-purchase  aids,  we  have 
found,  are  particularly  valuable  in 
bringing  tv  impact  to  the  point  of  sale. 

Consumers  generally  wiU  not  go  far  out 
of  their  way  to  find  an  untried  product. 

But  if  the  television  sales  message  is 
repeated  at  the  point  of  sale,  it  becomes 
an  important  marketing  factor. 

As  the  campaign  progresses,  Cott 
Lemon  Twist  is  still  breaking  company 
sales  records.  What  is  gratifying  to  us 
is  that  when  we  were  retained  by  Cott 
in  January  1961,  the  company  had  been 
using  newspapers.  It  had  been  assumed 
that  the  Cott  budget  was  insufficient  for 
a  tv  campaign. 

We  have  proved  during  the  past  18 
months  that  money  alone  is  not  the 

sole  requirement  for  a  successful  mar- 
keting campaign.  Using  television  as 

the  major  medium,  we  developed  a 

thorough  program  that  bombarded  dis- 
tribution channels  with  all  types  of  trade 

advertising,  direct  mail  bulletins  and  a 
vast  variety  of  tools  to  be  used  not  only 
by  the  Cott  sales  force  but  even  by  the 
deliverymen. 

Advertising,  in  any  medium,  is  really 
just  another  sales  tool — a  fact  which 
I'm  afraid  many  agencies  and  adver- 

tisers alike  forget.  If  any  sales  tool  is 
not  used  as  an  integral  part  of  an  over- 

all campaign,  money  is  being  wasted. 
We  are  now  introducing  another  new 

Cott  product  on  tv — a  canned  chocolate 
drink.  Early  signs  are  that  we  are  on 
our  way  to  breaking  a  few  more  records. 

The  December  holiday  season  is 
another  time  of  peak  television  usage 
by  Cott.  Then,  we  emphasize  Cott 
carbonated  water,  ginger  ale  and  qui- 

nine water  for  use  as  mixers. 
On  this  account,  except  for  short 

sales  and  promotions  in  which  we  sup- 
plement our  campaign  with  newspapers, 

Cott  uses  tv  exclusively.  And  we  will 
keep  it  up. 

Any  medium  that  increases  sales  by 
1,700%  over  a  three-month  period  must 
be  the  right  one. 

Joseph  Oliveri,  account  executive,  Riedl 
&  Freede  Inc.,  Clifton,  N.  J.,  and  New 
York,  handles  the  Cott  Beverage  Corp. 
and  its  associated  companies  (Mission  of 

California,  Quiky,  Big-Giant  Cola  and 
ChockO  chocolate  flavored).  He  is  also 

account  executive  on  Marcal  paper  prod- 
ucts and  Finkel  outdoor  furniture.  Mr. 

Ollveri's  first  advertising  job  was  in  the 
traffic  department  of  Grey  Adv.  He  w/as 

service  manager  of  Lennen  &  Newel!  be- 
fore joining  Riedl  &  Freede. 
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It  is  the  successful  broadcaster  who  is 

able  to  anticipate  the  public's  shift  in 
taste.  It  is  the  even  more  successful 

broadcaster  who  is  able  to  key  his 

programming  to  these  tastes  with  keen 

judgment  and  responsibility.  And  it 

is  the  most  successful  broadcaster  of 

all  who  can  create  a  responsive  aud- 

ience in  order  to  evaluate  these 

tastes.  People  watch.  People  listen. 

People  know. 

POST  •  NEWSWEEK  STATIONS 
A    DIVISION   OF  THE   WASHINGTON    POST  COMPANY 

WTOP-TV,  CHANNEL  9,  WASHINGTON,  D.C.  ̂  

WJXT,  CHANNEL  4,  JACKSONVILLE,  FLORIDA  ̂  

WTOP  RADIO,  WASHINGTON,  D.C. 
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the  Rocky  Mountain  Area  with  one-fourth 

of  the  nation's  land  area,  a  surging,  sprawl- 

ing wonderland  of  outdoor  America,  rich 

in  people  and  places,  rewarding  for  adver- 

tisers. In  this  mountain  empirearemillions 

of  customers,  billions  in  purchasing  pow- 

er—and fierce  competition  for  consumer 

~  acceptance.  How  can  you  harness  this 

potential .  .  .  reach  and  sell  the  total  area 

  ,  .  .  turn  the  Rocky  Mountains  into  a  mar- 

'  keting  paradise?  There  is  only  one  sure 

way .  .  . 

with  Radio  on  the  Inter  Mountain  Network,  the  nation's 

 ^  largest  regional  network,  with  61  stations 

'   serving  and  selling  more  than  4  million 

people  in  Colorado,  Idaho,  Montana,  Ne- 

  vada,  Utah,  Wyoming  and  Nebraska. 

For  your  copy  of"  THE  ROCKY  MOUNTAIN  AREA 

The  Market  and  the  Challenge" 

61  Radio  Suiioni 
DOMINATING Iha  IntermouMiln Emplfe! 
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WHAT'S  RADIO'S  SUCCESS  SECRET? 

■  Study  shows  seven  'musts'  shared  by  all  top-rated  stations 

■  Market  size,  power,  dial  position  have  little  influence 

■  Listeners,  in  five  categories,  hear  radio  SVz  hours  daily 

What  puts  a  radio  station  on  top  in 
the  ratings — and  keeps  it  there? 

Results  of  a  12-month  search  for 
the  answer  to  that  eternal  question  were 
given  by  CBS  Radio  to  its  alfihates  last 
week.  The  repon  was  based  on  a  series 
of  studies  examining  the  problem  from 
the  viewpoints  of  both  broadcasters  and 
listeners. 

It  didn't  profess  to  offer  "the  com- 
plete answer."  but  it  did  find  certain 

distinctions  peculiar  to  high-rated  sta- 
tions. It  also  downgraded  the  impor- 

tance of  some  factors  often  considered 
significant  in  the  race  for  ratings.  And 
it  shed  some  new  light  on  listener  pref- 

erences, especially  in  the  areas  of  music 
and  news. 

The  repon  drew  widespread  praise 
from  the  affiliates,  who  made  it  one  of 
the  chief  conversation  pieces  of  their 
convention  last  week.  In  a  resolution 

they  hailed  it  as  "one  of  the  most  val- 
uable contributions  to  the  working 

knowledge  of  station  management 

which  has  appeared  in  many  years." 
The  station  study  found  seven  "com- 

mon denominators"  which  officials  said 
were  universally  present  in  top-rated 
stations  but  frequently  missing  at  low- 
rated  ones.    Here  are  the  seven: 

■  "An  active  interested  management 
that  plans  its  operation  and  doesn't  al- 

low things  to  "just  happen."  A  manage- 
ment that  has  a  blueprint  of  what  it  is 

doing  and  has  confidence  and  belief  in 
what  it  is  doing.  A  top-rated  station  is 
enthusiastic — it  is  good  and  it  knows  it 
— and  the  feeling  permeates  from  the 
general  manager  down  through  the  en- 

tire staff."' 
■  "Strong  participation  in  community 

life — not  just  paying  hp  service  or  going 
through  the  motions,  but  actually  caring 
about  doing  good.  A  top-rated  station 
will  keep  attuned  to  its  community  .  .  . 
it  will  know  what  is  going  on  and  will 
be  a  part  of  what  is  going  on.  .Although 
this  holds  true  in  all  markets,  it  seems 
to  be  of  especial  importance  in  the 
smaller  cities." 

■  "A  good  local  news  operation  that 
doesn"t  depend  entirely  on  the  net%vork 
— and  yet  that  coordinates  its  newscasts 
with  those  of  the  network,  and  takes 
advantage  of  the  network  news  depart- 

ment. This  news  operation  will  not  only 
be  capable  of  covering  happenings  in 
its  o^^Ti  market  but  will  also  be  able 

to  fuUy  repon  national  and  internation- 
al news  in  the  course  of  its  locally  pro- 

duced newscasts."' ■  "Strong,  estabhshed  personalities  in 
general — a  good  morning  man  in  par- 

ticular. Top-rated  stations  have  been 
successful  in  keeping  their  strong  per- 
sonahties."'  CBS  Radio  officials  con- 

cluded that  having  strong  morning  rat- 

ings is  almost  essential,  "if  total  day 

leadership  is  to  be  achieved."" ■  ".Although  this  may  not  hold  true 
in  all  markets,  it  seems  that  a  middle- 

of-the-road  music  policy  is  common 
among  our  higher-rated  CBS  affiliates. 
There  is  a  general  tendency  to  avoid 
any  extremes  during  regular  daUy  pro- 

gramming, either  in  the  direction  of 
the  hea%y  classics,  or  in  the  opposite 
direction,  toward  rock-and-roU.  Most 
imponant.  however,  is  that  there  will  be 
a  pohcy — and  it  will  be  understandable, 

recognizable  and  consistent."" ■  "Play-by-play  accounts  of  spons 
events  seem  to  characterize  our  better 
stations,  with  emphasis  differing,  of 
course,  from  market  to  market.  It 
would  seem  that  a  midwest  station  in 
the  Indiana  area  almost  has  to  have 

Paley's  formula  for  gaini 

Mr.  Paley 

In  one  of  his  rare  appearances  as 
a  speechmaker.  CBS  Board  Chair- 

man William  S.  Paley  shared  with 
the  CBS  Radio  affiliates  convention 
last  week  some  thoughts  on  a  subject 
in  which  he  has  long  been  recognized 
as  an  expert:  programming. 

Speaking  at  the  Thursday  lunch- 
eon, he  had  some  words  of  his  own 

to  go  with  what  the  af&liates  already 
had  been  told  about  how  to  get  high 
ratings  (story  this  page).  He  said 
he  had  no  blanket  prescription  for 

g  high  radio  ratings 

achieving  distinction  in  local  pro- 
gramming and  local  senice.  but  that 

he  could  offer  two  suggestions: 
■'The  first  is  that  you"ve  got  to 

dare  to  be  different.  I  don"t  mean 
difference  for  its  own  sake,  but  find- 

ing new  things  to  do.  new  services 
to  offer,  new  ways  of  doing  familiar 
things,  whether  in  news  or  music. 
Look  around  you  and.  instead  of 
following  what  all  the  others  are 
doing,  or  imitating  their  way  of  doing 
it.  do  something  different — some- 

thing that  a  combination  of  research, 
reason  and  intuition  tells  you  might work. 

■"The  second  is  that,  having  de- 
cided what  you  are  going  to  do  that 

distinguishes  you  from  the  pack,  go 

all  out.  Don't  do  it  tentatively,  in  a 
small  way.  Do  it  in  a  big  way.  Break 

some  new  ground.  Tr>-  some  new 
techniques.  Hit  it  hard,  and  get 
talked  about — and  listened  to. 

"Ever}-body"s  tn."ing  to  get  every- 

body else"s  attention  today — tr^'ing 
to  get  and  hold  it — the  only  way  I 
know  that  you  can  do  it  is  to  be 
different — offer  something  different 

— and  do  it  in  such  a  way  that  there's 
no  mistaking  what  you're  up  to  and 
that  you  can  be  counted  on  for  more 

of  the  same.'' 

For  other  details,  see  page  68. 
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high  school  basketball  if  it  wants  ratings 
— and  in  most  areas  college  football 
and  professional  baseball  seem  to  be 
helpful. 

■  "A  wide  variety  of  promotional  ac- 
tivities, including  contests  in  which  the 

listener  becomes  an  active  participant 
seems  to  be  an  important  factor  in  a 
station's  success.  These  contests  should 
be  designed  to  keep  people  talking 

about  the  station,"  usually  are  based  on 
"skill  or  fun"  and  for  the  most  part 
offer  "relatively  insignificant  prizes." To  these  benchmarks  CBS  Radio 

added  some  other  findings — including 
the  stations'  own  ideas  about  what  put 
them  on  top — but  stressed  that  these 
factors  by  themselves  will  not  auto- 

matically guarantee  high  ratings  because 

they  "really  don't  assure  the  one  most 
important  ingredient:  The  SOUND  of 

the  station." 
Vital  Sound  ■  Fred  Reugg,  CBS 

Radio  vice  president  for  station  admin- 
istration, who  summarized  the  findings 

in  a  90-minute  report  to  affihates  at  last 

Wednesday's  opening  session  of  their 
ninth  annual  convention  (also  see  page 

68),  described  the  differences  in  "the 
sound"  heard  at  different  ends  of  the 
ratings  spectrum.    He  said: 

"In  each  of  the  successful  stations  we 
visited,  without  exception,  we  found 
that  they  had  a  vital  sound — an  inter- 

ested and  interesting  sound.  A  high  de- 
gree of  professionalism  was  apparent. 

Good  production  was  a  constant  thing. 

Announcers  and  performers  knew  what 
they  were  doing,  sounded  as  if  they 
liked  what  they  were  doing  and  were 
interested  in  doing  it.  The  stations  had 
enthusiasm  and  vitality. 

"On  the  other  hand,  the  control  (low- 
er-rated) stations  we  visited  in  many 

cases  were  dull  and  lifeless.  Their  pro- 
duction was  careless.  The  announcers 

fluffed.  Levels  were  erratic.  Engineer- 
ing mistakes  were  numerous.  There 

was  no  real  'pride  in  product'  apparent 

as  you  listened." Apart  from  the  "common  denomina- 
tors," which  were  determined  in  on-the- 

scene  apraisals  of  CBS  Radio  affiliates 
and  their  competition  in  26  markets, 
CBS  Radio  officials  asked  the  managers 
of  affiliates  rated  No.  1  or  2  in  their 
markets  to  say  what  they  thought  was 

"the  real  reason"  for  their  ratings  suc- cess. 
The  five  factors  nominated  most  often 

were: 

1.  Strong  local  news  operation 
(named  by  82%). 

2.  Participation  in  community  af- 
fairs (also  82%). 

3.  Promotion  and  advertising 

(77%). 
4.  Music  (68%). 
5.  Personalities  (64%). 
Other  findings  and  conclusions 

reached  in  the  station  portion  of  the 
study  included: 

■  The  relative  audience  positions  of 
top-rated  stations  are  not  affected  by 

Men  responsible  for  CBS  Radio's 
study  of  radio  were  Fred  Ruegg  (I), 
vice  president,  station  administration 
and  Arthur  Hull   Hayes,  president, 

CBS  Radio.  Mr.  Ruegg  presented  the 
findings  to  the  opening  session  of  the 
CBS  Radio  Affiliates  Association  con- 
vention. 

such  factors  as  market  size,  dial  posi- 
tion, transmitter  power,  joint  ownership 

with  a  television  station  or  newspaper, 
years  on  the  air,  number  of  competing 
stations,  or  population  changes  in  the 
market  from  1950  to  1960. 

■  More  than  80%  of  the  stations 
visited  in  the  survey  carry  editorials. 

■  Cross-promotion  on  jointly  owned 
television  stations  has  debatable  value: 
Some  stations  give  it  maximum  credit 
as  a  ratings  producer;  others,  none.  Mr. 

Ruegg  concluded  that  it  is  "by  no  means 
an  essential  element  in  station  promo- 

tion." 

Some  of  the  more  detailed  findings 
and  conclusions  which  officials  hoped 
will  help  stations  improve  their  ratings: 

"The  managers  of  the  top-rated  sta- 
tions are  willing  to  spend  money,  when 

necessary,  to  upgrade  the  quality  of 
their  organization.  This  means  such 
things  as  putting  an  extra  man  on  staff 
if  the  program  director  asks  for  one — 
even  though  they  could  'get  by'  without 

him.  .  .  ." Close  Supervision  ■  "Another  ele- 
ment common  to  successful  manage- 

ment is  supervision  of  program  content. 

Making  a  decision  to  have  'just  music" or  'just  talk'  isn't  enough.  It  must  be 
the  right  music  and  the  right  talk.  .  .  . 

This  doesn't  necessarily  mean  that  the 
station  manager  personally  selects  the 
records  for  each  program,  but  rather 
that  he  establishes  controls  over  what 
records  can  be  played  or  where  they 

can  be  played." ".  .  .  At  our  first  and  second-place 
stations  we  find  that  the  managers  are 
constantly  questioning  themselves  about 
their  operation.  They  never  make 
changes  just  for  the  sake  of  change,  but 
they  don't  hesitate  to  do  so  when  they 
feel  it  will  be  helpful.  Self-criticism  is 
ever  evident;  complacency  is  always 

absent.  .  .  ." ".  .  .  The  need  for  a  strong  local  news 
department  was  emphasized  by  station 
managers.  .  .  .  Good  news  operations 
were  just  as  much  in  evidence  among 

the  smaller  stations — which  couldn't  af- 
ford large  staffs  and  much  expensive 

equipment — as  in  the  larger  ones. 
"At  one  fine,  small  affiliate,  for  ex- 

ample, there  is  just  a  single  news  man 
with  a  station  wagon  equipped  with  a 
transmitter.  Yet  this  station  has  as 

excellent  and  thorough  local  news  cov- 
erage as  you  could  want.  The  secret 

lies  in  the  fact  that  the  man  is  interested 

— alert,  active,  articulate  —  and  has 
made  himself  an  important  part  of  com- 

munity life.  .  .  ." ".  .  .  Station  managers  placed  great 
emphasis  on  the  importance  of  partici- 

pation in  civic  life — and  in  the  smaller 
markets  they  seemed  to  feel  success  was 
synonymous  with  making  their  station 
an  integral  part  of  the  community.  .  .  . 
A  few  of  the  station  managers  took  spe- 

cial pains  to  point  out  that  participation 

by  station  personnel's  wives  [with  their 
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What's  liked,  disliked  in  radio  personalities,  newscasters 
NEWSCASTERS 

What  is  Liked 
Reflects  authority  and 

sincerity — nice, 
pleasant,  clear, 
soothing,  natural,  un- 

affected, masculine. 
Easy,  no  hesitation, 

confident. 

Pace  right,  diction 
good,  thoughts  clear. 
Objective,  impartial, 
not  sensational. 
Some  announcers  can 
be    champions  for 
causes  and  still  re- 

main impartial. 
Preferably  warm, 

friendly;  presents  hu- 
man  interest  side- 

lights; and,  if  pos- 
sible, has  a  sense 

of  humor.  Dignified, 
sincere,  forthright, 
honest. 

Important  to  the  station  trying  to  make  headway  in 
the  race  for  audience  is  the  contribution  its  newscast- 

ers and  personalities  give  to  the  station's  total 
"sound."  Here,  for  both,  are  the  key  likes  and  dislikes 
as  found  by  Motivation  Analysis  Inc.  In  its  listener 
survey  for  CBS  Radio. 

Characteristic 
Voice 

Delivery 

Ease  of  Under- 
standing 
Objectivity 

Personality 

What  is  Disliked 
Either  monotonous 

(no  feeling),  or 
unctuous,   or  too 
loud  and  shrill. 

Too  emotional,  dra- 
matic, hysterical, 

theatrical. 

Too  fast,  poor  dic- 
tion, unclear. 

Prejudiced,  one-sided, 
not  neutral,  opin- 

ionated, reaction- 
ary, inaccurate. 

Pompous,  condescend- 
ing, no  humor. 

Characteristic 
Voice 

Delivery 

Personality 

Sports 
Announcers 

National 
Personalities 

RADIO  PERSONALITIES 
What  Is  Liked 

Soothing,  pleasant;  soft or  deep. 

Clear,  understandable; 
intermediate  rate  of 

speed. Friendly,  warm,  infor 
mal,  relaxed,  natural, 
easy-going  folksy; 
talks  to  you;  kind. 

Sincere,  honest,  takes  a 
stand  (but  impartial). 

Funny,  sense  of  humor. 
Intelligent,  well-in- formed. 
Enthusiastic;  cheerful. 
Interesting,  entertain 

ing,  talented. 

What  is  Disliked 
Loud,  brassy;  raspy, 

irritating;  monoton- 
ous; affected. 

Jumbles  words,  hard 
to  understand;  too 
slow  or  too  fast. 

Too  sweet,  too  folksy; 

or   superior  atti- tude, conceited, 
snob;  sarcastic, 

hostile,  sharp- 
tongued. 

Phony,  hypocrite;  bi- ased, chip  on 
shoulder. 

Off-color  jokes,  tries 
too   hard   to  be 
funny. 

Immature,  clown, 

stupid. 
Over-emotional,  over- 

enthusiastic. 
Dull,  repetitious; 

corny,  trite;  talks 
too  much. 

Well-informed  on  sports,  Incompetent. 
concise,  makes 
games  exciting. 

Arthur  Godfrey  (controversial — liked  very  much  by 
some  and  disliked  very  much  by  others) 

Art  Linkletter 
Garry  Moore 

husbands  in  community  projects]  was 

quite  helpful." 
Speaking  Talent  ■  "...  A  number  of 

stations  operate  a  speaker's  bureau, 
which  will  provide  either  talent  or  exec- 

utives to  appear  before  local  organiza- 
tions. .  .  .  One  of  our  southern  affiliates 

holds  seminars  for  civic  groups  all  over 
Georgia,  consisting  of  hour-and-a-half 
sessions  [of]  practical  advice  on  how 
radio  and  television  can  best  be  utilized 
by  them.  .  .  . 

".  .  .  Our  personal  observations  of the  more  successful  stations  revealed 
very  strong  audience  promotion  efforts. 
Here,  too,  there  was  wide  diversity  in 
the  specific  techniques;  all,  however, 
made  good  use  of  their  own  advertising 

medium  to  promote  their  own  product." 
The  station  study,  called  a  "troika" 

by  Mr.  Ruegg,  had  three  elements:  (1) 
An  analysis  of  existing  information 
about  CBS  Radio  affiliates  in  all  Pulse- 
rated  markets,  totahng  103  in  all;  (2) 
among  the  38  stations  rated  No.  1  or  2, 

a  compilation  of  the  managers'  ideas 
about  why  they  have  been  successful, 
and  (3)  personal  visits  to  26  markets, 
most  of  them  where  the  CBS  outlet  is 

No.  1  or  2  but  also  including,  for  con- 
trol purposes,  a  few  where  the  CBS 

affiliate  is  low-rated. 
Supervising  the  study  with  Mr.  Ruegg 

were  W.  Thomas  Dawson,  CBS  Radio's 
vice  president  for  information  services, 
and  Harper  Carraine,  research  director. 

The  field  interviews  and  studies  at  the 
local  level  were  conducted  by  Alfred  N. 
Greenberg,  CBS  Radio  field  manager 
for  affiliate  relations. 

Listener  Habits  ■  The  listener-prefer- 
ences portion  of  the  study  was  con- 
ducted by  Motivation  Analysis  Inc.,  an 

independent  research  firm  headed  by 
Dr.  Philip  Eisenberg.  It  surveyed 
listener  habits  and  attitudes  in  the  seven 
cities  where  CBS  owns  radio  stations: 

New  York,  Chicago,  Boston,  Philadel- 
phia, St.  Louis,  San  Francisco  and  Los 

Angeles. 
Mr.  Ruegg  made  clear  that  the  listener 

findings  cannot  be  projected  to  the 
country  as  a  whole,  but  said  that  in 
most  cases  they  were  consistent  from 

city  to  city  and  "should  be  of  interest 
and  of  some  value  to  you." 

In  making  the  survey  CBS  Radio 
wrote  oft  the  teen-age  audience,  limit- 

ing the  study  to  listeners  20  years  of 
age  or  older.  Mr.  Ruegg  explained: 
"We  determined,  at  least  for  ourselves, 
that  we  could  not  compete  for  the 
juvenile  teen-age  audience  with  the 
rock-and-roll  fad-stations  and,  further, 
that  the  success  of  our  properties  could 
best  be  achieved  by  aiming  at  an  adult 

audience." In  each  of  the  seven  cities,  telephone 
calls  were  completed  with  1,000  adults 
who  listen  to  radio  at  least  15  minutes 
a  day.  Half  of  the  sample  were 
men. 

Daily  Listening  ■  The  study  showed 
these  adults  average  3Vi  hours  of  radio 
listening  daily — a  significant  figure, 
officials  noted,  because  it  occurs  in 

major  cities  "where  television  offers  the 

most  competition." Five  major  kinds  of  listener  were 

found,  according  to  Mr.  Ruegg's  report: 
■  Talk-music  listeners. — These,  num- 

bering about  22% ,  have  a  great  interest 
in  news,  interviews,  discussions,  sports 
and  and  similar  talk  features,  and  also 
have  a  minimum-to-moderate  interest 
in  music  but  do  not  tune  to  radio  prim- 

arily for  music. 
■  News-only  listeners  (about  12% 

of  the  total). — These  listeners,  not  ex- 
pected in  such  numbers,  listen  less  per 

day  than  any  of  the  four  other  groups. 
■  Classical  and  semi-classical  listen- 

ers.— These,  about  16%  of  the  total, 
tune  in  for  what  they  regard  as  classical 
and  semiclassical  music,  though  their 
definitions  of  these  terms  often  vary. 
Generally,  they  are  not  interested  in 
talk  and  have  less  interest  in  news  than 

any  other  group  except  rock-and-roll fans. 

■  Popular  music  listeners. — These, 
numbering  about  40%,  sometimes  in- 

clude rock-and-roll  in  their  definition. 
■  Rock-and-roll  listeners.  —  These 

total  about  7%  and  their  interest  in 

other  programming  is  "secondary." 
(The  other  3%  are  "miscellaneous," 
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consisting  of  foreign-language  and  other 
special-interest  listeners,  the  report 
said.) 

The  report  said  a  total  of  55%  of 
the  respondents  indicated  an  interest  in 
something  other  than  just  music  when 

they  listen  to  radio,  contradicting  "a 
widely  held  theory  by  many  station 
operators  that  any  talk,  including  news, 
should  be  held  to  an  absolute  minimum 

because  the  listeners  are  not  interested." 
The  report  noted,  and  thought  it 

"rather  surprising,"  that  "most  people 
listen  to  only  one  or  two  radio  stations. 
.  .  .  Only  28%  indicated  that  they  regu- 

larly listen  to  three  or  more.  .  .  .  This 
seems  to  indicate  that  we  should  go 
beyond  our  own  facilities  in  our  promo- 

tion efforts,  in  order  to  reach  people 

we  are  trying  to  recruit." 
Long  Interviews  ■  Depth  interviews 

averaging  90  minutes  per  person  with 
1,135  adult  listeners  in  the  seven  cities 
turned  up  additional  findings  and  con- 

clusions, including: 
About  two-thirds  of  radio  listening 

is  done  at  home,  about  one-fourth  in 
the  car  and  a  small  fraction  at  work. 

Popular-music  listeners  do  more  car 
listening  than  the  other  groups  (30%  as 
against  about  25%  for  the  others). 

.  .  .  CBS  Radio  officials  thought  they 
detected  signs  that  so-called  rock-and- 
roll  or  top-40  "formula"  radio  "has 
reached  its  zenith  and  is  on  the  decline." 
They  based  this  conclusion  on  answers 
to  a  question  about  what  stations  the 
listeners  were  using  less  than  they  form- 

erly did. 

"...  A  music  station  is  not  really 
listened  to  but  is  most  often  used  merely 

as  a  background.  .  .  ."  This  conclusion 

is  based  on  figures  indicating  that  82  to 

85%  say  they  listen  "for  a  pleasant 
background,"  while  21  to  43%  say  they 
like  to  listen  "with  attention." 
...  A  "surprising  discovery"  was 

"the  high  percentage  of  people  who  pre- ferred instrumental  music  over  other 

types":  From  39  to  70%  in  the  different 
groups  said  they  preferred  instrumental, 
as  against  14  to  40%  who  preferred 
vocal  music. 

News  Interest  "...  Most  listeners 

want  news  once  an  hour,  they'd  rather 
have  it  on  the  hour,  and  they  prefer 
newscasts  at  least  10  minutes  in  length. 

There's  a  cleavage  as  to  length,  how- 
ever: more  talk-music  and  news-only 

listeners  want  newscasts  15  minutes  or 
longer,  while  the  popular  music  and 
classical-semi-classical  go  for  the  shorter 
lengths. 

...  In  general,  there's  some  prefer- ence for  details  on  a  few  main  stories 
rather  than  for  a  large  collection  of 
stories,  but  all  groups  show  a  preference 

for  something  more  than  "just  head- 

lines." 

".  .  .  It  would  appear,"  the  report 
concluded,  "that  our  best  opportunity 
lies  in  presenting  long,  preferably  15- 
minute  news  broadcasts,  every  hour  on 
the  hour,  covering  a  lot  of  different 
news  stories  and  covering  the  most  im- 

portant news  stories  in  detail.  .  .  ." .  .  .  Listener  interest  in  news  analysis 

ranged  from  37%  of  the  popular-music 
listeners  to  60%  of  those  who  tune  for 
talk-music  and  65%  of  those  who  said 
a  CBS-owned  station  was  their  first  or 
second  choice. 

.  .  .  About  40%  of  the  listeners  men- 

tioned some  specific  "annoyance"  in 

news  programs.  The  report  concluded 
that  while  "none,  by  itself,  is  probably 
too  significant,"  as  many  as  possible 
ought  to  be  avoided.  Among  them: 
biased  and  slanted  news  programs, 
headline  and  short  news  programs,  loud 
sound  effects,  commercial  interruptions, 
repetitious  news,  dramatic  and  sensa- 

tional news,  fast-talking  and  loud  an- 
nouncers, and  over-long  newscasts. 

...  A  majority  of  the  listeners  said 
they  dislike  sound-effects  introductions 
to  newscasts  (beeps,  presses  running, 

etc.) 

Like  to  Laugh  ■  ".  .  .  An  overwhelm- 
ing majority  of  all  Hsteners  enjoys  humor 

on  radio — only  a  very  small  minority 
dislikes  it.  The  kinds  of  humor  people 
told  us  they  liked  were  jokes,  skits,  anec- 

dotes, repartee,  humorous  announcers, 
true-to-life  humor  about  people,  comedy 

albums,  jokes  interspersed  in  non-humor 
programs,  children's  funny  sayings  and clean  humor.  Among  the  types  they 
disliked  were  sarcasm,  slapstick,  vulgar 
or  off-color  humor,  sick  humor,  humor 
based  on  race  or  religion,  or  corny 

humor." 

".  .  .  About  half  the  listeners  are 
interested  in  play-by-play  sports  cover- 

age." 

.  .  .  From  44  to  55%  found  some- 
thing to  criticize  in  radio.  Among  the 

things  they  said  they  didn't  like  were rock-and-roll,  hard-sell  commercials, 

loud  sound  effects,  "too  many"  com- mercials, etc. 

.  .  .  About  75%  thought  commercials 
"serve  useful  purposes." 

.  .  .  They  like  singing  commercials 
best;  long,  loud  and  repetitious  ones 
least.  But  there's  also  a  core  of  about 
22  to  30%  of  the  various  groups  who 
like  "none,"  and  a  slightly  smaller  core 

who  say  they  dislike  "all." 

  BROADCAST  ADVERTISING   

GE  buys  Borge  on  40-station  f m  network 

QXR  PURCHASE  BIGGEST  OF  KIND  IN  HISTORY;  COVERS  35  TOP  MARKETS 

A  dramatic  development  in  fm  ad- 
vertising is  being  announced  today 

(Sept.  17)  by  General  Electric  Co.,  a 
major  national  advertiser. 

GE  has  purchased  an  hour  program 
that  starting  Oct.  3  will  be  scheduled 
weekly  on  the  QXR  Network  of  40  fm 
stations.  The  sponsorship  is  regarded 
as  probably  the  biggest  weekly  expendi- 

ture on  fm  made  by  a  single,  national 
advertiser. 

The  General  Electric  buy  has  been 
placed  through  Young  &  Rubicam, 
New  York,  the  agency  that  handled  a 
huge  fm  campaign  by  Chrysler  Corp. 
(Imperial  automobiles)  about  two  years 

ago.  But,  it's  learned,  the  GE  purchase 

exceeds  even  that  one  on  a  weekly 
basis. 

Bigger  Buy  ■  Chrysler  spent  an  esti- 
mated $135,000  in  27  markets  over  a 

52-week  period,  or  about  $2,600  weekly. 

It's  already  known  that  GE  will  budget 
well  over  that  figure  on  a  weekly  basis, 
perhaps  as  much  as  50%  above.  The 

GE  program  is  entitled  Victor  Borge's GE  Music  Theatre  and  will  be  heard 
Wednesday  nights. 

The  QXR  Network  says  it  is  in  each 
of  the  top  35  U.S.  markets,  with  the  ex- 

ception of  Atlanta  and  another  in  the 
midwest.  QXR  initially  had  planned  to 
increase  to  50  stations  by  the  end  of  this 
year  and  to  at  least  100  stations  by  the 

end  of  the  year  1963. 
Audience  Data  ■  The  General  Elec- 

tric buy  follows  by  a  few  months  the 
development  of  new  information  on  the 
fm  audience  (Broadcasting,  June  4) 
and  a  continuing  FCC  push  to  divert 
would-be  radio  station  operators  from 
am  into  fm. 

It  also  is  another  move  by  Young  & 
Rubicam  into  fm  buying  on  a  national 
scale.  The  Chrysler  purchase  was  pred- 

icated at  least  in  part  on  surveys  made 
by  the  agency  that  found  the  fm  radio 
audience  to  consist  to  a  considerable  ex- 

tent of  "influentials"  within  the  com- 
munity served. 

Basically  the  same  type  of  "read 
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One  of  the  top  five  test  cities  is  Atlanta.  It  has  all  the  characteristics  of 

the  ideal  test  market.  And  WSB-TV,  with  a  44%  average  share  of  audi- 
ence (ARB,  April,  1962),  is  the  top  tv  station  in  this  market.  Television 

today  is  the  best  single  medium  for  testing  your  product. ..  and 

WSB-TV  is  the  single  dominant  station  that  can  test  your  product  best 

in  Atlanta.  Schedule  your  product  test  in  America's  24th  market  on 
Atlanta's  WSB-TV. 

Represented  hij 

Affiliated  with  The  Atlanta  Journal  and  Constitution.  NBC  affiliate.  Associated  with  WSOC/WSOC-TV,  Charlotte;  WHIO/WHIO-TV,  Dayton. 

BROADCASTING,  September  17,  1962  37 



Victor  Borge 

back"  has  been  found  by  other  fm  sur- 
veyors, including  Media  Programmers 

Inc.,  New  York,  which  has  amassed 
material  for  QXR,  and  by  The  Pulse 
Inc.  Documentation  by  these  firms,  as 
revealed  last  June,  placed  the  reach  of 
fm  into  some  14  to  15  million  homes 
and  growing  at  a  rate  close  to  2  million 
homes  a  year  (Broadcasting,  June  4). 
Emphasis  was  on  the  high-income, 
"class"  audience. 

Near  Half  Million  ■  It's  estimated 
roughly  that  some  400,000  families  per 

program  could  be  listening  to  GE's 
Victor  Borge  presentation  when  it  goes 
on  the  airwaves. 

Though  no  details  are  available,  QXR 
(owns  Fm  Spot  Sales  Inc.,  a  nationwide 
spot  sales  organization  that  reps  the  fm 
stations)  reportedly  expects  to  sign  an- 

other major  program  sponsorship  in 
October  by  a  national  advertiser. 

In  General  Electric's  announcement, 
the  firm  said  that  with  its  sponsorship  it 
becomes  the  "first  advertiser  to  sponsor 
a  coast-to-coast,  full  hour  network  fm 

radio  program."  QXR  Network  ob- 
tained clearance  for  Wednesday  night 

on  all  of  its  stations,  36  of  the  40  to 
broadcast  it  9-10  p.m.,  a  peak  listening 
period,  and  the  other  four  stations  for 
an  hour  falling  sometime  between  7-10 
p.m. 

Fm  Stereo  Boost  ■  The  GE  plans 
also  are  aimed  to  boost  interest  in  fm 
stereo.  The  Victor  Borge  broadcast 
will  be  heard  in  fm  stereo  on  26  of  the 
40  stations. 

George  A.  Bradford,  marketing  man- 
ager of  GE's  radio  &  television  div.,  in a  statement  noted: 

"The  radio  and  tv  division  has  a 
vested  interest  in  fm  stereo.  Its  growth 
from  a  single  station  in  June  1961,  to 
a  possible  300  by  the  end  of  this  year 
is  nothing  short  of  phenomenal. 

"Its  enthusiastic  acceptance  by  the 
public,  particularly  by  that  group  cate- 

gorized as  'influentials,'  makes  fm  stereo 

a  logical  media  choice  for  messages 

aimed  at  that  group." 
(Fm  stereo's  current  status  and  antici- 

pated growth  were  expounded  on  last 
week  at  the  Electronics  Industries 

Assn.'s  Fall  Conference  in  New  York 
[see  story,  page  95].) 

Trend-Setting  Products  ■  Mr.  Brad- 
ford explained  that  "an  important  char- 

acteristic of  'influentials,'  is  their  quick- 
ness to  recognize  and  invest  in  'trend- 

setting  products'."  GE  has  a  T-1000 
fm  stereo  radio,  an  "on-the-wall"  stereo 
console  and  tv-stereo  combinations. 

These  products,  as  well  as  GE's  new 
22-pound,  portable  "escort"  television 
set,  color  tv  receivers,  high  fidelity 

"music  distribution  system"  and  edu- 
cational kits,  are  expected  to  be  among 

the  "trend-setters"  to  be  advertised  on 
the  fm  program. 

Mr.  Bradford  described  the  fm  pro- 
gram format  as  consisting  of  standard 

recorded  classics  and  semi-classics.  Mr. 
Borge  will  be  host  and  commentator. 

Initially  the  program  will  be  broad- 
cast in  22  states  and  the  District  of 

Columbia. 

The  QXR  Network  was  acquired  in 
April  from  Interstate  Broadcasting  Co.. 
a  subsidiary  of  The  New  York  Times, 
by  Novo  Industrial  Corp.  The  Times 
continues  to  own  WQXR-AM-FM  New 
York,  which  is  a  key  station  of  the  40- 
station  network. 

Much  of  the  QXR  Network  program- 
ming is  fed  to  stations  connected  by 

on-the-air  relay  and  telephone  circuits 

(in  the  eastern  section  of  the  U.S.). 
Tape  also  is  used  for  programming. 
These  technical  details  on  the  Borge 
show  (part  relay  or  all  tape)  are  to  be 
worked  out  for  all  the  stations. 

The  Borge  program  will  receive  pro- 
motion support  by  GE  and  QXR  na- 
tionally and  the  stations  on  the  local 

level. 

Business  briefly . . . 

Dodge  Div.  of  Chrysler  Corp.  is  using 
heavy  eight-week  tv  spot  and  participa- 

tion campaign  beginning  today  (Sept. 

17)  to  precede  and  follow  up  new-car 
introductions  for  Dart  and  Dodge  lines. 

Campaign  ties-in  with  other  media.  Tv 
spot  will  run  on  250  stations  in  100 
markets,  plus  participations  on  nine 
ABC-TV  shows  and  exposure  on  Chrys- 

ler network  shows,  Empire  and  World 
Series.  Dodge  agency  is  BBDO. 

Thomas  J.  Lipton  inc.,  Hoboken,  N.  J., 
has  bought  three  Carol  Burnett  specials 
on  CBS-TV  during  1963.  Agency: 
Sullivan,  StaufFer,  Colwell  &  Bayles, 
New  York. 

Brown  &  Williamson  Tobacco  Corp., 

Louisville,  has  begun  testing  a  new  cig- 
arette product,  king-size,  non-filter  Cor- 

onet in  South  Bend  and  Evansville,  In- 
diana. B&W  has  bought  time  on  six 

tv  stations— WTVW  (TV),  'WEHT 
(TV),  WFIE-TV,  all  Evansville; 
WSBT-TV,  WNDU-TV,  'WSJV  (TV), 
all  South  Bend — for  a  36-week  cam- 

Rolls-Bentley  lends  dignity  to  Caprex  ad 
When  the  Simons-Michelson  Agen- 
cy Detroit,  planned  its  campaign  to 

introduce  Caprex,  a  new  prepara- 
tion for  men's  hair,  it  decided  to 

emphasize  the  product's  English  ori- 
gin. The  tv  commercial  which  the 

agency  created  called  for  a  Rolls- 
Royce  as  one  of  the  props  but  Earl 
Klein  of  Animation  Inc.  Hollywood, 
who  was  given  the  assignment  of 
producing  the  ad,  went  a  step  fur- 

ther and  located  this  custom  made 

$35,000,  Rolls-Bentley.    The  com- 

pleted one-minute  spot  combines  live 

action  with  "squeeze-motion"  ani- 
mation. It  will  be  shown  in  satura- 

tion schedules  on  all  three  tv  sta- 
tions in  both  Hartford,  Conn,  and 

Peoria,  111.,  where  the  product  is 
being  test  marketed  starting  Sep- 

tember 1. 

Shown  seated  in  the  stately  vehi- 
cle is  Morton  Zieve,  account  execu- 

tive for  Caprex.  Shaking  his  hand 
is  Mr.  Klein,  president  of  Animation 
Inc. 
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The  road  to  market  has  to  pass  Main  Street.  To  reach  Main  Street  U.S.A..  turn  at  Mutual.  Main 

Street,  U.S.A.  is  the  big  "buy-way"— the  street  that  sells  through  local  radio.  Mutual  owns  Main 
Street,  U.S.A.  lock,  stock  and  bigtown— with  453  listenable  affiliates  everywhere.  If  you  want  to  sell 
where  the  buying  is  biggest,  check  the  signpost  and  turn  at  Mutual.  LANDMARK:  Mutual  delivers 

97  of  the  top  100  Main  Streets  in  America.  Mutual  Radio  1 3"^  A  Service  to  Independent  Stations. 



"Films  of  the  50's" 

THE  MAN  IN  THE 
GRAY  FLANNEL  SUIT 
Gregory  Peck Jennifer  Jones 
Fredric  March 

THE  REVOLT 
or  MAMIE  STOVER 
Jane  Russell 
Richard  Egan 
Agnes  Moorehead 

BERNADINE 
Pat  Boone 
Terry  Moore 
Janet  Gaynor 

THE  GIFT  OF  LOVE 
Robert  Stack 
Lauren  Bacall 
Lome  Greene 

BIGGER  THAN  LIFE 
James  Mason 
Barbara  Rush Walter  Matthau 

FIVE  GATES   TO  HELL 
Neville  Brand 
Dolores  Michaels 
Patricia  Owens 

KISS  THEM  FOR  ME 
Gary  Grant 
Jayne  Mansfield 
Suzy  Parker 

THE  RAID 
Van  Heflin 
Anne  Bancroft 
Richard  Boone 

YOU'RE  IN THE  NAVY  NOW 
Gary  Cooper Jack  Webb 
Eddie  Albert 

THREE  BRAVE  MEN 
Ernest  Borgnine 
Ray  Milland Frank  Lovejoy 

STOPOVER:  TOKYO 
Robert  Wagner 
Joan  Collins 
Edmond  O'Brien 

NO  WAY  OUT 
Richard  Widmark 
Linda  Darnell 
Stephen  McNally 

Now  it's  clear. .  .Volumes  4  &  5  of  Seven  Arts  library  of  "Films 
of  the  50's"  are  available  for  TV. 
These  two  volumes  are  In  the  tradition  of  Seven  Arts  quality 
feature  entertainment  that  has  consistently  garnered  top  ratings 
across  the  country! 
This  product  is  now  available  for  purchase  and  will  be  accom- 

panied by  the  outstanding  and  helpful  publicity  materials  that 
have  characterized  Seven  Arts  in  the  field  of  station  services. 

We  invite  your  inquiry  so  that  a  personal  presentation  can 
arranged. 

Seven  Arts  is  proud  to  continue  as  the  leader  in  quality  feati 
motion  picture  programming  for  the  television  market  and 
these  new  offerings  enhance  their  already  famous  library 
"Films  of  the  50's"— "iVloney  makers  of  the  60's". 
Individual  feature  prices  upon  request. 



AUNTIE  MAME 
Rosalind  Russell 
Forrest  Tucker 
Peggy  Cass 

THE  BAD  SEED 
Nancy  Kelly 
Patty  McCormack Eileen  Heckart 

DAMN  YANKEES 
Tab  Hunter 
Gwen  Verdon 
Ray  Walston 

NO  TIME 
FOR  SERGEANTS 
Andy  Griffith Nick  Adams 
Myron  McCormick 

THE  OLD  MAN AND  THE  SEA 
Spencer  Tracy  stars  in 
Ernest  Hemingway's Pulitzer  Prize  novel. 

THE  PRINCE 
AND  THE  SHOWGIRL 
Marilyn  Monroe 
Laurence  Olivier 
Sybil  Thorndike 

SAYONARA 
Marlon  Brando 
Red  Buttons 
James  Garner 

MIRACLE  IN  THE  RAIN 
Jane  Wyman Van  Johnson 
Peggie  Castle 

THE  SPIRIT  OF  ST.  LOUIS 
James  Stewart  stars  in  the 
story  of  the  life  of Charles  A.  Lindbergh. 

HELEN  OF  TROY 
Rossana  Podesta 
Brigitte  Bardot Jack  Sernas 

SEVEN  ARTS 

ASSOCIATED 

CORP. 

A  SUBSIDIARY  OF  SEVEN  ARTS  PRODUCTIONS.  LTD. 

NEW  YORK;  270  Park  Avenue  YUkon  6-1717 
CHICAGO:  8922  D  N.  La  Crosse  (P.O.  Box  613).  Skokie,  IN. 

ORchard  4-5105 
DALLAS:  5641  Charlestown  Drive  ADams  9-2855 
LOS  ANGELES:  3562  Royal  Woods  Drive  STate  8-8276 
TORONTO,  ONTARIO:  11  Adelaide  St.  West  •  EMpIre  4-7193 



paign.  Agency:  Compton  Adv.,  New 
York. 

Clairol  Inc.,  New  York  (division  of 
Bristol-Myers),  has  bought  alternate 
week  sponsorship  in  The  Eleventh  Hour 
(NBC-TV.  Wed..  10-11  p.m.  EDT,  be- 

ginning Oct.  3).  Agency:  Foote,  Cone 
&  Belding.  New  York. 

Lincoln-Mercury  Div.  of  Ford  Motor 
Co.  has  bought  one-sixth  sponsorship 

of  NBC  News"  network  tv  coverage  of 
the  1962  elections  (Nov.  6,  7  p.m.- 
concl.).  Agency:  Kenyon  &  Eckhardt, 
New  York. 

Homlite  Div.  of  Textron  Inc.,  Port 
Chester,  N.  Y.,  has  entered  radio  with 
purchase  of  three  Saturday  newscasts 
over  Mutual.  A  ten-week  schedule,  be- 

ginning Oct.  13,  was  bought  on  news- 
casts at  7:30  a.m.,  8:30  a.m.  and  2:30 

p.m.  Agency:  Sutherland-Abbott,  Bos- ton. 

General  Mills  Inc.  and  Schaper  Manu- 
facturing Co.,  both  Minneapolis,  have 

bought  Captain  Gallant,  filmed  desert 
adventure  series,  which  returns  to  NBC- 
TV  Sept.  20  (Sat,  5:30-6  p.m.  EDT). 
Agencies:  Dancer-Fitzgerald-Sample, 
New  York  (General  Mills),  and  Knox- 
Reeves  Adv.,  Minneapolis  (Schaper). 

Network  first-half  gross:  $387  million 

TOILETRIES  NEARLY  $14  MILLION  ABOVE  SAME  PERIOD  IN  1961 

Increased  advertising  for  toiletries, 
drugs,  smoking  materials  and  foods 
paced  the  overall  network  television 
gross  time  billings  increase  of  $40.5 
million  in  the  first  six  months  of  1962 
compared  to  the  same  period  of  1961. 

In  a  report  issued  by  Television  Bu- 
reau of  Advertising,  22  of  29  network 

product  categories  showed  gains  over 
last  year. 

Leading  network  advertiser  continues 
to  be  Procter  &  Gamble,  which  in- 

creased its  six-months  expenditures  by 
more  than  $600,000.  The  leading  net- 

work brand,  Anacin  Tablets,  showed  a 

$400,000  increase.  The  figures,  com- 
piled by  Leading  National  Advertisers- Broadcast  Advertisers  Reports: 

BY  PRODUCT  CLASSIFICATIONS 

January-June January-June 
Percent 

1962 1961 
Change 

Agriculture  &  farming $  81,845 $  1,311,484 93.8 
Apparel,  footwear  &  accessories 4,665,927 5,659,248 17.6 
Automotive,  automotive 

accessories  &  equipment 24905,093 23,207,957 + 
7.3 

Beer,  wine 4,058,424 3,188,022 + 
27.3 

Building  materials,  equipment 
&  fixtures 3,025,070 2,488,140 + 21.6 

Confectionery  &  soft  drinks 13,999,742 10,551,237 + 32.7 Consumer  services 3,645,275 3,176,108 + 14.8 
Drugs  &  remedies 48,787,065 40,844058 + 19.4 
Entertainment  &  amusement 486,072 797,270 39.0 
Food  &  food  products 67,841,854 63,936,640 + 6.1 
Freight,  industrial  & 

agricultural  development 76,600 270,010 71.6 
Gasoline,  lubricants  &  other  fuel 9,243,941 8,784,000 + 

+ 

5.2 

Horticulture 304,325 165,790 83.6 
Household  equipment  &  supplies 14,938,648 14,219,629 + 5.1 
Household  furnishings 1.732,665 1,845,537 6.1 

January-June January-June 
Percent 

1962 1961 
Change 

Industrial  materials 9,915,930 9,467,186 

+  4.7 

Insurance 
7,356,407 5,756,628 

-f  27.8 

Jewelry,  optical  goods  &  cameras 6,098,433 6,552,829 

-  6.9 

Office  equipment,  stationery  & 
writing  supplies 1.428,147 1,417,584 

+  0.7 

Political 

3,898 
Publishing  &  media 627,609 965,371 

-  35^0 

Radio,  tv  sets,  phonographs — 
musical  instruments,  accessories  2,392,073 1,039,031 

+  130.2 

Retail  or  direct  by  mail 145,164 
Smoking  materials 43,583,137 39,571,508 

+  lo'i
 

Soaps,  cleansers  &  polishes 40,494,769 39,173,927 

-f  34 

Sporting  goods  &  toys 3,015,804 1,737,790 

+  73.5 

Toiletries  &  toilet  goods 70,007,337 56,689,003 

+  23.5 

Travel,  hotels  &  resorts 603,889 
33,829 

+1685.1 

Miscellaneous 
4,452,636 4,318,761 

+  3.1 

TOTAL $387,772,615 $347,313,741 -f  11.6 

LEADING  COMPANIES  IN  NETWORK  TV 

JANUARY-JUNE 
Source:  TvB/LNA-BAR 

1962 1961 
1. Procter  &  Gamble $24,855,975 $24185,477 
2. American  Home  Products 15,667,124 15,517,101 
3. Lever  Brothers 12.924,868 13,162,875 
4. Colgate-Palmolive 12,681,654 9,411,928 
5. R.  J.  Reynolds 12,190,640 9,211,201 
6. General  Motors 11,605,241 11,132,126 
7. Bristol-Myers 10,054,309 6,655,447 
8. General  Foods 9,825,622 9,523,017 
9. Ford  Motor 8,208,377 4,132,923 

10. Brown  &  Williamson 6,876,932 7,309,063 
11. Gillette 6,633,290 6,553,368 
12. P.  Lorillard 6,338,969 5,847,427 13. Alberto-Culver 6,145,162 3,184405 
14. General  Mills 5,777,739 8,186,443 
15. American  Tobacco 5,756,197 4,474,858 
16. Kellogg 

5,744,217 4312,210 17. Beech-Nut  Life  Savers 5,662,422 3,392,037 18. J.  B.  Williams 5,431,139 3,616,595 
19. Sterling  Drug 5,406,118 5,819,484 
20. National  Biscuit 5,126,639 5,412,271 
21. Miles  Labs 5,045,988 4,792,517 
22. National  Dairy  Products 5,032,898 4555,605 
23. Liggett  &  Myers 5,032,494 5,846.714 
24. Philip  Morris 5,021,715 4,428,772 
25. S.  C.  Johnson  &  Son 4,740,364 6,011,300 
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LEADING  BRANDS  IN  NETWORK  TV 

JANUARY-JUNE 
Source:   TvB  LNA-BAR 

1962 1961 
1. Anacin  tablets 

$5,436,213 $5,035,181 2. Camel  cigarettes 4,320,029 1,967,715 

3. 

Beech-Nut  gum 
4122,587 

2,499,325 

4. 

Chevrolet  passenger  cars 4,026,013 2,837,845 

5. 

Winston  cigarettes 3,970,556 4,154,478 

6. 

Crest  tooth  paste 
3,829,079 3,472,366 

7. 

Bufferin 
3,815,972 

2,432,602 

8. 

Salem  cigarettes 
3,775,771 2,986,600 

9. 

Colgate  dental  cream 3,529,791 2,380,191 10. L.  &  M.  cigarettes 3,275,854 3,072,274 11. Bayer  aspirin 3,171,061 2,994,689 
12. 

Kent  cigarettes 2,913,559 3,177,282 

13. 

Ford  passenger  cars 2,833,156 1,725,290 
14. Viceroy  cigarettes 2,809,331 2,166,196 15. Campbell  soups 2,748,545 1,613,374 
16. Pall  Mall  cigarettes 

2,733.674 2,444270 17. 

Tide 

2,463,117 2,680,449 18. Dristan  tablets 2,286,767 2,352,517 

19. 

Alka  Seltzer 
2,231,015 1,854873 20. Pillsbury  chilled  products 2.179,443 

21. Nabisco  cookies 1,948,447 1,694,395 

22. 
Prudential  Insurance 1,909,281 2,040,957 

23. One-A-Day  vitamin  tablets 1,887,650 2.132,544 

24. 
Marlboro  cigarettes 

1,851.470 
2,048.802 

25. 
Oldsmobile  passenger  cars 1,815,885 

932.360 
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Hayseed  money  ain't  HAY! 

Turn  to  the  table  "Metro  Area  Retail  Sale?  Per 

Household."  up  front  in  Standard  Rate  &  Data, 

and  you'll  see  that  Fargo-Moorliead  is  one  of 
the  very  top  rankers  in  the  entire  list. 

True,  we  ain't  got  as  many  households  as  some 
— ^but  most  advertisers  live  on  their  customers' 

extra  spending,  over  and  above  subsistence  levels. 

That's  another  reason  why  WD  AY  Radio  and 
WDAl  -T\  get  a  lot  more  advertising  than  the 
top  outlets  in  many  other  much-larger  markets. 

Ask  PG^  for  some  specifics! 
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5000  WATTS  •  970  KILOCYCLES  •  NBC 

and 

WDAY-TV 
AFFILIATED  WITH  NBC  •  CHANNEL  6 

FARGO,  N.  D. 

PETERS,  GRIFFIN,  ■^"OODWARD,  INC., Exclusit  e  SationaJ  Representatives 



NATIONWIDE  KNOWS  WHAT  IT  WANTS 

That's  why  the  insurance  company  is  putting  nearly  $3  million 

behind  Howard  K.  Smith  with  promise  to  keep  hands  off  his  show 

Nationwide  Insurance  Cos.,  Colum- 
bus, Ohio,  a  newcomer  to  network  tele- 

vision although  a  long-time  broadcast 
licensee,  is  investing  almost  $3  million 
in  the  brains  and  ability  of  news  com- 

mentator Howard  K.  Smith. 
Nationwide  is  so  satisfied  with  what 

it  has  seen  during  31  weeks  of  Howard 
K.  Smith  News  and  Comment,  it  has 
signed  a  new  contract  with  ABC-TV  for 
51  weeks  more  of  the  same. 

How  the  once  television-shy  insurance 
company  and  the  outspoken  Mr.  Smith 

got  together  and  what  they've  done 
since,  makes  an  unusual  story  of  what 
can  happen  when  a  sponsor  knows  what 

Mr.  Smith 
Newsman  wants,  gets  free  rein 

he  wants  and  finds  a  network  with  the 
time  availability  and  the  man  to  give 
it  to  him. 

A  fast-breaking  series  of  moves  and 
quick,  high-level  decisions  set  the  stage. 

Smith  Leaves  CBS  ■  Mr.  Smith  left 
CBS  Nov.  1  last  year  in  a  dispute  over 

censorship,  or  "a  difference  in  interpre- 
tation of  CBS  news  policy"  according  to 

CBS  (Broadcasting,  Nov.  6,  1961). 
The  former  Rhodes  scholar  was  CBS' 

chief  Washington  correspondent  and 
general  manager  of  the  capital  news 
bureau.  He  failed  to  appear  for  a  radio 
news  commentary  on  Oct.  29  and  his 

departure  was  quickly  announced. 
Meanwhile,  at  ABC,  James  C.  Hager- 

ty,  vice  president  in  charge  of  news,  was 
shopping  for  experienced,  authorita- 

tive newsmen.  Murray  D.  Lincoln,  Na- 
tionwide president,  and  Ben  Sackheim 

Inc.,  New  York  (Nationwide's  agency 
for  national  advertising),  were  consider- 

ing network  television  for  1963,  but  had 
no  program  in  mind.  They  had,  how- 

ever, been  associated  with  Mr.  Smith 
in  sponsorship  of  The  Hidden  Revolu- 

tion, a  CBS  Radio  series  on  social  issues, 
featuring  Mr.  Smith  and  Edward  R. 
Murrow. 

Time  Available  ■  At  ABC-TV,  Steve 

Mr.  Lincoln 

Sponsor  who  keeps  "hands  off" 

Allan  had  been  cancelled  late  in 
December,  leaving  the  network  with  a 
half-hour  available  on  Wednesday  at 
7:30  p.m. 

Shortly  after  New  Year's,  Mr.  Lincoln 
wrote  to  his  policyholders  that  the  com- 

pany would  sponsor  Mr.  Smith,  a  devel- 
opment which  would  ".  .  .  do  much  to 

establish  Nationwide  nationally  as  one 
of  the  most  responsible  insurance  or- 

ganizations in  the  country,  one  which 
is  concerned  with  keeping  people  up  to 
date  on  what  is  going  on  in  the  world. 
.  .  .  I  respect  his  knowledge,  his  integ- 

rity, and  his  courage — ^virtues  that  Na- 

tionwide as  an  institution  would  also 

like  to  be  known  for." 
Nationwide  Renews  ■  Before  the  half- 

year  agreement  on  Comment  had  ex- 
pired. Nationwide  had  signed  again,  this 

time  for  a  new  hour,  Sunday  at  10:30 

p.m. 

Nationwide  almost  doubled  its  $3.5 
million  1961  advertising  budget  to 
take  advantage  of  the  availability  of  Mr. 
Smith  and  the  ABC-TV  time.  Of  that 
sum,  $3  million  is  spent  in  broadcasting 
for  Comment,  $17,500  for  production, 
and  $44,000  for  time  each  week  which 
includes  a  spot  radio  and  cooperative 
local  spot  tv  budget.  The  remaining 
$3.5  million  is  in  newspapers  and  con- 

sumer magazines,  notably  the  Saturday 
Evening  Post. 

Reaction  to  the  program  has  been 
anything  but  lukewarm.  Mr.  Lincoln 

reports  250  to  300  letters  a  week;  "over 
90%  have  been  favorable."  The  "bou- 

quets are  much  more  likely  to 
be  coming  from  the  kind  of  socially  re- 

sponsible people  who  make  up  the  great 

bulk  of  our  policyholder  family,"  he added. 

Mr.  Lincoln  doesn't  stop  there.  He 
says  frankly,  "I  like  the  man.  I  wish 
more  companies  were  sponsoring  How- 

ard K.  Smith." Talk  With  Pictures  ■  The  program 
that  has  Mr.  Lincoln  enraptured  is  a 

talk  show  with  pictures.  That's  how 
Howard  K.  Smith  wants  it.  "Most  televi- 

sion documentaries  are  picture  shows 
first,  and  then  the  writing  is  just  putting 
on  captions.  This  [Comment]  is  a  word 
show,  and  the  pictures  illustrate  the 
words,"  he  said. 

Mr.  Smith,  who  lives  and  works  in 

Washington,  writes  each  program  ■ — 
twice.  He  and  his  two  researchers, 
Andrew  A.  Stern  and  Mark  H.  Fursten- 

berg,  dig  for  material.  "We  follow  the news  and  occasionally  do  features  timed 
for  events,  such  as  a  show  last  spring  on 

baseball  and  why,  though  boring,  it's 
the  national  pasttime,"  said  Mr.  Smith. 
Then  he  writes  his  first  script  and  takes 
it  to  New  York  the  day  before  air  time, 
where  he  and  Bill  Kobin,  his  producer 
(who  worked  with  him  on  the  show 
Douglas  Edwards  and  the  News  and  also 
did  CBS-TV's  Accent  and  Calendar), 
try  to  find  visual  material  to  illustrate 
what  Mr.  Smith  is  saying. 

"Then,  the  night  before,  I  rewrite 
the  whole  script,"  Mr.  Smith  said.  "I 
don't  have  any  writers;  I  don't  want 
any."    Most  documentaries  are  staflf- 

44   (BROADCAST  ADVERTISING) BROADCASTING,  September  17,  1962 



Collins  20  k>A  FM  puts 

WVCGIXTHE  TOP  15! 

Listeners  in  a  radius  of  over  100  miles  from  Miami 

are  hearing  the  big  FM  signal  from  Coral  Gables.  Fla. 
The  station  has  been  received  as  far  away  as  Gainesville, 
over  300  miles. 

It's  "V^'A'CG-FM,  where  one  of  the  nation's  15  most 
powerful  operations  now  blankets  southern  Florida's 
major  markets  with  an  ERF  of  160,000  watts.  Six  hours 
daily  are  devoted  to  stereocasting. 

The  new  Collins  equipment  not  only  broadens  WV'CG's 

market  —  it  strengthens  the  AM-FM  station's  role  in 
the  Florida  State  Defense  Network,  This  time  of  year, 

especially,  the  station  is  counted  on  to  relay  hurricane 
warnings  up  the  Atlantic  coast. 

■\VVCG  picked  Collins  FM  and  stereo  for  it-s  relia- 
bility-, uncluttered  design,  operating  and  adjusting  con- 

veniences and  clean  signal  transmission.  '^Tiy  not  ask 
your  Collins  Sales  Engineer  to  explain  this  most  direct 
approach  of  all  to  FM  and  stereo?  Call  today! 

COLLINS   RADIO   COMPANY  •  CEDAR  RAPIDS  •  DALLAS  •  LOS  ANGELES  •  NEW  YORK 

COLLIXS 
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Farmers  started  it 

Nationwide  Insurance  Cos.  is 
composed  of  four  companies  with 
3.5  million  policies  in  force:  Na- 

tionwide Mutual  Insurance  Co., 
second  largest  U.  S.  mutual  auto 
insurer;  Nationwide  Mutual  Fire 
Insurance  Co.;  Nationwide  Life 
Insurance  Co.;  and  Nationwide 
General  Insurance  Co.,  a  merit- 
rate  auto  insurer. 

Murray  D.  Lincoln,  president, 
was  executive  secretary  of  Ohio 
Farm  Bureau  Federation  when  he 
borrowed  $10,000  in  1926  to  start 
the  Farm  Bureau  Mutual  Automo- 

bile Insurance  Co.,  Nationwide's 
forerunner,  to  give  farmers  cheap- 

er auto  rates.  The  firm  has  a  strong 
cooperative  orientation  and  has 
policyholder  advisory  committees. 

written,  he  explained.  They  have  to  be 
if  a  man  does  anything  more  than  one 
half-hour  a  week,  he  added. 

Strains  of  "Sweetheart"  ■  The  pro- 
gram is  taped  30  minutes  before  air 

time.  "This  is  for  technical  reasons," 
Mr.  Smith  explained.  The  studio  in 
which  Comment  is  produced  is  used  by 
a  musical  program  during  his  normal 

air  time.  "Once  we  tried  it  live,  doing 
both  together,  and  the  strains  of  'Let 
Me  Call  You  Sweetheart'  came  across. 
But  with  the  new  time,  we  may  do  it  live 

this  season,"  he  said. 
Talk  shows  on  television  can  be  dead- 

ly. What  makes  Comment  different  are 

first,  Mr.  Smith's  outspoken,  often  con- 
troversial analyses  and,  second.  Nation- 

wide and  ABC's  hands-off  attitude  on 
program  content  that  let  him  be  that 
way. 

Drug  legislation,  Red  China,  Con- 
gress, and  the  President — all  have  been 

subjected  to  Mr.  Smith's  analytic  eye. 
A  Simplifier  ■  He  grasps  the  essence 

of  complicated  issues  and  spells  it  out 
in  clear  terms.  Carefully-selected  and 
edited  film  clips  are  inserted  to  help 
make  the  words  meaningful  in  graphic 
terms.  A  criticism  of  television  docu- 

mentaries sometimes  heard  is  that  they 
stop  short  of  drawing  conclusions.  Mr. 
Smith  does  not.  After  offering  all  sides 
of  an  issue,  he  feels  responsible  to  put 
what  he  has  said  in  perspective  with 
comment. 

Perhaps  his  most  controversial  pro- 
gram was  an  iconoclastic  treatment  of 

the  state  of  the  U.S.  economy  in  which 
he  dismissed  many  business  beliefs  as 
myths — notably  one  which  holds  that 
the  national  debt  is  bad,  wrong  or  evil. 

"If  it  [the  debt]  didn't  exist,"  he  said, 
"then  economists  would  have  to  create 
one."  This  program  brought  the  great- 

est reaction  of  any,  he  reported. 
Strong  Support  ■  Despite  an  occas- 

sional outcry  from  viewers,  and  a  hard 

swallow  by  ABC  once  in  a  while  (Mr. 

Smith's  scripts  are  reviewed  by  Mr. 
Hagerty's  office),  the  commentator  is 
strongly  supported  by  ABC  and  his 

sponsor. 
"Some  of  us  had  reservations  about 

going  into  the  homes  of  our  prospects 
with  such  an  outspoken,  sometimes  con- 

troversial, contemporary  critic,"  Mr. 
Lincoln  said  in  a  letter  to  policyholders 
this  week.  However,  the  company  was 
almost  insistent  about  writing  into  its 
contract  with  ABC-TV  a  "hands-off 
Smith"  clause.  But  Mr.  Smith  said  Mr. 
Lincoln's  assurances  were  quite  suffi- 

cient. "Smith  has  complete  freedom  to 
say  what  he  likes  on  any  subject  he 

likes,"  the  sponsor  told  Broadcasting. 
"I  don't,  of  course,  agree  with  every- 

thing he  says,  but  he  has  my  complete 

respect  and  support,"  he  added. 
"ABC  sees  the  scripts,  and  they 

have  the  ultimate  responsibility,"  Mr. 
Smith  explained.  "They  have  the  right 
to  stop  it.  or  anything,  but  they  insist 
that  it  be  an  analysis.  They've  sat  still 
on  some  rather  tough  ones,  too.  ...  So 
far  the  management  support  seems  to 
be  increasing;  as  opposition  and  as 
criticisms  have  arisen,  they  have  rallied 

to  my  side." Public  Appearances  ■  Nationwide 
supports  discussions  of  current  affairs 
among  its  policyholders  and  its  agents, 
and  brings  agents  to  the  United  Nations 
for  tours.  Mr.  Smith  has  spoken  to 
groups  of  policyholders  and  agents.  It 
has  a  history  of  encouraging  free  discus- 

sion of  society,  government  and  world 
affairs.  In  its  Comment  commercials, 
one  uses  a  normal  sales  approach  for  the 
product,  insurance,  the  other  frequently 
is  an  off-beat  endorsement  of  thinking 
and  discussion.  It  frowns  on  citizens 
who  it  believes  do  little  or  nothing  to 
earn  the  freedom  and  rights  they  enjoy. 

"We  know  that  corporations  have  got 
to  start  taking  their  social  responsibili- 

ties seriously,"  said  the  Nationwide 
president.  "We  know  that  unless  the 
American  people  are  alerted  to  what's 
going  on  in  the  world  and  why,  unless 
they  become  informed  about  issues  and 
problems.  American  democracy  as  we 
have  known  it  is  doomed." 
Comment,  although  offered  to  the 

entire  ABC-TV  network,  is  not  spon- 
sored by  Nationwide  in  the  Southwest. 

Nationwide  has  agents  in  only  32  states; 
that  is  one  reason  the  firm  went  into 
network  television  so  slowly. 

A  New  Program  ■  Now,  however, 
plans  are  for  another  network  program. 
But  unlike  Comment,  it  will  not  be  a 

public  affairs  show.  "This  would  be 
different,  to  complement  and  reach  a 

little  different  audience,"  said  George 
Hunter,  Nationwide's  director  of  ad- vertising. 

Meanwhile,  with  its  new  time,  Com- 
ment will  reach  out  a  little  more,  Mr. 

Smith  explained.     His  staff  has  been 

bolstered.  He  will  probably  try  a  few 

programs  overseas,  "and  we'll  get  out 
into  the  U.S.  more,  too,"  he  said. Mr.  Smith  is  member  of  the  ABC 

news  staff  and  has  a  five-year  contract 
with  the  network.  He  will  be  working 
on  ABC's  1962  election  programming 
and  other  projects  not  yet  made  public. 

K&E  is  appointed 

by  Lanolin  Plus 
Lanolin  Plus  Inc.  appointed  Kenyon 

&  Eckhardt,  New  York,  last  week  as  its 
agency,  replacing  Daniel  &  Charles. 
The  account  bills  approximately  $2  mil- 

lion, of  which  80%  is  in  television, 
primarily  in  spot. 

Lanolin  Plus  products  include  Color 
Plus,  nail  enamel  and  strengthener; 
Hair  Spray  Set;  Lanolin  Plus,  liquid 
moisturizer;  Wash  'n'  Curl,  waving 
shampoo;  Wash  'n'  Tint,  color  sham- 

poo and  a  new  product  not  disclosed. 
The  account  had  been  at  Daniel  & 

Charles  since  1960.  K&E  also  rep- 
resents Hazel  Bishop  Inc.,  parent  com- 

pany of  Lanolin  Plus.  The  move  con- 
solidates the  company's  advertising  with 

one  major  agency.  Billings  on  the  full 
account  at  K  &  E  are  estimated  at 
$4.5  million. 

Auto  dealer  tips  are 

given  in  RAB  promotion 

Radio  Advertising  Bureau  last  week 
released  the  first  component  in  a  four- 
part  promotion  to  increase  radio  adver- 

tising by  automobile  dealers.  The  first 
part  is  a  set  of  background  facts  about 
the  auto  business  for  radio  salesmen, 

along  with  suggestions  for  selling  deal- 
ers on  the  rest  of  the  package. 

In  addition,  the  promotional  package 

includes  a  presentation  titled,  "Let 
Your  Advertising  Ride  with  Radio,"  a 
booklet  of  "101  sales  ideas  for  auto 
dealers,"  and  a  roundup  of  auto-dealer 
case  histories  citing  the  successful  use 
of  radio  by  dealers  of  all  types  around the  country. 

Nationwide  as  licensee 

Peoples  Broadcasting  Corp.,  a 

subsidiary  of  Nationwide  Insur- 
ance Cos.,  is  licensee  of  WRFD 

Columbus-Worthington,  Ohio: 
WTTM  Trenton,  N.J.;  WMMN 

Fairmont,  W.Va.:  WGAR-AM- 
FM  Cleveland;  WNAX  Yankton, 
S.D.,  and  KVTV  (TV)  Sioux 

City,  Iowa. 
George  Campbell,  former  ad- 

vertising director  of  Peoples 

Broadcasting,  was  elected  execu- 
tive vice  president  in  April  and  is 

responsible  for  the  operations  of 
the  group  under  Herbert  E.  Evans, 
president  and  general  manager. 
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WHAT'S  BEHIND  WJR 
(or  how  to  capti 

The  people  you  see  standing  behind  the  bust  of 
our  WJR  gnome  represent  just  a  small  portion  of 

what  we  call  Complete  Range  Programming— 
variety  programming  that  captivates  millions  of 

listeners  every  day  by  offering  entertaining,  inform- 

ative Hve  programming  .  .  .  helpful  homemaker's 
shows  .  .  .  tasteful  music  .  .  .  comprehensive  news 
reporting  .  .  .  factual  farm  reports  .  .  .  cultural 

progi'ams  .  .  .  business  news  .  .  .  and  complete 

sports  coverage.  The  "something  for  everyone" 
found  in  this  kind  of  Complete  Range  Program- 

vate  a  giant) 

ming  lures  listeners  from  a  100-county  (15,442,200 
population  to  be  exact)  four-state  area.  Add  these 
to  the  3  million  folks  right  next  door  in  Ontario, 

Canada,  and  you'll  find  that  WJR  dominates  a 
giant  ...  a  giant  market  composed  of  nearly  10% 

of  the  nation's  wealth,  nearly  10 c  of  the  nation's 
business  and  nearly  10*^  of  all  kinds  of  sales. 

Interested?  You  can  learn  more  about -the 
Complete  Range  Programming  behind  WJR  and 

giant  captivating  from  your  Henrj*  I.  Christal 
representative. 

WJR 760  KC^^50,000 

Represented  by  Henry  I.  Christal  Co.,  U.S.  &  Canada 
Atlanta  •  Boston  •  Chicago  •  Detroit  •  Los  Angeles 
New  York  •  San  Francisco 

DETROIT 

WATTS 
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TOY  SPOTS  NEEDED,  IDEAL  HEAD  SAYS 

Demonstration  on  tv  only  way  customer  can  see  it  in  action 

"Television  toy  commercials  have  be- 
come a  necessary  service  to  the  con- 
sumer as  a  result  of  major  changes  in 

retail  distribution  in  the  last  decade," 
according  to  Abe  Kent,  vice  president 
of  Ideal  Toy  Corp.,  New  York.  He 
noted  that  often  the  tv  demonstration 

of  a  toy  is  the  only  way  for  the  con- 
sumer to  see  it  in  action  before  pur- 

chase. 
In  line  with  its  theory,  Ideal  has 

launched  a  series  of  meetings  with  lo- 
cal children's  show  personalities,  in 

which  company  executives  will  explain 
how  they  have  tried  to  improve  the 
standards  of  their  commercials.  They 
expect  to  visit  51  cities  around  the 

country  during  "Operation  MC." 
Melvin  Helitzer,  Ideal's  director  of 

advertising,  told  a  group  of  children's 
show  personalities  in  New  York  last 
week  that  criticism  of  toy  tv  advertis- 

ing should  diminish  this  fall,  because 

of  the  "tremendous  efforts  by  all  ma- 
jor toy  manufacturers  to  improve  their 

public  relations  image."  The  toy  in- 
dustry, he  said,  is  working  closely  with 

NAB's  Tv  Code  Office. 
Ideal,  he  noted,  has  planned  these 

improvements  in  its  own  commercials: 
■  Every  commercial  will  be  checked 

twice  by  the  NAB — storyboard  and 
finished  film  (Mr.  Helitzer  said  Ideal 
has  been  doing  this  for  several  years). 

■  Ideal  commercials  will  drop  men- 
tion of  national  retail  list  price,  at  the 

request  of  the  Federal  Trade  Commis- 
sion and  the  Better  Business  Bureau. 

■  Every  scene  in  every  commercial 

was  reportedly  gone  over  by  "experts" 

Listings  include  new  commercials  be- 
ing made  for  national  or  large  region- 

al radio  or  television  campaigns.  Ap- 
pearing in  sequence  are  names  of  ad- 
vertiser, product,  number,  length  and 

type  of  commercial,  production  man- 
ager, agency  with  its  account  executive 

and  production  manager,  and  approxi- 
mate cost  of  commercial  when  available. 

Keitz  &  Herndon  Inc.,  3601  Oak  Grove,  Dallas. 

Dr.  Pepper  Bottling  Co.  (soft  drink)  six  60's, anim.  film.  T.  T.  Young,  prod.  mgr.  Agency: 
Grant  Advertising.  Approx.  cost,  $18,000. 

Humble  Oil  &  Refining  Go.  (gasoline)  five  60's, 

to  eliminate  possibility  of  criticism. 

■  Commercials  will  have  fewer  "im- 

aginative play  scenes"  and  more  demon- strations. 

■  When  battery-operated  toys  are 
shown,  announcements  will  state  that 
batteries  are  not  included  and  must  be 
purchased  separately. 

■  There  will  be  less  "hard  sell"  and 
more  music  and  jingles  in  commercials 
this  year. 

Ideal  has  bought  participations  in 

four  Saturday  morning  children's  shows 
on  CBS-TV  and  a  spot  tv  campaign  in 
51  markets. 

five  20's,  film.  L.  F.  Herndon,  prod.  mgr.  Agen- 
cy: McCann-Erickson  Inc.  John  Wallace,  agency 

prod.  Approx.  cost,  $37,000. 
United  Gas  (gasoline)  one  20,  film,  R.  K. 

Keitz,  prod.  mgr.  Agency:  Bozell  &  Jacobs. 
Approx  cost,  $1,500. 

Strietman  Bakeries  (cookies)  two  40's,  three 
30's.  two  20's,  film.  M.  R.  Young,  Jr.  &  L.  F. 
Herndon  prod.  mgrs.  Agency:  Ralph  H.  Jones. 
Approx.  cost,  $13,000. 
Pams  Productions  Inc.,  4141  Office  Parkway, 
Dallas. 

Zesta  Saltines  (crackers)  one  30,  one  10, 
jingles  for  film.  Bob  Farrar,  prod.  mgr.  Agen- 

cy: Ralph  H.  Jones.  Agency  prod.,  Harry  Bailey. 
Humble  Oil  (gasoline)  one  581/2,  score  for 

film.  Agency:  McCann-Erickson.  John  Wallace, 
agency  prod. 

Agency  appointments... 
■  Avis  Rent-A-Car  System  Inc.,  Boston, 
has  appointed  Doyle  Dane  Bernbach, 
New  York,  effective  Jan.  1,  1963.  Cur- 

rent agency  is  McCann-Erickson,  New York. 

■  Maradel  Products  Inc.,  New  York, 
distributor  of  a  new  deodorant  product, 

Dri-Day,  has  appointed  Kenneth  Rader 
Inc.,  New  York.  Product  will  be  test- 
marketed  prior  to  national  distribution 
later  this  year. 

■  Uddo  &  Taormina  Corp.,  Brooklyn 
(Progresso  Brand  Quality  Foods), 
names  Weightman  Inc.,  Philadelphia 
for  Middle  Atlantic  market. 

■  Nutrodynamics  Inc.,  Baltimore  (phar- 
maceutical items)  appoints  W.  B.  Doner 

&  Co.,  Detroit. 

■  Beekman  Pharmaceutical  Co.,  New 
York:  Don  Kemper  Co.,  that  city,  as 

agency  for  two  as  yet  un-named  prod- ucts. 

■  The  Madison,  Washington,  D.  C,  a 
hotel  to  open  late  this  year,  appoints 
M.  Belmont  Ver  Standig  Inc.,  Washing- 

ton, D.  C,  as  agency. 

■  Marriott  Motor  Hotels,  a  subsidiary 
of  Hot  Shoppes  Inc.,  Bethesda,  Md., 

i 
Outstanding  Values  in 

Broadcast  Properties 

Excellent  fulltime  facility.  Good  poten- 
tial and  liberal  terms  to  the  qualified 

buyer.  Not  an  absentee  situation. 

Fulltime  AM  located  in  a  top  summer- 
winter  resort  area.  Ideal  for  an  owner- 

managpr-sales  manager.  Good  terms. 

Cash  downpayment  of  $15,000  can  buy 
this  major  market  suburban  station. 
Terms  of  $500  a  month  on  the  balance. 

Need  an  energetic  owner-operator. 

HAWAII 

$300,000 

CALIFORNIA 

$150,000 

NORTHWEST 

$50,000 

&  Company-f  Inc» 
RADIO  •  TV  •  NEWSPAPER  BROKERS 
NEGOTIATIONS  •  FINANCING  •  APPRAISALS 

WASHINGTON.  D.C. 
James  W.  Blackburn 
lack  V.  Harvey 
Joseph  M.  Sitrick 
Gerard  F.  Hurley 
RCA  Building 
FEderal  ̂ -9270 

CHICAGO 
H.  W.  Cassill 
William  B.  Ryan 
Hub  lackson 
333  N.  Michigan  Ave. 
Chicago,  Illinois 
Financial  6-6460 

ATLANTA 
Clifford  B.  Marshall 
Stanley  Whifaker John  C.  Williams 1102  Healey  BIdg. 
JAckson  5-1576 

BEVERLY  HILLS 
Colin  M.  Selph 
C.  Bennett  Larson 
Bank  of  Amer.  BIdg. 
9465  Wilshire  Blvd. 
Beverly  Hills,  Calif. 
CRestview  4-8151 

Commercials  in  production  . . . 
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Network  tv  gross  billings,  January-July 

ABC-TV 
CBS-TV NBC-TV TOTAL 

January 
February 

March 

April 

May 

June 

July 

Daytime Mon.-Fri. 
Sat.-Sun. 

Nighttime TOTAL 

NETWORK  TELEVISION  GROSS  TIME  BILLINGS 

1961 

$14,296,970 
21,194,926 
19,876,871 

$55,368,767 

JULY 1962 

$15,708,722 
25,864,540 
22,787,526 

$64,360,788 

% Change 

+  9.9 

+22.0 

-f  14.6 

+16.2 

JANUARY-JULY 

1961  1962 
$108,933,010  $116,399,057 
149,830,963  175,308,133 
143,918,535  160,426,213 

$402,682,508  $452,133,403 

% 
Change 

+  6.9 
+17.0 
+11.5 
+12.3 

ABC 

$16,673,662 15,757,364 
17,762,981 
17,237,755 
17,227,296 
16,031,277 
15,708,722 

MONTH  BY  MONTH  1962 
CBS 

$25,528,518 23,528,815 
25,731,519 
24,193,144 
25,380,092 
25,081,505 
25,864,540 
BY  DAY  PARTS 

NBC 

$23,578,579 21,956,372 
24,100,566 
21,899,207 
23,494,373 
22,609,590 
22,787,526 

Total 
$65,780,759 61,242,551 
67,595,066 

63,330,106 
66,101,761 63,722,372 
64,360,788 

JULY 

1961 

$14,886,654 12,391,037 
2,495,617 

40,482,113 
$55,368,767 

1962 

$19,318,271 
15,689,685 
3,628,586 

45,042,517 
$64,360,788 

% Change 

+29.8 
+26.6 
+45.4 
+11.3 

+16.2 

JANUARY-JULY 
1961 

$119,578,631 
99,022,335 
20.556,296 

283,103,877 
$402,682,508 

1962 

$140,098,615 115,360,689 
24.737,926 

312,034,788 

$452,133,403 

% 
Change 

+17.2 
+16.5 
+20.3 +10.2 
+12.3 

Source:  TvB/LNA-BAR 

appoints  M.  Belmont  Ver  Standig  Inc., 
as  agency. 

■  Siliconix  Incorporated,  Sunnyvale, 
Calif.:  Hoefer,  Dieterich  &  Brown,  San 
Francisco,  as  agency. 

BTS  branching  out 

into  five  new  cities 

Milwaukee,  Pittsburgh  and  three 
other  cities  have  been,  or  are  about  to 
be,  selected  for  branch  offices  of  Broad- 

cast Time  Sales  Inc.,  New  York.  The 
radio  rep  firm,  which  for  many  years 
has  maintained  offices  in  Chicago,  Los 
Angeles,  San  Francisco,  Detroit  and 
Philadelphia,  now  plans  a  major  expan- 

sion into  new  areas  of  actual  and  poten- 
tial radio  advertisers. 

Hopefully,  a  major  attraction  to  ad- 
vertisers in  these  new  areas  will  be 

BTS'  offer  of  free  commercials.  BTS 
will  furnish  a  complete  set  of  finished 
commercials  to  an  advertiser  that  al- 

locates a  minimum  budget  of  $10,000 
for  a  radio  test  (at  Card  rates). 

The  first  of  the  new  offices  opened 
in  Milwaukee  (2560-70  N.  32nd  St., 
telephone:  UP  1-9788)  in  August.  The 
second,  in  Pittsburgh  (30  Lakewood 
Ave.,  telephone  listing  unknown  yet) 
opened  Sept.  4.  Three  more  offices  in 
other  areas  of  advertiser  concentration 
are  expected  to  be  open  by  the  end  of 
1962. 

Carl  L.  Schuele,  BTS  president,  notes 
that  branches  in  cities  where  other  na- 

tional media  representatives  do  not 
maintain  offices  offer  regular  access  to 

advertisers  "who  are  virtually  untapped 
prospects  and  prime  targets  for  special- 

ized radio  salesmanship." 
Among  the  cities  under  consideration 

for  the  three  other  new  BTS  offices  are 
Denver,  Memphis,  Richmond,  Houston, 
Providence  and  Kansas  City. 

Big  agencies  threaten 

local  firms,  TvB  thinks 

Inroads  on  local  agency  business  by 
larger  national  agencies  are  imminent, 
according  to  Television  Bureau  of  Ad- 
vertising. 

Local  agencies  can  expect  increased 
competition  from  national  agencies  for 
the  local  manufacturer's  or  retailer's  ac- 

count during  the  next  10  years,  Nor- 
man E.  Cash,  TvB  president,  stressed 

Friday  (Sept.  14)  at  the  Grand  Rapids 
(Mich.)  Advertising  Club. 

Mr.  Cash  said  that  local  advertising 
has  failed  to  keep  pace  with  the  growth 
rate  of  national  advertising.  This  fail- 

ing, he  explained,  "is  largely  the  result 
of  the  myopic  one-medium  prejudice 
held  by  local  advertisers  and  agencies. 
Very  simply,  they  have  failed  to  meet 

the  challenges  of  today's  advertising 
media." 
Mr.  Cash,  who  cited  various  cam- 

paigns started  by  local  agencies  that 
resulted  in  national  prominence  for 

their  clients,  said:  "There's  money  to 
be  made  from  many  so-called  local  ac- 

counts, and  either  local  agencies  are 
going  to  rise  to  the  challenge  or  the 
bigger  agencies  are  going  to  come  in 
and  fill  the  need  on  the  local  scene." 

EXCLUSIVE  BROADCAST  PROPERTIES 

SOUTHWEST 

MIDWEST 

EAST 

WEST 

-Fulltime  radio  station  with  owner-operator  profit 
of  over  $25,000.00.  Priced  at  190,000.00  with 
$30,000.00  down. 

-Land-building  included  with  single  station  mar- 
ket radio  property  that  grossed  $90,000.00  in 

1961.  Total  sale  price  is  $90,000.00— all  cash. 

-Good  cash  flow  to  owner-operator  on  gross  of 
$120,000.00— plus.  Requires  29%  down  on  total 
price  of  1200,000.00. 

-Major  network  VHF  TV  station  serving  growth 
area.  Assets  of  $900,000.00  and  sales  of  over 
$1,000,000.00.  Priced  at  $2,500,000.00  with  29% down. 

AND  ASSOCIATES,  INC. 

John  F.  Hardesty,  President 

NEGOTIATIONS  •  APPRAISALS  •  FINANCING  OF  CHOICE  PROPERTIES 
WASHINGTON,  D.  C.  CHICAGO 
Ray  V.  Hamilton 
1737  De  Sales  St.,  N.W. 
Executive  3-3456 Warren  J.  Boorom 

New  York 

Richard  A.  Shaheen 
John  D.  Stebbins 
Tribune  Tower 
DEIaware  7-2754 

DALLAS 
Dewitt  Landis 
1511  Bryan  St. 
Riverside  8-1175 Joe  A.  Oswald 

New  Orleans 

SAN  FRANCISCO 
John  F.  Hardesty 
Don  Searle 
111  Sutter  St. 
EXbrook  2-5671 
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Radio  chided  on  selling  practices,  research 

AGENCY  EXECUTIVE  URGES  STATIONS  TO  STIFFEN  RATES 

A  call  for  radio  to  clean  up  its  sell- 
ing practices  and  polish  up  its  research 

was  issued  last  week  by  Donald  E.  Leon- 
ard, vice  president  and  media  director 

of  Fuller  &  Smith  &  Ross,  New  York. 
Mr.  Leonard  was  principal  speaker 

at  a  Tuesday  luncheon  during  the  an- 
nual station  clinic  of  CBS  Radio  Spot 

Sales,  held  at  the  Plaza  Hotel  in  New 
York. 

Critical  of  Barter  ■  He  said  radio 
should  stiffen  its  rate  cards,  get  rid  of 

barter,  and  spend  more  time  selling 
against  its  print  competition  than 
against  other  radio  stations.  He  con- tinued: 

"For  a  medium  with  the  potential  to 
meet  growing  population  and  buying 
capabilities  without  adding  too  much  in 
cost,  for  a  medium  which  rightfully 
prides  itself  in  public  service,  for  a 
medium  which  can  claim  two  exclusive 

advantages — it  is  absolutely  everywhere 
and  it  is  a  divided-attention  medium- 

radio  is  undersold  and  under-rated, 
even  by  its  own  people. 

"Advertising  people  want  radio  peo- 
ple to  apply  their  knowledge  to  client 

problems — their  intimate  knowledge  of 
each  market  place.  Your  people's  pro- 

fessional advice  is  second  in  value  only 
to  the  value  of  radio.  Radio  must  na- 
swer  the  crying  need  for  quality  and 

professionalism." To  be  "professional"  about  radio, 
Mr.  Leonard  said,  agencies  need  pro- 

fessional research  information  from  sta- 
tions— detailed  and  documented  infor- 

mation that  will  give  them  for  stations 
the  same  sort  of  audience  data  that 
New  Yorker,  McC  all's,  Sports  Il- 

lustrated and  a  few  other  magazines 
supply  about  their  audiences. 

He  urged  that  stations  not  make  off- 
card  deals.  "It  takes  two  to  break  a  rate 
card,'  he  reminded.  But  he  said  that 
the  agency  buyer  is  "only  doing  his 
duty  to  his  client"  when  he  asks  for off-card  deals. 

Friend  of  Medium  ■  Mr.  Leonard 
was  introduced  by  Maurie  Webster, 
vice  president  and  general  manager  of 
CBS  Radio  Spot  Sales,  as  an  old  and 
valued  friend  of  radio. 

In  clinic  sessions  before  and  after  the 
luncheon  Mr.  Webster  announced  three 
major  objectives  for  the  station  rep- resentative firm  in  1963: 

(  1 )  "Fullest  possible  coverage  of  the 
top  decision  makers  in  all  offices"  of 
clients  and  prospective  chents  and  their 
agencies,  with  the  various  regional  of- 

fices of  CBS  Radio  Spot  Sales  teaming 
up  to  make  presentations  where  client 
and  agency  have  headquarters  in  dif- 

ferent cities  or  where  either  maintains 
important  district  offices;  (2)  stepped- 
up  activity  in  tailor-made  presentations 
directed  to  specific  industry  categories; 

(3)  a  new  "RadioMarketing"  service which  will  develop  specific  radio-use 
proposals  for  advertisers  not  now  using radio. 

Added  Radio  ■  Mr.  Webster  said 
that  in  a  trial  run  of  the  new  Radio- 
Marketing  technique  last  spring  three 
major  Chicago  advertisers  made  basic 
budget  changes  in  order  to  add  spot 
radio  in  a  number  of  their  markets. 

Heading  the  official  delegation  with 
Mr.  Webster  were  Arthur  Hull  Hayes, 
president  of  CBS  Radio;  James  M.  Sew- 

ard, executive  vice  president;  Fred 
Ruegg,  vice  president  in  charge  of  sta- 

tion administration,  and  Richard  F. 
Hess,  assistant  to  Mr.  Ruegg. 

CBS  Radio  Spot  Sales'  district  sales 
manager  on  hand  for  the  clinic  were 
Charles  E.  Burge,  Chicago;  Roland  Mc- 
Clure,  Los  Angeles;  Joseph  K.  Marshall, 
San  Francisco:  Ralph  H.  Patt  Jr.,  De- 

troit; George  P.  Crumbley  Jr.,  Atlanta; 
Eugene  R.  Myers,  St.  Louis,  and  Ron- 

ald M.  Gilbert,  acting  sales  manager, 
New  York.  General  managers  and  sales 
managers  for  the  stations  represented  by 
CBS  Radio  Spot  Sales  also  participated. 

BROADCASTING,  September  17,  1962 

lOVIES  ARE^^R  THAN  EVER! 

And  Pittsburgh's  great  movie  station— 
WIIC— has  a  wealth  of  fine  M-G-M  and 

20th-Fox  films  that  will  sell  for  you! 

Spots  are  now  available  in: 

SATURDAY  NIGHT  AT  THE  MOVIES  Part  II 

(11:10  p.m.  Saturdays) 

SUNDAY  AFTERNOON  AT  THE  MOVIES 

(1 :00  p.m.  Sundays) 

WIIC 

CSMNEL 11 

Represented  nationally  by  Blair-TV 
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NOW!  IN  ROCHESTER,  N.Y.- 

MORE 

I 

CHANNEL  10  NOW  GIVES  YOU 

COVERAGE  SECOND  TO  NONE! 

We've  moved  our  antenna  sixty 

feet  up  to  the  top  of  the  transmitter  on 

Pinnacle  Hill— 511  feet  above 

average  terrain! 

More  height  means  more  reach  to  more 

viewers  in  the  rich,  eleven-county 

Rochester  market!  More  exposure  for 

your  sales  message!  More  value  for 

your  advertising  dollar! 

Now  more  than  ever  before,  we  offer 

vou  a  "ten-strike"  on  Channel  10! 

WHEC-TV 
CHANNEL  10,  ROCHESTER,  N.Y^ 
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  GOVERNMENT   

STIFF  WARNING  TO  STATIONS 

WLLE  promotion  piques  FCC  to  notify  stations 

to  beware  irresponsible  programming  or  wild  promos 

Minow  with  JFK 

FCC  Chairman  Newton  N. 

Minow  was  in  the  party  that  ac- 
companied President  Kennedy  on 

his  tour  of  the  nation's  space  fa- cilities last  week. 

A  spokesman  in  Mr.  Minow's office  explained  that  with  the 

FCC's  interest  in  space  communi- 
cations, the  chairman  felt  that  a 

tour  of  space  facilities  with  offi- 
cials of  the  National  Aeronautics 

&  Space  Administration  who  ac- 
companied the  President  would 

be  fruitful. 

All  broadcast  licensees  were  put  on 
official  notice  by  the  FCC  last  week 
that  the  next  station  which  utilizes 

"repetitious  playing  of  one  record,  in- 
terspersed with  an  off-color  story,  dis- 

cordant sounds  and  other  vagaries"  will be  in  serious  trouble. 

The  warning  came  in  an  FCC  de- 
cision affirming  its  earlier  approval  of 

the  sale  of  WSHE  (now  WLLE)  Ra- 
leigh, N.  C,  to  Raleigh-Durham  Broad- 

casting Co.  from  Raleigh  Broadcasting 
Corp.  for  $180,000.  On  its  first  day  of 
operation  of  WLLE,  the  new  owner 
programmed  only  one  record  over  and 

over,  interspersed  with  the  "discordant 
sounds"  and  "smutty  remarks"  (Broad- 

casting, March  12). 
A  letter  from  the  FCC  admonishing 

WLLE  will  be  sent  to  all  stations  be- 

fore "taking  further  regulatory  action 
in  an  individual  case,"  the  agency  said. Stockholders  in  WLLE  include  Edward 
B.  Kemm,  Ralph  J.  Baron  and  Judith 
M.  Baron.  Messrs.  Kemm  and  Baron 
also  have  a  controlling  interest  in  WILA 
Danville,  Va. 

In  defense  of  its  Feb.  15  program- 
ming, WLLE  told  the  FCC  that  it  was 

intended  as  a  "forceful  and  exuberant" 
announcement  that  the  station  had 
changed  hands  and  would  be  directed 
toward  the  Negro  audience  in  the  fu- 

ture. The  new  owners  said  that  they 

wanted  to  "make  as  strong  an  im- 
pression as  possible"  and  agreed  that 

one  joke  (taped  in  advance  and  re- 
peated several  times)  was  "not  in  the 

best  of  taste,  that  it  might  better  have 
been  omitted  and  that  it  will  not  be 

repeated." WLLE  pointed  out  that  several  sta- 

tions had  engaged  in  similar  one-day 
programming  in  the  past  for  a  special 

promotion. 
The  FCC  also  charged  WLLE  with 

prematurely  using  its  new  call  letter, 
but  said  this  was  "based  on  a  mis- 

understanding." The  FCC  said,  the 
fact  the  promotional  practices  ques- 

tioned were  broadcast  for  only  one  day 
does  not  justify  the  deed. 

'Exuberance'  Fine  ■  The  commission 

said  that  it  had  no  wish  to  "stultify  ex- 
uberance" in  licensees,  but  the  WLLE 

actions  do  not  qualify  "either  as  in- 
ventive or  as  in  the  public  interest." 

Rather,  the  agency  continued,  such  pro- 
gramming was  obviously  designed  to 

serve  the  new  owner's  private  economic 
interest  by  shocking  the  community. 

While  past  industry  promotion  prac- 
tices are  no  excuse,  the  FCC  said  it  is 

taking  no  further  action  against  WLLE 
because  "the  licensee  may  have  been 
influenced  by  a  belief  that  such  meth- 

ods were  acceptable." In  warning  all  licensees  not  to  do  the 
same  thing,  the  FCC  did  not  delineate 
"off-color  story,  discordant  sounds  and 
other  vagaries"  which  got  WLLE  in 
trouble.  Here  are  WLLE  aired  com- 

ments which  caused  the  FCC  to  crack 
down: 

"Did  you  hear  about  the  goose  that 
got  on  the  subway  and  got  peopled  five 

times  before  he  got  off?"  President 
Kennedy  has  just  passed  his  Cabinet  on 

the  way  to  Florida."  "News  flash: 
55,000  people  have  been  reported 

drowned  on  the  Sahara  Desert."  Single 
record  played  over  and  over  for  entire 

day  by  WLLE  was  "Lost." Commissioner  Robert  T.  Bartley  dis- 
sented and  voted  for  a  hearing  on  Ra- 

leigh-Durham's qualifications  to  be  a  li- 
censee. He  said  WLLE's  first-day  pro- 

gramming "was  an  affront  to  the  com- 
munity involved  and  in  derogation  of 

the  public  interest." 

FTC  Outgro  hearing 

based  on  tv  spots 
The  Federal  Trade  Commission  in  a 

hearing  last  week  charged  that  Outgro 
has  been  falsely  represented  in  tv  com- 

mercials as  curing  and  correcting  in- 
grown toenails.  A  substantial  part  of 

the  commission's  case  rested  on  alleged- 
ly misleading  commercials  for  the  prod- 

uct, made  by  Whitehall  Labs  Div., 
American  Home  Products  Corp. 
(Broadcasting,  April  30). 

The  FTC  introduced  storyboards  and 

tv  continuity  into  evidence,  showed  the 
commercial  film  to  the  hearing  examin- 

er. The  commission  claimed  Whitehall 
attempted  to  establish  that  Outgro  will 
offer  immediate  relief  from,  and  will 
cure  ingrown  toenails.  The  company 
contended  that  using  the  product  will 

"guard  against  infection"  as  claimed 
and  that  Outgro  was  never  represented 
as  offering  relief  from  ingrown  toenails 
but  against  pain  resulting  from  the  af- 

fliction. Whitehall  denied  all  FTC  alle- 
gations of  false  and  misleading  adver- 

tising. 

The  visual  representations  cited  by 

the  commission  from  Outgro  advertis- 
ing depict  a  swollen  big  toe,  skin  en- 

croaching on  the  toenail  and  lightning 
shots  of  pain  emanating  from  the  toe. 

The  title  above  says  "Relieves  pain  in- 
stantly." The  next  shot  shows  the  toe, 

still  swollen,  no  pain  marks,  titled 

"Guards  against  infection."  The  fol- 
lowing frame  presents  the  big  toe  in 

normal  condition,  swelling  receded, 
"Normal  foot  comfort,"  followed  by 
the  swollen  toe  v/ith  lightning  marks 
and  the  normal  toe,  simultaneously, 
split-screen.  Above  the  swollen  toe 
"Ingrown  toenail;"  over  the  normal 
one  "Outgro."  The  next  scene  is  iden- 

tical with  addition  of  a  large  white  "X" over  the  painful  member. 

The  commission  claimed  that,  con- 
trary to  the  advertising,  using  Outgro 

as  directed  will  have  no  significant 
effect  upon  pain  or  infection  nor  will 
it  cure  or  offer  relief  from  ingrown  toe- 
nails. 

The  FTC  further  claimed  the  name 

"Outgro"  is  deceptive  in  itself.  White- 
hall denies  this,  claiming  the  name  is 

not  meant  to  be  descriptive  and  was 
registered  in  the  U.  S.  Patent  Office  in 
1930  pursuant  to  the  Trademark  Act 
of  1905  which  specifically  prohibited 

the  registration  of  all  descriptive  trade- marks. 

Ted  Bates  &  Co.,  agency  for  Outgro, 
was  not  cited  in  the  FTC  complaint. 

FCC's  composite  week 
The  FCC  has  reported  that  the 

dates  listed  below  constitute  the 
composite  week  for  use  in  the 
preparation  of  program  log  anal- 

yses submitted  with  applications 
for  am,  fm  and  tv  license  renew- 

als in  1963.  This  applies  as  well 
to  applications  for  major  changes 
in  broadcast  facilities.  The  dates 
are  as  follows: 

Sunday  June  10,  1962 
Monday  Feb.  19,  1932 
Tuesday  Feb.  20,  1962 
Wednesday  March  7,  1962 
Thursday  Nov.  16,  1961 
Friday  May  11,  1962 
Saturday      Sept.  30,  1961 
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Almost  Beyond  Belief . . . 

Mr.  F.  E.  Vale,  General  Manager  of  Station  KLMX,  Clayton,  New  Mexico,  reports 

on  the  new  Gates  Ambassador  Single  Channel  Transistor  Audio  Console : 

The  results  are  not  only  amazing,  they  are  outstanding  and  almost  beyond  belief.  We  are 
getting  full  value  from  our  decision  to  purchase  the  Gates  Ambassador  transistorized  console.  99 

Stir  your  listener's  imagination  with  a  completely  new  programming 
format  built  around  the  Ambassador's  touch-control  nerve  center.  For 
example : 

MUSIC:    ESTABLISH  THEME,  UNDER. 
ANNCR:  This  is  Entertainment  Central. 

MUSIC:    UP  AND  UNDER. 

ANNCR:  WZZZ  is  now  programming  through  the  dra- 
matically new  touch-control  nerve  center  located 

in  Studio  A.  Red  control-contact  Number  8— 
one  of  12  conunand  circuits  readied  with  a 
special  entertainment  payload— is  in  prime  posi- 

tion. All  systems  are  go! 
MUSIC:    UP  FULL. 

The  totally  new  12-position  touch-control  nerve  center  provides  almost 
unlimited  programming  from  a  wide  range  of  tape  and  ET  sources. 
Turntables  and  tape  machines  are  readied  and  then  activated  at  the  pre- 

cise moment  by  the  Ambassador's  illuminated  touch-control  keys.  You 
have  complete  control  coordination. 

And,  as  illustrated  above,  you  can  capitalize  on  this  new  switching  concept 
with  an  exciting  new  format  right  out  of  the  space  age — emphasizing 
push-button  command  and  control  communications. 

Let  us  tell  you  more  about  the  Ambassador. 
Send  for  Brochure  No.  105  today. 

Our  iOth  Year,  1922-1962 

GATES 
GATES  RADIO  COMPANY 

Subsidiary  of  Harris-Intertype  Corporation 
QUINCY,  ILLINOIS 

Offices  in:  HOUSTON,  NEW  YORK,  LOS  ANGELES,  WASHINGTON,  D.C. 
In  Canada:  CANADIAN  MARCONI  COMPANY 
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ALWAYS  MEANS  BUSINESS! 

CROSLEY  KEEPS  WLWI,  4-3 

Indianapolis  ch.  13  decision  draws  hot  dissents,- 

Minow,  in  minority,  terms  agreement  'horse  trade' 

MID-MICHIGAN'S 

BIG  No.  1  BUY 

1320 

Represented  by  Venard,  Rintoul  «■  McConnell 

In  the  face  of  three  sharply  worded 
dissents — in  which  the  FCC  majority 

was  accused  of  sanctioning  a  "horse- 
trade  .  .  .  [for]  a  pubUcly-franchised  tv 
channel" — a  four-man  commission  ma- 

jority last  week  made  official  Crosley 

Broadcasting  Co.'s  operation  of  ch.  13 
(WLWI  [TV])  Indianapolis. 
As  indicated  by  instructions  to  its 

staff  issued  10  days  ago  (Broadcasting. 
Sept.  10),  a  4-3  FCC  approved  (1)  an 
agreement  between  Crosley  and  WIBC 
Indianapolis  whereby  the  latter  would 
dismiss  its  ch.  13  application  and  (2) 

the  sale  of  Crosley's  WLWA  (TV)  At- lanta to  WIBC. 

Individual  written  statements  of  the 
three  dissenters  were  so  strong  that  a 
member  of  the  majority,  Commissioner 
Rosel  H.  Hyde,  submitted  a  statement 
of  "additional  views"  in  rebuttal.  Join- 

ing Commissioner  Hyde  in  approving 
the  Indianapolis-Atlanta  actions  were 
Commissioners  Robert  E.  Lee,  T.  A.  M. 
Craven  and  John  S.  Cross. 

The  dissents,  described  by  a  veteran 
FCC  official  as  the  most  discordant 

public  statements  ever  by  commission- 
ers, were  lodged  by  Chairman  Newton 

N.  Minow  and  Commissioners  Robert 
T.  Bartley  and  Frederick  W.  Ford. 

The  majority  decision  maintained  that 
the  Crosley-WIBC  agreement  meets  the 
requirements  of  Sec.  311  of  the  Com- 

munications Act — dealing  with  pay- 
ments of  expenses  in  return  for  the  dis- 

missal of  competing  applicants.  All 
three  dissenters,  in  turn,  cited  the  same 
section  as  the  basis  for  their  dissents  and 
maintained  that  the  decision  flouts  the 

FCC"s  processes. 
They  charged  the  Atlanta  sale  consti- 

tutes extra  consideration  above  expenses 
to  WIBC  for  withdrawing  its  ch.  13  ap- 

plication in  violation  of  Sec.  311. 
The  majority  relied  heavily  on  the 

statement  of  an  accountant  that  the 
price  for  WLWA  was  reasonable. 

Crosley  is  paying  WIBC  $100,007  as 
reimbursement  for  expenses  encount- 

ered by  the  latter  in  processing  its  ch. 
1  3  application  for  eight  years.  A  con- 

tingent agreement  was  the  sale  of 
WLWA  to  WIBC  Inc.  for  $2.25  million- 
plus  book  value  of  working  capital, 
bringing  the  estimated  price  to  $3.3 
million. 

The  Long  History  ■  While  Crosley 
has  been  operating  WLWI  under  tem- 

porary authority,  WIBC  actually  has 
held  a  valid  grant  for  ch.  13  since  last 
fall.  Crosley  won  originally  over  WIBC 
and  two  other  applicants  in  a  1957 
FCC  4-3  decision  which  was  remanded 

by  the  courts  because  Commissioner 
T.  A.  M.  Craven  had  participated  with- 

out hearing  oral  argument. 
In  a  re-evaluation  of  the  criteria 

(the  other  two  applicants  had  dropped 
out),  the  FCC  in  October  1961  awarded 
ch.  13  to  WIBC  Inc.  on  local  ownership 
and  diversification  of  mass  media.  Cros- 

ley also  owns  WLW-WLWT  (TV)  Cin- 
cinnati, WLWD  (TV)  Dayton  and 

WLWC  (TV)  Columbus,  all  Ohio. 

The  four-man  majority  said  that  ex- 
amination of  documents  submitted  by 

the  two  parties  in  answer  to  FCC  ques- 
tions "persuades  the  commission"  that 

WIBC  expenses  were  "reasonable  and 
prudent"  and  that  the  "purchase  price 
for  the  Atlanta  tv  station  does  not  rep- 

resent an  additional  payment  to  WIBC 

for  dismissal  of  its  application." 
Minow  Dissents  ■  "A  horse-trade  is  a 

perfectly  appropriate  conclusion  to  a 
bargaining  session  between  dealers  in 
horses,"  Chairman  Minow  said  in  a 
three-page  dissent.  "But  it  is  not  an 
appropriate  conclusion  for  a  hearing 
designed  to  select  on  a  public  record  the 
most  responsible  licensee  of  a  publicly- 

franchised  tv  channel." 
"How  have  we  come  to  this?"  he 

asked.  "How  can  it  be  consistent  with 
the  public  interest  to  permit  the  parties 
to  treat  our  judgment  as  a  bargaining 
counter,  nullifying  it  through  private  ar- 

rangements for  private  purposes?" 
It  is  clear,  the  chairman  maintained, 

that  Crosley's  agreement  to  sell  WLWA 
is  "in  consideration  of  WIBC's  agree- 

ment to  withdraw."  The  FCC  should 
"at  the  very  minimum,"  he  said,  hold 
a  hearing  to  determine  the  "reasonable- 

ness" of  the  sales  price  for  WLWA  and 
what  other  parties  would  be  willing  to 

pay.  Chairman  Minow  voted  for  re- 
opening the  record  to  determine  whether 

either  Crosley  or  WIBC  is  qualified  to 
hold  the  license  and  to  accept  compet- 

ing applications  for  ch.  13.  "Surely 
neither  party  now  before  us  is  in  posi- 

tion to  claim  protection  from  new  com- 

petitors," he  said. The  chairman  also  turned  his  verbal 

guns  on  the  commission  itself  with  these 
words:  "Our  process  for  the  resolution 
of  comparative  license  contests  has  not, 
to  put  the  matter  bluntly,  always  won 
public  confidence.  The  contempt 
which  these  parties  have  displayed  for 
it  is  paralleled  by  a  wide-spread  public 
concern  for  its  fairness.  .  .  .  There  is 
a  need  for  a  basic  rethinking  of  the 
entire  procedure.  .  .  .  No  list  of  criteria, 
no  set  of  procedures  which  this  agency 

employs — now  or  in  the  future — can 
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Radio  engineers  to  pay  homage  to  Commissioner  T.  A.  M.  Craven 
FCC  Commissioner  T.  A.  M. 

Craven,  a  former  broadcast  engineer- 
ing consultant,  will  be  honored  by 

fellow  engineers  Sept.  28  when  the 
Professional  Group  on  Broadcasting 
of  the  Institute  of  Radio  Engineers 
gives  him  a  special  award  for  long 
and  outstanding  contributions  to 
radio  and  broadcasting. 

The  presentation  will  be  made  dur- 
ing the  12th  annual  broadcasting 

symposium  of  the  IRE  group  in 
Washington,  D.C.  Commissioner 
Craven  will  be  the  speaker  of  the 
evening  at  the  banquet.  A.  Prose 
Walker,  of  Collins  Radio  Corp.,  will 
be  toastmaster. 

Commissioner  Craven,  who  has 
served  as  a  Navy  officer,  FCC  chief 
engineer,  broadcast  consulting  engi- 

neer and  FCC  commissioner  twice, 
will  be  70,  the  mandatory  retirement 
age  for  government  career  officials, 
on  Jan.  31.  He  could  continue  in 

government  service  under  Presiden- 
tial dispensation.  There  has  been 

talk  that  President  Kennedy  may 
name  him  one  of  the  incorporators 
and  a  director  of  the  Satellite  Com- 

munications Corp. 
Mr.  Craven  was  appointed  to  his 

current  FCC  term  by  the  then  Presi- 
dent Eisenhower  in  June  1956.  His 

term  expires  June  30,  1963.  He 
served  a  full  seven-year  term  as  FCC 
commissioner  when  named  by  Presi- 

dent Roosevelt  in  1937. 

Born  in  1893  in  Philadelphia,  Mr. 
Craven  was  graduated  from  the  U.S. 
Naval  Academy  in  1913.  He  holds 

Mr.  Craven 

Long  service  cited 

the  rank  of  Commander,  USN  Re- 
tired. During  World  War  I  he  re- 
ceived recognition  for  establishing 

a  fleet  communications  system  that 
delivered  orders  to  convoys  without 
revealing  their  positions  to  the  enemy. 
He  resigned  his  commission  in  1930 
and  entered  private  radio  consulting 

practice.  During  this  time,  in  asso- 
ciation with  Raymond  Wilmotte,  he 

designed  and  built  the  first  direction- 
al antenna.  He  was  appointed  FCC 

chief  engineer  in  1935  and  became  a 
commissioner  in  1937. 

After  serving  as  a  commissioner 
for  a  full  term,  Mr.  Craven  returned 
to  private  industry  to  become  vice 
president  of  Cowles  Broadcasting  Co. 
In  December  1949  he  left  the  Cowles 

organization  to  become  senior  mem- 
ber of  the  consulting  engineering  firm 

of  Craven,  Lohnes  &  Culver,  from 
which  he  was  again  named  to  the 
FCC. 

Since  last  year  Mr.  Craven  has 
headed  an  FCC  group  working  on 
space  communications.  He  has  been 
an  active  participant  in  international 
radio  conferences,  including  the  1927 
Washington  meeting  which  drew  up 
the  first  major  world-wide  frequency 
allocation. 

The  broadcasting  symposium  will 
be  Sept.  27-29.  Sessions  will  be  held 
at  the  Willard  Hotel  in  Washington. 
Planned  is  a  field  trip  to  the  God- 
dard  Space  Flight  Center  at  Belts- 
ville,  Md.  Engineering  papers  are 
scheduled  on  fm  stereo,  vhf  and  uhf 
translators,  vhf  and  uhf  measure- 

ments, Telstar,  color  tv  and  tv  tape 
recording.  Jarrett  L.  Hathaway, 
NBC,  will  receive  the  Scott  Helt 
award.  Raymond  F.  Guy  is  chair- 

man of  the  meeting. 

win  respect  unless  we  ourselves  respect 

them." Commissioner  Bartley  ■  The  real 
question  before  the  FCC  is  whether 
WIBC  would  dismiss  its  ch.  13  applica- 

tion if  it  were  not  given  the  opportunity 
to  buy  WLWA,  Commissioner  Bartley 

said.  "The  answer  is  clear,"  he  charged. 
"WIBC  would  not." 

According  to  the  record,  he  said, 
purchase  of  a  Crosley  station  by  WIBC 

"was  the  moving  factor"  in  negotiations for  the  ch.  13  withdrawal  and  therefore 
the  WLWA  sale  constitutes  something 

of  value  greatly  exceeding  WIBC's  ex- 
penses, he  said.  It  appears,  he  said, 

that  Crosley's  original  asking  price  for 
the  Atlanta  property  was  "negotiated 
at  great  length"  before  a  figure  accept- able to  WIBC  was  reached. 

Commissioner  Bartley  also  charged 
that  the  agreement  itself  is  inconsistent 
with  the  public  interest  because  it  would 

"deal  away,  by  private  bargaining,"  the 
considerations  to  which  the  FCC  de- 

voted "careful  study."  A  second  grant 
to  Crosley  would  return  the  very  situa- 

tion of  conecentration  which  the  FCC 

deemed  a  serious  disadvantage  to  Cros- 

ley, he  said. 
"Serious  questions  arise,  also,  as  to 

whether  these  applicants  are  abusing  the 
commission  processes  to  further  their 
own  private  gains  and  whether  their 
willingness  to  trade  in  permits  and  li- 

censes is,  in  fact,  trafficking,"  Commis- sioner Bartley  said. 
Commissioner  Ford  ■  Commissioner 

Ford  also  charged  the  majority  decision 

"does  violence  to  our  processes,  under- 
mining the  integrity  of  the  comparative 

hearing  procedure."  He  said  he  was 
particularly  concerned  because  "WIBC 
has  completely  repudiated  its  proposal 

in  the  comparative  proceeding."  He  said 
he  voted  for  WIBC  last  fall  largely  be- 

cause it  was  locally  owned  and  man- 

aged. "However,  in  this  case  the  willingness 
of  WIBC  to  abandon  its  plans  for  In- 

dianapolis in  order  to  take  over  a  sta- 
tion many  miles  away  tends  to  rebut  the 

presumption  [that  local  ownership  makes 
the  station  more  responsive  to  local 
needs]  and  seriously  prejudices  the 

applicant's  position." Eight  Years  Enough  ■  Answering  the 
dissents.  Commissioner  Hyde  said  that 

all  FCC  actions  are  based  on  private 
proposals.  He  pointed  out  that  both 
applicants  had  been  found  qualified  and 
that  the  purpose  of  the  hearing  was  to 
resolve  a  conflict  for  the  same  channel. 

"A  proposal  to  resolve  the  conflict 
was  submitted  which  the  commission 

finds  consistent  with  law  and  in  the  pub- 

lic interest,"  he  said.  "The  public  in- 
terest is  also  served  by  bringing  this 

protracted  proceeding  to  a  conclusion. 
Eight  years  of  hearings  and  litigation 

are  enough." WIBC  Inc.  also  operates  WIBC-FM 
Indianapolis.  WIBC  is  wholly  owned 
by  Richard  M.  Fairbanks  and  family, 
who  also  have  a  30%  interest  in  the 
Indianapolis  Star  and  News.  Crosley  is 
a  subsidiary  of  AVCO  Corp.,  a  public- 

ly owned  company. 

FCC  meeting  schedule 
altered  this  week 

The  regular  weekly  meeting  of  the 
FCC  has  been  moved  up  one  day  this 
week  to  tomorrow  (Tuesday)  because 
of  a  two-day  session  (Wednesday  and 
Thursday)  the  commission  plans  with 

56  (GOVERNMENT) BROADCASTING,  September  17,  1962 



AGAIN  THIS 

FALL 

^  The  Defenders 

^  Bonanza 

'^k  Andy  Griffith 

^  Empire 

#  Danny  Thomas 
Show 

Huntley-Brinkley 

^  Lucille  Ball  Show 

Saints  and  Sinners 

Red  Skelton  Show 

^  Dick  Powell  Show 

Garry  Moore  Show 

^  The  Virginian 

^  Jack  Benny  Show 

^  Perry  Como  Show 

^  Alfred  Hitchcock 

-P:  Doctor  Kildare 

#  Hazel 

Sam  Benedict 

Rawhide 

Sing  Along  With 
Mitch 

Perry  Mason 

Have  Gun,  Will 

Travel 

Gunsmoke 

Route  66 
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HENRY  HEARING  FRIDAY 

Little  opposition  expected  to  IVIemphis  lawyer 

who  is  scheduled  to  take  over  Cross  post  at  FCC 

AT&T.  Also  tomorrow,  the  commis- 
sioners will  attend  a  luncheon  meeting 

of  the  National  Mobile  Radio  System 
convention  in  Washington  at  which 
Rep.  Emanuel  Celler  (D-N.  Y.)  will 
be  the  principal  speaker. 

Rep.  Celler,  chairman  of  the  House 
Judiciary  Committee,  and  its  Antitrust 
Subcommittee,  will  talk  on  alleged 
monopolies  in  the  communications  in- 

dustry. Commissioner  Robert  E.  Lee 
will  address  the  Wednesday  night  con- 

vention banquet  and  several  FCC  staff- 
ers are  on  the  program. 

The  FCC-AT&T  meeting  will  be 
closed  and  will  cover  all  phases  of  the 

telephone  company's  operations  which 
are  subject  to  FCC  jurisdiction,  a 
spokesman  said. 

Hearing  set  by  FCC 
in  Miami  ch.  10  case 

A  hearing  for  ch.  10  Miami,  Fla., 
was  officially  set  by  the  FCC  last  week: 
however,  no  date  was  specified. 
Named  as  parties  were  WI,BW-TV, 

now  operating  on  the  channel  (for  re- 
newal of  license);  Civic  Tv  Inc.,  South 

Florida  Tv  Corp.  and  Miami  Tv  Corp.. 
for  new  station  on  ch.  10. 
National  Airlines  (WPST-TV), 

which  formerly  operated  on  ch.  10  but 
whose  grant  was  voided  by  the  FCC 
for  ex  parte  contacts,  had  also  applied 
for  the  channel  (Broadcasting,  July 
30),  but  the  FCC  refused  to  accept  its 
application.  The  company  has  appealed 
the  FCC's  denial  to  the  U.  S.  Court  of 
Appeals. 

In  ordering  the  hearing,  the  com- 
mission denied  as  premature  petitions 

by  Civic  and  South  Florida  for  waivers 
of  FCC  rules  concerning  specification 
of  transmitter  locations.  Those  com- 

panies had  asked  the  waivers  on  the 
possibility  that  should  WPST-TV  or 
WLBW-TV  fail  to  gain  the  channel, 
they  might  be  willing  to  sell  already 
constructed  and  permissible  transmitter 
sites  and  spare  the  winning  applicant 
construction  cost. 

E.  William  Henry,  selected  by  Presi- 
dent Kennedy  to  succeed  John  S.  Cross 

on  the  FCC,  will  appear  before  the 
Senate  Commerce  Committee  Friday 
for  a  hearing  on  his  nomination. 

Indications  are  that  the  committee 
will  swiftly  approve  the  nomination,  a 
seven-year-term,  and  send  it  on  to  the 
Senate  for  confirmation — possibly  as 
early  as  Saturday,  if  the  Senate  is  in 
session  that  day.  Otherwise,  that  body 
would  be  expected  to  act  on  the  matter 
early  next  week. 

Sen.  John  O.  Pastore  (D-R.I.),  chair- 
man of  the  Communications  Subcom- 

mittee, will  preside  at  what  will  be  the 
second  hearing  held  by  the  committee, 
in  this  Congress,  on  an  FCC  nomina- 

tion. The  first  involved  FCC  Chairman 
Newton  N.  Minow  (Broadcasting, 
Feb.  13,  1961). 

Mr.  Henry  is  not  expected  to  run 
into  any  trouble  at  the  hearing.  But 
committee  members  are  sure  to  ques- 

tion him  closely  about  what  he  believes 

the  FCC's  role  with  regard  to  broad- 
casting should  be.  To  most  committee 

members,  the  33-year-old  Memphis  at- 
torney is  an  unknown  quantity.  None 

had  ever  even  heard  of  him  before  the 
President  said  he  would  appoint  him 
to  the  FCC. 

Favors  Strong  Line  ■  In  interviews 
since  being  tapped  by  the  President, 
Mr.  Henry  has  indicated  that  he  favors 
a  strong  regulatory  role  for  the  com- 

mission and  would,  therefore,  line  up 
with  Chairman  Minow  on  most  contro- 

versial votes.  He  feels  the  FCC  should 

use  its  powers  to  make  sure  that  broad- 
casters live  up  to  their  obligations.  He 

also  believes  the  commission  has  the 
power  to  regulate  programming  and 
should  use  it  if  the  broadcasting  indus- 

try "does  not  recognize  it  is  dealing  in 

a  public  trust"  (Broadcasting,  Sept. 

10). 

Besides  broadcasting  matters,  the 
questioning  is  expected  to  deal  with 

Mr.  Henry's  views  regarding  FCC  regu- 
lation of  the  private  corporation  pro- 

vided for  in  the  recently  enacted  Com- 
munications Satellite  Act  (Broadcast- 

ing, Sept.  3).  That  act  assigns  the  FCC 
the  responsibility  of  regulating  the  cor- 

poration that  will  own  and  operate  the 
U.  S.  portion  of  the  proposed  space 
communications  system.  Two  commit- 

tee members.  Sens.  Ralph  Yarborough 
(D-Tex.)  and  E.  L.  (Bob)  Bartlett  (D- 
Alaska),  opposed  the  bill  at  least  partly 
because  they  felt  the  FCC  would  lack 
the  ability,  will,  or  both,  to  perform 
this  regulatory  function. 

Commissioner  Cross,  an  Arkansas 
Democrat  who  joined  the  FCC  in  1958 
when  former  President  Eisenhower 
named  him  to  fill  an  unexpired  term, 

was  passed  over  for  reappointment  de- 
spite his  avowed  candidacy  for  a  full 

seven-year  term.  His  term  expired 
June  30,  but  he  is  continuing  to  serve 
until  the  Senate  confirms  Mr.  Henry. 

FCC  censures  WCGA 

in  Calhoun,  Ga. 

A  sharp  warning  from  the  FCC  ac- 
companied the  agency's  disciplinary 

short-term  renewal  to  WCGA  Calhoun. 

Ga.,  for  "a  consistent  pattern  of  willful 
failure  to  comply  with  the  commission's 
rules  and  to  answer  commission  corre- 

pondence." 

On  the  basis  of  WCGA's  assurances 
that  the  technical  violations  would  not 
recur;  that  the  station  is  now  being  op- 

erated in  full  compliance  with  the  rules 
and  that  an  apparent  abundance  of  pro- 

posed commercials  was  not  intended, 
the  commission  granted  a  one-year  re- 

newal of  WCGA's  license  instead  of 
setting  the  renewal  for  hearing. 
Among  the  charges  the  FCC  made 

against  WCGA:  operating  since  1956 
with  power  more  than  10%  less  than 
authorized;  that  in  a  November  1960 
inspection  12  violations  of  rules  were 
cited  and  by  January  1962,  seven  of 
the  violations  hadn't  been  rectified.  The 
FCC  said  the  station  repeatedly  ignored 
correspondence  about  the  violations, 

stating.  "It  is  our  opinion  that  the  atti- 
tude displayed  by  you  is  one  of  laxity 

if  not  almost  complete  disregard  of  the 

commission's  rules." The  station  had  indicated  in  its  1961 
renewal  application  that  it  proposed  to 
broadcast  no  more  than  eight  commer- 

KISN  finds  'pause'  never 
"The  most  expensive  pause  that — 

presumably  was  never  taken  in  the 
annals  of  time" — that's  how  KISN 
Vancouver,  Wash.,  described  the  al- 

leged infraction  of  station  identifica- 
tion rules  that  led  the  FCC  to  cite 

the  station  for  liability  to  a  $2,000 
fine  (Broadcasting,  Sept.  10). 

The  FCC  claimed  that  KISN 
failed  to  properly  identify  its  location 
because  there  was  no  pause  in 
weather  announcements  from  "KISN 
Vancouver  Radar  Weather  Control" 
between  "Vancouver"  and  "Radar." 

Although  KISN  has  not  yet  filed 
a  formal  answer  with  the  commis- 

taken  expensive 
sion,  the  station  said  in  a  release  last 

week:  "We  find  it  not  only  hard  to 
believe,  but  very  humorous  to  say 
the  least,  that  a  slogan  about  a  pause 
(made  famous  by  a  soft  drink  com- 

pany of  many  years'  standing  .  .  . 
'the  pause  that  refreshes')  could  be 
so  expensive.  This  famous  'pause' we  refer  to,  costs  only  a  nickel,  and 
in  some  vending  machines  one  might 
even  pay  a  whole  dime.  We  are 
quite  certain  that  no  one  ever 
thought  a  mature  governmental 
agency  would  ever  think  it  worth 
$2,000  for  not  taking  that  famous 

'pause.'  " 
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Kelly  Lee  is  the  Big  Man 

On  Campus  with  the 

50,000  college  students 

in  this  vital  segment  of 

the  Southeastern  market. 

Raleigh- Durham  NBC 

50,000  Watts -680  KC 

Dick  Mason,  General  Manager 

Gus  Youngsteadt,  Sales  Manager 

HENRY  I.  CHRISTAL  CO.  National  Rep. 

cials  in  each  MVi -minute  segment  and 
that  it  planned  to  broadcast  spots  of 
substantial  length  evenly  distributed 
throughout  the  day.  In  fact,  the  station 
responded  to  an  FCC  query  whether 
program  service  is  not  unduly  inter- 

rupted; WCGA  is  airing  nine  commer- 
cial spots  per  hour  and  plans  to  broad- 
cast approximately  13  per  hour  in  the 

The  FCC  proposed  last  week  that 
any  television  set  manufactured  after 
April  30,  1964,  be  an  all-channel  set 
capable  of  receiving  not  only  the  12 
vhf  channels  but  also  the  70  uhf  chan- 
nels. 

In  issuing  a  proposed  notice  of  rule- 
making, the  commission  followed  al- 

most exactly  the  manufacturing  indus- 
try's recommendations  on  the  cut-oflf 

date  and  the  performance  standards  for 
the  uhf  portion  of  the  all-channel  re- 

ceiver. Comments  are  due  by  Oct.  22. 
Following  the  all-channel  tv  set  law, 

passed  by  Congress  and  signed  by  Pres- 
ident Kennedy  this  summer  (Broad- 

casting, July  16),  the  FCC's  rulemak- 
ing notice  would  amend  Part  15  of  its 

rules  and  regulations  to  name  the  cut- 
off date  and  list  performance  standards 

for  the  uhf  circuit  in  vhf-uhf  receivers. 
These  standards  would  require  that 

the  noise  figure  for  any  channel  be- 
tween 14  and  83  inclusive  shall  not  ex- 

ceed 18  db,  and  that  the  peak  picture 
sensitivity,  averaged  for  all  channels 
between  14  and  83  inclusive,  shall  not 
be  more  than  8  db  larger  than  the  peak 
picture  sensitivity  in  the  same  receiver 
averaged  for  all  channels  between  2  and 
13  inclusive. 

The  FCC  stressed  that  these  are  min- 
imum requirements.  It  expressed  the 

hope  that  "the  tremendous  increase  in 
uhf  tuner  and  receiver  production,  to- 

gether with  normal  competitive  forces, 
will  lead  to  substantial  improvement  in 
uhf  set  capability,  not  only  with  respect 
to  the  foregoing  characteristics  .  .  . 
but  also  with  respect  to  ease  of  tun- 

ing." 

Changeover  Without  Disruption  ■  In 
choosing  the  April  30,  1964  deadline 
for  the  manufacture  of  all-channel  re- 

ceivers, the  commission  explained  that 
this  was  to  give  manufacturers  the  op- 

portunity to  incorporate  approved 
standards  in  their  1965  models.  The 
FCC  noted  that  1964  models  already 
have  been  designed  and  that  industry 
estimates  it  would  cost  over  $32  million 

to  redesign  and  retool  if  the  agency  in- 
sisted on  an  earlier  date. 

It  also  pointed  out  that  the  1964 

coming  renewal  period,  nose  to  exceed 
one  minute. 

Commissioner  Robert  E.  Lee  dis 

sented  to  only  a  short-term  renewal, 
favoring  a  fine  as  well.  Commissioner 
Rosel  H.  Hyde  concurred  in  grant  of 
renewal  and  dissented  to  the  letter. 
Chairman  Newton  N.  Minow  did  not 

participate. 

date  will  permit  a  10-  to  15-fold  expan- 
sion of  uhf  tuner  production  and  help 

give  the  industry  time  to  improve  uM circuitry. 

Instructions  call  for  manufacurers 
to  mark  cartons  with  the  date  of  manu- 

facture. The  vhf-only  sets  are  produced 
before  the  1964  date,  they  may  be 
shipped  in  interstate  commerce,  the 
commission  explained,  even  after  the 
April  30,  1964  deadline.  There  is  noth- 

ing in  the  law,  the  commission  pointed 

out,  prohibiting  the  public  from  operat-  '- ing  a  "non-conforming"  set  as  long  as  it wishes. 

However,  tv  receivers  must  be  all- 
channel  on  or  after  May  1,  1964  in 
order  to  be  shipped  in  interstate  com- 

merce. Makers  of  vhf-only  receivers 
after  that  date  presumably  could  only 
sell  them  intrastate. 

The  FCC  expressed  the  hope  that 
all  1965  receivers  will  comply  with  the 
all-channel  requirements,  whether  or 
not  they  are  produced  before  or  after 
April  30,  1964. 

It  pointed  out  that  in  the  first  six 
months  of  1962,  there  were  275,446  tv 
sets  with  uhf  produced;  this  is  8.35% 
of  the  total  3,295,501  tv  receivers  man- 

ufactured. In  the  same  period  in  1961, 

the  FCC  said,only  147,832  vhf-uhf  sets 
were  made,  5.28%  of  the  2,801,136 
total  manufactured. 

Prices  Up  ■  The  all-channel  receivers 
are  expected  to  be  priced  from  $20  to 
$30  above  the  current  prices  for  vhf- 
only  sets.  It  has  been  indicated,  how- 

ever, that  set  owners  may  have  to 

spend  up  to  twice  this  amount  for  an- 
tenna installations  in  some  areas.  All- 

channel  tv  receivers  now  available  to 

the  public  generally  cost  $30  more  than 
vhf-only  sets. 

The  whole  purpose  of  the  all-chan- 
nel regulation  is  to  encourage  the  estab- 

lishment of  uhf  stations.  Some  uhf 
broadcasters  have  failed  because  of  the 

paucity  of  uhf  receivers  in  their  mar- kets. 

As  part  of  this  move,  the  FCC  last 
week  also  withdrew  deintermixture 

proceedings  involving  eight  markets 
(see  page  64). 

ALL-BAND  SWITCHOVER  SET 

FCC  takes  manufacturers'  advice  on  plans 

for  all-channel  receiver  specifications 
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ALL  Package  Courtesy  of  Lever  Brothers  Company 

PRODUCE  IT  TODAY 

SELL  IT  TOMORROW 

ANYWHERE  IN  THE  IhS^ 

WITH 

35^''  Anniversary 

1927-1962  -fe^6=. 
first  and  finest  Air  Shipping  service 

Ship  tapes,  films,  platters  by  the  swiftest,  surest  route  from  studio  to  station  and  you  ease  tight  production 

schedules  .  .  .  prime  reason  for  shipping  by  Air  Express.  It's  the  only  shipping  service  with  air  priority  on  all 
38  scheduled  U.S.  Airlines  .  .  .  everywhere  in  the  U.S.A.,  Puerto  Rico  and  Canada.  Cost  is  low— 5  lbs.  go  1,000 
miles  for  $3.53.  13,000  R  E  A  Express  trucks  provide  speedy  door-to-door  service,  on  or  beyond  airline  routes. 

For  shipping  or  receiving,  whatever  your  business,  be  sure  to  specify  Air  Express.  It's  as  close  as  your  telephone. 
CALL  YOUR  LOCAL  REA  EXPRESS  OFFICE  FOR  AIR  EXPRESS  SERVICE 
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stopover  in  Lagos  on  U.S.  mission 

J.  Leonard  Reinsch,  executive  di- 
rector of  the  Cox  radio  and  televi- 

sion stations  and  chairman  of  the 

U.  S.  Advisory  Commission  on  In- 
formation (left),  and  his  son,  James, 

talk  with  U.  S.  Ambassador  to 
Nigeria,  Joseph  Palmer  III,  at  the 
opening  of  a  10-day  press  seminar  in 

Lagos,  that  nation's  capital.  Mr. Reinsch  and  his  son  returned  recent- 
ly from  their  month-long  tour  of  a 

dozen  African  nations,  during  which 
Mr.  Reinsch  visited  local  television 
and  radio  stations  and  newspapers, 
as  well  as  U.  S.  Information  Service 
centers. 

FCC  CLEARS  CBS  IN  CH.  11  ST.  LOUIS 

Agency  won't  reconsider,  says  no  further  action  warranted 
There  was  nothing  improper  in  the 

actions  of  CBS  Inc.  in  connection  with 

the  ch.  1 1  St.  Louis  comparative  hear- 
ing, the  FCC  ruled  last  week  in  affirm- 

ing a  1957  grant  to  the  company. 
In  so  doing,  the  commission  dis- 

missed two  petitions  by  St.  Louis 
Amusement  Co.,  one  of  four  other  ap- 

plicants who  competed  with  CBS  for 
ch.  11.  The  Amusement  Co.  had  sought 
reconsideration  of  an  extension  of  com- 

pletion date  for  CBS  on  ch.  1 1  and  the 
subsequent  transfer  of  the  channel  to 
220  Tv  Inc.,  another  original  applicant. 

Before  it  ever  went  on  the  air  on  ch. 
1 1 ,  CBS  received  FCC  approval  of  its 
purchase  of  KWK-TV  (ch.  4)  St. 
Louis  for  $4  million  and  the  assign- 

ment of  the  ch.  11  permit  (for  no  con- 
sideration) to  220  Tv  Inc.  (Broad- 

casting, Oct.  28,  1957).  CBS  now  op- 
erates KMOX-TV  St.  Louis  on  ch.  4 

and  220  Tv  Inc.  is  the  licensee  of  ch. 
1 1  KPLR-TV  there. 

Charges  of  ex  parte  contacts  in  the 
ch.  11  case  had  been  raised  in  1958 
testimony  before  the  House  Legislative 
Oversight  Subcommittee.  Broadcaster- 
reporter-public  relations  man  Tex  Mc- 
Crary  said  in  a  statement  admitted  in 
the  subcommittee  record  that  he  talked 
to  three  commissioners  about  the  case. 
This  was  in  1956,  he  said,  and  he  was 
acting  as  a  reporter  and  not  for  CBS. 

Mr.  McCrary  was  quoted  as  saying  he 
was  interested  in  the  machinery  of  de- 

ciding the  case  and  in  trade  press  re- 
ports of  several  tie  votes. 

CBS  Board  Chairman  William  S. 
Paley  and  President  Frank  Stanton  knew 
of  his  visits  with  the  commissioners, 
but  he  was  not  acting  on  behalf  of  the 
network,  Mr.  McCrary  said. 

In  its  decision  last  week,  the  FCC 
said  that  after  reviewing  the  congres- 

sional testimony  and  following  its  own 
investigation  no  further  action  is  war- 

ranted in  the  case.  The  decision  was 
unanimous. 

St.  Louis  Amusement  lost  a  1958  de- 
cision in  the  U.  S.  Court  of  Appeals 

asking  that  the  St.  Louis  ch.  1 1  grant 
be  vacated;  the  U.  S.  Supreme  Court 
refused  to  review  the  lower  court  rul- ing. 

FCC  asked  to  deny  review 

urged  by  WDUL  Tv  Corp. 

The  Broadcast  Bureau  and  \VDSM- 
TV  Superior,  Wis.  (Northwest  Publica- 

tions Inc.),  last  week  urged  the  FCC 

to  deny  WDUL  Tv  Corp.'s  request  for 
reconsideration  of  the  commission  de- 

cision finding  WDUL  Tv  "unlit  to  be 
a  licensee."  (Broadcasting,  Sept.  3). 

The  FCC  made  this  characterization 

in  denying  WDUL  Tv  a  modification 
of  construction  permit  for  ch.  10 
Duluth,  Minn.  (WHYZ-TV)  on  grounds 
of  misrepresentations  to  the  FCC  and 
unauthorized  transfer  of  control. 

The  bureau  said  WDUL  Tv  Corp. 
introduced  nothing  in  its  plea  for  re- 

consideration that  the  FCC  had  not 
already  ruled  upon.  WDUL  Tv  Corp.s 
multiple  misrepresentations  on  appli- 

cations were  not  "mere  negligence,"  the 
bureau  said,  because  the  principals  of 
the  company  were  experienced  broad- 

casters, not  amateurs.  Control  was  il- 
legally transferred  to  Ashley  L.  Robin- 

son, the  bureau  said:  "Many  of  Robin- 
son's activities  went  far  beyond  those 

duties  normally  assigned  to  a  general 

manager,  even  one  who  is  an  'un- 
reported' 30%  stockholder." 

WDSM-TV  added  to  the  bureau's 
indictment  that  the  hearing  examiner 
had  found  WDUL  Tv  Corp.  guilty 
also  of  premature  construction  and  of 
seeking  to  improve  its  construction  per- 

mit primarily  to  sell  at  a  profit.  The 
FCC  properly  concluded  the  company 
is  unfit  to  be  a  licensee  without  the 

necessity  of  considering  those  two  is- 
sues, WDSM-TV  said. 

Former  WDKD  dj  faces 

hearing  in  December 

The  question  of  whether  former  disc 

jockey  Charlie  Walker's  bucolic  humor 
over  WDKD  Kingstree,  S.  C,  consti- 

tuted obscenity  will  be  decided  in  De- 
cember by  a  federal  grand  jury,  a  U.  S. 

commissioner  ordered  after  preliminar)' 
hearing  last  week  in  Florence,  S.  C. 

The  Walker  program,  including  what 

the  FCC  termed  remarks  "crude,  vul- 
gar and  susceptible  of  indecent,  double 

meanings,"  was  the  crux  of  the  agency's 
decision  not  to  renew  WDKD's  license (Broadcasting,  July  30). 

U.  S.  Commissioner  W.  B.  Tyson 
ordered  Mr.  Walker  held  for  the  grand 
jury  on  charges  that  these  programs 
violated  Title  18,  Sec.  1463  of  the  U.  S. 
Criminal  Code,  which  prohibits  broad- 

cast of  "obscene  or  indecent'  language. 
The  government's  sole  witness  at  the 

preliminary  hearing  was  James  O.  Rop- 
er, who  taped  the  Walker  programs  at 

intervals  between  October  1959  and 
May  1960,  while  employed  by  WJOT 
Lake  City,  S.  C,  a  station  some  20 
miles  from  Kingstree. 

Mr.  Roper  is  now  manager  of  WYMB 
Manning,  S.  C.  Under  questioning,  he 
admitted  he  had  attempted  to  hire 
Charlie  Walker  as  a  disc  jockey  for 
WYMB  at  $100  a  week  on  Jan.  12. 

1962,  less  than  two  years  after  report- 
ing the  programs  to  the  FCC. 

WDKD  attorneys  have  repeatedly 
questioned  the  methods  by  which  the 
Walker  tapes  were  obtained.  Mr.  Wal- 

ker filed  an  affidavit  relating  the  job 
offer  from  Mr.  Roper,  which  was  not 
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considered  by  the  commission  in  its 
decision. 

Since  being  fired  by  W'DKD.  on receipt  of  the  FCC  complaint,  Mr. 

\\'alker  has  been  a  salesman  for  a  meat 
products  company,  originally  in  Green- 

ville, S.  C,  now  in  Kingstree.  His  only 
contact  with  radio  has  been  in  mak- 

ing commercial  spots  for  a  local  mer- 
chant for  use  on  WGTN  Georgetown. 

S.  C. 

Senate  group  to  review 

USIA  appropriation 

A  Senate  Appropriations  subconmiit- 
tee  will  hold  hearings  this  week  on  a 
House-passed  money  bill  containing 
S  149,225,000  for  the  U,  S.  Information 
Aaencv  for  the  fiscal  vear  that  beaan 

July  1.' The  House-approved  figure  is  SS.S 
million  less  than  the  agency  requested 
to  carry  on  its  world-wide  informa- 

tional programs.  USLA.  officials,  who 
wiU  appear  before  the  committee 
Wednesday  and  Thursday,  are  expected 
to  ask  that  some  of  the  cut  be  restored. 

In  making  its  original  request  of 
Congress,  the  agency  had  asked  S22.- 
999,600  for  the  Voice  of  America  pro- 

gram, an  increase  of  S2.793.800  over 
the  amount  it  spent  in  fiscal  1962,  and 
S3.782.600  for  television,  a  hike  of 
SI. 739.700. 

NBC's  'Newburgh'  still  worries  Rep.  Curtis 
MISSOURIAN  UPSET  BY  FCC  REVIEW,  WANTS  ANOTHER 

Ac  a  cost  to  the  government  of 

S  1,500,  Rep.  Thomas  B."Curtis  (R-Mo.) has  informed  the  public — or  that  part 
of  it  which  scrutinizes  the  Congression- 

al Record — of  his  view  that  there  is  a 
lack  of  a  code  of  ethics  in  television 
reporting  of  controversial  issues. 

His  case  in  point,  he  told  the  House 

last  week,  is  NBC's  White  Paper  So.  9, 
"The  Battle  of  Newburgh.""  v\hich  was broadcast  last  Jan.  28, 
Rep.  Curtis  said  the  controversial 

program  was  biased — unfair  in  its  treat- 
ment of  Newburgh  Cit>'  Manager 

Joseph  Mitchell  and  his  strict  welfare- 
program  policies  that  have  stirred  na- 

tionwide controversy. 
And  to  expose  his  charge  to  the 

public,  he  said,  he  was  inserting  the 

■■peninent  portions"  of  his  file  on  the 
broadcast  in  the  Record,  The  "perti- 

nent ponions"  proved  voluminous,  in- cluding 24  leners  written  by  Rep.  Curtis 
and  others,  and  several  documents,  aU 

of  which  covered  16' j  pages  of  the Record,  at  S90  a  page. 

Rep.  Curtis  didn't  see  the  program 
himself,  though  he  obtained  a  transcript 
of  it  early  in  his  correspondence  with 
NBC  and  the  FCC.  He  became  in- 

volved in  the  controversv  stirred  bv 

the  program  after  receiving  a  letter 
from  a  constituteni  who  said  the  pro- 

gram had  so  angered  him  he  "just  had 
to  protest  to  someone,''  The  transcript and  the  complaining  letter,  dated  Jan, 
3 1 ,  were  among  the  documents  inserted 
in  the  Record. 

Began  in  February  ■  Rep.  Curtis  be- 
gan writing  letters  on  the  subject  early 

in  Februar}",  and  has  continued  through 
this  month.  In  the  course  of  his  cor- 

respondence, he  became  something  of  a 
pen  pal  of  Newton  N.  Minow,  FCC 
Chairman;  Roben  Sarnoff,  NBC  board 
chairman;  Robert  D.  Kasmire.  coordi- 

nator of  N"BC  corporate  information; 
Roben  D.  Swezey,  NAB  Code  Author- 

ity director:  and  City  Manager  Mitchell. 
But  nothing  much  changed  between 

February  and  September,  so  far  as  Rep. 
Curtis  and  NBC  were  concerned.  The 

congressman  remains  convinced  "The 
Battle  of  Newburgh'"  was  biased;  N'BC is  unshakable  in  its  confidence  the  pro- 

gram presented  a  fair  report. 
The  NBC  position  was  strengthened 

when  the  FCC,  which  had  been  drawn 
into  the  controversy  by  a  complaint 
from  Mr.  Mitchell,  informed  the  New- 

burgh city  manager  the  commission 

found  the  program  to  represent  "a  con- 

HOOPER  RADIO  AUDIENCE  INDEX 

WPOP 

OFFICIALLY 

ACCLAIMED 

SHARE  OF  RADIO  AUDIENCE 

# 

1 

TIME Sta.A Sta.B Sta.C 

sta.rj 

M 

jsta
.E 

Sta.7 

7:00  A.y..-i2:0C  ;[::>,' 

3  ,2 27  ,z 
2 , 2 2 .  t 

~  ,  125 

KOrOAT  THE'S'  SiZ^Sr-Z.-.T 

12:00  SC0!(-5:0O  p.y. 

2.5 

6:00          -10:00  P.M. 
i:  .2 2 . 5 

~  .2 

5  99^ 

Phil  Zoppi,  Vice  Pres.  &  Gen'l  Mgr.  Rep.:  Adam  Young,  Inc. 
Irv  Schwartz,  Management  Consultant  Midwest  Time  Sales 

The  Code  of  PiacUce  govtming  (he  use  of  -R.«)IO  HOOPER.\TI.\CS"  applies  lo  this  "nADlO  AfniKNO;  INDEX.'       e  c  E.  Hooper,  Inc   15?2  . 

BROADCASTING,  September  17,  1962  63 



IN  MEMPHIS 

THE 

GOOD  MUSIC 

STATION  IS 

TYPICAL  PROGRAM  
SEGMENT 

5:35-6:00  p.m.,  Sept.  21,  1962 

In  The  Still  of  the  Night 
— Clebanoflf  Strings 

Sentimental  Journey 
— Dinah  Shore 

Just  In  Time 

— Pete  King. Chorale 

It's  All  In  The  Game 
— Lawrence  Welk 

Tangerine 
— Frank  Sinatra 

Lingering  Lovers 
— David  Carroll 

*  Distinctive  programming  .  .  .  differ- 
ent from  any  other  Memphis  station! 

»  News  every  half  hour .  .  .  covered 

by  Memphis'  largest  news  staff! 
*  Weather  casts ...  at  every  quarter 

past  and  quarter  to  the  hour! 

•  No  triple-spotting! 

•  More  play-by  play  sports  coverage 
than  all  other  Memphis  stations 
combined! 

WMC/MEMPHIS 
NBC 

790  KC 

5,000  WATTS 

Magnuson  easy  winner  of  Washington  contest 

BUIR GROUP 
PLAN 
MEMBER 

Sen.  Warren  G.  Magnuson  (D- 
Wash.),  chairman  of  the  Senate 
Commerce  Committee,  easily  won 
renomination  last  week  as  he  picked 
up  more  than  half  the  combined  vote 

cast  in  Washington's  Democratic  and 
Republican  senatorial  primary  elec- 
tions. 

Returns  still  incomplete  at  week's 
end  showed  Sen.  Magnuson  winning 
all  but  15,000  of  the  more  than 
280,000  votes  cast  in  the  Democratic 
primary.  Sen.  Magnuson,  a  member 
of  Congress  since  1937  and  of  the 
Senate  since  1944,  had  only  one  op- 

ponent, John  Patric,  a  bearded,  self- 
styled  non-conformist.  Mr.  Patric 
conducted  no  campaign  and  filed  for 

the  nomination  "only  as  a  protest." 
The  total  vote  in  th©  Republican 

primary  was  some  200,000,  with  the 
victory  going  to  Richard  G.  Christen- 
sen,  a  Lutheran  minister  from  Ed- 

monds. He  received  170,000  votes 
to  30,000  for  Ben  Larsen,  a  high 
school  principal.  Both  were  seeking 
public  office  for  the  first  time. 

Cotton  Winner,  Too  ■  In  another 
senatorial  primary  contest  last  week. 
Sen.  Norris  Cotton  (R-N.H.),  sec- 

ond-ranking minority  member  of  the 
Commerce  Committee,  won  renomi- 

nation in  a  contest  with  Norman 

La  Page,  a  Nashua  accountant. 
Sen.  Cotton's  Democratic  oppo- 

nent in  the  November  election  wiU 
be  Alfred  Catalfo  Jr.,  former  Demo- 

cratic state  chairman  of  New  Hamp- 
shire. Sen.  Cotton  has  been  in  Con- 

gress since  1947  and  the  Senate  since 
1955. 

Two  House  Commerce  Commit- 
tee members  also  won  renomination 

in  primaries  last  week.  Reps.  Ancher 
Nelsen  (R-Minn.)  and  Vernon 
Thomson  (R-Wis.).  Both  were  un- 

opposed. Rep.  Nelsen,  who  is  seeking  his 
third  term,  will  face  Conrad  Ham- 
mar,  a  member  of  the  Democrat- 
Farmer-Labor  Party,  in  November. 
Rep.  Thomson,  a  former  governor 
of  Wisconsin  who  is  completing  his 
first  term  in  the  House,  will  be  op- 

posed by  Democrat  Walter  Thore- 
son,  a  professor  at  LaCrosse  College. 

Rep.  Peter  H.  Dominick  (R- 
Colo.),  another  House  Commerce 
Committee  member,  is  leaving  the 
House  after  one  term  to  seek  a  Sen- 

ate seat.  He  was  unopposed  in  his 

bid  for  his  state's  Republican  Sen- 
ate nomination  last  week,  and  will 

run  against  the  Democratic  incum- 
bent. Sen.  John  A.  Carroll,  for  his 

second  term. 

scientious  and  responsible  effort  to  re- 
view and  analyze  a  [controversial]  prob- 
lem" (Broadcasting,  JuJy  23). 

Chairman  Minow  sent  Rep.  Curtis  a 

copy  of  this  finding  (which  was  also  in- 
cluded in  the  Record),  but  it  didn't 

satisfy  the  Missourian.  He  wrote  the 
chairman  saying  a  number  of  his  criti- 

cisms had  not  been  answered,  namely 

that  Chet  Huntley,  the  program  nar- 

rator, spoke  as  a  "partisan." Commissioner  Robert  E.  Lee,  who 
was  acting  chairman  when  that  letter 

was  received  during  the  commission's 
August  recess,  replied  the  commission 
would  consider  the  matter  "at  the  ear- 

liest possible  date"  sometime  in  Sep- tember. 

DEINTERMIXTURE  DEAD-FOR  NOW 

FCC  calls  moratorium;  to  study,  observe  all-channel  sets 

The  FCC  has  officially  interred  its 
controversial  proposal  to  delete  single 
vhf  stations  and  shift  them  to  uhf  chan- 

nels in  eight  markets.  Deintermixture 
is  dead — for  many  years,  at  least — the 
commission  announced  last  week  as  it 
terminated  the  eight  proceedings. 

In  so  doing,  the  FCC  was  complying 
with  its  promise  to  Congress  to  declare 
a  moratorium  on  deintermixture  if  the 
all-channel  set  bill  were  passed  in  order 
to  see  what  that  legislation  would  do 
to  solve  tv  channel  allocation  problems. 
The  FCC  told  Congress  that  all-channel 
receivers  might  make  unnecessary  the 

"dislocation  aspects"  of  deintermixture 
and  accomplish  the  long-range  goal  of 
an  all-channel  system  over  a  period  of 

years. 
Commissioner  Robert  E.  Lee  was  the 

sole  dissenter.  He  indicated  his  feeling 
that  this  action  would  finally  tie  the 
FCC  to  an  82-channel  tv  system.  He 
also  said  the  areas  in  which  deintermix- 

ture has  been  proposed  are  fairly  well 
saturated  with  uhf  sets  and  that  the 
uhf  stations  are  losing  money  at  this 

time;  therefore,  he  argued,  the  all-chan- 
nel set  promises  little  relief  to  those 

operators  who  may  be  forced  out  of 
business,  thus  diminishing,  not  increas- 

ing the  number  of  tv  stations.  Com- 
missioner Lee  also  said  it  will  be  some 

time  before  the  effectiveness  of  the  all- 
channel  set  bill  can  be  properly  eval- uated. 

The  deintermixture  proposals  were 
originally  set  for  comments  over  a  year 
ago  (Broadcasting,  July  31,  1961). 
The  eight  markets  designated  (with  the 
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NoEch 
Why  Burgess 

Magnetic  Recording  Tape 

is  8  ways  better ! 

0 

Lower  print-through  —  Revolutionary 
Burgess  dispersion  processes  great- 

ly reduces  the  possibility  of 
magnetic  transfer  from  layer 

to  layer.  There  is  "NO ECHO"  with  Burgess 
tape,   even  after months  of 

storage. 

Higher  frequency  response,  greater  sensitivity 
—Burgess  uses  only  acicular  oxide  particles 
(and  disperses  them  evenly)  to  achieve  finer 
sensitivity  and  top  frequency  response.  Bur- 

gess wide  bias  latitude  produces  professional 
results  on  all  types  of  recorders. 

Greater  tensile  strength  —  new  Bur- 
gess processes  and  formulas  make 

Burgess  tape  'tough'  tape.  Ten sile  strength  is  important 
wherever  tape  is  given 
rough  handling,  as  in 
schools  and  col- 
leges. 

Lower  noise  level  —  New  dispersion  techniques 
eliminates  "clumps"  of  oxide  on  Burgess  tape. 
You  get  a  lower  noise  level  and  eliminate  "hiss- ing" or  "popping". 

Freedom  from  flake-off  — New  Bur 
gess  precoat  formula  eliminates 
flake-off,  cuts  the  amount  of 
head-cleaning  necessary, 
and   gives  constant 
true-tone  qualities. 

Superior  built-in  lubricant  —  Enables  tape  to 
glide  smoothly,  without  friction  or  squeaking 
over  recorder  head  and  guides.  Prolongs  the 
life  ot  tape  recorder  heads. 

Consistent  satisfaction  — Burgess 
new  processes,  monitored  by  rigid 

quality  control,  assure  the  user 
that  Burgess  tape  is  uniform 

from  reel  to  reel.  You  get 
the  same  high  repro- 

duction quality  to- 
day, tomorrow or  next  month. 

Erases  clean  —  Burgess  tape  erases  clean  and 
evenly  on  home  recorders.  No  bulk  eraser 
needed! 

Full  line  of  Mylar  and  Plastic  tape  in  all  popular  sizes  for  general  and 

popular  use.  Attractive  display  boxes  for  fingertip  inventory.  Also  con- 

venient counter  displays  —  all  this  makes  for  a  profit  picture  for  you. 

BURGESS  BATTERY  COMPANY 
DIVISION  OF  SERVEL,  INC. 

I  I  I  I  I  MAGNETIC  TAPE  DIVISION 

FREEPORT, ILLINOIS  -  NIAGARA  FALLS,  CANADA BURGESS 
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stations  to  be  shifted  to  uhf)  were: 
Madison,  Wis.  (WISC-TV);  Rockford, 
111.  (WREX-TV);  Hartford,  Conn. 
(WTIC-TV);  Erie,  Pa.  (WICU-TV); 
Binghaniton.  N.  Y.  (WNBF-TV); 
Champaign,  111.  (WCIA  [TV]);  Colum- 

bia, S.  C.  (WIS-TV),  and  Montgomery, 
Ala.  (WSFA-TV). 

The  stations  involved,  the  Assn.  of 
Maximum  Service  Telecasters  and 
others  protested  vigorously,  claiming 
the  solution  to  the  tv  allocations  prob- 

lem is  side-by-side  development  of  uhf 
with  vhf. 

The  commission  received  voluminous 

comments,  pro  and  con,  on  the  pro- 
posals and  responded  to  congressional 

pressure  with  its  moratorium  bargain. 
It  accepted  reply  comments  to  com- 

plete the  record  in  the  rulemaking. 
Last  week  the  docket  was  closed  and 

the  proposals  were  doomed  for  the 
foreseeable  future.  Chairman  Newton 
N.  Minow  did  not  participate. 

Proposal  to  change 

ownership  rule  rejected 

A  December  1960  FCC  proposal  to 
relax  its  multiple-ownership  rules  for 
individual  stockholders  in  small  cor- 

porations was  rejected  as  without  merit 
by  the  commission  last  week. 

Essentially,  the  proposed  rule  would 
have  permitted  an  individual  to  own  up 

to  5%  of  a  licensee  corporation  with 
not  more  than  50  stockholders  without 
that  ownership  counting  against  the 
total  number  of  stations  an  individual 
is  permitted  to  own  or  have  an  interest 
in  (seven  each  in  am,  fm  and  tv). 

"...  On  the  basis  of  our  experience 
with  multiple-ownership  problems,  we 
do  not  believe  that  the  proposals  have 

merit,"  the  FCC  said.  "Their  adoption 
would  in  fact  depart  from  the  spirit  and 

general  purposes  of  our  multiple-owner- 
ship rules  and  serve  to  depreciate  our 

judgment  that  ownership  should  par- 

ticipate in  operation." Any  interest  in  a  small  corporation 

The  nation's  tv  networks  have  turned 
down  a  GOP  request  that  tv  affiliates 
be  permitted  to  sell  five  minutes  at  the 
end  of  each  network  program  during 
prime  time  to  a  local  major-party 
candidate. 

As  of  Sept.  13.  both  ABC  and  NBC 

replied  that  it  wouldn't  be  feasible  from 
a  programming  and  commercial  point 
of  view  to  grant  the  request.  As  of  the 
same  date,  also,  CBS  had  not  replied  to 
the  Republican  National  Committee 
suggestion,  but  it  was  indicated  that 
the  network  would  take  essentially  the 

should  be  considered  against  a  stock- 
holder's station  ownership  limits,  the 

commission  said,  because  opportunity 
for  influence  is  present  without  regard 
to  the  amount  of  stock  owned.  Also, 
the  FCC  said,  it  would  be  faced  with 

a  "hopeless"  task  if  called  upon  to  de- 
cide when  a  small  stockholder  exerts  a 

"substantial  voice"  in  the  licensee 
activities. 

Present  FCC  rules,  adopted  in  1953, 
take  into  account  ownership  of  any 
amount  in  licensees  with  less  than  50 
stockholders  and  over  1%  (provided 
no  office  is  held)  in  companies  with 
more  than  50  stockholders. 

same  position  it  did  when  an  earlier 
GOP  plan  was  proposed. 

Last  month,  the  Republicans  asked 
the  networks  to  relinquish  the  last  five 
minutes  of  prime-time  programming 
for  local  major-party  candidates  (Broad- 

casting, Aug.  20).  All  three  networks 
at  that  time  begged  off  on  administra- 

tive and  legal  grounds. 

ABC  replied  to  the  Republicans' latest  request  that  affiliates  already  have 
authority  to  pre-empt  30  minutes  or 
one  hour  of  network  time  to  put  on 
local  political  candidates. 

The  GOP  proposal  was  contained  in 
a  telegram  sent  to  the  three  tv  net- 

works by  Rep.  William  E.  Miller  (R- 
N.  Y.),  national  chairman;  Sen.  Barry 
Goldwater  (R-Ariz.),  chairman  of  the 
Republican  senatorial  campaign  com- 

mittee; and  Rep.  Bob  Wilson  (R-Calif.), 
chairman  of  the  party's  congressional 
campaign  committee. 

Stations'  Plans  ■  The  networks'  re- 
jection of  the  second  GOP  plan  came 

as  a  number  of  stations  around  the 
country  proceeded  with  their  own  plans 
to  present  debates  between  state  and 
local  candidates  and  to  cover  state  po- 

litical conventions  and  primaries. 

WQXR  interference  plea 

gets  Minow's  ear WQXR  New  York  which  originates 
and  fosters  a  quality  music  and  cul- 

tural programming  radio  network,  won 
partial  support  from  FCC  Chairman 
Newton  N.  Minow  on  an  interference 

question. 
The  chairman  would  like  the  FCC  to 

allow  WQXR  Broadcasting  Co.  the 
chance  to  show  why  it  should  be  af- 

forded protection  from  interference 
beyond  that  normally  afforded  because 
of  the  station's  "unique  program  serv- 

ice." The  commission  last  week  made 
WQXR  (1560  kc,  50  kw)  a  party  to  a 
hearing  on  the  application  of  WBUX 
Doylestown,  Pa.,  to  increase  power 
from  1  kw  to  5  kw  on  1750  kc. 

Over  the  dissent  of  only  the  chair- 

BIGGER  than 

PORTLAND,  OREGON 

One  Buy  Delivers 

IDAHO  -  MONTANA 
plus  1 1  counties  in  Wyoming 
at  lower  cost  per  thousand 

SKYLINE  TV  NETWORK  delivers  more  TV  homes 

than  the  highest  rated  station  in  Portland— at 
less  cost  per  1,000.  SKYLINE  delivers  92,300* 
nighttime  homes  every  quarter-hour  Sunday 
through  Saturday.  Non-competitive  coverage. 
One  contract — one  billing — one  clearance.  Over 
267,880  unduplicated  TV  homes  in  5  key  mar- 

kets. Interconnected  with  CBS-TV  and  ABC-TV. 
IDAHO— KID-TV  Idaho  Falls     MONTANA— KXLF-TV  Butte 

KLIX-TV  Twin  Falls  KFBB-TV  Great  Falls KOOK-TV  Billings 
KBLL-TV  Helena 
Satellite  to  KXLF-TV 

TV  NETWORK 
P.  O.  Box  2191 Idaho  Falls,  Idaho 

Call  Mel  Wright,  phone  area  code  208-523-4567 
or  your  nearest  Hollingbery  office  or  Art  Moore  in  the  Northwest 

NETWORKS  SAY  'NO'  TO  GOP-AGAIN 
ABC,  NBC  refusal  official:  CBS  expected  to  follow  suit 
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man,  who  concurred  in  other  parts  of 
the  decision,  the  FCC  refused  to  add  an 
issue  to  permit  WQXR  to  show  that 
the  proposed  operation  of  WBUX  will 

'"harm  the  public  by  depriving  it  of 
unique  program  service  rendered  by 
WQXR  beyond  the  normally  protected 
contours."  The  interference  issue  was 
limited  to  the  normal  0.5  mv/m  contour 

of  \V"BUX's  operation  from  a  proposed directional  antenna. 

Phiico  just  fishing, 

NBC  pleads  to  FCC 

PhUco  Broadcasting  Co.  wants  to  go 
on  a  fishing  expedition,  using  the  FCC 
as  rod-and-reel. 

That,  in  essence,  is  what  NBC  told 
the  FCC  last  week  in  urging  the  com- 

mission to  deny  PhUco's  petition  that 
the  agency  acquire  files  in  three  anti- 

trust cases  from  the  U.S.  Department  of 
Justice  (Broadcasting,  Sept.  3).  Phii- 

co claimed  that  these  files  would  re- 
veal illegal  and  anticompetitive  acts 

by  NBC  which  would  have  relevance 
in  the  NBC-Philco-RKO  General 
hearing  for  ch.  3  Philadelphia 
(\\^CV-TV),  which  the  network  seeks 
to  swap  (with  WRCV-AM)  for  RKO's 
Boston  properties,  WNAC-AM-FM-TV. 
Phiico  also  seeks  ch.  3. 
NBC  said  Phiico  has  been  claiming 

for  five  years  it  has  evidence  of  anti- 
trust violations  by  NBC.  Now  Phiico 

"has  the  affronter^-  to  ask  this  commis- 
sion to  request  the  Attorney  General  to 

make  available  the  files  in  three  anti- 

trust cases"  despite  the  fact  that  the 
Attorney  General  told  the  FCC  over 
a  month  ago  that  the  Justice  Depart- 

ment did  not  wish  to  participate  in  the 
hearing  or  produce  evidence,  NBC  said. 

The  network  said  Phiico  is  trying  to 
abuse  FCC  rules  and  processes  which 

prohibit  prehearing  "discovery  proce- 
dures." Instead  of  itself  asking  Justice 

for  files  which  would  not  normally  be 
made  available  to  a  private  party, 
Phiico  has  attempted  to  get  the  FCC 
to  intercede  on  its  behalf,  NBC  said. 

Philco's  request  is  not  even  specific  as 
to  what  materials  it  feels  are  necessary' 
from  the  Justice  files,  NBC  said.  The 
FCC  would  not  make  its  own  confiden- 

tial files  available  to  a  private  litigant, 

such  as  Phiico,  NBC  said;  "obviously 
it  follows"  that  the  FCC  should  not  in- 

tervene on  behalf  of  such  a  party  to  ob- 
tain the  investigative  files  of  another 

government  agency. 

The  FCC  last  week... 

■  Granted  The  McLendon  Corp.  a 
modification  of  its  license  to  change  the 
identification  of  WIFE  (FM)  to  Buffa- 

lo from  Amherst,  both  New  York.  The 
WIFE  transmitter  location  will  remain 
unchanged.  McLendon  acquired  the 
station  March  26,  1960,  from  Western 
New  York  Broadcasting  Co. 

Pete  Holland,  of  S.S.C.&B.,  joins  the  Tricorn  Club 

How  come?  He's  wise,  that's  how.  Wise  to  the  fact  that  North  Carolina's 
No.  1  metropolitan  market  (in  population,  households  and  retail  sales)  is  that 

combined  three-city  "tricorn"  .  .  .  Winston-Salem,  Greensboro,  and  High 
Point,  Want  to  join  the  Tricorn  Club?  You're  probably  eligible  already,  If 
you're  also  wise  that  North  Carolina  is  the  No.  12  state  in  population.  And 
in  the  market  upper  crust  today,  my  deah,  one  simply  doesn't  ignore  the 
No.  1  market  in  the  No.  12  state!  And  while  you  have  your  lorgnette  out, 
remember  WSJS  Television  is  your  best  sales  entree  to  all  this  Confederate 

TELEVISION 

WINSTON-SALEM     GREENSBORO  /  H  IGH  POINT 

Ted  VanErk,  of  Peters-Griffin-Woodward,  "hats"  Pete  with  Club  symbol. 

SUBSCRIPTION  APPLICATION 
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1735  DeSales  Street,  N.W.,  Washington  6,  D.  C. 
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THE  MEDIA 

CBS  Radio  affiliates  approve  new  plan 

PROGRAMMING  IS  CHANGED;  COMPENSATION  TO  BE  CASH-PROGRAM  MIX 

CBS  Radio's  new  station  compensa- 
tion plan  was  officially  reported  accept- 

ed by  the  network's  affiliates  at  their 
convention  last  week,  after  modifica- 

tions were  worked  out  in  the  course  of 

the  two-day  meeting. 
The  chief  changes  in  the  blueprint 

were  said  to  relate  to  programming. 
They  include  retention  of  Art  Linklet- 
ter's  House  Party  as  an  across-the- 
board  strip,  but  deletion  of  one  of  the 
two  five-minute  Dimension  features 
which  the  network  had  planned  to  in- 

sert into  the  stations'  early-morning block. 

With  these  changes  and  restoration  of 
the  Leading  Question,  Church  of  the 
Air,  and  Invitation  to  Learning  pro- 

grams, authorities  said,  the  new  plan 
is  essentially  as  drafted  several  weeks 
ago — subject  to  affiliate  approval — by 
network  officials  and  affiliates'  repre- 

sentatives (Broadcasting,  Aug.  6). 
Change  In  Plan  ■  The  basic  changes 

in  the  network-affiliate  relationship  will 
be  these:  (1)  affiliate  compensation, 
which  for  the  last  four  years  had  been 
in  the  form  of  programming  furnished 
by  the  network  for  sale  by  the  stations, 
will  be  put  on  a  combination  cash-and- 
program  basis;  (2)  the  five-minute 
Dimension  features  will  be  increased 
from  52  weeks  to  63,  and  (3)  total  of 
three  rather  than  four  entertainment 
programs  will  be  dropped:  Bing Crosby- 
Rosemary  Cloony,  which  is  now  heard 
Monday  through  Friday  mornings  and 
the  Sunday-afternoon  dramatic  block  of 
Suspense  and  Johnny  Dollar. 

With  the  decision  not  to  delete  the 

Linkletter  program,  CBS  Radio's  reg- 
ular schedule  of  strictly  entertainment 

shows  will  consist  of  the  morning 
Arthur  Godfrey,  Garry  Moore  and 
Linkletter  programs  and  the  New  York 

Philharmonic  Orchestra  broadcasts  on 
Saturdays. 

The  new  Dimension  features  being 
inserted  into  the  lineup  are  at  8:30  and 
10:30  a.m.  Monday  through  Friday, 
beginning  Dec.  31,  and  at  6:30  p.m.  on 
Sundays  beginning  Oct.  7.  The  Dimen- 

sion which  CBS  Radio  had  planned  to 
introduce  but  which  was  withdrawn 

at  affiliates'  urging  would  have  been at  7:30  a.m. 
Delay  Provision  ■  Stations  may  delay 

their  broadcast  of  the  new  8:30  a.m. 
Dimension  until  8:55  a.m.  local  time  if 
they  wish.  The  Linkletter  program  may 
be  delayed  to  1:10  p.m. 

E.  K.  Hartenbower  of  KCMO  Kan- 
sas City,  chairman  of  the  board  of  the 

affiliates  association,  and  CBS  Radio 
President  Arthur  Hull  Hayes  announced 

the  convention's  acceptance  of  the  plan. Mr.  Hartenbower  said  the  affiliates 
regard  the  resumption  of  cash  payments 
to  the  stations  as  "a  concrete  demon- 

stration of  the  networks'  belief,  and 
ours,  in  the  future  of  radio."  He  said 
"we  are  happy  that  the  new  arrange- 

ment will  maintain  the  high  standards 
of  news,  information  and  public  affairs 
programming  which  have  been  the 
hallmark  of  CBS  Radio  and  by  which 

the  affiliates  set  such  store." 
President  Hayes  called  the  plan  "the 

gratifying  solution  of  a  problem  by 
making  mutual  concessions  for  mutual 
advantages.  We  take  satisfaction  not 
only  in  the  payment  plan  but  in  the 
expansion  of  our  news  and  informa- 

tional services  to  radio  listeners." 
Other  highlights  of  the  ninth  annual 

convention  of  the  network's  radio  affili- 
ates, held  in  New  York,  included: 

■  Presentation  of  a  detailed  study  on 
the  characteristics  of  top-rated  stations 
and   listener   preferences   which  was 

greeted  by  widespread  affiliate  acclaim 
and  a  resolution  of  endorsement  (see 
story,  page  33). 

■  Heard  an  address  by  CBS  Chair- 
man William  S.  Paley  (see  page  33), 

with  greetings  also  from  President 
Frank  Stanton. 

■  Heard  reports  ort  CBS  Radio's 
sales  progress,  on  its  advertising  plans 
and  on  CBS  news. 

Mr.  Paley  told  affiliates  there  was 

"no  blanket  prescription  for  radio's 
problems,  but  he  urged  them  to  be  "dif- ferent" in  "a  big  way"  (see  story,  page 
33). 

He  called  radio  "fundamentally  pret- 
ty healthy,"  and  pointed  to  the  increase in  the  number  of  radio  sets  over  the 

last  decade  to  buttress  this  point.  He 
noted  that  in  1952  there  were  105.3  mil- 

lion sets  in  use,  as  compared  with  183.8 
million  today,  while  car  radios  have 
climbed  from  23.5  million  to  46.9  mil- 

lion over  that  period. 
Versatile  Radio  ■  Mr.  Paley  cited  as 

the  basic  change  in  radio  listening  the 

movement  out  of  "the  living  room  into 
the  kitchen,  the  bedroom,  the  work- 

shop, the  car,  the  backlawn — every- 
where." The  medium,  he  said,  has  be- 

come "an  all-day  companion  ...  a 
portable  news  ticker,  a  travelling  music 

hall,  a  roving  conversationalist." 
With  music  and  news  the  prime  in- 

gredients of  radio,  Mr.  Paley  continued, 
he  urged  stations  to  carry  music  they 
considered  most  satisfactory  for  their 
markets.  In  turn,  he  pledged  that  CBS 

Radio  would  try  to  present  "the  best 
rounded  informational  programming." 

Labor  dispute  fails 

to  dim  WNDT  debut 

Despite  involvement  in  a  thorny 
labor  issue,  WNDT  (TV)  Newark-New 
York  continued  with  plans  to  start  regu- 

lar television  service  today  (Sept.  17). 

The  new  etv  station  on  ch.  13  sched- 
uled a  preview  presentation  of  its  pro- 

gramming last  night,  with  appearances 
by  FCC  Chairman  Newton  Minow  and 
Edward  R.  Murrow,  director  of  the 
U.  S.  Information  Agency. 
WNDT  officials  had  a  strenuous 

schedule  last  week,  preparing  for  the 

opening  and  at  the  same  time  attempt- 
ing to  settle  a  dispute  with  the  Ameri- 
can Federation  of  Television  &  Radio 

Artists  about  union  jurisdiction  over 
teachers  and  other  non-performers  ap- 

pearing on  the  station  (Broadcasting, 
Sept.  10). 

Station    and    union    officials  met 

CBS  Radio  affiliates'  new  officers 
Roster  of  officers,  directors  and 

committees  of  CBS  Radio  Affiliates 
Assn.  for  1962-63  was  announced 
Sept.  13  at  end  of  convention  in 
New  York. 

E.  K.  Hartenbower,  KCMO  Kan- 
sas City,  and  Joe  L.  Smith,  WJLS 

Beckley,  W.  Va.,  reelected  chairman 
and  secretary-treasurer  respectively; 
Michael  R.  Hanna,  WHCU  Ithaca, 
N.  Y.,  elected  vice  chairman. 

Directors:  Joseph  Close,  WKNE 
Keene,  N.  H.;  Mr.  Hanna,  Mr. 
Smith;  J.  Frank  Jarman  Jr.,  WDNC 
Durham,  N.  C;  F.  C.  Sowell,  WLAC 

Nashville;  Ernest  Lackey  Jr.,  WHOP 
Hopkinsville,  Ky.;  Lee  Fondren, 
KLZ  Denver;  William  A.  Roberts, 
KRLD  Dallas;  Westerman  Whillock, 
KBOI  Boise,  Idaho. 

Also,  William  Dean,  WWL  New 
Orleans;  Wendell  Adams,  KINS 
Eureka,  Calif.;  Mr.  Hartenbower. 

Elected  to  committees  were:  exec- 
utive, Messrs.  Hartenbower,  Hanna, 

Fondren,  Whillock  and  Joe  L.  Smith; 
convention  committee,  Messrs.  Han- 

na, Close,  Roberts,  and  Adams;  by- 
laws, Messrs.  Fondren,  Jarman  and 

Lackey. 
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throughout  the  week  with  James  J.  Mc- 
Fadden,  acting  City  Labor  Commis- 

sioner, at  his  invitation,  but  no  prog- 
ress was  reported.  Additional  confer- 
ences were  planned  for  last  Friday  in  a 

continuing  attempt  to  establish  "work- 
ing ground  rules"  for  the  station's  op- eration. It  was  still  not  known  late  in 

the  week  whether  actor  Zero  Mostel, 
whose  scheduled  appearance  on  the 
opening  night  program  touched  off  pro- 

tests, would  be  permitted  to  appear. 

He  was  to  give  a  lecture  on  the  historv' 
of  comedy. 
WNDT  has  offered  to  negotiate  con- 

tracts with  AFTRA  members  appearing 
on  the  station,  but  the  federation  argues 
that  its  jurisdiction  also  applies  to 
teachers  and  specialists  not  assigned  by 
the  New  York  Board  of  Education. 
AFTRA  says  the  basic  issue  concerns 
tape  reuse.  Station  officials  maintain 

they  would  never  ship  a  teacher's  pro- 
gram to  other  stations  without  making 

arrangements  for  reuse  in  advance. 
Various  officials  of  National  Educa- 

tional Television,  National  Assn.  of 
Educational  Broadcasters,  and  Educa- 

tional Broadcasting  Corp.,  which  owns 
WNDT,  have  expressed  feelings  that 
AFTRA  has  made  WNDT  a  test  issue 
in  the  hope  of  eventually  obtaining 
coverage  of  all  etv  stations.  It  is  be- 

lieved that  union  recognition  would  re- 
sult in  rising  costs  that  could  curtail 

etv  programming,  or  force  some  sta- tions off  the  air. 

Dr.  Robert  C.  Anderson,  chairman 
of  the  Joint  Council  on  Educational 
Broadcasting,  urged  AFTRA  to  stop 

what  he  called  their  "deplorable"  and 
"obtrusive"  actions.  He  further  stated 
that  "educational  tv  deserves  the  under- 

Some  of  the  nation's  top  newsmen  are 
heading  for  San  Francisco  this  week 
to  attend  the  annual  convention  of  the 
Radio- Television  News  Directors  Assn. 
at  the  Sheraton-Palace  Hotel  Wednesday 
through  Saturday  (Sept.  19-22). 

In  addition  to  the  presentation  of 
awards,  election  of  officers,  speeches 
and  media  workshops,  the  convention 
includes  reports  on  a  survey  of  editori- 

alizing practices  and  a  study  of  the 
effects  of  the  Minneapolis  newspaper 
strike  on  broadcasting  news. 

The  School  of  Criminology.  U.  of 
California,  will  present  a  seminar  on 
reporting  crime  news. 

Na^y  Freebe   ■  Delegates  will  be 

standing  and  the  support  of  all,  includ- 

ing organized  labor." Richard  Zimbert,  director  of  business 
and  legal  affairs,  WNDT,  claims  the 
station  is  willing  to  work  out  an  agree- 

ment covering  federation  members,  but 
it  has  no  authorization  to  negotiate  for 
non-performers. 

guests  at  nine  meals  and  cocktail  parties 
sponsored  by  major  U.S.  corporations. 

The  first  day  of  the  convention  (Sept. 

19)  will  be  at  sea  for  "Operation  Rad- 
tel,"  courtesy  of  the  U.S.  Navy  and  the Antisubmarine  Warfare  Force  of  the 
Pacific  Fleet.  Newsmen  will  be  guests 
aboard  nine  warships:  a  submarine,  an 
ASW  aircraft  carrier,  three  destroyers, 
and  four  destroyer  escorts,  and  will 
see  a  demonstration  by  the  force. 

Film  clips  will  be  provided,  and  use 
of  film  and  tape  is  being  encouraged  by 

the  Navy.  A  few  newsmen  may  be  al- 
lowed on  board  a  special  helicopter 

flight  during  the  ASW  demonstration. 
Hometown  interviews  will  be  provided. 

NEWSMEN  GOING  WESTWARD 

Seminars,  fun,  reports  and  sub  hunting  highlight 

mass  meeting  of  radio-tv  newsmen  in  San  Francisco 
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ABC-TV,  affiliates  huddle  in  Beverly  Hills 

Product  protection  and  stations' 
negative  attitude  toward  split,  piggy- 

back commercials  were  among  top- 
ics discussed  Sept.  7  at  a  meeting  of 

ABC-TV,  AB-PT  and  ABC-TV 
Alftliates  Assn.  executives,  held  in 
Beverly  Hills,  Calif.  According  to  a 

report  from  ABC-TV,  "considerable 
discussion"  was  given  to  these  prob- lems. 

Also  covered  at  the  all-day  confer- 
ence were  affiliate-network  communi- 

cations and  their  improvement,  sales, 
programming  plans,  news  and  public 
affairs,  sports,  advertising  and  pro- 
motion. 

Executives  of  the  network,  its 
parent  organization  and  the  affiliates 
association  at  the  Beverly  Hills  meet- 

ing were: 
Standing  (1.  to  r.):  Alfred  Schnei- 

der, vice  president  and  assistant  to 
the  executive  vice  president  of  AB- 
PT  and  ABC  Division;  Henry  Levin- 
son,  ABC  manager  of  affiliate  com- 

munications, tv  station  relations;  Ed- 
gar J.  Scherick,  vice  president  in 

charge  of  tv  network  sales;  and  Ar- 
mand  Grant,  vice  president  in  charge 
of  tv  daytime  programming. 

Seated  (1.  to  r.):  Michael  Boland, 
ABC  vice  president  in  charge  of 

financial  controls;  Joseph  Giaquinto, 
ABC-TV  director  of  station  clear- 

ance; Association  Vice  Chairman 
Thomas  P.  Chisman,  president, 
WVEC-TV  Norfolk;  Donald  Shaw, 
director  of  tv  station  relations;  How- 

ard W.  Maschmeier,  general  manager 
of  WHNC-TV  Hartford-New  Haven, 
Conn.;  Daniel  Melnick,  ABC-TV 
vice  president  in  charge  of  nighttime 
programming;  Thomas  Velotta,  vice 
president  in  charge  of  administration, 
ABC  News,  Special  Events  and  Pub- 

lic Affairs;  D.  A.  Noel,  general  man- 
ager of  WHBQ-TV  Memphis;  Asso- 

ciation Treasurer,  Martin  Umansky, 

vice  president  of  KAKE-TV  Wichita, 
Kan.;  Robert  L.  Coe,  ABC  vice  presi- 

dent in  charge  of  tv  station  relations; 
Association  Chairman  John  F.  Dille 

Jr.,  president  of  WSJV-TV  South 
Bend-Elkhart,  Ind.;  Association  Sec- 

retary W.  W.  Warren,  vice  president 
of  KOMO-TV  Seattle;  Julius  Barna- 
than,  vice  president  and  general  man- 

ager of  ABC-TV;  Norman  Louvau, 
vice  president  and  general  manager, 
KCPX-TV  Salt  Lake  City;  Everett 
H.  Erlick,  vice  president  and  general 
counsel  of  AB-PT  and  its  divisions; 
Leonard  H.  Goldenson,  president  of 
AB-PT;  Simon  B.  Siegel,  executive 
vice  president  of  AB-PT;  Mike  Sha- 

piro, general  manager  of  WFAA-TV 
Dallas;  and  Thomas  W.  Moore,  vice 

president  in  charge  of  the  ABC-TV 
network. 

Not  in  the  picture  are  James  G. 
Riddell,  ABC  vice  president  in  charge 
of  the  Western  Division  and  Law- 

rence T.  Rogers  II,  vice  president  of 

Taft  Broadcasting,  WKRC-TV,  Cin- 
cinnati. 

and  the  tour  will  conclude  with  a 
news  conference  with  Vice  Adm.  John 
S.  Thach,  force  commander. 

Awards  ■  Four  television  and  three 
radio  stations  have  been  cited  in  awards 

announced  today  (Sept.  17)  for  out- 
standing performance  in  broadcasting 

editorials,  spot  news  and  reporting  of 
community  problems.  The  stations  will 
receive  the  awards  Thursday. 

Winners  in  the  radio  division: 

KDKA  Pittsburgh  for  the  best  edi- 
torial, a  series  on  strip  mining  legisla- 

tion; WGN  Chicago  for  the  best  re- 
porting of  community  problems,  cov- 

erage of  welfare  funds  problems  with 
emphasis  on  aid  to  dependent  children; 
KPRC  Houston  for  the  best  spot  news 
reporting,  coverage  of  Hurricane  Carla. 

The  television  winners: 

WBBM-TV  Chicago  for  the  best  edi- 
torial documentary,  "The  Wasted 

Years,"  dealing  with  high  school  drop- 

outs in  Chicago  and  the  resulting  in- 
crease in  juvenile  crime;  WTVJ  (TV) 

Miami  for  the  best  editorial  presented 

on  a  regular  basis,  "You  Can  Fight  City 
Hall,"  the  station's  successful  campaign 
for  the  reinstatement  of  a  city  manager 
fired  without  cause. 

KLZ-TV  Denver  for  the  best  report- 
ing of  community  problems,  the  cover- 

age, with  significant  interpretation,  of 
the  problems  posed  by  commercial  jet 

aircraft  at  Denver's  Stapleton  Field; 
KTLA  (TV)  Los  Angeles,  for  the  best 
spot  news  reporting,  the  coverage  by 
live  television  of  the  Bel  Aire  residential 
fire  in  Hollywood. 

The  television  contest  was  judged  at 
Northwestern  U.,  Evanston,  III,  under 
the  direction  of  Prof.  Baskett  Mosse; 
the  radio  division  at  Indiana  U.  under 
Prof.  Richard  Yoakam. 

Newspaper  Shutdown  ■  Broadcasters 
in  Minneapolis-St.  Paul,  an  area  served 
by  17  radio  and  five  television  stations. 

believed  it  was  generally  unnecessary 
that  they  increase  their  informational 

programming  in  the  absence  of  the  Min- 
neapolis Tribune  (morning)  and  Star 

(evening),  shutdown  during  a  116-day 
strike  of  newspaper  production  unions 
against  the  two  Cowles  publications  this 
spring. 

This  is  one  of  the  findings  in  Broad- 
casters Assess  Their  Performance  Dur- 

ing a  Newspaper  Strike,  a  report  pre- 
pared for  the  RTNDA  by  Robert  Lind- 

say, an  instructor  of  journalism  at  the 
U.  of  Minnesota. 

Area  broadcasters  did  not  substan- 
tially increase  their  informational  pro- 

gramming, Mr.  Lindsay  found;  many 
indicated  they  felt  their  programming 
was  sufficient  and  an  increase  was  un- 

necessary. They  said  there  was  no 
"news  blackout,"  as  implied  in  some 
newspaper  stories. 

Editorializing  ■  According  to  an 
RTNDA  survey,  editorializing  is  be- 
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coming  an  ever-more  popular  program- 
ming concept  with  U.S.  and  Canadian 

broadcasters.  What's  more,  at  60%  of 
the  responding  stations  which  editorial- 

ize, management  does  the  job. 
This  year  69%  of  the  radio  and  tele- 

vision stations  responding  to  the  survey 
reported  they  editorialized.  Last  year 
RTNDA  found  only  42%  were  stating 
their  editorial  opinions  (Broadcasting, 
Oct.  2,  1961).  Response  came  from 
147  U.S.  and  10  Canadian  television 
stations  and  from  685  U.S.  and  34 
Canadian  radio  stations. 

(A  recent  Broadcasting  survey  of 
205  representative  radio  and  tv  stations 
showed  similar  evidence  of  increased 
editorializing  [Special  Report,  July 
16]). 

Paramount  pay  tv 

adds  new  blood 

Prominent  tv  and  motion  picture 
executives  and  personalities  are  among 
the  stockholders  of  a  new  corporation 
that  will  undertake  the  development  of 

Paramount's  Telemeter  system  of  pay tv  in  the  southwestern  section  of  the 
U.S. 

The  new  company,  Home  Theatres 
Inc.,  Little  Rock,  Ark.,  also  includes 
among  its  stockholders  officers  of  Mid- 

west Video  Corp.,  which  holds  a  Tele- 
meter franchise  to  introduce  the  system 

in  the  Arkansas  city. 
C.  Hamilton  Moses,  president  of  Mid- 

west Video  and  spokesman  for  the  new 
company,  said  at  a  news  conference  in 
Little  Rock  Sept.  10  that  the  agreement 
with  International  Telemeter  Co.,  a 
division  of  Paramout  Pictures  Corp., 
is  for  the  use  of  its  closed-circuit  system 
of  pay  tv  in  other  Southwestern  cities. 
Midwest  Video,  which  maintains  com- 

munity antenna  systems  and  cable  oper- 
ations in  many  states,  will  operate  the 

proposed  new  Telemeter  system  for 
Home  Theatres  in  the  Southwest. 

Prominent  Names  ■  Among  the 
stockholders  of  Home  Theatres:  Dick 
Powell,  president  of  Four  Star  Tele- 

vision; Walter  Hussman,  pubHsher  of  a 
group  of  Southwest  newspapers  and 
president  of  KTAL-TV  Texarkana, 
Tex.;  Stanley  and  Richard  Durwood, 
operators  of  a  chain  of  motion  picture 
theatres  with  headquarters  in  Kansas 
City;  John  Wayne,  motion  picture  actor, 
and  John  W.  Allyn,  co-owner  of  the 
Chicago  White  Sox. 

Mr.  Moses  acknowledged  that  a  con- 
siderable number  of  details  had  to  be 

concluded  before  actual  operations  were 
launched. 

The  single  Telemeter  system  oper- 
ating at  present  is  in  a  suburban  area  of 

Toronto,  Ont.  Started  two  and  one-half 
years  ago  by  Famous  Players  Canadian 
Corp.,  a  Paramount  subsidiary,  the  ex- 

perimental wire-link  system  has  about 
6,000  subscribers. 

POLITZ  KNOWS 

WHEN 

PEOPLE 

LISTEN 

IN  WGY'S  25-COUNTY 

COVERAGE  AREA 

■  Sunday  through  Saturday  WCY  reaches  an 
average  daily  audience  of  278,000  listeners.  The 

difference  between  the  highest  and  lowest  tune- 
in  days  is  only  15%.  Wednesday  audiences  are 
largest,  with  66%  or  307,000.  And  the  Sunday 
audience,  just  15%  lower,  numbers  236,000. 

■  Only  the  Politz  study  tells  advertisers  who, 
what,  when,  where,  and  why  people  listen  in 

Albany,  Schenectady,  Troy,  Northeastern  New 

York,  and  Western  New  England.  For  the  com- 

plete Politz  survey  on  WGY's  25-county  listen- 
ing audience,  contact  WGY  or  your  Henry  I. 

Christal  Co.  representative. 

982-24 

810  KC 

50  KW 
WGY 

A  GENERAL  ELECTRIC  STATION 

ALBANY-SCHENECTADY-TROY 

United  Press  International  news  produces! 
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RADIO-TV  DIVORCE  URGED 

WMCA's  Labunski  hits  NAB's  'blurring'  of  media; 

West  Virginians  told  liquor  ad  ban  needs  review 

In  a  sharp  attack  obviously  aimed  at 
NAB,  Stephen  B.  Labunski,  vice  pres- 

ident and  general  manager  of  WMCA 
New  York,  urged  last  week  that  radio 
"divorce"  television  so  far  as  trade  as- 

sociations and  Washington  representa- 
tion are  concerned. 

He  also  advocated  that  radio's  gen- 
eral policy  against  acceptance  of  hard- 

liquor  advertising  be  brought  out  into 
the  open  and  reviewed  as  part  of  the 

forthcoming  "shirtsleeves  conference" 
sponsored  by  the  FCC  and  NAB  to 
study  radio  problems. 

Mr.  Labunski's  views  were  presented 
in  a  speech  prepared  for  delivery  at 
the  Friday-evening  dinner  of  the  West 
Virginia  Broadcasters  Assn.  meeting  at 
the  Greenbrier,  White  Sulpher  Springs. 

Earlier,  Marcus  Cohn,  Washington 
communications  attorney,  warned 

against  "running  to  the  Hill  for  relief." 
This  can  mean  more  stringent  laws, 
rather  than  policies  and  rules  which 

can  be  changed,  Mr.  Cohn  said.  "I'd rather  argue  with  seven  commissioners 
who  change  from  time  to  time,  than 

have  a  policy  frozen  into  law."  He  re- minded his  listeners  that  in  the  1930s 

there  were  proposals  in  Congress  to  re- 
quire broadcasters  to  devote  a  certain 

percentage  of  their  time  to  educational 
and  religious  themes. 

Mr.  Labunski  did  not  name  NAB  as 
his  target,  but  his  meaning  was  clear. 
Nor  did  he  offer  a  specific  substitute 
for  the  current  NAB  radio-tv  set-up. 
But  he  is  known  to  feel  that  one  de- 

sirable approach  might  be  for  RAB  to 
expand  its  activities  substantially  into 
other  areas  besides  sales,  including 
Washington  representation,  and  for 
NAB  to  revitalize  and  strengthen  its 
own  radio  arm. 
WMCA  is  a  member  of  RAB  but  not 

NAB,  although  there  have  been  fre- 
quent explorations  of  the  question  by 

WMCA  and  NAB  officials,  including 

one  recently.  It  does  not  currently  ac- 
cept liquor  advertising,  but  although  it 

has  made  no  decision  on  the  issue,  is 
known  to  be  conducting  an  intensive 
study  which  already  has  reached  sub- 

stantial proportions. 
Two  Different  Worlds  ■  Radio  and 

television  are  two  different  things  whose 
differences  are  "far  more  numerous 
and  vastly  more  important  than  the 

largely  accidental  similarities,"  Mr.  La- bunski said.  He  speculated  that  radio 
could  reach  its  objectives — including 

that  of  courtroom  coverage — "a  lot sooner  if  it  divorces  television,  loudly 

and  publicly."  Radio  is  facing  crises, 
Mr.  Labunski  said,  but  "what  help  are 
we  getting  from  the  major  trade  as- 

sociations? Most  of  them  are  hetero- 
geneous and  include  everybody  and  any- 

body with  the  price  of  admission — not 
only  radio  «nd  television,  but  equip- 

ment manufacturers,  film  companies, 

jingle  makers — they  try  to  please  every- 
body and  so  they  end  up  pleasing  no- 

body. 

"Now  is  the  time  to  face  certain 
serious  and  complex  problems  head-on 
without  fear  of  bruising  vested  inter- 

ests unless  these  interests  are  radio's 
legitimate  interests.  Radio  broadcasters - 
can  act  forcefully  and  unequivocally 

only  if  they  are  unencumbered  by  com- 
panions who  have  interests  which  are 

either  different  from  theirs,  in  conflict 
with  theirs,  or  in  some  cases  diametric- 

ally opposed  to  theirs. 
"Nothing  short  of  a  clear  point  of 

view  about  this,  followed  by  vigorous 
implementation  of  policies  which  are 
good  for  radio,  will  begin  to  solve  the 

problems  which  plague  radio  today." 
Divorce  Proceedings  ■  He  said  he 

didn't  know  what  the  outcome  of  the 
"shirtsleeves  conference"  would  be,  but  \\ 
that  "if  radio  men  will  bring  some  pres- 

sure to  bear  we  can  perhaps  accom- 
plish one  thing  which  in  itself  will  help 

to  define  and  illuminate  radio's  true 
problems.  That  is,  to  cause  the  divorce 
of  radio  from  television — in  trade  as- 

sociations and  in  the  minds  of  govern- 
mental and  industry  leaders — once  and 

for  all." 

"Once  radio  is  single  again,"  he  said, 
"radio  broadcasters  can  devote  their 
full  energies  to  the  improvement  and 
strengthening  of  their  medium  and  help 
usher  in  an  era  of  additional  growth 
and  further  achievement  which  will 
make  the  last  15  years  seem  pale  by 

comparison." 
The  WMCA  manager  went  on  to  ask: 
■  Couldn't  radio's  business  failures 

be  reduced  if  newcomers  were  given 

some  idea  of  "what  to  look  for,"  per- 
haps in  cooperation  with  the  small  busi- 
ness administration? 

■  Could  NAB  and  the  FCC  find  a 

practical  way  to  compile  for  radio  the 
same  sort  of  figures  that  every  other 

Media  continues  on  page  93 

Golden  West  now  in  charge  at  KEX  Portland 
Golden  West  Broadcasters  Inc.  has 

officially  taken  control  of  KEX  Port- 
land, Ore.,  a  50  kw  operation  pur- 

chased from  Westinghouse  Broad- 
casting Corp.  for  $900,000  last  July 

(Broadcasting,  July  30). 
Present  for  the  transfer  and  docu- 

ment signing  Sept.  5  in  Portland  were 
(seated  1-r)  Donald  H.  McGannon, 
WBC  president,  and  Robert  O.  Rey- 

nolds, president  of  Golden  West. 

Standing  (1-r):  P.  G.  Lasky,  WBC 
vice  president;  Loyd  C.  Sigmon, 
Golden  West  executive  vice  presi- 

dent, and  Bert  S.  West,  KVI-KEX 
vice  president. 

Golden  West,  headed  by  Gene 
Autry,  owns  KMPC  Los  Angeles, 
KSFO  San  Francisco,  KVI  Seattle; 

Mr.  Autry  controls  KOOL-AM-FM- 
TV  Phoenix  and  KOLD-AM-TV 
Tucson,  both  Arizona. 
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A  SPECIAL  REPORT 

CENTRAL  VALLEY  HEART 

OF  CALIFORNIA  GROWTH 

Surrounded  by  mountains,  immense  fertile  area 

includes  basins  of  San  Joaquin  and  Sacramento 

Serkem^      m  \   m  Stockton 

"California's  pliysiography  is  simple. 
It's  main  features  are  few  and  bold:  a 
mountain  fringe  along  the  ocean,  an- 

other mountain  system  along  the  east 
border;  between  them — closed  in  at 
both  ends  by  their  junction — a  splendid 
valley  of  imperial  extent  and  outside  all 
this  a  great  area  of  barren,  arid 
lands.  .  .  ." 

That's  the  way  the  Encyclopaedia 
Brittanica  describes  the  great  inland  em- 

pire that  today  is  outgrowing  the  rest  of 
that  fast  growing  state.  The  Great  Val- 

ley, with  U.  S.  99  running  down  its  mid- 
dle from  Redding  to  Bakersfield  is  the 

heartland  of  California's  agricultural wealth. 

Here  grow  all  the  nation's  clingstone 
peaches  (and  a  quarter  of  the  freestone, 
adding  up  to  half  the  total  of  U.  S. 
peach  production),  all  the  figs,  all  the 
raisins,  all  the  almonds,  all  the  olives 
raised  in  the  entire  United  States.  Here 

grows  a  hcc'thy  proportion  of  the  coun- 
try's cotton,  and  rice,  and  tomatoes  and 

oranges  and  potatoes,  pears  and  plums 
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San  Diego\ 

and  prunes,  as  well  as  pomegranates. 
Here  are  the  fruit  canning  and  packing 
and  freezing  and  drying  plants,  and  here 
are  the  plants  that  make  the  canning 
and  drying  and  freezing  apparatus,  to 
say  nothing  of  the  cans  and  jars  and 
boxes  in  which  the  fruit  is  shipped. 

On  the  east  is  the  Sierra  Nevada, 

whose  towering  peaks  include  snow- 
covered  Mt.  Whitney,  and  whose 
gentle  western  slope  is  the  site  of  much 

of  the  nation's  most  spectacular  scenery, 
some  of  it  preserved  in  Yosemite  and 

other  national  parks.  On  the  west  is  the 
coastal  range.  Between  them  lies  the 
Great  Valley,  425  miles  long  and  40  to 
80  miles  wide,  25,000  square  miles  of 
level  land,  rich  alluvial  soil  deposited 
through  the  ages  on  the  valley  floor  by 
the  two  rivers  that  drain  the  area — the 
Sacramento  and  the  San  Joaquin.  Where 
they  meet,  before  flowing  together  into 
San  Francisco  bay,  is  the  division  be- 

tween the  two  valleys,  each  named  for 
its  river,  which  make  up  the  Great  Val- 

ley.   The  Sacramento  valley,  to  the 
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CENTRAL  VALLEY  HEART  OF  CALIFORNIA'S  GROWTH  continued 

north,  has  nine  counties  but  only  two- 
fifths  of  the  land  area;  the  larger  San 
Joaquin  valley  to  the  south,  has  only 
eight  counties. 
Home  To  Millions  ■  The  Great  Val- 

ley, including  more  than  a  quarter  of 

California's  land  area  and  nearly  two- 
thirds  of  the  state's  harvested  croplands, 
is  home  to  2.4  million  Californians, 

15.3%  of  the  state's  total  population, 
as  of  July  1,  1962,  according  to  official 
estimate  of  the  state  dept.  of  finance. 
Since  at  census  time,  April  1,  1960,  the 
Great  Valley  population  was  14.3%  of 
the  state  total,  in  the  past  two  and  a 
fraction  years,  the  valley  has  added  peo- 

ple at  a  greater  rate  than  the  state  as 
a  whole.  And  the  vital  statisticians  es- 

timate that  this  will  continue  and,  come 

1975,  16.2%  of  California's  popula- 
tion v/ill  live  in  this  "splendid  valley  of 

imperial  extent." 
This  is  a  change  of  pace,  for  between 

the  1950  and  1960  censuses  the  Great 

Valley's  population  increased  by  only 36%  while  the  state  as  a  whole  added 
48%  to  the  number  of  its  inhabitants. 
And  the  pace  is  not  uniform.  In  the 
period  since  the  1960  census,  the  pop- 

ulation of  the  Sacramento  valley  in- 
creased by   10.5%,  that  of  the  San 

Joaquin  Valley  by  only  5.4%,  and  the 
difference  is  smaller  than  for  the  1950- 
60  decade,  when  Sacramento  Valley  had 
a  61.2%  increase  to  San  Joaquin  Val- 

ley's 24.6%.  Between  now  and  1975, 
the  experts  estimate  that  Sacramento 
VaUey  residents  will  increase  by  57.8% 

(to  1,450,000),  while  the  San  Joaquin's population  gain  will  be  only  44.0% 
(to  2,147,200). 

Rivers  Major  Factor  ■  The  rivers, 
which  provide  water  for  the  farms, 
power  for  the  factories  and  a  variety  of 
summer  and  winter  sports  for  visitors, 
as  well  as  transportation  for  farm  corps 
and  factory  products,  are  a  major  fac- 

tor in  the  growth  picture.  The  new 
state  water  projects,  added  to  those  of 
the  federal  government,  will  increase 
the  importance  of  the  rivers  to  the  state 
and  in  so  doing  will  help  to  swell  the 

population  of  the  area  through  which 
they  flow  by  making  available  more 
employment,  more  profits,  more  pleas- 

urable recreation.  There  are  those  who 

believe  the  area  surrounding  Sacra- 
mento, the  state  capital,  may  by  the  year 

2000  have  more  inhabitants  than  the 
metropolitan  area  of  New  York  City. 
"We  have  the  room  to  expand;  they 
haven't,"  was  one  businessman's  suc- 

cinct sunmiary  of  the  situation. 
To  return  to  the  present,  at  census 

time,  1960,  the  Great  Valley  had 
14.3%  of  California's  population, 
13.5%  of  the  state's  total  personal  in- 

come, 12.8%  of  its  retail  sales  (based 
on  tax  reports  and  so  not  including  the 
two  major  items  of  food  and  gasoline 
which  are  not  taxed  by  the  state), 
13.6%  of  the  automobiles  (1961). 
Farm  produce  of  the  Great  Valley  is 
close  to  $2  billion  annually,  more  than 
half  of  the  state  total.  San  Joaquin 
Valley  alone  produces  a  third  of  the 

state's  output  of  inineral  products,  chief- 
ly oil  and  gasoline.  The  San  Joaquin 

Valley  also  produces  more  than  80% 

of  California's  wine  (and  the  state  pro- 
duces 85%  of  the  nation's  supply). 

The  1960  census  reports  that  the 

Great  Valley's  14.3%  of  the  CaUfornia 
population  occupied  13.4%  of  the 
state's  dwellings  (farm  families  are  us- 

ually larger),  including  13.1%  of  the 
state's  radio  homes  and  11.5%  of  homes 
with  two  or  more  radios,  and  13.1% 

of  the  state's  tv  homes,  including  8.7% 
of  those  with  two  or  more  tv  sets.  The 
Great  Valley  homes  are  89.8%  radio 

equipped  (according  to  the  census  peo- 
ple, whose  findings  are  being  vigorous- 

ly disputed  as  short-changing  radio) 
and  86.8%  have  tv  sets.  The  multiple 
radio  homes  added  up  to  34.3%  of  all 
homes  and  7.3%  were  multiple  tv 
homes. 

The  1958  census  of  manufacturers 

(a  little  old  now,  but  the  only  consist- 
ent overall  data  available)  shows  the 

17  counties  of  the  Great  Valley  to  have 
79,255  employed  in  manufacturing  at 
that  time  (6.7%  of  the  state  total)  with 
a  total  payroll  of  $391,885  (5.9%  of 
the  state  total).  The  value  added  by 
manufacture  in  the  17  counties  was 

$840.9  million  (6.9%  of  the  state  to- 
tal). (See  table  page  76.) 

Sacramento,  San  Joaquin  make  Central  Valley 

Area 
No.  of 
Farms 

Central  Valley  47,363 
California  99,260 
Central 

Valley  %  47.7 

Total 
land  area 
(in  acres) 
26,593,280 

100,206,720 

26.5 

Land 
in  farms 
(in  acres) 
16,820,311 
36,861,162 

45.6 

Cropland harvested 
(in  acres) 

5,182,383 
8,025,508 

64.4 

Irrigated* 

land  in farms 

(in  acres) 

5,127,997 

7,386,748 

69.4 
*lncludes  both  cropland  and  pasture. 

San  Joaquin  California  production  hub 

CONTRIBUTES  HEAVILY  TO  LIVESTOCK,  PRODUCE  AND  MINERAL  TOTALS 

Animal,  vegetable  or  mineral?  In  the 
San  Joaquin  Valley  the  answer  is  all 
three.  These  eight  counties  produced 
36%  of  the  livestock  and  poultry  raised 
in  California  in  1961.  Tulare  County 
alone  contributed  over  $102  million  to 
the  eight-county  total  of  $437.43  mil- 

lion in  this  category  last  year,  ranking 
second  only  to  Los  Angeles  County  in 
the  entire  state. 

The  San  Joaquin  counties  produced 
59.1%  of  the  state's  field  and  seed 
crops  in  1961,  Fresno  County  ranking 
first  and  Kern  County  second,  with 
crops  of  $165.6  million  and  $123.9 
million  respectively  in  this  class.  They 
were  the  only  two  counties  in  California 

to  top  the  $100-million  mark.  These 
eight  counties  were  responsible  for  $149 
million  worth  of  vegetables,  melons  and 

potatoes,  28.6%  of  the  state's  total. 
They  produced  46.5%  of  the  fruits  and 
nuts,  Fresno  and  Tulare  counties  stand- 

ing one-two  in  this  product  class,  with 
$115.1  million  and  $113  million  respec- 

tively, only  two  of  the  state's  58  coun- ties to  top  $100  million  in  this  category. 
Nearly  Half  State  Total  ■  In  value  of 

total  agricultural  production,  the  San 
Joaquin  Valley  accounts  for  more  than 
$1.5  billion  worth,  42.7%  of  the  state 
total.  Fresno,  Tulare  and  Kern  counties 
were  the  first  three  in  the  state,  in  that 
order,  in  value  of  agricultural  output 

in  1951.  San  Joaquin  County  ranked 
fifth,  giving  the  Valley  counties  four 
out  of  the  top  five  (and  seven  out  of  the 
top  15). 

With  a  mineral  output  valued  at 
464.7  million  in  1960,  the  San  Joaquin 
Valley  counties  delivered  33.1%  of  the 

state's  mineral  wealth  that  year.  Kern 
County  ranked  first  among  California 
counties  producing  $350  million  worth 
of  mineral  output,  including  more  than 

30%  of  the  state's  total  output  of  pe- troleum. 

The  San  Joaquin  Valley  has  a  popu- 
lation of  1,414,483  as  of  July  1,  1962, 

8.7%  of  the  state's  total,  slightly  below 
its  percentage  at  the  time  of  the  1960 
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census.  The  percentage  decrease  is 
nothing  new  between  1950  and  1960 
the  eight  counties  increased  their  com- 

bined population  by  24.6'^  while  Cali- 
fornia as  a  whole  counted  a  48.5 "re  in- 

crease. Between  April  1960,  and  July 
1962,  the  Valley  increase  was  5.4%  to 

the  state's  8.8%.  And  the  population 
e.xperts  in  the  California  Dept.  of  Fi- 

nance estimate  that  between  now  and 

1975  the  San  Joaquin  \'alley  popula- tion will  go  up  44%  while  California 
overall  will  add  45.2%.  Personal  in- 

come (1959)  and  retail  sales  (1961)  both 
come  out  to  7.65%  of  the  state  total, 
sUghtly  below  the  population  percent- 

age, but  that  is  normal  in  any  largely 
agricultural  area. 

Fresno,  No.  1  in  agriculture 

One  of  California's  largest  counties, 
with  60%  of  its  acreage  occupied  by 
farms,  Fresno  is  the  number  one  county 
of  the  nation  in  the  value  of  its  agricul- 

tural produce;  a  position  it  has  held  for 
the  past  12  years. 

But  less  than  one-third  of  the  coun- 

ty's residents  (32.7%)  live  on  farms,  the 
census  takers  found  in  1960,  when  they 
reported  population  of  365.945.  Since 
then  California  statisticians  figure  the 
count  has  risen  to  389.200  as  of  July  1, 
1962.  and  thev  estimate  it  will  hit  603.- 

100  by  1975.  ' Nonwhites  accounted  for  7.5%  of 
the  population  and  foreign  born  for 
7.8%  and.  of  the  U.  S.  natives,  11  were 
born  in  California  to  nine  who  migrated 
to  Fresno  County  from  outside  the  state. 
The  census  people  counted  106,844 
households  in  the  county,  with  an  aver- 

age of  3.37  persons  and  a  1959  median 
family  income  of  S5.634.  Just  over  one- 
seventh  of  the  Fresno  families  (14.8%) 
were  in  the  over-SlO.OOO-a-year  class 
and  just  over  one-fifth  (21.5%)  had 
annual  incomes  of  less  than  S3. 000. 

Income  Rising  ■  Personal  income  for 
the  county  was  5792,762.000  in  1959. 
an  increase  of  79%  from  1950.  Per 
capita  income,  S2,223  in  1959.  rose 
only  38%  in  the  same  period.  Taxable 
retail  sales  (omitting  food  and  gasoline) 

Fresno  county  is  the  leading  grape 
producer  in  the  nation,  it  is  also  first 
in  freestone  peaches,  figs  and  cante- 
lopes, 

rose  62%  from  1950  to  1960  and 
another  point  the  following  year  to  total 
S523.615.000  in  1961.  Auto  registration 
in  the  county  in  1961  totaled  153.653. 
or  three  autos  to  every  two  families  in 

t}"pical  California  fashion. 
Fresno  County  leads  the  nation  in  the 

production  of  grapes,  freestone  peaches, 
figs,  cantaloupes,  barley  and  certified 
alfalfa  seed  and  ranks  second  in  cotton. 

The  count\''s  total  agricultural  output 
last  year  was  valued  at  S3 85. 3 8 1.000. 
more  than  that  of  any  other  county  in 
the  entire  U.  S.  Of  the  1961  total,  field 
and  seed  crops  accounted  for  $165.6 
million,  fruit  and  nut  crops  for  $115.1 

million,  livestock  and  poultry-  for  S78.4 
million,  and  vegetable,  melon  and  potato 
crops  for  S25  million.  Agriculture  is 
also  the  largest  source  of  employment 
in  Fresno  County.  In  July  of  1961. 
agricultural  workers  totaled  65.900,  or 
just  under  40%  of  the  171.525  em- 

ployed at  any  kind  of  work.  \Miolesale 
and  retail  trade  ranked  second,  with 
32,675. 

Oil  Important  ■  Mining,  which  gave 
employment  to  2.175  in  Fresno  County 
a  year  ago.  produced   S88.2  million 

worth  of  mineral  products  in  1960,  in- 
cluding 421  troy  ounces  of  gold  valued 

at  S  14,735,  proof  that  there  still  is  some 
gold  in  those  California  hills.  Major 
item  in  the  mineral  list,  however,  was 
23.3  million  barrels  of  petroleum,  S74.1 
million  dollars  worth,  and  natural  gas 
added  another  S7.2  million  to  the  take. 

The  county  has  15  incorporated  ci- 
ties, of  which  the  county  seat,  also 

named  Fresno  (Spanish  for  '"ash"),  is the  largest,  with  133.929  at  the  time  of 

the  1960  census.  An  industrial  sur\'ey 
in  the  fall  of  1961  found  446  manufac- 

turing plants  in  the  Fresno  metropolitan 
area,  synonomous  with  the  county.  The 
si.x  largest  are:  Vendorlator  Mfg.  Co. 
(vending  machines),  employing  675; 
Producers  Cotton  Oil  Co.,  employing 
between  300  and  815.  depending  on  the 
season:  Sun-Maid  Raisin  Growers.  325- 
760;  Schenlev  Industries  (Roma  wine), 

300-700;  Ben-en  Rug  Mills.  284:  Cali- 
fornia Packin2  Corp.  (dried  fruits).  100- 

400. 

A  sun-ey  made  by  the  Fresno  Bee 
this  spring  reports  that  75%  of  the 
county's  homes  are  occupied  by  their 
owners.  Reporting  on  ownership  of  ma- 

jor appliances,  this  survey  reveals  that 
94. .6%  of  the  homes  have  tv  sets, 
13.3%  reporting  more  than  one.  The 
number  of  radio  homes  was  not  re- 

ported, but  38.3%  had  transistor  radios. 

Kern  mineral  product  leader 

The  San  Joaquin  \'alley  terminates 
in  Kern  County,  where  the  Sierra  Ne- 

vada and  coastal  ranges  are  joined  by 
the  Tehachapis  across  the  southern  end 

of  the  valley  to  wall  in  the  count}',  ex- 
cept where  its  southeastern  corner  pro- 

jects into  the  Mojave  Desert.  Third 

largest  of  California's  counties.  Kern 
County  has  a  land  area  of  5.2  million 
acres,  of  which  3.5  million  acres  are 
farms  and  581.887  acres  harvested 

croplands. 

Kern  is  the  state's  leading  county  in 
mineral  production.  S350.4  million 
in  1960.  with  $226.4  million  in  petro- 

leum, the  major  item,  and  is  third  in 
the  state  in  dollar  value  of  farm  prod- 

Field  crops  in  which  Fresno  excels  second  nationally  and  barley,  in  which  these  two  crops  is  a  familiar  sight  in 
include  cotton  (I),  in  which  it  ranks     it  again  leads  the  country.  Harvesting    the  valley. 
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uce,  $234.5  million.  Cotton  is  the  chief 
agricultural  product,  amounting  to 
about  $90  million  a  year. 

Kern  County's  population  rose  69% 
during  the  1940's  but  slowed  to  a 
23.5%  increase  in  the  following  decade 
with  a  1960  census  count  of  291,984. 
Since  then  it  has  risen  4.4%  to  305,000 
as  of  July  1  this  year,  according  to  state 
population  experts,  who  estimate  a  fur- 

ther rise  of  42.5%  to  434,000  by  1975. 
Census  takers  found  93%  of  Kern 
County  residents  to  be  U.  S.  born  and 
45%  to  be  California  natives  as  well. 
There  were  85,651  households  in  the 
county,  with  an  average  of  3.3  persons 
per  family  and  a  median  family  income 
of  $5,933  in  1959. 

Income  Soars  ■  Personal  income  for 
the  county  rose  from  $381.9  million  in 
1950  to  $690,118  million  in  1959,  a 
gain  of  80.7%.  Per  capita  income  in 
the  same  period  increased  42.6% ,  from 
$1,678  to  $2,393.  Taxable  retail  sales 
(not  including  food  or  gasoline)  stood 
at  $228  million  in  1950  and  climbed 
74.5%  to  $398  million  in  1960  and  not 
quite  1%  more  in  1961  to  a  new  high 
of  $401.4  million. 

Despite  the  importance  of  agriculture 
in  Kern  County,  less  than  a  third  of  its 
resident  population  (31.8%)  at  census 
time  lived  in  rural  areas  and  of  the 
98,273  employed  then,  18,329  worked 
in  wholesale  or  retail  trade  to  14,906  in 
agriculture.  Manufacturing  had  9,638 

The  Devils  Post-Pile  National  Monu- 
ment, in  the  eastern  Sierra  Mountains, 

is  in  Madera  county. 

employes  in  the  county,  construction 
employed  6,248  and  mining  5,443.  In 
1961,  there  were  120,487  private  cars 
registered  in  the  county. 

Bakersfield,  county  seat  and  largest 
city  in  Kern  County,  had  a  city  popula- 

tion of  56,848  at  the  time  of  the  1960 
census  and  an  urbanized  area  (also 
called  the  Bakersfield  labor  market) 
population  of  141,763,  which  the  Bak- 

ersfield Chamber  of  Commerce  esti- 

next  three  years.  Completion  of  a  new 
civic  auditorium  is  expected  to  provide 

a  further  stimulus  to  the  city's  conven- tion activities. 

Jet  base  booms  Kings  County 

Smallest  of  the  San  Joaquin  Valley 

counties,  with  more  than  three-quarters 
of  its  892,800  acres  occupied  by  farms, 
Kings  County  is  located  in  the  center  of 
the  valley.  Its  population  rose  by  less 
than  7%  between  the  1950  and  1960  cen- 

San  Joaquin  Valley  includes  eight  counties 

Irrigated* 

Total Land Cropland land  in 
No.  of land  area in  farms harvested farms County 
farms (in  acres) (in  acres) (in  acres) 

(in  acres) 
Fresno 

8,341 
3,816,960 2,284,792 

910,345 
978,800 Kern 

2,061 
5,217,280 3,540,507 581,887 596,785 Kings 

1,509 
892,800 678,005 

406,978 
408,309 

Madera 
1,667 1,372,160 

860,647 222,546 207,626 
Merced 

3,465 
1,268,480 966,345 280,968 361,854 

San  Joaquin 

5,424 

901,760 824,893 463,278 497,720 
Stanislaus 

6,000 
960,000 847,395 280,847 355,423 Tulare 

6,140 
3,096,320 1,368,399 521,597 559,701 Total 34,607 17,525,760 11,370,983 3,668,446 

3,966,218 Source:  1959  Census  of  Agriculture 
*lncludes  both  cropland  and  pasture 

mates  had  grown  to  160,400  as  of  last 
year.  The  state  Dept.  of  Employment 
reports  average  employment  of  103,379 
for  the  first  six  months  of  1962,  with 

June's  employment  of  102,800  up  2.6% from  June  of  1961. 

Industry  Important  "An  industrial 
survey  made  last  November  counted 
262  manufacturing  and  processing  firms 
in  the  Bakersfield  community.  Some  of 

the  major  companies  are:  Hopper  Ma- 
chine Works  (steel  fabrication),  employ- 

ing 260;  Transonic  (electronic  compo- 
nents), 220;  Pacific-Southern  Foundries, 

213;  Calcot  (cotton  compress),  190; 
Continental  Carbon,  80;  Furniture  City 

Mfg.,  65;  Ames-Harris-Neville  (textile 
bags),  60;  Huebsch  Mfg.  (commercial 
laundry  equipment),  57. 

Home  building  is  up  in  Kern  County 
this  year.  Building  permits  for  the  first 
five  months  of  1962  list  651  new  resi- 

dential structures  valued  at  $8.17  mil- 
lion, up  16%  from  the  601  residential 

permits  valued  at  $7.05  million  for 
January-May  1961. 
A  few  miles  out  of  Bakersfield  is 

Kern  City,  a  senior  citizen  "active  re- 
tirement" community  with  its  own  golf 

course,  swimming  pool,  shopping  cen- 
ter and  clubhouse  with  facilities  for 

most  kinds  of  do-it-yourself  activities, 
has  been  initiated  by  Del  E.  Webb 
Corp.  and  Kern  County  Land  Co. 

Convention  business,  aggressively 

promoted,  is  already  a  multimillion  dol- 
lar enterprise  for  Bakersfield,  with  $8.49 

million  confirmed  for  this  year  and  an 
equal  amount  already  lined  up  for  the 
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suses,  with  49,954  persons  as  the  1960 
figure.  But  it  shot  up  20%  in  the  next 
two  years  to  59,900  as  of  July  1,  1962, 
chiefly  due  to  Lemoore  Naval  Air  Sta- 

tion, a  master  jet  base,  which  was  ac- 
tivated in  July  of  1961  at  a  site  18 

miles  west  of  Hanford,  Kings  county 

seat,  where  most  of  the  off-base  per- 
sonnel reside.  Kings  County  is  expected 

to  add  another  47.7%  to  its  population 
by  1975,  keeping  pace  with  the  rest  of 
the  state. 

While  its  population  was  remaining 
virtually  static,  Kings  County  personal 
income  rose  54.8%  between  1950  and 
1959,  when  it  was  recorded  as  totaling 
$103  million.  Per  capita  income  in  the 
same  period  increased  by  45.8%,  to 
$2,090  in  1959.  Median  family  income 

was  $4,957  for  the  county's  12,240 households,  at  census  time,  with  an 
average  of  3.48  persons.  Taxable  retail 

sales  rose  40%  during  the  1950's  to $59  million  in  1960  and  added  another 
8%  the  following  year  for  a  1961  total 
of  $63.8  million.  (Gasoline  and  food 
sales  are  not  taken  into  consideration 
in  those  figures.) 

Farm  Area  ■  Agriculture  was  the 
largest  source  of  employment  at  census 

time,  with  4.868  of  the  county's  15,839 
employed  individuals  doing  some  sort  of 
farm  work.  As  the  Lemoore  jet  base 
reaches  full  employment,  government 
employment  will  rival  if  not  surpass 
agriculture  in  the  county  economy. 
Trade,  with  2,848;  manufacturing,  with 
1,240,  and  construction,  with  1,048, 
were  the  other  major  fields  of  employ- 
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29th  TV 

mark 

According  to  ARB  audience  measurement 

"Sacramento-Stockton"  is  now  the  29th  TV 
Market  in  the  U.S. 

The  ARB  measurement  which  confirmed  this 
higher  market  ranking  was  taken  just  six 

weeks  after  all  three  "Sacramento-Stockton" 
VHF  stations  began  telecasting  from  the 

West's  tallest  tower. 

•This  market,  California's  3rd  largest,  is  crit- ical to  sales  efforts  of  all  advertisers  with 
Northern  California  distribution. 

DID  YOU  KNOW? 

.  .  .  from  its  new  tower  KCRA-TV  now  delivers  more  TV 
homes  per  quarter-hour  than  any  station  in  Portland, 
Denver  or  Son  Diego  .  .  .  more  than  three  Los  Angeles 
stations  and  one  San  Francisco  station! 

DID  YOU  KNOW? 

.  .  .  the  new  KCRA-TV  tower  supports  the  highest  can- 
delabra in  the  world  ...  is  more  than  twice  as  tall  as 

any  structure  in  California  —  and  is  77'  higher  than  the 
Empire  State  Building! 

DID  YOU  KNOW? 

...  an  up-to-date  market  book  has  been  prepared  for 
advertiser  and  agency  use.  It  includes  a  list  of  the  top 
U.S.  TV  Markets  ranked  for  television  advertising  pur- 

poses .  .  .  plus  compete  definitions,  maps,  and  charac- 
teristics for  each  California  TV  Market  .  .  .  plus  an 

analysis  of  the  Sacramento-Stockton  Market,  station 
circulation,  audience  trends,  newspaper  circulations. 

CALIF.  TV  MARKETS 

1 .  Los  Angeles 
2.  Son  Francisco 
3.  Sacramento- 

Stockton 
4.  San  Diego 
5.  Fresno 
6.  Salinas-Monterey 

San  Luis  Obispo 
7.  Bakersfield 
8.  Chico-Redding 
9.  Eureka 

1 0.  Santa  Barbara 

Sacramento-Stockton 
Primary  TV  Market 

Additional  Counties 

Covered  by  KCRA-TV 

KCRA-TV 
SACRAMENXO 
CALIFORNIA 

Represented  by  (^w^j^p^^cIjK^  The  Original  Sfafion  Representative 

WRITE  FOR  COMPLETE 

MARKET  DATA  BOOK 

ADDRESS  REQUESTS  TO: 

ROGER  COOPER,  MANAGER, 
RESEARCH  &  SALES  DEVELOPMENT 

DEPARTMENT  B-2 
KELLY  BROADCASTING  CO. 
310  TENTH  STREET 
SACRAMENTO,  CALIFORNIA 
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ment  when  the  census  count  was  made. 
There  were  19,508  cars  registered  in  the 
county  in  1961. 

Agriculture's  importance  to  the  coun- 
ty is  clearly  shown  by  the  fact  that  the 

value  of  farm  produce  in  1961 
amounted  to  $103,864,000.  Nearly  two- 
thirds  of  that  sum  ($67.6  million)  was 
in  field  and  seed  crops,  chiefly  cotton. 
Livestock  and  poultry  were  valued  at 
$28.7  million,  the  fruit  and  nut  crop  at 
$5.4  million  and  the  vegetable,  melon 
and  potato  crop  at  $1.8  million.  Min- 

eral production  in  1960  was  valued  at 
$12.7  million,  with  petroleum  ($5.0  mil- 

lion) and  natural  gas  ($2.3  million)  the 
major  items. 

Hanford  has  26  manufacturing  plants, 
the  five  largest  being:  Armstrong  Rub- 

ber, whose  new  $25  million  tire  making 
plant  has  over  1,000  steady  employes; 
Caminol  Co.,  petroleum  products  (165), 
Hanford  Milk  and  Swift,  dairy  prod- 

ucts, with  combined  payrolls  of  about 
75,  Kings  County  Cement  Pipe  Co. 
(35). 

Madera  in  California's  center 

Madera  County  gets  its  name  from 

the  Spanish  word  for  "lumber"  and lumbering  is  still  carried  on  there,  to 
the  extent  of  over  50  million  board 
feet  last  year,  but  agriculture  is  the 

most  important  feature  of  the  county's 
economy,  producing  crops  worth  $70 
million  in  1961,  or  roughly  $1,700 

worth  for  each  of  the  county's  residents. 
The  census  takers  counted  them  at  40,- 
468  in  1960,  but  state  experts  put  the 
present  (July  1,  1962)  total  at  41,300 
and  estimate  it  will  reach  52,400  by 
1975. 

The  census  reports  11,655  house- 
holds, with  an  average  population  of 

3.43  persons  and  a  median  family  in- 
come in  1959  of  $4,596.  Personal  in- 
come for  the  county  that  year  was 

$89.9  million,  a  two-thirds  increase 
over  the  1950  figure  of  $53.9  million. 
Per  capita  income  in  1959  was  $2,204, 
up  50%  from  the  $1,469  in  1950. 
About  a  ninth  (ll..l%)  of  all  families 
had  incomes  of  over  $10,000  a  year; 
nearly  a  third  (29.8%)  received  less 
than  $3,000.  Taxable  retail  sales  (not 
counting  gasoline  and  food)  totaled 
$41.1  million  last  year,  up  from  $40 
million  in  1960  and  $26  million  in  1950. 

Located  in  the  geographical  center  of 
California,  Merced  County  reaches 
eastward  from  the  center  of  the  San 
Joaquin  Valley  to  the  Sierra  Nevada, 
one-third  valley,  one-third  foothills  and 
one-third  mountain  country.  The  valley 
produces  cotton  ($16.7  million  worth 
last  year),  grapes  ($11.3  million),  peach- 

es ($1.5  million),  turkeys  ($4.3  mil- 
lion). In  the  foothills  grows  the  grain 

($4.9  million  in  hay  alone)  for  the  cattle 

($14.2  million)  with  another  $5.3  mil- 
lion from  milk.  The  mountain  produce 

the  lumber  and  some  minerals  ($1.3 
miUion  worth  last  year). 

The  census  reported  12,202  em- 
ployed individuals  in  the  county,  nearly 

4,000  in  agricultural  pursuits,  1,000  in 
government,   1,000  in  manufacturing. 

Fine  Hereford  beef  cattle  are  a  prin- 
cipal product  of  Madera  county  farms. 

2,000  in  trade  and  600  in  construction. 
There  were  15,704  private  cars  regis- 

tered last  year.  Madera,  county  seat,  is 

the  county's  industrial  center,  with  48 
manufacturing  plants.  The  six  largest 
are:  Obertis  Olive  Co.,  with  110  em- 

ployes engaged  in  packing  olives  and 
producing  olive  oil;  Nobles  Meat  Co., 
65;  Thompson  &  Gill,  farm  equipment 
manufacturer,  30-60;  Rogers  Materials 
Co.,  concrete  pipe,  40;  B.  J.  Carney 
Co.,  wood  treating  40;  Mission  Bell 
Winery,  35. 

The  mountain  area  of  Madera  Coun- 
ty offers  a  variety  of  winter  and  sum- 

mer recreation  activities  for  residents 
and  for  the  thousands  of  visitors  who 
cross  the  county  on  their  way  to  or 
from  Yosemite  National  Park. 

Merced  named  for  river 

Merced  County,  1,995  square  miles 
of  alluvial  plain  lying  between  the  coast 
range  and  the  lower  Sierra  Nevada 
foothills,  was  named  for  the  river  called 
"El  Rio  de  Nuestra  Senora  de  la  Mer- 

ced" (the  River  of  Our  Lady  of  Mercy) 
in  1806  by  Gabriel  Moraga.  Farms 

occupy  more  than  75%  of  the  county's 
total  land  area  and  64%  of  the  county's 
residents  were  listed  as  rural  dwellers  by 
the  1960  census  takers.  The  Merced 
population  totaled  90,446  at  that  time 
and  had  risen  to  95,200  by  July  1,  1962, 
according  to  state  statisticians  who  esti- 

mate that  it  will  reach  123,400  by  1975. 

At  census  time  Merced  County  con- 
tained 25,468  households,  with  3.45 

persons  apiece  on  the  average  and  a 
median  family  income  of  $4,806.  Just 
under  one-eighth  of  the  families 
(11.8%)  had  annual  incomes  exceeding 
$10,000;  just  over  one-quarter  (26.4%) 
made  less  than  $3,000  a  year.  Personal 
income  for  the  county  was  $187  million 
in  1959,  a  rise  of  71.8%  from  1950. 
Per  capita  income  that  year  was  $2,094, 
up  34.8%  from  1950.  Taxable  retail 
sales  in  1961  amounted  to  $93  million, 
a  gain  of  54.. 2%  over  the  1950  total 
of  $59  million. 

Of  30,210  employed  persons  counted 
by  the  census,  by  far  the  largest  num- 

ber, 7,327  were  employed  in  agriculture, 
6,070  in  trade,  2,222  in  manufacturing 
(more  than  half  in  food  processing)  and 
1,230  in  construction,  to  list  only  the 
major  categories.  Auto  registration  was 
33,874  in  1961. 

Agricultural  products  raised  in  the 
county  last  year  were  valued  at  $114.8 
million,  with  livestock  and  poultry  the 
largest  class,  $46.2  million,  followed  by 
field  and  seed  crops,  $35.7  million.  Figs 
are  an  important  item  in  Merced  Coun- 

ty. Felice  &  Perrelli,  fruit  and  vegetable 

freezing  firm,  employs  750  at  peak ' times.  Both  of  those  companies,  as  well 
as  Continental  Can,  are  located  in  Mer- 

ced, county  seat  and  largest  city. 

San  Joaquin  75%  urban 

Northermost  county  in  the  San 

Joaquin  Valley,  San  Joaquin  County's land  area  is  more  than  90%  devoted  to 
farms  but  its  population  is  almost  75% 
urban,  according  to  the  1960  census, 
which  counted  249,989  people  in  the 
county.  There  were  74,657  households 
in  the  county,  with  an  average  popula- 

tion of  3.15  persons  per  family  and  a 
median  family  income  in  1959  of  $5,- 
889,  with  14.9%  in  the  over-$10,000-a- 
year  bracket  and  18.8%  in  the  under- 
$3,000-annual  class. 

Personal  income  in  1959  was  $570 

million,  up  72.4%  from  1950's  $330.8 million;  per  capita  income  was  $2,320  in 
1959,  an  increase  of  40.9%  above  $1,- 
646,  the  1950  figure.  Of  the  88,331  per- 

sons employed  at  census  time,  13,743 
were  engaged  in  some  kind  of  manufac- 

turing with  food  processing  accounting 
for  nearly  half  of  the  total;  17,131  were 
in  trade,  1 1,925  in  agriculture  and  4,444 
in  construction.  In  1961,  there  were 
103,142  family  autos  registered  in  the 
county.  Taxable  retail  sales  that  year 
totaled  $326,824,000  (excluding  food 
and  gasoline). 

Rich  Farm  Products  ■  Agricultural 
production  in  San  Joaquin  County  last 
year  was  valued  at  $184,606,000  di- 

vided more  or  less  equally  among  field 

and  seed  crops  ($42.3  million),  vege- 
table, melon  and  potato  crops  ($46.8 

million),  fruit  and  nut  crops  ($45.8  mil- 
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Central  California  is  a  $2  billion 

market  -  and  KFRE  alone  delivers  it 

2  mv.  contour I ■ .5  mv.  contour 

Population  1,110,621 
Households   322,458 

Consumer  spendable 
income  $2,183,657,000 

Retail  sales  $1,543,526,000 

Farm  Income*  $1,280,511,991 

Population   2,209,414 
Households   _  650,708 

Consumer  spendable 
income.   .$4,476,826,000 

Retail  sales  $2,989,947,000 

form  income*  $1,840,852,380 

Sources:  1960  U.  S.  Census  of  Population,  SRDS  Consumer  Morket  Data,  June  1962; 
*1961  County  Ag.  Commissioners'  Reports. 

Seasoned  market  men  well  understand  that  Central  California  is 

a  big,  rich  but  highly  autonomous  area.  No  San  Francisco  or 
Los  Angeles  station  can  even  pretend  effectively  to  penetrate 

its  mountain  barriers. 

Inside,  it's  another  story.  There  are  a  flock  of  stations 
but  only  one  —  50,000  watt  KFRE  —  delivers  over 

300,000  families  with  more  than  $2  billion  spend- 
able income  within  its  2  mv  contour.  And 

KFRE  doubles  both  figures  to  reach  25  of 

California's  58  counties  within  its  .5  mv 

signal  area. 
You  are  entitled  to  it  all,  and  you 

get  it  all  on  KFRE.  May  we 

help  you  put  top  power  and 

top  programming  to  work for  you. 

Ask  your  Blairman 

RADIO  940 

CBS 

FRESNO,  CALIF. 

BROADCASTING,  September  17,  1962 

Fresno's  only  50,000  watt  station 
Oprratad  by  Radio  mna 
WriL-AM  •  •  TV,  ri 
WNHC-AM  •  FM  •  TV. 
TrlanQl*  Nations 

slavlalor^  DIv.  /  Tnangla  Publication!.  Inc.  /  4«th  A  Markat  Sta  .  PrMladdohla  39.  Pm. 
riphio.  Pa  /  WNBF-AM  •  FM  •  TV,  l^ghamion.  N  Y.  /  WFBO-AM  •  PM  •  TV.  Alioooo.JohnKo-n,  Po. 
ford  Ne.  Ho.»n,  Cook  /  WLVH.TV.  l*bafto«  lor»«jit*f.  Wo.  /  KFRI-AM  •  TV  •  KHPM,  Ff«tno,  Col 
Salaa    Offic**:    Naw    York    /   Chlcaflo    /    Los    Angal**    /  Baitlmora 
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The  Port  of  Stockton  is  linked  to  the 
Golden  Gate  by  a  32-foot  channel 

lion)  and  poultry  and  livestock  ($47.7 
million).  The  10  leading  crops  for  1961 
were  tomatoes — -$20.0  million;  milk — 
$19.2  million;  grapes — $17.6  million; 
asparagus — $15.4  million;  beef —  $14.9 
million;  alfalfa — $11.8  million;  cherries 
— $7.5  million;  eggs — $6.7  million;  sug- 

ar beets — $6.2  million;  barley — $6.2 
million. 

Mineral  products  in  1960  added  $5.8 
million  to  the  San  Joaquin  County  rev- 

enues, chiefly  $3.5  million  from  natural 
gas  and  $2.2  million  from  sand  and 
gravel. 

Some  of  the  larger  employers  of  the 
county  are  Tillie  Lewis  Foods,  employ- 

ing some  1,200  people  at  its  tomato, 
fruit  and  vegetable  packing  plant; 
Fibreboard  Paper  Products  Corp.,  well 
over  1,100  workers  turning  out  cartons 
and  other  paper  products;  Diamond 
Walnut  Growers  handles  most  of  the 

nation's  walnut  crop  in  the  world's 
largest  walnut  processing  plant  the 
spreads  over  a  50-acre  location. 

Deep  Channel  ■  Stockton,  county  seat 
and  industrial  center  of  San  Joaquin 
County,  is  linked  to  the  Golden  Gate 
by  a  32-foot  channel  capable  of  ac- 

commodating all  but  the  largest  mer- 
chant vessels  that  since  1933  has  the 

city's  port  California's  only  inland  sea- 
port (a  distinction  it  will  lose  next  year 

which  accomodates  most  ocean- 
going freighters.  This  is  an  aerial  view. 

when  the  new  Sacramento  port  is  ready 
for  business).  The  Port  of  Stockton  han- 

dled 3.4  million  tons  of  cargo  in  1961, 
more  than  10  times  the  tonnage  of  its 
initial  year.  Most  of  the  export  tonnage 
is  canned  fruits  and  vegetables  grown 
and  processed  in  the  San  Joaquin  Val- 

ley, but  it  also  handles  many  tons  of 
grain,  coke,  iron  ore  and  petroleum 

products. Lodi,  some  14  miles  north  of  Stock- 

ton, produces  97%  of  the  world's  sup- 
ply of  Tokay  grapes  and  18  active 

wineries  in  the  area  have  40,000  acres 
planted  to  grapes.  Other  thousands  of 
orchard  acres  yield  tree  fruits.  Genera] 
Mills  has  a  plant  at  Lodi  and  the  Lodi 
Super  Mold  Corp.  is  the  largest  manu- 

facturer of  tire  rebuilding  equipment. 
Tracy,  linked  to  the  Bay  area  by  a 
barge  canal,  is  a  major  shipping  point 
for  tomatoes  and  asparagus  and  boasts 
the  largest  hay  cooperative  in  the  world. 
Heinz,  Holly  Sugar,  Owens-Illinois, 
American  Sisalkraft  have  plants  there. 
Spreckels,  Suga,  Kraft,  Manteca  Can- 

ning, Best  Fertilizers,  Western  Pyro- 
ment  and  Moffat's  Manteca-Fed  Beef 
have  large  facilities  at  Manteca. 

More  than  $20  million  was  expended 
in  San  Joaquin  County  in  1961  as  capi- 

tal investment  in  new  and  expanded  in- 
dustries, a  record  high  that  topped  the 

previous  record  of  $17.8  miUion  in 
1956.  For  the  six-year  period,  1956-61, 
$86.5  went  into  industrial  development 
in  the  county,  $51.8  for  new  industry, 
$34.7  for  expansion  of  industry  already 
there. 

Stanislaus  agricultural 

Stanislaus  County,  slowing  down  after 
a  population  spurt  of  over  60%  in  the 
1940's,  added  only  23.6%  to  its  resi- 

dents during  the  next  decade,  for  a 
total  of  157,294  at  the  time  of  the 
1960  census.  California  vital  statisti- 

cians calculate  that  by  July  1,  1962,  the 

county  had  risen  another  4.7%  to  164,- 
700,  with  still  another  30.1%  to  be 
added  by  1975,  when  the  county  will 
have  214,300  residents. 

Personal  income  for  the  county 
amounted  to  $317.5  million  in  1959,  up 
74.3%  from  the  1950  figure.  Per  capita 
income  in  the  same  period  rose  42.6% 
to  $2,048  in  1959.  Taxable  retail 
sales  (excluding  food  and  gasoline) 
in  1961  totaled  $205.8  million,  5.1% 
above  1960  and  73%  above  1950,when 
the  total  was  $119  million.  There  were 
47,875  households,  with  an  average  of 
3.19  members  for  each  family,  in  1960, 
with  a  median  1959  family  income  of  - 
$5,260.  A  ninth  of  the  families  (11.7%) 
had  incomes  of  more  than  $10,000  a 

year,  while  nearly  one-fourth  (24.5%) 
got  less  than  $3,000. 

Farm  produce  contributed  $142,131,- 
000  to  county  revenue  in  1961.  Live- 

stock and  poultry  was  the  major  class, 
accounting  for  $69.5  million,  more  than 
twice  as  much  as  fruits  and  nuts,  sec- 

ond category  with  $30.1  million.  Peach- 
es ($11.2  million),  grapes  ($5.4  mil- 

lion) and  walnuts  ($2.3  million)  are  the 
major  items  in  this  group. 

Packing  Center  ■  Manufacturing  had 
9,624  employes,  with  food  packing  and 
processing  accounting  for  more  than 
two-thirds  of  this  total  (6,657).  There 
were  10,148  engaged  in  various  kinds  of 
trade  and  construction  employed  3,093. 
Last  year  a  total  of  70,320  family 
autos  were  registered  in  the  county. 

Permits  for  new  buildings  with  a  total 
value  of  $27.6  million  were  issued  in 
Stanislaus  County  in  1961,  more  than 
half  ($15.3  milHon)  in  Modesto,  county 

Some  facts  about  the  counties  which  make  up  the  Great  Valley 

All  Employes Value  Added All  Employes Value  Added 

Payroll by  Manufacture 
Payroll by  Ma'nufactur County Number (000) (000) 

County 

Number (000) (000) 
Butte 

3,047 $  12,396 $  21,475 
Shasta 

3,301 $  16,424 $  26,071 
Colusa 100 386 

1,145 
Stanislaus 

9,118 
37,322 82,685 Fresno 12,428 54,757 

131,055 Sutter 764 

2,763 4,865 
Glenn 467 

2,082 3,164 
Tehama 

1,816 9,095 15,987 Kern 
5,318 27,617 59,833 Tulare 

3,014 
12,274 

24,879 Kings 
1,216 5,687 

13,298 
Yolo 

2,019 9,495 30,797 Madera 863 4,029 7,628 
Yuba 708 

3,372 
5,689 

Merced 1,827 7,033 
17,748 Great  Valley  Total 79,255 

$  391,885 $  840,900 
Sacramento 20,582 125,839 246,901 %  of  State  Total 6.7% 5.9% 

6.9% 

San  Joaquin 12,667 61,314 147,680 State  Total 1,181,795 
$6,601,089 $12,124,405 
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THE 

Programming  is  the  power  behind 
KOVR  in  Sacramento-Stockton! 
In  addition  to  the  exciting  new 
ABC  Lineup,  KOVR  is  stronger  now 
than  ever  before.  For  the  youngsters, 
the  new  Mickey  Mouse  Club,  Space 
Angel,  Mister  Magoo  and  many 

POWER 

other  hit  children's  shows!  Western- 
detective-action  shows-  Sugarfoot, 
Bronco,  Asphalt  Jungle,  Hong  Kong, 
The  Aquanauts,and  more!  Movies! 

'The  Caine  Mutiny," Marlon  Brando 
in  "On  The  Waterfront,"  "Born 
Yesterday,"RitaHayworth  as  "Miss 

IS  ON 

Sadie  Thompson, "Academy  Award- 

Winner,"All  The  King's  Men!" 
Add  the  acclaimed  Metropolitan 
Broadcasting  Television  Specials. 

That's  power!  In  Sacramento- 
Stockton,  the  station  to  watch  is 

KO
VR
'^
 

METROPOLITAN  BROADCASTING  TELEVISION 
REPRESENTED  NATIONALLY  BY 

METRO  BROADCAST  SALES 



BUY 

WITH 

CONFIDENCE 

Radio  KCRA 

HOME COUNTY 
WEEKLY PERCENT 
PENETRATION 

KCRA 
50% 

Sta.  B 
47% 

Sta.  C 
44% 

Sta.  D 
35% 

Sta.  E 
23% 

Sta.  F 
19% 

(Sources:  NCS  1961) 

CONFIDENT  OF  AUDIENCE 

.  .  .  young  adults  wanting  to  im- 
prove their  status  —  and  with  dol- 

lars to  buy!  Virtually,  the  most 
important  retail  customers  in  the 
world. 

CONFIDENT  OF  STATION 

.  .  .  the  locally  owned  and  man- 
aged station  with  long  community 

interests  and  with  unequalled  con- 
sumer acceptance.  One  of  two  local 

stations  with   original  ownership. 

CONFIDENT 

OF  GOOD  COMPANY 
.  .  .  the  quality  buy  of  Sacramento 
and  first  choice  of  more  national 
spot  buyers  than  any  other  AM 
station  in  the  valley. 

PLUS! 

.  .  .  the  only  complete  merchan- 
dising facilities  and  in-store  chain 

tie-ins! 

m 
C K A 

SACRAMENTO 
Represented  by 

For  pioneer  Sutter  gold  meant  ruin 

For  a  true  American  tragedy,  con- 
sider the  Swiss  explorer,  John  Au- 

gustus Sutter.  TraveUng  with  two 
companions  by  rowboat  from  San 
Francisco,  on  Aug.  12,  1839,  he  ar- 

rived at  the  confluence  of  the  Amer- 
ican and  Sacramento  rivers  and  said 

"This  is  for  me."  He  obtained  a 
grant  of  1 1  square  leagues  of  land 
from  the  Mexican  governor  and  es- 

tablished Fort  Sutter  as  the  core  of 

a  community  known  as  "New  Hel- 
vetia" for  his  native  Switzerland. 

On  the  main  line  of  Overland 

trail,  Sutter's  Fort  became  a  famous 
landmark.  Capt.  Sutter  had  hun- 

dreds acres  of  wheat,  thousands  of 
heads  of  cattle,  miles  of  forest  and 
scores  of  employes  who  tended  the 
growing  things  and  operated  the 
mills  that  turned  the  crops  into  grain, 
the  cattle  into  meat  and  the  trees 
into  boards.  He  even  operated  a 
Sacramento  River  Line  between  New 
Helvetia  (where  Sacramento  now 
stands)  and  San  Francisco. 

Gold  Discovered  ■  Things  couldn't have  been  better  for  Capt.  Sutter 
until  he  decided  he  needed  another 

mill  and  sent  John  W.  Marshall  out 
with  a  crew  to  find  a  good  spot  for 
one.  They  went  up  the  American 
River  and  found  what  seemed  a 
suitable  millsite  about  35  miles  above 
Coloma.  The  crew  was  digging  a 
millrace  when,  on  Jan.  24,  1848,  Mr. 
Marshall  bent  down  and  plucked  a 
shining  object  from  the  water.  It 
was  California's  first  gold  nugget  and 
it  started  the  gold  rush  that  gave 
California  its  first  population  explo- 
sion. 

But  the  discovery  of  gold  on  his 
land  was  anything  but  good  for  Capt. 
Sutter.  His  workers  deserted  his 
cattle,  trees  and  crops  to  prospect  for 
gold.  Other  gold  hunters  overran  his 
lands  in  armies  too  large  for  him  to 
halt.  Worst  of  all,  the  United  States 
Supreme  Court  declared  his  title  to 
nearly  100,000  acres  to  be  invalid. 
Bankrupt  from  attempting  to  clear 
subtitle  to  land  he  had  leased  or  sold, 
Capt.  Sutter  spent  his  last  years  in 
Washington,  D.  C,  petitioning  Con- 

gress to  recompense  him  for  his 
losses.  He  died  without  ever  getting 
any  satisfaction  from  Congress. 

KELLY    BROADCASTING  CO. 

seat  and  largest  city.  More  than  70% 
of  the  families  ov/n  their  own  homes. 
A  survey  made  this  spring  by  the 
Modesto  Bee  found  92.2%  of  the 

homes  equipped  with  tv  sets,  10.2% 
having  more  than  one  video  receiver, 
and  37.4%  had  transistor  radios. 

Modesto  is  the  home  of  the  E  &  J 
Gallo  winery  and  the  location  of  major 
plants  of  American  Can,  National  Can 
and  Container  Corp.  California  Vege- 

table Concentrates  operates  a  dehydrat- 
ing plant  and  Borden  Co.,  with  one  of 

the  larges  milk  plans  in  the  San  Joaquin 
Valley.  Campbell  Soup  also  has  a  plant 
in  the  Modesto  industrial  district. 

Rich  land  marks  Tulare 

Tulare  County,  toward  the  south  end 
of  the  San  Joaquin  Valley  contains  3.1 
million  acres,  but  more  than  half  of  the 
land  is  publicly  owned,  including  Se- 

quoia and  Kings  Canyon  national  parks 
and  the  Inyo  and  Sequoia  national 
forests  at  the  eastern  end  of  the  county 
where  the  highest  peak  in  the  nation, 
Mt.  Whitney,  rises  from  the  crest  of 
the  Sierra  Nevada.  But  the  1.3  million 
acres  of  farmland,  of  which  over  half  a 
million  acres  is  harvested,  is  of  such 
rich,  alluvial  soil  that  Tulare  is  number 

two  among  the  nation's  counties  in cash  value  of  its  crops,  which  were 
valued  at  $322.7  million  in  1961,  and 
the  highest  dollar  return  per  acre. 

Counted  at  168,  403  in  the  1960  cen- 

sus, Tulare  County's  population  had  in- creased by  12.8%  since  1950  and  grew 

another  3.3%  in  the  next  two  years  to 
174,000,  according  to  California  state 
experts,  who  estimate  it  will  increase  by 
more  than  50%  to  365,500  by  1975. 
The  census  takers  found  48,586 

households  in  the  county,  with  3.37  per- 
sons in  each,  on  the  average,  and  a 

median  family  income  of  $4,815.  More 
than  one  family  in  10  (11.7%)  had  an 
income  of  more  than  $10,000  a  vear 
and  more  than  one  in  four  (27.0%) 

received  less  than  $3,000  a  year.  Per- 
sonal income  for  the  county  stood  at 

$379.4  million  in  1959,  up  77%  from 
$214.4  million  in  1950.  Per  capita  in- 

come, in  the  same  period,  rose  56%, 
from  $1,422  in  1950  to  $2,283  in  1959. 

Tulare  County  grows  more  olives 
than  any  other  county  in  the  nation  and 
is  an  important  citrus  fruit  and  grape 
raising  area,  although  cotton  is  the  most 
valuable  single  crop,  valued  at  about 

$60  million  a  year.  Altogether,  Tulare's fruit  and  nut  crops  were  valued  at  $113 
million  last  year,  somewhat  better  than 
the  livestock  and  poultry  total  of 
$102.1  million  and  well  ahead  of  the 
field  and  seed  crops,  valued  at  $92.9 
million.  Mineral  products  brought  Tu- 

lare County  $4.1  million  in  1960. 
As  might  be  expected,  agriculture  is 

Tulare  County's  largest  source  of  em- 
ployment, accounting  for  one  in  three 

workers,  who  totaled  56,923  at  the  time 
of  the  1960  census.  There  were  66,613 
autos  registered  in  1961. 

Visalia  is  the  county  seat  and  largest 
city,  15,791  at  census  time,  with  Tulare, 
13,824,  a  close  second. 
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From  the  heart  of  California's 

Great  Central  Valley^  up 

thru  southern  Oregon  •  .  . 

3  outstanding 

radio  stations  sell 

V/^  Million  Listeners 

Klamath  Falls,  Ore 

Serving  the  rich  Southern  Oregon-Northern  California 
border  area,  KACO  should  be  a  part  of  every  Cali- 

fornia marketing  plan. 

Totally  dominant  in  ratings  and  service  to  its  area, 
KACO  takes  over  where  KGMS  (Sacramento)  leaves 
off.  John  Perm,  Gen.  Mgr. 

Sacramento,  Calif. 

Good  Music  Sacramento,  a  superior  adult  programming 

service,  is  KGMS'  pathway  to  sales  .  .  .  serving  the 
entire  Sacramento  primary  marketing  area. 

Large  audiences  and  modest  rates  combine  for  an  out- 
standing advertising  value.  John  Bayliss,  Gen.  Mgr. 

Modesto,  Calif. 

Filling  out  the  complete  service  to  the  northern  Cali- 

fornia Valley  area  is  Modesto's  leading  station,  KFIV. 
Top  ratings,  tremendous  community  acceptance  and 
loyalty  make  KFIV  the  superior  buy  in  the  area.  Ted 
Wolf,  Gen.  Mgr. 

OWNED  AND  OPERATED  BY 

A.  J.  Krisik  Ted  Wolf  Judd  Sturtevant 
President  Executive  Vice  President  Director  of  Sales 

All  three  sold  in  combination  thru  the  All-Cal  Network 
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Sacramento  sees  farming  replace  gold 

NINE  COUNTIES  HAVE  ANNUAL  $384  MILLION  IN  FARM  PRODUCTS 

It  was  gold  that  caused  the  first  popu- 
lation explosion  in  the  Sacramento 

Valley,  but  gold  is  an  infinitesimal  part 
of  its  economy  today.  The  1960  tabu- 

lation of  mineral  products  of  the 

Valley's  nine  counties  lists  a  total  out- 
put of  659  troy  ounces  of  gold,  worth 

$23,965.  The  total  value  of  all  min- 
erals produced  came  to  only  $46.5  mil- 
lion, of  which  the  major  items  were 

natural  gas  ($26.1  million)  and  sand 
and  gravel  ($14.3  million). 

Agricultural  products  outrank  min- 
erals by  more  than  eight  to  one.  Total 

for  1961  in  the  nine  Sacramento  Valley 
counties  was  $383.9  million,  with  field 
and  seed  crops  ($169.3  million),  live- 

stock and  poultry  ($101.4  million)  and 
fruits  and  nuts  ($73  million)  the  major 
items.  Roughly  60%  of  the  land  area, 
5.4  million  acres  out  of  a  total  of  9.0 

million,  is  farm  land,  of  which  1.5  mil- 
lion acres  is  harvested  cropland. 

Population  Growth  ■  The  nine-county 
population  rose  by  61.2%  from  1950 
to  1960,  when  the  census  takers  turned 
in  a  count  of  831,867,  while  the  popula- 

tion of  the  state  was  rising  only  48.5%. 
Sacramento  Valley  registered  a  10.5% 
gain  between  April  1,  1960,  and  July  1, 
1962,  for  a  total  of  919,000,  again 
better  than  the  8.8%  gain  for  the  state 
as  a  whole.  The  state  experts  who 
compiled  those  figures  believe  that  the 
Sacramento  Valley  will  continue  to 
grow  at  a  more  rapid  rate  than  the 

A  view  of  the  state  capitol  in  Sacra- 
mento during  the  annual  Camelia 

Festival.  This  attraction  draws  thou- 
sands to  the  city  each  year. 

CaUfornia  average,  increasing  another 
57.8%  (to  1,450,000)  by  1975,  while 
the  state  itself  will  have  increased  by 
only  45.2% 

Personal  income  for  the  Sacramento 
Valley  counties  added  up  to  $2,010 
million  in  1959,  or  5.4%  of  the  state 
total,  which  was  just  about  average,  as 
the  1960  census  gave  these  nine  coun- 

ties 5.3%  of  the  state's  population. 
Taxable  retail  sales,  totaling  $1,226 
million  in  1961,  were  also  in  line, 
amounting  to  5.4%  of  the  state  total. 

and  a  median  family  income  of  $5,408, 
with  11.5%  in  the  over-$  10,000  class 
and  22.2%  in  the  under-$3,000  class. 
Total  personal  income  for  the  county 
in  1959  was  $169  million,  up  80.7% 
from  the  1950  total  of  $93.7  million. 
Per  capita  income  in  1959  was  $2,097, 
an  increase  of  44.3%  over  the  per 

capita  income  of  $1,453  in  1950.  Tax- 
able retail  sales  in  1961  totaled  $117.9 

million  (gasoline  and  food  being  ex- 
cluded). This  was  a  rise  of  10.4% 

from  1960's  $107  million,  which  itself 

Nine  counties  make  up  the  Sacramento  Valley 

Irrigated* 

Total Land 
Cropland 

land  in 
No.  of land  area in  farms harvested farms County 

Farms (in  acres) (in  acr«s) (in  acres) (in  acres) 
Butte 

2,448 1,064,320 670,119 201,672 159,476 
Colusa 

768 
737,920 491,128 227,623 128,340 

Glenn 
1,425 

842,880 648,569 185,265 136,228 
Sacramento 

2,351 
629,120 

546,988 
178,851 171,049 

Shasta 
880 2,430,720 603,466 21,435 46,213 Sutter 

1,712 
388,480 406,563 259,037 203,891 Tehama 

1,455 
1,904,640 1,254,707 64,138 

57,717 
Yolo 

1,017 
661,760 566,199 326,282 

205,961 Yuba 700 407,680 261,589 
49,634 52,904 12,756 9,067,520 5,449,328 1,513,937 1,961,779 

Source:  1959  Census  of  Agriculture 
*lncludes  both  cropland  and  pasture. 

Gasoline  and  foodstuffs  are  not  taxable 
in  California  and  so  those  sales  are  not 
included  in  the  taxable  sales  total. 

The  Sacramento  Valley  counties  are 
listed  below,  with  their  economic  pro- 
files: 

Farm,  grazing  lands  in  Butte 

Butte  County  stretches  from  the  Sac- 
ramento River  on  the  west  through  rich 

farm  and  grazing  lands  that  produce 
more  than  a  dozen  million-dollar-a- 
year  crops  to  the  spectacular  scenery 
along  the  Feather  River  as  it  pierces 
the  Sierra  Nevada  range.  Work  is  be- 

ginning on  the  $120  million  Oroville 
Dam,  key  to  a  statewide  $1.75  billion 
project  that  will  make  the  Feather  River 
the  major  source  of  water  for  most  of 

California.  The  county's  population, 
counted  as  totaling  82,030  by  the  1960 
census,  a  26.3%  rise  from  1950,  is 
estimated  by  state  population  experts 
to  have  reached  92,800  as  of  July  1  of 
this  year  and  is  expected  to  climb  io 
125,000  by  1975. 

Majority  Rural  ■  The  1960  census 
takers  found  Butte's  population  divided 
into  47%  rural  (7.3%  farm  and  39.7% 
non-farm)  and  53%  urban.  There  were 
27,303  households  in  the  county,  with 
2.95  persons  per  family  on  the  average 

was  69.8%  ahead  of  the  1950  total  of 

$63  million. 
Of  the  county's  26,566  employed  in- 

dividuals at  census  time,  6,248  worked 
in  trade,  3,115  in  manufacturing  (near- 

ly half — 1,409 — in  lumber  and  wood 
products).  3,083  in  agriculture,  2,281 
in  construction.  There  were  39,271 
private  autos  licensed  in  the  county  last 

year. 

Agricultural  production  for  Butte 
County  totaled  more  than  $48  million 
last  year,  of  which  fruits  and  nuts  ac- 

counted for  over  $14  million,  about 
half  from  almonds  alone  (Butte  County 

produces  virtually  all  the  U.  S.  almonds 
and  about  20%  of  the  world  supply). 
Peach  and  prune  crops  amount  to  about 
$2.5  million  a  year  and  olives  to  over  $1 
million.  Livestock  and  poultry  topped 
$9  million  in  1961  and  field  crops 
totaled  $22.9  million. 

Mining  in  1960  employed  only  122 
Butte  County  workers  but  produced 
$4.9  million  worth  of  mineral  products, 
chiefly  natural  gas,  $3.1  million,  and 
sand  and  gravel,  $1.6  million,  but  also 
including  74  troy  ounces  of  gold,  $2,- 
590.  The  hunting  and  fishing,  camping 
and  hiking  facilities  of  the  Feather 
River  area,  added  to  its  natural  beau- 

ties, attract  many  visitors  to  the  country. 
Oroville,  the  county  seat,  has  seven 
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Three  times  the  power... 

in  the  world's  richest 

By  any  measure  —  power,  picture,  people  or  spend- 

able income  —  Channel  30  is  the  top  TV  buy  in 

Central  California.  With  three  times  the  power  of 

the  next  strongest  Fresno  station  —  1,392,000  watts 

of  power  —  KFRE-TV  delivers  1/3  more  families 

with  almost  $500,000,000  more  spendable  income 

within  its  Grade  B  contour.  Much  more,  of  course, 

in  the  usable  fringe  area  beyond. 

market 

It  takes  a  Fresno  station  to  cover  California's  rich 

central  valley.  And  it  takes  Channel  30's  power  to 
cover  it  right.  Ask  Blair  TV. 

Sources:  SRDS  Consumer 
Market  Data,  June  1962 
U.S.  Census  of  Pop.  1960 
U.S.  Census  of  Ag.  1959 
Calif.  Statistical  Abstract, 
1961. 

Operated  by  Radio  and  Television  Div  /  Triangle  Publications.  Inc  /  46th  1  Market  Sts  .  Philadelphia  39.  Pa 
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SACRAMENTO  SEES  FARMING  REPLACE  GOLD  continued 

wood  processing  companies  and  four 
olive  canners  and  processors.  Diamond 
National  Corp.  operates  a  wood  proc- 

essing plant  in  Chico,  with  matches  as 
a  major  item. 

Colusa,  mountains  and  farms 

Half  mountains,  the  rest  fertile  farm 
land  which  the  pioneer  settlers  of  over 
a  century  ago  quickly  put  to  work  rais- 

ing wheat  and  other  produce  to  feed  the 
goldseekers  in  neighboring  areas,  Colusa 
County  is  predominantly  agricultural 

today.  More  than  70%  of  the  county's 
people  live  in  rural  sections;  the  town 
of  Colusa,  county  seat  and  its  largest 
community,  had  only  3,518  residents  at 
census  time  out  of  a  county  total  of 
12,075. 

The  county's  growth  of  3.6%  from 1950  to  1960  is  well  below  the  state 
average  and  is  not  expected  to  increase. 
State  data  put  it  at  12,400  on  July  1, 

1962,  and  expect  it  to  reach  14,600  by 
1975.  The  census  takers  counted  3,918 
households,  with  an  average  population 
of  3.03  persons  and  a  median  family  in- 

come of  $5,604,  with  13.7%  in  the  over- 
Si  0,000-a-year  class  and  18.6%  with 
less  than  $3,000.  Personal  income  for 
the  county  totaled  $36.5  million  in 
1959,  up  34.5%  from  $26.2  million  in 
1950.  Per  capita  income  was  $3,041  in 

1959,  an  increase  of  33.2%  from  1950's 
$2,282.  Taxable  retail  sales  (excluding 
gasoline  and  food)  totaled  $19.37  mil- 

lion last  year,  15.7%  ahead  of  1960's 
$17  million,  representing  a  21.4%  rise 
from  $14  million  in  1950. 

More  than  a  third  of  the  county's 
4,563  workers  at  census  time  were  em- 

ployed in  agriculture,  which  produced 
$33.7  million  worth  of  crops  last  year, 
two-thirds  of  them  field  crops,  with 
fruits  and  nuts  accounting  for  $5.3  mil- 

lion and  livestock  and  poultry  for  $4.9 
million.  Mineral  products  were  valued 

With  Northern  California's 
fabulous  GOLDEN  EMPIRE! 

ir  KHSL-TV  •  Television  •  Chico,  Calif. 
The  Pioneer  Station  in  the  area 

and 

★  KHSL  •  Radio  •  Chico,  Calif. 

ir  KVCV  •  Radio  *  Redding,  Calif. 

Represented  by: 

27  Years  of  Service 

AFFILIATED  WITH  CBS  NETWORK 

Venard,  Torbet  and  McConnell,  Inc. 

The  Jaybird  pipeline  is  a  link  in  the 
line  connecting  Sacramento  with  its 
water  supply  in  the  mountains. 

at  $2.7  million  in  1960,  principally  9.2 
billion  cubic  feet  of  natural  gas  worth 
$2.4  million.  There  were  5,722  auto- 

mobiles registered  in  1961. 
Sunsweet  Growers  maintains  a  prune 

drying  and  packing  plant  in  Colusa,  and 
there  is  a  rice  drying  plant  there  and 
two  in  Williams.  Located  at  an  import- 

ant highway  junction,  Williams  is  also 
a  shipping  point  for  livestock,  chiefly 
sheep  and  lambs.  Pacific  Vegetable  Oil 
Corp.,  a  major  producer  of  safflower  oil 
based  food  products,  has  a  processing 

plant  in  Colusa. 

Glenn  agricultural  county 

Glenn  County,  in  the  west  central  sec- 
tion of  the  Sacramento  Valley,  is  pri- 

marily agricultural,  with  four-fifths  of 
its  area  in  farms.  Its  population  grew 
only  by  11.6%  from  1950  to  1960, 
when  the  census  registered  17,245  resi- 

dents. State  estimates  give  the  county  a 
population  of  19,400  as  of  July  1,  1962, 
and  look  for  it  to  reach  23,000  by  1975. 
Total  agricultural  income  was  $47.3 
million  last  year,  $21.7  milHon  coming 
from  livestock  and  poultry.  Chief  field 
crops  are  rice,  barley  and  hay,  with 
almonds  and  prunes  the  major  nut  and 
fruit  products.  Sale  of  mineral  prod- 

ucts, which  totaled  only  $190,000  in 
1950,  had  risen  to  $8.5  million  by  1960. 
largely  from  30  billion  cubic  feet  of 
natural  gas  valued  at  $8.1  million. 
Food  packing  and  processing  are  the 
principal  industries,  employing  half  of 

the  county's  566  manufacturing  work- 
ers in  1960.  But  agricultural  employ- 

ment towered  above  all  other  work  in 
the  county,  with  2,209  of  the  total  of 
6,489  employed  individuals  doing  some 
sort  of  farm  work. 

Personal  income  in  Glenn  County  in 
1959  totaled  $40.4  million,  up  43.6% 
from  $28.1  million  in  1950.  Per  capita 
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income  was  S2.365  in  1959,  up  29.3% 
from  51,829  in  1950.  The  5,316  house- 

holds counted  in  the  1960  census  had 
an  average  population  of  3.17  and  a 
median  mcome  of  55,290,  with  10.9% 
in  the  over-510,000-a-year  class  and 
about  twice  as  many  with  less  than 
53,000  in  annual  family  income.  Tax- 

able retaU  sales  (excluding  food  and 

gasoline)  rose  40%  during  the  1950"s, from  S15  million  in  1950  to  521  mil- 
lion in  1960,  and  2.9%  more  to  total 

$21.6  million  in  1961.  There  were 
7,571  automobiles  registered  in  the 
county  last  year. 

Butterfat  production  is  an  important 
Glenn  County  activity,  with  some  $5 

million  a  year  worth  processed  b}'  Alta 
Dairy,  Rumiano  Cheese  Co.  and  Pet 
Milk  Co.  The  Holly  Sugar  Corp.,  beet 
sugar  processing  plant  at  Hamilton  City, 
turns  out  more  than  S3  million  in  re- 

fined sugar  annually. 

Sacramento  state's  capital 
The  Sacramento  Valley  reaches  its 

southern  end  with  Sacramento  County, 

whose  count}'  seat,  the  city  of  Sacra- 
mento, is  also  California's  capital.  City, 

count}'  and  valley  all  derive  their  names 
from  the  Sacramento  River,  which  the 

area's  first  white  explorer,  Gabriel 
Moraga,  in  1808,  named  in  honor  of 
Holy  Sacrament. 

One  of  the  fastest  growing  counties 
in  the  state,  Sacramento  increased  its 
population  by  81%  between  the  1950 
and  1960  censuses  to  cross  the  half- 
million  mark.  By  July  1,  1962,  the 
California  Dept.  of  Finance  estimated 
567,400  residents  in  the  county,  pre- 

dicted that  by  1975  the  total  would 
reach  910,000  and  Sacramento  boosters 

have  no  doubt  they'll  be  members  of 
the  select  more-than-a-million  group 
before  the  1980  census  is  taken. 

The  1960  census  showed  150,936 
households  in  Sacramento  County,  with 
an  average  of  3.24  persons  per  house- 

hold, and  a  median  familv  income  of 
57,100,  with  23.4%  in  the  510,000- 
and-over  class  and  only  10.3%  with 
family  incomes  below  $3,000  a  year, 
appreciably  better  off  than  the  state 
average.  Taxable  retail  sales  totaled 
5761.8  million  in  1961,  up  3.5%  from 
1960  and  well  over  twice  the  1950  total 
of  5341  million. 

Employment  High  ■  Average  employ- 
ment for  1961  totaled  192.600  civilians 

plus  more  than  10,000  militar}'  person- 
nel, chiefly  stationed  at  Mather  and 

McCleUan  Air  Force  bases  and  the 

signal  depot,  where  some  17.000  civil- 
ians were  also  employed.  All  in  all, 

governmental  payrolls  account  for  civil- 
ian pay  of  5334,600,000  and  military 

pay  of  ̂$48,775,000,  or  a  total  of  5383,- 375,000,  well  over  a  third  of  the  coun- 

ty's total  annual  payroll  of  $1,043,175,- 000. 

Manufacturing  ranks  second  to  gov- 

For  the  busy  bee  •  •  • 

a  sweet  bouquet 

And  the  busy  media  strategist  knows  a  single  buying 

decision  —  BEELINE  RADIO  —  will  give  him  a 

sweet  bouquet  of  stations.  The  five  McClatchy  sta- 
tions cover  the  rich  markets  of  Inland  California  and 

Western  Nevada  and  reach  more  radio  homes  than 

any  other  combination  of  stations  in  the  area.  And  at 
the  lowest  c/M.  (Nielsen  Coverage  Service  Report 

#2,  SR&D) 

McClatchy  Broadcasting  Company  il^ 

delivers  more  for  the  money  in  Inland  California-Western  Nevada  ̂ ^s^-/ PAUL  H.   RAYMER   CD.  —  NATIONAL  REPRESENTATIVE 
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SACRAMENTO  SEES  FARMING  REPLACE  GOLD  continued 

ernment  with  29,700  employes  at 
$213,850,000  a  year,  as  of  January 
1962.  During  1961,  weekly  earnings 
of  manufacturing  workers  averaged 
$121.95,  $4.98  higher  than  the  1960 
average.  Seasonal  variations,  especially 
in  the  food  industries,  cause  total  em- 

ployment to  vary  as  much  as  7,000 
workers  throughout  the  year.  Food 
canning  and  processing,  once  the  major 
manufacturing  activity  of  the  county, 
has  taken  second  place  to  aerospace, 
with  more  than  17,000  individuals  em- 

ployed at  building  rockets  and  missiles, 
chiefly  at  the  Aerojet-General  plant 
established  in  the  mid-1950's. 

Agriculture  employed  7,300  workers 
with  an  annual  payroll  of  $19  million, 
and  the  sale  of  agricultural  products 
contributed  $64,351,088  to  Sacramento 

County's  revenue  in  1961,  including 
approximately  $20  million  from  field 
crops,  $9  million  from  orchard  crops. 
$1.5  million  from  vegetable  crops,  $14 
million  from  livestock  and  poultry  and 
$11  million  from  milk,  eggs  and  honey. 
Mining  provided  employment  for  only 
about  400  workers  who  earned  $2  mil- 

lion and  the  sale  of  mining  products 
brought  just  under  $20  million. 

As  a  typical  California  county,  Sac- 
ramento had  more  automobiles  than 

dwellings,  220,432  autos  or  one  for 
every  2.5  people  compared  to  one 
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*PUISE,  Stockton  Metropolitan 
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STOCKTON,  CALIFORNIA^ 
represented  by  DAREN  F.  McGAVREN  CO. 

residence  for  every  3.4  people. 
More  than  two-thirds  of  all  the  free- 

flowing  water  in  the  state  of  California 
flows  through  Sacramento  County  and 
is  available  for  industrial  use  in  almost 
unlimited  quantities.  Water  controls 
like  the  Folsom  and  Shasta  dams  have 
not  only  eliminated  the  winter  flood 
problem  but  also  provide  electricity 
for  commercial  use  at  rates  well  below 
those  of  other  cities.   Plentiful  water 

See  Brigine  Bardot  in  "La  Parisienne" Dislributed  Ihru  United  Artists 

This  candelabra  antenna  serves  three 
television  stations  —  KCRA-TV  and 
KXTV  (TV)  Sacramento  and  KOVR  (TV) 
Stockton.  It  stands  1,549  feet  above 
average  terrain  and  is  located  midway 
between  the  cities. 

and  cheap  power,  along  with  its  central 
location  and  good  shipping  facilities, 
are  major  reasons  why  Sacramento  has 
added  90  plants  in  two  years. 

Over  95%  of  all  homes  in  metropoli- 
tan Sacramento  have  tv  sets  and  17.6% 

have  more  than  one,  according  to  the 
1962  consumer  analysis  of  the  Sacra- 

mento Bee.  Transistor  radios  were 
found  in  39.8%  of  all  households. 

Tourism  important  in  Shasta 

Shasta  County,  where  the  mountains 
descend  into  the  northern  end  of  the 
Sacramento  Valley  just  above  Redding, 
had  a  population  of  59,468  at  the  time 
of  the  1960  census  chiefly  native  Cali- 
fornians.  The  number  of  Shasta  residents 
rose  63.3%  between  1950  and  1960 
and  will  go  on  growing,  according  to 
state  statisticians,  who  put  the  July  1, 
1962,  total  at  67,200  and  look  for  88,- 
400  by  1975. 

Half  of  the  people  of  Shasta  County 
live  in  town;  45.9%  are  rural  non-farm 
residents  and  4.1%  live  on  farms,  which 
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contributed  $10.8  million  to  the  coun- 

ty's economy  in  1961,  more  than  half 
from  the  sale  of  beef  and  dairy  cattle. 
Lumber  and  wood  products  are  the 

county's  largest  industry,  with  2.5  mil- lion acres  of  standing  timber,  mostly  fir 
and  pine,  and  an  allowable  cut  of  500 
million  board  feet  a  year.  Two  giant 
firms,  U.  S.  Plywood  and  Ralph  L. 
Smith  (recently  merged  with  Kimberly- 
Clark)  and  about  15  smaller  companies 
employ  3,700  workers  who  earn  $17.2 
million  and  turn  out  plywood,  Novoply 
and  other  wood  products  worth  $25 
million  a  year. 

Tourism  is  an  important  part  of  the 
Shasta  economy,  with  Lake  Shasta 
and  Lassen  Peak  (the  only  active  vol- 

cano in  the  U.  S.)  offering  fishing,  hunt- 
ing, swimming,  boating  and  camping 

facilities,  plus  skating,  skiing  and  to- 

bogganing in  winter  within  an  hour's drive  of  Redding.  Minerals,  chiefly 
coal,  iron,  copper,  zinc  and  limestone, 
add  some  $2  million  to  county  revenue 
but  provide  employment  for  less  than 
100  workers.  Retail  trade,  on  the  other 
hand,  has  a  payroll  of  over  2,500. 

There  are  18,315  households  in  the 
county,  with  average  of  3.22  persons 
per  family  with  a  median  income 
of  $5,989.  One-seventh  of  the  fam- 

ilies (14.4%)  have  incomes  exceed- 
ing $10,000  a  year  and  one-sixth 

(17%)  fall  below  the  $3,000-a-yeai 
level.  Automobile  registration  in  1961 
totaled  26,208,  or  one  car  for  every 
2.27  persons.  Total  personal  income  for 
the  county  was  $120.7  million  in  1959, 
more  than  double  the  1950  total  of 
$57.4  million.  Per  capita  income  in 
1959  was  $2,103,  up  33.6%  from  $1,- 
574  in  1950.  Taxable  retail  sales  totaled 

$94.8  million  in  1961  (food  and  gas- 
oline not  included),  8.2%  better  than 

1960's  $88  million  and  115%  above  the 
1950  figure  of  $44  million. 

Sutter  mostly  agriculture 

Located  between  Colusa  and  Yuba 
counties,  with  the  Sacramento  River  as 
its  west  boundary  and  the  Feather  River 
on  the  east,  Sutter  County  is  one  of  the 
state's  smallest.  Its  607  square  miles 
are  better  than  95%  farms;  its  popula- 

tion at  the  time  of  the  1960  census  was 
56%  rural.  The  then  count  of  33,380, 

up  27.2%  from  1950,  had  risen  to  35,- 
800  by  July  1,  1962,  according  to  state 
estimates  which  anticipate  a  continued 
growth  to  43,200  by  1975.  At  census 
time  the  county  had  9,967  households 
with  an  average  of  3.3  persons  and  a 
median  income  of  $5,670  in  1959.  Per- 

sonal income  for  the  county  totaled 
$75.5  million  that  year,  69.5%  better 
than  the  1950  total  of  $44.5  million, 
and  per  capita  income  was  $2,596,  up 

44.7%  from  1950's  $1,794.  Taxable 
retail  sales  (excluding  food  and  gaso- 

line) in  1961  totaled  $34.5  million, 
11%   above   1960  and  nearly  150% 
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The  enormous  Shasta  dam  has  done  a  tourist  attraction  and  offers  swim- 
much  to  eliminate  flooding  during  the  ming,  fishing,  boating  and  other  fa- 
winter-spring  season.  Lake  Shasta  is  cilities. 

more  than  in  1950.  when  the  total  was 
S14  million. 

Of  the  11,256  employed  at  census 
time,  3,030  worked  in  agriculture;  2.366 
in  trade;  1,278  in  construction  and  902 
in  manufacturing.  One  worker  in  nine 
worked  at  home;  one  in  16  walked  to 
work:  the  rest  used  private  cars,  of 
which  there  were  14.481  registered  last 
year. 
The  county  raised  S55.6  million 

worth  of  agricultural  products  in  1961, 
peaches,  prunes,  rice,  walnuts  and  al- 

monds are  the  chief  crops.  Mineral 
products  for  1960  were  valued  at  S699.- 
000. 
American  National  Growers  Corp. 

and  California  Packing  Corp.  operate 
two  of  four  fruit  packing  plants  in 
Yuba  City,  county  seat,  where  there  is 

also  Van  Dyke's  Rice  Dryer. 

Tehama  sheep,  cattle  center 

Tehama  County,  with  25,305  inhab- 
itants counted  in  the  1960  census, 

31.3%  more  than  in  1950,  had  grown 
to  27,500  as  of  July  1,  1962.  and  will 
reach  38.100  by  1975,  according  to  the 
California  Dept.  of  Finance.  A  40-mile- 
wide  strip  of  rich  land  between  the  Si- 

erra Nevada  on  the  east  and  the  Coastal 
Range  on  the  west.  Tehama  County  is 
a  major  producer  of  agricultural  prod- 

ucts and  livestock,  together  valued  at 

S21.6  million  last  year.  It  is  the  center 

of  Northern  California's  sheep  and  cat- 
tle industry'  and  is  noted  for  olives, 

peaches,  almonds  and  walnuts.  Lumber 
and  wood  products  is  the  major  manu- 

facturing operation,  employing  some 
1.400  workers  with  an  annual  payroll 
of  over  S8  million.  Diamond  National, 
headquartered  at  Red  Bluff,  county  seat, 

is  the  largest  wood  processer,  employing 
about  900  workers. 

Corning,  in  the  center  of  the  olive 
country,  has  five  plants  devoted  to 
processing  and  packing  olives  and 
olive  oil.  The  Sacramento  River, 

bisecting  the  countrj'  from  north  to 
south,  and  the  numerous  streams  that 
feed  it  provide  good  fishing,  camping 
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Picking  canteioupes  is  back-breaking  labor,  even  witli  help  of  a  loader 

and  hunting  that  attract  many  visitors 
to  Tehama  County.  Mineral  products, 
mostly  sand  and  gravel,  produced  rev- 

enues of  $1.3  million  in  1960. 
The  1960  census  counted  8,002 

households  in  Tehama  County,  with  an 
average  of  3.13  persons  apiece.  Average 
family  income  in  1959  was  $5,589,  with 
10%  in  the  over-$  10,000  bracket  and 
twice  that  number  with  annual  incomes 
of  less  than  $3,000.  Personal  income 
that  year  totaled  $58.1  million  for  the 
county,  more  than  2.5  times  the  1950 
total  of  $23.1  million,  and  $2,353  per 

capita,  up  65.6%  over  1950's  $1,421. Taxable  retail  sales  increased  from  $17 
million  in  1950  to  $27  million  in  1959 
and  the  same  in  1960,  rising  to  $28.2 
million  in  1961. 

Licenses  were  issued  for  10,667  fam- 
ily cars  last  year,  averaging  1.3  per 

family.  About  60%  of  Tehama  resi- 
dents live  in  rural  areas,  and  agriculture 

gave  jobs  to  1,341  of  the  county's  8,736 
employed  persons  at  census  time.  There 
were  2,158  employed  in  manufacturing 
(two-thirds  in  lumber  and  wood  prod- 

ucts, as  has  been  noted)  and  1,412  in 
trade. 

Yolo  proud  of  its  rich  soil 

"Anything  that  grows  anywhere  in  the 
world  will  grow  better  in  Yolo  County" 
is  an  old  saying  firmly  planted  in  the 

Now  you  can  end  fades  and  washed-out 
fringe-area  signals  simply  by  inserting  a 
Micromeg  preamplifier  between  your 
relay  receiving  antenna  and  the  mixer. 
Micromeg  has  the  effect  of  boosting  your 
transmitter  power  four  to  ten  times  or  of 
increasing  the  size  of  a  six-foot- diameter antenna  to  one  of  12  to  20  feet.  In  new 
installations,  a  Micromeg  will  allow  you 
to  space  your  repeater  stations  farther 
apart  without  deterioration  of  signal-to- noise  ratio. 

rich  soil  of  the  plain  that  covers  70% 
of  the  county,  whose  1961  agricultural 
product  was  valued  at  $83  million.  A 
breakdown  for  1960  lists  12  more-than- 
$1  million  crops;  tomatoes,  $12.9  mil- 

lion; barley,  $11.5  million;  sugar  beets, 
$8.8  million,  livestock,  $7.2  million; 
rice,  $5  million:  almonds,  $3.5  million; 
alfalfa,  $3.5  million;;  melons,  $3.2  mil- 

lion; grain  sorghum,  $3.2  million;  field 

corn,  $3.1  million;  safflower,  $2.5  mil- 
lion; and  beans  (dry),  $2.1  million. 

Yolo's  residents  totaled  65,727  in  the 
1960  census,  a  rise  of  61.7%  since 
1950.  The  1961  auto  registration  figures 
show  28,178  passenger  cars,  just  about 
two  for  every  three  families.  Median 
family  income  was  $6,240  in  1959.  To- 

WHAT  IS  A  MICROMEG?  It  is  a  low-noise, 
low-signal-level  RF  parametric  amplifier.  It 
is  available  in  several  indoor  and  outdoor 
models  covering  the  UHF,  2000Mc,  and 
6000MC  range.  Power  requirement:  llOV 
AC.  A  semiconductor  varactor  diode  causes 
amplification  by  pumping  power  from  a 
local  RF  source  to  the  signal.  APPLICA- 

TIONS include  translators,  remote  pick-up 
broadcasting,  inter-city  microwave  links, 
community  antenna  TV  systems. 
Please  write  for  the  full  story. 

tal  personal  income  for  the  county  that 
year  was  $137  million,  more  than  double 
the  1950  total  of  $57.4  million.  Per 
capita  income  was  $2,162  in  1959,  also 

more  than  double  1950's  $870  milHon. 
Taxable  retail  sales  (not  counting  food 
and  gasoline)  in  1961  were  $87.5  mil- 

lion, up  7.2%  from  1960  and  13.6% 
better  than  the  $37  million  in  1950. 

The  1960  census  reported  24,881  em- 
ployed persons  in  Yolo  County,  of 

which  4,351  were  employed  in  trade, 
3,470  in  agriculture,  2,715  in  manufac- 

turing (half  in  food  packing  and  proc- 
essing) and  1,705  in  construction.  Min- 

ing employed  73  persons,  and  produced 
products  worth  $3  million  in  1960, 
85%  in  sand  and  gravel. 

A  Spreckels  Sugar  beet  sugar  refinery 
at  Woodland,  county  seat,  employes  550 
at  peak  times  and  American  Crystal 
Sugar's  refinery  in  the  East  Yolo  district 
centered  on  West  Sacramento  directly 
across  the  river  from  Sacramento  has 
250  employes  peak.  The  Rice  Growers 
Assn.,  with  450  employes,  a  Swift  meat 
packing  plant,  a  box  shook  factory  and 
a  bulk  cement  plant  are  also  located 
at  West  Sacramento,  which  anticipates 
an  influx  of  industrial  concerns  attracted 
by  the  Sacramento-Yolo  Port  facilities. 
Davis  is  also  the  site  of  one  of  the  U. 
of  California  campuses,  with  an  annual 
payroll  of  $13.6  million. 

Yuba  slopes  from  mountains 

Yuba  county,  between  Sutter  and  Ne- 
vada counties,  slopes  westward  from 

mile-high  peaks  of  the  Sierra  Nevada  to 
levels  so  low  along  the  Feather  River 
on  the  western  boundary  that  levees  are 
required  in  the  area  near  Marysville. 
Population,  totaling  33,859  at  the  time 
of  the  1960  census,  included  4%  for- 

eign born  and  5.4%  nonwhite  (largely 
Chinese,  who  have  erected  a  temple  to 
the  river  god  Bokai  outside  of  Marys- 

ville, where  the  headquarters  of  two  of 
the  largest  tongs  in  the  U.  S.,  Hop  Sing 
and  Suey  Sing,  are  located).  The  Yuba 
population  increased  38.7%  from  1950 
to  1960,  rose  farther  to  41,900  by  July 
1,  1962,  according  to  state  statisticians, 
who  predict  that  by  1975  it  will  equal 

70,800. 

Installing  a  Micromeg  parametric  amplifier  is  equivalent 
to  boosting  transmitter  power  four  to  ten  times. 

Micromega  Corporation  @ 
4134  Del  Rey  Ave.,  Venice,  Calif.  /  EXmont  1-7137 
Creator  of  advanced  microwave  systems  and  components,;for.y.,S.  space  and  defense  projects. 

Eliminate  Propagation  Fades 

From  Your  TV  Signal 
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Peaches  shame  Georgia 

Georgia  is  known  as  "The 
Peach  State,"  yet  there  are  two 
California  counties,  Stanislaus 
and  Sutter,  either  of  which  tops 

Georgia's  peach  production.  Rec- ords of  the  U.  S.  and  California 
departments  of  agriculture  show 

that  in  1961  Georgia's  peach  out- 
put amounted  to  124,800  tons. 

Stanislaus  county  produced  249,- 
000  tons,  Sutter  county  138,925 
tons.  Add  the  Fresno  county  out- 

put of  195,281  tons  of  peaches 
and  these  three  Great  Valley  Cali- 

fornia counties  produced  more 
than  twice  as  many  peaches  as 
the  combined  output — 447,500 
bushels — of  nine  southern  states: 

Georgia,  North  and  South  Caro- 
Hna,  Alabama,  Mississippi,  Ar- 

kansas, Louisiana,  Oklahoma  and 
Texas. 

The  1960  census  takers  reported  9,- 
855  households  in  the  county,  with  an 
average  of  3.28  persons  and  a  median 
family  income  of  $5,031  in  1959,  with 
11.3%  incomes  of  over  $10,000  and 
21.2%  less  than  $3,000.  Personal  in- 

come for  the  county  totaled  $67.6  mil- 
lion that  year,  up  78%  from  1950;  per 

capita  income  was  $2,216,  up  30% 
from  1950.  Taxable  retail  sales  (ex- 

cluding food  and  gasoline)  totaled 
$60.77  million  in  1961,  9.8%  above 
1960  and  73.6%  better  than  1950's 
$35  million.  There  were  15,190  autos 
registered  in  1961. 

Agriculture,  employing  1,275  persons 
in  1960,  produced  crops  worth  $19.3 
million  in  1961,  most  importantly 
peaches  and  pears,  rice  and  beans.  Re- 

tail and  wholesale  trade  had  2,115  em- 
ployes; construction,  1,241;  manufactur- 

ing 1,124.  Yuba  was  the  largest  gold- 
producing  county  up  to  World  War  II, 
averaging  over  $3  million  a  year  just  be- 

fore the  war,  but  in  1960  only  124  were 
employed  at  all  mining  operations  in 
the  county. 

Marysville,  county  seat,  is  located  at 
a  main  intersection  of  north-south  and 
east-west  highways  and  several  trans- 

continental truck  lines  have  terminals 
there.  The  state  division  of  highways  is 
a  major  employer,  with  1,100  employes, 
same  number  as  those  of  Peter  Kiewit 

Son's  Co.,  fruit  packing  plant.  Yuba College  is  opening  this  fall  on  a  157- 
acre  campus,  financed  by  a  $2.8  million 
bond  issue. 

The  Sacramento  and  San  Joaquin 
river  systems  converge  in  the  Delta,  a 
roughly  triangular  area  of  about  1,000 
square  miles  located  between  the  cities 
of  Sacramento  and  Stockton  just  east 

of  the  entrance  to  the  San  Francisco 
Bay.  The  Delta  comprises  some  700 
square  miles  of  lowlands,  islands  of 
rich  farmland  generally  below  sea 
level  and  protected  by  levees  from  more 
than  1,000  miles  of  meandering  water- 

ways, plus  more  than  300  square  miles 
of  uplands,  dependent  on  the  Delta  for 
water  suppHes.  The  Delta,  which  joins 
the  Sacramento  and  San  Joaquin  val- 

leys, is  the  hub  of  a  statewide  water 
transfer  system  through  which  water 
from  the  northern  streams  will  be  chan- 

neled to  the  San  Joaquin  Valley,  the 
San  Francisco  Bay  area,  the  central 
coast  and  Southern  California. 

300  frost  free  days,  California  valley  pride 

Hot,  dry  summers;  rain  confined 
to  the  winter  months;  more  than  300 

frostfree  days  a  year.  That's  the 
weather  formula  for  California's 
Great  Valley  and  that  (combined 
with  ample  irrigation)  is  what  makes 
the  valley  one  of  the  greatest  agricul- 

tural areas  on  earth. 

Here  are  average  high  and  low 
temperatures  for  five  Great  Valley 
cities,  beginning  with  Redding  at  the 
northern  tip  of  the  valley  and  ending 
with  Bakersfield  at  the  southern  end: 

Jan. April 

July 

Oct. 
Redding 37-54 48-71 67-96 52-77 
Sacramento 39-50 48-70 58-90 50-76 
Stockton 37-53 47-71 58-90 50-75 
Fresno 38-54 48-74 65-99 51-70 Bakersfield 36-58 48-77 

65-100 
50-81 

Summers  get  pretty  hot,  with  day- 

time temperatures  of  100°  and  over 
a  common  occurrence,  but  the  hu- 

midity is  generally  low  and  after  sun- 
down the  temperature  drops  rapidly 

to  a  more  comfortable  level.  Air 
conditioning  is  almost  universal  in 
pubHc  places  and  office  buildings  and 
is  becoming  standard  for  residences 
as  well.  Surveys  by  the  McClatchy 
newspapers  this  year  show  air  condi- 

tioners in  23%  of  the  homes  in  Sac- 
ramento, 18%  in  Fresno  and  15% 

in  Modesto.  Automobile  air  condi- 
tioning is  not  yet  the  rule,  but  an  air 

conditioned  car  no  longer  causes 
comment.  The  McClatchy  surveyers 
found  5.8%  of  the  Sacramento  autos, 
11.3%  of  those  in  Fresno  and  3.6% 
of  the  Modesto  cars  equipped  with 
air  conditioners,  just  about  double 
the  number  reported  in  1961. 
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This  is  an  artist's  conception  of  the  to  be  highest  in  the  U.  S.,  is  expected 
Oroville  Dam  and  Reservoir.  The  dam,    to  be  completed  by  1958. 

OROVILLE  MAY  SOLVE  WATER  PROBLEM 

Huge  dam  is  key  unit  in  curing  ancient  lieadaclie 

In  mid-August  California  Governor 
Edmund  G.  Brown  signed  the  largest 
contract  ever  awarded  by  the  state,  call- 

ing for  the  expenditure  of  $120,863,333 
for  the  construction  of  Oroville  Dam  on 
the  Feather  River  in  Butte  County,  five 
miles  above  the  city  of  Oroville.  When 
it  is  completed  in  1968,  the  Oroville 
Dam  will  be  the  highest  in  the  nation, 
735  feet  high,  25  feet  higher  than 
Hoover  Dam.  It  will  create  a  3.5  mil- 

lion acre-foot  reservoir  (an  acre-foot  is 
enough  water  to  cover  an  acre  of  ground 
for  a  depth  of  one  foot,  or  325,851 
gallons),  with  a  surface  area  of  15,500 
acres  and  a  shoreline  of  167  miles. 

The  Oroville  Dam  is  the  key  unit  of 

the  $1.75  billion  Feather  River  Project, 
first  step  of  The  California  Water  Plan 
to  be  built  by  the  State  in  an  attempt  to 
solve  one  of  its  major  problems — water. 
The  experts  say  that  there  is  enough 
water  in  the  state  for  all  of  its  present 
needs  and  the  foreseeable  future.  The 
catch  is  that  more  than  70%  of  the 

state's  stream  flow  occurs  north  of  Sac- 
ramento, and  nearly  80%  of  the  need  is 

to  the  south,  with  mountain  ranges  in 
between.  A  second  hitch  is  that  Cali- 

fornia summers  are  long  and  dry.  Most 
of  the  rain  and  snow  falls  in  a  few 
months  in  the  winter  and  early  spring 
and  the  stream  flow  follows  the  same 

pattern,  which  on  occasion  has  sub- 

jected a  community  to  winter  floods  and 
summer  drought  in  the  same  year. 

Where  It  Goes  ■  Agricultural  irriga- 
tion accounts  for  90%  of  the  Califor- 
nia water  consumption,  but  industrial 

growth  in  the  state  demands  ample 
water  for  manufacturing  purposes  as 
well.  To  can  one  case  of  lima  beans 
takes  250  gallons  of  water;  to  test  an 
airplane  engine  requires  50,000  gal- 

lons. Urban  dwellers,  with  dishwashers, 
garbage  disposals,  automatic  laundry 
equipment  and  other  high  water  using 
devices,  require  some  200  gallons  per 
day  per  person.  Both  industry  and  city 
people  demand  more  electric  power,  the 
total  amount  generated  for  use  in  the 
state  rose  from  around  13  billion  kilo- 

watt-hours in  1940  to  nearly  38  billion 
kilowatt-hours  in  1953  and  by  the  year 

2,000  California's  energy  demands  will 
exceed  the  state's  present  power  capa- 

bility by  10  times  or  more. 
Here  are  some  of  the  reasons  why 

California  is  investing  billions  of  dollars 
in  the  Oroville  Dam  and  other  reservoirs 
and  in  the  elaborate  labyrinth  of 
canals  and  pipelines  needed  to  deliver 
water  equably  to  users  throughout  the 
state:  to  provide  water  and  power  to 
those  who  need  it,  when  they  need  it;  to 
control  water  flow  and  prevent  the  reoc- 

currence of  such  disastrous  floods  as 
those  of  1955  and  1958;  to  provide 
more  areas  for  recreation,  which  al- 

ready is  a  billion-dollar  industry,  half 
as  large  as  agriculture,  in  California; 
and  to  allocate  water  so  as  to  minimize 
conflicts  arising  from  demands  of  fish- 

ermen who  want  fast-flowing  streams 
and  farmers  who  want  water  for  irriga- 

tion, or  opposing  requirements  of  power 
generation  and  flood  control. 

Long-Standing  Problem  ■  The  Cali- 
fornia Water  Plan  is  only  the  latest  at- 

tack on  a  problem  that  dates  back  to 
the  late  18th  century,  when  the  Spanish 
padres,  who  were  the  first  settlers,  estab- 

lished their  missions  near  streams  so  as 
to  insure  a  ready  supply  of  irrigation 
water  for  their  orchards  and  gardens. 
Later,  the  gold  miners  dug  ditches  to 
bring  water  from  mountain  streams  to 
their  mines,  canals  that  farmers  took 
over  for  irrigation  purposes  when  the 
gold  rush  boom  had  petered  out.  Met- 

ropolitan areas  developed  their  own 
systems  to  provide  water  for  their  ever- 

growing populations.  For  the  past  30 
years  the  federal  government,  largely 
in  the  interests  of  flood  control  and  land 
conservation  and  reclamation,  has 

played  a  major  role  in  California's water  resources  development.  Shasta 
Dam  on  the  Sacramento,  Friant  Dam 
on  the  San  loaquin  and  Folsom  Dam  on 
the  American  River,  to  mention  only 
three,  are  part  of  the  Central  Valley 
Project,  constructed  and  operated  by 
the  Federal  Bureau  of  Reclamation  to 

supply  water  and  power  where  needed 
and  to  improve  river  navigation. 
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MEDIA  SECTION — continued  from  page  71 

medium  has  on  the  amount  of  money 
spent  with  it  by  individual  advertisers? 

■  Couldn't  something  be  done,  legal- 
ly, to  reduce  '"destructive  business  prac- 

tices"' in  radio? 
■  Could  some  plan  of  close  coopera- 

tion with  colleges  and  universities  be 

devised  ""to  assure  a  steady  flow  of  gift- 
ed young  men  and  women  into  careers 

in  radio?" 
■  Could  the  FCC  speed  up  decisions 

on  long-pending  radio  matters,  so 
broadcasters  could  plan  better? 

■  What  could  the  FCC  do,  directly 

or  indirectly,  "'to  make  radio  news  more 
important  to  government  and  business 

leaders  and  other  opinion  makers?"  If 
an  FCC  spokesman  can  influence  think- 

ing about  radio  by  criticizing  it.  couldn't he  elevate  the  importance  of  radio  news 
— and  thereby  make  all  radio  news 

more  saleable — by  making  a  "positive 
utterance"'  about  it? 

Cocktail  Hour  ■  In  adding  liquor  ad- 
vertising to  his  suggestions  for  the  FCC- 

NAB  session.  Mr.  Labunski  raised  an 
inflammable  issue  and  may  have  had 

NAB"s  anti-liquor-advertising  stand  in mind. 
He  noted  that  liquor  is  one  of  the 

few  remaining  big  sources  of  "new"'  in- come for  radio  and  might  even  save 
some  stations  that  are  foundering  finan- 

cially. Despite  differences  of  opinion 
on  acceptance  at  this  stage,  the  WMCA 

vice  president  said,  "pretty  much  ever\-- 
one  agrees  that  sooner  or  later — two 
years,  five  years  or  ten  years  from  now 
— ^liquor  advertising  on  the  air.  strictly 
controlled  and  tastefully  presented,  will 

be  generally  accepted." 
With  tongue-in-cheek  he  asked  if  the 

FCC  couldn't  work  out  with  key  con- 
gressional leaders  "a  trade-out  of  polit- 

ical time,  during  election  campaigns,  in 
return  for  the  right  of  on-the-spot  radio 
coverage  of  House  and  Senate  debates 
as  well  as  congressional  committee  hear- 

ings?" In  developing  his  argument  for  di- 
vorcement of  radio  from  television,  Mr. 

Labunski  noted  these  differences: 

Small  vs.  Big  ■  Radio  is  a  small  busi- 
ness, largely  an  individual  station  enter- 

prise, locally  oriented,  with  widely  di- 
verse programming:  television  is  usually 

'"big"  business,  "primarily  a  network 
phenomenon,"  nationally  oriented  in 
most  respects  and  carrying  either  net- 

work programming  or  local  features 

that  usually  "resemble  one  another 
rather  closely." 

Despite  the  differences,  he  protested, 

radio  and  tv  are  treated  as  "an  insep- 
arable couple,"  and  this  linking  is  par- 

ticularly evident  in  connection  with 
questions  like  the  suspension  of  the 
equal-time  law  and  broadcast  efforts  to 
get  access  for  courtroom  coverage.  Of 

the  latter  he  said: 

"I  don't  think  anybody  would  seri- 
ously argue  that  a  few  discreetly 

placed  radio  microphones  in  the  court- 
room would  disrupt  the  proceedings  or 

violate  anybody's  rights.  It's  those damned  cameras,  klieg  lights  and  the 
confusion  associated  with  television 

equipment  and  techniques.  .  .  .  It's  not 
radio's  fault  that  television  is  so  awk- 

ward. Let  them  fight  their  own  bat- 
tles .  ,  .  television  is  often  a  burden  to 

radio,  and  it's  time  to  recognize  it.  .  ." 

Sindlinger  is  named 

analyst  by  ABC  Radio 
Sindlinger  &  Co..  Norwood,  Pa.,  has 

been  named  as  market  analyst  for  ABC 
Radio,  Robert  T.  Pauley,  president  of 
the  network,  told  a  news  conference  in 
New  York  last  Tuesday  (Sept.  11). 
ABC  Radio  had  been  a  Nielsen  sub- 

scriber until  early  last  summer  but  de- 
cided to  seek  a  new  service,  claiming 

radio  was  being  "short-changed" (Bro.\dcasting,  June  11). 
CBS,  NBC  and  Mutual  are  sub- 

scribers to  the  expanded  Nielsen  Radio 

Index.  Mr.  Pauley  expressed  the  "hope" that  other  networks  would  follow  ABC 
in    subscribing    to    Sindlinger,  even 

though  they  retain  Nielsen. 
People-Oriented  ■  In  contrast  with 

the  Nielsen  service,  which  is  machine- 
oriented,  the  Sindlinger  approach  is 
■■people-oriented,"  according  to  Mr. 
Pauley.  Details  of  operation  were  de- 

scribed by  Albert  E.  Sindlinger,  presi- 
dent of  the  company  that  bears  his 

name.  It  involves  interviewing  by  tele- 
phone of  not  fewer  than  28,000  per- 

sons a  month.  The  interviews  will  be 
conducted  on  a  daily  basis. 
Among  the  factors  to  be  rated  by 

Sindlinger  are  complete  auto  hstening. 
location  of  listening  within  the  house, 
all  listening  other  than  home  or  car, 
marital  status,  current  consumer  confi- 

dence, consumer  buying  forecast  confi- 
dence, buying  plans  for  specific  items, 

and  purchases  and  inventory  of  specific 

products. Mr.  Sindlinger  reported  that  inter- 
viewing began  on  July  7  and  the  first 

report  will  be  issued  on  Sept.  15.  There- 
after, it  will  be  released  on  a  two-week 

basis.  Ratings  will  be  provided  for  all 
networks  for  each  quarter-hour 
ABC  Radio  is  paying  approximately 

$100,000  a  year.  Mr.  Sindlinger  noted 
that  the  cost  of  the  syndicated  service 
will  be  about  $500,000  a  year  but  added 
that  helping  to  defray  expenditures  will 
be  related  projects  performed  for  ad- 

vertisers and  other  interested  groups. 

"Here's  fiow  the  NEW  Roto/og 

r  AlfCC  OUR  TRAFFIC  DEPARTMENT 

TIME  &  MONEY!" Mr.  Charles  Castle 
WARN,  Ft.  Pierce,  Fla. 

■'Typing  daily  logs  was  taking  too  much 
time  in  our  traffic  department.  It  took 
us  5  hours  to  complete  the  following 
day's  log.  We  wanted  to  switch  to  the 
more  efficient  Diazo  method  of  repro- 

duction, but  felt  that  the  equipment 
was  too  expensive.  Then  we  discovered 
that  the  Rotolite  Wliiteprinter  cost  us 
only  $129.50.  Complete.  Now  we  type 
our  daily  logs  once  for  each  day  on 
rugged,  transparent  Rotoloas.  Any  num- 

ber of  copies  can  be  run  oS  quickly 
and  easily.  From  week  to  week  only  the 
date,  and  any  spot  or  program  changes 
need  be  erased  and  ret^•ped  on  the 
master — and  so  the  masters  are  kept 
current  easier  than  by  any  other  method 
we've  ever  heard  about.  Now  it  re- 

T^otoiite SALES  CORP. 

Sfirling,  New  Jersey 

llL 

LJ- 

quiries  approximately  40  minutes  for 
both  A.M.  and  P.M." This  is  what  Mr.  Charles  Castle.  Gen- 

eral Manager  of  Station  WARN  in  Ft. 
Pierce,  Fla.  has  to  say  about  Rotolog 
— the  modem  traffic  system  for  Radio 
and  Television  stations.  Send  today  for 
complete  details. 

Rotolite  Sales  Corp. 
Stirling,  N.  J.  KK-9 
Please  send  complete  details  about  your  low- 
cost  Rotolog  system  for  radio  stations. 
Name  .  Company 

Address 

City  Zone_ State_ 
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ATTORNEY  SEES  DANGER  IN  NAB  CODE 

McKenna  warns  against  its  and  government  interference 

Broadcasters  were  warned  last  week 

that  reliance  on  the  NAB's  radio  and 
tv  codes  may  not  be  the  best  answer  to 
the  threat  of  encroaching  government 
regulation. 

James  A.  McKenna  Jr.,  Washington 
attorney,  in  referring  to  comments  made 
in  recent  months  by  FCC  Chairman 
Newton  N.  Minow  and  Commissioner 

Robert  E.  Lee  who  suggested  the  in- 
dustry's time  limitations  on  commer- 

cials be  incorporated  into  FCC  rules, 
warned  that  this  way  was  substituting 
"the  devil  we  know  for  the  devil  we 
don't  know." 

Taking  issue  with  Robert  D.  Swezey, 

director  of  NAB's  Code  Authority,  who 
was  also  on  the  program,  Mr.  McKen- 

na told  members  of  the  Michigan  Assn. 
of  Broadcasters,  meeting  at  Hidden 
Valley,  Mich.,  last  week: 

"If  our  system  of  broadcasting  is  to 
maintain  its  vitality,  its  freedom,  its  po- 

sition of  world  leadership,  it  is  essen- 
tial, I  believe,  that  responsibility  and 

control  be  in  the  hands  of  the  licensee. 
It  would  be  a  mistake  for  him  to  dele- 

gate or  surrender  it  either  to  the  FCC 

or  to  a  code  authority." 

WITHIN  A  STONE'S  THROW 

^  OF  COMMUNICATIONS  ROW! 
FOR  TRAVELERS  AND  GOURMETS! 

A  Bigger  and  Better 

HOTEL 
Madison  Avenue  at  52nd  Street 

NEW  YORK  CITY 

Just  steps  from  anywhere... 
now  with  500  individually  deco- 

rated rooms  and  suites  —  and 
completely  air  conditioned. 

Color  brochure  available. 

The  magnificent  new 

Barberry 
17  E.  52  St. 

Your  rendezvous  for  dining 
deliberately  and  well  .  .  . 
open  every  day  of  the  week 
for  luncheon,  cocktails, 
dinner,  supper. 

PLAZA  3-5800  •  TWX:  NY  1-138  i 

Speaking  of  the  codes'  limitations 
on  commercials,  Mr.  McKenna  rec- 

ommended that  an  average  rather  than 
numerical  limitation  be  placed  on  com- 
mercials. 

Mr.  McKenna  also  opposed  any 

agreement  to  limit  the  number  of  radio 
stations  in  a  single  market  on  the  basis 
of  economics.  If  this  comes  about,  he 

said,  there  will  be  further  government 
intervention  in  programming  and  rate 

regulation.  Broadcasters,  he  warned, 

may  even  find  themselves  in  competi- 
tion with  each  other  for  their  facilities. 

The  thrust  of  Mr.  McKenna's  speech 
was  an  attack  on  current  FCC  prac- 

tices which  enter  the  realm  of  program- 
ming. The  proposed  program  form, 

logging  proposals  and  public  statements 
by  commissioners  of  their  programming 
likes  and  dislikes  all  come  close  to 

censorship,  the  Washington  lawyer  de- 
clared. Even  the  "promise  vs.  perform- 

ance" test  is  treading  on  programming. 

"I  can  find  no  instance,"  he  said, 
"where  a  broadcaster  has  been  hauled 
over  the  coals  because  he  lowered  his 

promised  percentage  of  entertainment  in 
order  to  increase  his  percentages  of  ed- 

ucational, discussion  and  agricultural 

programs  .  .  .  Here  is  proof  positive, 
I  think,  that  content,  as  judged  by  the 
personal  views  of  the  majority  of  the 
commission,  is  playing  a  role  in  the 

licensing  function." Numbers  No  Answer  ■  Mr.  McKenna 

also  inveighed  against  the  attempt  to 

secure  quality  programs  by  establishing 

quantitative  standards.  He  asked  how 
15  minutes  of  local  news  dealing  most- 

ly with  trivia,  gossip,  crime  and  sen- sationaHsm  could  be  matched  with  two 
minutes  of  hard  local  news  and  the 
rest  of  the  time  devoted  to  important 
national  and  international  affairs.  Or, 
how  a  30-minute  educational  program, 

ineptly  produced  and  of  limited  audi- 
ence appeal,  could  be  compared  with 

a  single  outstanding  educational  pro- 
duction once  a  week  or  once  a  month. 

Mr.  Swezey,  on  the  other  hand,  con- 
tended that  government  will  move  into 

broadcast  programming  more  and  more 
unless  the  NAB's  codes  are  made  to 
work.  Governmental  regulation  will 

come,  Mr.  Swezey  said,  "only  if  the 
industry  demonstrates  that  without  gov- 

ernment intervention  it  is  incapable  of 

enforcing  its  own  standards." 
Mr.  Swezey  warned  that  government 

regulation  is  closer  than  ever  before. 
Various  members  of  Congress  have 
stated  they  believe  it  is  desirable,  Mr. 
Swezey  noted.  This  attitude  has  come 
about  because  of  the  quiz  scandals, 

payola,  "mediocre  and  objectionable" 
programming,  Telstar,  and  the  signifi- 
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cance  of  international  communications, he  said. 

Out  of  Rut  ■  Donald  C.  Groves,  of 
Zimmer,  Keller  &  Calvert,  Detroit, 
called  for  more  experimentation  in  ra- 

dio programming. 
Decrying  a  lack  of  experimentation, 

Mr.  Groves  admonished:  "The  same- 
ness of  sound  in  radio  tends  to  encour- 

age passive  hstening  habits." Mr.  Groves  was  one  of  a  panel  of 
three  advertising  executives  speaking  at 
the  Michigan  meeting.  Others  were  Ben 
J.  Green,  Geyer,  Morey  &  Ballard,  Chi- 

cago, and  Watts  Wacker,  D.  P.  Brother 
Co.,  Detroit. 

Mr.  Groves  criticized  the  dual  rate 
structure  in  radio  and  tv,  urging  a 
single  rate.  He  also  called  on  radio 
management  to  become  more  person- 

ally acquainted  with  advertisers  and 

agencies. Mr.  Green  stressed  the  need  for  mer- 

chandising an  advertiser's  product  after 
he  has  bought  time.  Mr.  Wacker  called 

for  greater  "creative"  selling,  less  reli- 
ance on  ratings  and  more  information 

on  type  of  audience. 
A  group  of  broadcasters  discussed 

public  affairs  programming.  On  the 
panel  were  Robert  S.  Kieve,  WBBF 
Rochester,  N.  Y.;  Ben  Hoberman, 
KABC  Los  Angeles,  and  Wade  St. 
Clair,  WBT  Charlotte,  N.  C. 

Station's  views  asked 
on  ITA  logging  plea 

ITA  Electronics  Corp.,  Lansdowne, 
Pa.,  has  asked  broadcasting  stations  for 
their  comments  on  an  ITA  petition  to 
the  FCC  asking  that  automatic  pro- 

gram logging  be  permitted  immediately. 
ITA,  manufacturer  of  the  Documentor 
for  automatic  logging,  sent  all  stations 
a  copy  of  the  rulemaking  request  filed 
with  the  FCC  last  month  (Broadcast- 

ing, Aug.  20). 
The  Documentor  can  record  a  sta- 

tion's entire  daily  programming  on  a 
single  nine-inch  disc,  ITA  said.  The 
company  said  the  proposed  automatic 
logging  rules  change  should  be  divorced 
from  other  proposed  changes  in  logging 

requirements  and  from  the  controver- 
sial program  reporting  forms  (Broad- casting, Sept.  3). 

Catv  high  on  agenda 

of  seminar  in  Atlanta 

A  full  discussion  of  community  an- 
tenna operations  and  their  relationship 

to  broadcasting  will  be  the  featured 
topic  at  the  second  annual  Southeast 
Radio  and  Tv  Seminar  Oct.  16. 

Panel  members  will  be  Kenneth  A. 
Cox,  FCC;  Hollis  Seavey,  NAB;  BUI 
Dalton,  National  Community  Tv  Assn.; 
R.  Russell  Eagan,  Washington  attorney; 
Charles  Batson,  WIS-TV  Columbia, 
S.  C;  Ben  Williams,  WTOC-TV  Sa- 

vannah, Ga.;  Fred  Weber,  Friendly 
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Group.  Also  invited  to  participate  on 
the  panel  but  not  yet  confirmed  are 
Rep.  Kenneth  A.  Roberts  (D-Ala.), 
George  C.  Hatch,  KUTV  (TV)  Salt 
Lake  City  and  Bill  Grove,  KFBC-TV 
Cheyenne,  Wyo.  Raymond  E.  Carow, 
WALB-TV  Albany  Ga.,  and  vice  presi- 

dent, television  of  the  Georgia  Assn.  of 
Broadcasters,  will  act  as  moderator. 

The  SERTS  meeting,  which  takes 
place  following  the  IV2  day  NAB  re- 

gional meeting,  will  be  at  the  Dinkler- 

Plaza  Hotel,  Atlanta.  The  session  will 
start  at  1 :30  p.m. 

L.A.  uhf  delays  start 

KMEX-TV  Los  Angeles,  uhf  (ch. 
34)  all-Spanish  language  tv  station,  has 
postponed  its  debut  date  from  Sept.  15 
to  Sept.  30  to  give  television  set  dealers 
and  service  men  more  time  to  install 
the  convertors  adapting  vhf  tv  receivers 
to  get  uhf  reception  as  well.  Reporting 

that  15,000  convertors  have  been  sold, 
Julian  M.  Kaufman,  KMEX-TV  vice 
president,  said  that  this  unprecedented 
volume  of  sets  to  be  modified  is  too 
great  for  technicians  to  handle  in  the 
two  days  originally  allotted  to  test 
pattern  broadcasting.  Instead,  KMEX- 
TV  is  giving  them  two  weeks  of  the 
test  pattern  to  enable  them  to  com- 

plete the  conversions  before  the  start 
of  regular  programs,  which  he  said, 
would  hinder  rather  than  help  the  job. 

  EQUIPMENT  &  ENGINEERING  

Stereo  increase  seen  by  FCC  spokesman 

KASSENS  TELLS  EIA  MEETING  HE  EXPECTS  RULES  CHANGES  TO  HELP  FM 

The  number  of  fm  stations  broad- 
casting in  stereo  will  increase  from  the 

present  150  to  250  by  Jan.  1  and  may 
go  as  high  as  300,  Harold  L.  Kassens, 
FCC  stalf  executive,  said  last  week  at 
a  meeting  of  the  Electronic  Industries 
Assn.  in  New  York. 

The  EIA  fall  conference  attracted 
some  300  management  representatives 
to  nearly  50  working  sessions  on  indus- 

try problems.  The  conference  ran  from 
Sept.  11  to  Sept.  13. 

Mr.  Kassens  also  reported  on  his 
talks  with  representatives  of  receiver 
manufacturers  in  EIA  regarding  com- 

plaints received  by  the  FCC  with  re- 
spect to  substandard  fm  stereo  sets  and 

station  signal  quality.  Noting  that  the 

complaints  are  "not  extensive"  and 
"somewhat  localized,"  Mr.  Kassens  said 
he  "doesn't  think  the  problems  are  as 
serious  as  some  say." 

"The  number  of  complaints  is  not 
great  when  it  is  considered  that  there 
are  thousands  of  receivers  on  the  mar- 

ket and  150  fm  stereo  stations  are  on 

the  air,"  he  said.  He  indicated  that  the 
stations  and  manufacturers  are  not  al- 

ways responsible  for  the  complaints, 
pointing  out  that  not  all  music  record- 

ings are  up  to  standard  stereo  quality. 
The  music  industry,  however,  continues 
to  improve  its  own  standards,  he  said. 

Rules  Discussed  ■  FCC's  proposed 
revision  of  fm  broadcast  rules,  which 

it's  believed  will  foster  the  growth  of 
fm,  was  among  the  topics  discussed 
by  Mr.  Kassens,  who  is  chief  of  the 

FCC's  Aural  Existing  Facilities  Branch. 
Mr.  Kassens  said  the  proposal  to  li- 

cense stations  in  three  classes — Class  A 
with  a  maximum  of  3  kw  power,  B  up 
to  50  kw,  and  C  up  to  100  kw— is  in- 

tended to  limit  station  power  in  the 
more  populous  sections  of  the  country. 
He  said  that  present  operators  of  margi- 

nal am  stations  will  be  encouraged  to 
convert  to  fm  when  they  realize  that 
the  new  frequency  assignment  plan  will 
assure  them  of  guaranteed  service  areas 

protected  against  interference. 
He  explained  that  the  range  of  pro- 

tection for  Class  A  stations  would  be 
15  miles  while  Class  B  and  Class  C 
operators  could  expect  no  interference 
for  40  and  65  miles,  respectively.  The 
new  plan,  effective  Sept.  10,  has  met 
opposition  from  some  fm  stations 
(Broadcasting,  Sept.  10). 

The  executive  committee  of  EIA's 
consumer  products  division  last  Wednes- 

day authorized  the  formation  of  a  third 
section  in  its  division.  Presently  com- 

prised of  phonograph  and  radio  sec- 
tions, the  division  will  add  a  new  prod- 

ucts section. 
L.  M.  Sandwick,  division  chairman, 

said  the  new  products  section  will  in- 
clude manufacturers  of  such  entertain- 
ment instruments  as  electronic  organs, 

tape  recorders  and  high  fidelity  com- 

ponents. He  noted  that  a  "vehicle"  has 
been  lacking  to  get  this  group  of  manu- 

facturers interested  in  EIA  and  "to 
get  them  to  join."  He  said  the  sec- 

tion will  be  organized  shortly. 
Fidelity  Definition  ■  A  topic  of  major 

interest  before  the  radio-phonograph 
sections  last  week  was  Mr.  Sandwick's 
report  on  efforts  to  formulate  a  "mini- 

mum definition  of  the  term  high  fidel- 
ity," which  will  be  submitted  late  this 

year  to  the  Federal  Trade  Commission. 
The  FTC  last  spring  requested  the  EIA 
to  prepare  the  definition  along  with 
standards  of  measurement. 

Mr.  Sandwick  said  industry  agree- 
ment has  been  reached  on  both  the 

definition  and  the  standards  of  meas- 
urement. He  stated  that  the  document 

will  not  be  publicly  divulged  until  after 
the  FTC  has  received  it.  The  docu- 

ment, which  is  based  on  questionnaires 
circulated  among  1,000  individuals  in 
the  industry  (15%  return),  is  expected 
to  be  ready  for  presentation  to  the  FTC 
within  90  days. 

Charles  F.  Horne,  EIA  president,  in 
a  news  conference  last  Tuesday,  issued 

his  analysis  of  the  "state  of  the  U.  S. 

electronics  industry." While  the  entire  electronics  industry 
is  expected  to  reach  a  new  peak  of 
$13.1  billion  in  sales  in  1962,  Mr. 
Horne  said,  substantial  rises  in  sales 
of  the  consumer  products  and  parts  seg- 

ments also  are  expected  by  EIA's  mar- 
keting specialists.  He  estimated  that 

1962  sales  of  tv  sets,  radios  (exclud- 
ing auto  radios)  and  phonographs  would 

total  about  10%  above  1961  in  units 
and  would  show  dollar  volume  at  the 
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factory  level  of  $2.1  billion,  slightly 
above  1961. 

Mr.  Horne  observed  that  consumer 

products  inventories  at  factory  and  dis- 
tributor levels  are  20%  greater  than 

last  year,  but  added  that  "there  is  no 
evidence  that  this  build-up  will  slow 

down  fall  production." 
Bill  Significant  ■  Mr.  Horne  called 

the  passage  by  Congress  of  the  bill 
requiring  tv  set  manufacturers  to  pro- 

duce all-channel  receivers  a  "significant 
development  .  .  .  that  could  upset  the 
slide  rule  calculations  of  our  marketing 

experts." 
"The  immediate  effect  of  this  legis- 

lation," he  said,  "will  be  to  raise  the 
average  price  of  tv  receivers — once  all- 
chanel  sets  become  the  rule — by  an 
average  of  between  $25  and  $30  with 
additional  antenna  and  installation  costs 

of  as  much  as  $60."  He  said  the  in- 
dustry will  be  able  to  complete  its  con- 

version to  all-channel  manufacture  in 
about  two  years. 

RCA  antenna  system  goes 

to  South  Bend  uhf  station 

A  television  broadcasting  antenna 
system,  capable  of  radiating  five  mega- 

watts of  effective  power  has  been 

shipped  by  RCA's  Broadcast  and  Com- munications Products  Division,  Camden, 
N.  J.  to  WSBT-TV  South  Bend,  Ind., 
a  uhf  station. 

The  new  antenna,  designed  for  uhf 
broadcasting,  has  232  oblong  slots 
which  are  fed  varying  amounts  of  pow- 

er to  shape  the  tv  signal  into  the  pat- 
tern prescribed  for  the  individual  sta- 

tion's coverage  area.  The  antenna  also 
uses  an  "electrical  beam  tilt,"  which 
depresses  the  main  signal  beam  so  that 
it  strikes  the  earth  at  point  near  the 
horizon,  this  keeping  maximum  energy 
in  the  useable  areas. 

C.  H.  Colledge,  RCA  division  vice 
president,  said  the  uhf  broadcast  equip- 

ment market  is  beginning  to  feel  the 

"stimulating"  effects  of  federal  legisla- 
tion providing  financial  aid  for  educa- 

tional   broadcasters    and    calling  for 

manufacture  of  all-channel  tv  sets. 
He  predicted  that  the  RCA  division 

would  show  a  five-fold  sales  increase 
in  uhf  transmitters  and  a  three-fold 
increase  in  uhf  antennas  for  1962. 

Set  sales  brisk 

in  July,  EIA  says 

Radio  and  tv  set  production  and  sales 
continued  up  for  the  first  seven  months 
of  1962,  the  Electronic  Industries  Assn. 
reported  last  week.  EIA  also  pointed 
out  that  July  was  the  second  best  month 
of  the  year  for  distributor  sales  of  radio 
sets — 921,089  radio  receivers  were  sold 
by  distributors,  a  drop  of  80,000  from 

June's  1,040,598  (the  best  month  of the  year). 
Production  and  sales  figures  are  as 

follows: 

Period 
Jan.-July  1962 
Jan.-July  1961 

Jan.-July  1962 
Jan.-July  1961 

PRODUCTION Tv 

3,631,910* 
3,184,514 SALES 

3,173,566 
2,901,305 

Radio 

10,398,695* 
8,567,689 

5,721,663* 

5,125,813 

*Includes  303,805  tv  receivers  with  uhf 
tuners  compared  to  171,065  in  same  period 
last  year. 
'♦Includes  3,675.423  auto  radios  and  527.545 
fm  radios,  compared  to  2,701,919  auto  radios 
and  404,709  fm  radios  in  the  same  seven 
months  last  year. 
***Does  not  include  auto  radios. 

Telstar  adds  color 

to  its  accomplishments 

Color  television  successfully  flashed 
across  the  Atlantic  Ocean  from  Eng- 

land to  the  U.  S.  via  Telstar  last  week 
when  a  team  of  physicians  at  the  Royal 
Naval  Air  Station  at  Culdrose,  England, 
examined  seven  patients  all  suffering 
from  psoriasis,  a  skin  disease.  The 
closed  circuit  telecast,  sponsored  by 
Smith,  Kline  &  French  Labs.,  a  medical 

drug  company,  was  seen  in  Washing- 
ton, D.  C,  by  1,500  doctors  attending 

the  International  Congress  of  Dermatol- 
ogy. It  was  the  first  live  color  relay 

via  Telstar. 

The  17-minute  segment  went  from 
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Culdrose  to  the  British  space  station  at 
Goonhilly  Downs  to  Telstar  and  was 

received  by  the  AT&T's  space  station  at 
Andover,  Me.,  and  relayed  to  Washing- 

ton over  AT&T  land  lines  and  micro- 
wave relays.  The  two-way  audio  por- 

tion of  the  program  was  carried  sepa- 
rately by  telephone  cable  and  short wave. 

Reception  was  considered  "adequate" 
by  the  medical  audience,  with  the  col- 

or accentuating  some  of  the  more  sig- 
nificant details  of  the  disease  (e.g.: 

"superating  pistules."). 

Electronics  firm  being 

bought  by  TelePrompTer 

TelePrompTer  Corp.,  New  York,  an- 
nounced last  week  it  agreed  to  the  ac- 
quisition of  Conley  Electronics  Corp., 

Evanston,  111.,  with  a  related  $2.4  mil- 
lion loan  from  the  Continental  Illinois 

National  Bank  &  Trust  Co.,  Chicago. 
Stockholders  will  be  asked  at  a  meet- 

ing on  Oct.  9  to  approve  the  mortgages 

on  some  of  TelePrompTer's  community 
antenna  tv  systems  to  secure  the  loan 
and  $778,000  principal  amount  of 
debentures.  The  debentures  would  be 
issued  as  part  of  the  purchase  price  of 
Conley  Electronics,  totalling  $1  million. 

Collins'  net  increases 

Slump  in  sales  but  boost  in  net  for 
the  fiscal  year  was  reported  by  Collins 
Radio  Co.,  Cedar  Rapids,  Iowa,  last 
week.  Sales  for  the  company  year, 

ended  July  31,  were  $208  million  com- 
pared to  $216  million  in  1961.  Net 

earnings,  however,  were  $2,675,000 
($1.20  cents  per  share)  for  the  latest 
year,  compared  to  $2,545,352  ,  ($1.15 
cents  per  share)  for  the  same  period 
last  year.  The  1961  earnings  included 
a  non-recurring  credit  of  $538,553  (24 
cents  per  share).  The  firm  had  a  back- 

log of  orders  as  of  July  31  of  $230 
million,  compared  to  $136  million  back- 

log on  the  same  date  the  year  before. 

Technical  topics... 

New  RCA  offering  ■  RCA  Electron 
Tube  Division,  Lancaster,  Pa.,  has  made 
available  a  new  low-light  level  image 
orthicon  for  color  and  black  and  white 
tv  cameras.  The  tube  was  previously 
available  only  as  a  part  of  the  color  im- 

age orthicon  set.  RCA — 4415-4416.  It 
is  now  being  offered  as  a  single  tube. 

More  space  ■  Rauland  Corp.,  wholly- 
owned  tube  manufacturing  facility  of 
Zenith  Radio  Corp.,  Chicago.,  has  ac- 

quired new  building  on  an  eight-acre 
site  at  Niles,  111.,  adjoining  an  18-acre 
plot  acquired  earlier  for  expansion.  New 
100,000  sq.  ft.  structure  will  be  used 
to  expand  research  activities. 
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 PROGRAMMING  

Hope  gone  on  ASCAP  fee  compromise 

COURT'S  DECISION,  WHICH  WILL  GO  AGAINST  STATIONS,  EXPECTED  SOON 
The  long-drawn  litigation  over  tele- 

vision fees  for  the  use  of  ASCAP  music 
reached  a  crucial  cross-roads  late  last 
week. 

Attorneys  for  the  All-Industry  Tv  Sta- 
tion Music  License  Committee  and  for 

ASCAP  abandoned  hope  of  reaching 
an  agreement  that  would  end  the  litiga- 
tion. 

This  cleared  the  way  for  filing  of  the 
court's  decision  on  the  basic  issue  of 
the  case.  (For  Friday  developments, 
see  page  9.) 

The  decision  was  expected  to  go 
against  the  stations  and  be  carried  to 
the  Supreme  Court. 

Chief  Judge  Sylvester  J.  Ryan  of 
U.  S.  Southern  District  Court  in  New 
York,  who  is  presiding  over  the  case, 
would  say  only  that  the  decision  was 
ready  and  that  he  was  sure  it  would  be 
appealed — and  might  not  be  upheld. 

He  and  counsel  for  both  sides  ap- 
peared agreed  that  the  appeal,  plus  hear- 

ings necessary  after  that,  will  delay  final 
determination  of  new  ASCAP  rates  for 
television  until  at  least  mid-1963. 

The  futility  of  further  efforts  to  nego- 
tiate a  settlement  was  evident  at  the 

end  of  a  70-minute  conference  in  Judge 

Ryan's  chambers  late  Thursday. 
Judge  Ryan  probed  both  sides  in 

search  of  a  possible  basis  for  a  negoti- 
ated settlement.  But  from  the  start, 

counsel  for  each  side  took  the  position 
that  they  would  welcome  further  nego- 

tiations— but  only  if  the  other  side 
backed  down  from  its  demands. 

Judge  Ryan  made  clear  that  he  had 
written  his  decision  months  ago  and  if 
there  was  now  no  hope  of  an  amicable 
settlement  he  would  file  the  opinion  as 
soon  as  it  could  be  typed  up  and  proof- 

read— possibly  by  sometime  last  Friday 
or  today  (Sept.  17). 

This  opinion  will  deal  with  the  all- 
industry  committee's  right  to  get  the 
kind  of  ASCAP  license  it's  suing  for. 
It  is  seeking  terms  which  would  require 

ABC  gets  playoff  rights 

If  a  playoff  series  between  the 
Los  Angeles  Dodgers  and  the 
San  Francisco  Giants  becomes 
necessary  in  the  tight  race  for  the 
National  League  pennant,  ABC 
will  do  the  radio  and  tv  broad- 
casts. 

If  the  two  teams  wind  up  in  a  tie 
the  series  will  be  played  Oct.  1-2 
and  if  a  third  game  is  needed  to 
break  the  tie,  Oct.  3. 

that  music  used  in  future  feature  films 
and  syndicated  programs  be  licensed 
"at  the  source" — at  time  of  produc- 

tion— thereby  relieving  stations  of  the 
need  to  pay  ASCAP  directly  for  such 
music. 

Judge  Ryan  said  last  winter  that  he 
didn't  think  ASCAP  could  be  required 
to  issue  that  kind  of  license.  And  all- 
industry  committee  counsel  on  Thurs- 

day made  plain  that  they  expect  the 
decision  to  go  against  them. 

R.  R.  Irvine,  of  the  New  York  law 
firm  of  Donovan,  Leisure,  Newton  & 

Irvine,  said  at  one  point  that  the  com- 
mittee intended  to  appeal  the  judge's 

decision — then  caught  himself  and 
added  that  he  assumed  from  the  tenor 

of  Judge  Ryan's  remarks  that  the  de- 
cision would  be  adverse  to  the  all-in- 
dustry group. 

To  Both  Sides  ■  Judge  Ryan  inter- 

jected that  he  had  directed  "the  tenor 
of  my  remarks  to  both  sides,"  but  said he  was  sure  that  this  decision  would  be 
appealed  by  one  side  or  the  other.  He 
added  that  there  was  "no  assurance  it 
will  be  affirmed"  by  the  Supreme  Court. 

He  estimated,  as  did  other  partici- 
pants, that  new  ASCAP  license  terms 

almost  certainly  cannot  be  finally  de- 
termined in  less  than  a  year  or  18 

months — unless  by  agreement  among 
the  parties. 

Mr.  Irvine  said  the  stations  would 

welcome  further  negotiations — but  not 
unless  there  was  a  prospect  of  getting 
a  "substantial  reduction"  in  the  ASCAP 
rates. 

Herman  Finkelstein,  general  counsel 
of  ASCAP,  said  ASCAP  was  not  pre- 

pared to  discuss  a  reduction;  that 

ASCAP  thinks  it's  entitled  to  higher 
rates  unless  there's  a  "solution  of  the 

BMI  problem." 
This  referred  to  ASCAP's  long-stand- 

ing efforts  to  divorce  Broadcast  Music 
Inc.,  its  only  major  competitor,  from 
ownership  by  broadcasters.  In  a  settle- 

ment attempt  last  March,  later  turned 
down  by  the  all-industry  committee, 
ASCAP  agreed  to  grant  a  17%  reduc- 

tion in  tv  station  rates  if  broadcasters 
would  give  up  BMI  (Broadcasting, 
March  12,  et  seq). 

In  last  Thursday's  session  Judge  Ryan 
asked  whether  Mr.  Finkelstein  thought 
there  was  any  possible  basis  for  settle- 

ment that  did  not  involve  the  broad- 
casters' divestiture  of  BMI. 

Mr.  Finkelstein  indicated  he  did.  He 

said  that  as  a  "minimum,"  however, 
BMI  would  have  to  be  required  to  in- 

stall a  distribution  formula  that  would 

apply  to  all  of  its  members,  so  that 

BMI  could  not  make  "special  deals." ASCAP  has  long  contended  that  BMI 
lures  ASCAP  members  into  the  BMI 
fold  and  acquires  important  television 

music  sources  through  "special  deals." 
Mr.  Irvine  replied  that  the  Justice 

Dept.  has  indicated  it  is  seriously  in- 
vestigating such  charges  and  that  ac- 

cordingly he  didn't  regard  them  as  im- 
portant to  the  negotiations  now  as  they 

were  last  spring. 

Judge  Ryan  asked  Mr.  Finkelstein 
whether  he  thought  ASCAP  and  the 
television  interests  could  get  together 

on  a  settlement  that  didn't  involve  BMI. 
Mr.  Finkelstein  said  he  didn't  think it  could  be  done  if  Mr.  Irvine  continued 

to  insist  on  a  rate  reduction.  "We  think 
the  rates  should  be  increased,"  he  noted 

again. Motions  Filed  ■  Last  week's  con- 
ference followed  the  filing  of  a  motion 

by  CBS  (Broadcasting,  Sept.  10)  — 
and  a  similar  one  by  the  all-industry 
committee — -asking  that  ASCAP  be  re- 

quired to  set  aside  a  reserve  fund  from 
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Local  specials  planned  by 

To  provide  local  television  sta- 
tions with  entertainment  specials, 

VBS  Assoc.  Inc.,  New  York,  a  pro- 
duction company  headed  by  Victor 

Borge  and  Geoffrey  Selden,  is  offer- 
ing for  syndication  six  one-hour  pro- 

grams of  varied  formats. 
Titled  Six  Pac,  the  programs  are 

being  sold  to  stations  on  a  package 
basis.  The  six  filmed  programs  are 
The  Best  of  Borge,  consisting  of  old 
and  new  routines  spotlighting  the 
comedian;  Genius  At  Work,  which 
includes  four  films  on  well-known 
painters,  with  Vincent  Price  as  nar- 

rator; a  one-hour  feature  film  on  the 
life  of  the  late  James  Dean;  an  orig- 

inal  musical    comedy,    Money  Is 

new  VBS 

Everything;  Recording  Session,  a  be- 
hind-the-scenes view  of  a  session 

featuring  a  well-known  record  artist, 
and  The  Jim  Moran  Show,  based  on 
the  zany  antics  of  the  well-known 
publicist,  Jim  Moran. 

Mr.  Selden,  president  of  VBS  and 
until  recently  a  production  executive 
with  the  Wm.  Esty  Co.,  believes  the 
Six  Pac  can  be  an  attractive  com- 

modity for  a  regional  advertiser 

seeking  "out-of-the-ordinary  enter- 
tainment fare"  on  a  regular  basis. The  series  will  be  offered  to  stations 

for  a  late  October  start.  Tv  Mar- 
keteers, headed  by  Wynn  Nathan,  is 

handling  distribution  of  the  new 
VBS  series. 

which  to  rebate  broadcasters  for  any 
rate  reduction  they  win  in  the  new 
licenses. 

Broadcasters  are  currently  paying  at 
the  old  rates,  but  changes  in  the  new 
licenses  will  be  retroactive  to  last  Jan. 
1.  The  motions  asked  that  20%  of  the 
current  fees  be  set  aside.  ASCAP  coun- 

sel opposed  this  bid  as  unfair  and  un- 
justified, but  said  ASCAP  would  be 

glad  to  set  aside  a  percentage  if  the 
broadcasters  were  required  to  set  aside 
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the  same  amount  against  the  possibility 
that  rates  will  be  increased. 

Judge  Ryan  indicated  that  he  thought 
the  idea  of  some  sort  of  reserve  fund 

was  "fair,"  probably  with  broadcasters 
as  well  as  ASCAP  contributing  at  a 
rate  of  around  10%,  but  he  said  this 
was  only  his  reaction  and  he  would 
reserve  decision  until  he'd  had  a  chance 
to  study  all  the  papers  filed  by  the  par- 

ties. He  indicated  his  decision  in  this 
question  would  come  after  Sept.  26  or 
Sept.  27. 

Film  sales... 

The  Story  of  .  .  .  (United  Artists 
Tv) :  Sold  to  Corn  Products  Co., 
through  Lennen  &  Newell,  New  York, 
for  WFIL-TV  Philadelphia;  to  Inter- 

national Latex,  through  Reach  McClin- 
ton  &  Co.,  New  York,  for  WNBF-TV 
Binghamton,  N.  Y.;  to  Coca-Cola  Bot- 

tlers, Louisville,  through  J.  MacWynn 
Adv.,  for  WHAS-TV,  that  city,  and  to 
San-A-Pure  Dairy,  through  Central 
Adv.  for  WIMA-TV  Lima,  Ohio.  Now 
sold  in  over  104  markets. 

Bowery  Boys  (Allied  Artists  Tv) : 
Sold  to  WNEW-TV  New  York;  WTTG 
(TV)  Washington;  KMBC-TV  Kansas 
City;  KOVR  (TV)  Stockton,  Calif.,  and 
WTVH  (TV)  Peoria  and  WTVP  (TV) 
Decatur,  both  Illinois.  Now  in  20  mar- kets. 

Two  Science  Fiction  Features  (Allied 
Artists  Tv) :  Two  newly  released  to  tv 
features — Brain  from  Planet  Arous  and 
Terror  in  the  Haunted  House  sold  to 

KTTV  (TV)  Los  Angeles;  WPRO-TV 
Providence,  R.  I.;  WTEN  (TV)  Al- 

bany, N.  Y.;  KRIS-TV  Corpus  Christi, 
Tex.;  WOKR-TV  Rochester,  N.  Y.; 
WOR-TV  New  York;  KTAL-TV 
Shreveport,  La.;  WTCN-TV  Minneap- 

olis; KENS-TV  San  Antonio,  Tex.; 
KCPX-TV  Salt  Lake  City;  WVEC-TV 
Norfolk.  Va.;  WHTN-TV  Huntington, 
W.  Va.;  WLOS-TV  AsheviUe,  N.  C; 

WFLA-TV  Tampa,  Fla.;  WALA-TV 
Mobile,  Ala.;  KBTV  (TV)  Denver; 
KSHO-TV  Las  Vegas;  WBNS-TV  Co- 

lumbus. Ohio:  KTVK  (TV)  Phoenix, 
Ariz.;  WTVM  (TV)  Columbus,  Ga.; 

KATC-TV  Lafayette,  La.;  WISN-TV 
Milwaukee.  Now  in  22  markets. 

Post-48  Columbia  Features  (Screen 
Gems) :  Sold  to  WLWT  (TV)  Cincin- 

nati; WLWC  (TV)  Columbus,  and 
WLWD  (TV)  Dayton,  aU  Ohio;  KOVR 
(TV)  Stockton,  Calif.;  WTVH  (TV) 
Peoria,  111.;  KYW-TV  Cleveland;  WBZ- 
TV  Boston;  WSAZ-TV  Huntington, 
W.  Va.;  KHOL-TV  Holdredge,  Neb.; 
WWTV  (TV)  CadiUac,  Mich.;  KVTV 
(TV)  Sioux  City,  Iowa;  KGUN-TV 
Tucson,  Ariz.,  and  KNOP-TV  North 
Platte,  Neb.  Now  in  100  markets. 

Four  Star  sales  total 

$750,000  in  month 
Four  Star  Distribution  Corp.  has 

completed  more  than  $750,000  in  sales 
in  the  four  weeks  it  has  been  offering 

film  series  for  syndication,  Len  Fire- 
stone, vice  president  and  general  man- 

ager, announced  last  week. 
Sales  made  are:  The  Detectives  to  _ 

WTVT  (TV)  Tampa,  Fla.;  KVOS-TV 
Bellingham,  Wash.;  WTIC-TV  Hart- 

ford, Conn.;  WNEW-TV  New  York; 
WTTG  (TV)  Washington;  KOA-TV 
Denver,  and  WNEP-TV  Scranton- 
Wilkes  Barre,  Pa.  Target:  The  Corrup- 
tors  has  been  sold  to  KTVT  (TV)  Ft. 
Worth;  KVOS-TV;  WNEW-TV;  WTTG, 
and  WNEP-TV. 

The  Law  and  Mr.  Jones  has  been 

purchased  by  KVOS-TV,  KOA-TV 
and  WGN-TV  Chicago.  And  Stage- 

coach West  was  sold  to  WNEW-TV 
and  WTTG. 

Mr.  Firestone  said  initial  sales  were 

"especially  significant"  because  most  tv stations  had  their  schedules  set  before 
Four  Star  started  to  offer  its  properties. 
He  added  that  the  company  is  giving 
the  station  the  option  of  starting  pro- 

grams up  to  Oct.  1,  1963,  providing 
them  with  the  opportunity  of  schedul- 

ing programs  to  which  they  had  been 
committed  earlier  this  year. 

Reds  slam  WCKR  shows 

of  Moscow  Radio  items 

WCKR  Miami  has  become  a  new 

target  for  the  propaganda  attacks  of 
Radio  Moscow's  North  American  Serv- 

ice. The  Soviets  don't  like  the  Miami 
station's  rebroadcasts  of  excerpts  from 
Radio  Moscow  programs,  and  said  so 
in  a  four-minute  commentary  beamed 
to  North  America  on  Sept.  9. 

WCKR  began  rebroadcasting  ex- 
cerpts from  Radio  Moscow  two  weeks 

ago.  The  purpose,  station  manager 
Milton  Komito  said  at  the  time,  was 

to  demonstrate  to  Miamians  "how 
subtly  dangerous  these  broadcasts  can 
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NEW  SERIES  MADE  IN  ASSOCIATION  WITH  UA-TV,  ABC-TV 

be."  To  make  sure  there  is  no  mis- 
understanding of  the  programs,  a 

WCKR  newsman  provides  a  full  expla- 
nation of  the  Soviet  broadcasts. 

The  Radio  Moscow  commentator 

protesting  the  station's  rebroadcasts  ac- 
cused WCKR  of  attempting  to  keep 

its  listeners  ignorant  of  "the  truth  about 
the  Soviet  Union."  The  commentator, 
whose  remarks  were  taped  by  WCKR, 

said  the  station's  intention  is  "simply 
to  pick  a  few  sentences  here  and  there 
from  the  Soviet  broadcasts  and  to  pre- 

sent them  in  a  most  unattractive  light." 
In  commenting  on  this  criticism,  Mr. 

Komito  said  the  Radio  Moscow  pro- 
grams contain  very  little  about  life  in 

the  Soviet  Union  but  a  good  deal  about 

"so-called  American  imperialism  and 
aggression."  He  said  these  were  the 
statements  "that  we  want  our  listeners 
to  hear  first-hand,  and  which  we  label 

dangerous." 
Lee  Hills,  executive  editor  of  the 

Knight  Newspapers,  part  owner  of 
WCKR,  expressed  surprise  that  Radio 

Moscow  "objected  to  WCKR's  method 
of  interjecting  comment."  Mr.  Hills, 
who  recently  returned  from  Russia,  said 

"this  is  exactly  their  own  technique." 

Desilu  first  quarter 

income  shows  gain 

Desilu  Productions  grossed  $3,377,- 
845  in  the  quarter  ended  July  28,  first 

quarter  of  the  company's  fiscal  year. 
This  represents  a  12%  increase  over 
the  same  period  of  last  year,  when  the 
gross  income  was  $3,006,270.  Net  in- 

come for  the  1962  quarter  was  $14,305, 
equivalent  to  one  cent  per  share  of  com- 

mon stock.  This  compares  with  a  net 
loss  of  $130,638,  or  11  cents  per  share, 
a  year  ago. 

The  increased  gross  for  the  quarter, 
normally  the  low  segment  of  the  year, 
was  attributed  by  President  Desi  Arnaz 
to  one  month  of  increased  production 
of  Desilu-owned  programs  and  to  the 
achievement  of  Desilu  Sales,  syndication 
subsidiary  which  has  written  contracts 
of  over  $2  million  since  its  start  in 
January  of  this  year. 

Operations  of  Desilu  Sales  are  ex- 
panding most  satisfactorily,  Mr.  Arnaz 

reported.  It  has  just  secured  sales  rights 
to  the  new  series  of  26  half-hour  Jazz 
Scene  USA  films  produced  by  Steve 
AUen,  both  within  the  U.  S.  and  abroad, 
in  addition  to  the  33  foreign  theatrical 
films  which  the  company  is  now  syn- 

dicating to  tv  stations  in  this  country 
on  a  first-run  basis.  Desilu  Film  Dis- 

tributing Co.,  Desilu  Sales  division 
handling  distribution  of  motion  pic- 

tures to  theatres,  has  lined  up  1,385 
playdates  in  the  U.  S.  for  "The  Scar- 
face  Mob,"  theatrical  film  based  on  the 
first  two  segments  of  the  tv  series.  The 
Untouchables. 

Daystar  Productions  is  producing  six 
pilots  for  series  aimed  at  the  1963-64 
season  in  association  with  United  Art- 

ists Television  and  ABC-TV,  Leith 
Stevens,  Daystar  executive  producer, 
announced  last  week.  Sextet  includes 
one  new  series  created  by  Mr.  Stevens, 
one  joint  venture  with  outside  creators 
and  four  spin-offs  from  Stoney  Burke, 
which  debuts  this  fall  on  ABC-TV, 
Mon.,  9-10  p.m. 

The  new  projects  are:  Mister  King- 
ston, glamour-suspense  series  with  an 

ocean-going  luxury  liner  as  its  setting. 
ABC  and  UA-TV  are  financing  the 
pilot,  to  be  filmed  Oct.  17  with  Mr. 
Stevens  producing  and  directing  from 
his  own  script;  an  untitled  science-fic- 

tion series  to  be  produced  jointly  with 
Troy-Schenk  Productions,  to  be  co- 
produced  by  Alex  Singer  and  Frank 
Moss,  with  Mr.  Singer  directing  from 

Mr.  Moss's  script.  Pilot  to  be  filmed 
early  in  December.  Both  are  60-min- 
ute  series. 

The  four  Stoney  Burke  spin-offs  are: 
Kincaid,  created  by  Bob  Barbash,  de- 

tailing the  work  of  a  big-city  police 
officer  assigned  to  the  juvenile  division. 
Pilot  goes  into  production  Oct.  31. 
Border  Town,  based  on  the  relation- 

ship between  an  American  sheriff  and 
a  Mexican  peace  officer  located  across 
the  border  from  each  other.  Filming 
of  the  pilot  will  start  Nov.  8.  An  un- 

titled series  with  a  weapons  expert  as 
the  central  character.  Mr.  Stevens  will 
write  the  pilot,  to  roll  Nov.  19.  Tack 
Reynolds,  half-hour  series  centering  on 
stock  car  racing  and  starring  Michael 

Burke.  "The  Mob  Riders"  segment  of 
Stoney  Burke,  directed  by  Mr.  Stevens 
from  his  own  script,  is  the  hour-long 
pilot  for  this  30-minute  series.  All  the 
other  spin-offs  are  full  hour  shows,  the 
same  as  the  Stoney  Burke  programs. 

These  new  programs,  all  to  be  pro- 
duced as  joint  ventures  of  Daystar  and 

Best  residual  month 

Television  residual  fees  are 
mounting.  Payments  by  the  Screen 
Actors  Guild  to  its  members  dur- 

ing August  for  re-runs  of  tv  films 
alone  totalled  $758,073,  the  high- 

est amount  since  the  first  tv  resi- 
dual collections  in  December 

1953,  according  to  SAG. 
The  total  to  date  is  $26,987,123 

John  L.  Dales,  SAG  national 
executive  secretary,  said  last  week. 

These  figures  do  not  include 
payments  on  tv  commercials  (paid 
directly  to  actors),  or  sums  paid 
for  tv  use  of  theatrical  features. 

UA-TV,  with  ABC-TV  financing  the 
pilots,  make  up  an  integral  part  of 
UA's  new  move  in  television,  accord- 

ing to  Richard  Dorso,  UA-TV  execu- 
tive vice  president.  "In  this  move,"  he 

said,  "United  Artists  is  initiating  a  pro- 
gram of  associations  with  major  talent 

in  all  creative  fields  which  will  result 
in  new  television  production  companies 
which  are  independent  in  the  true  sense 

of  the  word." 
American  history  series 

set  for  CBS-TV  in  1963 

A  new  weekly  half-hour  film  series, 
The  Fighters,  featuring  authentic  dram- 

atizations of  episodes  in  American  his- 
tory, will  be  on  CBS-TV  in  the  1963-64 

season.  The  announcement  is  of  special 
interest  on  three  counts: 

■  The  Fighters  will  be  produced  by 
CBS-TV's  program  department  but  it 
will  be  a  CBS  News'  public  affairs  de- 

partment presentation. 
■  It  will  have  Robert  Herridge  as  its 

producer  (he  also  is  a  writer  and  may 
author  some  of  the  scripts  in  this 
series).  Mr.  Herridge  was  brought  to 
network  tv  in  1956  by  Hubbell  Robin- 
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son,  CBS-TV's  senior  programmer.  He 
had  been  associated  as  producer  with 
such  series  as  Studio  One,  The  Seven 

Lively  Arts  and  Camera  Three  (award- 
winning  series  on  WCBS-TV  New 
York). 

■  The  series'  blueprinting  would  ap- 
pear to  have  joint  planning  of  Mr. 

Robinson  and  CBS  News  President 
Richard  S.  Salant. 

SG  has  best  year 

The  best  annual  earnings  in  the  com- 

pany's 13-year  history  was  reported  last 
week  by  Screen  Gems  Inc.  (tv  produc- 

tion and  distribution).  Gross  income 
for  the  fiscal  year  ended  June  30  was 
$52,188,900  compared  to  the  previous 

year's  $55,821,052.  Net  profit  after 
taxes  in  the  1962  fiscal  year  was  $3,- 
466,293  ($1.37  per  share)  compared 

to  last  year's  $2,665,371  ($1.05  per 
share).  Screen  Gems,  controlled  by 
Columbia  Pictures  Inc.,  owns  WAPA- 
TV  San  Juan,  P.R.,  and  one-third  of 
WOLE-TV  Aguadilla,  P.R.  Columbia 

Pictures  owns  KCPX-AM-FM-TV  Salt 
Lake  City. 

Screen  Gems  sells  73 

post-'50  features 
Screen  Gems  has  signed  an  agree- 

ment to  license  73  post-'50  Columbia 
feature  films  to  four  CBS-owned  tv  sta- 

tions—WCBS-TV  New  York,  WCAU- 
TV  Philadelphia,  WBBM-TV  Chicago 
and  KMOX-TV  St.  Louis — on  a  long- 
term  basis,  it  was  announced  last  Fri- 

day (Sept.  14)  by  Robert  Seidelman, 
vice  president  in  charge  of  syndication 
for  Screen  Gems. 

The  purchase  price  was  not  disclosed, 
but  Mr.  Seidelman  said  SG  received 

"the  highest  price  per  picture"  in  its history. 

Included  in  the  package  are  "From 
Here  to  Eternity,"  "The  Eddy  Duchin 
Story,"  "The  Key,"  "The  Last  Angry 
Man"  and  "Operation  Madball."  Tele- 

casts of  the  Columbia  Features  will  be- 
gin early  next  year. 

Screen  Gems  is  starting  an  intensive 
sales  campaign  to  sell  the  features  in 
other  markets.  Mr.  Seidelman  noted 

that  two  years  ago,  Screen  Gems  re- 
leased its  210-title  "post- '48"  package 

and  initial  sales  were  made  to  CBS- 
owned  tv  stations.  That  package  is  now 
in  over  100  markets. 

NBC  Films  series  bought 

by  educational  stations 

NBC  Films  is  moving  into  educa- 
tional television  with  the  sale  of  its 

Cameo  Theatre  series  to  six  non-com- 
mercial stations.  The  26  one-hour 

dramas  were  selected  from  the  Matinee 

Theatre  series  originally  on  NBC-TV. 
The  six  stations  are  WXGA  (TV) 

Waycross,  Ga.;  WTHS-TV  Miami,  Fla.; 
WIL-TV  Champaign-Urbana,  111.; 
WUFT-TV  Gainesville,  Fla.;  WKNO 

(TV)  Memphis;  and  WFSU-TV  Talla- hassee, Fla. 
NBC  Films  is  also  considering  de- 

velopment of  programs  specifically  for 
the  educational  market. 

FATES  &  FORTUNES 

Mr.  Danielson 

BROADCAST  ADVERTISING 

Richard  H.  Daniel- 
son,  assistant  adver- 

tising manager  of 
American  Oil  Co., 
Chicago,  promoted  to 
advertising  imanager, 
effective  Nov.  1,  suc- 

ceeding Robert  B. 
Irons,  who  will  be- 

come marketing  man- 
ager of  American  International  Oil  Co., 

New  York.  American  Oil  Co.  is  na- 
tional marketing  manufacturing  affiliate 

and  American  International  is  foreign 
operations  affiliate  of  Standard  Oil  Co. 
of  Indiana. 

Robert  H.  Comfort,  executive  vp  and 
director  of  sales  and  advertising  of  Bor- 

den's Pioneer  Ice  Cream  Div.,  elected 
vp  of  parent  Borden's  Milk  &  Ice Cream  Co.,  New  York. 

LeRoy  V.  Bertin,  formerly  with  Tri- 
angle Publications  as  regional  general 

manager  of  Tv  Guide  magazine,  joins 
Bernard  B.  Schnitzer  Inc.,  San  Fran- 

cisco advertising  agency,  as  vp  and  ac- 
count executive. 

Arnold  Winograd,  Edward  H.  Weiss 
&  Co.,  Chicago,  joins  Norman,  Craig  & 
Kummel,  New  York,  as  supervisor  on 
Schenley  account.  Before  joining  Weiss, 
Mr.  Winograd  was  with  Pabst  Brewing 
Co.,  Milwaukee. 

Ernest  J.  Ham  Jr.,  former  marketing 
supervisor  for  grocery  products  at  Ted 
Bates  &  Co.,  joins  Wesley  Assoc.,  New 
York,  as  executive  on  American  Bak- 

eries (Taystee  bread)  account. 

A.  Edward  Gross,  executive  vp  in 
charge  of  sales,  merchandising  and  mar- 

keting of  American  Calmal  Corp.,  Hia- 
leah,  Fla.,  named  national  sales  director 
of  Thomas  Organ  Co.,  subsidiary  of  Pa- 

cific Mercury  Electronics,  Sepulveda, 
Calif. 

James  Rayen,  vp  and  account  super- 
visor at  Ted  Bates  &  Co.,  New  York, 

resigns.  Mr.  Rayen  and  his  family  are 
moving  to  Tucson,  Ariz. 

J.  A.  (Jack)  Gottfried,  formerly  with 
Netedu  Adv.,  St.  Joseph,  Mich.,  joins 
W.  S.  Hill  Co.,  Pittsburgh  advertising 
agency,  as  copywriter  and  account  ex- ecutive. 

Oliver  Toigo,  exec- 
utive on  P.  Lorillard 

Co.  account  at  Len- 
nen  &  Newell,  New 
York,  elected  vp  and 
assistant  secretary- 
treasurer.  Mr.  Toigo 
will  retain  his  cur- 

rent account  responsi- 
bilities. 

Mr.  Toigo 

Robert  W.  van  Camp,  manager  of 
new  products  department  of  household 
products  division  of  Colgate-Palmolive 
Co.,  New  York,  named  group  product 
manager  responsible  for  Dynamo,  Quik- 
Solve  and  other  new  products  under 
development.  F.  Beaven  Ennis,  prod- 

uct manager  on  Action  heavy-duty 
chlorine  bleach,  promoted  to  group 
product  manager  on  Action,  Soaky  and 
related  products. 

Edward  M.  K.  Murray,  vp  of  J.  Wal- 
ter Thompson  Co.,  New  York,  appoint- 

Mr.  Ericksen 

ed  group  chairman  of  Hospital  Trustees 
Div.  of  1962  United  Hospital  Fund  of 
New  York. 

June  Colbert,  creative  head  on  Lilt 
account  at  Grey  Adv.,  New  York,  joins 
BBDO,  Chicago,  as  creative  supervisor 
on  Alberto-Culver  account. 

Arthur  E.  Ericksen, 
assistant  advertising 

manager  of  Brown  & 
Williamson  Tobacco 
Co.,  Louisville,  Ky., 

joins  MacManus, 
John  &  Adams, 
Bloomfield  Hills, 
Mich.,  as  executive  on 
Standard  Oil  Co.  of 
Indiana  and  American  Oil  Co.  accounts. 
Prior  to  joining  Brown  &  Williamson, 
Mr.  Ericksen  was  executive  on  Lucky 
Strike  account  at  BBDO  in  New  York. 

John  H.  Mason,  James  F.  Shea  and 
Julian  R.  Sic  n  join  headquarters  staff 
of  American  Assn.  of  Advertising 

Agencies  in  New  York.  They  will  as- 
sist respectively  in  areas  of  membership, 

statistical  data  and  media-research. 
They  were  all  formerly  associated  with 
magazine  work. 

Gordon  Edwards,  executive  vp  of 
Kraft  Foods  Div.  of  National  Dairy 
Products  Corp.,  and  Paul  L.  Thoren, 
president  of  Central  West  Utilities 
Corp.,  elected  to  board  of  directors  of 
Television-Electronics  Fund,  Chicago- 
based  mutual  fund.  They  fill  vacancies 
created  by  death  of  Andrew  H.  Phelps 
and  resignation  of  Edward  A.  Ravens- croft. 
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Robert  A.  Milford,  formerly  with  Mc- 
Cann-Erickson,  Kudner  Agency  and 
William  Esty  Co.,  joins  New  York  staff 
of  Leo  Burnett  Co.  as  tv  commercial 
producer.  James  L.  Sagebiel,  former 
associate  editor  of  Rogue  magazine  and 
onetime  news  writer  at  CBS,  Chicago, 

joins  Burnett's  Chicago  staff  as  copy- writer. 

James  D.  Mantice,  formerly  with 
Leo  Burnett  Co.,  Chicago,  joins  copy 
staff  of  Clinton  E.  Frank  Inc.,  that  city. 

Michael  Koelker  joins  creative  staff 
of  Universal  Adv.  Agency,  Omaha. 

Arthur  J.  Sasso,  account  executive 
at  McCann-Erickson,  New  York,  joins 
Newman  Martin  Inc.,  Bloomfield,  N.  J., 
advertising  agency,  as  director  of  mar- 

keting. Mr.  Sasso  will  direct  account 
development  and  serve  on  plans  board. 

Arthur  B.  Dunbar  Jr.,  member  of  edi- 
torial staff  of  American  Aviation  Publi- 

cations, Washington,  joins  news  service 
of  Assn.  of  American  Railroads,  that 
city,  effective  Oct.  1. 

Dr.  Rita  Senf,  former  head  of  re- 
search design  department  of  LaFayette 

Clinic,  Detroit,  joins  Advertising  Re- 
search Foundation,  New  York,  as  re- 
search editor.  Thomas  Crowl  joins 

ARF  as  research  associate. 

THE  MEDIA 

Fred  Harm,  execu- 
tive vp  and  general 

manager  of  WNMP 
Evanston,  111.,  resigns 
to  become  general 
manager  of  WAIT 
Chicago,  effective  to- 

day (Sept.  17).  Prior 
to  joining  Semrow 
Broadcasting  Co. 
(WNMP),  Mr.  Harm  was  vp  of  Plough 
Broadcasting  Co.  and  general  manager 
of  its  Chicago  outlet,  WIJD-AM-FM. 
FCC  recently  approved  $1  million  sale 
of  WAIT  by  Robert  Miller  to  new  Chi- 

cago group  headed  by  Maurice  Rosen- 
field  (Broadcasting,  Sept.  3).  WAIT 

THIS  CONTEST  OPEN  TO 
RADIO  STATIONS  ONLY 

WIN  ONE  MONTH'S  FREE  PROGRAMMING 
of  the  world's  most  popular  all  time 
mystery-drama  radio  series  absolutely free. 
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In  case  of  duplicate  correct  replies,  the earliest  postmark,  phone  call  or  wire  will 
decide,  judges  decision  Is  final  in  all  cases. 
We  aim  to  bring  mystery-drama  program- 

ming back  to  radio.  If  you  are  interested 
in  this  effort  on  behalf  of  your  station, 
please  advise  and  we  will  provide  full  details. 
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Mr.  Headley 

Elected  to  TvB  board 

Frank  M . 

Headley,  presi- 
dent of  H-R 

Television  Inc., 
New  York, 
elected  to  board 
of  directors  of 

Television  Bu- 
reau of  Adver- 

tising, succeed- 
ing Lewis  H,  Avery,  president  of 

Avery-Knodel  Inc.,  who  resigned. 
Term  on  board  to  be  filled  by  Mr. 
Headley  runs  until  November 
1963.  Mr.  Headley  is  past  presi- 

dent of  Station  Representatives 
Assn.,  co-founder  of  National 
Assn.  of  Radio  Station  Represent- 

atives and  charter  member  of  Ra- 
dio &  Television  Executives 

Society. 

will  continue  Good  Music  format. 

Jack  I.  Moore,  general  manager  of 
WAYL  (FM)  MinneapoUs-St.  Paul, 
elected  president  of  Contemporary  Ra- 

dio Inc.,  licensee  of  station.  Other  cor- 
porate officers  elected:  Troy  L.  Scat- 

tarella,  vp;  Bruce  B.  James,  secretary, 
and  Lloyd  P.  Sherman,  treasurer.  Mr. 
Moore  will  continue  as  general  man- 

ager of  station. 

Thomas  R.  Bishop,  former  general 

sales  manager  of  WSAI-AM-FM  Cin- 
cinnati, now  general  manager  of  KAAY 

(formerly  KTHS)  Little  Rock,  Ark., 
upon  transfer  of  license  from  Radio 
Broadcasting  Inc.  to  KAAY  Inc.  (Lin 
Broadcasting  Corp.).  KAAY  staff  in- 

cludes: Len  Carl,  commercial  manager; 
Marvin  Vines,  farm  service  director; 
Mike  McCormick,  program  director; 
John  K.  Anderson,  managing  editor  of 
news  and  director  of  public  affairs; 
George  J.  Jennings,  chief  news  editor; 
Ron  Robbins,  D.  Holiday,  Sonny  Mar- 

tin and  Buddy  Karr,  music  directors. 

Randy  Archer  appointed  assistant 
general  manager  and  sales  manager  of 
KVI  Seattle.  Mr.  Archer  has  been 
member  of  KVI  staff  for  past  three 
years  and  sales  manager  of  station  for 
last  18  months. 

Art  Simmers,  local  sales  manager  of 
WPTR  Albany,  N.  Y.,  promoted  to 
general  sales  manager.  Mr.  Simmers 
joined  WPTR  as  account  executive  last 
January  and  was  named  local  sales 
manager  in  May. 

James  T.  Aubrey  Jr.,  president  of 
CBS-TV,  appointed  to  board  of  advisors 
of  Musical  Theatre  Academy  of  New 
York,  which  specializes  in  training 
young  actors  for  musical  theatre. 

William  K.  McDaniel,  executive  vp 

of  NBC  Radio;  Frank  Pellegrin,  execu- 
tive vp  of  H-R  Representatives,  and 

Arthur  Simon,  advertising  manager  of 
Radio-Tv  Daily,  appointed  to  executive 
board  of  New  York  chapter  of  Broad- 

cast Pioneers. 

Thorn  Robertson,  formerly  with 
WEZE  Boston,  named  local  sales  man- 

ager of  WMEX,  that  city. 

Richard  F.  Loveton  appointed  na- 
tional sales  representative  of  KNXT 

(TV)  Los  Angeles  and  CBS  Television 
Pacific  Network.  Gary  Litaker,  for  past 

year  with  KNXT's  film  department, 
named  to  station's  sales  research  staff. 

Ben  Wickham,  di-  ' 
rector  of  national 
sales  of  Show  Corp.  \ 

(film  and  program  dis- 
tributors), appointed 

manager  of  stations 
services  of  Television 
Information  Office, 
New  York. 

Mr.  Wickham 

Ben  Brady,  execu- 
tive in  charge  of  programming  for  west- 
ern division  of  ABC-TV  network,  elect- 
ed vp.  Mr.  Brady  joined  ABC-TV  in 

his  present  position  last  month  (Fates 
&  Fortunes,  Aug.  27). 

Earl  F.  Reilly  Jr.,  station  manager  of 
KING-AM-FM  Seattle,  appointed  local 
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sales  manager  of  KING-TV,  that  city. 
William  Clark,  vp  and  general  manager 
of  WCUE-AM-FM  Akron,  Ohio,  and 
former  program  director  of  KING-AM- 
FM,  returns  to  Seattle  outlet  as  man- 

ager, replacing  Mr.  Reilly.  Leon  Bullitt, 
account  executive  with  KING-TV, 
transfers  to  merchandising  department 
of  King  Broadcasting  Co.  (owner  of 
KING-AM-FM-TV)  as  assistant  mer- 

chandising manager.  All  moves  are 
effective  Oct.  1. 

Robert  Prater,  na- 
tional sales  coordina- 

tor in  charge  of  sales 
for  franchisers  at  Mu- 

zak Corp.,  New  York, 
named  manager  of 
Philadelphia  office  of 
Broadcast  Time  Sales. 
BTS  has  moved  Phila- 

delphia office  to  larger 
quarters  at  706  S.  Washington  Square. 
Phone  Pennypacker  5-3432. 

Mr.  Prater 

George  Schmidt  appointed  New 
York  sales  manager  of  Radio-Tv  Rep- 

resentatives, replacing  Tom  Carroll,  who 
resigned  to  join  H-R  Representatives, 
New  York,  as  account  executive.  Tom 

O'Brien,  formerly  with  The  Boiling  Co., 
joins  rep  firm's  New  York  office  as  sales executive. 

Larry  Watson,  sales  manager  of 
WSOQ  North  Syracuse,  resigns  to  be- 

come manager  of  WSTS  Massena,  both 
New  York. 

Charles  Rogers,  for  past  year  with 
Breen  &  Ward,  New  York-based  station 
rep  firm,  joins  WTOP-TV  Washington 
as  account  executive. 

Jack  Pohle,  former  account  execu- 
tive with  CBS  Radio  Spot  Sales  depart- 

ment in  Hollywood  and  since  Septem- 
ber 1961  in  active  military  service,  re- 

turns to  that  department  in  similar 
capacity. 

Edwin  M.  Fisher,  former  eastern  ra- 
dio sales  manager  of  Crosley  Broad- 

Salute  Don  Davis  on  service  to  broadcasting 

Don  Davis,  retiring  as  a  broad- 
casting executive  (Broadcasting, 

Sept.  10),  was  awarded  a  silver  cup 

engraved  with  the  words:  "In  recog- nition of  his  3 1  years  of  broadcasting 

— responsible,  creative  and  fun." 
Mr.  Davis  was  president  of  WHB 

Kansas  City  and  when  Cook  Paint 
&  Varnish  Co.  acquired  KMBC-AM- 
FM-TV  in  1953  became  its  presi- 

dent. When  the  stations  were  sold  to 
Metromedia  last  year  he  became  vice 
president  in  charge  of  Kansas  City 
operations.  Present  for  the  ceremony, 
and  shown  (1-r)  are  Henry  Golden- 
berg  (foreground),  chief  engineer, 
KMBC-AM-TV;  Dick  Smith  (face 

half  hidden),  KMBC  station  man- 
ager; John  T.  Schilling  (at  Mr. 

Smith's  left),  who  with  Sam  Adair 
and  Mr.  Goldenberg  built  the  first 
WHB  in  1921,  and  who  retired  in 
December  from  his  position  as  gen- 

eral manager,  KMBC-AM-TV;  Ed- 
win L.  Dennis,  local  sales  manager, 

KMBC-TV;  Mr.  Davis  (holding  cup) ; 
Edwin  Birr,  WHB  salesman;  M.  H. 
Straight,  former  WHB  continuity 
writer,  now  advertising  manager  of 
Spencer  Chemical  Co.;  Mori  Greiner, 
station  manager,  KMBC-TV  and 
John  Thornberry,  former  newscaster, 
now  manager  of  the  Kansas  City 

Boys'  Club. 

casting  Corp.,  appointed  account  exec- 
utive of  QXR  Network,  New  York. 

Prior  to  joining  Crosley,  Mr.  Fisher  was 
vp  and  national  sales  manager  of  Tele- 

vision magazine,  and  earlier,  merchan- 
dising and  sales  service  manager  of 

Time  magazine. 

George  Babick,  for  three  years  with 
sales  staff  of  H.  J.  Heinz  Co.,  Chicago, 

joins  sales  staff  of  WTMJ-TV  Milwau- 
kee. Paul  Steele,  formerly  with  KTCA- 

TV  (educational)  St.  Paul,  joins 
WTMJ-TV  as  producer-director.  James 

Mr.  Ellentuck 

Schlosser,  member  of  WTMJ-AM-FM- 
TV  news  staff  since  1947,  elevated  to  as- 

sistant news  editor  supervising  night  shift. 
Roger  Peterson,  recent  graduate  of  U. 
of  Minnesota,  joins  WTMJ  news  staff. 

Mark  S.  Ellentuck 

named  business  man- 
ager of  ABC-TV  Spot 

Sales,  New  York.  Mr. 
Ellentuck  was  in  ABC- 
TV  network  program 
accounting  unit  where 

he  supervised  con- 
tractual arrangements 

between  program  pro- 
ducers and  network. 

Robert  Bell,  with  Bernard  Howard 
&  Co.,  New  York-based  rep  firm,  for 
past  two  years,  elected  vp  and  general 

manager  of  firm's  Chicago  office. 
Jerry  Hahn,  for  past  five  years  assist- 

ant manager  of  KCRS  Midland,  ap- 
pointed director  of  operations  of 

KXOL-FM  Fort  Worth,  both  Texas. 

Bob  Burton,  KXOL's  program  director 
since  1959,  named  operations  manager 
of  KTOK  Oklahoma  City.  J.  Fred 
Perry,  commercial  manager  of  KBWD 
Brownwood,  Tex.,  transfers  to  KCRS 
as  assistant  manager  and  local  sales 
manager.  Ken  Schuize,  KBWD  pro- 

gram director,  appointed  to  station's 

First  Full  Discussion  of  Problems  of  Stereo  Broadcasters 

Engineering  Papers  To  Be  Read 

FM  STEREO  BROADCASTING 

Chairman,  Warren  L.  Braun— WSVA  AM-FM-TV 

AES  CONVENTION 

HOTEL  BARBIZON-PLAZA,  NEW  YORK  CITY,  OCTOBER  15-19 
Studio  Equipment — ^8  papers  Magnetic  Recording — 7  papers 
FM  Stereo  Broadcasting — 14  papers      Disc  Recording  &  Reproduction — 14  papers 

For  Program,  write:  AES,  Box  12,  Old  Chelsea  Sfa.,  N.Y.C.  11 

102   (FATES  &  FORTUNES) BROADCASTING,  September  17,  1962 



Mr.  Moffat 

local  sales  staff.  Wendell  Mayes  Sta- 
tions are  KBWD  Brownwood,  KNOW 

Austin.  KCRS  Midland,  KXOL-AM- 
FM  Fort  Worth,  all  Texas;  KTOK 
Oklahoma  City;  KSNY  Snyder  (50%) 
and  WACO  Waco  (50%),  both  Texas. 

Charles  (Chili)  Jones  joins  sales  staff 
of  WPDQ  Jacksonville,  Fla. 

Howard  W.  Moffat 

appointed  general 
manager  of  Commu- 

nity Antenna  Co., 
Reno,  Nev.,  division 
of  H&B  American 
Corp.,  succeeding 
Jack  Sutherland,  who 
will  continue  with 

firm  in  consulting  ca- 
pacity. Mr.  Moffat,  who  has  managed 

catv  systems  for  seven  years,  most  re- 

cently served  as  manager  of  H&B's  sys- 
tem in  Prescott,  Ariz. 

Ethan  A.  H.  Shepley,  educator,  law- 
yer and  chairman  of  board  of  directors 

of  Washington  U.,  St.  Louis,  named  to 
board  of  directors  of  National  Educa- 

tional Tv  &  Radio  Center,  New  York. 
He  was  Washington  U.  chancellor  from 
1954  to  1961. 

Ivan  Toncic,  assistant  manager  of 
Montgomery  Ward  Co.,  Akron,  Ohio, 
joins  sales  staff  of  WTRF-TV  Wheel- 

ing. W.  Va. 

Benjamin  F.  Williams,  for  past  year 
announcer  and  account  executive  at 
WEAD  College  Park,  Ga.,  assumes 
added  duties  as  chief  engineer. 

Win  Jolly,  announcer  and  producer 
at  WTAQ  La  Grange,  111.,  promoted 
to  program  director  and  production 
manager. 

Buddy  Womick,  program  manager  of 
W^ESC-AM-FM  Greenville,  appointed 
program  director  of  WSPA-AM-FM 
Spartanburg,  both  South  Carolina. 

Bill  Sanders,  formerly  with  KTHT 
Houston,  and  Duke  Rumore  join  staff 
of  WYDE  Birmingham,  Ala.,  as  pro- 

gram director  and  d.j.,  respectively. 

Edward  J.  White  and  Donald  E.  Har- 
din appointed  account  executives  of 

WKRC-TV  Cincinnati. 

Kay  Howe,  women's  director  at 
KHOW  Denver,  assumes  added  duties 
as  assistant  to  general  manager. 

Barbara  Case  promoted  to  national 
sales  department  of  KTTV  (TV)  Los 
Angeles.  Before  joining  station  eight 
months  ago.  Miss  Case  was  sales  serv- 

ice manager  of  WABC-TV  New  York. 

Harold  E.  (Hal)  Starr,  former  pro- 
gram director  of  KGW  Portland,  Ore., 

joins  KBTR  Denver,  in  similar  capacity. 

John  J.  Corrigan,  for  past  three  years 
farm    director    of  WWVA-AM-FM 

Wheeling,  W.  Va.,  and  host  of  station's 
1170  Club,  promoted  to  program  direc- 

tor. Lee  Sutton,  WWVA  announcer, 
appointed  farm  director,  replacing  Mr. 
Corrigan  who  joined  station  in  June 
1958  as  announcer. 

Clyde  White,  former  program  direc- 
tor of  WTAY  Robinson,  joins  WIZZ 

Streator,  both  Illinois,  in  similar  capac- 
ity. Jim  Gill,  recent  graduate  of  U.  of 

Illinois  who  worked  part-time  at 
WDAN  Danville,  to  WIZZ  as  news 
director. 

Karl  Friedline,  production  manager 
of  WFBG-TV  Altoona,  Pa.,  appointed 
program  director  of  WNBF-AM-FM- 
TV  Binghamton,  N.  Y.  Mr.  Friedline 
is  succeeded  by  WFBG-TV  producer- 
director,  Colson  Jones.  Joseph  Hous- 

ton, art  director  of  WFBG-AM-FM- 
TV,  promoted  to  position  of  producer- 
director,  replacing  Mr.  Jones.  Both 
stations  are  owned  by  Triangle  Broad- 

casting Co. 
Bruce  Houston, 

formerly  with  Chica- 
go office  of  Gill- 

Perna  Inc.,  joins  New 
York  sales  staff  of 
Robert  E.  Eastman  & 
Co.  Before  joining 

Gill-Perna,  Mr.  Hous- 
ton was  broadcast 

buyer  at  Arthur  Mey- 
Mr.  Houston 

erhoff  Assoc. 

Jack  L.  Williams,  assistant  program 
manager  of  WBZ-AM-FM  Boston,  ap- 

pointed program  manager  of  KDKA- 
AM-FM  Pittsburgh,  replacing  Dominic 
Quinn,  who  recently  was  named  pro- 

gram manager  of  WINS  New  York. 
Three  stations  are  owned  by  Westing- 
house  Broadcasting  Co. 

Gerald  P.  Sadlier  and  Arthur  J. 
Singer  join  staff  of  WEDH  (TV)  (etv 
ch.  24)  Hartford,  Conn.,  as  producer- 
directors.  Mr.  Sadlier  had  been  with 
WYES-TV  (etv  ch.  8)  New  Orleans, 
La.,  as  production  manager  and  pro- 

ducer-director. Mr.  Singer  has  worked 
with  KGBH-TV  (etv  ch.  2)  and  WBZ- 
TV,  both  Boston,  Mass. 

Wayne  Henry,  formerly  with  KALL 
Salt  Lake  City,  joins  KBOI-AM-FM-TV 
Boise,  Idaho,  as  director-announcer. 

Stan  Ross,  formerly  with  Wade  Adv. 
and  Fuller  &  Smith  &  Ross,  joins  west- 

ern division  of  ABC-TV  network  as 
producer  of  on-the-air  promotion  spots. 

Gerald  Gehl,  cameraman;  Warren 
Happel,  Thomas  Wagner  and  Donald 
Kemp,  engineers;  K.  Charles  Jameson, 
producer-director,  and  William  Bouse, 
film  supervisor,  join  staff  of  WMSB 
(TV)  Onondaga,  Mich.  Mr.  Gehl  was 
formerly  with  WJRT  (TV)  Flint; 
Messrs.  Happel,  Jameson  and  Bouse 
were  with  U.  of  Michigan  Tv  Center  in 

Ann  Arbor;  Mr.  Wagner  was  with  en- 
gineering staff  of  WATT  Cadillac,  and 

Mr.  Kemp  was  chief  engineer  of 
WSWM  (FM)  East  Lansing. 

Clint  Morehouse,  former  announcer- 
director  at  WICU-AM-TV  Erie,  Pa., 
joins  WSEE  (TV),  that  city,  as  produc- tion director. 

Junius  Fishburn, 

midwestern  tv  man- 
ager of  Metropolitan 

Broadcasting  since 

1957,  joins  New  York 
sales  staff  of  ABC-TV 
Spot  Sales.  Before 
joining  Metropolitan, 
Mr.  Fishburn  was 
with  Chicago  office  of 

Co.  for  eight  years. 

Richard  Sutliff,  staff  reporter  with 
Terre  Haute  (Ind.)  Star,  joins  WTHI- 
AM-FM,  that  city,  as  news  director. 
Shelton  Fisher,  WTHI-FM  operations 
director,  assumes  added  duties  of  pub- 

licity director  of  WTHI-AM-FM.  Darl 
Wible,  member  of  WTHI  news  staff, 
appointed  chief  sportscaster,  host  of 

Tv  Sportsman's  Club,  and  radio-tv  edi- torial writer.  Ronald  Hardman,  news 
reporter,  resigns  to  accept  assignment 
as  reporter  with  Terre  Haute  Star. 

Kenneth  S.  Armstrong,  news  direc- 
tor of  WJW-TV  Cleveland,  appointed 

Mr.  Fishburn 
Edward  Petry 
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director  of  news  and  public  affairs,  re- 
placing Robert  E.  Huber,  who  was  re- 

cently promoted  to  program  manager 
of  Cleveland  tv  outlet.  Mr.  Armstrong 
joined  WJW  in  1950. 

Raymond  C.  Laws,  former  assistant 
news  director  of  WHAM  and  WROC- 
TV,  both  Rochester,  N.  Y.,  and  since 
November  1961  reporter  for  Rochester 
Democrat  and  Chronicle,  appointed 
news  director  of  WOKR  (TV),  interim 
operation,  that  city.  Rita  Smith  joins 

WOKR  as  hostess  of  station's  Romper 
Room  program. 

Allen  Powers,  WSJS-AM-FM  Win- 
ston-Salem, N.  C,  and  Jack  Fox, 

WROZ  Evansville,  Ind.,  join  staff  of 
WAIR-AM-FM  Winston-Salem  as  news 
director  and  air  personality,  respec- 
tively. 

Edgar  E.  Backus,  formerly  with 
WKLZ  Kalamazoo,  joins  news  staff  of 
WJRT  (TV)  Flint,  both  Michigan. 

Charles  Ryan,  former  news  director 
of  WAJR-AM-FM  Morgantown,  ap- 

pointed news  editor  of  WSAZ-TV 
Charleston,  both  West  Virginia. 

Tom  Taube,  former  news  director  of 
WSJM  St.  Joseph,  Mich.,  joins  news 
staff  of  WSBT-AM-TV  South  Bend, 
Ind. 

Bob  Hahn,  former  announcer  with 
KRON-TV  San  Francisco,  joins  news 
staff  of  KCPX-TV  Salt  Lake  City. 

Joe  Parenzan  and  Robert  Sinn,  both 
recently  released  from  military  service, 
join  KNX-AM-FM  Los  Angeles  as  re- 

search and  merchandising  coordinator 
and  director  of  transcription-record 
library,  respectively. 

Bill  Dorais  joins  KCBS-AM-FM  San 
Francisco  as  editorial  assistant  to  Jules 
Dundes,  general  manager  of  station  and 
vp  of  CBS  Radio. 

Reuben  Webster  and  Martin  Morris 
appointed  commercial  coordinator  and 
nighttime  operations  supervisor,  respec- 

tively, of  WAVY-TV  Norfolk-Ports- 
mouth-Newport News,  Va. 

Jack  Naimo  and  Jon  Norman  join 
KGLA  (FM)  Los  Angeles  as  air  per- 
sonalities. 

Thomas  N.  Mourning  named  assist- 
ant to  Dan  Martin,  director  of  creative 

services  of  KSDO  San  Diego. 

Barbara  Bellino,  secretary  with 
KTLA  (TV)  Los  Angeles,  signed  to 
long-term  contract  as  hostess  of  sta- 

tion's Romper  Room  show. 
Gary  Owens,  d.j.  at  KFWB  Los  An- 

geles, joins  KMPC,  that  city,  effective 
Oct.  1,  in  similar  capacity.  Fie  replaces 
Jerry  Dexter,  who  leaves  station  later 
this  month. 

Michael  Hauptman,  former  director 
of  advertising  and  promotion  of  WABC- 

Dr.  Bradley 

Guest  of  honor 

Dr.  Preston 
Bradley,  pastor 

of  People's Church  of  Chi- 
cago for  50 

years  and  claim- 
ant to  country's oldest  continu- 

ous broadcast 

on  American  ra- 
dio— 38  years,  is  to  be  honored 

Friday  evening  (Sept.  21)  by  state 
and  city  officials  at  dinner  celebra- 

tion with  estimated  5,000  guests 
at  McCormick  Place.  Dr.  Brad- 

ley's broadcasts  currently  are  car- 
ried by  local  stations  WCFL, 

WFMF  (FM),  WGN  and  WLS. 
Dinner  will  be  video  taped  for 
hour-long  delayed  special  by 
WGN-TV  and  half-hour  show  on 
WGN  radio. 

AM-FM  New  York,  appointed  promo- 
tion manager  of  WINS,  that  city.  Pete 

Myers  and  Dick  Clayton  join  WINS  in 
late  September  as  air  personalities.  Mr. 
Myers  is  currently  with  WNEW  New 
York,  and  Mr.  Clayton  is  with  WIL 
St.  Louis. 

Bill  Hudson  named  director  of  pro- 
motion and  production  of  WKDA 

Nashville,  Tenn.  Eddie  Kilroy,  former- 
ly with  KILT  Houston,  Tex.,  joins 

WKDA  as  morning  personality. 

Dale  Eichor,  former  announcer-engi- 
neer at  KDSN  Denison.  Iowa,  and  re- 

cently in  military  service,  joins  an- 
nouncing staff  of  KMA  Shenandoah, 

Iowa. 

Jackie  van  Wagoner,  formerly  with 
KCPX-AM-FM-TV  Salt  Lake  City, 
joins  KGO-AM-FM  San  Francisco  as 
promotion  assistant  to  Ron  Wren,  man- 

ager of  advertising  and  promotion. 

PROGRAMMING 

John  E.  (Jack) 

Young,  southern  divi- 
sion manager  of  UPI 

Newspictures,  named 
UPI  southern  division 
representative  for 
Georgia  and  South 
Carolina.  Fred  W, 

(Bill)  Lyon  Jr.,  UPI 
Atlanta  Newspictures 

bureau  manager  since  1958.  appointed 
southern  division  Newspictures  man- 

ager, succeeding  Mr.  Young.  Gary 
Haynes,  Newspictures  bureau  manager 
in  Philadelphia,  replaces  Mr.  Lyon  as 
Atlanta  bureau  manager.  Mr.  Young 
joined  Acme  Newspictures,  forerunner 
of  UPI  Newspictures  in  1948.  He  was 
appointed  to  his  present  post  in  1952. 

Mr.  'iomg 

Mr.  Silverbach 

Jerry  K.  Levine  appointed  advertis- 
ing manager  of  Paramount  Pictures 

Corp.  Previously,  Mr.  Levine  served 
for  three  years  as  eastern  advertising 
manager  of  Columbia  Pictures,  assistant 
to  advertising  manager  of  Paramount, 
and  as  account  executive  with  Donohue 
&  Coe,  New  York. 

Alan  Silverbach, 

director  of  interna- 
tional sales  of  Twen- 

tieth Century-Fox 
Television,  New  York, 

appointed  director  of both  international  and 
domestic  syndication 
sales,  effective  Oct.  1. 
He  replaces  Howard 
Anderson  as  domestic  sales  manager. 
Mr.  Anderson  is  leaving  company  to 

accept  three-year  administrative  assign- 
ment in  missionary  system  of  Church 

of  Jesus  Christ  of  Latter  Day  Saints 
(Mormon)  in  Los  Angeles.  William  L. 
Clark,  western  division  manager,  is 
transferring  to  New  York  as  eastern 
division  manager. 

Leonard  E.  Hammer,  former  eastern 
division  sales  manager  of  National  Tele- 

film Assoc.,  named  director  of  station' representative  sales  of  Seven  Arts 
Assoc.,  New  York.  Mr.  Hammer  fills 
post  formerly  held  by  Kirk  Torney, 
deceased. 

Van  Alexander,  Dave  Cavanaugh  and 
Mack  David  elected  to  two-year  terms 
as  national  trustees  of  National  Acad- 

emy of  Recording  Arts  &  Sciences. 

Stanley  Shpetner,  with  Columbia 
Pictures  for  past  four  years,  signed  by 
Screen  Gems  to  produce  pilot  of  The 
Commandos,  full-hour  tv  series  dealing 
with  American  and  British  commando 
activities  during  World  War  II.  Series 
is  scheduled  for  1963-64  season. 

Walter  Grauman  signed  to  multiple 

directing  contract  by  Desilu  Produc- 
tions to  direct  spin-offs  from  current 

Desilu  series. 

Roger  Englander  signed  for  sixth 
year  as  producer-director  of  four  CBS- 
TV  Young  Peoples  Concerts,  tentatively 
scheduled  for  Oct.  14,  Nov.  3,  Jan.  12, 
and  Feb.  9. 

INTERNATIONAL 

Ruby  Renaut  appointed  manager  of 
Toronto  of!ice  of  newly  formed  Acade- 

my Tv  Film  Productions  of  Canada. 

William  H.  Hawkins,  general  manager 

of  CFOS  Owen  Sound.^Ont..  has  been 
loaned  by  station  to  Bureau  of  Broad- 

cast Measurement,  industry  cooperative 
audience  measurement  service,  as  tem- 

porary general  manager  while  BBM 
executives  look  for  new  manager.  Mr. 
Hawkins  has  been  BBM  director  for 
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Gold  medal  winner 

Pierre  Mertz,  engineering  con- 
sultant for  broadband  transmis- 

sion problems,  has  been  awarded 
the  David  Sarnoff  Gold  Medal  for 
1962,  an  annual  presentation  of 
the  Society  of  Motion  Picture  & 
Television  Engineers.  Mr.  Mertz 
will  receive  the  medal  during  the 

society's  semi-annual  convention 
at  the  Hotel  Drake  in  Chicago, 
Oct.  23. 

Among  Mr.  Mertz's  contribu- 
tions to  broadcasting  are  the  de- 

velopment of  a  mathematical 
theory  of  scanning  in  tv  and 
studies  of  the  effects  of  noise  and 
echoes  on  quality  of  television 
pictures. 

Mr.  Mertz  began  his  career 
with  American  Telephone  &  Tele- 

graph Co.  in  1918.  He  joined 
Bell  Telephone  Labs  in  1934  and 
stayed  until  1958.  Since  1958, 
Mr.  Mertz  has  been  a  private  con- 

sultant. He  is  a  fellow  member 

of  the  Institute  of  Radio  Engi- 
neers as  well  as  of  SMPTE. 

past  seven  years  as  well  as  director  of 
Canadian  Assn.  of  Broadcasters.  He 
will  spend  part  of  each  week  at  BBM 
office  in  Toronto,  and  remainder  of 
week  at  CFOS. 

Francis  R.  Kirton,  musical  director 
of  CJAD  Montreal,  named  program 

dh-ector  of  CJFM-FM,  that  city.  Tony 
Bennett  appointed  CJFM's  sales  man- 
ager. 

Ken  Soble,  president  and  general 
manager  of  CHCH-TV  Hamilton,  Ont., 
and  owner  of  CHMI,  that  city,  present- 

ed with  Human  Relations  Award  for 
1962  by  Canadian  Council  of  Christians 
and  Jews  at  Royal  York  Hotel,  Toronto, 
on  Sept.  7.  Award  was  presented  to 
Mr.  Soble  for  his  leading  role  in  sports, 
cultural  activities,  welfare  and  syna- 

gogue work  in  Hamilton. 

Doug  MacKinnon,  formerly  with 
Young  &  Rubicam  Ltd..  Toronto,  to 

MEN  WHO  RCAD 

BUSINESSPAPERS 

MEAN  BUS4MESS 

In  the  Radio-TV  Publishing  Field 
only  BROADCASTING  qualifies 
for  membership  in  Audit  Bureau 
of  Circulations  and  Associated 

Business  Publications 

Mr.  Midgley 

sales  service  department  of  CTV  Tele- 
vision Network,  that  city. 

Gordon  Jones  appointed  commercial 
manager  of  CHCA-TV  Red  Deer,  Alta. 

Barry  Cramer  and  Gordon  Grant  join 
CPL\N-T\'  Vancouver,  B.C.,  as  mer- 

chandising manager  and  commercial 
coordinator,  respectively. 

EQUIPMENT  &  ENGINEERING 

Phillip  L.  Gundy,  vp  and  assistant  to 
president  of  Ampex  Corp.,  Redwood 
City,  Calif.,  resigns  to  join  Technical 
S}'stems  Inc.  (investing  firm  specializing 
in  electronic  and  other  technically  ori- 

ented companies),  Los  Angeles,  as  ex- 
ecutive vp  and  director.  Mr.  Gundy 

had  been  with  Ampex  for  nine  years. 
Norman  I.  Midgley 

elected  vp  and  general 

manager  of  Brown- 
ing Laboratories  Inc., 

manufacturer  of  fm 
multiplex  equipment, 
Laconia,  N.  H.  Mr. 
Midgley,  who  recently 
resigned  from  similar 
duties  with  Kinsman 
Mfg.  Co.  in  Laconia  (electronic  home 
organs),  was  previously  with  Price 
Waterhouse  &  Co.  and  Merrill,  Lynch, 
Pierce,  Fenner  &  Smith  in  Boston. 

Esterly  C.  Page,  veteran  broadcast 
engineer  and  recently  chairman  of  Page 
Communications  Engineers,  Washing- 

ton, appointed  director  of  technical  sup- 
port for  National  Military'  Command 

System,  reporting  directly  to  Dr.  Harold 
Brown,  research  and  engineering  chief 
of  Dept.  of  Defense.  Mr.  Page  formed 
Page  Communications  Engineers  (now 
subsidiary  of  Northrop  Corp.)  after 
World  War  II. 

Hugh  P.  Moore,  president  of  Techni- 
cal Systems  Inc.,  Los  Angeles  technical 

investment  firm,  and  Dr.  Lester  C.  Van 
Atta,  director  of  Hughes  Aircraft  Re- 

search Laboratories,  Malibu,  CaUf., 
elected  to  four-year  terms  on  board  of 
directors  of  Western  Electronic  Show 

&  Convention  (WESCON).  They  suc- 
ceed retiring  members  Bruce  S.  Angwin 

of  General  Electric  Co.,  Los  Angeles, 
and  Donald  C.  Duncan  of  Duncan  Elec- 

tronics, Costa  Mesa,  Calif. 

James  H.  Fessler  joins  National 
Transistor,  division  of  National  Com- 

puter Products,  Lawrence,  Mass.,  as 
west  coast  field  sales  engineer. 

Norman  J.  O'Malley,  senior  patent 
counsel  with  patent  responsibilities  for 
several  divisions  of  Sylvania  Electric 
Products,  New  York,  named  general 
patent  counsel  with  over-all  responsibil- 

ity for  Sylvania's  patent  activities,  in- 
cluding license  negotiations. 

Verner  L.  Howell  Sr.  appointed  mid- 
west regional  sales  manager  of  Oak 

Manufacturing  Co.  (electro-mechanical 
components),  Crystal  Lake,  111.  Mr. 
Howell  joins  Oak  after  18  years  of  sales 
and  sales  management  experience  with 
Stancor  Electronics,  Chicago. 

DEATHS 

Anthony  V.  B.  Geoghegan,  65,  execu- 
tive vp  of  Young  &  Rubicam,  New 

York,  and  often  referred  to  as  "dean  of 
media  men,"  died  Sept.  12  at  Nassau 
Hospital  on  Long  Island.  Mr.  Geoghe- 

gan, who  had  been  ill  recently,  joined 
Y&R  in  1924  as  head  of  media  depart- 
ment. 
John  C.  Morse,  65,  senior  vp  of 

Honig-Cooper  &  Harrington,  Los  An- 
geles, died  Sept.  6.  Mr.  Morse,  who 

was  president  of  Dan  B.  Miner  Co. 
prior  to  its  merger  with  Honig-Cooper 
four  years  ago,  was  past  president  of 
Advertising  Club  of  Los  Angeles  and 
past  chairman  of  Los  Angeles  chapter 
of  American  Association  of  Advertising 

Agencies. 
Frank  W.  Yeagley,  project  engineer 

on  multi-megawatt  BMEWS  (Ballistic 
Missile  Early  Warning  System)  radar 
transmitter  and  1 -megawatt  commercial 
broadcast  radio  transmitter  for  Con- 

tinental Electronics  Manufacturing  Co., 
subsidiary  of  Ling-Temco-Vought,  died 
Sept.  5  in  Dallas,  Tex.  Mr.  Yeagley 
joined  Continental  in  1956. 

CONTINENTAL'S  50  KW 

SOUND  OF  QUALITY 

PART  1-PERFORMANCE 
comparable  to  FM 

PART  2  -  DRIVER  STAGE 
power  increase  capabilities  from 
5  kw  to  10  kw  to  50  kw 

PART  ̂ -AMPLIFIER  Weldon Grounded  Grid  Circuit  (Pat.) 

PART  4  -  COMPACT  DESIGN 
requires  just  72  square  feet 

PART  5  -  SILICON  RECTIFIERS 
used  throughout  the  317B 

MANUFACTURING  COMPANY 
BOX  17040     •     DALLAS  17,  TEXAS 

iL,'U'\^  Subsidiary  of  Ling-Temco  Vought,  Inc. 
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INTERNATIONAL 

REDS  USING  MORE  CLANDESTINE  RADIO 

USIA  reports  mounting  Communist  propaganda  offensive 

Communist  countries  are  continuing 
to  step  up  their  radio  broadcasts  to  the 
free  world,  with  an  increasing  emphasis 
on  clandestine  operations,  the  U.  S.  In- 

formation Agency  reported  last  week. 
The  agency  said  total  Red  bloc  broad- 

casts reached  3,680  hours  weekly  on 
June  30,  an  increase  of  219  hours  in 
six  months.  Included  in  these  broad- 

casts was  the  output  of  three  covert 
stations  put  on  the  air  since  January  to 
attack  the  governments  of  Portugal, 
South  Vietnam  and  Thailand,  the  USIA 
said. 

These  stations,  which  conceal  their 
true  location  and  ownership,  boosted 
the  total  of  clandestine  Communist 
broadcasts  to  323  hours  weekly  on  June 
30,  compared  with  244  hours  on  Dec. 
31.  This  is  a  six-month  increase  of 
30%  and  represents  a  tripling  of  such 
broadcasts  in  the  past  five  years,  ac- 

cording to  USIA. 
Against  this  mounting  Communist 

propaganda  offensive,  the  USIA's  Voice 

of  America  was  broadcasting  by  short- 
wave a  total  of  740  hours  and  15  min- 

utes on  June  30,  an  increase  since  Dec. 
31  of  about  20  hours.  Not  included  in 
the  USIA  report,  however,  were  the 
foreign  broadcasts  by  the  BBC  and 
other  Western  countries. 

New  film  firm  to  do 

23  programs  for  ATV 

Several  top  documentary  and  current 
affairs  reporters  in  England  are  leaving 
BBC-TV  to  form  their  own  outfit,  Tv 
Reporters  International.  This  new  com- 

pany already  has  signed  a  contract  with 
Associated  Television  Ltd.,  one  of  Brit- 

ain's major  tv  companies,  to  produce 
19  half-hour  and  four  one-hour  filmed 
programs  beginning  in  March  1963. 
Contract  has  been  estimated  to  be  worth 
$364,000. 

Three  members  of  BBC-TV's  Pano- 
rama program,  Robert  Kee,  Ludovic 

Kennedy  and  James  Mossman  will  leave 
BBC  when  their  contracts  expire.  They 
are  already  listed  as  shareholders  of  the 
new  company,  along  with  Lord  Francis- 
Williams  and  Malcolm  Muggeridge. 

The  company  reportedly  is  also  ne- 
gotiating with  Canadian  tv  and  news- 

paper magnate  Roy  Thomson. 
All  the  films  made  for  ATV  will  be 

distributed  in  the  U.  S.  A.,  Canada,  and 
Latin  America  by  Independent  Tele- 

vision Corp.,  ATV's  wholly  owned  sub- sidiary. 

Trans-Canada  Telemeter 

to  install  more  pay  tv 

Trans-Canada  Telemeter,  Toronto,  is 
expanding  its  pay-tv  services  in  the 
western  Toronto  suburban  area.  The 

semi-annual  report  of  the  parent  com- 

pany. Famous  Players  Canadian  Corp. 
Ltd.,  Toronto,  on  Sept.  7  stated  that  it 
is  considering  additional  installations  in 
other  Toronto  and  Canadian  areas. 
Trans-Canada  Telemeter  operated  in 
the  Etobicoke  suburban  area  of  Toronto 
since  February  1960.  For  the  past  year 
it  had  close  to  6,000  subscribers,  and 
recently  announced  plans  for  an  annual 
assessment  in  addition  to  fees  for 

watching  its  shows.  The  pay-tv  service 
competes  with  viewing  of  three  U.  S. 
border  stations,  two  Toronto  and  one 
Hamilton  tv  station. 

Made-in-Canada  sets 

up  in  half-year  sales 
Sales  of  made-in-Canada  radio  sets 

in  the  first  half  of  this  year  totaled 
287,487,  compared  with  258,148  for 
that  period  last  year.  Sales  were  up  in 
automobile  and  home  sets  and  radio- 
phonograph  combinations,  and  were 
down  on  portable  sets. 

Sales  of  made-in-Canada  tv  sets  were 

also  up,  to  172,879  in  the  January- June 
period  as  against  137,565  units  last  year, 
the  Dominion  Bureau  of  Statistics,  Otta- 

wa, reports. 
Included  in  the  report  is  data  on  im- 

ported radio  and  tv  sets  for  the  first 
two  months  of  this  year,  accounting  for 
87,016  radio  sets  mostly  transistor  type, 
and  5,442  tv  sets. 

Abroad  in  brief... 

More  ratings  data  ■  Elliott  Haynes 
Ltd..  Toronto.  Ont.,  market  research 
firm  is  augmenting  its  national  television 
audience  measurement  service  in  21 
urban  markets  with  addition  of  coinci- 

dental telephone  surveys  in  14  rural 
markets.  Total  number  of  calls  will  be 
increased  by  610  calls  in  small  towns 
and  farm  homes,  to  a  total  of  1,750 
calls  across  Canada. 

Fellowships  given  ■  Foster  Adv.  Ltd., 
Toronto,  has  announced  the  gift  of  three 

annual  graduate  fellowships  in  market- 
ing. The  fellowships  are  worth  $1,000 

each  against  tuition  fees  and  living  ex- 
penses of  a  student  specializing  in  mar- 
keting, during  the  second  year  of  a  two- 

year  postgraduate  course  in  the  school 
of  business.  Students  attending  U.  of 

Toronto,  Queen's  U.  at  Kingston,  Ont., 
and  Western  Ontario  U.  at  London, 
Ont.,  are  eligible.  The  awards  will  be 
made  by  university  authorities. 

B&B  subsidiary  ■  General  Public  Rela- 
tions Ltd.,  London,  has  been  formed 

as  a  wholly-owned  public  relations  sub- 
sidiary of  Benton  &  Bowles  Inc.,  New 

York.  Gale  D.  Benn,  a  vice  president 

of  B&B's  general  public  relations.  New 
York,  has  been  appointed  managing  di- 

rector of  the  London  subsidiary,  ac- 
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Turnabout 

CHCH-TV  Hamilton,  Ont.,  is 
starting  a  series  to  comment  and 
criticize  newspapers  in  the  way 
that  print  media  have  handled 
radio  and  television  programming. 
Ken  Soble,  president  of  CHCH- 
TV  and  CHML  Hamilton,  told 
broadcasting  and  advertising  ex- 

ecutives at  the  Canadian  National 
Exhibition  at  Toronto,  that  he  felt 
it  was  high  time  broadcasters  re- 

turned the  compliment  of  the 
press  which,  he  admitted,  has  kept 
broadcasters  on  their  toes  in  the 
field  of  programming. 

For  Convenient, 

Low-Cost  Remote  Control SPECIFY 

Please  send  me,  at  no  obligation,  a  suggested  Remote 
Control  Plan  for  my  Transmitter,  Make  Model  No.. 

Name  
Station_ 
Address. 
City  

.Title. 

.State. 

Cenerrl  Electronic 

LffBORftTORIES,  /nC. 
L-    195  MASSACHUSETTS  AVE.,  CAMBRIDGE  39,  MASS. 

SYSTEIVIS 
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C-108-1C 
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The  sun  never  sets  on  BBC-TV  Enterprises'  programs 

BBC-TV  Enterprises,  the  foreign 
sales  arm  of  the  British  Broadcasting 
Corp.,  is  showing  itself  to  be  the 
leader  in  the  efforts  of  foreign  film 
producers  and  distributors  to  break 
into  lucrative  U.  S.  television  mar- 
kets. 

An  arm  twisting  pressure — "we 
buy  yours;  you  should  buy  ours" — 
has  been  building  and  causing  con- 

cern among  domestic  producers 
(Broadcasting,  March  26). 
BBC-TV  Enterprises  has  placed 

more  than  3,900  programs  in  86 

countries  in  a  virtual  "global  selling 
binge"  since  its  founding  in  April 1960. 

A^ressive  Salesman  ■  Pushing 
hard  into  the  U.  S.  itself,  BBC-TV 

sales  here  have  tripled  in  the  firm's 
1961-62  fiscal  year.  BBC  Director- 
General  Hugh  Carleton  Greene  told 
a  Hollywood  audience  in  April  he 
foresaw  an  increasing  demand  by 
U.  S.  tv  networks  for  BBC-produced 
programs. 

Heading  up  the  British  sales  unit 
is  Ronald  Waldman,  48,  an  honor 
graduate  from  Oxford  who  entered 
show  business  in  1935  on  $7  a  week. 
Under  his  direction,  BBC-TV  Enter- 

prises operates  on  four  levels:  pro- 
moting the  sale  of  its  programs  in 

the  world  market;  buying  programs 
from  other  countries  for  use  on 

BBC-TV;  arranging  co-productions 
with  foreign  producers;  and  conduct- 

ing other  BBC-TV  business  with 
British  and  foreign  television  com- 
panies. 

Mr.  Waldman's  unit  is  a  self-con- 
tained organization,  paying  for  its 

own  staff,  services,  material  and 
equipment.  It  has  no  shareholders 
and  pays  no  dividends;  profits  revert 
to  BBC-TV  for  use  in  meeting  in- 

creasing production  costs  of  its  own 
programs. 

Quick  Profit  Maker  ■  When 
founded  it  was  given  a  big  chunk 
of  cash  by  the  BBC  which  expected 
the  new  unit  to  show  a  loss  the  first 
year,  break  even  the  second,  and  to 
make  money  in  the  third.  BBC-TV 
Enterprises  was  making  a  profit  after 
the  first  few  months. 

cording  to  Harry  Carlson,  president  of 
GPR. 

Color  tv  for  Germans  ■  The  introduc- 
tion of  color  television  to  West  Ger- 

many and  West  Berlin  will  be  coordi- 
nated by  the  Color  Television  Commit- 

tee, set  up  by  the  regional  broadcasting 

Among  BBC-TV  programs  sold  in 
the  U.  S.  are  such  armchair  tourist 
material  as  films  of  the  Grand  Na- 

tional race,  the  Cup  Final  (the 
"world  series"  of  British  soccer)  and 
the    Oxford-Cambridge   boat  race. 

National  Educational  Television  & 
Radio  Center,  New  York,  is  a  good 
U.  S.  customer,  having  purchased 
seven  and  a  half  hours  of  Adven- 

tures of  Tom  Sawyer,  a  children's 
serial,  and  six  half-hours  of  Zoo 
Quest  for  a  Dragon,  filmed  in  Mad- 

agascar. But  sales  to  the  U.  S.  are 
relatively  small  and  resistance  is 
high. 

Says  Guy  Carr  of  the  sales  sec- 
tion, "At  present  the  U.  S.  A.  is  not 

fully  aware  of  the  potential  value  of 
BBC-TV  programs.  As  one  of  the 
leading  nations  it  can't  afford  to  look 
only  at  its  own  tv  programs." The  Conservative  Viewer  ■  One 

sales  problem  cited  was  "the  enor- mous built-in  conservatism  of  the 

American  viewer."  Mr.  Carr  be- 
lieves that  long  term  prospects  "are 

promising  but  there  is  nothing  star- 

tling in  the  near  future." New  Zealand  and  Australia  are 

presently  the  BBC-TV's  best  cus- tomers. Both  are  markets  where 
U.  S.  companies  compete  with  the 
British. 

Programs  are  sold  on  an  individ- 
ual basis.  Highest  prices  are  asked 

of  U.  S.  customers:  lowest  are  offered 
new  stations  in  underdeveloped 
countries  in  Africa  and  Asia.  The 
British  pay  about  $2,500  top  price 
for  U.  S.  productions,  but  ask  a  go- 

ing U.  S.  rate  of  from  $35,000  to 
$45,000  for  their  films. 

Gordon  Smith,  purchasing  man- 
ager of  BBC-TV  Enterprises  ex- 

plains, "Our  policy  is  to  find  the  best 
from  the  world  markets — especially 

material  which  we  can't  produce  our- selves and  which  we  believe  our 

audiences  would  like  to  see."  BBC- 
TV  policy  is  to  fill  85%  of  screen 
time  with  its  own  programs.  Most 
of  the  remaining  15%  is  pro- 

grammed with  American  material. 

U.  S.  Tv  Excellent  ■  It's  not  only 
due  to  language  similarity,  stresses 

organizations  there,  the  West  German 
receiver  equipment  industry  and  the 
Bundespost  (Federal  Post  Office).  The 
first  private  color  transmission  tests  are 
expected  within  the  next  few  weeks. 

Features  sold  in  Australia  ■  RKO  Radio 
Pictures,  a  division  of  RKO  General 

Mr.  Smith:  it's  because  America  sup- 
plies excellent  material,  particularly 

in  two  types  of  program.  One  is  the 
western.  "O  non-American  western 

is  a  contradiction  in  terms,"  he  said. The  other  is  the  high  class  comedy 
show  with  international  stars  such  as 
Jack  Benny,  Burns  and  Allen,  Phil 
Silvers  and  Bob  Hope. 

BBC-TV  also  buys  U.  S.  adven- 
ture thrillers.  "Americans,  with 

their  vast  technical  expertise,  are  ex- 

ceptionally good  at  these,"  Mr. 
Smith  said.  "The  best  of  American 

tv  is  the  best  by  any  standards,"  he added. 

Occasionally  the  British  buy  pub- 
lic affairs  material  from  the  U.  S. 

These  buys  have  included  shows 
from  NBC-TV's  Project  20  and 

White  Paper  series  and  CBS-TV's Twentieth  Century  and  CBS  Reports. 
Another  source  of  BBC-TV  ma- 

terial is  such  a  series  as  The  Third 

Man,  a  co-production  of  BBC-TV 
and  National  Telefilm  Assoc.  Inc., 
New  York.  The  British  unit  also 
makes  special  films  aimed  directly  at 
foreign  markets  either  on  speculation 

or  on  customer's  order.  The  organi- 
zation plans  to  expand  its  special  film 

production  with  commentaries  in 

European  languages,  part  of  a  cam- 
paign to  penetrate  the  non-English 

speaking  markets.  The  company 

draws  upon  the  BBC's  many  Hn- 
guists  who  work  on  overseas  radio 
programming  for  these  non-English soundtracks. 

Rights  Review  ■  Only  U.  K.  tv 
rights  are  purchased  on  American 
programs.  Merchandising  rights  are 
not  bought  but  as  these  could  be  a 
source  of  additional  revenue,  the 

question  of  these  is  "under  review." Other  foreign  material  bought  for 
BBC-TV  is  mainly  documentary  or 
cartoon  films,  which  can  be  dubbed 
easily  with  an  English  commentary, 
and  Canadian  short  films. 
But  Telstar  may  dramatically 

change  the  pattern  of  sales  and  ex- 
change between  BBC-TV  and  Amer- 

ican networks.  It  has  certainly 

brought  in  a  new  era  of  Trans- 
Atlantic  tv. 

Inc.,  has  sold  a  group  of  its  Million 
Dollar  Movie  features  to  Television 

Corp.  Ltd.  of  Australia  and  its  associ- 
ated television  stations.  Negotiations 

were  conducted  in  New  York  by  Harry 
Gittleson  of  RKO  and  Charles  Michel- 
son,  acting  on  behalf  of  the  Australian company. 
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FOR  THE  RECORD 

STATION  AUTHORIZATIONS,  APPLICATIONS 

As  compiled  by  Broadcasting  Sept.  5 
through  Sept.  12  and  based  on  filings, 
authorizations  and  other  actions  of  the 
FCC  in  that  period. 

This  department  includes  data  on 
new  stations,  changes  in  existing  sta- 

tions, ownership  changes,  hearing  cases, 
rules  &  standards  changes,  routine 
roundup  of  other  commission  activity. 

Abbrevations:  DA — directional  antenna,  cp 
— construction  permit.  ERP — effective  radi- 

ated power,  vhf — very  high  frequency,  uhf 
— ultra  high  frequency,  ant. — antenna,  aur. — 
aural,  vis. — visual,  kw — kilowatts,  w-watts. 
me — megacycles.  D — day.  N — night.  LS — 
local  sunset,  mod. — modification,  trans. — 
transmitter,  unl. — unlimited  hours,  kc — kilo- 

cycles. SCA — subsidiary  communications  au- 
thorization. SSA — special  service  authoriza- 

tion. STA— special  temporary  authorization. 
SH — specified  hours.  * — educational.  Ann. — Announced. 

New  tv  stations 

ACTIONS  BY  FCC 
Oil  City,  Pa. — Great  Lakes  Tv  Co.  Granted 

cp  for  new  uhf  tv  station  to  operate  on 
ch.  64  (as  satellite  of  WSEE-TV  Erie); 
ERP  14,6  kw  vis.,  7.9  kw  aur.  Ant.  height 
above  average  terrain  580  ft.  Grant  is 
subject  to  final  action  in  Doc.  14364  which 
looks  towards  substituting  ch.  64  for  ch. 
39  in  that  city.  Station  is  owned  by 
Great  Lakes  Tv  Co.,  licensee  of  WSEE  Erie. 
Comr.  Bartley  dissented  and  issued  state- 

ment. Action  Sept.  12. 

APPLICATIONS 

Melbourne  &  Eau  Gallie,  Fla. — Mel-Eau 
Bcstg.  Corp.  Uhtf  ch.  37  (608-614  mc);  ERP 407.85  kw  vis.,  220.24  kw  aur.  Ant.  height 
above  average  terrain  1006  ft.,  above 
ground  1045  ft.  Estimated  construction  cost 
$95,000;  first  year  operating  cost  $296,000; 
revenue  $382,000.  P.O.  address  Box  1318, 
Eau  Gallie,  Fla.  Studio  and  trans,  location 
2  miles  east  of  Eau  Gallie.  Georgaphic  co- 

ordinates 28°  08'  31"  N.  Lat.,  80°  36'  28"  W. 
Long.  Type  trans.  RCA  TTU-25B;  type  ant. 
RCA  TFU-25G.  Legal  counsel  Fuller  War- 

ren, Miami,  consulting  engineer  not  re- tained. Principals:  Charles  E.  Varner  and 
Wallis  R.  Kinney  (each  50%).  Messrs. 
Varner  and  Kinney  each  own  50%  of 
WMEG  Eau  Gallie,  and  WDCF  Dade  City, 
both  Florida.  Ann.  Sept.  11. 

Chicago,  Illinois — Kaiser  Industries  Corp. 
(Bcstg.  Division)  Uhf  ch.  38  (614-620  me); 
ERP  200  kw  vis.,  100  kw  aur.  Ant.  height 
above  average  terrain  928  ft.,  above  ground 
965  ft.  Estimated  construction  cost  $1,- 
252,250;  first  year  operating  cost  $750,000; 

revenue  $700,000.  P.O.  address  300  Lakeside 
Dr.,  Oakland  12,  Calif.  Studio  and  trans, 
location  Chicago.  Geographic  coordinates 
41°  53'  16"  N.  Lat.,  86°  37'  45"  W.  Long. 
Type  trans.  RCA  TTU-12A;  type  ant.  RCA 

TFU-25G.  Legal  counsel  Wilmer,  Cutler  & 
Pickering,  Washington,  D.  C,  consulting 
engineer  Janskey  &  Bailey,  same  city. 
Principals:  ownership  is  by  Kaiser  Indus- 

tries. Other  Kaiser  stations  are:  KHVH-TV 
Honolulu,  and  KHJK-TV  Hilo,  both  Hawaii. 
Kaiser  is  applicant  for  new  tv  stations  in 
Detroit  on  ch.  50,  Corona-Los  Angeles  on 
ch.  52,  Burlington,  N.  J.,  on  ch.  41,  San 
Francisco  on  ch.  44.  Ann  Sept.  7. 

Burlington,  N.  J. — Kaiser  Industries  Corp. 
(Bcstg.  Division)  Uhf  ch.  41  (632-638  mc); ERP  170  kw  vis.,  85  kw  aur.  Ant.  height 
above  average  terrain  1,093  ft.,  above 
ground  1,052  ft.  Estimated  construction  cost 
$1,837,610;  first  year  operating  cost  $650,000; 
revenue  $600,000.  P.O.  address  300  Lakeside 
Dr.  Oakland  12,  Calif.  Studio  location 
Burlington;  trans,  location  Philadelphia. 
Geographic  coordinates  40°  02'  39"  N.  Lat., 
75°  14'  31"  W.  Long.  Type  trans.  RCA  TTU- 
12A;  type  ant.  RCA  TFU-25G.  Legal  counsel Wilmer,  Cutler  &  Pickering,  Washington, 
D.  C,  consulting  engineer  Janskey  & 
Bailey,  same  city.  Principals:  ownership  is 
by  Kaiser  Industries.  Other  Kaiser  stations 
are:  KHVH-TV  Honolulu;  and  KHJK-TV 
Hilo,  both  Hawaii.  Kaiser  is  applicant  for 
new  tv  stations  in  Detroit  on  ch.  50,  Corona- 
Los  Angeles  on  ch.  52,  in  Chicago  on  ch.  38, 
and  San  Francisco  on  h.  44.  Ann.  Sept.  7. 

Detroit,  Mich. — Kaiser  Industries  Corp. 
(Bcstg.  Division)  Uhf  ch.  50  (686-692  mc); ERP  225  kw  vis.,  112.5  kw  aur.  Ant.  height 
above  average  terrain  441  ft.;  above  ground 
448  ft.  Estimated  construction  cost  $1,225,- 
643;  first  year  operating  cost  $800,000; 
revenue  $750,000,  P.O.  address  300  Lakeside 
Dr.,  Oakland  12,  Calif.  Studio  and  trans, 
location  Detroit.  Geographic  coordinates 
42°  23'  41"N.  Lat.,  83°  08'  58"  W.  Long.  Type 
trans.  RCA  TTU-12A;  type  ant.  RCA  TFU- 25G.  Legal  counsel  Wilmer,  Cutler  & 
Pickering,  Washington,  D.  C,  consulting 
engineer  Janskey  &  Bailey,  same  city. 
Principals:  ownership  is  by  Kaiser  Indus- 

tries. Other  Kaiser  stations  are;  KHVH-TV 
Honolulu,  and  KHJK-TV  Hilo,  both  Hawaii. 
Kaiser  is  applicant  for  new  tv  stations  in 
Chiago  on  ch  38,  Corona-Los  Angeles  on ch,  52,  in  Burlington,  N.  J.,  on  ch.  41,  and 
San  Francisco  on  ch.  44.  Ann.  Sept.  7. 

Lima,  Ohio — Citizen  Communications  Co. 
Uhf  ch.  73  (824-830  mc);  ERP  234.6  kw  vis., 
120  kw  aur.  Ant.  height  above  average  ter- 

rain 262.39  ft.,  above  ground  296  ft.  Esti- mated construction  cost  $287,772;  first  year 
operating  cost  $204,400;  revenue  $230,350. 
P.O.  address  711  W.  Vine  St.,  Lima.  Studio 
and  trans.  location  Lima.  Geograohic  co- 
cordinates  40°  43'  12"  N.  Lat.,  84°  05'  03" 
W.  Long.  Type  trans.  GE  TT-25-A;  type 
ant.  GE  TY-25-H.  Legal  counsel  Robert  F. 

Jones,  Washington,  D.  C,  consulting  engi- 
neer George  P.  Adair,  same  city.  Principals: 

Sam  Kamin  and  James  A.  Howenstine 
(each  49.75%),  Milton  Kamin  and  Catherine 
B.  Howenstine  (each  .25%).  Messrs.  Kamin 
and  Howenstine  are  applicants  for  new am  in  Lima.  Ann.  Sept.  12. 

NEW  TRANSLATORS 
Cascade  Engineering  Co.  Lakeport,  Calif. 

—Waived  Sec.  4.702(c)(4)  of  rules  and 
granted  applications  for  cps  for  two  new 
uhf  tv  translator  stations  on  ch.  77  to  trans- 

late programs  of  ICRON-TV  (ch.  4),  San 
Francisco,  and  on  ch.  83  to  translate  pro- 

grams of  KCRA-TV  (ch.  3),  Sacramento; condition.  Action  Sept.  5. 

Existing  tv  stations 
ACTIONS  BY  FCC 

■  Granted  renewal  of  licenses  of  stations 
KDIX-TV  Dickinson,  N.  D.,  and  KXGN-TV 
Glendive,  Mont.;  each  grant  conditioned 
that  trans,  type-acceptance  does  not  ex- tend to  include  transmission  of  color  tv 
and  color  operation  with  this  equipment 
would  be  in  violation  of  commission  rules. Action  Sept.  5. 

CALL  LETTERS  ASSIGNED 

WIIM-TV  Grand  Rapids,  Mich.— Ch.  13 
Grand  Rapids  Inc. 
KNOP  (TV)  North  Platte,  Neb.— North 

Platte  Tv  Inc.;;  changed  from  KNOP-TV. 
WOKR  (TV)  Rochester,  N.  Y.— Ch.  13  of 

Rochester  Inc.;  changed  from  WRTM-TV. 

New  am  station 
ACTION  BY  FCC 

By  Broadcast  Bureau 
Spokane,  Wash.,  Moore  Bcstg. — Granted 

cp  for  new  am  station  to  operate  on  550  kc, 
500  w  DA-D;  conditions.  P.O.  address  904 
Balfour  Bldg.,  San  Francisco.  Estimated 
construction  cost  $73,350,  first  year  oper- 

ating cost  $90,000;  revenue  $100,000.  Prin- 
cipals are  Gladys  G.  and  Joseph  A.  Moore 

Jr.  (joint  tenants).  Mr.  Moore  is  in  ship- building and  securities.  Mrs.  Moore  is  his 
wife.  Action  Sept.  7. 

Existing  am  stations 
ACTIONS  BY  FCC 

■  Commission  granted  Gordon  County 
Bcstg  Co.  renewal  of  license  for  WCGA 
Calhoim,  Ga.,  for  period  terminating  Sept. 
1,  1963,  and  sent  licensee  letter  which  said: 
"Commission  records  indicate  that  since 
1956  your  station  has  been  operated  at 
more  than  10%  below  its  authorized  power 
in  violation  of  Sec.  3.57(a)  of  commission's rules.  On  numerous  occasions  you  have 
been  requested  to  file  necessary  applica- tions and  take  appropriate  measures  to 
resolve  this  matter.  Our  records  further 
indicate  that  you  have  consistently  ig- 

nored or  tardily  acknowledged  all  of  com- 
mission's letters  in  this  regard.  This  atti- tude on  your  part  with  respect  to  filing  of 

required  information  is  further  illustrated 
by  your  consistent  failure  to  file  required 
annual  financial  reports  (Form  No.  324) 
within  time  period  required  by  Sec.  1.341 
of  commission's  rules.  Action  Sept.  12. 

■  By  memorandum  opinion  &  order,  com- mission granted  application  of  McDowell 
County  Bcstg.  Co.  for  mod.  of  license  of 
WOVE  Welch,  W.  Va.,  to  change  operation 
from  unl.  to  SH  with  its  present  facilities 
1340  kc.  250  w-N,  1  kw-LS.  Action  Sept.  12. 
WIFE  (FM)  Amherst,  N.  Y.— Granted 

mod.  of  license  to  change  station  identi- 
fication and  main  studio  to  Buffalo  with- 

out change  in  trans,  location.  Action  Sept. 12. 

WMIT  (FM)  Clingman's  Peak,  N.  C— Granted  mod.  of  license  to  change  station 
location  to  Black  Mountain  and  waived 
Sec.  3.205(a)  of  rules  to  permit  use  of 
main  studio  of  its  WFGW  located  outside 
city  limits  of  Black  Mountain.  Action 
Sept.  12. 
WBIL  Leesburg,  Fla. — Granted  increased 

power  on  1410  kc,  D,  from  1  kw  to  5  kw; 

EDWIN  TORNBERG 

&  COMPANY,  INC. 

Negotiators  For  The  Purchase  And  Sale  Of 
Radio  And  TV  Stations 

Appraisers  •  Financial  Advisors 

New  York— 60  East  42nd  St,  New  York  17,  N.  Y.  •  MU  7-4242 
West  Coast— 1357  Jewell  Ave.,  Pacific  Grove,  Calif.  •  FR  54164 
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SUMMARY  OF  COMMERCIAL  BROADCASTING 
Compiled  by  BROADCASTING,  Sept.  12 

ON  AIR  CPS  TOTAL  APPLICATIONS 
Lie.  Cps.  Not  on  air        For  new  stations 

AM                  3,691                   61                   149  432 
FM                    960                   67                   174  144 
TV                     498                   63                     87  658 

OPERATING  TELEVISION  STATIONS 

Compiled  by  BROADCASTING,  Sept.  12 

TOTAL VHF                          UHF  TV 
Commercial                          471                           91  562 
Non-Commercial                      42                          17  59 

COMMERCIAL  STATION  BOXSCORE 

Compiled  by  FCC  July  30 
AM  FM  TV 

Licensed  (all  on  dir)                                      3,690  958  495^ 
Cps  on  air  (new  stations)                                   62  69  66 
Cps  not  on  air  (new  stations)                             140  171  85 
Total  authorized  stations                                 3,892  1,027  657= 
Applications  for  new  stations  (not  in  hearing)            411  126  49 
ApplicJrtions  for  new  stations  (in  hearing)                 23  13  49 
Total  applications  for  new  stations                         434  139  655 
Applications  for  major  changes  (not  in  bearing)            402  94  41 
Applications  for  major  changes  (in  hearing)                  9  10  8 
Total  applications  for  major  changes                      411  104  49 
Licenses  deleted                                            2  10 
Cps  deleted                                                 2  0  1 

'There  are  in  addition,  10  tv  stations  which  are  no  longer  on  the  air,  but  retain  their licenses,   includes  one  STA. 

conditioned  that  pre-sunrise  operation  with 
daytime  facilities  precluded  pending  final 
decision  in  Doc.  14419.  Action  Sept.  12. 

CALL  LETTERS  ASSIGNED 
KAAY  Little  Rock,  Ark.— KAAY  Inc.; 

changed  from  KTHS. 
WGNP  ndian  Rocks  Beach,  Fla.— World Christian  Radio  Foundation  Inc.;  changed 

from  WJBI. 
WSEM  Donaldsonville,  Ga. — Radio  Donald- sonville. 
WYNR  Chicago,  111.— The  McLendon 

Corp.;  changed  from  WGES. 
KTDL  Farmerville,  La.— Union  Bcstg. Inc. 
KREB  Shreveport,  La.— KREB  Inc.; changed  from  KOKA. 
KOKA  Shreveport.La. — McLendon  Shreve- 

port Bcstg.  Inc.;  changed  froc  KREB. 
WMWA  Madawaska,  Me.— St.  Croix  Bcstg. Co. 
WYNZ  Ypsilanti,  Mich. — Cocmunity  Serv- ice Bcstrs.  Inc. 
WVAL  Sauk  Rapids,  Minn. — Hri- County Bcstg.  Co. 
KNOP  North  Platte,  Neb.— North  Platte Tv  Inc. 
WIZS  Henderson,  N.  C— Radio  Corp.; changed  from  WHVH. 
WMBT  Shenandoah,  Pa.— Schuykill  Trans- Audio  Inc. 
WSTH  Nashville,  Tenn.— Second  Thursday Corp. 

APPLICATION 
WIZE  Springfield,  Ohio— Mod.  of  cp 

(which  authorized  change  in  ant. -trans, 
location,  changes  in  ant.  system  and  re- 

mote control  operation.)  to  increase  day- 
time power  to  1  kw  from  250  w  and  in- 
stall new  trans.  Ann.  Sept.  12. 

New  fm  stations 
ACTION  BY  FCC 

By  Broadcast  Bureau 
WMIE  Inc.,  Miami,  Fla. — Granted  cp  for 

new  class  C  fm  station  to  operate  on  99.1 
mc;  ERP  18  kw;  ant.  height  175  ft.  Action 
Sept.  6. 
Montgomery,  Ala. — Broadcast  Service  of 

Montgomery  Inc.  Granted  cp  for  new  class 
C  fm  station  to  operate  on  101.9  mc,  32  kw 
remote  control  permitted.  Ant.  height  above 
average  terrain  145  ft.  P.O.  address  Box 
1008.  Hattiesburg.  Estimated  construction 
cost  $18,500;  first  year  operating  cost  $20,- 
000;  revenue  $40,000.  Principals  are  Charles 
W.  Holt  (70%),  Robert  N.  Robinson  (20%) 
and  Connie  I.  Holt  (10%).  They  also  own 
WHSY  Hattiesburg,  Miss.  Mr.  Charles  Holt 
also  owns  interest  in  WHNY  McComb,  Miss. 
Action  Sept.  7. 

APPLICATIONS 
Bowling  Green,  Ky. — Bowling  Green 

Bcstrs.  Inc.  101.1  mc,  ch.  266,  8.6  kw.  Ant. 
height  above  average  terrain  197  ft.  P.O. 
addreso  Box  1050,  Roanoke,  Va.  No  con- 

struction cost  as  applicant  will  use  previous 
fm  operation,  and  operating  cost  and 
revenue  figured  with  am  operation.  Prin- 

cipals: Cy  N.  Bahakel,  sole  owner.  Mr. 
Bahakel  owns  directly  or  indirectly,  WLBJ 
Bowling  Green,  WWOD-AM-FM  Lynch- 

burg. WRIS  Roanoke,  both  Virginia;  WABG- 
AM-TV  Greenwood,  WKOZ  Kosciusko,  both 
Mississippi,  WKIN  Kingsport,  Tenn.,  and 
KXEL  Waterloo,  Iowa.  Ann.  Sept.  10. 
Reno,  Nevada — U.  of  Nevada.  88.1  mc, 

ch.  201,  10  w.  Ant.  height  above  average 
terrain  80  ft.  P.O.  address  Reno.  Estimated 
construction  cost  $11,600;  first  year  oper- 

ating cost  $5,000.  Principal:  Dr.  Charles  J. 
Armstrong,  president  of  university.  Ann. Sent.  1. 
♦Potsdam,  N.  Y.— Thomas  S.  Clarkson 

Memorial  College  of  Technology.  88.1  mc, 
ch.  201,  10  w.  Ant.  height  above  average 
terrain  55  ft.  P.O.  address  Potsdam.  Esti- 

mated construction  cost  $2,580;  first  year 
operating  cost  $1,125.  Principals  are  college 
trustees.  Ann.  Sept.  12. 

Cincinnati,  Ohio — Edward  D.  Skotch.  98.5 
mc,  ch.  253,  30.9  kw.  Ant.  height  above 
average  terrain  285  ft.  P.O.  address  735 
Cedar  Crest  Lane,  Cincinnati  30.  Estimated 
construction  cost  $23,603;  P-st  year  oper- ating cost  $36,000;  revenue  $45,000.  Mr. 
Skotch  is  sole  owner,  and  is  V3  owner  and 
manager  of  WZIP,  same  city.  Ann.  Sept.  12. 

CALL  LETTERS  ASSIGNED 
Existing  fm  stations 
KHSJ-FM  Hemet,  Calif.— Ramona  Bcstg. Co. 
KPLX  (FM)  San  Jose,  Calif.— G.  Stuart Nixon. 
*KSFS  (FM)  San  Jose,  Calif.— San  Jose State  College. 
KREP  (FM)  Santa  Clara,  Calif.— R.  E.  and 

Marcella  Podesta  (joint  tenants). 

WSCH  (FM)  Hartford,  Conn.— So.  Church Bcstg.  Foundation  Inc.;  changer  from 
WFNQ  (FM). 
KDFN  (FM)  Doniphan,  Mo.— J.  G.  Hunt. 
WRSJ-FM  Bayamon,  P.  R.— Antilles Bcstg.  Corp. 
WMKT  (FM)  McKenzie,  Tenn. — McKenzie Bcstg.  Co. 

Ownership  changes 
APPLICATIONS 

KPAS  Banning,  Calif. — Seeks  assignment of  license  from  Calvin  R.  Jasspon  (88.2%) 
and  Robert  J.  Stern  (4.8%),  d/b  as  Stevens 
Bcstg.  Inc.,  to  Ray  A.  Fields,  as  sole  owner 
and  individual.  Consideration  $35,000.  Mr. 
Fields  is  employe  of  two-way  radio  sales and  service  firm.  Ann.  Sept.  10. 
KHYD  (FM)  Fremont,  Calif. — Seeks  as- signment of  license  from  Russell  J.  Hyde 

(70%)  and  Lawrence  B.  Loughran  (30%), 
d/b  as  Triumph  Bcstrs.,  to  Mr.  Hyde,  as 
sole  owner,  tr/as  same.  Consideration  $2,700. 
Ann.  Sept.  11. 
WFMW-AM-FM  Madisonville,  Ky. — Seeks 

transfer  of  control  of  licensee  corporation 
from  Madisonville  Publishing  Co.  (Edgar 
Arnold  Sr.,  Kenneth  Arnold,  Edgar  Arnold 
Jr.,  Howard  Arnold  and  Mary  A.  Crary, 
jointly  own  310  of  410  shares  outstanding), 
to  H.  W.  Wells  and  Elmer  Kelley  Jr.  (each 
50"' V  Consideration  $88,000.  Ann.  Sept.  7. 
WMSK  Morganfield,  Ky. — Seeks  assign- ment of  license  from  R.  L.  Turner,  W.  B. 

KeUy,  and  J.  B.  Crawley  (each  1/3%),  d/b as  Union  County  Bcstg.  Co.,  partnership, 
to  same  tr/as  corporation  under  same  name. 
No  financial  consideration  involved.  Ap- 

plicants are  each  V3  owners  of  WPTN 
Cookeville,  Tenn.  Ann.  Sept.  11. 
KXKW  Lafavette,  La.— Seeks  transfer  of 

negative  control  of  licensee  corporation 
from  Paul  H.  Kurzweg  Jr.  (50%),  to  Victor 
J.  Kurzweg  Jr.  (8'/3%),  Dr.  Frank  T. 
Kurzweg  (8V3%).  Loraine  K.  Chadwick 
(81/3%),  and  Shirley  Louise  Kurzweg 
(12'/2%).  Transferee  will  retain  121/2%.  Con- 

sideration $1  per  share  with  total  of  7,500 
shares  in  transfer  (not  counting  shares  re- 

tained by  transferee).  Ann.  Sept.  10. 
WFGM-AM-FM  Fitchburg,  Mass. — Seeks 

assignment  of  license  from  David  M. 
Meyers,  sole  owner,  d/b  as  The  Wachusett 
Bcstg.  Corp.  (for  am  operation)  and  Music 
Service  Corp.  (for  fm  operation),  to  George 

I.  and  Marie  Chatfield  (62.5%  and  37.5%, 
respectively),  tr/as  WFGM  Inc.  Considera- 

tion $272,000.  Mr.  Chatfield  is  stockholder 
and  director  avertlsing  firm,  Mrs.  Chatfield 
is  housewife.  Ann.  Sept.  11. 
WSRO  Malboro,  Mass.— Seeks  assignment 

of  license  from  William  F.  Brewin,  receiver 
in  Bankruptcy,  to  Chair  City  Bcstg.  Corp. 
(70%),  and  all  those  persons  owning  stock 
in  County  Bcstg.  Co.  (licensee  of  WSRO), 
however,  their  holdings  will  be  reduced  to 
SO''',  from  their  original  100%  (Lewis  F. 
Sargent  62%,  Lloyd  M.  Mills,  Norman  B. 
Hartnett,  Doanald  M.  Askin,  Carleton  R. 
Leavitt,  J.  W.  Clark,  and  Kenneth  Crotty 
each  5%,  and  others.)  Chair  Bcstg.  owns 
WGAW  Gardner,  Mass.,  through  Gardner 
Bcstg.  Co.  C.  Edward  Rowe  is  sole  owner 
Chair  Bcstg.  and  has  20%  interest  in  ap- 

plicant for  new  am  in  Boston.  Ann.  Sept. 
10. 

WSAM-AM-FM  Saginaw,  Mich.— Seeks 
assignment  of  licenses  and  cp  from  Nellie 
M.  Knorr,  as  executrix,  (55.41%),  Basil  M. 
Briggs  and  Van  Patrick  (each  14.48%), 
Jackson  Bcstg.  &  Tv  Corp.  (4.42%),  voted 
by  Mrs.  Knorr,  and  others,  d/b  as  Knorr 
Bcstg.  Corp.,  to  Kenneth  Hugh  MacDonald, 
sole  owner,  tr/as  as  individual.  Considera- 

tion $300,000.  Mr.  MacDonald  is  salesman- 
ager  of  WPAG  Ann  Arbor,  Mich.  Ann. 
Sept.  11. 
KTRC  Minneapolis,  Minn. — Seeks  assign- ment of  license  from  Albert  S.  and  Patricia 

W.  Tedesco  (85%  and  15%  respectively), 
d/b  as  Hennepin  Bcstg.  Assoc.,  to  same 
persons  tr/as  as  corporation.  No  financial 
consideration  involved.  Mr.  Tedesco  owns 
Broward  County  Bcstg.,  licensee  of  WIXX 
Oakland  Pk.,  Fla.,  and  75%  of  North 
American  Bcstg.  Co.,  licensee  of  WMNI 
Columbus,  Ohio,  and  KDUZ  Hutchinson, 
Minn.;  Mrs.  Tedesco  owns  15%  of  North American.  Ann.  Sept.  10. 
KBMY  Billings,  Mont. — Seeks  assignment 

of  license  from  Kenneth  Nybo  (42.5%), 
Elizabeth  Brown  (25%),  C.  Sande,  B. 
Forbes,  G.  Nelson,  and  A.  L.  LaBar  (each 
5%),  Rocwood,  Keith  and  Neal  Brown,  and 
Barbara  Blxby  (each  3.125%).  d/b  as  Bill- 

ings Bcstg.  Co.,  to  Mr.  Nybo  (73.9%), 
Charles  L.  Crist  (17.3%),  and  Genevieve 
Nelson  (8.7%),  tr/as  same  company.  Total 
consideration  $73,625.  Ann.  Sept.  7. 
WBCO  Bucyrus,  Ohio — Seeks  assignment 
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of  license  from  Thomas  P  Moore,  Elfieda 
Mercier,  and  Orville  J.  Sather  (each  V3%), 
d/b  as  Crawford  County  Bcstg.  Co.,  to  same 
persons  tr/as  corporation  called  Broken- sword  Bcstg.  Inc.  No  financial  considera- tion involved.  Ann.  Sept.  7. 

Hearing  cases 

DESIGNATED  FOR  HEARING 
WJPA  Washington,  Pa.— Designated  for 

hearing  application  to  increase  daytime 
power  to  1  kw  from  250  w,  continued 
operation  on  1450  kc  with  250  w-N;  made 
WMBA  Ambridge,  party  to  proceeding. 
Action  Sept.  12. 
Semo  Bcstg.  Corp.,  Sikeston,  Mo.  & 

Brownsville  Bcstg.  Co.,  Brownsville,  Tenn. 
—Designated  for  consolidated  hearing  ap- 

plications for  new  am  stations  to  operate 
on  1520  kc— Semo  with  1  kw-N,  5  kw-LS. 
DA-2,  and  Brownsville  with  250  w,  D; 
made  WHOW  Clinton.  111.,  KOMA  Oklahoma 
City,  Okla.,  and  WKBW  Buffalo,  N.  Y., 
parties  to  proceeding.  Action  Sept.  12. 

Tri-City  Bcstg.  Co.,  Belpre,  Ohio  &  The 
Radiocasters,  Marietta,  Ohio— Designated 
for  consolidated  hearing  applications  for 
new  daytime  am  stations  to  operate  on 
910  kc— Tri-City  with  1  kw,  and  The 
Radiocasters  with  5  kw,  DA;  made  WAVL 
Apollo,  Pa.,  WPFB  Middletown,  Ohio, 
WMMN  Fairmont,  W.  Va.,  WHYE  Roanoke. 
Va.,  and  FAA  parties  to  proceedings.  Ac- tion Sept.  12. 

B  By  order,  commission  designated  for 
hearing  mutually  exclusive  applications  of 
L  B  Wilson  Inc.,  for  renewal  of  license 
of  its  station  WLBW-TV  on  ch.  10  in 
Miami,  Fla.,  and  Civic  Tv  Inc.,  South 
Florida  Tv  Corp.,  and  Miami  Tv.  Corp. 
for  new  stations  on  that  channel.  It  denied 
as  premature  petitions  by  Civic  and  South 
Florida  for  waivers  of  commission  rules  or 
policies  concerning  specification  of  loca- tions. Action  Sept.  12. 

Routine  roundup 

ACTIONS  BY  REVIEW  BOARD 

■  Granted  petition  by  Broadcast  Bureau 
and  extended  to  Sept.  27  time  to  respond 
to  petition  for  reconsideration  and  grant 
without  hearing,  or  in  alternative  for  mod. 
of  order  and  consolidation  of  proceedings 
filed  by  William  L.  Ross  in  proceeding  on 
his  application  for  new  am  station  in  River- ton,  Wyo.  Action  Sept.  11. 

■  Granted  petition  by  Broadcast  Bureau and  extended  to  Sept.  17  time  to  respond 
to  petition  by  Dorlen  Bcstrs.  Inc.,  Waldorf, Md.,  to  enlarge  issues  and  to  Oct.  5  to  tile 
replies  in  proceeding  on  Dorlen's  am  ap- plication, et  al.  Action  Sept.  11. 

■  Dismissed  as  moot  petition  to  enlarge 
issues  and  motion  to  find  Onondaga  Bcstrs., 
Syracuse,  N.  Y.,  in  default  and  to  dismiss 
applicant,  filed  by  Radio  Voice  of  Central 
New  York,  Inc.,  Syracuse,  and  motion  to 
enlarge  issues  filed  by  Broadcast  Bureau; 
Onondaga's  application  was  dismissed  with prejudice  on  Aug.  30;  Wide  Water  Bcstg. 
Inc.,  East  Syracuse,  and  Radio  Voice  of 
Central  New  York  Inc.,  Syracuse,  both 
N.  Y.,  are  remaining  applicants  in  con- solidation. Action  Sept.  11. 

■  Cancelled  Sept.  10  oral  argument  in 
proceeding  on  am  application  of  George- 

town Bcstg.  Co.,  Georgetown,  Tex.;  Har- benito  Radio  Corp.  (KGBT),  Harlingen, 
Tex.,  withdrew  exceptions.  Action  Sept.  7. 

■  Granted  petition  by  Gila  Bcstg.  Co., 
and  Clifford  D.  Bloom,  trustees  in  bank- 

ruptcy for  Gila  Bcstg.  Co.,  and  extended 
to  Nov.  8  time  to  file  exceptions  in  pro- 

ceeding on  renewal  of  licenses  of  stations 
KCKY  Coolidge,  KCLF  Clifton,  KGLU  Saf- 
ford,  KVNC  Winslow,  KZOW  &  KWJB-FM Globe,  all  Arizona.  Action  Sept.  7. 

ACTIONS  ON  MOTIONS 
By  Chief  Hearing  Examiner  James  D. Cunningham 

■  Because  of  current  workload  of  Hear- ing Examiner  Annie  Neal  Huntting,  and 
with  consent  of  parties,  transferred  pro- ceeding on  am  application  of  Storer  Bcstg. 
Co.  (WJBK),  Detroit,  Mich,  to  Hearing 
Examiner  Arthur  A.  Gladstone  for  com- 

pletion of  presiding  officer  duties  and 
preparation  and  issuance  of  initial  decision. 
Action  Sept.  10. 

■  On  own  motion,  by  reason  of  field 
hearing  schedule  of  presiding  hearing  ex- aminer which  will  require  his  presence  in 
Camden,  Ark.,  during  early  part  of  No- vember, continued  hearing  in  proceeding 
on  am  application  of  St.  Martin  Bcstg.  Co., 
St.  Martinville,  La.,  from  Nov.  1  to  Nov. 21. 

■  Granted  petition  by  Miss-Lou  Bcstg.  Co. (KFNV).  Ferriday,  La.,  for  dismissal  of  its 
application,  but  dismissed  application  with 
prejudice  and  terminated  proceeding.  Ac- tion Sept.  9. 

■  Granted  petition  by  Broadcast  Bureau 
and  changed  place  of  hearing  in  proceeding 
on  am  applications  of  Smackover  Radio 
Inc.,  Smackover,  and  Magnolia  Bcstg.  Co. 
(KVMAl,  Magnolia,  both  Arkansas,  from 
Washington,  D.  C,  to  Camden,  Ark.;  fur- ther ordered  that  Hearing  Examiner 
Thomas  H.  Donahue,  who  presently  has 
hearings  scheduled  for  Oct.  22  in  Arkansas, 
will  preside  at  hearing  in  this  proceeding 
which  is  scheduled  for  Nov.  1.  Action 
Sept.  6. 

■  Referred  to  commission  for  its  con- 
sideration joint  petition  by  The  Goodwill 

Stations,  Inc.  (WJRT),  ch.  12,  Flint,  Mich., 
and  Lake  Huron  Bcstg.  Corp.,  for  approval 
of  agreement  looking  toward  dismissal  of 
Lake  Huron  application  for  new  tv  station 
to  operate  on  ch.  12  in  Flint  and  grant 
of  renewal  of  license  of  WJRT.  Action  Sept. 
5. 

By  Hearing  Examiner  Basil  P.  Cooper 
■  Granted  motion  by  Risden  Allen  Lyon 

and  continued  Sept.  6  evidentiary  hearing 
to  Sept.  10  in  proceeding  on  his  applica- tion for  new  am  station  in  Charlotte,  N. 
C,  and  that  of  York-Clover  Bcstg.  Inc.,  for 
change  of  facilities  of  station  WYCL  York, 
S.  C.  Action  Sept.  6. 

By  Hearing  Examiner  Thomas  H.  Donahue 
■  Issued  order  following  prehearing  con- ference held  Sept.  5  and  set  forth  certain 

agreements  reached  in  proceeding  on  ap- plication of  KATV  Inc.  for  mod.  of  cp  to 
change  trans,  location  and  increase  ant. 
height  of  its  tv  station  KATV  (ch.  7), 
Little  Rock,  Ark.;  hearing  to  be  held  as 
now  scheduled  in  Pine  Bluff,  Ark.,  on  Oct. 
22,  at  place  to  be  designated  by  subsequent 
order.  Action  Sept.  5. 

■  Dismissed  as  moot  request  by  Onondaga 
Bcstrs.,  Syracuse,  N.  Y.,  for  delay  of  one 
week  to  file  exhibits  in  proceeding  on  its 
am  application;  application  was  dismissed 
with  prejudice  on  Aug.  30.  Action  Sept.  4. 
By  Hearing  Examiner  Charles  J.  Frederick 
■  Granted  petition  by  Monroeville  Bcstg. 

Co.,  Monroeville,  Pa.,  and  extended  to 
Sept.  20  time  to  file  findings  and  con- 

clusions and  to  Oct.  4  for  replies  in  pro- 
ceeding on  its  am  application  and  that  of 

Miners  Bcstg.  Service,  Inc.  (WMBA),  Am- 
bridge-Aliquippa,  Pa.  Action  Sept.  4. 
By  Hearing  Examiner  Millard  F.  French 
■  Granted  motion  by  Broadcast  Bureau 

and  extended  from  Sept.  4  to  Sept.  17  time 
for  filing  proposed  findings  and  from  Sept. 
11  to  Sept.  24  for  replies  in  proceeding  on 
am  application  of  Elbert  H.  Dean  and  B.  L. 
Golden,  Lemoore,  Calif.  Action  Sept.  5. 

■  Granted  petition  bv  Poplar  Bluff  Bcstg. 
Co.  (KWOC),  Popuar  Bluff,  Mo.,  and  con- 

tinued hearing  date  and  changed  certain 
procedural  dates  in  proceeding  on  its  am 

application;  hearing  scheduled  for  Oct.  24. Action  Sept.  5. 
■  Because  of  pendency  of  petition  to 

dismiss,  continued  without  date  Sept.  6 
hearing  in  proceeding  on  am  application  of 
CHE  Bcstg.  Co.,  Albuquerque,  N.  M.  Ac- tion Sept.  4. 

By  Hearing  Examiner  Isadore  A.  Honig 
■  On  own  motion,  ordered  that  proposed 

findings  and  conclusions  to  be  filed  within 
30  days  from  date  of  release  of  instant 
order  and  replies  within  10  days  after 
expiration  of  such  10-day  period  and  closed record  in  proceeding  on  am  application  of 
WEZY  Inc.  (WEZY),  Cocoa,  Fla.  Action 

Sept.  4. ■  Granted  petition  by  Broadcast  Bureau and  extended  from  Sept.  4  to  Sept.  10 
time  to  file  proposed  findings  and  from 
Sept.  17  to  Oct.  1  for  replies  in  proceeding 
on  am  applications  of  Western  Bcstg.  Co., 
and  R.  L.  McAlister,  both  Odessa,  Tex. 
Action  Sept.  4. 

By  Hearing  Examiner  David  I.  Kraushaar 
■  Issued  order  formalizing  agreements  and 

rulings  made  at  Sept.  7  further  prehear- 
ing conference  in  proceeding  on  am  ap- plications of  Salem  Bcstg.  Co.  (WJBD), 

Salem,  and  Leader  Bcstg.  Co.,  Edwards- 
ville,  both  Illinois;  continued  Sept.  19  hear- ing to  Oct.  16.  Action  Sept.  7. 

■  Granted  request  by  Leader  Bcstg.  Co., 
Edwardsville,  111.,  and  scheduled  further 
prehearing  conference  for  Sept.  7  in  pro- ceeding on  its  am  application  and  that  of 
Salem  Bcstg.  Co.  (WJBD),  Salem,  111.  Ac- tion Sept.  4. 

By  Hearing  Examiner  Jay  A.  Kyle 
■  Due  to  conflict  in  hearing  schedule, 

continued  Nov.  5  hearing  to  Nov.  19  in 
proceeding  on  applications  of  Capitol  Tele- casting Co.  and  Austin  Bcstg.  Inc.,  for  new 
tv  stations  to  operate  on  ch.  24  in  Austin, 
Tex.  Action  Sept.  5. 

■  Pursuant  to  Sept.  5  prehearing  confer- 
ence, scheduled  further  prehearing  con- ference for  Jan.  4,  1963,  in  proceeding  on 

applications  of  Chronicle  Publishing  Co., 
and  American  Bcstg. -Paramount  Theatres 
Inc.,  to  increase  ant.  height  of  their  tv 
stations  KRON-TV  (ch.  4),  and  KGO-TV 
(ch.  7),  respectively,  both  San  Francisco, Calif.  Action  Sept.  5. 

■  Pursuant  to  Sept.  5  prehearing  con- ference in  proceeding  on  am  applications 
of  Sheffield  Bcstg  Co..  and  J.  B.  Fait  Jr., 
both  Sheffield,  Ala.,  directed  applicants  to 
exchange  their  direct  affirmative  cases  on 
or  before  Oct.  5,  and  each  party  to  notify 
other  parties  of  witnesses  desired  for  cross- examination  on  or  before  Oct.  12.  Action 
Sept.  5. 
By  Hearing  Examiner  Herbert  Sharfman 
■  Granted  request  by  SPA  Bcstrs.  Inc. 

(WSPN),  Saratoga  Springs,  N.  Y.,  and 
scheduled  further  prehearing  conference  for 
Sept.  6  in  proceeding  on  its  am  applica- tions et  al.  Action  Sept.  6. 

■  Granted  motion  by  Greenville  Bcstg. 
Co.,  Greenville,  Ky.,  and  reopened  record and  received  in  evidence  two  letters  dated 
Aug.  14,  from  L.  B.  Nefsinger,  executive 
vice  president  of  The  First  State  Bank, 
Greenville,  as  Exhibits  V-A  and  V-B,  and deferred  closing  of  record  to  later  order 
in  proceeding  on  its  am  application  which 
is  consolidated  for  hearing  with  Hayward 
F.  Spinks,  Hartford,  Ky.;  further  ordered 
that  within  10  days  of  release  of  memoran- 

dum opinion  counsel  for  Spinks  and  Broad- 
cast Bureau  may  file  requests  for  cross- examination  of  witnesses  on  exhibits  and/or 

file  substitute  proposed  findings  of  fact 
and  conclusions  and  replies.  Action  Sept. 

■  Because  of  pendency  of  petition  by 
Broadcast  Bureau  to  change  place  of  hear- 

ing, on  own  motion,  continued  Sept.  12 
hearing  to  date  to  be  set  by  subsequent 
order  in  proceeding  on  am  applications  of 
Smackover  Radio  Inc.,  Smackover,  and 
Magnoha  Bcstg.  Co.  (KVMA),  Magnolia, both  Ark.  Action  Sept.  4. 

BROADCAST  ACTIONS 

By  Broadcast  Bureau 
Actions  of  Sept.  H 

KSIG,  KSIG  Bcstg.  Inc.,  Crowley,  La.— Granted  relinquishment  of  positive  control 
by  Hirsch  J.  SchoU  through  sale  of  stock 

Continued  on  page  117 

Delay  for  overlap  rule 

Some  dozen  communications 

law  firms,  on  behalf  of  their  cli- 
ents, Friday  asked  FCC  to  extend 

comment  deadline  on  FCC  pro- 
posal to  restrict  allowable  duopoly 

and  overlap  of  multiple-owned 
stations  from  Sept.  20  to  Oct.  22 
(At  Deadline,  July  16). 

FCC  has  proposed  "to  sharply 
revise  approach  toward  duopoly 
.  .  .  utilized  for  more  than  20 

years,"  lawyers  said  and  that 
they've  been  unable  to  give  matter 
proper  study. 
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PROFESSIONAL  CARDS 

JANSKY  &  BAILEY 
Offices  and  Laboratories 

1339  Wisconsin  Ave.,  N.W. 

Washington  7,  D.C.  FEderai  3-4800 
Memher  AFCCE 

COMMERCIAL  RADIO 
EQUIPMENT  CO. 

Everett  L.  Diliard,  Gen.  Mgr. 
Edward  F.  Lorentz,  Chief  Engr. 

INTERNATIONAL  BLDC. 
Dl  7-1319 

WASHINGTON  4,  D.  C. 
Member  AFCCB 

RUSSELL    P.  MAY 
711  14th  St.,  N.W.  Sheraton  BIdg. 

Washington  5,  D.  C. 
REpublic  7-3984 
Member  AFCCE 

GUY  C.  HUTCHESON 

P.O.  Box  32      CRestviev^  4-8721 
1100  W.  Abraiti 

ARLINGTON,  TEXAS 

HAMMETT  &  EDISON 
CONSULTING  RADIO  ENGINEERS 

Box  68,  International  Airport 
San  Francisco  28,  California 

Diamond  2-5208 
Member  AFCCE 

J.  G.  ROUNTREE 
CONSULTING  ENGINEER 

P.O.  Box  9044 
Austin  17,  Texas 
CLendale  2-3073 

PETE  JOHNSON 

Consulting  am-fm-tv  Engineers 
Applications — Field  Engineering 

Suite  601       Kanawha  Hotel  BIdg. 
Charleston,  W.Va.    Dickens  2-6281 

RAYMOND  E.  ROHRER 
&  Associates 

Consulting  Radio  Engineers 
436  Wyatt  BIdg. 

Washington  S,  D.  C. 
Phone:  347-9061 
Member  AFCCE 

JAMES  C.  MeNARY 
Consulting  Engineer 
National  Press  BIdg. 

Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFCCE 

A.  D.  Ring  &  Associates 
41  Years'  Experience  in  Radio Engineering 

1710  H  St.,  N.W.  Republic  7-2347 
WASHINGTON  6,  D.  C. 

Member  AFOOB 

L.  H.  Carr  &  Associates 
Consulting 

Radio  Cr  Television 
Engfneers 

Washington  6,  D.  C.      Fort  Evans 
1000  Conn.  Ave.       Leesburg,  Va. 

Member  AFCCE 

SILLIMAN,  MOFFET 
&  KOWALSKI 
1405  G  St.,  N.W. 
Republic  7-6646 

Washington  5,  D.  C. 
Member  AFCOE 

JOHN  B.  HEFFELFINGER 

9208  Wyoming  PI.    Hiland  4-7010 

KANSAS  CITY  14,  MISSOURI 

ViR  N.  JAMES 
CONSULTING  RADIO  ENCINtERS 
ApplieaKons  and  FieM  Engiiie«rliig 

232  S.  Ittnlne  St. 
Phone:  (Area  Code  303)  333-55«2 
DENVER  22,  COLORADO Urmb*T  AfCOK 

MERL  SAXON 

CONSULTING  RADIO  ENCINEER 
622  HMkInt  Street 

Lafkin,  Tcxii 
NEptnne  4-4242    NEptuBt  4-9558 

E.  HAROLD  MUNN,  JR. 
BROADCAST  ENGINEERING 

CONSULTANT 
Boi  220 

Coldwater,  Michigan 
Phone:  BRoadway  8-6733 

—Established  1926— 
PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J. 
Pilgrim  6-3000 Laboratories,  Great  Notch,  N.  J. 

Memher  AFCCE 

GAUTNEY  &  JONES 
CONSULTING  RADIO  ENGINEERS 
930  Warner  BIdg.  National  8-7757 

Washington  4,  D.  C. 
Member  AFCCE 

KEAR  &  KENNEDY 

1302  18th  St.,  N.W.   Hudson  3-9000 
WASHINGTON  6,  D.  C. 

Member  AFCCE 

GEO  P  ADAIR  ENG  CO. 
CONSULTING  ENGINEERS 

Radio-Television 
Communications- Electronics 

1610  Eye  St.,  N.  W. 
Washington,  D.  C. 

Executive  3-1230  Executive  3-5851 
Member  AFCOE 

JULES  COHEN 
Consulting  Electronic  Engineer 

617  Albee  BIdg.    Executive  3-4616 
1426  G  St.,  N.W. 

Washington  5,  D.  C. 
Member  AFCOE 

JOHN  H.  MULLANEY 
and  ASSOCIATES 

A  Division  of  Mvltreniet,  Inc. 
2000  P  St..  N.W. 

WatkMgtM  6,  D.  C. 
Coiwiibia  5-46<6 
Mtmitr  ATOOB 

WILLIAM  B.  CARR 
Coruulting  Engineer 
AM— FM— TV 
Microwave 

f.  O.  Bex  t32S7 
Fert  Worth  U,  Teu* 

BUtter  1-1551 

SPOT  YOUR 

FIRM'S  NAME 
HERE  ..  . 

GEORGE  C.  DAVIS 
CONSULTING  ENGINEERS 
RADIO  0  TELEVISION 

527  Muntey  BIdg. 
STerling  3-0111 Washington  4,  D.  C. 
Member  AFCOE 

Lohnes  &  Culver 

Munsey  Building      District  7-8215 
Washington  4,  D.  C. 
Member  AFCCE 

A.  EARL  CULLUM,  JR. 
CONSULTING  ENGINEERS 
INWOOD  POST  OFFICE 

DALLAS  9.  TEXAS 

MEIrose  1-8360 Member  AFOOB 

WALTER  F.  KEAN 
CONSULTING  RADIO  ENGINEERS 

Associate 
George  M.  Sklom 

19  E.  Quincy  St.      Hickory  7-2401 Riverside,  III.    (A  Chicago  suburb) 
Member  AFCCE 

CARL  E.  SMITH 

CONSULTING  RADIO  ENGINEERS 
8200  Snowville  Road 
Cleveland  41,  Ohio 

Phone:  216-526-4386 
Member  AFCCE 

A.  E.  Towne  Assocs.,  Inc. 
TELEVISION  and  RADIO 

ENGINEERING  CONSULTANTS 
420  Taylor  St. 

San  Francisco  2,  Calif. 
PR  5-3100 

ERNEST  E.  HARPER 
ENGINEERING  CONSULTANT 

AM    FM  TV 
2414  Chucltanut  Shore  Rd. 
Beliingham,  Washington 

Telephone:  Regent  3-4198 

To  Bt  Seen  by  100,000*  ka4«n 
— among  them,  the  decidee-mek- 
ing  station  owners  and  OMaiC- ers,  chief  engiaeers  and  tecuW 
cians— applicants  for  am,  fa,  t« 
and  facsimile  facilities. 
*ARB  Continuing  Readership  Stw4f 

SERVICE  DIRECTORY 

COMMERCIAL  RADIO 
MONITORING  CO. 
PRECISION  FREQUENCY 

MEASUREMENTS 
AM-FM-TV 

103  S.  Market  St., 
Lee's  Summit,  Mo. 

Phone  Kansas  City,  Laclede  4-3777 

CAMBRIDGE  CRYSTALS 
PRECISION  FREQUENCY 
MEASURING  SERVICE 
SPECIALISTS  FOR  AM-FM-TV 

445  Concord  Ave., 
Cambridge  38,  Mass. 

Phone  TRowbridge  6-2810 

THE  CAPITOL  RADIO 
ENGINEERING  INSTITUTE 
ECPD  Accred.  Tech.  Inst.  Curricula 
3224  16  St.,  N.W.  Wash.  10,  D.C. 

Industry- approved  home  study  and  resi- 
dence programs  in  Electronic  Engineer- ing Technology  including  Specialized  TV 

Engineering,   Write  for  free  catalog. 

confacf 
BROADCASTING  MAGAZINE 

1735  DeSales  St.  N.W. 
Washington  6,  D.  C. 
■for  availabilities 

Phone:  ME  8-1022 



CLASSIFIED  ADVERTISEMENTS 

(Payable  in  advance.  Checks  and  money  orders  only.)  (FINAL  DEADLINE — Monday  preceding  publication  date.) 
•  SITUATIONS  WANTED  20^!  per  y/ord— $2.00  minimum  •  HELP  WANTED  25^  per  word— $2.00  minimum. 
•  DISPLAY  ads  $20.00  per  inch — STATIONS  FOR  SALE  advertising  require  display  space. 
•  AU  other  classifications  30^  per  word— ^4.00  minimum. 
•  No  charge  for  blind  box  number.  Send  replies  to  Broadcasting,  1735  DeSales  St.,  N.W.,  Washington  6,  D.  C. 
Applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance  separately,  please).  All  transcriptions,  photos, 

etc.,  sent  to  box  numbers  art  sent  at  owner's  risk.  Broadcasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 

RADIO  Help  Wanted— (Cont'd)  Help  Wanted— (Cont'd) 

Help  Wanted — Management 

Sales  manager  large  midwest  market  will- 
ing and  able  to  qualify  for  further  responsi- 

bility. Resume  and  performance  informa- tion preliminary  to  interview.  Box  501P, 
BROADCASTING. 

Seattle.  General  Manager,  sales  manager. 
Emphasis  on  sales.  Established,  full  time 
facUity.  Unusual  opportunity.  Prefer  north- 

west. Complete  details  including  personal 
sales  record,  salary  requirements  first 
letter.  Box  502P,  BROADCASTING. 

S^es 

St.  Louis  .  .  .  Good  salesman,  proven  sales 
backgroimd.  Management  experience,  or 
ready.  Top  independent,  multiple  chain, 
good  salary  plus,  please  write  fully.  Box 
141P,  BROADCASTING. 

Tbis  is  a  sincere  effort  to  find  a  young  man- 
experienced  and  GIFTED  in  radio  sales 
(and  with  some  announcing  ability)  who 
will  be  able  to  develop  to  become  man- ager of  WSIV  at  Pekin,  Illinois.  It  is  the 
only  radio  station  in  a  thriving,  growing 
city  of  30,000.  Present  owner  who  has  man- 

aged station  since  going  on  the  air  in  1946, 
and  who  has  shown  a  healthy  profit  each 
year,  will  train  young  man.  Salary  $125.00 
a  week  during  training  period  first  year, 
then  minimum  of  $125.00  a  week  plus  10% 
of  profits  as  manager.  Persons  applying 
should  be  one  who  naturally  is  thrifty;  and 
it  should  NOT  be  a  young  man  who  eats 
the  frosting  off  his  cake  first.  Give  details 
of  education,  experience,  health  of  self 
and  famUy.  Successful  applicant  may  have 
opportunity  to  share  ownership  in  new 
venture.  Apply  only  if  you  are  1)  gifted  in 
sales.  2)  young.  3)  can  announce  some,  4) 
civic  minded,  5)  have  at  least  two  years college. 

Salesman-staff  announcer  wanted.  Good 
salary-plus  commission.  Pro's  only  please. Box  448P,  BROADCASTING. 

Want  salesman/announcer.  Small  southern 
market.  Complete  resume.  Box  576P, 
BROADCASnNG. 

Opportunity  for  announcer-salesman.  South- west of  Chicago.  Send  resume.  Box  564P, 
BROADCASTING. 

Attention,  disc  jockeys  who  sell  your  own 
shows  .  .  .  put  it  on  channel  21,  independ- 

ent, progressive,  Fresno  market  station 
with  rates  that  compare  with  radio.  Late 
Bight  or  afternoon.  Extremely  rewarding 
commissions.  Resimie  and  pics  to  Harold 
Gann,  KDAS  TV,  Hanford,  California. 

"Major  market — competitive  market.  Seven AM  and  two  FM  radio  stations.  Only  three 
or  four  real  salesmen  selling  broadcasting 
in  town,  and  we  have  one  of  them  but  need 
one  more.  If  you  have  ever  announced  do 
not  apply.  Must  be  married,  obligated  and 
want  to  make  more  than  just  a  living.  We 
do  not  want  more  than  two  salesmen  but 
both  must  be  salesmen,  not  order  takers, 
draw  artists,  excusers,  copy  or  technician 
artists,  program  directors,  no  advertising 
agency  exiierience.  All  we  want  is  a  Num- 

ber One,  self-starting  salesman.  Do  not apply  unless  you  are  a  salesman  because 
no  one  will  be  fooled.  The  man  doing  the 
hiring  knows  nothing  but  sales  and  can  tell 
a  phony.  Over  $2,000  billing  at  15%  com- 

mission awaits  the  man  that  can  triple  this 
billing.  Write  direct,  sending  photo,  story 
of  sefi  and  family  and  sales  record,  to  Sam 
E.  Pendleton,  P.  O.  Box  20,000,  KSET  Radio, 
El  Paso,  Texas." 

Sales Technical 

Immediate  opening  salesman.  Salary,  com- 
mission. Send  snapshot,  experience,  refer- 

ences. KCHJ,  P.  O.  Box  1000,  Delano,  Cali- fornia. 

Experienced  radio  salesmen  that  are  in- terested in  working  in  Chicago  land  for  a 
fulltime  well  respected  am  station.  Because 
of  major  change  in  station,  we  want  men 
that  can  and  must  earn  over  $10,000  per 
year.  Time  is  of  the  essence.  Write  giving 
details  to  RADIO  WJOB,  372  W.  Ontario, 
Chicago  10. 

Experienced  salesman  for  permanent  posi- 
tion. Send  full  details  and  photo  to  WPAG, 

Ann  Arbor,  Michigan. 

Experienced  sales  manager,  capable  hand- 
ling promotion,  local  and  national  sales 

growing  syndicated  news  program  service. 
Investment  opportunity  to  $25,000.  Send  full 
resume,  references,  and  photo.  Public  Af- 

fairs Radio,  Inc.,  150  Broadway,  New  York 
38,   New  York. 

Announcers 

"Announcer-dj-lst  phone!"  1  kw  daytimer with  fast  pace  sound  1  Small  market.  Be 
your  own  boss — run  your  own  show!  Those 
with  limited  experience  can  get  a  good 
start  here.  Just  send  tape,  we'll  let  you know  if  you  can  make  the  grade.  New 
Mexico  growing  community!  Start  $70!" Include  short  resume  with  tape.  Box  413P, 
BROADCASTING. 

Announcer-salesman,  experience.  East  Coast. 
Box  384P,  BROADCASTING. 
Experienced  annouincer  for  Texas  network 
station.  Do  not  send  tape.  Box  393P, 
BROADCASTING. 

Opportunity,  married  staff  announcer.  Out- 
line experience.  KFRO,  Longview,  Texas. 

Station  in  very  smaU  Virginia  town  looking 
for  a  fulltime  salesman  and  announcer- salesman  or  announcer  with  first  class 
ticket.  Decency  and  responsibility  prime 
requirements.  WMNA  &  WMNA  FM, 
Gretna,  Virginia. 
Indiana  daytimer  with  new  fm,  needs  ex- 

perienced morning  man.  Phone  first  desir- able, but  not  necessary.  Some  news  and 
sports.  Contact  V.  J.  Kasper,  General  Man- 

ager,  WILO   AM-FM,   Frankfurt,  Indiana. 

Technical 

Engineer  of  good  character,  best  technical 
classifications.  South  Texas  station.  Box 
414P,  BROADCASTING. 

One  of  America's  top  radio  stations  ener- getic, enterprising  and  experienced  news 
director  needed  immediately.  If  you  can  get 
the  news  first  and  air  it  colorfully  and  fac- 

tually, send  tape,  resume  and  picture  to 
Frank  Page,  KWKH,  Box  1387,  Shreveport, La. 

Girl  for  traffic  and  continuity.  Send  com- 
plete information  to  Radio  KCOL,  P.  O. 

Box  574,  Fort  Collins,  Colorado. 
First  ticket  engineer  for  1000  watts  day 
in  southern  Maine.  Write  or  call:  John  A. 
Carlson,  WSME  radio  station,  P.  O.  Box 
1220,  Sanford,  Maine.  Phone  2464  or  2465. 

Chicago  am-fm  regional,  directional.  Chief 
engineer,  experienced,  permanent.  Open 
now  for  qualified  man.  Complete  details, 
salary  requirements,  first  letter.  Walter 
Kean,  19  E.  Quincey,  Riverside,  Illinois. 

WINZ— 50,000  watt  powerhouse  in  Miami 
seeks  a  top  notch  music  and  promotion 
director.  Must  now  be  in  a  comparable 
position.  Complete  resimie  with  photo  by 
letter  to  340  Biscayne  Blvd.,  Miami,  Florida. 
Chief  engineer  with  1st  class  license  wanted 
for  immediate  full  time  employment  at 
WSCH-FM.  1  Buchingham  Street,  Hartford 
3,  Conn. 
Immediate  opening,  1st  phone.  5  kw  DA-D. 
Experience  required.  Permanent  position. 
Excellent  opportunity  for  advancement  and 
development  in  the  suburban  N.Y.C.  area. 
WVIP,  Mount  Kisco,  N.  Y. 

Production — Programming,  Others 

Newsman  to  take  over  strong  local  news 
department,  must  gather,  edit  and  present 
news,  and  handle  short  daily  board  shift. 
WiU  have  full  time  use  of  mobile  imit. 
Contact  Frank  Haas,  WMRI,  Marion, 
Indiana,  NO  4-7396. 
Radio  program  director.  Must  be  man  of 
multiple  talents,  who  knows  good  music, 
does  good  air  show  and  can  create  good 
production.  10,000  watt  top  station  in  a 
three  station  market.  Possibly  some  tv 
exposure.  Immediate  opening.  Send  full 
details  first  letter.  Box  571P,  BROADCAST- ING. 

KWTX,  Waco,  Texas,  needs  good  aU  around 
local  newsman.  Must  be  able  to  gather, 
photograph,  write,  and  present  local  news 
on  television  and  radio.  Prefer  applicants 
from  Texas,  but  will  consider  others.  Send 
tape,  resume,  references  to:  News  Director, 
KWTX,  Waco,  Texas. 
News  reporters/protographer  wanted  .  .  . 
must  be  experienced  writer.  Motion  camera 
experience  helpful,  not  absolutely  neces- 

sary. WiU  consider  newspaper  or  extensive 
radio  news  background.  Apply  immediately News  Director,  WCIV  (Charleston,  S.  C.) 
Highway  703,  Mt.  Pleasant,  S.  C. 
Have  immediate  opening  on  Illinois  re- 

gional production  staff  for  a  creative  male 
writer  who  has  a  good  commercial  voice. 
Box  575P,  BROADCASTING. 
Newsmen  wanted.  Both  No.  1  and  No.  2 
positions  available.  Send  tape  and  resume 
to  WTLB,  Utica,  New  York. 
Negro  combo  needed,  capable  of  doing maintenance.  Radio  telephone  license  re- 

quired. Box  579P,  BROADCASTING. 
RADIO 

Situations  Wanted — Management 

Successful  station  manager.  Married, 
family,  10  years  major  market  radio  ex- 

perience. Desires  mid  Atlantic  area.  Top 
references,    Box    314P,  BROADCASTING. 
Sales  manager  desires  managership.  Present 
earnings  exceed  $20,000,  ten  years  in  top 
35.  Contract  only.  Confidential.  Box  418P, BROADCASTING. 

Manager  sales  manager,  Pennsylvania 
broadcaster,  nine  years  present  position. 
Young  hard  aggressive  worker.  Interested 
in  good  solid  offer.  Willing  to  invest.  Box 
440P,  BROADCASTING. 

Manager,  thoroughly  qualified.  Documented 
sales  and  administrative  ability.  Mature, 
civic  minded,  responsible.  Desire  locate 
south.  Top  employer  references.  Area 
$10,000.  Box  450P,  BROADCASTING. 
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Situations  Wanted — (Cont'd) Situations  Wanted — (Cont'd) Situations  Wanted — (Conf  d) 

Management 

Sales  manager  with,  successful  record  in 
medium  Florida  market  wants  to  relocate 
as  manager  with  growth-minded  owner- 

ship. Thorough  knowledge  of  sales,  pro- 
gramming, administration,  engineering.  Will 

consider  all  o'wners  who  want  genuine, thorough  management,  and  who  will  en- 
courage unlimited  growth.  Box  565P, BROADCASTING. 

General  manager,  17  years.  National,  re- 
gional and  local  sales  background.  Refer- 
ences. Top  annoiancer,  and  1st  phone.  Box 566P.  BROADCASTING. 

Manager:  successful  medium  market  radio 
manager  desiring  improvement.  Family 
man,  thirty  five,  knows  programming,  pro- 

motion, and  is  top  salesman.  Developer  of 
strong  personnel.  In  the  West,  willing  to 
relocate.  Box  567P,  BROADCASTING. 

Sales 

Salesman-announcer.  New  England  only! Contact  Bud  Wilkev,  Orange,  Mass.  Kings- 
dale  4-2780. 

Announcers 

Have  first  phone  will  travel.  Presently  em- 
ployed d.j.  desires  different  location.  Age 

20 — married — year  experience.  Robert  E. 
Lee.  461  Florida  Avenue,  Winter  Garden, 
Florida.  656-4255. 

Capable  yoimg  man  for  medium  market. 
Likes  fast  to  medium  format.  Box  500P, 
BROADCASTING. 

Available  at  last!  After  three  years  govern- ment employment  (mainly,  the  army), 
available  mid  October.  2V2  years  commer- 

cial experience,  24,  single.  Versatile,  reli- able, industrious,  efficient.  Non  screamer, 
knows  music.  Prefer  midwest,  wiU  con- 

sider others.  Tape,  picture,  resume.  Box 
504P.  BROADCASTING. 

S95  minimum.  Ohio,  Indiana,  Kentucky. 
College  graduate,  2  years  commercial  ex- perience. Hard,  dependable  worker.  Box 
506P,  BROADCASTING. 

Attention  Ohio,  Penna,  or  vicinity,  bright, 
smooth,  mature  delivery.  Now  in  major 
s.w.  market  with  top  afternoon  spot. 
Yankee  wants  to  get  home.  Your  format  no 
problem  for  eight  year  veteran.  26.  All markets  considered.  For  a  BIG  Sotmd 
Write  Box  507P,  BROADCASTING. 

He'll  go  places.  He  can  sell,  he  can  an- noimce,  he  likes  to  work,  and  he  likes 
people.  He'll  be  glad  to  send  you  his  resume 
and  tape.  He'll  go  places  anj-where  your station  is.  Box  508P.  BROADCASTING. 

Announcer,  dj,  experienced,  married,  effec- 
tive newscaster.  Veteran,  will  relocate  per- manentlv.  Box  561P,  BROADCASTING. 

An  appeal  for  each  of  your  listener's  needs — a  soothing  sound  when  the  need  is — for  relaxation;  an  informative  sound  when 
the  need  is — for  news  and  shopping  re- 

minders. Tape,  resume,  photograph  for- 
warded upon  request.  Box  562P,  BROAD- CASTING. 

Top  forty  combo,  lots  of  gimmicks,  seven 
years,  veteran,  family.  Tape,  photo,  re- 
stmie.  Metropolitan  south  only.  130  mini- mum. Box  o49P,  BROADCASTING. 

4^2  years  announcing  experience  all  phases 
adult  programming.  Presently  nite  man,  5 
kw,  net-afSliated,  mid  market.  Sell  soft 
but  deliver  hard  results.  Ready  for  bigger 
challenge,  bigger  market.  Tape,  photo,  re- 

sume to  prove  it.  If  your  sound  is  panics- 
ville  from  pod\mk^-^-Llle.  skip  this  ad  please. Box  563P.  BROADCASTING. 

Seeking  first  position,  trained,  will  relocate, 
college  graduate,  news,  rewrite,  production 
conscious,  professional  singer.  Box  510P, BROADCASTING. 

Experienced,  versatile  news  director,  sales- 
man, play  by  play  annoimcer  and  per- 

sonality disk-jockey.  Two  years  college; 
broadcasting  school  graduate.  Prefer  Il- 

linois. Jay  K.  HoUoway,  Paxton,  Illinois, 
phone  1112. 

Announcers 

150  mile  vicinity  of  N.Y.C.  DJ,  announcer, 
41/2  years  experience.  Family  man.  Box 573P,  BROADCASTING. 

Aimotincer,  d.j.,  good  tight  board,  married. 
Willing  to  relocate.  Box  512P,  BROADCAST- ING. 

Available  immediately,  1  year  experience, 
pace  radio.  Already  in  top  50  market.  Radio 
school  graduate.  Plan  marriage.  Need  secur- 
ity.  Box  513P.  BROADCASTING.  
Yoimg,  experienced,  announcer,  desires 
position  in  midwest.  Excellent  newscast- 
ing.  Box  547P,  BROADCASTING.  
lop  rated  deejay,  foiu-  years  medium  major market,  excellent  references.  Box  514P 
BROADCASTING. 
Experienced  aimouncer — first  class  Licensed 
combo  chief.  Available  immediately.  No 
tapes  sent.  Recommendations.  Good  pay, 
living,  working  conditions  wanted.  Mid 
Atlantic  or  Florida,  ilr.  Downie,  23  North 
Governors  Avenue,  Dover,  Delaware,  734- 3326. 

Announcers 

Experienced  chief-engineer,  announcer  in 
all  phases,  five  years,  plus  college,  desires 
good,  sound  position  in  the  middle  Atlantic states.  WlU  be  available  in  mid  October 
after  release  from  service.  Box  516P, 
BROADCASTING. 
1st  phone,  announcer,  experienced,  tight 
board,  creative,  ham  license  prefer  Chicago- land.  Box  574P,  BROADCASTING. 
Negro,  announcer,  special  programming, 
radio  -  television.  Graduate  outstanding 
broadcasting  school,  adult,  married,  3  year 
coUege.  wiU  relocate.  5013-lOth  Street  NJE., 
Washington,  D.  C.  LAwrence  6-7930. 
News  director  of  network  affiliate,  seeking 
larger  market.  Good  voice,  veteran,  mar- ried. Experienced  in  all  phases  of  radio. 
Prefer  midwest.  Box  519P,  BROADCAST- 
ING^  

Attention  midwest,  announcer/dj.  First 
phone,  experienced,  good  voice.  Top  rated 
morning  man  in  metro  market.  Married, 
S140  week.  No  small  markets  please.  Box 
515P,  BROADCASTING. 
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Situarions  Wanted — (Cont'd) Situations  Wanted— (Cont'd) Help  Wanted— (Cont'd) 
Announcers 

Newscaster,  d.j.  Experienced,  not  a  floater, 
operate  fast  board,  tight  production.  Au- 

thoritative news.  Not  a  prima  donna.  Box 
509P,  BROADCASTING. 
Swap,  imagination,  conscientiousness,  one 
year  experience  in  announcing  and  produc- 

tion for  challenging  position  in  radio. 
Know  studio  equipment  very  well;  can 
handle  emergencies.  Letter  describing  open- 

ing brings  resume,  picture,  tape  and  other 
requirements.  Box  510P,  BROADCASTING. 
Personality  dj.  Tight  production,  ready  to 
move  up.  Will  travel.  Box  511P,  BROAD- CASTING. 

Announcer,  dj  .  .  .  2'/2  years  experience .  .  .  veteran,  23,  single,  presently  employed. 
East  coast  preferred  Will  consider  other 
areas.  Steve  Irwin,  8  Pinetree  Drive,  Farm- 
ingdale.  New  York.  MY  4-3685. 
Announcer  seeks  position  in  east.  Married. 
One  child.  TV  experience.  Box  333P, BROADCASTING. 

Announcer,  newscaster,  will  also  do  sales, 
tight  production,  go  anywhere,  willing  to 
work,  like  chance  to  prove  himself.  Box 
337P,  BROADCASTING. 
Hold  everything!  Here  I  am.  Young,  alert, 
dependable,  married,  announcer/dj.  Tight 
board.  Will  relocate.  Box  361P,  BROAD- CASTING. 

Technical 

First  phone,  presently  temporarly  employed 
at  major  UHF,  desires  position  as  studio 
engineer,  prefer  east.  Box  394P,  BROAD- CASTING. 

Chief  engineer  now  employe  of  am-fm 
station,  seeking  new  position  in  radio  sta- tion or  related  field  in  New  York.  New 
Jersey  area  by  October  the  15th.  No  an- nouncing.  Box   253P,  BROADCASTING. 
Outstanding  record  in  management  with 
emphasis  on  sales  desires  change  to  me- dium or  small  market.  Increase  in  sales 
with  new  ideas  my  specialty.  Box  505P, 
BROADCASTING. 

Chief  31/2  years,  sales,  announcer,  perma- 
nent, $100.  Kelly  929  East  Westfield  Boule- vard, Indianapolis,  Indiana. 

Engineer;  1st  phone,  Kansas  City  area, 
available  immediately.  Call  GL  2-8063. 
First  phone  with  directional  experience 
wants  to  learn  announcing.  Maintenance 
ok.  Married,  22,  white.  Sober,  dependable. 
Any  area  considered.  Call  Alpine  2-3475 Ashville.  North  Carolina,  27  Belmont  Ave., 
Larry  Rodgers. 

Transmitter  and  two-way  engineer.  Rt.  2, 
Box  483-A,  Griffin,  Georgia. 

Top-flight  engineer  capable  of  design,  con- struction &  maintenance.  Have  managed 
and  engineered  FM  Stereo  station  from 
ground  up.  Reply  only  if  position  is  for 
chief  .director  of  engineering  or  is  other- 

wise connected  with  management  or  owner- 
wise  connected  with  management  or  owner- 

ship. Can  and  will  invest  if  opportunity 
indicative.  First  phone,  B.S.,  previous  R&D 
exp.,  teaching  exp.,  successful  FCC  appls., 
etc.  Will  answer  all  replies  immediately. 
Prefer  east  or  west  coast  unless  unusually 
superb  opportunity.  Box  551P,  BROAD- CASTING. 

Production — Programming,  Others 

Aggressive  news  director,  family,  four 
years  in  television.  Neat,  public  relations, 
news,  hustler,  worker.  Prefer  small  Texas 
city.  Presently  four  station  market.  Box 
503P,  BROADCASTING. 
Ownership  change  available  immediately! 
Radio-tv  director  of  news!  15  years  ex- 

perience at  progressive  news  stations.  Or- ganization and  maintenance  of  top  flight 
departments.  Tv  exp.  includes  filming  16mm 
B&H  BOLEX  and  ORICON  SOF.  Proc- 

essing, editing  of  film.  SOF  interviews. 
Writing  narration.  Also,  top  rated  airman. 
Box  464P,  BROADCASTING. 

Production — Programming,  Others 

Resourceful  newsman  seeks  major  market 
radio  or  tv  position.  Aggressive;  can  write, 
gather,  deliver,  edit  film.  On  camera  ex- 

perience. Married,  children,  B.S.  in  Com- munications.  Box  465P,  BROADCASTING. 
After  nineteen  years  on  the  programming 
side  of  radio  and  tv,  why  should  I  look 
for  the  ordinary?  Family,  reliable,  sober, 
talented,  honest,  and  humble.  Name  it,  I've done  it,  with  success.  Best  references. 
Nothing  down,  easy  payments — if  there's  a future.  Box  518P,  BROADCASTING. 

Metro  pd  prefers  production  position,  col- lege grad.,  married,  draft  exempt,  eight 
years  experience.  Production  audition  and 
resume  available.  Major  market  anywhere. 
Box  520P,  BROADCASTING. 
Announcer,  account  executive:  experienced, 
college,  production,  desire  news  exposure. 
Box  582P,  BROADCASTING. 
Network  experienced  major  market  news 
director  wants  challenge;  opportunity;  ad- 

vancement to  even  larger  market.  Proficient 
as  administrator;  broadcaster;  writer;  inter- 

viewer. Pleasant  authoritative  voice.  De- 
sires radio  and/or  television.  Box  553P, 

BROADCASTING. 

Answer  this  ad!  Leads  to  an  experienced 
and  intelligent  programman,  with  a  proven 
adult  music  talk  format.  14  years,  10  pd, 
married,  college,  rpesently  employed  Chi- cago. Perform  well  in  all  capacities  and 
supervision.    Box    554P,  BROADCASTING. 

Newsman — now  working  metropolitan  area. 
Aggressive,  mature,  experienced  all  phases 
of  gathering,  editing,  air  edlivery  for  radio- tv.  Box  555P,  BROADCASTING. 

TELEVISION 

Help  Wanted — Sales 
Excellent  opportunity  for  self  starting  sales- 

man willing  to  work  hard  selling  local  ac- 
counts. Guarantee  with  commission  set-up with  protected  account  list.  Oldest  UHF  in 

country.  Men  with  radio  experience  con- sidered. Send  resume  to  Dave  Berlin,  WSBA 
TV,  York,  Penna. 

Announcers 

If  you  are  a  top  flight  on  the  air  television 
newscaster,  we  want  you.  Salary  open. 
Sen  dresume  and  SOF  or  audio  tape  to 
Redd  Gardner,  General  Manager,  KCRG 
TV.  Cedar  Rapids,  Iowa. 
Staff  announcer.  Immediate  opening  in 
major  southeastern  market  for  top  man, 
with  emphasis  on  news,  sports  and  com- mercial. Send  resume  and  SOF  or  VTR  to 
Box  449P,  BROADCASTING. 
A  CBS  afaiiate  in  sunny  San  Antonio, 
Texas,  seeking  versatile  staff  announcer, 
rush  audio  or  video  tape  and  job  history 
to.  Program  Director,  KENS  TV,  Box  #2171. 

Technical 

Major  tv  outlet  in  southern  California  seek- 
ing top  flight  transmitter,  maintenance  and 

operations  supervisor.  RCA  TT50  AH.  Salary 
in  excess  of  $10,000.  Box  36537,  Los  Angeles. 
California. 
Max  power  VHF  television  and  associated 
AM  outlet  in  midwest  medium  market  has 
need  for  a  Chief  Engineer  to  work  under 
supervision  of  Director  of  Engineering. 
Will  consider  a  man  with  supervisory  ex- 

perience who  has  a  strong  background  in 
maintenance.  Salary  commensurate  upon 
experience.  Reply  to  Box  444P,  BROAD- CASTING. 

Engineer,  best  technical  qualifications,  re- liable character,  for  VHF  Texas  resort  city. 
Box  433P,  BROADCASTING. 

Control  room-transmitter  engineer  for  up 
state  New  York  station  with  planned  im- 

provements. Must  have  first  class  license. 
Send  details  in  first  letter.  Box  439P, 
BROADCASTING. 

1st  phone,  studio-transmitter  duty.  Open 
immediately.  Reply  or  call  Vern  Totten, 
Chief  Engineer,  KXLF  TV,  Butte,  Montana. 

Technical 

Expansion  in  power  and  operating  hours  of 
tv  station  creates  immediate  need  for  ad- 

ditional experienced  first  phone  engineers 
for  our  tv  and  radio  stations.  Excellent 
working  conditions  with  progressive  or- 

ganization. Contact  WBOC-TV,  Salisbury, Md.  Ask  for  Mr.  Ward. 

Immediate  opening,  transmitter  engineer. 
Some  maintenance  but  mostly  operational 
duties.  TV  experience  desirable  but  not 
requisite.  Thomas  B.  Jones  Jr.,  Chief  Engi- 

neer, WSVA  AM-FM-TV,  Harrisonburg, 
Virginia. 

Experienced  studio  and  maintenance  tech- nicians. Permanent  positions  in  expanding 
operation.  Scale  to  $170  weekly.  Contact 
Chief  Engineer,  WTTW,  1761  East  Museum 
Drive,  Chicago  27,  Illinois. 

Production — Programming,  Others 
TV,  radio  news  man  permanent  opening 
for  combination  radio,  tv  news  man.  Must 
be  experienced  in  gathering  and  writing 
local  news,  radio  news  delivery  and  still 
and  motion  picture  coverage  for  tv.  Send 
pictures,  tape  an  dresume  KKTV-KGHF, Pueblo,  Colorado. 

Tv  Professionals — Expanding  VHF  in  south- 
eastern capital  city  needs  ambitious  man 

with  solid  background  in  announcing,  cap- 
able of  preparing  and  airing  major  sports 

and  news  programs.  Multiple  ownership 
station  noted  for  intelligent,  responsible 
programming.  Salary  commensurate  with 
experience.  Excellent  company  benefits. 
ALSO  desire  a  REPORTER-PHOTOGRA- 

PHER to  join  present  six-man  news  team. Will  consider  promising  young  man  with 
good  basic  experience  or  journalism  gradu- 

ate. Fine  opportunity  to  move  up  with  top 
flight  news  station.  Please  forward  com- 

plete resume  and  recent  photo  to  Box 
446P,  BROADCASTING. 
TV  station  in  large  midwestem  market 
wants  experienced  Weathercaster.  Must  be 
personable  and  believable,  with  working 
knowledge  of  fundamental  meteorology.  Ex- 

cellent opportunity.  Send  video  tape  or 
audio  tape  and  pictures,  plus  resume,  in- 

cluding minimum  salary  requirements  to 
Box  447P,  BROADCASTING. 

Production  manager  to  supervise  directing 
staff  and  integrate  studio  production  with 
station  operations.  Previous  supervisory  ex- 

perience essential.  Send  resume  and  photo 
to  Fred  Griffiths,  WJAR-TV,  Providence, Rhode  Island. 

TELEVISION 

Situations  Wanted — Management 

15  year  broadcasting  executive  seeking  man- 
agement slot  with  chain  or  medium  major 

market  station.  Solid  background  in  aU 
operations  procedures,  creative  functions, 
programming,  commercial  production — be- hind a  desk  in  the  control  room  or  studio. 
Mature,  responsible,  dedicated  professional. 
Excellent  record  as  agency  v.p.  and  with 
top  station  group.  If  you  need  know-how 
and  flexibility  at  the  management  level, 
your  inquir.v  will  be  welcomed.  Box  521P, BROADCASTING. 

Sales 

Employed,  seasoned  announcer  seeks  staff 
position  plus  host  assignment  on  live 
children's  and/or  teen's  show.  Extensive commercial  experience  in  both.  My  good 
taste,  youthful  appearance,  intelligent  at- 

titude valuable  to  prestige  station  search- 
ing for  clean-cut  personality  to  compliment 

station  image.  Box  435P,  BROADCASTING. 

Top  production  man,  now  employed  opera- 
tions manager  seeking  opportunity  to  prove 

self  in  television  sales.  Exceptional  back- 
ground. Resume  available.  Box  569P, 

BROADCASTING. 

Announcers 

Exceptionally  versatile  personable  tv  an- nouncer, newscaster,  emcee.  College  grad., 
39,  reliable,  move  anywhere  but  prefer 
southeast.  Box  522P,  BROADCASTING. 
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Situations  Wanted — (Cont'd) For  Sale— (Cont'd) For  Sale — (Cont'd) 

Announcers 

College  graduate,  young,  married,  two  years 
radio  experience,  currently  in  five  station 
market.  Desire  start  in  television,  have 
good  knowledge  of  TV,  experienced  in  di- 
rectine.  and  production.  Box  54eP,  BROAD- 
CASTfN'G. 

Technical 

Experienced  first  class  engineer,  now  radio 
chief,  desires  job  in  tv  engineering  under 
chief.  Willing,  sober,  reliable.  Best  refer- ences. Box  5oOP,  BROADCASTING. 

Engineer  with  ten  years  of  television  ex- 
perience, seven  as  maintenance  chief. 

Presently  employed,  responsible  position. 
References,  prefer  midwest.  Box  523P, 
BROADCASTIXG. 

Ampex  VTR  maintenance  engineer,  etv  or 
commercial.  4  years  tv  operation,  and  main- 

tenance experience,  age  27.  responsible,  pre- 
fer midwest  or  south.  Box  468P,  BROAD- CASTING. 

Am  considered  by  present  management  a 
superior  engineer  with  thorough  knowledge 
AlI-FM  (Theory  &  practice).  Want  crack 
at  TV  Cgood  theory — little  practice).  Can make  token  investment  as  act  of  faith  in 
what  I  consider  a  good  opportunity.  Box 
552P.  BROADCASTING. 

Production — ^Programming,  Otbers 

Director,  production  5uper\"isor:  desires permanent  position  in  larger  market. 
Genuine  professional  interest.  Eixperience 
in  film,  programming,  news,  with  emipha- 
sis  on  directing-local  production.  College 
graduate,  married,  reliable.  Will  relocate. 
Box  557P,  BROADCASTING. 

News  director  or  editor.  Six  years  experi- 
ence reporting,  writing,  producing  news- casts, documentaries.  editorials.  Med  ill 

graduate.  Box  558P,  BROADCASTING. 

WANTED  TO  BUY 

Equipment 

Complete  nitewatch  tmit  wanted.  Also 
Magnacorder  transports  and  or  complete 
units.  Box  577P,  BROADCASTING. 
1  kilowatt  am  transmitter  in  good  condition. 
KSJB,  Jamestown,  North  Dakota. 

WANTED  TO  BL^^ 

Stations 

Problems  got  you?  Located  in  Ohio.  Penna, 
Delaware.  Marvland.  Virginia.  North  Caro- lina, etc.  Market  25.000  to  100,000.  Want 
to  sell?  All  rephes  acknowledged.  Private 
group  of  advertising  executives.  Box  365P, 
BROADCASTING. 

Interested  in  am  cp  or  sensibly  priced  sta- tion in  medium  market.  No  brokers  please. 
AH  renUes  held  confidential.  Box  437P 
BROADCASTING. 

Pennsylvania  broadcaster  interested  in  pur- 
chasing smaU  radio  station.  Ohio,  Virginia, 

New  York,  Maryland,  North  Carolina.  Re- 
pUes  confidential.  Box  599P,  BROADCAST- ING. 

Experienced  broadcaster  seeks  non-metro- 
poUtan  station  billing  S30  to  S6O.00O.  Have 
cash  for  down  payment  and  operating. 
Location  open — looking  for  a  home.  Box 560P,  BROADCASTING, 

For  Sale 

Equipment 
Two  audio  jackpanels  (48  jacks  each) 
Trimm  96-02,  seven  ADC  PJ-12  patchcords. Gray  108  transcription  arm.  John  Reiser, 
31054  Beechnut,  Wayne,  Michigan. 

Equipment 
ATC  cartridge  machine,  reconditioned  with 
new  nutronic  heads,  a-1  shape;  S450.  Gates 
CB-11  console  turntable  with  gray  arm  and 
cartridge;  S120.  F.  A.  SteUoh.  1618  East 
Menlo.  Shorewood,  Wisconsin. 

One  complete,  readv  to  use,  nothing  else  to 
buv:  G.E.  Studio  Camera  chain.  Houston 
fearless  trinod.  3  B&L  lenses.  GX.  Monitor, 
Power  suopUes,  channel  amplifier.  Write 
WSIL  TV."  Harrisburg.  IlUnois. 
7  CoUins  tane  cartridge  machine,  $275  each. 
2  Gates  sta-levels,  S150  each.  Box  125. 
Lafayette  Hill,  Penna. 
Closed  circuit  and  broadcast  television 
\-ideo  monitors — ^model  change  and  demo 
units,  used  with  new  warrent>",  8".  14".  17", 21" — metal  cabinets,  10  megacycle  video — 
price  S150.00  each  and  up.  Call  or  write 
Miratel  Electronics.  Inc..  1st  St.  SE&Rich- 
ardson.  St.  Paul  12.  New  Brighton,  aiinne- 
sota-phone  number  ME  3-1742. 
One  set  of  G.E.  20  KW  (peak)  Harmonic 
Filte'-s  T^-ne  4P12C1  for  ch.  7  in  good  con- 

dition. rVoIv  to  E.  M.  Tink.  Director  of 
Engineering.'  KW WL-TV,    Waterloo,  Iowa. 
Tv  cruiser — GMC  diesel  bus,  excellent  con- 

dition. Camera  platforms,  interior  racks, 
electrical  system.  25  kw  Onan  Generator, 
5  ton  air-conditioning,  storage  compart- ments. Com-Dlete  mobile  cruiser  ready  for 
cameras.  \-iQeo  recorders.  For  details  write 
Box  472P,  BROADCASTING. 
Gates  Cartritape.  2  Playback  Units  and 
Record  Amnlifiers.  approximately  six 
months  old.  Good  condition  S795.00.  Sparta 
Electronic  Corporation.  6430  Freeport  BoiUe- vard.  Sacramento,  California. 
New  ITA  multiolex  S675.  new  cost  S1295. 
Box  438P.  BROADCASTING. 

Xmission  Line;  Teflon  insulated,  l=s"  rigid, 
51.5  Ohm  Sanged  with  bxiUets  and  all  hard- ware. New— untised.  20  foot  length  for 
S-MD  00.  Quantitv  discotmts.  Stock  list  avail- able. Sierra-Western  Electric.  1401  iliddle 
Harbor  Road,  Oakland  20,  California.  Tem.- plebar  2-3527.   

Will  buv  or  sell  broadcasting  equipment. 
Guanantee  Radio  &  Broadcasting  Supply 
Co.  1314  Iturbide  St.,  Laredo,  Texas. 

Am,  fm,  tv  equipment  including  trans- 
mitters, orthicons,  iconoscopes,  audio,  moni- tor^ cameras.  Electrofind  440  Columbus 

Ave.,  N.Y.C. 
For  sale:  RCA  1000  wart  fm  transmitter, 
model  No  BTF-IC.  Crvstal  units  and  spares 
for  102.9  and  103.9  mcs.  AU  spare  parts  and 
tubes  on  hand.  Approx.  180  feet.  RG  19- ICoax.  Asking  orice  S2.80O.  Come  and  get 
it.  Box  336P.  BROADCASTING. 
Television  camera  kit,  easy  to  build  step 
bv  steD  instructions,  suitable  for  Ham  TV, 
educational,  industrial,  medical  uses.  Crafts- men Instrument  Labs  Inc..  60-30  34th  Ave., 
Woodside,  Long  Island.  New  York. 
Audio  equipment  .  .  .  plug  in  amplifiers, 
ve-t'cal  attenuators.  List.  Box  156P, BROADCASTING^  

Complete  UHF  Dumont  TV  transmitter 
1  kw  S7,500.  KCHU  TV,  Box  18,  San 
Bernardino,  California. 

One  tised  RCA  t>"Pe  5-D  S'l  kw  broadcast 
transmitter  comnlete  excent  for  intercon- necting cables.  In  excellent  condition  with 
large  stock  of  spare  tubes  and  spare  parts. 
For  technical  information  write  or  call, 
L  A  Brogger,  Chief  Engineer,  Radio  sta- tion KL'OM,  Universitj-  of  Minnesota.  For 
bid  blanks  v.-rite  or  call,  purchasing  agent Unlversitv  of  Minnesota.  404  MorrUl  Hall, 
Minneaoolis    14.  IMinnesota. 
Meastirement  UHF  Noise  and  Field  strength 
me'ei-  model  125  less  antenna.  S150.  Western 
Electric  KS  5799L3  \-ideo  monitor.  S97.50. 
General  radio  916A  Bridge.  S275.  Com- 
mimlcations  Ser%-ice  Inc.,  3209  Canton Street.  Dallas.  Texas. 

WE  23-c  console  S35O.00.  Rust  rem.ote  108-OF 
Control  S425.00,  Magnecord  PT^G  amplifier 
S75  00  Good  condition  both  operation  and 
anpearance.  Harold  Roney,  HendersonvtUe, Tennessee. 

Equipment 
Gates  101  Tape  Unit.  Needs  cleaning  and 
adjustment.  Holds  101  spots.  $495.00.  Sparta 
Electronic  Corporation,  5430  Freeport  Bou- levard, Sacramento,  California. 

Must  sacrifice.  Two  >2)  G.Pi.  Kine  re- 
corders 'Model  PA-303^  One  has  a  Mauer 

sotmd  recording  head.  Eauioment  in  A-1 condition.  Box  525P,  BROADCASTING. 

BUSINESS  OPPORTUTsTTi^ Majority  owner  of  AM  station  operating 
well  in  black  needs  long  term  financing 
to  purchase  100^  of  station,  pay  other 
personal  obligations.  Value  of  station  ISO- 
ISO  thousand.  Need  110  thousand  for  10-15 
years,  buy-leaseback,  long  term  mortgage. 
SBIC.  etc.  Reolv  Box  321P.  BROADCAST- ING. 

Miscellaneous 

Comedy!  ■  Days.  Dates  and  Data"  is  a  col- 
lection of  patter,  bits,  one-line  fillers,  pro- 

gram ideas,  etc.  Current  samole  S3.00 — 
Show-Biz  Comedy  (Dept.  B),  65  Parkway 
Court.  BrookljTi  35.  New  York. 

Soar  with  original,  custom-made  stingers^ 
jingles.  Cash  or  tradeout.  Non-profit  or- 

ganization. Box  526P.  BROADCASTING. 
28.000  Professional  Comedy  Lines!  Topical 
laugh  service  featuring  deejay  comment, 
introductions.  Free  catalog.  Orben  Comedv 
Books,  Hewlett,  N.  Y. 

■•'Stinger  Series"  Forty  musical  cappers, 
stings,  pimctuators,  newly  recorded  in  Hi-Fi and  pressed  on  to  pure  vinyl  just  S9.95. 
Station  Services,  1st  National  Bank,  Peoria, Illinois. 

PsSTRUCTIONS 

FCC  first  phone  license  preparation  by 
correspondence  or  in  resident  classes. 
Grantham  Schools  are  located  in  Hollywood, 
Seattle,  Kansas  City  and  Washington."  Write for  cur  free  40-Dage  brochtire.  Grantham School  of  Electronics.  3123  GOham  Road 
Kansas  Cit\-  9.  Missouri. 

Annoimcing  programming,  console  opera- 
tion. Twelve  weeks  Intensive,  practical 

training.  Finest,  most  modern  equipment 
available.  G.  I.  approved.  Elkins  School  of 
Broadcasting,  2603  Inwood  Road,  Dallas  35, Texas. 

Elkins  Radio  License  School  of  Chicago — 
Sis  weeks  quality  Instruction  in  laboratory 
m^ethods  and  theory  leading  to  the  F.C.C. 
First  Class  License.  14  East  Jackson  St., 
Chicago  4,  Illinois. 
FCC  first  phone  license  in  six  weeks. 
Guaranteed  instruction  in  theory  and 
laboratorv-  methods  by  master  teachers. 
G.  I.  approved.  Request  free  brochtire. 
Elkins  Radio  License  School,  2603  Inwood 
Road.  Dallas.  Texas. 

Elkins  training  now  available  in  New 
Orleans  for  FCC  First  Class  License  in  5 
weeks.  Nationally  known  for  top  quality 

theory  and  laboratory  instruction.  Flkin'g; Radio  School  of  New  Orleans.  714  Masonic 
Temple  BuUding.  333  Saint  Charles  Avenue, New  Orleans.  Louisiana. 

Free  brochure  with  information  covering 
o'or  6  week  FCC  License  course.  Write  to Robert  E.  Johnson.  Pathfinder  School.  5504 
HoUj-wood  Blvd.,  Hollywood,  Calii.  Fall course  starts  Novem.ber  6. 

Be  prepared.  First  class  F.C.C.  license  in 
.six  weeks.  Top  quality  theory  and  labora- 

tory training.  Elkins  Radio  License  School 
of  Atlanta,  1139  Spring  St.,  N.W.,  -Atlanta, Georgia. 

San  Francisco's  Chris  Borden  School  of 
Modem  Radio  Technique  graduates  all  over 
the  cotmtry.  DJ  instruction,  alive,  active 
and  new.  September  class  open.  259  Geary 
Street.  San  Francisco,  California. 

Jobs  waiting  for  first  phone  men.  Six  weeks 
gets  you  license  in  only  school  with  op- erating 5kw  station.  One  price  includes 
everything,  even  room  and  board.  American 
Academv  of  Electronics,  303  St.  Francis 
St..  MobUe,  Ala. 

BROADCASTING,  September  17,  1962 115 



Instructions — (Cont'd) Help  Wanted— (Cont'd) 
For  Sale 

Train  now  in  N.Y.C.  for  FCC  first  phone 
license.  Proven  methods,  proven  results.  Day 
and  evening  classes.  Placement  assistance. 
Announcer  Training  Studios,  25  W.  43  N.  Y. 
OX  5-9245. 

Since  1946.  Original  course  for  FCC  first 
phone  operator  license  in  six  weeks.  Over 
420  hours  instruction  and  over  200  hours 
guided  discussion  at  school.  Reservations 
required.  Enrolling  now  for  classes  starting 
September  19,  January  9.  For  information, 
references  and  reservations,  write  William 
B.  Ogden  Radio  Operational  Engineering 
School,  1150  West  Olive  Avenue,  Burbank, 
California. 

RADIO 

Sales Stations 

WANTED  SALESMAN, 
for  metropolitan  market  to  become  part 
of  expanding  organization.  Unlimited  op- 

portunity. Need  man  not  afraid  of  com- 
petitive situation  and  with  ability  to  sell 

top  rated  station  with  fine  community 
image. 

Box  568P,  BROADCASTING 

■■■.W.S--".V.-.W--A"i^.VVJWVi^ 
KILOWATT  DAYTIMER.  $20,000  J 

Single  station  southern  market  with  20,000  ? 
in  county.   Building  and   property  not  in-  ? eluded  but  can  be  rented  for  $100  on  long  r 
lease  or  purchased  reasonably.  Requires  ex-  ̂  
perienced    buyer    with    minimum    of   29%  i 
cash.  Easy  payout.  tc 
CONTACT  TOM  DILLAHUNTY  f 

Texarlcana,  Arkansas  5i 
22-3771  f 

Help  Wanted 

Opportunities    for    Salesmen,    Program  Di- 
■*  rectors,  and  Announcers.    Chain  expanding C  into  2   Major   Markets.    Rush   your  Story,  K 
\  Reference,  Picture  and  Tape  to:  K 
%  Radio  Broadcast  Services 
ly  131   Adams  N.E. 
^  Albuquerque 

Management 

r 

BELIEVE  IN 
AUTOMATION? 

Young,  successful  station  manager, 
ready  for  promotion  and  stymied 
with  ownership  not  aware  of 
changes.  This  man  will  have  a 

U  chance  to  organize  and  direct  sales 

1 1  for  radio  automation.  If  he  can 
V*  understand  and  sell  to  stations  every- 
U  where,  there  is  a  future  involving 

y  profit-sharing  and  ownership.  Low 
U  salary  to  start,  rising  with  perforni- 

Box  529P,  BROADCASTING 

Announcers 

WANTED 
Experienced  announcers  with  deep,  mellow, 
warm  and  mature  voices.  50,000  watt  sta- 

tion needs  voices  to  match  beautiful  sound 
of  music.  Send  tape,  resume,  picture  and 
salary  expected.  Confidential. 

Box  401M,  BROADCASTING 

Technical 

RADIO  CHIEF  ENGINEER 
WROW,  full  time  regional  at  Albany, 
New  York,  needs  well  qualified  chief. 
No  announcing  required.  Write  B.  H. 
Smith,  P.  O.  Box  10,  Albany,  New  York. 

BROADCAST  SALES 
ENGINEER  WANTED 

ITA  is  again  looking  for  qualified  sales 
engineers.  This  is  the  fourth  time  we 
have  run  this  ad.  Each  time  we  have 
done  so,  we  have  selected  a  number 
of  aggressive  broadcast  engineers  who 
ar  now  engaged  in  a  successful  career of  selling. 

We  are  looking  for  people  with  a 
strong  technical  background  in  AM, 
FM  and  TV  who  are  confident  they  can 
represent  and  sell  ITA  equipment. 
Position  requires  responsible  individ- 

uals capable  of  handling  a  lucrative 
territory.  A  good  salary  plus  incentive 
and  travel  expenses  are  provided  to 
the  qualified  applicants.  Applications 
will  be  accepted  from  all  parts  of  the 
country.  Send  resume  to. 

ITA  ELECTRONICS  CORP. 
BROADCAST  SALES  DEPT. 
130  EAST  BALTIMORE  ST. 

LANSDOWNE,  PA. 
ATTENTION:  A.  S.  TIMMS 

SALES 

Midwest  metro  full-time  needs  experi- 
enced salesman  immediately.  Top  earn- 

ings for  top  man  in  27th  market.  Send 
resume  to  Jim  Nathan,  Sales  Manager, 
WINN  Radio,  Louisville,  Kentucky. 

TELEVISION 

Help  Wanted — Management 

WXIX-TV  CHANNEL  18 

Looking  for  a  hard  hitting  commer- 
cial staff,  for  hard  sell  station. 

Right  men  must  beheve  in  future 
of  UHF.  We  do  have  great  plans! 
Must  have  proven  record  in  local  and 
national  sales  approaches.  Salary  and 
incentive.  Call  Station  Manager,  Law- 

rence Turet,  Broadway  2-1818  or  send 
complete  details  1st  letter,  in  care  of 
Schroeder  Hotel,  Milwaukee,  Wiscon- sin. 

AM  CONSTRUCTION  PERMIT 

Fulltime,  two-tower  facility  assigned  to 
major  Southwest  market.  Partially  con- 

structed. Available  for  actual  investment 
of  less  than  $40,000  terms.  Includes  six- 

teen acres  of  land. 

Box  526P,  BROADCASTING 

Old  established  Washington  State 
station,  medium-sized  community. 
Partnership  change  requires  sale. 
No  brokers. 

Write  Box  527P,  BROADCASTING 

FLORIDA  KILOWATT 
Good  medium  market.  Small 

down  payment  ...  100  months  on 
balance.  $138,000.  Present 

gross  will  make  mortgage  payments 
Box  587P,  BROADCASTING 

IIIIIHIIinilliailllBIIIIBIIIIBIIIIBIIIIBIIIHiH 
I 
ml 

To  buy  or  sell  Radio  and/or  TV  prop- 
erties contact. 

PATT  McDonald  co. 

p.  0.  BOX  9266  -  CL  3-8080 
AUSTIN  17,  TEXAS 

N.  C. single 
daytime 

$  36M 

terms 
Ala. single 

daytime 85M 

29% 

Pa 
small fulltime 125M 

10M 
Ala. 

small 
daytime 60M 

29% 

Ca. medium davtime 65  M 18M Fla. 
medium daytime 

125M 

35M 

N.  Y. 
medium fulltime 230M 

50M 
CHAPMAN  COMPANY 
1182  W.  Peachtree  St.,  Atlanta  9,  Ga. 

■STATIONS  FOR  SALE- 
NORTHEAST.  Exclusive.  Full  time  station. 
Cross  billing  now  averages  $6,000  per 
month.  National  business  over  $1,500  a 
month.  Owns  land  and  studio  building. 
Asking  $120,000.  29%  down. 
JACK  L.  STOLL  &  ASSOCS. 

Suite  600-601  6381  Hollyw'd  Blvd. 
Los  Angeles  28,  Calif.  HO  4-7279 
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Continued  from  page  110 

i    to  company  of  same  name. 
WCCA-TV  Columbia,  S.  C— Granted  cp 

to  change  ERP  to  174  kw  vis.,  and  87.1 
kw  aur.;  make  changes  in  ant.  system 
and  ant.  height  to  610  ft.;  and  make  minor 
correction  to  coordinates. 
WHIH  Portsmoutti,  Va. — Granted  mod. 

of  cp  to  change  type  day  trans,  and  retain 
license  as  night  trans,   (two  main  trans.) 

Actions  of  Sept.  10 
WRSC  State  College,  Pa. — Granted  peti- 

tion for  mod.  of  pre-sunrise  operation  con- 
i!     dition  attached  to  July  3  grant  of  cp  to 
i    increase  daytime  power  to  1  kw,  to  extent 
I     of  authorizing  operation  with  non-DA  with ;     500  w  between  4  a.m.  and  local  sunrise 
\     until  final  decision  in  Doc.  14419  or  until 

further  ordered  to  terminate  such  opera- tion, whichever  occurs  first. 
KSCO  Santa  Cruz,  Calif.— Granted  peti- 

.  tion  for  mod.  of  pre-sunrise  condition  at- 
tached to  March  7  grant  of  cp  to  increase 

daytime  power  to  10  kw,  to  extent  of 
authorizing  operation  with  non-DA  with  1 

'  kw  between  hours  of  sunrise  at  Dallas  and Santa  Cruz  until  final  decision  in  Doc. 
14419  or  until  further  ordered  to  terminate 
such  operation,  whichever  occurs  first. 
WLAT  Conway,  S.  C— Granted  cp  to  in- 

stall new  trans,  as  auxiliary-day  and/or 
alternate-main  trans,  night  at  main  trans, site. 

j  W02AA,  W04AB,  W12AC  Gatlialmrg, 
Tenn. — Granted  mod.  of  cps  to  change  type trans,  and  type  antenna  for  vhf  tv  trans, 
stations. 
WKCW  Warrenton,  Va. — Granted  change 

in  remote  control  authority. 
WPRC  Lincoln,  111.— Denied  petition  for 

continuance  of  existing  500  w  non-direc- 
tional pre-sunrise  operation  after  1  kw 

daytime  operation  is  commenced  under 
cp  granted  Oct.  10,  1961  as  modified  Nov. 
1  prohibiting  1  kw  operation  during  pre- sionrise  hours. 

Actions  of  Sept.  7 
WAMO-FM  Pittsburgh,  Pa.— Granted  SCA 

on  multiplex  basis. 
K70AL,  K73AD,  K77AV,  Palm  Springs 

Translator  Station  Inc.,  Palm  Springs  and 
Desert  Hot  Springs,  Calif. — Granted  assign- ment of  licenses  to  H  &  B  Communications 
Corp.;  consideration  $40,000. 
WRIT-FM  Milwaukee,  Wis. — Granted  li- cense for  fm  station. 
KFDI  Wicliita,  Kan. — Granted  licenses 

covering  installation  of  new  daytime  main 
trans.;  and  use  of  present  alternate  main 
night  and  auxiliary  day  trans,  as  main 
night  and  auxiliary  day  trans. 
KBMY  Billings,  Mont. — Granted  license 

covering  increase  in  daytime  power  and installation  of  new  trans. 
KFAR-AM-TV,  KTKN,  KENI-AM-TV, 

All-Alaska  Bcstrs.  Inc.,  Fairbanks,  Ketchi- 
kan, Anchorage,  Soldotna  and  Nenana,  all 

Alaska — Granted  mod.  of  licenses  and  cps 
to  change  name  to  Midnight  Sun  Bcstrs. Inc. 
WDNC-FM  Durham,  N.  C— Granted  cp 

to  change  type  trans,  and  type  ant.;  con- dition. 
WMC-FM  Memphis,  Tenn.— Granted  cp 

to  decrease  ant.  height  to  910  ft.  and  change 
type  ant.;  condition. 
WNSH-FM  Highland  Park,  111.— Granted 

mod.  of  cp  to  change  ant. -trans,  location. 
WDUN-FM  GainesviUe,  Ga.  —  Granted 

mod.  of  cp  to  change  type  ant.  and  type trans. 
WEDA-FM  Grove  City,  Pa.— Granted 

mod.  of  cp  to  change  type  trans,  and 
type  ant. 
WKMK  Blountstown,  Fla.— Granted  mod. 

of  cp  to  change  studio  and  remote  control 
location  and  change  type  trans. 
WKBX  Kissimmee,  Fla. — Granted  au- 

thority to  remain  silent  for  period  ending Oct.  31. 
WKJK  Granite  FaUs,  N.  C— Granted  ex- 

tension of  completion  date  to  Dec.  31. 
Action  of  Sept.  7 

WGRY  Gary,  Ind. — Denied  petition  for 
continuance  of  existing  500  w  non-direc- 

tional pre-sunrise  operation  after  1  kw  day- 
time operation  is  commenced  under  cp 

granted  Oct.  10,  1961  as  modified  Nov.  1 
prohibiting  1  kw  operation  during  pre- sunrise  hours. 

Actions  of  Sept.  6 
WPRN  Butler,  Ala.— Granted  change  of 

facilities  from  1220  kc,  1  kw,  D,  to  1240 
kc,  250  w-N,  1  kw-LS;  conditions. 
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KAHI  Auburn,  Calif. — Granted  increased 
power  on  950  kc,  DA-D,  to  5  kw  from  1 
kw,  and  installation  of  new  trans.;  condi- tion. 

■  Granted  renewal  of  license  for  follow- ing stations:  KALL  Salt  Lake  City,  Utah; 
KATN  Boise,  Idaho;  KBBC  CenterviUe, 
Utah;  KBRV  Soda  Springs,  Idaho;  KCLS 
Flagstaff,  Ariz.;  KCLV  Clovis,  N.  M.;  KCPX 
Salt  Lake  City,  Utah;  KFUN  Las  Vegas; 
KGGM  Albuquerque;  KHOB  Hobbs,  all 
New  Mexico;  KIFN  Phoenix,  Ariz.;  KIKO 
Miami,  Ariz.;  KIXX  Provo,  Utah;  KLAS 
Las  Vegas,  Nev.;  KLEA  Lovington,  N.  M.; 
KLMX  Clayton,  N.  M.;  KMOP  Tucson, 
Ariz.;  KNDE  Aztec,  N.  M.;  KOBE  Las 
Cruces,  N.  M.;  KOH  Reno,  Nev.;  KOLD 
Tucson,  Ariz.;  KONI  Spanish  Fork,  Utah; 
KOOL  Phoenix,  Ariz.;  KOTS  Deming,  N. 
M.;  KOY  Phoenix,  Ariz.;  KPHO  Phoenix, 
Ariz.;  KQEO  Albuquerque,  N.  M.;  KSEI 
Pocatello,  Idaho;  KSUN  Bisbee,  Ariz.; 
KSVC  Richfield,  Utah;  KTAR-AM-FM Phoenix,  Ariz.;  KTEE  Idaho  Falls,  Idaho; 
KTHE  Thermopolis,  Wyo.;  KTNM  Tucum- cari,  N.  M.;  KUTA  Blanding,  Utah;  KVOD 
Albuquerque,  N.  M.;  KVOW  Riverton.  Wyo.; 
KVSF  Santa  Fe,  N.  M.;  KWEI  Weiser, 
Idaho;  KWCX  Willcox.  Ariz.;  KWIC  Salt 
Lake  City,  Utah;  KWNA  Winnemucca, 
Nev.;  KWYO  Sheridan,  Wyo.;  KYCA  Pres- cott,  Ariz.;  KYUM  Yuma,  Ariz.;  KYVA 
Gallup,  N.  M.;  KDEF-AM-FM  Albuquerque, 
N.  M.;  KCPX-FM  Salt  Lake  City,  Utah; 
KOOL-FM  Phoenix,  Ariz.;  KOZE-FM  Lewis- 
ton,  Idaho;  *KBYU-FM  Provo,  Utah; 
*KFCA(FM)  Phoenix,  Ariz.;  *KUSU-FM 
Logan,  Utah;  KGGM-TV  Albuquerque,  N. 
M.;  KLEW-TV  Lewiston,  Idaho;  KOOL-TV Phoenix,  Ariz.;  KTVB(TV)  Boise,  Idaho; 
*KNME-TV  Albuquerque,  N.  M. 
KWAC  Bakersfleld,  Calif.— Granted  li- cense covering  increase  in  daytime  power 

and  changes  in  trans. 
KCRA-TV  Sacramento,  Calif.— Granted  li- cense covering  trans,  and  ant.  for  auxiliary 

purposes. 
*WMHT     (TV)     Schenectady,     N.  Y.— Granted  license  for  non-commercial  edu- 

cational tv  station. 
KATU  (TV)  Portland,  Ore.— Granted  li- cense for  tv  station. 
WRVA-TV  Richmond,  Va.— Granted  li- 

censes covering  modified  trans,  (main  trans, 
and  ant.) ;  and  changes  in  auxiliary  fa- cilities   (auxiliary  trans.). 
KFDA-TV  Amarillo,  Tex. — Granted  cp  to make  changes  in  tv  station,  change  type 

trans,  and  make  other  equipment  changes; 
condition. 
KSET  EI  Paso,  Tex.— Waived  Sec.  3.188 

(b)  (1)  of  rules  and  granted  cp  to  change 
trans,  location;  conditions. 
WFTL  Ft.  Lauderdale,  Fla. — Granted  cp 

to  install  fm  ant.  on  top  of  am  tower 
(increase  height). 
KVOR  Colorado  Springs,  Colo. — Granted 

cp  to  install  new  main  trans,  at  present location. 
WQSN  Charleston,  S.  C— Granted  cp  to install  new  auxiliary  trans,  at  main  trans, site. 
WLIB  New  York,  N.  Y.— Granted  cp  to install  new  trans. 
WABJ  Adrian,  Mich. — Granted  mod.  of 

cp  to  change  ant. -trans,  location,  retain licensed  ant.  height,  and  make  changes  in 
ground  system. 
WFRL  Freeport,  111.— Granted  mod.  of  cp to  install  one  instead  of  two  new  towers, 

retain  old  tower  and  ant.  system,  decrease 
height  of  new  tower,  and  make  changes  in 
ground  system;  conditions. 
KDCE  Espanola,  N.  M.— Granted  mod.  of 

cp  to  change  ant. -trans,  and  studio  loca- tions and  change  type  trans.;  condition. 
■  Granted  licenses  covering  changes  in 

following  stations:  KHQ-TV  Spokane, 
Wash,  (main  trans,  and  ant.);  KIRO-TV 
Seattle,  Wash.;  KCRA-TV  Sacramento, 
Calif,  (main  trans,  and  ant.);  *WTHS-TV Miami,  Fla. 

■  Following  stations  were  granted  ex- tensions of  completion  dates  as  shown: 
WNBE-TV  New  Bern,  N.  C,  to  Feb.  21, 
1963;  WCSH-TV  Portland,  Me.,  to  Dec.  7; WBNB  Charlotte  Amalie,  V.  I.,  to  Nov.  30; 
KDCE  Espanola,  N.  M.,  to  Dec.  1;  KPRI 
(FM)  San  Diego,  Calif.,  to  April  13,  1963; 
KRON-FM  San  Francisco,  Calif.,  to  March 
16,  1963;  WRVM-FM  Rochester,  N.  Y.,  to 
March  6,  1963;  WKJB-FM  Mayaguez,  P.  R.. to  Feb.  8,  1963. 

■  Granted  mod.  of  cps  to  change  type 
trans,  for  following  stations:  K08CG,  Apple 
Valley  Tv  Assn.,  South  Wenatchee  and 
Lower  Squilchuck  Area,  Wash.,  and  changes 
in  ant.  system;  condition;  KIOCM,  K12CF. 
Apple  Valley  Tv  Assn.,  Inc.,  same  area,  and 
changes  in  ant.  system;  condition,  WW  WW 
Rio  Piedras,  P.  R.;  WEAC  Gaffnev,  S.  C; 
WJAC   Johnstown,   Pa.;   KELR   El  Reno, 

Okla.;  KUDL  Fairway,  Kan.;  WAPE  Jack- sonville, Fla.;  condition. 
Kent  County  Development  Corp.,  Jayton, 

Tex. — Granted  cp  for  new  vhf  tv  translator 
station  on  ch.  7,  to  translate  programs  of 
KDUB-TV   (ch.  13),  Lubbock,  Tex. 

Actions  of  Sept.  5 
KCBY-TV  Coos  Bay,  Ore.— Granted  li- cense for  tv  station. 
K13BU  Hailey,  Idaho— Granted  license  for vhf  tv  translator  station. 
K73AT  Elgin,  LaGrande,  Union  and 

Baker,  Ore. — Granted  license  for  uhf  tv translator  station. 
*WNDT  (TV),  Educational  Tv  for  Metro- 

politan Area  Inc.,  Newark,  N.  J. — Granted 
mod.  of  license  to  change  name  to  Edu- cational Bcstg.  Corp.  (main  trans,  and  ant. and  auxiliary  trans.). 
KGHL-TV  BUIings,  Mont.— Waived  Sec. 

3.613(b)  of  rules  and  granted  mod.  of  li- cense to  change  studio  location. 
KHJK  (TV)  Hilo,  Hawaii— Granted  cp  to change  ERP  to  4.68  kw  vis.,  2.4  kw  aur.; 

change  type  ant.,  make  changes  in  ant. system  and  equipment  and  change  ant. 
height  to  minus  680  ft. 
KFBB-TV  Great  Falls,  Mont. — Granted  cp 

to  change  ERP  to  100  kw  vis.,  and  50  kw 
aur.;  change  type  trans,  and  make  changes 
in  equipment. 
WITI  Milwaukee,  Wis. — Granted  cp  to 

move  auxiliary  transmitters  to  Shorewood, 
Wis.   (main  trans,  and  ant.  location). 
KDZA  Pueblo,  Colo.— Granted  mod.  of 

cp  to  change  type  trans. 
Columbia  Bcstg.  System  Inc.,  New  York, 

N.  Y. — Granted  extension  of  permit  to  Sept. 
28,  1963,  to  transmit  via  direct  relay,  air 
or  rail  express,  CBS  TV  network  pro- 

grams to  specified  Canadian  tv  stations; conditions. 
WDNC-FM— Durham,  N.  C— Granted  au- 

thority to  remain  silent  for  period  ending Oct.  15. 
■  Following  stations  were  granted  exten- 

sions of  completion  dates  as  shown:  *KLRN (TV),  San  Antonio,  Tex.,  to  Dec.  5;  WJTV 
(TV)  Jackson,  Miss,  (main  trans,  and  ant.), to  Nov.  10. 

Actions  of  Sept.  4 

■  Granted  change  in  remote  control  au- thority for  following  stations:  KBOL 
Boulder,  Colo.;  WHFM(FM)  Rochester,  N.Y. 

■  Remote  control  permitted  for  follow- ing stations:  WFSR  Bath,  N.  Y.;  WLIB 
New  York,  N.  Y.  (main  trans.);  WROZ 
Evansville,  Ind.;  condition. 

Action  of  Aug.  29 
WXUR-FM   Media,    Pa. — Remote  control 

permitted. 

Rulemakings 

PETITIONS 
■  Board    of    Education    of    Ogden  City, 

Utah,  Odgen,  Utah — Requests  amendment of  rules  to  reserve  ch.  9  for  educational 
use  and  remove  the  educational  reservation 
from  ch.  24.  Ann.  Sept.  7. 

■  University  of  Idaho,  Moscow,  Idaho — Requests  amendment  of  rules  so  as  to 
reserve  ch.  12  in  that  city  for  educational use.  Ann.  Sept.  7. 

Miscellaneous 

WARNINGS  &  FINES 
■  Commission  is  advising  Raleigh  Bcstg. 

Corp.  and  Raleigh-Durham  Bcstg.  Inc.,  that it  is  allowing  Feb.  6  grant  of  assignment  of license  of  WLLE  (formerly  WSHE)  Raleigh, 
N.  C,  from  Raleigh  to  Raleigh-Durham  to remain  in  effect  but  admonishes  that  sta- 

tion for  its  first  day  of  programming  under 
the  new  ownership.  Comr.  Bartley  dis- sented, and  issued  statement.  Action  Sept. 
12. 

■  Four  Minneapolis,  Minn.,  tv  stations 
are  being  notified  by  commission  that  they 
are  liable  for  forfeiture  of  $500  each  for 
failure  to  identify  sponsor  of  locally  spon- 

sored program  broadcast  by  all  four  sta- tions. Stations  are  WCCO-TV,  Mirwest 
Radio-Tv  Inc.;  KSTP-TV,  KSTP,  Inc.; 
WTCN-TV,  Time-Life  Broadcast,  Inc.,  and 
KMSP-TV,  United  Tv  Inc.  Action  Sept.  5. 

■  Commission  is  notifying  Star  Broad- casting Inc.,  that  it  is  hable  for  forfeiture 
of  $2,000  for  apparent  willful  and  repeated 
improper  identification  of  KISN  Vancouver, 
Wash.  Action  Sept.  5. 
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YOUR  KEYS  DEMONSTRATE 

THE  LOW  COST  OF  COPPER 

Most  keys  are  made  of  copper 

metals  —  and  for  good  reasons. 

These  bright  and  colorful  metals 

won't  rust,  they  work  easily  in 
locks,  have  strength  for  hard  use. 

A  house  key  weighs  about  }^  oz. — 

less  than  one  cent's  worth  of  metal 

at  refinery  prices.  Fabricating, 

sales,  distribution  bring  the  cost 
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considerably  higher  —  but  still, 

the  price  is  so  small  that  it's  not 
really  worthwhile  to  make  keys 
of  metals  that  rust  or  are  weak 

enough  to  twist  off  in  the  lock. 

And  notice  that  bead  chain.  It's 

made  of  copper  metal,  too — solid 
brass.  Automatic  machines  knock 

chains  out  by  the  mile  at  a  cost 

so  low  that  a  quantity  user  can 

buy  them  for  less  than  a  penny 

apiece.  In  the  things  you  buy  or 

make,  take  the  clue  from  your 

keys.  Copper  metals  are  strong, 

lasting  and  easy  to  fabricate — and 
a  little  copper  goes  a  long  way. 
62201A 
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OUR  RESPECTS  to  Raymond  William  Welpott,  NBC  vice  president 

A  new  challenge  is  met  with  foresight,  experience  &  creativity 

NBC's  newly  elected  executive  vice 
president  of  owned  stations  and  spot 
sales — Raymond  W.  Welpott — recalls 
his  tv-pioneering  years  in  Schenectady, 

N.  Y.,  as  a  period  when  "people  who 
had  arrived  in  radio,  were  getting  their 
feet  wet  in  television." 

Only  literally  wet.  And  not  only 
their  feet  but  quite  often  a  drenching 
from  head  to  toe. 

It  was  in  the  1940's  and  Mr.  Welpott 
was  associated  with  WGY,  WGFM 
(FM)  and  WRGB  (TV). 

The  picture  drawn  by  Mr.  Welpott  is 
of  many  a  telecast  interrupted  midway 
in  a  dramatic  sequence.  A  water  con- 

nection would  let  go  and  a  torrential 
down-pour  would  saturate  cast  and 
equipment. 

The  water  was  necessary  to  cool  mer- 
cury vapor  lenses  then  used  for  studio 

lighting. 

Top  Executive  ■  Mr.  Welpott  today 
is  on  high  ground  at  NBC,  functioning 
in  the  capacity  of  one  of  its  top  ad- 

ministrators. Though  high,  the  ground 

is  not  "dry"  in  the  sense  of  being  "dull." 
If  anything,  this  veteran  broadcaster 
expects  his  job  will  become  even  more 
exciting. 
NBC  added  titles  and  responsibility 

for  Mr.  Welpott — he's  now  executive 
vice  president  of  NBC-owned  stations 
and  of  NBC  Spot  Sales,  a  member  of 
the  network's  board  and  continues  as 
general  manager  of  WRCV-AM-TV 
Philadelphia. 

And,  it's  apparent,  Mr.  Welpott 
wants  to  further  station  gains  which  he 
feels  have  been  established  by  his  prede- 

cessor, P.  A.  (Buddy)  Sugg,  who  last 
spring  stepped  out  of  the  job  for  health 

reasons  (Week's  Headliners,  June  18). 
Says  Mr.  Welpott:  "This  is  an  oppor- 

tunity of  continuing  the  progress  the 
(owned)  stations  have  made  in  this 
area  of  public,  community  service  ini- 

tiated by  Buddy  Sugg." 
Future  Guidelines  ■  Mr.  Welpott  feels 

broadcast  stations  can  further  enhance 
their  community  images  by  improving 
public  affairs  programming  and  the  way 
ahead,  he  avers,  now  appears  open. 
This  area,  he  predicts,  will  add  to 

NBC's  contribution  already  made  by  its 
"tremendous  strides  in  program  service" 
(providing  a  wide  diversity  of  program- 

ming— informational,  educational  and 
entertainment). 

Ray  Welpott  came  up  through  the 
financial  ranks  and  is  known  as  the 
keen,  able  administrator. 

He's  also  aware  of  the  creative  ele- 
ments which  go  into  broadcasting  and 

he  has  worked  professionally  with  pro- 
gram concepts  and  ideas. 

At  WRCV-TV,  for  example,  he  got 

the  wheels  spinning  for  a  presentation 
of  American  musical  artists  who  earned 
top  honors  in  the  Moscow  international 
music  competition. 

The  presentation  was  made  up  of 
three  half-hour  special  programs  and 
shown  locally.  Typical  of  Mr.  Welpott, 
his  idea  was  based  on  a  local  angle: 
One  of  the  winners  was  a  Philadelphian 
and  the  other  two  had  studied  at  the 
Curtis  School  of  Music,  and  had  been 
in  Philadelphia.  The  shows  were  suc- 

cessful and  are  being  offered  to  and 
telecast  by  other  NBC-owned  stations. 

Mr.  Welpott  makes  the  point  that  he 
spent  his  early  years  in  television,  at  a 
time  when  the  station  (WRGB)  was  a 
spawning  ground  for  creative  talent  and 
management  people — and  of  course 
there  was  an  inter-relationship  with  the 
groups  learning  from  each  other. 

Uncanny  Seer  ■  A  long-time  associate 

of  Ray  Welpott's  sees  him  as  an  exec- 
utive with  even  a  more  uncanny  abil- 

ity: "Ray  can  interpret  the  future,  not 
only  as  to  its  economics  but  also  the 
changes  and  needs  indicated  for  pro- 
gramming. 

"He  can  anticipate  the  changing  au- 
dience and  its  structure,  accurately  put- 

ting a  finger  on  the  future." Raymond  W.  Welpott  was  born  in 
St.  Louis  on  March  24,  1915.  He  at- 

tended schools  there  and  in  June  1937 
he  was  graduated  from  Indiana  U.  at 
Bloomington,  with  a  Bachelor  of  Sci- 

ence in  Business  Administration  degree 
and  as  a  major  in  accounting. 

Matrimony  accompanied  this  matric- 
ulating: He  was  married  in  June  1937 

"between  final  exams  and  commence- 
ment." His  wife  is  the  former  Carolyn 

Jane  Matthews,  also  a  student  at  Indi- 

NBC's  Welpott 
Wants  more  public  service 

ana.  (They  have  three  sons,  all  in  col- 
lege, and  make  their  home  in  suburban 

Strafford-Wayne,  Pa.) 

Kept  the  Books  ■  He  worked  his  way 
through  school  by  tutoring,  selling 
groceries  and  marking  papers.  At  GE 
he  was  given  a  junior  management 
training  course,  focusing  on  accounting 
and  business  law,  and  eventually  turn- 

ing to  the  area  of  the  "more  interesting 
and  stimulating"  work  of  caring  for  the 
books  in  GE's  broadcast  operation. 

Mr.  Welpott  entered  the  field  as  one 

in  which  each  day  promised  to  be  "dif- 
ferent, holding  open  a  new  challenge 

and  a  new  opportunity." An  industrial  accountant  at  GE,  Mr. 
Welpott  made  the  jump  to  broadcasting 
in  early  1941  when  he  became  a  broad- 

cast accountant,  maintaining  the  ac- 
count books  for  the  am-fm-tv  and  five 

shortwave  stations  operated  by  the  com- 

pany. 
Within  five  years  he  was  assistant  to 

the  station  manager  for  radio  and  tv, 
and  subsequently  became  assistant  man- 

ager for  the  radio  and  tv  stations  and, 
in  1955,  for  the  burgeoning  WRGB 
only. 

He  left  WRGB  and  GE  in  June 

1957,  serving  WKY-AM-TV  Oklahoma 
City  for  a  year  as  vice  president  (WKY 
Television  System  Inc.)  and  general 
manager,  and  on  June  15,  1958,  joined 
NBC  in  New  York,  and  10  weeks  later 
went  to  the  Philadelphia  stations. 

Man  in  Charge  ■  His  Quaker  City 

roots  go  deep  and  they'll  still  thrive 
there.  And  while  Mr.  Welpott  will  con- 

tinue to  headquarter  in  that  city,  daily 
operation  of  the  owned-stations  and 
spot  sales  will  originate  as  usual  in  New 
York  at  Rockefeller  Center  where  NBC 
is  headquartered.  The  entire  operation, 
however,  now  reports  to  Mr.  Welpott, 
who  is  in  New  York  from  time  to  time 
for  management  meetings. 

Mr.  Welpott  is  the  type  of  broadcast 
veteran  who  has  seen  industry  battle- 
action.  Some  years  ago,  he  was  instru- 

mental in  sparking  and  then  leading  an 
affiliates  move  to  improve  their  financial 
and  contractural  arrangements  with  the 
network  (NBC)  in  tv  compensation. 

Says  Mr.  Welpott:  "a  broadcaster 
must  be  a  joiner  and  determine  how 

best  to  serve  the  community."  (He 
means  it — he's  now  associated  with 
eight  civic  groups  in  Philadelphia  either 
as  a  director,  trustee  or  chairman; 
holds  membership  in  31  other  organiza- 

tions). His  favorite  pastime  of  golf. 

Mr.  Welpott  also  says  of  the  broad- 
caster: "He  must  be  a  chief  public 

relations  officer  for  the  station  in  the 

market  he  serves."  This  latter  state- 
ment also  typifies  its  speaker. 
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EDITORIALS 

Worst  foot  forward 

IT  is  one  of  the  tritest  axioms  in  broadcasting  that  the 
public  address  system  never  works  during  any  meeting 

of  broadcasters.  As  an  inside  joke  this  may  be  worth  a 

small  laugh.  But  it  isn't  very  funny  if  broadcasters  blow  the 
technical  set-up  when  outsiders  are  present,  especially  if 
the  outsiders  are  people  whom  broadcasters  are  trying  to 
impress. 

As  reported  here  last  week,  inept  filming  of  a  Federal 
Bar  Assn.  panel  discussion  on  the  television  of  government 
proceedings  provided  the  panelists  who  were  against  tele- 

vision coverage  with  a  built-in  case.  A  television  newsreel 
cameraman  took  a  position  squarely  in  front  of  the  stage, 
blinded  the  participants  and  audience  with  ill-placed  lights 
and  caused  the  panelists  to  suspend  talking  every  20  minutes 
while  he  changed  reels.  The  members  of  the  panel  who 
were  trying  to  argue  that  television  could  be  unobtrusive 
might  as  well  have  stayed  home. 

The  film  coverage  was  arranged  by  the  bar  association 
itself,  and  the  newsreel  man  was  summoned  at  the  last  min- 

ute without  adequate  word  about  the  job,  so  we  cannot  pin 
the  blame  for  the  filming  on  anyone  from  broadcasting.  It 
does  seem,  however,  that  in  Washington,  D.  C,  where  the 
bar  association  convention  was  held,  there  are  enough  broad- 

casting interests  to  assure  that  a  meeting  of  that  kind  can 
be  covered  professionally.  In  the  view  of  the  lawyers  who 
observed  the  panel  session,  broadcasting  was  represented  by 

the  film  cameraman.  It  wasn't  the  kind  of  representation 
that  will  help  to  open  any  doors. 

Police  blotter 

THE  FCC  has  become  a  police  court.  It  is  a  rare  week 
indeed  when  the  commission  does  not  revoke  or  refuse  to 

renew  a  broadcast  station  license,  or  fine  a  station  from 
$500  to  $10,000  or  issue  a  short-term  renewal. 

Just  two  years  ago  the  FCC  acquired  its  broadened  au- 
thority and  its  police  court  status.  The  authority  to  fine 

and  issue  short-term  licenses  was  sought  by  the  then  GOP- 
controlled  FCC  while  Congress  was  considering  means  of 
preventing  payola  and  quiz-rigging.  In  the  near-hysteria  the 
"Communications  Act  Amendments,  1960"  became  law. 

What  has  happened  since,  under  the  New  Frontier,  is 
known  to  every  browbeaten  licensee.  The  FCC  now  has 
a  complete  set  of  regulatory  controls.  It  is  using  them  to 

coerce  stations  into  accepting  what  the  FCC's  vocal  minori- 
ty— soon  destined  to  become  its  majority — regards  as  proper 

programming  evaluation  and  taste. 
Simple  technical  infractions  of  any  one  of  hundreds  of 

j  regulations  are  being  used  to  discipline  stations  to  set  ex- 
!  amples  for  the  whole  roster  of  licensees.  Because  of  the 
j  endless  regulations  on  the  books,  inadvertent  violations 
j  probably  have  been  committed  by  every  licensee, 
i  It  is  happening  now — even  before  the  New  Frontier  gets 
I  its  four  vest-pocket  votes.  Take,  for  example,  the  citation 
j]  of  four  Minneapolis-St.  Paul  television  stations  as  being 
i|  liable  for  $500  fines  for  "apparent"  violation  of  the  sponsor- 
jiii  identification  rules. 

In  identical  letters  to  the  stations,  the  FCC  said  the  broad- 
cast of  taped  one-minute  spot  announcements  on  Feb.  22 

favoring  a  proposed  ordinance  which  would  forbid  Min- 
neapolis stores  from  doing  business  on  Sundays,  without 

identifying  the  sponsor  as  the  Downtown  Council,  consti- 

jj  tuted  "willful  or  repeated  violations." !■  No  doubt  this  was  a  technical  violation.   The  stations 
contend  there  were  extenuating  circumstances  because  the 

|:  tapes  had  been  delivered  late  in  the  day  -with  the  urgent 
I  request  that  they  be  aired  the  same  night.  The  Downtown 
II  Council  is  made  up  of  reputable  businessmen.  It  all  hap- 
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pened  on  the  same  day  on  all  four  stations.  How  then  could 

the  "violations"  be  willful  or  repeated?  The  stations  felt  they 
were  meeting  community  needs. 

We  cite  the  Twin  Cities  case  merely  as  a  current  example 
of  the  ends  to  which  the  FCC  is  going  in  using  its  police 

powers. It  long  has  been  apparent  that  the  only  solution  reposes 
in  the  very  same  Congress  that  has  been  delegating  piece- 

meal to  the  FCC  powers  that  it  should  not  have  and  with 
which  it  is  abrogating  the  First  Amendment  by  Indirectly 
tampering  with  freedom  of  speech. 

The  need,  as  we  have  been  saying  for  months,  is  for 
an  entirely  new  Communications  Act  to  replace  the  present 
antiquated,  patched  and  re-patched  law  of  1934.  The  de- 

mand must  come  from  the  broadcasting  grass-roots.  The 
FCC,  by  its  extreme  actions,  may  be  inspiring  licensees  to 
take  up  the  fight. 

Perils  of  birth  control 

MORE  and  more  radio  broadcasters  are  expressing  mis- 
givings about  the  forthcoming  conferences  between 

the  FCC  and  NAB  on  ways  to  correct  what  the  NAB 

hierarchy  has  already  decided  is  the  "overpopulation"  of radio  stations. 

Some  of  these  broadcasters  went  along  with  the  NAB's 
original  plan  to  study  the  station  population  question  and 
are  now  having  second  thoughts.  Others  have  been  leery 
of  it  since  the  beginning. 

The  realization  is  spreading  that  the  conferences  are 
destined  to  include  discussions  of  ways  to  impose  economic 
criteria  in  the  granting  of  station  construction  permits  and 
perhaps  in  the  elimination  of  some  stations  that  are  now 
in  operation.  The  consequence  of  a  policy  of  economic 
protection  must  be  a  policy  of  economic  control.  As  more 
broadcasters  are  now  aware,  they  cannot  ask  the  govern- 

ment to  accord  them  economic  security  without  also  inviting 
it  to  set  limits  upon  the  profits  they  can  make. 

In  recent  weeks  two  broadcasters,  Gordon  McLendon  of 
the  McLendon  stations  and  Steve  Labunski  of  WMCA  New 
York,  and  a  Washington  communications  lawyer,  James 
McKenna,  have  made  public  their  concern  about  the  possi- 

bility of  a  protectionist  policy  in  radio.  Others  have  privately 
expressed  similar  fears. 

When  the  FCC-NAB  conferences  begin,  the  McLendons 
and  Labunskis  and  McKennas  ought  to  be  represented. 
Plainly  the  NAB  does  not  speak  for  all  radio  broadcasters 
in  this  matter. 

Drawn  for  Broadcasting  by  Sid  Hix 

"Our  dumb  cat  did  it  again.  .  .  tried  to  grab  the  NBC 

peacock!" 
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The  Voice  of  the  Land 

It's  a  big  land  ...  a  proud  land . . .  that  sweeps  from  sea  to 
sea.  Only  a  strong  voice  can  fill  it .  .  .  reach  it .  .  .  move  it  to 
its  very  heart. 

Listen  to  this  voice.  It  talks  to  motorists  as  they  crowd 
the  busy  roads.  It  gives  a  warning  to  farmers  that  frost  is 
ahead.  It  sings  a  sweet  song  to  lovers.  It  carries  the  news 
to  businessmen.  It  wakes  millions  every  morning  and  sends 
them  off  to  work  .  .  .  informed  .  .  .  entertained  .  .  .  often  in- 

spired. For  this  is  a  practical  voice,  a  spiritual  voice,  the  very 
voice  of  America.  It  is  the  voice  of  AM  Radio. 

RCA  has  played  an  essential  part  in  the  steady  progress 

of  AM.  You  will  find  the  RCA  nameplate  proudly  affixed  to 
transmitters  whose  owners  never  toy  with  quality  .  .  .  never 

compromise  with  dependability.  You  will  find  the  RCA  name- 
plate  your  highest  assurance  of  superior  performance  no 
matter  what  your  broadcast  requirements  may  be.  Why  not 
call  in  your  RCA  Broadcast  Representative  today.  He  speaks 
your  language. 

The  Most  Trusted  Name  in  Radio 
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meets  its 

community 

responsibility 

Ralph  Metz,  Executive  Secretary,  United  Community  Chest  outlines  campaign  goals. 
Left  to  Right:  Don  Andresen,  Public  Service  Director,  WISC-TV  and  United  Com- 

munity Chest,  Chairman  of  Television  Publicity;  Miss  Agnes  Griffith,  Acting  Execu- 
tive Secretary,  Visiting  Nurse  Service;  Robert  Schumpert,  Executive  Secretary,  Uni- 

versity YMCA;  Miss  Doris  Steeves,  Executive  Secretary,  Girl  Scouts;  Robert  McGee, 
Executive  Secretary,  Wisconsin  Welfare  Council;  Miss  Frances  Baldwin,  Executive 
Secretary,  Family  Service;  John  Meier,  Director,  Opportunity  Center;  Wallace 
McGill,  Assistant  Executive,  Boy  Scouts;  Miss  Marion  Karr,  Social  Worker,  Lutheran 
Welfare  Society;  Dr.  Leiand  K.  Reeck,  Executive  Director,  Dane  County  Guidance 
Center;  Jack  Borders,  Director,  Safety  Service,  Red  Cross. 

Not  alone  to  Madison  but  to  every  community 

in  Channel  3's  wide  coverage  area  does  WISC-TV 

voluntarily  respond  with  public  service. 

Civic  and  service  organizations  in  Wisconsin, 

Illinois  and  Iowa  know  they  can  depend  on  WISC- 

TV  for  carefully  planned  assistance. 

WISC-TV 
MADISON,  Wise. 

Represented  Nationally  by  Peters,  Griffin.  Woodward,  Inc. 
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.  is  sold  on  KVTV,  Channel  9 

Sioux  City's  first  station 

FIRST .  - .  where  it  counts! 

In  Sioux  City  things  are  first  where  it  counts.  More  than 

nine  years  ago  KVTV.  Channel  9  went  "on  the  air"  and 
became  Sioux  City's  first  television  station.  Today  .  .  . 
Sioux  City  still  looks  to  KVTV.  Channel  9.  for  the  progres- 

sive television  that  is  so  important  to  a  market  on  the 

move.  When  the  situation  calls  for  aggressive  communitv 

action  folks  have  learned  they  will  find  support  on 
KVTV.  Channel  9. 

In  Iowa  too.  things  are  first  where  it  counts.  In  1962 

Sioux  City  became  the  first  All-America  Cit\   in  Iowa. 

This  honor  was  bestowed  on  Sioux  City  by  Look  Maga- 
zine and  the  National  Municipal  league  for  important 

community  progress  achieved  by  the  aggressive  citizens 

of  Sioux  City.  It's  this  same,  nationally  recognized  ag- 
gressive leadership  that  has  made  Sioux  City  the  pros- 

perous trading  center  of  Siouxland  and  it  s  750.000 

people. Sell  the  important  All-America  Sioux  City  market  on 

KVTV.  Channel  9.  Sioux  City's  first  station.  See  vour Katz  man. 

fKVIV 

CHANNEL  9*  SIOUX  CITY,  IOWA 
CBS  •  ABC 

THE  KATZ  AGENCY.  INC. 
X  NatiOMi  ftep'esenUtrves 

PEOPLES 
■    BROADCASTING  CORPORATION 

1  KVTV •  •   Sioux  City.  Iowa 

I       WNAX  . 
.   .  Yankton,  South  Dakota 

I       WGAR  . •   .   Cleveland,  Ohio 

I       WRFD  . .  .  Columbus-Worthington,  Ohio 
I       WTIM  . .  .   Trenton,  New  |ersey 

I       WMMN  . 

,  .  Fairmont,  West  Virginia 

.V 



"TELAMIGO"-ENGLISH/SPANISH  NEWS  SIMULCAST 

Miami's  Latin-American  population  numbers  in 
the  scores  of  thousands — many  of  them  Spanish- 
speaking  only — most  of  them  political  refugees 
from  communist  Cuba — all  of  them  hungry  for 
up-to-the-mmute  news  of  the  world,  and  of  the 
island  they  hope  will  once  again  be  free. 

It  is  for  the  benefit  of  these  Spanish-speaking 
residents  that  WCKT  has  inaugurated  a  project 
of  twice-daily  simulcasts  of  prime-time  news, 
entitled  TELAMIGO. 

As  the  regular  6  PM  and  1 1  PM  WCKT  newscasts 

are  presented,  the  Spanish  translation  originates 
at  the  WCKT  studios  and  is  carried  by  a  Miami 

Spanish  language  radio  station  to  South  Florida's 
Latin-American  population.  The  Spanish  langu- 

age viewer  watches  WCKT  and  listens  to  the 

radio  for  the  television  sound.  This  "Double 
Exposure"  is  a  hopeful  effort  to  bring  the  people 
of  two  countries  together  in  the  struggle  against 
Castro-communism.  TELAMIGO  is  a  WCKT  idea 

—one  of  many  public  services  in  WCKT's  pro- 
gram of  citizenship  and  showmanship. 

^Spanish  translation  of  DOUBLE  EXPOSURE 

to  BISCAYNE  TELEVISION  CORPORATION 

WCKT-CHANNEL  7 MIAMI WCKR  -  RADIO  61 
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THERE  IS  ALWAYS  A  LEADER,  and  WGAL-TV  in  its  coverage  area  is  pre-eminent. 

This  Cliannel  8  station  reaches  not  one  community,  but  hundreds— including  four  important 

metropolitan  markets.  Channel  8  delivers  the  greatest  share  of  audience  throughout  its  wide 

coverage  area.  For  effective  sales  results,  buy  WGAL-TV— the  one  station  that  is  outstanding. 

^^GAL
-TV 

J      NBC  and  CBS 

STEINMAN  STATION  J 

Lancaster,  Pa.^M 
Clair  McCollough,  Pres. 

Representative:    The  MEEKER  Company,  Inc.      •      New  York      •      Chicago      •      Los  Angeles      •      San  Francisco 
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CLOSED  CIRCUIT 
WHDH-TV  by  3-2  vote? 

Action  may  come  this  week  in  long- 
pending  Boston  ch.  5  ex-pane  case  and 

betting  odds  are  that  Herald-Traveler's 
NN"HDH-T\'  will  retain  assignment  by 
3-2  vote,  possibly  with  four-month 
short-term  license  which  will  permit 
other  aspirants  to  file  for  facilities  for 
regular  license.  Until  now.  vote  has 
been  stalemated,  with  two  commis- 

sioners (T.  A.  M.  Craven  and  Robert 
T.  Bajtley )  not  panicipating  and  with 
Fred  W.  Ford  undecided,  while  others 

split  2-2.  Speculation  is  that  Mr.  Ford 
will  swing  in  favor  of  Herald-Traveler, 
joining  Commissioners  Rosel  H.  Hyde 
and  Robert  E.  Lee.  Expected  to  re- 

affirm opposition  are  Chairman  New- 
ton N.  Minow  and  Commissioner  John 

S.  Cross,  with  former  favoring  new 
hearing. 

Unlike  other  ex-parte  cases,  FCC 
in  Boston  case  did  not  disqualih-  any 
of  three  remaining  contestants  but 
gave  WHDH-TV  and  Massachusetts 
Bay  Tv  comparative  demerits.  Third 
applicant — Greater  Boston  Tv  Corp., 
which  originally  had  been  recom- 

mended for  grant  by  examiner — was 
not  given  direct  demerit.  Four-month 
license  for  WHDH-TV  would  be  in 
keeping  with  precedent  established  in 
both  Miami  ch.  10  and  7  cases.  Com- 
ynissioner  Craven  disqualified  himself 
because  his  former  engineering  firm 
had  represented  one  of  original  appli- 

cants in  Boston  television  case,  while 
Commissioner  Bartley  did  not  set  for 
October  1961  oral  argument. 

WLWA  becomes  WAII 

Atlanta's  ch.  11  WLWA  (TV)  be- 
comes WAII  (Eyes  of  Atlanta)  with 

formal  transfer  this  week  of  ownership 
from  Crosley  to  Richard  M.  Fair- 

banks, owner  of  WIBC  Indianapolis. 
FCC  last  week  authorized  call  letter 
change  of  ABC  affiliate  purchased  by 
Fairbanks  for  S3. 3  million  in  trans- 

action wherebv  Croslev  retains  ch.  13 

WLWI  (T\0  'indianapoHs.  Blair  Tv becomes  national  representative  in  lieu 

of  Crosley's  own  representation  or- 
ganization. 

Joseph  M.  ( Joe )  Higgins.  vice  presi- 
rent-general  manager  of  WIBC  (and 
former  general  manager  of  WTHl-TV 
Terre  Haute)  becomes  vice  president- 
general  manager  of  Atlanta  operation, 
with  President  Fairbanks  planning  to 
spend  at  least  half  time  in  Atlanta. 
Other  than  change  in  resident  manage- 

ment (Crosley's  James  H.  Burgess  will 
be  reassigned  within  Crosley  organiza- 

tion) Fairbanks  plans  to  retain  entire 
present  staff  of  ch.  11  outlet. 

ASCAP  fight-second  round 

Getting  ready  for  Round  Two  of 
suit  against  ASCAP,  members  of  Ne- 

gotiating Subcommittee  of  All-Indus- 
try Tv  Station  Music  License  Com- 

mittee held  strategy  meeting  in  New 
York  last  Wednesday  at  call  of  com- 

mittee chairman  Hamilton  Shea. 
WSVA-TV  Harrisonburg,  W.  Va., 
with  committee  counsel  also  on  hand. 
Understood  they  reaffirmed  decision 

to  appeal  federal  court's  ruling  that ASCAP  cannot  be  required  to  grant 

new  form  of  license  they're  seeking 
(Broadcasting.  Sept.  17).  This  would 
be  in  line  with  vote  taken  during  NAB 
convention  last  April  to  appeal  if  nec- essary. 

Politics  on  etv 

Mandate  that  educational  tv  stations 
should  carry  political  broadcasts  are 
contained  in  FCC  policy  statement 
now  under  consideration  (Closed 
Circuit,  Sept.  3).  New  guidelines  on 
Sec.  315  have  been  before  FCC  since 
first  of  month.  Statement  updates 
earlier  political  broadcasting  guides 
but  would  be  first  to  cover  etv.  Etv 
stations  have  been  confused  on  issue, 
with  some  feeling  they  are  proscribed 
under  rules  from  airing  candidates 
and  sought  clarification.  Dispute  sur- 

rounds staff-proposed  language  cover- 
ing etv  on  ground  it  constitutes  order 

that  etv  shall  give  time  to  politicians. 
Etv  stations  are  forbidden  by  law 
from  selling  time. 

Minow  abroad 

FCC  Chairman  Newton  Minow  has 
accepted  invitation  of  BBC  to  inspect 
new  plant  and  facilities  of  British  state- 
controlled  operations  in  London  and 
probably  will  make  trip  after  first  of 

\ear.  He's  withholding  actual  date 
until  after  new  Communications  Satel- 

lite Corp.  is  organized.  Chairman 

Minow  met  BBC's  Director-General 
Hugh  Carleton  Greene  when  latter  was 

in  \\'ashington  last  March  to  address 
duPont  Awards  dinner.  They  saw  eye- 
to-eye  on  programming. 

AT&T's  pitch 
Closed  door  sessions  of  AT&T  with 

FCC  last  week  brought  plea  from 

company  that  it  be  allowed  to  con- 
tinue research  and  expansion  that  have 

given  this  country-  world's  most  effi- 
cient service  without  disrupting  influ- 

ence of  rate  investigation.  AT&T  now 
realizes  return  from  l.l'^c  to  7.35% 

whereas  Federal  Power  Commission 
allows  pipelines  10%  return.  AT&T 
feels  8%  is  reasonable. 

Any  reduction  of  rates  (such  as 
1955  and  '57  negotiated  adjustments 
of  S50  million  each)  would  affect 

AT&T's  ability  to  finance  its  tremen- 
dous expansion  projects  under  favor- 
able conditions,  it  was  argued. 

AT&T's  case  in  chief  was  presented 
through  outside  consultants  who  made 
their  own  economic  analyses  of  util- 

ity's operations. 
McLendon  inquiry 

Contro\ers\'  o\er  change  to  all- 

Negro  format  by  McLendon  Corp.'s 
WiTS'R  Chicago  (Bro.adc.asting,  Sept. 
17,  3)  has  caused  FCC  to  launch  on- 
the-spot  investigation.  FCC  personnel 
from  Washington  were  in  Chicago  for 
several  days  investigating  charges  made 

against  \VYNR  ("form^erly  WGES). Government  men  reportedly  quizzed 
individuals  who  had  allegedly  been 
contacted  by  station  in  study  of  Chi- 

cago market  needs.  WYNR  based  deci- 
sion to  drop  foreign  language  program- 

ming in  part  on  results  of  this  study. 

Cross  to  NASA? 

There's  possibility,  after  all.  that 
Commissioner  John  S.  Cross  will  re- 

main in  government  after  he's  succeed- ed on  FCC  by  E.  WiUiam  Henry, 
whose  confirmation  may  come  this 

week  (see  page  9).  ̂ ^'hile  Mr.  Cross 
was  noncommittal,  it's  learned  that  he 
is  reconsidering  offer  of  executive  post 
with  National  Aeronautics  and  Space 
Administration  originally  offered  him 
at  time  Mr.  Henr}^  was  nominated 
(Bro.adcasting.  Sept.  3).  Mr.  Cross 
will  decide  whether  to  accept  NASA 
telecommunications  post  or  become 
consultant  in  communications  field 

presumably  by  time  his  successor  takes 
his  oath. 

Harrington  promotion 

John  Harrington,  chief  of  FCC 
Complaints  &  Compliance  since  that 
office  was  formed  two  years  ago,  will 
be  named  to  one  of  two  vacancies  on 
FCC  legal  staff  as  assistant  general 
counsel,  it  was  learned  last  week. 
Vacancies  occurred  when  Dee  Pin- 
cock  and  John  Cushman  were  pro- 

moted to  Review  Board  and  chair- 

man's office,  respectively.  Other  key 
FCC  staff  vacancies  include  chief  of 
Opinion  &  Reviews,  head  of  Renewals 
&  Transfers,  secretary,  and  Mr.  Har- 

rington's successor. 
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WEEK  IN  BRIEF 

Fat  goes  into  the  fire  as  FCC  Commissioner  Lee  pro- 

poses that  radio  and  tv  codes'  time  limitations  on  adver- 
tising become  official  regulations.  NAB's  Collins  and  Swe- 

zey  decry  move;  vow  their  opposition  to  suggestion.  See  . . . 

SQUEEZE  PLAY  FOR  CODE  ...  27 

Downyflake  Foods  is  boosting  promotion  of  its  chil- 

dren's programs  on  assumption  personality  admiration 

can  be  translated  into  product  identity.  "Name  the  Twins" 
contest  is  first  in  planned  campaign.  See  .  .  . 

HOW  DOWNYFLAKE  SELLS  ...  42 

Tv  stations  seem  ready  to  outlaw  "piggyback"  com- 
mercials. SRA  survey  shows  substantial  number  don't 

like  multiple  commercials;  feel  codes  should  be  tightened 

to  not  more  than  two  "integrated"  announcements.  See.  . . 

END  TO  PIGGYBACKS?  ...  28 

NBC's  Philadelphia  stations  may  be  in  jeopardy.  Justice 
Dept.  tells  FCC  that  NBC  must  divest  itself  of  WRCV-AM- 

TV  come  Dec.  31,  even  though  FCC  hearings  can't  be 
completed  by  then.  Network  to  seek  extension.  See  .  .  . 

NBC's  PHILADELPHIA  SHOWDOWN  ...  119 

What  was  once  the  breadbasket  of  America,  the  wheat 

plains  of  Kansas,  Missouri,  Iowa  and  Nebraska,  is  now  a 

throbbing  heartland  of  aeronautical  factories,  crops  and 
cattle.  A  BROADCASTING  market  survey.  See  .  .  . 

HEART  OF  AMERICA  IN  TRANSITION  ...  59 

Law  school  professor  proposes  establishment  of  local 
Citizens  Advisory  Councils  to  aid  broadcasters  in  meeting 
special  interests.  Ideas  are  challenged  by  industry 

spokesmen  and  revision  is  underway.  See  .  .  . 

ADVISORY  COUNCILS  CHALLENGED  ...  120 

Film  distributors  planning  own  exhibit  at  NAB  conven- 

tion in  Chicago  next  year.  Group  plans  special  showcas- 
ing next  door  to  convention  headquarters.  There  are  ru- 

mors some  have  resigned  NAB  membership.  See  .  .  . 

FILM  MAKERS  SKIRT  NAB  BAN  ...  48 

Consent  decree  signed  by  MCA  and  Justice  Dept.  per- 
mits acquisition  of  Decca  and  Universal  but  prohibits  for 

five  years  MCA  handling  Universal's  post-1948  film  fea- 
tures if  offered  for  showings  on  tv.  See  .  .  . 

MCA-UNIVERSAL  CLEARED  ...  52 

House  trustbuster  castigates  FCC  for  slowness  in  in- 
vestigating AT&T  and  getting  those  rates  down.  Celler 

also  cites  FCC  for  "delay  and  inaction"  in  settling  tv's 
allocations  problems.  See  .  ,  . 

CELLER  TURNS  UP  BURNERS  ...  118 

Hughes'  spokesman  claims  high  altitude  Syncom 
satellite  is  best  space  communications  method.  This  is 

disputed  by  NASA  official  who  feels  medium  altitude 
satellites  best  and  quickest  for  operational  system.  See  . . . 

SYNCOM,  TELSTAR  COMPARED  ...  124 
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Sew  what?  This  is  a  picture 
of  an  idea  .  .  .  conceived  by 
Casey  Cohlmia,  our  Promo- 

tion Manager .  . . executed 
by  his  wife  ...  to  complete 
an  advertiser's  campaign. 
The  story  behind  the  picture 
is  both  a  tribute  to  Mrs. 
Cohimia's  skill  and  an  illus- 

tration of  a  resourceful 
Promotion  Department  in 
action. 

Some  time  back  U.  S.  Rub- 
ber decided  to  sponsor  the 

well-known  cartoon  series, 
Felix  the  Cat,  to  sell  Keds 

playshoes.  It  seemed  a  "nat- 
ural" to  Casey  to  merchan- 

dise the  show  by  bringing 
Felix  to  life  ...  to  have  an 
actor  in  costume  appear  at 

key  retail  outlets  and  further 
the  sale  of  Keds.  So  far,  so 

good. But  after  many  increasingly 
frantic  phone  calls  and  let- 

ters .  . .  and  two  days  before 
the  first  in-person  appear- 

ance was  scheduled,  no 
source  had  been  found  for 
a  cat  costume.  Although 
there  were  plenty  of  mice, 
rabbits,  horses,  dogs,  and 
kangaroos. 

A  less  spirited  group  might 
have  given  up.  But  not 
Casey's.  One  girl  rounded 
up  furry  black  material.  An- other found  the  perfect 
Felix  mask.  An  artist  made 
the  pattern.  And  Mrs.  Cohl- 

mia burned  the  midnight  oil sewing. 

Result,  a  satisfied  client,  a 
grateful  husband  who  let  us 
print  this  only  with  the  ex- 

press understanding  that 

this  was  "Mrs.  Casey's"  last time  at  bat. 

WFAA-TV 
Channel  8     abc     WFAA-AM-FM-TV     Communications  Center     Broadcast  services  of  The  Dallas  Mornmg  News.     Represented  by  Edward  Retry  &  Co..  Inc. 



Late  news  breaks  on  this  page  and  on  page  10  AT 
Complete  coverage  of  week  begins  on  page  27    /A  I 

HENRY  HAS  EASY  TIME  AT  HEARING 

Committee  quizzes  nominee;  concerned  about  liquor  spots 

E.  William  Henry,  nominated  to  be 
member  of  FCC.  told  Senate  Friday  he 
feels  commission  should  concern  itself 
with  alleged  overcommercialization  of 
broadcasters,  as  well  as  their  program- 
ming. 

Mr.  Henry  testified  at  35-minute  Sen- 
ate Commerce  Committee  hearing  on 

his  nomination  to  succeed  John  S. 

Cross  for  seven-year  term. 
Questioning  of  Mr.  Henry  also  dis- 

closed committee  is  again  concerned 
about  reports  of  hard-liquor  advertising 
on  radio  and  television. 

Mr.  Henry  said  commission  "must  be 
careful  not  to  censor."  But.  he  said, 
commission  should  measure  broadcast- 

er's performance  against  his  promise  at 
renewal  time,  adding  that  overcom- 

mercialization and  programming  are 
proper  factors  to  consider. 

Mr.  Henry,  33-year-old-Memphis  at- 
torney, had  easy  time  at  hearing.  Only 

two  committee  members,  both  Demo- 
crats, attended — Sens.  Strom  Thurmond 

(S.C.)  and  Ralph  Yarborough  (Tex.). 
Neither  pressed  nominee. 

Mr.  Henry  said  he  had  no  experience 
in  communications  but  would  bring  to 

commission  "some  degree  of  ability"'  as 
lawyer,  "willingness  to  work  hard"  and 
"very  earnest  desire  to  be  of  service." 

Committee  is  expected  to  approve 
nomination  early  this  week  and  send  it 
on  to  Senate  for  confirmation.  Sen. 

Thurmond  said  he  knows  of  no  opposi- 
tion. 

FCC  nominee  said  he  plans  to  assume 
new  post  Oct.  1 .  if  confirmed  by  that 
time. 

Liquor  Advertising  ■  Hard-liquor  ad- 
vertising issue  was  raised  by  Committee 

Counsel  Nicholas  Zapple.  who  asked 
Mr.  Henry  to  investigate,  after  his  con- 

firmation, "recurrent  reports"  that  sta- 
tions are  accepting  such  advertising. 

Mr.  Zapple  recalled  that  Sens.  Warren 
G.  Magnuson  (D-Wash.)  and  John  O. 
Pastore  (D-R.I.).  chairmen,  respective- 

ly, of  parent  Commerce  Committee  and 
its  Communications  Subcommittee, 
warned  broadcasters  last  year  they  faced 
legislation  banning  hard-liquor  adver- 

tising unless  they  rejected  it  themselves 
(BRO.A.DCASTING,  Aug.  28.  1961). 

Other  issues  touched  on  included: 

■  Political  broadcasting.  Sen.  Yarborugh, 

chairman  of  committee's  Watchdog Subcommitte,  said  complaints  to  FCC 
about  political  broadcasts  jumped  this 

year  to  "over  600,"  more  than  in  any 
previous  year.  He  said  commission  now 

"is  moving  faster"  in  handling  com- 
plaints, but  has  equivalent  of  only  two 

fulltime  employes  to  process  them.  He 
urged  that  additional  personnel  be  as- 

signed to  this  task. 
■  Communications  Satellite  Corp.  Sen. 

Yarborough  said  "tough  commission" will  be  needed  to  regulate  corporation  to 
be  created  under  legislation  enacted  this 
year.  He  had  opposed  legislation  in  part 

out  of  belief  commission  wouldn't  do 
regulatory  job  required  of  it.  Mr.  Henry 
said  he  would  do  his  best  ""to  follow 

letter  and  spirit"  of  law. ■  International  Telecommunications. 
Mr.  Zapple  said  committee  will  ask 
commission  and  Dr.  Irvin  Stewart,  di- 

rector of  telecommunications,  for  rec- 

ommendations regarding  "orderly  de- 
velopment" of  telecommunications  in international  field.  He  said  view  s  would 

be  requested  early  next  year. 
«  Commission  backlog.  Mr.  Zapple 
asked  Mr.  Henry  to  assume  responsi- 

bility for  determining  whether  additional 
personnel  or  changes  in  Communica- 

tions Act  are  needed  to  provide  solution 
to  problem  of  case  backlog. 

Mr.  Henry  was  accompanied  to  hear- 
ing by  Sen.  Estes  Kefauver  (D-Tenn.) 

who  warmly  endorsed  him  for  commis- 
sion post.  Sen.  .Albert  Gore  (D-Tenn.). 

who  was  unable  to  be  present,  submit- 
ted letter  adding  his  approval  of  Mr. 

Henry's  nomination. 

Bypass  bid  plan 

Producers  of  tv  filmed  commer- 
cials are  heartened  by  decision  of 

one  leading  advertising  agency  to 
abandon  competitive  system  of 
bidding  in  selecting  producer.  In- 

stead, agency  has  hired  knowl- 
edgeable staff  commercial  pro- 

ducer. When  agency  decides  that 
film  house  appears  to  be  one  it 
wants  for  particular  job,  it  asks 
that  bid  be  submitted  to  staff  pro- 

ducer. He.  in  turn,  will  compute 
his  own  bid.  If  it  matches  his, 
outside  producer  will  get  job:  if 
not.  they  will  discuss  areas  of 
differences  and  attempt  to  reacii 
settlement.  Importance:  It  re- 

moves bidding  of  one  outside  pro- 
ducer against  another,  which 

many  claim  depresses  prices  and 
lowers  quality. 

FTC  cites  toy  firm; 

NAB  ok's  toy  spots 
Ideal  Toy  Co..  Jamaica,  N.  Y.,  was 

charged  Sept.  23  by  Federal  Trade  Com- 
mission with  false  advertising  in  con- 
nection with  tv  commercials  for  two 

toys.  Thumbelina  doll  and  Robot  Com- mando. 

Two  tv  commercials  for  these  toys 
have  been  held  acceptable  by  NAB 

Code  Authority,  which  will  send  sub- 
scriber tv  stations  this  week  long  list  of 

tv  commercials  approved  for  holiday 
season. 

NAB's  list  approves  one  commercial 
for  Thumbelina  (No.  57-60R2)  and 
one  for  Robot  Commando  (No.  55-60- 
R2).  In  all  NAB  approved  tv  commer- 

cials for  seven  Ideal  Toy  Co.  items. 
NAB  plans  to  issue  additional  list  of 
approved  commercials  at  later  date. 
FTC  complaint  says  controlling  de- 

vice for  robot  must  be  manually  set  for 
each  act  by  robot,  claiming  it  will  not 
function,  as  depicted  in  tv  advertising, 
by  blowing  into  microphone  or  sound 
of  voice. 

Ideal's  Thumbelina  doll,  according  to 
FTC.  does  not  move  from  side  to  side 
or  move  its  arms  apart  while  lying  on 
its  side,  as  claimed  in  commercials. 
Ideal  has  30  days  to  answer  charges. 

News  broadcasts  best, 

Minow  informs  RTNDA 

Most  memorable  broadcasts  of  the 

past  year  have  been  produced  by  news- 
men. FCC  Commissioner  Newton  N. 

Minow  wired  Radio  Television  News 
Directors  Assn.  convention  in  San  Fran- 

cisco ( see  page  130). 
William  G.  Garry,  news  director. 

\\  BBM-T\'  Chicago,  was  elected  presi- 
dent: Edward  F.  Rvan.  news  director, 

WTOP-AM-FM-TV  Washington,  D.  C. 
is  first  vice  president.  Other  vice  presi- 

dents: Bob  Gamble.  WFBM-AM-FM- 
TV  Indianapolis  (radio)  and  Sheldon 
Peterson.  \\TCN-AM-T\'  Minneapolis 
(tv). 

Listerine  switch 

Word  will  be  out  today  on  \\'arner- 
Lambert  Pharmaceutical  Co.'s  Listerine 
antiseptic  and  toothpaste  and  Pro-Phy- 
Lac-Tic  brush  products  move  from 
Lambert  &  Feasley  Inc.  to  J.  Walter 
Thompson,  effective  Oct.  1.  Listerine 
account,  with  estimated  billings  of  S5 
million,  has  been  at  Lambert  &  Feasley 

since  Warner-Lambert  founded  "house 
agency"  in  1922.  Listerine  antiseptic 
billing  is  mostlv  in  broadcast — adver- 

more  AT  DEADLINE  page  10 
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WEEK'S  HEADLINERS 

Henry  E.  Rhea, 
vp  of  ITA  Elec- 

tronics Corp., 
Lansdowne,  Pa., 
and  director  of 
engineering  of 
broadcast  division 

of  Triangle  Pub- 
lications Inc., 

elected  ITA  pres- 
ident, succeeding 

Bernard  Wise, 

who  becomes  spe- 
cial consultant  for  broadcast  and  indus- 
trial transmission  equipment.  Mr.  Rhea 

began  his  career  as  tv  development  en- 
gineer with  RCA  in  Camden,  N.  J.,  in 

1935.  He  remained  with  company  con- 
centrating on  broadcast  equipment  for 

tv  until  1948  when  he  joined  staff  of 

Triangle's  WFIL-TV  Philadelphia.  Mr. 
Rhea  was  named  director  of  engineer- 

ing of  Triangle  Stations  in  1955. 

Mr.  Rhea 

Theodore  L. 

Stromberger,  se- 
nior vp  of  Fuller 

&  Smith  &  Ross, 
New  York, 
named  western 
region  senior  vp, 
new  post  created 
to  provide  top 

corporate  man- 
agement repre- 

sentation for  cli- 
ent and  prospect 

development  in  agency's  three  western offices.  He  assumes  new  post  Oct.  15 

with  headquarters  in  F&S&R's  Los  An- 
geles office.  Mr.  Stromberger  was  pres- 
ident of  Stromberger,  LaVene.  McKen- 

zie,  west  coast  agency  which  merged 
with  Fuller  &  Smith  &  Ross  on  Ian.  1, 
1960.  He  will  continue  as  member  of 
F&S&R  board  of  directors  and  of  ex- 

ecutive committee. 

r.  Stromberger 

For  other  personnel  changes  of  the  week  see  FATES  &  FORTUNES 

tiser  is  in  network  tv  prime  time  (seven 
shows),  heavy  in  spot  tv  and  spot  radio. 
L&F  keeps  other,  lesser-broadcast  billing 
accounts. 

WERI  Westerly  sold 

Station  sale  announced  Friday: 
WERI  Westerly,  R.  I.,  has  been  sold 
by  Dr.  Augustine  L.  Cavallaro  Sr.  and 
family  to  Westerly  Broadcasting  Co.  for 
$185,000.  Westerly  Broadcasting  is 
60%  owned  by  William  E.  (Pete) 
Matthews,  recently  retired  Young  & 
Rubicam  media  executive  (Closed  Cir- 

cuit, Sept.  17).  Station  is  fulltime  250 
w  on  1230  kc.  Hamilton-Landis  & 
Assoc.  handled  transaction. 

AFTRA  solution  reviewed 

Mediator  in  performers  union  strike 
against  new  etv  station  WNDT  (TV) 
Newark-New  York  on  Sept.  21  relayed 
proposals  of  Mayor  Robert  Wagner  to 
both  sides  in  dispute.  Station  and 
American  Federation  of  Tv  &  Radio 
Artists  representatives  are  scheduled  to 
meet  this  morning  (Sept.  24)  to  discuss 

mayor's  suggestions,  which  were  not  re- 
vealed publicly.  AFTRA  members 

Thursday  endorsed  a  week-old  strike 
called  by  its  leaders  (early  story  page 
125,  editorial  page  154). 

Kennedy,  Eisenhower  appear 

Remarks  of  former  President  Dwight 
D.  Eisenhower  and  President  lohn  F. 
Kennedy  will  open  first  program  of 

CBS-TV's  new  College  of  the  Air  series, 
"The  American  Economy,"  Sept.  24. 
Total  of  238  stations  will  carry  series 
in  time  periods  of  their  own  choosing. 

J.  P.  Stevens  starts 

spot  campaign  for  slacks 
J.  p.  Stevens  &  Co.,  New  York,  has 

started  17-city  tv-radio  campaign  to 

promote  men's  and  boy's  slacks  made  of 
company's  Consort  orlon  and  wool  fab- 

ric. Commercials  feature  qualities  of 
material  as  demonstrated  by  Sam  Huff, 

New  York  Giant's  football  player. 
Aired  before  or  after  National  Foot- 

ball League  games,  tv-radio  spots  run 
from  Sept.  16  through  Dec.  16  in  fol- 

lowing cities:  Philadelphia,  New  York, 
Washington,  Boston,  Milwaukee,  St. 
Louis,  Cleveland,  Detroit,  Baltimore, 
Chicago,  San  Francisco,  Los  Angeles, 
Dallas,  Pittsburgh  and  Minneapolis. 
Agency:  Fletcher  Richards,  Calkins  & 
Holden,  New  York. 

ABC-TV's  sea-test 

For  tv  broadcasters,  biggest 
news  out  of  Newport,  R.  I.,  last 
week  was  neither  sailing  nor 
society — and  never  broke  into 
print.  In  all  likelihood  it  was  in- 

advertent discovery,  completely 

unpublicized,  that  ABC-TV  was 

quietly  field-testing  "portable" video  tape  recorder  on  its  Sept.  15 

coverage  of  America's  Cup  races 
there  and  presumably  in  other 
races.  Observers  said  machine 
looked  to  be  about  half  size  of 

regular  vtr  units,  which  can  be 
and  are  traveled  wherever  needed 
— but  not  easily. 

Budd  seeks  formula 

for  media  values 

There  are  still  unknown  quantities  in 
evaluating  media  effectiveness.  Rex  M. 

Budd,  Campbell  Soup  Co.'s  advertising 
director,  warned  Sept.  21  at  media 
evaluation  session  of  National  Industrial 
Conference  Board  in  New  York. 

Mr.  Budd  said  areas  remain  open  in 
print  and  broadcast  media.  In  tv,  he 

said,  there's  conflicting  research  on: 
"claimed  values  of  commercials  in  a 

sponsored  tv  program"  compared  to 
values  of  participating  minutes:  what's 
comparative  value  of  60-second  com- 

mercial in  tv  vs.  full-page  insertion;  and 
of  30  as  against  60-second  spots. 
He  stated  linear  programming  in 

media  analysis  and  evaluation  can  sup- 
ply quick  answers  to  data  fed  into  com- 

puters. But,  he  added,  they  cannot 
"think  for  us  .  .  .  cannot  supply  factual 
data  where  none  exists."  One  has  to 
resort  to  judgment.  Mr.  Budd  said, 
noting  also  various  conflicts  in  print 
media  (subscriber  vs.  newsstand  reader, 
cut-price  vs.  full-price  subscriber,  box- 

car figures  vs.  documentation  of  relative, 
differing  subscriber  groups). 

Also  coming  under  Mr.  Budd's  in- 
spection: rising  media  costs — "the  raw 

cost  of  one  of  our  prime-time  evening 

tv  periods  increased  209%"  from  1952- 
1961,  full-page  four-color  ad  in  28  lead- 

ing magazines  is  up  95.3%  and  aggre- 
gate line  rate  in  daily  newspapers  ad- 

vanced 37.6%  in  that  period. 

Import  of  Mr.  Budd's  speech:  pre- evaluation  of  media,  including  careful 
research  and  on-air  testing,  has  long 

way  to  go;  current  post-evaluation — 
also  through  research — goes  part  way 
toward  indicating  whether  or  not  adver- 

tiser is  doing  what  he  set  out  to  do. 

UA  in  expansion  move 

United  Artists  Television  has  added 
two  independent  producers  and  plans  to 
sign  agreements  with  up  to  12  others  in 
next  three  months.  Company  also  an- 

nounced allocation  of  $1  million  for 

program  development  and  production 
of  pilot  films.  Producers  already  signed: 
Walter  Grauman,  for  one-hour  pilot 
about  novelist;  Richard  Beer,  producer- 
writer,  who  will  produce  half-hour  sit- 

uation comedy  about  pro-football  play- 
er. Both  films  will  be  done  in  Holly- wood. 

WGMA  hearing  closed 

Record  was  closed  Friday  in  license 
renewal  hearing  of  WGMA  Hollywood, 
Fla.,  after  almost  year  of  litigation 
(Broadcasting,  Nov.  20,  1961).  At 
issue  was  character  qualifications  of  co- 
owners  Jack  Barry  and  Daniel  Enright 
to  be  licensees.  They  were  producers  of 
allegedly  rigged  quiz  programs  Tic  Tac 
Dough  and  Twenty  One. 

10 BROADCASTING,  September  24,  1962 



COVERAGE  0 

Why  Providence  for  your  market  testing? 

Simple.  More  homes,  more  people  ...  a 

crowded,  growing,  changing  market  'neath  the  umbrella  of  Channel  10 

television.  Imaginative  merchandising  and  promotion  simply  add  to  the 

growth  of  your  product  in  "must  buy"  territory. 

ARB  TV  Homes 

NBC  .  ABC  -  REPRESENTED  BY  EDWARD  RETRY  &  CO.,  INC. 
OUTLET  COMPANY  STATIONS  IN  PROVIDENCE  -  WJAR-TV,  FIRST  TELE- 

VISION STATION   IN  RHODE  ISLAND  -  WJAR  RADIO  IN   ITS  40th  YEAR- 





Climaxing  a  decade  of  superior  showmanship,  Four  Star 
now  offers  a  selected  number  of  off-network  series  for 
individual  market  programming. 

Networks,  sponsors  and  viewers  alike  have  consistently 
acclaimed  the  premium  entertainment  proudlj'  bearing  the 
Four  Star  name.  These  programs  have  demonstrated  their 
power  to  attract  audiences  and  have  established  a  fine  rec- 

ord of  results  for  advertisers. 

Your  station  will  inherit  this  legacy  of  "proven-program- 
ming" with  these  Four  Star  series.  Here  is  quality  that 

will  add  prestige  to  your  station  .  .  .  rating  histories  that 
will  ease  your  spot  selling  job  and  enough  variety  to  fit 
anywhere  in  your  schedule.  These  and  more,  the  reasons 
for  an  encore. 

1 

FOUR 

STAR 

DISTRIBUTION  CORP. 

A  SUBSIDIARY  OF  FOUR  STAR  TELEVISION 

FOUR  STAR    DISTRIBUTION  CORP. 600   FIFTH   AVENUE    •    NEW  YORK  20,   NEW  YO 



MICHIG 

STUDENTS 

No  doubt  you  remember  the  incident — 

it  captured  national  attention.  The 

senior  class  of  Glen  Lake  High  School, 

Mich. ,  giving  up  its  dream  of  a  visit 

to  Washington  by  contributing  $700  of 

its  fund  to  a  classmate  with  cancer-- 

then  making  the  trip  after  all,  thanks 

to  the  aid  of  admiring  Washingtonians. 

What  you  may  not  know  is  that  WWDC  was 

among  the  first  to  start  the  ball  roll- 

ing by  making  good  the  entire  $700. 

We  are  proud  of  these  exemplary  young 

citizens-and  of  "our  home  town''  too. 

WWDC 

the  station  that  WASHINGTON,  D.  C.  ^  BLAIR keeps  people  m  mind  ^1  gpguP 

(9 

PLAN 

Represented  nationally  by  John  Blair  &  Co.  MEMBER 
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DATEBOOK 

A  calendar  of  important  meetings  and 
events  in  the  field  of  communications 

'Indicates  first  or  revised  listing. 
SEPTEMBER 

*Sept.  24 — Hollywood  Ad  Club  luncheon 
meeting  at  Roosevelt  Hotel.  Secretaries' 
Day.  Helen  Gurley  Brown,  account  execu- 

tive at  Kenyon  &  Eckhardt,  Los  Angeles, 
who  started  in  advertising  as  secretary  to 
Don  Belding,  will  speak  on  "Has  Adver- 

tising Created  a  Monster  Woman?" 
*Sept.  24-26 — Desilu  Sales  international 
convention  of  its  representatives  in  Eng- 

land, West  Germany,  Mexico,  Canada  and 
major  U.  S.  cities  at  Bel-Air  Hotel  and 
Desilu  Gower  Studios  in  Hollywood. 
*Sept.  25-26 — Assn.  of  National  Advertisers, 
workshop  for  industrial  advertisers  on 
"How  to  communicate  effectively  with 
business  and  industrial  markets."  Henry H.  Hunter,  director  of  communications, 
Olin  Mathieson  Chemical  Corp.,  is  program 
committee  chairman.  Sessions  are  open  to 
ANA  member  companies  and  invited  guests. 
Plaza  Hotel,  New  York  City. 
*Sept.  27 — International  Radio  &  Television 
Society,  newsmaker  luncheon.  Hotel  Roose- 

velt, New  York.  FCC  Chairman  Newton 
N.  Minow  is  speaker. 
*Sept.     27-28 — Radio     Advertising  Bureau 
management  conference.  Dearborn  Inn, 
Dearborn,  Mich. 
*Sept.  27-29 — Annual  broadcast  symposium 
sponsored  by  Washington,  D.  C,  chapter, 
Professional  Group  on  Broadcasting,  Insti- 

tute of  Radio  Engineers.  Willard  Hotel, 
Washington,  D.  C. 
Sept.  28 — Minnesota  Broadcasters  Assn., 
annual  convention,  Leamington  Hotel,  Min- 
neapolis. 
Sept.  28-30— Southern  area  AWRT  con- 

ference, Americana  Motor  Hotel,  Atlanta, 
Ga. 

OCTOBER 
Oct.  1 — Deadline  for  replies  to  FCC  pro 
posal  to  amend  its  rules  to  permit  the  use 
of  automatic  logging  devices. 
Oct.  1 — Deadline  for  comments  on  FCC 
proposal  to  reallocate  the  microwave  bands 
6425-6575,  10550-10680  and  11700-12200  so 
that  certain  portions  can  be  used  exclu- 

sively for  common  carrier  mobile  and  priv- ate mobile  uses. 
*Oct.  1-2 — Radio  Advertising  Bureau  man- 

agement conference,  Glenwood  Manor, 
Overland  Park,  Kan. 
*Oct.  1-2 — National  conference  of  United 
Press   International   Editors   &  Publishers, 
Fairmont  Hotel,  San  Francisco.  Speakers 
include  Pierre  Salinger,  White  House  news 
secretary;  Capt.  Eddie  Rickenbacker,  chair- 

man of  board  of  Eastern  Air  Lines,  and  in 
joint,  nationally  televised  appearance,  Cali- 

fornia gubernatorial  candidates.  Gov. 
Edmund  G.  Brown  and  former  Vice  Presi- 

dent Richard  M.  Nixon. 
Oct.  2 — Advertising  Research  Foundation's 
eight  annual  conference.  Hotel  Commo- 

dore, New  York.  Keynote  speaker  will  be 
Birny  Mason  Jr.,  president  of  Union  Car- 

bide Corp.  Subjects  include  "The  com- 
puter's invasion  of  media  planning"  and 

"What  contribution  can  communication 
theory  make  to  constructing  and  evalu- 

ating an  advertising  campaign?" 

NAB  Fall  Conferences 

Oct.  15-16— Dinkler-Plaza,  Atlanta 
Oct.  18-19— Biltmore,  New  York 
Oct.  22-23— Edgewater  Beach,  Chicago 
Oct.  25-26— Statler-Hilton,  Washington 
Nov.  8-9  —Sheraton- Dallas,  Dallas 
Nov.  12-13 — Muehlebach,  Kansas  City 
Nov.  15-16 — Brown  Palace,  Denver 
Nov.  19-20 — Sheraton-Portland,  Ore. 

your  key  to  more 
Virginia  homes 

WRVA-RADIO's Coverage  Area  Includes 

43.5%  Of  Virginia 

Retail  Sales^- 

Sales  Management 

Survey  of  Buying  Power— 1961 

Wm-RiDIO 
50,000  Watts  AM,  1140  KC 
200,000  Watts  FM,  94.5  MC 

Richmond,  Virginia 

National  Representative: 
PETERS,  GRIFFIN,  WOODWARD,  INC. 
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...Great! 

We  must  confess,  our  hearts  did  beat  a  little 

faster  when  the  100th  market  ̂ Yas  signed  up 

for  our  great  collection  of  more  than  200 

COLUMBIA  POST-48's 
This  adds  up  to  coverage  of  89.3  of  all  U.S. 

TV  homes.  Why  this  unusual  acceptance 
from  coast  to  coast?  Look  over  the  list  of 

stars  and  titles  of  the  Columbia  Post-48's 

and  you'll  have  the  answer.  In  fact  you  may 
very  well  turn  out  to  be  101 ! 

J\'CBS-TV,  K.Y.C.  •  WCAU-TV,  Phila.  •  K.MOX-TV,  St.  Loids  •  WBB.M-TV,  Chicago  •  Ji.V.Yr-rT', 
Los  Angeles  •  WTIC-TV,  Hartford  •  n-HBF-TV,  Rock  Island  •  WOOD-TV,  Grand  Rapids 
WSYR-TV,  Syracuse  •  n"AP/-rT',  Birrninaham  •  WTPA-TV,  Harrisburg  •  WOAI-TV,  San 
Antonio  •  TTTiBTI'-n",  Buffalo  •  KCMO-TV.  Kansas  Citii  •  KPHO-TV,  Phoenix  •  T\'RBL-TV, 
Columbus,  Ga.  •  WBTV,  Charlotte,  A'.  C.  •  WHVH-TV,  Honolulu  •  WKRG-TV,  Mobile  •  KNEM-TV, 
Bay  City  •  KOIK-TV.  Portland,  Ore.  •  WBRE-TV.  Wilkes  Barre  •  WKBX-TV.  Younqstown 
WLW-A,  Atlanta  •  WGAN-TV,  Portland,  Me.  •  KKTV,  Colorado  Springs  •  KLZ-TV,  Denver 
WREC-TV,  Memphis  •  WBAY-TV,  Green  Bay  •  WTEN-TV,  Albany,  N.Y'.  •  WTVD-TV.  Durham 
WALB-TV,  Albany,  Ga.  •  W.JHG-TV,  Panama  Citu,  Fla.  •  KLAS-TV.  Las  Vegas  •  TTTrr-TT', Tampa  •  WKYT-TV,  Lexington,  Ky.  •  WEAU-fV,  Eau  Claire  •  KCPX-TV,  Salt  Lake  City 
KCTV,  San  Angela  •  WTOP-TV,  Washington,  D.C.  •  WCCB-TV,  Montgomery  •  WTCX-TV, 
Minneapolis  •  KAVE-TV,  Carlsbad  •  KM.J-TV,  Fresno  •  KTVL-TV.  Tulsa  •  WSAU-TV,  Wausau 
WFGA-TV,  Jacksonville,  Fla.  •  WTV.J-TV,  Miami  •  WLOS-TV.  Asheville  •  KVOS-TV.  Bellin(;ham 
WTM.J-TV,  Milwaukee  •  KFMB-TV.  San  Diego  •  KFVS-TV,  Cape  Giradeau  •  WITX-TV, 
Washington,  X.  C.  •  KPLC-TV.  Lake  Charles  •  KALB-TV,  Alexandria  •  KGGM-TV,  Albuoueraue 
WXYZ-TV,  Detroit  •  KSBW-TV,  Salinas  •  KHSL-TV.  Chico  •  nTT'TT'-rV.  Ei-ansville  •  WTAR-tV, Xorfolk  •  WXDU-TV,  So.  Bend  •  KGO-TV,  San  Francisco  •  KETV-TV,  Omaha  •  WCIV-TV, 
Charleston,  S.  C.  •  WBZ-TV,  Boston  •  WTVO-TV,  Rockford  •  WWL-TV,  Xeic  Orleans 
WTAE-TV,  Pittsburc/h  •  KFDA-TV.  Amarillo  •  WCCA-TV.  Columbia,  S.  C.  •  KFDM-TV. 
Beaumont  •  KIXG-TV,  Seattle  •  KELO-TV,  Sioux  Falls  •  WKOW-TV,  Madison  •  WHEC-TV, 
Rochester  •  KREM-TV,  Spokane  •  WLUC-TV,  Marquette  •  KYW-TV,  Cleveland  •  TT'SAZ-rV, Huntington  •  WTVH-TV,  Peoria  •  KOVR-TV,  Stockton  •  KHOL-TV,  Holdrege  •  WWTV-TV, 
Cadillac  •  KVTV-TV,  Sioux  City  •  TT'LTT'-r,  Cincinnati  •  WLW-C,  Columbus,  Ohio  •  WLW-D, Dayton  •  WBTW,  Florence  •  KGUX-TV,  Tucson- 
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LEADS  IN 

ACCEPTANCE 

"The  Friendly  Voice  of  Indiana."  This  is  the  image of  WIBC  created  through  top-rated  news,  editorials, 
farm  broadcasts,  music  programs  and  services  .  .  . 
services  designed  to  reach  far  beyond  metropolitan 
Indianapolis.  Since  WIBC  is  closely  idenufied  with 
this  area  of  over  lYz  million  people  with  an  annual 

income  of  $5  billion,  it's  only  natural  that  many  of 
WIBG's  programs  should  originate  from  the  Indiana 
State  Fair.  This  year,  WIBC's  popular  air  personali- 

ties were  "on  the  air  from  the  fair"  for  71  hours  meet- 
ing many  of  the  350,000  persons  in  attendance. 

LEADS  IN  Indianapolis  and  Indiana  listeners  have  demonstrated 
their  loyalty  to  "the  Friendly  Voice  of  Indiana."  Pulse 

AUDIENCE  consistently  f^  nds  WIBC  the  dominant  station  and 

Hooper  shows  WIBC's  audiences  to  be  greater  than 
ever  .  .  .  with  an  average  audience  7  AM- 10  PM 
larger  than  the  next  4  AM  stations  combined.* 

*Pulse  46-County  Area  Survey,  .April,  1961. 
Pulse  Metropolitan  Area  Survey,  April,  1962. 
C.  E.  Hooper,  Inc.,  July,  1962. 

2835  N.  Illinois  Street 
Indianapolis  8,  Indiana 

50,000 
WATTS 

WIBC 

The  Friendly  Voice  of  Indiana 

JOHN   BLAIR  &  COMPANY 
National  Representative 

WIBC  IS  A  MEMBER  OF 
THE  BLAIR  GROUP  PLAN 

 OPEN  MIKE?  

'Misses  the  point' 
editor:  Peter  A.  Barnard  of  WSPT 
Stevens  Point,  Wis.,  (Open  Mike,  Sept. 

10)  is  to  be  congratulated  on  his  stand- 
ards which  he  says  are  "as  good  as  and, 

in  many  cases,  maybe  better  than  the 
NAB  code."  But  he  misses  the  whole 

point. 

The  NAB  code  merely  prescribes  the 
minimum  standards  of  operation  and 
commercial  content.  Many  stations 
follow  commercial  policies  much  tight- 

er than  the  18-minute  maximum  al- 
lowed under  the  code. 

The  only  industry  code  is  that  of  the 
NAB.  And  when  operators  such  as 
Mr.  Barnard  refuse  to  join,  the  FCC 
can  only  assume  that  our  industry  is 
incapable  of  self-control.  What  other 
conclusion  can  government  officials 
draw  when  only  one-third  of  our  in- 

dustry subscribes  to  the  code? — Frank 
C.  Mclntyre,  Station  Director,  KLUB 
Salt  Lake  City,  Utah. 

Like  eating  peanuts 

Editor  :  I  thought  my  f  m  and  am  broad- 
casting troublesome  days  were  years 

behind  me.  Yup,  I'm  a  beer  baron  now. 
Then,  as  I  loafed  at  Jack  Kahn's  Far Horizons  at  Longboat  Key,  Florida,  I 
saw  a  file  of  what  used  to  be  a  must  in 

my  life — Broadcasting.  I  read  them 

all,  way  back  to  last  year.  So,  I'm hooked  again.  Enclosed  is  my  check 
for  seven  bucks.  Send  your  newsy 
brainchild  to  me. — Leonard  C.  Asch, 
sales  manager,  Southern  Div.,  Inter- 

national Breweries  Ltd.  Inc.,  Tampa, Fla. 

Help  to  buyer 

editor:  Since  our  firm  deals  in  a  drug 
item,  we  find  it  necessary  to  subscribe 

to  many  trade  magazines.  Broadcast- 
ing is  always  used  as  we  find  it  helpful 

in  our  advertising  plans  for  radio  and 
tv. — /.  H.  Broadwell,  J&J  Associates, 
Miami,  Fla. 

Wanted:  experience 

editor:  This  is  in  reference  to  a  letter 
from  Mr.  Blake  Tabor  [Open  Mike, 

Aug.  20].  In  my  opinion  his  criticisms 
of  radio  broadcasting  are  not  necessarily 
true.  His  biggest  complaint,  it  seems 
to  me,  is  that  stations  are  hiring  inex- 

perienced staff  members. 
Mr.  Tabor  .  .  .  how  in  the  world 

did  you  get  your  first  job?  Were  you 
born  with  the  experience? 

I  haven't  been  in  the  business  long 
enough  to  know  that  getting  a  job  is  the 

easiest  thing  to  do,  but  I  won't  give 
up.  .  .  .  ' — Tom  Jordan,  Chicago. 
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Bell  System  instructor  George  Templeton,  left,  discusses  maintenance  problems  of  a  teletypewriter  printing  unit 
with  Henry  A.  Louz  of  Surinam,  who  has  come  to  this  country  to  receive  advanced  communications  training. 

Sharing  our  communications  knowledge  witli  new  friends  from  otiier  lands 

Henry  Albert  Louz,  shown  at  right  in 
the  picture  above,  is  a  communications 
technician  from  Paramaribo,  Surinam 
(Dutch  Guiana) . 

Mr.  Louz  is  one  of  approximately  150 
foreign  nationals  from  two  dozen  differ- 

ent countries  receiving  technical  train- 
ing from  the  Bell  System  this  year.  The 

Bell  System  and  other  American  firms 
are  cooperating  with  the  State  Depart- 

ment and  the  Agency  for  International 
Development  in  providing  training  to 
help  these  and  other  nations  build  their 
economies.  Liaison  agency  for  the  tele- 

phone industry  is  the  Federal  Commu- 
nications Commission. 

When  Henry  Louz's  six  months' course  is  over,  he  will  return  to  his 
native  land  in  South  America  to  apply 
the  latest  in  modern  technology  to  prob- 

lems in  his  field. 

Henry  is  at  the  telephone  school  in 
Topeka,  Kansas,  studying  all  phases  of 
teletypewriter  service— the  transmission 
of  written  information  from  point  to 
point  or  via  a  network.  It  is  training 
he  could  not  get  at  home,  and  he  is  get- 

ting it  alongside  our  employees. 

At  the  same  time  he  is  also  learning 
about  the  American  way  of  life. 
Through  his  new  friends  in  Topeka  he 
is  meeting  people,  visiting  their  homes, 
seeing  factories,  museums,  sports 

events.  We  hope  he  will  return  to  Suri- 
nam with  much  more  than  a  postgradu- 

ate course  in  communications. 

We  in  the  Bell  Telephone  System  are 

proud  of  the  good  communications  serv- 
ice that  we  provide  at  home— and  we 

are  equally  proud  to  share  abroad  the 
know-how  that  makes  fine  communica- 

tions possible. 

ffWi  BELL  TELEPHONE  SYSTEM 

^^J^_^^    Owned  by  more  than  two  miHion  Americans 





ordinary  television  station . . . 

Chester  (S.C.)  Reporter 

"If  WIS-TV  were  an  ordinary  television 
station,  we  would  not  be  wasting  our 

paper  and  ink,"  said  the  Chester  (S.C.) 
Reporter  in  a  recent  editorial.  "But 
WIS-TV  is  one  of  the  pioneer  stations 
in  the  South,  and  the  only  one,  so  far  as 
we  know,  that  has  consistently  tried  to 
meet  its  public  service  obligations  with 

energy  and  imagination." 

We  thank  our  media  colleague  heartily. 

We  don't  think  we  are  alone  in  recogniz- 
ing our  responsibilities,  but  we  will  con- 

tinue to  try  to  justify  this  kind  of  unusual 
praise,  with  unusual  performance. 

WIS  TELEVISION 

NBC  /  Columbia,  South  Carolina 

Charles  A.  Batson,  Managing  Director 

a  station  of  -«rfBCS^ 

The  Broadcasting  Company  of  the  South 

G.  Richard  Shafto,  Executive  Vice  President 

WIS  television:  Channel  10,  Columbia,  S.C. 
WIS  radio:  560,  Columbia,  S.C. 

WSFA-TV:  Channel  12,  Montgomery,  Ala. 

AH  represented  by  Peters,  Griffin,  Woodward,  Inc. 



from  EUGENE  C.  POMERANCE,  vice  pres.,  Foote,  Cone  &  Belding,  Chicago 

Radio's  personal,  flexible  touch  can't  be  beat 
When  it  comes  to  glamour,  television 

is  clearly  the  broadcast  winner. 
From  election  debates  to  doctors, 

from  astronaut  liftoff  to  baseball,  from 
crime  to  Shakespeare,  television  has  cap- 

tured the  imagination  and  the  conver- 
sation of  America. 

Television  has  captured  the  time  of 
America  too.  The  average  television 
home  has  a  set  on,  entertaining  one  or 
more  persons  in  the  family,  six  hours  a 
day  in  the  winter  and  more  than  five 
hours  a  day  as  an  annual  average.  Con- 

trast this  with  radio,  which  is  playing 
in  the  average  home  only  about  two 
hours  a  day,  or  less. 

Radio  Is  Unique  ■  But  when  it  comes 
to  communication — people  to  people 
communication,  the  personal  things  that 
mean  as  much  to  us  all  as  global  events 
— radio  can  still  do  things  that  televi- 

sion cannot.  Radio  has  a  simplicity  of 
mechanics,  a  flexibility  and  an  ability 
to  be  local  and  personal  that  makes  it 
unique. 

Consider  the  1962  Girl  Scout  Senior 
Roundup.  Tonight  (Sept.  24)  millions 
will  learn  about  this  50th  anniversary 
event  or  will  see  it  for  the  first  time  on 
the  General  Foods  show  on  CBS-TV. 
It  was  all  professionally  produced. 

A  documentary  camera  crew  hauled 
their  cameras  and  other  equipment 
about  the  roundup  site  for  over  a  month 
before  and  during  the  July  event  and 
spent  weeks  editing  and  polishing  what 
they  had  photographed.  It  is  a  good 
documentary,  but  not  hot  news,  in  Sep- 

tember. Yet  while  the  roundup  was  in 
progress  in  July,  other  millions  who 
knew  girls  there  got  reports  from  the 
girls  themselves — by  radio. 

Girl  Scout  roundup  encampments  are 
held  every  three  years.  This  year  the 
roundup  was  at  what  will  be  Button  Bay 
State  Park  in  Vermont.  It  was  a  city 
of  tents.  Almost  6,000  tents  bousing  the 

sixth  largest  "city"  in  the  state  were  set 
up  and  occupied  in  36  hours.  There 
were  8,500  teenage  girls  in  green 
shorts,  and  1,700  adult  leaders  and 
helpers  also  in  green  shorts — although 
some  of  them  shouldn't  have  been. 

Radio's  850  'Reporters'  ■  Of  the 
8,500  girls,  almost  850  were  accredited 
by  their  local  radio  stations  as  girl  com- 

mentators. They  came  with  official 
credentials  from  those  stations  and  with 
promises  that  their  taped  commentaries 
would  be  aired.  Some  of  the  tapes  were 
shared,  shipped  from  station  to  station 
or  broadcast  on  more  than  one  simul- 

taneously. Thus,  almost  1,000  am  and 
fm  radio  stations  of  all  sizes — from 
500  w  to  50  kw — fed  news  of  the 
roundup  from  the  roundup  through  the 

voices  of  the  girls  to  waiting  friends 
and  relatives  every  couple  of  days. 

Each  girl  commentator  was  allowed 
to  make  five  tapes,  each  tape  one  to  five 
minutes  in  length.  Some  ran  long  by  a 
few  seconds,  of  course;  but  that,  too,  is 
part  of  the  charm  and  informality  and 
intimacy  of  radio  today.  In  10  days 
of  the  encampment,  the  thrice-daily 
mail  car  sent  out  over  4,000  tapes  rep- 

resenting well  over  12,000  minutes  or 
200  hours  of  broadcasting. 

Studios  au  natural  ■  Recording  fa- 
cilities at  a  place  like  that  are  primitive too. 

In  three  Army  tents,  a  dozen  make- 
shift recording  booths  were  set  up. 

Made  of  one-by-two  lumber  and  card- 
board with  only  three  sides  each,  they 

were  hardly  the  ultimate  in  soundproof- 
ing. Next  to  each  "booth"  was  a  home 

model  tape  recorder  borrowed  from 
Norelco,  set  upon  a  rough  board  table 
which  in  turn  was  precariously  leveled 
on  not-too-long-ago-plowed  ground. 

The  recording  booths  had  to  share 
space  in  the  tents  with  editing,  control, 
repair,  mailing  and  administrative  fa- 

cilities. And  all  around  were  mountains 
of  3-inch  reels  of  recording  tape,  much 
of  it  donated  by  Audio  Devices  Inc. 

Seven  hours  a  day  the  girl  commen- 
tators came  in  by  appointment  to  record 

for  the  folks  back  home  in  all  50  states 

and  some  of  the  14  other  countries  rep- 
resented. They  had  to  get  in  and  out  in 

15  minutes  for  a  5-minute  tape,  10  min- 
utes for  anything  shorter. 

They  came  alone  to  record  straight 
news  or  impressions — of  the  trip  to 
camp,  the  arena  events,  the  forums,  the 
demonstrations,  or  new  friends.  They 
came  with  other  campers  or  celebrities 
for  on-the-spot  interviews.  Or  they  came 
with  as  many  as  70  other  campers  to 
record  a  newly  written  roundup  song. 
AWRT  Gives  Assist  ■  The  girl  com- 

mentators were  amateurs,  but  not  ama- 

teurish. Each  one  received  advance 

training  from  her  sponsoring  radio  sta- 
tion. Many  were  helped  and  coached 

in  advance  of  the  roundup  by  members 
of  local  chapters  of  American  Women 
in  Radio  and  Television.  All  of  them 
studied  a  little  booklet  called  Meet 
Mike,  written  for  them  by  Julie  Chase 
Fuller  of  AWRT. 

Final  briefings  at  the  roundup  site 
(and  a  little  comforting  when  knees 
began  to  shake  or  throats  suddenly  dried 
up)  made  them  all  good,  and  some 
quite  polished,  commentators. 

Things  were  kept  moving  in  the  re- 
cording tents  by  a  crew  of  nearly  50. 

Two  borrowed  Army  signalmen  made 
master  tapes  and  gave  advice.  Two  full- 
time  workers  from  the  Girl  Scout  na- 

tional office  barked  orders  like  young 
second  lieutenants.  And  45  volunteers 
— 40  women  and  5  men — did  the  work. 

The  volunteers  ranged  in  age  from  18 
to  68,  came  from  every  part  of  the 
country  and  paid  their  own  transporta- 

tion and  camp  fees  for  the  experience. 

They  served  as  "producers,"  "engi- 
neers," teachers,  repairmen,  critics,  tran- 

quilizers, typists,  wrappers,  mailers  and 
general  helpers.  Among  them  were  two 
who  could  be  called  professional — an 
electrical  engineer  and  a  radio  station 
owner. 

Experience  Pays  Off  ■  All  the  others 
were  non-radio  people  when  they  start- 

ed; quite  knowledgeable  when  they  fin- 
ished. Knowledgeable,  and  good  enough 

to  help  make  several  tapes  for  the  Voice 
of  America. 

Can  you  imagine  making  video  tapes 
under  these  conditions  Or  getting  local 
television  stations  to  air  them? 

Television  has  captured  the  time  of 

the  people  and  the  glamour  champion- 
ship. But  there  are  still  things  that  ra- 

dio alone  will  do.  For  flexibility  and  an 

ability  to  be  personal,  radio  hasn't  been beaten. 

Eugene  C.  Pomerance,  vice  president  and 
director  of  research  at  Foote,  Cone  & 
Belding,  Chicago,  Is  one  of  many  FC&B 
executives  who  take  active  parts  in  civic 
and  community  affairs.  He  is  president  of 

his  local  park  district  board  of  commis- 
sioners, a  Cub  Scout  leader  and  a  past 

PTA  president.  He  accompanied  Mrs. 
Pomerance,  a  Girl  Scout  leader,  to  the 
roundup  described  in  this  memo.  One  of 

the  Pomerances'  daughters  was  a  Girl 
Scout  camper. 
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LLOYD  GEORGE  VENARD, 
President,  New  York  Office 

ALAN  L.  TORBET, 
Executive  Vice-President, New  York  Office 

JAIVIES  V.  IVIcCONNELL, 
Vice-President  &  Treasurer, 
New  York  Office 

STEPHEN  R.  RINTOUL, 
Vice-President  &  Secretary, 
New  York  Off  ice 

HOWARD  B.  MEYERS, 
Vice-President,  Midwest 

ARTHUR  ASTOR,  Manager, 
Los  Angeles  Office 

AL  HAZELWOOD,  Manager, 
Dallas  Office 

ROBERT  R.  ALLEN, 
Vice-President, 

Western  Offices  - nnouncing 

a  major  expansion 

in  the  national 

representative  fieid. 

the  merger  of 

VENARD,  RINTOUL  &  McCONNELL,  INC. 

and 

TORBET,  ALLEN  &  CRANE,  INC. 

into... 

Venard,  Torbet  &  McConnell,  Inc 

COMPANY  OWNED  AND  OPERATED  OFFICES:  NEW  YORK  •  CHICAGO  •  DETROIT  •  DALLAS  •  SAN  FRANCISCO  •  LOS  ANGELES 1 



The  Embassy  of  Iran 

His  Excellency  Hossein  Ghods-Nakhai, 

Ambassador  of  Iran  to  the  United  States, 

in  the  courtyard  of  the  Embassy  . . . 

another  in  the  WTOP-TV  series 

on  the  Washington  diplomatic  scene. 

Represented  by  TvAR 

POST-  NEWS  WEEK 

STATIONS  A  DIVISION  OF 
THE  WASHINGTON  POST  COMPANY 





II 

MOBILE. 

JWNt,  1962 

xce
pti

on 

WKRG-TV  delivers  100%  more  TV  homes, 

9:00  AM  to  Midnight,  than  either  Station  A  or  Station  B 

in  Mobile-Pensacola.  ARB,  June,  1962. 

Effective  Immediately  Call 

H^R  TELEVISION,  INC. 

or 

C.      PERSONS,  JR.,  General  Manager 
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SQUEEZE  PLAY  FOR  CODE  COMPLIANCE 

Government  and  industry  pres- 
sures were  put  on  broadcasters  last 

week  to  force  universal  adherence  to 
the  advertising  restrictions  of  the 

NAB"s  radio  and  television  codes.  A 
move  was  also  begun  to  tighten  the 

television  code's  limitations  on  piggy- 
backs— commercials  in  which  multi- 

ple products  are  advertised. 
■  FCC  Commissioner  Robert  E. 

Lee,  with  the  support  of  Chairman 
Newton  Minow,  formally  proposed 
that  the  commission  adopt  in  its  own 
rules  the  commercial  time  standards 

of  both  NAB  codes.  (See  story  be- 
low.) 

■  NAB's  president,  LeRoy  Collins, and  the  NAB  code  director,  Robert 
Swezey,  reacted  by  calling  on  all 
broadcasters  to  subscribe  to  the 
codes  as  a  means  of  heading  off  the 
growing  threat  of  government  inter- 

vention. (See  story,  page  30.) 
■  A  majority  of  television  stations. 

responding  to  a  survey  by  the  Station 
Representatives  Assn.,  urged  a  stiffen- 

ing of  the  television  code  to  outlaw 
piggyback  commercials.  Only  by 
united  action  through  the  code,  the 
broadcasters  said,  could  they  resist 
the  trend  among  advertisers  to  crowd 
multiple  product  mentions  into  single 
commercials.  (See  story  page  28.) 

Commissioner  Lee  admitted  there 
was  little  chance  that  a  majority  of 

his  colleagues  could  be  persuaded  to 
vote  now  for  his  proposal,  but  the 
mere  possibility  of  FCC  adoption  of 
the  NAB  commercial  time  restric- 

tions was  seen  as  an  incentive  to 

compliance  with  the  codes.  Gov. 
Collins,  in  a  speech  to  Tennessee 
broadcasters,  drummed  hard  on  that 
theme.  Code  observance,  he  said, 
was  essential  if  broadcasters  are  to 
avoid  government  control. 

Mr.  Lee Mr.  Minow         Gov.  Collins         Mr.  Swezey 

FCC  to  restrict  advertising  air  time? 

NOW  FORMALLY  URGED:  FCC  ADOPTION  OF  NAB  CODE  LIMITATIONS 

Commissioner  Robert  E.  Lee  has 
formally  asked  the  FCC  to  limit  the 
amount  of  time  that  all  broadcast  sta- 

tions may  legally  devote  to  commercial 
matter.  He  is  backed  by  Chairman 
Newton  Minow. 

In  rulemaking  submitted  to  the  full 
commission,  Commissioner  Lee  recom- 

mended that  the  NAB  codes  covering 
time  standards  for  advertising  copy  on 
am,  fm  and  tv  stations  be  incorporated 
almost  verbatim  into  the  FCC's  rules. 
The  item  has  been  passed  over  at  the 
last  two  commission  meetings  and  is 
scheduled  for  consideration  again  this 
week. 

The  author,  however,  has  indicated 
that  he  will  ask  that  the  proposal  be 
deferred  until  FCC  nominee  E.  William 
Henry  is  sworn  in  as  a  member  and 
has  become  sufficiently  acquainted 
with  the  FCC  to  participate.  If  this  re- 

quest is  honored,  it  probably  will  be 
at  least  two  months  before  the  item 

is  seriously  debated.  (Mr.  Henry's  Sen- 
ate confirmation  hearing  was  last  Fri- 
day; see  story  page  9.) 

"It  is  now  reasonably  evident  that 
some  more  effective  machinery  of 
regulation  [other  than  voluntary  indus- 

try codes]  is  required,"  Mr.  Lee  stated 
in  a  covering  document  addressed  to 
the  FCC  asking  that  the  proposed  rules 
be  submitted  for  comments. 

The  Limitations  "In  essence.  Com- 
missioner Lee  proposes,  by  law,  to  re- 

strict radio  stations  from  devoting  more 
than  18  minutes  of  any  single  hour  to 
spot  commercials  or  more  than  an 
average  of  14  minutes  computed  on 
a  weekly  basis. 

As  does  the  NAB  radio  code,  the 
proposed  FCC  rule  also  would  specify 
the  maximum  amount  of  commercial 
time  on  programs  sold  to  a  single 
sponsor  from  five  minute  shows  (IV2 
minutes  for  commercials)  to  1  hour 
programs  (7  minutes). 

For  tv,  commercial  material  could 
not  exceed  4  minutes,  plus  station 
break,  within  any  30-minute  time 
period  during  prime  time.  For  all  hours 
other  than  prime  time,  commercial 
maximum  would  be  6  minutes  per  30- 
minute  time  period.  (For  a  full  text  of 
the  proposed  rules,  see  page  30.) 

Under  the  proposal,  public  service 
and  promotion  announcements  would 
be  counted  against  the  maximum  dur- 

ing prime  time. 

Industry  Fails  ■  In  his  supporting 
document  accompanying  the  proposed 
rules.  Commissioner  Lee  said  it  would 

be  preferable  for  regulation  of  com- 
mercial time  to  come  from  the  indus- 

try. This  procedure  has  failed,  it  was 

maintained,  because  "unfortunately"  all stations  do  not  subscribe  to  the  code 
(33%  radio,  69%  tv  are  subscribers); 
there  are  no  sanctions  for  violators, 
and  "that  there  are  substantial  and 
significant  abuses  in  this  area  are  weU 
documented  before  the  commission 

and  well  known  in  the  industry." 
Stress  of  broadcasting  as  an  adver- 

tising medium  above  its  primary  pur- 
pose as  a  program  service  results  in 

a  deterioration  of  programming  and  is 
contrary  to  the  public  interest,  the 
supporting  document  maintained.  All 
past  efforts  of  the  FCC  to  correct 
abuses  have  been  handicapped  by  a 

lack  of  specific  standards,  the  docu- 
ment stated  and  continued: 

"Since  broadcasting  is  a  competitive 
industry,  it  is  neither  fair,  nor  practical, 

to  require  that  any  single  station  re- 
frain from  using  business  tactics  which 

its  competitors  are  permitted  to  employ 
and,  since  a  competitive  advantage  may 
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stations  ready  to  abandon  piggyback 

MANY  WANT  CODE  CRACKDOWN  ON  MULTI-PRODUCT  COMMERCIALS 

Television  stations  are  in  a  mood  to  But  stations  also  feel  that  the  root  of  ments  advertising  multiple  products  or 

outlaw  the  "piggyback"  commercial.  their  problem  in  trying  to  deal  with  services: 
A  substantial  number  would  like  to  these  so-called  excesses  lies  in  many  "(1)  The  integrated  announcement 

see  the  NAB  code  stiffened  to  limit  cases  beyond  their  reach — in  the  agen-  and 
any  television  commercial  to  two  prod-  cies  and  advertisers  who  place  the  "(2)  The    piggyback  announce- 
ucts  and  require  that  the  two  be  commercials   and   in   the   networks  ment. 

"integrated."  which  accept  them.  The  basic  difference  between  the 
Such  a  move  would  have  the  effect  Nine  out  of  ten  think  a  station  two  is  the  audio  and  video  treatment, 

of  illegalizing  the  ubiquitous  piggy-  should   reject   network   commercials  "(1)  The  integrated  announcement 
back,  which  by  code  standards  is  a  that  it  wouldn't  accept  in  local  or  na-  is  one  advertising  two  or  more  prod- 
multi-product  commercial  that  isn't  tional  spot  advertising  or  which  other-  ucts  or  services,  which  is  so  executed 
"integrated."  wise  don't  come  up  to  code  standards,  in  audio  and  video  presentation  that 

This  attitude  is  evident  in  returns  But  a  number  also  recognized  prac-  it  actually  is  a  single  announcement, 
from  a  survey  conducted  by  Station  tical  problems  in  the  way  of  such  a  Such  an  announcement  will  be  counted 
Representatives  Assn.   among  more  course.  as  a  single  announcement  under  the 

than  500  tv  stations.  The  results  show  Over  500  Stations  ■  SRA's  survey,  commercial  limitations  of  the  code, 
that  their  attitudes  toward  multi-prod-  believed  to  be  the  first  of  its  kind,  was  provided  that: 
uct  commercials  are  far  more  strict  conducted  among  509  commercial  tv  "(a)  The  products  or  services  are 
than  the  code  is.  stations  (Closed  Circuit,  July  30).  related  in  character  or  purpose,  or 

No  Station  Revolt  ■  Whether  they  It  brought  a  46%  return,  regarded  by  "(b)  if  the  products  or  services  of- 
would  revolt  against  the  piggyback  ap-  researchers  as  unusually  high.    The  fered  are  those  of  the  same  sponsor, 

pears  doubtful,  however.   A  number  replies  came  from  markets  represent-  "(2)    The    piggyback  announce- 
of  broadcasters  stressed  that  unless  the  ing  more  than  78%  of  all  television  ment  is  one  advertising  two  or  more 
code  is  changed  and/or  networks  agree  homes.  products  or  services,  which  is  so  ex- 
to  reject  this  sort  of  announcement,  SRA  is  sending  copies  of  the  re-  ecuted  in  audio  and  video  presenta- 
any  attempt  by  stations  to  reject  it  in  suits  to  both  the  NAB  Code  Author-  tion  that  it  actually  is  two  or  more 
spot  broadcasting  would  be  imprac-  ity  and  the  American  Assn.  of  Ad-  separate  announcements.  Such  a  pig- 
tical.  vertising  Agencies.  gy-back  announcement  will  be  counted 

Other  conclusions  drawn  from  the  It  is  no  secret  that  station  repre-  as  two  or  more  announcements  under 

survey  were:  sentatives  have  been  concerned  with  the  commercial  limitations  code." 
Stations  overwhelmingly  disapprove  the  gradually  increasing  number  of  A  rule  of  thumb  used  by  NAB  for 

the  idea  of  a  single  commercial  ad-  multi-product  commercials  and  what  discussion  purposes   goes  like  this, 
vertising  products  of  different  manu-  they  regard  as  inconsistency  in  many  "Would  this  look  like  one  integrated 
facturers — although  the  code  allows  cases  in  defining  commercials  as  "in-  or  two  separate  commercials  to  a 
this  in  piggybacks.  tegrated"  (one  commercial)  or  "piggy-  viewer?" 

A  bare  half  of  the  stations  feel  that  back"  (two).  As  salesmen,  they  have  No  Conclusions  ■  In  releasing  its 
it's  all  right  for  a  single  commercial  to  face  these  problems  daily.  survey  results  SRA  took  pains  to  draw 
to  advertise  different  products  of  the  SRA's  questionnaire  was  distributed  no  conclusions  and  offer  no  interpre- 
same  manufacturer — but   not   more  shortly  after  the  code  authority  modi-  tations.  It  simply  released  its  tabula- 
than  two  products  and  then  only  if  fied  its  position  and  procedures  re-  tions,  plus  about  three  dozen  anony- 
copy  and  video  are  integrated  to  give  garding   piggybacks,   adopting   what  mous  comments  which  officials  said 
the  appearance  of  one  continuous  an-  some  reps  considered  a  more  permis-  were  culled  from  the  questionnaires 
nouncement.  sive  attitude.  as  typical  of  the  general  run  of  sta- 
A  majority  specifically  say  they  An  interpretation  of  the  NAB  Tel-  tion  observations, 

think  the  code  is  too  lenient  in  deal-  evision  Code,  revised  last  March  15,  These  comments  show  that,  com- 

ing with  shared  commercials.  Most  of  defines  the  code's  attitude  toward  in-  positely,   broadcasters  favor  stricter 
these  also  think  it's  "within  the  prov-  tegrated    and   piggyback    announce-  controls  over  multi-product  commer- 
ince"  of  the  code  authority  to  tighten  ments  this  way:  cials  for  a  number  of  reasons, 
up  in  regard  to  them.  "There  are  two  types  of  announce-  The  most  frequently  mentioned  is 

normally  be  obtained  by  selling  large 
amounts  of  advertising  time  at  prices 

below  those  on  one's  rivals,  there  is considerable  reason  to  fear  .  .  .  the 
more  commercialized  type  of  operation 
would  drive  out  the  one  that  is  less 

so." 
The  Lee  proposal  stresses  that  the 

commercial  limitation  adopted  must  be 
sufficiently  stringent  to  protect  the 
listening  public  and  maintain  a  reason- 

able balance  between  commercial  and 
program  matter.  He  said  the  NAB  code 
standards  are  appropriate  to  cover  the 

desired  objectives.  Waivers  of  the 

maximums  would  be  granted  "upon  a 
showing  of  truly  extra-ordinary  cir- 

cumstances." Support  Lacking  ■  If  a  vote  were  to 
be  taken  tomorrow  on  adoption  of  the 

Lee  proposal,  it  probably  would  be  de- 
feated 5-2,  an  FCC  official  said  last 

week.  Supporting  Commissioner  Lee  is 
Chairman  Newton  N.  Minow  who  re- 

plied "I'm  for  it"  when  asked  last  week 
if  he  endorsed  the  plan. 

After  Mr.  Henry  joins  the  FCC,  how- 
ever, supporters  of  the  plan  hope  that 

at  least  four  votes  can  be  obtained  to 

put  the  proposal  before  the  industry  for 
comments.  Commissioner  Lee  realizes 

that  his  proposed  rule  faces  strong  oppo- 
sition (it  was  described  by  two  other 

commissioners  as  a  "foolish  move"  and 
"interference  with  business")  but  hopes 
that  public  discussions  will  result  in 
benefits  to  the  NAB  through  additional 
subscribers. 

Both  Chairman  Minow  and  Com- 
missioner Lee  have  publicly  endorsed 

the  concept  of  a  government  limitation 
on  the  number  of  commercials.  Last 
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the  belief  that  they  contribute  to  tele- 
vision's "overcommercialization"  im- 

age and  dilute  the  effectiveness  of 
commercials.  Another  is  that  by  cou- 

pling two  or  more  products  the  adver- 
tisers are  able  to  pay  at  lower  rates 

than  they  could  get  individually  for 
comparable  units  of  time.  Another 
is  concern  over  how  the  FCC  will 
interpret  shared  announcements. 

"Piggyback  announcements  tend  to 
break  down  the  public  image  of  the 
station  as  well  as  the  pubhc  accept- 

ance of  individual  ads  which  creates 

the  bread  to  be  buttered,"  said  one. 
Another  observed:  'It  is  an  estab- 

lished fact  that  not  only  the  length  of 
commercial  time,  but  numbers  of  com- 

mercials can  contribute  toward  over- 
commercialization.  We  have  found 
that  while  the  audience  will  accept 
one  minute  of  sponsorship  for  a  sin- 

gle commercial,  it  will  tend  to  object 
to  double  sponsorship  within  the  same 
length  of  time.  While  they  will  accept 
four  minutes  of  single-sponsorship 
commercials  within  a  program,  they 
will  consider  ten  announcements  with- 

in the  same  time  allotment  [as]  ex- 
cessive commercials" 

Views  on  Code  ■  Regarding  the 
code,  the  comments  reflected  vaiying 
views. 

"It  is  our  opinion,"'  said  one  broad- 
caster, "that  the  code  office  must  take 

a  stronger  position  in  these  matters 
than  it  has  to  date  to  set  up  guides 
for  its  members.  Of  course,  here  as 
in  all  other  matters,  the  final  decision 
will  always  be  with  the  individual  sta- 

tions. We  beUeve  that  the  same  code 
oflBce  regulations  set  up  to  apply  to 
the  stations  would  apply  to  network 

telecasts." 
Still  another:  "The  code  is  too 

lenient  in  blessing  the  so-called  "inte- 
grated' commercial  which  presents 

more  than  one  product  made  by  the 

same  sponsor." 
The  largest  number  of  comments 

reported  by  SRA  had  to  do  with  the 
shared-announcement  question  and  its 
relationship  to  networks,  agencies  and 

advertisers  as  well  as  stations. 

Need  Network  Acceptance  ■  "If 
stations  decide  to  accept  only  inte- 

grated commercials,"  one  broadcaster 
w^as  quoted,  "it  is  incumbent  upon  us 
to  secure  acceptance  of  this  policy  on 
the  part  of  networks  as  well,  in  the 
interest  of  a  single  set  of  standards 

for  the  industr}'." Another  broadcaster,  also  calling 

for  "a  single  set  of  standards,"  sug- 
gested that  "on  a  spot  basis,  stations 

should  charge  extra"  for  shared  or 
piggyback  commercials. 

Other  comments  included: 

"We  never  run  piggyback  commer- 
cials. We  don"t  like  shared  announce- 
ments of  any  length — but  we  feel  no 

local  station  can  set  a  policy  or  prac- 
tice unless  the  same  things  apply  to 

the  network." "For  a  station  to  turn  down  "inte- 

grated' spots  only  to  see  the  same 
spot  later  on  the  network  is  a  real 

problem  and  is  certainly  inconsistent." In  their  comments  broadcasters  re- 
jected the  notion  that  piggybacks  and 

other  shared  announcements  are 

"justified"  because  they  enable  small 
advertisers  to  break  into  television. 

One  called  this  an  "irresponsible 
claim"  and  said  'the  fact  is  that  the 
large  advertisers  are  the  biggest  users 

of  multiple-product  commercials."  An- other said: 

Proven  Medium  ■  "Tv  as  an  adver- 
tising medium  is  no  longer  on  trial. 

It  has  demonstrated  over  and  over 
again  its  effectiveness.  Any  advertiser 
making  a  product  with  nationwide 
distribution  should  have  a  commensu- 

rate advertising  budget — for  adver- 
tisers with  smaller  distribution,  spot 

campaigns  in  selected  areas  will  do 
the  job. 

"The  past  14  years  abound  with 
case  histories  of  advertisers  starting 
from  small  beginnings  and  burgeoning 
into  national  prominence,  all  without 
resorting  to  piggybacks.  As  far  as 
Fm  concerned,  this  so-called  justifi- 

cation is  just  a  pretext  to  cut  rates." 
Here  are  the  statistics  on  SR.A.'s findings: 

■  Nine  out  of  ten  respondents 
(92 ?c  )  said  they  do  not  approve  of 
commercials  carrying  messages  for 
two  products  of  different  manufac- 

turers. Most  of  the  8%  replying  in 

the  affirmative  "qualified  their  an- 
swers," SRA  reported. 

■  Seven  out  of  ten  (72%)  said  the 

fact  that  the  products  were  "logically 
related  and  smoothly  bridged"  would make  no  difference;  they  still  would 
not  approve  of  having  products  for 
different  advertisers  in  the  same  com- 

mercial. The  rest  (28^c)  said  that 
under  these  circumstances  the  com- 

mercials "might  be  acceptable." 
■  A  total  of  52%  said  they  approve 

of  one  manufacturer  advertising  "two 
or  more  of  his  own  products"  in  a 
single  commercial;  28%  said  they  do 
not  approve;  20%  gave  yes-and-no 
answ'ers. 

■  Of  those  who  approved  multi- 
product  commercials  for  a  single  man- 

ufacturer, 87%  said  they  would  not 
accept  unless  the  products  were  in- 

tegrated to  give  the  appearance  of  a 
single  commercial,  and  86%  said  the 
commercial  should  be  limited  to 

two  products  "regardless  of  circum- 

stances." 

■  Slightly  more  than  half  (55%) 

said  the  code  is  "too  lenient"  on  in- 
tegrated and  piggyback  commercial; 

43%  called  the  code  provisions  '"fair 
enough"  and  2%  thought  them  "too 

restrictive." ■  Among  those  voting  "too  lenient,' 
88%  "stated  that  it  is  within  the  prov- 

ince of  the  code  to  specify  that  no 
more  than  two  products  may  be  ad- 

vertised in  a  60-second  commercial  or 
less;  and  that  such  commercials  wiU 
not  be  acceptable  unless  they  are  prop- 

erly integrated,  i.e.,  unless  audio-visu- 
al treatment  produces  the  appearance 

of  one  continuous  announcement." 
■  More  than  nine  out  of  ten  (95% ) 

"do  not  feel  that  a  station  should  ac- 
cept shared  announcements  on  a  net- 
work basis,  when  they  do  not  conform 

to  the  code  and.  or  station's  policy 
governing  such  announcements  on  a 

local  or  national  basis." 

July,  Chairman  Minow  maintained  on 
NBC's  Meet  the  Press  that  it  is  within 
the  FCC's  power  to  prescribe  commer- 

cial time  maximums.  At  that  time,  he 

said  that  if  the  industry'  is  unable  to 
enforce  its  code,  then  "we  will  just  take 
its  own  code,  not  touch  it,  and  make 

it  a  rule  (Broadcasting,  July  30)." 
Speaking  two  weeks  later  at  Wood- 

stock (Md.)  College,  Commissioner 
Lee  made  much  the  same  threat 

(Bro.adc.asting,  Aug.  13).  The  possi- 
bilitv'  of  oflftcial  FCC  sanction  of  the 
NAB  code  has  been  discussed  for  years 

but  rejected  as  impractical,  if  not  illegal. 
During  the  network  programming  hear- 

ings in  1960,  nearly  all  broadcast  wit- 
nesses were  asked  (primarily  by  Com- 

missioner Frederick  W.  Ford)  if  the 
FCC  should  adopt  the  NAB  code. 

Practically  all  the  commissioners 
have  urged  stations  to  voluntarily  sub- 

scribe and  adhere  to  the  codes. 
Lee  Busy  ■  Commissioner  Lee  said 

that  two  motivating  factors  in  his  pro- 
posed rule  were  his  personal  monitor- 

ing of  stations  and  pleas  from  broad- 
casters  for  protection   from  nonsub- 

scriber  competitors.  He  said  that  a 
stop  watch  placed  on  a  Washington 
area  station  disclosed  that  over  30  min- 

utes of  a  single  hour  were  devoted  to 
commercial  spot  annoimcements. 

"If  the  industr}^  says  it  wiU  do  some- 
thing [control  the  commercial  time], 

why  should  it  object  to  having  it  as  an 
FCC  rule?"  Commissioner  Lee  asked. 

If  the  FCC  does  adopt  the  Lee  pro- 
posal, licensee  \dolators  would  be  sub- 

ject to  all  the  regular  commission  sanc- 
tions: revocation,  fines  and  short  term 

renewals. 

BROADCASTING,  September  24,  1962 29 



FCC  code  enforcement  opposed  by  NAB 

COLLINS,  SWEZEY  SAY  COMMERCIAL  RULES  NONE  OF  THEIR  BUSINESS 

Proposed  adoption  by  the  FCC  of 
the  advertising  time  standards  in  the 
NAB's  television  and  radio  codes  was 
opposed  last  week  by  the  two  associa- 

tion officials  most  concerned — President 
LeRoy  Collins  and  Robert  D.  Swezey, 
code  authority  director. 

Both  said  the  government  has  no 
business  telling  stations  what  they  can 

do  and  what  they  can't  do  in  setting 
time  standards  for  commercials.  In  ad- 

dition, the  two  association  spokesmen 
said  the  FCC  would  never  have  con- 

sidered the  idea  of  lifting  the  code  time 
standards  for  inclusion  in  Commission 

rules  if  code  compliance  had  been  in- 
dustrywide. 

While  Gov.  Collins  mentioned  only 
radio  standards  in  an  address  to  Ten- 

nessee Assn.  of  Broadcasters  at  Nash- 
ville, he  implicitly  included  tv  in  oppos- 
ing  government   intervention   in  this 

phase  of  broadcast  regulation. 
Collins  Will  Fight  ■  Noting  that  FCC 

has  under  discussion  "the  adoption  of 
radio  commercial  time  limitations," Gov.  Collins  added  in  his  Nashville 
speech,  prepared  for  delivery  Sept.  21, 

"This  we  will  oppose  with  all  our 
capability.  This  is  not  an  area  in  which 
the  government  should  tell  us  what  we 

can  and  cannot  do." 
He  reminded  that  two-thirds  of  ra- 

dio stations  still  are  not  subscribers  to 
the  radio  code,  nor  are  43%  of  NAB 
radio  members.  Until  two-thirds  of  ra- 

dio stations  are  members,  he  said,  "the 
Radio  Code  at  best  represents  an  unful- 

filled hope;  at  worst  it  is  a  deceptive 

pretense."  He  did  not  mention  the  Tv 
Code,  which  Commissioner  Lee  includes 
in  his  proposal. 

Gov.  Collins  said  he  firmly  believes 

that  "if  we  now  had  such  a  program 

(industrywide  self-regulation),  this  sug- 
gestion of  government  intervention 

would  not  have  been  made  in  the  first 
place.  The  movement  of  government 
into  areas  of  private  enterprise  almost 

invariably  follows  need-vacuums." 
He  asked  rhetorically:  "Why  a  code? 

Why  not  every  man  for  himself?"  Then 
he  answered  this  way:  "I  do  not  believe 
we  can  possibly  meet  the  demands  our 
current  society  places  upon  us  with  an 
attitude  of  every  man  for  himself.  If 
we  could,  there  would  be  no  need  for 
NAB  or  Tennessee  Assn.  of  Broadcast- 

ers in  the  first  place. 

More  Effective  ■  "To  act  collectively 
for  the  improvement  of  the  service  of 
broadcasting  is  not  to  deny  full  alle- 

giance to  free  enterprise.  Rather,  it  is  to 
be  more  resourceful  and  effective  in 
serving  it.  The  codes  do  not  destroy 
freedom.  To  the  contrary,  they  provide 

Codes  basis  for  Commissioner  Lee's  proposal  for  radio,  tv 

In  his  proposal  that  the  FCC  adopt 
rules  setting  a  maximum  on  the 
amount  of  time  that  can  be  devoted 

to  commercials  by  radio  and  tv  sta- 
tions, FCC  Commissioner  Robert  E. 

Lee  relies  heavily  on  the  NAB  codes. 
The  proposed  commission  rules  and 
the  NAB  codes  are  identical  in  re- 

quirements with  only  editorial 
changes  having  been  made  in  the 
Lee  rules. 

The  commissioner  would  add  new 
Sees.  3.123  (am),  3.298  (fm)  and 
3.669  (tv)  to  the  FCC  rules.  The 
proposed  am  and  fm  rules  are  identi- 

cal as  follows: 

§  3.123  (and  §  3.298)  Advertising. 
(a)  No  station  shall  broadcast  advertising 

material  by  any  single  sponsor,  regardless  of 
the  type  of  program,  in  excess  of  the  time 
in  the  following  table:  Provided,  however, 
That  the  time  standards  allowable  to  a  single 
advertiser  do  not  affect  the  established  prac- 

tice of  allowance  of  station  breaks  between 

programs. 
Program  time 

For  5  min.  progs. 
"  10  " 
"  15  " 
"  25  " 
"  30  " 
"  45  " 
"  60  " 

Commercial  time 
1  min.    30  sec. 
L  mm. 
3  min. 
4  min. 
4  min. 
5  min. 
7  min. 

10  sec. 

15  sec. 
45  sec. 

(b)  The  time  to  be  used  for  advertising  in 
announcement  or  participating  type  programs 
is  not  to  exceed  a  maximum  of  an  average 
of  14  minutes  an  hour  computed  on  a  weekly 
basis,  18  minutes  in  any  single  hour,  or  5 
minutes  in  any  15-minute  segment.  For  the 
purpose  of  determining  advertising  limita- 

tions, such  program  types  as  "classified," 
"swap  shop,"  "shopping  guides,"  and  "farm 
auction"  shall  be  regarded  as  containing  IVz 
minutes  of  advertising  for  each  5-minute 
segment. 

This  is  the  proposed  rule  covering  adver- 
tising on  tV: 

§  3.669  Advertising. 

(a)  Within  prime  time,  which  is  defined  as 
a  continuous  period  of  not  less  than  3  hours 

of  each  broadcast  day  within  the  station's 
highest  rate-time  periods,  commercial  ma- 

terial for  both  individually  sponsored  and 
participation  programs  within  any  30-minute 
period  may  not  exceed  4  minutes,  plus  total 
station  break  time,  in  the  aggregate  of  70 
seconds.  Commercial  material  in  prime  time 
includes  billboards,  public  service  announce- 

ments, promotional  announcements  for  other 
programs,  as  well  as  commercial  copy.  Sta- 

tion breaks  in  prime  time  shall  consist  of 
not  more  than  two  announcements  plus  non- 

commercial copy  such  as  station  identifica- 
tion or  public  service  announcements.  Total 

station  break  time  in  a  30-minute  period  may 
not  exceed  1  minute  10  seconds. 

(b)  Within  all  hours  other  than  prime  time, 
commercial  material  for  both  individually 
sponsored  and  participation  programs  within 
any  30-minute  time  period  may  not  exceed 
6  minutes  plus  station  break  time.  Commer- 

cial material  for  all  other  than  prime  time 
shall  not  exceed  this  ratio,  except  that  indi- 

vidual programs  of  5  minutes  duration  may 
include  commercial  material  not  in  excess  of 

1  minute  15  seconds,  and  individual  pro- 
grams of  10  minutes  duration  may  include 

commercial  material  not  in  excess  of  2 
minutes  10  seconds.  Not  more  than  three 
announcements  shall  be  scheduled  consecu- 

tively. Commercial  material  within  non- 
prime  time  does  not  include  public  service 
announcements,  promotional  announcements 
for  other  programs,  and  opening  and  closing 
"billboards"  which  give  program  or  sponsor 
identification.  Station  breaks  in  non-prime 
time  shall  consist  of  not  more  than  two  an- 

nouncements plus  the  conventionally  spon- 
sored 10-second  station  identification. 

(c)  For  the  purpose  of  computing  commer- 
cial time,  reasonable  and  limited  identifica- 

tion of  prizes  and  statements  of  donor's 
name  (within  formats  wherein  the  presenta- 

tion of  contest  awards  or  prizes  is  a  neces- 
sary and  integral  part  of  program  content) 

shall  not  be  included  as  commercial  time. 
However,  any  aural  or  visual  presentation 
concerning  the  product  or  its  donor,  over  and 
beyond  such  identification  and  statement, 
shall  be  included  as  commercial  time. 
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Round  one:  WRAL-TV  announces  change  to  ABC 
Television,  effective  August  1.  Round  two:  Switch  is 

made  and  ARB  study  of  Raleigh-  Durham  metro  audi- 
ence is  authorized.  Round  three:  WRAL-TV  the  winner! 

ARB  telephone  coincidental  reports  WRAL-TV  the  dom- 

inant station  with  king-sized  49%  share  of  audience. 

Two  area  stations  split  what's  left.  Ringside  comment: 
Your  commercial  has  Sunday  punch  impact  seven 

days  a  week  on  Champion  Channel  Five.  See  your  H-R 
man  for  the  complete  ARB  report  and  for  suggestions 

how  to  K.O.  your  competition  in  the  nation's  50th  tv 
market ...  Channel  5/ Raleigh-Durham,  North  Carolina 

WRAL-TV 
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FCC  CODE  ENFORCEMENT  OPPOSED  BY  NAB  continued 

the  reasonable  self-discipline  which  is 
essential  to  freedom. 

"The  codes  are  not  prescribed  by  out- siders and  handed  to  broadcasters  to 
be  obeyed  as  mandates  from  strangers. 
They  are  made  by  broadcasters  and  for 
broadcasters.  They  are  the  standards 
by  which  broadcasters  voluntarily  agree 
to  apply  as  bona  fide  guidelines  for 
service.  They  can  be  and  must  be  strong 
forces  to  encourage  creativity,  not  stifle 
it;  to  improve  broadcasting,  not  impov- 

erish it;  to  free  broadcasting,  not  en- 
slave it." 

Mr.  Swezey  emphasized  that  NAB 
has  never  invited  government  pressure, 

adding:  "Nor  will  we  or  should  we  in- 
vite it."  He  made  the  comment  in  his 

Sept.  18  talk  to  Louisiana  Assn.  of 

Broadcasters.  Then  he  added,  "How- 
ever, it  may  well  come  about,"  recalling 

FCC  Chairman  Newton  N.  Minow's 
comments  at  the  NAB  convention  in 
Chicago  and  on  Meet  the  Press.  He 
cited  FCC  Commissioner  Robert  E. 

Lee's  recent  statement,  "The  FCC  has 
effective  sanctions  and  the  NAB  has, 
at  best,  ineffective  ones  .  .  .  the  non- 

compliance with  which  [with  an  FCC 

rule]  could  mean  a  license  revocation." 
Need  Self-Discipline  ■  "There  is  dan- 

ger of  increased  government  regulations 
only  if  the  industry  demonstrates  that 
without  government  intervention  it  is 

incapable  to  enforce  its  own  standards," 

he  told  LAB. 

Summarizing  comments  made  in  re- 
sponse to  a  letter  on  code  views,  sent 

to  state  associations,  Mr.  Swezey  de- 

scribed them  as  "not  very  encouraging." 
He  said  they  indicated  code  subscriber- 
ship  can  be  increased  only  through  de- 

cisive FCC  or  other  decisive  federal 
action  or  a  clear  showing  that  increased 
subscription  can  be  ultimately  trans- 

lated into  increased  revenue  for  the 
station. 

Mr.  Swezey  flatly  denied  that  NAB  at 

any  time  had  tried  to  "scare"  stations into  code  adherence  by  pointing  out 
FCC  moves  toward  adoption  of  code 
language. 

Inclusion  of  the  radio  and  tv  code 
advertising  standards,  as  proposed  by 

Commissioner  Lee,  brought  this  com- 
ment from  Mr.  Swezey,  "Advertising 

standards  are  a  small  part  of  the  code. 
Production  makes  all  the  difference  in 
the  world  and  is  an  important  influence 
on  the  public.  Advertising  standards 
are  not  a  true  criterion  of  station  per- 

formance. Taste,  decency  and  good 
judgment  are  more  important. 

"These  are  codes  of  ethics  as  well  as 
performance.  The  public  objects  to  an 
impression  of  overcommercialization. 
Advertising  time  standards  are  the  best 
yardstick  we  could  find.  At  best  they 
are  a  crude  measuring  stick  but  they 

provide  the  only  measuring  stick  every- 

body can  understand." Responsibility  Spelled  Out  ■  Mr. 
Swezey  reminded  that  the  codes  con- 

tain preambles  citing  the  responsibility 
of  broadcasters.  He  said  they  have 
provisions  governing  advancement  of 
education  and  culture;  responsibility  to- 

ward children  and  community;  general 
program  standards  and  ideals  designed 
to  avoid  bad  taste  or  overemphasis  of 
horror;  treatment  of  news  and  public 
events;  controversial  issues;  political 

p  ograms  and  general  advertising  stand- 
;.ids;  ways  of  presenting  advertising; 
treatment  of  medical  products  and  con- 

tests and  premiums. 
None  of  these  basic  code  provisions 

are  included  in  the  FCC's  proposed 
rules,  he  said.  Asked  if  he  thought  the 
NAB's  voluntary  enforcement  might 
well  be  abolished  if  FCC  adopts  the 
Lee  proposal,  he  said  the  industry  must 
never  abandon  its  voluntary  self-regu- 
lation. 

"Government  control  would  be  un- 

wieldy, political  and  impersonal,"  he 
said,  recalling  his  own  years  of  ex- 

perience in  important  government  posi- 
tions. "We  must  have  the  satisfaction 

of  doing  the  job  ourselves,"  he  con- 
tended. "If  the  FCC  adopted  advertising 

standards,  broadcasters  would  be  slugged 

into  adhering  to  them  but  get  no  satis- 
faction out  of  voluntarily  performing  a 

public  service.  He  added  the  radio  code 
"can't  be  a  crash  program  but  must  be 
done  by  grassroots  development,  not  by 

Washington." 
BROADCAST  ADVERTISING 

Florida  Citrus  plans  heavy  television 

AGENCY  MEN  SQUEEZING  RECORD  $10-MILLION  OUTLAY  FROM  GROWERS 
A  record  advertising  and  promotion 

budget  of  more  than  $10  million  has 
been  approved  by  the  Florida  Citrus 
Commission  for  the  1962-63  season  just 
getting  under  way.  About  two-thirds 
of  this  amount  is  to  go  into  consumer 
advertising  and  the  remainder  into  mer- 

chandising support  and  other  promo- 
tional aids. 

Tentative  figures  were  approved  at 
a  Sept.  14  meeting  in  Lakeland,  Fla., 
with  more  definite  steps  to  be  taken 
after  the  first  U.S.  Dept.  of  Agriculture 
crop  estimate  of  the  season  next  month. 
The  crop  estimate  is  due  Oct.  10  and 
the  commission  will  meet  Oct.  17. 
Funds  for  commission  activities  are  de- 

rived from  a  per-box  tax  on  citrus  fruits 
moving  into  commercial  channels. 

Campbell-Ewald  of  Detroit,  recently 
awarded  the  grapefruit  portion  of  the 
advertising  account,  along  with  tangelos, 
tangerines  and  temples,  gained  unani- 

mous approval  for  an  expenditure  of 
about  $1.8  million  in  advertising. 

Benton  &  Bowles,  New  York,  which 
retains  the  orange  advertising  account, 
received  approval  in  principle  for  ex- 

penditure of  more  than  $4.7  million  for 
consumer  advertising,  with  the  under- 

standing that  phases  of  the  program 
reaching  past  Jan.  31  will  be  reviewed 
by  the  commission  again  on  Oct.  17. 

The  promotional  fund  for  oranges 
was  boosted  by  approximately  $5  mil- 

lion when  the  state  legislature  tempor- 
arily doubled  the  per-box  tax  this  sum- 
mer, raising  it  from  5  to  10  cents  for 

the  current  season  just  starting.  The 
tentative  budget  shows  more  than  $8.6 
million  for  oranges,  due  to  a  heavy 
carryover  of  frozen  orange  juice  con- 

centrate. Currently  the  commission  is 
spending  $3.5  in  a  coupon  redemption 
promotion  underwritten  by  20  of  the 

state's  processors.  Benton  &  Bowles 
also  is  the  agency  for  this  special  cam- 

paign. Benton  &  Bowles  will  divide  its  orange 
funds  pretty  evenly  between  television 

and  print,  based  on  proposals  outlined 
to  the  citrus  industry  at  the  September meeting. 

Campbell-Ewald  will  tie  its  grapefruit 

campaign  to  the  theme  "Florida  Grape- 
fruit is  Greatfruit,"  and  plans  to  buy 

several  NBC  television  daytime  shows 
with  about  half  of  its  ad  funds.  Color 

ads  in  McCall's,  Better  Homes  &  Gar- 
dens, and  Reader's  Digest  will  also  play 

an  important  role  in  the  campaign. 

Radio-tv  for  new  stamp  plan 

Go-Go  Pleasure  Stamps,  New  York, 
a  new  trading  stamp  company,  will  be 
introduced  this  fall  through  television 
and  radio  spots,  as  well  as  other  media. 
It  will  make  available  to  stamp  savers 

"anything  from  a  neighborhood  movie 
or  an  evening  at  a  hit  play,  dining  and 
celebrity  nightclubs,  to  a  trip  around 

the  world,"  according  to  Eddie  Heller, 
president.  Details  of  advertising  plans 
will  be  available  next  month.  An  adver- 

tising agency  has  not  been  named. 
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People  who  know  the  Pittsburgh  market  best  TAKE  TAE 

"TAE's  outstanding  program  service  iias  given  our  7  p.m.  news  show  tlie  most  complete  local  coverage '. 

rn  town.  It's  done  a  fine  job  not  only  of  building  our  community  relations  . .  .  but  selling  bank  services!"^ 

John  Eckels 
Director  of  Advertising 
and  Public  Relations 
Mellon  Bank,  Pittsburgli 

\ TAKETAEAHDSE 

J 

Basic  ABC  In  Pittsburgh 

KATZ  AGENCY,  iwc 
National  Representatives 



COMMERCIAL  PREVIEW:  through  the  agent's  eyes 
Four  new  one-minute  tv  commer- 

cials featuring  an  unusual  camera 
technique  for  commercials  are  being 
produced  by  J.  Walter  Thompson 
Co.  New  York,  for  the  Institute  of 
Life  Insurance  of  the  same  city.  In 
each  of  the  commercials  the  camera 
itself  will  act  as  the  eyes  of  a  life 
insurance  agent  who  is  explaining 
policy  opportunities  to  prospective 
clients. 

The  effect  will  be  that  the  tv 
viewer  himself  is  the  agent.  The 

agent's  voice  will  be  heard  as  he 
speaks  to  his  clients  but  his  face 
will  never  be  seen. 

The  technique  also  allows  one 
quarter  of  a  Cadillac  to  do  the  job 
of  a  whole  one  as  demonstrated  in 
the  pictures  above  (the  set  at  left, 
the  filmed  effect  at  right).  These 
shots  were  taken  on  the  Hobart  Col- 

lege campus  Bronx,  N.  Y.,  where 
one  of  the  commercials  was  pro- 
duced. 

The  spots  will  be  televised  during 

the  Institute's  co-sponsorship  of  the 
1962  election  coverage  on  CBS-TV. 
The  Institute  has  taken  a  half-spon- 

sorship of  the  entire  CBS-TV  elec- 
tion package,  including  returns  on 

election  night  (Tuesday,  Nov.  6), 
two  6-minute  pre-election  specials 
(Wednesday  night,  Oct.  31,  and  Sun- 

day, Nov.  4)  and  a  60-minute  post- 
election '"wrap-up"  (Wednesday 

night,  Nov.  7) . 
The  commercials  were  filmed  by 

MPO  Video  Productions. 

'Love  that  Radio',  theme  of  DJMC  clients 
AGENCY  TELLS  HOW  CALIFORNIA  RETAILERS  GOT  RESULTS 

Radio  station  "DIMC"  took  to  the 
air  in  a  private  dining  room  at  Michael's 
Restaurant  in  Hollywood  (Sept.  20)  on 
its  once-in-a-lifetime  frequency  at  a 
luncheon  meeting  of  the  Southern  Cali- 

fornia Broadcasters  Assn.  Members 

were  treated  to  a  live-and-taped  tribute 
to  radio  conceived,  created  and  pre- 

sented by  three  principals  of  the  Los 
Angeles  advertising  agency  Davis,  John- 

son, Mogul  &  Colonibatto,  whose  words 
of  wisdom  were  interlarded  with  sound 
effects,  Sigalerts  and  a  liberal  number 
of  radio  jingles  used  by  the  DJM&C 
clients.  Mike  Davenport,  creative  direc- 

tor, emceed  the  "broadcast." 
"Radio  is  the  most  important  mass 

medium  for  retailing,"  DJM&C  Vice 
President  and  Treasurer  Don  Johnson, 

declared  as  opening  speaker.  "If  a  re- 
tail client  could  afford  only  one  medium, 

we'd  recommend  radio."  Citing  the 
experience  of  Sears,  Roebuck  &  Co., 
Los  Angeles,  he  reported  that  a  radio 
campaign  of  one-minute  spots,  with  a 
singing  institutional  opening  and  close 
and  two  or  three  item-with-price  plugs 
in  between,  had  reached  listeners  at  a 
cost-per-thousand  of  59  cents,  con- 

trasted with  $3  per  thousand  for  a 
newspaper  campaign  if  the  ad  was  read 

by  every  reader  of  the  paper. 
Minks  to  Mufflers  ■  "From  minks  to 

mufflers,  radio  can  do  the  job,"  Mr. 
Johnson  concluded,  "and  we  know  be- 

cause we've  used  it  to  sell  both  minks 

and  mufflers." The  story  of  Bandini  Fertilizer  and 
the  way  that  devoting  its  full  consumer 
advertising  budget  to  radio  and  using 
sexy-voiced  females,  opera  burlesques 
and  double-entendre  lyrics  brought  the 
client  and  the  stations  airing  his  com- 

mercials lots  of  protests  by  mail  and 
phone,  but  made  Bandini  the  top-sell- 

ing lawn  food  in  Southern  California, 
was  told  by  Bob  Colonibatto,  executive 
vice  president  of  the  agency. 

Final  speaker,  DJM&C  President  Bob 
Davis,  told  how  Glendale  Federal  Sav- 

ings &  Loan  Assn.  had  grown  from  one 
office  to  six  and  from  deposits  of  $29 
million  to  $100  million  in  six  years  with 

the  agency  by  use  of  local  media — • 
newspapers,  direct  mail,  outdoor — in 
the  communities  in  which  its  offices 
were  located.  Then,  the  growth  began 
to  level  off  and  the  agency  decided  the 
use  of  metropolitan  media  was  called 
for. 

"I  went  to  see  Ray  Edwards,  Glen- 
dale advertising  manager,  and  suggested 

radio,"  Mr.  Davis  related  "He  looked 
at  me  and  asked  a  one-word  question: 
'Why?'  This  was  in  1954,  so  it  was  a 
good  question.  I  answered  him  with 

two  words:  'It's  cheap.'" So  radio  was  used,  first.  "A  truly 
imaginative  approach — an  announcer 
reading  the  copy."  Then  a  jingle.  Then, 
members  of  Los  Angeles'  new  big 
league  baseball  team,  with  Dodgers, 
trying  to  sing  the  jingle.  Then,  the 

players'  parents,  which  was  abruptly 
dropped  when  the  client's  board  of directors  protested.  Then,  back  to 

players  again.  Today,  Mr.  Davis  re- 
ported, "Glendale  Federal  has  160,000 

account  holders,  deposits  close  to  the 
half -billion-dollar  mark  and  12  offices, 

and  Ray  Edwards'  theme  song  is  'Love 

That  Radio.'  " More  agencies 

automate  operations 

At  least  three  of  the  country's  major 
advertising  agencies  are  making  new 
moves  in  the  computer  field. 

J.  Walter  Thompson  Co.,  New  York, 
will  place  a  dual-purpose  RCA  301 
computer  system  into  operation  some- 

time in  1963  at  its  New  York  head- 

quarters. The  JWT  installation  will  be  for  the 

processing  of  business  data  and  for  de- 
veloping "advanced  techniques"  in  mar- 

34   (BROADCAST  ADVERTISING) BROADCASTING,  September  24,  1962 





New  products  testing  television 

The  following  new  products  were  re- 
ported last  week  to  have  entered  spot 

tv  on  at  least  a  test  basis.  Their  activ- 
ity was  detected  by  Broadcast  Advertis- 
ers Reports,  a  national  monitoring  serv- 
ice, in  its  off-the-air  taping  of  local  tele- 

vision advertising  and  is  described  here 
as  part  of  a  continuing  series  of  new- 
product  reports  compiled  for  Broad- 

casting each  week. 

Monitored  during  period  ended  Sept.  7. 
Product:  Tricite  Plastic  Wrap. 
Company:  Dow  Chemical. 
Agency:  MaciVlanus,  John  &  Adams,  Detroit. 
Schedule  &  Markets:  Daytime  minutes  in 

North  Central  States. 

Product:  Funk  &  Wagnall's  Encyclopedia. 
Company:  Funk  &  Wagnall. 
Agency:  Victor  &  Richards,  New  York. 
Schedule  &  Markets:  Daytime  and  night- 

time minutes  in  New  Englafnd. 

Product:  Magic  Wand  Bubble  Bath. 
Company:  Lestoil  Products  Inc. 
Agency:  Sackal-Jackson,  Boston. 
Schedule  &  Markets:  Daytime  minutes  in 

New  England. 
Product:  Hy  Tone  School  Supplies. 
Company:  Western  Tablet  &  Stationary  Corp. 
Agency:  Dancer-Fitzgerald-Sample,  New  York. 
Schedule  &  Markets:  Daytime  minutes  in 

New  England,  North  Central  and  Southern 
States. 

Product:  Cold  Power  Detergent,  a  detergent 
which  may  be  used  in  cold  water. 

Company:  Colgate-Palmolive  Co. 
Agency:  Unconfirmed. 
Schedule  and  Markets:  Daytime  and  evening 

minutes  in  North  Central  markets. 
Monitored  during  week  ended  Sept.  14. 
Product:  Command  Shave  Creafm. 
Company:  Alberto-Culver. 
Agency:  Compton  Adv.,  Chicago. 
Schedule  and  Markets:  Daytime  and  evening 

minutes  in  Eastern  markets. 

Product:  Presto-Set  Mending  Glue. 
Company:  U.  S.  Plywood  Corp. 

ket  research  and  media  analysis.  At 
first,  the  system  will  be  used  for  basic 
accounting  and  eventually  for  market 
research-media  analysis. 

Young  &  Rubicam  this  week  will  un- 
veil a  new  "media  model"  computer  at 

the  agency's  research  department  offices at  100  E.  42nd  St.,  New  York.  This 

agency  for  years  has  been  experiment- 
ing with  automation  in  payroll  and 

other  billing  areas.  The  agency  also 
has  been  at  work  for  some  time  on  a 
media  computer  system. 

BBDO,  New  York,  not  to  be  undone, 

is  "christening"  its  new  Honeywell  400 
computer  this  week. 

Tom  Dillon,  BBDO's  general  man- 
ager, said  last  week  that  installation  of 

the  new  computer  equipment  "will 
mark  the  first  case  in  advertising  his- 

tory where  an  advertising  agency  has 
totally  integrated  its  marketing  service 

New  Thermos  leakproof  wide-mouth 
vacuum  bottle  will  be  introduced  to 
consumer  on  seven  ABC-TV  shows  be- 

ginning Oct.  1.  Setting  up  the  produc- 
tion of  a  one-minute  commercial  in 

which  a  worker  puts  the  new  bottle  to 

a  rugged  jackhammer  test:  Tony  Mar- 
vin (I),  tv  personality,  who  will  do  the 

voice,  and  Thomas  A.  Lee  Jr.  (r),  direc- 
tor of  radio  and  tv  for  Charles  W. 

Hoyt  Co.,  New  York,  agency  for  the 
Thermos  Div.  of  King-Seeley  Thermos 
Co. 

Agency:  Kenyon  &  Eckha'rdt,  New  York. Schedule  and  Markets:  Daytime  and  evening 
minutes  in  North  Central  region. 

Product:  Pink  Dove. 
Company:  Lever  Bros. 
Agency:  Ogiivy,  Benson  &  Mather,  New  York. 
Schedule  and  Markets:  Daytime  minutes  on 

East  Coast. 

operations  with  modern  computer 

technology." The  computer,  he  said,  will  be  used 

for  "the  linear  programming  selections 
of  media"  and  that  "far  more  impor- tant will  be  its  use  as  a  coordinated 
system  of  integrating  marketing,  media 
and  research  and  its  ability  to  handle 
the  details  of  estimating,  forwarding  and 

accounting." BBDO  nearly  a  year  ago  placed  into 
pilot  use  a  computer  process  for  select- 

ing advertising  media  (Broadcasting, 
Nov.  13,  1961)  and  at  that  time  gave 

basic  principles  of  the  "linear  program- 
ming process"  in  selecting  advertising 

media  at  a  research  session  of  the  East- 
ern Annual  Conference  of  the  American 

Assn.  of  Advertising  Agencies. 
Basically  this  computer  at  high-speed 

can  be  fed  data  on  schedules  and  media 
costs  (translated  mathematically)  and 

within  minutes  can  examine  possibilities 
(up  to  the  millions)  and  then  come  up 
with  the  one  that  mathematically  best 

meets  an  advertiser's  requirement 
(Broadcasting,  Nov.  20,  1961). 

The  computer  companies  involved  at 
BBDO  and  at  JWT  are  clients:  Min- 

neapolis-Honeywell and  RCA  at  the 
respective  agencies. 

Computer  media  planning 

at  ARF  meeting,  Oct.  2 

The  "computers'  invasion  of  media 
planning"  will  be  one  of  the  topics  ex- 

plored at  the  eighth  annual  conference 
of  the  Advertising  Research  Foundation 
at  the  Commodore  Hotel  in  New  York, Oct.  2. 

Panelists  in  the  discussion  will  be 

William  T.  Moran,  vice  president,  re- 
search department.  Young  &  Rubicam; 

Alec  M.  Lee,  director,  operations  re- 
search, Trans-Canada  Air  Lines,  and 

William  J.  Baumol,  professor  of  eco- 
nomics, Princeton  University. 

The  ARF  conference  will  also  in- 
clude a  session  on  the  results  of  an 

"extensive  joint  study  in  applying  com- 
munication theory  to  the  construction 

and  evaluation  of  an  advertising 

theory."  Among  the  panelists  will  be 
Frank  Stanton,  vice  president,  Benton 
&  Bowles;  William  McPhee,  Bureau  of 
Applied  Social  Research,  and  Frank  S. 
Scalora,  Service  Bureau  Corp. 

Rep  appointments... 
■  KBIG  Avalon  (Catalina)  and  KBIQ 

(FM)  Los  Angeles:  Advertising  Time 
Sales,  effective  Oct.  1. 

■  WEMJ  Laconia,  N.H.:  Walker-Ra- 
walt  Co.,  New  York,  as  national  rep- 
resentative. 

■  WZUM  Pittsburgh:  Continental 

Broadcasting  Inc.,  New  York,  as  na- 
tional representative. 

■  KEPI  (FM)  Phoenix:  Fm  Spotsales, 
New  York,  as  national  representative. 

"  KCND-TV  Pembina,  N.D.:  Elizabeth 

M.  Beckjorden,  New  York,  as  station- 
network  personal  representative. 

■  WPEN  Philadelphia:  Am  Radio  Sales 

Co.,  New  York,  for  national  advertis- 
ing, effective  Oct.  1. 

■  KRKD  Los  Angeles:  Weed  Radio 
Corp.  as  its  national  sales  representative. 

■  KBIG,  KBIQ  (FM)  Los  Angeles: 
Advertising  Time  Sales  Inc.,  New  York, 
effective  Oct.  1. 

■  WVIP  Mt.  Kisco,  N.  Y.:  Mort  Bas- 
sett  &  Co.,  as  national  sales  representa- 
tive. 
■  WSLS-TV  Roanoke,  Va.:  Katz  Agen- 

cy, New  York,  as  national  sales  repre- sentative. 
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tower! 

WHO'S  GOT  THE 

TALLEST 

CHANNEL10...of  course! 

MIAMI'S  TALLEST  TOWER  -  1049  feet  -  now 
enables  you  to  buy  economically  one  ABC 
station  to  cover  South  Florida  . . . 

Add  ABC's  new,  exciting  fall  line-up  to 
WLBW-TV,  Channel  lO's  UNDUPLICATED 
LIVE  PROGRAMMING  and  this  one  station  buy 
becomes  a  natural  for  sales  results  from  the 
Palm  Beaches  to  the  Florida  Keys. 

WLBW-TV  is  THE  ABC  STATION 

from  the  Palm  Beaches 

to  the  Florida  Keys 

Represented  by 

WLBW-TV 

MIAMI 

FLORIDA 

Affiliated  with  WCKY  50KW  CINCINNATI,  OHIO 

Television,  Inc. 

mum 

mm 
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DOMINANCE 

in  the  AUGUSTA  market 
THE   AUGUSTA   TELEVISION  AUDIENCE 

AVERAGE  QUARTER-HOUR  HOMES  REACHED  SUMMARY 
MARCH  1962 

AMERICAN  RESEARCH  BUREAU 

NETWORK  OPTION  TIME 
AND  LOCAL  TIME 

DAY-PARTS 

STATION  AVERAGE  HOMES  REACHED 

WJBF 
(N8C-ABC  ) 

Station  "A" 
MONDAY  THRU  FRIDAY 

5:00  PM  to  7:30  PM 37 1400 10,800 

MONDAY  THRU  SUNDAY 

5:00  PM  to  7:30  PM 

7:30  PM  to  11:00  PM 

11:00  PM  to  Midnight 

36i 100 
39,200 

5  I  500 

11 1 100 

2O18OO 
5,400 

BROAD  DAY-PARTS 
WJBF 

(NBC-ABC  ) 
Station  A 
(CBS) 

MONDAY  THRU  FRIDAY 

9:00  AM  to  12:00  Noon 

12:00  Noon  to  6:00  PM 

16, 800 

22,300 

5,400 

7  1900 

SATURDAY  &  SUNDAY 

9:00  AM  to  12:00  Noon 

12:00  Noon  to  6:00  PM 

15, 100 
20,500 

516OO 
8,200 

MONDAY  THRU  SUNDAY 

6:00  PM  to  10:00  PM 

10:00  PM  to  Midnight 

43,400 

13,600 

18,700 
12, 100 

6:00  PM  TO  MIDNIGHT 33,500 16,500 

9:00  AM  TO  MIDNIGHT 25,400 10,900 

CHANNEL 

AUGUSTA,  GEORGIA 
 call  GEO.  P.  HOLUNGBERY  COMPANY,  national  repfesentatives 
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WORK  TESTS  INTEREST 

Commercials  go  dark  when 

button-pusher  quits  punching 

A  new  method  of  pre-testing  televi- 
sion commercials  and  programming  by 

making  the  viewer  "work"  to  keep  the 
picture  going  is  described  in  the  latest 
issue  of  the  Advertising  Research  Foun- 

dation's Journal  of  Advertising  Re- search. 
An  article  in  the  September  issue, 

published  last  week,  told  how  a  televi- 
sion set  was  rigged  so  that  the  picture 

would  go  dark  unless  the  viewer  kept 
pushing  a  small  button  in  his  hand:  the 
higher  his  interest,  the  faster  his  punch- 

es and  the  brighter  the  screen — and 
vice  versa. 

The  article,  by  Dr.  Ogden  R.  Linds- 
ley  of  Harvard  Medical  School  and  the 
Behavior  Research  Co.,  reported  on  ex- 

periments with  two  viewers  who 
watched  a  series  of  television  programs. 
They  pressed  the  button  often  enough 
to  keep  the  screen  lit  during  most  of 
the  programming  but  not  during  the 
commercials.  Dr.  Lindsley  reported. 

The  author  suggested  that  this  sys- 
tem of  pre-testing  would  be  useful  in 

many  ways:  in  fitting  appropriate  pro- 
grams and  commercials  together,  for 

example;  in  deciding  details  of  pro- 
gram composition  and  even  perhaps  in 

assisting  in  a  more  accurate  selection 
of  media. 

If  a  film  or  tape  show  produced 

"listening  responses"  but  not  many 
"looking  responses,"  Dr.  Lindsley  said 

in  explaining  the  system's  possibilities in  media  selection,  then  the  program 

"clearly  would  be  more  efficiently  pre- 
sented over  the  radio  medium"  rather than  tv. 

The  article  is  one  of  eight  studies  re- 
lated to  tv  in  the  Journal's  September 

issue  which  is  labeled  "The  Television 

Issue." 

In  another,  Leland  L.  Beik  of  Penn 
State  U.  reported  on  a  way  to  classify 
a  tv  commercial  into  four  components 

and  rate  their  ability  to  generate  re- 
call. In  descending  order  of  their  recall 

values  he  rated  them  as  follows:  picture, 

print,  voice,  sound. 
A  study  of  British  viewers  reported 

that  24%  of  the  women  counted  as 

nighttime  viewers  by  "normal  recall  or 
diary  techniques"  were  found  to  be  "in fact  not  present  in  the  viewing  room 
for  the  whole  of  the  commercial  ap- 

pearing between  programs  or  next  to 

the  program." 
The  same  study,  by  C.  G.  F.  Nuttall 

of  the  London  Press  Exchange  Ltd.,  a 
leading  British  advertising  agency,  said 
that  the  number  of  viewers  who  were 

"solely  viewing"  ranged,  in  the  evening 
from  42  to  50%  of  the  men  and  from 
31  to  34%  of  the  women. 

James  A.  Landon,  research  director 
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RCA  50-KW  IN  NEW  YORK  CITY  UHF-TV  TESTS 

For  its  UHF  tests  in  New  York  City  the  FCC  is  using  installation,  as  well  as  general  performance  and  cost, 

a  high-power  transmitter  designed  and  built  by  RCA.  RCA  also  supplied  the  studio  equipment  to  WNYC 
The  most  powerful  of  its  kind,  this  50-KW  UHF  (the  New  York  City-owned  station)  which  will  handle 

transmitter  consists  of  two  TTU-25"s  in  parallel.  It  programming  for  the  FCC  outlet.  This  includes  four 
operates  on  channel  31  and  is  installed  on  the  80th  TK-12  4'/2  inch  I.O.  Cameras,  a  film  system  with 
floor  of  the  Empire  State  Building,  where  seven  other  TK-21  Film  Camera,  TP- 11  Multiplexer,  TP-6  Film 
channels  serving  the  metropolitan  area  are  located.  Projectors,  TP-7  Slide  Projector,  and  a  TRT-IB  Tele- 

The  work  was  performed  under  a  contract  awarded  vision  Tape  Recorder. 
RCA  by  the  FCC  on  March  1,  1961.  The  award  was  This  same  RCA  experience  and  equipment  are 
made  based  on  considerations  of  power  consumption.  available  to  all  those  who  seek  for  leadership  in  the 
tube  replacement  and  experience  in  equipment  field  of  television  broadcasting. 

RCA  BROADCAST  AND  TELEVISION  EQUIPMENT 
CAMDEN,  N.J. 

The  Most  Trusted  Name  in  Television 



Spanish-speaking  now  number  five  million 

NTS  STUDY  SHOWS  CENTERS  IN  FLA.,  N.Y.,  SOUTHWEST 

of  WJXT  (TV)  Jacksonville,  Fla.,  re- 
ported on  a  study  of  viewing  habits  of 

housewives  in  Gainesville,  Fla.  Among 
other  things,  Mr.  Landon  said,  the 
study  found  housewives  most  favorably 
disposed  toward  programs  on  an  ed- 

ucational station. 

Other  articles  include  studies  of  pro- 
gram types  by  Seymour  Banks  of  Leo 

Burnett  Co.  and  Arthur  D.  Kirsch  of 

George  Washington  U.;  an  unsuccess- 
ful newspaper  promotion  campaign  by 

WGBH-TV  Boston;  possible  research 
error,  by  Warren  N.  Cordell  and  Henry 
A.  Rahmel  of  A.  C.  Nielsen  Co.,  and 
How  To  Improve  Samplings  Based  on 
Telephone  Listings,  by  J.  Stevens  Stock 
of  the  research  company  bearing  his 
name. 

Cosmetic  firm  purchases 

all-Negro  Gospel  program 
Artra  Cosmetics  Div.  of  Pharmaco 

Inc.,  Kenilworth,  N.  J.,  has  purchased 
Tv  Gospel  Time,  a  new  all-Negro  pro- 

gram, on  six  stations:  WOR-TV  New 
York;  WMAL-TV  Washington;  WCSC- 
TV  Charleston,  S.  C;  and  WMAZ-TV 
Macon,  WJBF-TV  Augusta  and  WRBL- 
TV  Columbus,  all  Georgia. 
The  program,  directed  to  the  Negro 

audience,  will  be  seen  on  Sunday  morn- 
ings. 

At  a  preview  last  Thursday  (Sept.  20) 
in  New  York,  it  was  announced  that 
tentative  plans  have  been  made  to  add 
the  program  in  an  additional  22  major 
markets  beginning  in  January  1963. 

Agency  for  the  Artra  purchase  is 
N.  W.  Ayer  &  Son,  New  York. 

There  are  more  than  5  million  Span- 
ish-speaking Americans  in  the  country, 

concentrated  in  the  Southwest,  in  parts 
of  Florida  and  in  New  York  city. 

Cultures  vary,  Mexican  in  the  South- 
west, Cuban  in  Florida  and  mostly 

Puerto  Rican  in  New  York. 
These  are  but  two  points  made  in  a 

massive  study  of  the  Spanish-language 
"market"  compiled  by  National  Time 
Sales  in  behalf  of  the  National  Spanish 

Language  Network  (the  network  con- 
sists of  nearly  two-dozen  radio  stations 

in  the  U.  S.). 

Spanish  Market  ■  At  he  same  time, 

NTS  has  released  a  new  "profile"  of 
the  Spanish  market.  This  survey,  con- 

ducted by  Pulse  Inc.,  sampled  con- 
sumers in  15  markets,  with  interviews 

of  1,380  respondents.  The  markets  fall 
in  Florida,  Texas,  Arizona,  Colorado, 
New  Mexico  and  California. 

Both  studies  are  designed  to  increase 
awareness  of  the  national  advertiser. 

The  Pulse  study  tabulates  shopping 

and  marketing  habits  of  the  Spanish- 
American  population  in  several  impor- 

tant food  and  commodity  and  service 
areas.  Audience  composition  data  in- 

cludes also  family  size,  auto  ownership, 
age  and  occupation  of  male  household 
head  and  the  total  household  weekly 
income. 

Notes  the  NTS  study  of  the  Spanish- 

speaking  in  the  U.  S.:  "They  constitute 
a  market  within  a  market,  and  are  in- 

creasing  in  number  faster  than  any 

other  comparable  group  of  Americans." 
It's  noted  that  one  problem  NTS  has 

is  to  convince  agencies  that  it's  not  nec- 
essary to  prepare  special  material  for 

the  Spanish-language  market,  except  for 
translation  of  the  commercial  message 
into  Spanish. 

The  Pulse  report  suggests  there's  a 
"good  marketing  potential"  for  national- 

ly branded  and  advertised  products  in 
several  food  and  commodity  categories 
specified  in  the  study. 

TvB  to  select  best 

salesman,  presentation 

Television  Bureau  of  Advertising  is 
announcing  today  (Sept.  24)  plans  to 
honor  the  best  tv  station  market  pres- 

entations and  outstanding  television 
salesmen. 

According  to  TvB,  purpose  of  the 

market  presentation  competition  is  "to stimulate  the  creation  and  use  of  audio- 
visual presentations  by  television  sta- 
tions." TvB's  objective  in  the  outstand- 

ing salesman  competition  is  the  foster- 
ing of  "more  effective  in-person  selling." Winners  of  the  contests  will  receive 

special  TvB  plaques  and  other  recogni- 
tion. 

Deadlines  for  entries:  Oct.  31,  1962 
for  market  presentations;  Jan.  31,  1963 
for  outstanding  tv  salesmen  competi- 

tion. Details  may  be  obtained  from 
TvB,  1  Rockefeller  Plaza,  New  York. 

CBS  demonstrates  plusses  offered  by  radio 

CBS  Radio  last  week  gave  the  first 
of  what  will  be  14  showings  in  12 
major  markets  in  the  country  of  its 

new  "The  Third  Dimension"  presen- 
tation previewed  to  affiliates  the  week 

before. 

Last  week's  showing  in  New  York 
was  before  advertising  and  agency 
executives.  In  sound  and  sight,  the 
presentation  graphically  displayed 
the  three-dimensional  measurable  au- 

dience "plusses"  in  radio:  from  plug- 

in  sets,  from  auto  radios  and  from 
the  self-powered,  transistor  receiver. 

Given  particular  attention  are  the 

findings  of  A.  C.  Nielsen  Co.'s  tran- 
sistor-battery audience  "plus"  (adds 

an  average  35.8%  to  total  hstening 
of  plug-in  sets).  Also  included  are 
data  indicating  still  further  audience 
additions  gained  through  transistor 
receivers. 

Presentations  wiU  be  held  Sept. 
25-Oct.  25,  including  two  additional 
showings  in  New  York,  one  in  St. 
Louis,  two  in  Chicago,  one  each  in 
Minneapolis,  Philadelphia,  Boston, 
Cleveland,  Akron,  Detroit,  Cincin- 

nati, San  Francisco  and  Los  Angeles. 
At  the  Sept.  19  showing  in  New 
York,  George  Arkedis  (2d  1),  vice 
president,  network  sales  and  CBS 
Radio's  "host"  reviewed  the  script 
for  a  J.  Walter  Thompson,  New 
York,  group  including  (1  to  r)  Storrs 
Haynes,  vice  president  Anne  Wright, 
associate  media  director,  and  Ted 
Wilson,  vice  president. 
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tirst 

in 

reporting 

TRI-CITIES  -J-.l  T 
WCYB-TV Gs-f-s    Offices:   BiaSTOl,  VA. 

WCYB-TV  is  people  people  behind  the  scenes  ...  on  the  air  .  .  .  in  the  news  ...  in  action. 

^  At  the  heart  of  WCYB-TV's  operations  is  its  newsroom  —  reporting  on  people.  :  In  the  last  two 

years  WCYB  NEWS  has  received  top  awards  from  Associated  Press  (nationally),  as  well  as  both 

Virginia  and  Tennessee  state  associations.  In  the  thriving,  growing  37 -county  TRI-CITIES  area 

WCYB-TV  is  the  authoritative  voice  of  news.  WCYB-TV  (first  in  TV  coverage);  WCYB-Radio  (first 

in  Radio  coverage);  TRI-CITIES  (Bristol,  Johnson  City,  Kingsport)  —  19th  largest  metro  county  area  in 

the  Southeast. 

Gen.  Offices:  Bristol,  Tenn-Va.  □  Represented  by  The  MEEKER  Co.  /  In  the  Southeast  by  James  S.  Ayers  Co. 
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How  Downyflake  'uses'  children  to  sell  « 
A  SURVEY  SHOWED  THE  TYPE  OF  TV  THAT  SETS  THE  TILL  RINGING 

Downyflake  Foods  Corp.,  New  York, 
is  strengthening  its  promotional  punch 
as  part  of  a  long-range  plan  to  make  the 
best  use  of  television  for  several  frozen 
food  products  it  markets. 

Over  the  past  several  years  Downy- 
flake has  increased  its  budget  to  five 

times  its  introductory  expenditures  in  tv. 

The  Downyflake  tv  efi'ort  centers  on: 
(1)  a  faith  in  children's  programs  as effective  vehicles  for  influencing  food 
habits  and  (2)  a  market  survey  made 
following  a  sales  drop  in  1957. 

To  enhance  its  efl'ectiveness  on  chil- 
dren's programs,  Downyflake  has  re- 

cently started  a  number  of  promotions, 
on  the  theory  that  a  strong  admiration 
of  tv  personalities  by  juveniles  can  be 
directly  transferred  into  product  iden- 

tity. In  several  of  these  promotions, 
Downyflake  has  tied  in  with  another 
advertiser  with  a  complementary  prod- 
uct. 

The  company's  current  "Name  The 
Twins"  contest  is  using  six  major  chil- 

dren's programs  in  New  York  and  is 
"oflfering"  tv  personalities  as  prizes. 
Started  Sept.  11,  with  Penick  &  Ford's 
Vermont  Maid  Maple  Syrup,  the  con- 

test asks  juvenile  viewers  to  name  twin 
puppets  on  the  programs,  a  Downyflake 
boy  and  a  Vermont  Maid  girl.  Chil- 

dren submitting  the  winning  names  will 
spend  a  day  with  such  tv  stars  as  Sonny 

One  of  the  children  shows  used  in 

Sonny  Fox's  program  over  WNEW-TV New  York. 

Fox,  Bozo  The  Clown,  Herb  Sheldon, 
Fred  Scott,  Chuck  McCann  and  Claudie 
Kirchner.  The  stars  will  join  the  win- 

ners at  lunch  in  school,  a  tv  studio  tour 

and  dinner  in  a  restaurant  with  the 
winners'  families. 

Sales  Drop  Reversed  ■  Downyflake's 
enthusiasm  for  the  juvenile  market  be- 

gan in  1960  when  a  venture  into  chil- 
dren's programming  helped  bring  the 

company  out  of  a  three-year  sales  de- cline. 

When  Downyflake's  sales  began  to 
drop  in  that  period,  the  company  made 
a  market  survey  to  find  out  what  could 
be  done.  The  survey  revealed  that  heavy 

demand  for  Downyflake's  pop-in-toaster 
items  (frozen  waffles,  pancakes,  and 
french  toast)  came  from  the  3-14  age 

group. At  the  end  of  1959,  the  company 

assigned  its  advertising  to  Smith/ Green- 
land, New  York,  an  agency  oriented  to 

food  marketing.  Based  on  the  survey's 
findings,  the  agency  proposed  a  heavy 
spot  tv  campaign  aimed  at  children 
through  live  juvenile  programs. 

The  campaign  began  in  New  York 

using  a  number  of  children's  shows. 
While  only  waffle  commercials  have 
been  used  in  the  past,  the  new  promo- 

tion features  the  entire  "toaster  line." 
The  campaign  has  been  extended  to 

children's  shows  in  Miami,  Chicago, 
New  Orleans,  Philadelphia,  Los  Angeles 
and  New  England. 

Downyflake  spent  $67,620  in  spot  tv 
(gross  time  billings)  for  its  french  toast, 

Commercials  with  straight  sell  due  to  return— Keilus 

A  return  to  the  straight  stand-up 
sales  presentation  on  television  within 
the  next  year  is  predicted  by  Charles 
H.  Keilus,  who  recently  resigned  as 

senior  tv  producer  at  D'Arcy  Adv. 
Co.,  New  York,  to  join  George  Fen- 
neman  in  organizing  a  new  company 
to  produce  tv  commercials  and  in- 

dustrial films. 
He  claimed  that  the  rising  cost  of 

tv  was  prompting  advertisers  to  turn 
more  to  participating  sponsorships 
which  means  the  sales  messages  have 
to  be  tailored  to  a  different  commer- 

cial format. 

"Commercials  have  gotten  too 
complicated,"  said  Mr.  Keilus.  "The 
Procter  &  Gamble  'Slice  of  Life'  " 
technique  has  been  carried  to  the 
point  of  diminishing  returns.  Two 
major  points  are  all  you  can  put 
across  in  a  minute  and  too  much 
dramatizing,  too  many  people,  are 
apt  to  distract  the  viewers  attention 
rather  than  focus  it  on  the  sales  mes- 

sage the  sponsor  is  trying  to  get 
across.  The  humorous  cartoon  com- 

mercials also  have  gone  about  as  far 
as  they  can  go. 

In  fact,  some  of  these  spots  seem 
to  be  more  interested  in  proving  that 
they  can  be  more  entertaining  than 

the  programs  they're  connected  with 
than  in  selling  the  advertiser's  prod- 
uct. 

"I  think  that  we're  due  for  a  return 
to  the  straight  sales  talk — the  sin- 

cere, honest  straight  forward  com- 
mercial delivered  by  a  stand-up  an- 
nouncer looking  directly  at  the  home 

viewers  and  talking  directly  to  them. 
The  Rex  Marshalls  and  the  Dick 

Starks  have  never  left  us  and  they've 
proved  their  worth  time  after  time. 
A  spokesman  like  that  can  build  iden- 

tity for  the  advertiser;  look  at  the  job 
Betty  Furness  did  for  Westinghouse. 
And  more  than  a  dozen  years  ago, 
90%  of  the  people  coming  into 
DeSota  showrooms  told  the  salesman 

who  met  them,  'Groucho  sent  me.' "With  costs  of  television  going 
up  and  the  trend  toward  hour  and 
90-minute  programs  in  place  of  the 
half-hours  that  formerly  were  stand- 

ard, we're  going  to  see  less  full  pro- 
gram sponsorship  by  a  single  com- 
pany, more  of  the  participating  type 

of  sponsorship,  the  so-called  maga- 
zine format.  With  each  segment 

of  the  show  presenting  commercials 
for  two  or  three  different  advertisers. 

And,  as  the  old  pattern  of  single- 
sponsored  programming  disappears, 
it  becomes  all  the  more  important 
for  the  advertiser  to  place  his  sales 
talk  in  a  commercial  format  that  will 

be  appropriate  to  any  kind  of  pro- 
gram with  which  it  may  appear, 

comedy,  drama  or  documentary.  The 
stand-up  salesman  is  the  answer  and 
it's  my  guess  we're  going  to  see  a lot  more  of  him  in  the  coming 

months." 

George  Fenneman  Productions  is 
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pancakes  and  waffle  items  in  1960.  In 
1961,  the  spot  tv  expenditures  were 
raised  to  $398,370  for  the  three  items 
and  a  new  product,  frozen  muffins,  was 
added  with  $363,240  in  spot  tv  backing 
it. 

By  the  end  of  1960,  it's  pointed  out, 
a  rise  in  sales  followed  the  new  concept: 

In  the  New  York  area,  the  "toaster" 
line  sale  rose  25%  and  increased  40% 
the  following  year.  A  sales  increase  of 
17-21%  occurred  each  year  in  the  other 
Downyflake  markets. 

Businessmen  on  panel 

A  half-hour  Saturday  night  WGN- 
TV  Chicago  panel  program  about  mar- 

keting which  starts  Oct.  6  will  feature 
prominent  area  businessmen. 

The  guests  will  explain  their  firms' 
approach  to  marketing  and  will  be  quiz- 

zed by  Chicago  newsmen.  Thomas 
Coulter,  chief  executive  officer  of  the 
Chicago  Assoc.  of  Commerce  and  In- 

dustry will  be  the  moderator. 
Those  already  scheduled  to  appear 

are  Charles  H.  Percy,  chairman  of  the 
board,  Bell  &  Howell  Co.  (Oct.  6) ;  Roy 
Abernethy,  president,  American  Motors 
Corp.  (Oct.  13);  Lewis  F.  Bonham, 
president,  Miles  Products  (Oct.  20); 
Tilden  Cummings,  president,  Conti- 

nental lUinois  National  Bank  and  Trust 

Co.  (Oct.  27);  Judson  S.  Sayre,  chair- 
man, Norge  Division,  Borg-Warner 

Corp.  (Nov.  3);  and  three  men  not  yet 
assigned  to  appearance  dates:  Charles 
W.  Lubin,  Kitchens  of  Sara  Lee;  Wil- 

liam G.  Karnes,  Beatrice  Foods  Co.; 
and  Robert  L.  Gibson  Jr.,  Libby,  Mc- 

Neill &  Libby. 

ASKS  EMPHASIS  ON  MARKET  RESEARCH 

Nielsen  wants  bigger  share  of  firms'  sales  gross 

currently  producing  a  series  of  color 
commercials  for  Douglas  Fir  Ply- 

wood Assn.,  through  Cole  &  Weber, 
Seattle-Tacoma,  Wash.  The  one- 
minute  color  spots  have  been  filmed 
at  MGM  Studios  in  Hollywood  and 
on  location  at  the  Seattle  Fair,  the 
northwest  woods  and  other  sites. 

"We're  flexible  and  can  go  wherever the  advertiser  needs  us  and  when 
he  needs  us  there,  without  adding 

unduly  to  the  cost,"  Mr.  Keilus  said. 
Speaking  of  estimates  prompted 

Mr.  Keilus  to  say  that  as  a  buyer  of 
commercials  on  Madison  Avenue,  he 
had  never  been  very  happy — and  he 
had  frequently  been  very  unhappy — 
with  the  way  the  producers  submitted 
their  bids  for  commercials  for  his 

clients.  So,  George  Fenneman  Pro- 
ductions has  developed  a  new  pro- 
duction cost  estimate  form  that 

breaks  the  production  down  into  all 
of  its  component  parts,  with  an 
estimated  cost  for  each  item.  "This 
way  the  buyer  can  see  exactly  what 

he's  paying  for  each  part  of  the 

job." 

The  average  American  advertiser 
spends  less  than  1%  of  his  sales  gross 
on  market  research,  A.  C.  Nielsen  Jr., 
president,  A.  C.  Nielsen  Co.,  stated  last 
week.  Speaking  before  a  Sept.  17  dinner 
meeting  of  the  Western  States  Advertis- 

ing Agencies  Assn.  in  Los  Angeles,  the 

head  of  one  of  the  world's  largest  mar- 
ket research  organizations  answered  a 

question  about  how  much  is  spent  for 
market  research  with  the  comment, 

"Not  enough."  For  his  company's 
clients  the  average  is  %  of  1%,  he 
reported,  commenting  that  percentage 

doesn't  vary  much  whether  it's  a  small 
company  with  a  single  market  research 
man  or  a  large  company  with  a  research 
department  of  several  hundred  persons. 

Some  of  the  purchasers  of  the  Nielsen 
research  services  ask  for  advice  on 

how  to  put  the  findings  to  use,  Mr.  Niel- 
sen said;  others  do  not.  Some  follow 

the  advice;  others  do  not.  "We  don't 
force  our  ideas  on  anybody,"  he  said, 
"but  when  we  found  some  of  our  re- 

ports going  into  desks  of  men  too  busy 
with  everyday  operating  details  to  take 
time  to  study  them,  and  lying  there 
gathering  dust,  we  instituted  our  client 
service  department.  Now,  at  least,  the 
client  gets  our  interpretation  of  the  facts 

in  our  report  to  him." 
In  his  prepared  address,  Mr.  Nielsen 

described  a  dozen  common  advertising 
problems  and  how  market  research 
aided  in  their  solution.  One,  that  he 

called  "one  of  the  greatest  success 
stories  in  American  industry,"  might 
never  have  happened,  he  said,  "if  an 
alert  market  research  director  hadn't 
spotted  and  correctly  interpreted  a  minor 

shift  in  one  territory."  The  company 
wanted  to  sponsor  a  particular  network 

program  but  couldn't  get  it  without  a 
station  lineup  which,  according  to  past 
experience,  would  result  in  overspend- 

ing in  one  area. 

"The  research  director,  analyzing  our 
bimonthly  index  reports,  noted  a  gain 
in  share  of  sales  in  that  area.  Further  re- 

ports confirmed  the  fact  that  merely  add- 
ing to  the  weight  of  the  advertising  pres- 

sures would  produce  a  substantial  sales 
gain — although  at  a  somewhat  lower  unit 
profit.  He  persuaded  his  management 
to  increase  its  advertising  expenditure, 
but  to  do  it  in  a  way  which  would  con- 

ceal the  fact  from  competitors.  Spot 
radio  was  selected,  since  it  is  difficult  to 
determine  how  much  money  is  being 
spent  by  a  company  in  this  medium.  The 
advertising-to-sales  ratio  was  increased 

from  5.6%  to  9.3%  and  the  company's 
competitive  sales  position  moved  up 
over  a  three-year  interval  from  about 
20%  to  nearly  50%. 

"To  me,"  Mr.  Nielsen  stated,  "this 

is  a  classic  example  of  consumers  being 
favorably  influenced  as  a  result  of  an 
increase  in  total  advertising  weight.  It 

would  appear  that  a  certain  sum  of  ad- 
vertising money  was  needed  merely  to 

get  above  the  general  noise  level  so  as 
to  be  heard  and  distinguished  from  the 
thousands  of  other  products  crying  for 

a  share  of  pop's  take-home  pay." In  the  question  period  following  his 
talk,  Mr.  Nielsen  revealed  that  the  com- 

pany in  the  above  example  was  not  a 
Nielsen  client,  but  one  of  its  competitors 
was  and  the  Nielsen  organization  was 
hard  put  to  explain  why  the  client  was 

losing  ground  to  the  compitition.  "It 
took  us  six  years  to  find  the  answer," 
he  said,  "and  if  you've  ever  tried  to 
track  down  a  spot  radio  schedule  you'll 

understand  why." 

Harper  gives  formula 
for  truth  in  ads 

Marion  Harper  Jr.,  president-chair- 
man of  Interpublic  Inc.,  and  chairman 

of  American  Assn.  of  Adv.  Agencies, 

before  a  joint  meeting  of  the  4A's  New 
England  Council  and  the  Boston  Adv. 
Club,  last  week  answered  question  of 
how  can  there  be  more  truth  in  adver- 
tising. 

Need  first,  he  said,  is  agreement  of 

marketers  and  agencies  as  to  "verifi- 
able" facts  about  products  and  services 

offered  through  advertising.  Next,  agen- 

cies "should  constantly  develop"  abili- 
ties to  advertise  "subjective  product 

values"  also  to  be  agreed  upon  by  ad- 
vertiser and  consumer.  Agencies  should 

be  "literal-minded  and  precise"  in  in- 
sisting that  ad  facts  be  verifiable,  while 

at  the  same  time  resisting  "any  move  to 
establish  arbitrary  standards  as  to  what 

constitutes  a  product's  psychological 

values." Buying,  selling  talks 

set  by  IRTS  for  fall 

The  International  Radio  &  Television 
Society,  New  York  (formerly  RTFS), 
has  announced  plans  for  its  fall  series 
of  time  buying  and  selling  seminars. 

The  first  of  eight  discussions  is  sched- 
uled for  Tuesday,  Oct.  30,  5:30-7  p.m., 

at  the  CBS  Radio  studios,  49  E.  52nd 
St.,  New  York.  Succeeding  sessions  will 
be  held  weekly  at  the  same  hour  with 
the  exception  of  a  Monday,  Nov.  5 
session  (Nov.  6  is  election  day).  Regis- 

tration fee  is  $15. 

Persons  interested  in  attending  should 
contact  Claude  Barrere,  executive  direc- 

tor, IRTS,  444  Madison  Ave.,  New 
York  22.  Telephone  Plaza  8-2450. 
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The  New  World  of  WSBT-TV 

When  WSBT-TV's  1047'  tower  went  into  operation  a  new  South  Bend 

centered  market  was  created.  With  operating  power  increased  from  260,- 

000  to  480,000  watts  our  viewing  area  expanded  from  4500  to  over  8,000 

square  miles  .  .  .  viewing  potential  increased  from  750,000  to  well  over 

1,000,000.  And  this  coverage  information  is  based  on  FCC  contour  maps 

and  I960  census  figures  ...  not  on  our  sales  manager's  imagination. 

What  do  the  new  WSBT-TV  facilities  mean  to  advertisers.^  .  .  . 

•  By  far  the  biggest  coverage  of  any  South  Bend  station. 

•  An  added  new  viewer  potential  of  333,500. 

•  Bigger  test  market  base. 
•  Continued  dominance  .  .  .  check  any  rating. 

•  Buying  power  of  $2  billion  in  coverage  area. 

Before  you  button  up  your  '63  schedule  better  check  The  New  World  of 
WSBT-TV.  See  Raymer  for  details. 

WSBT-TV SOUTH   BEND,  INDIANA 

ONE    OF  CBS' 
HIGHEST-  RATED 

STATI  O  N  S 

PAUL   H.    RAYMER,  INC. 

Channel  22 

NATIONAL  REPRESENTATIVF 

Ajax  credits  tv 
for  sensational  rise 

Carried  by  a  "white  tornado,"  Col- 
gate-Palmolive's  Ajax  APC  rode  to  na- 

tional dominance  in  the  liquid  cleanser 
field  within  nine  months  of  its  national 

introduction,  Colgate's  Household  Prod- ucts division  said  last  week. 

The  product's  success  followed  a 
three-month  exclusive  tv  spot  test  cam- 

paign in  Philadelphia  late  last  year, 
where  it  also  rose  to  first  place  in  that 
market  during  the  test  period,  accord- 

ing to  John  E.  Grimm  III,  vice  presi- 
dent and  marketing  director  for  the  di- 

vision. 

The  "white  tornado"  theme  and  in- 
tensive consumer  exposure  were  major 

factors  in  the  climb  to  first  place  in  the 
$90  million  liquid  all-purpose  cleanser 
market,  the  company  said.  Created  by 
Norman,  Craig  &  Kummel,  New  York, 
the  multi-million  campaign  stressed  the 

theme  "Ajax  cleans  like  a  white  tor- 
nado" in  network  and  spot  tv,  which 

shared  a  major  portion  of  the  national 
advertising  budget. 

On  network  tv  this  year  Ajax  APC 

sponsored  Jacqueline  Kennedy's  Jour- 
ney and  has  participated  in  77  Sunset 

Strip,  Play  Your  Hunch,  Checkmate, 
Sing  Along  With  Mitch  and  Ed  Sulli- 

van. "Around  the  clock"  tv  spots  sup- 
ported the  drive  in  key  markets. 

More  of  the  "white  tornados"  are 
brewing.  The  Ajax  advertising  budget 
for  1963  is  being  increased  and  the 
same  theme  will  be  used,  Colgate  an- 
nounced. 

Courting  big  money 

Television,  usually  used  by  ad- 
vertisers selling  mass-appeal  prod- 

ucts, is  being  used  by  a  New  York 
bank  to  sell  one  of  its  services  to 

a  very  select  group — millionaires. 
Manufacturers-Hanover  Trust, 

sponsor  of  the  Boston  Symphony 

Specials  on  WNEW-TV  New 

York,  is  using  some  of  the  series' commercials  to  tell  millionaires 
about  its  trust  department.  (The 
bank  doesn't  make  any  money 
handling  estates  of  less  than 
$250,000,  so  it  naturally  prefers 
handling  considerably  larger 
sums. ) 

The  bank  doesn't  know  how 
many  millionaires  are  in  the  New 
York  area,  nor  how  many  of  them 

watch  tv,  but  does  hope  they'll 
watch  the  symphony  telecasts. 

Millionaire  -  directed  ads  in 

newspapers  and  magazines,  how- 
ever, did  bring  an  average  800 

replies  each. 
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Continentars  5/10  kw  AM  Transmitter 

uses  the  ''Regulinear*''cathode-f ollower 

screen  modulation  circuit. 

Using  modern  tetrodes  and  small  low-powered 

modulation  tubes,  it  is  simpler  than  plate 

modulation  and  has  no  iron  core  components. 

It  permits  overall  feedback  from  transmitter  output  to  audio 

input  which  results  in  very  low  noise  and  harmonic  distortion. 

It  eliminates  the  necessity  of  neutralization.  By  virtue  of  its  con- 

stant power  consumption  regardless  of  percent  of  modulation,  it 

minimizes  power  line  regulation  problems  and  carrier  shift  is  less 

than  1%.  It  withstands  overmodulation  of  continuous  tone  at  any 

audio  frequency  for  long  periods  without  damage.  End  result? 

The  Sound  of  Quality. '  ̂  =  u.  s.  Pat.  no.  2,918,631 
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Chevy  to  set  off  blockbuster  for  '63  line 
Next  Sunday,  Sept.  30,  the  Chev- 

rolet Div.  of  General  Motors  will  in- 
troduce its  1963  line  in  a  blockbuster 

commercial — six  uninterrupted  min- 
utes of  tv  time — presented  as  a  seg- 

ment of  Bonanza,  which  Chevrolet 
sponsors  each  Sunday  on  NBC-TV 
at  9-10  p.m. 

Produced  by  the  Chevy  agency, 
Campbell-Ewald  Co.,  in  association 
with  Don  Fedderson  Productions' 
commercial  division,  the  six-minute 
commercial  features  the  combined 

casts  of  Chevy's  three  network  tv 
programs — Bonanza,  ABC-TV's  My Three  Sons,  which  the  motor  car 
maker  sponsors  each  Thursday,  9-9 : 30 

p.m.,  and  CBS-TV's  Route  66,  Fri- 
day, 8:30-9:30  p.m.,  which  Chevy 

co-sponsors  with  Philip  Morris  and 
Sterling  Drug.  In  all,  1 1  stars,  a 
Chinese  cook  and  a  dog  take  part 
in  the  commercial,  which  in  defer- 

ence to  its  magnitude  has  been  given 

a  title  of  its  own,  "The  Ponderosa 

Party." The  commercial  was  filmed  on  lo- 
cation at  a  Southern  California  ranch 

in  a  three-day  period  that  started 

Sunday,  Sept.  16,  and  continued 
through  Tuesday,  Sept.  18.  Even  with 
a  Sunday  included  the  task  called 
for  revamping  all  three  production 

schedules  and  bringing  Route  66's 
Martin  Milner  and  George  Maharis 
in  from  an  eastern  location. 

The  story  really  started  months 
back,  when  Campbell-Ewald  began 
making  plans  for  the  introduction  of 
the  1963  model  Chevrolets.  The 

standard  approach  of  a  one-time 
spectacular  was  rejected  almost  im- 

mediately for  the  reason  that  with 
three  highly  rated  programs  working 
for  Chevrolet  it  would  be  virtually 
impossible  for  any  one-shot  telecast, 
no  matter  how  spectacular,  to  add 
enough  extra  viewers  to  be  worth 
its  cost. 

Also,  with  four  difi'erent  kinds  of 
cars  to  be  announced  for  Chevrolet, 
the  usual  one  or  two  minutes  of  com- 

mercial time  would  not  be  enough 
to  give  the  viewers  a  good  look  at 
each  of  the  four  new  lines  of  cars. 

The  idea  of  a  longer  block  of  com- 
mercial time  developed,  but  with  it 

came  a  new  problem:  what  do  you 

put  into  a  six-minute  commercial  to 
hold  the  viewers  from  start  to  fin- 

ish? Many  conferences  later  the  de- 
cision came  to  have  the  cast  of 

Bonanza  invite  the  casts  of  the  other 
two  Chevy  shows  to  a  party  at  the 
Ponderosa  Ranch.  Nielsen  files  were 
checked  on  audience  reaction  to  long 
commercials  (the  longest  found  had 
run  only  four  minutes),  to  commer- 

cials delivered  by  program  stars  and 
to  audience  restlessness  in  general, 
in  search  of  the  answer  to  a  most 

important  question:  how  to  present 
the  six-minute  pitch  without  driving 
the  audience  from  their  sets. 

Once  the  agency  was  convinced  it 
could  achieve  the  desired  result,  the 
idea  was  submitted  to  the  client — 
and  approved,  and  to  the  Bonanza 

program  group — who  enthusiastic- 
ally endorsed  the  idea  of  writing  a 

story  with  no  commercial  breaks. 
Then  came  the  rearrangement  of 
shooting  schedules  of  Bonanza,  My 
Three  Sons  and  Route  66,  so  the 
stars  could  be  free  for  the  filming 
of  the  commercial. 

Meanwhile,  assorted  versions  of 

Business  briefly... 

American  Sugar  Refining  Co.,  Domino 
Sugars,  New  York,  has  lined  up  67 
markets  for  a  tv  spot  campaign  as  part 
of  a  package  premium  promotion  of  a 
100-page  recipe  book,  Sugar  Spoon 
Recipes  From  the  Domino  Sugar  Bowl 
Kitchen.  October-December  tv  pur- 

chase is  for  a  heavy  schedule  of  60-  and 
20-second  spot  commercials.  The  recipe 
book  will  be  available  to  consumers  on 
a  write-in  basis  for  $1  and  a  coupon 
from  a  five-  or  10-pound  bag  of  Domino 
Granulated  Sugar.  Agency:  Ted  Bates 
&  Co.,  New  York. 

New  York  High  Fidelity  Music  Show, 
an  annual  event  that  will  be  held  Oct. 
3-6  at  the  New  York  Trade  Show  Build- 

ing, will  be  backed  by  largest  advertis- 
ing campaign  in  its  seven-year  history. 

Some  15  am,  fm  and  tv  stations  in  metro- 
politan New  York  will  carry  total  of 

540  minute  commercials,  primarily  in 
week  preceding  hi-fi  show.  Event  is 
sponsored  by  Institute  of  High  Fidelity 
Manufacturers  Inc.  Agency:  Katz, 
Jacobs  Co.,  New  York. 

Schoil  Manufacturing  Co.,  Chicago, 
has  purchased  participations  in  The 
Merv  Griffin  Show  (Mon.-Fri.,  2-2:55 
p.m.  EDT)  which  starts  Oct.  1  and  in 
Play  Your  Hunch  (Mon.-Fri.,  10:30-11 

a.m.  EDT)  on  NBC-TV  for  its  Zeno- 
Pads.  Agency:  Donahue  &  Coe,  New 
York. 

Gillette  Safety  Razor  Co.,  Boston,  and 

Chrysler  Corp.,  Detroit,  will  again  co- 
sponsor  NBC's  tv  and  radio  coverage 
of  the  World  Series,  beginning  Oct.  3. 
This  is  second  straight  year  the  two 
firms  have  co-sponsored  the  radio  and 
tv  sports  classic.  General  Mills  through 
Knox  Reeves  Adv.  and  American  To- 

bacco Co.  through  Sullivan,  Stauffer, 
Colwell  &  Bayles,  will  co-sponsor 
"World  Series  Spotlight,"  a  15-minute 
color  show  with  NBC  sportscaster  Bob 
Wolff  before  each  series  telecast. 

Prince  Matchabelli  Inc.,  a  division  of 

Chesebrough-Pond's  Inc.,  New  York, 
has  purchased  sponsorship  of  new  half- 

hour  segments  on  NBC-TV's  Today 
show,  which  will  feature  physical  exer- 

cises by  John  Hills.  Mr.  Hills  will  be 
seen  during  the  8:30-9  a.m.  segment  of 
the  show,  Monday,  Wednesday  and  Fri- 

day. Agency:  J.  Walter  Thompson, 
New  York. 

Red  L  Foods  Corp.,  New  York, 
launched  a  seven-week  spot  tv  campaign 
on  WNBC-TV  and  WCBS-TV  New 
York  last  Monday,  Sept.  17.  The  drive 
will  introduce  two  new  frozen  seafood 

dinners — golden  fishcake  nugget  and 

fish  stick — -each  featuring  apple  pie  des- 
serts in  the  tray.  About  60  ten-second 

spots  will  be  used  on  both  stations  dur- 
ing the  period.  Agency:  Smith/ Green- 

land, New  York. 

Wynn  Oil  Co.,  Azusa,  Calif.,  launched 
a  heavy  winter  campaign  on  NBC  Ra- 

dio last  Saturday  (Sept.  22)  for  its  fric- 
tion proofing  products.  The  drive, 

scheduled  to  run  through  Dec.  9,  will 
be  featured  on  six  NBC  programs,  42 
times  each  week.  The  announcements 
will  be  carried  on  Monitor,  Monitor 
News,  Monitor  Sports,  Ring  Around 
the  World,  News  of  the  World,  and 
News  on  the  Hour.  Agency:  Erwin 
Wasey,  Ruthrauff  &  Ryan,  Los  Angeles. 

Timex  watches  and  Lipton  soups  have 

signed  to  co-sponsor  NBC-TV's  fourth presentation  of  Peter  Pan,  starring  Mary 
Martin,  on  Sat.,  Feb.  9,  1963,  at  7-9 
p.m.  EST.  Cost  reportedly  is  about 
$700,000.  Program  will  be  a  color-tape 
presentation  of  the  1960  production; 
first  two  Peter  Pan  shows,  also  with 
Miss  Martin,  were  in  1955  and  1956. 
Warwick  &  Legler,  New  York,  is  agen- 

cy for  Timex:  Young  &  Rubicam,  also 
New  York,  for  Lipton. 

Lincoln-Mercury  Div.  of  Ford  Motors 
and  Liggett  &  Myers  have  purchased 
sponsorship  of  Shakespeare:  Soul  of  an 
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On  location  for  the  shooting  of  the  blockbuster  com- 
mercial: 

Left  group  (I  to  r):  Tim  Consodine,  Fred  Mac  Murray, 
Don  Livingston,  Bill  Frawley,  dog  Tramp  and  Don 

Grady — from  "My  Three  Sons." 

Rear  towards  center:  Martin  Milner  (1)  and  George 

Maharis — from  "Route  66." 
Right  group  (I  to  r):  Victor  Sen  Yung,  Pernell  Rob- 

erts, Michael  Landon,  Lome  Greene  and  Dan  Blocker 

— from  "Bonanza." 

the  commercial  script  had  been  de- 
veloped. The  final  script  was  written 

so  it  could  be  shot  in  short  sequences, 
so  that  each  star  need  only  be  on 
hand  when  he  was  actually  in  front 
of  the  camera,  for  the  complete 
group  scenes  or  for  his  participation 

in  other  parts  of  The  Ponderosa 
Party.  When  more  than  100  camera 

setups,  the  stars'  movements  and  the 
car  movements  had  been  plotted 
and  checked  against  their  different 
individual  availabilities,  a  shooting 
schedule  of  three  days  was  arrived 

at.  And  that's  how  it  worked  out: 
Sunday,  Monday,  Tuesday  and  the 
six-minute  Ponderosa  Party  was  in 
the  can. 

And,  it  was  all  done  under  the 
veil  of  secrecy  traditional  with  the 
preparation  of  any  new  model  debut. 

Age,  an  NBC-TV  program  to  be  tele- 
vised Friday,  Nov.  30  (7:30-8:30 

p.m.  EST).  The  NBC  News  presenta- 
tion features  Sir  Michael  Redgrave  and 

Sir  Ralph  Richardson.  Lincoln-Mercury 
agency:  Kenyon  &  Eckhardt,  Detroit. 
Liggett  &  Myers:  J.  Walter  Thompson, 
New  York. 

Old  London  Foods  Inc.,  New  York,  has 
bought  participating  sponsorship  in  The 
Bullwinkle  Show  on  NBC-TV  (Sun., 
5:30-6  p.m.  EDT)  starting  Sept.  23. 
Agency:  Richard  K.  Manoff  Inc.,  New 
York. 

Also  in  Advertising . . . 

New  pr  firm  ■  David  A.  Weiss,  former 
public  relations  manager  of  Hicks  & 
Greist  Inc.,  advertising.  New  York,  has 
opened  his  own  public  relations  organi- 

zation, David  A.  Weiss  Public  Rela- 
tions. It  is  located  at  550  Fifth  Ave., 

New  York. 

New  office  ■  Public  Relations  Service 
Inc.  has  announced  the  opening  of  a 
new  office  in  New  York  at  342  Madison 
Ave.  The  office  will  provide  pr  service 
to  fund  raising  organizations  in  tv  mat- 

ters and  has  been  a  large  producer  of 
charitable  telethons. 

Coffee  lovers  ■  World  Coffee  Informa- 
tion Center  and  Samuel  E.  Stavisky  & 

Assoc.  Inc.,  public  relations  consultants, 
have  moved  their  Washington,  D.  C, 
offices  to  1616  Eye  St.  N.W.,  Washing- 

ton 6,  D.  C.  Phone  is  Executive  3-3876. 

Renault  spends  big  ■  An  advertising 
campaign  costing  more  than  $500,000 
will  be  launched  by  Renault  in  late 
November  to  advertise  its  new  R-8  com- 

pact sedan  and  its  1963  Dauphine  and 
Caravelle  "S"  convertible.  The  cam- 

paign will  use  newspapers  and  maga- 
zines, but  dealers  will  be  supplied  with 

tv  filmed  commercials  to  be  used  in 
local  time  periods  purchased  by  them. 
Agency  is  Fuller  &  Smith  &  Ross,  New York. 

Foundation  moves  ■  The  Brand  Names 
Foundation  has  moved  to  new  quarters 
at  292  Madison  Ave.,  New  York.  The 
organization  was  formerly  located  at 
437  Fifth  Ave. 

New  location  ■  Jacobs,  McElwaine  & 
Springer,  public  relations  firm,  has 
opened  new  offices  at  9465  Wilshire 
Blvd.,  Beverly  Hills,  Calif.  Telephone 
is  Crestview  4-8471. 

Rep  moves  ■  Prestige  Representation 
Organization,  New  York,  moves  from 
550  Fifth  Ave.  to  441  Lexington  Ave. 
(44th  at  Lexington)  on  Oct  1.  The 
radio  station  rep  also  will  have  a  new 
phone  number:  Murray  Hill  7-3380. 

Agency  appointments . . . 
■  Jacob  Rupert  Brewery  appoints  Hen- 

ry R.  Turnbull  Inc.,  New  York,  as  agen- 
cy. Rupert  plans  increase  of  spot  tv  over 

1962.  Total  account  is  $2  million. 

■  Eldon  Industries  Inc.  (toys),  Los  An- 
geles, appoints  Wade  Advertising  Inc., 

that  city.  Media  plans  include  televi- sion. 

Client  pays  if  homes  sell 

A  new  type  of  agency-client 
compensation  was  disclosed  last 
week  in  the  appointment  of  Olian 
«fe  Bronner,  Chicago,  as  marketing 
and  advertising  agency  by  Realty 
Co.  of  America  Inc.,  a  multi- 

million-dollar construction  firm 
which  has  used  some  radio.  The 
account  currently  bills  about 
$200,000  in  all  media. 

Under  the  new  arrangement, 
Olian  &  Bronner  will  receive  in- 

centive payments  over  and  above 
billing  commissions.  The  incen- 

tive payment  increases  with  each 
block  of  100  homes  sold.  Princi- 

pals in  Realty  Co.  have  already 
built  about  25,000  homes  in  the 
Chicago  area. 
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PROGRAMMING 

Film  makers  skirt  NAB  convention  ban 

PLANS  BEING  MADE  TO  EXHIBIT  INDEPENDENTLY  IN  CHICAGO 

A  group  of  leading  film  distributors 
will  exhibit  independently  of  the  NAB 

at  that  organization's  convention  next 
spring. 

Present  NAB  rules  limit  exhibitors 

to  NAB  associate  equipment  manu- 
facturers. Film  and  transcription  com- 

panies have  occupied  private  hospital- 
ity suites  in  the  convention  hotel.  Up 

to  five  years  ago,  however,  film  com- 
panies exhibited  on  the  same  floor  of 

the  hotel. 
Plans  for  the  new  exhibit,  which 

will  be  supported  by  18  film  companies, 
organized  for  this  purpose  about  five 
months  ago,  were  announced  last  week 
in  New  York.  The  exhibit  will  be  held 

in  Chicago  March  30- April  3  at  the 
time  of  NAB's  convention  but  in  the 
Pick-Congress  Hotel,  one  block  away 
from  the  Conrad  Hilton,  the  official 
convention  site. 

At  the  same  time,  it  was  revealed 
that  a  number  of  film  companies  have 
resigned  their  associate  memberships  in 
NAB,  apparently  on  the  premise  that 
membership  permitted  them  the  right 

to  exhibit  and  "nothing  else." 
The  film  companies'  move  came 

after  a  report  that  a  convention  com- 
mittee had  recommended  to  the  NAB 

board  of  directors  that  film  and  tran- 
scription people  be  permitted  again 

(see  story  this  page). 
A  total  of  21  suites  will  be  available 

on  the  second  floor  of  the  Pick-Con- 
gress and  18  are  already  committed. 

The  exhibiting  will  be  entitled,  "Tele- 
vision Film  Exhibit — 1963."  Plan  de- 

tails were  given  by  Robert  Rich,  vice 
president  of  Seven  Arts  Assoc.,  and 
Robert  Seidelman,  vice  president  of 
Screen  Gems.  They  are  co-chairmen  of 
an  executive  committee  that  represents 
the  companies. 

Also  on  the  committee:  Richard 

Carlton,  vice  president  of  Trans-Lux 
Television,  and  Harvey  Victor,  vice 
president  of  Jayark  Films. 

Convenience  Cited  ■  Associate  mem- 
bers have  been  allowed  to  have  only 

hospitality  suites  in  recent  years.  The 
spreading  out  of  six  individual  suites 
in  the  hotel  made  it  "inconvenient"  for 

station  people  to  visit  all  the  film  ex- 
hibitors. The  new,  centralized  location 

will  facilitate  matters,  the  companies' 
spokesmen  said. 
The  18  companies  participating  are 

Allied  Artists  Television  Corp.,  Desilu 
Sales;  Flamingo  Telefilm  Sales;  Four 
Star  Distributing  Corp.;  Hollywood 
Television  Service;  Jayark  Films  Corp.; 
King  Features  Syndicate;  MGM-TV; 
Official  Films;  Screen  Gems;  Seven  Arts 
Assoc.;  Television  Affiliates  Corp.; 
Trans-Lux  Television  Corp.;  20th  Cen- 

tury-Fox Tv;  United  Artists  Tv;  Video 
House;  Walter  Reade-Sterling;  and 
Warner  Bros.  Television. 

Of  these  firms  supporting  the  "TFE 
— 63"  project,  several  reported  they  are 
planning  to  drop  their  associate  mem- 

berships in  NAB.  Many  of  the  com- 
panies, however,  do  not  hold  member- 

ships. Among  those  reporting  they'll drop  out  of  NAB:  Screen  Gems,  Seven 
Arts,  Trans-Lux  and  King  Features. 
Among  the  firms  which  have  no  NAB 
affiliation:  Official  Films,  Warner,  20th 
Century  Fox,  Four  Star,  Walter  Reade- 
Sterling  and  Jayark.  Some  firms,  how- 

ever, MGM-TV  and  TAC  among  them, 
indicated  they  plan  to  retain  their  NAB 
associate  memberships. 

Each   distributor  will   set   up  and 

Responsible-Mature-Resultful  Radio  in  Dayton,  Ohio 

980  KG 
5000  WAnS  DAY  &  NIGHT 

Mature  Programming 

Mature  News 

Mature  Promotion 

AFFILrATED  STATIONS 

WPDQ,  JACKSONVILLE,  FLORIDA  &  WHBC,  CANTON,  OHIO 

GENE  CARR,  PRESIDENT 

NATIONAL  REPRESENTATIVE: 

VENARD,  TORBET  &  McCONNELL,  INCORPORATED 

INCORPORATED 

Color  tempo  increases 

The  first  NBC-TV  "color  week" this  season  will  include  more  than 
66  hours  of  color  programming, 
from  Oct.  1  through  Oct.  7. 

Nighttime  shows  will  account 
for  2934  hours  of  color  program- 

ming, with  all  but  five  programs 
being  broadcast  in  color.  Almost 
37  hours  of  daytime  color  pro- 

grams are  planned  with  the  cov- 
erage of  the  World  Series  high- 

lighting the  week. 
On  ABC-TV,  a  total  of 

hours  of  color  programming 

weekly  will  be  on  network-owned 
stations  and  at  the  same  time 

made  available  to  ABC-TV's  affil- iates. 
ABC-TV's  colorcasting  entry  is 

beginning  to  "take."  Though  this 
season's  color  feed — ABC-TV's first — is  for  owned  stations  and 
is  available  to  other  affiliates  only 
if  they  pay  for  added  line  costs, 
as  of  last  week  43  affiliated  sta- 

tions had  ordered  color.  The  col- 
or feed  was  to  start  officially  yes- 

terday (Sept.  23). 
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Quiet  churchmouse  .  . 

Mr.  Robert  L.  Yontz,  General  Manager  of  Station  WBLY,  Springfield,  Ohio, 

Reports  on  the  Gates  FM-5C  Five  Kilowatt  FM  Transmitter: 

.  .  .  we  are  definitely  satisfied  with  our  Gates  equipment,  all  phases  of  it.  It's  'as  quiet  as  a 
churchmouse,  ifs  a  thing  of  beauty,  and  we  are  proud  to  show  it  to  everyone.  This  is  true  quality.  99 

Yes,  "it's  as  quiet  as  a  churchmouse,"  but  if 
you  listen  carefully,  you  can  hear  the  new 
Gates  FM-5C  transmitter  at  work.  A  new 
impeller  design  within  the  blower  transfers 
a  high  volume  of  air  at  just  a  whisper.  Shhh. 
Listen! 

Listen  again  when  you  turn  on  the  receiver. 
A  tidal  wave  of  high  fidelity  sound  sweeps 

into  the  room— with  a  deep,  rich  tonal  quality 
that  will  take  your  breath  away.  Responsible 

is  the  new  Gates  "cascade"  exciter  providing 
from  30  to  15,000  cycle  low  distortion  re- 

sponse. This  new  exciter  has  been  designed 

for  both  stereophonic  and  monophonic  broad- 
casting, with  provision  made  for  the  addition 

of  multiplex  at  any  time. 

But  to  make  this  full  rich  sound  pay  off  with 

increased  listeners  and  spot-on-the-dial  loyal- 
ty, you  must  have  continuous  and  complete 

reliability.  Reliability  (or  maximum  on-air 
security)  was  the  engineering  objective  during 

research  and  design  of  the  Gates  FM-5C. 

There  are  scores  of  examples  in  the  new  FM-5C 
brochure,  No.  56.  Write  for  your  copy  today. 



Take 

D 

and 

your  wife 

Treat  your  wife  to  a  Delta 

Jet  on  your  next  trip.  She'll 

love  you  for  it,  and  Delta's 
hospitality,  too.  First  Class 

Family  Plan  is  only  slightly 
more  than  Tourist  .  .  .  but 

oh,  so  much  more  to  enjoy. 

the  air  line  with  the  BIG  JETS 

NAB  seeking  solution  for  film  companies 

NAB  is  working  out  plans  to  pro- 
vide exhibit  facilities  to  tv  and  film 

producers  and  distributors  and  tran- 
scription firms  during  the  March  31- 

April  3  convention  next  spring.  Rep- 
resentatives of  the  association  in- 

spected Conrad  Hilton  hotel  facili- 
ties in  Chicago  last  week  and  a  plan 

to  accommodate  tv  and  transcription 
firms  in  soundproof  quarters  will  be 
submitted  in  a  few  days  to  the  NAB 
board. 

Only  associate  members  are  elig- 
ible to  exhibit  at  the  NAB  conven- 

tion. 
"No  associate  member  has  re- 

signed from  NAB  since  the  last  con- 
vention in  April,"  Everett  E.  Rever- 

comb,  secretary-treasurer,  said  in  re- 
sponse to  a  query  about  resignations. 

He  conferred  with  representatives  of 
"Television  Film  Exhibit — 1963"  a 
fortnight  ago.  Nineteen  tv  film  pro- 

duction and  distribution  firms  are 
NAB  associate  members. 

NAB's  convention  committee  at  a 
Sept.  5  meeting  had  recommended 
to  the  association's  board  that  facili- 

ties be  provided  for  the  film-tran- 
scription group,  with  safeguards 

against  loud  noise  and  other  annoy- 
ance. 

maintain  its  own  display  and  hos- 
pitality suite. 

Mr.  Rich  and  Mr.  Seidelman  said 
they  met  in  Washington  with  NAB 
President  LeRoy  Collins  and  Everett 
E.  Revercomb,  secretary-treasurer  and 
in  charge  of  convention  arrangements, 
informing  them  of  the  move.  They 
reported  NAB  was  sympathetic.  The 

co-chairmen  of  "TFE — 63"  expressed 
hope  that  a  noted  lack  of  sessions  dur- 

ing the  convention  on  film  and  film 
programming  might  be  rectified  in  the 
future. 

One  source  speculated  that  the  as- 
sessment for  each  exhibitor  in  "TFE — 

63"  proportionately  will  come  to  less 
than  the  cost  for  an  NAB  membership 
($1,250  a  year  if  the  company  grosses 
more  than  $1  million). 

Educators  are  advisors 

on  NBC-TV  child  series 

NBC-TV  is  announcing  today  (Sept. 
24)  that  it  has  named  seven  educators 
as  a  panel  of  advisors  for  its  new 
children's  series  Exploring  (Saturdays, 
12:30-1  p.m.  edt,  beginning  Oct.  13). 
To  serve  on  the  group,  according  to 

Edward  Stanley,  director  of  public 
affairs,  NBC  News: 

Dr.  Wayne  O.  Reed,  Deputy  U.  S. 
Commissioner  of  Education. 

Dr.  Lawrence  Derthick,  Assistant 
Executive  Secretary,  National  Educa- 

tion Assn. 
Dr.  John  Rackley,  Vice  President  for 

Instruction,  Pennsylvania  State  U. 
Dr.  Mina  Rees,  Dean,  Graduate 

studies,  New  York  U. 
Gilbert  Seldes,  Dean,  Annenberg 

School  of  Communications,  U.  of  Perm- 

sylvania. Mrs.  Augusta  Baker,  chairman. 

Children's  Books  and  Broadcasting 
Committee,  American  Library  Assn. 

Dr.  W.  Linwood  Chase,  former  dean. 
School  of  Education,  Boston  U. 

Herridge,  Carrington 

form  production  firm 

Formation  of  Herridge-Carrington 
Productions,  New  York,  was  announced 
last  week.  Robert  Herridge  is  a  pro- 

ducer-director-writer, and  Robert  Car- 
rington has  been  associated  with  him 

in  various  tv  presentations  as  associate 

producer. As  already  announced,  the  company 

is  committed  to  a  new  weekly  half-hour 
series.  The  Fighters,  dramatizing  inci- 

dents in  American  history.  That  show 
is  being  produced  for  CBS  News  and 
CBS-TV  (Broadcasting,  Sept.  17). 

Four  properties  the  two  producers 
have  will  be  made  into  motion  pictures 

(including  "A  Trip  to  Czardis"  that 
was  taped  as  part  of  the  Robert  Her- 

ridge Theatre  series  syndicated  by  CBS 
Films),  and  two  will  be  prepared for  the  stage. 

Address  is  524  W.  57th  St.  Phone: 
Judson  6-6000. 

Film  sales... 

Bomba,  the  Jungle  Boy  (AlUed  Art- 
ists Tv):  Sold  to  WPIX  (TV)  New 

York;  WPRO-TV  Providence,  R.  I.; 

WTAV  (TV)  Marion,  Ind.;  KAKE-TV 
Wichita,  Kan.;  WFMJ-TV  Youngstown, 
Ohio:  WTVY  (TV)  Dothan,  Ala.,  and 
WOW-TV  Omaha,  Neb.  Now  in  53 
markets. 

Casper  the 
(ABC  Films) Omaha,  Neb., 

Rapids,  Iowa. 
The  Rebel 

KTVK  (TV) 

San  Francisco. 

Friendly  Ghost  &  Co. 
:  Sold  to  KETV  (TV) 

and  KCRG-TV  Cedar 
Now  in  70  markets. 

(ABC  Films):  Sold  to 
Phoenix  and  KGO-TV 
Now  in  54  markets. 

Trails  West  (Peter  Robeck  &  Co.): 
Series  of  52  renamed  episodes  of  Ray 
Milland  hosted  Death  Valley  Days  se- 

ries sold  to  KHJ-TV  Los  Angeles; 
WN AC-TV  Boston;  WPBN-TV  Trav- 
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erse  Citv.  Mich.:  \\CO\'-T\'  Montaom- 
en-.  Ala.:  KNU-TV  Fresno.  Calif.: 
KiRO-T\'  Seattle:  \\'HP-T\'  Harris- 
burg.  Pa.;  KTBS-TV  Shreveport,  La.; 
^^■OI-T^'  Des  Moines-Ames.  Iowa: 
KTBC-TA'  Austin.  Tex.;  WMCT  (T\') 
Memphis:  \\'SAZ-T\'  Huntinaton,  W. 
\'a.:  W'BRE-TA"  Wilkes-Barre.  Pa.: 
\\"JAR-T\"  Providence,  R.  L;  K^^'^^T- 
T\'  Waterloo-Cedar  Rapids.  Iowa: 
KERO-T\'  Bakersfield.  Calif.:  WTX'N 
(TvO  Columbus.  Ga.:  ̂ ^T^■0  flA') 
Rockford.  lU.:  KOOK-T\'  Billinss. 
Mont.:  KFMB-T\'  San  Die 20;  WTAR- 
T\'  Norfolk.  \'a,:  KELO-T\'  Sioux 
Falls.  Iowa:  WSIX-T\'  NashviUe: 
KGMB-T\'  Honolulu:  WMT\'  (T\') 
Madison.  Wis.:  \\T)SM-T\'  Duluth. 
Minn.:  \\TT\'  (T\')  Palm  Beach.  Fla.: 
KEXI-T\'  Anchoraae.  Alaska:  WSA'- 
T\'  South  Bend.  Ind.:  ̂ ^■ILX-T^'  Lan- 

sing, Mich.,  and  WTWI  (  T\*)  Indianap- olis. Now  in  31  markets. 

Science  Fiction  Features  (Allied  .Art- 
ists Tv) :  Package  of  20  features  sold 

to  WTIBQ-TV  "Memphis:  ̂ \^EN-W 
Buffalo,  N.  Y.:  KSYD-T\'  \Mchita 
FaUs.  Tex.:  KOSA-TV  Odessa.  Tex.; 

KWTV  (TV)  Oklahoma  City:  \\-R\'A- 
TY  Richmond.  \'a.:  KBTA'  (  T\'  )  Den- 

ver: KONA-T\"  Honolulu:  KL\RK-T\' 
Little  Rock.  Ark.:  ̂ ^TMI-TV  Youngs- 
town,  Ohio;  KMBC-TV  Kansas  City, 
and  KCR.A.-TV  Sacramento,  Calif.  Now 
in  about  60  markets. 

Radio-tv  awards  for  best 

history  programs  planned 

Awards  for  the  best  radio  and  t^' 
programs  dealing  with  state  or  local 

histor}"  wiU  be  presented  by  Broadcast Music  Inc.  and  the  American  Assn.  for 
State  &  Local  History.  Prizes  of  S500 
each  wiU  be  presented  to  the  winning 

radio  and  tv  stations.  Similar  grants 
wUl  be  made  to  state  or  local  historical 
agencies  participating  in  production  of 
the  winning  programs. 

Application  may  be  obtained  from 
the  American  Assn.  for  State  &  Local 

Histon.',  151  E.  Gorham  St..  Madison 
3,  \\is..  or  BMI.  589  Fifth  Ave..  New 
York  17. 

Seven  Arts  to  release 

new  film  packages 

Seven  .Arts  Assoc.  will  release  to  tv 
this  fall  93  Warner  Bros,  and  20th  Cen- 

tur\-Fox  feature  films,  Eliol  Hyman, 
president,  announced  last  week.  The 
films  will  be  sold  in  two  packages — 
Volume  4  and  Volume  5 — consisting  of 
40  and  53  features,  respectively. 

Volume  4  contains  "The  Man  In  the 

Gray  Flannel  Suit,  '  "The  Revolt  of 
Mamie  Stover,''  "Don't  Bother  to 
Knock,"  and  'You're  In  the  Navy 
Now."  Volume  5  includes  ■Auntie 
Mame,"  "The  Bad  Seed,'  "Damn 
Yankees"  and  "Sayonara."  Of  the  new- 
to-tv  features,  44  wiU  be  offered  in 
color,  making  a  total  of  108  features 
Seven  Arts  has  available  for  color  tele- vision. 

Jerry  Sprague,  of  Cunningham  &  Walsh,  joins  the  Tricorn  Club 

Actually,  he's  belonged  for  years. 
He's  belonged  because  Jerry  knows 

is  that  combined  three-city  "tricorn' Jerry  and  other  media  experts  know 
of  population,  households  and  retai 
TV  schedule  afford  to  omit  the  No. 

12th  in  population?  Big  bonus,  too 
country.  All  covered  to  their  eyes 
P.  S.:  Stumped  for  a  test  market 
orders  of  all  sizes. 

Just  never  got  around  to  being  "hatted." 
North  Carolina's  No.  1  metropolitan  market 
.  .  .  Winston-Salem,  Greensboro.  High  Point, 

it's  first  by  those  basic  marketing  yardsticks 
I  sales.  Now,  how  can  a  sales-minded  spot 
1  metropolitan  market  in  the  state  that  is 
—  of  14  other  thriving  cities  and  lush  farm 
and  ears  by  WSJS  Television,  night  and  day. 
—  isolated,  balanced,  inexpensive?  We  take 

Wl  NSTON -SALEM 

TELEVISI  ON 
GREENSBORO     HIGH  POINT 

KTTV  (TV)  on  24  hours 

KTT\'  I  T\' )  Los  Angeles  last 
Tuesday  i  Sept.  ISi  became  the 
only  tv  station  in  the  nation  today 
to  offer  24-hour  tv  programming, 
when  it  launched  the  AU-Sighi 
Sho^^-  starting  at  2:30  a.m.,  at 
the  conclusion  of  the  Fall  Film 
Festival  late  movie  and  continu- 

ing until  8:30  a.m..  when  the 
regular  dajtime  programming 
commences.  Designed  for  the 
enjoyment  of  more  than  50,000 
swing-shift  workers,  restaurant 
and  bar  employes,  maintenance 
people,  insomniacs  and  early 
risers,  the  All-Xight  Show  will 
feature  theatrical  motion  pictures 
from  the  MGM  librar.'.  Joe  and 
Betty  Karbo  will  host  the  six-hour 
broadcast,  presenting  three  m.ovies 
per  night. 
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MCA  clears  way  to  buy  Decca,  Universal 

JUSTICE  DROPS  CIVIL  SUIT  AFTER  FIRM  SIGNS  CONSENT  DECREE 

Legal  barriers  to  the  acquisition  of 
Decca  Records  and  its  movie-making 
subsidiary,  Universal  Pictures,  by  MCA 
Inc.  were  removed  last  week,  when 
MCA  signed  a  consent  decree  with  the 
Dept.  of  Justice  to  end  the  government 
civil  antitrust  suit  filed  against  MCA 
on  July  13  (Broadcasting,  July  16, 
23). 

Decree  bars  MCA  from  having  any 
part  in  the  licensing  of  Universal's  pack- 

age of  229  post-'48  feature  films  for  use 
on  free  television  in  the  U.  S.  and  Can- 

ada for  the  next  five  years  and  from 
acquiring  or  merging  with  any  other 
major  tv,  motion  picture  or  recording 
producer  or  distributor  for  the  next 

seven  years.  It  prohibits  "tie-in  sales — 
requiring  that  with  the  purchasing  of 
products  they  particularly  want,  the 
buyer  must  take  other  less  desirable 
products  as  well.    It  also  repeats  the 

POLITZ  KNOWS 

WHERE 

PEOPLE 

LISTEN 

IN  WGY'S  25-COUNTY 

COVERAGE  AREA 

■  For  example,  WCY's  average  weekly  cumu- 
lative car  radio  audience  numbers  98,000  .  .  . 

411,000  listen  at  home  ...  and  51,000  listen 

in  other  places  out  of  home. 

■  Only  the  Politz  study  tells  advertisers  who, 
what,  when,  where,  and  why  people  listen  in 
Albany,  Schenectady,  Troy,  Northeastern  New 

York,  and  Western  New  England.  For  the  com- 

plete Politz  survey  on  WCY's  25-county  listen- 
ing audience,  contact  WCY  or  your  Henry  I. 

Christal  Co.  representative. 
982-25 

WGY 

810  KC 

50  KW 

A  GENERAL  ELECTRIC  STATION 

ALBANY-SCHENECTADY-TROY 

terms  of  an  agreement  made  July 
23  between  MCA  and  the  Justice  Dept. 
enjoining  MCA  from  engaging  in  the 
talent  representation  business  (Broad- casting, July  30). 

Attorney  General  Robert  F.  Ken- 
nedy, commenting  on  the  proposed 

judgment,  which  was  filed  Tuesday 
(Sept.  18)  in  U.  S.  District  Court  in 
Los  Angeles  to  become  final  in  30  days, 

said  that  the  action  "brings  about  a 
prompt  and  successful  conclusion  to  this 
case  without  the  necessity  for  extended 
litigation.  The  result  is  in  the  best  in- 

terest of  the  public  and  the  industry." 
Admits  No  Violations  ■  MCA,  in  its 

statement,  said  that  the  company  has 

entered  into  the  consent  decree  "in 
order  to  obviate  the  very  substantial 
expenses  and  prolonged  business  delays 

occasioned  by  litigation  of  this  nature," 
but  repeated  the  "firm  conviction"  that 
it  has  "not  committed  any  violation  of 

the  antitrust  laws." "MCA  now  intends,"  its  statement 
concluded,  "in  complete  coordination 
with  the  management  of  Decca  and 
Universal,  to  proceed  constructively  and 
vigorously  in  strengthening  and  increas- 

ing the  production  of  motion  pictures." First  step  in  this  procedure  will  be  a 
thorough  renovation  of  the  Revue-Uni- 

versal studios  in  Studio  City,  CaUf., 
involving  the  demolition  of  many  of  the 
present  buildings  and  replacing  them 
with  new  structures,  a  process  that  will 
take  months  and  cost  a  minimum  of 
$10  million. 

The  Hollywood  AFL  Film  Council, 
representing  some  24,000  employes  of 
the  motion  picture  production  com- 

panies, hailed  the  consent  decree  as  in- 

What  Universal  has  to 

It  was  anybody's  guess  as  to  what features  Universal  Pictures  Co.  will 
release  to  television  should  the  com- 

pany decide  to  do  so  under  provi- 
sions of  the  consent  decree  (see 

story  above).  Calls  at  Universal 
Pictures  last  week  failed  to  bring 
definitive  information.  That  left  it 

up  to  the  guessers. 
It's  known  that  the  library  has 

"early"  Rock  Hudson  and  Tony  Cur- 
tis features;  many  Technicolor  spec- 

taculars; a  series  of  "Ma  and  Pa 
Kettle"  pictures  of  the  50s;  similarly 
a  series  with  "Francis  the  Mule";  a 
series  of  "monster"  vehicles  includ- 

ing some  "Draculas";  and  among 
hundreds,  these  pictures  picked  at 
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suring  "a  coordinated  program  of  fea- 
ture film  production  in  Holl\'\vood  by 

MCxA..  thus  creating  some  sorel}'  need- 
ed job  opportunities  and  continuity  of 

employment  for  some  studio  workers." 
229  Pictures  ■  A  list  of  229  theatrical 

motion  pictures  produced  by  Universal 
in  the  years  1949  through  1956  is  ap- 

pended to  the  consent  decree.  Among 
i!  those  listed  are  the  Ma  and  Pa  Kettle 

series,  the  Francis  series  and  the  Ab- 
bott &  Costello  picmres.  These  rules 

for  licensing  their  use  on  television  are 
laid  down: 

If  Universal  by  June  1,  1963,  decides 
to  make  these  feature  films  available 
for  use  on  free  t\'  in  the  U.  S.  and  Can- 

ada, it  shall  "pubHcly  announce  an  up- 
set price  at  or  above  which  it  wUl  ne- 

gotiate in  good  faith  a  license  to  dis- 
tribute 215  or  more  of  such  feature 

films  with  any  responsible  television 
distributor  other  than  MCA,  which  is 
hereby  enjoined  from  taking  such  a 
license.  Such  upset  price  shall  be  the 
fair  market  value  of  the  distribution 

rights  offered." If  Universal  gets  one  or  more  offers 

from  "responsible  distributors"  "at  or 
above  the  upset  price"  by  Oct.  1,  1963, 
it  shaU  "negotiate  in  good  faith  a  li- 

cense satisfacton'  to  it  for  said  fea- 

tures." 
If  no  such  offer  is  received  by  Oct. 

1.  1963.  or  if  no  license  for  the  tv  dis- 
tribution of  these  movies  "is  executed 

within  60  days  thereafter,  Universal 
may.  at  its  sole  discretion:  Ca)  distrib- 

ute said  features  for  television  through 
its  own  organization:  (b)  withdraw 
such  rights  from  television:  (c)  make 
any  arrangements  it  deems  fit  other  than 
for  the  distribution  of  said  features  by 
MCA  for  television  exhibition." 

Unless  it  has  followed  those  proce- 
dures. Universal  "shall  not  distribute 

said  feature  films  for  United  States  and 
Canadian  free  television  through  its  own 

offer 

random  from  industr}^  sources: 

"The  Glen  Miller  Stor\-"  (1954), 
"The  Magnificent  Obsession"  (a  re- 

make released  in  1954):  "Flood 
Tide,"  "Man  in  the  Shadow,"  "Twi- 

light for  the  Gods,"  "The  Restless 
Years"  fall  in  1958);  "PiUow  Talk" 
and  "Operation  Petticoat"  in  1959; 
"The  Great  Imposter,"  Romanoff 
and  JuUet"  and  "Back  Street"  (all 
in  1961). 

There  was  no  indication  at  Uni- 
versal as  to  what  selection  wiU  be 

made,  but  some  obsers-ers  note  that 
studios  in  recent  years  have  released 
Ubraries  in  parcels  to  television  over 
a  period  of  time. 

Simplified 

VTR 

ALIGHMEKT 
WITH 

ALLEN 
VIDEOTAPE 
RECORDER 
SWEEP  GENERATOR 

■  Faster,  clearer,  op- 
timum alignment  of 

videotape  recorders  is 
now  possible  with 
this  new  Model  960 

VTR  Sweep  Genera- tor. The  unit  allov/s 
both  simultaneous 

and  separate  presen- tation of  individual 
head  performance  on 
a  4-channeI  basis. 
VTR  operators  easily 
achieve  optimum 
band  width  and  chan- 

nel uniformity  —  pre- 
viously possible  only 

with  elaborate  test 

equipment 

OUTSTANDING  FEATURES 

built-in  frequency  multipli- 
er synchronizes  sweep  with 

VTR  drum  servo 

evaluates  combined  or  in- 
dividual performance  of 

playback  preamplifiers, 
switcher,  modulator  and  de- modulator chassis 

pinpoints  source  of  exces- sive noise 

simplifies  record  and  play- 
back switcher  equalization 

available  for  525  and  625 
line  systems 
also  useful  as  a  standard 
sweep  generator 

entire  VTR  signal  system  performance  can  be  analysed 

'he  ALLEN  Model  960- 
GM  is  available  with  internal 
gated  mixer  for  adding  sync 

and  blanking  to  allow  test- 
ing through  operating  clamp 

circuits  without  disrupting 
test  signals. 

For  the  best  and  most  modern  broadcast  systems 

and  supplies,  look  to  VISUAL— your  SOURCE  for 
Superior  Equipment  from  Specialist  Manufacturers. 

Write  today  for  complete  technical  specifications. 

VISUAL  ELECTRONICS 
CORPORATION 

Keeps  You  in  View! 
est  40th  st'e«l  • 
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organization  prior  to  Oct.  1,  1967." 
MCA  Barred  ■  Decisions  about  tv 

distribution  of  the  post-'48  features  shall 
be  made  by  "Universal  management  in- 

dependently of  MCA  and  no  person 
who  was  an  officer,  director  or  execu- 

tive of  MCA  on  June  18,  1962,  or 
within  two  years  prior  thereto,  shall 
participate  in  such  determination  or 
distribution  or  make  any  recommenda- 

tions relating  thereto.  Distribution  by 
Universal,  itself,  if  that  occurs,  shall  be 
through  employes  of  its  own  or  its  sub- 

sidiaries who  are  not  now  and  have  not 

been  since  June  18,  1962,  in  the  em- 
ploy  of  MCA. 

"In  the  event  that  MCA  merges  with 
either  Decca  or  Universal,  then  MCA, 
Decca  and  Universal  are  enjoined  from 
acting  as  distributor  of  the  United 
States  or  Canadian  free  television  rights 
in  any  of  said  215  features  prior  to  Oct. 

1,  1967." 
The  decree  permits  Universal  to  re- 

tain for  subsequent  theatre  reshowing 
14  of  the  239  feature  films. 

Atty.  Gen.  Kennedy  noted  that  "this 
distribution  of  Universal's  film  library 
on  a  competitive  basis  will  ofl'set  the 
principal  restrictive  effect  of  the  MCA 

acquisition  of  Decca."  (MCA  acquired 
a  controlling  interest  in  Decca  on  June 
18.) 

In  addition  to  enjoining  MCA  from 
engaging  in  the  talent  agency  business, 
the  consent  decree  specifically  prohibits 

the  company  from  "making,  at  any 
time  during  the  period  of  seven  years 
from  the  date  of  this  judgment,  future 
acquisitions  of  or  mergers  with  any 
major  television  production  or  distribu- 

tion company  or  any  major  theatrical 
motion  picture  production  or  distribu- 

tion company  or  any  major  phonograph 
record  production  or  distribution  com- 

pany (other  than  of  or  with  Decca  and/ 
or  Universal  and/ or  their  respective 
subsidiaries)  unless  MCA  either  obtains 
and  files  herein  the  written  consent  of 
the  Dept.  of  Justice  thereto,  or,  after 
reasonable  notice  to  the  Dept.  of  Justice, 
establishes  to  the  satisfaction  of  the 
court  that  any  such  acquisition  or 
merger  shall  not  unduly  restrain  or  sub- 

stantially lessen  competition  in  the  tele- 
vision, theatrical  motion  picture  or 

phonograph  record  industries  in  the 

United  States." 
The  original  government  complaint 

against  MCA  charged  the  company  by 

using  its  "unique  dual  role"  of  talent 
agent  and  tv  program  producer  to  gain 
competitive  advantages  in  violation  of 
the  Sherman  Antitrust  Act  with  making 
unlawful  tie-in  sales  deals  and  with 
forcing  clients  to  agree  to  package  rep- 

resentation contracts  giving  MCA  sales 

rights  on  all  production  m  which  the 
clients  held  interests.  The  suit  also  as- 

serted that  MCA's  acquisition  of  Decca 
and  Universal  violated  the  Celler-Ke- 
fauver  anti-merger  act. 

Program  notes... 

Brother  act  ■  Jerry  Van  Dyke,  tv  and 
nightclub  comedian,  has  been  signed  to 
a  long-term  contract  with  CBS-TV  and 
will  star  in  a  weekly  comedy  series 
currently  under  development  at  the  net- 

work. The  younger  brother  of  Dick 
Van  Dyke,  tv  comedy  star,  he  will  also 

appear  as  a  guest  on  several  CBS-TV series  this  season. 

Takers  overseas  ■  Walter  Schwimmer 

Inc.,  Chicago  tv  production  and  syndi- 
cation firm  whose  World  Series  of  Golf 

was  sponsored  on  NBC-TV  Sept.  8-9  by 
Amana  Refrigeration  Inc.  and  Zenith 
Radio  Corp.,  has  sold  one-hour  version 
of  show  in  Ireland,  Great  Britain,  Au- 

stralia, Sweden,  Denmark,  Japan  and 
Rhodesia.  Full  three-hour  version  will 

be  aired  in  Philippines.  Show  was  car- 
ried live  in  Canada.  Other  foreign  ne- 

gotiations are  in  progress,  Walter 
Schwimmer  said. 

Boys  Town  film  ■  Association  Films, 
New  York,  has  made  available  for  free 
loan  to  tv  stations,  a  new  version  of 

WLEX-TV  FIRST 

IN  KENTUCKY 

TO  ANNOUNCE 

We're  proud  as  a  peacock  and  just  as  colorful!  Starting  approximately  November  15th 
EVERYTHING  originating  in  our  studios  will  be  transmitted  in  FULL  COLOR  .  .  . 

along  with  our  usual  network  color.  We  are  being  equipped  now  for  live,  film  and 

slide  color.  So,  get  more  effective  results  for  your  advertising  dollars  .  .  .  buy  Ken- 

tucky's most  COLORFUL  channel  ...  buy  the  pioneer  station  that  STAYS  AHEAD! 

WIEHV 

LEXINGTON,  KENTUCKY  NBC  •  CBS 

Lexington's  Pioneer  Station 

REPRESENTED  BY  PAUL  H.  RAYMER  COMPANY,  INC. 

54  (PROGRAMMING) BROADCASTING,  September  24,  1962 



A  Place  Called  Home,  Boys  Town,  Ne- 
braska, a  color  film  on  Boys  Town.  The 

22-minute  16  mm  motion-picture  shows 
buildings,  campus  and  academic,  sports 
and  recreation  activities. 

lie  in  Canada  ■  Independent  Tele- 
vision Corp.,  New  York,  has  entered 

into  a  production-distribution  agreement 
with  Pied  Piper  Ltd.  and  Allan  Wargon 
Ltd.,  both  Canadian  companies.  The 
agreement  provides  for  ITC  co-produc- 

tion in  Canada  and  worldwide  distribu- 
tion of  a  new  series,  Mr.  Piper,  consist- 

ing of  39  half-hours  filmed  in  color.  The 
series,  which  has  been  sold  to  Canadian 
Broadcasting  Corp.  and  to  Associated 
Television  Ltd.  (United  Kingdom),  is 
comprised  of  four  segments  in  each 

episode:  "Tale  Time,"  "Port  of  Call," 
"Bag  of  Tricks"  and  "Animal  Farm." 
Allan  Wargon  is  executive  producer. 

New  Emmy  seekers  ■  Columbus,  Ohio, 
has  become  the  newest  chapter  of  the 
Academy  of  Television  Arts  &  Sciences. 
Mervin  A.  Durea,  program  manager  of 
WLWC  (TV),  that  city,  is  president 
of  the  new  chapter  which  held  its  first 
meeting  last  week  (Sept.  18).  ATAS 
also  has  expanded  the  Washington, 
D.C.,  chapter  area  to  Baltimore. 

Zoo  special  ■  A  group  of  handicapped 
children  of  Grand  Rapids,  Mich.,  were 
treated  to  a  day  at  the  zoo  by  the  Ex- 

change Club  of  that  city,  and  WOOD- 
TV  video  taped  the  event  and  aired  it 

Sept.  2.  WOOD-TV'S  public  affairs  de- 
partment produced  the  show,  working 

with  the  Exchange  Club. 

Library  gets  Telstar  films  ■  All  three 
networks  have  presented  films  of  the 
first  Telstar  tv  programs  to  the  Library 
of  Congress  in  Washington. 

UA  income  up  ■  United  Artists  Corp., 
New  York,  parent  company  of  United 
Artists  Television  Inc.  and  United  Art- 

ists Associated,  reports  net  income  for 
first  six  months  of  1962  mounted  to 

$1.15  a  share  as  compared  with  $1,893,- 
000  or  $1.09  a  share  in  the  same  period 

a  year  ago.  UA's  gross  income  for  the 
period  totalled  $62,066,000  as  against 
$57,866,000  in  like  period  of  1961. 

Blakeslee  award  winners  ■  A  CBS  Re- 
ports program  dealing  with  the  prob- 
lems of  overweight  people  has  been 

selected  as  one  of  the  five  winners  of 
the  1962  Howard  W.  Blakeslee  awards 
of  the  American  Heart  Assn.  The  CBS- 
TV  entry  in  the  annual  contest  was  The 
Fat  American,  first  presented  Jan.  18. 
Two  newspapers,  a  magazine  article 
and  a  book  also  will  receive  the  award 
— a  citation  and  $500 — on  Oct.  27. 

Compact  hints  ■  A  new  one-minute  ra- 
dio program  is  now  available  from 

RTN  Broadcast  Features  Inc.,  New 

York    and    Chicago.     Fran  Allison's 

"MUST"  READING  October  Issue  of 

TELEVISION 

HANDICAPPING  THE  NETWORK  RACE  Three-quarters  of  a  bil- 
lion dollars  in  advertising  billings  ride  the  new  schedules  that 

the  three  television  networks  have  just  introduced.  Which  shows 
will  win  and  lohich  will  lose  in  the  annual  race  for  audience 
dominance?  In  an  exclusive  annual  forecast  for  TELEVISION 

Magazine,  N'.  W.  Ayer's  program  analyst,  James  Cornell,  predicts 
for  every  nighttime  show  its  rating  and  its  share  of  audience. 

TV:  DECISIVE  V^EAPON  IN  THE  COSMETICS  WAR?  Revlon 

built  a  beauty  empire  on  shrewd  use  of  television  half  a  dozen 

years  ago.  Now  Alberto-Culver  has  suddenly  come  from  nowhere 
to  threaten  the  established  leaders.  Alberto-Culver's  television 

budget  this  year — around  $30  million — will  be  more  than  its 

total  sales  last  year.  A}id  its  cin~ves  show  no  signs  of  topping  out. 

THE  POLITICIANS'  MAGIC  BOX  Candidates  in  this  yeafs  elec- 
tions are  using  television  as  the  surest,  fastest,  most  impressive 

instrument  of  political  persuasion.  And  some  have  found  the 

instrument  can  bite;  tliey're  the  ones  that  have  tried  to  duck 
challenges  to  debate  their  opponents  on  television.  A  compre- 

hensive round-up  of  how  TV  is  figuring  in  the  campaigns  in 
12  key  states. 

TELEVISION'S  FIRST  SKYSCRAPER  As  a  visual  medium,  TV  has 
awakened  interests  in  all  the  xnsual  arts,  and  it  soon  may  force 
a  change  in  the  course  of  U.S.  architecture.  Construction  has 

begun  on  a  New  York  headquarters  for  CBS.  It  will  look  like  no 
other  tower  in  Manhattan  and  may  well  stand  as  a  monument 
to  the  most  creative  moments  of  the  television  art. 

N.B.  TELEVISION  MAGAZINE  is  edited  for  an  audi- 
ence that  comprises  all  people  who  contribute  work  or 

money  to  television  and  who  are  serious  enough  about  it 
to  spend  an  hour  or  two  a  month  enlarging  their  knowl- 

edge of  television.  It  is  distinguished  by  thoughtful 
writing  and  fine  illustration  set  in  a  handsome  format. 

START  YOUR  SUBSCRIPTION  WITH  THE  OCTOBER  ISSUE 

TEmiSlON 
Television  Magazine,  444  Madison  Ave.,  New  York  22,  N.  Y. 

Enter  one  year  subscription  for— - 

Name  .  

Company 

Address  - 

City   

□  Send  to Home  Address   

□  $5.00  enclosed 

Zone State 

□  Please  bill 
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Household  Hints  will  have  three  fea- 
tures within  its  60-second  time  limit: 

an  established  personality  (Miss  Alli- 
son); a  service  to  housewives;  and  a 

sponsor's  commercial. 
More  World  War  II  ■  Screen  Gems  re- 

ports it  will  produce  a  pilot  film  for 
a  tv  series  based  on  American  and  Brit- 

ish Commando  activity  in  World  War 
II,  intended  for  the  1963-64  season. 
Titled  The  Commandos,  the  one-hour 
program  will  be  produced  for  SG  by 
independent  producer  Stanley  Shpetner. 

Communism  series  ■  The  first  two 
NBC  White  Paper  programs  to  be  pre- 

sented by  NBC-TV  this  season  are  titled 
"The  Death  of  Stalin,"  to  be  shown  in 
late  November,  and  "The  Rise  of 
Khrushchev,"  set  for  a  week  later.  Both 
shows  are  presentations  of  Creative 
Projects,  NBC  News,  under  the  super- 

vision of  Irving  Gitlin  and  will  be  pro- 
duced by  Fred  Freed.  The  specials  will 

document  eyewitness  reports  from  per- 
sons in  Russia  during  the  years  1952- 

1958  and  will  include  film  footage  ob- 
tained from  East  Germany  and  Yugo- 

slavia. 

More  'Gaddis'  episodes  ■  Thirteen  ad- 
ditional episodes  of  the  Gadabout  Gad- 

dis half-hour  tv  film  series  are  being 
produced  on  locations  in  color  at  var- 

ious famous  fishing  spots  throughout 
the  U.  S.  The  producer  is  Gadabout 
Gaddis  Productions,  Boston,  which  re- 

ports that  the  first  13  episodes  current- 
ly are  being  carried  on  WRGB  (TV) 

Schenectady  and  KTRK  (TV)  Hous- 
ton, under  the  sponsorship  of  local  Ford 

dealers. 

Daily  on  ABC  ■  On  the  Line  With  Con- 
sidine,  sponsored  by  Mutual  of  Omaha 
on  radio  and  television  for  1 1  years, 
will  start  on  ABC  Radio  Oct.  1,  with  a 
new  format.  The  program,  which  was 
heard  on  NBC  Radio  for  several  years 
on  a  once-a-week,  15-minute  basis,  will 
be  changed  to  a  five-minute  daily  corn- 

mentary  as  part  of  ABC  Radio's  News- 
cope  (Mon.-Fri.,  6:30-7:15  p.m., 
EDT).  In  addition,  Mr.  Considine  will 
become  a  member  of  the  ABC  news  de- 

partment. 
For  locals  ■  Production  began  in  New 
York  Sept.  17  on  The  Fragile  Link, 

hailed  as  "the  first  soap  opera  series 
aimed  for  the  tv  syndication  market." 
It  will  be  produced  by  VHF  Produc- 

tions for  distribution  on  a  market-by- 
market  basis  by  Television  Personali- 

ties Inc.,  New  York  and  Hollywood. 
Plans  call  for  130  half-hour  episodes 
of  The  Fragile  Link,  which  is  intended 
for    Monday-through-Friday  daytime 

presentation.  Richard  Rector,  execu- 
tive producer  of  VHF,  said  seven  name 

roles  will  be  included  in  the  series. 

Packaging  activities  ■  Mike  Stokey, 
host  of  the  late  show  bearing  his  name 
on  KCOP  (TV)  Los  Angeles,  has  re- 

signed to  devote  full  time  to  Mike 
Stokey  Enterprises.  The  company  said 
it  is  working  on  three  game  shows: 
Stump  the  Stars  for  CBS;  Spinasong 
for  NBC,  and  Writer  Wrong. 

Enters  radio  ■  Telesynd,  New  York, 
has  entered  the  radio  field  by  taking 

over  distribution  of  Programatic  Broad- 
casting Service  shows.  The  programs, 

formerly  distributed  by  Muzak,  are  The 
Johnny  Green  Show,  Steve  Allen  Show, 
Mini-dramas,  Sammy  Davis  Show  and 
Strange  Tales  From  Around  The  World. 

KYW  radio  special  ■  "Life  Begins  at 
Forty,"  a  special  program  honoring 
broadcasting,  was  produced  by  the  staff 
of  KYW's  Program  PM  and  included  a 
"sound  tour"  through  history. 

NET  offering  ■  National  Educational 
Television  has  started  production  of  a 
series  of  programs  titled  State  Depart- 

ment Briefing,  which  will  present  key 
administration  officials  in  talks  on  pol- 

icy aims.  The  first  program,  which  will 

be  telecast  tonight  (Sept.  24)  on  NET's more  than  60  affiliated  noncommercial 
stations,  will  feature  Secretary  of  State 

Dean  Rusk's  analysis  of  the  current  in- ternational situation.  Merriman  Smith, 
White  House  correspondent  for  United 
Press  International,  is  host  of  the  pro- 

gram, "Five  Goals  of  U.  S.  Policy," which  was  taped  at  the  State  Dept.  in 
Washington. 

Space  film  ■  Association  Films,  New 
York,  has  released  to  tv  stations  a  doc- 

umentary film  reviewing  America's 
space  exploration  program.  The  28- 
minute,  16mm  color  film,  called  "Your 
Share  in  Space,"  was  produced  by  the 
National  Aeronautics  &  Space  Adminis- 

tration. The  film  is  part  of  a  package 

of  24  films  known  as  World's  Film  Fair, 
which  includes  subject  matter  tied-in  to 
typical  exhibits  that  might  be  found  at 
a  World's  Fair. 

New  academy  chapter  ■  The  National 
Academy  of  Television  Arts  &  Sciences 
last  week  chartered  a  chapter  in  Colum- 

bus, Ohio.  Merv  Durea,  program  man- 
ager, WLWC  (TV)  Columbus,  was 

named  president  of  the  new  chapter 
which  joins  the  academy  with  125  mem- 

bers. Trustees  also  voted  to  expand 
the  area  of  the  Washington  chapter  to 
include  Baltimore. 

Vote  guider  ■  The  League  of  Women 
Voters  and  WTMI-TV  Milwaukee  pre- 

sented four  candidates  for  governor  of 

Wisconsin  Sunday  (Sept.  9)  on  "Vot- 
ers Guide,"  one  of  a  series  of  programs 

tied  to  the  November  elections.  Each 

KFMB  RADIO  is  Southern  Cali- 
fornia's must  buy  station  for  a 

big,  attentive  adult  audience- 
more  than  any  other  station  in 
the  better  part  of  Southern 
California,  according  to  Pulse 
and  Nielsen. 

KFMB 

RADIO 

SAN  DIEGO 

I  In  Television:  WSR-TV  Buffalo       Represented  by  Radio;  KFMB  i  KFMB-FM  San 
i  .  WDAF-TV  Kansas  City  .  KFMB-TV      /"^/^^V"^  ,.,r^  a  t  .  ,.,r^  a  c     > .  ̂  ^                                         _                            (Edwtrdlp.iryiYco.jncl  Diogo  •  WDAF  &  WDAF-FM  Kansas p  San  Diego  •  KERO-TV  Bakersfield  >vv"v_lA^!^ '  .WNEP-TV  Scranton-Wilkes  Barre    .«,o,.,.».i  s,.i.«.  p..  i.....  City   •  WG  R  i  WGR-FM  Buffalo 
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Seeing  is  believing  where  the  housewife's 
concerned.  She  responds  warmly  to  the 
glow  of  stainless  steel  in  this  video  taped 
"U.S.  Steel"  commercial. 

Make-believe  gains  conviction  and  added 
enchantment  from  the  video  taped  picture 

that  brings  the  "Shari  Lewis  Show"  to  life for  millions  on  NBC. 

Picture  stories  come  to  life  on 

Scotch^  brand  Live-Action  Video  Tape! 

The  same  vivid  sense  of  "it's  happening  now" 
that  makes  a  video  taped  drama  grip  the  viewer's 
attention,  works  for  added  believability  in  com- 

mercials carried  on  "Scotch"  brand  Video  Tape! 
The  reason  for  this  exceptional  sense  of  "pres- 

ence": compatibility  of  picture  source  and  the 
picture  itself.  Both  are  electronic  and  give  the 
viewer  an  image  that  involves  no  compromise. 

For  black  and  white  tv,  "Scotch"  Video  Tape 
provides  a  wide,  expanded  gray  scale  for  gradual 
transitions  from  absolute  black  to  absolute  white. 

For  color,  the  superior  picture  quality  of  video 
tape  is  even  greater.  Highest  fidelity  sound  adds 

to  the  true-to-life  impression.  And  the  sharp  video 
tape  original  can  be  duplicated  with  excellent 
copies  or  with  kines  made  from  the  master  tape. 

Tape  has  many  favorable  facets  for  the  pro- 
ducer of  network  shows,  for  the  advertiser  and 

agency  making  commercials,  for  local  program- 
ming and  closed  circuit  applications.  Immediate 

playback  means  mistakes  can  be  spotted  and  cor- 
rected at  once.  An  almost  limitless  number  of 

special  eflfects  can  be  achieved  instantly  by  push- 
button; others  are  done  relatively  easily,  and 

never  involve  lab  work  and  the  long  wait. 

"Techniques  of  Editing  Video  Tape"  is  the 
name  of  a  booklet  that  offers  a  sampling  of  ideas 
used  by  video  tape  editors  to  build  shows  from 
tapes,  create  special  effects  .  .  .  tells  of  techniques 

that  make  editing  easier.  It's  free  .  .  .  just  write, 
Magnetic   Products   Division,   3M  Company, 

••SCOTCH-'  AND  THE  PLAID  DESIGN  ARE  REGISTERED TRADEMARKS  OF  MINNESOTA  MINING  4  MANUFAC- TURING CO..  ST  PAUL  1.  MINNESOTA.  EXPORT:  99 PARK  AVENUE.  NEW  YORK.  N.Y.  IN  CANADA:  LONDON. ONTARIO.  ©  I  962.  3H  CO. magnetic  Products  Division 
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Covering  America's  Cup 
A  combined  land-sea-air  operation 

was  used  by  ABC-TV  to  telecast  the 
first  event  of  the  1962  America's 
Cup  Race  on  ABC's  Wide  World  of 
Sports  on  Sat.,  Sept.  15  (5-6:30  p.m. EDT). 

The  network  constructed  a  float- 

iand-sea-alr  operation 

ing  tv  studio  on  the  60-foot  fishing 
trawler  Whitestone.  Equipment 
aboard  included  a  14  by  8  foot  con- 

trol room,  housing  all  necessary  au- 
dio and  video  equipment  and  a 

video-tape  recorder;  two  tv  cameras, 
mounted  on  special  platforms;  and 
a  micro-wave  dish,  set  up  on  the 
Whitestone's  decks  to  pick  up  pic- 

tures from  a  camera  in  a  helicopter, 
which  also  covered  the  race. 

The  start,  middle  and  finish  of  the 
race  were  recorded  on  video-tape. 
As  each  segment  was  recorded,  the 
tape  was  picked  up  by  the  helicop- 

ter (shown  here),  flown  to  the  New- 
port, R.  I.,  airport  where  it  was 

transferred  to  a  small  airplane  and 
flown  to  the  Providence,  R.  I.,  air- 

port, where  another  video-tape  unit 
was  set  up  in  the  Airport  BowHng 
Lanes.  This  unit  fed  the  tape  over 
leased  phone  lines  to  New  York 
where  it  was  transmitted  to  the  net- work. 

The  America's  Cup  coverage  was 
presented  during  live  coverage  of  the 
World  Mixed  Doubles  BowUng 
Tournament  from  Kansas  City,  Mo. 

ABC-TV  planned  similar  coverage 
of  the  America's  Cup  for  this  past 
Saturday  (Sept.  22). 

Four  members  of  the  tv  crew  who 
suffered  from  seasickness  due  to 
rough  seas  throughout  the  first  day 

were  hoping  for  calmer  weather  dur- 
ing the  second. 

Automatic  Tape 

i     Tie  eartridge  that  made  station  aHtomation 
i  passible  ...  the  proved,  dependable  unit 
'     that  is  used  by  more  broadcasters  because  it 

so  consisteotly  delivers  first-rate  performance ' on  }be  Job. 
t  Fidelipac  Tape  Cartridges  are  deservedly  First 

in  Sales,  First  in  Quality  and  First  in  Accept- 
i    asuce  because  of  these  better  features; 

\  •  easy  handling  •  easy  storage  •  easy 
rsplacemei?t  •  minimum  tape  breakage 
•  imcreases  tape  life  •  varying  tape  sizes 
p«rinit  programming  from  seconds  to  Itours 
on  single  cartridge  •  automatically  cued 
and  ready  for  instant  use  •  technically  simple 
—tectaically  perfect.  •  your  present  equip- 

ment was  made  to  handle  Fidelipac 
Fideiipac  Tape  Cartridges  work  better,  save 
money,  are  more  profitable  ...  put  them  to 

;  work  for  you!  ,  .  .  for  spot  announcements, 
themes,  station  breaks,  and  delayed  broad- 

;  casts. 
f    standard  lengths  in  Three  Cartridge  Sizes: 

Model  300  -with  uP  to  300  feet  of  single coated  tape 
Aledef  660  -with  up  to  600  feet  of  single coated  tape 

Moffef  1200-with  up  to  1200  feet  of  single coated  tape 
Ask  for 

FIDELIPAC  "THE  STANDARD  OF  THE  INDUSTRY" 
from  your  regular  source  of  supply 

CONLET  ELECTRONICS 

CORPORATION 

1527  Lyons  Street  •  Evanslon,  Illinois 
58  (PROGRAMMING) 

of  the  candidates,  three  Republicans 

(Philip  G.  Kuehn,  who  has  party  en- 
dorsement, and  Wilbur  Renk  and  Rob- 

ert LaFollett  Sucher,  who  did  not  seek 

it,  according  to  WTMJ-TV)  and  a 
Democrat  (John  Reynolds,  the  only 
Democratic  candidate)  were  given  iden- 

tical questions  on  state  issues. 

Adult  programming  ■  Sixty  Plus,  a  30- 
minute  radio  program  for  senior  citi- 

zens produced  and  distributed  free  by 
WOI-AM-FM  Ames,  Iowa  (Iowa  State 
U.),  now  is  being  carried  by  14  stations 
in  that  part  of  the  country.  Now  three 
years  old.  Sixty  gives  news  of  legislative, 
social,  economic  and  medical  develop- 

ments of  particular  interest  to  this  age 

group.  Martha  Duncan,  WOI  women's director,  is  host;  Dr.  R.  K.  Bliss,  81, 
former  extension  director  at  ISU, 
comments;  Michael  Collins,  production 

manager,  writes  and  produces  the  pro- 
gram. Participating  stations  are  WNAX 

Yankton,  S.  D.,  KWOA-AM-FM 
Worthington,  Minn.,  KMEO  Omaha, 
Neb.,  KSCJ  Sioux  City,  KWMT  Fort 
Dodge,  KCHE  Cherokee,  KDLS  Perry, 
KOUR  Independence,  KBUR  Burling- 

ton,   KXGI    Fort    Madison,  KDVR 

(FM)  Sioux  City,  KXIC  Iowa  City, 
KGLO-AM-FM  Mason  City  and 
*KDPS  (FM)  Des  Moines,  all  Iowa. 

Children's  court  ■  Stan  Brady,  creator 
and  producer  of  Teenage  Trials,  will 
produce  a  new  live  tv  program,  Kiddie 
Koiirt,  dealing  with  problems  of  young- 

sters up  to  eight  years  old.  Negotia- 
tions are  underway  to  sign  Sam  Levin- 

son  to  play  a  judge. 

Two  for  Stanwyck  ■  Barbara  Stanwyck 
will  star  in  two  programs  of  The  Un- 

touchables series  which  will  be  spun  off 
as  pilots  for  a  new  hour-long  tv  series, 
The  Seekers.  Leonard  Freeman,  exec- 

utive producer  of  The  Untouchables, 
created  the  new  series.  The  spin-off 
segments,  first  in  the  four-year  history 
of  The  Untouchables,  were  written  by 
Herman  Groves  and  Harold  Gast. 

Deal  with  Chester  ■  CBS-TV  and  Den- 

nis Weaver,  "Chester"  on  the  network's 
Gunsmoke  series  for  the  past  seven 

years,  have  signed  a  new  contract  pro- 
viding for  the  network  and  the  actor  to 

become  equal  partners  in  a  new  hour- 
long  tv  series  to  be  produced  for  the 
1963-64  season. 
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HEART  OF  AMERICA  IN  TRANSITION 

Industry  supplants  agriculture  as  principal  source  of  income 

11  million  people  form  Iowa,  Kansas,  Missouri,  Nebraska  market 

The  Heart  of  America  is  generally 
portrayed  as  a  bucolic  combination  of 
cattle  and  crops  scattered  over  endless 
prairies.  Its  industrial  growth,  if  men- 

tioned at  all,  is  shoved  aside  as  a  minor 
fragment  unworth}^  of  comparison  with 
the  great  manufacturing  centers  in  the 
East. 

This  famihar  concept  of  four  mid- 
continent  states — Kansas,  Iowa,  Mis- 

souri and  Nebraska — is  completely  mis- 
leading, as  a  curious  observ'er  will  soon 

discover  in  a  month  of  on-the-scene 
inspection. 

The  hub  of  America,  a  land  of  11 
miUion  people,  has  undergone  a  major 
change  in  the  last  20  years.  Farming 

has  yielded  to  industr}'  as  the  principal 
source  of  income,  a  transition  that  is 
finally  catching  the  attention  of  econo- 

mists and  marketers  who  find  the  com- 
bination of  steady  growth  and  farm- 

and-factory  wealth  an  ideal  place  to  sell 
goods  and  services. 

Agriculture  is  there,  and  it's  amazing 
to  an  easterner  accustomed  to  100-acre 

or  less  farms.  It's  there  because  Mid- 
America  has  a  dominant  share  of  the 
really  fine  soil  bequeathed  to  the  nation 

during  evolution  of  the  earth's  crust into  plains,  hills,  mountains  and  water. 
The  arrival  of  autumn  1962  finds  the 

ears  of  Iowa's  com  ripened  and  the 
fields  of  Kansas  being  prepared  for  the 

winter  segment  of  the  crop  cycle.  Wheat 
has  long  since  been  shipped  or  stored: 
other  grains  are  in  elevators  or  perhaps 
are  involved  in  the  intricacies  of  mod- 

ern governmental  processes. 
Another  Good  Year  ■  Farmers  have 

had  another  good  year,  with  crops 
mostly  equal  to  or  better  than  last  year. 

Yet  the  Heart  of  America  is  talking, 
too,  about  the  new  model  Fords  and 
Chevys  that  are  starting  to  roll  off  the 
huge  production  lines  in  the  St.  Louis 
and  Kansas  City  assembly  plants — sur- 

passed only  by  Detroit.  They're  watch- ing the  new  model  planes  that  come 
out  of  the  mammoth  production  center 
at  Wichita  and  the  tire  plants  at  Des 

BROADCASTING,  September  24,  1962 59 



HEART  OF  AMERICA  IN  TRANSITION  continued 

Moines,  Lincoln  and  Topeka. 
Midwesterners  are  watching  the  faces 

of  their  major  cities  change  month  by 
month  as  old  structures  are  razed  and 
even  hundreds  of  blocks  are  cleared  to 

bring  in  new  buildings,  fast  express- 
ways, more  bridges,  additions  to  fac- 
tories, long  extensions  to  jet-handling 

airport  runways  and  the  well-guarded 
plants  that  produce  vehicles  destined 
to  orbit  the  earth  and  eventually  meet 
the  moon. 

America's  Heartland  combines  the 
progress  of  industry  and  the  fruits  of 
the  soil  to  produce  a  stable,  growing 
economy.  The  people,  even  in  the  cities, 
can  generally  be  described  as  more 
cordial  than  those  of  many  east  or  west 

coast  metropolitan  markets.  There's  a 

basic  appreciation  of  human  dignity 

that  often  isn't  apparent  in  the  more frantic  coastal  cities. 

Steady  Gains  ■  Few  of  the  midconti- 
nent  markets  can  match  the  booming 
growth  patterns  of  cities  in  Florida, 
California,  Texas  or  Arizona.  But  their 
less  spectacular  statistical  stories  are  off- 

set by  the  steady  progress  of  farm  and 
factory  income. 

Population  increases  since  the  1950 
census  range  anywhere  from  a  few  per- 

centage points  to  Topeka's  34%  and 
Wichita's  54%,  to  cite  two  expanding markets  in  the  Kansas  wheat  land.  The 
largest  markets  are  St.  Louis  with  2.2 
million,  Kansas  City  with  1.1  million 
and  Omaha  with  500,000  people. 

That  portion  of  the  Midwest  west  of 
the  Mississippi  River  is  feeling  the  eco- 

nomic uplift  of  industry's  shift  toward 
the  West,  Southwest  and  South.  The 
industrial  frontier  keeps  moving  toward 
the  Rockies  and  the  Gulf,  promising 
new  localized  facilities  for  the  process- 

ing of  Heartland's  food  and  mineral resources. 

Helium  plants  are  busy  in  Liberal, 
in  a  far  corner  of  Kansas.  Sydney, 
Neb.,  is  watching  the  progress  of  its 
safflower  processing  plant.  Safflower 
produces  an  edible  oil  with  favorable 
cholesterol  attributes  that  promise  to 
give  it  an  important  place  in  the  diet. 
New  resort  areas  are  being  developed 
to  attract  tourists  who  once  considered 
the  area  a  boundless,  dull  prairie  to  be 
traversed  patiently  en  route  to  a  recrea- 

tion spot.  But  the  midcontinent  is  final- 

ly promoting  itself  as  a  vacationland, 
following  the  lead  of  Missouri  and  its 
Ozark  country. 

The  nation's  hub  is  friendly  to  new 
industry.  Right-to-work  laws  are  found 
and  many  places  offer  attractive  induce- 

ments to  industries  seeking  a  plant  site 
and  a  favorable  labor  climate.  The  tra- 

ditional rural  background  of  the  people 
is  apparent  in  a  willingness  to  do  a  good 

day's  work,  many  industrialists  observe. 
They  add  that,  with  few  exceptions, 
work  stoppages  are  below  average. 

Hunt  Plant  Sites  ■  State  and  local  de- 
velopment commissions  search  out 

plant-seeking  industries,  looking  for  em- 
ployment as  farms  are  automated  and 

young  people  leave  for  big  cities  or  the 
coasts.  Two  cities — Sioux  City,  Iowa, 
and  Wichita,  Kan. — were  among  the 

11  municipalities  designated  1962  All- 
America  Cities  by  the  National  Munici- 

pal League  and  Look  magazine.  To- 
peka, Kan.,  was  a  runnerup  for  the award. 

Eight  major  defense  installations  pro- 
vide a  boost  for  midcontinent  cities, 

pouring  millions  of  dollars  into  the 
markets  through  payrolls  and  local  pur- 

chases. Missouri  has  three  main  instal- 
lations, Nebraska  and  Kansas  two  each 

and  Iowa  one.  Strategic  Air  Command 
control  of  attack  forces  is  centered  in 
complicated  installations  at  Omaha. 
These  modern  defense  projects  require 

large  complements  of  highly  paid  tech- 
nical and  scientific  personnel.  The  base 

and  personnel  purchases  include  costly 
items  as  well  as  the  routine  things  such 
as  food  and  maintenance  supplies. 

Any  look  at  the  four  states  in  the 
Heart  of  America  involves  two  types  of 
crossings — rivers  and  state  boundaries. 
Many  of  the  largest  markets  cross  either 
or  both.  St.  Louis  has  an  important 
part  of  its  economy  across  the  Missis- 

sippi in  Illinois.  Kansas  City  is  severed 
by  the  Missouri  River,  with  the  larger 
section  in  Missouri.  Kansas  City,  Kan., 
resents  the  kid  brother  treatment  it  gets 
at  the  hands  of  Kansas  City,  Mo.,  and 
points  proudly  to  major  plants  located 
in  the  Kansas  portion  of  the  metropolis. 

Sioux  City,  Iowa,  has  suburbs  across 
the  Missouri  River  in  South  Dakota 
and  Nebraska.  Omaha  on  the  western 
bank  of  the  Missouri  includes  Council 
Bluffs,  Iowa,  in  its  metropolitan  statis- 

tics. Finally  the  expanding  Quad  Cities 
market  is  a  statistical  merger  of  Daven- 

port, Iowa,  plus  Rock  Island,  Moline 
and  East  Moline,  111.  Bettendorf,  ad- 

joining Davenport,  is  trying  to  get  the 
market's  name  changed  to  Quint  Cities. 

Radio-Tv  Know  No  Boundaries  ■  The 
complete  indifference  of  radio  and  tele- 

vision signals  to  municipal  and  state 
borders  has  been  an  important  factor  in 
the  development  of  these  markets.  Tv 
stations  cover  vast  areas  of  the  flat  or 

rolling  landscape,  with  minimum  inter- 
ference from  hills.  Radio  signals  range 

out  to  vast  distances  with  the  aid  of 
fine  ground  conductivity.  Over  70 
counties  can  be  reached  by  Lincoln  tv, 
for  example,  aided  by  kicks  supplied 
by  a  satellite  and  translators. 

Cedar  Rapids-Waterloo,  Sioux  City- 
Yankton,  Topeka-Manhattan-Lawrence 
and  many  other  combinations  of  ad- 

jacent cities  are  welded  into  single  mar- 
kets by  tv  and  radio.  Their  impact  ex- 

tends the  wholesale  and  retail  trading 
areas  in  an  area  where  the  natives  think 
nothing  of  driving  100  or  200  miles  for 
a  lunch  or  dinner  engagement.  The  ex- 

ceptional radio  coverage  gives  a  roving 
motorist  many  good,  solid  signals  all 
over  the  dial. 

The  1 1  million  residents  of  the  Heart 
of  America  are  good  customers.  Many 
make  their  living  from  crops,  livestock. 

Sources  of  personal  income 

in  heart  of  America,  1961 

(Millions  of  dollars;  U.  S.  Dept.  of  Commerce  data) 
Iowa Missouri Nebraska Kansas 

Total  personal  income 
5,902 9,869 

3,102 4,693 Increase — 1950-61 58% 73% 
58% 79% Broad  Industrial  Sources 

Farm  income^ 917 
582 402 523 

Government  income  disbursements 
Federal 

567 1,077 390 621 State  and  local 440 634 230 
375 Private  nonfarm  income 

3,978 7,576 2,080 
3,174 

Received  for  Participation  in  Current  Production 
Total 

4,679 7,827 2,430 3,607 Farms 
931 591 409 

531 
Mining 18 41 14 84 
Contract  construction 265 512 187 

271 

Manufacturing 
976 

2,074 340 
678 

Wholesale  and  retail  trade 920 
1,664 

525 
698 

Finance,  insurance,  and  real  estate 
200 

409 135 147 
Transportation 203 533 158 231 
Communications  and  public  utilities 124 

246 
62 

105 

Services 
527 

962 292 
396 Government 498 

778 302 
458 Other 17 

17 

6 8 

1  Consists  of  net  income  of  farm  proprietors,  farm  wages 
and  farm 

"other"  labor 
income 

less  personal  contributions  under  old  age  and  survivor insurance 
program. 
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why  does  this 

radio  sound  different 

in  Kansas  City 

and  St.  Louis? 

because  of  Storz 

Storz  Station  concepts  with  a  regional  flair  give 
KXOK  the  largest  audience  of  any  independent  St. 
Louis  radio  station.  (Reference:  Pulse) 

Storz  Station  concepts  with  a  regional  flair  have 
given  WHB  nine  consecutive  years  of  unrelieved, 
unchallenged  dominance  of  the  Kansas  City  area. 

(Reference:  Every  survey  taken  during  that  period.) 

Storz  Station  concepts  (originally  a  product  of  the 
Heart  of  America)  .  .  .  make  radio  different  and 
more  productive  for  advertisers  .  .  .  not  only  in 
St.  Louis  and  Kansas  City  ...  but  in  four  other 
leading  markets  as  well.  One  word  says  it  all: 

STORZ 

WHB I KXOK 

Kansas  City  St.  Louis 
Represented  by:  John  Blair  &  Co. 

Also:    KOMA,  Oklahoma  City         WTIX,  New  Orleans         WDGY,  IWinneapolis-St.  Paul 

KOMA,  WDGY,  WQAM-represented  by  Blair.  WTIX,  represented  by  Eastman. 

WQAM,  Miami 
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HEART  OF  AMERICA  IN  TRANSITION  continued 

food  processing,  minerals  and  produc- 
tion of  the  things  farmers  buy — and 

farmers  buy  many  types  of  big  and 
expensive  supplies. 

An  easterner  who  takes  the  long  trails 
through  Iowa,  Kansas,  Missouri  and 
Nebraska  will  quickly  gain  one  impres- 

sion— farmers  as  a  group  are  living 
pretty  well  these  days.  Somehow  the 

statistical  story  of  the  farmer's  modest 
income  often  doesn't  jibe  with  his  com- 

fortable way  of  life. 
A  farmer  who  gets  $5,000  from  his 

quarter-section,  or  maybe  a  full  640- 
acre  section  may  have  two  automobiles, 
all  modern  home  appliances  including 
radio  and  tv,  and  buildings  full  of  farm 
machinery — in  all  $100,000  capital  in- 

vestment, including  livestock. 

The  Good  Life  ■  This  brings  up  a 
phase  of  the  farm  economy  not  under- 

stood by  many  marketers.  The  farmer 
reporting  a  $5,000  net  income  may  be 
living  better,  and  buying  better,  than 
his  city  neighbor  with  a  $17,500  salary. 
On  his  side  are  countless  loopholes  in 
the  tax  laws  and  a  farmer-loving  na- 

tional government. 
Of  $770  million  paid  out  nationally 

in  the  1961  feed  grain  project  (corn 
and  sorghum  only),  Iowa  got  $106  mil- 

lion, Kansas  $52  million,  Missouri  $68 
million  and  Nebraska  $64  million.  This 
year  the  project  will  pay  out  between 
$800  and  $900  million.  These  are  direct 

payments  to  farmers  for  taking  20% 
of  their  acreage  out  of  production.  Like 
the  1962  wheat  program,  this  is  geared 
to  another  bonanza — the  price  support 

program. 
According  to  the  U.  S.  Dept.  of  Agri- 

culture, farmers  in  Iowa,  Kansas  and 
Nebraska  have  farm  income  one-third 
above  the  national  farm  average.  Mis- 

souri is  a  shade  below  the  average  be- 
cause of  low-income  farms  in  part  of 

the  hill  country  and  the  southeastern 
Boothill  delta. 

The  farmer  gets  his  housing  and  food 
at  an  extremely  low  figure,  under  fed- 

eral reporting  regulations.  He  can  de- 
duct 40%  of  his  auto  expenses  and 

doesn't  have  to  pay  a  federal  tax  on 
gasoline  used  for  farm  operation.  Actu- 

ally the  farmer  is  a  small  businessman. 
He  buys  electricity  and  other  items  for 
farm  operation  and  has  great  flexibility 
in  splitting  actual  living  and  farm-oper- 

ating expenses.  He  can  deduct  cost  of 
attending  a  farm  meeting  and  makes  a 
neat  killing  out  of  depreciation.  Cash 
farm  marketing  data  do  not  include 
many  business  items  such  as  sales  to 
other  farmers.  One  out  of  every  three 
dollars  earned  by  a  farmer  comes  from 
non-farm  sources.  And  government 
people  will  tell  you  that  many  farmers 
are  notoriously  poor  record  keepers. 

The  sodbuster  used  to  feed  slop  to 

his  pigs,  if  he  had  any.   Today's  pigs 

are  pampered  pets.  There's  probably little  basis  in  fact  for  the  canard  that 
midwestern  farmers  pamper  their  pigs 
more  than  their  children.  But  the  fact 
remains  that  the  process  of  rearing  a 

top-grade  hog  is  scienctific  stuff,  often 
starting  from  a  hygienic  Caesarian  birth 
in  a  costly  farrowing  stall. 

This  little  pig  is  kept  comfy  by  elec- 
tric heat  lamps  and  fed  nutritional  feeds 

with  vitamins,  minerals  and  antibiotics. 
A  top-grade  market  hog  weighing  200 
to  220  pounds  spends  a  six-month  life 
consuming  10  bushels  of  hybrid  corn 
and  100  pounds  of  feed  additives. 

Life's  getting  mighty  fancy  on  the farm  these  days. 

That  ties  in  with  one  of  the  midwest's 
more  serious  problems — how  to  keep 
young  people  in  the  home  state  if  not 
down  on  the  farm.  Collective  effort  to 

provide  openings  for  the  trained  grad- 
uates of  their  universities  and  those  dis- 

placed by  automation  are  starting  to 
show  results  and  the  march  of  industry will  help. 

Dr.  Ezra  Z.  Palmer,  head  of  the  sta- 

tistical division  of  Nebraska  U.'s  col- 
lege of  business  administration,  put  it 

this  way,  "Our  economy  is  not  progres- 
sing fast  enough  to  justify  the  illusion 

of  new  jobs  for  all  victims  of  automa- 
tion." But  at  least  the  four  states  are 

facing  up  to  the  problem. 
The  Heart  of  America  is  a  good  place 

to  sell  products  and  services.  The  seri- 
ous marketer  will  find  a  close  look  at 

the  economy  quite  rewarding. 

One  of  the  midcontinent's  larger 
markets  is  the  Quad  Cities  com- 

plex, with  275,000  population.  View- 

ing the  cities  clockwise  from  2 

o'clock,  E.  Moiine;  3  o'clock,  Mo- 
line;  5  o'clock,  Rock  Island;  all  in 

Illinois;  7  o'clock,  Davenport;  9 
o'clock,  Bettendorf,  and  11  o'clock 
Riverside,  all  in  Iowa. 

1 
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Look  at  it  this  way, . . 

Looking  1,042  feet  straight  up  to  the  top  of  the  KCMO  tower 

KCMO's  Tall  Tower  reaches  the  heart 

of  America  as  no  other  signal  can 

If  you  want  to  give  sales  a  boost  in  the  prosperous 

Heart  of  America  market,  you  need  KCMO-Radio  and 

KCMO-TV.  No  other  station  equals  KCMO-Radio's 
coverage  of  this  200-mile-wide,  4-state  market  of 

2,320,499  people.  With  50,000  watts  at  810  Kc, 

KCMO-Radio  is  Kansas  City's  most  powerful  radio 
station. 

KCMO-TV,  Channel  5,  beams  100,000  watts  full  power 
from  its  Tall  Tower  (above)  to  cover  this  entire  area 

like  no  other  Kansas  City  station. 

Market  facts?  Consider  these. 
Kansas  City  is . . . 
16th  in  Population 
15th  in  Manufacturing  Employment 
14th  in  Number  of  Airline  Operations 

in  Retail  Sales 
in  Bank  Deposits 

13th  in  Wholesale  Sales 
11th  in  Bank  Clearings 
6th  in  Apparel  Industry 
3rd  in  Number  of  Railroads 

as  a  Cattle  and  Calf  Market 
2nd  in  Automobile  Assembly 

in  Feed  Manufacturing 
1st  in  Rail  Receipts  of  All  Livestock 

in  Vending  Machine  Production 
Want  more  facts?  Your  Katz  man 
has  them. 

Kansas  City,  MO-TV-Radio-FM  D 

IE  KATZ  AGEiNCY. 

E.  K.  HARTENBOWER,  V.P.  and  Gen. 
SID  TREMBLE,  IVlgr.  of  TV 

IVlgr.,  R.  W.  EVANS,  Mgr.  of  Radio, 
A  Meredith  Station 
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Farm  and  factory  make  Iowa  rich  state 

PRODUCT  OF  FERTILE  SOIL  NOW  SURPASSED  IN  VALUE  BY  INDUSTRY 

The  endless  checkerboard  swatches 

that  plane  passengers  see  from  a  win- 
dow miles  above  the  Iowa  landscape 

symbolize  a  rich  farm  economy  that 

many  city  folks  simply  can't  compre- hend. 
In  all  the  nation  only  California  gets 

more  money  from  its  tilled  soil — $3.2 
billion  compared  to  Iowa's  $2.7  billion. 

But  the  farm  aspect  of  Iowa's  econ- 
omy is  secondary.  The  marriage  of 

farm  and  factory  that  started  decades 
ago  has  assumed  a  reverse  twist — in- 

dustry brings  in  more  money  than  farm- 
ing. The  turning  point  was  1950  when 

industrial  production  was  valued  at 
$2.5  billion  compared  to  $2.1  for  agri- 
culture. 

The  farm  impressions  acquired  from 

a  plane  fail  to  reveal  Iowa's  industry 
aspect.  About  the  time  a  hell-bent-for- 
somewhere  motorist  has  abandoned 
hope  of  ever  seeing  anything  but  corn 
fields,  the  monotony  of  U.  S.  6  in  Iowa 
is  suddenly  interrupted  by  the  Amanas 
— West  Amana,  High  Amana  and  Mid- 

dle Amana.  The  homes  of  Middle 
Amana,  with  back  yards  that  are  farms, 
yield  to  a  huge  industrial  facility, 
Amana  Refrigeration  Co. 

Half  the  1,100  Amana  employes  live 
on  farms.  They  make  refrigerators  and 
air-conditioners  that  are  shipped  all 
over  the  world. 

Factories  Everywhere  ■  All  around 
Iowa,  particularly  along  rivers  and  in 

Only  California  gets  more  from  its 

tilled  soil  than  Iowa's  $2.7  billion.  A 
third  of  its  acreage  is  planted  to  corn. 

the  central-eastern  section,  modern 
plants  such  as  Maytag  washing  machine 
suddenly  emerge  from  the  gently  roll- 

ing hills.  Others  with  grain  elevators 
and  stacks  are  visible  miles  away. 

The  last  decade  has  been  good  to 
lowans.  Industrial  production  is  be- 

yond $6  billion  and  shooting  for  $7 
billion.  Farm  output  rose  beyond  $2V2 
billion.  More  than  700,000  lowans 
work  at  jobs  in  cities  and  at  mills  out 
of  a  population  of  2.8  million. 

The  number  of  manufacturing  plants 
has  increased  from  2,670  pre-World 
War  II  days  to  3,684  but  the  value  of 
their  products  has  multiplied  nearly 
eight  times  to  $5.4  billion  in  1961.  Cap- 

ital spending  for  new  plants  has  totaled 
$100  million  or  more  each  of  the  last 
three  years.  Industrial  payrolls  have 
multiplied  nine  times  to  $836  million 
(see  growth  indicators  table). 
Food  Processing  ■  Food  industries 

easily  top  Iowa  employment,  with 
54,000  employed.  Machinery  is  next 
with  33,500  employes.  Electrical  ma- 

chinery (including  electronics)  pro- 
vides work  for  more  than  20,000;  print- 

ing and  publishing  12,000,  fabricated 
metals  10,000,  chemicals  (turned  out 
by  highly  automated  plants),  5,500; 
primary  metals  6,400. 

The  tassled  corn  of  August  weeks 
was  ripening  as  Labor  Day  approached, 
promising  raw  material  for  such  diversi- 

fied products  as  alcohol,  medicine, 
syrup,  starch  and  others.  This  mating 
of  farm  and  factory  has  another  aspect 
— the  production  of  materials  used  by 
farmers.  These  include  fertilizer,  trac- 

tors, feed  and  feed  supplements. 

Iowa's  population  increase  from  1950 
to  1960  amounted  to  only  5.2% — from 
2,621.073  to  2,757,537.  That's  less  than 
a  third  of  the  national  growth,  a  trend 
ascribed  to  a  net  migration  of  233,000 
lowans  to  other  states. 

The  sodbuster  of  the  late  1800s  has 

been  supplanted  by  a  non-urban  busi- 
nessman who  has  a  plant  worth  any- 

where from  $20,000  to  $200,000.  An 
electrified,  semi-automated  business 

based  on  Iowa's  gorgeous  soil,  the  farm 
on  an  average  is  a  $50,000  enterprise 
(land  and  buildings)  powered  by 
$20,000  in  equipment. 

Television  sets  are  found  in  over 

90%  of  farm  homes  and  radio's  in  99% 
plus  barns,  tractors  and  autos.  The 
average  farm  family  owns  1.74  autos 
and  trucks;  auto  ownership,  95%,  is 
tops  for  the  U.  S. 

A  third  of  Iowa  acreage  is  planted  in 
corn,  producing  's  of  the  U.  S.  total. 
The  fancy  hybrids  set  an  all-time  record 
of  74  bushels  per  acre  on  an  average 

last  year,  double  the  pre-hybrid  yield. 
Most  corn  is  fed  to  cattle,  pigs  and 
chickens.    A   top-grade  hog  eats  10 

Iowa  at  a  glance 

One  of  world's  richest  farm 
areas,  exceeded  only  by  Califor- 

nia; produces  a  tenth  of  the  na- 
tion's food. 

Over  2.8  million  people. 
Farm  products  valued  at  $2.7 

billion  annually;  95%  of  area  is 
farmed.  Industrial  output  is  $6 
billion  yearly.  State  has  over 
25%  of  the  Grade  A  land  in  the 
U.  S. 

Industrial  plant  sites  located  in 
600  cities.  Twenty-four  plants 
employ  over  1,000.  Nearly  300 
new  industries  started  since  1954. 

Output  of  industry  has  doubled 
since  1948. 

Rich  in  gypsum,  cement,  sand, 
coal. 

Mississippi  and  Missouri  Rivers 
provide  east  and  west  boundaries. 

Fifth  ranking  in  number  of 
planes  per  capita. 

Iowa  has  the  nation's  largest cereal  plant,  popcorn  plant,  honey 

processing  plant,  washing  machine 
industry,  door-millwork  factory, 
fountain  pen  maker,  cellophane 

plant,  aluminum  rolling  mill,  but- 
ton industry,  wheel  tractor  plant, 

small  gasoline  engine  factory, 
warm-air  heating  system  maker, 
single  operated  packing  plants, 
portable  crushing-screening  equip- 

ment maker. 
Vast  underground  river  flowing 

across  state. 
Favorable  laws  and  taxes  for industry. 

bushels  of  hybrid  corn  during  a  brief 
six-month  career. 

Beef  Cattle  ■  Of  10  million  acres  of 

corn,  35.000  or  so  are  devoted  to  pop- 
corn and  8,000  to  sweet  corn  for  proc- 

essing. Iowa  markets  more  beef  cattle 
than  Texas  but  yields  to  that  state  in 
number  of  cattle  on  the  range.  Iowa- 
fed  steers  come  from  Texas  and  other 
states,  going  to  slaughter  after  a  steady 
diet  of  corn  and  supplements.  About 
4  billion  pounds  of  beef  are  marketed 

in  a  good  year,  bringing  in  $540  miUion 
compared  to  $450  million  for  Texas. 
The  Iowa  chicken  crop  is  tops  for  the 
nation.  Egg  output  is  surpassed  only 
by  California.  Only  Illinois  has  a  larger 

BROADCASTING,  September  24,  1962 



WHO  Radio 

makes  ̂ 3,000  sale  in  Alaska ! 

The  other  day  our  Jim  Zabel  received  a  check  for 

83,000  from  Ketchikan,  Alaska.  The  accompanying 

letter  said  'T  like  your  broadcasts  for  Des  Moines 

Sa\'ings  &:  Loan  so  much  that  I'd  like  to  deposit  the 

enclosed  33,000  vv-ith  them."  The  check  cleared,  and 
D.M.S.&L.  now  has  a  customer  some  2.500  air  miles 

to  the  Northwest! 

No,  this  sort  of  thing  doesn't  happen  ever\-  da\' 
—  but  we  do  get  a  steady  trickle  of  enthusiastic 

listener-letters  from  almost  every  state  in  the 
Union.  For  instance,  a  letter  from  Tucson,  Arizona 

(some  1.450  miles  from  Des  Moines)  says  "WTiO  is 
the  best  danged  radio  station  in  the  continental 

United  States.  I  listen  every  night.  Reception  excep- 

tionally clear." You  get  the  moral.  WHO  broadcasts  for  (and 

easily  reaches)  the  majority"  of  people  in  'Towa 
Plus."  But  the  "Plus"  is  often  rather  suiprising  to 
our  advertisers  ,  .  .  and  sometimes  even  to  us  I 

UIHO 

for  Iowa  PLUS ! 

Des  Moines  .  .  .  50,000  Watts  .  .  .  NBC  Affiliate 

WHO  Radio  is  part  of  Central  Broadcasting  Company,  which  also  owns  I 
and  operates  WHO-TV,  Des  Moines;  WOC  and  WOC-TV,  Davenport  I 

Q 
Peters,  Griffin,  Woodward,  Inc.,  Sational  Representatives 
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FARM  AND  FACTORY  MAKE  IOWA  RICH  STATE  continued 

annual  production  of  soybeans. 

Here  are  some  of  the  things  Iowa's 
farmers  buy  in  a  year,  guided  to  an 
important  extent  by  local  counsel  and 
radio-tv  advertising:  $418  million  for 
livestock  feed  to  supplement  home- 

grown grains;  585,000  tons  of  commer- 
cial fertilizers;  868,000  tons  of  lime, 

farm  equipment,  power  machinery  and 
appliances. 
The  latest  farm  census  showed 

Iowa's  farmers  have  344,000  tractors, 
305,000  cars  and  trucks,  125,000  me- 

chanical corn  pickers  and  almost  100,- 
000  harvester  -  thresher  combines. 

Ninety-two  per  cent  of  homes  have  tele- 
phones, an  exceptional  figure,  and  85% 

have  running  water. 

With  one-fourth  of  all  the  nation's 
Grade  A  farmland,  Iowa  takes  advan- 

tage of  a  30-inch  rainfall  to  bring  rec- 
ord yields  from  the  rich,  black  loam. 

Obviously  Iowa's  agriculture  will 
continue  to  grow.  So  will  its  manufac- 

turing. At  least  that's  the  prediction 
of  Conrad  C.  Stucky,  of  the  State  U.  of 
Iowa  Bureau  of  Business  &  Economic 
Research.  Looking  into  the  future,  with 
his  economic  fingers  crossed,  Mr. 
Stucky  charted  the  rapid  expansion  of 
manufacturing  industries,  offering  this 
prediction: 

"As  a  result  of  Iowa's  proximity  to 
a  manufacturing  belt  that  already  has 
spread  well  west  of  Chicago,  we  have 

attracted  new  industries  from  the  heav- 
ily concentrated  areas  to  the  east  and 

should  continue  to  do  so  in  the  imme- 
diate future.  Outstanding  has  been  the 

electrical  machinery,  including  electron- 
ics." He  suggested  an  estimate  of  3,- 

168,000  population  in  1975  is  realistic. 
Efficient  Farming  ■  Mr.  Stucky 

ascribed  the  decrease  in  the  number  of 
farms  to  technological  changes  and  land 
acquisition  by  more  efficient  farm  op- 

erators and  a  decline  in  farm  net  in- 
come. 

In  the  manufacturing  and  service 
fields  the  total  employment  gains  are 
significant.  Iowa  manufacturing  em- 

ployment went  up  14.1%  in  the  1950- 
60  decade  compared  to  9.8%  for  the 
nation.  The  state  has  a  good  reputation 
for  output  per  worker. 

Back  in  the  depths  of  the  depression 
of  the  30s,  a  young  Cedar  Rapids  engi- 

neer figured  there  might  be  at  least 
a  comfortable  living  in  the  ham  radio 
business.  Arthur  A.  Collins  dug  up 
$29,000  in  capital,  got  a  corporation 
charter  and  hired  eight  employes  to  turn 
out  radio  gear. 

Three  decades  later  Arthur  Collins' 
ham  shop  has  nearly  9,000  employes 
plus  another  6,500  at  Texas  and  Cali- 

fornia plants.  Last  year  Collins'  sales totaled  $215  million.  Some  of  the  most 
exotic  stuff  used  by  astronauts  comes 
from  these  plants,  now  having  a  $30 

milhon  capital  investment. 

Diversified  ■  Iowa's  industry  is  di- 
versified, making  many  types  of  prod- 

ucts in  large  and  small  plants.  The 
smaller  cities  such  as  Muscatine  have 
the  industry  fever,  patterned  after  the 
state  and  the  large  markets.  They  are 
hunting  for  new  industries  to  build  up 
their  economy.  Around  250  communi- 

ties now  have  industrial  development 

programs. Naturally  the  two  rivers  that  form 
the  eastern  and  western  borders — Mis- 

sissippi and  Missouri — provide  basic 
needs  for  heavier  industries. 

A  fourth  of  the  largest  Iowa  plants 
are  food  processors,  with  the  rest  turn- 

ing out  these  industrial  items — farm 
equipment,  chemicals,  plastics,  heavy 
machinery,  tires  and  aluminum.  Around 
the  state  are  such  familiar  names  as 
DuPont,  Collins,  Monsanto,  General 
Electric,  Standard  Brands,  Ford,  Fire- 

stone, Procter  &  Gamble  and,  of  course, 
the  big  packing  firms. 

They're  turning  out  products  pro- 
duced for  many  generations  and  the 

newer  scientific  miracles  for  astronauts. 

The  latest  things  in  packaging  are  com- 
ing out  of  plastic  plants  and  the  big 

Alcoa  works  at  Davenport.  Alcoa's 
newest  is  laminated  foil  for  fancy  wrap- 

ping, a  glamorous  item  that  pretties  up 
packages  with  colorful  aluminum  sheets 
that  can  take  printing. 

While  the  main  industrial  spurt  is  in 
eastern  Iowa,  Des  Moines  and  Sioux 

City  are  getting  good  shares  of  the  ex- 
pansion. Fifteen  new  plants  have  been 

built  around  the  state  this  year  and  18 
have  added  space  and  facilities.  Last 
year  35  major  new  plants  and  22  ex- 

pansions were  listed  by  Iowa  Develop- 
ment Commission. 

The  main  electronic  plants  are  Col- 
lins at  Cedar  Rapids,  plus  Sylvania, 

Winegard  Co.,  and  Advance  Ross  Elec- 
tronics at  Burlington.  In  the  electrical 

field  General  Electric  has  a  switch  gear 
plant  at  Burlington.  A  Morton  Frozen 
Foods  plant  turns  out  maybe  a  half- 
million  pies  and  other  edibles  a  day  at Webster  City. 

The  expanding  chemical  complex  in- 
cludes a  new  $10  million  Hawkeye 

Chemical  Co.  plant  under  construction 
and  a  Standard  Brands  grain  alcohol 
plant,  both  at  Clinton.  California  Chem- 

ical has  a  new  $22  million  fertilizer 
plant  at  Fort  Madison,  also  home  of 
W.  A.  Sheaffer  Pen  Co.  U.  S.  Gypsum 
is  at  Fort  Dodge,  a  city  that  also  has 
a  new  Flintkote  Inc.  $9  million  plant 
and  an  American  Home  Products  bio- 

logical plant. 
Olin  Mathieson  has  a  new  fertilizer 

plant  at  Dubuque.  Iowa  City,  home  of 
State  U.  of  Iowa,  is  the  site  of  a  new 
Pepperidge  Farms  pastry  plant  and 
P&G  is  enlarging  its  toiletries  manufac- 

turing facilities. 
One  of  the  famed  names  in  Iowa  in- 
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The  distances  are  vast  but  the 

major  population  centers  are  clus- 
tered in  the  Heart  of  America.  This 

look  at  the  four-state  economy  was 
based  on  a  2,500-mile  circuit  around 
the  states  by  J.  Frank  Beatty,  senior 
editor,  including  visits  to  econo- 

mists, state  and  local  officials,  busi- 
nessmen and  industrialists,  adver- 

tising agencies  and  universities.  In 
addition,  literally  hundreds  of 
phone  calls  and  letters  produced 
material  for  this  story  of  a  pros- 

perous market. 
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WONDERFUL  LAND 

The  heart  of  America  is  wonderful  country,  and  this  is  a  wonderful  time  of  year  in 
this  beautiful  land. 

The  gently  rolling  landscape  is  most  pleasing  to  the  eye.  Along  such  storied  streams 
as  the  Raccoon,  the  Skunk,  Panther  Creek  and  Des  Moines,  the  hardwoods — Oaks,  Hickories, 
Walnuts — are  starting  to  turn  and  soon  wiU  stage  a  kaleidoscope  of  fall  colors. 

The  great  farms,  the  likes  of  which  you  seldom  see  anywhere  else  in  the  world,  are  pro- 
ducing their  annual  bountiful  harvest.  The  corn  cribs  literally  runneth  over.  The  sounds  and 

smells  of  the  fulfillment  of  autumn  permeate  the  clean  air. 

In  the  cities  and  to^vns  here  in  central  Iowa,  industry  meets  agriculture  more  than  half 

•way.  Des  Moines  is  the  second  largest  tire  manufacturing  center  in  America.  Here  is  a  great 
publishing  center — a  great  insurance  center.  Close  by  are  renowTied  colleges  and  universities. 
This  place  deep  in  the  heart  of  America  sends  food  and  products  and  thoughts  for  the 
Avorld's  use. 

This  is  an  important  place.  This  is  a  stable  place.  Here  the  flow  of  wealth  is  constant — 
no  great  heights — no  great  depths.  Here  the  economy  moves  ever  forward — irresistibly. 

This  is  a  good  place.  This  is  a  good  place  to  do  business  in. 

KRNT  Radio  and  KRNT  Television  are  located  in  this  capital  city  and  they  are  good 
stations  to  do  business  with. 

Each  is  programmed  for  this  market. 

Each  leads  in  total  audience  most  of  the  time. 

Each  is  respected  for  its  outstanding  service  to  civic  and  religious  groups. 

Each  does  the  most  local  business,  a  criterion  of  effectiveness  accepted  by  most  thought- 
ful marketers.  For  example,  new  FCC  figures  just  out  show  that  for  the  sixth  straight  year 

KRJST-TV ,  a  one-rate  station,  has  carried  nearly  80%  of  all  local  television  advertising  in 
this  three  station  market. 

Under  the  same  roof  with  these  outstanding  radio  and  television  stations,  and  operated 

by  the  same  people,  is  the  ■world's  largest  legitimate  theater — the  KRNT  Theater — the  show 
place  for  all  Iowa.  Broadway  shows  are  shown  here.  Inspiring  music  is  played  and  simg 
here.  Grand  Opera  and  tlie  Grand  Ole  Opry  are  sho%\Ti  here.  Through  experience  at  the  box 

office,  we  learn  the  hard  way  about  what  will  appeal  and  what  won't  appeal. 

Few  people  hereabouts  know  show  business  better  than  the  KRNT  organization.  Few 
people  hereabouts  know  this  area  as  well  as  the  KRNT  organization. 

You  learn  these  things  by  the  sweat  of  your  brow  and  the  tumult  in  your  soul. 

Few  organizations  serve  their  commimities  better  than  the  KRNT  organization  serves 
this  communit^^ 

Because  of  this,  the  KRNT  stations  serve  advertisers  well,  too. 

KRNT-KR  NT-TV 

Moil 

Represented  by  tlie  Katz  Agency 

An  Operation  of  Cowles  Magazines  and  Broadcasting,  Inc. 
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DES  MOINES  IOWA'S  BIGGEST 

Agriculture,  industry,  finance,  service  all  contribute 

PER  CAPITA 

PERSONAL  INCOME 

(Source:   U.  S.  Dept.  of  Commerce) 

Per  Capita  Personal  Income 
%  of  U.S. 
average 

1950 1961 1961 

Iowa 
$1,449 $2,124 

95% 

Kansas 1,380 2,139 95 
Missouri 1,446 2,254 100 
Nebraska 1,472 2,168 95 

dustry  is  the  John  Deere  organization 
which  has  16  factories  making  farming 
equipment  in  seven  nations.  The  four 
John  Deere  factories  in  Iowa — Des 
Moines,  Waterloo,  Dubuque  and  Ot- 
tumwa — have  an  $80  million  payroll. 

Most  of  the  major  industries  have 
research  laboratories  developing  new 
products  and  improving  old  ones.  At 
Ames,  Iowa,  home  of  Iowa  State  U.,  is 
an  Atomic  Energy  Commission  unit  op- 

erated by  the  university.  It  has  a  $15 
million  plant  employing  750  persons. 

Foreign  commerce  is  big  business  in 
Iowa.  Farm  exports  in  fiscal  1961 
totaled  $207  million  and  industrial  ex- 

ports in  the  calendar  year  1960  totaled 
$243  million,  according  to  the  Federal 
Reserve  Bank  of  Chicago.  Exports  rep- 

resent 7%  of  the  state's  personal  in- 
come, account  for  12%  of  production 

jobs  and  supply  8%  of  farm  jobs. 
Farm  exports  are  led  by  feed  grains, 

$73  million  and  13.7%  of  the  nation's 
total;  livestock  and  meat  products,  $57 
million  and  14.5%;  soybeans  $53  mil- 

lion and  12%. 

Non-electrical  machinery  heads  in- 
dustrial exports,  featured  by  farm 

equipment  and  road  machinery.  Manu- 
factured foods  total  $74  million  and 

electrical  machinery  including  electron- 
ics, $44  million. 

That's  the  story  of  Iowa,  1962  mod- 
el^ — corn,  as  ever,  but  industry  and  more 
industry. 

In  the  best  midwestern  tradition  Des 

Moines,  largest  city  lying  wholly  with- 
in Iowa,  was  built  along  a  river.  Old 

Fort  Des  Moines  was  established  in 
1843  to  protect  rights  of  the  Sacs  and 
Fox  Indians.  After  a  decade  with  500 
dwellers,  Des  Moines  was  incorporated 
and  four  years  later  it  pulled  the  capital 
out  of  Iowa  City,  116  miles  away,  and 

set  up  business  as  the  state's  center  in the  center  of  the  state. 
This  metropolitan  area  of  275,000 

(Polk  County)  draws  its  livelihood 
from  agriculture,  industry,  finance  and 
service  industries.  Of  the  100,000  peo- 

ple at  work,  21,000  are  directly  en- 
gaged in  industrial  pursuits. 

Industry  is  highly  diversified.  Some 

of  the  nation's  major  publishing  firms 
are  located  in  the  city — Meredith  Pub- 

lishing Co.  with  a  new  $10  million 
plant  (.Better  Homes  &  Gardens,  Suc- 

cessful Farming  and  important  broad- 
cast properties)  and  the  circulation  de- 

partment of  Look  magazine.  Another 
major  employer  is  the  Des  Moines  Reg- 

ister &  Tribune  (also  with  key  broad- 
cast facilities). 

Insurance  Center  ■  Like  Omaha  and 
Lincoln  in  Nebraska,  Des  Moines  draws 
vast  funds  from  all  over  the  nation  to 
the  46  home  offices  of  insurance  com- 

panies. Home-office  companies  have  a 
total  of  $8  billion  insurance  in  force. 

And  over  a  half-billion  in  premium  in- 
come is  paid  by  policy  holders.  Over 

8,000  persons  are  engaged  in  insurance 
activities. 

Armstrong  Tire  &  Rubber  Co.,  with 
1,000  employes,  produces  tires,  many 
of  which  go  to  Sears  Roebuck.  Fire- 

stone's 2,100  employes  turn  out  large tires  for  tractors  and  other  motorized 
equipment  (23,000  tires  a  day).  Des 

Swift  &  Go's.  Des  Moines  plant  em- 
ploys 1,300  workers  year-round. 

Moines  likes  the  title,  "Second  Largest 
Rubber  Center  in  the  U.  S." A  number  of  new  industries  have 
moved  into  Des  Moines.  They  include 
Parker  Brothers  (games),  from  Salem, 
Mass.;  Great  Plains  Bag  Co.  and  Home 
Plastics.  Among  firms  that  expanded 
were  Western  Tool  &  Stamping  Co., 

Grocers  Wholesale  Co-op,  American 
Lithographing  &  Printing  Co.,  Des 
Moines  Drug  Co.,  Iowa  Sheet  Metal, 
National  Cash  Register  and  Iowa  City 

Pipe  Co. 
Fine  contemporary  structures  are 

sparking  the  decor  of  downtown  Des 
Moines,  all  the  way  from  the  modern 
airport  over  the  expressways  that  are 
appearing  around  the  city.  An  urban 
renewal  project  that  will  cost  $20  mil- 

lion is  underway,  covering  a  170-acre 
tract.  Federal,  city  and  private  develop- 

ers are  teaming  up.  A  new  Ninth  St. 
viaduct  is  in  the  planning  stage.  A  free- 

way through  the  city  will  cost  $25  mil- 
lion in  the  next  five  years,  including  a 

new  bridge  over  the  Des  Moines  river. 
A  $10  million  federal  office  building  is 
to  get  under  way  in  1963.  Three  other 
downtown  buildings  were  announced  in 
the  summer. 

Drake  U.,  with  5,000  students,  has 
$2  million  in  dormitories  under  con- 

struction as  part  of  an  $11.5  million 
program.  New  apartments,  public 
schools,  professional  centers  and  indus- 

trial units  are  coming. 
Downtown  Projects  ■  To  meet  the 

challenge  of  outlying  areas  the  down- 
town has  projects  totaling  $35  million. 

These  are  just  completed,  under  way 
or  getting  started.  The  airport  is  being 
further  expanded  and  will  soon  have  a 
10,000-foot  runway. 

Business  has  been  good  in  many  Des 
Moines  lines.  Bank  transactions,  farm 

income,  building  permits,  power  con- 
sumption and  other  barometers  are  at 

a  high  point.  Bank  checks  are  65% 
above  the  level  in  1951;  transactions 
in  the  first  half  of  1962  were  $3.4  bil- 

lion, an  alltime  record.  Postal  receipts 
and  power  consumption  have  doubled. 

Retail  sales  are  near  the  half-billion 
dollar  mark  for  the  city;  factory  output 
and  bank  deposits  are  there  already. 
The  Des  Moines  retail  trade  territory 

is  defined  by  local  business  as  a  46- 
county  area  in  Central  Iowa  with  1.13 
million  population  (296,630  families) 
having  total  income  of  $2  billion  and 
retail  sales  of  nearly  $1.5  billion.  The 
concentrated  wholesale  trading  market 
is  defined  as  the  entire  state  of  Iowa; 
wholesale  sales  are  computed  at  $3.5 
billion  a  year.  Within  a  275-mile  radius 
(general  trading  area  of  wholesalers, 
branch  plants  and  sales  offices)  the 
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Teen-Views  ...  a  Junior  Achievement  company  sponsored  and  advised  by 
WOC-TV  .  .  .  was  a  junior  television  company  in  every  respect.  For  a  period 
of  seven  months,  these  students  carried  on  every  TV  operation;  programing, 
writing,  producing,  directing,  performing  and  selling  (at  a  profit).  Judged 

the  top'  JA  Company,  Vv'OC-TV  is  proud  of  these  youngsters  who  have  demon- 
strated  —   and  learned   —  free  enterprise. 

Scott  County  JA  Company  of  the  Year 
Top  JA  Company  —  10  State  Region 
First  place  in  regional  competition 
Entered  in  competition  for  National  JA  Company  of  the  Year 

WOC-TV  is  more  than  a  member  of  the  community  .  .  .  it's  a  mem- 
ber of  the  family.  With  responsible  local  programing,  WOC-TV  has 

created  a  loyal  audience  that  responds  with  enthusiasm. 

Such  attention  carries  a  tremendous  impact  on  the  2  billion  dollar 

market  covered  by  the  WOC-TV'  signal.  The  average  household 
has  an  effective  buying  income  of  $6,091*  and  part  of  what  and  why 
they  spend  is  activated  by  what  they  see  and  hear  on  WOC-TV. 

The  image  and  impact  created  by  WOC-TV  is  given  impetus  by 
an  effective  sales  co-ordinating  staff  that  establishes  and  main- 

tains constant  liaison  between  the  advertiser  and  his  retail  outlet. 

For  full  information  about  WOC-TV,  see  your  PGW  Colonel . .  .today! 

Sales  Management's  "Survey  of  Buying  Power   —  1962" 

WO€ 6 

Exclusive   National   Representatives    —    Peters,  Griffin,   Woodward,  Inc. 

DAVENPORT,  iOWA 

THE   QUINT  CITIES  /DAVENPORT   •    BETTENDORF   •    ROCK   ISLAND   •   MOLINE   •   EAST  MOLINE 
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all  selling 

is  LOCAL 

in  the  land  of 

CORN  'n'  CASH 

and  the  most  effective, 

economical  way  to 

COVER  IOWA 

is  with  the 

TALL  CORN 

RADIO  NETWORK 

Widely  diversified  markets  .  ,  .  cov- 
ered LOCALLY  by  the  13  stations 

of  Iowa's  TALL  CORN  Radio  Net- 
work! ONE  CONTRACT  — ONE 

SCHEDULE  BUYS  ALL  13  .  .  .  with 
the  PLUS  of  LOCAL  MERCHAN- 

DISING across  the  state  of  Iowa! 

IN  ADDITION  .  .  . 

to  those  folks  in  the  cities,  your 
TALL  CORN  radio  schedule  will 
reach  more  than  a  half-million 
IOWA  farm  operators  .  .  .  selling 
more  than  $3-Billions  worth  of 
crops,  livestock  and  farm  products 
annually.  These  people  rely  on 
farm  price,  livestock  and  weather 
information  supplied  by  TALL 
CORN  stations  .  .  .  they  get  news 
of  their  LOCAL  communities  from 
lOWA's  ACTION  RADIO  GROUP. 
Pinpoint  your  radio  schedule  to  this 
important  IOWA  BUYING  GROUP 
via  the  stations  they  listen  to  most 
of  the  time! 

for  the  informative  booklet,  "HELP 
YOURSELF  TO  IOWA,"  write  or  call 

TALL  CORN 

RADIO  SALES 

represented  by 

VENARD,  TORBET  &  McCONNELL 
New  York  •  Chicago 
and  other  major  markets 

JAMES  D.  BOWDEN  COMPANY 
Minneapolis,  Minnesota 

population  is  12  million  with  $41.25 
billion  income.  This  liberal  definition 
covers  an  area  that  contains  75%  of  all 
the  Grade  1  land  in  the  U.  S. 

The  neighboring  market  of  Ames, 
where  Iowa  State  U.  is  located,  is  27 
miles  from  Des  Moines.  The  Census 

Bureau  doesn't  include  Ames  (Story 
County)  in  the  Des  Moines  metropoli- 

tan  definition    (Polk   County).  The 

Ames  population  was  computed  at 
22,795  (Washington  twp.)  in  the  1960 
census;  Story  County  had  49,327.  En- 

rollment at  the  university  totaled  10,500 
last  school  year.  Advanced  scientific 
projects  are  tied  into  nuclear,  space  age 
and  agricultural  progress.  The  campus 
was  the  scene  of  early  broadcast  history 
back  in  1921;  now  the  university  op- 

erates WOI-AM-FM-TV  commercially. 

QUAD  CITIES,  VAST  COMPLEX 

Seven  towns,  several  smaller  communites  included 

in  285,000  people  living  in  metropolitan  combine 

The  third  largest  market  in  the  Iowa- 
Illinois  area  is  logically  promoted  as 

the  Quad  Cities  but  the  description  isn't 
accurate.  It's  really  seven  cities,  plus 
several  smaller  communities.  The  mu- 

nicipal packages  add  up  to  285,000 
people  living  in  the  two  counties  that 
comprise  the  metropolitan  combine. 

Split  across  the  middle  by  the  Mis- 
sissippi, the  basic  cities — Davenport, 

Rock  Island,  Moline  and  East  Moline 
— are  teeming  with  large  and  small  in- 

dustries. A  40-mile  jog  in  the  Father 
of  Waters  puts  Davenport  on  the  north 
shore  in  Iowa  and  Rock  Island  and 
the  Molines  on  the  south  shore  in  Illi- 
nois. 

The  geography  may  be  split  but  the 
marketing  factors  aren't.  As  a  group, 
the  cities  comprise  the  farm  equipment 
capital  of  the  world  headed  by  such 
majors  as  Deere,  International  Harves- 

ter, Case  and  Caterpillar.  In  all,  16,500 
are  employed  at  peak  in  the  manufac- 

ture of  farm  machinery  (Deere  8,000, 
International  Harvester  7,000,  Case 
1,200  and  Caterpillar  300). 

No  Boundaries  ■  The  broadcast  me- 
dia draw  no  municipal  boundaries  as 

radio  and  tv  signals  spread  far  beyond 
the  immediate  two-county  metropolitan 
area.  Interchange  across  the  Mississippi 
bridges  is  constant,  with  15  million 
motor  passages  a  year  as  shoppers  pick 
and  choose  with  little  regard  for  civic 
labels.  As  in  many  other  municipally 
split  markets  the  newspapers  focus  their 
influence  on  their  separate  sides  of  the 
river. 

About  55%  of  the  people  live  on  the 
Illinois  side  but  Davenport  is  the  largest 
municipality.  The  1960  census  had 
these  figures:  Davenport  88,981,  Rock 
Island  51,863,  Moline  42,705,  East  Mo- 

line 16,732,  Bettendorf  11,534,  Silvis 
3,973,  Milan  3,065.  LeClaire,  Carbon 
Cliff,  Port  Byron  and  Buffalo  are  all 
under  1,700. 

In  the  two-state  area  only  Chicago 
and  Peoria,  111.,  are  larger  than  the 
populous  Quad  Cities  market,  located 
in  Scott  County  (Iowa)  and  Rock 
Island  County  (111.).  And  a  30-county 

area  offers  a  retailing  market  that's nearing  the  $2  billion  mark.  Davenport 

is  the  nation's  chiropractic  center  and home  of  the  Palmer  School. 
Business  has  been  good  this  year  in 
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the  Quad  Cities.  The  1961  farm  in- 
come was  high  and  was  quickly  reflect- 

ed in  orders  for  farm  equipment.  A 
new  unit  in  the  farm  equipment  field 
is  Long  Mfg.  Co.  As  a  transportation 
and  agricultural  center,  the  Quad  Cities 
market  is  the  logical  site  for  the  farm 

equipment  industry'  and  a  center  for 
the  distribution  of  farm  products,  espe- 

cially hogs  and  corn.  Two  interstate 
highways  meet  in  Quad  Cities.  The 
airport,  on  the  Illinois  side,  is  one  of 
the  finest  among  medium  city  facilities. 

A  big  local  industr>-  is  the  Rock  Is- 
land Arsenal,  occupying  an  island  site 

since  it  was  started  during  the  Civil 
War.  Employment  is  around  5,500;  a 
group  of  employes  was  recently  trans- 

ferred from  Toledo,  Ohio.  It's  the  na- 
tion's largest  arsenal. 

Aluminum  Workers  ■  Major  indus- 
tries on  the  Davenport  side  include 

Aluminum  Co.  of  America,  2,900  em- 
ployes, where  the  18/10.000  of  an  inch- 

thick  aluminum  foil  cover  for  the  Echo 
n  satellite  communications  balloon  was 
roUed:  BendLx.  1.500:  Oscar  Mayer 
Packing  Co.  (pork  products),  1,585; 
Ralston  Purina  320,  Eagle  Signal  320: 
Si%yer  Steel  Casting  Co.  600.  Illinois 
Gas  k  Electric  Co.  1.500. 

On  the  Illinois  side  are  Deere  and 

International  Har\-ester  plants:  Chica- 
go. Rock  Island  k  Pacific  RR  shops 

1.000,  Ser\-us  Rubber  900:  Rock  Island 
Millwork  600:  Container  Corp.  of 
America  300:  American  Air  Filter  Co., 
650. 

Altogether  there  are  nearly  400  in- 
dustrial plants  employing  40,000  out 

of  a  metropolitan  labor  force  of  110,- 
000.  Measured  on  a  value-added-by- 
manufacture  basis,  the  Quad  Cities  in- 

dustries rank  second  in  the  Illinois- 
lowa  area.  Dominating  the  annual  in- 

dustrial payroUs  are  Deere,  largest  of 
aU  farm  equipment  firms,  $50  million 
locally:  International  Han^ester  $33 
million;  Alcoa  $33  million;  Case  $14 
million:  Oscar  Mayer  SB  million.  Total 
wages  in  the  Quad  Cities  are  close  to  a 
quarter-billion  dollars. 

The  9-foot  Mississippi  barge  channel 
handles  10.5  million  tons  a  year  (from, 
to  or  through).  There  are  16  barge 
docks.  SLxtv'-nine  motor  carriers  make 
stops  or  are  based  in  the  market.  Alcoa, 
incidentally,  gets  aluminum  pigs  by 
barge  from  its  Tennessee  plant  and 
roUs  sheets  for  jet  airplane  wings. 

Muscatine,  about  20  miles  south  of 
Davenport  along  the  Mississippi,  sup- 

plies the  answer  to  the  querj-.  "Where 
do  buttons  come  from.  Daddy?""  This 
cit\-  of  around  22,000  boasts  that  it's 
"The  Button  Capital  of  the  World," 
and  there's  no  disputing  the  claim. 

The  five  larger  plants  employing  over 
100  employes  turn  out  literally  millions 
of  buttons  a  week,  though  no  one  in 
the  city  could  supply  an  accurate  count. 
Muscatine  became  a  button  center  many 

decades  ago  because  the  mussel  shells 
sprouted  in  the  Mississippi  bottom  and 
in  tributaries.  The  mussels  were  ideal 
for  pearl  buttons.  Now  the  supply  is 
gone,  due  to  an  upriver  dam  that 

changed  the  river's  flow  and  set  up  an 
environment  the  mussels  couldn't  tol- 

erate. That  didn't  hurt  Muscatine's 
button  industry-  because  the  trend  was 
toward  buttons  made  out  of  plastic  and 
other  materials.  Pearl  buttons  are  still 
made  but  the  freshwater  clams  are  ob- 

tained elsewhere. 
More  Factories  ■  Muscatine  has  a 

plastic  plant.  Thatcher  Glass  Mfg.  Co., 
that  makes  plastic  seals  and  sleeves  used 

for  bottles.  Plastic  squeeze  tubes  and 
screw  caps  are  made  at  the  plant,  which 
has  275  employes  and  is  expanding.  Du- 
Pont  is  building  a  $3  million  plant  at 
Clinton  to  make  plastic  film  for  pack- 

aging. H.  J.  Heinz  has  a  cannery. 
Corn  and  soybeans  provide  raw  prod- 

ucts for  Grain  Processing  Corp.  at  Mus- 
catine. Originally  a  wartime  alcohol 

producer  for  synthetic  rubber,  the  com- 
pany has  enlarged.  Grain  alcohol,  feed 

additives,  vitamins,  enzymes  and  insect- 
icides are  produced.  There  are  750  em- 

ploj'es.  The  river  location  cuts  trans- 
portation costs. 

Last  year  IOV2  million  tons  of  cargo 

WHBF  stations  serve  the 

3rd  largest  metro  area 

in  Illinois  and  Iowa 

Get  action  in  the  Quad-Cities  with  WHBF 

WHBF  is  a  veteran  Quad-City  communicator  and  knows 
the  community  well.  WHBF  is  a  veteran  in  the  broadcast 
industry  and  knows  broadcast  techniques  well,  too.  Con- 

sistently good  programming,  well  produced,  attracts  and 
holds  desirable  Quad-City  adult  audiences.  Count  on  the 
prestige  of  WHBF  to  get  action  in  the  Quad-Cities. 

Selling  is  good  in  the  Quad-Cities 

Quad-City  business  has  plenty  of  drive  in  retail  sales.  Source 
of  Quad-City  buying  power  is  indicated  by  latest  bi-monthly 
employment  tabulation,  which  shows  3°o  gain  over  1961, 
with  vigor  in  both  manufacturing  and  service  sectors. 

Big  names  among  390  industrial  firms 

More  than  45,000  Quad-Citians  enjoy  steady  employment  in 
area  industrial  concerns,  including  Alcoa  i2900i;  Deere  & 

Co.  '8Q00'  ;  International  Harvester  '6500i;  Oscar  Mayer 
Co.  '1500'  ;  U.  S.  Arsenal  '6900). 

Quad-Cities  a  preferred  area 

Sales  Management  indicates  sustained  strength  through 

fourth  quarter  1962  with  Quad-City  retail  sales  ].9°o  ahead 
of  national  change  and  5°o  ahead  of  fourth  quarter  last  year. 
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moved  on  the  Mississippi,  a  boon  to 
eastern  Iowa  industry.  Such  plants  as 
Hawkeye  Chemical  at  Clinton,  Califor- 

nia Chemical  at  Fort  Madison  and 
Monsanto  at  Muscatine  ascribe  their 
site  selection  to  the  river.  Largest  type 
of  cargo  handled  last  year  was  coal  for 
power  plants  and  industry.  Winter  puts 
the  barges  out  of  action  about  four 
months.  Fastest  growing  cargo  item 
now  is  petroleum.  The  nine-foot  chan- 

nel, with  locks  and  dams,  was  built  in 
1939. 

River  sites  were  settled  first  as  pio- 
neers moved  west  across  the  Mississippi. 

Dubuque,  60,000,  is  the  oldest  Iowa 
city.  It  was  named  for  Julien  Dubuque, 
a  Canadian  who  got  a  grant  from  the 
King  of  Spain  in  1785.  He  was  the  first 
white  man  to  settle  permanently  in 
Iowa.  In  1805  Gen.  Zebulon  Pike  se- 

lected Dubuque  as  site  for  a  govern- 
ment fort. 

School  Center  ■  Today's  Dubuque 
has  an  institution  of  higher  learning 
atop  each  of  its  seven  hills.  Among 
larger  industries:  Adams  Co.,  foundry. 

Contour  farming  has  made  an  impor- 
tant contribution  toward  ending  loss 

Out  in  an  oak-dotted  grove  south- 
east of  Cedar  Rapids,  groups  of  engi- 

neers huddle  around  benches  adjacent 
to  two  mockups  of  a  three-man,  funnel- 
shaped  container  whose  working  title  is 
Apollo.  Some  day  the  real  Apollo  will 
stand  on  end  at  the  tip  of  a  rocket  and 
head  for  the  moon,  equipped  with  Col- 

lins Radio  Co.  communication  gear. 

As  Iowa's  largest  employer  (9,000 
scientists,  engineers  and  workers),  Col- 

lins is  the  dominant  economic  force  in 
this  city  of  100,000,  located  along  and 
astride  the  Cedar  River  in  eastern  Iowa. 

This  world-renowned  plant,  plus  its 
Texas  and  California  branches,  has  kept 

the  nation's  space  craft  in  communica- tion with  the  earth. 

Collins  equipped  the  Mercury  space- 
craft. Currently  it  is  well  along  in  the 

tools;  Allied  Chemical  &  Dye  (Barrett 
Div.),  Caradco  millwork;  Deere  tractors, 
a  major  plant;  Dubuque  Container,  Du- 

buque Packing,  Farley  &  Loetscher  cab- 
inetwork; Klauer  Mfg.,  snow  removal 

equipment,  and  A.  Y.  McDonald  Mfg. 
Co.,  plumbing,  pumps.  Four  railroads 
serve  the  city  and  two  bridges  cross  the 
Mississippi.  Waterfront  and  terminal 
facilities  take  advantage  of  the  Missis- 

sippi's 9-foot  channel. 
Burlington,  with  a  county  population 

of  45,000,  has  75  plants  employing 
8,500  workers.  They  include  Advance 
Ross  Electronics  160,  General  Electric 
125,  International  Resistance  393,  Mid- 

west Biscuit  218,  Iowa  Industries  (spark 

plugs)  300,  Mason  &  Hanger-Silas  Ma- 
son Co.  (ammunition)  2,300,  Sylvania 

Electric  Products  1,440,  Murray  Iron 
Works  263  and  National  Research  Bu- 

reau 235.  It's  also  on  the  Mississippi. 
Clinton,  another  river  city,  is  a  rail- 

road center  with  34,000  population. 
Among  industries  are  a  duPont  cello- 

phane plant,  Clinton  Foods  and  Pills- 
bury  (National  Feed  Div.). 

of  rich  land  through  eroding.  This 
pattern  results  on  one  Iowa  farm. 

Gemini  program  which  is  designed  to 
put  a  two-man  craft  in  earth  orbital 
flights  of  a  week  or  more  and  carry 
out  air  rendevous  and  docking  experi- 
ments. 

One  Segment  ■  But  Collins  is  only 
one  segment  of  the  Cedar  Rapids  in- 

dustrial structure,  which  ranges  all  the 
way  from  the  sophisticated  apparatus 
of  space  flight  to  heavy  road-building 
and  earth-moving  machinery.  The  labor 
force  of  more  than  50,000  produces 
several  types  of  food  in  heavy 
volume.  With  200  industries  turning 
out  $250  million  worth  of  products  a 
year,  foreign  shipments  are  important 
and  employ  about  10%  of  the  labor 
force.  Volume  of  exports  runs  around 
$30  million  a  year. 

Quaker  Oats  Co.  has  a  10-story  plant 

along  Cedar  River.  It's  the  largest cereal  mill  in  the  world.  Down  river 
a  mile  is  the  Penick  &  Ford  plant  ( 1 ,000 

employes)  where  corn  is  converted  into 
sugar,  syrup  and  starch.  And  across 
the  river  is  the  Wilson  &  Co.  packing 
plant  (hogs  and  cattle),  buying  $100 
million  worth  of  livestock  every  year. 
Quaker  Oats  employs  950,  but  oats 
processing  is  mostly  automatic.  Na- 

tional Oats,  somewhat  smaller  with 
several  hundred  employes,  like  Quaker 
is  an  important  exporter.  Quaker  added 
100  employes  last  spring. 

The  Wilson  packing  plant  slaughters 
\Va  million  cattle  a  year.  Square  D. 

Co.,  with  670  employes,  makes  elec- 
trical distribution  and  control  equip- 
ment. Iowa  Mfg.  Co.  (800  employes) 

makes  rock-crushing,  bituminous  pav- 
ing and  conveyor  equipment.  Road- 

building,  mining  and  earth-moving  ma- 
chinery from  Cedar  Rapids  is  used  in 

practically  every  important  country. 
Balanced  Economy  ■  Obviously,  local 

businessmen  point  out,  the  city  in  Iowa's farm  belt  has  a  balanced  economy.  It 

has  a  growing  economy,  too,  with  pop- 
ulation currently  up  over  a  third  since 

1950.  Taking  the  metropolitan  area 
(Linn  County),  population  is  more  than 
150,000.  The  tv  stations  cover  more 
than  40  counties  having  over  340,000 
tv  homes. 

Cedar  Rapids  has  learned  some  in- 
dustrial tricks.  It  knows  how  to  keep 

the  city  clean  while  nestling  such  firms 
as  Allis-Chalmers,  Iowa  Mfg.  and  other 

heavy  industries  into  its  business  com- 
plex. The  city  is  attractive  and  its  mu- 

nicipal center  sits  on  an  island  in  the 
park-decked  Cedar  River.  Collins,  of 
course,  is  new,  neat  and  an  outstand- 

ing example  of  scientific  industry.  Cedar 
Rapids  also  has  learned  how  to  keep 
its  people  working.  Unemployment  is 
under  2%.  Actually,  the  city  is  now 
importing  personnel  for  its  industries 
and  is  thankful  people  from  other  areas 
are  attracted  to  Cedar  Rapids. 

Waterloo  Famous  ■  Waterloo,  65 
miles  up  the  Cedar  River  from  Cedar 
Rapids,  is  world-famed  for  its  National 
Dairy  Congress,  held  the  first  week  in 
October.  A  quarter-million  visitors 
come  from  all  50  states  and  many  for- 

eign countries.  The  Waterloo  Meat 
Animal  Show  also  attracts  visitors  from 
a  wide  area. 

Two  major  plants  top  the  130  local 
industries — Rath  Packing  Co.,  with 
6,500  employes,  and  the  John  Deere 
tractor  works,  with  6,500.  Chamberlin 
Co.,  appliances  and  hardware,  employs 
750.  In  all  17,000  are  employed  in  local 
industries  with  $100  million  payroll. 

Population  of  the  city  is  74,000  but 
Black  Hawk  County,  the  metropolitan 
area,  has  122,500.  Population  jumped 
20%  during  the  1950-60  decade.  Cedar 
Falls,  15  minutes  drive  from  Waterloo, 
has  State  College  of  Iowa.  Iowa  State 

Cedar  Rapids,  Waterloo,  other  Iowa  markets 
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Market  Quotation 

W hat's  the  market  situation?" 

"Looks  like  England  will  get  in." 

"Not  that  market/' 

"Well,  hogs  are  up  tiventy-iive  cents." 

"I  mean  the  stock  market." 

"Prime  beef  is  twenty-nine  dollars  at  Chicago." 

"Not  the  live  stock  market  ...  I  mean  ̂ \'hat  was 

the  Dow -Jones  Industrial  average  this  noon?" 
*  « 

In  Eastern  Iowa,  you  have  to  be  specific. 

Many  markets  interest  lowans. 

The  Common  one,  for  example:  Iowa  ranks 

17th  in  value  of  manufactured  exports  and  sends 

S248  million  in  agricultural  products  abroad  an- 
nually. 

The  livestock  market:  Iowa  ranks  first  in  pro- 

duction of  beef,  pork,  lamb,  eggs,  corn  and 

oats;  lowans  o\s~n  better  than  10  per  cent  of  the 
total  value  of  livestock  and  poultry  in  the  U.  S. 

The  stock  market:  With  average  annual  in- 

come in  the  $16,000  bracket,  the  Eastern  Iowa 

farmer  has  definite  interest  in  investments. 

WJMT-T^  is  specific.  Our  programming  covers 
all  of  the  market  interests  of  Eastern  lowans. 

Our  market  covers  all  of  the  market  interests  of 

time  buyers:  cities  (three  of  Iowa's  six  largest), 
towns,  villages  and  farms.  More  than  half  of  the 
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state's  734,600  tv  homes  are  in  WMTland.  In 

"homes  reached"  WMT-TV  is  first  in  all  time 

periods  from  sign-on  to  sign-off,  Sunday  through 

Saturday  (ARB  March  15,  1962,  Cedar  Rapids — aterlooj . 

\\  MT-T\  .  CBS  Television  for  Eastern  Iowa. 
Cedar  Rapids — -Waterloo. 
Represented  by  the  Katz  Agency. 
Afiaiiated  wth  WMT  Radiol  K-WMT,  Fort  Dodge; 
WEBC,  Duluth. 



Teachers  College  is  located  in  Waterloo. 
Building  is  active  in  Waterloo,  includ- 

ing 5,700  homes  built  in  the  last  12 
years;  a  new  courthouse  is  under  way. 
Extensive  improvements  are  in  the 
works  for  the  airport. 

Other  Iowa  Markets  ■  Ottumwa  (35,- 
000)  has  two  huge  plants — John  Mor- 
rell  Packing  Plant,  processing  pork,  and 
John  Deere,  making  tractors  and  hay 
machinery.  Fisher  Governor  Co.,  pres- 

sure regulators,  is  located  at  Marshall- 
town  (23,000).  The  Clinton  Engine 
plant  is  at  Maquoketa  (6,500)  and 
Oelwein  (8,500)  has  the  Oelwein 
Chemical  Co.,  animal  feeds.  Oliver 
Corp.  at  Charles  City  (10,000)  makes 
tractors. 

Once  Capital  ■  Iowa  City  was  orig- 
inally the  capital  of  Iowa  but  eventually 

lost  out  to  Des  Moines.  The  old  Cap- 
itol is  now  used  for  U.  of  Iowa  admin- 

istrative offices.  The  city  is  principally 
a  college  town  but  a  Procter  &  Gamble 
plant  is  located  there.  University  facil- 

ities and  a  veterans  hospital  are  the 
basis  of  an  important  medical  center. 

Fort  Dodge  (30,000)  is  located  on 
the  banks  of  the  Des  Moines  River. 

It's  famed  as  one  of  the  world's  largest 
gypsum  producers.  The  F.  L.  Maytag 
washing  machine  plant  is  located  at 
Newton  (16,000).  Mason  City  (31,- 
000)  has  a  big  Armour  (Decker  Div.) 
beef  and  pork  processing  plant  with 
1,500  employes.  Mason  City  also  pro- 

duces brick,  tile  cement  and  refines 
sugar.  W.  A.  Sheaffer  Pen  Co.,  duPont 
and  Ajax  Mfg.  Co.  have  large  facilities 
at  Fort  Madison  (15,000). 

Iowa  corn  is  world  famous.  Hybrid  va- 
rieties are  sought  everywhere  for  their 

resistance  to  drought  and  disease. 

manufacturing  (160  plants),  15.4%  in 
retailing  and  11.4%  in  service  lines. 
Larger  plants  include  Albertson  &  Co., 
employing  500  in  production  of  drills, 
grinders,  wrenches  and  other  tools; 
Wincharger  Corp.,  Zenith  subsidiary 
making  electronic  gear;  Tower  Con- 

struction Co.  and  bakeries. 

American  Pop  Corn  Co.  (Jolly 

Time)  is  the  world's  largest  producer, 
doing  10%  of  the  U.  S.  popcorn  busi- 

ness. "Television  helps  the  popcorn 
business,"  Reed  Smith,  president,  com- 

mented. "It  has  taken  people  out  of 
the  movies  and  they're  eating  more  pop- 

corn than  ever  at  their  tv  sets."  Sioux 
Bee  Honey  Assn.  is  described  as  lead- 

ing honey  marketer  with  plants  in  Sioux 
City;  Waycross,  Ga.;  Tacoma,  Wash.; 
Rogers,  Tex.;  Lima,  Ohio  and  Florida 
facilities. 

Civic  improvement  projects  includ- 
ing urban  renewal,  slum  clearance,  riv- 

er-front projects,  flood  control,  and 
welfare,  health,  recreation  and  cultural 
facilities.  The  50  square-mile  area  in- 

cludes 45  parks  and  the  famed  monu- 
ment to  Sgt.  Charles  Floyd  of  the  Lewis 

&  Clark  expedition  who  died  en  route 
to  the  northwest. 

Primary  Trade  Center  ■  Metropoli- 
tan Sioux  City  (Woodbury  County)  is 

at  the  110,000-population  point  and  is 
primary  trade  area  for  six  other  coun- 

ties in  Iowa,  five  in  Nebraska  and  two 
in  South  Dakota.  Another  12  counties 
are  served  in  a  secondary  marketing 
role.  Yankton,  S.  D.,  is  65  miles  to  the 
northwest.  Some  650,000  homes  are 
in  the  basic  tv  service  area,  with  1962 

retailing  sales  likely  to  exceed  $800  mil- 
lion judging  by  present  trends. 

Sioux  City  is  leading  Iowa  in  tourist 
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SiOUX  CITIES'  INDUSTRIAL  COMPLEX 

Transport  center  makes  area  vital  marketing  and  processing 

headquarters  witli  industry  showing  promising  development 

The  winding  Missouri,  tieing  itself 
into  incredible  knots  en  route  south  and 
east,  performs  an  elbowing  turn  in 
northwestern  Iowa  at  one  of  the  Mid- 

west's most  interesting  industrial  com- 
plexes. At  Sioux  City  the  river  is  joined 

by  the  Big  Sioux  and  is  flanked  by  man- 
made  transport  facilities  that  have  led 
to  important  enterprises  and  promise 
to  bring  continued  growth. 

The  river  is  surrounded  by  Sioux 
Cities — Sioux  City,  Iowa,  North  Sioux 
City,  S.  D.,  which  actually  is  to  the 
west,  and  South  Sioux  City,  Neb.,  which 
really  is  south  of  the  main  metropolis. 
But  the  Missouri  also  is  bordered  by 
new  Interstate  29,  with  an  unusual  riv- 

erside cloverleaf  right  in  the  main  busi- 
ness section.  Feeding  into  the  clover- 

leaf  are  several  key  federal  and  state 
highways  that  serve  1,500  truck  ship- 

ments a  day  from  the  stockyards. 
Then  there  are  five  railroads,  a  mod- 

ern airport  with  a  9,000-foot  runway 
and  the  early  makings  of  barge  facili- 

ties that  will  tie  Sioux  City  to  the  Great 
Lakes  and  the  Gulf.  A  six-foot  barge 
channel  is  well  along.  In  another  five 
years  the  nine-foot  waterway  is  due  for 

completion. 
Stockyards  Growing  ■  With  all  these 

transport  facilities,  Sioux  City  has  de- 
veloped into  an  important  agricultural 

marketing  and  processing  center.  Every 
year  150,000  or  more  ranchers  and 
farmers  from  most  every  state  west  of 
the  Mississippi  and  Canada  visit  the 
80  acres  of  stockyards.  Here  are  some 
of  the  claims  made  for  the  stockyards 
— fourth  largest  livestock  market  in  the 
U.  S.,  processing  4  to  5  million  head 
yearly;  third  cattle  market;  fourth  in 
cattle  receipts;  fifth  in  hogs  and  sheep; 
fastest-growing  market  in  the  world; 
major  packing  houses  (Armour,  Swift, 
Sioux  City  Dressed  Beef  and  Sioux  City 
Dressed  Pork);  100  commission  firms, 
dealers  and  buyers;  half-billion  dollar 
total  livestock  business  every  year. 

Receipts  run  over  20,000  carloads  a 
year;  the  market  is  a  major  element  in 
the  region's  economy. 

To  encourage  industrial  development 
Sioux  City  has  added  two  parks  for  in- 

dustry, Hy  Port  and  Port  Neal.  They're 
right  by  the  airport,  river,  rail  facilities 
and  highways.  The  present  labor  mar- 

ket of  44,000  workers  has  18.7%  in 

The  American  Pop  Corn  Co.,  near 
Sioux  City,  Iowa,  has  made  Its  Jolly 

Time  Pop  Corn  a  brand  name  that  is 
nationally  famous. 



The  jet  inspection  tliat  never  ends 

Jet  inspection  is  a  continuous  process  at 
Air  France,  it  starts  before  a  jet  takes 
off.  Continues  in  the  air.  Begins  again 
after  it  lands.  Gets  progressively  more 
extensive  during  regular  checkups  after 
every  50,  200  and  2000  hours  of  flight. 
By  the  time  an  Air  France  Jet  has  flown 

5,000  hours,  an  incredible  200,000  man- 
hours  will  have  been  spent  on  its  care. 

During  this  time,  every  part  has  been 
rigorously  tested  by  expert  technicians, 
using  the  most  delicate  equipment. 
Accurate  records,  showing  the  complete 
life  history  of  every  part,  are  constantly 
examined.  Replacements  are  made 
automatically,  long  before  the  need  for 
such  maintenance  is  ever  apparent. 

Continuous  inspections  and  scientific 

maintenance  are  always  there  behind 
the  scenes.  Smoothing  the  way  every 
moment  for  your  greater  enjoyment 
of  that  world-famous  service  that  is 
France  aloft— Air  France! 

If  you'd  like  to  find  out  more  about  Air 
France  maintenance,  and  the  painstak- 

ing way  each  crew  is  trained,  a  compre- 
hensive booklet  is  yours  for  the  asking. 

WORLD'S    LARGEST  AIRLINE 
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promotion.  Last  year  an  estimated 
242,000  tourists  spent  nearly  $3  million 
in  the  city.  The  two  racing  plants, 
Sodrac  Park  (dogs)  and  Park  Jefferson 
(horses)  draw  an  average  of  3,000 
daily  in  the  racing  season.  Jerry  Col- 

lins, head  of  the  tracks,  said  the  races 
bring  fans  from  wide  areas.  On  a  re- 

cent charity  night  at  the  dog  track 
around  4,000  fans  bet  $135,000  on  the 

dogs,  with  $1,500  going  to  crippled 
children.  South  Dakota  and  Nebraska 
get  important  income  from  racing  taxes 
and  the  tracks  are  credited  with  motel 
development  in  Sioux  City,  which  is  a 

stopping-off  place  for  tourists  en  route 
to  the  Black  Hills. 
Two  colleges  are  located  in  Sioux 

City,  Briar  Cliff  and  Morningside. 
Dr.    Richard    Palmer,  Morningside 

president,  has  promoted  invitations  to 
foreign  students  as  a  friendship  develop- 

er. Bank  clearings  in  the  city  exceed  a 
billion  dollars  a  year.  Local  merchants 

promote  low  prices  on  "Ridiculous  Day" 
and  "Pork  Day,"  big  stimulators  of 
business  in  this  distribution  point.  The 
SAGE  defense  installation  is  a  $100 
million  facility. 

Industry  adds  to  farm  wealth  of  Kansas 

PRODUCTS,  PROCESSING,  SERVICING  MAKES  $4  BILLION  'AGRIBUSINESS' 

The  prairie  winds  that  ripple  the 
vast  Kansas  wheat  fields  into  waving 
panoramas  symbolize  the  heart  of  the 
state's  economic  life.  Yet  the  hum  of 
industry  blends  with  the  roar  of  the 
tractor  in  modem  Kansas. 

Merged  products  of  mill  and  soil  pro- 
vide the  state  with  its  largest  source  of 

income — ^what  Kansans  call  "Agribusi- 
ness." This  is  agricultural-oriented 

activity  that  includes  the  processing  of 
farm  products  and  the  servicing  of 

economic  traits.  Gov.  John  Anderson, 

Jr.,  for  instance,  said,  "Kansas  for  a 
century  was  agricultural;  now  the  dol- 

lar output  of  agriculture  is  exceeded 

by  industry." But  Roy  Freeland,  secretary  of  the 
Kansas  State  Board  of  Agriculture, 

looked  at  it  this  way,  "Kansas  is  the sixth  farm  state  in  the  nation.  Farm 

income  exceeds  $1^/3  billion.  Farming 
and  related  industries  employ  nearly 
two  out  of  every  five  (267,000)  workers 

In  Kansas  the  State  Office  Building 
(foreground)  and  the  State  Capitol 
provide  two  contrasting  architectural 

farmers  with  their  basic  needs. 
While  Kansas  legitimately  hangs  on 

to  its  title  of  "Breadbasket  to  the  Na- 
tion," based  on  its  dominance  in  wheat 

(especially  bread  wheat),  many  out- 
siders are  unaware  of  the  extent  of 

mechanization  west  and  south  of  the 
Missouri  River. 

Measured  in  Billions  ■  Today's  Kan- 
sas is  an  adventure  in  advanced  agricul- 

ture, progressive  industry  and  urbaniza- 
tion. That  part  of  industry  involved  in 

farming,  including  processing  and  dis- 
tribution, can  be  classified  as  Agribusi- 

ness. Put  together  they  comprise  a  $4 
billion  economic  entity. 

Kansans  tend  to  scatter  their  perspec- 

tives when  they   portray  the  state's 
76   (SPECIAL  REPORT:  HEART  OF  AMERICA) 

styles.  The  office  building  was  built 
in  1954  and  houses  most  of  the  de- 

partments of  the  state  government. 

who  are  on  Kansas  payrolls. 

"Then  you  must  remember  that  every 
$1  of  farm  income  generates  $3  worth 

of  activity.  That's  $4  billion  every  year 
in  agricultural  economy.  Since  30%  of 
all  personal  income  received  by  Kansas 
comes  from  agriculture,  IVi  times  the 
next  largest  source,  and  a  total  of  $7 
billion  is  invested  in  the  farming  in- 

dustry, the  last  four  years  have  ex- 
ceeded all  past  years  in  production  and 

income  of  agriculture." 
So  who's  first  in  the  Kansas  economy 

— industry  or  agriculture? 
Actually,  they  both  are.  Gov.  Ander- 

son is  right  when  he  says  the  dollar  out- 
put of  agriculture  is  exceeded  by  in- 

dustry. And  Secretary  Freeland  is  right 

when  he  says  that  personal  income  from 
agriculture  is  far  ahead  of  the  next 
largest  source. 

Minerals  Important  ■  The  dust  bowl 
of  the  1930's  is  now  the  source  of  a 
half-billion  dollars  in  mineral  produc- 

tion every  year.  Crude  oil  is  tops,  near- 

ly $350  million,  and  it's  found  in  80 
counties.  Proven  reserves  run  900  mil- 

lion barrels.  The  gas  output  runs  $70 
million,  sixth  in  the  United  States.  Other 
important  minerals  are  cement,  stone, 
clay,  coal  and  salt.  Gross  income  from 
oil  and  gas  equals  the  revenue  from 
agriculture  and  from  manufacturing. 

Some  of  the  world's  finest  holes  in 
the  ground  are  found  in  the  Hutchinson 
area,  an  hour's  drive  out  of  Wichita 
(see  photo  page  100) ,  where  salt  deposits 
are  mined.  The  holes  are  being  used 
for  storage  of  government  and  business 
records. 

Transportation  facilities  are  improv- 
ing as  the  interstate  highway  systems 

team  up  with  the  Kansas  Turnpike.  Ton- 
nage on  inland  waterways  has  quintu- 

pled in  the  last  few  years,  centered  at 
Kansas  City,  Leavenworth  and  Atchi- 
son. 

A  tour  up  and  down  and  across  Kan- 
sas shows  how  manufacturing  is  grow- 

ing— up  150%  in  a  decade.  Factory 
payrolls  are  an  expanding  source  of 
personal  income  and  now  are  nearly 
one-sixth  of  total  payrolls. 

The  vast  Kansas  landscape  was  first 
bisected  by  white  man  in  1821  when 
William  Becknell  pioneered  a  trail  from 
Missouri  to  Santa  Fe  to  trade  with  the 

Spaniards.  Plodding  horses,  mules  and 
cattle  pounded  this  into  the  Santa  Fe 
Trial.  Then  the  Oregon  Trail  was  blazed 
from  Independence,  along  the  Kaw 
River  to  Nebraska,  and  on  to  the  North- 
west. 

Buffalo  roamed  all  over  the  state  at 

that  time.  One  legend  describes  a  herd 
of  maybe  4  million  animals  covering  an 
area  20  by  50  miles.  Today  a  souvenir 
of  the  buffalo  era  is  found  on  a  Garden 

City  reservation.  Kansas  became  the 
34th  state  Jan.  29,  1861  on  the  eve  of 
the  Civil  War. 

From  cattle  to  farming  to  agribusi- 
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EIGHT  CONSECUTIVE  ARB  AREA  STUDIES  SHOW  KTIV  CH.  4 

FIRST  IN  SIOUXLAND-FALL  '58  THROUGH  SPRING  '62 

Business  in  prosperous  Sioux  City  is  good.  1962  bank  clear- 
ings are  up  48  million  dollars  over  the  first  8  months  of 

1961.  Community  enthusiasm  has  reached  a  new  peak.  In 

1962,  Sioux  City  became  Iowa's  first  All-America  City 
bringing  national  recognition  to  Sioux  City's  progress.  U.  S. 
Department  of  Agriculture  figures  show  Sioux  City  to  be 

the  nation's  third  leading  livestock  market.  Sioux  City  is 

also  the  retail  shopping  center  for  Siouxland's  750,000  resi- 
dents. In  this  important  market  KTIV,  Channel  4  delivers 

the  audience.  EIGHT  consecutive  ARB  area  studies  show 

that  KTIV  is  a  strong  first  in  Siouxland.  Sioux  City  is  an 
important  market  .  .  .  you  can  sell  it  on  KTIV,  Channel  4, 
Sioux  City. 

STATION  AVERAGE 

HOMES  REACHED 

(ARB,  March  '62) 
All  shows  Sunday  through  Saturday 

KTIV  Station  B 

6:00  PM  to   10:00  PM— 44,200  27,500 
10:00   PM   to   Midnight— 21,400  12,400 
6:00    PM   to    Midnight— 36,600  22,700 
9:00  AM  to   Midnight— 24,000  16,900 

More  than  85%  of  the  255,000  Siouxland  homes 
lie  outside  o-f  metropolitan  Sioux  City — empha- 

sizing the  need  for  KTIV,  Channel  4  wide  range 
appeal,  however,  KTIV  assures  .  .  . 
.   .   .   leadership   in   the   Sioux   City   Metro,  too 
Latest  ARB  shows  KTIV  with  a  substantially 
gre.ater  metro  audience  in  the  all  important 
6  PM  to  Midnight  segment  Monday  through 
Friday.  KTIV  has  54%  of  the  listening  audience 
compared  to  46%  for  Sioux  City's  No.  2  station. 

SIOUXLAND'S  TOP  COVERAGE  STATION 
TENTH  AND  GRANDVIEW      SIOUX  CITY.  IOWA 

National  Representatives  Regrional  Representatives 
GEORGE  P.  HOLLINGBERY  COMPANY  HARRY  S.  HYETT  CO.  Minneapolis 
New  York-Chicago-San  Francisco-Los  Angeles  THE  SODERLUND  CO.  Omaha 

Seattle-Detroit-Atlanta  EUGENE  F.  GRAY  CO.  Kansas  City 
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INDUSTRY  ADDS  TO  FARM  WEALTH  OF  KANSAS  continued 

ness  to  a  combination  of  farming  and 

industry — that's  the  economic  story  of Kansas. 

Industry  and  Mining  ■  Kansas  indus- 
try starts  on  the  east  border  at  the  Mis- 

souri River  line  in  Kansas  City,  Kan., 
fans  out  to  the  west  and  south  and  scat- 

ters around  the  mineral  and  milling 
centers  in  the  western  end  of  the  state. 

Wichita  and  Topeka  are  major  manu- 
facturing centers  but  there  are  coal  and 

other  mining  operations  in  the  south- 
eastern corner.  The  vast  open  spaces 

tend  to  give  the  casual  observer  a  wrong 

idea  about  the  state's  industry.  The  air- 
craft plants  in  Wichita,  the  Santa  Fe 

shops  in  Topeka  and  the  auto  assembly 
facilities  in  Kansas  City  are  major  in- 

dustries by  any  economic  yardstick. 
They  are  supported  by  hundreds  of 
other  industries  and  more  appear  every 
day. 

"The  east  keeps  moving  westward," 
Gov.  Anderson  said  "We  have  abundant 
water,  flood  control,  irrigation  dams, 
the  greatest  single  deposit  of  gas  (16 
trillion  cubic  feet)  and  rank  fifth  in 
U.  S.  oil  production.  Next  we  hope  to 
see  processing  of  gas  and  chemicals 

as  in  Texas." 
Networks  of  pipelines  thread  Kansas. 

Road  mileage,  130,000  miles,  is  ex- 
ceeded only  by  Texas.  Recreation  facil- 

The  largest  financial  institution  in 
Kansas  got  that  way  because  of 
broadcast  advertising,  according  to 
Henry  A.  Bubb,  president  of  Capitol 
Federal  Savings,  Topeka. 

"Banks  once  sold  like  a  mortuary," 
he  recalled.  "I  decided  to  sell  bank- 

ing like  coats  and  suits,  starting  on 
WIBW  Topeka  back  in  1950.  Radio 
proved  more  effective  than  newspa- 

pers and  we  haven't  been  off  WIBW 
since  the  beginning." 

Business  boomed.  By  1952  assets 
had  risen  to  $24  million.  Now  (Aug. 

1)  they're  $207  million,  having  gone 
up  $20  million  in  a  year. 
"When  television  came  along, 

Capitol  Federal  tried  WIBW-TV, 
and  we've  never  been  off  it.  The 
broadcast  schedule  has  been  spread 
out  and  now  includes  quarter-hour 
musical  programs  and  spots  on  ra- 

dio. Weather,  programs  and  spots 
are  used  on  television. 

"Savings  come  mostly  from  people 
over  40.  We  reach  them  most  ef- 

fectively with  radio  and  television. 
We  provide  safety,  good  earnings 

and  efficient,  courteous  service." 
Capitol  Federal  was  founded  69 

years  ago.   Its  assets  are  up  9V2 

ities  are  being  developed  to  encourage 
tourism.  With  its  central  position  in 
the  nation,  railroads  intersect  all  over 
the  state. 

Gas  Reserves  ■  Out  in  the  south- 
western corner  of  Kansas  three  helium 

plants  are  extracting  this  useful  solar- 
age  product  from  natural  gas.  Known 
reserves  of  gas  are  described  as  ade- 

quate for  at  least  the  next  30  years.  Two 
petrochemical  schemes  are  projected  in 
the  southwest  corner. 

Average  weekly  earnings  in  Kansas 
are  higher  than  those  in  Massachusetts, 
New  York,  New  Jersey  and  Pennsyl- 

vania, according  to  state  sources.  There's little  labor  trouble,  ascribed  to  the 

theory  that  people  with  a  farm  back- 

ground are  better  workers.  The  "quit 
rate"  is  low  in  industry.  Kansas  has  a 
right-to-work  law  and  bans  the  so- 
called  shop  agency.  Manufacturing  pay- 

rolls increased  153%  in  the  last  decade. 
Kansans  officially  define  agribusiness 

as:  "The  processing  of  agricultural 
products  and  services  to  Kansas 

farmers." 
And  how  does  agribusiness  get  that 

big?  It's  this  way.  At  latest  official 
count  the  agricultural  industry: 

■  Consumes  357,000  tons  of  com- 
mercial fertilizer  ($35  million). 

■  Uses  1  million  tons  of  processed 

times  over  a  decade  ago  and  have 
doubled  since  the  end  of  1958.  More 
than  15,000  loans  are  serviced.  The 
association  is  the  largest  in  the  four- 
state  Federal  Home  Loan  Bank  Dis- 

trict that  includes  Kansas,  Okla- 
homa, Colorado  and  Nebraska.  Its 

modern  home  shares  downtown 
Topeka  dominance  with  the  Capitol, 
state  office  building,  Santa  Fe  and 
several  other  landmarks. 

Kansas  at  a  glance 

Leads  the  U.  S.  in  production 
of  wheat,  flour,  sorghum  silage 
and  bromegrass  seed. 

Second  in  sorghum  grain  and 

forage,  alfalfa  processed,  sweet- 
clover  seed. 

Third  in  alfalfa  seed  produced. 
Fourth  in  rye,  wild  hay,  cattle 

and  calves  on  farms,  cattle  and 
calves  produced. 

Farm  marketing  cash  receipts 
of  $1.32  billion  in  1961. 

Population  (summer  1962)  2,- 
244,000. 

Extensive  transportation  facili- 
ties (second  in  road  mileage  in 

U.  S.),  including  rail  and  pipe- 
line networks;  leader  in  plane  pro- 

duction. 
Vast  mineral  resources. 
Median  personal  income. 

High  living  standards  in  cities 
and  on  farms. 

$600  million-plus  manufactur- 
ing payroUs,  up  150%  in  decade. 

Manufacturing  is  main  stabiliz- 
ing force  in  economy,  with  no 

particular  industry  dominating; 
oil-gas,  farm  and  manufacturing 
income  about  equal. 

Value  added  by  manufacturing 
doubled  in  decade. 

Fifth  state  in  crude  oil  pro- 
duction; largest  U.  S.  gas  field. 

Right-to-work  law,  agency  shop ban. 

Expanding  chemical  industry. 

feed  ($85  miflion)  every  year. 

On  top  of  that: 
■  140,000  units  of  heavy  farm  equip- 

ment and  445,000  trucks,  tractors  and 
autos  use  $70  million  worth  of  oil, 
kerosene  and  gasoline. 

■  Payrolls  of  Kansas  workers  sup- 
plying needs  of  farm  operation  and 

handling  of  farm  products  exceed  $350 
million  annually. 

All  this  is  big  business  in  anybody's 
economy.  It's  big  business  in  Kansas. 

Yet  Kansas  is  fast  becoming  ur- 
banized as  people  move  off  the  farms 

to  cities.  Back  in  1950  fewer  than  half 

the  people  lived  in  cities  of  2,500  or 
over.  It  won't  be  long  until  three  out 
of  every  five  live  in  cities. 

Carl  C.  Nordstrom,  research  director 
of  the  state  Chamber  of  Commerce, 
recalled  that  in  1940  there  were  3>V2 

workers  on  the  farm  for  every  manu- 
facturing worker.  Now  the  ratio  is 

approaching  1  to  1. 
Farm  income  of  $1.3  billion  supports 

related  industries  and  activities  that 
provide  the  materials  for  crop  growing 
and  the  crops  in  turn  are  the  ingredients 

for  processing  industries.    Total  em- 

Broadcasting  built  state's  biggest  bank 
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ployment  in  farming  and  related  in- 
dustries, 267,000  workers,  amounts  to 

three  out  of  ever}'  eight  jobs  in  the 
state. 

Farm  Suppliers  ■  With  its  S7-billion 
farm  industr.^  investment,  Kansas  has 
over  4,000  firms  manufacturing  and 

supplying  products  for  or  from  the 
farm.  In  the  hst.  for  example,  are  765 
grain  mills,  1,500  grain  elevators,  500 
farm  equipment  dealers,  119  meat 

packers,  150  farm  machinery-  manu- facturers, 99  hatcheries,  254  dairy 
processors,  1,000  local  supply  dealers. 
Modem  farming — and  Kansas  farm- 

ing is  large-scale  and  highly  contempo- 
rar}' — requires  vast  complements  of  ma- 

chi'ner>- — SI  billion  worth  (175,000 tractors,  125.000  trucks,  71,500  com- 
bines. 22.500  corn  pickers  and  shellers, 

26,000  pickup  balers,  18,500  field  for- 
age hanesters,  116,300  autos,  16,100 

milking  machines) .  All  this  mechanized 

equipment  keeps  many  thousands  em- 
ployed. 
Now  take  a  look  at  the  processing 

picture — and  it's  an  eye-opener  for 
those  who  get  their  farming  facts  by 
remote  control  in  an  eastern  office. 
Meat  packing  pours  $400  milUon  a 
year  into  the  Kansas  economy  as  more 
than  a  bilhon  pounds  of  red  meat  are 
produced.    Next  is  milling,  a  S200- 

ROHN  TOWERS 

STAND  THE  TEST! 
Heavy  ice  loading,  coupled  with  high 
winds,  is  the  severest  of  all  tests  for  a 
tower.  It  PROVES  sturdiness  and 
sound  engineering.  Below  is  a  ROHN 
Communication  Tower  that  clearly 
withstood  such  a  test. 

For  Towers  That  Can  Stand  Rigorous 
Abuse,  Call  or  Write.  Complete  engineer- 

ing and  erection  service  available. 

ROHN  Manufacturing  Co. 

IP.  O.  Box  2000 Peoria,  Illinois 

"Pioneer  Manufacturer  of 
Towers  of  .\\\  Kinds" REPRESENTATIVES  WORLD-WIDE 
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million  industn,'  turning  out  42  million 
cwt  of  flour  a  year  (3,000  employes). 
Dairy  manufacturing  is  a  S55  million 

industr>-  (4,000  people).  Grain  storage, 
tops  in  the  U.  S.,  has  a  capacity  of  838 
milHon  bushels  (3,000  employes).  Mill 
feed  production,  a  by-product  of  flour 
milling,  brings  in  $25  million,  alfalfa 
dehydrating  adds  S6.5  miUion  and 
hatcheries  gross  S4  million. 

Unlimited  Future  ■  The  oldest  indus- 

try' faces  bright  hopes  for  expansion 
as  the  world  becomes  more  complex, 

Secretar}'  Freeland  said.  ""The  possibili- 
ties for  industrial  expansion  in  Kansas 

are  almost  unhmited,"  he  explained. 
"Take  paper,  for  example.  The  aver- 

age person  uses  400  to  500  pounds  of 
paper  a  year.  By  1975  this  figure  will 
reach  600  pounds.  Two  research  labo- 

ratories are  working  out  ways  of  com- 
bining wheat  with  wood  pulp  in  the 

manufacture  of  paper  and  paper  prod- 
ucts. 

"Kansas  has  the  wheat  and  the  pulp. 
Now  suppose  wheat  were  used  in  }ust 

lOTc  of  the  nation's  paper  supply.  That would  consume  an  entire  Kansas  wheat 
crop  (around  200  million  bushels)  in 

a  year." 

Secretary  Freeland  mentioned  some 
other  new  outlets  for  Kansas  farm  prod- 

ucts. In  the  case  of  wheat,  a  rolled- 
wheat  product  is  being  bought  by  the 
federal  government.  Dried,  cracked 
Redi-Wheat  and  wheat  foods  are 
becoming  popular  and  are  the  basis 
for  a  survival  wafer.  Finally  there  is 
the  widespread  popularity  of  pasta 
products  such  as  macaroni  and  spaghet- 

ti, a  potential  outlet  for  Kansas  wheat 
via  local  processing  plants.  In  south- 

western Kansas  they're  now  growing 
cantaloupes  and  head  lettuce  commer- 

cially, aided  by  irrigation  from  under- 
ground water  supplies.  Turkeys,  pecans 

and  special  equipment  for  processing 
offer  ever-expanding  potentials. 

Study  Problems  ■  The  Kansas  econ- 
omy has  its  less  favorable  aspects,  too.  A 

governor's  committee  is  reviewing  the 
whole  problem  and  will  report  to  the 
legislature  in  Januar}'.  With  its  2,244,- 
000  population  the  state  naturally  can 
consume  only  a  part  of  the  wheat  and 
sorghum  and  minerals  that  come  from 
its  fertile  soU. 

This  points  to  the  advantages  of 
processing  more  of  the  local  raw  ma- 

terials. Some  of  the  cities  are  grow- 
ing swiftly  but  farm  employment  and 

population  are  declining,  a  trend  that's 
apparent  all  over  the  midwest  as  better 
machinery'  and  techniques  reduce  farm 
employment  (down  40,000  in  two  dec- 

ades). Luckily  farm  income  remains 
high. 

The  state  has  a  migration  problem. 
Its  universities  graduate  highly  trained 
young  people  who  promptly  head  for 

WHAT  MARKET  DO  YOU  WANT 
TO  SELL  ON  MAIN  STREET? 
To  reach  Main  Street, 

U.S.A., turn  at  Mutual. 

Whatever  your  market  — teen 

age,  young  marrieds,  execu- tives—you'll find  a  buying 
audience  on  Main  Street, 
U.S.A.  And  v\/ho  owns  Main 

Street?  Mutual  Radio.  With 

453  listenable  affiliates  every- 
where. Pick  your  market 

and  head  for  Main  Street, 
U.S.A.  Check  the  signpost 

and  turn  at  Mutual  Radio. 
LANDMARK:  Mutual  Radio 
delivers  97  of  the  top  100 
Main  Streets  in  America. 

Mutual  Radio  13^ 

A  Service  to  Independent  Stations 
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another  state  for  a  job.  Even  so,  the 

state's  population  increased  by  12% 
during  the  1950-60  decade.  Incidental- 

ly, Kansas  ranks  among  the  top  three 
or  four  states  in  percentage  of  high 
school  graduates  who  take  higher  edu- 
cation. 

Total  nonagricultural  wage  and  salary 
workers  have  risen  from  150,000  to  over 
550,000,  with  more  than  half  employed 
in  manufacturing,  retail  trade  and  gov- 

ernment. A  surprising  fact  is  the  num- 
ber of  government  workers,  exceeding 

the  total  working  in  retail  stores. 

Need  New  Jobs  ■  Kansas  needs  15,- 

000  new  jobs  a  year  and  that's  what 
the  governor's  committee  is  studying. 
The  problem  concerns  49  other  states, 

too,  so  nobody's  hiding  in  shame  in  the wheat  fields  or  salt  mines. 
The  Kansas  Industrial  Development 

Commission,  one  of  the  first  of  its  kind 
in  the  nation,  is  actively  hunting  new  in- 

dustries. "We  have  the  raw  materials, 
transportation,  communications,  water, 
people  willing  to  work — everything  a 
processor  needs,"  said  John  H.  Sticher, 
director  of  the  commission.  "Since  1940 
more  than  1,600  new  industries  have 
moved  into  Kansas  or  have  started  up 
in  the  state.  Manufacturing  employ- 

ment has  increased  more  than  250%, 

contributing  over  $600  million  in  per- 
sonal income." 

But  the  special  study  agency,  known 

officially  as  the  Governor's  Economic 
Development  Committee,  cautions  that 
Kansas  "can  lose  the  economic  race 
unless  it  finds  more  jobs." 

E.  R.  Zook,  committee  chairman, 
said  the  273,000  increase  in  population 
during  the  last  decade  was  offset  by  the 
fact  that  269,000  of  the  total  occurred 

in  only  five  countries.  "Seventy  coun- 
ties lost  population,"  he  pointed  out. 

"We  must  do  more  work  on  process- 
ing and  marketing  our  agricultural 

products  thereby  creating  more  per- 
sonal income  through  the  value  added 

process,"  he  continued.  "We  must  di- 
versify in  agriculture  by  diverting  our 

efforts  into  processing  the  livestock  and 
grains  rather  than  selling  only  the  raw 
materials. 

Need  More  Facts  ■  "We  need  to 
know  more  about  our  competitive  posi- 

tion and  this  can  be  produced  only  by 
research.  It  is  encouraging  to  note  that 
a  new  $500,00  bulgur  processing  plant 
has  been  announced  for  Hutchinson, 
the  result  of  research.  Agricultural  in- 

terests, the  development  commission 
and  private  organizations  must  be  inte- 

grated." And  integration  is  just  what 
the  Zook  committee  hopes  to  bring 
about  when  its  report  is  submitted  to 
the  legislature. 

Mr.  Zook  feels  Kansas  should  do  a 

better  job  of  bringing  in  new  manufac- 
turing employment,  citing  the  record  of 

neighboring  states.    He  described  the 

Kansas  use  tax,  applied  to  equipment 
used  in  manufacturing,  as  a  deterrent 
to  industries  since  many  leading  indus- 

trial states  do  not  have  such  a  tax.  The 

problem  can  be  solved,  he  said,  by  sett- 
ing up  goals  and  targets,  studying  the 

state's  potential  and  adopting  a  realistic 
program    designed    to    improve  its 

position  in  the  national  economic  scene. 
The  trend  toward  the  South,  South- 

west and  West  offers  Kansas  its  chance, 
he  feels.  Kansans  are  being  alerted  to 
the  opportunity  for  economic  expansion 
as  the  dual  farm-industrial  structure 
provides  the  basis  for  unprecedented 

grovnh. 

WICHITA  THRIVING  AIR  CENTER 

Fast-growing  city  builds  two-thirds  of  private 

exec-type  airplanes  and  most  B52  bombers 

The  largest  city  in  the  midwestern 
plains,  between  Kansas  City  and  Den- 

ver, is  one  of  the  nation's  fastest  grow- 
ing industrial  centers.  Air-minded 

Wichita,  producer  of  two-thirds  of 
America's  private-executive  planes  and 
most  of  the  B52  deterrent  bomb- 

ing force,  is  spreading  out  over  the 

including  those  working  on  the  Saturn 
missile  booster  and  the  new  F-III  all- 
service  plane.  The  stakes  in  the  F-III 
are  big — $6.5  billion.  Boeing  is  com- 

peting with  General  Dynamics  for  the 
contract.  In  a  recent  year  Boeing  in 
Wichita  directly  supported  96,000  peo- 

ple who  benefited  from  a  $155  million 

One  of  the  giants  of  Wichita's  aviation 
industry  is  Boeing,  with  a  present  em- 

ployment of  22,000  and  a  payroll 
near  $150  million  annually. 

south-central  Kansas  landscape. 
Local  economists  describe  Wichita  as 

"the  fourth  most  rapid-growing  among 
cities  that  had  at  least  100,000  popula- 

tion in  1950."  Latest  official  popula- 
tion is  254,262  for  the  city  proper, 

342,019  for  the  metropolitan  area  (Sedg- 
wick County).  This  is  a  50%  gain  in 

two  decades  (U.  S.  1960  census  data). 
Every  statistical  inquiry  in  Wichita 

eventually  gets  around  to  aviation. 
Boeing,  Cessna  and  Beech  dominate  the 
scene,  with  a  new  entry  coming  into 

the  private  plane  complex — William  P. 
Lear  Sr.,  noted  West  Coast  manufac- 

turer whose  Swiss-American  Aviation 

Corp.  plans  to  turn  out  a  twin-jet  execu- 
tive plane  selling  under  $500,000.  The 

plant  eventually  is  to  employ  1,200 

persons. Boeing  Busy  ■  Boeing  expects  to  be 
busy  the  next  five  years  rebuilding  near- 

ly 600  B52s  into  combined  high-altitude 
and  hedge-hopping,  missile-launching 
craft.  Currently  22,000  work  at  Boeing, 

payroll. 
The  9,000  employes  at  Cessna  and 

Beech,  about  half  at  each,  produce  mili- 
tary as  weU  as  private  planes.  Cessna 

recently  had  a  reorder  for  T37  twin-jet 
trainers  and  Beech  is  producing  retriev- 

able drone  targets.  Wichita  welcomes 

many  foreign  visitors — 1,200  from  La- 
tin America  yearly — who  come  to 

pick  up  their  new  Beech  and  Cessna 

planes. Interest  runs  high  in  the  F-III.  It's  a 
swift  plane  that  will  feature  retractable 
wings  that  almost  disappear  at  high 

speed. Wichita's  fly-minded  citizens  sched- 
uled their  fourth  annual  airmada  late 

this  month  under  Chamber  of  Com- 
merce auspices,  with  scores  of  planes 

making  a  promotional  jaunt  to  Omaha. 
Plane  making  started  at  Beech  in 

1932.  The  company  gained  fame  with 
its  old  Model  17,  a  staggerwing  cabin 
biplane,  the  Twin  Beech  transport  and 
the  Bonanza.  An  estimated  90%  of  all 
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Jayhawk,  a  strange  bird 

Most  any  night  after  a  bout 
with  a  bottle,  a  loyal  Kansan  is 
apt  to  bust  out  with  a  new  Jay- 
hawk  legend.  To  those  unfamiliar 
with  Kansas  lore,  the  Jayhawk  is 
a  happy,  ugly  bird  of  no  known 
vintage  whose  habits  are  reckless 
and  appearances  difficult  to  docu- 

ment. Generally,  a  Jayhawk  is 
portrayed  as  a  sort  of  storm- 
wafted  pelican. 

This  symbolic,  fictional  bird  is 
a  great  conversation  piece  whose 
ancestry  traces  back  to  the  mis- 

chievous mind  of  a  fun-loving 
native  who  didn't  know  what  he 
was  starting.  A  favorite  tale  is 
the  one  about  a  school  textbook 
that  had  to  be  rewritten  when  the 

Jayhawk  was  described  in  authen- 
tic terms.  In  any  case,  the  Jay- 

hawk helps  Kansans  retain  their 
sense  of  values. 

twin-engine  military  pilots  were  trained 
in  Beechcraft  planes.  The  firm  has 
turned  out  $1.5  billion  worth  of  planes 
—19,000  units. 

Clyde  V.  Cessna,  first  person  to  build 
and  fly  a  plane  between  the  Mississippi 

and  Rockies,  set  up  shop  in  1916.  Mili- 

tary output  has  included  5,000  T-50 
trainers,  3,000  L-19  Bird  Dog  observa- 

tion planes  and  hordes  of  gliders.  It 
claims  the  title  "world's  largest  manu- 

facturer of  business  and  utility  planes." 
Industry  Center  ■  This  is  the  sophis- 

ticated type  of  industry  that  has  blos- 
somed on  the  fertile  Kansas  prairie  at 

the  site  of  a  grass-house  village  built 
during  the  Civil  War  by  the  Wichita 
Indians  after  they  had  been  driven  out 
of  Oklahoma.  In  all  there  are  700  in- 

dustrial firms  employing  117,000  per- 
sons, 43,000  of  them  in  manufacturing. 

Two-thirds  of  Kansas'  industry  is  lo- 
cated in  Sedgwick  County. 

The  industry  is  diversified — refineries, 
grain  products,  grain  storage,  flour  mil- 

ling, livestock  feeding  and  marketing, 
meat  packing,  dairy  and  poultry  proc- 

essing, chemicals,  plastics,  tools  and 

the  world's  largest  broom  corn  market. 
Basic  industries  behind  this  structure 
are  agriculture,  aviation,  petroleum  and 
natural  gas.  With  86  million  bushel 
capacity,  the  city  is  third  in  grain  eleva- 

tors and  fifth  largest  flour  milling  cen- 
ter (7  million  cwt  in  1961).  Manu- 

facturing employment  is  up  3,000  over 
a  year  ago. 

Wichita  is  the  closest  Kansas  market 
to  the  largest  known  gas  reserves  in  the 

nation.  Coleman  Co.  is  the  world's 
largest  manufacturer  of  gasoline  lan- 

terns, employing  1,200  persons. 
Marketing  center  for  an  extensive 

area  of  Kansas  and  Oklahoma,  over  a 
million  head  of  livestock  are  received 
annually  representing  $100  million 
value.  Over  800,000  head  are  processed 
each  year  by  the  six  local  packing  com- 

panies. Cudahy,  the  largest,  employes 
1,200  people. 

Huge  Dam  Planned  ■  The  water  situ- 
ation is  under  control,  they  emphasize 

in  Wichita.  While  the  Little  Arkansas 
river  is  brackish,  there  are  huge  stores 
of  underground  water  and  the  projected 
Cheney  Dam,  a  five-mile  structure,  will 
back  up  the  largest  body  of  water  in 
Kansas. 

Economic  barometers  are  predomin- 
antly on  the  upward  side.  Finance, 

transportation,  utilities,  commerce  and 
industry,  and  employment  are  well  be- 

yond those  a  year  ago.  Bank  debits 
have  risen  from  $2.8  billion  in  1950 

to  $5.4  billion  at  the  end  of  1961,  al- 
most doubled  in  1 1  years. 

McConnell  Air  Force  Base  is  a  $280 

million  industry.  It  employes  1,50&' 
civilian  and  3,300  military  personnel. 
Annual  impact  on  Wichita  is  $31  mil- 

lion. Eight  Titan  missile  bases  are  un- 
der construction  in  that  part  of  the 

state.  They  employ  2,500  persons. 
They'll  cost  $300  million. 

The  cowtown  of  the  1870's  is  now  a 
spanking  clean  city.  Half  of  the  houses 
have  been  built  since  World  War  11,  with 
a  minimum  of  shoddy  structures  along, 
the  wide  streets.  Five  railroads  and  six 
airlines  serve  the  city. 
When  the  heart  of  America  is  dis- 

cussed, Wichita  claims  this  metropolitan 
distinction — no  place  in  the  48  contigu- 

ous states  is  more  than  1,500  miles- 
away. 

TOPEKA  STATE  HUB,  NATION'S  CENTER 

Trading  point  for  23  counties,  state  capital  is  prosperous 

Out  where  the  vast  wheat  fields  have 
already  begun,  the  gently  rolling  Kansas 
landscape  is  interrupted  by  the  indus- 

trial hum  of  the  nation's  most  central 
metropolis. 

Topeka  is  the  political  hub  of  the  No. 
1  wheat-growing  state.  It  is  the  nearest 
Kansas  market  over  100,000  popula- 

tion to  the  conterminous  of  the  contigu- 
ous 48  states,  to  use  the  official  Wash- 

ington gobbledygook  for  Lebanon, 

Kan.,  where  the  nation's  diagonals  in- 
tersect. 

And  there's  another  geographic  claim 
to  fame — the  state's  capital  city  is  lo- 

cated near  the  geodetic  center  of  the 
North  American  Continent. 

The  focal  phenomena  of  Topeka  are 
interesting,  dating  back  a  century  to  the 
dramatic  day  when  the  Santa  Fe  and 
Oregon  trails,  pushing  slowly  toward 
distant  goals,  intersected  in  the  valley 
of  the  Kaw  River.  Or  the  Kansas  River, 

to  the  precisionist.  Take  your  choice — 
Kaw  or  Kansas.  Most  of  the  natives 

prefer  Kaw. 
Kaw  or  Kansas,  the  valley  in  which 

Topeka  sits  traces  a  wide,  verdant  trail 
to  the  airborne  observer  westbound 
from  Kansas  City,  60  miles  east. 

Trade  Center  ■  Of  more  significance 
to  the  media  man  is  the  crass  commer- 

cial side  of  Topeka  and  the  Shawnee 
County  metropolitan  area.  Its  residents 
will  spend  perhaps  $200  million  this 
year,  maybe  more,  at  retail  stores.  The 
city  is  the  center  of  an  11 -county  pri- 

mary trade  area  whose  coffers  are  fed 
by  major  industries  and  agriculture 
operations. 
A  23 -county  area  with  more  than 

500,000  population  gets  much  of  its 
merchandise  out  of  Topeka  warehouses 
and  spends  over  $600  million  at  stores 
and  business  houses. 

Topeka  itself  has  a  population  around 
the  125,000  mark  and  a  metropolitan 
total  of  close  to  150,000. 

The  century-old  crossroads  tradition 
was  spurred  when  the  Atchison,  Topeka 
&  Santa  Fe  railroad  pushed  westward 
and  minimized  the  importance  of  the 
trail  cross.  The  Santa  Fe  kept  moving 
across  the  range  country,  though  it 
never  did  reach  the  city  of  Santa  Fe  it- 

self because  of  political  shenanigans  in 
New  Mexico.  It  took  a  more  friendly 
view  toward  Topeka  and  decided  to 
make  the  Kaw  Valley  metropolis  its 
headquarters. 

Shops  Big  Employer  ■  This  past  sum- 
mer 2,000  employes  were  at  work  in 

the  main  Santa  Fe  shops  and  another 
2,500  were  running  the  railroad  from 
the  headquarters  building  in  downtown 
Topeka.  Aside  from  Forbes  Air  Force 
Base,  with  7,600  military  and  440  civi- 

lian personnel,  the  Santa  Fe  is  Topeka's 
largest  employer  and  the  city  is  enjoy- 

ing the  economic  push  generated  by  a 

$65-milion  capital  expenditure  this  year. 
The  Santa  Fe  payroll  runs  a  nice  $21 
million  a  year. 

Actually  government — federal,  state 
and  local — is  the  largest  employment 
classification,  with  a  total  of  12,200  on 
the  payrolls.  Wholesale  and  retail  trade 
provide  work  for  over  10,200  and  man- 

ufacturing for  6,750. 
Topeka  shares  the  economic  influence 

created  by  a  state  capitol,  especially  one 
located  in  a  large  city.  For  a  reason  its 

civic  spokesmen  didn't  clearly  explain, 
the  city  has  the  dubious  distinction  of 

being  the  Tornado  Capital  of  the  Mid- 
west. However  scanning  of  weather 

charts  shows  no  evidence  of  a  single 
major  tornado  to  justify  the  title.  And 

just  to  rub  it  in,  there's  a  gigantic  mural 
by  famed  John  Steuart  Curry  in  the  Cap- 
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itol  rotunda  that  features  a  formidable 
tornado  without  ascribing  it  to  some 
less  gale-proof  community  no  doubt 
hundreds  of  miles  away  or  at  least  far 
out  in  the  state. 

Well-Known  Names  ■  Out  near  the 
frontier  of  American  industry,  Topeka 
boasts  such  industrial  behemoths  as 
DuPont,  Goodyear  and  Hallmark.  The 
Goodyear  plant  employs  2,800  ($12 
milion  payroll)  making  tires  and  tread 
rubber;  DuPont  has  475  employes  pro- 

ducing cellophane.  Southwestern  Bell 
is  squeezed  into  a  10-story  building  that 
looked  much  too  large  a  decade  ago. 

It's  due  for  an  expansion  project.  The 
big  Fleming  Co.  grocery  headquarters 
is  center  of  587  stores,  $203  million 
sales. 

All  around  are  the  symptoms  of 
growth.  An  urban  renewal  program, 
titled  Keyway,  will  revitalize  a  27-block 
area  between  the  downtown  business 

district,  the  Kaw  (Kansas,  if  you're 
fussy)  River,  new  Interstate  70  and  the 
Kansas  Turnpike  running  from  Kansas 
City  through  Wichita  to  the  Oklahoma 
line.  Three  railroads  have  access — Santa 
Fe,  Rock  Island  and  Missouri  Pacific. 
Among  larger  Topeka  industries  are 

Topeka  Newspaper  Printing  Co.,  250 
employes  and  the  affiliated  Capper  Pub- 

lications, 1,100;  Kansas  Power  &  Light 
Co.,  1,650;  Metal  Products  Div.,  Armco 
Steel,  550. 

The  $21 -million  Veterans  Hospital 

helps  feed  Topeka's  economic  kitty.  It's 
part  of  a  famed  psychiatric  complex 

that  makes  Topeka  undisputed  World's 
Capital  of  Psychiatry.  The  title  is 
based  on  the  renowned  Menninger 
Foundation,  a  non-profit  center  for  re- 

search, training,  treatment  and  preven- 
tion of  mental  ilness. 

World  Center  ■  Impact  of  this  psy- 
chiatric community  is  worldwide,  a 

scientific  effort  to  relieve  emotional  and 

mental  troubles  through  actual  treat- 
ment of  patients  and  the  training  of 

psychiatrists,  psychologists,  social  work- 
ers and  counsellors. 

This  organized  alleviation  of  an  ill- 
ness that  affects  one  out  of  every  10 

Americans  and  fills  over  half  of  all 
hospital  beds  grew  out  of  the  practice 
of  the  late  Dr.  C.  F.  Menninger,  whose 
two  sons — Dr.  Karl  and  Dr.  William — 
have  carried  on  the  work. 

"Direct  expenditures  of  the  founda- 
tion in  fiscal  1962  totaled  $6  million," 

Dr.  Karl  said,  gazing  out  over  a  peace- 
ful country  setting  that  soon  stilled  the 

churning  mind  of  his  questioner.  While 
more  concerned  with  the  easing  of  taut 
emotions  and  mental  disturbances,  he 

agreed  to  give  a  quick  economic  brief- 
ing that  revealed  these  basic  financial 

facts — total  payroll  of  700  employes 
in  the  foundation  and  psychiatric  com- 

munity, $3.5  million;  purchases,  sup- 
plies and  services,  $668,000;  other  ex- 

penditures of  the  center,  $530,000. 
Ills  Costly  to  Nation  ■  Taking  another 

perspective.  Dr.  Karl  said  emotional  ills 
cost  the  nation  $1  billion  in  direct  and 
$3  billion  in  indirect  costs.  The  foun- 

dation is  promoting  psychiatric  educa- 
tion in  industry,  conducting  seminars 

for  top  executives.  It  has  graduated  750 

psychiatrists. 
On  an  average  day  150  outpatients 

and  day  hospital  patients  from  out  of 
town  live  in  Topeka.  The  city  has 
around  200  psychiatrists,  psychologists 

and  others.  The  veterans'  hospital  has 
operating  expenditures  of  $7  million  and 
a  $6  million  annual  payroll.  Topeka 
State  Hospital  was  developed  largely  be- 

cause of  the  foundation;  it  puts  over 
$7  million  into  the  community  every 
year.  Another  local  revenue  source  is 

The  most  frustrated  city  in  Kansas 
is  Kansas  City,  Kansas.  Its  kid  brother 
complex  stems  from  the  numerical  and 
physical  dominance  of  Kansas  City, 
Mo.  (see  Missouri  story,  page  86),  a 
superiority  that  tends  to  conceal  the 
fact  that  it  has  a  population  of  135,000 
(200,000  in  Wyandotte  county)  and  is 
a  major  industrial  center. 

Twelve  railroads  serve  the  city.  Over 

300  major  manufacturing  and  process- 
ing plants  employ  25,300  workers  and 

turn  out  products  worth  $2.5  billion  a 
year.  These  include  meat,  soap,  autos, 
frozen  food,  candy,  chairs,  flour,  rail- 

road cars,  foundry  products  and  fiber- 

glass. The  Kansas  segment  (third  largest  in 
the  state)  of  metropolitan  Kansas  City 
suffers  from  the  constant  jibes  led  by 
Mayor  H.  Roe  Bartle  from  across  the 
Missouri  River.  Yet  this  is  a  city  of 

135,000  telephones,  25  parks,  a  quarter- 
billion  in  bank  deposits  and  280 
churches. 

Auto  Assembly  ■  The  Buick-Olds- 
mobile-Pontiac  assemply  plant  is  lo- 

cated in  the  Fairfax  industrial  district, 

one  of  the  nation's  finer  manufacturing 
parks.  Procter  &  Gamble  and  Colgate 
make  enough  soap  to  give  the  city 
third  rank  in  the  nation.  Armour,  Swift, 

Washburn  U.,  which  is  supported  by 
the  city  of  Topeka. 

This  is  the  sort  of  city  that  is  feeling 
the  westward  push  of  industry  and  fac- 

ing the  wide,  fertile  prairies  reaching  to 
Denver.  Its  bank  deposits  have  doubled 
since  World  War  II  ($88  to  $180  mil- 

lion); Capitol  Federal  Savings  is  the 
state's  biggest  financial  house  (see  page 
78);  population  is  up  over  50%  since 
1950;  building  permits  are  high;  Inter- 

state 70  is  tied  into  a  vast  highway  sys- 
tem including  U.  S.  70  and  74;  fancy 

new  motels  are  going  up;  Goodyear  has 

a  big  new  federal  contract  for  earth- 
mover  tires;  Hallmark  is  cutting  up 
handsome  dividends  among  employes. 

Tomorrow's  Topeka  will  continue  to 
blend  the  economic  rewards  of  industry 
and  agriculture. 

Wilson,  John  Morrell  (Maurer-Neuer 
Div.)  and  others  are  processing  meats, 

giving  it  a  leading  U.  S.  position.  It's 
third  in  flour-milling  capacity  and  pro- 

duction, sixth  in  grain  storage  capacity 
and  the  Santa  Fe  operates  one  of  the 

world's  largest  grain  elevators.  Kansas 
City  Structural  Steel  Co.  is  the  largest 
fabricator  west  of  the  Mississippi. 
Its  stockyards  are  the  second  largest 
in  the  U.  S. 

Salt  Bed  ■  Hutchinson,  fifth  largest 
Kansas  city,  has  a  1962  population  of 
more  than  38,000.  Located  40  miles 
northwest  of  Wichita,  it  once  was  the 
site  of  exploration  for  oil.  Instead  the 
drillers  found  a  salt  bed  4,000  square 
miles  in  size  and  over  300  feet  thick. 
Morton  and  Carey  are  big  salt  processors 
and  the  salt  crop  runs  $4  million  a 

year.  The  city  harbors  the  annual  Kan- 
sas State  Fair  each  September.  It  has 

grain  storage  tanks  and  elevators  that 
extend  for  blocks. 

The  farm  economy  around  Hutchin- 
son totals  $25  million  yearly  and  there 

are  160  industrial  firms.  The  city  is 
home  of  J.  S.  Dillion  &  Sons  food 
chain. 

When  salt  is  taken  out  of  the  big  bed, 

the  space  that's  left  provides  one  of  the 
best  storage  areas  in  the  world  (see 

CASH  RECEIPTS  FROM  FARM  MARKETINGS 

1961 ($1,000) 
1960  ($1,000) Crops 

Livestock Total 

Crops 

Livestock Total 

Iowa 584,408 1,957,433 2,541,841 546,496 1,942,458 2,488,954 Kansas 658,835 683,195 1,342,030 
611,927 605,127 1,217,054 

Missouri 394,826 733,925 1,128,751 397,017 712,596 1,109,613 
Nebraska 463,588 798,212 1,261,800 445,446 766,754 1,212,200 
Source:   U.  S.  Dept.  of  Agriculture 

Smaller  cities  important  in  Kansas  economy 

INDUSTRY,  ARMED  FORCES  CAMPS,  FARMING  CONTRIBUTE 

84   (SPECIAL  REPORT:  HEART  OF  AMERICA) BROADCASTING,  September  24,  1962 



KANSAS  BROADCASTING  SYSTEM 

SELLS  KANSAS 

OVER  1,202,600  PEOPLE 

KWHT-TV 

(§)  GOODLAND 

KAYS-TV 

(§)  HAYS 

314,600 

__TV  HOMES L-ln 

$2,225,301,000 

csr 

KTVH-TV 

CONTACT LAIR   TELEVISION  ASSOCIATES .Vrtdojiai  Representatives 

BROADCASTING,  September  24,  1962 

85 



story,  photo  page  100). 
Lawrence,  34,000,  is  one  of  the  old- 
est Kansas  cities.  It  is  home  of  Kansas 

U.,  9,500  students,  and  Haskell  Institute, 

largest  federal  Indian  school.  Both  in- 
stitutions are  important  figures  in  the 

economy.  The  city  is  about  midway 
between  Kansas  City  and  Topeka,  feel- 

ing the  metropolitan  influence  of  both. 
Manhattan,  25,000,  another  education- 

al center,  is  the  home  of  Kansas  State 
U.,  with  8,000  student  enrollment. 
Famed  Fort  Riley,  SAC  and  infantry 
base,  has  a  $70  million  military  and 

$6.5  million  civilian  payroll.  The  base's 
economic  influence  exceeds  $100  mil- 

lion a  year.  Hallmark  has  tripled  the 
size  of  its  greeting  card  plant. 

Hays,  about  13,000  population,  has 
long  outgrown  its  cowtown  fame  and 
is  now  an  educational,  agriculture  and 
oil  community  as  well  as  base  for  a 
famed  dryland  experiment  station.  Kan- 

sas State  U.  and  the  U.  S.  Dept  of  Agri- 
culture maintain  the  station,  one  of  the 

world's  largest.  Educational  institutions 
include  Fort  Hays  State  College  with 

a  notable  museum,  St.  Joseph's  Military 
Academy  and  Kansas  State  College. 

Fourth  City  ■  Salina  is  Kansas'  fourth 
largest  city,  with  a  1962  mid-summer 
population  of  47,300  (54,600  in  Saline 
County).  The  Schilling  Air  Force  com- 

plex includes  12  Atlas  ICBM  launching 
sites  (50-mile  radius). 

The  city  is  fifth  in  flour  production 
capacity  in  the  U.  S.  and  second  in 
Kansas.  Saline  County  wheat  produc- 

tion was  3.4  miUion  bushels  last  year. 
Wheat  storage  capacity  is  60  million 
bushels.  Kansas  Wesleyan  U.  and 
Marymount  College  are  located  in  the 
city.  Over  100  industrial  firms  employ 

The  Menninger  Foundation  in  Topeka, 
Kansas,  is  world  famous.  This  is  the 

an  average  of  12,000  persons. 
Great  Bend,  18,000  (7,000  in  1940), 

blends  petroleum  and  wheat  in  impor- 
tant amounts.  In  the  Oklahoma  City 

manner.  Great  Bend  has  an  oil  well  in 
the  city  park.  The  combination  is 
unbeatable — wheat  on  top  of  the  ground 
and  oil  underneath.  Barton  County 
leads  Kansas  in  oil  production.  Nearby 
is  Cheyenne  Bottoms,  with  a  large  lake 
that  serves  as  a  wildlife  refuge.  Pawnee 
Rock  reeks  with  lore  of  the  Wild  West. 

It's  a  half-dozen  miles  southwest  on 
the  old  Santa  Fe  trail — a  jutting  red 
sandstone  cliff. 

Coffey ville,  18,000,  depends  mainly 
on  oil,  aviation  products,  flour,  rail- 

road shops,  smelters,  livestock  and 
foundries.  Continental  Can  employs  400 
in  aviation   and   missile  components. 

main  building  to  which  mental  pa- 
tients are  brought  from  all  regions. 

Ozark  Smelting  &  Mining  Co.  makes 

paint  pigments  and  chemicals. 
Other  Kansas  markets  include  Abi- 

lene, 7,000,  home  of  the  Eisenhower 
Museum;  Atchison,  13,000,  with  Rock- 

well Mfg.  Co.  and  other  industries; 
Dodge  City,  14,000,  with  its  Uvestock 
and  agricultural  trading  center  plus 
Boot  HiU  and  other  cowtown  sightsee- 

ing lures;  Emporia,  19,000,  once  famed 
as  the  home  of  William  Allen  White, 
noted  editor;  Leavenworth,  23,000,  site 
of  federal  institutions  ($32  miUion  pay- 

roll at  Ft.  Leavenworth),  and  assorted 
industries;  Liberal,  14,500,  booming 
perimeter  town  in  natural  gas  and  oil 
field;  Olathe,  10,500,  another  boom 
town,  with  a  Navy  air  base  ($3.5  mil- 

lion payroll)  and  Delco  Remy  battery 

plant. 

fVlanufacturing  makes  Missouri  rich 

BUT  FARMING  AND  MINING  ADD  IMPORTANT  CONTRIBUTIONS  TO  ECONOMY 

The  foremost  economic  entity  in  the 
four-state  Heart-of-America  is  built  on 
topographic  blessings  enjoyed  by  few 
areas. 

Missouri's  evolution  into  a  transpor- 
tation and  distribution  center  was  in- 

evitable. On  its  eastern  boundary  the 
Mississippi  River  is  joined  at  the  half- 

way mark  by  the  Missouri;  at  the 
southeastern  Bootheel  the  Ohio  River 

joins  the  nation's  mightiest  stream. From  St.  Louis  the  Missouri  bisects 

the  state,  east  to  west,  then  does  an 
elbow  turn  at  Kansas  City  toward  its 
headwaters  in  the  far  northwest. 

The  march  of  America  moved  by 
land  and  water  to  Missouri,  and  then 
on  toward  the  Rockies  by  the  Oregon, 
Santa  Fe  and  other  trails.  This  mid- 
western  state  was  admitted  to  the  union 

as  far  back  as  1821,  aided  by  its  facili- 
ties for  commerce,  farming  and  manu- facturing. 

The  land  that  sired  the  distingished 
Mark  Twain,  and  Harry  S.  Truman  as 
well  as  the  notorious  James  Boys  of 
19th  century  fame,  and  now  has  4.4 
million  residents,  offers  scenic  delights 

for  tourists  who  spend  over  $700  mil- 
lion a  year  gazing  over  the  Ozarks, 

fishing  in  its  lakes,  springs  and  rivers, 
and  basking  in  the  sunny  greenery. 

Many  explore  the  vast  caverns  that 

1962  Production  of  Principal  Crops 

(U.  S.  Dept.  of  Agriculture  September  data) 
Winter 

Corn Wheat Oats 
Soybeans Sorghum 

(000,000 (000,000 (000,000 (000,000 (000,000 

Barley 

Rye 
bu.) bu.) bu.) bu.) bu.) 

(000  bu.) (000  bu.) 
Iowa 744 2.25 131 98.7 

1.06 
468 

Ill 
Kansas 61 208.8 

95 
14.7 

117.9 14,364 
2,832 Missouri 151 26.1 9.8 57 7.2 2,835 648 

Nebraska 287 53.0 30.0 8.6 88.4 
4,100 

3,300 
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Absolutely! 

According  to  52 

consecutive  Nielsens,  the 

number  1  station 

inSt.LouisisKMOX-TV, 

Channel  4. . .  a  record 

unbroken  since  the  station's 

3rd  month  of  operation ! 

CBS  Owned  KMOX-TV,  Channel  4  in  St.  Louis 

Represented  by  CTS  National  Sales  . 



once  provided  havens  for  Jesse  James 
and  his  cohorts. 

Mountains  and  Plains  ■  Highway, 
river  and  air  perspectives  reveal  a 
blending  of  mountains,  rolling  hills  and 
plains.  At  strategic  spots  appear  tv^'o 
major  metropolitan  centers,  St.  Louis 
and  Kansas  City,  the  booming  Spring- 

field market  and  such  busy  communi- 
ties as  St.  Joseph,  Joplin,  Cape  Girar- 

deau, Jefferson  City  and  others. 
Less  renowned  is  the  fascinating 

Bootheel  delta,  a  seven-county  prong 
that  juts  along  the  Mississippi  in  the 
Southeast.  It  spreads  from  the  con- 

fluence of  the  Mississippi  and  Ohio 
rivers,  harboring  deep  and  incredibly 
fertile  silt  eroded  off  farms  to  the  north 
and  west.  Climate  is  mild  enough  to 
permit  two  crops  a  year.  Long-staple 
cotton,  melons,  sweet  potatoes,  soy- 

beans and  peaches  come  out  of  this 
flatland,  an  area  of  bavous,  lakes  and 
canals.  Once  dependent  on  itinerant 
labor,  the  Bootheel  now  has  been  au- 

tomated and  most  of  the  sharecroppers 
have  moved  out. 

Manufacturing  is  the  most  import- 
ant source  of  income  in  modern  Mis- 

souri, employing  385,000  workers.  Ag- 
riculture, too,  is  a  major  income  source. 

Workers  Important  ■  Missouri's  fac- 
tory employes  are  especially  important 

to  those  who  would  probe  the  state's 
market  potential.  In  the  last  10  year's 
the  buying  power  of  factory  workers 
has  increased  40%  on  a  per  capita 
basis.  In  May  of  this  year  the  weekly 
take-home  pay  of  factory  workers 
averaged  $79.21  compared  to  $49.99 
in  1952,  according  to  the  Missouri  Di- 

vision of  Employment  Security.  This 
pay  is  what  remains  after  federal,  state 
and  social  security  taxes  have  been  de- 

ducted from  the  pay  envelope. 
Highest  paid  of  the  manufacturing 

classes  are  the  55,800  transportation 
equipment  workers,  where  the  average 
weekly  earnings  are  $120.78. 

The  wonders  of  the  missile  age  bear 
a  strong  Missouri  influence.  McDonnell 

Aircraft  in  St.  Louis,  where  this  nation's 

Two  landmarks  for  the  ages  in  St. 
Louis  and  Kansas  City.  The  St.  Louis 
Gateway  to  the  West  arch,  630  feet 
high,  will  be  compelted  in  1964  as 
part  of  a  major  river-front  rebuilding 
project.  It's  called  the  Jefferson  Na- 

tional Expansion  Memorial.  Founda- 
tions already  have  been  dug.  A  fa- 

miliar sight  in  Kansas  City  is  the 
Liberty  Memorial  honoring  World  War 
II  veterans.  It  is  located  south  of  the 
main  business  district. 

sions  of  existing  industries. 
Missouri  is  a  very  socialble  state  for 

new  industries.  Its  laws  and  constitu- 
tion have  been  revised  to  throw  out  the 

welcome  mat.  Cities,  through  bond 
issues,  can  set  up  factories  and  tax  laws 
are  attractive.  So  a  site-hunting  indus- 

try can  set  up  business  without  a  major 
investment  in  plant  or  equipment,  with- 

out real  estate  taxes  and  free  from  sales 
or  use  taxes  on  equipment. 

Business  has  been  looking  up  in  most 
lines  this  year.  The  first  half  of  1962 
set  a  number  of  alltime  records.  Bank 
debits  and  electricity  sales,  two  favor- 

ite barometers,  were  at  peaks  in  the 
spring.  Jobs  opened  in  machinery, 
transportation  equipment,  apparel  and 
government  activities.  A  new  high  in 
personal  income  was  set  in  1961  (see 
tables  page  60,  68). 

Other  Employment  ■  Missouri's  non- 
agricultural  employment  breaks  up  into 
949,200  nonmanufacturing  and  385,000 
manufacturing   employes.  Nonmanu- 

facturing employment  looks  like  this: 
Transportation,  utilities  114,000 
Wholesale-retail  trade  301,800 
Finance,  insurance,  real 
estate  71,400 
Services,  miscellaneous  189,700 
Government  202,500 
In  the  manufacturing  group  durable 

orbiting  vehicles  are  put  together,  is 
spending  $21  million  on  new  facilities 
and  a  space  center  (see  St.  Louis,  page 
90).  And  St.  Louis-Kansas  City  auto 
assembly  plants  are  having  a  big  year. 

Other  Growth  ■  Other  industries  are 
expanding  in  Missouri.  Last  year  118 
new  manufacturers  opened  plants  rep- 

resenting 17  of  the  20  major  manufac- 
turing types.  In  addition  157  estab- 

lished plants  expanded.  They  included 
such  growth  industries  as  chemicals, 

apparel,  leather,  transportation  equip- 
ment and  food  processors.  A  lot  of 

heavy  industry  has  been  added  in  re- 
cent years  to  the  basic  soft-goods 

plants.  Kansas  City  leads  the  state  in 
new  industries;  St.  Louis  heads  expan- 

goods  employ  191,300  persons  includ- 

ing: 

Transportation  equip.  54,800 
Electrical  machinery  25,600 
Machinery  (except  elec.)  24,900 
Fabricated  metal  23,900 
Stone,  clay,  glass  13,600 
Ordnance  etc.  18,600 
Leather  34,100 

That's  the  basic  industrial  picture  in 
Missouri,  the  most  highly  industrial- 

ized state  in  the  Heart-of-the-Nation 
area. 
Though  industry  is  the  leading 

source  of  income  in  Missouri,  the  state 

regards  agriculture  as  a  billion-dollar- 
plus  asset.  With  mechanization  and 

increased  yields,  the  state's  farms  re- 
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BUILDINGw.TH 

ST.  LOUIS 

Enthusiasm,  vitality,  money  and  con- 
fidence are  needed  to  keep  an  area  apace 

with  its  destinj'  as  a  market. 
Those  attributes,  and  more,  are  readily 

apparent  in  the  St.  Louis  area,  largest 
industrial  market  in  the  West  North  Cen- 

tral Region.  Evidences  of  progress  and 
growth  are  everywhere!  New  expressways, 
industrial  parks  and  utility  expansion  are 
part  of  the  picture. 

1961  saw  the  completion  of  206  expan- 
sion projects  representing  investments  of 

$254  million.  The  $250  million  Mill  Creek 
project,  largest  urban  redevelopment  in 
the  U.  S.;  the  spectacular  $89  million 
stadium  project;  the  $17  million  Plaza 
Square  development;  the  $80  million 
Kosciusko  project;  the  $40  million  Mansion 
House  Center;  the  $30  million  Jefferson 
National  Expansion  Memorial-all  are  now 
moving  to  completion  among  many  more. 

In  close  proximity  is  the  $40  million 
Pea  Ridge  installation  for  extracting  an 
estimated  100  million  tons  of  iron  ore. 
Here,  too,  is  the  only  area  in  the  nation 
producing  six  basic  metals  —  iron,  lead, 
zinc,  copper,  aluminum  and  magnesium. 
As  part  of  the  expansion  spirit,  an 

expression  of  the  confidence  and  evidence 
of  the  progress,  KSD-TV  and  KSD-Radio 
expect  soon  to  move  into  their  new  quarters. 

It  will  pay  you  to  re-evaluate  the 
St.  Louis  market — the  home  of  3,000  plants 
and  2  million  people.  Write  or  call 
KSD-TV  or  KSD-Radio.  They  are  ready 
to  work  with  vou. 

KSD-TV  and 
KSD-Radio  studios 

and  offices,  involving 
an  expenditure  of 
$1.5  million,  will 
occupy  more  than 

35,000  square  feet 
on  the  first  two  floors 

of  a  four-story  building 
in  downtown 

St.  Louis. 



ported  cash  receipts  from  marketings  of 
$1.13  billion  last  year. 

With  a  little  help  from  an  electronic 
computer,  the  farm  influence  becomes 
even  more  important.  Expenditures 
for  feed,  machinery,  petroleum  prod- 

ucts, seed  and  fertilizer  run  around 
$550  million  a  year.  If  processing  of 
farm  products  is  piled  on  top  of  that, 
the  figure  becomes  enormous. 

FeM'er  Farmers  ■  As  in  other  rural 
areas  the  size  and  yield  of  farms  have 
increased  in  recent  years  and  the  num- 

ber of  farmers  has  declined.  In  1940 
there  were  256,000  farms;  now  there 
are  around  160,000;  the  average  size 
is  about  200  acres.  Agriculture  em- 

ploys 150,000  persons.  The  number 
keeps  declining.  Down  in  the  Bootheel 
last  year  350,000  man-weeks  of  work 
were  performed  by  machine,  pushing 
out  more  of  the  disappearing  share- 

croppers and  hoe-wielders  in  the  cot- 
ton fields.  The  cotton  crop  brings  in 

around  $100  million  a  year. 
The  men  who  controlled  weeds  are 

being  replaced  by  spraying  devices. 
Tractors,  combines,  cotton  pickers  and 
trucks  have  driven  out  40,000  workers. 
Only  one  man  is  needed  for  each  200 
Bootheel  acres. 

Corn  is  the  main  Missouri  crop 
About  all  the  corn  raised  is  fed  to  live- 

stock, which  provided  $734  million  in 
Kansas  City  steaks,  Missouri  hams, 
pork  chops  and  other  meat  products  in 
1961.  Other  important  farm  products 
are  grain  sorghum,  soybeans,  broilers, 
turkeys,  tobacco,  wheat,  potatoes,  hay, 
oats,  and  fruit.  Some  sugar  beet  experi- 

ments have  been  conducted  in  the  delta 

but  they  haven't  shown  any  promising 
signs  thus  far. 

Besides  industry  and  farming,  Mis- 

Barge  traffic  on  the  Mississippi  has 
been  a  familiar  sight  since  early  days. 
It  plays  an  important  part  in  the  move- 

ment of  coal  and  ore  in  the  area. 

souri  has  important  mineral  resources 
and  forests.  The  state  leads  the  na- 

tion in  lead  production.  An  exciting 
new  development  centers  around  iron 
ore.  First  mined  and  smelted  in  1815. 
there  now  is  an  iron  revival  in  Mis- 

souri. Production  of  ore  on  a  major 
basis  will  start  next  year  at  the  Pea 
Ridge  field  and  another  at  nearby 
Bourbon  shows  promise.  The  deposits 
are  estimated  at  200  million  tons. 

In  optimistic  moments  Missourans 
dream  about  another  Ruhr  or  Pitts- 

burgh. These  may  be  fantasies,  or  they 
may  give  the  midwestern  state  the  basis 

for  an  important  new  industry.  It's  a 
bit  soon  to  make  flat  predictions.  Other 

A  westbound  motorist  heading  over 
a  long  Mississippi  River  bridge  toward 
St.  Louis  is  apt  to  wonder  when  the 
earthquake  hit  the  city.  A  quick  in- 

vestigation will  show  that  100  blocks 
are  being  torn  down  because  St.  Louis 
is  remaking  its  river  front  and  large 
downtown  areas  in  anticipation  of  its 
third  civic  century. 

The  new  and  improved  St.  Louis  will 
be  well  along  by  the  time  of  its  200th 
anniversary  in  1964.  The  celebration 

will  feature  a  billion  dollar's  worth  of 
new  frontage,  expressways,  utility 
plants,  apartments,  industrial  centers, 
stadium  and  other  civic  improvements 
that  are  currently  under  way  or  about 
to  get  started. 

Western  Gateway  ■  On  the  river  front 
a  630-foot  steel  arch,  Jefferson  Nation- 

al Expansion  Memorial,  will  symbolize 
the  Gateway  to  the  West,  which  is  what 
St.  Louis  started  out  to  be  when  Pierre 

minerals  include  coal,  a  $12  million 
item,  and  zinc. 

Missouri  has  made  outstanding  prog- 

ress but  it  isn't  satisfied.  Lester  E.  Cox, 
chairman  of  the  Commerce  &  Indus- 

trial Development  Commission,  said 
new  emphasis  is  been  placed  on  the 

drive  to  attract  industry.  "We  are  in  a 
state  of  constructive  discontent,"  said the  somewhat  discontented  chairman. 

"We  have  terrain,  soils,  weather,  min- 
erals, two  big  rivers,  two  big  cities  at 

opposite  ends  of  the  state  and  import- 
ant markets  in  all  directions." 

"Once  we  were  known  as  Mother  of 
the  West,"  Mr.  Cox  recalled.  The  com.- 
mission's  new  motto:  "Mighty  Mo  is 

On  the  Go." 

Laclede  and  a  group  of  intrepid  ex- 
plorers picked  the  site  back  in  1764. 

Foundations  have  been  dug  for  the  arch. 

St.  Louis  just  couldn't  help  growing. 
It  had  160,000  people  just  before  the 
Civil  War.  They  were  attracted  by  the 

double  river  junction — the  confluences 
of  the  Missouri  and  Illinois  with  the 

Mississippi,  by  the  rail  facilities  and  by 

the  city's  obvious  advantages  as  a  dis- 
tribution point  and  commercial  center. 

Today  metropolitan  St.  Louis  reaches 
out  into  Missouri  and  Illinois,  with  an 
August  1962  population  of  2.2  million. 
It  has  diversified  industry,  18  railroad 

trunk  lines  (world's  No.  2  rail  center), 
serves  as  an  important  trucking  city 
(No.  2  in  the  U.  S.),  ties  into  13,500 

miles  of  navigable  waterways  connect- 
ing 29  major  industrial  centers  in  20 

states,  has  seven  major  airlines  that 
feed  into  Lambert-St.  Louis  municipal 
airport  and  is  focal  point  for  a  network 

Anheuser  Busch's  famous  team  of  Louis  parade,  reminding  all  that  the 
Clydesdales  takes  part  in  every  St.    city  is  the  home  of  the  brewery. 

ST.  LOUIS  GETS  FACE  LIFTING 

Billion  dollar's  worth  of  new  frontage,  highways, 

and  plants  will  feature  200th  anniversary  in  1964 
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big  voice 

withL  big  tilings  to  say.  That's  "Tlie  Voice  of 

St.  Louis."  It  commands  attention  with  big  pro- 

grams. "At  Yom-  Service,**  the  trend- setting  talk 
format.  Debates,  documentaries,  editorials. 

A  balanced  blend  of  news,  sports,  music,  talk  and 

CBS  Radio  Network  features.  It's  a  big  factor  in 

the  lives  of  families  in  wmm^^  p 

America's  heartland.  XVXi^^^ii2^ Big  in  their  buying  __  ^  ft 

decisions,  too.  There's  ■  ̂   V  ff^  ̂   o 

no  bigger  voice  in  ̂ ™  "  ^ 

Mid- America  t ha n-.^ITHE  VOICE  OF  ST.LOUIS" 

KMOX  Radio  is  a  CBS  ovmed  station  represented  nationally  by  CBS  Radio  Spot  Sales 
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Monsanto  Chemical  Company's  world 
headquarters  in  suburban  St.  Louis 
is  laid  out  like  a  modern  university. 

Headquarters  of  each  of  Monsanto's 

seven  divisions  is  housed  in  the  build- 
ings in  the  foreground.  In  the  back- 

ground is  Monsanto's  multi-million- dollar  research  center. 

of  modern  expressways. 
Over  3,000  industries  provide  work 

for  250,000  factory  workers.  Fourteen 
plants  have  more  than  4,000  employes, 
18  have  2,000  to  4,000  and  32  have 

1,000  to  2,000.  Last  year  the  industrial- 
commercial  expansion  program  reached 
$254  million,  since  1950  it  has 
amounted  to  $2.67  billion. 

This  is  the  city — ninth  manufactur- 
ing center  of  the  U.  S. — that  was  known 

two  decades  by  the  slogan,  "First  in 
shoes,  first  in  booze  and  last  in  the 

American  League."  It's  still  high  in 
shoes  and  beer  but  no  longer  is  repre- 

sented in  the  American  League. 
Anheuser-Busch  and  Falstaff  maintain 

the  city's  fame  on  behalf  of  their  beers. 
Space  Age  Factories  ■  Largest  St. 

Louis  employer — and  Missouri,  too — 
is  renowned  McDonnell  Aircraft  where 
the  Mercury  missiles  have  been  put 
together.  Next  to  come  will  be  Gemini 
and  Apollo  space  craft  where  solar 
rendevous  and  eventually  the  moon  are 
targets.  Some  24,500  are  employed  at 
McDonnell,  working  on  missiles,  the 
Phantom  military  plane  and  assorted 
other  means  of  exotic  transport. 

The  plant  was  started  in  1939  by 
James  S.  McDonnell  Jr.  In  1940  it  had 
57  employes  and  lost  nearly  $4,000. 
Now  the  company  has  a  $153  million 
payroll,  mostly  in  the  St.  Louis  metro- 

politan area.  Many  of  the  employes  are 
engineers  and  scientists.  Counting  rent, 

light,  heat,  materials,  services  and  con- 
struction the  company  has  a  billion- 

dollar  annual  impact  on  St.  Louis.  It 
has  165  direct  suppliers,  hundreds  of 
other    suppliers    and  subcontractors. 
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Missouri  at  a  glance 

Population  4,400,000  (summer 1962). 

Nonagricultural  employment  1,- 
450,000;  agriculture  145,000; 
400,000  employed  in  manufactur- ing. 

Eighth  in  U.  S.  in  farm  income 
from  marketings,  $1.13  billion  in 
1961. 

Total  personal  income  1961 
(civilian)  $9.87  bilHon,  double 
1949  income. 

Manufacturing  in  main  per- 
sonal income  source.  $2.1  billion 

in  1961. 

Wholesale  and  retail  trade  ac- 
count for  $1.66  billion  personal 

income. 

Top  lead-producing  state  for 
half-century;  extensive  deposits  of 
other  minerals. 

Waterway  links  via  Mississippi 
and  Missouri  barge  channels; 

these  are  nation's  two  largest rivers. 

One  out  of  five  major  indus- 
trial corporations  has  headquar- 

ters or  branch  plant  in  state. 
Center  of  rail,  highway  and  air 

transport. 

Outstanding  outdoor  recreation- al facilities. 

Only  state  between  population 
center  and  geographical  center  of 
contiguous  48  states. 

Favorable  tax  structure  for  in- dustry. 

Sales  totaled  $390.7  miUion  last  fiscal 

year.  The  backlog  exceeds  $300  mil- 
lion, with  a  lot  of  contracts  in  the 

negotiation  stage. 

These  13  plants  are  in  the  4,000- 
and-up  employe  group:  Southwestern 
Bell  Telephone  7,000;  Monsanto  Chem- 

ical 7,000;  Missouri  Pacific  Railroad 
6,000;  Famous-Barr  stores  6,000;  Wag- 

ner Electric  5,500;  Olin-Mathieson 
Chemical  5,300;  Union  Electric  5,100; 
Universal  Match  5,000;  Emerson  Elec- 

tric 5,000;  Anheuser-Busch  5,000;  Gran- 
ite City  Steel  5,000;  International  Shoe 

4,000;  Chrysler  4,000. 
Growth  Symbol  ■  The  scars  of  growth 

that  soon  will  be  symbols  of  progress 
are  found  all  over  the  city  itself  and 
out  into  the  Missouri  and  Illinois  sub- 

urbs. Right  in  midtown  the  huge  Mill 
Creek  Valley  development  will  harbor 
residential,  commercial  and  industrial 
facilities.  The  $89  miUion  sports  sta- 

dium is  due  to  have  a  $40  million 
neighbor,  the  Mansion  House  center. 
An  industrial  park  at  the  confluence  of 
the  Mississippi  and  Missouri  will  pro- 

vide 5,000  accessible  acres  for  industry. 
The  building  spurt  is  seen  all  around. 
Out  Lindell  Blvd.  between  the  down- 

town and  Clayton,  Mo.,  two  new  hotels 
are  in  the  works  and  two  more  are 

projected  in  mid-city. 
Some  50  miles  away  the  new  iron 

ore  development  in  the  Pea  Ridge- 
Bourbon  area  has  caught  the  eye  of  St. 

Louis'  industrial  leaders.  They  talk 
hopefuUy  of  the  possibility  of  an  Amer- 

ican Ruhr  or  second  Pittsburgh,  built 

around  ore  and  processing.  With  trans- 
portation, coal,  water  and  central  loca- 

tion the  city  figures  it's  the  logical  place 
for  an  iron  and  steel  industry. 
Two  large  breweries  are  major  St. 

Louis  employers.  Eberhard  Anheuser 
started  the  Anheuser-Busch  empire  of 
malt  back  in  1852.  Now  the  St.  Louis 

plant  alone,  5,000  employes,  has  a  ship- 
ping capacity  of  7  million  bbls.  a  year. 

National  sales  of  the  company  are  $400 
million  from  its  four  plants.  Besides 
No.  1  U.  S.  rank  in  beer  output,  An- 

heuser-Busch produces  yeast,  frozen 
eggs,  corn  syrup,  com  oil  and  other 
items.  It  buys  $36  miUion  worth  of 
farm  products  every  year  and  owns  the 
St.  Louis  Cardinals  baseball  club.  The 
promotion  and  advertising  budget,  with 
heavy  emphasis  on  radio  and  tv,  is  said 
to  run  around  $20  million  a  year. 

Falstaff  Too  ■  Falstaff  Brewing  Corp., 
fourth  nationally  by  volume,  says  its 
Falstaff  brand  is  the  third  largest  in 
the  industry.  Sales  are  estimated  around 
$165  million  annually,  or  5  million 
barrels.  Combined  promotion,  point-of- 
sale  and  advertising  are  close  to  the 
Anheuser-Busch  figure,  including  em- 

phasis on  sports  broadcasts. 
After  the  annual  slowdown  for 

change  of  models  the  St.  Louis  auto- 
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The  wedding  of  the  waters 

Do  weddings  make  you  cry? 
Eons  ago,  two  rivers  were  married.  The  ceremony 
joined  the  mighty  Mississippi  and  the  also-mighty 
Missouri. 
Nobody  cried.  Nobody  laughed. 
Nobody  even  showed. 
Someone  built  St.  Louis  there  —  and  everybody 

showed,  making  it  the  eighth  largest  market  in  the 
country.  Things  have  been  happening  at  that  site 
ever  since. 
If  you  want  to  sell  them  something,  tell  them  about 
it  on  Radio  WIL.  Everybody  in  St.  Louis  listens 
to  WIL,  except  w-hen  attending  weddings. 
Weddings  always  make  us  cry. 

WIL/ST  LOUIS 

WIL/St.  Louis  IN  TEMPO  WITH  THE  TIMES 

wRiT/MiiwauKee        THE  BALABAN  STATIONS John  F.  Box,  Jr.,  Managing  Director 
K-BOX/Dallas         Represented  by  Robert  E.  Eastman  &  Co.,  Inc. 
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BULLETIN 

Dateline : 

KANSAS  CITY 

Biggest 

Development 

on  the 

K.  C.  Scene 

since  the 

beefsteak! 

KUDL  is  now 

5000  watts . . . 

and  full-time, 

too ! 

(And  YOU  know 

what  THAT 

means ! ) 

KUDL 

Irv  Schwartz  Adam  Young,  Inc. 
V.P.  &  Gen.  Mgr.       Mid  West  Time  Sales 
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This  beautiful  setting  in  St.  Louis' Forest  Park  is  called  The  Jewel  Box. 
It  attracts  many  tourists,  especially 
during  the  Spring  blooming  season. 

motive  industry  is  picking  up  speed  and 
will  move  into  a  peak  during  the  autumn 
weeks.  Missouri  claims  second  national 

rank  as  an  auto-assembly  state  and 
much  of  the  industry  is  in  St.  Louis. 
The  Chevrolet  plant  employs  3,700. 

It's  described  as  the  largest  Chevy  plant 
in  the  nation  and  largest  auto  unit  in 
the  area.  Ne.xt  door  is  a  Fisher  body 

plant  that  employs  3,600.  Chevy's truck  assembly  facilities  were  moved 
not  long  ago  from  Kansas  City  to  St. 
Louis. 

Chrysler's  relatively  new  plant,  built 
just  a  few  years  ago,  has  4,000  workers 
in  the  busy  season.  Ford  has  1,500.  The 
year  has  been  a  good  one,  entirely  free 
of  strikes. 

Busy  Year  ■  Ford  turned  out  30,507 
cars  in  the  first  seven  months  of  1962, 
with  emphasis  on  Mercury  Montereys. 
General  Motors  had  8,000  employed 
in  mid-August.  Last  year  its  Chevrolet 
and  Fisher  Body  plants  turned  out  265,- 
650  autos  and  trucks.  The  GM  pay- 

roll was  $40.7  million;  $61  million  was 
spent  for  wages,  supplies  and  other 
local  items. 

Monsanto  Chemical  has  main  offices 

and  research  facilities  in  St.  Louis. 
Worldwide  sales  were  $933  million  in 

1961,  with  31,000  working  at  the  Amer- 
ican plants.  Ralston  Purina  sales 

totaled  $581  million  last  year.  The 

company  with  the  checker  symbol  main- 
tains research  facilities  that  have  con- 

tributed heavily  to  agricultural  progress. 
St.  Louis  is  the  fourth  grain  market 

and  leading  hog  market  of  the  world. 
Meat  packing  is  a  $400  million  busi- 

ness. Missouri  and  Illinois  are  in  the 
first  seven  farming  states.  International 
Shoe  heads  the  leather  industry.  The 
city  is  becoming  a  fashion  center. 

Industrial  and  commercial  expansion 
totaled  $164  million  in  the  first  half 
of  1962.  The  civilian  labor  force  of 

825,000  includes  80,500  persons  em- 
ployed in  various  branches  of  govern- 
ment. Lambert-St.  Louis  airport,  one 

of  the  best,  may  get  traffic  relief  from 
a  new  airport  proposed  at  Cahokia,  111., 
10  minutes  from  downtown  St.  Louis. 
These  basic  elements  highspot  an 

economy  of  major  importance,  the 
largest  market  in  Heart  of  America. 
Old  St.  Louis  is  getting  a  brand  new face. 

The  Air  Force  Phantom  II,  designed  nell  Aircraft  of  St.  Louis.  Here  the 

for  ground  support,  is  built  by  McDon-    plane  is  shown  loaded  with  bombs. 
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IThe  NEW  Spfirit 

of  St.  Louis 

When  Charles  A.  Lindbergh  made  his  historic 

flight  in  the  "Spirit  of  St.  Louis"  in  1927,  St.  Louis 

became  the  hub  of  aviation  pioneering.  Today,  the 

superbly  designed  and  internationally  acclaimed 

St.  Louis  air  terminal  building  is  but  one  of  many 

examples  of  the  city's  continuing  progressiveness 

and  leadership. 

KTVI  is  proud  to  be  a  part  of  the  exciting  growth 

program  now  in  progress  in  St.  Louis. 

.  in  St.  Louis  the  quality  buy  is  KTVI 



KANSAS  CITY  GROWS  RICHER 

Building  boom,  bustling  meat  industry,  factories, 

transportation,  space  industries  add  to  prosperity 

Everything's  even  more  up-to-date  in 
Kansas  City  than  the  musical  Okla- 

homa's eulogistic  description  suggests. 
A  score  of  miles  out  of  the  downtown, 
in  any  direction,  the  double-band  ex- 

pressways lead  right  into  a  partially 
completed  mid-city  freeway  loop  with 
maybe  an  occasional  detour  while  a 
freshly  poured  concrete  ribbon  is  dry- 
ing. 

The  downtown  profile  is  changing 
every  month  as  new  buildings  arise. 
More  are  on  the  way.  More  bridges 
are  being  added  across  the  Missouri 
River.  The  new  Midcontinent  airport 

will  be  one  of  the  nation's  biggest.  In- 
dustries are  expanding,  population  is 

growing  and  markets  are  busy. 
Kansas  City  vies  with  St.  Louis  for 

the  title  Gateway  to  the  West  but  is 
inclined  to  settle  for  another  version. 

Gateway  to  the  Southwest,  because  it's 
Missouri's  second  market  and  St.  Louis 
is  first. 

Like  St.  Louis,  Kansas  City  owes  its 
early  growth  to  the  junction  of  two 
rivers,  the  Missouri  and  Kansas  (often 
referred  to  by  the  natives  as  the  Kaw). 
Mighty  Mo  has  enough  water  to  supply 
an  industrial  city  of  30  million  popu- 

lation, with  enough  left  over  to  keep 
the  barges  floating.  A  series  of  Kaw 
Valley  reservoirs  will  expand  the  sup- 

ply. 
Meat  Center  ■  Any  discussion  of 

Kansas  City  turns  quickly  to  the  sub- 
ject of  steak  and  the  parent  enterprise 

— livestock.  Every  day  a  million  dol- 
lars worth  of  livestock  changes  hands 

in  Kansas  City,  including  cattle,  hogs 
and  sheep.  Every  year  wholesale  meat 
sales  run  around  $600  million. 

Adding  up  its  elements,  livestock  is 
a  billion-dollar  industry,  according  to 
Jay  Dillingham,  head  of  the  Kansas 
City  Live  Stock  Exchange.  By  the  time 
transportation,  labor  and  utilities  are 
added  the  figure  gets  even  higher. 

"Of  every  1,000  people  working  in 
Kansas  City,"  Mr.  Dillingham  said, 
"600  to  700  are  directly  earning  money 
from  agriculture.  And  there  are  8,000 
employes  directly  working  in  the  stock 
yards,  including  buyers,  processors  and 

labor." 

Swift,  Wilson,  Armour  and  John 
Morrel  &  Co.,  the  big  four  of  the  meat 
business,  are  all  represented  plus  seven 
independent  packers.  The  Kansas  City 

Kansas  City  is  tooling  up  for  the 
growth  of  the  West  by  building  a  vast 
system  of  loops  and  freeways  tieing 
into  interstate  and  federal  highways. 

exchange  is  described  as  the  largest  in 
the  nation.  The  grain  exchange  is  the 
nation's  third  largest  and  the  city  is  the 

primary  winter  wheat  market.  It's  near 
the  top  in  distribution  of  farm  imple- 

ments, seeds  and  sorghum  grains.  Grain 
elevator  capacity  is  second  in  the  U.  S.; 
grain  milling  holds  a  similar  rank  as 
does  soap  production. 

Steak  Staple  ■  But  about  those  steaks! 
Careful  clinical  testing  tends  to  support 
the  claims  of  Kansas  Citians.  Besides 
outstanding  gourmet  traits,  the  product 
is  available  at  a  reasonable  price  in 

many  eating  places  in  contrast  to  pre- 
vailing scales  in  some  other  parts  of 

the  country.  This  may  be  due  to  the 
fact  they  emanate  from  the  biggest 
stocker  and  feeder  cattle  market  in  the 
nation.  Stockyards  officials  think  there 
are  many  tricks  in  selecting  and  age- 

ing beef  not  generally  known  outside 
the  cattle  capital. 

With  2,500  wholesalers  moving  $3.5 
billion  in  merchandise  every  year,  Kan- 

sas City  supplies  farm  equipment,  lum- 
ber, machinery,  hardware,  metal  prod- 
ucts and  wearing  apparel  over  a  broad 

area.  It  leads  the  U.  S.  in  distribution 
of  farm  machinery  milo,  seeds;  ranks 
second  as  a  fruit  and  vegetable  trading 

center  and  third  in  distribution  of  but- 
ter, eggs  and  poultry. 

Twelve  railroads,  eight  airlines,  17 
buslines  and  145  truck  facilities  keep 

things  moving.  Five  interstate  and  sev- 
en federal  highways  converge  in  the 

midcontinent  city.  The  barge  business 
is  increasing  and  will  boom  after  the 
Missouri's  nine-foot  channel  is  com- 

pleted. Aviation  facilities  employ  21,- 
900  people.  Transworld  Airlines  has  its 
world  shops  in  the  city,  giving  employ- 

ment to  5,000.  Extensive  networks  of 
pipelines  for  gas  and  oil  provide  links 
that  support  processing  industries. 

Consumer  Market  Huge  ■  Besides  fill- 
ing its  role  as  natural  capital  of  the 

agricultural  heart  of  America,  Kansas 

City  provides  a  consumer  market  em- 
bracing over  70  suburban  cities  in  five 

counties.  It's  40  miles  across  the  main 
metropolitan  area  but  the  $64  million 
circumferential  freeway  and  other  good 
roads  simplify  access. 

The  civilian  labor  force  totals  455,- 
900,  according  to  the  Missouri  Division 
of  Employment  Security.  Of  the  433,- 
400  employed,  388,800  are  in  nonagri- 
cultural  lines.  Manufacturing  plants 

have  106,700  employes;  nonmanufac- 
turing  provides  work  for  282,100. 
Wholesale-retail  enterprises  employ  95,- 

800,  transportation-communications  40,- 
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...in  this  wide,  wonderful  Heartland,  things  are 

booming.  You  can  almost  feel  the  electric  pulse 

of  prosperity  spreading  out  hundreds  of  miles  in 
all  directions  from  the  traditional  hub  of  the  area 

. . .  Kansas  City.  □  Because  it  is  the  nerve  center 

of  this  rich  region,  Kansas  City  is  a  bright  spot  in 

the  national  economic  picture.  The  underpinning 

of  our  economy  is  so  solid  and  so  diversified,  the 

area's  future  growth  and  prosperity  are  virtually 

assured,  n  WDAF-TV,  Kansas  City's  first  television 
station,  has  had  the  good  fortune  to  play  a  part  in 

this  success  story.  We  are  in  the  business  of  pro- 
viding more  than  2,000,000  people  with  news, 

entertainment  and  information,  and  . . .  □  WDAF- 

TV  is  the  largest  single  source  of  these  services 

in  the  entire  Heartland.  □  We  will  be  glad  to  back 

this  statement  up  with  facts.  Ask  your  Retry  man 

for  full  details,  or  write  to  us  direct.  □  □  □  □ 

WDAF  TV  O  SIGNAL  HILL  •  KANSAS  CITY  ^ 

In  Television:  we  R-T  V  B  uf  f  al  o 
•  WDAF-TV  Kansas  City  •  KFMB-TV 
San  Diego  •  KERO-TV  Bakersfield 
■  WNEP-TV  Scranton -Wilkes  Barre 

In  Radio:    KFMB  &  KFMB-FM  San Represented  by 

Z"'^/    \^~^      Diego  •  WDAF  &  WDAF-FM  Kansas (Edwardj^etry&Jfco.rncj         ̂ .^^     _    \a/ «  C3    i.    \A/ C?  _  P  B  , ,  f  f  ,  1  „ 
1  Stalion  Representativ 

City  •  WeR  &  WGR-FM  Buffalo 
.   WDOK  &  WDOK-FM  Cleveland 

Symbol  of  Service    380  MADISON  AVENUE     •     NEW  YORK  17.  NEW  YORK 
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Union  Station  in  Kansas  City  is  a  it  has  12  trunk  lines  running  into  it 
familiar  sight  to  rail  travelers  since    and  is  the  fourth  largest  in  the  nation. 

700  and  government  46,000. 
Kansas  City  is  the  21st  U.  S.  retail 

market,  sales  rising  nearly  50%  in  the 
last  decade.  Its  1,105,000  population 
in  five  counties  is  growing  at  the  rate 
of  2,200  a  month,  spending  $1.6  bil- 

lion yearly  in  stores.  Just  112  years  ago 
this  hilly  river  junction  had  700  resi- 

dents who  had  settled  at  a  spot  where 
Francois  Chouteau  had  set  up  a  trad- 

ing post  in  1821.  The  population  growth 
rate  during  the  1950-60  decade  was 
26%.  Mainly  a  shipping  transfer  point 
for  goods  headed  west  via  the  Santa 
Fe  and  Oregon  trails,  Kansas  City  be- 

came a  major  manufacturing  center 
three  decades  ago,  a  trend  that  was 
speeded  up  by  World  War  II. 

A  number  of  industries  are  deep  in 
the  space-age  business.  Benson  Mfg. 
Co.,  with  600  employes,  made  propul- 

sion tanks  for  the  reaction  control  sys- 
tems of  Mercury  missiles  and  other 

hardware  for  space  vehicles.  Midwest 
Research    Institute    conducts  space- 

oriented  studies.  Dit-Mco  Inc.  makes 
automatic  circuitry  for  analyzers  used 
in  space  missions.  It  has  250  employes. 
Northrop  Corp.,  an  aerospace  leader, 
has  an  option  on  a  plant  at  Grandview, 
on  the  southern  edge  of  Kansas  City, 

planning  a  major  project  that  may  em- 
ploy 1,000  at  the  start  and  later  draw 

related  industries.  Western  Electric  has 
4,300  employes  in  electronic  functions; 
Bendix  Corp.  has  7,600  in  electronic 
and  atomic  roles. 

Major  Motor  Plant  ■  General  Mo- 
tors and  Ford  have  major  facilities  in 

Kansas  City,  providing  work  for  12,- 
000  persons  and  a  $70  million  payroll 
(includes  some  indirect  employment). 
Ford's  $20-million  payroll  (3,750  em- 

ployes) is  centered  around  Fairlanes, 

Mercury  Meteors  and  Ford  trucks.  It's 
Ford's  50th  anniversary  at  the  K.  C. 
plant,  first  assembly  unit  ever  operated 

outside  a  motor  company's  home  city. Production  in  seven  months  of  1962 
was  91,114  cars  and  32,540  trucks,  a 

total  of  123,654  vehicles  compared  with 
112,517  for  12  months  of  1961. 

GM  employs  8,650  at  the  Buick- 
Oldsmobile-Pontiac  and  Chevrolet 

plants.  They  turned  out  205,000  ve- 
hicles in  the  first  six  months  of  1962 

compared  with  127,000  in  the  same 
1961  period.  BOP  has  a  new  overhead 
monorail  system,  first  in  the  nation.  It 
added  the  Chevy  II,  Buick  Special,  Olds 
F-85  and  Pontiac  Tempest  in  the  1962 
model  year.  In  all,  Kansas  City  plants 
turned  out  310,620  cars  and  trucks  in 
the  first  half  of  1962. 

Among  other  large  local  employers 
are  Armco  Steel  3,400  employes;  Kan- 

sas City  Power  &  Light  2,000;  Hall- 
mark 2,800;  Swift  1,800;  Armour  2,- 

100;  Remington  Arms  1,400;  Phillips 
Petroleum  1,200;  Standard  Oil  1,100; 

Vendo  (largest  maker  of  vending  ma- 
chines) 800;  Western  Auto  1,200  em- 
ployes. The  whole  industrial  package 

adds  up  to  $2.75  billion  a  year.  New 
industrial  parks  are  providing  attrac- 

tive sites  for  industry. 

Consumers  Coop  Assn.,  headquar- 
tering in  Kansas  City,  does  a  $210  mil- 

lion annual  volume.  Owned  by  1,700 

local  coops,  it  produces  90%  of  the 
items  in  owned  or  controlled  plants,  oil 
wells  and  refineries.  Nearly  two-score 
radio  and  tv  stations  are  used  in  the 
Heart  of  America  states. 

The  trading  post  that  Francois 
Chouteau  founded  has  gone  a  long  way. 

It's  tooling  up  for  a  future  that  could 
take  the  market  into  the  2  million  pop- 

ulation group  in  a  decade  or  so,  if  the 
combination  of  civic  enthusiasm,  natu- 

ral resources,  industrial  growth  and 

Mayor  H.  Roe  Bartle's  bouncing  energy 
can  do  the  trick.  And  if  you  haven't 
seen  the  mayor's  energy  on  display,  you 
haven't  seen  Kansas  City  an  action. 

The  nation's  first  branch  automobile  assembly  plant  was 
built  by  the  Ford  Motor  Co.  in  Kansas  City  in  1911.  The 
radical  departure  was  soon  followed  by  other  auto  firms 
but  the  Kansas  City  plant  of  Ford  has  continued  to  be  a 

large  producer  through  the  years.  Here  (I)  special  hoists 
make  it  possible  for  assembly  men  to  raise  and  lower  the 
chassis.  Workmen  (r)  water  sand  Fords  by  hand  between 
coats  of  primer  and  finish. 
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Some  things  stand  alone  in  the  Heartland: 

Just  as  the  Liberty  Memorial  is  more  than  a  city  serves  their  needs  and  interests.  No  other 

monument,  so  WDAF  is  more  than  a  metropolitan  Kansas  City  station  matches  its  day  and  night 

radio  station.  Since  it  first  went  on  the  air  in  coverage.  No  other  station  matches  its  broad 

February,  1922,  WDAF  has  become  The  Voice  range  of  programming.  •  If  you  know  the 

of  the  Heartland  to  more  than  3,000,000  people  Heartland,  you  know  these  things  already.  If 

in  70,650  square  miles,  who  regard  Kansas  City  you  don't,  and  want  to  learn  more  about  this 

as  their  center  of  life.  •  These  people  turn  to  2J^-billion-dollar  market,  get  in  touch  with 

WDAF  RADIO  •  SIGNAL  HILL  •  KANSAS  CITY  •  ̂  

Symbol  of  Service 

In  Television:  WGR-TV  Buffalo  Represented  by  |n  Radio:   KFMB  &  KFMB-FM  San 

•  WDAF-TV  Kansas  City  •  KFMB-TV  ^~\^~~\f  ̂   Diego  •  WDAF  &  WDAF-FM  Kansas San  Diego  •  KERO-TV  Bakersfield  city   •   WGR  &  VV^GR-FM  Buffalo 
•  WNEP-TV  Scranton -Wilkes  Barre  me  original  station  Representative  •  WDOK  &L  WDOK-FM  Cleveland 

380  MADISON  AVENUE     •     NEW  YORK  17.  NEW  YORK 
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Springfield,  other  cities,  market  centers 

RESORT  AREAS  ADD  TO  INCOME;  INDUSTRY  GROWING  FAST 

Missouri's  third  largest  city,  Spring- 
field, dominates  a  trading  area  of  450,- 

000  people  located  in  the  southwestern 
part  of  the  state.  This  center  of  indus- 

try is  close  to  the  heart  of  the  exotic 

Ozark  region,  about  an  hour's  drive 
from  the  favorite  vacation  spots  that 
lure  as  many  as  15  million  people  a 
year  into  the  area  for  fun,  sightseeing 
and  considerable  spending. 

Springfield's  240  industries  and  com- 

merce (Greene  County)  support  an  em- 
ployment quota  of  56,220  persons,  ac- 

cording to  the  Missouri  Div.  of  Em- 
ployment Security,  of  which  43,370  are 

nonagricultural  wage  and  salary  work- 
ers. About  12,000  are  engaged  in  man- 

ufacturing paper  products,  apparel, 
machinery  and  food  processing.  Gov- 

ernment employment  runs  5,600  per- 
sons of  the  31,400  nonmanufacturing 

employes.  A  pioneer  industrial  park  is 

the  site  of  many  plants. 

Some  time  this  year — probably  in  the 
early  winter — the  city's  population 
passed  the  100,000  mark.  The  cur- 

rent estimate  is  101,000.  The  metro- 
politan area  (Greene  County)  com- 

prises around  128,000  persons.  The 
city  is  trade  area  for  15  countries  and 
agricultural  center  for  24  counties. 

Meat  Industry  ■  Stockyards  have 
receipts  of  around  $50  million  a  year, 

forming  a  key  role  in  the  food  proces- 
sing and  agricultural  complex. 

Frisco  Railroad  is  the  largest  single 
industrial  employer.The  modern  shops 
and  yards  serve  the  entire  system  from 
Florida  to  St.  Louis  and  Dallas,  includ- 

ing technical  and  repair  facilities.  About 
1,700  are  employed.  Lily  Tulip  Cup 
Corp.,  with  1,600  employed,  is  labeled 
the  largest  paper  cup  plant.  Royal  Mc- 
Bee  Typewriter  Co.  has  900  employed 
in  the  largest  plant  engaged  solely  in 
production  of  portable  typewriters. 

Springday  Co.  has  700  in  its  v-belt 
plant.  The  world  headquarters  of  As- 

semblies of  God  has  a  publishing  house 
with  600  employes  that  puts  out  and 
distributes  internationally  over  six  tons 
of  literature  a  day.  Kraft  Foods  has  564 
working  its  cheese  plant,  described  as 
the  largest  in  the  world. 

Other  big  industries:  Trailmobile 
Inc.,  350  employes;  Producers  Creamerv 
300;  Reynolds  Mfg.  Co.,  automotive 
and  steel  fabrication,  350;  M.F.A.  Mil- 

ling, feeds,  400;  Foremost-Tastemark 
Dairy,  275;  Hoffman  Talf,  pharmaceu- 

ticals, 150. 

Five  colleges  are  located  in  Spring- 
field. They  are  Southwest  Missouri 

State  3,660  enrollment;  Drury  College 
1,000;  Baptist  Bible  College  720; 
Evangel  College  600  and  Central  Bible 
Institute  500. 

Most  of  Springfield's  business  baro- meters are  running  well  above  last  year. 
Bank  debits  in  July,  for  example,  were 
$171.6  million  compared  to  $145.4  mil- 

lion a  year  ago.  Cattle  and  hogs  ship- 
ments are  up  and  employment  is  nearly 

2,000  over  the  same  1961  period. 

Other  Large  Markets  ■  Independence 
has  a  population  of  85,000,  with  around 
50  industries,  and  is  included  in  the 
Kansas  City  metropolitan  area. 

The  fourth  largest  metropolitan  cen- 
ter is  St.  Joseph,  just  off  the  tip  of  the 

Kansas  City  market.  Its  81,000  popu- 
lation puts  it  just  behind  Independence. 

A  trading  post  in  the  1830s,  St.  Joseph 
later  was  famed  as  takeofi  spot  for  the 

Pony  Express  to  Sacramento,  a  1,976- 
mile  trip  that  was  negotiated  in  a  swift 1 1  days. 

Modern  St.  Joseph  is  a  livestock  and 
grain  market.  Industries  include  meat 
and  other  food  processing,  pharmaceuti- 

cals and  paper  products.  Employment 
totals  39,600  persons,  of  whom  11,120 
are  engaged  in  manufacturing.  Of  the 
6,010  in  food  processing,  3,520  employ- 

^^^^^^ 
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Vast  salt  caves  form  perfect  storage  vaults 

Business  and  industry  are  starting 
to  move  underground  in  Mid-Ameri- 

ca. In  both  Missouri  and  Kansas 
vast  underground  caves  provide  dirt 
and  vibration  free  space  for  storage 
and  other  functions,  with  simple  con- 

trol of  temperature  and  humidity. 
Brunson  Instrument  Co.  operates 

a  precision  tool  plant  in  one  of  Mis- 
souri's many  limestone  caverns  in  the 

Kansas  City  area.  J.  C.  Nichols  has 
a  12-acre  industrial  park  and  there 
are  many  others — Security  Terminals 

at  Springfield,  for  example. 
The  Missouri  caverns  were  pro- 

vided by  nature.  In  the  Hutchison, 

Kan.,  area,  U.  V.  &  S.  Records  Cen- 
ter operates  enormous  underground 

storage  facilities  in  man-made  cav- 
erns left  by  mining  of  salt.  Federal 

Reserve  Bank,  insurance  and  many 
other  types  of  records  are  stored 
there.  A  fountain  decorates  the  lobby 
of  the  cavern  network,  and  one  cor- 

ridor has  a  dozen  rooms  each  the 
size  of  a  football  field  (see  photos). 
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es  are  in  meat  packing  plants.  Electrical 
equipment  employs  1,080  and  paper 
products  1,050.  St.  Joseph  will  benefit 
with  development  of  Missouri  River 
barge  traffic.  A  century  ago  the  Hanni- 

bal &  St.  Joseph  RR,  a  pioneer  midwest- 
ern  road,  terminated  in  St.  Joseph. 

Mining  Area  ■  Joplin  was  once  famed 
for  its  lead  and  zinc  production.  Lo- 

cated deep  in  the  southwestern  comer 
of  Missouri,  it  now  has  diversified  in- 

dustry and  an  employment  quota  of 
31,980  persons.  Of  these,  7,940  are 
engaged  in  manufacturing,  with  chemi- 

cals, textiles-apparel  and  food  process- 
ing groups  in  the  lead.  Population  in 

mid- 1962  was  at  the  40,000  mark. 
Originally  Joplin  was  known  as 

Blytheville,  named  after  a  famed  Chero- 
kee, but  later  was  renamed  after  a  min- 
ister when  two  adjacent  communities 

were  merged.  Over  100  industries  pro- 
vide work,  including  the  new  Solar 

Nitrogen  Chemicals  making  chemicals 
out  of  natural  gas.    Like  Springfield, 

Joplin  feels  economic  impulse  from  the 
streams  of  visitors  to  the  Ozarks. 
Among  industries  are  Fairchild  Camera 
&  Instrument,  Meeker  Corp.  (leather) 

and  Empire  District  Electric  Co.  serv- 
ing a  four-state  area. 

Cape  Girardeau,  on  the  Mississippi 
just  north  of  the  Bootheel  delta,  is  the 
largest  market  between  St.  Louis  and 

Memphis.  It  has  claimed  the  "world's 
tallest  man-made  structure"  in  the 
KFVS-TV  tower,  rising  over  1,676  feet 

above  the  terrain.  Springfield's  KYTV 
(TV)  tower  is  just  a  few  feet  shorter.  It 
is  the  home  of  Missouri  Barge  Lines 
and  Dry  Dock.  Its  site  on  the  deep- 
water,  western  side  of  the  Mississippi, 
brings  in  extensive  river  traffic. 

Factories  ■  Over  100  industries  serve 
the  community.  Among  large  plants 
are  International  Shoe,  949  employes; 
Marquette  Cement  380;  Lowenbaum 
Mfg.  (junior  dresses)  119;  Missouri 
Utilities  214;  Ralph  Edwards  Sports- 

wear 124;  Southwestern  Bell  Telephone 

150;  Superior  Electric  Products  191 
and  Davis  Electric  (television  coils) 176. 

Population  of  Cape  Girardeau  in 
mid-summer  1962  was  estimated  at  26,- 000. 

Jefferson  City,  the  capital,  is  cen- 
trally located  and  enjoys  the  usual  busi- 

ness activity  that  centers  in  a  state's 
political  -  governmental  headquarters. 
State  agencies  employ  5,000  persons. 
The  city  has  raised  a  $325,000  fund 
to  attract  new  industry.  Its  population 
is  around  30,000.  Industries  include 
printing,  garment,  rail  shops  and  shoe 
manufacturing.  The  city  overlooks  the 
Missouri  River.  Columbia,  home  of 

the  University  of  Missouri,  has  a  popu- 

lation of  37,000.  The  university's  jour- nalism school  was  the  first  in  the  world. 
It  publishes  a  daily  newspaper  and 
KOMU-TV  is  university-owned.  Step- 

hens College  for  Women  and  Christian 
College  for  Women  are  major  institu- tions. 

Industry  finds  Nebraska's  open  spaces 
FARMING  STILL  SUPREME;  STATE  THIRD  IN  CATTLE,  WINTER  WHEAT 

Out  where  the  frontier  begins  and  the 
industrial  belt  tapers  off,  the  state  of 
Nebraska  has  built  a  billion-dollar-plus 
industry  out  of  the  soil  and  is  looking 
ahead  to  extensive  industrial  develop- 
ment. 

This  state,  with  1.46  million  people, 
has  open  spaces  all  the  way  from  Lin- 

coln to  the  Colorado-Wyoming  border, 
interrupted  occasionally  by  agricultural 

Industry  is  becoming  more  and  more 
aware  of  the  possibilities  of  Nebraska 
ES  a  plant  site.  This  Is  a  night  view  of 

and  industrial  communities.  But  the 
fertile  plains  and  the  grazing  vastness 
of  the  Sand  Hills  are  starting  to  lose 

their  isolation  in  the  face  of  industry's 
westward  march  and  the  progress  of 
communications. 

Industry,  business  generally  and  agri- 
culture are  moving  with  the  impetus  of 

the  midcontinental  growth.  Automa- 
tion on  farm  and  in  factory  are  creating 

the  ammonia  distillation  and  storage 
facilities  of  the  Nitrogen  Division, 
Allied  Chemical  and  Dye  Corp.,  Omaha. 

adjustment  problems  but  this  is  charac- teristic of  most  of  the  nation. 
The  sale  of  farm  products  runs 

around  $1.2  billion  yearly  in  Nebraska; 
farmers  themselves  spend  $1  billion  for 
production  expense. 

Nebraska's  plains  and  hills  yield 
products  that  give  the  state  these  rank- 

ings: Third  in  cattle  in  the  U.  S.,  third 
in  winter  wheat  and  third  in  sorghum, 
to  cite  three  examples. 

Economy  Prospers  ■  Business  is  good 
in  Nebraska  this  year.  Nearly  all  of 
the  business  barometers  are  above  last 

year.  Total  employment  went  over  the 
quarter-million  mark  for  the  first  time 
in  1961.  Average  compensation  is  up 
46%  from  $3,045  in  1951  to  $4,474 
in  1961.  Since  there  was  a  rise  in  em- 

ployment during  the  decade,  payrolls 
have  more  than  doubled. 

The  meat-packing  complex  is  unsur- 
passed anywhere.  Pleasant  conditions 

for  business — low  taxes,  for  instance — 
are  attracting  industry.  The  state  gov- 

ernment is  as  unpolitical  as  any  in  the 
nation  and  probably  the  least  sapper  of 
private  profits.  Troubles  of  highly 
unionized  centers  are  seldom  encoun- 

tered. The  atmosphere  is  sound,  sane 
and  conservative.  In  Nebraska  they 
leave  the  fancy-pants  interference  of 
bureaucrats  to  other  states  and  Wash- 
ington. 

Some  states  in  other  regions  could 
take  lessons  from  the  farm-dominated 
legislature.  The  agricultural  legislators 
are  behind  the  impressive  industrial  and 
commercial  progress.   They  even  held 
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a  special  session  for  the  purpose  of 
appropriating  more  money  for  indus- 

trial development. 
People  Enthusiastic  ■  Many  Nebraska 

businessmen  have  the  enthusiasm  of 

rooting  sections  at  a  mid-winter  basket- 
ball game.  It's  observable  after  a  few 

minutes  in  Omaha  or  Lincoln,  two  mod- 
ern and  progressive  cities.  The  natives 

talk  about  Nebraska  beef  as  though  no- 

body else  produced  beef.  It's  good,  but 
K.C.  steaks  are  tasty,  too. 

With  what  is  called  the  largest  live- 

stock marketing  terminal  in  the  world 
at  Omaha,  Nebraska  sets  the  pace  for 

the  nation's  packing  industry  with  its 
modern,  scientific  and  automated  plants. 

They've  got  the  business  of  packing 
down  to  such  scientific  principles  that  a 
steer  is  killed  humanely  and  within 
minutes  has  gone  through  a  conveyor 
system — three  are  processed  every  min- 

ute. Last  year  Cudahy  built  a  $4-mil- 
lion  plant  at  Omaha,  an  automation  en- 

gineer's dream. 
Four  of  the  big  packers — Armour, 

Swift,  Cudahy  and  Wilson — have  Oma- 
ha plants.  The  state  has  89  packing 

facilities.  Armour  has  moved  its  beef 
and  pork  headquarters  to  the  city  and 
it  has  a  second  plant  in  North  Platte. 

In  Omaha  alone  Armour's  2,500  em- 
ployes dress  170  animals  an  hour.  At 

Lincoln,  American  Stores  has  an  ultra- 
modern plant  that  processes  and  loads 

into  a  truck  or  railroad  car  within  an 
hour. 

Swift  has  a  new  gimmick,  do-it-your- 
self tenderizing  in  which  the  steer  does 

the  work.  Swift  feeds  a  natural  food 

enzyme  to  the  steer  just  prior  to  proces- 
sing. This  enzyme  comes  from  the 

papaya  plant.    The  papaya  product. 

called  papain,  goes  through  the  steer's 
circulatory  system.  After  that  it's  up to  the  consumer.  All  he  has  to  do  is 
cook  the  beef  and  the  new  tenderizing 

process  is  complete.  Swift  calls  it  Pro- Tem  Beef.  The  Sioux  City,  Iowa,  Swift 
plant  and  a  score  of  others  in  the  Swift 
empire  now  process  ProTem  beef, 
which  is  said  to  give  the  housewife  a 
real  break  because  13  new  cuts  can 

now  be  cooked  with  dry  heat — chuck, 
brisket,  sirloin  tip  and  other  cuts  that 
formerly  required  moist  heat. 

Wilson's  plants  in  Omaha  and  South 
Omaha  pioneered  freeze-drying  of  meat 
in  which  quick-freezing  is  done  in  a 
high-vacuum  dehydrator  and  98%  of 
the  moisture  is  removed.  This  can  be 

kept  without  refrigeration  and  returns 
to  its  original  state  after  soaking  in water  15  minutes.  I 

Leads  in  Packing  ■  The  packing  com- 
plex started  out  in  a  farmhouse  four-  , 

score  years  ago.  Just  for  luck  there  was  f 
a  saloon  in  the  basement.  Out  of  that 

WOW IS  a 

EVEN  IN  THESE 

OUTLYING  MARKETS 
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With  regional  Radio  WOW,  you 
get  OMAHA,  plus  top  ratings  in 
the  seven  most  important  sub- 
markets. 
Based  on  Share  of  Audience, 

Pulse,  March-April  1962,  WOW;s 
average  in  all  seven  sub-markets  is 
24%  .  .  .  and  the  average  of  the 
best  local  stations  is  20.8%. 

WOW  is  a  Lively  Habit  with  more 
city,  small-town  and  farm  listen- 

ers than  any  other  radio  station  in 
this  rich,  103  county  area. 

REGIONAL  RADIO 

These  are  the  7  markets  and  areas 
wow  deliwers  to  YOU  —  in  addition  to 
OMAHA. 

® 
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Grand  Island-Hastings- 
Kearney,  Nebr. 

Lincoln,  Nebraska 

Shenandoah,  Iowa 

Beatrice,  Nebraska 

(T)     Sioux  City,  Iowa 

Norfolk,  Nebraska 

Denison-Carroll,  Iowa 

Contact  Bill  Wiseman  or  your 
local  Blair  Man. 

A  MEREDITH 
STATION 

Where's  America's  hub? 

The  focal  point  of  the  48  con- 
tiguous states — where  two  diag- 

onals from  the  four  corners  of  the 

U.  S.  intersect — has  two  munici- 
pal claimants  to  the  Hub  of 

America  title. 

Lebanon,  Kan.,  and  Red  Cloud, 

Neb.,  promote  with  considerable 
zeal  their  right  to  hold  the  title. 
Lebanon  backs  up  its  claim  with 
a  monument  (see  photo  on  lead 

page). 
Red  Cloud — named  after  the 

Indian  chief — is  the  county  seat 

of  Webster  County  in  south  cen- 
tral Nebraska.  Its  Hub  of  Amer- 

ica claim  is  based  on  the  fact  that 

it  is  only  five  miles  from  the  Kan- 
sas line  and  20  miles  from  the 

geographical  center  of  the  48 states. 

Red  Cloud,  with  1,525  popula- 
tion boasts  two  newer  assets — 

Western  Electric  Co.  and  Ameri- 
can Meter  Co. 

104   (SPECIAL  REPORT:  HEART  OF  AMERICA) BROADCASTING,  September  24,  1962 



WOW-TV is  a 

Huge  Memorial  Stadium  of  the  Uni-  big"' crowds  for  home  games  of  the varsity  of  Nebraska  at  Lincoln  draws  Cornhuskers. 

I  grew  an  Omaha  hvestock  run  that  had 
1  grown  to  $600  million  in  1961.  Omaha 

boasts  it  has  led  the  packing  world 
seven  straight  years.  Nearly  15,000  are 
employed  despite  the  extensive  automa- 

tion. The  corn  and  oats  for  the  critters 

are  delivered  to  a  20,000-bu.  elevator, 
loaded  into  trucks  that  blow  it  into  pens 
for  feeding.  West  Side  Feeding  Co.  even 

has  a  ladies'  lounge  overlooking  the 
livestock  exchange  lobby  and  market 
broadcasts  are  piped  into  a  snack  bar. 
Other  stockyard  facilities  include  a 
clothing  store,  barber  shop,  accounting 
firm  and  telegraph  office. 

Curious  thing  about  Nebraska's  agri- 
culture— Campbell  Soup  has  to  get 

maybe  half  the  chickens  for  its  two 
chicken  soup  plants  in  the  state  from 

the  east.  There  just  aren't  enough 
chickens  in  Nebraska,  according  to 
farm  economists. 

At  the  U.  of  Nebraska,  where  many 
important  developments  in  scientific 

farming  have  originated,  they've  come 
up  with  Caesarian  delivery  of  baby  pigs. 
Dr.  George  A.  Young,  veterinary  sci- 

ence head,  found  he  could  break  the 
cycle  of  two  serious  pig  ailments  by 
doing  a  hysterectomy  on  a  sow  about 

NOWLINCOLM-LAND 

two  days  before  normal  delivery.  These 
pigs  are  called  specific  pathogen-free 
(SPF  for  short)  and  are  reared  four 
weeks  in  isolation.  The  technique  is 
starting  to  spread  all  over  the  world. 

There's  an  SPF  state  certification  pro- 

gram. The  university  has  a  new  corn  trick 

called  "till  planting"  that  cuts  work  and 
production  costs.  A  new  machine  elim- 

inates plowing,  disking,  harrowing  and 
rotary  hoeing.  A  university-developed 
machine  tills  the  soil,  plants  seed  and 
applies  both  insecticides  and  fertilizers. 
About  60,000  Nebraska  acres  are  till- 
planted  this  year  compared  to  1 1 ,000 
in  1961.  And  half  the  corn  crop  is  now 
shelled  in  the  field  by  combines. 

Safflower  Experiment  ■  A  lot  of  work 
has  been  done  by  the  university  with 
safflower,  an  Asian  plant  with  a  fabu- 

lous future  as  a  source  of  oil.  Modern 

living,  with  its  emphasis  on  dietary  de- 
vices, provides  hope  for  safflower  be- 

cause it  is  a  source  of  unsaturated  fatty 
acids.  The  crop  is  grown  on  75,000 
acres  in  the  Nebraska  Panhandle  and 
processed  in  Sidney  by  General  Mills 
and  Pacific  Vegetable  Oil  Corp.  Un- 

saturated fatty  acids  don't  raise  the 
cholesterol  level  in  the  blood,  lessen- 

ing susceptibility  to  heart  ailments. 
Like  any  new  crop,  safflower  has 

problems  such  as  rust  and  other  dis- 
eases. These  are  being  attacked  with 

new  strains  developed  at  the  Scotts 
Bluff  and  Box  Butte  experiment  sta- 

tions. It's  being  used  in  margarine, 
salad  oils  and  other  food  products. 

One  of  these  days  safflower  will  rank 
second  only  to  wheat  as  a  western  Ne- 

braska dryland  crop,  it's  believed. 
The  large  cities  are  getting  larger  and 

the  small  ones  are  getting  smaller  in 
Nebraska.  Omaha  and  Lincoln  urban 

areas  have  almost  one-third  of  the  pop- 
ulation and  almost  half  the  total  urban 
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The  Omaha  TV  market  is 

more  than  Omaha  —  when 

you  use  WOW-TV. 
In  41  counties  of  three  states 

—  Nebraska,  Iowa,  Missouri 
—  WOW-TV  leads  in  news 

coverage,  is  the  only  TV  sta- 
tion with  a  farm  department, 

has  a  professional  meteorolo- 
gist as  a  weatherman. 

Because  WOW-TV  provides 
the  kind  of  every  day  service 

midwesterners  want,  it's  a 
"Lively  Habit"  with  viewers 
in  this  area  of  more  than 

1,162,800*  people. 

*  Source  —  Television  Maga- 

zine ;  SRDS. 
LIVELY 
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The  More  stations 

in  our  Market  the 

Merrier  for  us/ 

(10)  YEARS  AGO 

there  were  40  radio  sta- 
tions in  the  WOW  area.  At 

that  time  Pulse  reported 
WOW  the  leader  with 
24%  of  the  audience. 
Today,  in  1962,  there  are 
90  radio  stations  and  16 
TV  stations  in  the  same 
area.  WOW  is  still  the 
leader,  says  Pulse,  with 
24%  of  the  audience. 

IN  ITS  NEARLY  40 

YEARS  of  broadcasting 
regional  WOW  has  been  a 
Lively  Habit  with  more 
city,  small  town  and  farm 
listeners  than  any  other 
single  station. 

jRegiona/  /^adio 

wow 

Contact 
Bill  Wiseman 
or  your  local 
Blair  Man. 

A  Meredith  Station 

BLAIR 
GROUP PLAN 
MEMBER 

106   (SPECIAL  REPORT:  HEART  OF  AMERICA) 

and  town  population.  In  1930  the  two 
cities  had  just  a  fifth  of  the  total. 

Population  Unchanged  ■  The  popula- 
tion holds  a  rather  steady  level  in  Ne- 

braska despite  all  the  former  talk  about 
out-migration.  The  increase  since  the 
1950  census  is  from  1,326,000  in  1950 
to  an  estimated  1,420,000  in  1962, 
about  7%,  according  to  Dr.  Edgar  Z. 
Palmer,  director  of  the  U.  of  Nebraska 

business  research  bureau's  statistical 
service.  But,  he  said,  "considerable 
shifting  has  taken  place." 

As  the  size  of  farms  increases  and 
automation  changes  farming  methods, 
farm  areas  are  being  depopulated. 
Many  young  Nebraskans  head  for  Oma- 

ha and  Lincoln. 

Dr.  Palmer  stressed  the  importance 
of  Nebraska's  location  on  the  frontier 
of  the  industrial  belt  as  this  belt  spreads 
both  west  and  south.  He  cited  Colum- 

bus, Freemont,  Beatrice  and  other  com- 
munities that  are  developing  indus- 

trially. Columbus  has  many  small 
plants  plus  Behlen  Bros.,  making  grain 
bins.  Much  of  the  industry  is  oriented 
to  agriculture  just  as  the  Mississippi 
banks  have  chemical  and  machinery 
plants  serving  a  farm  market.  Alfalfa 
dehydration  is  growing  in  importance. 
Dempster  Mills  Mfg.  Co.  at  Beatrice — 
and  you  simply  must  put  the  emphasis 
on  the  "at"  syllable  in  Beatrice — em- 

ploys as  many  as  500  making  steel tanks. 

Agriculture  supplies  20-25%  of  Ne- 
braska income  in  a  good  year  but  only 

10-12%  in  a  bad  one.  There  hasn't 
been  a  bad  drought  in  six  years. 

Nebraska  pins  some  of  its  hopes  for 
future  progress  on  a  supply  of  315 
trillion  gallons  of  ground  water,  a  lot 
of  it  under  the  Platte  River,  Dr.  Palmer 
said.  Sometimes  the  Platte  is  completely 
dry  in  spots  but  underneath  there  is 
water  at  a  constant  temperature  that, 
along  with  5,570  miles  of  flowing 
streams,  supplies  water  for  2V2  million 
irrigated  acres.  Total  land  in  cultiva- 

tion is  22  million  acres.  Livestock  on 
farms  totaled  5.4  million  cattle  and  2.5 
million  hogs  and  pigs  last  Jan.  1. 

Business  Climate  ■  Nebraska's  busi- 
ness prospects  are  tied  to  these  ele- 

ments: Pleasant  business  climate  (no 
personal,  corporate  or  sales  taxes); 
right-to-work  law  and  anti-agency  shop 
law  (outlawing  forced  payment  of 
union  dues  by  non-union  people);  con- 

servative political  philosophy;  central 
location;  low  (2.4% )  unemployment 
rate.  Less  than  20%  of  the  labor  force 
is  unionized. 

A  garment  industry  has  developed 
in  an  unusual  pattern.  Cloth  is  cut  in 

Chicago  for  women's  garments,  trucked to  Nebraska  where  it  is  sewed  and 
hauled  back  to  Chicago  for  distribution. 

The  state  government  is  far-famed 
for  the  only  unicameral  (single  house) 
legislature  in  the  nation.  The  legislature 

Nebraska  at  a  glance 

Sale  of  farm  products  totals 
$1.2  billion  yearly. 

Farm  production  expense  runs 

$1  billion. Third  of  labor  force  engaged 

in  agriculture. 
Farmers,  farm  suppliers  and 

processers  have  personal  income 
of  over  $710  million,  fourth  of 
state's  total. 

World's  largest  livestock  mar- 
keting terminal  and  packing  facil- ities. 

Outstanding  development  of 
agricultural  research  facilities. 
Key  Strategic  Air  Command 

base  and  missile  facilities  at  Oma- 
ha and  Lincoln. 
Over  300  trillion  gallons  of 

ground  water. Favorable  climate  for  business 

and  industry;  right-to-work  and 
anti-agency  shop  laws;  active  in- dustrial development  program; 
lowest  industrial  electric  rates  be- 

tween Mississippi  and  Rockies. 
Conservative  political  philos- 

ophy. 

Low  unemployment  rate. 
Two  large  insurance  centers. 
World's  first  sodium  graphite 

nuclear  power  plant  at  Hallam. 
Second  state  in  number  of  beef 

cattle  (Texas  is  first). 
Unicameral  (one-house)  legis- 

lature, and  it's  non-partisan. 
Population  is  55%  urban 

(40%  urban  in  1940). 
State  taxes  ($65  per  capita) 

second  lowest  in  nation. 
Development  of  petroleum  and 

gas  production  projected. 
Total  of  22  million  acres  under 

cultivation  (2.75  million  irri- 

gated). 

consists  of  43  Senators  elected  by  non- 
partisan ballot.  The  legislature  is  co- 

operating in  an  industrial  development 

program. Radio  and  television  have  been  im- 
portant factors  in  building  the  desire 

BROADCASTING,  September  24,  1962 



Omaha  is  home  of  what  it  claims  is  and  meatpacking  center.  This  is  an 

the  world's  largest  livestock  market    aerial  view. 

of  rural  people  for  high  living  stand- 
ards, according  to  the  State  Develop- 
ment Commission.  And  as  industry 

moves  westward,  farm  residents  supple- 
ment their  income  from  farms  by  jobs 

in  industry,  a  role  in  which  women  join. 
Fewer  than  a  third  of  the  people  now 
live  on  farms. 

The  whole  state  is  served  by  public 
power.  Industrial  rates  are  low.  A  new 
atomic  plant  is  the  latest  project. 

These  thrifty  Nebraskans  have  what 
is  generally  deemed  one  of  the  great 
capitol  buildings  in  the  world.  It  was 
built  on  a  pay-as-you-go  basis  from 
1925  to  1932  and  is  an  outstanding  ex- 

ample of  contemporary  government 
architecture  with  a  classical  influence. 

Nebraskans  keep  coming  back  to  the 
happy  working  climate,  high  production 
per  worker,  freedom  from  strikes  and 
tiny  unemployment  segment  (15,000) 
as  they  discuss  their  state. 

While  population  is  rising  slowly — 
probably  by  25,000  in  1962 — payrolls 
are  up  140%  since  1950  compared  to 
6V2  %  for  population.  Total  personal 
income  is  up  40%  and  employment 
has  almost  doubled. 

Since  markets  are  judged  to  an  im- 

portant extent  by  their  population 
growth,  Nebraska  gets  a  bad  deal  from 
those  who  measure  the  state  by  this 
barometer.  A  look  around,  however, 
will  show  new  and  garishly  modern  in- 

dustrial plants  and  buildings. 
Insurance  Headquarters  ■  With  three- 

score insurance  companies  having  their 
home  offices  in  Nebraska,  investment 
money  finds  its  way  into  new  office 
buildings  and  plants.  (See  Omaha  and 
Lincoln  stories,  pages  112  and  109.). 

Nebraska's  agriculture  has  been  adapted 
to  scientific  methods,  many  of  them 
developed  at  the  state  university. 

Nebraska  is  in  the  early  stages  of 
tourist  promotion  yet  already  it  envi- 

sions $500  million  a  year  of  visitor 
money.  A  historic  park  is  projected  at 
North  Platte,  where  Scouts  Rest  Ranch 

was  BulTalo  Bill's  home  for  30  years. 
A  $10  million  resort  is  planned  at  Lewis 
&  Clark  Lake.  Interstate  highways  will 
aid  Nebraskaland.  Unlimited  water  un- 

derlies many  parts  of  the  state. 
Out  in  Nebraskaland  eastern-style  in- 

dustries are  appearing.  For  example, 
Monroe  Automatic  Equipment  Co.  in 
Cozad  (3,200  population)  has  a  year- 
old  $4.5  miUion  plant  and  employs  800 
workers  who  make  shock  absorbers 
and  such  items.  There  are  six  major 
auto  trailer  firms.  OgaUala  in  the  west- 

ern panhandle  notch  has  the  Good-All 
Electric  Mfg.  Co.  employing  up  to 
1,000  and  is  becoming  an  electronics 
center. 

Though  not  a  large  state  population- 
wise,  Nebraska  is  proud  of  its  educa- 

tional system,  particularly  U.  of  Ne- 
braska, Creighton  U.,  Omaha  U.  and 

19  other  institutions  of  higher  learning 
with  a  total  enrollment  of  30,000. 

Adopted  Son  Boots  One  ■  With  this 
background,  Nebraskans  were  peeved 
when  Theodore  C.  Sorenson,  Nebraska- 
educated  speechwriter  for  President 
Kennedy,  made  a  speech  at  McCook 

Merc/iandising 

is  a 

Live  it/ 

J/abit 

at  wow-rv 

ONLY  TV  IN  THE 

OMAHA  AREA  WITH 

Feature 

Merchandising 

Service 

"Merchandising"  is  more  than 

a  word  with  WOW-TV.  It's  a 
''Lively  Habit.''  With  "Feature 

Merchandising  Service"  your 
advertising  dollars  go  beyond  the 

commercial  —  reach  right  into 
food  and  drug  outlets  at  the  vital 

point  of  sale.  It's  exclusive  with 
WOW-TV  (and  WOW  Radio) 
and  just  one  more  reason  why 

WOW-TV  is  a  "Lively  Habit'' with  so  many  important 
advertisers. 

LIVELY 

WOW-TV 
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Most  of  our 

audience  is 

^oung  adults 

wow 

is  a 

With  buying 

adults 

96%  OF  OUR 
REGIONAL  AUDIENCE 

IS  ADULT 

All  of  our  audience  used  to 
be  teenage rs...butnow 
most  of  them  are  17-40  young 
marrieds.  They  got  the 

"Lively  WOW"  habit  early 
.  .  .  and  are  still  listening. 

That's  why  regional  WOW  is still  number  one  in  an  area 
which  has  90  radio  stations 
. . .  with  24%  of  the  audience 
.  .  .  and  96%  of  them  buying 
adults.  WOW  has  been  a 
LIVELY  HABIT  in  103 
counties  for  nearly  40  years. 

/Regional  /^adio 

wow 
Contact 

Bill  Wiseman 
or  your  local 
Blair  Man. 

A  Meredith  Station 
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Deep  in  an  alfalfa  field  these  scrubbed 
and  polished  Poland  China  hogs  are 

July  11,  1961  in  which  he  was  quoted 

by  the  press  as  calling  the  state  "an  ed- 
ucationally depressed  area."  In  another 

burst  of  undiplomatic  inspiration  he 

was  quoted  as  calling  Nebraska  "old, 
outmoded,  a  place  to  come  from  or  a 

place  to  die."  The  roars  that  followed 
could  be  heard  from  the  400-foot  spire 
of  the  Capitol  to  the  far  reaches  of  the 
Platte  River. 

The  natives  figured  the  White  House 
staffer  perhaps  was  unhappy  about  the 
conservatism  of  Nebraska  politics.  In 
any  event,  Charles  Chace,  managing  di- 

rector of  the  Nebraska  Chamber  of 
Commerce,  decided  to  conduct  a  study 
into  out-migration  of  Nebraskans.  The 
chamber  teamed  with  Associated  Indus- 

tries of  Nebraska.  Ringing  in  their  ears 

was  another  Sorenson  sentence:  "...  a 
steady  exodus  of  young  people  from 
this  state,  seeking  as  their  ancestors 
sought,  a  better  life  for  their  chil- 

dren. .  ." Some  230-odd  companies  reported  in 
the  study  that  6,900  of  their  employes 
are  not  native  Nebraskans  and  that  they 
have  had  to  recruit  several  thousand 
from  other  states.  It  was  shown,  too, 
that  the  outflow  is  being  reduced  and 
the  trend  will  be  reversed  within  the 
current  decade.  But  this  was  small  con- 

solation to  those  still  screaming  about 

what  has  been  called  the  "Sorenson 

Smear." 
"Nebraska  is  the  place  for  industry," 

said  David  Osterhout,  chief  of  Nebraska 
Resources,  a  division  of  the  state  gov- 

ernment. "We  have  high  productivity 
and  a  fine  industrial  climate  in  a  cen- 

trally located  state  with  lots  of  space. 
Our  water  resources  are  enormous.  Our 
industry  is  modern  and  growing.  Our 
agriculture  provides  raw  materials.  We 
have  extensive  resources.  Our  Legisla- 

ture is  encouraging  new  industries  to 

a  far  cry  from  the  nondescript  varie- 
ties of  a  few  years  ago. 

located  their  plants  in  Nebraska." 
And  agriculture  will  continue  its  de- 

velopment. Last  year  Nebraska  ranked 
third  in  production  of  rye,  fifth  in  corn, 
fifth  in  alfalfa,  fifth  in  sugar  beets,  first 
in  wild  hay.  The  newer  crops  such  as 
castor  beans,  high  amylose  corn  and 
safffower  offer  promise. 

Dr.  Palmer  estimated  the  number  of 

persons  employed  in  manufacturing 
will  exceed  80,000  in  1970,  double  the 
total  just  before  World  War  II.  The 
physical  volume  of  business  should 
triple,  and  be  double  that  of  1950,  he 
forecast. 

Nebraska  employment  includes  these 
elements:  Labor  force  630,000  em- 

ployes; manufacturing  66,500;  trade 
92,000  transportation,  utilities  38,000; 
finance  and  business  21,200;  service  in- 

dustries 53,000.  The  federal  govern- 
ment provided  $95  million  in  its  1960 

Nebraska  payroll,  with  19,400  em- 
ployees. The  most  striking  change  in 

the  1950-60  decade  was  the  decline  in 
farm  employment  from  29%  to  21% 
while  factory  employment  increased. 

That's  Nebraska,  "Out  Where  the 

West  Begins." 

NOW  LINCOLN-LAND 
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LINCOLN  MARKETING  CENTER 

Attractive  streets,  modern  stores  draw  customers; 

fourteen  life  insurance  firms  make  city  their  base 

Oldtimers  in  Lincoln  still  talk  about 

the  summer  of  '36,  the  hottest  and  dry- 
est  of  a  scorching  decade.  That  was  the 
summer  several  of  the  big  downtown 
stores  put  in  air-conditioning.  They  not 
only  put  it  in;  they  kept  it  running  de- 

spite the  years  of  drought  that  caused 
widespread  water  shortages. 

Lincoln's  store-cooling  secret  was  a 
series  of  surging  streams  of  underground 

water  that  hadn't  been  affected  by  the lack  of  rain  or  the  excessive  heat.  The 
word  got  around  the  Midwest  and  folks 

came  all  the  way  from  Nebraska's  sand- 
hills, Iowa  and  Kansas  to  do  their  shop- 

ping in  leisurely  comfort.  After  all,  air- 
conditioning  was  somewhat  of  a  novelt}' 
at  the  time. 

Attractive  City  ■  Ever  since  1936 
Lincoln  has  been  drawing  shoppers 
from  afar.  They  like  the  careful  munici- 

pal housekeeping  that  keeps  the  city 
attracitve.  They  are  drawn,  too,  by  the 
University  of  Nebraska,  the  charm  of 
the  famed  contemporary  Capitol  and 
the  highway  network  that  now  includes 
Interstate  80.  And  the  city  is  a  whole- 

sale center. 
The  ground  water  still  keeps  Lincoln 

cool  and  provides  the  city  water  sup- 
ply. It  helps  regional  agriculture — 200,- 

000  acres  of  land  are  pump-irrigated 
within  a  50-mile  radius. 

Located  in  the  center  of  the  srain 

belt,  Lincoln  is  a  major  storage  center 
and  can  handle  50  million  bushels. 
Within  a  year  600,000  cattle  are  fed  in 
a  60-mile  radius  and  there  are  100,000 
milk  cows.  There  are  174  industrial 
firms.  The  14  life  insurance  companies 
\\  ith  home  offices  in  Lincoln  have  near- 

!>■  S2  billion  insurance  in  force.  A 
score  of  fire  and  casualty  firms  based 
in  Lincoln  receive  S17  million  a  year 
in  direct  premiums.  Total  assets  of  the 
companies  exceed  a  third  of  a  billion 
dollars. 

Lincoln's  1962  city  population  is  fig- 
ured at  132,300,  with  155,300  living  in 

Lancaster  County.  That  makes  it  the 
second  largest  metropolis  in  the  state, 
with  Omaha  in  the  lead.  But  promotion- 
minded  Lincoln  businessmen  emphasize 
the  regional  aspects  of  the  economy. 
They  note  that  a  tv  or  radio  signal, 
for  example,  can  reach  as  many  as 

900,000  people  in  a  two-state  area  (in- 
cluding northern  Kansas)  and  they  de- 

scribe Lincoln  as  the  shopping  center 
for  the  70-plus  counties  sers'ed. 

The  metropolitan  labor  force  of  65,- 
450  employes  includes  8,250  in  manu- 

facturing industries.  There  are  174  in- 
dustrial firms.  Government  provides 

employment  for  12.800—2.900  federal. 
9,900  state  and  local,  and  6.900  in  edu- 

cational, utility  and  medical  service 
functions.   A  Veterans  Administration 

Nebraska's  towering  Capitol  is  a  Lincoln  landmark. 
BROADCASTING,  September  24,  1962 

With  the  midwest's 
largest  full-time  news 
staff  and  100  correspond- 

ents, WOW-TV  gives 
greater  coverage  of  local 
and  regional  news  than 
any  other  TV  station  in 
its  area.  Facilities  include 
7  teletype  machines,  CBS 
closed  circuit  video  tape 
news,  and  5  mobile  units. 

is  a 

Live  If/ 

Habit  at 

WOW-TV 

NEWS  has  been  a  "Lively 
Habit"  with  WOW-TV 
since  it  first  went  on  the 
air  13  years  ago  (first  TV 
station  in  Omaha )  . . .  and 
viewers  in  the  41  county, 
three-state  area  covered 

by  WOW-TV  have  the 
"Lively  Habit"  of  tuning 
to  Channel  6  for  the  most 
complete  news  reports. 
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hospital  adds  more  jobs.  Arthur  D. 
Little  Co.  has  designed  a  25-acre  indus- 

trial park  31/2  miles  from  downtown. 
Air  Force  Payroll  ■  Lincoln  Air 

Force  Base  has  a  $25  million  yearly 
payroll,  with  25,000  persons  involved 
in  the  complex.  Lincoln  and  Omaha 
are  surrounded  by  missile  installations. 

Lincoln's  base  spends  $3  million  a  year 
in  local  pruchases. 

The  city  looks  around  at  depressed 

markets  and  likes  to  call  itself  an  "im- 
pressed area."  Unemployment  is  low 

and  retail  sales  keep  climbing.  A  con- 

tinuing dress-up  campaign  keeps  the 
city  attractive.  Shrubbery  and  trees  are 
planted  on  many  streets.  Pershing  mu- 

nicipal auditorium  has  the  largest 
square-tile  mosaic  in  the  world  on  its 
front  facade.  The  national  amateur  roll- 

er skating  championships  last  summer 
drew  several  thousand.  Conventions  are 
an  important  business.  New  residential 
sections  are  developing  on  the  perimeter. 

Transportation  facilities  include  five 
major  railroads;  Burlington  has  shops 
and  yards.  United  and  Frontier  airlines 
serve  the  city  along  with  eight  bus 

Boys  Town  is  nationally  known  as  a 
home  for  boys.  Its  distinctive  tower 
rises  not  far  from  Omaha. 

lines  and  50  motor  carriers. 

The  sky-scraper  Capitol  is  a  complete 
departure  from  the  dozens  of  copies  of 
the  national  Capitol  that  feature  many 
state  governments.  Nebraskans  say  it 

symbolizes  the  state's  independent  think- 
ing and  resistance  to  bureaucratic  influ- 

ences in  Washington. 

The  30%  growth  in  Lincoln's  popu- 
lation during  the  1950-60  decade  was 

exceptional  for  a  midwestern  city.  Its 
diversified  economy  was  able  to  pro- 

vide employment  during  this  period. 
Among  larger  plants  are  Goodyear  Tire 
&  Rubber  Co.  with  1,000  employes; 
Russell  Stover  Candies  900;  Cushman 
Motor  Works  900;  American  Stores 
Co.,  500  and  the  Burlington  facilities. 
And  of  course  U.  of  Nebraska  pours 

money  into  the  area  with  its  7,000  stu- 
dents and  athletic  attractions.  Two 

other  institutions,  Nebraska  Wesleyan 
and  Union  Colleges,  each  have  1,000 
enrolled. 

Other  Markets  ■  From  Lincoln  west 
there  are  no  major  cities  to  the  west- 

ern border,  yet  Lancaster  County  is 
only  40  miles  from  the  Iowa  line. 
Largest  of  the  cities  west  of  Lincoln  is 
Grand  Island  with  26,000  population 
(Hall  County  36,000).  Several  growth 
factors  are  expected  to  influence  Grand 
Island's  future — interstate  highway, 
Farwell  Reclamation  Project;  Midstate 

Reclamation  Project;  increased  irriga- 
tion and  industrial  expansion.  The 

city  has  a  tv  station,  KGIN-TV,  satel- 
lite of  KOLN-TV  Lincoln.  It's  a  Un- 
ion Pacific  division  point,  with  live- 
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NOW  LINCOLN-LAND 

DON'T  BE  HALF-COVERED 
IN  NEBRASKA 

A  BIG  MARKET . . . 

•  76tli  largest  market  in  the  Nation,  based  on  the  average  number  of 

homes  per  quarter  hour  delivered  by  all  stations  in  the  market.* 
9  Effective  buying  inrome  of  this  important  new  market  exceeds  one  and 

a  half  billion  dollars. 

•  Annual  retail  sales  over  |120  million;  population,  880,000. 

COVERED  BEST  BY  KOLN-TV/KGIN-TV. . . 
•  Net  weekly  circulation  of  KOLN-TV/ICGIN-TV  is  190,500  homes  (an 

impressive  31%  increase  over  the  1960  figure,  even  though  KGIN-TV 
was  only  four  months  old  when  the  latest  study  began). 

•  Monthly  circulation  of  206,500 — ^  coverage  that  is  essential  for  any 
advertiser  who  wants  to  reach  the  Nation's  most  important  markets. 

•  KOLN-TV/KGIN-TV  delivers  an  average  of  69,200  homes  Monday 

through  Sunday  at  10  p.m.;  Omaha  "A,"  59,100;  Omaha  "B,"  52,700; 
and  Omaha  "C,"  42,200. 

Ask  Avery-Knodel  for  all  the  latest  facts  on  KOLN-TV/KGIN-TV  —  the 
Official  Basic  CBS  Outlet  for  most  of  Nebraska  and  Northern  Kansas. 
*'ARB  Ranking 

RADIO 
WK20   KALAMAZOO-BATTLE  CREEK WJEF   GRATO  RAPIDS 
WJEF-FM   GRAND  RAPIOS  KALAMAZOO VKWIV-FM  CADILLAC 
TELEVISION 
WKZO-TV  GRAND  RAPIDS-KALAMAZOO 
WWTV/  CADILLAC-TRAVERSE  CITY /WWUP-TV  SAULT  STE.  MARIE 
KOLN-TV/LINCOLN,  NEBRASKA /KGIN-TV   GRAND  ISUND,  NEB. 

KOLN-TV  KGIN-TV\ CHANNEL  10  •  316,000  WATTS 
1000  FT.  TOWER 

CHANNEL  11  •  31«,000  WATTS 
1069  FT.  TOWER 

COVERS  IINCOLN-LAND— NEBRASKA'S  OTHER  BIG  MARKET 
Avery-Knodel,  /nc,  Exc/usive  National  Representative 
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^^Film  does 

the  unusual! 

"LET  YOUR  FINGERS  DO  YOUR  WALKING,"  says  the 

AT&T  commercial  for  its  Yellow  Pages.  Proposition  is  excit- 

ingly executed  through  meticulously  selected  fingers  and 

live  camera  work  involving  miniatures  on  a  moving  plat- 

form. Done  to  perfection  on  Eastman  high-speed  film  with 

prints  on  Eastman  print  stock  to  bring  all  the  inherent 

brilliance  of  the  negative^  to  the  TV  screen.  Two  steps- 

negative,  positive— each  of  vital  importance  to  sponsor, 

network,  local  station  and  viewer!  For  further  informa- 

tion, write 

Motion  Picture  Film  Department 

EASTMAN  KODAK  COMPANY,  Rochester  4,  N.  Y. 

East  Coasf  Division,  342  Madison  Avenue,  New  York  1 7,  N.  Y. 
Midwest  Division,  130  East  Randolph  Dr.,  Chicago  14,  III. 

West  Coast  Division,  6706  Santa  Monica  Blvd.,  Hollywood,  Calif. 

For  the  purchase  of  film,  W.  J.  German,  Int.  Agents  for  the  sale  and 
distribution  of  Eastman  Professional  Films  for  motion  pictures  and  television. 

Fort  Lee,  N.  J.,  Chicagg,  III.,  Hollywood,  Calif. 

ADVERTISER:  AT&T  (Yellov/  Pages) 

AGENCY:  Cunningham  &  Walsh,  Inc. 

PRODUCER:  Farkas  Films,  Inc. 



OMAHA  INTERESTS  VARIED 

Factories,  agriculture,  finance,  distribution 

and  defense  industries  all  make  contributions 

stock  and  grain  markets,  as  well  as 
manufacturing  and  distribution  center 
for  the  farm  area. 

Hastings'  population  is  22,000.  It  is 
a  primary  trade  area  for  120,000  per- 

sons. Large  employers  are  Debus  Bak- 
ing Co.  205  employes;  Dutton-Lainson 

Co.  250;  Mode  O'Day  Corp.  (gar- 
ments) 108;  Western  Land  Roller  Co. 

168.  It  is  the  home  of  Hastings  Col- 
lege, a  Presbyterian  institution.  Grain 

storage  is  an  important  business.  Man- 
ufactured products  include  farm  ma- 

chinery, air  conditioners  and  garments. 
North  Platte  is  midway  between 

Omaha-Lincoln  and  Denver.  It  has  a 
population  of  17,300  with  360  em- 

ployed at  factories.  Agricultural  prod- 
ucts marketed  include  livestock,  grains, 

suger  beets,  alfalfa  and  potatoes.  Un- 
ion Pacific  has  its  largest  freight  classi- 

fication-retarder  yard  at  North  Platte. 
Interstate  83  intersects  U.  S.  30  there. 
The  entrances  to  North  Platte  bear  the 

legend,  "Buffalo  Bill's  Home  Town." 
It  has  a  tv  outlet,  KNOP-TV  with  sat- 

ellite at  Hayes  Center  (KHPL-TV). 
Kearney,  with  14,300  people,  is  the 

junction  of  the  Union  Pacific  and  Bur- 
lington railroads.  It  is  the  site  of  Ne- 

braska State  Teacher's  College  and  al- 
so has  a  tv  station,  KHOL-TV.  McCook 

has  a  satellite,  KOMC-TV. 

A  weary  motorist  who  pulls  up  to  a 
motel  cluster  at  sundown  and  mutters, 

"All  cities  look  alike,"  just  hasn't  had 
the  time  or  energy  to  take  in  the  eco- 

nomic and  civic  attributes  of  Omaha. 
Approached  from  Council  Bluffs  on 

the  east,  Omaha  unfolds  a  panorama 
of  river,  railroad  yards,  old  industrial 
buildings  and  finally  the  spread-out 
structures  and  broadcast  towers  along 
Dodge  and  Farnam  Streets.  But  Oma- 

ha keeps  going  on  and  on,  in  all  di- 
rections, as  industry  and  inhabitants 

move  into  the  suburbs. 
The  total  complex  is  a  metropolis 

whose  income  comes  from  many 
sources- — transportation,  manufacturing, 
livestock,  food  processing,  insurance, 
distribution,  missiles-bombers  and  edu- 

cation. Most  dramatic  phase  of  Omaha 
is  the  underground  nerve  center  of  the 
Strategic  Air  Command,  from  where 

the  nation's  retaliatory  campaign  will  be directed. 

Wide  Spread  Area  ■  Metropolitan 
Omaha  is  spread  over  a  three-county 
area — Douglas    and    Sarpy  Counties, 

Neb.  (343,490  and  31,281  population 
respectively,  1960)  and  Pottawattamie, 
Iowa,  which  includes  Council  Bluffs 

(83,102).  The  group  had  a  25%  pop- 
ulation gain  in  the  1950-60  decade. 

Latest  estimates  place  the  metropoli- 
tan population  right  around  the  500,- 

000  mark.  Last  Jan.  1  the  city's  own estimate  after  noting  a  population  gain 
of  21,000  in  1961  and  a  similar  growth 
rate  in  the  eight  months  after  the  April 
1960  census  was  taken,  was  484,700. 
But  nearly  nine  months  have  passed 
since  the  Jan.  1  estimate.  If  Omaha 
maintained  the  1961  growth  rate,  the 

magic  500,000  figure  would  seem  rea- 
sonable. Total  employment  exceeds 

188,000. 
The  top  source  of  Omaha  income  is 

agriculture,  both  marketing  and  proces- 
sing. The  livestock  market  and  pack- 

ing center,  proud  of  its  reputation  as 
the  world's  largest,  employs  14,700.  Ar- 

mour, Cudahy,  Wilson  and  Swift  have 
plants  at  the  stockyards — the  only  one 
having  all  four.  Swift  and  Armour  each 
employ  2,000;  there  are  a  score  of 

You  canH  discount  progress  in  space... 

NEB.  ̂ ^^^KM 
1240  ̂ ^^H^^K 

KMNS 
SIOUX  CITY,  lA 

620 

GRAND  ISLAND,  I 
1430 KSAL 

SALINA,  KANS 
1150 

BUT  YOU  CAN  GET  ATTRACTIVE  COMBIISATION  DISCOimTS 

_f      WITH  THE  STUART  STATIONS  IN  THE  , 

jDt^^k.  HEART  OF  AMERICA!*  ' 

_r  WIT 

Richard  Chapin*' Executive  Vice-President*  * Stuart  Stations 

General  Offices,  804  Stuart  BIdg. 
Lincoln,  Nebraska  . 

432-6606  •    »  • 

All  stations  except  KOEL  represented  by  Paul  H.  Raymer  Company  •  KOEL  represented  by  Venard,  Torbet  &  McConnell 
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Howtogetthe  school  toJohnny  on  time 
America  will  have  to  build  about  eleven  school  build- 

ings and  additions  a  day  over  the  next  three  years  to 
keep  up  with  our  growing  educational  demands.  That 

means  they'll  have  to  go  up  fast,  but  they'll  also  have 
to  be  solidly  built  and  economical.  Here's  how  the  city 
of  Elmira,  New  York,  did  it. 

The  contractor  broke  ground  for  the  55-room  Elmira 
School  on  Dec.  2,  1960,  and  raised  the  first  steel 
columns  on  March  27,  1961.  500  elementary  students 
moved  in  on  Sept.  9,  1961;  followed  by  1000  junior 

high  students  the  next  semester.  That's  less  than  a 
year  from  start  to  finish,  about  half  the  time  usually 
required  to  build  a  school  this  size.  And  it  cost  13%  to 
17%  less  than  the  New  York  State  average.  The  secret: 
pre-engineered  steel  components  were  factory-fabri- 

cated and  shipped  to  the  job  site  ready  to  erect.  A  new, 
lighter,  stronger,  tubular  steel  column  was  used  to 

support  bright,  porcelain-enameled  steel  wall  panels. 
These  slender  panels  increased  usable  floor  space  by 
almost  5%  and  provided  excellent  insulation. 

Like  the  Elmira  School,  many  of  the  new  school  build- 

ings we'll  need  by  1966  will  be  built  with  functional, 
pre-engineered  steel  components. 
America  grows  with  steel. 

United  States  Steel 

TRADEMARK 
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Omaha's  sparkling  white  Union  Station  is  a  landmark. 

packing  plants  altogether.  Cudahy  has 
a  fancy  new  $4  million  packing  plant 
that  is  automated  all  the  way  from  the 
last  squeal  to  the  end  of  the  conveyor 
line.  Steers  enter  the  line  via  a  ma- 

chine that  fires  a  bullet.  Hogs  are 

asphyxiated  by  common  COo  gas.  It's 
all  very  humane.  One  new  gadget  deft- 

ly peels  off  the  hide. 
Omaha  long  ago  passed  the  billion- 

dollar-a-year  mark  in  food  processing. 
Flour  milling,  spaghetti,  brewing,  tv 
dinners  and  other  frozen  foods — the 
list  is  a  long  one,  so  long  that  Omaha 
is  often  called  the  No.  2  food-processing 
city  in  the  U.  S.  It  also  claims  the 
title,  primary  grain  market.  Six  million 
animals  are  received  in  the  livestock 
market  in  a  year. 

Weil-Known  Names  ■  Among  the 
600  larger  manufacturing  plants  are 
such  famed  names  as  Western  Electric, 
Firestone,  Mack  Truck,  Wagner  Elec- 

tric, Phillips  Petroleum,  Gates  Rubber, 
Weyerhaeuser,  Continental  Can,  Kraft 
Foods,  Fruehauf,  Skinner,  Allied  Chem- 

ical, General  Motors,  International  Pa- 
per, Packaging  Corp.  of  America,  Stauf- 

fer  Chemical  and  Vickers.    Many  of 

NOWLIHCOLN-LAND 

these  are  relatively  new  to  Omaha. 
Industrial  products  include  structural 

steel,  telephone  dial  systems,  furniture, 
batteries,  soap,  farm  machinery,  truck 
bodies,  feeds,  fertilizer,  railroad  equip- 

ment, serums,  boots,  paint,  auto  horns 
and  hair  curlers.  Some  of  the  newer 
industries  are  located  at  one  of  the  in- 

dustrial parks  developed  by  Omaha  In- 
dustrial Foundation. 

This  industrial  maze  is  kept  in  mo- 
tion by  a  huge  transportation  system 

that  includes  nine  railroads.  Union  Pa- 
cific has  its  shops  in  Omaha.  Local 

employment  totals  5,000  to  6,000.  Five 
airlines  move  heavy  traffic;  200  truck- 

ing companies  use  the  highway  net- 
work; the  6  ft.  barge  channel  in  the 

Missouri  River  will  be  deepened  to  the 
standard  9  ft.  depth  later  in  the  decade. 
Last  year  8.2  million  bushels  of  grain 
moved  out  via  barge.  Omaha  is  home 
base  for  one  out  of  every  10  U.  S.  Class 
I  motor  carriers. 

Now  that  Omaha  is  considered  flood- 
free,  aided  by  a  half-dozen  dams,  some 
of  the  municipal  worriers  are  wonder- 

ing what  to  do  about  the  water  supply 

in  the  year  2,000.  They're  not  worried 
about  the  availability  of  water — there's 
the  Missouri  and  enormous  under- 

ground reserves;  it's  just  concern  over 
the  best  and  most  efficient  way  to  ap- 

proach this  long-range  problem. 
Insurance  Too  ■  While  manufac- 

turing is  a  big  industry — $1.65  billion 
in  1961 — insurance  is  a  major  business 
in  Omaha,  39  national  companies  hav- 

ing their  home  offices  in  the  city.  Mu- 
tual of  Omaha  is  the  world's  largest 

exclusively  health-accident  company. 
Premium  payments  last  year  were  $253 
million,  up  55%  in  five  years.  It  has 
air  travel  insurance  facilities  in  200 

cities,  leading  the  field.  Every  day  5,- 
100  benefit  checks  are  mailed  to  policy 

holders.  Its  brother  company,  United 

of  Omaha,  has  $21/2  billion  life  insur- 
ance in  force  and  is  in  the  top  4%  of 

all  life  companies. 
Mutual  and  United  draw  personnel 

from  200  towns  in  the  area.  Last 
February  Mutual  changed  its  corporate 
name  from  Mutual  Benefit  Health  & 

Accident  Assn.,  with  radio  and  tv  help- 
ing establish  the  new  name.  Its  media 

budget  includes  $3  million  in  broad- 
cast media.  Woodmen  of  the  World, 

Omaha  based,  is  the  strongest  fraternal 
insurance  society. 

Total  insurance  payroll  in  Omaha  is 
$27  million,  covering  8,200  employes. 
The  city  ranks  among  the  top  10  cities 
in  dollar  volume  of  insurance  premium 
income. 

Offutt  Field,  nerve  center  of  the  Stra- 
tegic Air  Command,  has  a  $35  million 

payroll,  with  10,091  military  and  1,244 
civilian  employes.  It  is  the  largest 

single  employer.  Total  economic  influ- ence has  been  estimated  at  more  than 
$60  million  a  year.  Housing  facilities 
are  in  an  expansion  program.  The  area 
has  31  Nike-Hercules  and  Atlas  missile bases. 

Three  major  university  facilities  are 
located  in  Omaha — Creighton  U.  (3,- 
100  students,  461  faculty),  a  Jesuit  in- 

stitution that  has  under  way  an  im- 
provement program  running  $11  mil- 

lion; U.  of  Omaha  and  the  U.  of  Ne- 
braska College  of  Medicine.  Boys 

Town,  for  juveniles,  has  a  1,500-acre 
plant  west  of  Omaha.  Its  500,000  vis- 

itors every  year  bring  money  to  the 
city. 

Helps  State  ■  Probably  the  largest 
civic  organization  of  its  type  is  Ak  Sar 
Ben,  a  non-profit  group  that  stages 
sports  and  other  events,  with  proceeds 
given  to  scholarships,  rescue  equipment, 
county  fairs  and  other  causes.  Ak  Sar 
Ben  (Nebraska  spelled  in  reverse)  op- 

erates a  coliseum  and  race  track.  It 

has  22,000  members. 
New  construction  projects  dot  the 

landscape,  ranging  from  a  cancer  re- 
search center  to  a  sewage  disposal 

plant  and  1,000  or  more  new  homes. 
Last  year  4,000  new  homes  were  built; 
total  building  permits  were  $62.5  mil- 

lion. The  Federal  Land  Bank  is  the 
largest  in  the  system  (dollar  volume). 

Omaha  is  an  eyeopener  to  a  roving 
economist.  Wholesaling,  for  example, 
totaled  $2.5  billion  in  1961.  Actually 
Omaha  is  distributing  point  for  an  area 
that  includes  Nebraska,  parts  of  Iowa, 
Kansas,  Missouri,  South  Dakota  and 
Wyoming. 

The  market  has  a  four-way  junction 
on  the  interstate  system;  air,  land  and 
water  transportation;  central  location; 
outstanding  insurance,  educational  and 
military  facilities.  Its  growth  is  fast. 
Current  business  barometers  are  moving 

upward,  aside  from  livestock. 
These  are  some  of  the  reasons  Oma- 
ha looks  to  a  busy  future. 
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GOING  UP! 

Daytona  Beach 

Orlando 

NOW 

FLORIDA'S 

WESH^TV 

^  for  Orlando 

Daytona  Beach 

Cape  Canaveral 

-  EQUIPMENT  & 

Tv  by  Scatterloon 

Using  the  diffraction  principle  of 
reradiating  radio  waves,  a  tv  sig- 

nal has  been  relayed  for  260  miles. 
The  successful  event  took  place 
Sept.  5  between  WKBT-TV 
LaCrosse,  Wis.,  and  the  Wadena 
(Minn.)  Air  Force  Base,  when 
the  WKBT-TV  signal  was  reradi- 
ated  from  a  315-ft.  long  cylinder 
hanging  from  a  helium-filled  bal- 

loon 14,000  ft.  high.  The  open- 
ended,  polyethelene  cylinder  was 
banded  alternatively  with  silver 
and  red.  It  measured  23-ft.  in 
diameter.  The  "Scatterloon"  test 
was  made  by  General  Mills  under 
contract  to  the  Office  of  Naval 
Research.  The  program?  Capt. 
Kangaroo. 

ENGINEERING   

Fm  stereo  spotlighted 

on  audio  group's  agenda 

All  phases  of  fm  stereo  broadcasting's 
development  will  be  studied  in  more 
than  a  dozen  sessions  at  the  14th  annual 
Audio  Engineering  Society  convention 
in  New  York,  Oct.  15-19.  Afternoon 
of  Oct.  18  and  the  morning  of  Oct.  19 
will  be  devoted  to  fm  stereo  reports  and 

papers. Warren  L.  Braun,  chief  engineer, 
WSVA-AM-FM-TV  Harrisonburg,  Va., 
is  chairman  of  the  fm  stereo  meetings 
at  the  convention,  which  will  be  held  in 
the  Barbizon-Plaza  Hotel. 

Among  the  papers  to  be  read: 
"Stereo  Operational  Experience  of 

WQXR-AM-FM  New  York,"  L.  K. 
Kleinklaus,  chief  engineer;  "Planning  a 
New  Fm  Stereo  Station,"  Lloyd  Jones, 
chief  engineer  and  partner,  KMUZ 

(FM)  Santa  Barbara,  Calif.;  "Manage- 
ment's View  of  Fm  Stereo,"  A.  J. 

Eicholzer,  chief  engineer,  WSYR-FM 

Syracuse,  N.  Y.,  and  "A  Practical 
Guide  to  Fm  Station  Layout  and  Tune- 
up,"  Everett  J.  Gilbert,  Collins  Radio 
Co.,  Cedar  Rapids,  Iowa. 

Technical  topics... 

Extended  warranty  ■  Ampex  Corp.  is 
now  offering  a  one-year  warranty  on 
all  professional  audio  tape  recorders 
and  related  equipment,  replacing  the 
customary  90-day  warranty.  Herbert  L. 
Brown,  vp  and  general  manager  of  the 
Audio  Division,  said  that  the  new  parts 
warranty  covers  the  entire  Ampex  pro- 

fessional product  line  and  also  applies 
to  Ampex  consumer  audio  products. 
Customers  who  have  purchased  profes- 

sional equipment  since  May  1,  1962, 
and  have  registered  their  warranty,  can 
get  coverage  on  request. 

Transceiver  developed  ■  A  tiny  radio 
transmitter-receiver,  no  larger  than  a 
package  of  cigarettes,  has  been  devel- 

oped by  the  Communications  Systems 
Div.  of  ITT  Kellogg,  a  division  of  In- 

ternational Telephone  &  Telegraph 
Corp.  The  nine-ounce  transceiver, 
known  as  Kel-O-Rad,  is  designed  for 
use  in  military  and  industrial  areas  such 
as  missile  refueling,  fire  fighting  and 
warehouse  operations. 

Cropping  aid  ■  Eon,  a  Seattle  manu- 
facturer, has  started  production  of  an 

electronic  device  for  marking  the  safe 
title  area  on  tv  monitor  screens.  Un- 

desirable cropping  of  titles  and  other 
information  is  eliminated  as  the  device, 
called  the  FLG-100  generator,  handles 
monitor  problems  involving  centering, 
height,  width,  linearity,  aspect  ratio  and 
azimuth.  EON  is  located  at  16346  Ash- 
worth  Ave.  N.,  Seattle  33,  Wash. 
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EXAMINER  WOULD  CLEAR  KWK 

McClenning  contends  Broadcast  Bureau  did  not  prove 

action  of  manager  was  beyond  the  owners'  control 
An  FCC  hearing  examiner  last  week 

recommended  that  license-revocation 
proceedings  against  KWK  St.  Louis  be 
dropped  and  all  charges  dismissed. 

The  Broadcast  Bureau  failed  to  prove 
licensee  irresponsibility  by  KWK  prin- 

cipals, or  that  the  station  owners  were 
aware  of  a  fraudulent  promotion  con- 

test, Hearing  Examiner  Forest  L.  Mc- 
Clenning ruled. 

The  FCC  had  issued  an  order  to 

KWK  to  show  cause  why  the  station's license  should  not  be  revoked  after 
listeners  complained  they  had  been 
bilked  by  KWK  contests  (Broadcast- 

ing, Nov.  7,  1960).  At  a  hearing  the 
conduct  of  two  contests  and  the  charac- 

ter of  Andrew  Spheeris,  KWK  presi- 
dent and  main  stockholder,  were 

probed. 
The  hearing  examiner  found  one  con- 

test not  fraudulent  and  that  the  owners 
did  not  realize  the  other  one  was.  He 

was  impressed  with  the  station's  coop- 
eration with  the  Broadcast  Bureau  be- 

fore the  hearing  and  the  manner  it 
made  records  available  without  objec- 

tion during  the  hearing.  The  examiner 
also  gave  weight  to  considerable  testi- 

mony as  to  the  good  reputation  of  Mr. 
Spheeris  and  his  civic,  charitable  and 

religious  contributions. 

Believes  Spheeris  ■  KWK's  "treasure 
hunt"  contest  in  which  the  prize  was 
not  hidden  until  near  the  end  of  the 
contest  was  indeed  fraudulent,  Mr.  Mc- 

Clenning decided,  but  this  was  done  by 
a  general  manager  who  was  fired  when 
the  owners  learned  about  this  tactic. 
The  examiner  said  he  believed  Mr. 

Spheeris'  testimony  that  he  was  un- aware of  the  deceit  and  that  he  did  not 
believe  the  fired  general  manager  who 
claimed  Mr.  Spheeris  knew. 

Complaints  that  a  contest  in  which 
listeners  were  allowed  60  seconds  to 
call  the  station  and  claim  a  prize  was 
unfair  because  the  number  was  busy 

"half  the  time"  were  dismissed  by  the 
examiner.  He  observed  that  of  some 
10,000  phone  calls  in  the  contest  only 
six  contestants  could  not  complete  calls 

because  of  a  busy  line  "and  there  is  no 
evidence  indicating  that  the  problem 

was  of  greater  magnitude."  He  also observed  that  KWK  took  measures  to 
keep  the  contest  line  available. 

Mr.  McClenning  held  that  the  prizes 
in  the  contest  were  not  misrepresented 
by  the  station  and  that  it  acted  in  good 
faith  with  listeners  who  encountered 

trouble  on  KWK  prize  trips.  "The 

prizes  named  in  the  advertising  shown 
to  have  been  carried  were  in  fact  given, 
nor  were  they  restricted  to  a  single 

item  of  each  named,"  he  said.  The 
method  of  selecting  winners  in  the  con- 

test was  not  fraudulent  either,  the  ex- 
aminer said. 

KWK  principals  "maintained  reason- 
able control"  over  the  operations  of  the 

station,  Mr.  McClenning  said,  and,  in 
this  case,  the  actions  of  the  general 
manager  were  beyond  their  control. 

New  hearing  asked 

on  Boston  ch.  5 

The  FCC  was  asked  to  hear  a  new 
oral  argument  on  ch.  5  Boston  last  week 

by  one  of  the  applicants,  Greater  Bos- ton Tv  Corp. 

The  last  oral  argument  was  held  al- 
most a  year  ago  (Broadcasting,  Oct. 

23,  1961).  Not  all  commissioners  were 
present  at  that  time. 

The  FCC  vacated  its  original  grant 
to  WHDH-TV,  owned  by  the  Boston 
Herald-Traveler,  in  July  1960,  gave 

comparative  demerits  to  WHDH-TV 
and  Massachusetts  Bay  Telecasters  Inc. 

for  alleged  ex  parte  contacts  with  form- 
er commissioners  and  ordered  the  case 

reheard. 
Greater  Boston,  the  only  applicant, 

said  it  assumes  there  is  a  deadlock 
among  the  commissioners  because  they 
have  departed  from  their  normal  proce- 

dure of  announcing  a  decision  soon 

Etv  champion  urges  U.S.  lead  world  cooperation  in  field 
With  federal  aid-to-educational- 

television  finally  enacted  into  law, 
one  of  the  congressmen  who  led  the 
seven-year  fight  for  that  program 
now  thinks  the  U.  S.  should  take 
the  lead  in  fostering  international 
cooperation  in  educational  broad- 
casting. 

Rep.  Kenneth  Roberts  (D-Ala.) 
introduced  a  resolution  last  week 

calling  on  "appropriate"  govern- 
mental agencies  to  cooperate  with 

private  organizations  in  this  country 
and  abroad  in  the  promotion  and 
study  of  educational  radio  and  tele- 
vision. 

The  purpose  of  this  international 
cooperation,  the  resolution  states, 

would  be  "to  achieve  understanding 
between  the  peoples  of  the  world 
and  to  promote  the  education  of 

such  peoples." Rep.  Roberts,  who  sponsored  etv 
legislation  in  three  sessions  of  Con- 

gress before  a  $32-million  program 
was  adopted  this  year  (Broadcast- 

ing, May  1,  et  seq.),  doesn't  expect Rep.  Roberts 

his  new  proposal  (H  Con  Res  563) 
to  be  adopted  this  late  in  the  session. 

But  he  hopes  it  will  stimulate 
some  thinking  on  the  subject.  He 
added  that  he  will  re-introduce  the 
measure  early  in  the  1963  session 
and  try  to  have  hearings  held  by 
the  House  Commerce  Committee, 
of  which  he  is  a  member. 

Rep.  Roberts  believes  that  inter- 
national conferences  of  etv  officials 

would  be  particularly  useful  in  ar- 
ranging exchanges  of  etv  programs. 

"My  feeling  is  that  there's  going to  be  a  lot  of  etv  programming 
done  abroad  that  would  be  helpful 
to  us  and  much  of  ours  that  would 

be  helpful  to  others,"  he  said. His  resolution  takes  note  of  three 
developments  this  year  that  he  feels 

i  should  provide  a  basis  for  congres- 
sional interest  in  international  edu- 

cational broadcasting:  the  successful 
operation  of  Telstar:  passage  of  the 
Educational  Television  Act;  and  en- 

actment of  the  Communications 
Satellite  Act. 

116 BROADCASTING,  September  24,  1962 



Are  You  Overlooking  Profits  In  FM? 

If  you  operate  A^vl  and  stations  with  dupli- 
cated programming,  vou  mav  be  overlooking  a 

major  profit  potential.  AUTO^IATIC  TAPE 
CONTROL  personnel,  experienced  in  broadcast 

programming,  sales  and  engineering,  can  demon- 
strate \yith  a  case  history  how  one  FIM  station 

utilizing  new  progi'am  and  sales  techniques  was 
able  to  produce  $25,000  per  year  in  gross  reve- 

nues against  an  additional  operating  cost  of  less 
than  $10,000.  Addhional  net  profits  of  $15,000 
icere  added  to  corporate  income  the  first  year  of 

separate  AM-FM  operation.  Will  this  technique 
work  in  your  market?  .Just  contact  ATC  at 
Bloomington,  Illinois,  and  a  meeting  can  be 
arranged  to  explore  the  economics  of  your  station 

and  market.  Automatic  Tape  Control  automa- 
tion equipment  is  simple  to  use,  flexible  for  future 

expansion  and  provides  the  first  Automatic  Pro- 
gram Logging  to  verify  operation  for  the  FCC. 

Get  details  on  profitable  automated  F'M  today. Write,  wire  or  phone  for  further  information  on 
Automatic  Tape  Control  FM  automation. 

Left  to  right:  Music  programming,  monaural  or  stereo,  from  Ampex  Series 

350  reel-to-reel  tape  playbacks;  commercial  and  public  service  announce- 
ments from  heavy-duty  ATC  55;  Systems  Programmer,  Program  Time  Control, 

Automatic  Program  Logging  and  associated  audio  equipment  for  controlling 

automation  system;  program  and  logging  recording  equipment  plus  standard 

ATC  playback  units  for  station  ID's,  news,  weather,  etc.:  and  logging  printer. 

Made  by  broadcasters  for  broadcasters 

AUTOMATIC  TAPE  CONTROL  INC. 

209  E.  Washington  St.    •    Dept.  131    •    Bloomington,  Illinois 

Marketed  in  Canada  by  Canadian  General  Electric,  Toronto  4,  Ontario 
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Celler  turns  up  the  burners  under  the  FCC 

Seven    unsmiling    commissioners  Rep.  Celler  said  his  subcommittee 

heard  Chairman  Emanuel  Celler  (D-  had  found  that  the  FCC  "had  a  most 
N.Y.)  of  the  House  Antitrust  Sub-  curious  generosity  in  granting  rate 
committee  picture  the  FCC  last  week  increases  to  AT&T."  He  added  that 
as  a  kind  of  reluctant  dragon — slow  it   wasn't   until   his  subcommittee 
to  regulate  unless  prodded.    Rep.  prodded  the  commission  in  1955 

Celler  was  particularly  critical  of  the  and  1957  that  it  eventually  "nego- 
FCC  performance  in  regulating 

AT&T,  but  some  of  the  commission's 
activities  in  the  broadcasting  field 
also  came  under  his  fire. 

Rep.  Celler,  who  expressed  his 
views  at  a  Washington  luncheon 
meeting  at  the  convention  of  the 
National  Mobile  Radio  System, 
shared  the  head  table  with  FCC 
Chairman  Newton  N.  Minow  and 
his  six  fellow  commissioners. 

They  heard  him  call  for  a  thor- 
ough federal  investigation  of  the 

telephone  company's  long-distance 
rates  and  denounce  the  FCC  practice 
of  negotiating  rate  reductions  with 
AT&T.  He  said  the  proposed  in- 

vestigation was  "long  overdue"  and 
promised  to  keep  after  the  commis- 

sion until  it  is  undertaken. 
The  luncheon,  moreover,  came  a 

day  before  the  commission  was 
scheduled  to  go  into  a  two-day 
closed-door  meeting  with  AT&T  offi- 

cials for  a  periodic  review  of  all 
company  activities  that  are  subject  Rep.  Celler 
to  the  jurisdiction  of  the  FCC.  Intends  follow-up  of  reports 

after  hearing  oral  argument.  The  com- 
pany also  cited  remarks  by  Chairman 

Newton  Minow  on  NBC's  Meet  the 
Press,  in  which  he  said  "in  substance 
that  differences  among  the  commission 

members"  was  delaying  a  decision. 
A  rehearing  of  oral  argument  might 

assist  members  who  heard  the  previous 
argument  to  resolve  their  differences; 
the  commissioners  who  were  absent  the 
first  time  would  have  an  opportunity  to 
hear  argument  (Commissioner?  T.  A. 
M.  Craven  and  Robert  Bartley),  and 
the  new  appointee  to  the  commission,  E. 
William  Henry,  could  familiarize  him- 

self with  the  case,  the  company  said. 
Furthermore,  Greater  Boston  said,  it 

will  give  all  three  parties  another  chance 
to  urge  their  contentions  on  the  com- 

mission in  hope  that  a  decision  will  be 
precipitated. 

Alpena  vhf  gives  up 

Lake  Huron  Broadcasting  Co.,  which 
holds  a  construction  permit  for  ch.  1 1 
WLPA  (TV)  Alpena,  Mich.,  asked  the 
FCC  to  cancel  its  permit  and  delete  the 
call  letters.  The  commission  did  so  last 
week. 

William  J.  Edwards,  Lake  Huron 
president,  told  the  FCC  that  after  con- 

sultations with  network  officials  to  de- 
termine whether  and  on  what  basis  pro- 

grams would  be  available  to  the  station, 
Lake  Huron  decided  it  would  not  be 
economically  feasible  to  construct  the 
station. 

Mr.  Edwards  said  if  Lake  Huron 
finds  another  area  where  ch.  1 1  might 
be  feasibly  operated,  the  company  will 

apply  for  rulemaking  to  have  the  chan- 
nel operated  there. 

Short-term  renewal 

given  IViississippi  am 

The  FCC  last  week  granted  James 
W.  Eatherton  a  short-term  license  re- 

newal (one  year)  for  WACR  Colum- 
bus, Miss. 

It  cited  three  violations  the  station 
had  made  in  taking  this  punitive  action: 

( 1 )  operation  during  pre-sunrise 
hours;  (2)  operating  without  a  function- 

ing Conelrad  receiver,  (3)  and  making 

log  entries  while  the  meters  at  the  re- 
mote control  point  were  inoperative. 

It  was  also  the  FCC's  opinion  that 
the  responses  to  notification  were  not 
"fully  candid."  The  station  has,  how- 

ever, for  the  last  six  months  been  in 
complete   compliance   with   all  rules. 

tiated"  a  $50  million  annual  reduc- 
tion in  Bell's  long-distance  rates. 

"Negotiate?"  he  interjected  in  a 

departure  from  his  text,  "why  nego- 
tiate rates?  It's  dead  wrong.  .  .  .  The 

time  must  come  when  that  must 

change." 

Broadcasting  Activities  ■  In  dis- 
cussing the  commission's  activities 

in  broadcasting,  he  said  that  his  sub- 
committee in  1957  had  found  that 

development  of  a  nationwide  com- 
petitive television  system  was  being 

frustrated  by  practices  of  the  net- works and  AT&T. 

He  said  the  commission's  response 
to  the  problem  was  marked  "by  un- 

conscionable delay  and  inaction," 
adding  that  the  agency  was  moved  to 

"abolish  the  more  flagrant  abuses" 
only  by  the  impact  of  the  subcom- 

mittee's report. 
He  said  one  of  the  primary  diffi- 

culties in  developing  a  nationwide 
tv  system  is  the  scarcity  of  stations 

resulting  from  the  "inadequate  de- 
velopment" of  uhf  broadcasting.  He 

said  he  doesn't  believe  the  all-chan- 
nel set  legislation,  which  was  backed 

by  the  FCC  and  enacted  in  the  cur- 
rent session  of  Congress,  "is  the  final 

answer."  But  at  least  it's  "an  ac- 
knowledgement" of  the  problem,  he commented. 

During  the  next  year  WACR  must  dem- 
onstrate that  it  will  continue  to  do  so, 

according  to  the  commission. 

USIA  asks  $22.6  million 

for  Asia  transmitter 

The  U.  S.  Information  Agency  has 

asked  Congress  for  $22.6  million  to  be- 
gin work  on  a  transmitter  that  would 

quadruple  the  power  of  Voice  of  Amer- 
ica shortwave  broadcasts  to  the  Far 

East  and  South  Asia. 
Edward  R.  Murrow,  USIA  director, 

said  the  project — dubbed  Project  Bam- 
boo— is  needed  to  help  the  Voice  meet 

the  competition  of  Communist  broad- 
casting in  that  area. 

In  an  appearance  before  the  House 

Appropriations  Committee,  Mr.  Mur- 
row said  the  Voice  "is  sorely  lagging 

behind"  Red  bloc  broadcasting.  A  tran- 
script of  the  hearing,  held  last  month, 

was  published  last  week. 
Project  Bamboo  would  consist  of  10 

250-kw  shortwave  transmitters  and 
would  permit  the  Voice  to  double  its 
programming  in  the  Far  East  and  South 
Asia,  Mr.  Murrow  said. 

The  USIA  had  hoped  to  locate  the 
transmitter  in  the  Philippines. 
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JUSTICE  AWAITS  NBC  LICENSE  YIELD 

Network  will  ask  deadline  extension  pending  RKO  exchange 
He  also  served  notice  the  subcom- 

mittee is  keeping  a  close  watch  on 

NBC's  efforts  to  dispose  of  WRCV- 
TV  Philadelphia  by  Dec.  31,  in  ac- 

cordance with  the  consent  decree 
which  settled  an  antitrust  suit 
brought  against  the  network  by  the 
Justice  Dept. 

His  subcommittee,  he  said,  "will 
carefully  scrutinize  any  developments 
which  might  weaken  or  circumvent 
the  objectives  of  the  initial  Justice 

Dept.  suit." The  Justice  Dept.  suit,  brought 
after  hearings  by  the  subcommittee, 
charged  RCA  and  NBC  with  viola- 

tions of  the  Sherman  Act  by  its  ac- 
quisition of  the  Philadelphia  station. 

NBC's  proposal  to  trade  WRCV- 
AM-TV  for  RKO  General's  WNAC- 
AM-TV  and  WRKO  (FM)  Boston 
is  now  part  of  an  FCC  hearing  (see 
adjacent  story). 

Rep.  Celler  said  some  of  the  com- 

mission's problems  might  be  due  to 
a  lack  of  sufficient  personnel.  If  so, 
he  said,  the  commission  should  seek 
the  additional  funds  it  needs. 

But  he  also  warned  that  his  sub- 
committee does  not  issue  reports 

simply  to  file  them.  "Agencies  and 
enterprises"  mentioned  in  those  re- 

ports will  be  queried  periodically, 
and  if  they  have  failed  to  take  cor- 

rective action,  he  said,  "remedial 
legislation  will  be  considered." 

Two  officers  must 

sign  applications 
Broadcast  applicants  and  licensees 

will  not  have  to  take  an  oath  in  future 
applications  filed  with  the  FCC  but 
signatures  of  two  or  more  officers  may 
be  required  where  one  had  sufficed  in 
the  past. 

In  armouncing  a  rules  change  eli- 
minating the  oath  requirement  in  all 

applications,  the  commission  said  that 
broadcast  applications  for  new  stations, 
major  changes  or  transfers  will  require 
the  signature  of  the  principal  executive 
officer  of  the  parent  corporation  and 
subsidiary  firm  as  well  as  that  of  the 
operating  head  of  the  station.  This 
means  that  if  Corp.  X  owns  Corp.  Y, 
whose  subsidiary  is  the  licensee,  signa- 

tures of  the  heads  of  all  three  firms 
would  be  required. 

This  change  was  made,  it  was  stated, 
so  that  the  operating  heads  of  parent 
companies  could  not  plead  ignorance 
of  any  activities  of  the  broadcasting 
subsidiary  and  could  be  held  account- 

able by  the  FCC.  Elimination  of  the 
oath  requirement  was  made  possible 
by  a  bill  signed  into  law  last  spring 
by  the  President.  The  new  rule  be- 

comes effective  Oct.  1. 

The  Dept.  of  Justice  has  indicated 
that  no  matter  how  long  the  FCC  hear- 

ings on  the  RKO  General-NBC  ex- 
change of  statons  take,  they  have  no 

bearing  on  the  provisions  of  the  1959 
consent  judgment  requiring  NBC  to  di- 

vest itself  of  the  network's  Philadelphia 
radio  and  tv  stations  by  Dec.  31. 

This  would  mean,  it  is  presumed, 
that  the  network  would  be  required  to 
surrender  its  licenses  for  the  WRCV- 
AM-TV  Philadelphia  facilities  if  the 

court  upholds  the  Justice  Dept.'s  views. The  network  has  already  informed  the 
Justice  Dept.  that  the  hearings  before 
the  FCC  cannot  be  concluded  by  the 
end  of  this  year. 

The  FCC  hearings  are  on  the  applica- 
tions of  RKO  General  and  NBC  for 

commission  approval  to  exchange  their 
stations  in  Boston  and  Philadelphia. 
RKO  General  owns  WNAC-AM-TV, 
WRKO  (FM)  in  Boston;  NBC  owns 
WRCV-AM-TV  in  Philadelphia. 

Ask  Extension  ■  The  network  is 

planning,  however,  to  ask  the  U.  S.  Dis- 
trict Court  in  Philadelphia,  where  the 

consent  decree  was  filed,  to  extend  the 
deadline  date. 

A  spokesman  for  the  antitrust  divi- 
sion of  the  Dept.  of  Justice  warned  that 

the  government's  position  on  whether  to 
agree  or  oppose  such  an  extension 
would  be  determined  only  if  NBC  asked 
for  an  extension. 

The  Dept.  of  Justice's  views  were 
given  to  the  FCC  in  a  Sept.  10  letter 
from  Lee  Loevinger,  chief  of  its  anti- 

trust division,  to  FCC  Chairman  New- 
ton N.  Minow. 

Mr.  Loevinger  stated  that  although 
the  attorney  general  had  asked  not  to 
be  made  a  party  in  the  proceedings,  the 
fact  that  the  FCC  had  designated  the 

attorney  general  as  a  party  and  "has  in- 
vited an  expression  of  [his]  views  .  .  ." 

Mr.  Loevinger  referred  to  the  anti- 
trust case  against  NBC  and  its  conclu- 
sion with  a  consent  decree  entered  in 

September  1959.  The  government  filed 
an  antitrust  complaint  against  NBC  after 
the  network  took  over  the  Philadelphia 
stations  in  a  swap  with  Westinghouse 
Broadcasting  Co.  There  had  been 
charges  then  that  NBC  pressured 
Westinghouse  into  agreeing  to  the  swap. 

The  Dept.  of  Justice  was  informed  by 
NBC  that  it  would  be  unable  to  meet 
the  Dec.  31  deadline  because  of  the 
FCC  hearings,  Mr.  Loevinger  stated. 
He  added:  "Since  we  do  not  regard  a 
final  decision  by  the  commission  as  to 
any  of  the  issues  present  in  this  hearing 
as  necessary  to  permit  compliance  with 
this  divestiture  provision,  this  exchange 
does  not  now  appear  to  be  a  feasible 
method  ol  compliance  and  the  plaintiff 

[Dept.  of  Justice]  has  advised  the  de- 
fendants [NBC  and  RCA]  accordingly." 

Don't  Relitigate  ■  In  discussing  other 
aspects  of  the  FCC  proceeding,  the  Jus- 

tice Dept.  official  made  it  clear  that  he 

was  opposed  to  the  commission  "reliti- 
gating"  a  government  antitrust  suit.  The 
FCC  should,  Mr.  Loevinger  said,  limit 
its  considerations  of  antitrust  matters  to 

"the  nature  and  extent  of  the  violations 
alleged,  the  criminal  penalties  imposed, 
the  civil  injunctions  entered  and  the 

purposes  they  were  intended  to  serve.'" This  is  presumed  to  refer  to  requests 

by  Philco  Corp.  for  the  FCC  to  con- 
sider antitrust  charges  made  by  the  gov- 

ernment against  RCA  and  NBC.  Philco 

is  a  party  to  the  RKO  General-NBC 
hearings  as  an  applicant  for  the  tv  chan- 

nel now  occupied  by  WRCV-TV. 
If  during  the  hearing  evidence  is  in- 

troduced of  antitrust  violations  by  any 
of  the  parties,  Mr.  Loevinger  said,  the 
FCC  should  call  it  to  the  attention  of 
the  Dept.  of  Justice. 
New  Issue  ■  In  an  FCC  Review 

Board  action  la^^t  week,  the  issues  in 
the  hearings  were  enlarged  to  determine 
whether  the  ownership  by  RKO  Gener- 

al of  CKLW-TV  Windsor,  Ont.,  violates 
the  multiple  ownership  rule.  FCC  rules 
forbid  one  company  to  own  more  than 
five  vhf  tv  stations.  RKO  General  now 
owns  six  U.  S.  tv  stations,  five  vhf  and 
one  uhf. 

The  Review  Board  also  last  week 
turned  down  a  request  by  Westinghouse 
that  it  not  be  made  a  party  to  the 
hearings.  The  Board  said  that  Westing- 
house's  alleged  familiarity  with  the  is- sues in  the  case  and  the  fact  that  for  a 
long  time  it  has  urged  the  FCC  to  hear 

certain  of  the  issues  "obliges"  Westing- house to  remain  as  a  party. 

Both  RKO  General  and  Westing- 
house have  five  days  to  appeal  the 

Board's  rulings  to  the  full  commission. 
When  the  RKO  General-NBC  ex- 

change was  first  announced,  Westing- 
house objected  because  of  the  potential 

loss  of  its  NBC  affiliation  by  its  Boston 
station. 

Extension  of  copyright  date 

Copyrights  scheduled  to  expire  be- 
fore Dec.  31,  1965,  would  be  extended 

to  that  date  under  legislation  that's 
been  cleared  by  both  Houses  of  Con- 

gress and  sent  to  the  President  for  his 
signature.  The  biU  (H  J  Res  627)  is 
designed  to  protect  copyrights  that 
would  e.xpire  before  Congress  could 
consider  a  general  revision  of  the  copy- 

rights laws  now  under  study  by  tech- 
nical experts.  Among  the  proposed  re- 

visions is  an  increase  in  the  length  of 

the  copyright  term. 
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Licensing  group  gets,  ponders  report  on  FCC 

NAB,  LAWYERS  FLAIL  PROFESSOR'S  PROGRAMMING  VIEWS 
Ideas  on  FCC  programming  review 

in  a  college  professor's  report  on  licens- 
ing procedures  (Closed  Circuit,  Sept. 

17)  are  being  revised  following  a  two- 
day  hearing  by  a  committee  of  the  Ad- 

ministrative Conference  of  the  U.  S. 

The  controversial  provisions  were  at- 
tacked Sept.  14  and  15  by  a  group  rep- 

resenting the  NAB  and  the  Federal 
Communications  Bar  Assn.  Also  pres- 

ent to  discuss  elements  of  the  233-page 
document  was  a  contingent  of  FCC  staff 
executives. 

The  hearings  on  the  study  of  the 

FCC's  licensing  procedures  by  Colum- bia U.  Law  Prof.  William  K.  Jones  took 
place  before  the  Administrative  Confer- 

ence's Committee  on  Licensing  which  is 
headed  by  Whitney  Gillilland,  a  mem- 

ber of  the  Civil  Aeronautics  Board. 
The  amended  report  is  being  circu- 

lated to  members  of  the  committee.  It 
is  expected  to  be  submitted  to  the  Con- 

ference itself  at  the  next  meeting,  sched- 
uled now  for  Oct.  16  in  Washington. 

The  controversial  sections  in  Prof. 

Jones'  report  question  the  FCC's  activi- 
ties in  the  programming  field.  It  refers 

to  the  "ritual"  by  which  broadcasters 
seek  to  heed  FCC  admonitions  and  to 
stay  in  the  good  graces  of  the  commis- 

sion by  making  surveys  and  statistical 

compilations  "for  the  sake  of  appear- 
ances." What  is  needed,  Prof.  Jones  says,  is 
a  benchmark  so  broadcasters  will  know 
exactly  what  is  required  of  them  in  the 
programming  field.  The  FCC,  however, 
is  not  a  good  agency  for  this  purpose 
because  it  is  removed  from  local  condi- 

tions, its  staff  could  not  possibly  check 
every  application  and.  Prof.  Jones  adds. 

the  broadcaster  cannot  be  considered 
disinterested  and  objective. 

Advisory   Councils   ■   Prof.  Jones 
recommends,  therefore,  the  establish- 

ment of  citizens'  advisory  councils  in local  communities.  These  councils 

would  advise  the  broadcaster  on  pro- 
gramming for  area  minority  tastes.  He 

recommends  that  about  15%  of  the 

broadcaster's  program  time  be  devoted 
to  this  type  of  programming. 

"The  broadcaster,"  Prof.  Jones  says, 
"should  be  free  of  any  advice  or  sug- 

gestions as  to  the  large  majority  of  his 
programming  which  he  would  be  im- 

pelled by  economic  forces  to  gear  to 
the  tastes  of  the  large  majority  of  his 

listeners." These  local  councils — regional  and 
national  councils  might  come  later — 
would  be  composed,  the  Columbia  U. 

professor  says,  of  "community  repre- 
sentatives most  interested  in  assuring 

broadcaster  attention  to  minority  tastes 
and  needs."  These  would  include,  he 
adds,  public  officials,  educators,  clergy- 

men and  leaders  of  civic,  business, 
labor,  professional,  agricultural  and 
charitable  organizations. 
The  council.  Prof.  Jones  stated, 

should  be  furnished  cost  and  financial 
data  for  each  station  in  its  area  so  it 

may  judge  the  special  minority  pro- 
gramming that  is  practicable  for  the 

station  "and  the  extent  to  which  station 

No  one  has  flatly  opposed  the  FCC's 
plan  of  allowing  educational  broad- 

casters to  use  certain  microwave  fre- 
quencies for  low-cost  closed-circuit 

transmission  but  many  wish  to  impose 

limits  on  what  spectrum  space  the  edu- 
cators can  use. 

In  some  50  comments  filed  to  the 

proposal  last  week,  universities,  state 
and  local  school  boards  and  individual 
etv  stations  praised  the  plan  and  urged 
the  FCC  to  make  available  all  spectrum 
space  feasible.  Industrial  radio  interests, 

particularly  transportation,  and  com- 
mercial broadcasters  expressed  fears 

that  the  plan  would  eat  up  frequencies 
assigned  to  them. 

The  plan  proposes  either  the  1990- 
2110  mc  band  or  the  2500-2690  mc 
band  for  the  new  technique  of  educa- 

tional broadcasting  (which  educators 
have  indicated  might  cut  their  expenses 
to  one-third  that  of  their  present  in- 
school  instruction  method. 

On  Capitol  Hill,  the  FCC  proposal 
has  been  advanced  as  an  argument  for 
a  go-slow  approach  to  the  new  $32 

commercial  announcements  may  be  ex- 

cessive." 

Failure  to  cooperate  with  the  local 
council,  Prof.  Jones  suggests,  might  be 
grounds  for  a  revocation  proceeding  or 
FCC  refusal  to  renew  a  license. 

Hearing  Worth  Questioned  ■  One  of 
the  major  conclusions  drawn  by  Prof. 
Jones  is  that  comparative  hearings  on 
applications  for  facilities  are  not  worth 
the  time,  expense  and  effort  involved. 
He  recommends  that  the  FCC  pare 
down  the  number  of  cases  requiring 
full,  evidentiary  hearings  to  important 
and  significant  policy  cases. 

He  agrees  also  that  the  FCC  is  under- 
staffed, that  the  working  conditions  of 

its  staff  are  bad  and  that  the  staff's 
morale  has  been  pretty  low,  although 
it  has  climbed  in  recent  months. 

At  the  meeting  of  the  licensing  com- 
mittee, industry  spokesmen  were  Vin- 

cent T.  Wasilewski,  Douglas  A.  Anello 
and  Paul  B.  Comstock,  NAB;  Joseph 
N.  Kittner,  Federal  Communications 
Bar  Assn.  Representing  the  FCC  were 
Max  D.  Paglin,  general  counsel;  Henry 
Geller,  assistant  to  the  general  counsel; 
James  O.  Juntilla,  assistant  chief  of  the 
Broadcast  Bureau;  Martin  I.  Levy,  as- 

sistant chief  of  the  broadcast  facilities 
division;  Robert  J.  Rawson,  chief,  hear- 

ing division;  Joseph  N.  Nelson,  recent 
chief  of  the  transfer  and  renewal  divi- 

sion: Donald  J.  Berkemeyer,  chief  of 
the  Office  of  Opinions  &  Review,  and 
James  D.  Cunningham,  chief  hearing 
examiner. 

million  federal  program  of  aid  to  etv. 
Rep.  Frank  Bow  (R-Ohio),  a  member 
of  the  House  Appropriations  Committee, 
feels  that  since  stations  utilizing  the 
2.000-mc  band  would  cost  less  than 
half  what  a  conventional  station  would, 

federal  aid  for  etv  is  "unnecessary — 

at  least  at  this  time." During  closed-door  hearings  on  a 
request  for  $4,989,000  to  get  the  etv 
program  started.  Rep.  Bow  told  officials 
of  the  Department  of  Health,  Educa- 

tion and  Welfare  that  the  proposed  etv 

service  would  be  fully  adequate  "and  in 
many  ways  more  suitable  than  conven- 

tional broadcasting."  A  transcript  of 
the  hearings,  held  in  August,  was  made 

public  last  week. There  is  no  indication  the  committee 

will  go  along  with  the  Ohio  congress- 
man and  materially  slash  the  HEW  re- 

quest. But  Rep.  Bow  said  last  week  he 
would  use  the  same  argument  on  the 
floor  of  the  House  when  the  money  bill 
comes  up  for  debate. 

National  Educational  Radio  &  Tv 
center,  which  asked  for  and  was  granted 

Glenn  flight  typical? 

Tuesday,  Feb.  20,  1962,  was 
the  day  John  Glenn  made  his 
three-orbit  flight  around  the 
world  as  the  first  American  in 
space.  That  same  day  was  the 
Tuesday  selected  by  the  FCC  for 
its  composite  week  of  a  typical 
seven  days  of  broadcasting  by  all 
am-fm-tv  licensees. 

It  happens  that  Feb.  20  was 
highly  atypical  in  broadcast  pro- 

gramming as  all  network-affiliated 
am  and  tv  stations  stayed  with  the 
astronaut  during  most  of  the  day, 
as  did  many  independent  radio 
stations. 

As  a  consequence,  the  FCC  is 
considering  requests  to  assign  an- 

other Tuesday  for  the  composite 
week  programming. 

Frequency  lack  feared  in  etv  microwave 

VEILED  OPPOSITION  FOUND  BETWEEN  LINES  OF  COMMENTS 
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Bar  panel  filming  wasn't  meant  as  test 
The  filming  of  the  Federal  Bar 

Assn.  panel  discussion  on  permitting 
radio  and  tv  coverage  of  government 
proceedings  and  court  trials  (Broad- 

casting, Sept.  10)  was  part  of  a  pro- 
gram to  record  the  discussion  for 

showing  to  FBA  members  and  chap- 
ters and  to  be  made  available  to  law 

schools,  journalism  schools,  tv  sta- 
tions, national,  state  and  county  bar 

associations  and  other  interested  or- 
ganizations, John  J.  Mitchell,  Wash- 

ington lawyer  who  made  arrange- 
ments for  the  filming  said  last  week. 

The  motion-picture  recording  was 
not  an  attempt  to  show  how  incon- 

spicuous tv  cameras  could  be  in 
covering  such  a  meeting,  Mr.  Mitchell 
emphasized.  Mr.  Mitchell  explained 
that  he  personally  favors  revision  of 
Canon  35  to  permit  trials  of  tv  cover- 
age. 

Charles  E.  Shutt,  Telenews  Wash- 
ington bureau  manager,  whose  cam- 

era crew  did  the  filming  at  the  meet- 
ing, also  declared  last  week  that  the 

light  used  by  the  Telenews  film  crew 
measured  125  foot  candles,  not  375 
foot  candles  as  reported;  that  the 
cameraman  did  not  order  the  pro- 

ceedings to  halt  every  20  minutes, 
but  only  indicated  to  the  chairman 

that  he  would  have  to  change  reels 
and  that  this  occurred  only  every  33 
minutes. 

Messrs.  Mitchell  and  Shutt  ex- 
plained that  the  proceedings  were  to 

be  filmed  by  WTOP-TV  Washington 
but  that  virtually  at  the  last  minute 
Mr.  Mitchell  was  informed  that  this 
could  not  be  done.  Mr.  Mitchell 
said  he  then  ordered  Telenews  to 

film-record  the  proceedings  on  47 
minutes  notice. 

Mr.  Shutt  added: 

"I  assure  you  that  Telenews,  and 
other  companies  in  this  industry,  can 
provide  coverage  of  legal  and  other 
proceedings  in  a  manner  and  method 
that  will  conform  to  the  event.  To 
do  this,  however,  we  do  need  some 
time  to  analyze  the  location  and 
proceedings,  to  decide  on  the  most 
efliective  method  of  placing  our 
equipment  so  as  not  to  detract  from 
the  proceedings,  and  to  place  suffi- 

cient equipment  at  the  location  to 
provide  continuous  coverage.  We  do 
have  cameras  that  are  noiseless,  we 
do  have  film  that  is  extremely  fast, 
and  we  do  have  the  know-how  to  use 
both,  but  we  must  have  a  little  time 
to  use  these  items  to  the  best  ad- 

vantage. .  .  ." 

an  extension  of  comment  deadline  until 

Oct.  17,  emphasized  that  the  FCC's  pro- 
posal should  not  be  considered  a  sub- 
stitute to  granting  multiple  channels  for 

etv.  Furthermore,  NETRC  said,  "it 
may  well  be  that  allocation  of  both 
(proposed  microwave)  bands  will  be 
needed  for  future  developments.  The 
group  asked  that  1990-2110  mc  be 
assigned  on  a  shared  basis  with  commer- 

cial broadcast  auxiliary  services  and 
that  2500-2690  mc  be  assigned  perma- 

nently to  etv. 
NAB  urged  that  etv  be  given  the 

2500-2690  mc  band  in  preference  to 
the  1990-2110  mc  band,  which  is  avail- 

able to  broadcasters  for  station  trans- 
mission links,  remote  pickups  and  inter- 

city relays. 

NAB  offered  a  three-part  counterpro- 
posal: (1)  that  use  of  tv  remote  pickups 

be  continued  in  1990-2110  mc;  (2)  that 
the  2500-2690  band  be  reserved  for  the 
educational  transmissions,  and  (3)  that 
1850-2110  mc  be  consolidated  into  one 
band  with  operational  fixed  services 
available  from  the  low  end  of  the  band 
upward  and  tv  auxiliary  services  from 
the  top  downward. 

National  Assn.  of  Educational  Broad- 
casters endorsed  the  plan  but  asked  the 

FCC  to  make  it  clear  that  any  institu- 
tion eligible  for  a  noncommercial  edu- 

cational tv  license  would  be  allowed  to 
use  this  service. 
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CBS  pleaded  that  the  1990-2110  mc 
band  be  kept  available  at  least  on  a 
sharing  basis  with  remote  pickup  from 
commercial  tv  stations. 

Transportation  and  petroleum  groups 
urged  that  the  lower  band  be  used  by 

etv,  since  it  is  "already  dedicated  to  tv 
uses,"  and  to  leave  the  higher  band  free 
for  fixed  operational  stations. 
NBC  agreed  with  NAB  that  the  2500- 

2690  mc  band  should  be  allocated  to 
etv  because  it  would  provide  educators 

50%  more  channels.  NBC  said  "very 
little  use"  is  now  being  made  of  that band. 

USIA  wants  $7  million 

for  Thailand  station 

U.S.  Information  Agency  has  asked 
Congress  for  $7,375,000  to  build  mil- 

lion-watt, medium-wave  transmitter  in 
Thailand.  Edward  R.  Murrow,  USIA 
director,  told  the  Senate  Finance  Com- 

mittee Sept.  14  a  transmitter  is  needed 
to  assure  VOA  coverage  throughout 
Southeast  Asia. 

The  request  for  a  transmitter  is  in 
the  foreign  aid  budget;  is  apart  from 
the  USIA  appropriation  request  which 
was  considered  by  committee  last  week. 
Mr.  Murrow  said  VOA  needs  bolstering 

in  Southeast  Asia.  Voice  is  "lagging 
sorely  behind  the  Communist  competi- 

tion in  broadcasting"  in  that  area,  he said. 

RAHALL  RADIO  STATIONS 

Staffed  by 

WIDE-AWAKE 
PERSONALITIES 

dedicated  to 
PUBLIC  SERVICE 

in  the  communities 

which  they  serve! 

No.  1 

RADIO 

Tampa  -  SI.  Petersbori^ 
Florida 

Sam  Rahall,  Manager 

No.  1 

RADIO 

Allenlown-Bethlehem- 
Easton,  Pennsylvania 

"Oggie"  Davies,  ManaiM 

No.  1 

RADIO 
Beckley, 

West  Virginia 

Tony  Gonzales,  Manager 

No.  1 

RADIO 

Norristown-Philadelphn Area 

John  Banzhoff,  Manager 

above  stations  represented 

nationally  by  H-R  . . .  New  York 

also 

WQTY 
our  station  coming  up  fast  in 
JACKSONVILLE,  Florida 

National  Rep.  The  Boiling  Co. 
• 

N.  Joe  Rahall,  President 

"Oggie"  Davies,  Gen.  Manager 
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GEL  15  KW  FM  TRANSMITTER  WITH  A  ̂   B/^V  5\RaTr@[Il[I]5\ 

BALANCES  MINIMUM  POWER  CONSUMPTION  WITH 

HIGHEST  ACCEPTABLE  ANTENNA  GAIN  FOR  100  KW  ERP 

Station  Owners  and  Engineers  agree  this  Select  the  field-proven  superior  quality  of 

transmitter  gives  dependable  service,  negligi-  GEL'S  15  KW  FM  Transmitter  for  100  KW 

ble  maintenance  and  rock-steady  stability.     ERP.  Write  for  latest  technical  information. 

BROADCAST  SALES  DEPARTMENT 
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GENERAL   ELECTRONIC    LABORATORIES,  INC. 

195    MASSACHUSETTS  AVENUE,    CAMBRIDGE,  MASS. 



Keep  affiliation  pacts  secret,  FCC  asked 

FCC  ACCESS  IS  ENOUGH,  NAB,  NETWORKS  TELL  AGENCY 

Broadcasters  are  not  common  car- 
riers, networks  and  stations  reminded 

the  FCC  last  week.  The  majority  was 

strongly  opposed  to  the  agency's  pro- 
posal to  make  network  affiliation  con- 
tracts public  (At  Deadline,  July  16). 

Some  broadcasters  favored  it. 
NAB  sounded  a  note  ringing  through 

many  comments  when  the  group  said 
with  common  carriers  public  inspection 

is  consistent  with  "the  accepted  concept 
of  regulation  of  monopolies  where  rates 
are  set  and  the  general  public  is  affected 
by  the  business  arrangements  and  prac- 

tices of  the  carrier."  But  the  competi- 
tive nature  of  commercial  broadcasting 

makes  public  exposure  of  private  nego- 
tiating terms  "contrary  to  good  business 

practices,"  NAB  said. 
The  FCC  itself  has  full  access  to  net- 

work affiliation  contracts  and  the  com- 
mission is  the  guardian  of  the  public 

interest,  NAB  pointed  out.  Moreover, 
FCC  rules  already  provide  for  disclosure 
of  otherwise  confidential  data  "when  the 
public  interest  demands,"  NAB  said. 

ABC,  CBS  and  NBC  agreed  that  the 
plan  would  serve  no  public  interest  but 
that  the  contracts  would  be  primarily 
of  interest  to  competitors,  particularly 
those  from  competing  media. 
ABC  insisted  that  private  dealings 

between  networks  and  affiliates  are  out- 

side the  FCC's  jurisdiction.  If  the  FCC 
insists  on  making  negotiations  between 
network  and  affiliate  public,  it  might 
tend  to  standardize  such  contracts,  ABC 
conceded,  but  would  at  the  same  time 
stifle  competition.  All  markets  are  not 
the  same,  and  negotiations  for  stations  in 
different  markets  understandably  vary, 
ABC  said.  In  the  case  of  radio  net- 

works, which  are  "currently  struggling 
to  survive,"  they  would  be  crippled  by 
a  public-inspection  rule,  ABC  said. 

Tradition  of  Privacy  ■  CBS  empha- 
sized that  information  of  this  kind  in 

competitive  fields  has  "traditionally" 
been  handled  as  confidential.  In  the  ab- 

sence of  any  showing  "of  actual,  as  op- 
posed to  theoretical  injury  resulting  to 

the  public,"  from  non-disclosure  of  con- 
tracts, CBS  said  the  FCC  should  con- 

tinue to  hold  them  private.  The  sources 
for  the  rulemaking  the  FCC  cited  in  its 
notice,  the  House  Judiciary  Antitrust 

subcommittee's  report,  the  Barrow  com- 
mittee report  and  the  House  Commerce 

Committee's  report,  all  in  1957,  indi- 
cated inequities  existed  between  the 

compensation  of  affiliates  of  the  same 
network,  but  did  not  indicate  how  this 
harmed  the  public  interest,  CBS  said. 

The  FCC  had  previously  considered 
a  proposal  to  make  affiliation  contracts 
public  and  had  rejected  it,  NBC  pointed 

out.  The  network  "is  not  aware  of  any 

evidence  or  reasoning"  which  requires that  a  different  conclusion  he  reached 
now,  but  there  are  many  valid  reasons 
to  sustain  the  prior  judgment,  it  argued. 

"It  is  not  the  commission's  function 
to  seek  to  influence  business  ncgoiiations 
in  broadcasting  where  no  related  and 
compelling  public  interest  is  involved, 
particularly  where,  as  in  this  case,  its 
proposal  constitutes  a  plan  that  would 

be  a  restraint  on  competition,"  NBC 
said.  Furthermore,  in  adopting  such  a 
plan,  the  commission  would  be  exceed- 

ing its  statutory  authority  and  would  be 
in  violation  of  Sec.  1905  of  the  U.  S. 
Criminal  Code,  NBC  stated.  Congress 
has  not  given  the  FCC  the  power  to 
promulgate  such  a  rule. 

One  large  group  of  stations,  filing 
jointly,  said  the  plan  would  give  unfair 
advantage  to  non-affiliated  stations  by 

revealing  competitors'  rate-cost  structure and  other  intimate  financial  details. 

A  few  comments  favored  the  plan.  One 
of  these  was  KCPX-AM-FM-TV  Salt 

Lake  City,  which  said,  "Arbitrary  differ- ences in  network  contracts  are  a  direct 

result  of  the  secrecy  which  has  been  al- 
lowed to  surround  them  because  they 

are  unavailable  for  public  inspection." 
Storer  Broadcasting  Co.  said  the  plan 

was  not  necessary  and  should  not  be 
adopted,  but  offered  a  counterproposal: 
let  requests  for  affiliation  contract  in- 

spection be  entertained  by  the  FCC 
(under  staff  delegation)  on  a  written 
showing  that  the  request  is  made  by  a 
licensee  who  is  negotiating  for  affiliation 
with  the  same  network  in  the  same 
broadcast  service;  that  the  network  has 
refused  permission  to  inspect,  and  that 
the  information  obtained  will  be  used 

only  in  negotiation  and  will  not  be  re- 
leased to  any  other  person. 

Genkar  amends  application 

The  FCC  last  week  permitted  an 
am  applicant  to  amend  its  ownership 
to  reflect  that  Martin  Karig,  now  un- 

dergoing a  hearing  on  his  character 
qualifications,  is  no  longer  connected 
with  the  company  (Broadcasting,  May 7). 

But  the  commission  also  granted  the 

Broadcast  Bureau's  request  to  add  is- 
sues to  determine  whether  Mr.  Karig 

has  in  fact  given  up  his  interest  in 
Genkar  Inc.,  which  is  seeking  an  am  in 
Gouverneur,  N.  Y.,  and  whether,  under 

the  terms  of  Mr.  Karig's  divestiture, 
he  continues  to  be  a  principal  in  the 
company. 

A  hearing  on  whether  Mr.  Karig's 
permit  for  WIZR  Johnstown,  N.  Y., 
should  be  revoked  and  whether  his 
license  for  WSPN  Saratoga  Springs, 

N.  Y.,  should  be  renewed  began  in  the 
latter  city  last  Monday  (Sept.  17). 
The  hearing  was  postponed  after  one 
day  because  Broadcast  Bureau  attorney 
Ernest  Nash  became  ill. 

Mr.  Karig  was  the  sole  witness  and 
was  questioned  on  the  history  of  his 
various  radio  holdings  since  1948. 

Hartke  again  urges 

equal  time  repeal 

Sen.  Vance  Hartke  (D-Ind.)  has  re- 
newed his  appeal  for  action  on  legisla- 

tion to  free  broadcasters  from  the 

shackles  of  the  equal-time  section  of 
the  Communications  Act. 

In  a  letter  to  Sen.  John  O.  Pastore 

(D-R.I.),  chairman  of  the  Communi- 
cations Subcommittee,  Sen.  Hartke 

said  he  believes  there  is  a  growing  pub- 
lic demand  for  the  legislation. 

Sen.  Hartke  is  a  member  of  the  sub- 
committee and  has  introduced  a  bill 

(S  3434)  that  would  repeal  the  equal- 
time  section.  The  subcommittee  last 

July  held  hearings  on  this  and  five 
other  measures  that  would  modify  the 

requirement. 
Sen.  Hartke  said  if  action  can't  be 

taken  in  this  session  of  Congress,  which 
is  fast  approaching  its  end,  he  hopes 
Sen.  Pastore  will  give  the  legislation  a 
high  priority  in  the  next  session. 

Save  ch.  37,  astronomers  ask 

Scientists  who  have  long  sought  reser- 
vation of  tv  ch.  37  for  radio-astronomy 

have  asked  the  FCC  to  dismiss  three 

applications  for  that  channel  in  Pater- 
son,  N.  J. 

The  latest  application,  announced 
last  week,  was  by  Bartell  Broadcasters, 
Inc.,  which  said  it  plans  emphasis  on 
Spanish  and  Italian  programming.  Bar- 
tell  stations  are  WADO  New  York, 
WOKY  Milwaukee,  KCBQ  San  Diego, 
and  KYA  San  Francisco. 

Other  applicants,  announced  earlier, 
are  Progress  Broadcasting  Co.  and  Span- 

ish International  Network  Inc. 

The  FCC  last  week... 

■  Granted  American  Broadcasting- 
Paramount  Theatres  Inc.  (ABC)  a  sixty 
day  temporary  authority  to  operate,  on 
a  test  basis,  an  intercity  tv  microwave 
relay  between  its  own  KABC-TV  Los 
Angeles,  and  XETV  Tiajuana,  Mex. 
The  Mexican  station  also  serves  San 

Diego.  ABC  is  now  authorized  to  send 
programs  to  XETV  but  claims  the  cost 
is  too  high.  ABC  claimed  that  since 
other  networks  are  able  to  send  by  re- 

lay to  iheir  affiliates  in  other  cities,  it 
wants  the  same  rights  for  KABC.  The 
Tiajuana  station  is  ineligible  for  an  FCC 
license. 
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SYNCOM,  TELSTAR  COMPARED 

Hill  hearing  hears  Hughes'  spokesmen  claim  its 

high-orbit  satellite  is  superior  to  AT&T's 
The  question  of  which  communica- 

tions satellite  system  is  best,  which  has 
been  debated  before  numerous  congres- 

sional committees  and  on  the  floors  of 

both  Houses,  was  raised  again  on  Capi- 
tol Hill  last  week. 

Officials  of  the  Hughes  Aircraft  Co. 
said  the  high-orbit,  synchronous  satellite 
system  being  developed  by  that  com- 

pany is  the  least  expensive,  most  effi- 
cient under  consideration. 

The  medium-altitude  Telstar  satellite 

developed  by  AT&T  is  a  good  "stunt" 
and  fine  for  national  prestige.  Dr.  Fred 

P.  Adler  of  Hughes'  space  systems  divi- 
sion, told  a  House  Science  subcommit- 

tee. But  it  should  not  be  adopted  as  the 
basis  for  an  operational  commercial 
system,  he  said. 

He  and  C.  Gordon  Murphy,  who  is 
manager  of  the  Syncom  program  for 
Hughes,  said  no  decision  on  the  type  of 
system  to  be  adopted  should  be  made 

until  the  company's  claims  for  its 
Syncom  satellite  have  been  proved  or 
disproved. 

Officials  of  the  National  Aeronautics 
and  Space  Administration,  however,  do 

not  share  Hughes'  confidence  in  the 
Syncom  system.  Dr.  Leonard  Jaffe, 
director  of  NASA's  communications 
systems,  indicated  he  thought  the  medi- 

um-altitude system  would  ultimately  be 
adopted,  and  that  it  would  be  in  opera- 

tion in  five  years. 

Reliability  Not  Proven.  ■  In  testimony 
before  the  subcommittee,  headed  by 
Rep.  Ken  Hechler  (D-W.  Va.),  Dr. 
Jaffe  agreed  that  the  Syncom  system 
has  "technical  merit"  but  added  its  re- 

liability has  yet  to  be  proven.  Telstar 
has  proved  itself,  he  said.  He  also 
pointed  out  Syncom  is  a  much  more 

complicated  mechanism  than  Telstar. 

Dr.  Hugh  Dryden,  NASA's  deputy 
director,  told  the  Senate  Foreign  Rela- 

tions Committee  last  month  it  might  be 
10  years  before  an  operational  Syncom 
system  could  be  developed  (Broadcast- 

ing, Aug.  13). 

The  decision  between  the  systems 
will  be  one  of  the  earliest,  and  most 
crucial,  to  be  made  by  the  communi- 

cations satellite  corporation  that  was 
created  by  Congress  this  year  (Broad- 

casting, Sept.  3). 

The  medium-altitude  system  uses  30- 
40  satellites  in  random  orbit.  The 

Syncom  system  is  designed  to  cover  the 
world  with  three  satellites  placed  in  an 
equatorial  orbit  22,300  miles  high,  and 
positioned  to  appear  stationary. 

Lower  Cost.  ■  Dr.  Adler  said  that 

since  Syncom  requires  only  three  satel- 
lites, and  relatively  inexpensive  ground 

stations  it  can  be  installed  more  quickly 
and  at  about  one-third  the  cost  of  a 
medium-altitude  system. 

Another  advantage,  he  said,  is  that 
at  22,300  miles,  Syncom  would  permit 

"multiple  access" — that  is,  the  many 
ground  stations  that  would  be  within 
sight  of  a  satellite  at  all  times  would  be 
able  to  communicate  with  each  other. 

The  only  limitation  would  be  the  ca- 
pacity of  the  satellite. 

Dr.  Adler  also  said  the  high-altitude 
system  would  be  feasible  for  intracon- 
tinental  use,  this  means  U.  S.  networks 
could  use  it,  rather  than  AT&T  long 
lines,  to  beam  television  and  radio 

programs  coast  to  coast.  The  possibili- 
ity  of  such  domestic  use  of  a  satellite 
system  was  touched  on  by  Assistant 
Attorney  Gen.  Lee  Loevinger  in  pre- 

vious congressional  testimony  (Broad- 
casting, April  9). 

The  Hughes  officials  predicted  a  fully 
operational  synchronous  satellite  could 
be  put  into  orbit  by  mid-1964.  Syncom 
I,  a  small  experimental  satellite  being 
developed  under  contract  to  NASA,  is 
scheduled  for  launching  late  this  year 
or  early  1963. 

Syncom  I  will  have  capacity  for  only 
one  two-way  telephone  channel.  But 
its  launching  will  determine  whether  a 
satellite  can  be  placed  in  the  proper 
orbit  at  22,300  miles  and,  equally  im- 

portant, kept  there.  The  experiment 
will  also  tell  NASA  and  Hughes  scien- 

tists how  well  it  works  in  that  environ- 
ment and  indicate  how  long  it  can  sur- 

vive there. 

If  Syncom  I  is  a  success,  Hughes  and 
NASA  will  proceed  with  Syncom  Mark 
II,  on  which  some  work  is  now  being 

done.  This  is  a  fully  operational  500- 
pound  satellite  which  will  have  a  capac- 

ity of  300  two-way  voice  channels  or 
one  television  channel. 

One  Syncom  satellite  over  the  Atlan- 
tic would  tie  together  90%  of  the 

world's  telephones.  A  second  over  the 
Pacific  would  permit  communications 
between  the  American  continent  and 
the  Far  East.  A  third,  over  the  Indian 

Ocean,  would  complete  the  system's worldwide  coverage. 

FCC  institutes 

new  space  office 

A  new  office  of  Satellite  Communi- 
cations was  established  by  the  FCC  last 

week,  effective  Oct.  1 ,  to  regulate  space 
communication  common  carriers  under 
terms  of  the  bill  passed  by  Congress 
and  signed  by  the  President  creating  a 
satellite  corporation. 

The  office  will  function  as  a  division 
of  the  Common  Carrier  Bureau.  The 

FCC's  space  expert.  Commissioner  T. 
A.  M.  Craven,  said  that  the  agency's 
ad  hoc  space  committee  will  continue 
to  function  and  will  work  closely  with 
the  new  office. 

Top  man  of  the  space  office  has  not 
been  named  but  it  was  reported  that 
Bernard  Strassburg,  assistant  chief  of 
the  Common  Carrier  Bureau,  will  get 
the  job.  Also  expected  to  join  the  oflBce 
after  Commissioner  Craven  leaves  the 
FCC  next  spring  is  Fred  Heister,  his 
engineering  assistant.  Mr.  Heister  al- 

ready is  devoting  much  of  his  time  to 
space  communications,  as  is  Commis- sioner Craven. 

The  FCC  also  made  the  following 
changes  in  the  Office  of  Chief  Engi- 

neer: the  present  technical  research  di- 
vision was  split  into  two  divisions.  The 

research  office  will  handle  space  engi- 
neering problems  assigned  to  the  engi- 

neer's office.  It  will  comprise  space 
systems,  special  projects  and  applied 

propagation  branches. 

Hadacol  denies 

FTC's  charges 

Hadacol  Inc.,  Chicago,  manufac- 
turers of  New  Super  Hadacol,  has  de- 

nied the  charges  of  the  Federal  Trade 
Commission  that  it  made  false  claims 
as  to  the  therapeutic  powers  of  the 

product. The  company  rebuttal  was  that  they 
had  not,  in  radio,  tv  and  newspaper 
advertisements,  made  broad  claims  that 
Hadacol  would  relieve  fatigue,  sleepi- 

ness, or  nervousness.  The  FCC  had 
maintained  just  the  reverse,  except  for 
cases  in  which  the  person  had  a  defi- 

ciency of  the  vitamins  contained  in  the 

product. The  firm  further  denies  that  they 

Cross  farewell 

Commissioner  John  S.  Cross, 
who  is  being  replaced  by  E. 
William  Henry,  will  not  leave  the 
commission  unnoticed.  He  will  be 
honored  by  a  reception  Wednesday 
(Sept.  26)  at  3  to  5  p.m.,  in  the 
reception  room  of  the  postmaster 
general  (3rd  floor,  New  Post  Of- 

fice Bldg.). 
Chairman  Newton  Minow,  on 

behalf  of  the  commission  em- 
ployes, will  at  that  time  present 

Commissioner  Cross  "with  a  token 
of  our  esteem  and  admiration  for 

his  capable  service  with  this  Com- 

mission." 
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claimed  that  the  preparation  gave  new 
vigor  and  prevented  cold,  aches  and 
pains.  Hadacol  stated  that  advertise- 

ments clearly  gave  any  limitations  of  the 
product. 

FTC  bows  to  FOI  group, 

to  air  dissenting  views 

The  Federal  Trade  Commission, 
heeding  criticism  of  the  House  Free- 

dom of  Information  Subcommittee,  has 
officially  recognized  the  right  of  mem- 

bers to  have  their  dissenting  views 
publicized  in  any  action  the  commis- 

sion makes  public. 

Rep.  John  E.  Moss  (D-Calif.),  sub- 
committee chairman,  says  the  new  com- 

mission policy  is  "excellent,"'  but  only 
"as  far  as  it  goes."  He  remains  con- 

cerned about  actions  not  made  public. 

The  commission's  new  policy,  unani- 

mously adopted  earlier  this  month,  and 

Rep.  Moss"  comment,  were  contained in  letters  between  FTC  Chairman  Paul 
Rand  Di.xon  and  the  congressman  that 
the  subcommittee  made  public  last 
week. 

In  his  letter  to  Mr.  Dixon,  Rep.  Moss 
asked  for  further  clarification  of  the 
new  policy.  He  said  its  language  could 
be  interpreted  as  denying  a  commission- 

er the  right  to  make  known  his  objec- 
tions to  any  action  the  commission 

doesn't  make  public. 
Rep.  Moss  originally  wrote  the  com- 

mission in  July,  after  coming  across 
several  instances  in  which  the  commis- 

sion withheld  notice  of  dissenting  opin- 
ions (Closed  Circuit,  Aug.  6). 

The  subcommittee  is  preparing  a 

wide-ranging  probe  to  determine  wheth- 
er other  government  agencies  ever  re- 

fuse to  publicize  such  information. 

THE  MEDIA 

STRIKE  KEEPS  NEW  YORK'S  WNDT  OFF 
AFTRA  offers  scale  cut,  city  officials  seek  solution 

A  performers  union  strike  kept  New 

York's  first  non-commercial  educational 
channel  from  starting  regular  telecast 
service  last  Monday  (Sept.  17). 
WNDT  (TV)  Newark-New  York, 

owned  by  Educational  Broadcasting 
Corp.,  presented  its  inaugural  program 
as  scheduled  on  Sunday  night  (Sept. 
16)  despite  a  strike  called  earlier  in 
the  day  by  the  New  York  local  of 
American  Federation  of  Tv  &  Radio 
Artists. 

Though  ch.  13's  program  schedule 
was  to  start  the  next  day  (Bro.\dcast- 
ING,  Sept.  17,  10),  station  officials  said 
they  will  not  resume  service  until  a 
settlement  with  AFTRA  is  reached. 

Station  and  union  representatives 
have  been  meeting  for  two  weeks  with 
the  city  labor  commissioner,  but  efforts 
to  end  the  dispute  through  mediation 
brought  the  two  sides  little  closer  to- 

gether. The  issues,  however,  were  said 
to  "have  narrowed." 

As  the  strike  entered  its  fourth  day 
on  Sept.  20,  EBC  said  it  stood  ready  to 

take  "any  reasonable  and  logical  steps 
necessary  to  end  this  tragic  situation." 
And  AFTRA  officials  reported  the  dis- 

pute to  the  locaFs  quarterly  membership 
meeting  Thursday  afternoon.  WNDT 
staff  members  were  on  hand  to  pass  out 

statements  explaining  the  station's  views 
to  the  union  members  as  they  entered 
the  meeting,  but  only  a  few  leaflets  were 
distributed  before  they  were  told  to 
leave. 

The  union  seeks  to  win  a  collective 

bargaining  contract  "which  would  give 
protection  in  categories  .  .  .  which  have 
been  traditionally  represented  by 

AFTRA."    These  categories,  AFTRA 
BROADCASTING,  September  24,  1962 

noted  last  week  in  newspaper  ads  call- 

ing WNDT  "unfair"  to  AFTRA,  in- 
clude teachers,  professors,  moderators, 

program  hosts,  home  economists,  and 
similar  persons,  as  well  as  actors,  sing- 

ers, dancers  and  announcers. 

AFTRA  Explains  ■  AFTRA  said 
these  people  who  will  appear  on  the 

station  "are  entitled  to  the  same  protec- 
tion against  exploitation  of  their  knowl- 

edge and  learning  as  is  presently  con- 
tained in  AFTRA's  contracts  with  other 

radio  and  television  stations  in  the  met- 

ropolitan area."'  AFTRA  said  it  has 
offered  "to  reduce  rates  drastically,  be- 

cause WNDT  is  a  non-commercial  edu- 

cational station"  and,  "to  make  joining 
AFTRA  optional  with  the  individual." 

Mediator  James  J.  McFadden,  act- 
ing city  labor  commissioner,  reported 

last  Wednesday  that  there  was  a  realiza- 
tion by  both  parties  that  persons  appear- 
ing on  WNDT  should  be  protected  in 

the  re-use  of  any  tapes  and  other  re- 
cordings of  programs  aired  by  the  sta- 

tion. 

Second  quarter  profits 

higher,  Rollins  reports 

Profits  in  the  second  quarter  of  the 
fiscal  year,  ending  Oct.  31.  should  rise 

slightly  over  the  previous  period"s  $144,- 731  (15  cents  per  share),  O.  Wayne 

Rollins,  president  of  Rollins  Broadcast- 
ing Co.,  told  a  stockholders  meeting  in 

Wilmington,  Del.,  last  week. 
Revenues  for  the  second  fiscal  quarter 

should  be  up  from  previous  period's Si. 6  million  to  Si. 8  million,  he  said. 

The  shading  of  profits,  Mr.  Rollins 
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explained,  will  be  due  to  expenses  in 

connection  with  the  group's  reorganiza- 
tion of  KDAY  Santa  Monica,  Calif. 

Rollins  acquired  the  Los  Angeles  area 
station  last  May,  paying  $1  million. 

Both  revenues  and  profits  for  the 

first  half  of  the  Rollins'  fiscal  year, 
which  ends  April  30,  1963,  will  be  up 
about  25%,  Mr.  Rollins  told  stock- 

holders. He  said  increased  revenues 
should  accrue  from  (1)  a  new,  taller 
tower  for  WPTZ  (TV)  Plattsburgh, 
N.  Y.,  which  will  increase  coverage  by 
40%;  (2)  the  recent  acquisition  of  two 
Laredo,  Tex.,  outdoor  advertising  com- 

panies, and  (3)  the  acquisition  of 
KDAY. 

Miller  of  Gannett 

lauds  tv-newspaper  link 
Paul  Miller,  president  of  Gannett 

Co.,  Rochester,  N.  Y.,  speaking  before 
an  annual  conference  of  Gannett  ex- 

ecutives last  week,  criticized  the  wide- 
spread notion  that  tv-newspaper  links 

are  inherently  bad.  He  suggested  that, 
in  fact,  successful  newspaper  companies 
bring  to  radio  and  tv  their  concept  of 
truth  in  news  and  advertising,  fair  com- 

ment and  broad  public  service. 

He  said  that  "basic  to  the  defense 
and  preservation  of  America  is  a  free 

and  responsible  press"  and  under  press he  included  radio  and  television.  He 

noted  further,  that  it  is  the  job  of  those 

in  broadcasting  "to  gather  and  dissemi- 
nate truthful  news,  to  background  and 

illuminate  it  for  better  understanding, 
and  to  comment  on  it  with  independ- 

ence and  candor." 
Mr.  Miller  is  publisher  of  the  Roches- 

ter Times-Union  and  Democrat  and 
Chronicle. 

Gannett  broadcasting  interests  in- 
clude WHEC  -  AM  -  TV  Rochester, 

WINR-AM-TV  Binghamton,  WENY 
Elmira,  all  New  York  and  WDAN  Dan- 

ville, 111. 

Antennavision  rebuilding 

Globe-Miami  Ariz,  system 
Antennavision  Inc.,  owner  of  group 

of  community  tv  systems  in  the  south- 
west, announced  that  it  is  spending 

$250,000  to  rebuild  its  Globe-Miami, 
Ariz.,  system  into  12-channel,  all-band 

system  using  Ameco's  transistorized 
equipment.  Ameco  is  a  subsidiary  of 
Antennavision.  When  completed  the 
cable  system,  now  serving  around  3,000 
subscribers,  will  provide  nine  channels 
of  tv,  one  of  time-weather-music.  The 
tv  signals  will  come  from  Phoenix  and 
Tucson.  Two  of  the  channels  will  carry 
educational  tv  stations,  from  Tucson 
and  from  Tempe.  Later  a  channel  in 
Yuma  may  be  added,  it  was  reported. 
No  increase  in  rates  is  contemplated, 
general  manager  William  Reynolds  said. 

CBS-TV  show  irks 

Tobacco  Institute 

Cigarette  makers,  who  spend  an  esti- 
mated $70  million  a  year  on  tv  adver- 

tising, were  burning  over  a  CBS-TV  pro- 
gram last  week  and  their  spokesman 

lashed  out  at  the  CBS  Reports  docu- 

mentary on  "The  Teenage  Smoker" 
(broadcast  Sept.  19)  as  a  "one-sided 
presentation  against  tobacco." George  V.  Allen,  president  of  the 
Tobacco  Institute,  wired  to  CBS  Presi- 

dent Frank  Stanton  that  the  program 

"affords  a  vehicle  for  venting  of  ex- 
treme opinions  and  prejudices,  without 

any  real  effort  to  explore  the  facts  and 

to  determine  the  merits  of  these  posi- 
tions." His  own  participation,  Mr.  Allen 

charged  was  obtained  by  misrepresenta- 
tion as  to  the  purpose  and  the  content 

of  the  show. 
Mr.  Allen  emphasized  that  the  causes 

of  lung  cancer  are  still  unknown  and 

that  the  program  failed  to  "come  to 
grips  with  [that]  basic  point." The  protest  was  lodged  with  CBS 
shortly  before  the  program  was  broad- cast. 

Richard  S.  Salant,  CBS  News  presi- 

dent, replied:  "We  have  checked  Mr. 
Allen's  charges  and  we  deny  them.  The 

program  speaks  for  itself." 

Changing  hands 

ANNOUNCED  ■  The  following  sales  of 
station  interests  were  reported  last  week 

subject  to  FCC  approvals 

■  WCAX  Burlington,  Vt. :  Sold  by  C. 
P.  Hasbrook  and  associates  to  James 
Broadcasting  Co.  for  $300,000  in  cash. 
James  Broadcasting,  headed  by  Simon 
Goldman,  owns  WJTN-AM-FM  James- 

town, WDOE  Dunkirk,  WGGO  Sala- 
manca, all  New  York,  and  WWYN  and 

WERC-FM  Erie,  Pa.  Mr.  Goldman 

personally  owns  16%%  of  WCUM- 
AM-FM  Cumberland,  Md.  Alfred  E. 

Spokes,  general  manager  of  WCAX,  will 
remain  and  will  become  an  officer  of 

the  corporation,  it  was  announced. 
WCAX-TV  Burlington  is  not  included 
in  the  transaction.  WCAX  operates  on 
620  kc  with  5  kw.  Broker  was  Haskell 
Bloomberg.. 

«  KERN-AM-FM  Bakersfield,  Calif.: 

Sold  by  McClatchy  Broadcasting  Co. 
to  Radio  KERN  Inc.  for  $145,000. 
Radio  KERN  is  headed  by  Roger  H. 

Stoner,  recently  sales  manager  of  KYA 
San  Francisco,  and  includes  J.  Ward 
Wilkinson,  Associated  Advertising 
Counsellors  advertising  agency,  Oak- 

land, Calif.  Other  McClatchy  stations 
are  KFBK-AM-FM  Sacramento,  KMJ- 
AM-FM-TV  Fresno,  KBEE-AM-FM 
Modesto,  all  California,  and  KOH  Reno, 

Colin  M.  Selph 

West  Coast? 

C.  Bennett  Larson 

The  West  Coast  covers  a  lot  of  territory,  as  do  two  of  our  asso- 
ciates, Colin  Selph  and  Ben  Larson.  Both  Colin  and  Ben  have 

spent  most  of  their  business  lives  out  West  and  each  has  years 
of  valuable  broadcasting  experience.  Drop  in  at  our  new  and 
larger  quarters  or  call  CRestview  4-8151 

BLACKBURIV  &  Company,  Inc. 

RADIO  •  TV  •  NEWSPAPER  BROKERS 

NEGOTIATIONS  •  FINANCING  •  APPRAISALS 

W  ASH.,  D.  C. 
James  W.  Blackburn 
jack  V  Harvey 
|osepi>  M  Sitrick 
Gerard  ̂   Hurley 
RCA  Buiwiag 
FEderal  )  9270 

CHICAGO 
H.  W.  Cassill 
William  B.  Ryan 
Hub  Jackson 
333  N.  Michigan  Ave. 
Chicago,  Illinois 
Financial  6-6460 

ATLANTA 
Clifford  B.  Marshall 
Stanley  Whitaker 
John  C.  Williams 1102  Healey  BIdg. 
JAckson  5-1576 

BEVERLY  HILLS 
Colin  M.  Selph 
C.  Bennett  Larson 
Bank  of  America  BIdg. 
9465  Wilshire  Blvd. 
Beverly  Hills,  Calif. 
CRestview  4-8151 
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Nev.  At  one  time  McClatchy  owned 
KWG  Stockton,  Calif.,  but  this  was  sold 
in  1954.  KERN,  a  CBS  affiliate,  oper- 

ates fulltime  on  1410  kc  with  1  kw.  It 
was  founded  in  1932.  KERN-FM  went 
on  the  air  in  1948  and  operates  on  94.1 
mc  with  9.1  kw.  Broker  was  Hamilton- 
Landis  Assoc. 

APPROVED  ■  The  following  transfer  of 
station  interests  was  among  those  ap- 

proved by  the  FCC  last  week  {for 
other  commission  activities  see  For 
The  Record,  page  141). 

■  WPON  Pontiac,  Mich.:  Sold  by 
Edward  E.  Wilson  and  group  to  H. 
Allen  Campbell,  54.6%;  George  W. 
Trendle,  40.9%  and  George  W.  Trendle 
Jr.,  4.5%,  for  $400,000  and  agreement 
not  to  compete.  Senior  Mr.  Trendle 
formerly  owned  WXYZ  Detroit  and 
under  King-Trendle  banner  owned  The 
Lone  Ranger,  Green  Hornet  and  other 
famous  radio  programs. 

Bell  sees  loss  in  power 

through  radio,  tv  split 

The  separation  of  broadcasting  into  a 

radio  and  a  tv  entity  would  "tremen- 
dously weaken  broadcasting  effective- 

ness and  its  ability  to  continue  in  an 

atmosphere  of  freedom,"  Howard  H. 
Bell,  assistant  to  NAB  President  LeRoy 
Collins,  told  the  Louisiana  Assn.  of 
Broadcasters  meeting  in  New  Orleans 
last  week. 

Directing  his  remarks  to  suggestions 
made  by  Stephen  Labunski,  WMCA 
New  York  vice  president  and  general 
manager,  two  weeks  ago  (Broadcast- 

ing, Sept.  17),  Mr.  Bell  observed  that 
the  problems  of  radio  and  tv  are  com- 

mon problems.  "The  laws  and  the  FCC 
rules  are  broadcast  rules,"  Mr.  Bell 
stated,  "they  are  not  unconnected  indi- 

vidual regulations  for  radio  or  for  tv." 
The  LAB  meeting  also  heard  Tv 

Code  Director  Robert  D.  Swezey  (see 
page  30)  and  a  panel  on  radio  com- 

prising George  DeMare,  Falstaff 
Brewing  Co.,  New  Orleans;  John  Arthur, 
of  his  own  New  Orleans  agency;  Jay 
Barrington.  WDAF  Kansas  City,  Mo., 
and  M.  E.  Fidler,  vice  president  sales, 
Rounsaville  Stations.  For  new  LAB  offi- 

cers see  page  137. 

WGN  to  help  symphony 

WGN-AM-TV  Chicago  pledged 
$126,000  last  week  to  help  extend  the 
season  of  the  Chicago  Symphony  Or- 

chestra which  currently  is  involved  in  a 
contract  dispute  with  the  American 
Federation  of  Musicians.  Ward  L. 
Quaal,  executive  vice  president  and 
general  manager  of  WGN  Inc.,  wired 

Chicago's  Mayor  Richard  J.  Daley  that 
the  stauon  will  employ  the  symphony 

for  10  "pops"  concerts  for  three  sum- 
mers which  would  be  video  taped  be- 
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fore  ticket-buying  audiences.  WGN- 
TV  hopes  to  syndicate  these  shows  as 
it  does  the  regular  Great  Music  From 
Chicago  series  now  sold  in  32  cities. 

WGN-TV  schedules 

protested  Capone  film 

Despite  protests  of  the  attorney  rep- 
resenting the  family  and  estate  of  Al 

Capone,  WGN-TV  Chicago  planned  to 
telecast  last  Saturday  (Sept.  22)  the 
Allied  Artists'  movie  titled  with  the 
name  of  the  late  gangster.  WGN-TV, 
however,  said  it  intended  to  alert  the 
public  at  the  beginning,  middle  and 
end  of  the  program  to  the  fact  that 
portions  of  the  film  story  were  fiction. 

Chicago  attorney  Harold  R.  Gordon, 
representing  Mae  Capone  and  Albert 
Capone,  widow  and  son,  and  Malfalda 
Maritota,  administrator  of  the  Capone 
estate,  put  WGN-TV  on  notice  that  he 
would  take  legal  action  for  invasion  of 
privacy  and  appropriation  of  property 
rights  accruing  to  the  estate  if  the  film 
were  telecast.  Mr.  Gordon  also  wrote 
FCC  Chairman  Newton  Minow  last 
week  in  the  matter. 

The  letter  to  Mr.  Minow  outlined 
several  recent  and  pending  lawsuits 
which  are  related  or  similar  to  the 
Capone  estate  protests,  including  one 
that  was  brought  to  the  attention  of 

the  FCC  last  year  involving  ABC-TV's 
episode  of  "The  Big  Train"  in  The 
Untouchables  series.  The  attorney  re- 

called that  the  commission  admonished 
ABC-TV  for  not  disclosing  that  parts 
of  the  program  about  Al  Capone  were 
fiction  (Broadcasting,  Oct.  2,  1961). 

Competitors  aid  WSMD-FM 
Cooperation  of  area  stations  helped 

WSMD-FM  Waldorf,  Md.,  return  to 
the  air  September  13,  just  30  hours  af- 

ter a  $9,000  electrical  fire  in  its  studios 
had  silenced  the  station.  John  Dorsey, 
vice  president  and  general  manager, 
credited  five  stations  (WPGC  Morning- 
side,  WQMR  Silver  Spring,  WABW 
Annapolis,  all  Maryland,  WPIK  Alex- 

andria, Va.,  and  WGAY  [FM]  Wash- 
ington, D.  C.)  which  contributed 

equipment  and  assisted  WSMD-FM  to 
return  to  the  air  on  a  reduced  schedule 
from  a  Charles  County  furniture  store. 

Media  notes  . . . 

Supports  etv  bill  ■  New  Jersey  Educa- 
tion Assn.  has  endorsed  State  Assembly 

Bill  300,  pending  legislation  that  will 
pave  the  way  for  an  etv  network  of  four 
uhf  stations  in  the  state.  New  Jersey 
Educational  Television  Corp.  plans  to 
build  stations  in  Glen  Ridge,  New 
Brunswick,  Atlantic  and  Glassboro. 

WESTERN  VHF  TV  &  AM  COMBIXATIO]^! 

Major  network  VHF  TV  affiliate  plus  full  time  radio 

station  for  sale.  Combined  annual  gross  for  fiscal  year 

ended  June  30,  1962,  was  $175,000.00.  This  absentee- 

owned  property  is  capable  of  doing  much  better  under 

aggressive  owner-operator.  Sale  includes  two  buildings 

and  50  acres  of  land.  Total  price  of  $305,000.00  with 

$50,000.00  down  and  the  balance  out  over  ten  years. 

Another  H&L  Exclusive. 

AND  ASSOCIATES,  INC. 

John  R  Hardesty,  President 

NEGOTIATIONS  •  APPRAISALS  •  FINANCING  OF  CHOICE  PROPERTIES 
WASHINGTON,  D.  C.      CHICAGO  DALLAS  SAN  FRANCISCO 
Ray  V,  Hamilton 
1737  DeSalesSt.,  N.W. 
Executive  3-3456 Warren  J.  Boorom 

New  York 

Richard  A.  Shaheen 
John  D.  Stebbins 
Tribune  Tower 
DElaware  7-2754 

Dewitt  Landis 
1511  Bryan  St. 
Riverside  8-1175 Joe  A.  Oswald 

New  Orleans 

John  F.  Hardesty 
Don  Searle 
111  Sutter  St. 
EXbroolt  2-5671 
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PRE-DEBUT  SALES  ZOOM  AT  KMEX-TV 

At  $300,000  mark,  says  LA.  Spanish-language  uhf 

When  KMEX-TV  Los  Angeles  uhf 
(ch.  34)  all-Spanish  language  station 
starts  its  regular  programming  next 
Sunday  (Sept.  30)  it  will  do  so  with 
billings  pushing,  if  not  exceeding  $300,- 
000,  according  to  Julian  M.  Kaufman 
and  Rene  Anselmo,  vice  presidents  of 
Spanish  International  Broadcasting 
Corp.,  owner  of  KMEX-TV. 

Credit  for  the  substantial  advance 
sales  is  owed  to  the  Golden  Charter 
plan  devised  by  Mr.  Anselmo.  This 
plan  (Broadcasting,  July  30)  offers  ad- 

vertisers substantial  discounts  for  non- 
cancellable  two-year  contracts  signed 
before  KMEX-TV's  air  debut,  in  effect, 
making  them  partners  in  the  gamble 

that  the  station's  aggressive  promotion 
plus  the  appeal  of  its  specialized  pro- 

gramming (bullfights,  jai  alai,  Mexican 
dramatic  productions,  etc.)  to  the  800,- 
000  Latin  Americans  living  in  the  Los 
Angeles  area  will  deliver  a  sizable  audi- 
ence. 

Under  the  Golden  Charter  plan,  the 
advertiser  can  buy  at  10%  of  card  rate 
for  the  first  13  weeks  of  KMEX-TV 
operations,  20%  for  the  second  13, 
30%  for  the  third  13  and  50%  for 
the  final  13  of  the  initial  year.  For 
the  second  year,  the  advertiser  will  pay 
60%  of  the  original  rates,  regardless 
of  increases  instituted  for  other  adver- 

tisers in  the  interim. 
A  total  of  15  advertisers  have  ac- 

cepted the  plan,  KMEX-TV  said  last 
week.  The  list  of  advertised  products 

includes:  Libby  canned  foods,  Gerber's 
baby  foods,  Italian  Swiss  Colony  wines, 

Armstrong  tires,  Hamm's  beer,  Folger's 

coffee,  Burgermeister  beer.  Carnation 
canned  milk,  CMA  airlines,  Mexican 
Government  Department  of  Tourism, 
plus  many  local  accounts.  Royal  Crown 
Cola  is  also  a  Golden  Charter  sponsor, 
but  its  contract  does  not  start  until  next 

year. 
Wedge  Weber,  Southern  California 

factory  representatives  of  Blonder- 
Tongue  Labs,  maker  of  uhf-vhf  con- 

verters, last  week  said  that  converter 
sales  to  dealers  is  the  greatest  pre-open- 
ing  volume  ever  achieved  by  a  uhf  sta- 

tion and  predicted  that  at  least  19,000 
and  possibly  20,000  sets  will  be  con- 

verted to  receive  KMEX-TV  by  open- 
ing day,  with  a  minimum  of  12,000 

more  converters  being  installed  during 
October. 

WITI  (TV)'s  new  tower 
Wm  (TV)  Milwaukee  Sept.  17 

switched  to  a  new  1,078  ft.  Dresser- 
Ideco  tower  in  an  antenna  farm  adja- 

cent to  towers  of  WTMJ-TV  and  WISN- 
TV  there,  moving  from  a  previous  site 
eight  miles  north  of  the  city.  Except 
for  an  eight-foot-higher  tower  in  Japan, 
the  new  WITI  tower  is  said  to  be  world's 
tallest  self-supporting  tower. 

Meredith  meets  Oct.  9 

Meredith  Publishing  Co.  annual 
stockholders  meeting  will  take  place 
Oct.  9  in  Des  Moines.  Stockholders 
will  vote  for  new  directors,  and  take 
up  other  business.  Only  stockholders 
of  record  at  the  close  of  business  Sept. 
7  will  be  entitled  to  vote.  In  addition 

to  publishing  {Better  Homes  &  Gar- 
dens, Successful  Farming,  and  book 

publishing),  Meredith  owns  the  follow- 
ing broadcast  stations:  KCMO-AM- 

FM-TV  Kansas  City,  KPHO-AM-TV 
Phoenix,  WOW-AM-FM-TV  Omaha, 
WHEN-AM-TV  Syracuse,  N.  Y. 

WJEF  stays  on  air 

after  $30,000  fire 

WJEF  Grand  Rapids,  Mich.,  stayed 
on  the  air  Sept.  15  despite  a  late  night 
fire  which  burned  out  the  radio  studios 

atop  the  Pantlind  Hotel.  It  destroyed  vir- 
tually all  musical  recordings  and  tapes 

and  caused  $30,000  damage.  Adjoining 
facilities  of  WJEF-FM  were  unharmed. 
WJEF  was  able  to  commence  on  time 

at  5:30  a.m.  that  day  with  the  help  of 
materials  from  a  sister  Fetzer  Broad- 

casting Co.  operation,  WKZO  Kalama- 
zoo, according  to  Roger  L.  Hoffman, 

WJEF  station  manager.  It  will  take 
about  a  month  to  restore  normal  opera- 

tion, he  estimated,  but  meanwhile  the 
station  continues  on  the  air  without 
interruption. 

Time-Life  meet  to  plan 

tv  production  unit 

Time-Life  Broadcast  news  and  pro- 
gram directors  meet  this  week  (Sept. 

24-26)  in  San  Diego  to  discuss  joint 
projects  and  expansion  programs.  The 
agenda  includes  plans  for  a  tv  produc- 

tion unit  that  will  serve  the  five  Time- 
Life  tv-radio  stations  and  for  expansion 
of  the  Washington  and  New  York 

broadcast  news  bureaus'  functions. 
Time-Life  stations  are  KLZ-AM-TV 

Denver;  WFBM-AM-TV  Indianapolis; 
WOOD-AM-TV  Grand  Rapids;  WTCN- 

AM-TV  Minneapolis:  and  KOGO-AM- FM-TV  San  Diego. 

Time  for  nominations 

for  Edison  youth  awards 

Nominations  for  the  eighth  annual 
"National  Station  Awards  for  Serving 
Youth,"  of  the  Thomas  Alva  Edison 
Foundation,  New  York,  may  now  be 
made. 

The  local  radio  and  tv  stations  win- 
ning the  award  receive  a  scroll  and  a 

$1,000  college  scholarship  to  be  pre- 
sented to  a  local  high-school  senior. 

Nominations  are  made  by  local  groups 
of  76  national  civic  organizations  which 
cooperate  with  the  Edison  Foundation 
in  the  competition. 

Winners  of  the  1961  awards  were 
WSOC-TV  Charlotte,  N.C.  and  WTTM 
Trenton,  N.J.  Winners  of  the  1962 
competition  will  be  announced  Jan.  16, 
1963.  Deadline  for  nominations  is 
Dec.  15.  The  Edison  Foundation  is  at 
8  W.  40th  St.,  New  York  18. 

.1 

Nigerian  tv  head  talks  to  NBC  executives 

Nigeria's  Federal  Minister  of  In- 
formation, the  Honorable  T.  O.  S. 

Benson,  discussed  the  progress  of 
Nigerian  television  with  Robert 
Kintner,   NBC   president    (1)  and 

Robert  Samoff,  NBC  board  chair- 
man (r),  during  a  visit  to  New  York. 

NBC  International  is  managing  agent 
for  the  new  Nigerian  Television 
Service  network,  Lagos. 
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APTRA  revising 

board;  Martin  elected 

Proposed  changes  in  the  by-laws  of 
the  Associated  Press  Television-Radio 
Assn.  have  been  approved  by  the 
APTRA  board  of  directors.  The  pro- 

posed changes,  which  would  realign  the 
categories  represented  by  board  mem- 

bers, will  be  submitted  to  the  member- 
ship for  approval. 

Under  the  proposed  changes,  mem- 
bers in  each  of  four  regional  districts 

would  elect  three  directors  to  the 
APTRA  board,  instead  of  the  present 
four.  The  directors  would  represent  ra- 

dio stations  under  5  kw,  radio  stations 
over  5  kw,  and  television  stations.  The 
four  presently  elected  from  each  district 
represent  radio  stations  under  1  kw, 
radio  stations  1-10  kw,  radio  stations 
over  10  kw  and  tv  stations.  Under  the 

proposed  by-laws,  the  entire  APTRA 
membership  would  elect  a  director  at 
large  from  each  of  the  four  districts 
who  would  represent  any  station  classi- 

fication, without  restriction. 
The  APTRA  meeting,  held  Sept.  17 

in  New  York,  elected  Dwight  W.  Mar- 
tin, WDSU-TV  New  Orleans,  as  presi- 

dent. He  succeeds  Daniel  W.  Kops, 
WAVZ  New  Haven,  Conn. 

The  board  also  elected  four  regional 
vice  presidents:  Paul  Adanti,  WHEN- 
TV  Syracuse,  N.  Y.,  East;  F.  O.  Carver, 
WSJS  Winston-Salem.  N.  C,  South; 
Jim  Bormann,  WCCO  Minneapolis, 
Central,  and  William  W.  Grant,  KOA 
Denver,  West. 

Other  officers  elected:  Oliver  Gram- 
ling,  AP,  secretan,';  John  A.  Aspinwall, 
AP  radio-tv  news  editor,  assistant  secre- 

tary, and  Robert  R.  Booth.  AP,  treas- 
urer. 

Mr.  Aspinwall  told  the  board  that 
AP  had  increased  its  broadcast  circuit 
by  5,000  miles  in  the  past  year  to  add 

"flexibility  on  the  regional  level."  Re- 
gional news  now  accounts  for  about 

22%  of  the  total  wordage  received  daily 

by  the  news  system's  2,300  radio  and tv  stations.  National  and  international 
news  totals  30%,  sports  news  about 
10%,  farm  and  markets  7%,  features 
5%  and  weather  5%. 

Cumberland  catv  in  snag 

A  community  antenna  system  in 
Cumberland,  Ky.,  has  come  under  the 
fire  of  the  local  city  government.  Oper- 

ating since  1949,  Cumberland  Televi- 
sion Inc.,  serving  600  subscribers,  has 

been  notified  by  the  city  council  that 
the  operation  of  cable  systems  will  have 
to  be  franchised.  This  virtually  puts  the 
franchise  up  for  bid.  The  cable  com- 

pany has  appealed  this  move  and  ob- 
tained a  temporary  injunction  against 

the  city.  Cumberland  Tv  Inc.  is  owned 
by  William  Risden,  who  campaigned  un- 

successfully against  the  present  mayor. 

The  Standard  of  QUALITY 

505  compact  playback  unit 

500  compact  recorder-playback  unit 

There's  a  lot  cf  get-up-and-go 
packed  into  SPOTMASTER 
compact  and  rack  mount 
cartridge  tape  recorders. 
Engineered  for  compactness, 
reliability  and  low 
maintenance — they  do  more 
work  more  efficiently  than 
any  other  system.  Whether 
your  station  is  big  and 
forward  looking  or — for  now — 
just  forward  looking,  write  or 
call  us,  and  ask  about  our 
complete  line  of 
SPOTMASTER  cartridge 

tape  equipment.  For  the 
Standard  of  Quality  in 

cartridge  equipment — ask  for 
SPOTiMASTER— more 
broadcasters  around 
the  World  do. 

505R  rack  mount  playback  unit 

500R  rack  mount  recorder-playback  un 

BROADCAST  ELECTRONICS,  INC. 

8800  BROOKVILLE  RD.  SILVER  SPRING,  MARYLAND,  JU  8-4983 

SOLD  NATIONALLY  BY:  Visual  Electronics  Corp.,  356  w. 
40th  St.,  N.  Y.,  N,  Y.,  Richard  H.  UUman,  Inc.,  1271  Ave.  of  the 
Americas,  N.  Y.,  N.  Y.,  CANADA  •  Northern  Electric  Co.,  Ltd.,  250 
Sidney  St.,  Belleville,  Ontario. 
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WHITE  HOUSE  AIDING  FLOW  OF  NEWS 

Salinger  tells  RTNDA  of  efforts  made  toward  this  end 

The  President's  news  secretary  told 
key  broadcast  news  executives  last 
week  the  White  House  has  been  busy 
oiling  the  cogs  of  governmental  com- 

munications machinery  to  improve  con- 
tact between  his  boss  and  the  Ameri- 
can people. 

Pierre  Salinger,  White  House  news 
secretary,  told  a  convention  of  the  Ra- 

dio-Television News  Directors  Assn.  in 
San  Francisco  Thursday  (Sept.  20)  that 
the  communications  flow  is  being  in- 

creased in  three  ways: 
■  Broadcast  and  other  news  media 

are  being  abetted  in  their  quests  for  ex- 
clusive news  stories.  This  is  to  give  a 

boost  to  competition  in  news  gather- 
ing, Mr.  Salinger  explained. 

■  The  Presidential  news  conference 

has  been  opened  to  live  radio  and  tele- 
vision for  the  first  time. 

■  Mr.  Salinger  and  his  staff  are  trying 
to  remove  middlemen  from  between  re- 

porters and  government  officials. 

Other  highlights  of  the  four-day  con- 
vention included  a  warning  there  had 

been  little,  if  any,  success  in  the  fight 
on  Canon  35;  a  release  timed  for  the 
convention  of  Navy  photographs  of  a 
new  Soviet  missile-firing  submarine; 
presentation  of  station  and  individual 
awards  and  special  reports  on  broad- 

cast editorializing  and  the  role  of  broad- 
cast media  in  the  wake  of  a  four-month 

Minneapolis  newspaper  strike  (Broad- 
casting, Sept.  17). 

Canon  35  Fight  ■  Outgoing  RTNDA 
President  Richard  Cheverton,  news  di- 

rector, WOOD-AM-FM-TV  Grand 
Rapids,  Mich.,  told  the  assembled  news- 

men he  was  "not  optimistic  either  about 
the  future  of  our  proposal  [for  a  nation- 

wide test  of  cameras  and  microphones 
in  the  courts]  or  any  relaxation  of 

Canon  35."  More,  rather  than  less  op- 
position can  be  expected  to  a  relaxation 

by  the  American  Bar  Association,  Mr. 
Cheverton  said. 

"We  are  in  a  fight,"  he  emphasized. Individual  newsmen  often  cannot  alone 

"adequately  cope  with  the  strong  and 
vociferous  pressures  generated  by  those 
who  would  control  the  informational 

output  of  the  station." 
Annual  RTNDA  awards  in  news  and 

public  affairs  were  presented  to  seven 
radio  and  television  stations:  KDKA 
Pittsburgh,  WON  Chicago,  KPRC 
Houston,  WBBM-TV  Chicago,  WTVJ 
(TV)  Miami,  KLZ-TV  Denver  and 
KTLA  (TV)  Los  Angeles. 

Howard  K.  Smith,  ABC  news  com- 
mentator, was  honored  with  the  Paul 

White  Memorial  Award  for  his  contri- 
butions to  broadcast  journalism  during 

the  past  year.  He  is  the  first  working 
newsman  to  win  the  award  since  it  was 

established  in  1956.  Earlier  winners 
have  included  President  Kennedy,  Dr. 
Frank  Stanton  and  others. 

Unafraid,  Distinguished  ■  Mr.  Smith 

has  "plunged  directly  into  the  founda- 
tion issues  of  our  time  .  .  ."  the  award 

citation  read.  "If  he  has  been  unafraid 
of  significant  issues,  he  has  also  been 
unafraid  to  present  masses  of  facts  and 
the  views  of  the  experts  in  a  format 
and  style  distinguished  by  clarity  of  ex- 

pression," the  citation  continued. 
In  a  speech  prepared  for  delivery  at 

the  Paul  White  Memorial  Dinner  on 
Saturday  (Sept.  22),  Eric  Sevareid, 
CBS  News  correspondent,  cautioned 
broadcasters  against  scheduling  too 
many  documentary  news  programs.  He 
said  networks  and  stations  "seem  to  be 
officially  judged — and  to  make  their 
official  claims  of  serving  the  public  in- 

terest, convenience  and  necessity — by 
the  number  of  hours  they  devote  to 
documentaries  and  other  public  affairs 

programs."  This,  he  continued,  is  "in- 
adequate" and  "a  bit  dangerous." 

Tv  programming,  he  observed,  "runs 
in  cycles  and  gluts  of  imitation,  and 
this  can  become  true  of  documentaries 
too,  until  so  many  are  ground  off  the 
assembly  lines  that  their  quality  will 
deteriorate  and  viewers  [will]  get 

weary." 
Mr.  Sevareid  also  called  for  more 

analysis  and  commentary  in  tv  news 
programming.  He  termed  the  almost 
complete  absence  of  this  phase  of  tv 
news  "the  terrible  lack  in  television 

news  programming  today." 
The  Navy  released  photographs  of  a 

submarine  believed  capable  of  firing 
ballistic  missiles  from  three  vertical 
tubes.  The  news  break  was  keyed  for 
a  Navy  demonstration  of  antisubmarine 
warfare  set  up  for  the  visiting  news  di- 

rectors on  Wednesday  (Sept.  19). 

NATRFD  to  New  Yorkers: 

farm  directors  lead 

Officers  of  the  National  Assn.  of  Tv 
&  Radio  Farm  Directors  last  Wednes- 

day (Sept.  19)  told  a  group  of  some 
100  New  York  business  and  advertising 
people  that  farm  directors  have  the 
"local  voice"  to  "lead"  the  agricultural community. 

The  luncheon  presentation  was 
opened  by  Carl  Meyerdirk,  NATRFD 
president  and  farm  director  of  KVOO 

Tulsa,  Okla.,  who  stressed  that  "trans- lation of  national  farm  information,  be 
it  product  or  legislation,  requires  a 

knowledgable  local  voice."  His  theme 
was  further  developed  by  Bruce  Davies, 
farm  director  at  KFAB  Omaha,  Neb., 
who  emphasized  the  active  working  day 

of  the  typical  farm  director — early 
broadcast  hours,  long  field  trips,  fre- 

quent chats  with  farmers,  dealers,  gov- 
ernment extension  workers,  fairs,  meet- 

ings and  government  hearings.  Sum- 
ming up,  Mr.  Davis  said  the  NATRFD 

merrrber  is  a  "communicator  who 

leads." 

Hugh  Ferguson  and  Jim  Dunaway, 
farm  directors  for  WCAU  Philadelphia 
and  WSB  Atlanta,  respectively,  de- 

scribed the  "breadth"  of  farm  service 
broadcasting.  Mr.  Ferguson  used  tape 
recordings  of  various  farm  directors  to 
show  regional  differences  in  format, 
speech  and  subject  matter.  Mr.  Duna- 

way focused  on  the  farm  director's 
working  relationship  with  an  adver- 

tiser's product  in  the  field. 

WINS,  Mutual 

going  separate  ways 
WINS  New  York,  which  late  this 

summer  came  under  the  ownership  of 
Westinghouse  Broadcasting  Co.,  will 
not  renew  its  affiliation  contract  with 
Mutual.  The  contract  runs  out  at  the 

end  of  October.  MBS  currently  is  seek- 
ing a  replacement. 

It's  reported  that  WINS  has  decided 
to  build  up  its  own  news  staff.  The  sta- 

tion has  been  carrying  MBS'  five-min- 
ute news  programs  daily  on  the  half 

hour  and  two  Sunday  features  (Drew 
Pearson  and  John  David  Griffith). 
WINS  became  a  Mutual  affiliate  in 

August  1961  (the  contract  contained 
an  extension  clause  through  October) 
following  a  change  in  status  of  WOR 
as  the  New  York  affihate.  WOR  still 
carries  Mutual  commentary  of  George 
Hamilton  Combs  and  Fulton  Lewis  Jr. 
MBS  is  negotiating  with  other  stations 
with  WHN  (Storer  Broadcasting)  and 
WOR  being  mentioned  as  possibilities. 

Baltimore  fan  sues 

iVIoore  and  CBS-TV  show 

A  $50,000  slander  suit  has  been  filed 
against  Garry  Moore  and  his  tv  show 
on  CBS-TV,  I've  Got  a  Secret,  by  a 
baseball  fan  from  Baltimore  who  caught 
a  home  run  ball  hit  by  New  York 
Yankee  Roger  Maris  last  year. 

The  plaintiff  claimed  that  after  catch- 
ing the  59th  home  run  ball  hit  by  Mr. 

Maris,  the  ballplayer  asked  for  the  ball. 
He  refused  to  return  the  ball  but  later 

sold  it  to  a  sports  boosters  organiza- 
tion for  $500  and  donated  the  money to  charity. 

When  the  fan  who  caught  the  61st 
ball  to  be  hit  by  Mr.  Maris  was  inter- 

viewed on  I've  Got  a  Secret,  Mr. 
Moore,  according  to  the  plaintiff,  said, 
"How  about  that  creep  from  Baltimore? 
He  wanted  $2,500.  I'm  ashamed  to 
admit  that  I  came  from  Baltimore." 

The  suit  was  filed  Sept.  19  in  New 
York's  federal  court. 
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Collins  sees  international  broadcast  needs 

TENNESSEE  MEET  HEARS  NAB  PRESIDENT  OUTLINE  TOPICS 

NAB  President  LeRoy  Collins  has 
suggested  that  broadcasters  better  begin 
thinking  of  international  broadcasting 
and  the  responsibilities  they  may  have 
to  meet  in  that  field.  He  recommended 

that  broadcasters  sit  down  "soon"  with 
government  officials  and  share  ideas  and 
information. 

In  a  speech  to  the  Tennessee  Assn.  of 
Broadcasters  in  Nashville  Sept.  21,  Gov. 

Collins  called  cfn  broadcasters  to  "make 
plans  now"  on  how  they  best  can  meet 
their  responsibilities  in  the  field  of  inter- 

national broadcasting. 
Among  the  topics  to  be  considered 

in  this  area,  he  mentioned  four: 

■  Relationship  to  the  country's  for- 
eign policy. 

■  "The  proper  interests  of  private 
commercial  broadcasters,  governmental 
agencies  and  educational  broadcasters 

in  programming." 
■  Frequency  allocations. 
■  International  copyright  laws. 
"If  this  nation,"  the  governor  said, 

"is  going  to  rely  upon  individual  broad- 
casters and  the  private  networks  to 

create,  through  international  program- 
ming, a  large  measure  of  the  under- 

standing which  the  people  of  other  na- 
tions have  of  America,  then  let  us  re- 
solve by  open  covenant  with  the  people 

of  America  that  we  recognize  this  as  a 
trust  of  great  responsibility,  and  will  be 
true  to  it." 

Timely  Questions  ■  In  addition  to 
commenting  about  the  radio  and  tv 
codes  (page  27),  the  NAB  president 
urged  his  listeners  to  support  the  NAB 

research  program.  "To  the  broadcast- 
er," Gov.  Collins  said,  "the  one  most 

central  danger  of  our  time  may  well  be 
that  our  industry  is  rapidly  wearing  out 
a  lot  of  old  records  and  is  being  too 

slow  in  cutting  some  new  ones." 
Some  of  the  subjects  posed  by  Gov. 

Collins: 
■  The  role  of  radio  or  tv  station 

manager. 

WHIP  THE  HAZARD  OF 

LIBEL,  SLANDER, 
INVASION  OF  PRIVACY,  PIRACY, 
VIOUTION  OF  COPYRIGHT 

WITH  1)  Good  Practices 
2)  Good  Care 

3)  Good  Insurance. 

YOU  handle  No.  1  and  No.  2  — WE'LL  look after  No.  3  with  our  SPECIAL  and  UNIQUE 
EXCESS  POLICY,  built  to  do  it  satisfactorily 
and  quite  Inexpensively! 

For  details  and  rates,  write 

EMPLOYERS  REINSURANCE 

CORPORATION 
2)  w.  Tenth,  Kansas  City,  Mo. 

New  York.     Chicago.     San  Fraacisco. 
m  John      175  W.         100  Bush St-  Jackson  St.. 

■  The  influence  of  a  broadcast  sta- 
tion in  the  community. 

■  Relationship  of  radio  and  tv  to 
other  media. 

■  Preparation  for  change.  More  tv 
stations  competing  with  existing  ones. 
Advent  of  a  truly  portable  tv  receiver. 

■  Effect  on  radio  and  tv  of  the  "heavy 
trend  toward  greater  urbanization." ■  Role  of  the  broadcaster  in  relation 
to  government  at  all  levels. 

■  Variations  in  the  interests  and  needs 
of  station  audiences. 

Others  on  the  TAB  program  were 
FCC  Commissioner  Frederick  W.  Ford, 
Westinghouse  Broadcast  Co.  national 
program  manager  William  J.  Kaland, 
and  radio-tv  personality  Betty  Furness. 

KLTV  fight  plea 

is  turned  down 

Hopes  of  KLTV  (TV)  Tyler,  Tex., 
that  it  would  be  able  to  broadcast 
the  Patterson-Liston  prize  fight  Sept. 
25  to  its  viewers  (Closed  Circuit, 
Sept.  17)  were  dashed  last  week  when 
the  station  was  informed  that  the  pro- 

moters of  the  fight  were  opposed  to 
feeding  it  to  any  tv  station.  This  in- 

formation was  relayed  to  Marshall 

Pengra,  manager  of  the  east  Texas  out- 
let by  Irving  B.  Kahn,  TelePrompTer 

Corp.,  New  York,  which  has  the  rights 
to  serve  community  antenna  systems 
with  the  fight. 

Mr.  Kahn  said  last  week  that  he 
had  given  KLTV  an  informal  estimate 
of  a  $35,000  fee  for  the  fight  based  on 

a  100,000  audience.  "The  difference 
between  that  figure  and  the  $10,000 
approximation  Mr.  Pengra  mentioned 
for  the  Tyler  catv  systems  reflects  only 
the  fact  that,  according  to  coverage 
figures  supplied  us  by  Mr.  Pengra  him- 

self, KLTV  claims  to  serve  approxi- 
mately 100,000  homes.  Any  suggestion 

that  the  figure  quoted  Mr.  Pengra  was 
selected  in  an  attempt  to  make  the 
cost  prohibitive  to  his  station  is  im- 

proper and  unfair,"  Mr.  Kahn  stated. 
Mr.  Kahn  added  that  after  checking 

with  the  promoters  of  the  event  he 
learned  that  he  was  not  permitted  to 
sell  the  rights  to  any  station  for  over- 
the-air  broadcast. 

TelePrompTer  hopes  to  sign  125 
catv  systems  for  the  match,  serving 
300,000  homes  with  a  potential  audi- 

ence of  1  million.  The  charge  is  ap- 
parently 35-40  cents  per  home,  with 

the  fight  delivered  to  the  local  test 
board  at  telephone  company  head- 

quarters. The  catv  systems  will  pay  for 
their  own  loops. 
ABC  Radio  is  carrying  the  fight; 

television  is  blacked  out. 

ELGEET 

ZOOM 

NAVITAR 

Elgeet  offers  Vidicon  television  cameras: 
and  16mm  cameras  the  first  Zoom  Navi- 
tar,  a  manually-controlled  4:1  zoom  witb 
a  20mm  to  80mm  range— f:1.8!  This  new 
lens  achievement  is  optically  compen- 

sated to  hold  focus  through  the  entire 
zoom  action.  Fourteen  elements— covers 
Vidicon  format— resolves  600  lines— linear 
zoom  action  by  ring— list  price:  $400.  For 
information,  write  for  Catalog  2080-CZ18. 

^3^f'o?l\CM  COMPANY,  INC. 
303  Child  St.,  Rochester  11,  N.  Y. 

BROADCASTING,  September  24,  1962 131 



 INTERNATIONAL 

MORE  PILKINGTON  DATA  RELEASED 

Viewpoints  volunteered  to  committee  during  study  given 

The  British  government  has  pubhshed 
as  a  special  document  much  of  the 
written  evidence  submitted  to  the  Pilk- 
ington  committee  on  broadcasting.  The 
Pilkington  committee  was  set  up  by  the 
government  to  assess  broadcasting 
in  England  and  recommend  such  re- 

forms it  deemed  necessary  (Broadcast- 
ing, Aug.  13). 

The  latest  document  reveals  that  one 

of  Britain's  major  tv  companies,  Grana- 
da Tv  Network  Ltd.,  said  that  dull 

respectability  is  a  greater  danger  than 

"contravening  some  people's  code  of 

good  taste." "Parliament  appointed  the  Indepen- 
dent Television  Authority  to  curb  the 

possible  excesses  of  independent  tele- 
vision. But  the  danger  today  is  not 

that  [tv]  should  indulge  in  excesses  but 
that  it  should  be  trivial  or  dull,  or  both. 

"If  all  excesses  are  curbed  in  every 
direction,  the  flat-iron  is  king.  The 
result  is  dullness,  respectable  perhaps 

but  dull  nonetheless." 
The  Assn.  of  Cinematograph,  Tele- 

vision &  Allied  Technicians  com- 
plained that  in  spite  of  commercial  tele- 
vision's prosperity.  Independent  Tele- 

vision News,  the  news  unit  owned  by 
the  commercial  tv  companies,  was  ham- 

pered by  a  much  too  tight  budget. 
If  wanted  the  news  unit  put  under  the 

direction  control  of  the  Independent 
Television  Authority  and  adequately  fi- 

nanced by  it. 
A  member  of  the  ITA  at  the  time 

the  authority  submitted  its  evidence, 
Dame  Frances  Farrer,  dissented  from 
the  ITA's  views.  Instead  she  wanted 
BBC  to  have  any  third  network.  She 
said  that  minority  tastes  would  best  be 
met  by  BBC-TV  rather  than  by  the 
commercial  companies  "for  whom  the 
incentive  to  make  profits  by  television 
advertising  and  thus  to  concentrate  on 

popular  appeal  will  remain." She  added  that  tv  should  not  be  only 
a  mass  medium  in  the  sense  that  all 

programs  were  aimed  at  one  mass- 

appeal  level.  Dame  Farrer's  four-year period  of  office  as  an  ITA  member 
ended  in  August  1961. 
BBC  in  its  evidence  said  that  its 

present  tv  network  was  "bursting  at  the 
seams."  It  claimed  that  the  worst 
defects  of  commercial  television  had 
been  limited  by  the  continual  existence 
of  BBC  as  a  national  institution. 
A  director  of  a  local  newspaper 

warned  BBC  that  an  extension  of  local 

radio  broadcasting  might  mean  a  clamp- 
down  on  newspaper  staffs  supplying 
news  to  BBC. 

Ministry  of  Education  officials  sub- 
mitted a  memorandum  which  expressed 

serious  concern  about  the  extent  to 
which  children  and  young  people  watch 
tv  programs  full  of  sex  and/ or  violence. 

Although  the  ministry  has  no  means 
of  assessing  the  effects  of  such  programs 
it  cited  the  anxiety  expressed  by  teach- 

ers and  education  authorities.  More 
research  was  needed.  The  Ministry 
hoped  this  would  consider  the  question 

of  whether  "false  values"  were  being 
spread  to  children  and  young  people 
by  some  tv  programs. 

IVlobil  International 

names  Ted  Bates  &  Co. 

Ted  Bates  &  Co.,  a  top  television 
billing  agency,  has  acquired  the  Mobil 
International  Oil  Co.  account,  the  in- 

ternational division  of  Socony  Mobil 
Oil  Co.  Ted  Bates  was  named  agency 
for  the  domestic  division  in  1961. 
Mobil  bills  some  $7  million  in  the  U.S. 
through  the  agency  and  a  substantial 
amount  of  this  total  is  in  tv. 

The  new  international  account  (esti- 

mated billing  is  upward  of  $2  million 

a  year)  will  be  serviced  from  Bates' 
New  York  headquarters.  But  at  the 
same  time,  A.F.P.-Bates,  S.  A.,  in  Paris 
has  been  appointed  as  the  agency  by  a 

group  of  Mobil  companies  in  the  Com- 
mon Market  plus  Austria  and  Switzer- land. 

The  agency  noted  that  assignments  of 
A. F. P. -Ted  Bates  for  the  inner  Eu- 

rope area  and  Mobil  International  were 
made  after  about  four  months  study 
abroad  by  a  special  Mobil  marketing 
team.  R.  C.  Bradley,  senior  vice 

president  who  now  handles  Mobil's domestic  advertising  for  the  Bates 
agency,  also  will  be  in  charge  of  the 
new  international  activities. 

Limit  on  UK  newspaper 

holdings  in  tv  urged 

A  royal  commission  in  Great  Britain 
last  Thursday  recommended,  in  its  study 
of  the  ills  of  the  British  newspaper  in- 

dustry, that  newspapers  should  dispose 
of  their  control  of  television  companies. 
It  was  the  opinion  of  the  Royal  Com- 

mission on  the  Press  that  in  doing  so 
it  would  aid  in  maintaining  the  freedom 
and  diversity  of  opinion. 

The  commission  is  headed  by  Lord 
Shawcross. 

The  commission  said,  however,  that  it 
could  see  no  harm  in  newspapers  having 

minority  interests  in  television  com- 
panies. The  decision  came  because  of 

the  statutory  monopoly  in  the  hands  of 
television  contracting  companies  in  Brit- 

ain. And  that  privately  owned  com- 
mercial television  has  been  a  fast  grow- 

ing and  profitable  industry.  (See  story this  page). 

A  royal  commission,  appointed  by 
the  Crown,  has  no  judicial  powers.  Its 
strength  lies  in  the  recommendations 
that  it  makes  and  any  subsequent  action 
on  the  part  of  Parliament. 

Abroad  in  brief... 

London  location  ■  Radio  Liberty,  which 
broadcasts  to  the  Soviet  Union  from 
transmitters  in  Europe  and  the  Far  East, 
has  moved  its  London  bureau  to  a  new 
location,  14  Portman  Square,  London 
W.  1 .  Victor  Frank,  chief  London  cor- 

respondent, is  in  charge  of  the  bureau, 
known  as  Radio  Liberty  Ltd. 

Who's  Who  in  Canada  ■  A  directory 
of  broadcast  executives,  to  be  published 
next  year  at  Toronto,  Ont.,  by  Common 
Market  Trading  Limited,  will  include 

names  and  photos  of  about  3,000  ex- 
ecutives in  the  broadcast  and  allied  in- 
dustries, as  well  as  government  depart- 

ments. 

IN  ROCHESTER,  N.Y.  - 

With  a  new,  higher  antenna 
511  feet  above  average  terrain, 
CHANNEL  10  now  gives 

you  more  reach— more  homes 
—with  Rochester  area  coverage 

second  to  none  ! 

BASIC  CBS 

CHANNEL  10 

National  Rep.  H-R  TELEVISION,  Inc. 

132 BROADCASTING,  September  24,  1962 



 FANFARE  ?  

Rainmaker  showers 

KLRA  with  publicity 

When  more  than  one  inch  of  rain 

fell  on  Little  Rock,  Ark.,  after  a  44-day 
drought,  KLRA,  that  city,  paid  $500 
to  Homer  Berry,  a  retired  Air  Force 
major  who  had  claimed  he  and  his 
truck-mounted  rainmaker  were  re- 
sponsible. 

The  KLRA  payoff  climaxed  a  week 
of  speculation  and  publicity  for  the  sta- 

tion in  area  newspapers  and  on  radio-tv 
stations  after  KLRA  took  Mr.  Berry 
up  on  his  offer  to  make  rain,  which 
had  been  ignored  by  the  city. 

The  U.S.  Weather  Bureau  has  re- 
mained mum  on  who  or  what  caused  the 

downpour. 

PAB  urges  voter  registration 

Pennsylvania's  radio  and  tv  broad- casters have  announced  their  active 

support  of  a  "register  to  vote"  cam- 
paign inspired  by  Democratic  and  Re- 

publican party  chairmen  at  this  sum- 
mer's annual  meeting  of  the  Pennsyl- 
vania Association  of  Broadcasters.  Al- 

most every  station  in  the  state  indicated 
plans  to  run  frequent  announcements, 
programs,  and  interviews  urging  Penn- 

sylvania residents  who  have  not  reg- 
istered to  vote  to  do  so. 

Thomas  B.  Price,  general  manager 
of  WBVP  Beaver  Falls  and  past  presi- 

dent of  the  PAB  was  named  chairman 
of  the  newly  created  campaign. 

How  'bout  that,  sports  fans? 
When  WGN  Chicago  selected  Randy 

Rosen,  age  12,  as  winner  of  its  "Junior 
Baseball  Announcers  Contest"  recently, 
it  didn't  know  the  youngster  would  turn 
out  to  be  so  good.  Given  his  chance  at 
mike  to  describe  game  between  Chicago 
Cubs  and  Milwaukee  Braves,  he  per- 

formed so  well  he  was  allowed  to  go 
for  five  innings,  including  commercials. 
Fan  mail  poured  in  after  show  too. 
Randy  said  radio  has  been  his  ambition 
since  he  was  7.  Randy  and  his  parents 

1     will  be  WGN  guests  at  world  series. 
I 

Drumbeats . . . 

j  Sales  trip  ■  WOWO  Fort  Wayne,  Ind., 
I  plans  sales  presentations  in  10  cities 

before  the  end  of  October.  The  presen- 
tation was  several  months  in  production, 

WOWO  said.  Scheduled:  Indianapolis 
and  Muncie,  both  Indiana;  Chicago, 
Kansas  City,  St.  Louis,  Toledo  and 
Lima,  both  Ohio;  and  New  York. 

I  Honor  roll  ■  During  its  football  scores 
programming,  WBT  Charlotte,  N.C.,  is 
continuing  its  salutes  begun  last  fall  to 
selected  American  colleges  which  are 

"distinguished  in  their  own  right,  but 
BROADCASTING,  September  24,  1962 

NEMS-CLARKE'  Tireless  Wireless, 
cuts  FM  network  costs! 

FM  networks  can  be  set  up  with  a  handshake  and  a  few  hundred  dollars  with 
a  Nems-Clarke  FM  Rebroadcast  Receiver.  Stereo/monaural  FM  networks  need 

no  longer  depend  upon  marginal  performance  of  Hi-Fi  receivers,  or  expensive 
telephone  lines. 
This  new  crystal  controlled  Rebroadcast  Receiver,  FMR-101,  meets  the  most 
exacting  engineering  requirements.  It  contains  transistors  and  nuvistors  in  opti- 

mum combination  and  has  a  solid  state  power  supply.  It  can  be  pre-tuned  to 
any  fixed  point  in  the  FM  band  and  provides  the  highest  quality  audio  repro- 

duction available.  The  RF  section  has  a  noise  figure  of  only  3  db,  and  sensitivity 
is  one  micro-volt  for  30  db  of  quieting.  The  filter  network  is  specially  designed 
to  provide  an  IF  bandwidth  of  200  kc  with  a  shape  factor  of  2.7  to  1. 

Write  for  Data  Sheet  FMR-101 
Vitro  Electronics,  919  Jesup-Blair  Drive 
Silver  Spring,  Maryland 
A  Division  of  Vitro  Corporation  of  America 

TO 

SPECIFICATIONS 

Tuning  Range .... 87.5—108.5  mc 
1  micro-volt  for 
30  db  quieting 

Noise  Figure  ....  3.0  db  max. 
Distortion  less  than  0.5% 

Stereo  Capability. .Separate  multi- 
plex output 

Image  Rejection  80  db  min. 

IF  Rejection   60  db  min. 133 
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Bridge  work  finished 

To  commemorate  the  opening 
of  the  new  lower  level  of  the 

George  Washington  Bridge  that 
connects  New  York  State  and 

New  Jersey,  WJRZ  Newark, 
N.  J.,  presented  portable  radios 
to  every  970th  automobile  cross- 

ing the  bridge  that  first  day,  Aug. 
29  (WJRZ  operates  on  970  kc). 

Receiving  the  radio  from  WJRZ 
newsman  Hank  Bradford  is  Mrs. 
Charles  Gilsdorf  of  Fort  Lee, 
N.  J.  The  station  presented  a 
total  of  10  portable  radios  to 
motorists. 

perhaps  less  known  to  some  of  our  lis- 
eners."  The  idea  adds  interest  to  scores 
broadcasts  and  "contributes  to  a  better 
appreciation  by  our  listeners  of  many 
fine  educational  institutions  throughout 

the  country,"  said  J.  R.  Covington, 
WBT  vice  president. 

Media-rare  ■  WXYZ  Detroit  barbecued 
300  steaks  for  timebuyers  and  media 
people  at  an  outdoor  cookout  party  on 

the  grounds  of  WXYZ's  Broadcast House. 

Spacemen  ■  A  simulated  expedition  to 
the  moon  by  two  WNEW  New  York 
science  editors  took  off  shortly  before 
midnight  Sept.  13.  The  two  reporters. 
Earl  Ubell  and  Stuart  Loory,  reported 

their  "progress"  in  WNEW  newscasts 
throughout  the  next  two  days.  They 
were  "lifted  off"  from  the  Martin  Co's. 
Space  Systems  Division,  Baltimore,  in 
a  space-mission  simulator. 

Funny  faces  ■  Framed  caricatures  of 
some  20  top  stars  to  appear  this  fall  on 
stations  of  the  CTV  Television  Network 

Ltd.,  Toronto,  were  mailed  to  advertis- 
ing agency  executives  and  advertisers 

as  the  CTV  network  began  operations 
for  its  second  season.  The  caricatures 
were  by  Toronto  artist  George  Shane. 
CTV  supplied  nails  and  hangers  before 
the  pictures  began  arriving  in  mailings 
of  two  each  during  September. 

Picket  thicket  ■  Confronted  with  young 
listeners  who  picketed  its  studios  to  hear 

more  of  "Play  It  Again,"  a  recording 
by  Pat  Lundy,  WLOK  Memphis  said  it 
received  help  from  Toto  Recording  Co., 
which  sent  Miss  Lundy  to  the  Tennessee 
city  for  a  personal  appearance. 

Change  for  charity  ■  Office  workers 

and  shoppers  along  Washington,  D.  C.'s Connecticut  Avenue  were  offered  free 

cups  of  Wilkins  coffee  during  a  fashion- 
charity  promotion  along  that  street 
which  included  WOL,  that  city,  located 
on  the  avenue.  Coffee  drinkers  were 
asked  to  donate  to  the  D.C.  Society  for 

Crippled  Children  the  change  they'd 
have  spent  on  coffee.  WOL  aired  three 
days  of  remotes  from  a  Connecticut 
Avenue  location,  where  stores  featured 
coffee-colored  fashions  and  Wilkins 
brew. 

Humazoo  and  you  ■  The  Humazoo 
Marching  Band  begun  by  Jeff  Baxter 
and  Jack  Riley  of  WERE  Cleveland  got 
its  official  kick-off  by  soliciting  members 
from  listeners.  The  purpose  of  the  Bax- 

ter-Riley effort  is  to  organize  Humazoo 
bands  for  parades,  football  games  and 
other  events.  Humazoo,  similar  to  the 
kazoo,  is  a  top  that  produces  a  musical 
sound  when  the  player  hums  into  it. 

Free  ride  ■  WJAG  Norfolk,  Neb.,  went 
to  the  state  fair  this  year  with  10  bus 
loads  of  listeners  for  the  12th  annual 
excursion  sponsored  by  the  station.  A 
total  of  382  fans  gathered  at  the  WJAG 
studios  at  6  a.m.  for  the  outing  earlier 
this  month. 

Crystal  bailer  ■  Louis  West,  of  JWT, 
New  York,  won  a  $100  bill  by  guessing 
the  closest  figure  to  a  first  place  rating 
WAPE  Jacksonville,  Fla.  says  it  received 
in  the  latest  Jacksonville  Hooper  survey. 

The  station  distributed  blue-painted 
silver  dollars  to  all  173  persons  who 
entered  the  contest.  The  hued  silver 

pieces  related  to  the  "Blue  Chip  Group" theme  WAPE  uses  with  three  other 
radio  stations. 

Reading  help  ■  KMOX-TV  St.  Louis, 
via  its  two-year-old  early  morning  edu- 

cational program,  PS  4,  is  undertaking 

a  campaign  to  help  the  city's  nearly 67,000  functionally  illiterate  people 

learn  how  to  read.  The  6:30-7  a.m. 

program,  which  is  rebroadcast  7:30-8 a.m.  by  educational  KETC  (TV)  there, 
will  also  send  out  additional  self-help 
instruction  by  mail. 

Editorial  follow-up  ■  WTCM  Traverse 

City,  Mich.,  which  has  been  editorializ- 
ing on  what  it  considers  an  inadequate 

highway  program  for  that  part  of  the 
state,  has  published  The  Voice  of  the 

By-Passed,  a  brochure  containing  re- 

prints of  the  editorials  by  Les  Bieder- 
man,  president  of  WTCM  and  the  Paul 

Bunyon  Network.  Mr.  Biederman  dis- 
cussed response  to  the  editorials,  and 

says  the  state's  new  highway  system  is 
by-passing  the  northwestern  section  of 
the  lower  peninsula. 

Cutting  themselves  in  for  a  slice 

A  nine-layer  cake  representing  as  chandising  and  household  advertis- 

many  years  of  association  between  ing,  Johnson's  Wax;  G.  W.  Besley 
Johnson's  Wax  and  the  Red  Skelton  Jr.,  vice  president  and  account  super- 
television  program  marked  a  celebra-  visor,  Foote,  Cone  &  Belding,  Chica- 
tion  of  the  red  head's  ninth  season  go,  Johnson's  agency;  Cecil  Barker, 
and  the  premiere  of  his  new  show  Mr.  Skelton's  producer;  Mr.  Skelton 
Tuesday  (Sept.  25).  and  Harpo  Marx,  who  makes  a  guest 

Digging  into  the  cake  are  (1-r)  appearance  on  the  first  show  on  the 
Douglas  L.  Smith,  director  of  mer-  new  series. 

134  (FANFARE) BROADCASTING,  September  24,  1962 



FATES  &  FORTUNES 

BROADCAST  ADVERTISING 

Robert  W.  Arm- 
strong, for  past  six 

years  president  and 
director  of  Wertheim- 
er  Freres  Inc.  (per- 

fume manufacturer), 
elected  president  of 
Revlon  International 

..    .     ̂   Corp.,    New  York. 
Mr.  Armstrong  Armstrong  is  for- 

mer general  manager  of  Revlon  Inter- 
national. 

Courtenay  J.  Moon,  former  vp  and 
creative  director  of  Johnson  &  Lewis, 
San  Francisco,  joins  Los  Angeles  office 
of  Grey  Adv.  as  chairman  of  plans 
board.  Prior  to  joining  Johnson  & 
Lewis,  Mr.  Moon  was  vp  and  director 
of  copy  and  tv  department  at  Guild, 
Bascom  &  Bonfigli. 

Charles  A.  O'Malley,  vp  of  Borden 
Co.'s  Pioneer  Ice  Cream  Div.,  elected 
executive  vp.  Among  other  duties,  he 

will  be  responsible  for  division's  sales 
and  advertising. 

Marshall  Hough,  assistant  to  presi- 
dent of  Advertising  Federation  of 

America,  elected  vp.  In  addition  to  as- 
sisting AFA  president,  Mr.  Hough  has 

been  editor  of  AFA  News  Letter  and 
Confidential  and  Referential  Report  to 
company  members. 

Richard  S.  Crea- 
don, account  execu- 

tive at  Ted  Bates  & 

Co.,  New  York,  elect- 
ed vp.  Before  joining 

Bates  six  years  ago, 
Mr.  Creedon  was  as- 

sistant advertising 
manager  of  Vick 
Chemical  Co.  (now 

division  of  Richardson-Merrell  Inc.), 
New  York. 

Mr.  Creedon 

James  Stewart,  executive  on  Union 
Carbide  Consumer  Products  Co.  ac- 

count at  William  Esty  Co.,  New  York, 
elected  vp. 

Philip  Baecker,  William  T.  Noble 
and  William  A.  Sharon  elected  vps  of 
Benton  &  Bowles,  New  York.  Mr. 
Baecker  is  supervisor  of  sales  promo- 

tion in  marketing  development  depart- 
ment. Mr.  Noble  is  supervisor  of  mer- 

chandising and  field  testing  in  same 
department,  and  Mr.  Sharon  is  man- 

ager of  personnel. 

Roy  F.  Segur,  director  of  research  at 
Lawrence  C.  Gumbinner  Adv.  Agency, 
New  York,  elected  vp. 

Fred  C.  Walker,  vp  and  director  of 
Henderson  Adv.  Agency,  Greenville, 
S.  C,  elected  vp  and  general  manager 
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Pioneers'  chairmen  named 

Committee  chairmen  of  Broad- 
cast Pioneers  for  coming  year 

have  been  announced  by  organi- 
zation's president,  Ward  L.  Quaal, 

executive  vp  and  general  manager 
of  WGN  Inc.  Appointments  in- 

clude: national  membership  chair- 
man, Edward  Voynow,  president, 

Edward  Petry  &  Co.;  chapter 
chairman,  Sol  Taishoff,  editor  and 
publisher,  Broadcasting  maga- 

zine; awards  committee  chairman, 
Paul  W.  Morency,  president, 
WTIC  -  AM  -  FM  -  TV  Hartford, 
Conn.;  oral  history  chairman, 

Carl  Haverlin,  president.  Broad- 
cast Music  Inc.,  and  publicity 

chairman,  Marvin  Kirsch,  asso- 
ciate publisher-general  manager, 

Radio-Tv  Daily, 

In  addition  to  Mr.  Quaal,  ex- 
ecutive committee  members  in- 

clude: Ernest  Lee  Jahncke,  vp, 
NBC;  Raymond  Guy,  vp,  NBC 
(retired);  Robert  J.  Higgins, 
treasurer,  BMI  Inc.;  Robert  Bur- 

ton, vp,  BMI  Inc.;  Joseph  H. 
Ream,  vp,  CBS,  and  Oliver 
Gramling,  assistant  general  man- 

ager, AP. 

of  Henderson-Ayer  &  Gillett  Adv., 
Charlotte,  N.  C.  Mr.  Walker,  who 
joined  Henderson  staff  in  1954,  served 
successively  as  account  executive,  ac- 

count supervisor  and  vp.  Henderson- 
Ayer  &  Gillett  is  an  affiliate  of  Hender- 

son Adv.  Agency. 

Irvin  Davis,  president  of  Clayton- 
Davis  &  Assoc.,  St.  Louis  advertising 
agency,  elected  to  board  of  directors  of 
Gibralter  Savings  &  Loan  Assn.,  that city. 

Howard  G.  Rose,  vp  in  business  de- 
velopment department  of  N.  W.  Ayer 

&  Son,  Chicago,  retired  this  month  after 
nearly  35  years  v/ith  agency.  George 

D.  Skinner,  supervisor  in  agency's  New 
York  pr  department,  retires  after  20 
years  service  with  Ayer.  Charles  W. 
Liotta,  night  club-tv  performer,  joins 
Ayer's  New  York  commercial  produc- 

tion department.  Mr.  Liotta  had  worked 
at  agency  before  beginning  entertain- ment career  in  1959. 

Richard  L.  Ellis,  former  account  ex- 
ecutive with  Miller  Adv.  Agency,  New 

York,  joins  Media  Enterprises  Inc.,  that 
city,  in  similar  capacity. 

Mr.  McKown Mr.  Rudesill 

Carl  J.  Rudesill,  since  1949  secre- 
tary-treasurer of  D.  P.  Brother  &  Co., 

Detroit-based  advertising  agency,  elect- 
ed senior  vp.  Robert  G.  McKown,  who 

joined  agency  in  1953  as  personnel  di- 
rector and  office  manager,  elected  vp. 

Both  will  continue  their  present  duties. 
Arthur  F.  Feeham,  with  Brother  since 
1954  and  controller  since  1955,  assumes 
added  duties  as  assistant  secretary- 
treasurer. 

Norman  F.  Hall,  account  executive 
with  Los  Angeles  office  of  The  McCarty 
Co.,  joins  Donahue  &  Coe,  that  city,  as 
executive  on  Security  First  National 
Bank  account.  From  1955  to  1961, 
Mr.  Hall  was  president  of  Hall  & 
Thompson,  Oklahoma-based  advertising 
agency  of  which  he  was  also  co-founder. 

Edwin  F.  Prizer,  for  past  five  years 
sales  manager  of  News  Reel  Laboratory, 

Philadelphia,  joins  Albert  Frank-Guen- 
ther  Law,  that  city,  as  account  service 
coordinator. 

a  smart 

Mini 

amj 

newsroom 



F.  K.  Bridgman- Illinois  Bell  Telephone -retires 
Francis  K. 

Bridgman,  su- 
pervisor of  spe- 

cial services  for 
Illinois  Bell 
Telephone  Co. 
and  pioneer  in 
providing  radio- 
tv  facilities  to 
broadcasters 

since  1927,  re- 
tires next  month 

to    build  new 
home  and  amateur  radio  station  in 

Cass  Lake,  Minn.  It  won't  be  his 
first  station.  He  built  and  operated 
WFKB     Chicago    from  1923-26, 

Bridgman 

broadcasting  mostly  music. 
Mr.  Bridgman  then  joined  IlHnois 

Bell  and  has  been  responsible  for 
providing  broadcast  facilities  for 
nearly  every  major  news  and  sports 
event  from  Chicago  since  that  time, 
including  political  conventions,  foot- 

ball, baseball,  fights  and  other  occa- 
sions such  as  visit  of  Queen  Eliza- 
beth and  return  of  Gen.  Douglas 

MacArthur. 
One  of  his  most  embarrassing 

moments,  though  not  his  fault,  was 
loss  of  a  picture  for  53  minutes  dur- 

ing the  Illinois  State  High  School 
Basketball  Tournament  in  1953.  The 

program  sponsor:  Illinois  Bell. 

William  D.  Buckley,  account  execu- 
tive with  Young  &  Rubicam,  New  York, 

joins  Norman,  Craig  &  Kummel,  that 

city,  as  program  coordinator  and  assist- 
ant to  Walter  Tibbals,  vp-broadcast  op- 

erations. 

Michael  Holland,  creative  director  of 
WAVI-AM-FM  Dayton,  Ohio,  joins 
Bridges-Sharp  &  Assoc.,  that  city,  as 
creative  director,  newly  created  post. 

John  L.  Owen,  for- 
mer associate  director 

of  broadcast  and 
broadcast  supervisor 
at  Foote,  Cone  & 
Belding,  New  York, 
promoted  to  director 
of  broadcast.  William 
P.  Gordon  rejoins 
FC&B  as  senior  exec- 

utive on  Perkins-S.O.S.  Div.  account 
(General  Foods).  Mr.  Gordon,  who 
left  FC&B  to  enter  military  service  in 
1951,  had  been  with  Dancer-Fitzgerald- 
Sample,  New  York,  since  1956  as  vp 
and  executive  on  Best  Foods  Hellman's 
Mayonnaise  account. 

Lawrence  R.  Smith,  advertising  and 

pr  manager  of  Collier  Carbon  &  Chem- 

Mr.  Owen 

ical  Corp.,  chemical  subsidiary  of 
Union  Oil  Co.,  resigns  to  join  Irvin  L. 
Edelstein  Assoc.,  Los  Angeles  advertis- 

ing agency,  as  director  of  market  plan- 
ning and  development. 

Robert  Kowalski,  media  supervisor 
at  Young  &  Rubicam,  New  York,  ap- 

pointed associate  director  of  Y&R's 
media  relations  and  planning  depart- ment, 

Frank  Farrell  appointed  head  art 
buyer  at  N.  W.  Ayer  &  Son,  Philadel- 

phia, succeeding  Gordon  Wilbur,  asso- 
ciate art  director,  who  will  work  with 

agency's  managing  art  director  on  spe- cial projects. 

THE  MEDIA 

Roy  E.  Morgan,  WILK  Wilkes-Barre, 
Pa.,  elected  to  board  of  directors  of 
Assn.  of  Professional  Broadcasting  Edu- 

cation, succeeding  William  Holm,  for- 
mer general  manager  of  WLPO  La- 

Salle,  111.  Other  broadcasters  serving 
on  APBE  board  are  Richard  M.  Brown, 

KPOI  Portland,  Ore.;  W.  Earl  Dough- 
erty, KXEO  Mexico,  Mo.;  Douglas 

Manship,  WJBO  Baton  Rouge,  La.; 
W.  0.  Swartley,  WBZ  Boston,  Mass. 

Ylfjore  titan  a  decade  of  donitructive  Service 

/'/  i3roadcaileri  and  the  i^roacaiting^  ̂ ndudtrg 

HOWARD  E.  STARK 

Brokers — Consultants 

50  EAST  58TH  STREET  NEW  YORK.  N.  Y.  ELDORADO  5-0405 

Mr.  Tormey 

Dr.  Harold  Niven,  U.  of  Washington,  is 
president  of  APBE. 

Carlton  W.  Elkins  joins  WMSJ  Sylva, 
N.  C,  as  general  manager,  effective 
Oct.  L 

Joseph  E.  (Buster)  Keeton,  chief  en- 

gineer of  Antennavision  Inc.'s  Ameco 
catv  system  in  Panama  City,  Fla.,  pro- 

moted to  general  manager,  replacing 
John  A.  Sullivan,  who  resigned.  Mr. 
Keeton,  who  assumes  new  post  Oct.  1, 
will  handle  management  of  system  as 
well  as  technical  end  of  operation.  First 
25  miles  of  proposed  100-mile  cable 
system  reportedly  will  be  in  operation 

by  Oct.  15. John  J,  Tormey,  vp 

and  radio  sales  direc- 
tor of  Avery-Knodel, 

New  York,  joins  RKO 
General,  that  city,  as 
radio  sales  executive. 
He  will  represent 
RKO  General  radio 

properties  in  his  new 
capacity,  but  will  give 

special  attention  to  Yankee  Network 
(New  England)  sales.  Prior  to  joining 
Avery-Knodel,  Mr.  Tormey  was  affil- 

iated with  WOR  New  York,  CBS,  and 
Edward  Petry  &  Co.  RKO  General  ra- 

dio properties  are  WOR-AM-FM  New 
York;  WNAC  and  WRKO  (FM)  Bos- 

ton; KHJ-AM-FM  Los  Angeles;  KFRC- 
AM-FM  San  Francisco;  WHBQ  Mem- 

phis; WGMS-AM-FM  Washington  and 
CKLW  Detroit,  Mich. -Windsor.  Ont. 

C.  Carroll  Larkin  elected  vp  in  charge 
of  midwest  operations  of  Franklin 
Broadcasting  Co.  (WMIN  St.  Paul, 
WEW  St.  Louis.  WWOM  New  Orieans, 
KOME  Tulsa,  and  WLOD  Pompano 
Beach,  Fla.). 

Bernard  Mann,  former  manager  of 
WEAV-AM-FM  Pittsburgh,  N.  Y.,  ap- 

pointed station  manager  of  WROV  Roa- 
noke, Va. 

Willard  Schroeder, 

WOOD-AM-FM-TV 
Grand  Rapids,  elect- 

ed president  of  Mich- 
igan Assn.  of  Broad- 

casters at  group's  fall 
convention  and  busi- 

ness meeting  two 

weeks  ago  (Broad- casting, Sept.  17). 

E.  L.  Byrd,  WILS  Lansing,  and  John  0. 
Gilbert,  WXYZ-AM-FM  Detroit,  were 
elected  vp  and  secretary-treasurer,  re- 

spectively. New  directors  are  Raymond 
A.  Plank,  WKLA  Ludington;  Edwin  R. 
Huse,  WKHM  Jackson:  A.  Donovan 
Faust,  WJRT  (TV)  Fhnt,  and  Mr. 

Byrd. Daniel  K.  Lavelle,  local  sales  man- 
ager of  WNAV-AM-FM  Annapolis, 

Md.,  named  station  manager,  replac- 
ing Bill  W.  Flllingham,  who  resigned. 

Mr.  Schroeder 
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Elizabeth  Straubel,  program  director, 
assumes  added  duties  as  assistant  sta- 

tion manager. 

Neal  J.  Edwards, 
sales  manaaer  of 

\\MAL-T\'  Washing- 
ton, named  station 

manager.  He  will  con- 
•  tinue     to  super\ise 

M  tMi  sales  activities  of  sta- 
^k^^P^ll^^  tion.  Before  joining 
^  WMAL-T\"    in  De"- Mr.  Edwards  cember  1953  in  his 
present  capacity,  Mr.  Edwards  sen'ed 
for  sLx  years  as  sales  representative  and 

sales  manager  of  W 1  iG  (T\")  Wash- 
ington. 

Bob  Wright,  former  sales  manager 
of  \\AIR1-AM-FM  Marion.  Ind..  joins 

WT_AF  iT\'j,  that  city,  as  local  sales 
manager.  Target  date  of  Marion  tv 
outlet  is  reponed  to  be  Oct.  1. 

Fred  Rawlinson,  recently  with 
Wright  Adv.  Agencv.  Newport  News. 

Va..^ioms  WT0P-a5vI-FM  Washington as  account  executive. 

Mr,  Holler 

David  A.  Engles,  western  division 
sales  manager  of  NBC  Radio,  named 
sales  manager  in  central  office  of  NBC 
Radio,  Chicago.  Paul  C.  Holter,  ac- 

count executive  with  NBC  Spot  Sales, 
San  Francisco,  appointed  sales  man- 

ager in  western  office  of  NBC  Radio, 
San  Francisco. 

Joseph  Warshauer,  former  sales 
manager  of  \\LA\-AM-FM  Grand 
Rapids,  signed  to  open  X-TR.A  News 
sales  office  in  San  Diego.  McLendon 
Corp.  holds  exclusive  U.  S.  sales  rights 
for  X-TRA.  Los  .Anaeles  all-news  radio 

BUSINESS PAPERS 

MEANS  BUSINESS 

© 

In  the  Radio-TV  Publishing  Field  only 
BROADCASTING  qualifies  for  mem- 

bership in  Audit  Bureau  of  Circulations 
and   Aaociated    Business  Publications 

CBS  Radio  veterans  recognized 

Golden  Microphone  Awards,  hon- 
oring their  30-year  affiliation  with 

CBS  Radio,  were  presented  Sept.  13 
to  four  stations  during  the  annual 
convention  of  the  CBS  Radio  Affilia- 

tion Assn.  TBrc^dcasting,  Sept.  17). 
CBS  Radio  President.  Arthur  Hull 

Hayes,  presented  the  Golden  Micro- 
phones   to   KSL    Salt   Lake  City, 

r Joseph  A.  Kjar,  vice  president  and 
general  manager) ;  WSBT  South 

Bend,  Ind.,  (Arthur  0"Neil,  general manager);  WBIG  Greensboro,  N.C., 
(Allen  E.  Wannamaker,  vice  presi- 

dent and  general  manager),  and 
W^'OX  Knoxville,  Tenn.,  (Richard 
B.  Westergaard,  vice  president  and 
general  manager). 

station  which  transmits  from  Tijuana. 
Mexico. 

Bruce  Fleming,  account  executive 

XET\'  (T\'')  Tijuana,  Mexico-San  Di- 
ego, Calif.,  joins  KOGO-T\^  San  Diego, 

in  similar  capacity. 

E.  Robert  Nashick,  director  of  ad- 
venising  and  sales  promotion  of  KTLA 

(TA")  Los  Angeles,  named  manager  of 
advertising  and  sales  promotion  oi 

KPLX  (f\')  San  Francisco.  He  re- 
places Robert  L.  Smith,  who  resigned. 

Richard  Kline,  chief  engineer  of 

\^TBG-AM-FM-T\',  Triangle  Broad- 
casting Co.  station  in  Altoona,  Pa.,  ap- 
pointed to  post  of  division  engineer  re- 

sponsible for  special  engineering  proj- 
ects at  new  ̂ ^TIL  studios  in  Philadel- 

phia. During  this  15-month  assign- 

ment. John  Grimme,  '^TBG  engineer- 
ing super^'isor.  will  serve  as  acting  chief 

engineer.  Mr.  Kline  will  report  to 
Henry  Rhea,  director  of  engineering, 

Triangle  Stations  (see  Week's  He.ad- 
LivERS.  page  10"). 

Chuck  Breece,  program  manager  of 
\^TBM-AM-FM  Indianapolis,  joins 
WA\T-AM-FM  Danon,  Ohio,  as  op- 

erations director. 

Winston  Linam, 

KSLA-T\"  Shreveport. 
elected  president  of 
Louisiana  Assn.  of 
Broadcasters  at  annual 

meeting  last  week  in 
New  Orleans.  He  suc- 

ceeds John  F.  Screen, 
WDSU-AM-FM  New 
Orleans.  Other  officers 

elected:  Willard  Cobb,  ICALB-W 
Alexandria,  vp  for  tv;  Don  Benin, 
K_ANE  New  Iberia,  vp  for  radio;  Si 
Willing,  KMAR  Winnsboro,  re-elected 
treasurer.  Board  members:  Louis 
Basso,  KSIG  Crowley:  John  Knight, 
WIKC  Bogalusa:  IRoger  Davison, 
WJBO-AM-FM  Baton  Rouge:  John 
Vath.  WSMB  New  Orleans:  B.  Hillman 
Bailey,  KNOC  Natchitoches:  James  A. 

Noe  Jr.,  \^^'0E  New  Orleans;  Bob 
Earle,  ̂ ^"1BR  Baton  Rouge:  Clarence 
Faulk,  KRUS  Ruston.  and  Mr.  Screen. 

Charles  J.  Rothers,  engineer  with 

\\'GN-T\'  Chicago  for  15  years,  resigns 
to  enter  business.  Industrial  TeIe\'ision 

Mr.  Linam 

Service,  with  two  other  former  WGN- 
TV  engineers,  John  Baker  and  Val 
Reynolds.  Firm  handles  closed-circuit 
tv  systems  for  industry. 

Joel     I.  Berson, 

partner  in  New  York law  firm  of  Knapp  & 

Berson,  elected  to 
board  of  directors  of 

Communications  In- 
dustries Corp.  CIC  is 

licensee  of  WJRZ- AM  -  FM  Newark. 

N.  J.:  \MCST-TV 
Youngstown,  Ohio;  WKST  New  Castle, 
Pa.;  WACE  Springfield,  Mass.,  and 
WTOK  Poughkeepsfe,  N.  Y. 

Kenneth  L.  Draper,  former  program 
manager  of  KEX-AM-FM  Portland, 
Ore.,  joins  KYA\^-AM-FM  Cleveland,  in 

Mr.  Berson 

Greater  power,  with  beautiful  music 
round  the  clock,  news  on  the  hour 
and  headlines  on  the  half  hour, 
attract  a  large  listening  audience. 
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NOW 
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NOW 

100,000 
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Get  the  facts  today.  Call  Fred  Custer. 
WEbster  8-2345  or  write  4628  Wiishir* 
Blvd..  Los  Angeles  5. 
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Dunham,  Hennock  help  to  etv  commemorated 

Participants  in  a  Sept.  14  luncheon 
in  Washington  honoring  two  de- 

ceased leaders  of  educational  tv  were 
(1  to  r)  Rev.  William  K.  Trivett,  S.J., 
chairman  of  the  Communications 
Arts  Dept.  of  Fordham  U.;  FCC 
Commissioner  Robert  E.  Lee;  Mrs. 

Franklin  Dunham  (accepting  an  "in 
memoriam"  award  for  her  late  hus- 

band); Mrs.  Gertrude  Broderick, 
chief  of  the  U.  S.  Office  of  Educa- 

tion; FCC  Chairman  Newton  N. 
Minow,  and  William  Simons,  hus- 

band of  the  late  FCC  Commissioner 
Frieda  B.  Hennock,  accepting  for 
Comr.  Hennock. 

The  awards  were  presented  by 
Fordham  U.  in  commemoration  of 

the  10th  annivery  of  etv.  Mr.  Dun- 
ham was  chief  of  radio-tv  in  the 

Office  of  Education  when  he  died  in 
October  1961.  He  was  educational 

director  of  NBC  for  many  years  be- 
fore entering  federal  service. 

Miss  Hennock,  the  only  woman 
ever  to  serve  on  the  commission,  was 

a  member  of  the  agency  from  1948- 
55.  She  was  a  constant  champion  of 
FCC  rules  and  policies  favorable  to 
etv.  Plaques  in  memory  of  both 
honorees  also  were  presented  to  their 
respective  government  agencies. 

similar  capacity.  He  succeeds  Eugene 
M.  Plumstead,  who  resigned.  Raymond 
C.  Koeppen  appointed  producer  of 

KYW's  early-morning  Martin  &  How- ard Show. 

Sherril  Hops,  assistant  merchandis- 
ing director  of  KNX-AM-FM  Los  An- 

geles and  Columbia  Radio  Pacific  Net- 
work, joins  ABC  as  publicity  and  re- 
search manager  of  ABC  Radio  West. 

Richard  Rader,  formerly  with  KCUL 
Ft.  Worth,  Tex.,  appointed  sales  serv- 

ice manager  of  ABC's  western  division. 
Mel     S.  Burka, 

WTIP  Charleston,  re- 
elected president  of 

West  Virginia  Broad- 
casters Assn.  at  an- 

nual business  meeting 
Sept.  15.  A.  Garen 
Ferrise,  WMMN  Fair- 

mont, and  Don  0. 

Hays,  WKAZ-AM- 
FM  Charleston,  were  re-elected  vp  and 
secretary-treasurer,  respectively.  Voted 
to  board  of  directors  were  0.  W.  Myers, 
WHTN-TV  Huntington;  Betty  Ann 
Venable,  WRON  Ronceverte;  William 
Becker,  WVOW  Logan;  John  Shott, 
WHIS-TV  Bluefield,  and  Jack  Carr, 
WDNE  Elkins. 

Mr.  Burka 

Lucille  Stern,  research  analyst  and 
acting  supervisor  of  research  and  sales 
development  of  WPIX  (TV)  New 
York,  joins  Bernard  Howard  &  Co.,  that 
city,  as  director  of  research  and  sales 
development. 

Don  Hodges,  program  director  of 
KSWO  Lawton,  Okla.,  joins  KXOL- 
AM-FM  Fort  Worth,  Tex.,  in  similar 
capacity,  replacing  Bob  Burton,  who 
last  week  was  named  operations  man- 

ager of  KTOK  Oklahoma  City. 

Joseph  F.  Parsons, 
sales  manager  of 
KFMU  (FM)  Los 

Angeles,  promoted  to 
general  manager.  Mai 
Ewing  and  Richard  J. 

Baroda  join  station's sales  staff.  At  same 

time,  Mr.  Parsons  an- 
nounced that  KFMU 

has  moved  to  larger  quarters  in  Blair 
House  at  445  N.  Rossmore.  National 
sales  will  be  handled  by  QXR  and  FM 

Spot  Sales. 
Tony  Rocco,  Don  Carroll  and  John 

Pa  ley  named  district  representatives  of 
ABC  Radio  Representatives  in  New 
York,  Chicago  and  Los  Angeles,  re- 

Mr.  Pafrsons 

Mr.  Aberle 

tor-commercial 
Mr.  Aberle.  A. 

spectively.  Mr.  Rocco  has  been  with 
American  Radio  &  Tv  Adv.  Agency 
and  Saturan  Productions,  following 
service  as  sales  manager  of  WPTR  Al- 

bany and  WKBW-AM-FM-TV  Buffalo, 
both  New  York.  Mr.  CarroU,  from 
Hicks  &  Greist,  Chicago,  was  formerly 
with  WGN-AM-FM-TV,  that  city.  Mr. 
Paley  has  been  account  executive  and 
merchandising  director  of  Lennen  & 
Newell,  Los  Angeles,  and  formerly  was 
senior  account  executive  at  David  Olen 
Adv.,  that  city. 

James  Aberle,  ad- 
ministrator -  commer- 

cial coordinator,  CBS- 
TV  sales.  New  York,- 

appointed  sales  man- 

jd  .  --^^^  ̂ 8^^  °f  extended  mar- 

m.       ̂ iL  P^^"  °^  CBS-TV 
sales  department.  Miss ^^^^  Dale  J.  Danenberg, 

assistant  administra- 
coordinator,  succeeds 
Robert  Bonagura,  ac- 

count executive  in  CBS  Radio  network 
sales  department  since  April  1957, 
named  account  executive  in  CBS-TV 
network  sales  department.  Before  join- 

ing CBS,  Mr.  Bonagura  was  in  par- 
ticipating programs  department  at  NBC. 

Edward  Moiso,  director  of  operations 
of  WWL-TV  New  Orleans,  joins  KCOP 
(TV)  Los  Angeles  as  program  produc- tion coordinator. 

Forrest  H.  Respess,  former  radio-tv 
director  of  Bird  Adv.  Agency,  Indianap- 

olis, joins  WJIM-TV  Lansing,  Mich., 
as  producer-director. 

Herman  Maxwell, 
former  sales  director 

of  WNBC-AM-FM 
New  York,  appointed 
to  new  post  of  sales 
manager  of  WTFM 
(FM)  Lake  Success, 
N.  Y.,  full-time  stereo 
station.  Mr.  Maxwell 

previously  served  as 
sales  manager  of  WINS  and  account 
executive  at  WOR-AM-FM,  both  New York  City. 

Raymond  A.  Gilvard,  news  director 
of  WGAN-TV  Portland,  Me.,  promoted 
to  chief  producer-director  and  named 
unit  manager  of  Tele-Gan,  newly  cre- 

ated production  division  of  Guy  Gan- 
nett Broadcasting  Services. 

Ron  Barrett  joins  WJW-AM-FM 
Cleveland  as  host  of  station's  Caravan 
program.  Patricia  L.  Jaffrin  appointed 
director  of  audience  relations  for  WJW- 
TV's  new  daytime  live  program,  Dale 
Young  Time,  to  be  seen  Monday 

through  Friday  from  11  a.m. -12  noon. 
Thomas  Dunn,  program  and  public 

affairs  director  of  WCTV  (TV)  Thom- 
asville,  Ga. -Tallahassee,  Fla.,  joins  news 

Mr.  Maxwell 
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Mr.  Blumberg 

staff  of  WTVT  (TV)  Tampa-St.  Peters- 
burg, Fla. 

Jack  Smee,  staff  writer  with  New 
York  News,  joins  WINS  New  York  as 
news  editor. 

Jerry  Rosholt,  field  representative  of 
Lutheran  Film  Assoc.  and  Louis  de 
Rochemont  Assoc.  for  motion  picture 

"Question  7,"  resigns  to  join  news  staff 
of  WRCV-AM-TV  Philadelphia. 

Philip  Roberts,  formerly  with  news 
staff  of  WWDC-AM-FM  Washington, 
appointed  news  director  of  WFAX 
Falls  Church,  Va. 

Kurt  Blumberg,  vp 
in  charge  of  sales  of 
Robert  Lawrence  Pro- 

ductions, New  York, 
joins  WNEW  -  TV, 
that  city,  as  business 
manager.  Mr.  Blum- 

berg is  former  opera- 
tions manager  of 

United  Artists  Tele- 
vision and  former  vp  for  sales  syndica- 

tion of  Television  Programs  of  America. 

Clyde  J.  Davis,  assistant  news  direc- 
tor of  KWTV  (TV)  Oklahoma  City, 

joins  news  staff  of  KOA-TV  Denver, 
effective  Oct.  8,  as  writer-newsman. 

Frank  Edwards,  long-time  MBS  cor- 
respondent and  news  director  of  WTTV 

(TV)  Bloomington-Indianapolis,  Ind., 
joins  news  staff  of  KABC-AM-FM  Los 
Angeles. 

J.  Robert  Holland, 
for  past  five  years 
news  director  of  WIIC 
(TV)  Pittsburgh,  joins 
WCAU-TV  Philadel- 

phia, in  similar  capac- 
ity, effective  today 

(Sept.  24).  Mr.  Hol- 
land, who  was  previ- 
ously with  WCAU-TV 

in  1951,  succeeds  Charles  Shaw,  sta- 
tion's news  director  since  1952  who 

will  devote  full-time  to  broadcast 
operations. 

Bill  Sickler  joins  announcing  staff 
of  WHTG-AM-FM  Eatontown,  N.  J. 

PROGRAMMING 

Hal  Styles  appointed  midwest  sales 
manager  of  Jerry  Fairbanks  Produc- 

tions of  California,  Pacific  Title  &  Art 
Studio,  Hollywood  Animators,  all  Holly- 

wood, and  International  Video  Tape, 
Los  Angeles.  With  headquarters  in 
Chicago,  Mr.  Styles  will  be  responsible 
for  studio-agency  relations. 

Carl  Haverlin,  president  of  Broad- 
cast Music  Inc.,  New  York,  elected  vp 

of  United  States  Capitol  Historical  So- 
ciety, Washington. 

Hurley  A.  Graffius,  attorney  in  Desilu 
Sales  legal  department   for  past  18 
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Mr.  Holland 

months,  named  director  of  business 
affairs. 

Robert  B.  Klaverkamp,  divisional 
representative  of  United  Press  Inter- 

national, Tokyo,  appointed  sales  man- 
ager of  UPI's  Asian  division. 

Bruce  B.  Westfall,  formerly  with 
KGMB-TV  Honolulu,  named  Hawaiian 
representative  of  American  Society  of 
Composers,  Authors  &  Publishers. 

ALLIED  FIELDS 

Dr.  Richard  H.  Bell,  for  past  year 
director  of  educational  tv  and  audio- 

visual program  at  San  Francisco  State 
College,  joins  U.  of  Colorado,  Boulder, 
in  newly  created  post  of  assistant  direc- 

tor of  audio-visual  instruction  in  charge 
of  radio-tv.  Previously,  Dr.  Bell  served 
for  nine  years  as  director  of  bureau  of 
broadcasting  and  assistant  professor  of 
education  at  Arizona  State  U. 

Sterling  W.  Fisher,  pr  director  of 

Reader's  Digest  and  executive  director 
of  international  editions  and  general 
manager  for  Far  East,  named  to  na- 

tional advisory  board  of  George  Foster 
Peabody  radio  and  tv  awards.  Mr. 
Fisher  succeeds  Edgar  Kobak,  deceased. 

Lowell  Kuehn,  farm  director  of 
KEYC-TV  Mankato,  Minn.,  joins  ex- 

tension  service   information   staff  of 

Kansas  State  U.,  Manhattan,  to  produce 
daily  tv  programs  for  Wichita,  Kan., 
outlets. 

Marty  Kummer,  MCA-Tv  vp,  joirw 
New  York  office  of  Freddie  Fields  & 

Assoc.,  personal  management  organiza- tion. 

John  Brophy,  manager  of  mobile 
video  tape  facility  of  KUTV  (TV)  Salt 

Lake  City,  appointed  editor  of  informa- 
tion services  of  U.  of  Utah.  Mr. 

Brophy's  responsibilities  will  be  to  work among  schools  and  community  groups 
in  developing  an  improved  utilization  of 
programs  and  services  offered  by  uni- 

versity's broadcasting  facilities  (KUED 
[TV]  [etv  ch.  7]  and  KUER  [FM]  Salt 
Lake  City,  and  on-campus  closfed-cir- 
cuit  tv  operations). 

EQUIPMENT  &  ENGINEERING 

C.  Edward  Harmon,  electronics  engi- 
neer with  Leach  Corp.,  Azuza,  Calif., 

joins  Ameco  Inc.  (closed-circuit  and 
catv  equipment),  subsidiary  of  Anten- 
navision  Inc.,  Phoenix,  Ariz.,  as  re- 

search and  development  engineer.  Mr. 
Harmon  will  devote  himself  to  further 

development  and  expansion  of  com- 
pany's new  line  of  transistorized  all- 

band  amplifiers  and  related  equipment. 

I.  (Bee)  Greenberg,  electronic  mar- 
keting executive,   appointed  exclusive 
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$275.00  net 

S-320  12"  Stereo  Tonearm 

$  34.95  net S-260  16"  Stereo  Tonearm 

$  36.95  net 
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Eimac  representative  in  greater  New 
York  area  for  distributor  sales  of  Eitel- 
McCuUougii  Inc.  (manufacturer  of 
electron  power  tubes),  San  Carlos,  Calif. 

Mr.  Greenberg's  headquarters  will  be 
16  Hudson  Ave.,  New  York. 

Dr.  Paul  W.  Vittum,  director  of  color 
photography  division  of  Eastman  Kodak 
Research  Labs,  Rochester,  N.Y.,  will  be 
awarded  Herbert  T.  Kalmus  Award, 
given  annually  by  Society  of  Motion 
Picture  &  Television  Engineers.  Award 
will  be  presented  Tues.,  Oct.  23,  during 
92nd  semi-annual  convention  of  SMPTE 
at  Drake  Hotel  in  Chicago. 

Melvyn  Lieberman, 
former  assistant  sales 
manager  of  Wallson 
Assoc.  (semi-conduc- 

tor test  equipment), 
A  Elizabeth,  N.J.,  named 

^       T;.'  sgjes  manager  of  Elec- 
'^Wjjl^        tronics,    Missiles  & ■1^  /i^n^       Communications  Inc., Mr.  Lieberman       ^^^^^  ̂ ^^^^^^  ̂   Y. 

Mr.  Lieberman  will  direct  sales  activi- 

ties of  company's  EMCEE  Div.,  which manufactures  vhf  and  uhf  television 
translators  and  uhf  transmitters.  Previ- 

ously, he  was  advertising  director  of  Nu- 
clear Corp.  of  America. 

Dermot  A.  Dollar,  marketing  admini- 
stration manager  of  RCA  Electronic 

Data  Processing,  named  manager  of 
presentations  and  exhibits. 

Jack  L.  Hunter,  manager  of  distribu- 
tion planning  for  radio-tv  division  of 

General  Electric  Co.,  named  sales  man- 

ager of  GE's  radio  receiver  depart- ment. 

John  R.  Moore,  vp  of  North  Ameri- 
can Aviation  and  president  of  NAA's 

Autonetics  Div.,  named  chairman  of 
1963  National  Winter  Convention  on 

Military  Electronics  at  Los  Angeles' 
Ambassador  Hotel,  Jan.  30-Feb.  1, 
1963. 

Dr.  Richard  H.  Emberson,  former 
assistant  to  president  of  Associated  Uni- 

Canadians  elect  officers 

J.  Marven  Nathanson,  CJCB- 
AM-TV  Sydney,  elected  president 
of  Atlantic  Assn.  of  Broadcasters, 
succeeding  Jack  T.  Fenety,  CFNB 
Fredericton,  both  Nova  Scotia. 
Other  officers  elected:  J.  A.  Mac- 

Leod, CKBW  Bridgewater,  N.  S., 
first  vp;  Robert  J.  Wallace, 
CKMR  Newcastle,  N.  S.,  second 

vp;  Willard  Bishop,  CKEN  Kent- 
ville,  N.  S.,  treasurer.  Mr.  Fenety 
named  AAB  representative  to  na- 

tional Canadian  Assn.  of  Broad- 
casters. 

Annual  meeting  held  this 
month  at  Halifax,  N.  S.,  was  as- 

sured by  Carlyle  Allison,  vice 
chairman  of  Board  of  Broadcast 

Governors,  that  no  station  in  At- 
lantic provinces  was  included 

among  four  stations  to  be  charged 
in  Canadian  courts  in  connection 

with  infractions  of  BBG  regula- 
tions. Stations  to  be  charged  have 

not  yet  been  named. 

versifies  Inc.,  appointed  secretary  of 
Institute  of  Radio  Engineers,  New  York. 
He  replaces  Laurence  G.  Gumming, 
who  has  been  appointed  IRE  field  sec- retary. 

Douglas  Barker,  formerly  with  Aetna 
Steel  Products  Corp.,  joins  Filtron  Co., 
manufacturer  of  RF  interference  filters 
and  suppression  devices.  Flushing, 
N.  Y.,  as  marketing  manager  of  com- 

pany's newly  formed  Fil-Shield  Div. 
Robert  B.  Mclnerney  appointed  Filtron 
sales  representative  in  New  York  and 
Massachusetts. 

INTERNATIONAL 

Cowan  Harris  appointed  general  man- 
ager of  Electronic  Industries  Assn.  of 

Canada,  Toronto. 

Bob  Johnson,  formerly  in  charge  of 

SUBSCRIPTION  APPLICATION 

BROADCASTING    The  Businessweekly  of  Television  and  Radio 
1735  DeSales  Street,  N.W.,  Washington  6,  D.  C. 

Please  start  my  subscription  immediately  for —  .S 
□  52  weekly  issues  $7.00       □  104  weekly  issues  $12.00  □  Payment  attached 
□  52  issues  &  Yearbook  published  next  November  $12.00  □  Please  bill c 
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Mr.  Bradfield 

tv  activities  of  20th  Century-Fox  in 
Canada,  named  director  of  Canadian 
sales  of  United  Artists  Assoc.,  with 
headquarters  in  Toronto. 

Sid  Banks,  formerly  with  S.  W.  Cald- 
well Ltd.,  Toronto,  forms  S.  Banks  (In- 

Television)  Ltd.,  that  city,  to  produce 

tv  programs  and  films. 

DEATHS 

Edward  R.  Dunning,  75,  former  vp  in 
New  York  office  of  N.  W.  Ayers  &  Son, 

died  Sat.,  Sept.  15,  in  New  York  Hospi- 
tal, New  York.  Mr.  Dunning  joined 

Ayer  in  1926.  Before  that  he  had  been 

eastern  advertising  manager  of  Woman's Home  Companion. 

Clarence  H.  Brad- 
field  Jr.,  61,  board 
chairman  of  Wilding 

Inc.,  producers  of  in- dustry and  tv  film, 
died  Sept.  13  at  his 
home  in  Glencoe,  111. 
Mr.  Bradfield  joined 
Wilding  Inc.  in  1939 
when  firm  was  called 
Wilding  Picture  Productions  and  located 
in  Detroit.  That  year  he  was  named 
treasurer.  In  1947,  after  death  of  Norm- 

an Wilding,  Mr.  Bradfield  became  presi- 
dent and  general  manager.  Company 

moved  to  Chicago  in  1951  and  Mr. 
Bradfield  was  elected  chairman  in  1959. 

George  Lewis,  radio  pioneer  and 
former  assistant  vp  of  International 
Telephone  &  Telegraph  Corp.,  died  Sept. 
12  at  Johns  Hopkins  Hospital  after  short 
illness.  He  would  have  been  75  years 

old  on  Sept.  15.  Before  joining  engi- 
neering staff  of  IT&T  in  1935,  Mr. 

Lewis  held  executive  positions  with 

Crosley  Radio  Corp.,  Cincinnati,  Ken- 
Rad  Corp.,  Owensboro,  Ky.,  and  Arc- 
turus  Radio  Corp.,  Newark,  N.J.  He 
was  vp  and  general  manager  of  both 
Ken-Rad  and  Arcturus.  Mr.  Lewis  re- 

tired from  IT&T  in  1950. 

Bernard  Giroux,  program  director  of 
CHGB  Ste.  Anne  de  la  Pocatiere,  Que., 
and  announcers  Richard  Bedard,  21, 

and  Guy  Quellet,  21,  died  in  automo- 
bile accident  Sept.  8  on  highway  just 

outside  that  town. 

Elwood  J.  Sperry,  66,  pioneer  mid- 
west radio  producer  and  syndicator  who 

more  recently  was  consultant  to  baking 
industry,  died  in  Chicago  Sept.  11.  At 
one  time  Mr.  Sperry  was  radio  director 
of  The  W.  E.  Long  Adv.  Agency, 
Chicago. 

William  Ferrari,  61,  art  director  at 
MGM  for  25  years,  died  Sept.  10  after 
short  illness.  In  1944  Mr.  Ferrari  won 

Oscar  for  motion  picture  "Gaslight" and  in  1956  won  Emmy  for  You  Are 
There.  Recently,  he  had  been  working 
on  Twilight  Zone  series. 
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 FOR  THE  RECORD 

STATION  AUTHORIZATIONS,  APPLICATIONS 

As  compiled  by  Broadcasting  Sept.  12 
through  Sept.  19  and  based  on  filings, 
authorizations  and  other  actions  of  the 
FCC  in  that  period. 

This  department  includes  data  on 

ij    new  stations,  changes  in  existing  sta- 
i    tions,  ownership  changes,  hearing  cases, 

rules    &    standards    changes,  routine 
roundup  of  other  commission  activity. 

Abbrevations:  DA — directional  antenna,  cp 
— construction  permit.  ERP — ^effective  radi- 

ated power,  vhf — very  high  frequency,  uhf 
— ultra  high  frequency,  ant. — antenna,  aur. — 
aural,  vis. — visual,  kw — kilowatts,  w-watts. 
mc — megacycles.  D — day.  N — night.  LS — local  sunset,  mod. — modification,  trans. — 
transmitter,  unl. — unlimited  hours,  kc — kilo- 

!  cycles.  SCA — subsidiary  commimications  au- 
thorization. SSA — special  service  authoriza- 

tion. STA — special  temporary  authorization. 
SH — specified  hours.  * — educational.  Ann. — Announced. 

New  tv  stations 
APPLICATIONS 

El  Centre,  Calif.— KXO-TV  Inc.  Vhf  ch.  7 
(174-180  mc);  ERP  7.33  kw  vis.,  3.67  kw 
aur.  Ant.  height  above  average  terrain  184 
ft.,  above  ground  199  ft.  Estimated  construc- 

tion cost  $101,715;  first  year  operating  cost 
$120,000;  revenue  $127,000.  P.O.  address  Box 
140,  El  Centro.  Studio  and  trans,  location 

1  El  Centro.  Geographic  coordinates  32°  46' 
34"  N.  Lat.,   115=  32'  59"  W.  Long.  Type 

'  trans.  RCA  TT2-BH;  type  ant.  Jampro JATV48/H.  Legal  counsel  Fisher,  Way- 
land,  Duvall  and  Southmayd,  Washington, 
D.  C,  consulting  engineer  E.  E.  Benham, 
Van  Nuys,  Calif.  Principals:  Marco  Hana 
(58%),  William  J.  Ewing  (17.2%),  Robert 
N.  Ordonez  (15.2%),  and  Gorden  Belson 
and  Robert  E.  Baker  (each  4.8%).  Mr. 
Hana  is  minority  stockholder  in  KXOA- 
AM-FM  Sacramento,  Mr.  Ewing  is  attorney. Ann.  Sept.  14. 
Paterson,  N.  J.— Bartell  Bcstrs.  Inc.  Uhf 

ch.  37  (608-614  mc);  ERP  447  kw  vis.,  200 
kw  aur.  Ant.  height  above  average  terrain 
1268  ft.,  above  ground  1280  ft.  Estimated 
construction  cost  $530,000;  first  year  oper- 

ating cost  $360,000;  revenue  $400,000.  P.O. 
address  444  Madison  Ave.,  New  York  17. 
Studio  location  Paterson;  trans,  location 
New  York  (Empire  State  Bldg.).  Geographic 
coordinates  400  44*  55"  N.  Lat.,  73o  59'  09" 
W.  Long.  Type  trans.  RCA  TTU-25B;  type 
ant.  RCA  TFU-27J.  Legal  counsel  Samuel 
Miller,  Washington,  D.  C,  consulting  engi- 

neer Ralph  Evans,  Milwaukee.  Principals: 
applicant  is  controlled  by  MacFadden- 
Bartell  Corp.,  holding  company,  having 
more  than  50  stockholders  principal  among 
which  are;  Gerald  A.  Bartell  (16.2%);  Lee 
M.  Bartell  (16.17%);  and  David  Bartell 
(16.16%).  AppUcant  owns  WOKY  Milwau- 

kee, KCBQ  San  Diego,  KYA-AM-FM  San 
Francisco,  both  California,  and  WADO  New 
York.  Ann.  Sept.  18. 

Existing  tv  stations 
CP  CANCELLED 

WLPA(TV)  Alpena,  Mich.— Lake  Huron 
Bcstg.  Corp.  Cp  for  nommercial  tv  station 
cancelled  and  the  call  letters  deleted  on  ch. 
9,  later  modified  to  ch.  11.  Ann.  Sept.  17. 

CALL  LETTERS  ASSIGNED 
KBLU-TV  Yuma,  Ariz.— Desert  Telecast- ing Co. 
WJSK(TV)  Corbin,  Ky.  —  Ken-Ten-Va 

Telecasting  Co. 
WVUE(TV)  New  Orleans,  La.— New  Or- 

leans Tv  Corp.:  changed  from  WVUA-TV. 
KNMT(TV)  Walker.  Minn.— Central  Min- nesota Tv  Co. 
WJAO-TV  Jackson,  Miss.  —  McLendon Telecasting. 
KICA-TV  Clovis,  N.M.— Marshall  Enter- 

prises Inc.;  changed  from  KVER-TV. 

New  am  stations 
ACTIONS  BY  FCC 

Benton,  Ark. — Marvin  Paul  Bridges, 
Granted  cp  for  new  am  station  on  1600 
kc,  1  kw  conditioned  to  pre-sunrise  opera- 

tion with  daytime  facilities  precluded  pend- 
ing final  decision  in  Doc.  14419,  and  pro- 

gram tests  not  to  be  authorized  until  per- 
mittee has  submitted  evidence  to  prove 

that  Sam  Preston  Bridges  has  divested 
himself  of  all  interest  in  and  severed  all 
connections  with  KBBA,  Benton,  Ark.  P.O. 
address  Box  369  Benton,  Ark.  Estimated 
construction  cost  $10,868,  first  year  operat- 

ing cost  $30,000;  revenue  $42,000.  Applicant 
is  retired  from  U.S.  Navy.  Action  Sept.  18. 

Existing  am  stations 
CALL  LETTERS  ASSIGNED 

KTHS  Berryville,  Ark.— Ozark  Radio  & 
Equipment  Co.;  changed  from  KTCN. 
WVCF  Apopka,  Fla. — Adair  Charities,  Inc. 
WXYC  Fort  Myers,  Fla.— WiUiam  H. 

Martin. 
WLKB  Decatur,  Ga.— DeKalb  Bcstg  Co. 
WBZI  Brazil,  Ind.— Community  Bcstg. 

Corp.;  changed  from  WITE. 
WADM  Decatur,  Ind. — Airon  Inc. 
KRWB  Roseau,  Minn.— Marlin  T.  Obie  & 

Henry  G.  Tweton. 
KICA  Clovis,  N.M. — Marshall  Enterprises 

Inc.;  changed  from  KVER. 
WIZS  Henderson,  N.C.— Radio  Corp.; 

changed  from  WHVH. 
WBCO  Bucyrus,  Ohio— Crawford  Co. Bcstg.  Co. 
WUNO  Rio  Piedras,  P.  R.— San  Juan 

Bcstg.  Corp.;  changed  from  WRIO. 
WLVN  Nashville,  Tenn.— Second  Thurs- 

day Corp.;  changed  from  WSTH. 
WFAW  Fort  Atkinson,  Wis. — Shorewood Bcstg.  Corp. 
KMER  Kemmerer,  Wyo. — Lincoln  Bcstg. Co. 

New  fm  stations 
APPLICATIONS 

♦Moscow,  Idaho — The  Regents  of  Uni- 
versity of  Idaho.  91.7  mc,  ch.  219,  1  kw. 

Ant.  height  minus  average  terrain  55.6  ft. 
P.O.  address  Moscow,  Idaho  Estimated  con- 

struction cost  $1,900;  first  year  operating 
cost  $1,000.  Principals  are  Regents.  Ann. 
Sept.  10. 
Jennings,  La. — Jennings  Bcstg.  Inc.  92.7 

mc,  ch.  244,  244  w.  Ant.  height  above  aver- age terrain  234.3  ft.  P.O.  address  Box  935, 
Jennings.  Estimated  construction  cost  $2,600; 
first  year  operating  cost  $2,400;  revenue 
$2,700.  Principals:  Clovis  L.  Bailey  (98.3%), 
Mrs.  Bailey  (1%),  and  Jackie  T.  Bertrand 
(.7%).  Principals  own  same  shares  of  KJEF 
same  city.  Ann.  Sept.  19. 
♦Loudonville,  N.  Y. — St.  Bernardine  of 

Siena  College.  89.1  mc,  ch.  296,  10  w 
Ant.  height  above  ground  48  ft.  P.O.  ad- dress Loudonville.  Estimated  construction 
cost  $2,391;  first  year  operating  cost  $2,000. 
Principals  are  board  of  trustees.  Ann.  Sept. 18. 

Lawrenceburg,  Tenn. — Middle  Tennessee 
Enterprises  Inc.  96.7  mc,  ch.  244,  3  kw. 
Ant.  height  above  terrain  67  ft.  P.O.  ad- 

dress 712  Woods  Dr.,  Colimibia,  Tenn. 
Estimated  construction  cost  $8,445;  first 
year  operating  cost  $8,000;  revenue  $12,000. 
Principals:  W.  J.  Webster,  Carlton  D. 
Swafford,  and  James  T.  Johnson  (each 
V3%).  Applicant  has  filed  for  fm  in  Colum- bia. Ann.  Sept.  19. 

Ownership  changes 
ACTIONS  BY  FCC 

WROD,  Daytona  Beach  Bcstg.  Corp.,  Day- 
tona  Beach,  Fla. — Granted  assignment  of 
license  to  WROD  Inc.  (Lee  Ruwitch,  Gor- 

don Sherman,  Ernest  R.  Currie  and  Rich- 
ard C.  Fellows);  consideration  $125,000  in- 

cluding $10,000  for  agreement  not  to  com- pete in  radio  within  radius  of  50  miles  of 
station  for  6  years.  Mr.  Sherman  owns 
50%  interest  in  WHIY  Orlando,  and  WMAY 
Springfield,  111.  Chmn.  Minow  and  Comr. 
Bartley  dissented.  Action  Sept.  18. 
WRIT-AM-FM,  Radio  Milwaukee  Inc., 

Milwaukee,  Wis. — Granted  assignment  of  li- censes and  cp  to  WRIT  Inc.;  consideration 
$600,000.  Assignee  is  owned  by  Great  Trails 
Bcstg.  Corp.,  licensee  of  WING  Dayton, 
Ohio,  and  owner  of  WKLO-AM-FM  and WEZI  (TV)  Louisville,  Ky.  Action  Sept.  18. 
WPON,  Chief  Pontiac  Bcstg.  Co.,  Pontiac, 

Mich. — Granted  assignment  of  licenses  to 
WPON  Inc.;  consideration  $400,000.  and 
agreement  not  to  compete  in  radio  broad- casting for  5  years  within  certain  radius 
except  for  interests  in  stations  at  Detroit, 
Flint,  Ann  Arbor  and  Dearborn.  Action 
Sept.  14. KDEF-AM-FM,  KDEF  Bcstg.  Co.,  Albu- 

querque, N.  M. — Granted  assignment  of  li- censes and  cp  to  White  Oaks  Bcstg.  Co.; 
consideration  $175,000.  Action  Sept.  12. 

■  By  memorandum  opinion  &  order,  com- mission approved  agreement  by  Crosley 
Bcstg.  Corp.  and  WIBC  Inc.,  to  resolve 
their  competition  for  tv  ch.  13  in  Indian- 

apolis, Ind.  Under  agreement,  (1)  Crosley 
reimburses  WIBC  $100,007  for  expenses  in 
prosecuting  latter's  application;  (2)  WIBC withdraws  its  application,  and  (3)  Crosley 
sells  WLWA  (TV)  Atlanta,  Ga.,  to  WIBC 
for  $2,251,000  plus  book  value  of  working 
capital.  In  so  doing,  commission  vacated 
its  Oct.  31,  1961  previous  ch.  13  grant  to 
WIBC  and  dissolved  stay  imposed  following 
Nov.  22,  dismissed  as  moot  Crosley  petition, 
and  conditioned  current  Crosley  grant  to 
filing  of  notice  that  purchase  of  WLWA 
has  been  completed  and  formal  request  by 
WIBC  for  dismissal  of  its  Indianapolis  ap- 

plication. Thereupon,  proceedings  in  Docs. 
8908  and  10948  will  be  terminated.  (Crosley 
has  been  operating  station  WLWI  on  ch.  13 
in  Indianapolis  under  temporory  authority.) 
Action  Sept.  13. 

■  By  separate  action,  commission  granted 
assignment  of  license  and  cp  of  WLWA 
(TV)  (ch.  11)  from  Crosley  Bcstg.  of  At- lanta Inc.,  to  WIBC  Inc.  These  actions  will 
result  in  Crosley  operated  stations  being 
WLW  and  WLWT  (TV)  Cincinnati;  WLWD 
(TV)  Dayton,  and  WLWC  (TV)  Columbus, 
all  Ohio;  and  WLWI  (TV)  IndianapoUs, 
Ind.  In  addition  to  Atlanta  tv  station, 
WIBC,  Inc.,  has  WIBC-AM-FM  in  Indian- apolis. Action  Sept.  13. 

APPLICATIONS 
WMFC-AM-FM  Monroe,  Ala. — Seeks  as- 

signment of  license  from  William  M.  Stew- art, d/b  as  Monroe  Bcstg.  Co.,  to  Mr. 
Stewart  (97%),  Carolyn  Stewart  (2.8%)  and 
Ralph  L.  Jones  (.2%),  tr/as  company  of 
same  name  as  corporation.  No  financial 
consideration  involved.  Ann.  Sept.  19. 
WAVP  Avon  Park,  Fla. — Seeks  assignment 

of  license  from  William  A.  Jacob,  trustee 
for  Mid-Florida  Bcstg.  Inc.,  by  court  order 
to  John  W.  Wright  and  Helen  V.  Sightler 

EDWIN  TORNBERG 

&  COMPANY,  INC. 

Negotiators  For  The  Purchase  And  Sale  Of 
Radio  And  TV  Stations 

Appraisers  •  Financial  Advisors 
New  York— 60  East  42nd  St.,  New  York  17,  N.  Y.  •  Ml)  7-4242 
West  Coast— 1357  Jewell  Ave.,  Pacific  Grove,  Calif.  •  FR  5-3164 
Washington— 711  14th  St.,  N.W.,  Washington,  0.  C.  •  Dl  7-8531 
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SUMMARY  OF  COMMERCIAL  BROADCASTING 

Compiled  by  BROADCASTING,  Sept.  20 

ON  AIR  CPS  TOTAL  APPLICATIONS 
Lie.  Cps.  Not  on  air        For  new  stations 

AM                   3,692                   60                   150  431 
FM                     960                   67                   174  148 
TV                     499                   62                     86  656 

OPERATING  TELEVISION  STATIONS 

Compiled  by  BROADCASTING,  Sept.  20 
TOTAL 

VHF                          UHF  TV 
CommerciaJ                         471                          91  562 
Non-Commercial                     42                          17  59 

COMMERCIAL  STATION  BOXSCORE 

Compiled  by  FCC  August  31 
AM  FM  TV 

Licensed  (all  on  air)                                        3,712  989  490' 
Cps  on  air  (new  stations)                                     55  60  62 
Cps  not  on  air  (new  stations)                                136  150  85 
Total  authorized  stations                                   3,903  1,199  637'^ 
Applications  for  new  stations  (not  in  hearing)             379  150  58 
Applications  for  new  stations  (in  hearing)                   185  15  65 
Total  applications  for  new  stations                        564  165  123 
Applications  for  major  changes  (not  in  hearing)           374  90  45 
Applications  for  major  changes  (in  hearing)                  61  4  11 
Total  applications  for  major  changes                       435  94  56 
Licenses  deleted                                                 0  10 
Cps  deleted                                                    0  0  1 

'There  are  in  addition,  10  tv  stations  which  are  no  longer  on  the  air  but  retain  their licenses.  ̂ Includes  one  STA. 

(each  50%),  d/b  as  Avon  Bcstg.  Co.  Con- sideration $27,500.  Ann.  Sept.  17. 
WMFP  Ft.  Lauderdale,  Fla.— Seeks  as- 

signment of  license  from  Ruth  M.  Craw- 
ford, executrix  of  estate  of  Percy  B.  Craw- 

ford, to  A.  H.  Anderson,  and  Paul  W. 
Brandel  (each  50%),  tr/as  Anderson- 
Brandel  Inc.  Consideration  $46,000.  Ann. 
Sept.  17. 
WKBX  Kissunmee,  Fla. — Seelcs  assign- ment of  license  from  William  A.  Jacob, 

trustee  for  Mid-Florida  Bcstg.  Inc.,  in 
bankruptay,  to  Howard  R.  King  and  Rodney 
B.  Walker  (51%  and  49%  respectively), 
d/b  as  Osceola  Bcstg.  Inc.  Consideration 
$35,000.  Mr.  King  owns  25%  of  WELC 
Welch,  W.  Va.,  and  Mr.  Walker  has  been 
sales  manager  for  WPET  Greensboro,  N.  C. 
Ann.  Sept.  17. 
WOKB  Winter  Garden,  Fla. — Seeks  as- 

signment of  license  from  John  B.  Cook,  Jr., 
sole  owner,  d/b  as  individual,  to  John  H. 
and  Charlotte  Everbach  (65%  and  35%  re- 

spectively), tr/as  Everbach  Bcstg.  Inc.  Con- 
sideration $150,000.  Mr.  Everbach  is  vp 

and  general  manager  of  WTMP  Tampa, 
Fla.,  and  Mrs.  Everbach  is  housewife.  Ann. 
Sept.  17. 
*WET1.  South  Bend,  Ind.— Seeks  assign- 

ment of  license  from  School  City  of  South 
Bend  to  South  Bend  Community  School 
Corp.  Transfer  is  due  to  reorganization  of 
school  corporation  system  for  area.  No 
financial  consideration  involved.  Ann.  Sept. 19. 
KSRC  Socorro,  N.  M.— Seeks  transfer  of 

control  of  licensee  corporation  from  C.  E. 
Franklin  (137.5  shares)  to  Walter  C.  Shrode 
(sole  owner)  Consideration  $4,536.  Ann. 
Sept.  19. 
WALY  Herkimer,  N.  Y. — Seeks  assign- 

ment of  license  from  Richard  K.  and  Mar- 
garet S.  Thorman  (98.5%  and  1.5%  respec- 

tively), d/b  as  WALY  Inc.,  to  Mr.  Thor- 
man (100%)  tr/as  Mohawk  Bcstg.  Corp. 

No  financial  consideration  involved  as  Mrs. 
Thorman's  1  share  of  WALY  Inc.  will  be dissolved.  Mohawk  is  licensee  of  WRNY 
Rome,  N.  Y.  Ann.  Sept.  17. 
WAKN  Aiken,  S.  C. — Seeks  trnsfer  of  con- 

trol of  licensee  corporation  from  John  Mare, 
deceased,  (100%),  to  Oliver  R.  Grace  and 
Howard  C.  Broughton  as  executors  of  Mr. 
Mare's  estate.  Ann.  Sept.  12. KCAS  Slaton,  Tex. — Seeks  assignment  of 
license  from  Kermit  S.  Ashby,  sole  owner, 
d/b  as  Plains  Bcstg.  Co.,  to  same  tr/as  as 

corporation.  No  financial  consideration  In- volved. Ann.  Sept.  17. 
WARR  (FM)  Warrenton,  Va.— Seeks  as- 

signment of  cp  from  Arthur  W.  Arundel, sole  owner,  d/b  as  United  States  Trans- 
dynamics  Corp.,  to  Laurens  M.  Hamilton, tr/as  Radio  Assoc.  Inc.  Consideration  that assignee  will  assume  construction  costs. 
Radio  Assoc.  is  licensee  of  WEER  Warren- ton. Ann.  Sept.  12. 
KRAL  Rawlins,  Wyo.— Seeks  assignment 

of  cp  from  William  C.  Grove  (31.6%)  Win- field  C.  Grove  (25%),  Wm.  C.  Grove  Inc. 
(38.3%),  Eva  R.  Grove  (4.5%),  and  WUUam 
C.  Grove  Jr.  (.6%),  tr/as  Rawlins  Bcstg. 
Inc.,  to  same  persons  d/b  as  joint  venture. 
Pending  before  FCC  is  assignment  of  li- 

cense of  KRAL  from  Rawlins  to  Radio 
Twelve-Forty  Inc.,  and  assignors  feel  that 
it  may  not  be  approved.  Ann.  Sept.  17 

Hearing  cases 

FINAL  DECISIONS 

■  Commission  gives  notice  that  July  25 
initial  decision  which  looked  toward  grant- 

ing application  of  The  Mullins  &  Marion 
Bcstg.  Co.  to  increase  power  of  station 
WJAY  Mullins,  S.  C,  from  1  kw  to  5  kw, 
continued  operation  on  1280  kc,  D  became 
effective  Sept.  13  pursuant  to  Sec.  1.153  of rules.  Action  Sept.  19. 

■  Commission  gives  notice  that  July  26 
initial  decision  which  looked  toward  grant- 

ing application  of  North  Attleboro  Bcstg. 
Co.  for  new  class  B  fm  station  to  operate 
on  93.3  mc  with  ERP  3.9  kw,  in  North 
Attleboro,  Mass.,  became  effective  Sept.  14 
pursuant  to  Sec.  1.153  of  rules.  Action 
Sept.  19. 

INITIAL  DECISIONS 
■  Hearing  Examiner  Millard  F.  French 

Issued  initial  decision  looking  toward 
granting  application  of  Greene  County 
Radio  for  new  am  station  in  Xenia,  Ohio, 
to  operate  on  1500  kc  with  500  w  power, 
daytime  only  and  denying  mutually  ex- 

clusive application  of  Speidel  Bcstg.  Corp. 
of  Ohio  for  new  daytime  station  in  Ketter- 

ing, Ohio,  on  1510  kc,  10  kw,  DA.  Greene 
County  application  would  be  conditioned  to 
preclude  pre-sunrise  operation  pending Commission  decision  in  Doc.  14419.  Action 
Sept.  17. 
■  Hearing  Examiner  Forest  L.  McClen- 

ning  issued  initial  decision  looking  toward 
dismissing  license  revocation  proceeding 
against  KWK  St.  Louis,  Mo.,  operated  by 
KWK  Radio  Inc.  Upon  consideration  of 
testimony  and  other  record  of  hearing, 
which  was  held  in  St.  Louis,  Examiner 
McClenning  concluded  that  evidence  about 
conduct  of  contests  over  that  station  is  not 
sufficient  to  merit  conclusion  tliat  licensee 
is  unfit  to  operate  broadcast  station  in 
public  interest  and,  accordingly,  revocation 
of  license  of  station  KWK  is  not  warranted. 
Action  Sept.  17. 

OTHER  ACTIONS 
■  By  memorandum  opinion  &  order,  com- mission (1)  granted  petition  by  Genkar 

Inc.,  to  extent  of  permitting  it  to  amend 
its  application  for  new  am  station  in 
Gouvemeur,  N.  Y.,  to  show  that  Martin 
R.  Karig  no  longer  has  any  connection  or 
interest  whatever  in  that  application,  but 
denied  remaining  portion  of  petition  seek- ing removal  from  consolidated  hearing  in 
Docs.  14617-14621  and  for  grant  of  Genkar 
application;  and  (2)  granted  motion  by 
Broadcast  Bureau  to  extent  of  adding  is- 

sues to  determine  whether  Karig  has  given 
up  his  interest  in  Genkar,  terms  and  con- ditions of  such  divestiture  and  whether 
under  such  terms  and  conditions,  or  other- 

wise, Karig  continues  to  be  principal  in 
Genkar,  and  whether  Genkar  is  financially 
qualified  to  construct  and  operate  its  pro- posed station.  Action  Sept.  18. 

■  By  memorandum  opinion  &  order,  com- mission (1)  reaffirmed  July  20,  1960  grant  of 
application  of  The  Riverside  Church  in 
City  of  New  York  for  new  class  B  fm 
station  to  operate  on  106.7  mc  in  that  city, 
and  (2)  dismissed  application  of  Hunting- 
ton-Montauk  Bcstg.  Inc.,  for  similar  facil- 

ity in  Huntington,  N.  Y.  Chmn.  Minow 
not  participating.  Action  Sept.  18. 

■  By  memorandum  opinion  &  order  in 
Docs.  14511  et  al.,  commission  denied  peti- 

tion by  Delaware  Valley  Bcstg.  Co.  for 
reconsideration  of  May  29  denial  of  review 
of  examiner's  ruling  denying  its  previous petition  to  amend  its  application  to  change 
nighttime  DA  system  of  WAAT  Trenton, N.  J.  Action  Sept.  18. 

■  Commission  scheduled  following  pro- 
ceedings for  oral  argument  on  Oct.  29  and 

Nov.  5:  Richmond  Bcstg.  Co.,  C;enterville, 
Ind.,  et  al.;  Radio  Crawrfordsville  Inc., 
Crawfordsville,  Ind..  et  al.;  United  Tv  Co. 
of  New  Hampshire  (WMUR-TV),  Man- chester, N.  H.  Radio  Specialist  Co.,  Golden, 
Colo.;  Dixie  Radio  Inc.,  Brunswick,  Ga.: 
and  Asheboro  Bcstg.  Co.  (WGWR) ,  Ashe- 
boro.  N.  C.  Action  Sept.  18. 

■  Commission  on  Sept.  17  granted  request 
by  Electronic  Industries  Assoc.  and  ex- 

tended from  Sept.  17  to  Oct.  17  time  to 
file  comments  and  from  Oct.  1  to  Nov.  1 
time  for  replies  in  matter  of  Amendment 
of  Parts  2  and  4  of  rules  to  establish  new 
class  of  educational  tv  for  transmission  of 
instructional  and  cultural  material  to  mul- 

tiple receiving  locations  on  channels  in 
the  1990-2110  mc  or  2500-2690  mc  frequency 
band.  Action  Sept.  17. 

■  Commission  on  Sept.  13  granted  request 
by  Springfield  Tv  Bcstg.  Corp.  and  dis- missed its  petition  for  rulemaking  filed 
July  19  involving  substitution  of  assign- ment in  Pittsfield.  Mass.,  and  numerous 
other  changes  in  other  communities.  Ac- tion Sept.  13. 

■  Commission  on  Sept.  12  rescheduled 
from  Sept.  20  to  Sept.  21  oral  argument  In 
proceeding  on  applications  of  San  Juan 
Non-Profit  Tv  Association  for  tv  translator 
stations  in  Farmington-Bloomfield  and 
Huerfano  area.  N.  M.  Action  Sept.  12. 

■  Commission  on  Sept.  11  extended  time 
from  Sept.  13  to  Sept.  24  to  file  comments 
and  from  Sept.  27  to  Oct.  8  for  replies 
in  matter  of  amendment  of  Sec.  2.405  of 
rules  pertaining  to  operation  of  stations 
during  emergencies  and  addition  of  new 
Sees.  3.98,  3.298,  3.597  and  3.670  relating 
thereto.  Action  Sept.  11. 
Routine  roundup 

ACTIONS  BY  REVIEW  BOARD 
■  By  memorandum  opinions  &  orders  in 

proceeding  on  NBC-RKO  broadcast  trans- fers and  related  applications  in  Docs.  13085 
et  al..  granted  motion  by  Philco  Bcstg.  Co. 
and  enlarged  issues  to  determine  whether 
ownership  by  RKO  General  Inc.  of  CKLW- 
TV,  Windsor,  Ontario,  in  addition  to  owmer- ship  interests  it  holds  in  5  vhf  stations 
in  the  United  States  violates  provisions  of 
Section  3.636  of  commission's  rules,  or  is inconsistent  with  spirit  and  Intent  of  that 
rule;  and  denied  motion  by  Westinghouse 
Bcstg.  Co.,  respondent,  for  dismissal  as 
party.  Action  Sept.  17. 

■  Granted  petition  by  Broadcast  Bureau 
and  extended  to  Sept.  18  time  to  file  ex- ceptions to  initial  decision  in  proceeding 
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JAMES  C.  McNARY 
Consulting  Engineer 
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Member  AFCCE 
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PAUL  GODLEY  CO. 
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Member  AFCCE 
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Member  AFCCE 
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Member  AFCCE 
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DALLAS  9.  TEXAS 
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Communications- Electronics 
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Washington,  D.  C. 
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WALTER  F.  KEAN 
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George  M.  Sklom 
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HAMMETT  &  EDISON 
CONSULTING  RADIO  ENGINEERS 

■ox  68,  International  Airport 
San  Francisco  28,  California 
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JOHN  B.  HEFFELFINGER 
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on  application  of  Higson-Frank  Radio  En- 
terprises for  new  am  station  in  Houston, 

Tex.  Action  Sept.  17. 
■  Granted  petition  by  Harbenito  Radio 

Corp.  (KGBT),.  Harlingen,  Tex.,  for  with- 
drawal of  its  exceptions;  and  made  effec- 

tive January  9  initial  decision  which  looked 
toward  granting  application  of  Georgetown 
Bcstg.  Co.  for  new  am  station  to  operate 
on  1530  kc,  1  kw,  D,  in  Georgetown,  Tex. 
Action  Sept.  17. 

■  Granted  petition  by  Broadcast  Bureau 
and  extended  to  Sept.  21  time  to  respond 
to  "Request  for  Action  to  Obtain  Informa- 

tion from  Department  of  Justice  Files," filed  by  Philco  Bcstg.  Co.,  in  proceeding 
on  NBC-RKO  broadcast  transfers  and  re- 

lated applications.  Action  Sept.  13. 
■  Denied  petition  by  Hayward  F.  Spinks 

for  stay  of  hearing  examiner's  ruling  re- leased Sept.  5  in  which  petitioner  and 
Broadcast  Bureau  were  given  until  Sept. 
15  to  file  requests  for  cross-examination of  witnesses  on  certain  exhibits  admitted 
in  evidence  on  reopened  record  and/or  to 
file  requests  to  file  substitute  proposed  find- 

ings of  fact  and  conclusions  and  replies, 
in  proceeding  on  Spinks'  and  Greenville Bcstg.  Co.  applications  for  new  am  stations 
in  Hartford  and  Greenville,  Ky.,  respective- 

ly. Action  Sept.  13. 
■  Denied  motion  by  Flower  City  Tv 

Corp.,  to  enlarge  issues  in  Rochester,  N.  Y., 
tv  ch.  13  proceeding  to  determine  whether 
Rochester  Telecasters  Inc.  has  legally 
qualified  application  for  authority  to  con- 

struct tv  station  on  ch.  13  at  Rocliester, 
N.  Y.  Action  Sept.  13. 

■  By  memorandum  opinion  &  order, 
granted  petition  by  Broadcast  Bureau  to 
enlarge  issues  in  proceeding  on  applica- 

tions of  KWEN  Bcstg.  Co.  and  Vidor  Bcstg. 
Inc.,  for  new  am  stations  in  Port  Arthur 
and  Vidor,  both  Texas,  respectively,  to 
include  contingent  standard  comparative 
issues.  Action  Sept.  12. 

■  Granted  petition  by  Bay  Shore  Bcstg. 
Co.,  applicant  for  new  am  station  in  Hay- 
ward,  Calif.,  and  extended  to  Sept.  17 
time  to  respond  to  petition  to  enlarge  is- 

sues filed  by  Broadcast  Bureau.  Action 
Sept.  12. 

ACTIONS  ON  MOTIONS 
By  Chief  Hearing  Examiner  James  D. 

Cunningham 
■  Scheduled  prehearing  conferences  and 

hearings  in  following  proceedings  on  the 
dates  shown:  Oct.  17  and  Nov.  15 — am  ap- 

plication of  Washington  Bcstg.  Co.  (WJPA), 
Washington,  Pa.;  Oct.  18  and  Nov.  15: 
Semo  Bcstg.  Corp.,  Sikeston,  Mo.,  and 
Brownsville  Bcstg.  Co.,  Brownsville,  Term. 
Oct.  17  and  Nov.  20;  Tri-Clty  Bcstg.  Co.. Belpre,  and  The  Radiocasters,  Marietta, 
both  Ohio;  Oct.  18  and  Dec.  5:  tv  applica- 

tions of  L.  B.  Wilson  Inc.  (WLBW-TV), 
Civic  Tv  Inc.,  South  Florida  Tv  Corp.,  and 
Miami  Tv  Corp.,  all  Miami,  Fla.  Action 
Sept.  18. 

■  Granted  petition  by  Ivy  Bcstg.  Inc.  for 
dismissal  of  its  application  for  new  tv  sta- 

tion to  operate  on  ch.  9  in  Syracuse.  N.  Y., 
but  dismissed  application  with  preduice; 
retained  in  hearing  status  remaining  ap- 

plications in  consolidation  in  Docs.  14367 
et  al.  Action  Sept.  17. 

■  Granted  petition  by  Camden  Com- 
munity Bcstrs.  for  dismissal  of  its  ap- 

plication for  new  am  station  in  Camden, 
Ark.,  but  dismissed  application  with  pre- 

judice; retained  in  hearing  status  remain- 
ing application  of  Ouachita  'Valley  Radio Corp.  Action  Sept.  17. 

■  Granted  petition  by  CHE  Bcstg.  Co., 
Albuquerque,  N.  M.,  for  dismissal  of  its 
am  application,  but  dismissed  application 
with  prejudice,  and  terminated  proceeding. Action  Sept.  14. 

■  Dismissed  request  by  Hugh  Jordan 
Stock  that  prehearing  conference  and  hear- 

ing on  his  am  application  for  new  station 
in  Riverton,  Wyo.,  now  scheduled  to  be 
held  in  Washington,  D.  C,  be  moved  to 
Riverton.  Action  Sept.  14. 

■  Amended  order  released  Sept.  12  in 
Huntsville,  Ala.,  tv  ch.  10  proceeding,  and 
changed  from  Oct.  8  to  Oct.  10  date  for 
prehearing  conference.  Action  Sept.  13. 

By  Hearing  Examiner  Basil  P.  Cooper 
■  Granted  petition  by  Alfred  Ray  Fuchs 

and  continued  Sept.  14  prehearing  confer- 
ence to  Oct.  10  in  proceeding  on  his  ap- 

plication and  that  of  C.  M.  Rouse  for  new 
am  stations  in  Grants  and  Milan,  N.  M., 
respectively.  Action  Sept.  14. 

■  Pursuant  to  agreements  reached  at 
Sept.  12  prehearing  conference  in  proceed- 

ing on  am  applications  of  Wyman  N.  and 

Willa  M.  Schnepp,  joint  tenants,  and 
Valley  Bcstg.  Co.,  for  new  stations  in  Abi- lene and  Beloit,  respectively,  both  Kansas, 
cancelled  and  set  aside  Oct.  22  hearing, 
and  date  for  hearing  wiU  be  specified  im- 

mediately after  Commission  has  acted  upon 
presently  pending  pleadings  looking  toward 
dismissal  of  Valley  application.  Action  Sept. 12. 

■  Granted  petition  by  Broadcast  Bureau 
and  continued  from  Sept.  10  to  Sept.  14 
time  to  file  proposed  findings  and  replies 
by  Sept.  24  in  proceeding  on  application 
of  Rockland  Bcstrs.  for  new  am  station  in 
New  City,  N.  Y.  Action  Sept.  12. 

■  Granted  joint  petition  by  1540  Radio 
Inc.,  and  Eliades  Bcstg.  Co.,  applicants  for 
new  am  stations  in  Richmond  and  Hope- 

well, respectively,  both  Virginia,  and  con- 
tinued from  Sept.  10  to  Sept.  17  time  to 

file  proposed  findings  and  from  Sept.  20  to 
Sept.  27  for  replies.  Action  Sept.  12. 

By  Hearing  Examiner  James  D. Cunningham 
■  Upon  request  of  applicant  Carol  Music 

Inc.,  in  proceeding  in  matter  of  revoca- 
tion of  license  and  SCA  of  WCLM  (FM) 

Chicago,  111.,  continued  Sept.  19  prehearing 
conferenec  to  Sept.  26.  Action  Sept.  14. 

By  Hearing  Examiner  Thomas  H.  Donahue 
■  Pursuant  to  agreements  reached  at 

Sept.  14  prehearing  conference,  scheduled 
certain  procedural  dates  in  proceeding  on 
am  application  of  Star  Bcstg.  Corp. 
(WFLS),  Fredericksburg,  Va.,  and  contin- 

ued Oct.  16  hearing  to  Oct.  31.  Action  Sept. 18. 

By  Hearing  Examiner  Charles  J.  Frederick 
■  On  own  motion,  continued  Oct.  15  hear- ing to  date  to  be  set  by  order  following 

further  prehearing  conference  in  proceed- ing on  am  application  of  William  L.  Ross, 
Riverton,  Wyo.  Action  Sept.  17. 

By  Hearing  Examiner  Walter  W.  Guenther 
■  Denied  petition  by  Hastings  Bcstg.  Co., 

Hastings,  Minn.,  for  leave  to  amend  its 
am  application  which  is  consolidated  in 
hearing  with  Northfield  Bcstg.  Co.,  North- field,  and  Albert  Lea  Bcstg.  Co.  (KATE). 
Albert  Lea,  Minn.  Action  Sept.  14. 

By  Hearing  Examiner  Isadore  A.  Honig 
■  Granted  petition  by  Bartell  Bcstrs.  Inc. 

(WOKY),  Milwaukee,  Wis.,  and  continued 
from  Oct.  1  to  Oct.  10  time  to  file  proposed 
findings  and  from  Oct.  16  to  Oct.  26  for 
replies  in  proceeding  on  its  am  applica- 

tion et  al.  Action  Sept.  14. 

By  Hearing  Examiner  David  I.  Kraushaar 
■  Issued  order  after  Sept.  18  prehearing 

conference  setting  forth  agreements  and 
understanding  of  parties  in  proceeding  on 
application  of  WGLI  Inc.  (WGLI) .  Babylon, 
N.  Y.;  hearing  to  commence  Oct.  31  as 
presently  scheduled.  Action  Sept.  18. 

■  On  own  motion,  corrected  in  various 
respects  transcript  of  record  of  further 
prehearing  conference  in  proceeding  on  am 
application  of  Salem  Bcstg.  Co.  (WJBD), 
Salem,  and  Leader  Bcstg.  Co.,  Edwardsville, 
both  Illinois;  further  directed  that  should 
any  of  the  parties  have  objections  to  the 
corrections  made,  or  desire  to  move  for 
further  corrections,  motions  to  be  filed 
not  later  than  by  close  of  business  on 
fifth  day  following  date  of  release  of  this 
action  (exclusive  of  weekends).  Action 
Sept.  17. 

By  Hearing  Examiner  Jay  A.  Kyle 
■  Granted  request  by  James  R.  Williams, 

Anadarko,  Okla.,  and  cancelled  procedural 
dates  adopted  by  Aug.  7  order  and  sched- uled new  procedural  dates  in  proceeding 
on  his  am  application  and  that  of  Olney 
Bcstg.  Co..  Olney,  Texas;  hearing  scheduled 
for  Nov.  26.  Action  Sept.  17. 

■  Pursuant  to  Sept.  17  prehearing  con- 
ference in  Austin.  Texas,  tv  ch.  24  pro- 
ceeding, continued  Nov.  17  hearing  to  Dec. 

3.  Action  Sept.  17. 
■  Upon  verbal  request  by  Broadcast 

Bureau,  extended  from  Sept.  17  to  Sept. 
21  time  to  file  proposed  findings  of  fact 
in  proceeding  on  am  application  of  WIVY 
Inc.  (WIVY),  Jacksonville,  Fla.  Action 
Sept.  17. 

■  Granted  motion  by  Progress  Bcstg. 
Corp.  (WHOM),  New  York,  N.  Y..  and 
extended  from  Sept.  14  to  Oct.  9  date  for 
exchange  of  exhibits  and  continued  Oct. 
9  hearing  to  Oct.  24  in  proceeding  on  its 
am  application.  Action  Sept.  12. 

By  Hearing  Examiner  Chester  F. Naumowicz  Jr. 
■  Formalized  by  order  certain  agreements 

and  rulings  made  at  Sept.  14  prehearing 
conference  in  proceeding  on  am  applica- 

tions of  Queen  City  Radio  Station.  Tul- lahoma,  and  Cannon  Bcstg.  Co.,  Woodbury, 
both  Tenn.,  and  continued  Oct.  9  hearing 
to  Nov.  27.  Action  Sept.  17. 

■  Formalized  by  order  certain  agree- 
ments and  rulings  made  at  Sept.  10  pre- 

hearing conference  in  proceeding  on  ap- 
plication of  Pinellas  Radio  Co.  for  new 

am  station  in  Pinellas  Park,  Fla.,  and  con- 
tinued Oct.  11  hearing  to  Nov.  13.  Action 

Sept.  12. 

By  Hearing  Examiner  Herbert  Sharfman 
■  Issued  statement  and  order  after  Sept. 

13  prehearing  conference  and  scheduled 
certain  procedural  dates  in  proceeding  on 
am  applications  of  Progress  VaUey  Bcstrs. 
Co.,  and  Shakopee  Bcstg.  Co.,  for  new  sta- tions in  Shakopee,  Minn.;  Oct.  22  hearing 
continued  to  Nov.  5.  Action  Sept.  13. 

By  Hearing  Examiner  Elizabeth  C.  Smith 
■  Pursuant  to  joint  motion  by  applicants 

at  Sept.  13  prehearing  conference,  scheduled 
further  prehearing  conference  for  Oct.  5, 
and  continued  Oct.  12  hearing  to  date  to 
be  fixed  at  such  further  session  of  pre- hearing conference  in  proceeding  on  am 
applications  of  John  A.  Egle  and  KLFT Radio  Inc.  for  new  stations  in  Golden 
Meadow,  La.  Action  Sept.  12. 

■  Commission  on  Sept.  12  extended  from 
Sept.  20  to  Oct.  22  time  to  file  comments 
and  to  Nov.  13  for  replies  in  matter  of 
amendment  of  Sees.  3.35,  3.240  and  3.636 
of  rules  relating  to  multiple  ownership 
of  am.  fm  and  tv  stations.  Various  li- 

censees and  law  firms  requested  extension. 
Action  Sept.  12. 

BROADCAST  ACTIONS 
By  Broadcast  Bureau 
Actions  of  Sept.  19 

■  Granted  renewal  of  license  for  follow- ing stations:  KADO  Marshall,  Tex.;  KBEK 
Elk  City,  Okla.;  KBOP  Pleasanton,  Tex.; 
KBRR  Leadville,  Colo.;  KBST  Big  Spring, 
Tex.;  KCSJ  Pueblo,  Colo.;  KDLK  Del  Rio, 
Tex.;  KFJZ-AM-FM  Fort  Worth.  Tex.; 
KGNO  Dodge  City,  Kan.;  KHUL(FM) 
Houston,  KIKK  Pasadena,  KIOX  Bay  City, 
KJET  Beaumont,  KLEN  Killeen,  all  Texas; 
KLMS  Lincoln,  Neb.;  KLVL  Pasadena, 
KNAL  Victoria,  *KNER(FM)  Dallas,  KNOW Austin.  KORA  Brvan,  all  Texas;  KREI 
Farmington,  Mo.;  KULP  El  Campo,  *ICVOF- 
FM  El  Paso,  KVOP-FM  Plain  view,  all 
Texas;  WD  AY  Fargo,  N.  D.;  'WKRS Waukegan,  111.;  WMTV(TV)  Madison,  Wis.; 
WNMP  Evanston,  111.;  K83AH,  Teleservice 
Co.,  Roseburg,  Ore. 

Actions  of  Sept.  18 
WTEN  (TV)  Vail  Mills,  N.  Y.— Granted license  for  tv  station. 
KBKW  Aberdeen,  Wash. — Granted  license covering  increase  in  daytime  power  and 

installation  of  new  trans. 
*KPPS-FM  Parsons,  Kan. — Granted  cp 

to  change  main  studio  and  trans,  locations 
and  make  changes  in  ant.  system. 
*WHAD  (FM)  Madison,  Wis.— Granted  cp 

to  increase  ERP  to  74  kw,  ant.  height  to 
700  ft.,  make  changes  in  ant.  system,  and 
install  new  ant. 
WFAW  (FM)  Fort  Atkinson,  Wis.— Granted cp  to  decrease  ant.  height  to  155  ft.,  change 

main  studio  and  trans,  location  and  make 
changes  in  ant.  system. 
*WYSO  (FM)  YeUow  Springs,  Ohio- Granted  cp  to  change  type  ant.,  make 

clianges  in  ant.  system,  change  ERP  to 
700  w  and  ant.  height  to  150  ft. 
KNOE  Monroe,  La. — Granted  cp  to  in- stall new  trans,  as  auxiliary  trans,  at  main 

trans,  site. 
WNYC-TV  New  York,  N.  Y.— Granted 

mod.  of  cp  to  change  trans,  location, 
redescribe  studio  location,  type  trans.,  type 
ant.,  ant.  height  to  1290  ft.  and  make 
changes  in  ant.  system;  and  granted  ex- tension of  completion  date  to  March  18, 
1963. 
WPAG  Ann  Arbor,  Mich. — Granted  mod. 

of  cp  to  change  ant. -trans,  location. KWBE-FM  Beatrice,  Neb.— Granted  mod. 
of  cp  to  change  main  trans,  line  and  re- 

mote control  permitted  from  main  studio location. 
WTSV-FM  Claremont,  N.  H.— Granted  au- thority to  remain  silent  for  period  ending 

Nov.  "l. 
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Actions  of  Sept.  17 
KCFH,  Margaret  Respondek,  individually 

and  as  community  adrninistrator  of  estate 
of  Alphonse  M.  Respondek,  Cuero,  Tex. — 
Granted  assignment  of  license  to  Cuero 
Bcstrs.  Inc.;  consideration  S40,750. 
KWJJ  Portland,  Ore. — Granted  Increased 

daytime  power  on  1080  kc  DA-2,  from  10 
kw  to  50  k\v,  continued  nighttime  opera- 

tion with  10  kw;  change  ant. -trans,  and studio  locations:  install  new  trans,  and 
make  changes  in  ant.  system  and  groimd 
sy"stem:  conditions. WROX,  Blake  Bcstg.  Co.,  Ronceverte,  W. 
Va. — Granted  transfer  of  control  from 
James  E.  Venable  to  Betty  Ann  Venable; 
stock  transaction. 
WOCB-AM-FM,  WXBH-.AJVr-FM,  E,  .\n- 

thony-  i  Sons  Inc.,  West  Yarmouth  and 
Xew  Bedford.  Mass. — Granted  involuntary- transfer  of  control  from  Basil  Brewer  to 
Mary  C.  Brewer,  conservator  of  property of  Basil  Brewer. 
KMPX  (FM)  San  Francisco,  Calif.— 

Granted  assignment  of  cp  to  Leon  A. 
Crosby,  et  al  d  "b  as  Crosbv-Pacific  Bcstg. Co. 
WUSM  Havelock,  X".  C— Granted  license for  am  station  and  specify  main  studio 

location  and  remote  control  point. 
WMKE  (FM)  Milwaukee,  Wis.— Granted 

cp  to  change  trans,  location;  m-ake  changes 
in  ant.  system  and  deletion  of  remote 
control  operation;   ant.  height  71  ft. 
WWWW  Rio  Piedras,  P.  R.— Granted  cp 

to  Install  old  composite  trans,  as  an  au- 
xiliary- trans,  at  main  location. 

KOPY  Alice,  Tex.— Granted  cp  to  instaU new  trans. 
KYOK  Houston,  Tex.— Granted  cp  to 

move  ant. -trans,  location  and  make  changes 
in  grotmd  system. 
WSBT  South  Bend,  Ind.— Granted  cp  to 

make  changes  in  daytime  DA  system. 
WLOW  Aiken.  S.  C— Granted  mod.  of 

cp  to  change  type  trans.;  ant. -trans,  loca- tion; studio  location  and  install  remote 
control;  condition. 
KVOX'  X'apa,  CaUf.— Granted  mod.  of  cp 

to  change  daj-time  DA  system. 
*WHA-FM  Madison,  Wis.— Granted  mod. 

of  cps  to  make  changes  in  transmitting 
equipment,  change  type  ant.  and  make 
changes  in  ant.  system  (main  &  alt.  main 
trans.) 

■  Granted  mod.  of  cps  to  change  tyiDe 
trans,  for  follo^^■ing  stations;  KSilO  Salem, 
Mo.;  KPER  Gilroy.  CaUf.;  WA\^'"  StUl- water.  Allnn.;  KSPI-FII  Stillwater.  Okla.; 
KRDO  Colorado  Springs,  Colo. 
WMLF  Pinevllle,  Ky. — Granted  authority 

to  sign-ofi  at  7:00  p.m.,  for  period  begin- 
ning Oct.  1  and  ending  Xov.  26,  except 

for  special  events. 
KAXV  Alva,  Okla. — Granted  extension  of 

authority  to  Dec.  3  to  sign-off  at  7:00  p.m. 
WZRH  Zephyrhills,  Fla.— Granted  au- 

thority to  sign-off  at  8:00  p.m.,  EST,  for 
period  ending  Dec.  1. 

■  Following  stations  were  granted  renewal 
of  license:  WAP  A  San  Juan,  P.  E.,  and 
KCFH   Cuero,  Tex. 

M  Following  stations  were  granted  ex- 
tensions of  completion  dates  as  shown: 

WICC  Bridgeport.  Conn.,  to  ̂ larch  1.  1963; 
WEXG  Englewood,  Fla..   to  Dec.  15. 
KFLY  Corvallis,  Ore. — Remote  control permitted. 

Actions  of  Sept.  14 
■  Granted  SCA  to  operate  on  multiplex 

basis  to  follo^T.-ing  stations:  ^'^'PAY-F^I Portsmouth,  Ohio;  condition,  and  WCLW- FM  ilansfield,  Ohio. 
KRAL,  Rawlins  Bcstg.  Co.,  Rawlins,  Wyo, 

— Granted  assignment  of  cp  and  licenses 
to  WiUiam  C.  Grove,  et  al,  d.fh  tmder  same name. 
WWCC,  Bremen  Bcstg.  Co.,  Bremen,  Ga. 

— Granted  assignment  of  license  to  com- pany of  same  name. 
KAPP,  South  Bay  Bcstg.  Co.,  Redondo 

Beach.  Calif. — Granted  assignment  of  cp 
and  license  to  George  R.  GUltun  d'b  tinder same  name. 
WOXR  (f:M),  Radio  Oxford,  Oxford,  Ohio 

— Granted  assignment  of  cp  to  Mid-Ameri- can Bcstg.  Corp. 
WILA,  Baron  Bcstg.  Corp.,  Danville,  Va. 

— Granted  relinquishment  of  positive  con- trol by  Ralph  J.  Baron,  individually  and  as 
trustee  through  transfer  of  stock  to  Judith 
M.  Baron. 
WTEV  (TV),  WTEV  Tv  Inc..  Xew  Bed- 

ford, Mass. — Granted  involuntary  transfer 
of  control  from  Basil  Brewer  to  Mary  C. 
Brewer,  conservator  of  property  of  Tvlr. 
Brewer. 

KWME-FM  Walnut  Creek,  Calif.— Remote control  permitted. 
WLBW-TV  Miami,  Fla.— Granted  mod.  of 

cp  to  change  equipment. 
WHMC  Gaithersburg,  Md. — Granted  mod. 

of  cp  to  change  type  trans,  and  make 
changes  in  ant.  system    (increase  height). 
WERT-FM  Van  Wert,  Ohio — Granted  mod. 

of  cp  to  change  type  trans. 
WHFI  (FM)  Birmingham,  Mich. — Granted extension  of  authority  through  Oct.  20  to remain  silent. 
WSFR  Sanford,  Fla. — Granted  extension 

of   authority   to   Dec.   3   to   remain  silent. 
WARX-AM-FM,  WKDX-AM-FM,  South 

Jersey  Bcstg.  Co.,  Fort  Pierce,  Fla.,  and 
Camden,  X'.  J. — Granted  transfer  of  con- trol from  Ranulf  and  Florence  J.  Compton 
to  Ranulf  and  Florence  J.  Compton,  as 
voting  trustees. 
KXX-f:m  Los  Angeles,  Calif. — Granted  cp 

to  change  type  trans.;  conditions. 

Actions  of  Sept.  13 
K08EA  Raton,  N.  M. — Granted  cp  to  re- 

place expired  permit  to  change  frequency 
to  ch.  8,  primary  station  to  KRDO  (TV) 
ich.  13).  Colorado  Springs,  Colo.,  principal 
community  to  Raton.  Springer  and  Maxwell, 
X.  il.,  trans,  location,  type  trans,  and  type 
ant.  and  make  changes  in  ant.  system. 
K70BG,  K74AR,  K78AK,  K82AF  Deep 

River  and  Cass  Lake,  Minn. — Waived  Sec. 
1.323  of  the  rules  and  granted  cps  to  re- 

place expired  permits  to  make  changes  in uhf  tv  translator  stations. 
K74BP  Prosser-Whitstran,  Wash. — Granted 

cp  to  replace  expired  permit  for  new uhf  tv  translator  station. 
The  Xavajo  Tribal  Council,  Ganado,  Ariz. 

— Granted  cp  for  new  vhf  tv  translator 
station  on  ch.  11,  to  translate  programs  of 
KOB-TV    (ch.  4),  Albuquerque,  N.  M. 
Tillamook  Tv  Translators  Inc. — TUlamook, 

Ore. — Granted  cps  for  three  lihf  tv  boosters 
for  translator  stations  K71AL,  K76A1M  and 
K79AE. 
K09CP.  K13DJ  Livingston  and  Chadbourn, 

Mont. — (Granted  mod.  of  cps  to  change 
trans,  location,  type  trans,  and  make 
changes  in  ant.  system;  to  delete  Chad- bourn,  ilont.  from  principal  community, 
change  trans,  location,  type  trans,  and 
make  changes  in  ant.  system. 
K08DH  Clifton.  Kan.— Granted  mod.  of 

cp  to  change  primary-  station  to  KHAS-TV (ch.  5 1,  Hastings,  Neb.,  and  redescribe trans,  location. 
K12AL  Pitkin  and  Ohio  City,  Colo.— Granted  mod.  of  cp  to  change  type  trans., 

output  power  to  1  w  and  primary-  station to  KOAA-TV  (ch.  5),  Pueblo,  Colo. 
Columbia  Bcstg.  System  Inc.,  Xew  York, 

X.  Y. — Granted  extension  of  authority-  to transmit  programs  to  CFRB,  CKAC,  CJAD 
and  other  stations  tmder  control  of  Cana- 

dian Bcstg.  Corp.  for  period  ending  Sept. 
15,  1963;  condition. 
WBX'X  X^ew  York  City,  X'.  Y.— Granted 

request  and  cancelled  license  covering  aux- iharv  trans. 
■  Waived  Sec.  1.323  (b1  of  rules  and 

granted  cps  to  replace  expired  permits  for 
following  new  vhf  tv  translator  stations: 
K13EY,  City-  of  Creighton.  Creighton.  Xeb.. and  specif V  frequency  as  ch.  13;  K02BN, 
K04AU.  K05BB,  Panguitch  Lions  Club, 
Pangultch,  Utah. 

■  Granted  cps  to  replace  expired  permits 
for  following  new  vhf  tv  translator  sta- 

tions: K03AT.  KIOCV,  Pahranagat  VaUey 
Tv  District.  Alamo  and  South  Pahranagat 
Vallev,  X-ev.;  KllBY.  Bitterroot  Tv  Booster 
Club.  Hamilton,  ?,Iont.;  K02BV.  Eagle  Val- 

ley Tv  Corp.,  Colorado  River  Valley.  Sheep- 
horn  and  State  Bridge  area,  Colo.:  K09DJ, 
Emerv  To^™,  Emer^-,  Utah;  K12CY,  IMartin 
T\-  Club,  ilartin.  S.  D.;  K06BK.  Rocky- Point  Tv  Club.  Rockv  Point.  Xew  Haven, 
Wyo.;  K08AI,  St.  Regis  Tv  Booster  Club, 
St.  Regis.  Mont.;  K05AW,  Story  Banner 
Communltv  Tv.  Storv  and  Banner,  Wvo.; 
KllAV,  Ki3BB.  Carlin  Tv-  District.  CarUn, Xev.;  K06AA.  K07AI,  KIOAC.  Broadus  tv 
Club.  Broadus.  Mont.;  K02BC.  K09BZ, 
KllCF,  Shlprock  Xon-Profit  Tv  Assn.,  Ship- 
rock.  X*.  M.;  K07DC.  K09DD.  KllDJ,  Green River  Tv  Co-Op,  Green  River,  Wyo. 

■  Granted  mod.  of  cps  to  change  t^-pe trans,  for  following  stations:  K06DB.  Raton 
Community-  Tv  Club.  Eaton,  X".  SI.,  and change  trans,  location,  principal  community- to  Raton,  Springer  and  ISIaxwell,  X.  M.. 
frequency  to  ch.  6  and  ant.  svstem;  K03AO. 
K06BI.  K08BT,  City  of  Manitou  Springs, 
ilanitou  Springs,  Colo.;  K08CS.  KIODD, 
K13DC,  Uintah  County,  Roosevelt.  Ft. 
Duchesne.  Whiterocks  and  X'eola,  Utah,  and change  type  ant.;  condition;  K06DA,  Town 
of  Alma,   Colo..  Alma,   Colo.,  and  change 

type  ant.  and  frequenty  to  ch.  6;  KllFJ, 
K13EZ,  K09FF,  Apple  Valley  Tv  Assn.,  Inc.. 
Rural  Upper  Squilchuck  area,  Wash.,  and 
change  frequencies  to  chs.  11,  13,  9,  re- spectively, and  change  type  ant. 

Actions  of  Sept.  12 
WHFI  (FM)  Meadowcroft  Bcstg.  Inc., 

Birmingham,  Mich. — Granted  relinquish- 
ment of  positive  control  by  Garvin  H.  and 

Henry  G.  Meadowcroft  through  sale  of  70 
percent  of  stock  to  14  purchasers;  con- sideration $10,500;  and  granted  renewal  of license;  condition. 
WIDE,  Biddeford-Saco  Bcstg.  Corp., 

Biddeford,  Me. — Granted  acquisition  of 
positive  control  by  J.  Alan  Jasper  through 
purchase  of  stock  from  M.  Chester  Ball. 
WLIQ,  Jemcon  Bcstg.  Co.,  Mobile,  Ala. 

— Granted  assignment  of  licenses  to  Jemcon 
Bcstg.  Inc. 
WAVP,  WKBX,  Mid-Florida  Bcstg.,  Avon 

Park  and  Kissimmee,  Fla. — Granted  in- 
voltmtary-  assignment  of  licenses  and  cp  to 
WUliam  A.  Jacob,  trustee  for  Mid-Florida 
Bcstg.,  Inc. 
KHJ-FM  Los  Angeles.  Calif.— Granted  li- 

cense covering  installation  of  new  trans., 
increase  in  ERP  and  decrease  in  ant.  height; 
condition. 
KHAK-FM  Cedar  Rapids,  Iowa— Granted 

license  covering  Installation  of  new  trans. 
WiUiams-Ash  Fork  Associated  Tv  Com- 

mittee, WUliams.  Ariz. — Granted  cp  for 
new  uhf  t\-  translator  station  on  ch.  74, 
to  translate  programs  of  KTVK(TV)  (ch. 
3),   Phoenix.   Ariz.;  condition. 
Lemmon  Tv  Assn.  Inc.,  Lemmon,  S.  D. — 

Granted  cps  for  new  vhf  tv  translator 
stations  on  chs.  7  &  9,  to  translate  pro- 

grams of  KFYE-TV  (ch.  5),  Bismarck,  and 
KDDC-TV  (ch.  2),  Dickinson,  both  North 
Dakota. 
WOCH-FM  X^^orth  Vernon,  Ind.— Granted 

cp  to  replace  expired  permit  for  new  fm station. 
KMEX  (TV)  Los  Angeles.  Calif.— Granted 

mod.  of  cp  to  change  ERP  to  121  Iro'-DA vis.,  and  60.5  k^v-DA  aur.;  change  tjTJe 
ant.  and  make  changes  in  ant.  system  and 
equipment. ■  Granted  mod.  of  cps  to  change  ty-pe 
trans,  for  foUow-ing  stations:  WJBT  \Vheel- ing,  W.  Va.;  KDEY  Boulder.  Colo.,  and 
change  studio  location;  WBX^B  Charlotte Amafie.  V.  I.,  and  change  main  studio 
from  trans,  site;  W04AB.  Commtmity-  T\' Sy-stem,  GatUnburg,  Term.,  and  change ant. 

■  Following  stations  were  granted  exten- sions of  completion  dates  as  sho\™;  KilEX 
(TV)  Los  Angeles,  CaUf.,  to  March  12, 
1963:  KJSB(Fil)  Houston,  Tex.,  to  Nov. 
22:  WyiOC  Chattanooga,  Term.,  to  Nov.  lo; 
KUGX'-F:\I  Eugene,  Ore.,  to  X'ov.  30;  WRLB (Fill  Long  Branch,  N.  J.,  to  March  11. 
1963:  WDHA-FM  Dover,  N.  J.,  to  Oct.  31; 
KACY  Port  Hueneme,  Calif.,  to  X^ov.  1: WIOU  Kokomo.  Ind..  to  Oct.  31;  KGAR 
Vancouver,  Wash.,  to  Jan.  31.  1963. 

Actions  of  Sept.  11 
WKAI  ZNIacomb,  ni. — Granted  request  for 

mod.  of  pre-sunrise  operation  condition  at- tached to  May  16  grant  of  cp  to  increase 
daytime  power  to  1  kw  (250  w-CH) ,  to 
extent  of  authorizing  operation  with  non- DA  vAth  250  w  at  local  stmrise  at  nearest 
Class  I-B  station  to  which  the  frequency 
1510  kc  is  assigned  (\YLAC,  Nash\-ille. Term.)  until  final  decision  in  Doc.  14419 
or  until  further  ordered  to  terminate  such 
operation,  whichever  occurs  first. 
KXOP  X^'orth  Platte,  X'eb. — Denied  peti- 

tion for  mod.  of  pre-sunrise  condition  at- 
tached to  July  3  grant  of  cp  for  new  day-- time  am  station  to  operate  on  1410  kc,  1  kvv. 

WCCW  Traverse  City,  jNIich. — Granted  re- 
quest for  mod.  of  pre-simrise  operation 

condition  attached  to  July-  13  grant  of  cp 
to  increase  day-time  power  from  1  kw  to 5  k\v,  to  extent  of  authorizing  operation 
with.  non-DA  with  1  kw-  between  4  a.m. and  local  stmrise  tmtU  final  decision  is 
reached  in  Doc.  14419  or  until  directed  to 
terminate  such  operation,  whichever  occurs first. 

License  renewal 
SHORT  TERM 

■  Commission  granted  James  W.  Eather- ton  short  term  renewal  of  license  for  WACTR 
Columbus,  Miss.,  and  sent  licensee  letter 
which  said:  "Information  in  possession  of 
commission,  of  which  y  ou  have  been  ad- 

vised, indicates  that  on  various  occasions 
Continued  on  page  151 
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€LA§SIFIED  ADVERTISEMENTS 

(Payable  in  advance.  Checks  and  money  orders  only.)  (FINAL  DEADLINE — Monday  preceding  publication  date.) 
•  SITUATIONS  WANTED  20«S  per  word— ̂ 2.00  minimum  •  HELP  WANTED  250  per  word— #2.00  minimum. 
•  DISPLAY  ads  ̂ 20.00  per  inch — STATIONS  FOR  SALE  advertising  require  display  space. 
•  All  other  classifications  300  per  word — ■$4.00  minimum. 
m  No  charge  for  blind  box  number.  Send  replies  to  Broadcasting,  1735  DeSales  St.,  N.W.,  Washington  6,  D.  C. 
Applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance  separately,  please).  All  transcriptions,  photos, 

etc.,  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 

RADIO  Help  Wanted— (Cont'd)  Help  Wanted— (Cont'd) 

Help  Wanted — Management 

Seattle.  General  Manager,  sales  manager. 
Emphasis  on  sales.  Established,  full  time 
facility.  Unusual  opportunity.  Prefer  north- 

west. Complete  details  including  personal 
sales  record,  salary  requirements  first 
letter.  Box  502P,  BROADCASTING. 
Wanted:  Sales  manager  for  California  250 
daylighter.  Experienced  and  who  can  lead 
men,  set  up  merchandising,  promotions, 
and  contests,  and  who  can  sell.  Box  530P, 
BROADCASTING. 

General  manager,  successful,  sales-minded. 
Full  responsibility.  Northeastern  suburban 
resort  area.  Population  400,000.  Salary  plus 
percentage  of  profits.  Box  618P,  BROAD- CASTING. 

Northeastern  city  (population  40,000)  has 
one  radio  station  in  need  of  two  people, 
manager  and  sales  manager.  Young,  out- standing salesmen  with  managerial  talents 
and  aspirations  wanted  by  mature  radio 
operators  to  take  over  smallest  of  group 
of  stations.  Salary,  profit  sharing,  five  fig- 

ures. Organization  offers  real  future.  Send 
complete  resume  to  Box  620P,  BROAD- CASTING. 

Station  manager  management  of  successful 
daytimer  open  to  Louisville,  Mississippi. 
First  ticket  desirable,  but  not  essential. 
Contact  Joe  Carson,  P.O.  Box  528,  Meridian, 
Mississippi. 

Executive  salesmen,  management  experi- 
ence, proven  sales  background.  Full  time 

travel.  (Home  weekends),  protected  local- 
ised territory.  Residence  in  territory  re- 

quired; preference  given  residents  of  avail- 
able territories;  "Illinois-Indiana-Michigan;" 

"Dakota's-Minnesota-Wisconsin ; "  "Inter- 
mountain  ; "  "Nebraska-Iowa-Kansas-Mis- 

souri;" Other  territories  also  available.  Open- 
ings immediately,  personal  interviews  re- quired. Extensive  field  training  provided. 

Salary,  commission-incentive  plan.  Earn- 
ings unlimited.  Major  Medical,  other  bene- fits. Resume,  references,  pix;  Community 

Club  Awards,  Westport,  Connecticut. 

Sales 

St.  Louis  .  .  .  Good  salesman,  proven  sales 
background.  Management  experience,  or 
ready.  Top  independent,  multiple  chain, 
good  salary  plus,  please  write  fully.  Box 
141P,  BROADCASTING. 

Kansas  growing  home  owned  small  market 
station  needs  addition  to  sales  staff.  If  you 
are  young  but  mature  and  would  like  to 
sell  radio  advertising  as  a  productive  media 
and  not  as  a  gimick  or  deal  this  is  it. 
Guarantee  against  commission  plus  other 
benefits.  Send  full  resume  and  particulars. 
Box  531P,  BROADCASTING. 

Christmas  promotion.  Amazing  6  ft.  full 
size  mechanical,  talking  Santa  Claus. 
Beckons  customers  inside  stores  and  to 
product  displays.  Then  voice  gives  sales 
pitch.  Use  year-round  in  other  promotions 
as  clown,  chef,  etc.  Only  $200.00.  Box  532P, BROADCASTING. 

Tape  recorder  bargain.  Brand  new  recorder 
model  #210  Reg  retail  $99.00.  In  unopened 
factory  carton,  only  $55.00.  C.O.D.  Box 
533P,  BROADCASTING. 

Opportunity  for  announcer-salesman.  South- 
west of  Chicago.  Send  resume.  Box  564P, 

BROADCASTING. 

Eastern  Pennsylvania,  salesminded  man- 
ager, full  time  station,  resume  and  per- 

formance information  preliminry  to  inter- 
view. $10,000.  per  year  plus  profit  sharing. 

Box  629P,  BROADCASTING. 

Sales 

Immediate  opening  salesman.  Salary,  com- 
mission. Send  snapshot,  experience,  refer- 

ences. KCHJ,  P.  O.  Box  1000,  Delano,  Cali- fornia. 

Attention,  disc  jockeys  who  sell  your  own 
shows  .  .  .  put  it  on  channel  21,  independ- 

ent, progressive,  Fresno  market  station 
with  rates  that  compare  with  radio.  Late 
night  or  afternoon.  Extremely  rewarding 
commissions.  Resume  and  pics  to  Harold 
Gann,  KDAS  TV,  Hanford,  California. 
South  Dakota  opportunity.  Generous  car 
allowance  and  thiry  percent  commission  for 
hard  working  area  salesman.  Prestige  sta- 

tion. Home  nights.  Fringe  benefits.  Per- manent. Five  and  half  days.  Must  have  car, 
ability  to  sell.  Immediate.  B.  P.  Coleman. 
KOLY,  Mobridge,  South  Dakota. 
Newest,  good  music  sound  in  college  town 
USA.  Laramie,  Wyoming,  KLME,  needs  two 
announcer  salesmen.  New  downtown  stu- 

dios. Must  have  sales  &  board  experience. 
If  you  want  to  play  ball  on  a  real  radio 
team,  call  Denny  Hawkins  General  Man- 

ager. 745-7396  .    .  Now! 

Salesman  experienced  only.  Send  full  re- sume to  Manager  WNLK,  Norwalk,  Conn. 

"California  opportunity — in  one  of  Nation's 10  Top  Growth  Markets.  Radio  Salesman 
interested  in  high  earnings.  Only  top  billing 
man  need  apply.  Contact  Richard  N.  Savage, 
Sales  Manager,  immediately.  310  -  10th Street,  Sacramento  14,  California. 

Announcers 

There  is  an  excellent  opportunity  for  a 
versatile,  experienced  announcer  who  feels 
that  his  services  can  contribute  substanfi- 
ally  to  a  major  station  with  mature  quality 
sound  programming  and  excellent  news. 
Assignments  are  both  in  radio  and  tv.  Send 
tape,  resume,  and  references  to  Box  630P, 
BROADCASTING. 

Up  state  New  York  station  has  a  new 
quality  sound  in  local  radio.  We're  looking for  an  ambitious,  mature,  sincere  morning 
man.  No  rock  no  top  40,  authoritative  voice, 
showman  ability.  Box  633P,  BROADCAST- ING. 

The  good  sound  in  radio  is  looking  for  the 
young  man  on  his  way  to  the  top.  Send 
tape  and  background  in  first  letter  to  this 
fast  moving  Texas  station.  Box  634P, 
BROADCASTING. 

Experienced  capable  announcer  with  ma- 
ture voice,  needed  by  Maryland  indepen- 

dent, for  music-news-sports  shows.  Send 
taped  and  complete  resume  including  refer- ences. Box  637P,  BROADCASTING. 

Virgina  daytimer  has  opening  for  top  notch 
announcer  who  Is  willing  to  help  write 
copy.  Good  pay.  Good  working  conditions. 
A  fine  opportunity  for  the  right  man.  Box 
653P,  BROADCASTING. 
Opportunity  in  North  Carolina,  immediate 
opening  for  good  morning  d.j.  Must  be 
mature  and  willing  to  work.  Send  resume, 
tape,  and  photo.  Box  589P,  BROADCAST- ING. 

Versatile  personality  man  wanted  for  morn- 
ing announcing  shift  at  settled  good  music 

station  in  large  modern,  pleasant  Illinois 
city.  Only  highest  quality  showmanship 
will  do,  for  top  salary  plus  bonus,  perma- nent future,  with  increases,  best  working 
conditions,  send  tape  and  complete  resixme, 
salary  expected  and  references.  Strictly 
announcing.  No  writing  or  sales.  Box  379P, BROADCASTING. 

Announcers 

Negro  disc  jockey  wanted:  Preferably  with 
first  ticket.  Must  be  experienced  and  able 
to  do  a  tight  production  show  and  deliver 
effectively  news  and  commercials.  Opening 
in  one  of  the  top  eight  markets.  Send  full 
details  and  audition  tape  to  Box  590P, BROADCASTING. 
Number  one  station  in  large  metropolitan 
Illinois  city,  not  Chicago.  Will  pay  top 
salary  plus  bonus  for  versatile,  creative  an- 
nouncer-lst  phone  combo  man,  morning 
shift.  Established  good  music  station,  best 
working  conditions,  permanent  future  with 
increases,  ideal  community.  High  quality 
showmanship  a  must,  time  and  temperature 
men  need  not  apply.  Please  send  tape,  re- 

sume, references.  All  tapes  will  be  returned. 
Box  378P,  BROADCASTING. 
Excellent  opportunity  for  experienced  an- nouncer with  first  ticket.  Established  1000 
watt  good  music  station.  Emphasis  on  an- nouncing and  news.  Salary  commensurate 
with  ability  and  experience.  Box  591P, 
BROADCASTING. 

Immediate  opening,  top  rated  Wisconsin 
station,  medium  size  market,  must  have 
strong  adult  voice,  able  to  do  good  morn- 

ing wake  up  show,  fill  news  coordinator 
duties,  strong  news  delivery,  able  to  follow 
format  to  the  letter  and  be  able  to  assume 
responsibilities.  Station  is  1000  watt,  clear 
independant  modified  top  40  format,  music 
and  news,  part  of  group.  Box  592P,  BROAD- CASTING. 
Will  you  be  our  funny  morning  showman 
for  $6,500  a  year?  Send  complete  resume, 
photo,  and  airtape.  Midwest.  Box  621P, BROADCASTING. 

Virginia  number  one  top  50  station  needs 
experienced  announcer  with  first  phone. 
No  maintenance  required.  Good  salary  for 
right  man.  Send  tape  and  resume.  Box 
622P,  BROADCASTING. 

Opportunity  knocks  just  once.  Staff  of 
professionals  ready  to  add  sharp  announcer 
production  idea  man.  Multiple  voice  abil- 

ity necessary.  Here  is  the  future  and  bene- 
fits you've  dreamed  about.  All  new  sta- tion with  deluxe  equipment,  exceptional 

salary.  Tape  and  resume  first  letter.  WTLK, 
Taylorville,  North  Carolina. 
Experienced  news,  sports  director,  able  to 
gather,  write,  report  local  news,  and  han- dle strong  play  by  play  schedule.  Send 
tape,  resume,  snapshot  to  KHAS  Radio, 
Hastings,  Nebraska. 
Are  there  some  top  grade  announcers  with 
showmanship  who  like  to  work  in  a  smaU 
market  in  return  for  good  money?  New 
Columbus,  Nebraska  station,  to  hit  the  air 
about  November  1st,  wants  complete  staff 
(1  ticket  men).  Send  tape,  resume,  photo 
to  Ken  Kilmer,  KFXD,  Nampa,  Idaho. 
Good  voice  for  news  and  commercials 
wanted  by  5000  watt  adult  music  station, 
owned  by  NY  Herald  Tribune.  $90  to  start, 
plus  company  medical  plan.  Send  tape, 
resume,  references:  WGHQ,  Kingston,  New York. 

New,  modern  d.j.  comedy.  Professional 
packge,  $5.00.  Box  92,  Kansas  City  41, Missouri. 

Modern  format  station  in  medium  Michigan 
market  seeks  announcer — d.j.  with  first  class ticket  to  take  over  top  rated  show.  No 
maintenance.  Your  chance  to  poin  nation- 

ally recognized  operation,  part  of  fast  grow- ing substantial  group.  Want  family  man  who 
will  enjoy  pleasant  Lake  City.  Rush  resume, 
tape,  snapshot,  recent  earnings  to  Broad- 

casters, Apartment  9-J,  150  East  61st  Street, New  York,  N.  Y. 
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Help  Wanted— (Cont'd) Help  Wanted— (Cont'd) Situations  Wanted — (Cont'd) 
Announcers 

station  in  very  small  Virginia  town  looking 
for  a  fulltime  salesman  and  announcer- 
salesman  or  announcer  with  first  class 
ticket.  Decency  and  responsibility  prime 
requirements.  WMNA  &  WMNA  FM, 
Gretna,  Virginia. 

Indiana  daytimer  with  new  fm,  needs  ex- 
perienced morning  man.  First  phone  desir- 

able, but  not  necessary.  Some  news  and 
sports.  Contact  V.  J.  Kasper,  General  Man- 

ager,  WILO   AM-FM,   Frankfurt,  Indiana. 

Montana  middle  road  NBC  station  needs 
experienced  announcer  first  phone  desired, 
but  not  necessary  for  right  voice.  We  re- 

quire above  average  man  with  references. 
Opportunity  to  join  solid  and  creative  sta- 

tion. Call  collect  Stan  Stephens,  265-7841. KJOM,  Havre,  Montana. 

Wanted  combo  announcer  engineer  WE^BO, 
Owego,  Tioga  Coimty,  New  York.  Write  or 
call  D.  A.  Greacen.  Phone  MU  7-0371. 

Young  energetic  announcer  with  first  class 
ticket  who  can  run  good  top  forty  show 
about  20  hours  per  week  and  do  routine 
engineering  maintenance.  Send  tape  and 
qualifications  to  WMOC,  Box  886,  Chat- 

tanooga, Tenn. 

Immediate  opening  versatile  experienced 
announcer.  Need  good  road  man,  abihty  to 
do  copy,  production  spots,  play  by  play 
sports.  No  ticket  necessary.  KONG,  Vis Alia,  California. 

Immediate  opening  for  radio  and  tv  an- 
nouncer. Send  resume,  air  check  and  pic- 

ture. Jim  Connor,  P.O.  Box  70,  West  Pahn Beach,  Florida. 

Experienced  radio  announcer  who  is  pro- 
duction man.  This  is  a  permanent  position. 

Station  is  located  in  beautiful  mountains 
of  western  North  Carolina.  Near  Great 
Smokey  Moimtalns.  Must  be  of  good  char- 

acter. Your  references  will  be  checked.  No 
collect  calls.  Contact  Radio  Station  WFSC, 
Franklin,  North  Carolina. 

Technical 

Jim  Blaine,  former  chief  for  KCKC,  San 
Bernardino,  or  anyone  knowing  of  his  loca- 

tion please  write  to  Box  593P,  BROAD- CASTING. 

Negro  combo  needed,  capable  of  doing 
maintenance.  Radio  telephone  license  re- 

quired. Box  579P,  BROADCASTING. 

Engineer  to  serve  as  chief  5  kw  transmitter 
directional;  Pennsylvania;  $90.00  32  hours  on 
board  and  required  maintenance  am  and  fm. 
Give  experience.  Box  638P,  BROADCAST- ING. 

"Somewhere  there  must  be  an  experienced First  Class  engineer  who  is  good  on  main- 
tenance AND  announcing;  who  wants  to 

join  a  successful  operation  offering  good 
salary  with  steady  increases  and  fringe 
benefits;  who  would  like  to  raise  his  family 
in  a  small,  modem  town.  We  are  a  5  kw 
dasrtimer,  non-directional,  looking  for  such 
a  man  as  chief.  Send  photo,  tape,  complete 
resume  and  references  to  Al  Clark,  KWYR. 
Winner,  South  Dakota." 

Experienced,  first  phone  radio  engineer, 
board  &  maintenance,  permanent.  Contact 
WSBC,  Chicago  12. 

First  phone  engineer,  some  announcing  ex- 
perience. Contact  Manager,  WVMC,  Box 

450,  Mt.  Carmel,  Illinois. 

Wanted  chief  engineer,  some  announcing. 
Good  opportimity.  Contact  manager,  WEAB, 
Greer,  South  Carolina. 

Qualified  fm  stereo  multiplex  chief  engi- 
neer (first  phone)  immediately.  Tremen- 
dous opportunity!  Excellent  living  condi- 
tions. Harry  J.  HiU,  WQMG,  Greensboro, N.  C. 

Technical 

Need  experienced  first  class  phone  for 
leading  north  central  station  with  old 
ownership.  Desire  a  man  capable  of  main- 

tenance, installation,  production,  and  re- 
cording. No  announcing.  Box  535P,  BROAD- CASTING. 

Engineer  of  good  character,  best  technical 
classifications.  South  Texas  station.  Box 
414P,  BROADCASTING. 

Immediate  opening,  1st  phone.  5  kw  DA-D. 
Experience  required.  Permanent  position. 
Excellent  opportunity  for  advancement  and 
development  in  the  suburban  N.Y.C.  area. 
WVIP,  Moimt  Kisco,  N.  Y. 

Production — Programming,  Others 

Wanted  immediately:  News  Director-Chief 
Announcer  who  after  proving  himself  can 
be  promoted  to  Program  Director.  This 
person  must  be  trained  in  all  phases  of 
radio.  He  should  be  able  to  write  copy 
when  necessary,  handle  production  and  be 
an  idea  man.  If  you  can  fit  into  every 
department  and  are  responsible  write  im- 

mediately giving  complete  details  plus 
salary  requirements  to  Box  537P,  BROAD- CASTING station  located  in  North  East 
Penna.  Also  can  use  a  good  combination 
announcer  copy  wrijer  with  original  ideas. 
We  want  men  who  will  become  part  of  our 
small  community. 

Wanted:  A  news  digger  to  coordinate  news 
activities  of  a  prestige  station  in  Illinois, 
outside  Chicago.  The  man  we  want  has 
a  thorough  news  backgroimd  in  a  medium 
to  large  market  .  .  .  Likes  to  scoop  other 
news  media  .  .  .  believes  in  beeper  re- 

ports .  .  .  recognizes  the  need  for  legwork 
.  .  .  and  is  ready  to  tackle  a  tough  market. 
If  you  live,  eat,  and  breathe  news,  rush 
tape  and  resimie  to  Box  536P,  BROAD- CASTING 

News  director  for  leading  Montana  net 
work  station.  Must  be  experienced  in  radio 
news.  If  you  have  a  nose  for  news  can 
write  and  read  it,  and  can  provide  refer- 

ences proving  your  ability,  send  resume, 
tape  and  picture  to  Box  534P,  BROAD- CASTING. 

A  news  digger  to  coordinate  news  activities 
of  a  prestige  station  in  Illinois,  outside 
Chicago.  The  man  we  want  has  a  thorough 
news  backgroimd  in  a  medium  to  large 
market,  likes  to  scoop  other  news  media, 
beUeves  in  beeper  reports,  recognizes  the 
need  for  legwork,  and  is  ready  to  tackle 
a  tough  market.  If  you  live,  eat,  and 
breathe  news,  rush  tape  and  resume  to 
Box  536P,  BROADCASTING. 
Wanted:  A  newsman  who  loves  to  work, 
dig  up  local  news,  head  a  several  man  de- partment, and  sink  roots  in  east  coast 
community.  Personal  interview  necessary. 
Box  617P,  BROADCASTING. 
Traffic  clerk.  Radio  major  midwest  market. 
Send  biography,  work  history,  and  refer- ences to  Box  624P,  BROADCASTING. 

Controller  to  take  complete  charge  of  ac- 
counting department  in  radio  station  lo- cated in  northeast.  Available  immediately 

Box  667P,  BROADCASTING. 

Immediate  opening.  Top  south  eastern  re- 
gional station  needs  deejay  with  strong 

teen  appeal  to  handle  late  afternoon  air 
trick  and  personal  appearance.  Send  tape, 
resume,  references  immediately.  Box  65iP, 
BROADCASTING. 

Program  director  for  number  one  50,000 
watt  hit-tune,  indie,  in  great  northeast. 
Present  PD  is  moving  up.  Need  bright, 
administrator  with  imagination  and  talent. 
Act  fact.  Contact,  Peary  S.  Samuels,  Gen- eral Manager,  WPTR,  Box  1540,  Albany  5, 
New  York. 

RADIO 

Situations  Wanted — Management 

Successful  in  management  and  sales  man- 
agement. Four  years  experience  in  radio. 

Present  billing  $100,000.00.  Interested  in market  in  south  or  southwest.  City  with 
population  from  100,000  to  200,000.  Box  597P, 
BROADCASTING. 

Management 

For  sale:  rare  species  of  thoroughly  ex- 
perienced radio  station  manager,  the  selling 

manager.  First  asking  price,  part  ownership 
in  a  station.  Tired  of  making  money  for 
everyone  but  himself.  Willing  to  negotiate, 
however.  If  offer  attractive  will  consider 
anything.  Box  600P,  BROADCASTING. 

Seventeen  years,  announcer-emcee,  etc. 
Network  owned,  etc.  wni  dllllgently  serve 
as  program  director  in  large  market,  man- ager in  medium.  Resume  upon  request. 
Box  601P,  BROADCASTING. 
Successful  36  year  old  salesman  seeks 
greater  opportunity  to  manage  television 
property,  build  sales.  Now  assistant  man- ager selling  $118,000  radio  time  medium 
sized  market,  straight  commission.  13  years 
t.v.,  radio  experience.  Family  man,  active 
in  civic  affair.  Box  607P,  BROADCASTING. 
Final  move  as  manager.  40,  college  graduate, 
18th  year  sales,  7  manager.  Box  628P, BROADCASTING. 

Dynamic  sales  manager.  In  majors,  ready  for 
management.  Will  consider  majority  inter- 

est in  medium  market.  Box  642P,  BROAD- CASTING. 

Manager,  strong  personl  sales.  Twelve  years 
management.  Top  character  and  owner  ref- 

erences. Highly  qualified.  Box  652P,  BROAD- CASTING. 

Manager  local  radio  station  desires  change 
in  managerial  or  sales  managerial  position. 
43,  family  man,  15  years  all  phases  radio. Box  658P,  BROADCASTING. 

Top  Flight  RadioActive  Sales  Personality 
.  .  .  Strong  in  knowledge.  Belief  in  Power 
and  Importance  of  modem  radio  .  .  .  Rest- 

less, Frustrated  for  lively  organization  with 
Solid  Recognition  In  Major  Market  provid- 

ing Top  production,  promotional  and  mer- chandising tools.  ...  In  retum,  will  create 
the  necessary  thrust  power  to  skyrocket 
sales  .  .  .  results  .  .  .  profits  for  you  and 
me!  Top  50  market  only.  Box  664P,  BROAD- CASTING. 

Sales 

Attention  N.Y.C.  reps,  Experienced  27, 
Tiger,  salesman,  radio,  magazine  newspaper 
background.  For  traffic,  sales  and  service  in 
your  organ.  Box  632P,  BROADCASTING. 
Service  and  Sales.  Five  years  all  phases 
radio — rock  to  bach  .  .  three  years  produc- 

tion director  .  .  Dale  Carnegie  course  grad- 
uate .  married  .  .  sober  .  .  college  .  .  mini- 
mum $125.  Box  670P,  BROADCASTING. 

Announcers 

Announcer  seeks  position  In  east.  Married. 
One  child.  TV  experience.  Box  333P, 
BROADCASTING. 

Announcer-newscaster,  now  in  California, 
interested  in  west  coast  adult  radio  or  tv. 
Mature,  professional  delivery,  knowledge 
of  good  music,  twenty  years  experience. 
Box  538P,  BROADCASTING. 
Rockford,  Illinois  area.  Part  time  man 
available,  radio  or  tv.  Eight  years  experi- 

ence in  major  markets.  Authoritative  news, 
pop  and  adult  music,  boardwork.  Box  539P, 
BROADCASTING. 
Aspiring  announcer  needs  first  position. 
Can  you  help?  Speech  trained,  some  college, 
third  phone.  Box  540P,  BROADCASTING. 

Staff  announcer,  yovmg,  draft  exempt.  Ma- ture in  voice  and  attitude.  Little  experience 
but  willing  to  work.  Midwest  preferred. 
Tape  and  resume  available.  Box  541P, 
BROADCASTING. 
This  hard  working  announcer  wants  to 
relocate  in  a  major  midwest  or  west  coast 
market.  Would  like  an  all  nlte  good  music 
show.  If  you  have  a  good  music  station 
that  needs  a  nite  time  lift.  I'm  your  man. 
Box  542P,  BROADCASTING. 
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Announcers 

Attention  Ohio,  Penna,  or  vicinity,  bright, 
smooth,  mature  delivery.  Now  In  major 
s.w.  market  with  top  afternoon  spot. 
Yankee  wants  to  get  home.  Your  format  no 
problem  for  eight  year  veteran.  26.  All 
markets  considered.  For  a  BIG  Sound 
Write  Box  507P.  BROADCASTING. 

iVz  years  announcing  experience  all  phases 
adult  programming.  Presently  nite  man,  5 
kw,  net-affiliated,  mid  market.  Sell  soft 
but  deliver  hard  results.  Ready  for  bigger 
challenge,  bigger  market.  Tape,  photo,  re- 

sume to  prove  it.  If  your  soimd  is  panics- 
ville  from  podunkyville,  skip  this  ad  please. 
Box  563P,  BROADCASTING. 

News  director  of  network  affiliate,  seeking 
larger  market.  Good  voice,  veteran,  mar- 

ried. Experienced  in  all  phases  of  radio. 
Prefer  midwest.  Box  519P,  BROADCAST- ING. 

Announcer/newsman  experienced,  tight 
operation,  draft  free,  seeks  to  relocate.  Box 
543P,  BROADCASTING. 

Announcer/sportscaster,  strong  news  de- 
livery, experienced.  Desires  permanent 

position.  Capable  of  excellent  local  sports 
coverage,  writing  ability,  exciting  play  by 
play.  Conscientious  worker,  family  man. 
Will  be  asset  to  your  staff.  Radio/tv  outlet 
preferred,  but  any  offer  considered.  Box 
544P,  BROADCASTING. 

At  ease,  mature  reliable  dj.  Pleasing  per- 
sonality, excellent  ad  lib.  Authoritative 

news  including  gathering  and  writing.  Will 
relocate  anywhere.  Single,  veteran.  Will 
send  resume  and  tape.  Box  545P.  BROAD- CASTING. 

Experienced  announcer,  friendly  personal- 
ity, d-i  seeks  permanent  position  with 

Security  and  Future.  Strong  on  news,  pro- 
duction, music.  Tight  board.  Not  a  floater 

or  a  screamer.  Box  546P,  BROADCASTING 

Available  now.  3  years  experience,  articu- 
late. 29,  midwest.  Phone  513-592-8369.  Box 

596P,  BROADCASTING. 

Announcer,  dj,  newsman  .  .  .  wishes  to  re- 
locate with  good  music  operation  in  me- 

dium market.  2'/2  years  experience.  Excel- 
lent voice,  single,  veteran.  Box  603P, BROADCASTING. 

My  experience  in  fm  stereo  and  network 
operations  is  at  you-  service.  Box  608P, BROADCASTING. 

My  experience  in  fm  stereo  and  network 
operations  is  at  your  service.  Box  609P, BROADCASTING. 

Experienced  d.i  announcer.  Colored,  tight 
board.  Crisp  sounding  news.  Would  like  to 
settle  in  friendly  community.  Prompt  reply. Box  610P.  BROADCASTING. 

Experienced,  d.i -announcer,  tight  format, 
authoritative  newscasting,  seeking  perma- 

nent position.  Box  611P,  BROADCASTING. 

Announcer  d.j.  newscaster,  tight  produc- 
tion, married,  authoritative  sound.  Box 

612P,  BROADCASTING. 

First  phone  announcer  wants  to  be  part  of 
Texas  radio.  Box  614P,  BROADCASTING. 

New  York  negro  d.j.  announcer  seeks  start. 
Excellent  versatile  voice,  strong  news,  ..om- 
mercial  board.  Relocate.  Box  615P,  BROAD- CASTING. 

Attention  America:  Excellent  sound,  tight 
board  production:  Veteran,  available  imme- 

diately. Box  631P,  BROADCASTING. 

Swinging  dj,  bright,  personality  sound.  3 
years  experience.  Married,  27.  Want  to 
settle.  Box  644P.  BROADCASTING. 

DJ  with  cheerful  voice,  .first  phone.  Good 
sales  record.  Box  645P,  BROADCASTING. 

Professional  c  and  w.  d.j.  show  available 
taped.  Audition  sent  immediately.  Box 
649P,  BROADCASTING. 

Announcer,  1st  phone.  Summer  experience, 
seeks  solid  opportunity.  N.E.  preferred. 
Sales  experience.  Box  627P,  BROADCAST- ING. 

Announcers 

Program  director  major  midwest  station 
wants  good  outfit  in  summer  chmate.  Pre- 

ferably West  Coast,  southern  states  as 
Florida.  Experience  in  You  name  it.  Box 
626P,  BROADCASTING. 

An  appeal  for  each  of  your  listener's  needs — a  soothing  sound  when  the  need  is — for  re- laxation; A  warm,  cheerful  sound  when  the 
need  is — for  a  friend:  An  informative  sound 
when  the  need  is — for  news  and  shopping 
reminders.  Tape,  resume,  photograph  for- 

warded upon  request.  Box  562P,  BROAD- CASTING. 

Announcer  dj.  Family  man.  2  years  experi- 
ence. Will  relocate  permanently.  Authorita- 

tive sound.  Hard  worker,  good  board.  Box 
656P,  BROADCASTING. 

Mature,  selling  broadcasting  manager  avail- 
able. Now  managing  profitable  small  sta- 

tion in  midsouth.  Desires  greater  challenge. 
Available  after  notice.  South  preferred. 
Box  659P,  BROADCASTING. 

Station  managers:  here's  a  new  voice  for small  market  stations.  Commercials,  breaks, 
special  announcements  you  tape  and  copy. 
Reasonable.  Network  announcer.  Box  663P, BROADCASTING. 

Yankee  announcer,  ten  years  experience 
seeks  permanent  position  in  New  England. 
Family  man.  Contact  Bob  Germain.  228 
Robinwood    Circle,    Columbus,  Mississippi. 

First  phone.  Employed,  beginning  new 
career.  28,  college  graduate,  plus  broad- 

casting school.  No  maintenance.  Strong 
sports.  Impeccable  character,  background. 
Administrative  potential.  Adult  presenta- 

tion. Tom  Walters,  13506  Rye,  Sherman 
Oaks,  California. 

Announcer  with  first  phone  seeking  job 
with  good  opportunity  for  advancement. 
One  year  six  months  experience  in  a  vari- 

ety of  formats.  Capable,  intelligent,  hard 
working  versatile.  Write  Mark  Randall,  216 
W.  First  Avenue,  Scottsdale,  Arizona. 

Sportscaster-announcer  with  emphasis  on 
play  by  play,  excellent  news,  adult  music, 
soecial  events,  vet  28,  single,  experienced. 
Tape,  resume  available.  Write  Russ  Ross- 
mann,  6054  S.  Knox,  Chicago,  Illinois.  Or 
phone  LUdlow  5-2865. 

Announcer.  Straight  or  c&w.  Available  im- 
mediately. Box  443,  Forsyth,  Mo. 

I've  been  in  Chicago  since  1960  with  an 
all-nite  show  and  most  recently  an  all 
news  format.  Rick  Wade  c/o  Bu'ena  Park Hotel.  4145  N.  Broadway  Ave.,  Chicago  13, Illinois. 

Negro  announcer  with  new  sound  .  .  . 
adult  approach  to  music,  news  and  com- 

mercials. Creative  writer.  Broadcasting 
school  and  college  graduate.  Draft  exempt. 
Will  travel.  Frank  Mebane,  Box  5444  Chic- 

ago 80,  Illinois. 

First  phone  announcer,  26  years  old.  Col- 
lege. Extensive  knowledge  of  jazz,  classical 

and  folk  music.  Clever  mature  personality. 
Versatile,  but  no  screamer.  Production  and 
writing  ability.  Sincere  interest  and  a  hard 
worker.  Will  send  resume,  tape,  and  photo 
at  once.  Leonard  David  Levin,  13600  So. 
Areturus  Ave.,  Gardena,  California.  DAvis 3-5024. 

Adult  presentation;  presentable  job  on 
news,  sports,  dj:  willing  to  work  hard  to 
excel  in  news  and  sports.  Family  man, 
willing  to  relocate.  Desire  permanency  in 
radio  or  tv.  Jim  Dwyer,  3624  N.  18,  Mil- 

waukee, Wisconsin. 

Technical 

11  years  experience  tv  broadcasting  in- 
cluding color.  4  years  asst.  C.  E.  desires 

position  with  future.  Box  616P,  BROAD- CASTING. 

Technical 

Top-flight  engineer  capable  of  design,  con- struction &  maintenance.  Have  managed 
and  engineered  FM  Stereo  station  from 
ground  up.  Reply  only  if  position  is  for 
chief,  director  of  engineering  or  is  other- 

wise connected  with  management  or  owner- ship. Can  and  will  invest  if  opportunity 
indicative.  First  phone,  B.S.,  previous  R&D 
exp.,  teaching  exp.,  successful  FCC  appls., 
etc.  Will  answer  all  replies  immediately. 
Prefer  east  or  west  coast  imless  unusually 
superb  opportunity.  Box  551P,  BROAD- CASTING. 

Chief  or  supervisor;  permanent  only.  Con- 
genial management  and  good  salary  prere- 

quiste.  Experienced.  Prefer  no  announcing. 
Box  640P,  BROADCASTING. 

Chief  engineer-am /fm,  construction,  opera- 
tion maintennce  of  directionals.  $175.00 

minimum.  Box  639P,  BROADCASTING. 
Production  director  three  years  Five  years 
all  phases  radio — rock  to  bach  .  .  Dale  Carne- 

gie course  graduate . .  married  sober  . 
college  -  minimum  $125.  Box  651P,  BROAD- CASTWG. 

News  director,  newscaster.  Now  head  of 
CBS  station  major  market.  24  years  broad- casting experience  all  departments.  Strong 
air  personality,  authoritative  voice  and  de- 

livery. Prefer  Carolina-Virgina  market  or west.  Consider  Net.  Television  or  radio.  Box 
648P.  BROADCASTING. 

Experienced  continuity  writer  desires  pre- 
manent  position  with  beautiful  music  sta- tion. Box  647P,  BROADCASTING. 
Engineer;  1st  phone,  Kansas  City  area, 
available  immediately.  Call  GL  2-8063. 

Need  a  chief  assistant?  Here's  one.  I'll  per- sonally recommend.  For  details,  call  me. 
Dick  Egli.  General  Manager  WIOS,  Tawas 
City.  Michigan. 

Production — Programming,  Others 

Announcer,  account  executive:  experienced, 
college,  nroduction.  desire  news  exposure. 
Box  582P.  BROADCASTING. 

Experienced  program  director  desires  relo- 
cation. I  offer:  13  vears  broadcast  exoeri- 

ence.  proven  record,  ability,  organizational 
knowhow  all  phases;  air  trick  included. 
Good  music  oneration  onlv.  Prefer  east. 
Box  605P.  BROADCASTING. 

Director/td/cameraman  seeks  position  in 
bigger  market.  3  years  same  station.  Ex- perience pluj?  schooling  in  all  phases  of  tv 
nroduction.  Resume  available  immediately. 
P.  O.  Box  *6395.  Bakersfield.  California. 
Versatile  news  editor,  nresently  handling 
radio  news  desk  and  airing  news  in  one  of 
nation's  top  markets.  Proven  ability,  top references,  familv  man.  Will  relocate.  Box 
556P.  BROADCASTING. 

Program  director  for  large  educational  out- 
let wishes  to  return  to  challenges  of  com- mercial radio.  I  have  nine  years  varied 

experience  in  broadcasting,  eight  with 
former  commercial  employer.  Prefer  pro- 

gram directinff  or  announcing  with  com- 
munitv-minded.  middle-of-the-road  opera- 

tion. Experienced  all  phases  COMMER- CIAL announcinfT,  production,  traffic,  etc. 
Married.  25.  B.A.  Degi-ee.  Require  $130 minimum.  Relocate  anywhere  onportunity 
waits.  Write:  Don  Forsling.  Ill  Sheldon. 
Apt.  #5.  Ames.  Iowa. 
Nine  years  California.  Eight  with  one  outfit. 
All  phases  broadcasting.  Solid  references. 
Age  32,  family,  college.  Bill  Gebeau,  121 
Jamul,  Chula  Vista,  California. 

TELEVISION 

Help  Wanted — Sales 
Excellent  opportunity  for  self  starting  sales- 

man willing  to  work  hard  selling  local  ac- 
counts. Guarantee  with  commission  set-up 

with  protected  account  list.  Oldest  UHF  in 
country.  Men  with  radio  experience  con- sidered. Send  resume  to  Dave  Berlin,  WSBA 
TV,  York,  Penna. 
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Sales 

KDAS-TV  (indie)  looking  for  two  salesmen 
to  handle  football,  teenage,  western  and 
special  events,  studio  and  live  remote  pro- 

grams. Fresno  area  all  UHF  market.  Ex- 
tremely rewarding  commissions  against  liv- 

ing expense  draw.  Contact  Harold  Gann, 
Channel  21,  Hanford. 

Announcers 

If  you  are  a  top  flight  on  the  air  television 
newscaster,  we  want  you.  Salary  open. 
Send  resume  and  SOF  or  audio  tape  to 
Redd  Gardner,  General  Manager,  KCRG 
TV,  Cedar  Rapids,  Iowa. 

Personable,  dependable  announcer  for  large 
Texas  station.  Box  598P,  BROADCASTING. 

Announcer,  mature  voice,  presentable  ap- 
pearance for  southwest  VHF.  Box  602P, 

BROADCASTING. 

Technical 

Engineer,  best  technical  qualifications,  re- 
liable character,  for  VHF  Texas  resort  city. Box  433P,  BROADCASTING. 

Experienced  announcer-switcher  for  South 
Texas  station.  Box  595P,  BROADCASTING. 

Immediate  opening  first  class  tv  engineer. 
Maximum  power  VKF.  Previous  transmitted 
experience  desirable,  but  not  requisite. 
Salary  dependent  on  background.  Bill  Smith, 
Chief  Engineer,  KFDA  TV,  Amarillo,  Texas. 

Expansion  in  power  and  operating  hours  of 
tv  station  creates  immediate  need  for  ad- 

ditional experienced  first  phone  engineers 
for  our  tv  and  radio  stations.  Excellent 
working  conditions  with  progressive  or- 

ganization. Contact  WBOC-TV,  Salisbury, Md.  Ask  for  Mr.  Ward. 

Production — Programming,  Others 

Excellent  producing  opportimity  with  lead- 
ing midwestern  tv  station,  doing  heavy  live 

program  schedule.  Producing  experience  re- 
quired. Send  detailed  resume  and  salary 

requirements  to  Box  635P,  BROADCAST- ING. 

Newsman-photographer  experienced  in 
gathering  and  writing  news.  Box  606P, BROADCASTING. 

Versatile,  responsible  radio-television  news- 
man needed  for  Public  Affairs  and  News, 

WTAR,  Norfolk.  Must  be  experienced  in 
all  phases  of  Radio-TV  reporting,  with 
solid  background  in  journalism.  Must  know 
production.  Work  with  ten-man  depart- 

ment in  leading  market  of  Southeast.  State 
salary  requirements,  send  tape,  resume  and 
picture  to:  Clayton  Edwards,  News  Direc- 

tor, WTAR.  Norfolk,  Virginia. 

TELEVISION 

Situations  Wanted — Management 

Four  years  tv  operations — assistant  general 
manager.  37.  Experienced  all  phases  tele- 

vision operation,  large  and  small  markets. 
Sales  minded,  highest  references.  W.  H. 
Bailey,  5510  Pinto  Lane,  Amarillo,  Texas. Fleetwood  5-1707. 

Sales 

Top  production  man,  now  employed  opera- 
tions manager  seeking  opportimity  to  prove 

self  in  television  sales.  Exceptional  back- 
ground. Resume  available.  Box  569P, BROADCASTING. 

Announcers 

Looking  for  position  with  future.  10  years 
radio  and  tv.  Excellent  news,  sports, 
weather  and  commercials.  Presently  em- 

ployed in  tv,  will  consider  radio  and  tv. 
Box  599P,  BROADCASTING. 

Weather  girl  experienced  in  major  market. 
Professional  member  American  Meteorolog- 

ical Society.  Box  636P,  BROADCASTING. 

Technical 

Engineer  with  ten  years  of  television  ex- 
perience, seven  as  maintenance  chief. 

Presently  employed,  responsible  position. 
References,  prefer  midwest.  Box  523P, BROADCASTING. 

Am  considered  by  present  management  a 
superior  engineer  with  thorough  knowledge 
AM-FM  (Theory  &  practice).  Want  crack 
at  TV  (good  theory — little  practice).  Can make  token  investment  as  act  of  faith  in 
what  I  consider  a  good  opportunity.  Box 
552P,  BROADCASTING. 

Assistant  chief  wishes  to  relocate.  Experi- 
ence; administrative  construction,  mainten- 
ance, proof  of  performance,  video  tape, 

color,  remotes,  etc.  Sharp.  Box  646P, BROADCASTING, 

First  phone,  presently  temporarily  employed 
at  major  UHF,  desires  position  as  studio 
engineer,  prefer  east.  Box  394P,  BROAD- CASTING. 

Production — Programming,  Others 

Newsman — now  on  air  northeast.  9  years 
experience.  Write,  gather,  edit  and  film. 
Box  604P,  BROADCASTING. 

Producer-director  now  with  leading  4  sta- 
tion market  affiliate  seeking  challenge  top 

20  market.  B.S.  tv-radio,  family.  Box  613P, BROADCASTING 

Newsman,  expert  reporter,  writer,  news- caster. Now  reporter  major  metropolitan 
daily.  Experienced  all  general  news  and 
features.  Want  news-oriented  television  sta- tion which  knows  commitment  to  news. 
Prefer  east.  Box  641P,  BROADCASTING. 

For  Sale 

Equipment 
One  complete,  ready  to  use,  nothing  else  to 
buy:  G.E.  Studio  Camera  chain,  Houston 
fearless  tripod,  3  B&L  lenses,  G.E.  Monitor, 
Power  supplies,  channel  amplifier.  Write 
WSIL  TV,  Harrisburg,  Illinois. 

Closed  circuit  and  broadcast  television 
video  monitors — model  change  and  demo 
units,  used  with  new  warrenty,  8",  14",  17", 
21" — metal  cabinets,  10  megacycle  video — 
price  $150.00  each  and  up.  Call  or  write 
Miratel  Electronics,  Inc.,  1st  St.  SE&Rich- 
ardson,  St.  Paul  12,  New  Brighton,  Minne- 

sota-phone number  ME  3-1742. 

Tv  cruiser — GMC  diesel  bus,  excellent  con- dition. Camera  platforms,  interior  racks, 
electrical  system,  25  kw  Onan  Generator, 
5  ton  air-conditioning,  storage  compart- 

ments. Complete  mobile  cruiser  ready  for 
cameras,  vidao  recorders.  For  details  write 
Box  472P,  BROADCASTING. 

Xmission  Line;  Teflon  insulated,  1%"  rigid, 
51.5  Ohm  flanged  with  bullets  and  all  hard- 

ware. New — unused.  20  foot  length  for 
$40.00.  Quantity  discounts.  Stock  list  avail- 

able. Sierra-Western  Electric,  1401  Middle 
Harbor  Road,  Oakland  20,  California.  Tem- 
plebar  2-3527. 

WUl  buy  or  sell  broadcasting  equipment. 
Guanantee  Radio  &  Broadcasting  Supply 
Co.  1314  Iturbide  St.,  Laredo,  Texas. 

For  sale:  RCA  1000  watt  fm  transmitter, 
model  No.  BTF-IC.  Crystal  units  and  spares 
for  102.9  and  103.9  mcs.  All  spare  parts  and 
tubes  on  hand.  Approx.  180  feet.  RG  19- ICoax.  Asking  price  $2,800.  Come  and  get 
it.  Box  336P,  BROADCASTING. 

One  used  RCA  type  5-D  5/1  kw  broadcast 
transmitter  complete  except  for  intercon- necting cables.  In  excellent  condition  with 
large  stock  of  spare  tubes  and  spare  parts. 
For  technical  information  write  or  call, 
L.  A.  Brogger,  Chief  Engineer,  Radio  sta- 

tion KUOM,  University  of  Minnesota.  For 
bid  blanks  write  or  call,  purchasing  agent 
University  of  Minnesota,  404  Morrill  Hall, 
Minneapolis   14,  Minnesota. 

Equipment 
1  kw  fm,  rel  518B-dl  transmitter  now  in 
use.  Final  tubes — 4  x  500.  Available  soon. 
$1800.  Box  586P,  BROADCASTING. 

700  new  Ip's  for  new  station.  Why  buy  ex- 
pensive transcription  services?  Here's  a 

basic  library  and  most  '61  and  '62  hit  Ip's. All  major  labels,  every  top  artist.  Pop,  c&w, 
i&r,  shows,  semi-class.  One  brand  new collection  .  .  .  one  offer:  all  700  news  mono 
Ip's  just  $465.  Will  ship  cod  on  10%  de- posit. Box  587P,  BROADCASTING. 
Two  19"  Ampex  rack  mount  adapters.  $15; 
two,  $25.  WGSV,  Box  32,  Guntersville,  Ala. 
Gates  ST  101  spot  tape  for  sales.  Good 
condition  including  spare  tape  and  cabinet 
$500.  Contact  Ken  Nealy,  WCHB,  Inkster, 
Michigan.  Phone  CRestwood  8-1440.  
West  Electric  5A  monitor  and  power  sup- 

ply. Now  on  air,  on  91.9  mcs.  Also  Bogen MXMD-50  mixer  with  complete  set  of 
transformers.  Telephone  301-589-1836.  Write 
WGTS,  Takoma  Park,  Maryland. 

Used  Andrew  type  40-C  phase  monitor.  In 
excellent  condition.  Rack  mounted,  moni- 

tors up  to  6  towers.  $400.00.  Nuclear  Elec- tronics multiplex  modulation  monitor  type 
8A.  Measures  main  and  sub-channel  devia- 

tion, also  sub-channel  injection  level.  $390. 
WEAW,  Evanston,  111. 

RCA  Transmitter,  five  ring  antenna  equal- 
ing kilowatt.  $3,195  for  package.  KJAZ. 

Berkeley  5,  California. 
Repair  exchange,  rebuilt  motors  and  major 
parts  for  ampex,  magnecord,  etc.  Same 
performance  and  warranty  as  new.  Sigma 
Electric  Co.,  Inc.,  11  E.  St.,  New  York  3, New  York. 

Measurement  UHF  Noise  and  Field  strength 
meter  model  125  less  antenna.  $150.  Western 
Electric  KS  5799L3  video  monitor.  $97.50. 
General  radio  916  A  Bridge.  $275.  Com- munications Service  Inc.,  3209  Canton 
Street,  Dallas,  Texas. 
Gates  101  Tape  Unit.  Needs  cleaning  and 
adjustment.  Holds  101  spots.  $495.00.  Sparta 
Electronic  Corporation,  6430  Freeport  Bou- levard, Sacramento,  California. 

WANTED  TO  BUY 

Equipment 
Wanted  arrislex,  16  mm  blimps  new  or 
used.   Contact  Box  625P,  BROADCASTING. 
1  kilowatt  am  transmitter  in  good  condition. 
KSJB,  Jamestown,  North  Dakota. 
General  radio  am  frequency  monitor,  any 
condition.  John  Randolph,  WISE  TV  Ashe- ville,  North  Carolina. 

WANTED  TO  BUY 

Stations 

Interested  in  am  cp  or  sensibly  priced  sta- tion in  medium  market.  No  brokers  please. 
All  replies  held  confidential.  Box  437P BROADCASTING. 

Pennsylvania  broadcaster  interested  in  pur- 
chasing small  radio  station,  Ohio,  Virginia, 

New  York,  Maryland,  North  Carolina.  Re- 
plies confidential.  Box  599P,  BROADCAST- ING. 

Miscellaneous 

Commercials  taped  for  small  market  sta- 
tions using  major  market  announcers. Robert  Best  and  Associates,  5801  Peabody 

St.,  HyattsviUe,  Md.  HA  2-3233. 
Comedy!  "Days,  Dates  and  Data"  is  a  col- 

lection of  patter,  bits,  one-line  fillers,  pro- 
gram ideas,  etc.  Current  sample  $3.00 — Show-Biz  Comedy  (Dept.  B),  65  Parkway 

Court,  Brooklyn  35,  New  York. 
28,000  Professional  Comedy  Lines!  Topical 
laugh  service  featuring  deejay  comment, 
introductions.  Free  catalog.  Orben  Comedy 
Books,  Hewlett,  N.  Y. 
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Miscellaneous RADIO 

"Selling  for  Radio"  At  last  here  is  a  radio sales  training  tool  that  overcomes  the  big 
fault  of  most  such  products ...  it  talks !  No 
more  of  the  elaborate,  expensive  books 
that  never  get  read.  The  meat  of  the  course 
is  presented  on  LP  albums,  13  LP  albums 
along  with  brief  supplementary  study  ma- terial. Cost  of  the  full  thirteen  week 
course:  $130.00.  Because  of  the  tremendous 
reception  we've  had  we  can  make  this  spe- cial ofler:  Enroll  your  station  by  sending 
shipping  information  and  your  check  for 
$130.00,  if,  after  taking  any  of  the  lessons 
you  do  not  feel  that  this  is  the  finest  sales 
training  material  you  have  ever  heard, 
simply  cancel  your  enrollment  and  receive 
a  full  refund  of  the  balance  of  your  en- 

rollment fee.  For  example:  If,  after  taking 
4  lessons,  you  want  to  cancel,  you  get  our 
refund  check  in  the  amount  of  $90.00  by 
return  mail.  You  pay  only  for  the  lessons 
you  use  I  Order  today.  Station  Services, 
423  1st  National  Bank,  Peoria,  Illinois. 

INSTRUCTIONS 

FCC  first  phone  license  preparation  by 
correspondence  or  in  resident  classes. 
Grantham  Schools  are  located  In  Hollywood, 
Seattle.  Kansas  City  and  Washington.  Write 
for  outr  free  40-page  brochure.  Grantham 
School  of  Electronics,  3123  GUham  Road 
Kansas  City  9,  Missoxui. 

Announcing  programming,  console  opera- 
tion. Twelve  weeks  intensive,  practical 

trainmg.  Finest,  most  modern  equipment 
available.  G.  I.  approved.  Elkins  School  of 
Broadcasting,  2603  Inwood  Road,  Dallas  35, Texas. 

Elkins  Radio  License  School  of  Chicago — 
Six  weeks  quality  instruction  In  laboratory 
methods  and  theory  leading  to  the  F.C.C. 
First  Class  License.  14  East  Jackson  St., 
Chicago  4,  Illinois. 

FCC  first  phone  license  in  six  weeks. 
Guaranteed  instruction  in  theory  and 
laboratory  methods  by  master  teachers. 
G.  I.  approved.  Request  free  brochure. 
Elkins  Radio  License  School,  2603  Inwood 
Road,  Dallas,  Texas. 

Elkins  training  now  available  In  New 
Orleans  for  FCC  First  Class  License  in  6 
weeks.  Nationally  known  for  top  quality 
theory  and  laboratory  Instruction.  Elkins 
Radio  School  of  New  Orleans.  714  Masonic 
Temple  Building.  333  Saint  Charles  Avenue, 
New  Orleans,  Louisiana. 

Be  prepared.  First  class  F.C.C.  license  in 
six  weeks.  Top  quality  theory  and  labora- 

tory training.  Elkins  Radio  License  School 
of  Atlanta,  1139  Spring  St.,  N.W.,  Atlanta, Georgia. 

San  Francisco's  Chris  Borden  School  of 
Modem  Radio  Technique  graduates  all  over 
the  coimtry.  DJ  instruction,  alive,  active 
and  new.  September  class  open.  259  Geary 
Street,  San  Francisco,  California. 

Jobs  waiting  for  first  phone  men.  Six  weeks 
gets  you  license  in  only  school  with  op- 

erating 5kw  station.  One  price  includes 
everything,  even  room  and  board.  American 
Academy  of  Electronics,  303  St.  Francis 
St.,  Mobile,  Ala. 

Train  now  in  N.Y.C.  for  FCC  first  phone 
license.  Proven  methods,  proven  results.  Day 
and  evening  classes.  Placement  assistance. 
Announcer  Training  Studios,  25  W.  43  N.  Y. 
OX  5-9245. 

Since  1946.  Original  course  for  FCC  first 
phone  operator  Ucense  in  six  weeks.  Over 
420  hours  instruction  and  over  200  hours 
guided  discussion  at  school.  Reservations 
required.  EnroUing  now  for  class  starting 
January  9.  For  information,  references  and 
reservations,  write  WiUiam  B.  Ogden  Radio 
Operational  Engineering  School,  1150  West 
Ohve  Ave..  Burbank.  California. 

Six  weeks  courses  in  FCC  first  phone  li- 
cense, and  in  Announcing.  Nine  months 

coiirses  in  Chief  Engineer,  Program  Direc- 
tor, Owner-Manager.  Guaranteed  training 

and  placement  service  since  1947.  Keegan 
Technical  Institute,  207  Madison,  Memphis, Tennessee. 

Help  Wanted — Announcers 

KLIF 

SEEKING 
TOP  PLAY-BY-PLAY  ANNOUNCER 

For  its 

DALLAS  COWBOYS  BROADCASTS 

Send  tapes  and  resume  by  air  to: 

Gordon  McLendon 
KLIF 

Dallas  1,  Texas 

Aanouncers 

RADIO  NEWSCASTER 
Group  radio-tv  station  in  major  Eastern 
market  has  immediate  opening  for  mature 
experienced  writer-broadcasters  for  AM 
news  periods.  Future  can  include  super- 

vision of  radio  news  and  public  affairs, 
TV  opportunities.  Substantial  starting 
salary,  outstanding  benefits  to  right  man. 
Air  mail  tape  and  resume  to 

Box  653P,  BROADCASTING 

Technical 

Northeast  50  kw  clear  channel  needs  studio 
technician.  Quality  programming,  large  staff, 
new  modern  facilities  and  prestige  position 
in  this  large  market  make  this  an  out- standing opportunity  for  the  right  man. 
First  phone  required.  Good  pay  and  com- pany benefits.  Send  complete  resume  and 
recent  photo  to 

Box  654:P,  BROADCASTING 

Production — Programming,  Others 

NEWS  MAN MOVE  UPl 
Wanted — news  &  public  affairs  director 
for  southeastern  leading  vhf.  Ability  to 
gather,  \vTite,  edit  and  air  news  and  edi- torials. Film  editing  ability  desirable  but 
not  necessary.  Send  resume  wth  SOP  or 
audio  tape  &  pictures  to  Box  619P, 
BROADCASTING.  Salary  commensurate with  abiUty. 

SITUATIONS  WANTED 

Management 

Young  general  manager  of  small 
VHF  looking  for  unlimited  growth 
opportunity.  Thorough  sales,  produc- 

tion, network  experience.  If  you 
need  aggressive  futiu-e  leadership, 
lets  talk.  Available  for  personal 
interview.  Write  or  wire 

Box  655P,  BROADCASTING 

TELEVISION 

Help  Wanted — Management 

WXIX-TV  CHANNEL  18 

Looking  for  a  hard  hitting  commer- 
cial staS,  for  hard  sell  station. 

Right  men  must  believe  in  future 
of  UHF.  We  do  have  great  plans! 
Must  have  proven  record  in  local  and 
national  sales  approaches.  Salary  and 
incentive.  Call  Station  Manager,  Law- 

rence Turet,  Broadway  2-1818  or  send 
complete  details  1st  letter,  in  care  of 
Schroeder  Hotel,  Milwaukee,  Wiscon- 
sin. 

^     TV  PRODUCTION  MANAGER 
■J  Major  market  Eastern  "The"  seek- 
J  ing   the   best   production  manager in  the  country.  The  man  we  want 
/  is   creative,   aggressive   and  fully 
■J  experienced  in  a  supervisory  roll. ■C   The    job    requires    handling  and 
J  scheduling  of  studio  crew,  super- vision  of  special  projects  and  day- 

excellent  oportunity  for  a  man  who 
is  real  producer  in  every  sense  of 

\  to-day  operational  detail.  This  is  an 
%  the  word.  Send  complete  resume  to 
?  Box  625P,  BROADCASTING 

Miscellaneous 

Free  Lance  Film  Syndication  Sale 
Imen.  Sell  First  Run  Children': Comedies.  104  5-Min.  subjects.  All| 
major  markets  open.  ARB  and  Niel-| 
sen  Track  Record.  Unusual  oppor-| tunity. 

Write  Box  585P,  BRDAOCASTI NC 

PRODUCTION  MANAGER 

Top  flight  writer-production  man  wanted  immediately  to  head  up  production  depart- 
ment of  Plough  Radio  Chicago  outlet.  MUST  BE  CREATIVE  in  developing 

commercial-public  service  announcements.  Should  have  complete  knowledge  of  tape  and 
turntable  equipment.  Quality  writing  ability  essential.  Station  has  reputation  for  turning 

out  tremendous  amount  of  "spec"  work  for  sales  department.  If  interested  forward  com- 
plete resume,  salary  requirements,  sample  tape  of  work  as  well  as  actual  copy  to:  Jerry 

Healey,  Program  Director,  Radio  Chicago  WJJD,  8  S.  Michigan  Ave.,  Chicago,  Illinois. 
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INSTRUCTIONS 
For  Sale — (Cont'd) 

Continued  from  page  145 

SIX  WEEK  COURSES 
a,  FCC  firs+  phone  licens-e 
b,  Announcer,  Disc-Jockey 
NINE  MONTH  COURSES 

d,  Chief  Engineer 
e,  Program  Director 
f  Owner-Manager. 
Guaranteed  training  and  plaeenrtnt. 
Our  graduates  are  working  in  all  cate- 
gories. 

Write  for  school  catalog 
KEEGAN  TECHNICAL  INSTITUTE 

"Since  1947" 
207  Modison,  Memphis,  Tenn, 

iiiiiiiianiB 

WANTED  TO  BVY 

Station 

Stations 

TO  PURCHASE 

:tT    si.r_^le    unit  stEtic-n. 

3S0AOCAS-nyG 
1 

For  Sale 

Stations 

sorTHzsx  CALiro^yiA  m 
vVell  established  good  music  station  with 
superb  signal  providing  maximum  coverage 
of  beautiful  year-round  vacation  area.  Ex- 

cellent equipment,  huge  LP  library.  Firm 
cash  price  S27,50O,  No  Terms,  Qualified 
buyers  only,  please. 

Bos  55S?,  BSOAD'^i-iTIirCT 

Old  established  Washington  State 
station,  medium-sized  community. 
Partnership  change  requires  sale. 
No  brokers. 

Write  Box  5271'.  BEOADGASnyG 

FOR  5.ALE 

Class  '"B"  stereo  FH  ststion  in  prosper- ous West  Coast  marikel,  TTeE  estpablished, 
leads  market  in  national  and  local  sales, 
ra  tings. 

Bex  661V,  BRO.\DCASTING 

iaiiiiiBiiiiEianiiiiiiiiiiiiiiiiiM^ 

I  XirVT  1.000  WATT  I 

1    davt£=ier   I-    X.V.".    s:j:-,XC.    Texas.    Nc  | S    BrDiers    tlease,    Q'-aliied    btivers    o^ly  = 

1        Bos  662P,  BEOADCASTIXG  | 

aniiniDiiifflinmniiirmni mnii [[iBimraiiiiiiimiiNttitn 

FLORIDA  EAST  COAST 
Fulltime — Good  Market — Sizable  real  estate 
— Long  Terms  can  be  arranged. 

Associated  Media  Brokers 
Suite  328  Bayview  Building 

Fort  Lauderdale,  Florida 
Phone  LOgan  6-7843 

Bob  Flynn  Myles  Johns 

FLORIDA  MAJOR  MARKET 
Fulltime — Power  Station — In  Florida's  most exciting  market — Well  equipped — Land  and Studio  Building  included. 

Associated  Media  Brokers 
Suite  328  Bayview  Building 

Fort  Lauderdale,  Florida 
Phone  LOgan  6-7843 

Bob  Flynn  Myles  Johns 

—CONFIDENTIAL  NEGOTIATIONS  — 
For  Buying  and  Selling 

RADIO  and  TV  STATIONS 
in  the  eastern  states  and  Florida 
W.  B.  CRIMES  &  CO. 

20'0O  Ftorida  Avenue,  N.W, 
WasJuing-ton  9,  D.  C. 

DEeatur  2-Z311 

THE  PIONEER  HRM  OF  TELE- 
VISION AND  RADIO  MANAGE- 

MENT C0N5LLT.ANTS 
ESTABLISHED  1946 

Negofiations  Management 
Aopraisals  Financing 
H0\r_ARD  S.  FIL4ZIER.  INC. 

1735  Wisconsin  Ave.,  N.W. 
Washington  7,  D.  C. 

To  buy  or  sell  RacJio  and  or  TV  prop- 
srffss  confact. 

PATT  McDonald  co. 
p.  0.  BOX  9266  -  CL  3-8080 

AUSTIN  U,  TEXAS 

■STATIONS  FOR  SALE- 
PACIFIC  NORTHWEST,  Exclusive,  Daytime, 
Absentie  ownership.  Cross  S42,CO0  last 
year  but  has  done  much  better.  Asking  S75,- 
"0  including  real  estate  and  other  assets. 

JACk"l.  STOLL  &  ASSOCS. 
Suite  600-601  6381  Hollyv/'d  Blvd. 
Los  Angeles  28,  Calif.   HO  4-7279 

for  Best  Results 

You  Can't  Top  A 

CLASSIFIED  AD 

in 

K^CT  BROAD  CASTING 
:  =;.SIS£SSWEEKLY  Cr  7ELr.'iS!CN  A,S2  Si::D 

N.  C. single 
daytime S  5SM terms 

Ala. 
single 

daytime S5M 
29^3 Pa 

small daytime 60  M 
IGM 

Ala. 
small fulltime 125M 

29=, 

Ca. medium davtime 
65  M 

35M Fla. medium daytime 123M 

50M 

N.  Y. 
medium fulltime 23  OM 

IS. Si 
C  H A  P  M  A N     C  0  M  P ANY 
1  182 W.  Psach tree  St., Atlanta 

9,  Ga. 
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during  past  renewal  period,  you  have 
operated  your  station  during  pre-sunrise 
houirs,  in  \'lolation  of  Sees.  3.10  and  3.87 
iav3)  of  commission's  rules.  It  is  also 
noted  that  you  also  operated  with  in- operative CONELRAD  receiver,  in  violation 
of  Sec.  3.931;  and  that  entries  were  made  in 
operating  log  although  meters  at  remote 
control  point  were  inoperative  in  viola- 

tion of  Sees.  3.67(a)(3)  and  3.113.  In  re- 
sponse to  official  notice  of  %'iolation  citing above  matters,  your  explanations  were  at 

variance  with  facts  as  reflected  in  report 
of  inspecting  engineer,  and  presented  sub- 

stantial question  as  to  whether  your  re- 
sponse was  fully  candid.  At  later  in- spection, however,  it  was  found  that  during 

past  six  months,  you  have  operated 
your  station  in  full  compliance  with  the 
Act  and  th  ecommission's  rules.  In  order  to afford  you  reasonable  opportunity  to  dem- onstrate to  commission  that  you  will 
fulfill  your  obligations  as  licensee,  your 
application  for  renewal  of  license  is  granted 
for  period  ending  at  3:00  ajn.  on  August 
1.  1963.'"  Action  Sept.  18. 

Rulemakings 

FINALIZED 

■  By  report  &  order,  commission  finalized rulemaking  in  Doc.  14612  and  assigned 
nor.commercial  educational  cb.  44  to  Htmts- 
•raie,  Ala.,  by  deleting  that  commercial :;h=Enel  from  Pulas-d,  Tenn.  This  stems 
rrcn-  petition  by  the  Alabama  Educational IT  Commission.  At  sam.e  time,  commission 
denied  later  petition  by  AETC  requesting 
reservation  of  ch.  25  instead  of  ch.  44  in 
Huntsville.  Action  Sent.  18. 

AMENT)MEXT 

■  By  order,  commission  amended  its 
rtiles.  effective  Oct.  1,  to  delete  oath  re- qiiirement  on  all  applications  for  radio 
facilities  filed  in  broadcast,  safety  and 
special  common  carrier  and  experimental 
radio  services.  This  is  made  possible  by 
Public  Law  87-444  signed  by  President  on 
April  27,  1962.  Such  legislation  was  re- 

quested by  commission  as  convenience  to 
applieants  and  its  own  administrative  proc- 

esses because  certification  on  such  appli- 
cations makes  oath  uimecessary.  Oath  re- Quirement  has  already  been  deleted  on 

common  carrier  annual  report  forms.  Ex- 
isting forms,  which  contain  reference  to 

oath  requirement,  will  continue  to  be 
used  until  supply  is  exhausted.  New  sup- 

plies will  replace  oath  requirement  men- tioned with  certification  statement  and 
warning  about  false  statements.  For  broad- 

cast applications  filed  by  corporations  seek- 
ing cp,  major  changes,  or  renewal  or where  corporation  is  to  be  assignee  or 

transferee,  principal  executive  omcers  of 
parent  corporation  and  any  subsidiary 
c  orp  oration  "involved,  as  well  "as  individual 
iirectly  charged  with  super^-ision  of  broad- cast facility,  must  sign.  Action  Sept.  18. 

PROPOSED 
■  Commission  invites  comments  to  notice 

oi  proposed  rulemaking  looking  toward 
reserving  for  noncommercial  educational 
use  ch.  52  i.now  commerciall  in  Vincennes, 
Ind..  as  requested  by  Vincennes  University. 
Action  Sept.  18. 

PETITIOX 
M  Dickinson  States  Teachers  CoUege; 

Dickinson  Public  School  System;  Trinity 
Catholic  High  School  of  Dickinson;  and 
Stark  Co.  Public  School  System  request 
amendment  of  rules  so  as  to  reserve  vhf 
ch.  4  for  non-commercial  educational  use. Ar^-.  Sept.  14. 

Miscellaneous 

EQUIPMEXT 
■  Commission  has  revised  its  list  of  trans, 

and  monitors  considered  acceptable,  as 

of  Aug.  20,  for  ttse  in  aural  *  broadcast services  (am  &  fm).  List,  "Radio  Equip- 
ment last.  Part  B,"  includes  those  trans, 

which  had  been  type-approved  tmder  rules 
existing  prior  to  June  30,  1955.  Under 
present  rules,  type-acceptance  is  required for  trans,  listing;  for  monitors,  type  ap- 

proval requirements  continue  applicable. 
Action  Sept.  14. 151 



As  broadcasting  towers  grow  taller  and 
taller  the  demand  for  tough,  strong  guys 

made  of  Roebling  prestretched  galvan- 
ized bridge  strand  grows  apace. 

New  giant  on  the  horizon  is  WJTV's 
tower  in  Jackson,  Mississippi,  at  1615 

ft.  one  of  the  tallest  structures  anywhere 

in  the  world. 

Designed  and  built  by  Kline  Iron  &  Steel 

Company,  Columbia,  S.  C,  this  tower, 
which  includes  an  elevator,  is  held  securely 

erect  by  eighteen  Roebling  galvanized 

bridge  strands. 

All  over  America,  broadcasters  are  get- 

ting the  message:  Roebling  is  the  source 

for  dependable  strand  to  assure  tower 

security.  It  stands  to  reason.  Roebling 

has  the  experience,  the  facilities  and  the 

engineering  knowhow  to  handle  the  most 

complex  suspension  problems — whether 
it  involves  the  massive  bulk  of  a  bridge . . . 

or  the  delicately  poised  needle  of  a  TV 
tower.  For  information  on  any  aspect  of 

a  guying  problem,  write  The  Colorado 

Fuel  and  Iron  Corporation,  Roebling's 
Bridge  Division,  Trenton  2,  N.  J. 

Roebling  guys  for  WJTV's  tower  at Jackson,  Mississippi: 

No.  Length Diameter 

3                   800  ft. 
3                   910  ft. 
3                  1105  ft. 
3                  1528  ft. 
3                  1700  ft. 
3                  1910  ft. 

19/ie  in. 

1%6  in. 1%  in. 
1%  in. 
1%  in. 

1%6  in. 
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OUR  RESPECTS  to  Desi  Arnaz,  president,  Desilu  Productions 

His  'why?'  and  'why  not?'  crumbled  archaic  programming  ideas 
Asked  last  week  for  the  secret  of  his 

successful  transition  from  band  leader 
to  head  of  a  major  tv  production  firm, 

Desi  Arnaz  had  a  succinct  reply:  "Ig- 
norance." 

"I  didn't  know  what  couldn't  be  done, 
so  I  wasn't  stopped  by  precedents. 
When  I  came  to  Hollywood  the  words 

I  used  most  were  'why'  and  'why  not.' 
When  we  were  getting  ready  to  make 
the  /  Love  Lucy  series  I  wanted  to  do 
it  on  film,  but  at  that  time — 1950  or 

'51 — film  was  a  dirty  word  around  the 
networks.  'You  have  to  do  it  live,'  they 
told  me.  'Why?,'  I  asked.  'Because  it's 
comedy  and  you  need  a  live  audience,' 
they  answered.  'Why  can't  we  film  it 
in  front  of  a  live  audience?'  I  insisted. 
'Impossible,'  they  came  back.  'Why?' 
I  asked.  'Because  nobody's  ever  done  it 
that  way.'  they  said. 
"We  went  round  and  round  until 

finally  I  got  my  way.  Then  the  problem 
was  where  to  do  it.  We  couldn't  use  a 
theatre;  the  stages  were  too  small.  We 
couldn't  use  clubs  like  the  Moulin 
Rouge;  the  audience  was  too  far  away 
from  the  performers.  One  night  I  woke 
up  about  2  a.m.  and  shook  Lucy. 

'Where  do  they  make  motion  pictures?" 
'In  studios,'  she  said. 

"That  was  the  answer,  a  movie  studio. 
But  up  to  then  nobody  had  ever  brought 
300  people  onto  a  sound  stage  to  watch 
a  show  being  filmed.  The  fire  depart- 

ment, the  police  department  and  a  dozen 
other  departments  all  had  reasons  why 

we  couldn't  do  it.  The  fire  department wanted  a  lot  of  exits  to  the  street.  We 
got  General  Service  Studios,  which  ran 
along  a  street,  and  putting  in  the  re- 

quired exists  was  not  too  difficult.  Final- 

ly everybody  was  satisfied." 
Simple,  Successful  ■  "It's  very  sim- 

ple," Mr.  Arnaz  explains.  "I  want  to 
give  the  guy  at  home  the  best  entertain- 

ment I  can.  I  want  the  advantage  of 
film,  the  chance  to  do  a  scene  over  if 

it's  not  right,  plus  the  spontaneity  of 
live  tv." 

With  /  Love  Lucy  tv's  top  show,  no 
one  could  knock  Desi's  technique  and 
other  producers  started  bringing  their 
programs  to  Desilu  for  the  same  treat- 

ment. The  technique  that  started  then 
is  still  the  backbone  of  Desilu. 
When  Desiderio  Alberto  Arnaz  y 

Acha  III  came  into  the  world,  on  March 
2,  1917,  in  Santiago,  Cuba,  his  world 
was  not  the  world  of  show  business. 
His  father,  a  member  of  the  Cuban 
congress  served  for  eight  years  as  mayor 
of  Santiago.  He  owned  three  ranches 
(100,000  acres),  a  palatial  residence,  a 
private  island  and  other  assets.  At  16, 
Desiderio  had  his  own  boat,  his  own 
car  and  a  stable  of  horses  at  his  dis- 

posal. Then  came  the  Cuban  revolu- 
tion of  1933.  Desi's  father  was  im- 

prisoned, his  estates  confiscated.  Desi 
and  his  mother  fled  to  Havana.  When 
the  elder  Arnaz  was  released  from 
prison,  but  banished  from  Cuba,  he 
went  to  Florida.  As  soon  as  he  could, 
he  sent  for  his  family. 

The  depression  was  on;  work  was 
scarce.  Desi  drove  trucks  and  taxis, 
worked  in  a  railroad  yard  and  a  pet 
shop,  went  to  school  whenever  he  got 
the  chance,  to  learn  English.  He  drifted 
into  show  business  as  a  guitar  player 
and  singer  with  a  rhumba  band.  Xavier 
Cugat  heard  him  and  hired  him  as 
featured  vocalist.  A  year  later  he 
formed  his  own  band,  booked  into 

Miami's  swank  La  Conga  Cafe  and 
made  such  a  hit  that  George  Abbott 
hired  him  for  a  lead  role  in  the  Broad- 

way show.  Too  Many  Girls. 
Desi  Meets  Lucy  ■  RKO  bought  the 

film  rights  to  the  Abbott  play  and  hired 
Desi  to  recreate  his  stage  role  on  the 
screen.  This  he  did — and  he  strayed 
from  the  script  to  marry  his  leading 
lady— Lucille  Ball.  After  World  War 
II,  when  Desi  served  in  the  U.  S.  Army 
Medical  Corps,  he  went  back  to  band 
leading  under  contract  to  MGM,  where 
Lucy  had  become  a  top  star. 
The  couple  talking  about  teaming 

up,  but  nothing  happened  until  a  couple 
of  years  later.  Lucy,  released  from 
MGM,  was  starring  in  a  radio  series, 
My  Favorite  Husband,  which  sparked 
the  idea  that  a  comedy  about  an  actress 

Mr.  Arnaz 

Proved  his  points  by  succeeding 

married  to  a  band  leader  might  be  the 

answer.  The  writers  of  Lucy's  radio 
series  turned  out  an  initial  script  which 
Desi  and  Lucy  tried  out  as  a  stage  act. 
The  reaction  convinced  them  the  idea 
was  sound  and  they  took  the  package  to 
CBS.  The  result  was  /  Love  Lucy. 

Desi's  business  ability,  revealed  dur- 
ing his  negotiations  with  CBS  when  he 

insisted  on,  and  got,  production  control 
and  ownership  of  /  Love  Lucy,  sur- 

prised some  people.  "It  shouldn't  have," 
he  commented.  "Leading  a  band  is  a 
business  and  a  band  leader  who  isn't 
a  good  business  man  won't  be  a  band 
leader  very  long." Growth  ■  The  initial  success  of  Lucy 
provided  funds  for  the  purchase  of  con- 

trolling interest  in  Motion  Picture  Cen- 
ter by  Desilu  Productions,  which  had 

been  formed  in  May  1950.  In  1958, 
Desilu  purchased  the  RKO-Pathe  Prop- 

erties for  $6  million,  giving  it  three 
studio  lots  with  36  sound  stages.  The 
same  year,  the  weekly  half-hour  Lucy 
shows  became  monthly  hours,  part  of  a 
$12  million  deal  with  Westinghouse, 

biggest  tv  program  contract  ever  nego- 
tiated. That  fall,  Desilu  Productions 

went  public,  putting  525,000  shares  of 
common  stock,  which  had  been  held  by 
Desi,  Lucy  and  a  few  associates,  on  the 
market. 

Although  Desi  and  Lucy  were  di- 
vorced May  4,  1960,  their  business 

careers  remain  closely  linked.  He  is 
president  and  she  is  vice  president,  of 
Desilu  Productions;  together  they  own  a 
controlling  interest  in  the  firm.  She  is 
starring  in  the  new  Lucy  series,  which 

he  is  personally  producing  ("after  aU, 
I  know  her  better  than  anyone  else  at 

Desilu-Gower  11").  Here,  from  an  oak- 
paneled  office,  he  supervises  the  firm's production  schedule,  and  keeps  an  eye 
on  its  new  idstribution  subsidiary  and 
such  diverse  sidelines  as  the  erection  of 

a  plant  to  be  leased  as  a  factory  ("the 
land  was  no  good  for  making  pictures 

and  we  couldn't  just  let  it  stand  there.") and  drilling  for  oil. 
Desi's  administrative  duties  keep  him 

tied  pretty  closely  to  his  office,  but 
on  occasion  he  gets  away  for  long 
weekends  at  his  Del  Mar  beach  house 
or  his  horse  breeding  farm  at  Corona. 
A  photo  of  Nashville,  former  great 

racer  now  out  to  stud,  hangs  on  Desi's 
office  wall,  sharing  honors  with  enlarge- 

ments of  child  pictures  of  Desi  and 
Lucy,  which  flank  the  Arnaz  coat  of 
arms  at  one  end  of  the  office,  and  a 
three-generation  picture  of  Desi,  his 
father  and  his  son,  Desi  IV,  now  9 
years  old.  Desi  IV  and  his  sister,  Lucie 
Desiree,  11,  live  with  their  mother,  but 
Desi  sees  them  frequently. 
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EDITORIALS 

ASCAP's  inning 

THE  results  of  the  first  inning  of  the  court  battle  over  new 
ASCAP  music  licenses  for  television  stations  were  dis- 

appointing, but  not  disastrous. 
The  inning  ended  a  week  ago  with  Judge  Sylvester  J. 

Ryan's  ruling  that  ASCAP  cannot  be  forced  to  grant  the 
kind  of  license  that  television  stations  are  demanding  (Broad- 

casting, Sept.  17).  Anybody  who  was  surprised  by  the 
decision  has  not  been  paying  attention,  for  Judge  Ryan  said 
as  long  ago  as  last  January  that  he  was  thinking  in  this 
direction  (Broadcasting,  Jan.  29). 

Counsel  for  the  All-Industry  Tv  Station  Music  License 
Committee,  representing  approximately  370  stations,  made 
clear  beforehand  that  they  would  appeal  to  the  Supreme 

Court.  What  they're  seeking  is  a  license  under  which  music 
used  in  future  syndicated  programs  and  feature  movies  would 

be  licensed  by  the  producers  "at  the  source."  Stations  would 
have  to  pay  ASCAP  for  only  the  ASCAP  music  used  in 
their  locally  originated  programming. 

Whether  the  stations  win  or  lose  in  the  Supreme  Court, 
there  will  still  have  to  be  a  hearing  to  determine  what  their 
rate  of  payment  to  ASCAP  will  be.  ASCAP,  of  course, 
contends  the  present  form  of  license  should  not  be  tampered 
with  and  that,  in  addition,  rates  should  be  restored  at 
least  to  their  1954  levels,  or  about  20%  higher  than  now. 
Broadcasters  have  indicated  that  a  reduction  on  about  the 
same  order — 20% — would  not  be  unreasonable. 

Considering  that  what  Judge  Ryan  said  in  his  ruling  was 
substantially  the  same  thing  he  said  eight  months  ago,  prog- 

ress thus  far  would  seem  neglible.  To  the  contrary,  there 
appears  to  be  more  reason  for  optimism  among  broadcasters 
now  than  when  the  judge  first  spoke. 

Those  close  to  the  case  have  detected  signs  that  although 
his  opinion  has  not  changed,  he  holds  it  less  tenaciously  now. 
Just  before  he  filed  it,  for  example,  he  observed  that  the 
Supreme  Court  might  not  uphold  it.  This  admittedly  does 
not  give  much  comfort,  but  it  provides  more  grounds  for 
hope  than  existed  in  January. 

The  ball  game  may  be  much  closer  than  the  score  at  this 

point  indicates.  But  it's  going  to  be  a  long  ball  game. 
Barring  an  agreement  that  neither  side  expects,  it'll  probably 
be  another  18  months,  at  least,  before  the  last  put-out. 

Equitable  judgment 

THE  departure  of  MCA  from  the  talent  agency  business, 
an  event  that  was  given  permanence  in  the  antitrust 

consent  decree  filed  last  week,  can  have  nothing  but  salutary 
effects  in  television  programming.  No  one  can  doubt  that 
the  negotiating  power  MCA  had  built  up  through  the  shrewd 
exploitation  of  its  vast  talent  pool  worked  to  the  detriment 

of  producers  who  were  trying  to  compete  with  MCA's  tv 
subsidiary.  Revue  Productions. 

If  the  MCA  concentration  of  talent  control  had  been  per- 
mitted to  grow,  the  inevitable  consequence  would  have  been 

a  centralization  of  programming  power  formidable  enough  to 
discourage  competition  and  drive  up  the  prices  of  television 
production.  For  the  general  good  of  television,  neither  of 
those  conditions  is  desirable. 

Television  needs  a  diversity  of  program  sources  for  artis- 
tic and  economic  reasons. 

The  more  opportunities  television  affords  to  individual 
producers  and  production  companies,  the  more  chance  there 
is  for  new  ideas  and  new  program  treatments  to  emerge. 
Creativity  is  more  apt  to  be  stimulated  if  many  producers 
are  at  work  than  if  a  few  dominate  the  field.  The  tendency 

toward  imitativeness  can  only  be  accentuated  if  the  process 
of  program  creation  is  controlled  by  a  small  group. 

It  also  follows  that  to  the  degree  that  programming  power 
is  confined  to  a  few  companies,  to  the  same  degree  those 
companies  enhance  their  power  to  bargain  for  higher  prices. 
The  last  thing  television  needs  at  this  point  in  its  development 
is  a  rise  in  the  costs  of  production. 

MCA  won  its  present  place  as  a  leader  in  the  entertain- 
ment world  by  being  smarter  and  working  harder  than  many 

of  its  competitors.  Its  top  management  remains  intact,  and 
we  have  no  doubt  that  MCA  will  continue  to  expand  in  the 
fields  where  the  consent  decree  permits  it  to  operate.  The 

company's  worst  enemies  admit  that  its  management  has  been almost  flawless. 
But  from  now  on  its  sales  to  television  must  be  made  on 

the  basis  of  the  quality  and  price  of  its  shows.  If  its  com- 
petitors are  still  unable  to  meet  its  competition,  at  least  they 

cannot  claim  they  lost  out  because  of  MCA's  power  to 
grant  or  withhold  the  services  of  stars. 

School's  out 

A QUESTION  vital  to  educational  television  stations  all 
over  the  U.S.  is  at  stake  in  the  labor  dispute  which  put 

WNDT  (TV),  New  York's  new  educational  station,  off  the air  last  week  almost  before  it  went  on. 
The  New  York  local  of  the  American  Federation  of 

Television  &  Radio  Artists  called  a  strike  when  WNDT 

refused  to  give  the  union  jurisdiction  over  teachers,  pro- 
fessors and  a  few  other  non-performers  appearing  before 

WNDT  cameras.  The  station,  unable  to  continue,  closed 
down  at  the  end  of  its  dedicatory  program. 

The  outcome  of  this  dispute  undoubtedly  will  set  a  pre- 
cedent which  can  affect  the  future  operation  of  every  other 

educational  tv  station  in  the  U.S.  If  AFTRA  succeeds  in 

organizing  "non-performers"  on  etv  in  New  York,  won't other  AFTRA  locals  follow  suit  in  their  own  communities? 

The  question  at  stake  here  is  too  critical  to  be  resolved hurriedly. 

In  these  circumstances  we  suggest  that,  if  the  stalemate 
continues,  AFTRA  could  take  some  of  the  heat  off  the 
central  question  and  help  its  own  public  relations  at  the  same 
time  by  lifting  the  strike  while  negotiations  continue.  After 
all,  the  unions  have  passed  up  many  opportunities  to  get 
at  the  teachers  in  etv  before;  they  can  show  a  little  more 

patience  now. 

Drawn  for  Broadcasting  by  Sid  Hix 

"Pop,  if  Krunchies  give  him  all  that  energy  to  clobber 

the  ball,  why  is  he  batting  .160  this  season?" 
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'LL  SAY  THIS 

YOU  CAN 

QUOTE  ME... 

■•WLW  T( 

have  gone'' 
Victor  Color  TV  sets 



It's  OLIVE  Street  in  ST.  LOUIS. . . 

It's  MAIN  STREET  in  Ohio's  Third  Market 
St.  Louis  is  a  sister  city  in  the  busy  Midwest,  and  the  people  of  our  two  markets  have  a  good  deal 

in  common.  But  in  many  ways  we  can  be  as  different  as  our  two  rivers,  the  broad  Mississippi,  and 

the  tamed  Miami.  All  our  programming  for  Ohio's  Third  Market  is  based  on  spotting  this  market's 
basic  differences,  and  aiming  squarely  at  them.  No  formulas  are  used  —  beyond  the  ones  we  create 
uniquely  for  the  likes  and  dislikes,  the  interests  and  attitudes  of  the  millions  in  the  market.  It 

works.  Best  of  all,  it  works  with  people  substantially  above  average  in  the  money  they  have  to  spend. 

Ask  George  P.  Hollingbery. 

DAYTON,  OHIO  WHIO-AM-FM-TV 

Associated  with  WSB.  WSB-TV,  Atlanta.  Georgia 
and  WSOC.  WSOC-TV,  Charlotte,  North  Carolina 
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AM— 1290  KC 
FM  — 39,1  MC 

OS 
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